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Terri White, Program

Direcior of “1 Core Shelter Home™
see page 16
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Ontarios Mavor
Crary Ovilt presents
IAPMQ President
Bob Courtrnier with
a plague, congreatu-
lating IAPMQ on
its move to the In-

land Empire

IAPMO's headquar-
ters are now locat
ed in this com-
pletely renovated
48,000-square-foot

building

Photography by
Chris Rhodes and

Jeft Ort

Image composile

by Korey Nagel

THE 1A
) PMO Groyp

U (@)

AT DEADLINE

Women & Business
Expo 2003

The Inland Empire Busi-
ness Journal and the Toyota
Dealers of Southem California
are pleased to announce the fol-
lowing keynote speakers for the
Women & Business Expo be-
ing held on May 16, 2003 at the
Ontario Convention Center:

Heather Mills McCartney
Heather Mills McCartney,

wife of Sir Paul McCartney of

Beatles” fame, is rapidly gain-

contined on page 32

The IAPMO Group
Moves Forward: Inland
Empire Site of New
World Headquarters

by Colleen Salomon

Before a crowd filled with promi-
nent personalities from the plumbing
industry, construction industry and
governmental inspection agencies,
The IAPMO Group celebrated the
dedication of its new World Head-
quarters and Ron Ridenour Training
Center on March 7, 2003.

At the event, IAPMO President
Bob Courtnier explained that, due to

the phenomenal growth of the organ-
ization over the last few years, a new
facility had become an absolute ne-
cessity. In its current position as an in-
ternational organization responsible
for updating and promulgating the
Uniform Plumbing Code (UPC) and
the Uniform Mechanical Code
(UMC), IAPMO has power housed
tremendous growth by winning new

continued on page 11

Cal Poly Pomona
President Bob H.
Suzuki Speaks

on His Retirement,
the Past and the
Future

by Georgine Loveland

When Bob H. Suzuki departs Cal
Poly Pomona at the end of the day on
July 31, 2003, he will leave a legacy
of promoting multicultural/interna
tional education and the importance of
and the need for tolerance and under-

standing in daily life on campus and

continued on page 13

Special
Sections

New Businesses
page 49 to 51

Calendar

page 52
Russia
Redux

Reprinted with permission from Pay-
den & Rygel's January 2003 issue of
the Quarterly Review.

Russia has undergone a decade
of dramatic and tumultuous change
since the dissolution of the Soviet
Union in the early 1990s. A recent
trip to Russia reinforced our appreci-
ation of the extent of Russia’s trans-

continued on page 14
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This Month in the Inland Empire Business Journal!
News and Features

IAPMO Group Moves New
World Headquarters to the Inland
Empire Plumbing made exciting!
State-of-the-art facility is welcomed

Outgoing Cal Poly Pomona Presi-
dent Bob H. Suzuki Reflects On
12 Years of Service to School and
Community Respected educator
and humanitarian leaves a shining
legacy in his commitment to civil
rights and dedication to Cal Poly
POMDGIER (s vsarsssasiamosonsicisaisssssiasiesie 1

Russia Redux Following a decade
of tumultuous change, the dramatic
transformation from a communist
dictatorship into a capitalist democ-
racy is far from complete.. sl

SmartTalk 590 KRLA AM Is
Now the Official Dodger Station
for the Inland Empire This was ac-
complished especially for all the
baseball, and specifically, Dodger
fans in the Inland Empire. We're
sure you're out there! Be happy ....3

Protecting Your Company's Inter-
net Identity Very important in to-
day’s business climate— “Who are
you, anyway?...Are You Sure?” "]
Don’t Think So, You'll Have to
O T s vicasescissrrnscessaiizesess 24

Stuttering—the only disability that
people laugh at! Isn’t that sad?
How to help Children and adults
who stutter often suffer ridicule. In-
formation and resources are readily
available. Advice on how to react
when your child is affected..........28

UCR Sociologist Warns That
Problems On the Job Can Mean
Bruises (or Worse) at Home Im-
portant study reveals data on the pos-
sible consequences of taking your
troubles at work home to your
L b e S ST O .30

Children’s Forest Scholarship
Funding and Programs for Youth
This organization is literally a breath
of fresh air as it instructs our youth
to develop management skills to
protect our mountains and the plants
and animals that call the forest
DO s icunms s s cnssassssusssosiasinsins 31

Recycled Water—a New Way to
Make the Victor Valley Bloom

Reusing non-potable water is the so-
lution for many desert areas to dress
up lawns and highways in bright
spring colors, and just good old

This issue of the journal reminds
me of springtime in many ways.
There is a lot of light and a lot of
color, but underlying the beauty
and newness of homey new resi-
dential developments and conser-
vation programs, there are those
storms always lurking in the shad-
ows and conditions we seek to
remedy, change, or avoid altogeth-
er. We welcome the season. We
also endeavor to keep ourselves
informed and aware, as we move
into the sunlight and invite more
joy into our busy lives!

