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MESSAGE  FROM  THE DEAN

Nearly everywhere you turn at UT Dallas these days, there are works in progress. In the new campus 
residence hall, some of our freshmen have created the first School of Management Living Learning 

Community. They eat in a new Dining Hall adjoining the Student Union and by next fall will be using the  
$27 million, four-story Student Services Building, going up now between the hall and the union. A new Math 
Science and Engineering Teaching Learning Center also is under construction. Renovation of Founders Hall, 
one of the oldest buildings on campus, is in full swing. A privately funded beautification project is updating 
landscaping, adding new water features and installing pedestrian malls. UT Dallas is becoming a dramatically 
different place, and the SOM Building will be at the gateway to this modern campus.

We are proud to be here and proud of our latest rankings. BusinessWeek magazine standings place the 
Executive MBA Program at No. 22 worldwide and the Professional Part-Time MBA Program at No. 24 in polls, 
making each No. 1 in its category among public universities in Texas. Other rankings also reflect that The 
School of Management is a highly competitive and influential institution. Financial Times has ranked the 
school’s Executive MBA Program No. 1 among public universities in Texas, and U.S. News & World Report has 
ranked the Full-Time MBA Program among the nation’s top 50.

Recently, The School of Management has taken a leadership role in hosting several regional, national and interna-
tional meetings. The school welcomed deans and administrators from more than 75 programs nationwide when 
the 16th Annual Part-Time MBA Conference convened here. We were honored to preside over this dis  tinctive 
forum. Earlier this fall, the Institute for Excellence in Corporate Governance, one of the school’s centers of excel-
lence, held its seventh successful national conference. Conferees examined the political and economic perspec-
tives of corporate governance from Main Street to Wall Street to Capitol Hill. In early October, the school’s Center 

for Internal Auditing welcomed more than 130 internal audit students, faculty and audit practitioners from the around the world to the Internal Auditing 
Education Partnership’s annual retreat, a networking and leadership conference. About 300 adult professionals and college-age participants attended a confer-
ence that The School of Management hosted in late October in conjunction with the Association for Information Technology Professionals. UT Dallas teams 
made a clean sweep of the conference’s graduate-level application development contest, finishing in first, second and third place.

I am pleased that the school this academic year welcomes 14 outstanding new faculty members, eight of them tenure-track professors. Their arrival 
significantly boosts teaching strength in the Accounting and Information Management area and in the Organizations, Strategy and International 
Management area. The Operations Management area also gains significant research expertise. Often, new professors tell me, they are drawn here by an 
environment they find innovative and research-oriented.

Demand for our programs remains strong. Undergraduate and master’s enrollment is up 9 percent over five years. The statistics show that interest in the 
Master of Science degree programs in finance, healthcare management and supply chain management is on the upsurge. On a schoolwide basis, credit 
hours are up 27 percent from five years ago.

As ever, our students benefit from our excellent faculty and programs, which continue to gain acclaim. Most recently, the SOM-based Institute of Innovation 
and Entrepreneurship at UT Dallas earned an award from its university peers for outstanding contributions to advancing the discipline of entrepreneur-
ship. At a symposium in Moscow in June, Professor Suresh P. Sethi and his co-authors won a best-paper award for their research on cooperative  
advertising in supply chains. Dr. Sethi also gave a major address in Indonesia and delivered a keynote conference speech in Bali within the last year. After 
a round of speaking engagements this fall that began at Harvard University, Professor Mike W. Peng, an international strategic management authority, 
celebrated the production of five new editions of four books he has written on global business. That celebration, an authors’ reception here on campus, 
also honored Professor Alain Bensoussan. He served as guest editor of a special volume of the Handbook of Numerical Analysis. Dr. Bensoussan and 
Professor Kathryn E. Stecke achieved prestigious honors by being named Fellows of leading professional societies.

Texas Governor Rick Perry unofficially kicked off the celebration this academic year of the 40th anniversary of UT Dallas when he came to campus in June. 
He was here to sign into law legislation to help UT Dallas and six other public universities elevate their status from “emerging” to “nationally recog-
nized” research institutions. The new law created the Texas Research Incentive Program — TRIP — which made available $50 million in state matching 
funds. UT Dallas raised more than $16.8 million to be matched — second only to Texas Tech University. The School of Management Advisory Council pro-
vided leadership in this initiative by raising funds to create a new named professorship.

Visible and vocal among staunch UT Dallas supporters in this successful effort were School of Management alums Charles and Nancy Davidson, profiled in 
this issue as ongoing contributors with sustained belief in the value of research and in the value of the school.

In the contributions of our friends, in the remarkable changes on campus and in the educational transformation of our students, we find much to cel-
ebrate. As we do, we congratulate you, our alumni and friends, for helping bring us so far forward in four short decades. We will continue to inspire your 
support, which remains crucial to our quest for excellence.

Best wishes,

Visit our site on the worldwide Web

h t t p : / / s o m . u t d a l l a s . e d u

Hasan Pirkul
Dean, School of Management
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Experience 
Counts Which is why, in a down economy, 

Full-Time MBA students see 

internships as a way to move up 

in the job market.    By Lisa Tanner

“Xilong provided  
six weeks of dedicated 

resources, at just the 
right time.”  

— Glenda Shelby

Intern Xilong Li (left) and his mentor Glenda Shelby (above), SOM 
Advisory Council member and Accor Hospitality NA vice president 
of diversity, human resources, training and service

hey have analyzed market valuations for  

large institutional investors, handled pandemic preparedness 

plans and helped create business plans for startup companies.

Through internships, students in The School of Manage-

ment’s Full-Time MBA Program have broadened their experience 

and skills, improving their résumés for the job hunt following 

their December graduation.

Internships give students a chance to distinguish themselves, 

an important leg up in today’s challenging employment climate. 

And because many companies are operating with leaner  

staffs, the highly skilled students help their employers accomplish  

projects that wouldn’t get completed without their hard work, 

applying their expertise to mission-critical work.

SOM administrators have urged advisory council member 

companies and other businesses to think about the ways interns 

can help company projects move forward, Judy Guyer, director 
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of the school’s Career Management Center, says. “An eight- or 

12-week project can make a huge difference in what a company 

can get done,” especially when the project is completed by MBA 

students, who possess high skill sets, Ms. Guyer says. “They’re 

very quick on the uptake. They can be mini-consultants, and are 

a lot less expensive for the company.”

Traditionally, about half of interns receive job offers from 

their internship companies.

Lining up internships for all students who needed them 

proved more challenging this past summer than during  

stron ger economic times, Dr. Monica Powell, assistant dean for 

the Full-Time MBA Program, says. But the effort offered  

a “unique opportunity for a partnership between industry and 

education,” to work together to match a student’s skills with  

a company’s needs. Students in the intensive, 16-month program 

adeptly handled the rigorous curriculum and took what they 

were learning in the classroom and applied it to their internship 

jobs, Dr. Powell says.

Vital Roles
The tasks they handled were often crucial to their employers.

Xilong Li, 39, worked for hotel operator Accor Hospitality NA, 

updating a pandemic preparedness plan to include responses 

for handling the H1N1 virus. Mr. Li, previously a researcher at 
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4 The School of Management

UT Southwestern Medical Center in Dallas, holds a doctorate  

in clinical veterinary medicine from Gansu Agricultural Uni-

versity in China; so his background helped the hotel company 

enhance its plans for addressing the swine flu.

For Mr. Li, the benefit of the internship was a chance to 

learn about the risk-management field and gain valuable expe-

rience working in a corporate setting. “Working in research is 

totally different than working in the business environment,” 

Mr. Li says. He believes the experi-

ence will strengthen his résumé 

for post-graduation job hunting 

in the corporate sector.

His help “couldn’t have come 

at a better time,” as the H1N1 vi-

rus became a top-of-mind concern 

for many businesses, including Ac-

cor Hospitality, Glenda Shelby, an 

SOM Advisory Council member 

who is Accor’s vice president of di-

versity, human resources, training 

and service, says. “Xilong provided 

six weeks of dedicated resources, 

at just the right time,” says Ms. 

Shelby, who praises his willingness to learn about the hospitality 

industry in his quest to do the best work possible. “He was very 

committed to the work, excited and passionate about it and be-

came one of the team.”

Benefits on Both Sides
Enrolling in the Full-Time MBA Program was so important 

to Kathleen Macek Thomas that she moved to Dallas the day 

after her wedding, leaving her new husband 

behind in Austin. She had earned a bachelor’s 

degree in accounting, owned a restaurant and 

handled accounting and tax issues for her 

business and others. But she was looking for a 

career change to the finance arena and wanted 

to finish her MBA as quickly as possible.

During her internship at JPMorgan, which 

will continue until December, Ms. Thomas,  

31, serves as a fund accounting specialist, 

which includes analyzing the daily investment 

return rates for institutional clients whose in-

vestments total hundreds of billions of dollars. 

“It is exciting to be looking at those amounts,” 

and learn about the business of a financial 

Kathleen Macek Thomas 
interned at JPMorgan.      

It’s one thing to study, and another to  

apply what you are studying to your first  

job in the United States. It’s good to learn 

how things are done here. I’d done class 

projects, but this was my first work in an  

industry setting.
— Shwetha Prabhu
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giant, Ms. Thomas says, quite a step up from the small private 

firms where she has previously worked.

Ms. Thomas is a “good fit” for the work and is doing  

“extremely well,” bringing more extensive work experience to 

the position than many interns possess, which is significant 

benefit, Benjamin Hildebrand, assistant vice president for JP-

Morgan Fund Accounting in Dallas, says.

‘A Huge Help’
Full-time MBA student Shwetha Prabhu, 24, earned an un-

dergraduate degree in engineering in India and was working 

as a software engineer there when she decided to enroll in the 

program. The goal was to round out her skills to help land a 

marketing job with a technology company.

Working on a comprehensive business plan that will help 

ClientCentric Solutions LLC grow its customer base and 

potentially land investment capital allowed Ms. Prabhu 

to use her analytical skills in real business situations.

“It’s one thing to study, and another to apply 

what you are studying to your first job in the United 

States,” Ms. Prabhu says. “It’s good to learn how 

things are done here. I’d done class projects, but this was my first 

work in an industry setting.”

Ms. Prabhu’s research will help ClientCentric Solutions 

as it spins off from its founding company, law firm Haynes 

and Boone LLP. The company has developed a Web site used 

for the due diligence required in real estate transactions. 

“Shwetha was a huge help to me,” David R. Marlow, vice  

president of sales and marketing, says. “I would have had to 

do this myself, which means I would not have had the time 

to call on customers.” The work was critical, both in giving 

the company a business plan to follow and to provide in-

formation, such as research on the company’s competitors, 

which will be needed to answer questions from potential  

investors, Mr. Marlow says.

Having an MBA student intern was 

a great experience for the company, 

Mr. Marlow adds. “I was thrilled 

to have someone, and the timing 

could not have been better.”  

Shwetha Prabhu (right) with 
David R. Marlow, vice presi-
dent of sales and marketing at 
ClientCentric Solutions LLC



By Mallika P. Rao and Jill Glass

Bright Ideas
High-school entrepreneurs learn to make the most of clever business 
ideas at the first IIE Innovation Opportunity Summer Camp.



t the center of a long hall in The School of 

Management, two teenage girls sit at a table 

eating lunch. “Do you know how to get into the music industry?” 

Kalissa Armstrong asks Lilleat McClendon. “I want to own my own 

record company someday, and I don’t know how to start.”

It is a few days into Innovation Opportunity Camp, a project 

that the Institute for Innovation and Entrepreneurship (IIE)  

at UT Dallas has organized. The Texas Instruments Foundation is 

underwriting the development and the operation of the camp for 

three years through a grant of $182,400.

The girls wear name tags and drink lemonade. Ms. Armstrong’s 

high school is in the Dallas Independent School District; Ms. 

McClendon’s is in Plano. They represent a guiding principle of the 

two-week day camp: to bring together kids from varying back-

grounds and show them what it takes to start a successful business.

Both girls speak matter-of-factly. Ms. Armstrong is shy. She 

nods at her companion’s advice to get an internship and focus on 

experience. “Play whatever instrument you can — the trumpet, 

the piano,” Ms. McClendon says. “If you want to be in the music 

business, you’ve got to know music.”

Ms. Armstrong adjusts her glasses. She wears trendy black 

frames. “I don’t know how to get an internship,” she says. “What 

is an internship exactly?”

Ms. McClendon takes her through the steps. Any company 

would be glad for free labor during the summer months, she 

assures her friend. She need only ask.

Attending the camp was not a sure thing for either girl. Ms. 

Armstrong, a rising junior at David W. Carter High School in south 

Oak Cliff, didn’t know how she would get to and from campus. Her 

family only recently moved to Dallas, and her mom couldn’t leave 

work long enough to shuttle her back and forth.

But the camp was something she very much wanted to do. 

Earlier this year, Ms. Armstrong won a spot in the National Youth 

Entrepreneurship Challenge 2009. Her idea for “Kalissa’s Kakes,” 

confections she bakes but customers do-it-yourself decorate, 

earned her a fully paid trip to New York in October.

Her idea also earned her free admission to Innovation 

Opportunity Camp. IIE organizers allotted a significant portion 

of the TI grant — some of which has been set aside to pay camp 

mentors and buy student lunches — to cover student scholarships. 

Ms. Armstrong was awarded full tuition “because she shows so 

much promise,” Nancy Hong, IIE’s assistant director, says.

Determined to attend, Ms. Armstrong rides a bus, a DART train 

and another bus to campus and reverses the process to go home. 

“She hasn’t missed a day,” Ms. Hong says.

Ms. Armstrong is the only student from her school at the 

camp. Nearly half the 23 campers are from Plano, and three go to 

private schools. Between spurts of mingling, students repeatedly 

touch base with others like themselves — those from the same 

school or of the same ethnicity. Ms. Armstrong and Ms. McClendon 

are the only black students in the mix of Hispanic, white and 

Asian kids, and during lunchtime, the two often sit together.

Ms. McClendon believes in the practical power of education. 

She says her mother recently found a better job after going back 

to school. “You need that degree  

or you won’t get anywhere,” she tells  

Kalissa Armstrong.

As she climbs the staircase to a 

lecture hall, Ms. McClendon is in pain. 

Turned slightly into each other, her 

knees cause problems on uneven 

ground. “But they’re going to get 

fixed soon,” she says. She was 

scheduled to undergo surgery 

that was postponed because the 

date conflicted with camp. “It’s 

really cool being here, because I’m get-

ting a lot of ideas,” she says.

 A

UT Dallas | Autumn 2009 7

At left, clockwise from the top: Dr. Joseph C. Picken, IIE execu-
tive director, coaches the campers. (Left to right) Lyndsi Morgan, 
Dhiren Parbhoo and Chase McConville confer. (Left to right) 
Stephanie Rodriguez, Kalissa Armstrong and Jeremy Chang try 
a team exercise. Elise Pedigo makes a point in her elevator 
speech  |  At right: Consultant Alex B. Ramsey reinforces a mes-
sage about public-speaking techniques.  |  Lower right: Sona 
Chandra makes a sales pitch.
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Engaging: A Left-Brain,  
Right-Brain Challenge

At the far end of the hall, Greenhill School student Daniel Borejdo 

entertains a group of boys. A lanky teen with nervous energy  

and a mass of curly hair, he established himself as a clever impro-

viser from the start.

When guest lecturer Alex B. Ramsey, a Dallas management and 

leadership consultant who is founder and president of LodeStar 

Universal, challenges students to mime a banal action while describ-

ing a memory from vacation, Mr. Borejdo is the first to volunteer.

She gives him three options: pretend-paint a wall, wash a car 

or make a bed.

“I’ve never made a bed,” he says, “so.…” The students laugh, 

and he is up, dipping an imaginary brush into a can at his side 

and swinging his hand in steady strides, his back to the audience.

He recounts a flight to Orlando. “In the first-class cabin, they 

give you warm nuts,” he says. “I thought that was amazing.”

The point is to engage both the left and right sides of the brain, 

Ms. Ramsey says. A specialist in public-speaking techniques, she is 

here to teach how to effectively 

pitch an idea to investors. She 

says repeating this exercise can 

help. “You have to control your 

movement and your content,” she explains. “It’s like trying to write 

nicely with your left hand when you’re right-handed.”

Mr. Borejdo’s paint strokes stay rhythmic as he talks, and he 

doesn’t pause. When he is finished, everyone applauds.

“Daniel has made this look easy,” Ms. Ramsey says. “And it 

really isn’t.”

Going Up: Perfecting Their Pitch
Ms. Ramsey’s instruction is part of a schedule filled with meet-

ings, budgets and business plans. The students also learn about 

angel investors, price-earnings ratios, supply and demand, team-

work and marketing.

