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MESSAGE FROM THE DEAN

This fall, we are beginning our second year in The UTD School of Management’s
new 204,000-square-foot, state-of-the-art home.This facility is making a
huge difference in the quality of education we are able to deliver to our stu-

dents. It has also helped in our outreach efforts to the vibrant business community
that surrounds us. As several articles in this issue show, our school now serves as a
focal point that allows numerous companies, business organizations and chambers of
commerce to participate in our programs as well as showcase their own activities.

The new building is accommodating our continued growth in enrollment and faculty
size. Our enrollment now stands at 4,484, which is double the school’s enrollment
just nine years ago.This fall, we welcome eight new faculty members, including three
full professors. Dr.Alain Bensoussan joins us as Distinguished Research Professor in
Operations Management. Dr. Ashiq Ali and Dr.William Cready both will hold named
professorships and are outstanding additions to our Accounting and Information
Management faculty.

As we grow, we continue to gain in national visibility. Our rankings show we are mak-
ing progress toward our goal of becoming one of the leading public business schools
in the United States. U.S. News and World Report lists our fulltime Cohort MBA Pro-
gram among the top 62 such programs in the nation and among the top 35 at public
colleges and universities. Financial Times ranks the UTD Executive MBA Program 62nd

in the world and 32nd in the United States.

Perhaps even more significantly, we are taking the lead in defining another parameter
that measures accomplishments of business schools based on their research contri-
butions.We have created a database, which can be found at http://citm.utdallas.edu/-
informs, that tracks publications in 22 leading research journals across major business
disciplines from 1990 forward. Based on this data, we have created a Top 100 Research
Productivity list in which The UTD School of Management ranks 36th among all
North American business schools, ahead of all but one school in Texas. Recognizing
the important role of academic research in providing students with the most ad-
vanced educational experience, our plans are to continually update the database, making
public on an ongoing basis this important measure of excellence in business education.

The quality of education our students are receiving is reflected in their first-rate per-
formance in various competitions related to their academic experiences. In a recent
contest organized by the Association of Information Technology Professionals, the
SOM team won first place, in a field of 21 teams, for network design. Last month,
a team of Cohort MBA students participated in the Dell-Microsoft National Mar-
keting Case Competition.They distinguished themselves among the 100 teams that
participated by being named one of the six finalists. In the final round, which was
ultimately won by Northwestern University, our Cohort MBA team was the only
team from Texas in a field that included Emory, Purdue,Vanderbilt and The Univer-
sity of Virginia.

Such accomplishments assure us that we are achieving our goals, sooner rather than
later. We welcome the input of our alumni and friends in our endeavors, and we thank
them for their continued support.

Hasan Pirkul
Dean, School of Management

Visit our site on the worldwide web
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2 The School of Management

ABOVE & BEYOND

The School of Management (SOM), its

students and the business community have devised a successful strat-

egy for corralling information technology (IT) and improving upon its

evolving transformations. Five SOM centers research IT, studying its

dynamics and impact.Three — the Center for Intelligent Supply Net-

works (C4ISN), the Center for Information Technology and Manage-

ment (CITM) and the Center for Practice and Research in Software

Management (PRISM) — try to solve IT issues facing local industry.

Two other centers — the Center for Analysis of Property Rights and

Innovation (CAPRI) and the International Center for Decision and

Risk Analysis (ICDRiA) — investigate new technologies, their effects

on markets, and their inherent risks. The centers offer UTD stu-

dents opportunities to learn how companies deal with IT concerns

and how to use IT to solve problems.

Three SOM 

centers stay 

in line with 

and ahead of

changes in 

information

technology.

by Jeanne Spreier 
and Paula Felps





CITM: Center for Information 
Technology and Management 

When the Metroplex Technology Business Council of the

Richardson Chamber of Commerce honored its best and

brightest in August with the fourth annual Tech Titan awards,

SOM’s CITM was among those in the spotlight.

The CITM, under the direction of Professor Michael J.

Savoie, Ph.D., was named one of three finalists in the Technop-

olis category, an honor that ultimately went to U.T. South-

western Medical Center’s Office of Technology Development.

But for the three-year-old CITM, the nomination alone was

confirmation of a job that continues to be well done.

“The Technopolis Award is for nonprofit or academic or-

ganizations that make a sizeable contribution to the tech

community,” Dr. Savoie explains.The finalists for the Tech

Titan awards, which promote the technology industry both

locally and nationally, are nominated by their peers, with a

board of judges naming the best in each category.

“Just to be named a finalist is really good for us,” Dr.

Savoie adds. “We’re young.We’re growing.We’re doing well,

and we received a lot of validation about that at the

awards ceremony.”

More than 800 people attended the ceremony, and Dr.

Savoie says that goes a long way toward heightening the

center’s profile.

“Our tagline at the center is ‘wrapping the

business case around new and emerging

technologies,’ and it’s a nice thing

to say, but the question is al-

ways, do we really do

that?” he says. “This re-

inforced to us that

Professor Michael J. Savoie, director of the Center
for Information Technology and Management

Holding award cer tificates, Assistant Professor
Nirup Menon (left) and Professor Rakesh Gupta
(right) with Dr. Savoie at a CITM event that 
recognized SOM faculty members
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what we’re doing isn’t just an academic exercise.”

The CITM, which looks at the effects of technology

on business models and processes, has endeared itself

to the tech community by becoming a useful and reli-

able source of information.The center compiles the

State of Technology Report for the D/FW Metroplex,

which is published annually by the Greater Dallas

Chamber of Commerce.The center also actively

pursues grants that support research into —

or about — emerging information tech-

nologies and how they apply to the in-

formation and business communities,

as well as their effect on the man-

agement of organizations at large.

However, it is an ongoing project

with the Telecom Corridor that is

putting the CITM on the map.

“We’re doing the Telecom Corridor

Genealogy Project, which is huge,” Dr. Savoie

explains. “We’re generating a 40-year family tree of

the companies and individuals that have worked in the

North Texas technology sector.”

The CITM began working on the project this year,

and Dr. Savoie notes that the research has multiple 

useful functions.

“For one thing, it’s a tremendously valu-

able tool for the chambers of com-

merce and economic development corporations in the

area,” he says. “It’s also a great way for people in the tech

sector to reconnect and be able to find people they used to

work with.We are working with tens of thousands of com-

panies to give a true, multidimensional diagram of the histo-

ry of technology.”

The project has captured the interest of both industry

and community groups, and Dr. Savoie says he believes it

was partially responsible for the Tech Titan nomination.

“This is going to be a living database that will continue

to evolve as long as the tech sector exists. People are truly

excited about this,” he says. “That’s thrilling to see. So

often you work on research and wonder if it really does

have an impact.

“With this, we’re just getting started, and we’re already

seeing that it does.”

— Paula Felps
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C4ISN: Center for 
Intelligent Supply Networks 

National and area corporations find The School of Man-

agement’s (SOM) research into supply chain management

worthy of their time, projects, money, soft-

ware and data, as recent contributions and

partnerships with a software firm and a

communications company make clear. Ashbel Smith Profes-

sor of Operations Management Dr. Suresh Sethi, along with

Dr. Divakar Rajamani, established the C4ISN only last year.

The center studies the delivery of goods and services, an 

effort whose many challenges lie in making sure goods and

services are available when needed, with neither a shortage

looming nor a surplus present.

Since the center’s inception, C4ISN students have dealt with

several research issues for sponsoring corporations, including

this year’s graduate-student industry project, which focused on

such issues as warehouse management, information-technology

strategy, and sales configurations.The projects were sponsored

by Plano-based ESI, a man-

ufacturer of business

telephone systems.

Tim Pickens, ESI’s

vice president of

manufacturing,

says becoming a

strategic partner

with the center

made bottom-line

sense.“C4ISN

provides the

unique opportuni-

ty to leverage the

extensive experi-

ence and knowledge of The University of Texas at Dallas

(UTD) faculty in conjunction with a pool of talented students

who are hungry to help companies meet the very real supply

chain challenges they face on a day-to-day basis,” Pickens says.

Dr. Rajamani, the center’s managing director, says this

work is imperative. Students experience the business

world’s complexities just trying to figure out what they’re

researching. “Defining the problem statement itself is chal-

lenging,” he says. For ESI, the students defined and under-

took seven projects.

Through the C4ISN, Agile Software Corp. last summer

sponsored a CEO forum at the school to discuss the state

of the industry and technologies that will drive its future.

Agile, based in San Jose, California, creates product lifecycle

management (PLM) software.The company’s latest release,

Agile 9, donated to C4ISN for use in research projects, is in-

stalled and operational as one of the tools students can ac-

cess and learn through the center.

“With the number of high-technology companies located

in the Dallas area, there is clearly a need 

to understand the competitive difference

that innovative technology like Agile

PLM can make to an organization,” says

Paul Peck, C4ISN advisory board 
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Below at left (left to right): C4ISN Managing Director Dr. Divakar
Rajamani, C4ISN Director Dr. Suresh Sethi, ESI Vice President of Manu-
facturing Tim Pickens and Covaro Networks Vice President of Opera-

tions Paul Peck. At right (left to right): SOM Dean Dr. Hasan Pirkul; Ron
Robinson, chairman of SOM’s Executive Education Advisory Council

(EEAC); Lonnie Martin, CEO of White Rock Networks and a member
of SOM’s EEAC; Allen R. Adams, CEO of Carrius Technologies; and

Brian Stevens, a member of Agile’s management team 

 



member, and vice president of opera-

tions at Covaro Networks, a Richard-

son-based developer of Ethernet serv-

ices transport products.

Bryan Stolle, CEO of Agile Software,

clearly sees value in the student relation-

ship with the university’s centers. “The Uni-

versity of Texas at Dallas School of Management

and the Center for Intelligent Supply Networks [are

among] the first academic programs” that truly are “building

a connection from the school out to the local economy,”

Mr. Stolle says. C4ISN and similar programs “are providing

linkage to students for consulting engagements, certificates

in area expertise, and training....This is the true value and

why Agile Software agreed to not only participate...but pro-

vide the center our software.”

“The students need to understand that the real world 

is challenging,” Dr. Rajamani says.They learn, among other

things, he says, patience, as they work on these topics.

C4ISN also has set up a weekend study program for

professionals, 10 of whom recently completed the center’s

first certificate program in supply chain management.

Those students, all working professionals, learned end-to-

end supply chain basics in class-

room and onsite settings.

Faculty and industry profes-

sionals teach the 96-class-hour

program, which meets two days,

Fridays and Saturdays, every

other week. Students who

complete the program can

opt to have it applied as six

hours of graduate credit if

they meet UTD entrance

requirements. Plans are to

offer the program three

times a year, in May, Sep-

tember and January. For

more information, contact

Dr. Rajamani, 972-883-4843 or visit

http://som.utdallas.edu/c4isn.

“I have been working in the soft-

ware industry for more than 10 years,

designing and developing inventory

control algorithms,” said Siddu Tummala,

the senior software engineer with Vistyx

Corp., a Dallas-based company that provides

information-technology services to small and mid-

size retail businesses. “This program has been extremely

helpful in extending my view to the whole supply chain man-

agement issue.”

Such continuing training is important in a field that has

been tremendously affected by technological breakthroughs.

“The flow and availability of real-time information has greatly

facilitated a move to a more global economy,” says ESI’s Pick-

ens. “This change has resulted in more highly complex supply

chains...across multiple companies and continents.The suc-

cessful management of this information and material flow has

become critical to the long-term success and profitability of

companies that participate in today’s global marketplace.”

— Jeanne Spreier
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Below: Ken Poe, an Agile solutions consultant,
presents at a CEO Forum last summer. Right:
Agile Software Corp. CEO Bryan Stolle



Three years into its mission,The School of Manage-

ment’s PRISM focuses on “applications-driven re-

search in information technology,” says the center’s

director, Dr. Indranil Bardhan.

Research generated through PRISM is advancing

knowledge that potentially has many applications,

Dr. Bardhan says. PRISM studies concentrate on

three areas: (1) the business value of information-

technology (IT) solutions — including the impact of

enterprise systems and collaboration software on

business productivity, (2) algorithms for developing

optimal software coordination policies, and (3) IT

portfolio management solutions for valuation and

prioritization of IT projects.

All center research relies heavily on interdisciplinary co-

operation, including such management areas as accounting,

economics and information technology.The work results in

conference papers, and most projects generate published

journal articles, says Dr. Bardhan, an assistant professor of

management information systems (MIS) and accounting and

information management (AIM).

“Most projects involve a couple of professors and one or

two graduate-level students working to solve a problem, such

as work the center recently did with a large software firm,” 

Dr. Bardhan says.“Working with real data based on the com-

pany’s flagship network management software, UTD research-

ers developed new methods to optimally schedule develop-

ment and coordination tasks so that the quality of software

developed was improved.”

But PRISM research also affects

the lives of those who conduct it.

Ryan Sougstad received his MBA in

2002 from UTD’s School of Man-

agement.While working on his de-

gree, he knew he wanted to do an

independent study project on IT

valuation. Mr. Sougstad, who

worked in marketing and sales at

IBM, went to his company for help.

“We got one of the researchers from IBM’s T. J.Watson

Research Lab involved in this project. [He] provided access

to real-world data from an energy utility company,” Dr.

Bardhan says.The research led to the development of new

optimization models for IT portfolio management.

Mr. Sougstad, who began his doctoral studies this fall at the

University of Minnesota, says his experience with Dr. Bardhan

on the PRISM project uncovered a passion for research.

“Our mission as academicians is to help students on their

career paths and develop better solutions to real-world prob-

lems faced by IT managers and executives,” Dr. Bardhan says.