God Bless....editor

Subscribe Now. (909) 989-4733

Columns
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Simplifying Social Security Disability

Attomney Treva Heame of Disabil-
ity Legal Services presented a case be
fore the Supreme Court in Washington,
D.C., and had the backing of a brief
filed in her favor by the Bush adminis-
tration for her case on family leave and
discrimination regarding gender.

Heame represented William Hibbs
who tried to take time of work (o care for
his wife when she nearly died in a car ac
cident that left her with multiple physical
and mental problems. Thinking he was
entitled to take time off work to care for
his gravely ill wife under the federal
Family Leave Act (FMLA), Hibbs was
shocked to leam he was only going to
be fired. That is when Heame stepped
in to challenge the law for the state-em
ployed Hibbs.

Heame heads the law firm in Palm
Desert whose practice is imited exclusive-
Iy to Social Security Disability Law. "Help-
ing people with mental and/or physical im-
pairments that prevent them from work-
ing is the priority of Disability Legal Ser-
vices. We also assist in the preparation of

claims for Social Security Supplemen-
tal Income,
emphasizes Hearne who has been
practicing law for 27 years

The medical requirements are iden-
tical for both SSD and SSI. The differ
ence 1s that the SSD program only pays
for disability for people who have
worked for a certain number of eaming
quarters. The SSI payments are made to
individuals who are unable to work but
have not qualified under the quarterly
camings rule. Heame and her staff ana
lyze other factors 1o determine eligibility.

Because the Social Security Ad-
ministration continually revises and up-
dates rulings, attorneys who represent
claimants in SSD or SSI disability cas-
es must keep up-to-date with the find
ings, The staff of DLS has a combined
experience of more than 50 years
hands-on Social Security experience
and knowledge.

"We are a team here at Disability
Legal Services and our goal is to help

claimants through a maze of govern-

mental paperwork, appeals, and hear- cial Security appeals process is difficult.

ings. We like what we do and we are  Disability Legal Services is lending a

good at it.," Heame states helping hand. The initial consultation is

In Social Security Law there is
good news for the claimants. There
is no fee unless their case is won. In
addition, the feder
al government sets
the fee, which has
limits. This makes
it fair and equi
table for the per
son applying for

the benefits

DLS frequent-
ly makes presenta
tions to groups and
agencies that are in
the helping profes-
sions, such as non-
profit  agencies,
medical  support
groups and medical
centers. In a com-
plicated world, get-
ting through the So

free

continued on page 26

Treva Hearne of Disability Legal Services

Capitalizing on Your

Strengths

by Brian Tracy

Highly successful people are ex-
tremely self-reliant. They accept com-
plete responsibility for themselves and
everything that happens to them. They
look to themselves as the source of
their successes and as the main cause
of their problems and difficulties.
When things aren’t moving along as
fast as they want, they ask themselves,
“What is it in me that is causing this
problem”” They refuse to make ex-
cuses or to blame people. Instead, they
look for ways to overcome obstacles
and to make progress.

Totally self-responsible people
look upon themselves as self-em-
ployed. They see themselves as the
president of their own personal servic-
es corporation. They realize that no
matter who signs their paycheck, in
the final analysis they work for them-
selves. Because they have this attitude
of self-employment, they take a strate-
gic approach to their work.

The essential element in strategic
planning for a corporation or a busi-

ness entity is the concept of “return on
equity.” All business planning is aimed
at organizing and reorganizing the
business resources in such a way as to
increase the financial returns to the
business owners. It is to increase the
quantity of output relative to the quan-
tity of input. It is to focus on areas of
high profitability and return and, si-
multaneously, to withdraw resources
from areas of low profitability and re-
tumn. Companies that do this effective-
ly in a rapidly changing environment
are the ones that survive and prosper.
Companies that fail to do this form of
strategic analysis are those that fall be-
hind and often disappear.

To achieve everything you are ca-
pable of achieving as a person, you
also must become a skilled strategic
planner with regard to your life and
work. But instead of aiming to in-
crease your return on equity, your goal
Is 10 INCrease your return on energy.

Most people in America start off
with little more than their ability to

continued on page 9

SmartTalk 590 KRLA -
AM is the Official
Dodger Station for the
Inland Empire

Pre-Season Game Broadcasts Bégan on
Thursday, March 27

SmartTalk 590 KRLA-AM is the
Official Dodger Station for the Inland
Empire. it was announced by Dave
Armstrong, vice president/general
manager of Salem Los Angeles.
“We're truly proud to be part of the
Dodger Radio Network,” said Arm-
strong. “It's exciting to be the official
Dodger station in the burgeoning In-
land Empire market. We look for-
ward to a great season and we wish
the Dodgers a lot of success.”