TI Foundation has not sponsored a program of this nature 

before, Steve Lyle, manager of Diversity and Workforce Development 

at Texas Instruments Incorporated, says of the grant the Dallas-

based tech giant’s nonprofit arm has given IIE. “The whole idea is 

to ensure that students understand at an early age how to create 

an idea and take it to market.”

Throughout the camp, the students work in teams under the direc-

Clockwise from top left: Jeremy Chang’s  
presentation amuses his fellow campers. 
Nick Wassmer takes to the tabletop dur- 
ing his elevator speech. Lyndsi Morgan  
(left) tries on a body suit in a “field trip”  
to the UT Dallas Motion Capture Lab.



tion of UT Dallas student mentors to develop a business idea, polish 

their presentation skills and deliver the ideas to a panel of judges in 

an “elevator pitch” competition and a business-plan competition.

Funding is essential to most business startups, and many 

investors believe that entrepreneurs should be able to describe 

their ideas within the span of a one-minute elevator ride. To 

perfect a product sales pitch, each camper works on an “elevator 

speech” that includes such key elements as their company’s name, 

the problem their product solves, how it provides a better solution 

than any alternatives and the kind of customer they are targeting.

Instruction includes pitfalls the pitchmen should avoid, 

such as “no cussing,” camper Nick Wassmer of Shawnee Mission, 

Kansas, says, and “no ‘uhms, likes or buts.’ ”

Judges rate each student’s content and delivery — how clear, 

enthusiastic and compelling each presentation is — and the over-

all impression each speech makes.

At one point an enthusiastic Mr. Wassmer, working on behalf 

of the fictitious — and facetiously named — False Advertising, 

leaps atop a table to endorse his team’s Indoor Product Locator, a 

GPS-style system for self-contained settings like malls.

His leap is a bound toward success; he wins first place — and $50.

Reaching the Top: Selling Their 
Business Plan

Ranging from “Shox,” socks with changeable insoles, to the Atlas 

Universal Translator, a portable, digital language decipherer, the 

products prove to be shining examples of creative thinking. Drawing 

on newly acquired know-how, each of the five teams gives a 15- 

minute PowerPoint presentation that outlines its business goals, 

market opportunities, production costs and return on investments. 

The teams also identify competitors and describe marketing plans.

The judges sing praises. “I like the confidence, enthusiasm and 

passion you have about what you’re doing. When you’re selling, 

that enthusiasm will carry you through,” judge Robert Robb, IIE’s 

director of venture development, says.

In the end, the Atlas Global Translator team wins, earning each 

of its four members $75.

“The kids did a fantastic job. They were all really good and 

had some great ideas. When the presentations were finished, the 

judges took an hour and a half to decide the winners. It was a 

really, really tough decision,” Dr. Joseph C. Picken, IIE’s executive 

director, says.

In keeping with its forward outlook, the camp has a long-range 

purpose: to produce future UT Dallas students and TI employees. 

But in the moment, it is all about providing a great experience 

for the students — motivating and encouraging them to consider 

careers in innovation and entrepreneurship.

“We do need pure engineers, but we clearly want our engineers 

to have business perspective,” Steve Lyle says.

TI, a prominent player in semiconductors that develops and 

sells its own technology, routinely 

hires UT Dallas graduates and 

invests in preparing young talent 

for eventual recruitment.

Established in 2006 as a col-

laborative initiative of all seven 

schools at UT Dallas, IIE focuses 

on innovation, entrepreneurship 

and facilitating commercial devel-

opment of new technologies.  

IIE’s positioning at the intersec-

tion of disciplines serves TI’s 

needs better than a pure depart-

ment would, Mr. Lyle says. “We 

are primarily interested in the fact 

that the engineering school and 

The School of Management are 

part of that.

“We see a very strong need to 

have people come out of UT Dallas 

with a good set of balanced skills. 

The summer camp just starts rein-

forcing that early.”  

Above right: IIE Executive Director Joe Picken 
awards competition cash to (left to right) Alana 
Hopper, Glenda Castro and Lilleat McClendon. 
Below right: Consultant Alex B. Ramsey shows 
how to incorporate movement into presenta-
tions. At left: Stephanie Rodriguez demonstrates 
she has paid attention to Ms. Ramsey.

To read more about the IIE 

Innovation Opportunity Camp,  

visit the IIE Web site at  

http://innovation.utdallas.edu/  



 

SUCC E S S S TO R I E S
 

 

D i s t i n g u i s h e D  A l u m n i 
A w A r D s

Accomplishments and service of three School of Management graduates have earned them the highest accolades UT Dallas 

confers on former students. Two received Distinguished Alumni Awards, and a third accepted the Green and Orange 

Award at a gala last spring to honor them and four more recipients from other UT Dallas schools.  •  Recognized for their 

professional achievements and demonstrated pride in the university, David L. Holmberg, MBA 2000; and Texas State 

Representative Jerry A. Madden, M.S. 1978, picked up Distinguished Alumni honors at the March 28 ceremony.  •  Robert 

E. Hewlett Jr., B.S. 1982, earned the Green and Orange Award — named for the university’s colors — which pays tribute to 

an individual who has provided exceptional volunteer service to UT Dallas or its alumni association.
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D
avid L. Holmberg’s career has advanced steadily 

since he completed SOM’s Executive MBA Program. 

Earlier honors include one of the school’s Distin-

guished Alumni Awards, which he received in 2003.

A past executive vice president of Zale Corporation in 

the United States and president of Zale’s Canada, he also 

previously served as president of Cole Licensed Brands and 

executive vice president of operations for Jo-Ann Stores, Inc.

Now CEO and chairman of the board of Eye Care  

Centers of America in San Antonio and president and CEO 

of the optical chain’s Pennsylvania-based parent, HVHC 

Inc., Mr. Holmberg expressed enthusiastic appreciation 

for his UT Dallas award. “First off, I’m very humbled, very 

honored and truly grateful” to have been named a recipi-

ent, he said in a telephone interview.

“I got an excellent education there,” he said about 

The School of Management and added that every day, he 

calls upon problem-solving skills and core disciplines he 

learned as a student.

Mr. Holmberg also commented on the impact the 

school and his latest award have had on his father.

Although the elder Mr. Holmberg, a Columbus, Ohio, 

resident, couldn’t attend the gala, a Dallas family friend 

sent him a newspaper clipping about his son’s achieve-

ment. “He was quite moved,” David Holmberg said.

He explained that his father, an electrical engineer, 

“missed out on the opportunity for formal education,” 

when he left high school during World War II to enlist  

in the Merchant Marines. Subsequently, he was drafted 

into the Army during the Korean War.

Because of that experience, his father “always empha-

sized, ‘Go to school; go to school; go to school!’ ” David 

Holmberg said.

“I can’t tell you how proud he was that I had gone back 

to UTD and gotten my MBA degree.”

As for the alumni honor, Mr. Holmberg said, “I couldn’t 

have given him a bigger or better present.”

UT Dallas graduate Brian McCall, a Texas state repre-

sentative serving Plano, gifted fellow alum and fellow  

representative Jerry A. Madden with an announcement 

about the Distinguished Alumni Awards on the floor  

of the Texas House last spring. That led to many congrat-

ulatory remarks and “a lot of favorable comments,”  

Representative Madden remembered in a phone interview.

First elected to the Texas Legislature in 1992, Represen-

tative Madden serves Collin County residents in District 

67. The vice chairman of the House Corrections Commit-

tee, he also is a member of the House Judiciary and Civil 

Jurisprudence Committee. Texas Monthly magazine recog-

nized him in 2007 as one of the 10 Best Legislators, Capitol 

Insider named him to the “First Team” of performers  

in the 80th Texas Legislature. In July, he became chairman 
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David L. Holmberg (left) with UT Dallas 
President Dr. David E. Daniel

Texas State Representative Jerry A. Madden (center) with present and 
past UT Dallas Student Government leaders. At left are current officers 
Remsen Jennings, SG vice president and an SOM student, and Diana 
Kao, SG president. At right are immediate past SG VP Grace Bielawski 
and past SG President Steven Rosson, also an SOM student.



12 The School of Management

of the Law and Criminal Justice Committee of the National Council of  

State Legislatures.

At the awards celebration Representative Madden showed affinity for law-

making colleagues when he gravitated to UT Dallas Student Government  

leaders in attendance. “We reach out to UTD and try to give students opportu-

nities every chance we get,” he said of his district office’s relationship with the 

university.

Looking back on his student days, he said he never could have imagined 

that he would one day be leading efforts to help UT Dallas gain Tier-One  

status, find funding or advance the work of such scientists as Sandra Bond 

Chapman, Ph.D., director of the university’s BrainHealth Center.

Imagining his younger self trying to envision this current reality, he said, “I 

know I would have laughed.”

But he recognizes now that his School of Management education “prepared 

me in many ways for the kind of leadership style and strategy I use every day.” 

The business-process and analysis tools he learned gave him the basis, he said, 

to help steward public resources. “The school taught me to think in the man-

ner of a problem solver using statistical skills.”

Robert E. Hewlett Jr., B.S. 1982, earned the Green and Orange Award — 

named for the university’s colors — which pays tribute to an individual  

who has provided exceptional volunteer service to UT Dallas or its alumni  

association. “I keep it on the wall in the living room where everybody can  

see it,” Mr. Hewlett said.

Although now retired, Mr. Hewlett worked more than three decades in the 

oil and gas industry, and compliments on his recognition, he said, have  

included “many comments and congratulations from the Hunt Oil retirees’  

organization,” a group he served as both president and treasurer.

Other warm wishes included “a letter of congratulations from my former 

Air Force wing commander and his wife, who live in California,” he said.  

In the 1950s, Mr. Hewlett served in the U.S. Air Force as a special agent in the 

Office of Special Investigations.

Mr. Hewlett received one of SOM’s Distinguished Alumni Awards in 2001 

for mentoring students in the Full-Time MBA Program. He also has served  

the UT Dallas Alumni Association, both as a member of its executive committee 

and as its historian.  

First Green and Orange Award recipient Anchi  
H. Ku (left), an SOM alum (B.S. 1981),  
with 2009 award recipient Robert E. Hewlett Jr. 

My School 

of Management  

education  

“prepared me in 

many ways  

for the kind of 

leadership style 

and strategy I  

use every day.”

— State Representative  
Jerry A. Madden

UT Dallas this year honored (from left 
to right) Green and Orange Award 
winners Robert E. Hewlett Jr. (SOM 
B.S. 1982) and James R. Hellums 
(School of Engineering and Computer 
Science, Ph.D. 2000) and Distinguished 
Alumni Jerry A. Madden (SOM M.S. 
1978), Dr. Cynthia Sherry (B.S. 1978) 
and David L. Holmberg (SOM MBA 
2000), who stand with UT Dallas  
President David E. Daniel and fellow 
Distinguished Alums Christopher 
Progler (School of Engineering and 
Computer Science, Ph.D. 1997) and  
Dr. Aziz Sancar (Ph.D. 1977).
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W
hile sports fans are oohing and ahhing over the 72-foot-

high, four-sided monitor at the new Cowboys Stadium, 

School of Management students are looking forward to 

having a super-size monitor of their own to brag about. 

The big-screen TV actually will be a media wall consisting of a 

dozen monitors and will soon take up residence in the atrium 

of The School of Management building. An “unveiling” to  

commemorate the new technology’s arrival and the 40th anni-

versary of UT Dallas is being planned.

The 46-inch Samsung monitors will be displayed four across 

and three high, creating a large and impressive wall. Each  

monitor can be programmed for a specific station, or all can be 

used together to create one large image.

 “The monitors will be seamless, with as little trim as pos-

sible, so they can be viewed as one screen as well as individual 

screens,” says Diane Seay McNulty, Ph.D., SOM’s associate dean 

for external affairs and corporate development. “Some of the 

monitors will be programmed with student information, and each 

can have a ticker running across the bottom of the screen with 

additional information.”

She also says she could see using the media wall to air foot-

ball or soccer games on weekends.

At the same time, the SOM building will also get an LED stock 

ticker, funded in large part by Symon Communications, a Plano-

based company that provides hardware and software for digital 

signage. The ticker, which will be about 14 feet long and several 

feet high, will carry current stock market information. Symon will 

also provide technical training for staff who schedule content.

 “Every dean and business leader in America wants their stu-

dents and employees to be informed about the ongoing opera-

tions of their enterprise and the business marketplace they oper-

ate within,” Charles H. Ansley, president and CEO of Symon and a 

member of SOM’s Advisory Council, says.

 “When you mix that operational and market information with 

news, weather and sports, everyone’s knowledge is improved — 

along with being up to date about the world around them.”

He says Symon’s systems are used by nearly 80 percent of 

all Fortune 100 companies. “We think UTD students deserve the 

same level of information flow,” he says.

The arrival of the media wall and ticker will fulfill a vision  

of the SOM Advisory Council’s Special Projects Committee  

and Dean Hasan Pirkul, Dean McNulty says. However, the project 

has evolved beyond its original goals.

 “One thing led to another, and several other individuals have 

stepped up to help,” she says, chief among them Mr. Ansley.

Samsung is donating all 12 monitors, plus four mobile charg-

ing stations. The stations, which can be used to charge cell 

phones, laptops and other electronic equipment, are already 

located in The School of Management building.

 “These are relatively new products that are currently not in 

any other universities in Texas,” Dean McNulty says.

SOM Advisory Council member company Austin Industries is 

donating installation and electrical work.

Mr. Ansley says that the presence of such technology goes 

beyond impressive appearances. “With the software system’s 

wide range of capabilities, the new technology should be a very 

positive influence on the impression that everyone has of The 

School of Management,” he says.  

Stay tuned: 
 The School of Management is getting a media wall and LED ticker. 

 By Paula Felps 

Charles H. Ansley, president and CEO of Symon 

and a member of SOM’s Advisory Council
©
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DEPARTMENTS  ADVISORY COUNCIL UPDATE

PLACING STUDENTS A PRIORITy
 

Chairman is reaching out to employers to create new jobs and internships.

BY DONNA STEPH RIAN

Diverse and wide-ranging ambassadors 

for The School of Management…

That is the role Terry Conner en-

visions SOM’s Advisory Council embodying, 

as the group of experienced executives “sells” 

the school’s programs, curricula and students 

to the Dallas-Fort Worth business community.

As the council’s chairman, Mr. Conner, 

managing partner in the Dallas-based law 

firm of Haynes and Boone, LLP, has high aspirations in addressing 

what he considers the 37-member group’s most significant objec-

tive. “One of our principal responsibilities is to be almost  

‘missionaries’ in getting the message of excellence out into the 

business community regarding The School of Management  

and what it offers in terms of resources relevant to today’s busi-

ness needs — including providing outstanding and highly quali-

fied students and faculty.”

Mr. Conner envisions the council helping influence and shape cur-

riculum so that it directly answers business requirements. To meet  

this goal, the council — working hand-in-hand with regional business 

leaders — strives to stay abreast of the “pulse” of the business com-

munity and the characteristics it desires in future employees, he says.

Congruently, by providing employees that 

“match” local companies’ demands, Mr.  

Conner hopes the council can persuade region-

al businesses to carve out new internships 

and jobs for students, assisting them in gain-

ing valuable experience that will translate 

into future career opportunities.

“An overarching theme of the council is 

placement of students, particularly in today’s 

economy,” Mr. Conner says. “The council will work to find ways…to 

reach out to employers who have a real interest in the kinds of stu-

dents the school has, and to introduce the SOM to those employers.”

NEW ADVISORy COUNCIL MEMBERS 

Two new members recently joined SOM’s Advisory Council, 

which historically has played a vital role in the school’s expan-

sion, development and achievement.

Skip Moore leads the technology, media and telecommunica-

tions practice in the Mid-America region of Deloitte Services  

LP, where he has been a partner 21 years. In this role, Mr. Moore 

is responsible for the consulting firm’s service delivery to tech-

nology, media and telecommunications clients, as well as main-

Terry Conner
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taining relationships 

with venture capital 

firms and other sources 

of private equity. After 

a three-year hiatus dur-

ing which he focused 

on helping the SOM-

based Institute for Ex-

cellence in Corporate 

Governance, he returns 

to the advisory council 

for a second term.

“I have maintained 

connections at UTD 

during my absence, and 

I know that many excit-

ing things are happen-

ing at UTD’s SOM,” Mr. 

Moore says. “I look forward to getting back into the thick of things 

and contributing to the SOM’s business outreach programs.”

He initially became involved with UT Dallas in 2000. “When I 

arrived in Dallas, I quickly came to appreciate the strong relation-

ships that UTD maintains with the business community. I was 

especially impressed with the SOM’s understanding that these 

relationships are a ‘two-way street.’ From Deloitte’s perspective, 

the investments we have made with the SOM have paid major 

dividends in terms of the value we have seen in return.”