In Mr. Sougstad’s case, the research on how to evaluate a

company’s IT initiatives and financial justifications resulted in

a model that “could be used for any other company or any

other industry,” he says.The resulting paper was recently

published in the Journal of Management

Information Systems (Vol. 21, No. 2, Fall

2004, 33-60), and now Mr. Sougstad is

working on another project with Dr.

Bardhan.Their new work underscores

PRISM’s goal of interdisciplinary re-

search in the areas of software manage-

ment and MIS economics. “We are 

extending the frontiers of knowledge,”

Dr. Bardhan says.

— Jeanne Spreier

PRISM: Center for Practice and 
Research in Software Management

PRISM Center Director Dr. Indranil Bardhan
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From undergrads to post-docs, students who have availed them-

selves of opportunities at The School of Management’s three in-

formation-technology (IT) research centers attest to the many

values of the center experience.Whether they have enrolled in

short courses, signed up for work-study, served as paid research

assistants or completed unpaid internships, they have derived

benefits that outlast their stays. Here is what several have said:

¡ Of the Center for Intelligent Supply Networks Professional

Certificate in Supply Chain Management Program (see C4ISN

on page 6):

• Wendy Wilson, manager of supply strategy and plan-

ning for Market Unit Supply and Rollout at Ericsson, Inc., com-

pleted C4ISN’s three-month program. “I found this class to be of

great value,” she says. “There are too many benefits to name, but

most importantly, the many methodologies I’ve learned can easily

be translated into real-life applications, which will help me to bet-

ter support our supply chain.”

• “For me, this course is the piece that bridges the gap be-

tween my technical knowledge in the software we provide and

the real business problems that my customers face on a day-to-

day basis,” Ali Al-Abbasi, manager of Support at Viewlocity Inc.

in Dallas, says of his experience in C4ISN’s certificate program. “I

have found this course extremely informative and the informa-

tion gained from the course material as well as [from] the other

[class] members... has been of great value.”

¡ Of their experience as research assistants in the Center for

Information Technology and Management (see CITM on page 4):

• Anantha Narasimhan, a former CITM research assis-

tant and a 2004 Master of Science in Management and Admin-

istrative Sciences graduate now working at Dell Computer Corp.

in Austin, says the hard work he did at CITM reflects the real

world. “We made our mistakes.We learned from [them],” he says,

noting CITM Director Dr. Michael Savoie always oversaw and

corrected the students’ work. “We learned from all that.”

• Learning at CITM happens at many levels. “One thing I

learned from the projects is how to effectively be a great project

manager,” says Sajeev Prelis, who will graduate in December

with dual degrees, an MBA and a Master of Science in Manage-

ment and Administrative Sciences, and who began working last

August as an IT auditor at Weaver and Tidwell in Dallas. “The ex-

perience at the center gave me this invaluable skill.”

¡ Of his research assistant experience in the Center for Practice

and Research in Software Management (see PRISM on page 8):

• Ryan Sougstad, a 2002 Cohort MBA alum, says

PRISM’s research on how to evaluate a company’s information-

technology initiatives and financial justifications, resulted in a

model that “could be used for any other company or any other

industry.” Now working on a doctorate at the University of Min-

nesota, Mr. Sougstad has launched another project with PRISM

director Dr. Indranil Bardhan. y

The Student View of IT Centers Experience

CAPRI and ICDRiA: 
Two New Centers Open

New technologies, their effects on markets and the management of risk drive two
new School of Management research centers established as the academic year
began. Intellectual property rights and related issues in the digital domain come
under the purview of the Center for Analysis of Property Rights and Innovation
(CAPRI), while the International Center for Decision and Risk Analysis (ICDRiA) will
study risk management as it relates to industrial projects involving new technolo-
gies, applications and markets.

Dr. Stan Liebowitz, professor of managerial economics (see Professor Liebowitz 
Debates on page 27), heads CAPRI, which opened its doors in August thanks to ini-
tial funding from the Charles G. Koch Charitable Foundation and Microsoft (see 
Microsoft and Charles G. Koch Foundation Help Launch New Research Center on page 21).
Primarily a think tank devoted to research, CAPRI will award grants to academi-

cians to study such subjects as open-source software, peer-to-peer file sharing, com-
mon property ownership of intellectual creations and digital rights management.

“Five years ago, virtually no scholars were looking at these issues,” Dr.
Liebowitz says. “This is an evolving field, and the establishment of CAPRI signals
UTD’s desire to become a source of knowledge and understanding of property
rights in the digital realm.”

Dr. Alain Bensoussan, SOM’s new Distinguished Research Professor in Operations
Management (see Strengthening the Academic Foundation on page 22), directs 
ICDRiA, which opened mid-September. The center is especially interested in pro-
jects funded by such industries as telecommunications, automotive and pharma-
ceutical, and by such public sectors as defense, space and energy.

“The center conducts comparative studies in methodological and organization
aspects of risk managment,” Dr. Bensoussan says. As a forum for the exchange 
of knowledge, the center also will be able “to provide a better view of the risks
in industrial projects to banks and insurance companies, for which managing
risk is the core business,” he adds. y

Looking in-depth into digital and risk management realms



Senior executives, industry experts and

academics from around the world met

for a three-day conference at The UTD

School of Management (SOM) in May to

debate and assess challenges and choic-

es facing the recovering telecommunications industry.

Debates at the conference, the Global

Communications Strategy Forum, sharp-

ened industry participants’ focus and

helped initiate a “dialogue between knowl-

edge producers, such as universities, and

centers of knowledge consumption, such as

firms, that may deepen with time,” says

Sumit Majumdar, Ph.D., an SOM professor

of technology strategy who organized and

chaired the program.

During the forum, sponsored by The

School of Management and held May 5 through May 7,

panelists offered candid, lively evaluations of the

telecommunications sector.

The opening address by keynote speaker C.K. Praha-

lad, University of Michigan professor and corporate

strategy specialist, zeroed in on confronting the future

(see C.K. Prahalad Challenges Forum Par-

ticipants on page 12). Participants did that

in panel discussions that explored strategy

from several vantages — those of markets,

technology, finance, voice-over Internet

protocol, competitive dynamics, and man-

agement challenges.

Leading individuals (see Forum Who’s

Who on page 13) “who could articulate a

road map for the future of the industry”

came together, Dr. Majumdar said. “There

R
O

A D M

A
P

FOR THE FUTURE
Having survived the telecommunications downturn, 

participants at the Global Communications Strategy Forum decided 
to arm themselves with an honest look at the future.

By John H. Ostdick
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was a great

deal of interest

in the forum

from the busi-

ness communi-

ty in the Dallas

area, and that

is a sign of con-

fidence in UTD

and in the idea

behind the

forum.”

Dr. Majum-

dar said he 

was struck by

the dynamism

many new en-

trants in the

sector, such as

airBand, Last Mile Connections and IPUnity, are bring-

ing to bear, and by their innovative business models. 

“It is these new businesses that will drive the region and

the country forward,” he said.

Still, Dr. Majumdar acknowledged that he is “not 100

percent sure” the sector knows its customer well, a sen-

timent outlined by keynote speaker Professor Prahalad.

NEWSFLASH: Boundaries Are Changing
“You are creating products with constantly improving

capabilities that most consumers find too difficult to

use,” Dr. Prahalad said. He told participants “the cellu-

lar market for Brazil-China-India will reach 400 million

to 500 million cell phones, compared with 150 million

in the U.S. market, by 2006. So I ask the question, who

is driving whom? Who will set — demand — the stan-

dard at this point?

“This is the first high-tech industry to be driven by

developing countries,” he said. “Traditional boundaries

are not valid. Consumers may have a major role in

defining industry boundaries and economies.”

To address changing customer focus, the sector must

“rethink its approach,” Dr. Majumdar said. “That cus-

tomer is 10 years old (currently), and in the next five to 15

years, his or her consumption will define the marketplace

comprehensively. Today for her or him, the wireless hand-

set is an emergency-calling device, but tomorrow — with-

in the next two years — it will be a connectivity, content

and interactivity appliance.”

Industry participants expressed strong — if cautious

— sentiments that the sector is emerging from the dark

days of the past few years. “I call it a ‘recalibration of

optimism’,” Dr. Majumdar said. “There is realism in the

air. More mature deliberations are now being made. Ex-

pectations are being tempered by analysis.”

INDUSTRY NOTE TO SELF: Standardize and Simplify
Two main discussion topics dealt with the impacts of

broadband and integration of technologies.

Masatsugu Tsuji, a member of Japan’s government-

al telecommunication council, and his delegation 

outlined the staggering progress of Japan’s technologi-

cal integration.

“Starting from almost zero, the broadband penetra-

tion level has reached close to saturation point, and al-

most all of Japan’s households are connected to broad-

band,” Dr. Majumdar noted. Comparatively, broadband

diffusion in the United States is relatively low.

W. Eric Mentzer, vice president, Desktop Platforms

Group, and general manager, Client Platform Division,

of the Intel Corporation, said that although “we are en-

tering the era of broadband wireless, there are still 5 bil-

lion people not yet connected.” Mr. Mentzer said that

“standardization is the path to high volume.”

Nokia Networks Vice President of Mobile Services

Hilary Mine, senior 
vice president of com-
munications at Alcatel
North America, dis-
cussed “Going Up the
Down Escalator : Man-
aging Firms in the Era 
of Market Migration.”

“Voices and Choices:
Who Will Communi-
cate, with What,When,
Where and Why,” in-
cluded David Dickinson,
vice president of Mo-
bile Services at Nokia
Networks.

Professor James Alle-
man of the University 
of Colorado discussed
“No Sweat: Financial
Work-Outs, Consoli-
dation and Industry
Renewal.”
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Nokia Networks Vice President of Mobile Services and
School of Management Advisory Council member David
Dickinson maintained that the long-awaited “digital con-
vergence is truly coming to light as we see the evolution
of the sixth medium: mobile.”



and School of Management Advisory Council member

David Dickinson asserted that the industry must simpli-

fy multimedia devices to speed the mobile revolution.

“The future is about optimizing a device to consumer

practice,” said Mr. Dickinson. “It won’t be long before

we have a hundred unibytes of memory in our pockets;

all the media that you can consume will be stored on

this one little drive.”

George Brody, an SOM Advisory Council member who

is co-founder and vice chairman of GlobeRanger, a Rich-

ardson, Texas-based software company, offered a glimpse

into the extent of standardization needed

and its future applications.

“Wireless has to replace disruptive

technology,” said Mr. Brody, who has ad-

vanced the use of implanted chips (net-

worked edgeware) on goods in the enter-

prise core that allow precise tracking of

goods and needs. There is a wide range of

implications for such chips, he said. “To

combat drug counterfeiting, for example, codes can be

tagged at the molecular level.”

UPDATE: Consumers May Balk
All services come at a monetary cost, however, and re-

search indicates that consumers have specific price-point

12 The School of Management

C.K. Prahalad
Challenges Forum
Participants
By John H. Ostdick

University of Michigan professor
C.K.Prahalad set the tone for the

SOM Global Communications Strategy
Forum by challenging participants not
to rely so much on the past. He en-
couraged them to see the world mar-
ket through a different window.

Dr. Prahalad, Harvey C. Fruehauf
Professor of Business Administration
and professor of corporate strategy
and international business, specializes
in research into corporate strategy and
the value-added role of top manage-
ment in large, diversified, multination-
al corporations. He has spent the last
decade and a half pushing people to
break their traditional mental frame-
works. He has consulted with many of
the world’s foremost companies and
helped develop such concepts as core
competence and strategic intent. The

Financial Times has slotted him eighth
on its list of the “top 50 most impor-
tant living management thinkers.”

“I do not worry about ‘best prac-
tices,’ for the simple reason that best
practices means that someone has al-
ready done a task,” he explained. “If
everyone is going to
copy a benchmark,
then you all will look
the same. If you are
focused on next prac-
tices, you cannot ex-
trapolate the past.

“Strategy is about
folding the future in
rather than extrapo-
lating the past.” Many
companies tend to
“staple five years of
budget [together] and
call it strategy. Indus-
try analysts fall into
this trap as well, be-
cause that’s where
their data comes from.
Just because you have
more data, that does
not mean you have the
right questions to

ask,” Professor Prahalad added.
The if-you-build-it-they-will-come

model has not worked for the telecom-
munications industry, he said. The sec-
tor needs to concentrate on the con-
sumer view.

“What if we start with the consumers
and draw all the arrows
the other way?” he asked.
“Traditional boundaries
are not valid. Computing,
communications, com-
ponents, consumer elec-
tronics and software 
are all coming together 
to create hybrids.”

The largest reseller of
mobile minutes is General
Motors, through its On-
Star program, he noted.
And Wal-Mart, he said, is
believed to have the
largest commercial data-
base in the world.

Professor Prahalad’s
speech proved a forum
harbinger. Issues he
raised came up repeated-
ly in other speeches and
panel discussions. y

Keynote speaker Dr. C.K.
Prahalad pointed out that
consumers in developing
countries now play a major
role in defining the industry.

