


 Independence: November 25, 1975

 Area: 163,820 square km 

 Population (2013): 558,773

 Government: A Presidential Republic

 President of Republic: Desiré Delano
Bouterse

 Currency: Suriname Dollar

 Climate: Tropical

 GDP (2015): US$ 5.4 billion





















 The  SBF was established by law dated October  
18,  2006 and is a  permanent platform for 
dialogue between the  private sector and the 
public sector in a Public - Private Partnership



SBF members

The private sector The public 
sector

Civil Society 
Organizations 

J&PFINHI WBS ADEK
RAVAK 

SUR
ASFA KKFVSB

LVV



 In conformity with the SBF act, the Suriname Business 
Development Center (SBC) was established on 
November 18, 2008,  

 Which operates as the executive office of the SBF and is 
an integrating part of the SBF organization. 







 The project "Developing the Export Readiness of 

Suriname’s Agrifood Enterprises". 

 Approved On June 19, 2015 By CDB

 Grant:  USD273,761

 Own Contribution: USD184,680

 Launch: 3 juli 2015. Grand Agreement Signed 

by CDB & Ministry of Trade and Industry

 Target Markets: Trinidad & Barbados

 #of Companies in program: 30



 Enterprises that are at a high level of export-
readiness; 

 have some experience in regional or 
international markets

 Demonstrated strong commitment to achieving 
HACCP/ISO certification 

 Generally improving quality management 
practices to meet international market access 
requirements.



 Agrifood enterprises that are at a lower-level of 

export-readiness

 established in the domestic market but not yet 

exporting

 Young but proven enterprises with 

internationally appealing products.



 Suriname has a wide range of fresh fruit and 
vegetables and Ample agriculture land 

 There is extensive use of traditional preparation 
and processing methods 

 Production levels are low and the price of fruit 
and vegetables is relatively high.

 There is inadequate intelligence on CARICOM 
markets 

 Insufficient knowledge among importers about 
Suriname as a source of diverse and quality 
products.



 Improved supply relationships between 
Suriname-based agrifood exporters and 
importers/distributors in two targeted 
CARICOM markets;

 Improved delivery of export development 
support services by MTI and SBF; 

 Improved export-readiness of participating 
agrifood enterprises 

 Market access requirements of and create 
competitive conditions in the 2 target markets



 SBC appoints the Program Coordinator

 Market Access Consultant

 Branding and Packaging Consultant

 Web Content manager/Communications 

specialist

 Web Design Consultant for Upgraded 

Website SBF



 Companies Diagnostics

 Survey Mission

 Workshop

 Companies Capacity Building or Market 

Acces Plans

 Branding Packaging Labeling

 Trade Mission



 Access to finance for Companies

 Needs for investment (product Development)

 Meet the Markets Import criteria

 Get our Phytosanitary Lab up and running

 Finance needed for additional support to the 

companies



 The Need to diversify is high

 Needs to develop new growth sectors

 Got to fully utilize the agriculture possibilities 

Suriname Has

 Make Use of Best Practices

 Use this model to develop new export sectors



THANK   

YOU!