Bobby C. Chang also joins the advisory council. An inde-

pendent marketing and strategic planning consultant, Mr. Chang 

holds three master’s degrees from UT Dallas, two from The School 

of Management. He also holds an MBA from the University of 

Southern California, a master of computer science and engineer-

ing degree from Southern Methodist University and a bachelor’s 

degree from Taiwan’s Tunghai University.

“I have worked in the areas of corporate strategy, scenario 

planning, marketing, business development, competitive analy-

sis, mergers and acquisitions, [research-and-development] man-

agement, and human relations in the telecommunications, IT, 

semiconductor and media industries in more than 60 countries 

in Asia, Europe and American regions,” Mr. Chang says. “What I 

hope to bring to the council is a wide variety of multidisciplinary 

experience and background.”

He most recently 

served as vice president 

of strategic planning 

and business develop-

ment at Huawei Tech-

nologies in Richardson. 

Prior to that, he served 

in a variety of execu - 

tive positions at ACS  

in Dallas; SMIC in 

Shanghai; Lenovo Com-

puter Group in Beijing; 

Chorum Technologies 

in Richardson; and Erics-

son in both Stockholm 

and Richardson.  

Skip Moore

Bobby C. Chang

“I quickly came to appreciate the strong relationships 
that UTD maintains with the business community. ... 
From Deloitte’s perspective, the investments we have 
made with the SOM have paid major dividends in terms 
of the value we have seen in return.”

 — Skip Moore
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Coping With Workplace Stress

OrganizatiOnal StreSS, PSyChOlOgiCal 
Strain and WOrk OutCOmeS in Six 
natiOnal COntextS: a ClOSer lOOk at 
the mOderating influenCeS Of COPing 
StyleS and deCiSiOn latitude
By Dr. David L. Ford Jr., Dr. Rabi Bhagat, Dr. Balaji Krishnan 

and Dr. Karen Moustafa Leonard

Professor ford is interested in organizational behavior 

across cultures, and his areas of expertise include interna-

tional business, leadership development, quality of work 

life, and effective foundations of interpersonal dynamics. 

the following abstract is based on a research article by dr. 

ford and his colleagues, Professor rabi Bhagat and associ-

ate Professor Balaji krishnan of the university of memphis 

and assistant Professor karen moustafa leonard of indiana 

university-Purdue university fort Wayne. the article is in press 

at Cross Cultural Management: An International Journal.

This study investigated the moderating effects of (a) 

problem-focused coping, (b) emotion-focused coping, and 

(c) decision latitude, on the relationship between three fac-

ets of role stress (that is, role ambiguity, 

role conflict, role overload) and psycho-

logical strain in six national contexts. The 

objective of the research was to examine 

the relative efficacy of each moderator for 

ameliorating the level of psychological 

strain experienced by professional workers 

in six countries that differed on the cul-

tural dimension of individualism-collec-

tivism. Problem-focused coping involves 

proactive efforts to reduce or manage distress associated 

with the stress experience (for example, active problem-

solving, information-seeking efforts or behavioral efforts 

directed at managing distress). Emotion-focused coping in-

volves intrapsychic efforts to reduce or manage distress (for 

example, intellectualization, social isolation, suppression, 

optimistic comparison or restricted expectations). Decision 

latitude is the amount of discretion or control that an in-

dividual has or is permitted to have by the organization in 

meeting her or his job demands.

The results indicated that problem-focused coping and 

decision latitude were better at reducing the level of expe-

d
rs. david l. ford Jr., mark thouin and indranil Bardhan unveil results of recent research in this regular feature that show-

cases scholarly expertise of School of Management faculty members. Their abstracts reveal the potential significance 

and practical applications of their studies.

the way employees from  

different cultures respond  

to work anxieties intrigues  

one professor. the impact of 

it on healthcare fascinates 

two others.

David L. Ford Jr.
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rienced psychological strain under conditions of high role 

stress in the two individualistic countries in the study (New 

Zealand and the United States), while emotion-focused 

coping was a better moderator in the collectivistic countries 

of Japan and Spain. None of the three moderators had a 

significant effect on the role stress-psychological strain rela-

tionships in Germany and South Africa — the two countries 

in the study that had scores in midrange of the individu-

alism-collectivism continuum. These findings suggest that 

employees with different collectivist orientations may adopt 

different frames of reference when evaluating their work-

place, which, in turn, influences the extent to which  

they experience distress when the work environment be-

comes stressful.

Research that examines the predictive efficacies of vari-

ous culture-specific coping styles is quite important in this 

era of globalization. It has been known for some time that 

non-Western and collectivistic societies cope with work and 

personal life stresses using strategies and methods that are 

not necessarily found or regarded as effective in Western 

cultures. Our future work in this area will attempt to in-

corporate these perspectives in order to grasp the complete 

significance of culture-specific roots of coping in different 

national contexts. A different version of the study, involv-

ing an expanded set of countries and additional predictor 

and outcome variables, was presented in August at the 2009 

Academy of Management Meeting in Chicago.

does it help or hinder hospital Patient Care? 

the effeCt Of infOrmatiOn SyStemS On 
the Quality and COSt Of healthCare: a 
lOngitudinal Study Of u.S. hOSPitalS
By Dr. Mark Thouin and Dr. Indranil Bardhan 

associate Professor Bardhan recently returned from a 

sabbatical in dallas at ut Southwestern medical School, 

where the department of Clinical Sciences gave him a 

grant to study healthcare informatics. that discipline em-

ploys computer and information sciences to optimize the 

acquisition and use of healthcare data. he also studied the 

application of emerging information technologies (its) for 

clinical care and research. dr. Bardhan teaches an SOm 

course on healthcare informatics. his research and teach-

ing often focus on healthcare its, their role in improving the 

effectiveness and quality of patient care, and costs associ-

ated with healthcare systems in the united States.

recently, he co-authored an article with dr. mark th-

ouin, director of SOm’s management information systems 

program. dr. thouin’s research specialty is evaluating the 

clinical and administrative value of healthcare its, a topic 

he has researched for five years. The two professors’ work 

will appear in the Proceedings of the Thirtieth International 

Conference on Information Systems, December 2009. the 

conference will be held in Phoenix. for a copy of their 

paper, contact bardhan@utdallas.edu.

Understanding factors affecting the efficiency of clinical 

healthcare is of critical importance because healthcare-pro-

vider processes directly affect patient outcomes. This study 

focuses on the adoption and use of hospital information 

systems and their impact on the quality and costs associ-

ated with delivery of patient care. We examined the effect 

of clinical and administrative information technology (IT) 

use on hospital financial performance, thereby providing 

insight into the relationship between IT costs and quality 

of healthcare processes.

We obtained archival data on hospital IT usage and 

combined it with data on hospital quality-of-care pro-

cesses to analyze a panel of 2,848 U.S. hospitals across a 

three-year period. Specifically, we studied the impact of 

clinical and administrative IT usage on four patient-care 

processes: treatment of acute myocardial infarction, heart fail-

ure and pneumonia, and prevention of surgical infection. The 

hospital information systems in our study represented four 

functional processes: clinical, financial, administration and 

human-resource management. We used hospital operating ex-

pense per bed as a proxy for operating costs associated with 

the hospital.

Preliminary results indicate a positive impact of clinical 

information systems, patient-scheduling applications and 

human-resource-management information systems on the 

quality of patient-care processes. The quality 

of all four processes increased as the usage of 

hospital IT increased. However, the increased 

quality came at a cost, because clinical- and 

patient-scheduling systems usage was associ-

ated with increased operating expenses.

Another significant finding was that not-

for-profit hospitals have higher quality pro-

cesses for treating heart attack, heart failure 

and pneumonia, and for preventing surgical 

infection than for-profit hospitals. However, 

for-profit hospitals experience significantly 

lower costs than not-for-profit hospitals, thus 

providing evidence of the effect of profit mo-

tives on operational expenses per bed. Our 

findings have significant policy implications 

as they demonstrate the cost-quality tradeoff 

associated with the use of IT in hospitals. 

Mark Thouin

Indranil Bardhan
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Ganesh Janakiraman

An associate professor in operations 

management, Ganesh Janakiraman is 

teaching graduate classes in that field. “I 

often learn from students about applica-

tions based on their varied professional 

experiences,” Dr. Janakiraman says. 

“Also, teaching provides a strong moti-

vation to think about concepts from a 

broader perspective than the perspective 

that research in a focused discipline — 

or sub-discipline — offers.”

Most recently an as-

sistant professor at New 

York University’s Stern 

School of Business, Dr. 

Janakiraman taught both 

MBA and doctoral students. Each year 

for the past five years, he taught Com-

petitive Advantage from Operations, a 

core operations class.

Dr. Janakiraman received his Ph.D. in 

operations research from Cornell Uni-

versity. His research focuses on inventory 

and supply chain management.

Özalp Özer

Özalp Özer joins the Operations 

Management area as an associate profes-

sor after serving as assistant professor in 

management science and engineering at 

Stanford University and then associate 

professor in industrial engineering and 

operations research at Columbia Univer-

sity. Dr. Özer, who holds a doctorate in 

industrial engineering and operations  

research from Columbia, serves in 

various editorial capacities on 

five professional journals 

and is secretary of the 

Production and Operations 

Management Society.

He is teaching about information-

enabled supply chains. “I like absolutely 

everything about teaching and inter-

acting with courteous, curious, driven 

and dedicated students,” he says. He 

has received teaching awards at both 

Columbia and Stanford and mentored 

graduate students.

Dr. Özer researches the impact of 

technology and information on new-

product development, production, mar-

keting and distribution of goods and ser-

vices, management and coordination of 

supply chains and pricing management.

•  •  •

rebecca Files

Rebecca Files joins the Accounting 

and Information Management area as 

an assistant professor after earning her 

doctorate in accounting at 

Texas A&M University.

Dr. Files achieved  

academic and athletic 

honors as a volleyball player 

at Texas A&M, where she was named 

the Bill Erwin Female Scholar-Athlete of 

the Year in 2003 and earned the Big XII 

Conference Postgraduate Scholarship in 

2004. Later, she was awarded the Mays 

Business School Regent’s Fellowship and 

Ernst & Young Doctoral Fellowship.

Until receiving her doctorate, Dr. 

Files had been a teaching assistant and 

researcher at Mays Business School, 

where she focused on voluntary disclo-

sures and earnings restatements.

She is teaching undergraduate account-

ing classes. “I really enjoy finding ways 

to make class interesting and exciting. 

Learning should be fun,” she says, “so  

I try to bring that attitude to the  

classroom every day. I also love getting 

to know each of my students. I think 

I learn as much from them as they do 

from me.”

XianJun GenG

Joining the Information Systems area 

as an assistant professor, Xianjun Geng 

is teaching undergraduate introductory 

courses in information systems manage-

ment. Dr. Geng, who earned his Ph.D. 

in management information systems at 

The University of Texas at 

Austin, comes from the 

University of Washing-

ton’s Foster School of 

Business, where he received 

several “Undergraduate Instructor of the 

Quarter” awards.

His research includes the impact of 

Departments  New Faculty 

Welcome aDDitions
New SOM faculty MeMberS Share apprOval fOr aNd fiNd 

SatiSfactiON iN their claSSrOOM experieNce.

Özer

by Jeanne Spreier

JaNakiraMaN

GeNG

fileS
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Internet pricing, and trust and security 

in the digital economy. “I am especially 

interested in how Internet-enabled 

[information technology] transforms 

consumer behavior and firm strategy,” 

he says. “IT and the Internet are revo-

lutionizing our business and our way 

of living. For example, now I cannot 

imagine hitting a road trip without my 

Android phone.”

He says he wants to “stimulate stu-

dents to think over critical IT issues in a 

fun and often intuitive way.”

Todd kraveT

An accounting and information man-

agement assistant professor, Todd Kravet 

worked as an auditor and accountant 

for several years. Dr. Kravet, who earned 

his CPA in New York, was 

awarded his Ph.D. in 

accounting from Foster 

School of Business at the 

University of Washington. 

Previously, he was senior auditor for a 

mid-size New York City accounting firm, 

then moved to Philip Morris USA in 

New York as a senior financial accoun-

tant. This work led to subsequent  

studies. “I became interested in finan-

cial accounting while working as an 

auditor….I learned how financial report-

ing is an integral part of capital markets, 

and I think understanding the role that 

financial reporting plays is an extremely 

important area of study,” he says.

Dr. Kravet is teaching undergraduates 

financial accounting. “What I like about 

teaching is when students tell me they 

understand the importance of account-

ing in all aspects of business. I feel great 

satisfaction when former students con-

tact me about how what they learned 

during my class has helped them make 

better decisions in their career.”

elizabeTh lim

Given Dr. Lim’s undergraduate  

degrees in molecular genetics 

and biochemistry, it might 

seem her career would 

be in a lab. Instead, after 

earning an MBA, she moved 

into business studies and received her 

doctorate in strategic management from 

the University of Connecticut.

Dr. Lim’s research focuses on three 

broad areas: strategic management,  

entrepreneurship and research methods. 

She says these areas are “cutting edge, 

novel and interesting.”

As an assistant professor in the Orga-

nizations, Strategy and International 

Management area, Dr. Lim is teaching 

an undergraduate strategic management 

capstone course.

roberTo raGozzino

Roberto Ragozzino, an assistant 

professor of organizations, strategy and 

international management, 

comes from the University 

of Illinois at Chicago.

“My research is in the 

area of corporate strategy and 

entrepreneurship,” Dr. Ragozzino, who 

received his Ph.D. in business policy 

and strategy from Ohio State University, 

says. “I have a background in finance 

and have always been interested in 

firms’ corporate development activities. 

My graduate training in strategy has  

allowed me to further my early interests, 

and eventually it has led me to pursue 

my current research agenda.”

He is teaching a capstone strategy 

course for undergraduates. “The class I 

teach requires students to dig deep into 

what they have previously learned and  

attempt to apply their knowledge to  

address unstructured business problems,” 

Dr. Ragozzino says. “If they are commit-

ted to learning and getting the most  

out of the course, the results can be very 

fulfilling for me and the students.”

upender subramanian

Assistant Marketing Professor  

Upender Subramanian says that after 

he earned his MBA, he moved to the 

private sector, working in technology, 

specifically with semicon-

ductors and in telecom, 

doing business plan-

ning and strategy.  

From that experience, Dr. 

Subramanian developed an interest in 

his area of research — how companies 

that provide complementary products 

and services structure their relationship 

to gain advantage over their rivals.

Dr. Subramanian received his Ph.D. 

from the University of Pennsylvania’s 

Wharton School, where his disserta-

tion focused on competitive strategies 

in wireless markets. He says he likes 

“working with a bright, inquisitive and 

energetic group of future managers” and 

is teaching the undergraduate Principles 

of Marketing class.

•  •  •

shawn alborz

Shawn Alborz, an adjunct at The 

School of Management for the past 

three years (one year win-

ning the outstanding 

adjunct faculty award), 

joins the faculty full time 

Departments  New Faculty 
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in a dual role as senior lecturer in infor-

mation systems and operations  

management and director of operations 

management programs.

Dr. Alborz spent two decades in  

private industry before earning his  

Ph.D. in management information sys-

tems from the University of Melbourne.

“My primary qualitative research 

interests are [information technology] 

outsourcing and strategic management of 

organizations,” Dr. Alborz says. “I have 

also specific interests in project manage-

ment, the influence of technology and 

contemporary management concepts on 

business operations and E-commerce.”

This fall, Dr. Alborz is teaching 

undergraduate classes: one in product 

management, the other an introduction 

to management information systems.

dan bochsler

A senior lecturer in organizations, 

strategy and international management, 

Dan Bochsler is teaching undergraduate 

classes in organizational behavior and 

in strategic management while develop-

ing graduate online classes in entrepre-

neurial marketing and strategy.

He also is working with the Institute 

for Innovation and Entrepreneurship 

(IIE), a UT Dallas center of excellence 

housed in The School of Management, 

to develop cross-disciplinary academic 

studies and extend the reach of IIE in 

the community and region.

Mr. Bochsler, who holds an MBA 

from the University of Houston, previ-

ously taught at UT Tyler.

He has had a 30-year 

career in the aerospace, 

defense, computer 

technology and energy 

fields. Since 2006, he  

has been a board member of the Alliance 

for Higher Education’s North Texas  

Regional Center for Innovation and 

Commercialization (NTXRCIC). This 

organization administers the state’s 

Emerging Technology Fund efforts in 

North Texas.

maria hasenhuTTl

A doctoral aluma of The School of 

Management, Maria Hasenhuttl returns 

as a senior lecturer in organizations, 

strategy and international management. 

“I love everything about teaching,” 

she says. “It is particularly 

rewarding when I find 

out that, because of my 

classes, students have 

become more interested in 

a topic, or when students tell me that 

now they finally understand certain 

concepts.” She is teaching undergradu-

ate classes in strategic management and 

organizational behavior.