L.C . “Mitch” Mitchell, vice president
of A.T. Kearney, (left) and Gordon
Quinn, Nor tel Networks’ vice presi-
dent of strategic technology and
business planning, in a panel session
on voice-over Internet protocol
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FORUM WHO’S WHO
The following is a roster of panelists and topics they discussed:

Wednesday, May 5 | CEO Panel and Dinner |  “C Notes: Back to the Future” |
Angel Ruiz, president and chief executive officer of Ericsson North America;
Dr. R. Brad Kummer, chief technology officer, Optical Transport, Cogent
Communications; Dr. C. Robert Helms, dean of UTD’s Erik Jonsson School of
Engineering and Computer Science 

Thursday, May 6 |  Morning Plenary Address |  Dr. C.K. Prahalad, Harvey C.
Fruehauf Professor of Business Administration and professor of corporate
strategy and international business, University of Michigan

Markets Panel |  “Voices and Choices: Who Will Communicate, with What,
When, Where and Why” |  David Dickinson, vice president, Mobile Services,
Nokia Networks; Paula Kruger, executive vice president, Consumer Markets
Group, Qwest Communications; Stan Liebowitz, professor of economics at UTD
and author of Re-Thinking the Network Economy: The True Forces that Drive
the Digital Market Place; Dr. John Colias, vice president, M/A/R/C 

Technology Panel |  “Disruptions and Network Decentralizations” |  W. Eric
Mentzer, vice president, Desktop Platforms Group, and general manager, Client
Platform Division, Intel Corporation; George Brody, co-founder and chief tech-
nology officer of GlobeRanger; Gordon Cook, editor and publisher of The Cook
Report on Internet Protocol; Farook Hussain, Network Connections, Inc.

Afternoon Plenary Address |  Scott Nelson, chief technology officer, Alcatel USA

Finance Panel |  “No Sweat: Financial Work-Outs, Consolidation and Industry
Renewal” |  Professor James Alleman, University of Colorado; Robert W.
Crandall, senior fellow, Brookings Institution; Donald Stockdale, associate
bureau chief, Common Carrier Bureau, Federal Communications Commission;
John Adler, venture partner, Interwest Partners

Voice-Over Internet Protocol (VoIP) Panel |  “The End of Legacy Networks as
We Know Them” |  L.C. Mitchell, vice president Communications Practice, A.T.
Kearney; Gordon Quinn, vice president of strategic technology and business
planning, and general manager of multimedia platforms, Nortel Networks;
Keith Bhatia, senior vice president of business development, IP Unity;
Professor Lester Taylor, University of Arizona 

Dinner Address |  Sam Pitroda, chairman, WorldTel

Friday, May 7 |  Plenary Address |  Professor Frank M. Bass, Eugene McDermott
University of Texas System Professor of Management, UTD

Competitive Dynamics Panel |  “The Evolution of Competition in the Galaxy of
Networks” |  Professor Alfred A. Marcus, University of Minnesota; Andrew
Lombard, founder and chief executive officer, airBand Communications, Inc.;
David J. Salant, co-founder and chief executive officer, Optimal Markets,
Inc.; Masatsugu Tsuji, member of the Information and Telecommunications
Council, Government of Japan

Management Challenges Panel |  “Going Up the Down Escalator: Managing
Firms in the Era of Market Migration” |  Hilary Mine, senior vice president of
communications, Alcatel North America; Bridgette Bigmore, head of
Broadband Strategy, BT Exact; James Martino, chief executive officer and
president, Last Mile Connections; Phillipe Bernard, vice president and
Strategic Business Unit head, Orange

Valedictory Address |  Professor Sumit Majumdar, University of Texas at Dallas
School of Management and Global Communications Strategy Forum chair

thresholds they won’t cross

for voice transmissions de-

spite other bells and whis-

tles, said Lester Taylor, a

professor of economics at

the University of Arizona.

Professor Taylor co-

authored a study of con-

sumer attitudes toward 

Internet services. Con-

sumer “willingness-to-

pay” benchmarks are cur-

rently lower than many in-

dustry business models

may be assuming, he noted.

“Still, the pace of incor-

poration of this technology

into the mainstream will 

be fast, because once dif-

fusion starts, it is propelled

along at an ever-increasing

pace and becomes the de

facto standard,” Dr. Ma-

jumdar said. “Of course, it is obvious that the pricing

model has to be right.”

New ground broken at the forum was but a glimpse

of possibilities for the changing academic-business land-

scape, Dr. Majumdar said.

Programs such as the forum showcase SOM’s talent

and provide UTD with the community and institutional

legitimacy universities strive for, Dr. Majumdar said.

“Universities have a very substantial body of knowledge

embodied in their human capital,” he said, “and much

of that is under-utilized. Faculty members need to be-

come public intellectuals who alter the contours of con-

temporary debate.” y

The forum’s opening session fol-
lowed a dinner in SOM’s Executive
Dining Room.

Donald Stockdale,
Federal Communi-
cations Commission
director of research,
par ticipated in the
Finance Panel.
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ntervoice is one of a growing number of

companies that often turn to The University

of Texas at Dallas (UTD) for a business as-

sist. Those companies rely upon their

partnerships with UTD to work togeth-

er for a common goal.

“The [high-tech] industry in general

needs a strong business and engineer-

ing school that can provide employers with a good pool

of qualified, educated people,” says David W. Branden-

burg, chief executive officer of Intervoice, Inc.

“What we learned [in the past few years] was that the

good run we had in technology won’t last, and with

UTD in our back yard, there’s a chance for people to go

back to school and acquire some new skills as the needs

[of industry] change.”

Founded in 1983, Intervoice, Inc. is a pioneer in speech

technology and voice-automation solutions whose head-

quarters are across from the UTD campus on Waterview

Parkway. The company has a long history with UTD, and

Mr. Brandenburg says that, over the last twenty-plus years,

the two have created a synergistic relationship.

“It has become a good resource for us,” he says. “Be-

cause of our relationship with UTD, we have been able

to get some research done that we could not have done

in-house because we just didn’t have the resources. Any-

time you have a big base of industry like we have [in

the Telecom Corridor], it’s good to have something like

this available that shares some of your same goals.”

Mr. Brandenburg says those shared goals have created

a sense of community between academia and industry,

with members of the tech community furthering their ed-

ucation at UTD while the school actively participates in

research projects for surrounding firms. As a member of

the Executive Committee of UTD’s Development Board

as well as a member of the Erik Jonsson School of Engi-

neering and Computer Science’s Advisory Board, Mr.

Brandenburg has witnessed firsthand what The School of

Management contributes to the tech community.

In return, Intervoice has made it a point to give back,

donating to The School of Management’s building fund,

while Intervoice Executive Vice President and Chief Fi-

nancial Officer Craig E. Holmes sits as a member of The

UTD School of Management Advisory Council (see New

Chairman Welcomes Five New Members on page 18). Ad-

ditionally, the company is working with UTD on a large

project in the field of speech automation.

“Intervoice pioneered the automated phone system,

and we recently started changing the interface, so peo-

ple can actually talk back to an automated system in-

stead of punching buttons,” he explains.

“There is all kinds of stuff going on in the wireless

world, and it seems the progress in technology is never-

ending,” he says. That’s why it’s so important for com-

panies like Intervoice to have UTD, with its schools of

management and engineering, so close by, he says. 

The country needs more engineering students who are

trained in the fundamentals of management, “but you

have to be able to attract students and hold their interest.

“I think some of the things UTD and the companies

around here are doing will help [achieve] that.”

In August, Intervoice participated in the Emergency

Readiness Conference and Expo, a symposium spon-

sored jointly by The UTD School of Management and

the Erik Jonsson School of Engineering and Computer

Science (see Emergency Readiness Conference on page

16). At ERC 2004, Intervoice unveiled the Omvia Notifi-

cation service, an emergency event service being provid-

ed to the government sector. Through an alliance with

the Emergency Email Network, government leaders will

be able to receive vital information in the event of emer-

gencies ranging from natural disasters to terrorist at-

tacks. The information can be delivered to virtually any

wireless, Internet-enabled or communication device. y

The CEO of Intervoice says that, in relying
on each other, UTD and business help keep
education and research fresh. by Paula Felps
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Critical security issues facing both Texas and the nation were the focus of the Emergency Readiness Conference (ERC) 2004
at The University of Texas at Dallas (UTD) School of Management in August. The conference was organized by The School
of Management’s Emergency Management and Preparedness Program and the Forensic and Emergency Preparedness Insti-
tute of UTD’s Erik Jonsson School of Engineering and Computer Science. From August 9 to 12, some 300 attendees, pre-
senters and exhibitors convened for sessions that updated emergency preparedness professionals and addressed better
coordination of emergency preparedness and homeland security activities. Scheduled to become an annual event, ERC
2004 was the first regional gathering of its kind in the Southwest. More information on the conference is available at
http://som.utdallas.edu/erc.

H H H
Clockwise from top left: (1) One of many emergency response vehicles that lined up in a display at The School of Management
(SOM) for ERC 2004. (2-5) Members of the City of Richardson Fire Department and Hazmat Team at a hazardous materials
cleanup demonstration. (6) Specially designed signage on The SOM Building set the tone for the event. (7) Jay Kimbrough,
senior advisor to Texas Governor Rick Perry and former director of the Office of Homeland Security for the State of Texas, out-
lined the state’s emergency and disaster master plan. (8) Gregg Dawson (left), director of the North Texas Council of
Governments, with James Lee Witt, former director of the Federal Emergency Management Agency (FEMA). (9) From left: Dr.
David Springate, SOM associate dean for executive education; George Grant, emergency management coordinator for the
City of Richardson; James Lee Witt; Dr. Diane McNulty, SOM associate dean for external affairs and corporate development;
and Dr. E. Douglas Harris, associate dean in the Erik Jonsson School. (10) Dorothy Miller (left), director of SOM’s Emergency
Management and Preparedness Program, with conference attendees. (11) Conference organizers (left to right) John Fowler, di-
rector of new initiatives in SOM’s Executive Education area; Jim Staves, director of the Erik Jonsson School’s Forensics and
Emergency Preparedness Institute; and Ms. Miller. (12) ERC 2004 keynote speaker James Lee Witt, president of James Lee Witt
Associates, LLC, a company that provides disaster-mitigation solutions for nonprofit organizations. (13) Paul Moore, senior ad-
ministrative associate in the Department of Surgery at The University of Texas Southwestern Medical Center, discussing basic
disaster life support issues with conference attendees.
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The UTD School of Man-

agement (SOM) Advisory

Council plays an active

role in the school’s expansion, devel-

opment and achievement, and its

members have proven themselves not

only outstanding entrepreneurs and

leaders in their fields but also men

and women who uphold a high ethi-

cal standard and sense of integrity.

The advisory council, including its

newly appointed chairman, Barbara

Curry, and five new members, Al-

bert C. Black Jr., Jay Chappell,

Craig E. Holmes, Steve Lyle and

Jeffry Plowman, plays a pivotal role

in strengthening and enhancing the

programs and goals of the SOM. 

Over the last few years, each

council chairman had “significant

projects to tackle, including accredi-

tation and [construction of] the new

School of Management Building,”

Mrs. Curry says. “With these signifi-

cant accomplishments behind us, I

see the council entering a new era

where we seek to reach a top-tier

status among management schools

across the country.” 

Mrs. Curry serves on a number

of boards throughout the Dallas

Metroplex, including the YMCA of

Metropolitan Dallas, where she is

senior vice chair; The Dallas Forum,

and the Executive Women’s Round-

table of the Greater Dallas Chamber.

She worked at TXU from 1979 until

2004, most recently as senior vice

president of TXU Energy’s Retail Op-

erations. She also served as execu-

tive vice president of Global Human

Resources and executive vice presi-

dent of Business Services in North

America. Mrs. Curry holds a Bache-

lor of Science degree in business

from Indiana University and a Mas-

ter of Science degree in Management

from The University of Texas at Dal-

las, both received with honors. She

also is a graduate of the Harvard

Business School Advanced Manage-

ment Program. She is a member of

the 1994 Class of Leadership Texas

and the 1995 Class of Leadership

Dallas, and was a 1996 Leadership

Fellow in a program sponsored jointly

by the International Women’s Forum,

the U.S. Department of Labor and

the Harvard School of Government.

Albert C. Black Jr. is an entre-

preneur and visionary. He received a

bachelor’s degree in General Studies

in 1982 from The University of Texas

DEPARTMENTS ADVISORY COUNCIL UPDATE

NEW CHAIRMAN WELCOMES FIVE NEW MEMBERS

BY BRYNN BAGOT ALLDAY

Albert C. Black Jr.
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at Dallas and a master’s degree in business administra-

tion in 1995 from the Cox School of Business at South-

ern Methodist University. Mr. Black wanted to use his

education to contribute and give back to the community

in which he grew up, recognizing the need for successful

businesses in the inner city. He persevered, and in Dal-

las in 1991, he founded On-Target Supplies & Logistics,

a then-small business supply and service company. It

has since expanded and now has branches in Houston

and San Antonio. While his business is very important

to him, Mr. Black also feels passionately about his civic

duties and commitments. He has served as the chairman

of the board of directors of the Greater Dallas Chamber

of Commerce, as well as a member of the Dallas Black

Chamber of Commerce, Chase Bank Dallas, Texas,

Board of Directors, TXU Advisory Board and Governor

George Bush’s Business Council. The mayor of Dallas

also recognized him as a “Top Talent” professional.

Jay Chappell serves as the senior vice president of

FINPRO Practice Leader for the Dallas office of Marsh,

Inc. and specializes in directors’ and officers’ liability,

professional liability insurance and other executive pro-

tective insurance; mergers and acquisitions products; In-

ternet and network risk management; and crime cover-

age. While he primarily serves as a consultant in these

fields, he also keeps his clients abreast of industry devel-

opments. A native of Canada, Mr. Chappell began work-

ing in 1992 for

the FINPRO

group in the

Marsh Canada,

Ltd. office in

Toronto.