Dr. Hasenhuttl’s research focuses 

on the impact powerful people have 

on society, specifically on corporate 

governance. “Everyone is in one way or 

another affected by what goes on in  

the top management suite of corpora-

tions,” she says.

JenniFer Johnson

Jennifer Johnson has broad corporate 

experience, most recently as information 

technology finance manager at Dr Pepper 

Snapple Group, where she was part of 

the merger team that brought together 

Dr Pepper and Cadbury Schweppes. She 

joins The School of Management as a  

senior lecturer in accounting and infor-

mation management. A CPA in Texas,  

she earned her undergraduate and master’s 

degrees in accounting from Texas A&M 

University. She was honored as the Young 

CPA of the Year by the Dallas CPA Society 

in 2005 for her work on implementing 

the Free CPE (Continuing Professional 

Education) Day.

Ms. Johnson is teaching undergradu-

ate accounting classes. 

“I like to hear the stu-

dents’ stories about 

where they are from and 

what their dreams are,” she 

says. “When I was in school, I learned 

so much more from my professors  

and advisers than just what was in the  

textbook.…Not everyone I teach will  

become an accountant, but I hope they  

all continue to grow and develop  

as productive members of society and 

future leaders.”

Jackie kimzey

More than two decades ago, Jackie 

Kimzey engaged the entrepreneurial 

part of his brain to launch ProNet 

Inc., where he served as chairman and 

CEO of the wireless  

technology startup. In 

1987, the company 

went public and is now 

traded on Nasdaq.

After leaving ProNet in 1997, he 

worked as CEO for other high-tech 

companies and since 1999 has been 

a general partner with Sevin Rosen 

Funds, a venture capital firm.

Mr. Kimzey, who earned his  

MBA from the University of Dallas  

in 1977, previously has taught  

at the University of Arkansas, South- 

ern Methodist University and Dallas 

County Community Colleges. 

A senior lecturer in organizations, 

strategy and international manage-

ment, he is teaching undergraduate 

and graduate School of Management  

students who take his entrepreneur-

ship classes.
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madison pediGo

With almost 30 years of experience 

in a variety of roles at Texas Instruments, 

Madison (Matt) Pedigo, a senior lecturer 

in organizations, strategy and interna-

tional management, offers students not 

only a window into the workings of 

corporate life at one of the nation’s most 

highly regarded tech companies but also 

a wealth of experience to draw on as he 

teaches undergraduate and graduate level 

courses in entrepreneurship and finance.

“My last assignment at TI was to 

lead the negotiation for TI’s acquisition 

of Luminary Micro, a semiconductor 

company located in Austin,” he says. 

He also has worked with TI in Defense 

Systems and Electronics, as a financial 

analyst and, for more than a decade, in 

TI’s Venture Capital Program.

Mr. Pedigo earned an MBA at  

The University of Texas at  

Austin, has one patent 

issued and another two 

filed, is a CPA in Texas 

and a member of the state’s 

Emerging Technology Committee.

Departments  New Faculty 
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executive educatiON attributeS aNd value

Faculty News

A  new assistant dean at The School of Management, 

Tom Henderson in many ways personifies the Execu-

tive Education area, which hired him to take charge of 

business development.

Credentialed with experience in culturally diverse and commer-

cially complex settings, Mr. Henderson brings a portfolio brimming 

with useful resources — such as fluency in Portuguese and Span-

ish — to his new role. Those language skills derive from his early 

background; he grew up in São Paulo, Brazil. His career start as a 

commodities trader in coffee also seems a natural outgrowth of 

that upbringing.

But Mr. Henderson switched to academia, and he now specializes 

in establishing and maintaining corporate relationships. “You must 

get connected and stay connected, in part to serve the education 

needs of students who some day may be working for these compa-

nies,” he says, “but also to serve the executive education needs that 

companies have.”

A strong believer that Executive Education builds mutually benefi-

cial relationships, Mr. Henderson is convinced that such connections 

“lead to talent development across companies.” And Exec Ed “offer-

ings and capabilities help individual organizations solve specific busi-

ness issues and challenges,” he says.

Mr. Henderson previously worked at the University of Wisconsin 

School of Business, where he served as the director of the Strategic 

Leadership Institute and led corporate customized programs. At  

the Thunderbird School of Global Management in Arizona, he served 

as an assistant vice president for corporate learning and led the 

Thunderbird International Consortia program. At the New York 

City-based American Management Association, he spearheaded joint 

ventures and strategic alliances with a number of Latin American 

training institutions.

Mr. Henderson 

earned a Bachelor of 

Arts degree in history 

from Hobart College 

in Geneva, N.Y., and 

a Master of Science 

degree in international 

management from Bos-

ton College. He also 

completed courses in 

money and banking, in-

ternational banking and 

international economics 

at the New York Insti-

tute of Finance.
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New Executive MBA Program Director 
Concentrates on Leaders and Legacies

B
ecause research 

has shown that 

between 65 

percent and 95 

percent of businesses fail 

to implement their  

corporate game plans, 

The School of Manage-

ment has started a course 

designed to help Execu-

tive MBA students suc-

ceed at company-strategy 

follow-through. 

The new Enterprise 

Transformation class fits 

the personal strategy of Phil Sanchez III for delivering an Executive 

MBA experience with an entrepreneurial viewpoint of education. 

That viewpoint “thinks innovatively, is innovative and stretches 

beyond corporate boundaries,” Mr. Sanchez, SOM’s new Executive 

MBA Program director, says. 

He succeeds the late Professor Jasper H. Arnold III, whom he 

describes as “a great colleague and innovator.” 

Mr. Sanchez arrived in August, drawn, he says, by the opportu-

nity to “assist the EMBA progam grow.”  

Mr. Sanchez came from Baylor University, where he served 

16 years, most recently as director of its Executive MBA pro-

gram. Instrumental in beginning Baylor’s program in Dallas in 

1993, he also established its campus in Austin. He has extensive 

experience in curriculum review, program development and 

strategic development. 

He earned both B.S. and MBA degrees from Tarleton State Uni-

versity in Stephenville, Texas.

For more information go to http://som.utdallas.edu/graduate/ex-

eced/execMba/index.php

EMBA Administrator Awarded

Fulbright Scholarship

Dr. Jonathan M. Hochberg,  

associate director of the Executive 

MBA Program and a senior  

lecturer, was recently awarded a 

Fulbright Scholarship by the United 

States Department of State and  

the J. William Fulbright Foreign Schol-

arship Board. Next April and May,  

he will conduct lectures and short 

courses in financial analysis and inter-

national corporate finance for MBA students in the School 

of Business at the Krakow University of Economics in Poland.

Phil sanchez III

UT Dallas turns 40 this year, and a series of 40 lectures, 

40@40, will help mark the university’s fourth decade  

as a UT System institution. Each lecture features a campus  

expert in an hourlong talk in the McDermott Library that is  

free and open to the public.  •  Participating School of 

Management faculty members are: Yexiao Xu, speaking on 

on firm-specific risk in stock investing; Peter Petrik, on Eastern 

Europe’s transformation and business impact since the Cold War’s end; 

Rachel Croson, on the behavioral revolution in economics; Ram Rao 

on marketing, Jim Joiner on project man agement education, Kannan 

Ramanathan on quality management, and Mike W. Peng on the 

rise of Asia in global competition.  •  Most lectures begin at 

4 p.m. For dates and more information, consult the Comet 

Calendar at www.utdallas.edu/calendar/.

SOM Professors Participate in Commemorative Events
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Power tools and toothbrushes have 

helped School of Management Profes-

sor Brian T. Ratchford and colleagues 

achieve breakthrough results in improving 

the new-product design process. 

In search of effective ways for designers 

to incorporate consumers’ subjective prefer-

ences in the creation of new products, Dr. 

Ratchford, Dr. Lan Luo of the University of 

Southern California and Dr. P.K. Kannan of 

the University of Maryland, used customer-

ready product prototypes in marketing 

studies. Testing with portable construction 

power grinders, then an array of toothbrush-

es in a subsequent study, they linked such 

unchangeable “objective” product attributes 

as price, size and weight to such “subjective” 

perceived characteristics as power, effective-

ness and ergonomic comfort. 

“Industrial designers and marketing re-

searchers have long recognized that consum-

ers’ perceptions of subjective characteristics 

exert an important influence on their prod-

uct evaluations,” the research trio noted. 

“We used a statistical method to ac-

count for” relationships between objec-

tive and subjective qualities, Dr. Ratch-

ford, the Charles and Nancy Davidson 

Distinguished Professor of Marketing, 

says. The method is innovative, he says, 

because it provides a way to incorporate 

subjective reactions into quantitative 

forecasts of demand. 

Relying on this methodology, the 

researchers developed the first formal 

model that inventors and engineers 

can use to 

better under-

stand causal 

relationships 

between objec-

tive attributes 

and subjective 

perceptions. 

The model gives 

designers insights into how attributes and 

perceptions jointly influence buyers’ purchase 

decisions. The model also more accurately 

predicts consumer choices than older, tradi-

tional consumer-preference models. 

The Marketing Research Special Interest 

Group (MRSIG) of the American Marketing 

Association honored Drs. Ratchford, Luo 

and Kannan’s research article with the 2009 

Lehmann Award. The article, “Incorporating 

Subjective Characteristics in Product Design 

and Evaluations,” appeared in the April 2008 

Journal of Marketing Research (Vol. 45, No. 2, 

pages 182 to 194). 

Bestowed annually, the Lehmann Award is 

given to the best dissertation-based article 

published in the Journal of Marketing Sci-

ence or Journal of Marketing Research in 

the previous two years. Co-author Lan 

Luo used the study for one of her doc-

toral dissertation essays. 

In announcing the award, the MRSIG 

noted that Dr. Ratchford, Luo and Kan-

nan’s study “marked an important begin-

ning in using a quantitative model to 

formally address the qualitative aspects of 

product design and valuations.” 

Math Society Names SOM 
Expert a Charter Fellow

the society for industrial and 

applied mathematics (SIAM), a 

leading international professional group of 

mathematical and computational scientists, 

has named School of Management Professor 

Alain Bensoussan one of its charter fellows. 

Dr. Bensoussan, Distinguished Research 

Professor and director of SOM’s Interna-

tional Center for Decision and Risk Analysis, 

is one of 183 members in the inaugural class 

of the Fellows Program. It recognizes SIAM 

members in academia, government and indus-

try for distinguished contributions to applied 

math and computational science. 

The honor recognizes Dr. Bensoussan’s 

major contributions to control theory, par-

ticularly stochastic control. Dr. Bensoussan, 

who chaired the European Space Agency 

from 1999 to 2002, joined The School of 

Management in 2004. He currently focuses 

his research on risk and decision analysis. He 

earned a Ph.D. in mathematics from the Uni-

versity of Paris. 

“This new 

fellowship rec-

ognition will 

be very useful 

in drawing at-

tention to our 

community,” Dr. 

Bensoussan said. 

“I am, of course, 

very honored 

and happy to 

be a member of 

this list since I have been working in this field 

from the beginning of my career. I am happy 

also if it helps my university and all my col-

leagues and students.” 

Starting in 2010, SIAM anticipates fellow-

ships granted annually will total about 0.3 

percent of its membership — now 12,000. 

The organization honored the new fellows in 

July during its annual meeting. The list  

of 2009 SIAM Fellows can be found at http://

fellows.siam.org.
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ashbel Smith  
professor Named 
iNfOrMS fellow

School of Management Professor Kathryn  

E. Stecke has achieved one of the top honors 

the Institute for Operations Research  

and the Management Sciences (INFORMS) 

bestows, having recently been elected an  

INFORMS Fellow. 

Dr. Stecke, Ashbel Smith Professor of 

Operations Management, is one of only 11 

fellows chosen this year from INFORMS’ 

worldwide membership of 10,000. A profes-

sional society focused on operations research, 

INFORMS reserves the Fellow Award for 

members who have made significant contribu-

tions to advancing the field, including service 

to the profession and to the institute. 

Dr. Stecke was cited for “contributions to 

research on flexible manufacturing and  

supply chains, and for her contributions to 

OR/MS, particularly by creat-

ing opportunities for others 

in her field to disseminate 

their research in conferences 

and journals.” 

She received the accolade 

October 12 in San Diego at 

the INFORMS annual meeting. 

Long an active INFORMS 

member, Dr. Stecke has 

served as chairman of national and interna-

tional meetings and served two terms on the 

organization’s board of directors. 

INFORMS named her a co-recipient of 

its distinguished service award, the Kim-

ball Medal, last year. The organization also 

has recognized her paper, 

“Formulation and Solution of 

Nonlinear Integer Production 

Planning Problems for Flex-

ible Systems” as one of the 50 

most influential published in 

the journal Management Sci-

ence (Vol. 29, No. 3, pp. 273-

288, March 1983) during the 

past 50 years.

Gregory G. Dess

While many businesses have 

come and gone during the 

last decade, School of Man-

agement Professor Gregory G. Dess’ land-

mark research paper describing perfect-

pitch entrepreneurship has weathered the 

test of time, laying the groundwork for 

future inquiry. 

The Entrepreneurship Division of the 

Academy of Management awarded Dr. 

Dess, an internationally recognized busi-

ness-strategy expert who holds the Andrew 

R. Cecil Endowed Chair in Applied Ethics, 

and co-author G. Thomas (Tom) Lumpkin 

the Foundational Award at its August IDEA 

Awards dinner in Chicago. The annual 

gathering recognizes work considered foun-

dational, leading or promising. 

The organization recognized Drs. Dess 

and Lumpkin, professor of entrepreneur-

ship at Syracuse University, for a paper 

published in the Academy of Management 

Review in 1996 for its “classic and highly 

influential contribution to entrepreneur-

ship research that serves as a legacy for 

scholarly work in the field.” 

The paper, “Clarifying the Entrepreneur-

ial Orientation Construct and Linking It to 

Performance,” explores relationships be-

tween a firm’s entrepreneurial behavior and 

performance by explaining how five primary 

dimensions — innovation, risk-taking, pro-

activeness, competitive aggressiveness and 

autonomy — combine with particular busi-

ness practices to create high performance. 

Given the many sophisticated quantita-

tive modeling and analytical techniques 

available that have led to excellent em-

pirical papers, Dr. Dess says, “we’re just 

pleased that they did give some consider-

ation to a purely theoretical paper.” 

Although prior work argued that en-

trepreneurship is an essential feature of 

high-performing firms, earlier researchers 

were unable to synthesize the link between 

entrepreneurship and performance. 

Dr. Dess came to UT Dallas in 2002, 

from the University of Kentucky, where he 

held the Carol Martin Gatton Endowed 

Chair in Leadership and Strategic Man-

agement. In addition to strategic manage-

ment, his primary research interests  

center on entrepreneurship and knowl-

edge management. 
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Continuing strong interest in China’s role 

in the global business community is fueling 

demand for the insights of School of Management 

Professor Mike W. Peng.

The Provost’s Distinguished Professor of Global Strategy and 

executive director of the Center for Global Business, Dr. Peng is 

also editor-in-chief of the Asia Pacific Journal of Management. He 

began a series of high-profile speaking engagements by delivering 

the keynote address at the “China Goes Global” conference Oct. 2 

at Harvard University.

 “Many of us have been reading Mike’s papers and books for a 

long time,” says Dr. Ilan Alon, a visiting scholar at Harvard’s Kenne-

dy School of Government, director of The China Center at Rollins 

College in Winter Park, Fla., and an organizer of the Harvard con-

ference. “Without a doubt, Mike is a world-class thought leader…

not only a leading China scholar but also one of the most influential 

scholars in global strategy and business.”

At the Harvard conference, Dr. Peng focused on the role of 

the Chinese government in the development of Chinese multina-

tional enterprises, the challenges those enterprises face when going 

abroad as their technological resources grow faster than their 

managerial talent, and their increasing use of business acquisitions to 

enter new markets.

 “This is not only an honor for me,” Dr. Peng says, “but also a 

tremendous honor for UT Dallas, which is known for hard-hitting, 

high-impact management research.…It is nice to know that the  

Harvards of the world will come to seek out world-class expertise 

right here at UT Dallas.”

Dr. Pengs’s other October speak-

ing engagements included presenta-

tions at the Pacific Region Forum 

held in Vancouver, British Columbia, 

Canada, and at the Navy Reserve  

Officers Training Conference on 

China, sponsored by Commander, 

Navy Reserve Seventh Fleet at the 

Naval Air Station Joint Reserve Base 

in Fort Worth.

D
r. Michael J. Savoie, director of The School of 

Management’s Center for Information Technol-

ogy and Management, and his design team  

have received a $250,000 grant to create an in-

teractive online game to help acquaint students — and their 

parents — with campus life. 

“We want to develop a game adaptable for new students 

at any of [The University of Texas] campuses to help them 

acclimate to the culture of campus,” Dr. Savoie says. 

A UT System initiative, Transforming Undergraduate 

Education, is investing $2.5 million 

in Dr. Savoie’s proposal and 10 others. 

The competitively awarded grants  

fund creation of new teaching materi-

als to increase student access to and 

success in higher education while also 

reducing instructional costs or increas-

ing cost efficiency. 

The game rolls out in fall 2010. Ini-

tially targeting freshmen and transfer 

students and their parents, it will focus 

on social interactions and time- and 

money-management issues. 

According to Dr. Savoie, “the game will convey what 

university Web site photos and ‘About Us’ pages cannot:  

a sense of how a campus and its environs work and how 

students can adapt and feel comfortable.” 

The game will capture such “three-dimensional as-

pects” of college life, Dr. Savoie says, as coping with  

academics, living away from home, holding down a job 

and handling finances. 

Dr. Savoie is “going virtual” because people age 25 

and younger “almost universally” understand and use gam-

ing, he says. Ideally, gamers will come away with more 

reality-based expectations about college. Particularly for 

international and minority students, who traditionally 

have a harder time acclimating, this will provide a valuable 

service, Dr. Savoie says. 

“Ultimately, UT campuses will benefit through higher 

student-retention rates and more satisfied students,” he adds. 

“Those, in turn, will enhance UT’s reputation and appeal.”

For more information go to http://citm.utdallas.edu/

Mike w. Peng
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 ecipients of The School of Management’s 2009 Teaching and Staff Awards are (from left) Brian Pinkham, one of two  

 outstanding teaching assistants; Charles Solcher, outstanding online teacher; Tiffany Bortz, outstanding undergraduate  

 teacher; Tevfik Dalgic, outstanding graduate 

teacher; and Ella Ghouse, SOM’s administrative services  

officer in charge of budget and human resources, outstanding 

staff member. Not pictured are Bob Bender, outstanding 

adjunct faculty member, and Jungseek Kim, the second out-

standing teaching assistant. The SOM Teaching Committee 

reviews nominations and selects award recipients based on  

their abilities and teaching excellence. A separate committee 

made up of SOM staff members chooses the recipient of  

the Outstanding Staff Award. All award winners receive a 

plaque and a grant of one thousand dollars.

PROFESSOR’S BEST-PAPER STUDY FINDS INCREASING  
CULTURAL CONVERGENCE

T
he cultural divide that has existed between the U.S. 

and Mexico is slowly diminishing, at least between 

young, educated professionals, suggests a new study 

by School of Management Professor Habte Woldu. 

The study, co-authored by Dr. Woldu, reveals that the cultur-

al differences between the two nations’ population as a whole 

have remained unchanged. However, when controlling for age, 

gender, education and occupation, the research indicates that 

younger, more educated, professional Mexicans demonstrate 

more cultural assimilation with the U.S. cultural value system. 

These findings could have important implica-

tions for international managers involved in de-

signing human-resource management strategies 

and cross-cultural management, Dr. Woldu says. 

The study, he says, could also enhance commu-

nication and understanding of the two cultures. 

The study, “Is the Mexican Culture Becoming 

Similar to that of United States in Post-NAFTA 

Era? Viewing Both Cultures Through Four Cul-

tural Dimensions” won a best-paper award at 

the International Academy of Business and Pub-

lic Administration Disciplines conference in April. 

Dr. Woldu and Dr. Agnieszka Skuza, co-author and a pro-

fessor at Poznan University of Economics, surveyed more 

than 1,100 people from the U.S., Argentina and Mexico in the 

early 1990s, before the North American Free Trade Agreement 

(NAFTA) between the U.S., Mexico and Canada was established  

and again in 2008. 

Researchers found that although Mexico and the U.S. remain 

different culturally in both pre- and post-NAFTA eras, younger, 

higher-educated, career-focused individuals from both sides of 

the border are much more similar culturally. 

“If economic advancement continues in Mex-

ico, and NAFTA transforms itself to the next level 

or economic integration, it’s very possible that 

trend might show even more significant cultural 

convergence in the future,” Dr. Woldu says. 

A professor of international management stud-

ies, Dr. Woldu specializes in research on the dy-

namics of cultural changes in emerging econom-

ics and has conducted similar research in Africa, 

India and Eastern Europe.

Habte woldu

Seven chosen for teaching and Staff awards
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professor emeritus Gerald w. Scully, a onetime dean of The 

School of Management who was an economist credited with introducing 

free agency to baseball, died May 4 in San Diego of pancreatic cancer. 

Although Dr. Scully, 67, had wide-ranging interests in his field, 

he often looked at the relation of economics to management and 

once theorized that a federal government operates optimally on a 

budget equal to about 21 percent of its nation’s income. 

Dr. Scully gained greatest recognition, however, for applying labor 

economics to professional sports. In a 1974 paper initially under-

taken for a conference that the Brookings Institution, a public-

policy think tank, held on government and the sports business, he 

wrote that “economic analysis points to the exploitation of the 

professional baseball player under the reserve clause.” 

His analysis came in advance of arbitration the next year that 

marked the beginning of the end of the clause, a contractual ob-

ligation that kept a player tied to 

one team. 

Dr. Scully’s books on this sub-

ject included The Market Structure 

of Sports (University of Chicago 

Press, 1995) and The Business of 

Major League Baseball (University  

of Chicago Press, 1989). 

Dr. Scully joined UT Dallas in 

1985 and served as acting dean of The School of Management from 

1987 to 1988. He earned a bachelor’s degree in history and phi-

losophy from Fairleigh Dickinson University, a master’s degree in 

economics from The New School for Social Research, and a doc-

torate in economics from Rutgers University. 

He is survived by his daughters, Audra Scully of San Diego and 

Deirdre Grant of Allen, Texas, and a brother, Thomas, of Cary, 

North Carolina. 

fOrMer SOM deaN dieS

 F rank W. Anderson, a School of 

Management senior lecturer in fi-

nance and managerial economics, earned 

recognition for his contributions to  

UT Dallas campus life earlier this year 

when he was named the university’s Ad-

viser of the Year at the spring Student 

Leadership Banquet. 

Chosen by the Leadership Awards Selec-

tion Committee, a group made up of UT 

Dallas Student Life staff members who 

review written nominations, Mr. Anderson 

was recognized for his work with the  

Financial Leadership Association (FLA). 

The only finance group at UT Dallas, 

FLA, with more than 80 members is one 

of the largest student organizations in 

The School of Management. The associa-

tion trains new members in the basics 

of finance and trading techniques, hosts 

workshops on investing and managing 

investments, and provides other profes-

sional learning and networking opportuni-

ties. The group also is working to launch a 

student-management investment fund. 

Members are encouraged to participate 

in several competitions throughout the 

academic year, including an investment 

research challenge, mock currency trading 

competition and mock commodities trad-

ing competition. 

“He is the quintessential adviser,” FLA 

President Jeff Harrington, an SOM stu-

dent, says of Mr. Anderson. “He encour-

ages all of 

his students 

to join and 

become 

active mem-

bers of FLA, 

motivates 

everyone at 

all times, 

provides 

invaluable 

advice, and  

is a lens 

looking 

upon ourselves and the world so that 

those he helps come away with a more 

seasoned perspective.” 

Frank w. anderson
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More than 

130 internal 

audit stu-

dents, faculty 

and practi-

tioners from 

around the 

world visited 

The School 

of Manage-

ment in Oc-

tober when 

the school’s Center for Internal 

Auditing hosted the Internal 

Auditing Education Partnership’s 

annual retreat. Sixteen students 

from the internal audit program 

at UT Dallas attended the event.

A networking and leadership 

conference, the gathering in-

cluded sessions at which students 

met potential employers, a work-

shop at which educators shared 

best practices and get-acquainted 

events with practitioners.

Students were selected to 

interview with the two major 

sponsors, Deloitte and KPMG, 

at the retreat’s conclusion. 

Other corporate sponsors were 

on hand to meet students and 

identify future internal-

audit hires.

The Institute of 

Internal Auditors, 

the international 

professional group behind the 

partnership, sponsored the three-

day retreat, which attracted U.S. 

participants from New York 

to California, and international 

guests from Asia, Europe and Af-

rica. Having been endorsed by IIA 

with its highest designation — a 

Center for Internal Auditing Ex-

cellence — SOM’s internal audit-

ing program, led by IAEP program 

director Mark Salamsick, is one 

of only two in the U.S. and five 

worldwide at this level.

For more informa-

tion go to http://som.

utdallas.edu/centers/

iaep/.
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Manufacturing furniture 

using ecologically 

sound practices — 

including recycling, sustainable 

forestry, conservation and recla-

mation — is a booming market 

trend. Establishing such busi-

ness models has become one 

endeavor of the new Center for 

Responsible Business and Sus-

tainability (CRBS) at The School 

of Management.

Launched last spring, the CRBS strives to help 

business leaders adopt sustainable practices in 

line with strategies that create competitive ad-

vantage. The center positions UT Dallas at the 

forefront of academia on initiatives to treat sus-

tainability as a crucial business principle.

Center Director Francisco Székely, an expert 

on environmental and corporate sustainability, 

says, “Sustainability is about keeping a balance 

between environmental, economic and social 

objectives. We help companies 

come up with a business model that 

keeps these things in balance.”

Dr. Székely has taught sustain-

ability courses at Harvard University 

and the Massachusetts Institute of 

Technology, and has served as direc-

tor of and professor at the Interna-

tional Academy of the Environment 

in Geneva, Switzerland, as well as 

deputy minister of Environment 

and Natural Resources in Mexico.

Since joining The School of Management a 

year ago, he has been in demand as a speaker, 

and CEO Clubs Worldwide presented the center 

an “Award of Excellence” for management educa-

tion at its 2009 conference. An assembly of CEO 

Clubs throughout the world, the organization 

recognized the CRBS for its model vision for sus-

tainability education.

For more information, contact Dr. Székely at 

szekely@utdallas.edu.

sharon allen (below), chair-

man of the board at Deloitte 

LLP, spoke on obstacles and 

opportunities related to advanc-

ing corporate governance in 

“Overview of a Challenge,” her 

keynote speech at the Seventh 

Annual National Corporate 

Governance Conference held 

October 1 at The School of 

Management. Sponsored by the 

SOM-based Institute for Excel-

lence in Corporate Governance, 

the one-day seminar, “Bubbles 

— Busts — Bailouts: Gover-

nance and Risk Management 

on Main Street, Wall Street 

and Capitol Hill,” examined 

corporate governance from 

political-economic perspectives. 

In all, the conference featured 

seven keynote addresses, includ-

ing one from David M. Walker, 

president and CEO of Peter G. 

Peterson Foundation and former 

comptroller general of the Unit-

ed States. He earned a standing 

ovation for his discussion of 

“The Fiscal Sustainability of the 

United States of America.”

Moving forward on “Going Green” iecG  
conference 
looks at politics 
and economics 
of Governance 

Mark salamsick

internal auditing retreat a worldwide Gathering
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part-time Mba leaders 
consider leadership,  
tackle tough times

Deans and directors of more than 75 

part-time Master of Business Admin-

istration programs nationwide gathered 

at UT Dallas in October as The School 

of Management hosted a yearly confer-

ence that targeted two issues important 

to them: marketing and managing in the 

current challenging economy and building 

and maintaining leadership excellence.

The 16th Annual Part-Time MBA Conference drew more than 

100 participants October 7, 8 and 9. The gathering gave participants 

an opportunity to exchange ideas, evaluate progress and collaborate.

Opening keynote speaker Rachel 

Croson, a UT Dallas professor of econom-

ics and management, examined the use of 

in-sourcing, particularly how the expertise 

and insight of faculty can resolve issues. 

Second-day keynoter Scott Spreier, a Hay-

Group senior consultant and national 

expert on leadership and talent manage-

ment, reviewed best-practice ideas for cre-

ating and sustaining exemplary behavior 

and practices.
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dallas Mayor, former astronaut headline 
project Management Symposium

Jim Joiner (center), director of The School of Management’s 

Project Management program, invited retired astronaut and three-

degree UT Dallas 

alum (B.S. 1977, 

M.S. 1987, and Ph.D. 

1995) James (Jim) 

F. Reilly II (left) and 

Dallas Mayor Tom 

Leppert (right)  

to serve as keynote 

speakers August 

13 on the opening 

day of the school’s 

third annual project 

management symposium. About 300 managers in fields ranging from 

construction and engineering to healthcare and transportation at-

tended the two-day event. Dr. Reilly spoke on managing teams for 

maximum performance; Mayor Leppert’s topic was “Maintaining 

the Momentum.” The symposium was designed, Mr. Joiner says, to 

“give these professionals skills they can take with them…to more 

effectively do their jobs.” For more information go to http://som.

utdallas.edu/graduate/execed/projectMgmtProg/.

faculty of color look for insights in change

A
 

 

nxieties born of the current economy and enthusiasms attending the 

new administration in Washington motivated Management Faculty of 

Color Association members to review their purpose as teachers, intellectuals and 

community leaders at their annual conference, which convened at The School of 

Management in June.

About 40 members and guests of the association, a nonprofit that promotes 

and supports professional development of African-American, Hispanic-American 

and Native American business management scholars, met to explore how to in-

crease their visibility and viability in a society in transition.

The conference theme, “Imprinting a New Legacy: Our Role in an Era of 

Change, Uncertainty and Hope” focused speakers on new issues academics are 

confronting, approaches they want to take in addressing challenges and outcomes they hope to achieve.

Participants brainstormed on how the association should evolve, shared information on spinning off campus-centered entrepreneurial 

activities, presented research in progress and got advice from a panel of Dallas-area executives on how to keep business education relevant.

For more information on MFCA, visit www.mgtfacultyofcolor.org. 

Management Faculty of color association members  
brainstorm in a conference session.

Rachel croson

scott spreier
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enrollment doubled this fall for the 

Master of Science in Healthcare Management 

Program in The School of Management, add-

ing 46 new students to last semester’s 45.

In addition, applicants possess the 

highest grade-point average of all SOM 

master’s-degree program 

admissions this semester, 

a distinction that pleases 

program director Forney 

Fleming, M.D.

The significant enroll-

ment increase is “due to 

the increasing demand 

for healthcare managers, 

both locally and nationally, 

as well as an increased 

awareness of our pro-

gram,” Dr. Fleming says.

Established two years 

ago, the Master of Science 

in Healthcare Management 

Program is a spinoff of the 

Healthcare Management 

Executive MBA Program. 

Begun more than 12 years 

ago, that program targets 

physicians seeking to fur-

ther their knowledge in 

healthcare administration 

and leadership.

The M.S. program 

evolved for non-physicians (although physi-

cians are welcome) who desire a career  

in healthcare or want to advance current 

healthcare roles. Classes are designed  

to accommodate working professionals and 

provide critical knowledge, skills and cre-

dentials for ad-

vancement  

in administrative 

healthcare  

management.

The 36-hour 

program can be 

completed in 

16 months or 

extended up to 

six years, and is 

taught by senior 

business and 

medical-school 

faculty. Its mis-

sion, Dr. Flem-

ing says, is to 

“offer the best 

healthcare man-

agement degree 

program in  

the area.”

To assist in 

achieving that 

goal, Dr. Fleming 

recently recruited 

11 local 

executives 

from health-

care settings 

to comprise 

a Healthcare 

Executive 

Council. The 

council, still 

in its formative stage, already reads like a 

Who’s Who of top local healthcare leaders.

Dr. Fleming envisions multiple roles for 

the council, including:

• Student recruitment;

•  Career advising — including mentoring 

and providing networking opportunities 

for students;

•  Special projects — help develop and su-

pervise research projects and internships 

for students;

•  Classroom speakers and lecturers.

Dr. Fleming foresees council members 

also helping to create post-graduate intern-

ships that will translate into full-time employ-

ment opportunities for students.

“I hope to attract an additional four to five 

chief-executive-level leaders from a broad spec-

trum of healthcare industries such as hospitals, 

medical and dental offices, pharmaceuticals, 

insurance and managed care, biotech, govern-

mental agencies, medical consulting firms, aca-

demic medical institutions and more,” he says.

Forney Fleming

Enrollment in Healthcare  
Management Degree Program Doubles
director seeks counsel from a “who’s who”  
group of local executives – BY DONNA STEPH RIAN –

healthcare executive 
council members  
to date are:
leslie barden, senior vice  

president, Methodist Hospital

britt berrett, Ph.D., chief executive  

officer, Medical City Hospital

Marshall dawer, M.D., medical  

director, United Healthcare

Jack dufon, revenue manager,  

Veterans Affairs Administration

cathy fraser, senior vice  

president, Tenet

david Gregorio, director of asso-

ciate development, Perot Systems

kirk kirksey, vice president  

information resources, UT South-

western Medical Center

david Muntz, senior vice president  

and chief information officer, Baylor

eduardo Sanchez, M.D., vice  

president and chief medical officer, 

Blue Cross Blue Shield

elizabeth Steger, vice president  

of patient-care services, Methodist 

Richardson Medical Center

phil weinman, vice president, 

Baylor.
For more information, go to http://som.utdallas.edu/healthcare

or contact f.fleming@utdallas.edu, 972-883-5812
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E
xpanding its specialized study options, The School of 

Management is offering a new degree concentration 

focused on educating coaches to support leaders, 

managers and other professionals in obtaining opti-

mal employee-performance results.