Craig E. Holmes is the executive vice president and

chief financial officer of Intervoice. With a bachelor’s and

a master’s degree in accounting, Mr. Holmes has a proven

track record of academic and professional success. While

serving as chief financial officer of Excel Communications,

he helped orchestrate the company’s successful $150 mil-

lion initial public offering and grow revenues to $1.4 bil-

lion. He also helped raise $90 million for EpicRealm, Inc,

while serving as chief financial officer there.

DEPARTMENTS ADVISORY COUNCIL UPDATE

Craig E. Holmes
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“... I see the council entering a new

era where we seek to reach a top-tier

status among management schools

across the country.” 

— SOM Advisory Council Chairman Barbara Curry

Jay Chappell 

 



Steve Lyle is TI’s director

of worldwide staffing and re-

cruiting. His organization is re-

sponsible for hiring all talent,

from administrative and manu-

facturing to engineering and

executives. His scope of re-

sponsibility includes all college

and university programs as

well as all expatriate and em-

ployee relocations activity.

Mr. Lyle has been with TI

for 25 years and has held sev-

eral leadership roles throughout his career. He started

as an applications software developer and moved

through various levels of management within the Infor-

mation Technology (IT) organization. He also ran the IT

Management Consulting Practice as part of TI’s former

Software Business and served as the business excel-

lence director for TI’s Semiconductor Business. It was in

this role that he discovered a passion for the human

side of technology shifts. In 1997, he moved into the

human resources organization.

Mr. Lyle is a veteran of the Gulf War, where he

earned a Bronze Star. Mr. Lyle served in the U.S. Army

on active duty from 1981 to 1983 and

in the Army Reserves from 1984 to

1991, achieving the rank of major. He

has served on numerous boards for

the United Way, and in July, he re-

ceived the AIDS Interfaith Network

Crystal Hope Award for his longtime

volunteer work. He is currently a

nominee to the President’s Advisory

Council on HIV and AIDS.

Jeffry Plowman recently com-

pleted a four-year assignment as the

U.S. liaison partner in the Mexico

City office of Deloitte Touche Toh-

matsu. There he specialized in serv-

ing both Mexican subsidiaries of 

U.S. companies and Mexi-

can companies that have re-

porting requirements with

the U.S. Securities and Ex-

change Commission (SEC)

or that are planning to ac-

cess the U.S. financial mar-

kets to obtain capital. He

has 18 years of experience

with Deloitte and special-

ized in serving manufactur-

ing, consumer business and

services companies. He cur-

rently serves as the leader of the U.S. firm’s Country

Business Services Group for Mexico and is the partner

in charge of on-campus recruiting in Deloitte’s Dallas

office. Mr. Plowman also serves as the lead audit part-

ner on five SEC-reporting companies.      

Mr. Plowman is a certified public accountant, a gradu-

ate of Brigham Young University and a member of the

American Institute of Certified Public Accountants. His

community service activities include serving as a leader in

the Boy Scouts of America and coaching youth baseball.

Mrs. Curry says that, to accomplish its goals, the coun-

cil must guide the school’s relation-

ships within companies in the com-

munity, resume a focus on the annual

Partners in Progress Campaign to

raise the funds to attract top-notch

faculty and offer more student schol-

arships, and refocus its energies on

the school’s strategic plan.

“The combined intellect, experi-

ence and leadership of these new

members will contribute to the further

success and strength of the council,”

Mrs. Curry says. “We have a robust

representation, and each member of-

fers a different, unique perspective

and background. This diversity

makes a richer, stronger council.”  y
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Bolstered by grants from the Microsoft

Corporation and the Charles G. Koch (CGK)

Charitable Foundation, the Center for the

Analysis of Property Rights and Innovation (CAPRI)

soon will be investigating issues crucial to an increasing-

ly digital world. The center, which opened in August, is

dedicated to researching complex issues involving digi-

tal-rights management, peer-to-peer networks and open-

source software. New technology has challenged tradi-

tional views of property rights, and the center seeks to

analyze the most efficient ways to protect ownership.

“The Microsoft grant was key in terms of funding,” says

Dr. Stan Liebowitz, director of CAPRI and professor of man-

agerial economics at The University of Texas at Dallas. The

center has a matching funds program from the CGK Foun-

dation, and the Microsoft grant helped achieve a minimum

funding—enough for CAPRI to become viable even though

Dr. Liebowitz still seeks additional funds.

Work of faculty associated with CAPRI should lead to

better understanding of digital-age economics affecting

corporations that depend upon profits from software de-

velopment and other technology. “The faculty have been

asked to submit proposals, …and we have begun look-

ing at those,” Dr. Liebowitz says.

Microsoft hired Dr. Jacques Lawarree, an associate

professor of economics at the University of Washington,

to interact with the academic community and help dis-

tribute grant money. A member of CAPRI’s advisory

board, he says such programs are vital. “We have to

come up with a good way of dealing with the conse-

quences of intellectual property policies.”

He says that once software is created, it is easy to copy,

and many consumers argue that it is beneficial to the gener-

al public to have access to that software for free. In reality,

he says, it undermines the ability of companies like Mi-

crosoft to fund budgets used to develop technological ad-

vances. In 2004 alone, Microsoft reports, it will spend near-

ly $7 billion in research and development, and Microsoft

CEO Steve Ballmer has said the company will increase that

spending “every year that they can.”

“The reason they are able to invest so much in re-

search is their ability to keep the return of their invest-

ment,” Dr. Lawarree explains. “You need to have prop-

erty rights in place to be able to protect that [research].

Centers like this will help create a better understanding

of this process.”

CGK Foundation Communications Manager Michael

Musante says one foundation interest is in stimulating

innovation and technological advances. “The Charles G.

Koch Foundation recognizes...the evolution of property

rights and their enforcement,” Mr. Musante says. “The

foundation’s long-term hope is that the work of CAPRI

will lead to a more balanced understanding of such is-

sues as the role of government, the ‘open-source’ move-

ment and the sharing of proprietary software.”

Dr. Liebowitz, who has conducted extensive research

on the impact of technology on copyright owners, says

possible center research topics include the impact of file

sharing on copyright owners, open-source software as a

purchasing solution, the possible impact of file sharing

on decay rates in music album sales, the role of intellec-

tual property protection, and the pros and cons of alter-

native copyright systems. y

Their start-up funding allows the Center for the Analysis of Property Rights and
Innovation to begin studies of digital age ownership issues. By Paula Felps
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r. Bensoussan 

joins The Univer-

sity of Texas at

Dallas School of 

Management as Distinguished Re-

search Professor in Operations

Management and director of the

new International Center for Deci-

sion and Risk Analysis (ICDRiA)

(see Two New IT Centers Open on

page 9). He comes from the Univer-

sity of Paris-Dauphine, where he

was a mathematics professor from

1969 to 2004. At UTD, his research

will focus on risk management.

“This is probably the main problem

managers and engineers have to

face in their business life,” he says.

“I will compare the methodologies

in various industrial sectors as well

as in the financial world. My im-

pression is that although this is a

popular concept in many domains,

little comparison is made. I hope to

obtain some generic methodology.”

Dr. Bensoussan personally 

experienced the issues of risk with

large innovative and technology-

intensive projects when he served

as president of the French space

agency, Centre National d’Études

Spatiales, from 1996 to 2003, and

of the European space agency, 

from 1999 to 2002. “I am fascinat-

ed by decision making in such

areas,” he says. “Can research do

something to improve the state of

the art? This is the question I

would like to [answer].”

Dr. Bensoussan, who holds a

Ph.D. in mathematics and served 

as president of INRIA (National 

Institute for Research in Computer

Science and Control) from 1984 

to 1996, also is excited about the

opportunity to learn about the 

cultural differences in teaching 

between France and the United

States. He is teaching a graduate

course on deterministic and sto-

chastic inventory theory. He plans

to establish a course in risk man-

agement next year.

STRENGTHENING THE ACADEMIC
FOUNDATION 

DEPARTMENTS NEW FACULTY

Alain Bensoussan

A DISTINGUISHED RESEARCH PROFESSOR

AND TWO FULL PROFESSORS TOP A 

LIST OF TEN FACULTY MEMBERS JOINING 

THE SCHOOL OF MANAGEMENT.

by Jeanne Spreier
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oining UTD as

Ashbel Smith Pro-

fessor of Accounting

and Information Management, Dr. Ali 

brings to The School of Management

more than 15 years of teaching experi-

ence as well as a long-standing inter-

est in the workings of the stock market.

“For a long time, the prevalent academ-

ic view was that stock markets are effi-

cient, meaning that stock prices always

reflect all the available information,”

says Dr. Ali, who most recently was a

professor at the University of Arizona.

“Recent studies have found that past

information can predict future stock

prices. This evidence seems inconsis-

tent with the market efficiency per-

spective. My research addresses

whether predictable returns are due 

to market inefficiency or due to some

research design problems.”

His interest in accounting and fi-

nance research made such research 

a logical choice, he says. “Given that

the examination of the market effi-

ciency issue requires knowledge of 

both the fields, and more important-

ly, given the recent peculiar behavior

of the stock market, I became inter-

ested in this line of research.” 

Dr. Ali, who received his Ph.D. from

Columbia University, is a member of

The Journal of International Accounting

Research editorial review board and

served for five years in a similar posi-

tion with The Accounting Review. At

UTD, he is teaching a required finan-

cial accounting course to MBA stu-

dents. “A good foundation of account-

ing is important for all MBA students

because it enables them to understand

and utilize information in financial

statements for making business deci-

sions,” Dr. Ali says. He also will teach

doctoral level courses and guide Ph.D.

students with their research.

he second full

professor to join

SOM’s Accounting

and Information Manage-

ment area this year, Dr. Cready de-

veloped an interest in studying 

investors’ trading responses to 

accounting information when he 

was a doctoral student at Ohio State

University. “Several papers concern-

ing trading volume were presented at

our program’s weekly workshop,” Dr.

Cready says. “It occurred to me that

it would be particularly interesting 

to understand how the different types

of investors, whose trading in sum

constitutes volume, trade in similar

or differing fashion.”

Since then, he has focused on this

area of study. “This research is par-

ticularly useful in developing an un-

derstanding of the degree to which

accounting information levels or tilts

the informational playing field in 

equity markets,” he says.

At SOM, Dr. Cready is occupying

a soon-to-be-named professorship.

He comes to UTD from Louisiana

State University, where he held the

Thomas H. Daigre Endowed Chair

of Business Administration. Prior to

that, he taught for a decade at Texas

A&M University, where he was the

KPMG Professor of Accounting.

Recent work includes a published

paper in which he and his co-author

provided evidence that the broadest,

most powerful basis for ascertaining

whether a piece of information evokes

a market response is to examine

transaction activity. “Transaction ac-

tivity, in particular,” Dr. Cready says,

“is more likely to reveal such be-

havior than is price behavior.” Dr.

Cready, who is on the editorial board

of Accounting Horizons and previous-

ly served on the editorial board of

The Accounting Review, is teaching

doctoral seminars on the use of em-

pirical analysis in accounting research.

He also is teaching cost management

systems to undergraduates.

Ashiq Ali

William Cready
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NINA BARANCHUK

Dr. Baranchuk will attempt to

apply empirical data to business

questions affected by personality.

“My research focuses on analyzing

motives and incentives of corporate

executives,” she says. “It is an im-

portant issue, since the performance

of a firm depends on actions and

choices of a few people who are 

positioned at the top of the firm’s 

hierarchy.” She says recent news is

full of “people who virtually single-

handedly were able to either take

their businesses to the pinnacle 

of success or bring them down to

smoldering ruins. Bill Gates of 

Microsoft and Kenneth Lay of Enron

are two of the more recent cases. 

It has always been one of my main

interests to understand what helps

firms achieve the former or at least

avoid the latter.”

Dr. Baranchuk received her Ph.D.

in economics from Washington 

University and has previously taught

everything from microeconomics for

undergrads to financial strategy for

graduate students. An assistant pro-

fessor in SOM’s Finance and Man-

agerial Economics area, she is teach-

ing introduction to corporate finance

to undergraduates.

UMIT GURUN

Dr. Gurun joins The School of

Management as an assistant profes-

sor of accounting after completing

his doctoral studies at Michigan

State University. His research inter-

est lies in investor behavior. “I am

working on the relationship between

investor sophistication and market

efficiency,” he says. “I believe the

level of investor sophistication,

which is a byproduct of the proper

use of accounting information, is

one of the most important aspects of

an efficiently working market.” Dra-

matic events in the financial mar-

kets, such as the 1987 crash and 

the subsequent run-up in Internet

stocks followed by the 

similarly dramatic bust,

spurred Dr. Gurun’s in-

terest. “I wanted to under-

stand why different people interpret 

financial information differently,” 

he says.

At the SOM, he is teaching finan-

cial management information courses.

“The most exciting thing in my course

is to show the relationship between

use of accounting statements and 

valuation models used in most invest-

ment banks,” he says.

XU LI

This fall, Dr. Li is giving SOM 

undergraduate students their first

taste of financial accounting. Dr. Li,

who joins The UTD School of Man-

agement as an assistant professor,

recently received his doctorate in

accounting from the Massachusetts

Institute of Technology’s Sloan

School of Management, where his

dissertation studied the effect on eq-

uity valuation of the discretionary

part of accounting earnings of initial

public offering firms. “I found that

behavioral theories do

not explain why the

market does not price

the discretionary part of

accounting earnings correctly.” 

Dr. Li’s research will focus on 

the markets by studying the roles 

of accounting information and in-

sider transactions on equity valua-

tion. “My research can make 

contributions to the informational

efficiency of the equity market,” 

Dr. Li says. This line of research 

is logical for Dr. Li. “I have a 

master’s of finance and a Ph.D. in 

accounting. Naturally, I am inter-

ested in financial accounting.”