Available through the Executive Education area to stu-

dents headed for a Master of Science degree in management 

and administrative sciences, the Organizational Behavior 

and Coaching concentration introduces executive and pro-

fessional coaching, shows how it works and provides super-

vised practice.

The director of the Executive and Professional Coaching 

Program, Dr. Robert Hicks, says interest from 

current coaching students, new workplace 

challenges and technological innovations 

prompted the concentration’s creation.

On the technical side, coaching students 

can now “go to class” online synchronously. 

That means that at a regularly scheduled 

time, they can, via high-speed Internet con-

nections and Web conferencing software, 

meet in a virtual classroom, where their in-

structor — online elsewhere — can link them 

to one another in a true group setting.

“From a delivery standpoint,” Dr. Hicks 

says, “this is truly an innovative part of what 

we do.… We were the first program in The 

School of Management to implement syn-

chronous learning on a full-time basis.”

The concentration curriculum follows the lead of an exist-

ing Exec Ed graduate certificate program in coaching. The 12 

to 15 graduate hours that certificate participants usually earn 

equal a third to 40 percent of the 36 hours needed for the 

M.S. degree in management and administrative sciences; so it 

made sense to offer them the opportunity “to go on and use 

the credits they had already taken” toward obtaining the mas-

ter’s degree, Dr. Hicks says.

However, degree seekers are not required to earn the certifi-

cate if they sign up for the concentration, he adds.

“Generally, what we find is that you really have to have 

some life experience to succeed at coaching,” Dr. Hicks, a clin-

ical professor and licensed psychologist, says. Hence, coach-

ing’s appeal among — and his preference to enroll — profes-

sionally mature learners.

To complete the concentration, students must earn 12 

credit hours in core coaching classes and 

14 hours in organizational behavior elec-

tives. To earn the master’s degree, they 

complete another 10 hours in basic busi-

ness courses.

“Facilitating self-directed change is what 

coaching is all about,” Dr. Hicks says, noting 

that the program’s “core method is solution-

focused coaching” that emphasizes positive 

psychology, management science, appre-

ciative inquiry and a set of strategies for 

constantly improving thinking and problem-

solving skills.

The International Coach Federation, a 

professional group dedicated to advanc ing 

coaching by setting high standards, provid-

ing independent certification and building a worldwide net-

work of credentialed coaches, has accredited SOM’s Executive 

and Professional Coaching Program.

For more information, visit http://som.utdallas.edu/coaching 

or contact coaching@utdallas.edu.

Robert Hicks
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New concentration offers Business  
and organizational coaching skills

Specialized study option available to graduate-degree seekers
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he test-run of a busi-

ness-software training 

academy new to The 

School of Management 

garnered great results last 

spring, securing its return next year. 

Among SOM students, 88 percent 

passed an exam that capped the two-

week program known as TERP 10 

SAP Certification.

Among all exam-takers, “the aver-

age pass rate is 70 percent,” Dr.  

Lou Thompson, SOM faculty member 

who ran the academy, says.

Passing means 23 participants 

earned associate-level consultancy 

status. Certification is a mark of pro-

ficiency for operating SAP software 

relevant to 13 workplace functional 

areas. The credential “immediately 

adds $10,000 to $12,000” to your  

salary, Dr. Thompson says.

The academy is one of many 

upgrades the school’s Management 

Information Systems (MIS) area is 

instituting. Others 

include starting an 

industry advisory 

board, stepping 

up affiliation with 

SAP, the market-

dominant maker of 

business-solutions 

software, and rede-

signing the intro-

ductory course in 

information tech-

nology — required 

for all undergradu-

ate business majors 

— to cover sophisticated computer 

planning and management tools.

Generically, improving efficiency 

via software is known as enterprise sys-

tems management, and the expanding 

role of these systems in business has 

educators’ and students’ attention.

The school offers four undergradu-

ate and seven graduate enterprise sys-

tems management courses and is de-

veloping more. MIS also has launched 

three certificate options.

Dramatic enrollment increases in 

SAP-related courses are driving some 

changes. Registration in one under-

graduate course doubled in the last 

year, and registration in a graduate 

data-warehousing course has doubled 

twice since spring 2008, Dr. Thomp-

son, coordinator of SOM’s Enterprise 

Management Systems program, says.

SAP knowledge “is a great skill to 

add to your résumé,” Judy Guyer,  

director of the school’s Career Man-

agement Center, says. “Recruiters 

seeking technically 

oriented job  

candidates ask for 

SAP skills 40  

to 50 percent of 

the time.”

The next TERP 

10 SAP Certifi-

cation Academy is 

scheduled for  

May 10-21, 2010.  

Contact Dr. Thomp-

son at lou.thomp-

son@utdallas.edu 

for information.

saP academy excels,  

Returning Next year
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lou thompson

SOM ScOreS  
iN tOp 25 iN  

BUSineSSWeek 
raNkiNGS

for the first time, the Professional 

Part-Time MBA and the Executive MBA pro-

grams at The School of Management were 

each ranked among the top 25 programs in 

their categories, placing each at No. 1 among 

public universities in Texas, according to 

BusinessWeek magazine.

The rankings place the Executive MBA 

Program at No. 22 worldwide and the Pro-

fessional Part-Time MBA Program at No. 24 

in BusinessWeek’s  polls.

 “As we do every two years, Business-

Week this year surveyed executive MBA 

graduates and program directors to uncover 

the best EMBA programs in the world,” 

the magazine posted on its Web site. “This 

year’s ranking has a few surprises … one 

new school entered the ranking at No. 22: 

The University of Texas at Dallas.”

More than 57 percent of the part-time MBA 

graduates from UT Dallas reported a salary 

increase based on  completion of their MBA 

degree, and students gave it high marks for 

those looking to change jobs. Overall, those 

alumni graded teaching quality with an A.

 “These rankings reaffirm what our 

students, faculty and alumni already know 

— that their MBA from The School of 

Management is invaluable to improving their 

careers,” Dean Hasan Pirkul says.

MBA programs at The School of Man-

agement continue to perform well across 

many ranking services. The Executive MBA 

was named the year’s top program at a 

public university in Texas by Financial Times; 

the Full-Time MBA was ranked among the 

nation’s top 50 programs by U.S. News & 

World Report. 



Associate Dean of Undergraduate Stud-

ies Mary Chaffin and new Assistant Dean 

Marilyn Kaplan personally welcomed the 15 

UT Dallas freshmen who moved into rooms 

reserved for a School of Management Living 

Learning Community in the new residence hall 

on campus. The 144,000-square-foot facility, 

the first on-campus dorm, opened August 12. 

Located on the west side of Rutford Avenue 

south of Drive E, the residence accommodates 400 students. Most of 

them live in three-bedroom, single-bath suites.

The 15 SOM students live together in five rooms on the same floor 

and are all enrolled in the same section of Rhetoric 1101, a required 

freshman course that offers guidance through the early months of college. 

In the residence hall, they can seek help from their community’s live-in 

adviser, Daniel Osterland, an SOM senior finance student. 

After launching the dorm Living Learning Community, Dr. Kaplan is 

working with Dean Chaffin on getting more recognition for SOM’s un-

dergraduate programs through improved rankings, increased attention to 

freshman recruiting and maintaining accreditation by the Association to 

Advance Collegiate Schools of Business.
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Marilyn Kaplan

he Texas Business Hall of Fame 

Foundation honored School of Man-

agement student Sarah Voges in Oc-

tober with a non-restricted $10,000 

scholarship awarded on the basis of 

her entrepreneurial talent, academic 

performance and campus leadership roles.

Among 15 honorees from universities 

across the state, Ms. Voges, a Full-Time 

MBA student scheduled to graduate in 

December, says, “I probably do want to 

start my own business” someday but more 

immediately, “I’m hoping to get a job in 

product or brand management.”

A teaching assistant last academic year 

for the SOM-based Institute for Innovation 

and Entrepreneurship at UT Dallas, Ms. 

Voges developed promotional materials and 

helped with recruiting for IIE’s student or-

ganization, the Entrepreneurship Club. Last 

summer, she had a product-management 

internship at Verizon LiveSource wireline 

directory-assistance services.

She volunteers as a mem-

ber of a UT Dallas student 

team developing new market-

ing strategy for the African 

American Museum in Dal-

las, and she serves her 35 

fellow MBA classmates as 

social events planner, a post to which they 

elected her.

Academically, she has maintained a 3.9 

grade-point average at UT Dallas after grad-

uating from The University of Texas at Aus-

tin, where she earned a B.A. in psychology.

Besides perpetuating entrepreneurial 

endeavors by providing scholarships, the 

Houston-based Texas 

Business Hall of Fame 

Foundation, a nonprofit, 

recognizes the accom-

plishments and contribu-

tions of the state’s busi-

ness leaders.

SOM freShMeN MOve iNtO New dOrM

texas business hall of fame foundation Scholarship Goes to Mba Student

top: the new dorm readied for residents

Right: a view from above of the dorm’s first-floor lounge

sarah VogesUT Dallas | Autumn 2009 33



S
chool of Management academic scholars pictured here are 

among almost 30 students already benefiting from the  

Scholarship Breakfast, a new SOM tradition of North Texas 

business-community giving that began last spring. Hwashiang 

Yu (lower left) and Vince Radulov (lower right) joined eight fellow under graduates 

who received awards. Three internal auditing students, including Adrienne Adame 

(upper left), earned scholarships. Uttam Salian (upper right) numbered among the 

16 other graduate-level students — 11 of them in the Full-Time MBA program — 

who obtained assistance.

Amounts of individual awards ranged from $500 to $5,000. In all, 22 business benefactors  

contributed to the inaugural effort, launched with a breakfast that drew about 60 students and  

250 corporate guests.

Donors and students were slated to meet again at the school November 4 at a reception to 

honor contributors. Their first-year gifts totaled nearly $50,000.

The Scholarship Breakfast, co-sponsored by Market Street, 

returns to the Westin Galleria Dallas next April 6, 2010. In a  

discussion moderated by Lee Cullum, host of KERA’s  TV and 

radio series, CEO, Dallas billionaire entrepreneur Sam Wyly 

will discuss his business ventures. They have included University 

Computing Company, Sterling Software, Maverick Capital, Michaels Stores 

and Green Mountain Energy. Newmarket Press published an expanded  

paperback edition of his memoir, 1,000 Dollars and an Idea: Entrepreneur to 

Billionaire (see www.1000dollarsandanidea.com), in September. For  

more information and reservations, contact the SOM Director of Develop-

ment Kyle Edgington at kyle.edgington@utdallas.edu or 972-883-5936.

Scholarship Breakfast Dollars 
Distributed to 29 Students
Noted entrepreneur Sam Wyly to speak 
at next event in April 
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(Clockwise from above:) Conference-
goers assembled for the awards  
ceremony check out numbers displayed 

on the screens at left and right that matched their badge numbers  
and were randomly generated by a computer to determine winners of 
drawings for a 32-inch flat-screen TV, a netbook laptop and other 
prizes. • Nimish Patil, president of the UT Dallas chapter of AITP, wel-
comes visitors. • UT Dallas AITP adviser and School of Management 
faculty member Mark Thouin flashes some of the nearly $4,000 in cash 
awarded winning competitors. • Keynote speaker Greg Schwartz of 
USAA advises student listeners to shop carefully among companies be-
fore accepting job offers.  • Exhibits in the atrium by several sponsors 
draw curious conferees. • Diane Hennel (far left below) of con ference 
sponsor Argo, a Dallas-based financial services IT company, and Bill Fly 
(second from left), president of AITP Region 3, join Mark Thouin (far 
right) in congratulating School of Management students (center, left to 
right) Kevin Patel, Daniel Moore and Chris Clark, winners of the  
graduate-level application development contest sponsored by Fujitsu 
Network Communications, Inc.

SOM Hosts  
Student IT Conference

C 

ollege computer sophisticates showed  

off their technological prowess at a 

three-day conference held at The School of 

Management in October.

The Association of Information 

Technology Professionals (AITP) 

hosted about 300 participants at its 

annual Region 3 Student Confer-

ence. Region 3 includes Arkansas, 

Louisiana, New Mexico, Oklahoma, 

Southern Mississippi and Texas.

Student participants could enter timed  

contests — from a few to 24 hours in 

duration — in which contestants used 

IT skills to find solutions to business 

problems. Contests were open on 

two tracks: for college undergradu-

ate and for graduate-level students. 

Besides money and trophies, top 

graduate-level finishers also got their 

résumés reviewed by contest sponsors, 

companies known to both hand out cash  

and hire winners.

Targeting students, the keynote 

address came from Greg Schwartz, 

senior vice president and chief in-

formation officer at United Services 

Automobile Association (USAA), a 

San Antonio-based financial services 

company for the military community.
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B
ehind every endowed chair or professorship is a unique 

person or family with a desire to make a difference and  

vision to reach toward tomorrow. Behind four of the  

UT Dallas School of Management’s endowed professor-

ships are Charles and Nancy Davidson, School of Management 

alumni who recognize their investment will pay huge dividends 

well into the future.

The Davidsons established Charles and Nancy Davidson Dis-

tinguished Professorships in 2006 in four areas — accounting  

and information management, information systems, marketing, 

and operations management — to help ensure that the school  

can attract and retain top business talent in an increasingly com-

petitive environment. Their giving, Charles (Chuck) Davidson 

says, is inspired by their belief that The School of Management 

needs financial support to achieve its full potential and by their 

desire to encourage broader support.

“Alumni support is so critical for universities.…Hopefully, 

alumni seeing significant support from other alumni might en-

courage their support as well,” Mr. Davidson says.

“We’ve been supporting UTD all along. It’s our school,” Mr. 

Davidson says.

Recipient of an M.S. degree in management and administrative 

sciences in 1980, he met Nancy, who earned a B.S. degree in busi-

ness and public administration in 1980, through friends when 

they were students.

The Davidsons demonstrated their commitment to the school 

again in August when they stepped in to help The School of Man-

agement Advisory Council raise money for an additional profes-

sorship during a university-wide state funding push.

The Texas Research Incentive Program (TRIP) fund, created by 

the new Tier One law, established a $50 million state matching 

fund available to UT Dallas and six other Texas universities con-

sidered “emerging research universities.” A portion of the initial 

Davidson endowment funds also qualified for matching funds.

“The School of Management Advisory Council was well along 

the way to raise enough for matching funds. In our view, the 

broad support was there, and Nancy and I just stepped in at the 

end as the deadline approached to make sure the matching goal 

was met,” Mr. Davidson says. “The real credit and thanks goes to 

the advisory council for taking the initiative, not giving up and 

pushing forward against a very tight timeline.”

At the end of the campaign to acquire TRIP funds, UT Dallas 

had received 16 philanthropic gifts totaling more than $16.8 mil-

lion — seven of them in amounts of $1 million or more and all 

greater than $100,000.

“It’s extremely gratifying to receive this vote of confidence 

from community leaders, corporate partners, our alumni and our 

faculty,” UT Dallas President David Daniel says. “This is a very en-

couraging beginning to what will be a marathon effort.”

The Davidsons were named SOM Distinguished Alums in 2002, 

received the UT Dallas Distinguished Alumni Award in 2008 and 

are members of The University of Texas Systems Chancellor’s 

Council. He also serves on the  UT Dallas development board. Mr. 

Davidson is president, chief executive officer and chairman of  

the board of Noble Energy, and Mrs. Davidson is an active volun-

teer for animal welfare.

Crediting School of Management Dean Hasan Pirkul with help-

ing attract high-quality faculty, Mr. Davidson says he is excited 

about the progress the school has made during the last few years. 

“All the elements for success are coming together: great students, 

staff, leadership and facilities. But of course success also requires 

financial support, and that’s where all of us can play a role.” 

Giving So Others Will Give  Charles and Nancy Davidson set a generous example.      |       By Jill Glass 
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left to right ut Dallas President Dr. David e. Daniel, Nancy 
Davidson and charles (chuck) Davidson
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Gabriel Vaughan, who holds three School  
of Man agement degrees, scored the highest 
of any test-taker in Texas on nationwide CPA 
exams. He also earned one of the Top 10 
scores nationwide.

For his performance, the American Institute 
of Certified Public Accountants awarded him 
one of its 10 Elijah Watt Sells awards for 2008. 
Mr. Vaughan is the first SOM student to receive 
this national award, which dates to 1923.