XIAOHUI (GLORIA) LIU

Dr. Liu is teaching business 

students one of the core skills they

will need as they progress not only

in their studies but as they enter 

the work world. Financial account-

ing gives students and managers 

the ability to understand financial

reports, which is crucial in business.

At the same time, Dr. Liu, who

received her Ph.D. in accounting in-

formation and management from

Northwestern University’s Kellogg

School of Management, will

be researching the inter-

action between financial

analysts and managers.

“Researchers and the press believe

LI

LIU
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managers manipulate earnings to

meet or beat financial analysts’

earnings forecasts. My study focuses

on the impact of such a manipula-

tion on both the forecasts and the

actual earnings,” she says. “For 

example, based on managers’ moti-

vation to beat the forecasts, analysts

might intentionally lower the fore-

cast to cultivate” a relationship with

those managers.

Dr. Lui says her dissertation, which

launched her in this field, was the

first study in the literature that con-

sidered the strategic interaction be-

tween analysts and managers. She

joins The School of Management as

an assistant professor of accounting

and information management.

HOLLY LUTZE

Dr. Lutze, like many of her col-

leagues at UTD’s School of Manage-

ment, started in engineering. “I

began as an industrial engineering

undergraduate student with a strong

desire to pursue advanced mathe-

matics,” says Dr. Lutze, who re-

ceived her doctorate earlier this year

in management science and engi-

neering from Stanford University. “I

ended up as an operations research

master’s student with a strong desire

for relevant applications for the

tools I was learning.” Supply chain

management and inventory control

research satisfies both engineering

and math needs, she says, and “al-

lows me to develop insights that are

useful to people throughout the

business world.”

An assistant professor in SOM’s

Information Systems and Operations

Management area, Dr. Lutze is

teaching an undergraduate course in

operations research and a master’s

level class in inventory control while 

researching the incentives behind

how firms behave and interact with

each other. Her research will focus

on the study and transformation of

these incentives through new sup-

ply chain relationship structures, 

including contracts and requests 

for quotations.

ABHIJIT BISWAS

Mr. Biswas joins the school as a

senior lecturer in marketing and is

teaching MBA students various

marketing classes, including Princi-

ples of Marketing and Promotional

Strategy. For the past several years,

he has taught a variety of marketing

classes at UTD as an adjunct facul-

ty member and last year received

the Outstanding Adjunct Faculty

Teaching Award. Mr. Biswas, who

studied marketing at Purdue Uni-

versity, has an additional role at the

university — to develop and start a

new marketing certificate graduate

program designed for those who al-

ready have begun their career and

who would like additional

training in marketing

without launching into

an MBA course of study.

In the past, Mr. Biswas has done

marketing research consulting proj-

ects for clients. “I especially en-

joyed [this] since the output usu-

ally had a tangible impact on the

client’s marketing strategy and 

operations,” he says.

RON BLAIR

Ron Blair begins what he calls his

third career as a full-time senior

lecturer in the Accounting and In-

formation Management area. Mr.

Blair has, however, a long-standing

affiliation with The School of Man-

agement, which includes his sec-

ond career. Until this fall, when he

assumed his full teaching load, he

was the school’s director of budget

and finance — a position he had

held since 1999. His first career was

with the Internal Revenue Service

(IRS), where for many years Mr.

Blair served as assistant regional

director of appeals, overseeing the

appeals operation in the eight-state

Southwest Region, and later the 12-

state Midstates Region. The pur-

pose of the IRS Appeals Division is

to resolve tax controversies. Since

1991, Mr. Blair has been an adjunct

faculty member at UTD, teaching

no more than one course each se-

mester. This year he is teaching

graduate courses in corporate tax,

partnership tax and tax research,

all areas where he is able to bring

his firsthand knowledge of taxation

to the classroom.  y

BLAIR

BISWAS

LUTZE
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FIVE HONORED FOR TEACHING EXCELLENCE

R ecipients of The School of Management’s 2004 Teaching Awards are Dr. Ted

Day, outstanding online teacher; Dr. Peter Lewin, outstanding undergradu-

ate teacher; Dr. Kathryn Stecke, outstanding graduate teacher;  Robert Bender, out-

standing adjunct faculty member; and Rabiah Moussawi, outstanding teaching assis-

tant. The SOM Teaching Committee reviews nominations from students and selects

award recipients for their outstanding teaching abilities. All five faculty members re-

ceived a plaque 

recognizing their

achievement and 

a grant of one thou-

sand dollars.

DEPARTMENTS FACULTY NEWS

• “New Product Growth for Model

Consumer Durables,” a 1969 paper by

Frank M. Bass, Ph.D. (see AMA Hon-

ors Professor Bass on page 27), Eugene

McDermott Professor of Management,

was chosen by members of the Institute

for Operations Research and the Man-

agement Sciences as one of the top 10

most-influential papers published in the

50-year history of Management Science.

• Three School of Management re-

searchers won the Production and Man-

agement Society’s Wickham-Skinner

Best Paper Award for

“Coordination of a

Supply Chain with

Risk-Adverse Agents.”

The paper, co-authored

by Suresh Sethi,

Ph.D., Ashbel Smith Professor of Opera-

tions Management and director of

UTD’s Center for Intelligent Supply Net-

works; Houmin Yan,

Ph.D., associate pro-

fessor of information

systems and opera-

tions management;

and Xianghua Gan,

operations management and informa-

tion systems doctoral student, was pub-

lished in the spring 2004 Production 

and Operations Management.

• “Does Race Mat-

ter Within a Multicul-

tural Context: Alternate

Modes of Theorizing

and Theory Testing,”

co-authored by B.P.S.

Murthi, Ph.D., associ-

ate professor of mar-

keting, and Orlando

Richard, Ph.D., assis-

tant professor of organ-

ization, strategy and

international management and Ph.D.

Programs coordinator, was judged in the

top 10 percent of papers accepted for

Best Paper Proceedings at the Academy

of Management’s 2004 conference in 

August in New Orleans.

• A paper co-au-

thored by Tevfik Dal-

gic, Ph.D., clinical

professor of organiza-

tion, strategy and 

international manage-

ment, titled “Perspectives on Corporate

Environmental and Social Responsibili-

ties: A Study of Managers and Profes-

sionals in 22 Countries,” was published

in the Best Paper Proceedings of the

Academy of Management’s 2004 con-

ference in August in New Orleans. Dr.

Dalgic’s co-authors include David A.

Ralston, Michael F. Price Professor of

International Business, University of

Oklahoma, and others.

• A paper by Ashutosh Prasad,

Ph.D., assistant professor of marketing,

“Advertising Vs. Pay-Per-View in Elec-

tronic Media,” won the 2003 Interna-

tional Journal of Re-

search in Marketing’s

Best Article Award.

The paper was co-au-

thored by Vijay Maha-

jan, professor of mar-

keting at U.T. Austin, and Bart

Bronnenberg, associate professor of

marketing at University of California -

Los Angeles.

• “Formulation and Solution of

Non-Linear Integer Production Plan-

ning Problems for Flexible Manufac-

turing Systems,” a 1983 paper by

Kathryn Stecke, Ph.D., professor of

information systems and operations

management, was selected by the 

Management Science editorial board 

as one of 50 most influential papers.

UTD School of Management
Faculty Papers Recognized
Several School of Management faculty members have recently earned
recognition for their research papers:

Sethi

Yan

Richard

Dalgic

Mur thi

Prasad

Day
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The DFW chapter of

the American Mar-

keting Association

(AMA) has created a

new scholarship pro-

gram and awarded the

first year’s scholarships

in the name of Frank

M. Bass, Ph.D., Eu-

gene McDermott Pro-

fessor of Management.

The cash scholarship

program, sponsored by local corpora-

tions, will be awarded annually to se-

lected members of the local AMA orga-

nization’s collegiate chapters.

Dr. Bass is both the most-recognized

AMA DFW chapter member and the one

with the longest tenure, having been in-

volved with the organization since its cre-

ation 50 years ago. One of the founders of

the field of marketing science, Dr. Bass

joined UTD as a marketing professor in

1982. A native Texan, he previously served

21 years at Purdue University, where he

was the Loeb Distinguished Professor of

Management. His landmark contributions

in marketing and economics have earned

him international recognition, major

awards and Nobel Prize nominations.

In his 50 years as a member of the

AMA, Dr. Bass served as the editor of the

Journal of Marketing Research from 1972

to 1975, as vice president of marketing

education from 1971 to 1972, and as pro-

gram chair for the annual AMA confer-

ence in 1964. Through the years, the

AMA has honored him with many

awards, including the William F. O’Dell

Award in 1979 for best article published

in the Journal of Marketing

Research, the Paul D. Con-

verse Award in 1986 for

contributions to marketing

science and theory, and the

Richard D. Irwin/American

Marketing Association Dis-

tinguished Marketing Edu-

cator Award in 1990.

He and Dr. John D.C. Lit-

tle established the Journal of

Marketing Science, and his

research papers are among the top five

most-cited papers published in the 50-year

history of that publication.

In recent years, he has been honored

with the Gilbert Churchill Lifetime

Achievement Award for his accomplish-

ments in marketing research, and in 2003

he received the Charles Coolidge Parlin

Award, one of the oldest and most distin-

guished awards in the field of marketing

research. His work has made a significant

impact on the way marketing managers

think about brand choice and related con-

sumer measurement, earning him interna-

tional recognition dating back to 1978,

when he served as president of the Insti-

tute of Management Sciences.

At a recognition event in Irving, Texas,

in April 2004, the DFW chapter of the

AMA presented Dr. Bass with two more

awards: the Distinguished Member Award,

recognizing his many successes through-

out his career, and the DFW Chapter

Award for Significant Achievement. The

first DFW AMA Bass Scholarships also

were presented at the event, and among

the five recipients of $250 each was

UTD student Anand Krishnamoorth.

Frank M. Bass, Ph.D.
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Professor Liebowitz Debates
Professor of Managerial Economics

Stan Liebowitz, Ph.D., shared his opin-

ions on the economic impact of file shar-

ing during a panel debate at the “Law and

Economics of File Sharing and P2P Net-

works” conference in Washington, D.C.,

in June. The event was sponsored by the

Cato Institute, a free-market think tank

for government officials and academics.

Dr. Liebowitz, an adjunct scholar for

the Cato Institute, is the director of

UTD’s new Center for

the Analysis of Property

Rights and Innovation

(CAPRI), which exam-

ines the interaction of

new technologies with

property rights (see Microsoft and Koch

Foundation Help Launch New Research

Center on page 21). His research is part

of an ongoing academic and Congres-

sional debate about whether the United

States should alter its copyright system to

accommodate file sharing.

“The recording industry has been

suing individuals for making files avail-

able on the Web, so there are a lot of

people following this topic,” Dr. Liebo-

witz says. “There are millions of people

downloading music now, and now they’re

even downloading and sharing movies.

There’s been a call by some to alter the

copyright system so that people can

download files to their heart’s content,

and have the government pay for it

through some sort of taxation scheme.”

At the conference, Dr. Liebowitz

voiced his opinion that file sharing has

led to the recent 30 percent decline in

sales of CDs. Offering the opposing point

of view was Koleman Strumpf, an associ-

ate professor of economics at the Univer-

sity of North Carolina, who suggested

that file sharing has actually benefited

CD sales.

Liebowitz

AMA Honors Professor Bass and
Names Scholarships for Him

                      



N E W  S E M I N A R  P R E PA R E S
B U S I N E S S WO M E N  

TO  S E RV E  O N  
C O R P O R AT E  B OA R D S

The first participants to complete “Positioning Women for Cor-

porate Boards,” a three-day seminar designed to prepare female busi-

ness leaders for membership on corporate boards of directors, posed

with the seminar’s organizers, Dr. Constantine Konstans (far left, front

row), Jerry Hoag (far left, back row), Dr. Diane Seay McNulty (second

from left, back row) and Dr. David Springate (far right, front row).

Held in May 2004 at The UTD School of Management (SOM), the

seminar was co-sponsored by the SOM, Leadership America, Inc. and

the Leadership Texas Alumnae Association. The seminar program

combined firsthand experiences of current corporate board members

and selection committee chairmen as well as case studies presented

by faculty from SOM’s Institute for Excellence in Corporate Gover-

nance (IECG) and The Leadership Center at UTD. The corporate gov-

ernance and board operations session was presented by Dr. Kon-

stans, IECG’s executive director, and two Deloitte & Touche USA LLP

executives,  Judith McMillin, Deloitte’s mid-America regional

partner-in-charge, Global Employer Solutions Practice, and  Sher-

rie G. McAvoy, Deloitte’s national director of Corporate Compliance

and Ethics Consulting and leader, Mid-America Corporate Gover-

nance Practice.  Other presenters included David Palmlund, sen-

ior partner, Highland Partners, who spoke on “A Search Professional’s

Thoughts on Board Selections,” and  Cece Smith, co-founder and

managing general partner, Philips-Smith-Machens Venture Partners,

who addressed the opening dinner meeting. The most recent three-

day “Positioning Women for Corporate Boards” seminar was held at

the UTD School of Management November 8-10. For more informa-

tion, visit http://som.utdallas.edu/pwcb.
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Entrepreneurship
Concentration Is a New
Option for Grad Students

Beginning this fall, School of Man-

agement (SOM) graduate students with

entrepreneurial interests can get the

tools they need to bring their business

ideas to fruition in the real world. Now

available for students in both SOM’s

Master of Business Administration

(MBA) and Master of Science in Man-

agement and Administrative Sciences

(MAS) degree programs, a new concen-

tration in innovation and entrepreneur-

ship is designed to give students a

jump-start toward starting their own

businesses or making strong contribu-

tions within entrepreneurial companies.

“We can’t give a person a great busi-

ness idea or the drive to become an 

entrepreneur, but we can provide back-

ground, knowledge, skills and perspec-

tive so they can make informed choices

and hit the ground running,” says Dr.

Joseph Picken, a faculty member in the

school’s Organizations, Strategy and In-

ternational Management area and cre-

ator of the new innovation and entre-

preneurship concentration.

The concentration focuses on the

processes of innovation and new-ven-

ture development in entrepreneurial

firms, including opportunity identifica-

tion and evaluation, financing, strategy,

marketing and new-venture manage-

ment. Emphasizing technological inno-

vation in both large and small organi-

zations, the multidisciplinary sequence

of courses seeks to prepare students for

successful careers either as principals

or key functional managers in emerging

growth firms, or as leaders of techno-

logical innova-

tion in estab-

lished firms.

“We wanted

to develop a

program that

would empha-

size innovation

and technolo-

gy-based entre-

preneurship, as

compared to

other local pro-

grams that offer

S O M  S TA F F  M E M B E R  R E C E I V E S

U T D  E M P L OY E E  AWA R D

Nilza Molina-Lopez, administrative assistant in

The School of Management’s Information Sys-

tems and Operations Management area, has received a

Celebrate Achievement: Reward Excellence (CARE)

Award from the UTD Staff Council. Ms. Molina-Lopez

was praised as “one of those unique individuals who

can brighten up your day with a smile and a caring

word.” Award recipients were honored in ceremonies

in May. Each received a certificate and an engraved

clock to commemorate their contributions to the uni-

versity.The award is given to a maximum of six employ-

ees twice each year by the council and is approved by UTD President Franklyn Jenifer to

honor outstanding staff members.They may be nominated by fellow staff, faculty, visitors

or customers of the university.

a more general focus on family or

smaller businesses,” says Dr. Picken.

The new concentration is available

as one of five possible concentrations

offered through the 36-hour MAS pro-

gram and as one of seven concen-

trations offered in the 53-hour MBA

program. In addition to the core re-

quirements of the degree program, 

students who choose the entrepren-

eurship concentration must take five 

foundation courses in innovation and

entrepreneurship and can choose from

an extensive list of suggested electives

representing key functional areas.

While all courses are taught by full-

time faculty, many courses in the con-

centration also involve practicing entre-

preneurs who share their experiences

and participate in case discussions, says

Dr. Picken, who has more than 25 years

experience working in or with entrepre-

neurial firms gained during a 35-year

business career prior to joining the SOM.

DEPARTMENTS PROGRAM UPDATES

Joe Picken, Ph.D., working with SOM 
entrepreneurship and innovation students

         



INSTITUTE FOR EXCELLENCE IN CORPORATE GOVERNANCE 

Beverly Jones (below, right), senior vice president, Marsh FINPRO Claims Ad-

vocacy, delivered the luncheon address at an Institute for Excellence in 

Corporate Governance seminar held at the SOM in May. The seminar focused on

financial statement analysis for directors and non-

financial senior officers. Ms. Jones discussed the

changing landscape of director and officer liability

insurance coverage in the post-Enron era. Also at-

tending the event was Jay Chappell (left), a special-

ist in directors’ and officers’ liability insurance who

is a senior vice president in the Dallas office of

Marsh and a new member of The School of Man-

agement Advisory Council (see New Chairman Welcomes Five New Members on

page 18). School of Management Dean Hasan Pirkul, Ph.D. (center), welcomed

the seminar’s participants and speakers. 

Financial Management
Association Students
Make Contacts in NYC

A group of UTD Financial 

Management Association students

spent a week in August visiting 

the financial district in New York

City. The group of 25 students met

with officials and visited 10 com-

panies, including JPMorgan Chase;

Labranche & Co. Inc.; Investment

Technology Group, Inc.; Morgan

Stanley; and Bloomberg as well as

the New York Mercantile Exchange

and the Nasdaq Stock Exchange.

The purpose of the trip was for

members to learn, firsthand, about

the financial industry as well as 

to develop connections that might

further their future careers. The

UTD Financial Management As-

sociation, which has 50 members,

provides opportunities for profes-

sional interaction between acade-

micians, practitioners and students,

and works to enhance education in

the field of finance. Adviser to the

UTD chapter is Dr. Mary Chaffin, 

a member of The School of Man-

agement’s (SOM) Finance and

Managerial Economics faculty. Dr.

Chaffin is also an assistant dean

and the college master for SOM 

undergraduate programs.

DEPARTMENTS PROGRAM UPDATES

Newest Scholarship
Program Benefits 
Five MBA Students

The School of Management’s Schol-

arship Committee has named the 

first five recipients of the Summerfield

Roberts Scholarship in the school’s

newest scholarship program. Named

as 2004 Summerfield Roberts Scholars

are Joseph Lundquist, Melody Maca-

luso, Christopher Shane McCullough,

Thomas Nguyen and Natasha Garcia.

All are students in the school’s part-

time Professional MBA Program and

each has received a $1,000 scholar-

ship that is renewable for up to seven

semesters and will cover approximate-

ly half of the tuition and fees for their

UTD MBA degree.

Dr. Steve Perkins, the school’s as-

sociate dean for Graduate Programs

and administrator of the scholarship

program, says to be eligible for the

scholarship, students should have high

entering qualifications and be newly

enrolled in the part-time Professional

MBA Program. To remain eligible, stu-

dents must take at least six credit hours

each semester and maintain a cumu-

lative grade point average of at least

3.0. The scholarship application re-

quires a letter of recommendation and

a brief narrative outlining how the 

student has progressed in his or her

professional career as well as how he

or she sees the MBA degree advancing

future career progress. Applicants must

be Texas residents.

The new scholarship program is

made possible by an $88,500 grant

from the Summerfield G. Roberts

Foundation, which is named after

Dallas oilman, inventor and investor

Summerfield G. Roberts. “Mr. Roberts

was a Dallas business leader and

fifth-generation Texan. His foundation

gives back to the community through

scholarships to Texas students study-

ing business,” Dr. Perkins says.

For more information on the Sum-

merfield Roberts Scholarship Program,

contact Dr. Perkins at 972-883-6789

or perkins@utdallas.edu.
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The School of Management played host

in July to the national rollout of “Wise Up,”

a new multimedia program of-

fered by the U.S. Depart-

ment of Labor

Women’s

Bureau

and specifi-

cally designed to help

“Generation X” women, who are in their

20s and 30s, manage their personal 

finances and plan for retirement. Bureau

Director Shinae Chun was keynote speak-

er for the event, which was co-hosted by

the UTD Career, Galerstein Women’s, and

Multicultural centers and the Greater Dal-

las Asian American Chamber of Commerce. AXA Financial,

Avian Tec, Inc., the Korean Women’s Association in Dallas, and

Lely White acted as event sponsors.The “Wise Up” program,

which is presented in eight modules of 45 to 60 minutes

each, is available free of charge at http://wiseupwomen.org/.

School Helps Roll Out New Program to Help
Young Women ‘Wise Up’ Financially
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Project Management
Student Wins 
Company Award

Brenden Martin, an MBA student in

The School of Management’s Project

Management Program, has received a

President’s Award from his employer,

Misys Healthcare Systems, which im-

plements, supports and installs software

systems for hospitals. A Dallas-based

project manager for Misys, Mr. Martin

was recognized primarily for turning

around a client account relationship

that had taken a turn for the worse.
The company’s President’s Award

recognizes individuals who have shown

remarkable achievement over the previ-

ous year, including outstanding contri-

butions and performance, dedication as

team players, and commitment to pro-

viding the very best in customer service.

“This award is a great honor,” Mr.

Martin says. “Within our company,

only 30 out of 1,700 people were se-

lected for the award. And the selection

is done by our executive team, from

vice presidents on up to the CEO. For

them to recognize the achievement of

people at my level is really something.”

In his current Misys role, Mr. Martin

oversees implementation of software

for the Los Angeles County Department

of Health Services. Mr. Martin took

over the account in June 2003 and

quickly began resolving issues, recon-

ciling with the client and rebuilding 

the customer relationship.

A 1991 Louisiana Tech University

life sciences undergrad, Mr. Martin en-

rolled in The UTD School of Manage-

ment’s Project Management Program in

fall 2003. He attributes part of his suc-

cess to what he has learned through

the program.

“Our first phase in the MBA pro-

gram covered nine project management

knowledge areas that provided soft

skills on team building, negotiation, or-

ganizational structure and organiza-

tional politics,” he says. “Our instruc-

tors had been out there working, so

they provided real-life examples and

role play. We were able to build our

skills in those areas, and we received

toolkits to take back to work and use.

Those things have really helped me 

on the job.”

DEPARTMENTS PROGRAM UPDATES

        



DEPARTMENTS ALUMNI NEWS

32 The School of Management

1970s

Gerald (Jerry) P. Dillard, BS 1978, among

the first upper-level undergraduates UTD admit-

ted when it opened to junior and seniors in

1975, works for Coca-Cola Enterprises in Bran-

don, Florida. A cost accountant for the corpo-

rate Operations – Cost Management group, he

works primarily on the New York and Mid-At-

lantic Divisions. His duties have included the

transition of the New York Division accounting

to a shared-services function, and ongoing ac-

counting and reporting for those divisions and

their production and sales centers. He and his

wife, Cindy have two sons, Casey and Brian.

1980s

Melendy E. Lovett, MS 1982, joined Texas

Instruments Incorporated’s senior management

team in April as senior vice president of TI and

president of the company’s Educational and

Productivity Solutions (E&PS) business. Previous-

ly, she was a vice president in the company’s

human resources organization.

The worldwide E&PS focus-

es on market-leading tech-

nology to improve the

teaching and learning of

math. Melendy brings a

long-standing personal

commitment to math and science education.

She has established and leads an initiative of

TI women employees who are working to im-

prove math and science education for girls

from elementary through high school.

Upon her new appointments, TI President and

CEO Rich Templeton said, “Melendy has con-

sistently proven her ability to quickly assess

business needs, implement strategic solutions

and improve financial results.”

Melendy previously worked as a senior manager

at Coopers & Lybrand. Her experience spans

multiple areas, including information technology

and accounting. Her SOM degree is in account-

ing, and she is a certified public accountant.

Dipak C. Jain, MS 1986, PhD 1987, dean 

of the Kellogg School of

Management at North-

western University in

Evanston, Illinois, was

elected in April to the

board of directors of the Northern Trust Corp-

oration, a global multibank holding company

based in Chicago.

Dr. Jain, who has been dean of the Kellogg

School since 2001, also serves as a director of

Deere & Company, Hartmarx Corporation, Peo-

ples Energy Corporation and UAL Corp.

Dr. Jain, an SOM 2001 Distinguished Alumni

Award recipient, has been the Sandy and Mor-

ton Goldman Professor in Entrepreneurial Stud-

ies at Kellogg since 1994.

Since 1989, he has been a visiting professor at

Chulalongkorn University in Bangkok, Thailand.

Last year, he was appointed a foreign affairs

advisor for the prime minister of Thailand.

Roy E. Jewell, MS 1986, is president and

chief operating officer of Magma Design Au-

tomation, a Santa Clara, California, company

that develops software that helps integrated cir-

cuit designers create highly complex electronic

devices. Prior to joining Magma in 2001, Roy

served in management at companies including

Clarisay, Inc., which he co-founded and where

he was CEO from 1999 to 2001. Earlier mar-

keting, technical and management roles includ-

ed a stint at Texas Instruments Incorporated. Be-

fore coming to UTD, he earned bachelor’s and

master’s degrees in physics from the University

of South Florida.

1990s

Jack J. Lamb, BS 1990, is a member of three

national working groups studying oversight of

nonprofit organizations. Jack, an electronic-fil-

ing group manager for Intuit/Lacerte, represents

Intuit, which specializes in tax and finance soft-

ware. He says the groups’ focus is to identify

and recommend strategies to states and the In-

ternal Revenue Service to improve charitable re-

porting, oversight and enforcement by advanc-

ing electronic filing — e-filing of returns at the

federal and state levels.

A past chairman of UTD’s Alumni Association,

Jack serves on the SOM Accounting and In-

formation Management (AIM) Executive Advi-

sory Council.

Alyssa Griggs Martin, BS 1991, MBA

1996, was named 2004 Young CPA of the Year

by the Dallas (Texas) CPA Society in June. She

became a partner at Weaver and Tidwell, LLP, 

in June 2002, after joining the firm in 1998. 

In 2003, she was put in charge of the firm’s

Risk Assessment and Sarbanes-Oxley Solu-

tions group.

To win the CPA Society honor, an accountant

must be named a partner

before age 36 and distin-

guish him- or herself with-

in the society and other

professional organiza-

tions. Alyssa’s activities in-

clude service on SOM’s Accounting and Infor-

mation Management Alumni Advisory Board.

Thomas N. Tunstall, MBA 1992, earned a

PhD in 2000 from UTD’s School of Social Sci-

ences. He is a senior manager at the Irving,
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Texas, office of Bearing-

Point (formerly KPMG

Consulting Inc.), a

worldwide business advi-

sory and technology sys-

tems assistance company headquartered in

McLean, Virginia. Dr. Tunstall is an information

technology management and economic gover-

nance advisor for the transitional government

of Afghanistan.