“Gabe’s CPA scores were breathtaking,” 
Amy Troutman, assistant director of the school’s 
Accounting and Information Management Pro-
gram, says.

Lecturer Liliana Hickman-Riggs, who  
oversees and teaches CPA review courses, 

calls Mr. Vaughan’s grades on the four-part 
exam “phenomenal.”

“I cannot begin to describe what an extra-
ordinary accomplishment this is,” Ms. Hick-
man-Riggs says. He scored 94, 97, 
99 and 99 on the four tests.

When Mr. Vaughan started as a 
freshman in 1998, accounting was 
not on his radar, and he graduated 
with a B.S. in Business Administration 
degree. He returned for his MBA in 
2004, then a master’s degree in ac-
counting and information manage-
ment in 2005. By then Mr. Vaughan 
knew he wanted to be a CPA.

Those who fail any parts of the 

Uniform CPA Examination may retake just those 
portions again in order to pass. Mr. Vaughan’s 
honor reflects his cumulative score on all four 
tests on his first try and is all the more notewor-

thy given that universities 
have a first-attempt “pass 
rate” of 50 to 75 percent.

Mr. Vaughan’s goal 
was to pass all tests. 
“I definitely did not set 
out to be a top scorer. I 
was worried about even 
passing.…I had heard 
horror stories about stu-
dents with 4.0 GPAs fail-
ing the CPA exam.”

1) Last April, SOM alum Steven Lee (second from right), EMBA 2005, who is CEO and managing director of McDonald’s in Taiwan,  
introduced School of Management Development Director Kyle Edgington (far left) and Dean Hasan Pirkul (second from left) to his  
manager of research and development (far right) in the company’s outlet that operates in McDonald’s headquarters building in Taipei. 
She, in turn, introduced them to the Mega Mac, a hamburger with four beef patties that is marketed in the U.S. as a Double Big Mac.   
2) and 3) During their trip, the dean, Mr. Edgington and other UT Dallas representatives hosted a gathering of about 60 university gradu-
ates, approximately two-thirds of whom were SOM alums.  4) SOM alum Yancey Hai, M.A. 1978, vice chairman and CEO of Delta  
Electronics, gave Dean Pirkul a company tour during his Taiwan trip. 

Accounting Grad Top CPA Test-Taker in Texas

Gabriel Vaughan
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 scHool oF manaGement
strateGic partners  
Akin Gump Strauss Hauer & Feld LLP
Alliance Data Systems, Inc.
Deloitte & Touche USA LLP
Ericsson Inc.
Grant Thornton LLP
Haynes and Boone, LLP
Hodges Capital Management
Huron Consulting Group
Intervoice, Inc.
Jindal Steel and Power Limited
Jones Day
JPMorgan Chase
L-3 Communications Corporation
Samsung Telecommunications America
Symon Communications, Inc.
Tektronix, Inc.
Texas Instruments Foundation
Texas Instruments Incorporated
United Supermarkets, LLC

 scHool oF manaGement 
2009 scHolarsHip 
BreaKFast 
cOrpOrate SpONSOrS:
AT&T
United Supermarkets, LLC

table SpONSOrS:
Alon USA
Atmos Energy
Austin Commercial, SP
Avnet
Jeanne A. Bayless
Blue Cross Blue Shield of Texas
BNSF Railway
Ernst & Young, LLP
EyeMasters
Fujitsu Network Communications, Inc.
Haynes and Boone, LLP
ISACA North Texas Chapter
Lennox International
Merit Energy Company
Maria A. Nally
Raytheon Company
Rockwell Collins
Sabre Holdings Corporation
School of Management Advisory  
  Council
Sevin Rosen Funds
Southwest Airlines
Star Ventures
United Supermarkets, LLC
UT Dallas Executive Education
UT Dallas Office of Communications
UT Dallas School of Interdisciplinary 
  Studies
Wells Fargo Bank

teXas researcH 
incentiVe
proGram (trip)
iNdividual:
Charles M. Best
Terry Conner
Chuck and Nancy Davidson
Rohit Gupta
Sydney Smith Hicks, Ph.D.
David Holmberg
Steven W. Lyle
H. Ronald Nash

Jim Young

cOrpOrate:
Haynes and Boone, LLP
Texas Instruments Foundation
Texas Instruments Incorporated

scHool oF manaGement 
Dean’s FUnD
iNdividual:
Christopher T. Abernathy
Neetu Agarwal
Jose B. Aguilar
Lenin A. Aguilar
Rosemary Aguilar
Saifuddin Ahmed
Olufemi A. Akintunde
Marlene H. Albosta
Patricia Alcala-Zalce
Dion R. Allicock
Stephen M. Allie, Ph.D.
Man M. Alloju
Rene Alzuro
Dru E. Amand
Karen A. Anderson
Sandra L. Anderson
Candace E. Angelo
Anonymous
Roberta L. Ansiaux
Tony Antony
Mr. and Mrs. Chris Lee Arends
Susan L. Arends
Marcia K. Armstrong, Ph.D.
Charlotte E. Arnstein
Onur Arugaslan, Ph.D.
John T. Aslanian
James L. Austin
Raul A. Aviles
Abdul Aziz, Ph.D.
Joe M. Bailey
Jeanne M. Baker
Linda K. Baker
Zeynep Baktir
Shridharan Balachandran
Lillian E. Baldwin
Anthony B. Banks
Claudia J. Bankston
Rishav Baral
Karla R. Barber
Sandra K. Barley
John M. Barr
Laura A. Barrett
Joshua R. Barron
Brian P. Bartkoski
Joseph P. Basulto
Bate Bate
Darden B. Bateau
Tonya Y. Battles
Stephen R. Bauerband
Jeanne A. Bayless
Priscilla A. Beadle, Ph.D.
Roger D. Beall
Christian L. Belady
Mesfin A. Belaye
Angela A. Bell
Raghu N. Bellary
Mark A. Bellingham
Alice E. Bergman
Michael J. Berke
Charles M. and Trudy Best
Kimble M. Bewley
Vesta D. Bishop
Thomas A. Blake II

Evan H. Bogar
Donald E. Bogen
Jack D. Boger
David J. Boggs
Rosalyn J. Bonaventure
Ellen M. Bond
Robert W. Bond
Betty S. Boyd-Meis
Robert F. Braceland
Randall R. Braden
Ghassan B. Brair
Susanne G. Brogren
Patricia S. Burnett
Jennifer L. Burton
Apolinar Bustos
Catherine M. Butschek
Kelem B. Butts
William D. Calkins
Scott A. Campbell
Daniel Carlson
Diane K. Casillo
Laura J. Caskey
Ayinde Castro
Patricia A. Catagnus
Michele W. Cavenee, M.D.
Donna L. Cekal
Mary C. Chaffin, Ph.D.
Subrata Chatterjee
Pao-Yu Chen
Shanna Y. Chen
Mary K. Chiang
Hsiang Y. Chien
Ojas T. Choksi
Karin L. Christensen
Xiaojin Chu
Susan H. Clayton
Dillard L. Coates
Rebecca Cobb
Henry C. Cochran Jr.
Jonnie L. Cole
Joyce K. Coleman
Guy D. Collister
Cathleen D. Colman-O’Banion
John B. Concklin Jr.
Lorie Conn
Kelly J. Cook
Mary T. Cook
Samuel C. Cooper
John B. Cornish
Michelle A. Corson
Carl Cuff
Marilen T. Darcy
Fidel Davila
Jeff H. Dawson
Jimmie R. Dearman
Amanda M. Delp
Kristin N. Derington-Ruiz
Forrest D. Dermid
Gregory Dess, Ph.D.
Brooke N. DeVore
Norwood P. Dixon III
Willie C. Dixon
Michael W. Dobbs
Victor E. Domhoff
Kimberly R. Dozier
Mark K. Duckworth
Brad Duke
Michael B. Duke
Michelle L. Durrett
Angelika N. Dutko
Eileen Y. Earl
Ilaede J. Edegbe

Norma Elizondo
Joseph R. Elliott
Mark Ellison
M. Sherif El-Rafie
Robert D. Emery
Henry Ennis III
Adolf J. H. Enthoven, Ph.D.
Margaret P. Escobar
Toros E. Esim
Daniel R. Evans
John F. Evans
Jose G. Evans
Kenneth L. Evans
Ronald T. Evans
Betty Evans-Kelly
Alma L. Farley
James C. Farrell
Sherry Ann Fawcett
Anthony W. Fenimore
Janice R. Ferrell
Jay Finnigan
Charles B. Fischer Jr.
Lisa A. Fisher
Colter Fleming
Alfredo Flores
Louis R. Frisbie
Jeanne Y. Fu
Tzu-Wen Fu
Stephanie T. Fung
Lewis S. Gamster
Kristina L. Garcia
Debra A. Gardner
Laura W. Garrison
Arturo R. Garza
Lisa M. Garza
Gabriela Garza-Ramos
Arnard R. Gayapershad
Stephanie T. Giang
Janelle M. Gibbs
Christel T. Glade
Vishal G. Goenka
Lisa J. Goodale
William L. Green, Ph.D.
Greg A. Gross
Maria Groves
Steven A. Gundy
Jorge Gutierrez
Judith A. Guyer
Howard B. Hamilton Jr.
Glen A. Harris
Kristine A. Harris
Steve L. Harrison
Kendall H. Helfenbein
Karen A. Henderson
Keith R. Henderson
Michael C. Henderson
Russell D. Henderson Jr.
Kevin B. Henley
Ryan N. Herrington
Robert E. Hewlett Jr.
Sydney Smith Hicks, Ph.D.
Jencey L. Hirunrusme
Kevin S. Homer
Kathleen A. Horigan
Marcia C. Howard
Pamela A. Hubler
Susan J. Hudson
John C. Hurlbert
Robert A. Huskerson
Thuy T. Huynh
Boriana V. Ilieva
Mary L. Jackson
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Tony B. Jacobs
Dipak C. Jain, Ph.D.
Deborah G. Janssen
Colleen R. Jensen
Margaret I. Jessen
Natasha L. Johnson-Gregg
Billy M. Jones
Danny R. Jones
Janelle M. Jones
Kristen K. Jones
James E. Jordan Jr.
Susie Kadota
Yon U. Kadota
Farah Kamaruddin
Michael J. Kassab
Stephanie A. Keahon
Tabitha N. Keinamma
Sherry M. Kidd
Harold C. Kinne, Ph.D.
Janet A. Klett
Ralph A. Klingelhofer
Bryan A. Knapp
Matthew J. Knapp
Jack D. Kocks
Konrad K. Kothmann
Anchi H. Ku
Daniel N. Kunsch
Penny R. LaFleur
James C. Laird Jr.
Jack J. Lamb Jr.
Daniel C. LaMendola
Randall S. Lamm
Marvin M. Lane Jr.
Kong R. Lau
Steven Lauff
Michael J. Lawrence
Richard A. Lawrence
Tom Lee
Thomas F. Leffingwell
Carole L. Lein, J.D.
Stephen P. Lein
Maria Ley
Lei Li, Ph.D.
Leslee C. Light
Ian C. Lim
Shun-Hsiang Lin
Brenda J. Little
Charles C. Liu
Fangxin Liu
Gail L. Lofton
Christie M. Long
Christina Lonze
Jared T. Lorenz
Cecil W. Lowrie
Chih-Hung Lu
Dahe Lu
Kulchalee Lu
Zhuo Lu
Benjamin F. Lutes III
Hong Ma
Richard I. MacArthur
Jessica MacIntosh
Janet R. Mack
Jed G. Magen
Michael A. Mahfouz
Niten Malik
Nandakumar K. Mallenhalli
Sushanta Mallick
Rev. Lynne Manilla
Anna M. Manning
Seth T. Manry
Henry R. Marcoux
Kim S. Martin
Leah G. Martin
Sandra K. Martin

Frank E. Martinez, Jr.
Mary S. Masal
H. Lee Matthews
Bryan C. McAninch
Bryan W. McNeill
Diane S. McNulty, Ph.D.
Sara J. McQuaid, Ph.D.
Dean S. McSherry
Mark D. Meadows
Michael J. Menninger
Paul Merlino
Gregory S. Meyer
Joan P. Mileski, Ph.D.
Clinton M. Miller
William T. Miller
Derek D. Moore
Juanna S. Moore
Stephen W. Moore
Frederic E. Moran
Yvette P. Morehead
Daniel Moreno
Larry K. Morgan
Robert J. Morris
Sue B. Morris
Marcy A. Murphy
Karen G. Murtha
April D. Myrick
Heather Nail
H. Ronald Nash
Shirley E. Neely
Jody H. Nelsen
Gloria Nelson
Joanna M. Nelson
Mark S. Nelson
Stephanie Nelson
Pamela J. Newell
Han N. Nguyen
Richard R. Nitz
Andrew O. Nkwocha
Jan Norman
Kenneth Norris
Carolyn L. Northcutt
Raul Nunez
Ann L. Nurre
Kwadwo Ofori-Brobbey
Jones O. Okosun
Michael W. O’Neill
Matthew M. O’Reilly
Milind K. Oza
Catherine A. Palmer
Judy A. Parker
Larry D. Patterson
Vyas N. Pavoori
Mr. and Mrs. Paul Payne
Carl R. Pearce
Gregory J. Pease
Joseph Pedroza
Charles B. Perdue
Connie L. Perdue
Christine A. Peterson
Christin K. Philip
Thomas A. Phillips
Liem Q. Pho
Carole E. Pierce
Rodney W. Pirtle Jr.
John T. Pitts
Kimberly P. Poe
Fred Poon
Stephen and Robin Popik
Scott H. Prengle
Marvin D. Proctor
Mark C. Proffitt
Syed K. Qadeer
Franklin D. Quarles
Bryan D. Quilici

Jeralyn C. Quintin
Mohammed M. Rahman
Anita L. Ray
Philip L. Redmon
Robert W. Reich
Victor Reinhold
Evelynn H. Reynolds
Peter M. Reynolds
Eddie W. Rhea
Brett A. Rheder
Jan R. Richardson
Conrad Roark
Janice R. Roberson
John H. Roberts
Kenneth I. Rock Jr.
Manuel A. Rodriguez
Miguel A. Rodriguez
Andrew R. Rogers
G. Bryan Rogers
Donald D. Rohloff
Rhonda M. Rolf
James J. Roskopf
Ranran Ruan, Ph.D.
Brenda H. Rudd
John G. Rusnak
Latricia G. Rutledge
Kevin J. Ryan
Cynthia A. Saathoff
Charles G. Sampson
David M. Sanders
James H. Sanders Jr.
Tarun Saran
Donald C. Saustad
Sandeep Saxena
Bobby H. Schiff
Joanna L. Schmehl
Jeffrey H. Schneider
Richard Schriefer
David A. Schroeder
Robert I. Schwartz
David M. Scott
Douglas C. Scott
Peter R. Scovill
Mr. and Mrs. Joseph T. Semler
Joseph W. Semmer
Mihye Seo
Barbara A. Seymour
James R. Sheffield Jr.
Yul Shelton
Ling Sheng-Howison
Marcy E. Shepherd
Beverly P. Sheppard
Sandeep R. Sheth
Roman B. Shevchuk
Masayoshi Shimizu
Arlene Shiraishi
Dmitri Shneider
Bryan B. Shockley
Alan E. Sicher
Stacy L. Siefer
Kenneth J. Simons
Margaret A. Sinclair
Stephen K. Slaughter
John A. Small
Barbara S. Smith
Charles B. Smith
Mr. and Mrs. Christopher L. Smith
Craig A. Smith
Gregory J. Smith
Richard S. Smith
Robert J. Smith
Jyoti A. Someshwar
Jingwei Song
Susan M. Soo
Thomas B. Spencer

Ilene G. Sporkin
Diane M. Staacke
Sharla K. Stack
Tonya L. Stanton
Jennifer Stephens
Paula D. Stetson
Michael S. Stevic
James Stewart
Dianna M. Stiller
Phyllis D. Stoker
James B. Strand
David A. Stratton
Nadia L. Strode
Mary Ann Sutton-Parson
Susan F. Svane
Cynthia L. Sy
Hasir H. Syed
Husain Syed
Makiko Tada
Srinath L. Talanki
Jingping Tan
Mary H. Tarrant
Marhal Tassabhji
Lynne M. Tatum
Michael S. Taylor
Billy E. Thomas
Susan J. Thomas
Varughese A. Thomas
Paul L. Thompson
Karen Tillman
Mr. and Mrs. James S. Tokarz
Laura E. Tolic
Jose D. Torres
Alice N. Tran
Long T. Tran
Nelson C. Tubbs
Cari L. Turner
Jessie R. Turner
Rohan S. Ullal
David Van Dyke
Dawn L. Vankeuren
Shawn P. Varkey
Jackson A. Varnan
Joan C. Voeller
Kurt M. Vonderahe
Toni M. Wagner
James C. Wallis
Akshay Wani
Andre E. Warren
Cheryl J. Wheatcroft
John D. Wheatcroft
Randolph R. Weaver
Myra B. Wells
Anna Wen
Juan Weng
William S. Westphal
Gerald K. Wetzig
C. Sue Whitehurst
Douglas O. Wickey
Julie A. Wigley
Christina Wilkinson
Noel H. Williams
Kelly L. Williams-Pfister
Laura A. Willmann
Laurie J. Wilson
Michael E. Wilson
Mark V. Winner
Angela H. Woodson
Carolyn F. Wright
Joseph H. Wright Jr.
Martin W. Wu
Anthony H. Wubbena
Karen Wunderlick
Melissa A. Wyder
Chupeng Xie