He also recently traveled to Lusaka, Zambia, to

complete a knowledge management assess-

ment for the Common Market for Eastern and

Southern Africa, and to Mombasa and Nai-

robi, Kenya, to undertake an Internet technolo-

gy assessment.

Thomas A. Blake, MS 1993, MBA 1994,

was featured in a story in the March 5-11,

2004, Dallas Business

Journal highlighting the

value of an MBA. Tom is

vice president and chief fi-

nancial officer of Fort

Worth-based Walker Engi-

neering Inc., an electrical contractor he joined

in 2002.

He had 20 years’ experience as a senior finan-

cial officer in real estate and construction when

he enrolled at UTD. He told DBJ staff writer

Sandra Zaragoza that “graduate school helped

me refine my knowledge and skills” to work

with entrepreneurs and startup companies.

Tom encourages others to earn their MBA, a

message he spreads in mentoring relation-

ships with family friends, business associates

and interns.

Scot C. Farber, MBA 1993, was the subject of

a profile in the April 30-May 6 issue of the Dal-

las Business Journal. Senior

vice president of investment

with Grubb & Ellis Co. in

Dallas, Scot is the third

generation of his family to

play in November. Their 36-game schedule in-

cludes 18 home games at the Fort Worth Con-

vention Center.

Kira previously worked in

sales and marketing 10

years. His VP responsibili-

ties include obtaining 

corporate sponsorships,

placing advertising, negotiating the venue 

and managing a sales team of five people.

“Once we get this franchise up and running” 

he says, “we will do it all over with a Hous-

ton franchise.”

Brad Almond, MA 1995, was promoted in

April to vice president of finance and adminis-

tration and chief financial officer of ZixCorp,

Dallas, Texas. ZixCorp is a publicly traded glob-

al provider of e-messaging protection and

transaction services. “Brad Almond’s business

skills, coupled with his strong background in

auditing and corporate finance in high-growth

environments are the per-

fect mix for the top finance

post,” John A. Ryan, chair-

man and chief executive

officer for ZixCorp said in

announcing the appoint-

ment. A CPA, Brad earned his MBA in 1992

from The University of Texas at Austin.

Mario A. Bolaños-Avila, EMBA 1995, was

chosen by Hispanic Engineer & Information Tech-

nology magazine as one of the 50 Most Impor-

tant Hispanics in Technology and Business for

2004, a group featured in

the publication’s June/July

issue. The editors of the

Baltimore-based magazine

selected Mario, who is di-

rector of the Semiconductor

Group, Packaging Technology Development or-

ganization at Texas Instruments Incorporated 

in Dallas, Texas, because of his outstanding

technology work and leadership in his field.

pursue a real estate career. He handles invest-

ment property disposition for a wide range of

clients — individual investors to corporate insti-

tutions — throughout the Southwest. The Dallas

Business Journal included him on its 2003

Heavy Hitters list for his role in the sale of the

Executive Center office complex. Scot earned his

undergraduate degree in finance and real estate

from The University of Texas at Austin.

Naveen Jindal, MBA 1993, was elected a

member of India’s Parlia-

ment in May and has joined

the 14th Lok Sabha (House

of the People) as a delegate

from the city of Kurukshetra

— a birthplace of Hinduism

— in the northern state of Haryana. One of 10

MPs from Haryana, Naveen’s term runs five years,

the length of a Lok Sabha session.

Naveen is executive vice chairman and manag-

ing director of Jindal Steel and Power Limited,

part of a steel and industrial conglomerate

founded by his father, Om Parkash Jindal. The

elder Jindal was a member of Parliament from

Kurukshetra in the 1990’s.

A national skeet-shooting and polo-playing

champion, Naveen is perhaps best known in

his native country for securing the right of all 

Indians to fly their national flag, the Tiranga, 

on a daily basis. He won the right by pursuing

a protracted legal battle to change India’s 

Flag Code, which previously permitted display

of the banner’s by private citizens only on 

special occasions.

Naveen told a reporter that while he was at

UTD, the frequent sight of Americans not only

hoisting the U.S. flag but also wearing it on T-

shirts and otherwise proudly displaying it in-

spired him

Kira Y. Lane, BS 1994, joined the Fort

Worth Tycoons basketball team as vice presi-

dent of marketing in June. An American Bas-

ketball Association team, the Tycoons begin
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“The list of honorees includes many of the na-

tion’s highest-achieving Hispanic executives,

managers, and researchers in industry, gov-

ernment, and academia,” the magazine said.

Honorees are presented to young people as

role models, and the honorees’ accomplish-

ments are presented as examples of “the impor-

tant, often unrecognized contributions made 

on a daily basis by the thousands of Hispanics

in technology-related jobs.”

Mario has worked for TI for more than 25

years. He spent his first decade at the company

in his home country, El Salvador, then another

six years as part of the TI management team in

the Philippines. After that, he held manage-

ment positions in Semiconductor Integrated

Circuits Package Development and Assembly

Equipment Development.

In 2002, the Society of Hispanic Professional

Engineers selected him as the recipient of its

National Corporate Achievement Award. 

G. Todd Estes, BS 1995, left PriceWater-

houseCoopers, LLP in 2003 to accept a posi-

tion at Turner, Stone & Company, LLP, in Dallas,

Texas. A certified public accountant, Todd is tax

manager, and his duties include tax compli-

ance, and transaction and new business con-

sulting. Todd is chairman of SOM’s Accounting

and Information Management (AIM) Alumni 

Advisory Board. Besides participating in a men-

toring program, board members are seeking

accounting alumni members and raising funds

for accounting scholarships.

Todd is acting treasurer of Boy Scout Troop 1776

in Plano, Texas, to which his son, Tyler, belongs.

David J. Otterson, MS 1995, was named in

May as president and chief executive officer of

WestWind Technologies, Inc., a Huntsville, Al-

abama, aviation company. An aerospace indus-

try and U.S. Navy veteran, David is a pilot of

fixed- and rotary-wing aircraft. He has extensive

experience in aircraft manufacturing, quality im-

provement and related fi-

nance. WestWind provides

aviation-engineering servic-

es for commercial and mili-

tary aircraft. Recent projects

include customizing Blackhawk helicopters for

search-and-rescue missions. In addition, the

company operates the Logistics Support Facility

at Redstone Arsenal in Huntsville on behalf of

the U.S. Department of Defense.

A U.S. Naval Academy undergrad with a degree

in mathematics, David previously served in senior

positions with Wal-Mart Stores, Inc. and Koch In-

dustries. In the late 1990s, he was president and

chief executive officer of an aircraft maintenance,

modification and manufacturing company.

David, his wife, Pat, and their two sons Patrick,

18, and John, 17, reside in Madison, Alabama.

Daughter, Tatum, 25, is married and lives in Tex-

arkana, Texas.

Henry Ennis, EMBA

1998, was married on

June 26, 2004, to Bren C.

Gaudet. Bren moved to

Dallas from Connecticut a

few years ago to pursue a

writing career. The wedding and reception were

held at Henry’s home in Carrollton, Texas. Sev-

eral EMBA 1998 alumni attended the ceremony.

Ellen Magnis, MBA 1998, has accepted an

expanded role at the Dallas-based American

Heart Association (AHA). In addition to serving

as vice president of the American Stroke Asso-

ciation, a division of the AHA, and a position

to which she was promoted

in October 2003, she will

be vice president oversee-

ing the organization’s

Strategic Alliances func-

tions and staff.

Bipin C. Trehan, MBA 1998, MS 1999, and

his wife, Jodi Diekman Trehan, MBA 1998,

welcomed their first child, daughter Anika Elena

Trehan, in January 2004. Bipin is a program

manager responsible for the development of new

solutions and services at Fujitsu Network Com-

munications in Richardson,

Texas. Jodi recently re-

signed from her business

manager position at Fujitsu

to be a full-time mom and

homemaker. The Trehans

live in Plano, Texas.

2000s

Wendy Cordray, MBA 2001, and Oliver

Cone, MBA 2001, were featured in the True

Romance column of The Dallas Morning News

on May 22, 2004. Writer Steve Kenny profiled

the couple’s initial encounter in a UTD SOM 

entrepreneurship class in January 2001 and fol-

lowed it through to their June 5, 2004, wedding

at St. Michael and All Angels Episcopal Church

in Dallas, Texas.

Oliver, a native of Cambridge, England, is 

an investment officer at Bulkley Capital, a Dallas-

based investment banking firm. Wendy is general

manager of the Good Eats restaurant in Turtle

Creek Village in Dallas. The couple now lives in

North Dallas, just a few minutes from UTD.

Rick Kelly, EMBA 2002, has become vice

president of sales and marketing at Beckett

Corporation, an Irving, Texas-based company

specializing in lawn and garden products. Mr.

Kelly leads the sales, marketing and customer-

service departments of this consumer-products

company. He also is responsible for developing

long-term strategies to better position the Beck-

ett Corporation in the fast-growing water-gar-

dening category.

Rick earned his undergraduate degree in business

management from Stephen F. Austin State Univer-

sity. He and his wife, Janet, have three children,

Ryan, 14, Alexander, 10, and Ruxton, 5. y
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DEPARTMENTS DONORS

SCHOOL OF MANAGEMENT
STRATEGIC PARTNERS:
Alcatel USA
Alliance Data Systems
AT&T
Deloitte & Touche USA LLP
Ericsson Inc.
Fujitsu Network Communications
Gillani, Inc.
Haynes and Boone, LLP
Intervoice, Inc.
A.T. Kearney/EDS
Marsh & McLennan Companies

(Marsh and Mercer)
Nokia
Nortel Networks
TXU

PARTNERS IN PROGRESS:

INDIVIDUAL:
Christopher T. Abernathy
Darden B. Bateau
Tonya Y. Battles
Priscilla A. Beadle, Ph.D.
Mark A. Bellingham
Charles M. and Trudy Best
Kimble M. Bewley
Thomas A. Blake, II
Ellen M. Bond
Robert W. Bond

William D. Calkins
Scott A. Campbell
Daniel Carlson
Xiaojin Chu
Joyce K. Coleman
John B. Cornish
Joseph R. Elliott
Mark Ellison
Betty Evans-Kelly
Jeanne Y. Fu
Arturo R. Garza
Stephanie T. Giang
Christel T. Glade
Jorge Gutierrez
Robert A. Huskerson
Thuy T. Huynh
Kristen K. Jones
Stephanie A. Keahon
Janet A. Klett
Jack J. Lamb Jr.
Stephen P. Lein
Shun-Hsiang Lin
Brenda J. Little
Charles C. Liu
Christina Lonze
Paul Merlino
Gregory S. Meyer
William T. Miller
Stephen W. Moore
Robert J. Morris

Sue B. Morris
Gloria Nelson
Carolyn L. Northcutt
Ann L. Nurre
Paul Payne
Carl R. Pearce
Steve Perkins, Ph.D.
Liem Q. Pho
Kimberly P. Poe
Stephen and Robin Popik
Philip L. Redmon
Robert W. Reich
Peter M. Reynolds
Brett A. Rheder
G. Bryan Rogers
James J. Roskopf
John G. Rusnak
Latricia G. Rutledge
David M. Sanders
James H. Sanders Jr.
Douglas C. Scott
Joseph W. Semmer
Roman B. Shevchuk
Jingwei Song
Ilene G. Sporkin
Diane M. Staacke
James Stewart
Dianna M. Stiller
David A. Stratton
Nadia L. Strode

Mary Ann Sutton-Parson
Karen Tillman
Nelson C.Tubbs
Rohan S. Ullal
Juan Weng
Douglas O.Wickey
Jefflyn W. Williamson
Mark V.Winner
Kimberly A. Zech

CORPORATE:
ATSMA, Inc.
AT&T Foundation
Celanese Chemical Company, Inc.
Dal-Mac Construction Company
Hewlett-Packard Company
High Voltage Power Systems, Inc.
IBM
INSPEC
KPMG Consulting
Lennox International Inc.
MBI Commercial Realty Corporation
Nortel Networks
Oglebay Norton
Pfizer Foundation
Southwest Airlines
Spencer Stuart
Summit Mortgage Bankers, Inc.
Verizon Wireless
WebLink Wireless Inc.