Departments  coNtRIButoRs 
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David S. Yanus
Sonja L. Yeates
Christian A. Yoss
Robert E. Yui
Siu Y. Yung
Kimberly A. Zech
Sandra Zelisko
Richard A. Zembower

cOrpOrate:
Abbott Laboratories
Accenture
Alki Sales Company
ATSMA, Inc.
AT&T
AT&T Foundation
Bell Helicopter Textron Inc.
The Boeing Company
Celanese Chemical Company, Inc.
Cisco Systems, Inc.
ExxonMobil Corporation
ExxonMobil Foundation
Ernst & Young
F & M Properties, Inc.
Fidelity Charitable Gift Fund
Global Impact
Hewlett-Packard Company
High Voltage Power Systems, Inc.
The Home Depot Foundation
IBM
INSPEC
Jenco Realty Inc.
KPMG Consulting
L&M Financial, Inc.
Lennox International Inc.
Lockheed Martin Corporation
MBI Commercial Realty Corporation
Merit Energy Company
Microsoft
Nortel Networks
Novartis
Oglebay Norton
Palomino Capital
Pfizer Foundation
Prudential
L. Richey & Associates Inc.
Southwest Airlines
Southwestern Bell Mobile Systems, Inc.
Spencer Stuart
Starcast Wireless, LLC
State Farm Companies Foundation
Summit Mortgage Bankers, Inc.
Tektronix, Inc.
Texas Instruments Foundation
Texas Instruments Incorporated
Verizon Wireless
WebLink Wireless Inc.

partners in proGress
Accor Hospitality
Alliance Data Systems, Inc.
American Airlines
Austin Commercial, LP
Jeanne A. Bayless
John D. Beletic
Charles M. Best
George and Fonsa Brody
Terry Conner
Convergys Corporation
Deloitte & Touche USA LLP
Gregory Dess, Ph.D.
Ericsson Inc.
Theodore A. Fredericks
Fujitsu Network Communications, Inc.
Linda and Mitch Hart
Haynes and Boone, LLP
Sydney Smith Hicks, Ph.D.
Max D. Hopper

Intervoice, Inc.
Jo Johnston
JPMorgan Chase
Steven W. Lyle
MOHR Partners, Inc.
H. Ronald Nash
Paul Pandian
Rockwell Collins
Sabre Holdings Corporation
Masayoshi Shimizu
Spencer Stuart
Susan L. Spradley
Symon Communications, Inc.
Tektronix Foundation
Texas Instruments Foundation
Texas Instruments Incorporated
Trans Global Technologies, Inc.
Ann Utley/Robert K. Utley III
  Investments
Wells Fargo Bank
Wells Fargo Foundation
James F. Young

eXecUtiVe eDUcation
cuStOM prOGraMS:
Accor Hospitality
CBRE
Champion Technologies, Inc.
Energy Future Holdings
Ericsson Inc.
GRUMA, S.A.B. de C.V.
Lennox International Inc.
MedAssets
SAFRAN
Texas Capital Bancshares, Inc.
Texas Instruments Incorporated
United Supermarkets, LLC
The University of Texas
  Southwestern Medical Center
  at Dallas
Verizon

buSiNeSS partNerS:  
ABS Americas
adidas
Aegon
Ajilon Professional Staffing
Alcatel-Lucent
Alvarez & Marsal Holdings, LLC.
Ameren Energy Generating
Ameri-CAD, Inc.
American Airlines
Ameriprise Financial, Inc.
AMP Information Services
Andres Construction Services
AT&T
AUI Contractors, Inc.
Automatic Data Processing, Inc.
Availity, LLC.
Avery Dennison
The Bank of New York Mellon Trust
  Company, N.A.
The Barnier Group LLC
Black & Decker
Bodycote plc
The Boeing Company
Brocade Communications Systems, Inc.
Chem-Aqua, Inc.
Children’s Medical Center Dallas
Cisco Systems, Inc.
Citec Manufacturing & Technology  
  Solutions
City of Dallas, Texas
City of Garland, Texas
Colorado Federal Savings Bank
Compass Group North America
Concentra Inc.
Credit Union of Texas

Dallas Area Rapid Transit
Daniel Measurement and Control
Dean Foods Company
Deere & Company
Dell
Ecolab-Daydots Division
EDS
The Entertainment Collaborative
Experian
Export Africa
Fannie Mae
Federal Deposit Insurance Corporation
Finisar/AOC
Fossil, Inc.
Fujitsu Network Communications, Inc.
General Motors
Goodman Networks, Inc.
Grand Homes, Inc.
Hawaiian Falls Waterpark
Health Care Service Corporation
Healthlink Inc.
Hitachi Consulting
IBM
Internet Realty Co., Inc.
Intrepid USA
Intuit
JCPenney Company, Inc.
JPMorgan Chase
Kaiser Permanente
KBA North America, Inc.
Los Alamos National Laboratory
Manheim’s Dallas Auto Auction
McKesson Corp.
MEI Mail Services
Mentor Corporation
Microsoft
Netage Systems, Inc.
Nokia Siemens Networks
North American Medical Jurisprudence
Oasys Software Inc.
Owens-Illinois
Palm Harbor Homes, Inc.
The PBSJ Corporation
Pfizer Inc.
PFSweb, Inc.
Phytel
Pioneer Natural Resources Company
PricewaterhouseCoopers, LLP
ProAdvocate Group
Quik-to-Fix Foods
Renault
Rockwell Collins
Holly C. Roundtree, CPA
Ryder System, Inc.
Sabre Holdings Corporation
Sagem Avionics, Inc.
Sally Beauty Supply LLC
SAP America, Inc.
S.C. Commercial Management
Sewell Automotive Companies
Share Plus Credit Union
Siperian, Inc.
Sterling Group Services
TAOS, Inc.
Technip Offshore Inc.
Tektronix, Texas LLC
Tenet Healthcare – RHD Memorial
  Medical Center
Texas Instruments Incorporated
TriStar Group
Turbomeca USA
UDR, Inc.
United Space Alliance
The United States Army
The University of Texas at Dallas
The University of Texas
  M.D. Anderson Cancer Center

VALOR Telecom
Vent-A-Hood
Via-Cyrix, Inc.
Washington Mutual, Inc.
WirelessLogix, Inc.
WorldCom
Yvonne’s Advanced Skin Therapy

eXecUtiVe eDUcation
cONtributOrS:
Gregory Lockhart
Myra B. Wells

center For
inFormation
tecHnoloGY anD
manaGement (citm)
iNdividual:
Paul Bienhoff
Charles Bimmerle
Chris Bortner
Raymond D. Cox Jr.
Johnny Dawson
Larry G. Ehrhardt
Steven Goff
Christopher S. Hall
Tom Hill
Gregory G. Jones
Jonathan A. Kaye
Constantine Konstans, Ph.D.
Claire Lewis-Martin
Charles C. Liu
Dayna Logan
Thomas Manaugh
Patricia May
James W. and Daisy A. Miller
Robert Mockler
Howard N. Moore
Scott A. and Liz Morse
Gloria Nelson
John Nugent
Betty D. Peck
C. Lawrence Pereira
Pegi Proffitt
Nandini Rangaswamy
Mark Salamasick
Daniel Schneider
Martha Wahlert
Marion E. Walker
John S. and C. Rene Wickham

cOrpOrate: (citM)
Agile Software
Alcatel Network Systems
Aspire HR, Inc.
Backgrounds Plus
Wendy Barber Productions
Chichakli, Hickman-Riggs PLLC
CPE Inc.
CS2, Inc.
Dallas Oracle Users Group, Inc.
Dell
EDS
Envive, Inc.
ERP Solutions, Inc.
Frontier Commercial, Inc.
Golden Autumn Holdings Inc.
Greater Dallas Crime Commission
Highland Productions, LLC
Hitachi Consulting
HyperGrowth Solutions, Inc.
IDS Scheer, Inc.
International Solutions Corporation
Keste, LLC
Leadership Coaching, Inc.
LifeStreams
ListenerControl.Com, LLC
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Lovely Fine Arts, LLC
Mannatech, Inc.
Charles F. May, Inc.
Meritage Healthcare Strategies, LLC
Metroplex Association of
  Personnel Consultants
Microsoft
MIS Association
The Morse Company
Paranet Solutions, LLC
Smith Protective Services
Society of Petroleum
  Engineers International
Synaptic Gaming & Simulation, LLC
TagIQ
Talking Points Professionals
Tektronix, Inc.
Tervezo Systems Inc.
Texas Instruments Incorporated
Town of Northlake, Texas
ZeOmega LLC

center For intelliGent 
sUpplY netWorKs (c4isn)
Agile Software
Alcatel-Lucent
Blockbuster Inc.
Brinks
Ericsson Inc.
Estech Systems, Inc.
First Dallas Holdings, Inc.
Gillani, Inc.
Hewlett-Packard Company
Hitachi Consulting
L-3 Communications Corporation
Lennox International Inc.
Meritage Healthcare Strategies, LLC
MindFlow Technologies
Mitsui Bussan Logistics Inc.
Oracle-Agile PLM
SAP America, Inc.
Sun Hill Software, Inc.
Think Service, Inc.
Viewlocity, Inc.

center For internal 
aUDitinG eXcellence
Daniel Chen
City of Garland, Texas
Dallas Chapter of the Institute
  of Internal Auditors
Dallas CPA Society
Deloitte & Touche USA LLP
Grant Thornton Foundation
The IIA Research Foundation
Institute of Internal Auditors
Internal Auditing Academic
  Advancement Fund, Inc.
JCPenney Company, Inc.
JW Operating
North Texas Chapter of ISACA
Resources Global
Tatum LLC
Weaver and Tidwell

center For tHe analYsis 
oF propertY riGHts
anD innoVation (capri)
EMI Capitol Music Group
The Charles G. Koch Foundation
Microsoft
Motion Picture Association
  of America
Claudia Peterson
Recording Industry Association
  of America
Sony BMG Music Entertainment

Universal Music Group
Warner Music Group

institUte For 
eXcellence in 
corporate
GoVernance (iecG)
StrateGic partNerS:
Akin Gump Strauss Hauer & Feld LLP
BizNet Software
Deloitte & Touche USA LLP
Halliburton Investor Relations
Huron Consulting Services LLC

partNerS:
Celanese
Dresser, Inc.
Energy Future Holdings
ExxonMobil Corporation
First Dallas Holdings, Inc.
Fossil, Inc.
Halliburton Investor Relations
Hodges Capital Management, Inc.
Kimberly-Clark Corporation
Lennox International Inc.
JCPenney Company, Inc.
Russell Reynolds Associates
Texas Instruments Incorporated
Zale Corporation

institUte For
innoVation anD
entrepreneUrsHip
at Ut Dallas (iie)
airBand
J. Jan Collmer
Dallas Bar Association
Deloitte & Touche USA LLP
Double Briggs Ventures LLC
ELCAN – Texas Optical Technologies
Greenberg Traurig, LLP
Haynes and Boone, LLP
High Voltage Power Systems, Inc.
Hunt Ventures
Kingdon R. Hughes
InnerWireless Inc.
Jones Day
PMIB LLC
Silicon Drive Office Venture
Tech Mahindra (R & D Services) Inc.
Texans Credit Union
Texas Instruments Foundation
Texas Instruments Incorporated
Trailblazer Capital GP, LLC
U.S. Home Team, Inc.
Wayport, Inc.
Wilson Sonsini Goodrich & Rosati
Wischmeyer Financial, LP

international center
For Decision anD risK
analYsis (icDria)
cOrpOrate SpONSOrS:
Dominion Blueline Inc.
EADS North America, Inc.
Essilor of America
Global Association of
  Risk Professionals
Hong Kong Polytechnic University
Houlihan Lokey Howard & Zu
IOS Press
St. Edward’s University
Texas Instruments Incorporated

tHe leaDersHip
center at Ut Dallas
Accor Hospitality

Accuro
Alcatel-Lucent
Champion Technologies
Ericsson Inc.
Texas Capital Bankshares

accoUntinG anD
inFormation
manaGement alUmni
association FUnD
Christina C. Cummins
Sharon A. Deason
William C. Dent
Gregory T. Estes
Alyssa G. Martin
Mitchell G. Perry
Kimberly P. Poe
Rajeeb K. Samanta
Lisa A. Smith
John S. Wechsler

scHolarsHips
Dr. Jasper H. Arnold III
  EMBA Scholarship Fund
     Wanda and Peter Arizona
     Paula Aynesworth
     John Barden
     Judy Clothier
     Mark Connor
     Carol and Richard Coston
     George A. DeCourcy
     Gregory G. Dess, Ph.D.
     EMBA Class of 2009
     Ken K. Gazian
     M. Sharon Gillen
     Robert Gonzo
     Steve R. Gregg
     Debie and Donald Klemcke
     Teresa and Harold Klemcke
     Ellen C. and Don W. Kothmann
     Greg Lockhart
     William McIntosh
     Diane S. McNulty, Ph.D.
     David C. Moser
     Renell Oxford
     Robert M. Quinn Sr.
     Carolyn A. Reichert, Ph.D.
     Mr. and Mrs. Ben H. Riggs
     Mr. and Mrs. Charles P. Ripley 
       and Family
     Michael Savoie, Ph.D.
     Thomas Spencer
     Makiko Takeda
     Bette and Ralph Thomas
     Richard F. Tozer, Ph.D.
     James R. Truett Jr.
     United Supermarkets, LLC
     Barbara and Skip Vaughan
     C. Richard Vermillion Jr.
     Adam Vishinsky
     Wells Fargo Bank, NA
     Meirav and Yosef Yaaran
D/FW Chapter of CEO Netweavers
  Servant Leadership Endowed 
  Scholarship:
     The Dallas Foundation
Ericsson SOM Scholarship
General SOM Scholarship
      Joyendu Bhadury, Ph.D.
      Alma L. Farley
      Joseph Gerhart
      Chien-Jih Han
      Colleen R. Jensen
      Mr. and Mrs. Hwansoo S. Lee
      Masayoshi Shimizu
      Texas Instruments Foundation
 

Greater Dallas Indo-American Chamber
  of Commerce Scholarship
Summerfield G. Roberts Foundation
  Scholarship
Terry and Claire Rock Scholarship
Sherry Shannon Memorial
  Scholarship Donors:
     Mario A. Bolanos-Avila
     Joone B. Choe
     Mary M. Frainey
     Michael J. Inman
     Lynn M. Little, Ph.D.
     John R. Schaller
     David H. Spivey
     James B. Strand
IIE Scholarship:
     Texas Instruments Foundation
Jefflyn Williamson
  Endowment Scholarship

FranK m. Bass, pH.D.,
memorial FUnD
Gregory Dess, Ph.D.
Dongling Huang
Peter Leeflang
Mr. and Mrs. Donald R. Lehmann
Peter P. Leszczyc, Ph.D.
Terris W. Mikelk
Now Publishers Inc.
Leonard J. Parsons, Ph.D.
Zola M. Selby
Mr. and Mrs. Jimmie Short
Hirokazu Takada

nancY perrY
memorial FUnD
Frank E. Albrecht
Celeste K. Bernard
Catherine Berry
Melanie P. Brauner
Christopher C. Crow
Isa Eastland
Michael R. Ellis
Michael Grant
James D. Gray
Jared Haims
Bobby L. Hardin
David E. Hawkins
Sumangala P. Kulkarni
Oscar J. Laud
Linda K. McClung
Diane S. McNulty, Ph.D.
Vaughn McVey
Neil H. Nugent
Bruce Perry
Ricardo Romani
The Larry Schmitt Family
Robert F. Scott
Laura L. Sellers
Tracy D. Solomon
David Springate, Ph.D.
Nancy L. Thorn
Kim G. Tompkins
Richard VanPelt
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THE DALLAS WORLD SALUTE
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  INTERNATIONAL STRATEGY:
    The Dallas World Salute Fund of
    Communities Foundation of Texas     
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Preliminary planning direction  - Phase One Mall
L1_02

UT System Project #: 302-244 - UTD Landscape Enhancement Project
Peter Walker and Partners
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