THE SCHOOL OF 

MANAGEMENT “BUILDING

FOR THE FUTURE FUND”

INDIVIDUAL:
Arthur M. and Judith Agulnek
Kashif Akhtar
Richard C.Allen Jr. and Drew Allen
Rasmi K.Almallah
Ray Almallah
Richard F.Amsberry

Barbara J.Anderson
Forrest Alex Andrews
Anonymous
Carol A.Arland
Jasper H.Arnold
Jayatirtha Asundi
George W.Aubrey
Abdul Aziz
Joseph G. Ballard
Indranil Bardhan, Ph.D.,

and Anindita Roy Bardhan

George E. Barnes
John M. Barr
Angelica E. Barriga
Susan D. Barron
Brian P. Bartkoski
Frank M. Bass, Ph.D.
Tonya Y. Battles
Marilyn F. Bechtol
Louis A. Beecherl
Christian L. Belady
John Beletic

Charles M. and Trudy Best
Ron Blair
Stephen M. Bliss
Rosalyn Bonaventure
Shelley E. Boykin
David W. Braeutigam
Kathleen S. Brocker
George and Fonsa Brody
Warren J. Brown
Charles A. Calhoun
Scott A. Campbell

Monies have been donated and pledges targeted specifically to reach the $8 million needed to match the U.T. System Regents’ $30-million allocation for con-

struction of the new School of Management Building. Checks should be made out to:The School of Management Building for the Future Fund, and sent in

care of Dr. Diane S. McNulty,Associate Dean, School of Management,The University of Texas at Dallas, P.O. Box 830688, SM42, Richardson,TX 75083-0688.
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Rob Q. Carruthers
Diane K. Casillo
Donna L. Cekal
Mary Carter Chaffin, Ph.D.
Hsihui Chang, Ph.D.
Ming M. Chen
Dale B. Chisamore, Ph.D.
John B. Cornish
Ka Cotter
J. Russell Crews
Barbara and Tim Curry
Joseph P. Cusumano
Michael C. Daugherty
Charles D. and Nancy Davidson
Roseanna L. Davis
Jennifer L. Dedrick
William C. Dent
Sejal H. Desai
Gregory G. Dess, Ph.D.
Gary Donahee
Mark K. Duckworth
Graham G. Duhamel
Tony and Linda Dunkel
Karen T. Ebling
James L. Ellison
M.S. El-Rafie
Henry Ennis III
Adolf J.H. Enthoven, Ph.D.
Margaret Escobar
Toros E. Esim
Karey M. Faubion
Anne M. Ferrante, Ph.D.
David E. Frendo
Professor Paul O. Gaddis
Charmaine F. Gantt
M. Christopher Garoosi
Michael Sam Gilliland
Cande K. Green
Dr. Rufus Green and Family
William L. Green, Ph.D.
Lyndall R. Groves
Judith H. Guyer
Grace C. J. Ha
Michael J. Hanley
Glen A. Harris
Richard Harrison, Ph.D.
Steve Harrison
Ernan Haruvy, Ph.D.
Gray G. Henry
Robert E. Hewlett Jr.
Sydney Hicks, Ph.D., and 

Forrest Hicks
Thomas O. Hicks Family Foundation
Susan K. Higgins, Ph.D.
Jerry and Bette Hoag
David L. Holmberg
Marcia C. Howard
Thuy T. Huynh
Michael J. Inman
Varghese S. Jacob, Ph.D.
Scott L. Jameson
Surya N. Janakiraman, Ph.D.
Franklyn G. Jenifer, Ph.D.
Colleen R. Jensen

The Philip Jonsson Foundation
Andrew J. Kalik
Joakin Kalvenes, Ph.D.,

and Christine S. Kalvenes
Robert W. Kay
Jonathan A. Kaye
Thomas E. Kemler
Christopher M. Kirby, Ph.D.
The Kline Family Foundation
Byran A. Knapp
Constantine Konstans, Ph.D.
Jyoti Kuba
Nanda Kumar, Ph.D.
Jack J. Lamb Jr.
Mark and Marcia Lambright
Marvin M. Lane Jr.
Seung-Hyun Lee, Ph.D.
Craig R. Lentzsch
Peter Lewin, Ph.D.
Stanley J. Liebowitz, Ph.D.
Zhiang J. Lin, Ph.D.
Christie M. Long
The Valton Lynch Family 

Charity Fund
Ashok K. Mago
Michael Anthony Mahfouz
John McCracken, Ph.D.
Mr. and Mrs. H.H. McJunkin Jr.
Paul G. McLeod
Sean R. McNeill
Diane Seay McNulty, Ph.D.,

and Michael McNulty
Nirup M. Menon, Ph.D.
Larry J. Merville, Ph.D.
James O. Miller Jr.
Sharon M. Miller
Michael V. Mills
Birendra K. Mishra, Ph.D.
Kerry D. Mock
Vijay Mookerjee, Ph.D., Radha
Mookerjee, Ph.D., and 
Amit Mookerjee

Andrew A. Moxey, Ph.D.
B.P.S. Murthi, Ph.D.
Heather Nail
Ron and Susan Nash
Ramachandran Natarajan, Ph.D.
Shirley E. Neely
Cuong V. Nguyen
Floyd L. Norvell Jr.
Claudia Offill
Drs. Collins E. and Tina O’Kehie
Dale K. Osborne, Ph.D.
Ertunga C. Ozelkan, Ph.D.
Rema Padman, Ph.D.
Nalin Patel
Charles Penelope Foundation
Herman Perdomo
Kent M. Phillips
Hasan Pirkul, Ph.D.
John T. Pitts
Mina J. Pizzini, Ph.D.
Michele T. Pomella
Ashutosh Prasad, Ph.D.

Don Pratt
Terry W. Price
Marvin D. Proctor
Franklin D. Quarles
Matthew V. Rabinowitz
Suresh Radhakrishnan, Ph.D.,

and Uma Radhakrishnan
Srinivasan Raghunathan, Ph.D.
Debra Rakowitz
Carolyn A. Reichert, Ph.D.
Hyeun-Suk Rhee, Ph.D.
Orlando C. Richard, Ph.D.
Darla C. Ripley
Alan L. Roberson
K. Shaun Robinson
Karen H. Ross
Kevin J. Ryan
Young U. Ryu, Ph.D.
Sumit Sarkar, Ph.D.
Michael J. Savoie, Ph.D.,

and Rena Hardeman
Tiffany L. Schmitt
Eric X. Schoch
Rex A. Sebastian
Suresh Sethi, Ph.D., and 
Andrea Sethi, Ph.D.

Hossein S. Shafa, Ph.D.
Sandeep R. Sheth
Mahesh Shetty
Roman B. Shevchuk
Arlene Shiraishi
Alan E. Sicher
Bruce D. Simpson
Earl R. Sims
Floyd T. Sine
Samuel Singh
Derwin Smalls
Craig S. Smiley
Neal A. Smith
Richard A. Smith
Karen T. Sokatch
Charles J. Solcher, J.D.
David J. Springate, Ph.D.,

and Diana Springate
Kathryn D. Steglich
James B. Strand
Walter L. Sutton, Ph.D.
Merle O.Tanner
Lynne M.Tatum
Don R.Terasaki
Billy Thomas
Luell (Lou) Thompson
Michael Tieu and Carene Toh
Allan J.Tomlinson
Richard F.Tozer
James W.Tsoi
Felix C. Ugwonali, Ph.D.
Ann K. and Bob Utley
Davina E.Vora, Ph.D.
Madhu Vudali
Kam-Ming Wan, Ph.D.
André E.Warren
Arthur H.Wegman
Dr. Kenney D.Weinmeister

Cheramy L.White
Philip J.White
B. Hobson Wildenthal, Ph.D.
Kelly L.Williams-Pfister
Frank and Carol Winnert
Stephen J.Winslow
Habte G.Woldu, Ph.D.
Yexiao Xu, Ph.D.
Jim and Carole Young
Wei T.Yue, Ph.D.
Kevin H.Yung
Richard A. Zembower
Qin Zhang, Ph.D.
Laurie Ziegler, Ph.D.

CORPORATE:
The Abbey Texas Café of Richardson
Alcatel Network Systems
Alliance Data Systems
AON Consulting
AT&T 
Bosque Foundation
Centex Corporation
DataCom Design Group, L.L.C.
Datum Gojer Engineers, L.L.C.
Dell Computers
Emerson Energy Systems
Ericsson
Ernst & Young
Fujitsu Network Communications, Inc.
G and S Consulting Engineers, L.L.C.
Glazer’s Wholesale Distributors
Halff Associates, Inc.
Hewlett-Packard Company
The Home Depot
Hughes & Luce
INSPEC
Intervoice, Inc.
Intuit Technologies
Thomas James Custom 
Apparel for Men

Marsh & McLennan Companies 
(Marsh and Mercer)

Microsoft
Miller Brewing Company
Nortel Networks
Omniplan Architects
Pelton Marsh Kinsella
Questron Technologies Corporation
Raytheon Company
SBC Communications Inc.
Spencer Stuart
Summit Mortgage Bankers, Inc.
Tanglewood Resort, Hotel 

and Conference Center
TD Industries
Texaco Philanthropic Foundation
Texas Instruments Foundation
Texas Instruments Incorporated
TXU Corporation
Tyco Electronics Corporation
The UTD Bookstore
Verizon Wireless
The Whitlock Group
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DEPARTMENTS DONORS

EXECUTIVE EDUCATION
CUSTOM PROGRAMS 
BUSINESS PARTNERS
ABS Americas
Accenture, LLP
Accessory Design Group
Accor North America, Inc.
ACE USA
Amer-Asia International
Ameren Energy Generating
Amstar Mortgage Corporation
Atos Origin-North America
Avery Dennison
Bacardi U.S.A., Inc.
Bell Helicopter Textron
Blockbuster Inc.
Blue Cross Blue Shield Association
Camp Fire USA
Carlson Restaurants Worldwide
Casa Flora, Inc.
Cognizant Technology Solutions
Collin County Sheriff ’s Office
Credit Union of Texas
CVG EDELCA
Dallas Area Rapid Transit
Daniel Measurement and Control
DFW Technology, Inc.
Diageo-Guiness USA
DRS Technologies, Inc.
EDS
The Entertainment Collaborative
First Consulting Group
FirstWorthing
Fossil, Inc.
Frito-Lay (PepsiCo)
Fuengo, Inc.
Fujitsu Network Communications
GE Automation Services, Inc.
General Motors
Grand Homes, Inc.
Greener Landscape, Inc.
HCA Medical City Dallas Hospital
Healthlink Inc.
IBM
Informatics, Inc.
InnerWireless, Inc.
Intervoice, Inc.
Intuit
JaBa Enterprises, LLC
J.C. Penney
JPMorgan Chase
Kerr-McGee Oil & Gas Corporation
Los Alamos National Laboratory
MatrixOne
Megger
Microsoft
The Navarro Group
NERA
Northrop Grumman Corporation
Oak Hill Technology, Inc.
Ode Printing Systems
Owens-Illinois
Phoenix Capital Partners
Pitney Bowes

Raytheon
Resource Life Insurance Co.
Response Remediation 

Services Company
Retalix Ltd.
Sabre
SBC Global Communications Inc.
S.C. Commercial Management
Schwartz & Associates
7-Eleven, Inc.
Share Plus Credit Union
SIG Beverage North America
SW Bell
Technip Offshore Inc.
Tenet Health Care-RHD Memorial
T. M. Advertising
TracyLocke
TXU
Tyco International Ltd.
United Space Alliance
The University of Texas 

M.D. Anderson Cancer Center
Verizon
Via-Cyrix, Inc.
Walgreens
Women of Faith
WorldCom

CENTER FOR 
INFORMATION 
TECHNOLOGY &
MANAGEMENT
(CITM)
INDIVIDUAL:
Paul Bienhoff
Charles Bimmerle
Johnny Dawson
Larry G. Ehrhardt
Steven Goff
Tom Hill
Jonathan A. Kaye
Claire Lewis-Martin
Charles C. Liu
Thomas Manaugh
Patricia May
James W. and Daisy A. Miller
Robert Mockler
Gloria Nelson
John Nugent
C. Lawrence Pereira
Pegi Proffitt
Martha Wahlert
John S. and C. Rene Wickham

CORPORATE:
Agile Software
Alcatel Network Systems
Backgrounds Plus
Chichakli, Hickman-Riggs PLLC
CPE Inc.
CS2, Inc.
Dell

EDS
HyperGrowth Solutions, Inc.
IDS Scheer, Inc.
LifeStreams
Metroplex Association of 

Personnel Consultants
Microsoft
Smith Protective Services
Society of Petroleum Engineers 

International
TagIQ
Tervezo Systems Inc.
Texas Instruments Incorporated
Town of Northlake
ZeOmega LLC

CENTER FOR INTELLIGENT
SUPPLY NETWORKS 
(C4ISN)
Agile Software Corporation
Brinks
Covaro Networks
Ericsson Inc.
Estech Systems, Inc.
Gillani, Inc.
Hewlett-Packard Company
MindFlow Technologies
Mitsui Bussan Logistics Inc.
Sun Hill Software, Inc.
Velocity, Inc.

CENTER FOR THE 
ANALYSIS OF PROPERTY
RIGHTS & INNOVATION
(CAPRI)
Charles G. Koch Foundation
Microsoft

EMERGENCY 
READINESS 
CONFERENCE 
AND EXPO
Alcatel Network Systems
City of Richardson
DFW International Airport
Intervoice, Inc.
Nextel
Nortel Networks
Weston

GLOBAL 
COMMUNICATION 
STRATEGY FORUM
Nortel Networks
The M/A/R/C Group Inc.
University of Florida Foundation

INSTITUTE FOR 
EXCELLENCE IN 
CORPORATE 
GOVERNANCE 
(IECG)

STRATEGIC PARTNERS:
Bank One Foundation
Deloitte & Touche USA LLP
Haynes and Boone, LLP
Marsh & McLennan Companies 

(Marsh and Mercer)

CORPORATE SPONSORS:
AdvancePCS
Haggar Corporation
Lennox International Inc.
Texas Instruments Incorporated
Texas General Counsel Forum

LEADERSHIP CENTER 
AT UTD
Alcatel USA
Ericsson Inc.
A.T. Kearney, Inc.
The Eugene McDermott Foundation
Nokia
Nortel Networks
7-Eleven, Inc.

EXCELLENCE IN 
LEADERSHIP LECTURE 
SERIES
AT&T Foundation
EDS
Ericsson Inc.
Hunt Oil Company
KRLD Radio
7-Eleven, Inc.

ACCOUNTING & 
INFORMATION 
MANAGEMENT ALUMNI
ASSOCIATION FUND
Christina C. Cummins
Sharon A. Deason
William C. Dent
Gregory T. Estes
Alyssa G. Martin
Kimberly P. Poe
Rajeeb K. Samata
Lisa A. Smith
John S.Wechsler

SCHOLARSHIPS
Terry and Claire Rock Scholarship
Summerfield Roberts Scholarship

                               