The first pre-season game broad-
cast on 590 AM aired on Thursday,
March 27, 7:10 p.m., followed by the
Freeway Series with the World Series
champions, the Anaheim Angels. For
a complete listing of Dodger games,
visit the KRLA 590 Web site at

www.smarttalk590.com

Salem Los Angeles is owned and
operated by Salem Communications
Corporation, the nation’s leading
Christian broadcasting company with
radio stations located in 34 markets.
Salem Los Angeles stations include
KKLA-FM 99.5. Los Angele’s num-
ber one Christian talk station; con-
temporary Christian music station
KFSH-FM 95.9 The Fish; conserva-
tive talk KRLA AM 870 AM and sis-
ter station 590 AM and seven channel
on Internet-only station Christian Pi-
rate Radio (CPR).

SmartTalk 590 KRLA-AM can
be heard worldwide via the Internet
at www.newstalk870.com
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Every Word Counts: Business Communications
That Work for Your Company in the Courtroom

by Patricia S. Eyres

Evidence from business records
generated over years and even
decades affects an increasing number
of civil lawsuits. In fact, damage
awards have soared in recent years,
some due to explosive content of
business communications, gaps in
documentation, inflammatory e-mail,
or charges of evidence tampering.

Most recently, General Motors
was hit with a record $4.9 billion ver-
dict, based largely on an internal
memo a staff engineer wrote nearly
two decades earlier. Similarly, in law-
suits against large insurers and small
service providers, old marketing
memos were pivotal evidence. In-
flammatory e-mail messages haunted
Microsoft in its antitrust trial, and of-
fensive e-mail plagues employers in
costly harassment lawsuits. These are
just a few examples of business
communications created in one con-
text and then “'spun” against the com-
pany in the courtroom.

Equally troublesome are high
profile accusations of document
shredding. Enron and Andersen are
the latest (but not the only) business-
es finding themselves on the defensive
over when and how they destroyed
evidence. From gigantic civil penal-
ties to criminal obstruction of justice
charges, haphazard enforcement of
document retention and disposal poli-
cies is a legal minefield.

Many managers today are un-
aware of the legal pitfalls inherent in

generating wrilten communications
and business records. The fact is that
during a trial, the courts may analyze
everything from informal memos to
performance appraisals to marketing
plans, all of which may be turned
against the company. Unfortunately,
those managers who are informed of
the legalities often feel pressured into
either over-documenting information,
avoiding writlen communications
completely, or using ambiguous lan-
guage due (o fear of lawsuits.

How Courts Use Business Records
and Documentation During Litiga-
tion

Documentation is a record of an
event, discussion, or observation by
one or more individuals. Most organ-
izations rely on documentation to

record their activities and those of

their employees. Any written infor-
mation, whether formally or infor-
mally generated, can be considered
documentary evidence if it is pertinent
to a legal action, a regulatory pro-
ceeding, or a misconduct investiga-
tion. Written documents can include
both hard copy and electronic records,
even those never actually printed.

Most lawsuits ultimately revolve
around three simple questions about a
business organization:

* What did the company know?

* When did it know?

» What did it do?

Often, written business records
can answer each of these questions. In
the absence of a written record of the
activities that took place, the compa-
ny's position may be significantly af-
fected. That's why unambiguous,
complete, accurate documentation is
often invaluable when used in the
context of regulatory or judicial pro-
ceedings. Additionally, complete
records, used as an adjunct to accurate
testimony, are important in enhancing
a witness's credibility.

Primarily, courts use written busi-
ness records in the following context:
s To tell the story of what occurred

in the underlying activities. Busi-
ness records can reconstruct actu-
al events and aid in establishing
the company’s good faith, objec-
tive actions, and appropriate busi-
ness activities. Often, the law-
suit’s subject matter can span
years. When there are no docu-
ments to establish the basis for
the company's past actions, busi-
nesses have a difficult time
retelling what happened and sup-
porting their claims.

* To document that management
made personnel decisions objec-
tively, consistently, and in accor-
dance with all company policies.

* To refresh a witness’s memory or

to discredit a witness who gives
inconsistent testmony.

+  To reconstruct past events, such as
personnel decisions or decisions
about sales or contacting prac-
tices.

»  To establish knowledge, notice, or
intent of the company or a partic-
ular individual at a relevant time.
Effective documentation has sev-

eral elements. In particular, it should
be consistent, understandable, and
readable for everyone in the organiza-
tion. The following 10 principles of
effective documentation will help as-
sure that your business records work
for — not against your organization —
in the courtroom,

1. Write with accuracy and pre-
cision.

Be factual with all memos, letters,
and other business communications.
Include all details: date, time, location,
name of persons involved, witnesses,
work environment conditions, and
necessary action taken or recom-
mended. If your adversary can take
your documents out of context or if
your records express opinions on the
ultimate facts in dispute yet don’t con-
tain all the relevant data, then your po-
sition may suffer during a lawsuit.
Avoid speculation, exaggeration, sub-
Jjective, or relative descriptions that are
at best ambiguous.

Limit the use of terms such as
“frequent,” “excessive,” and “sub-
standard,” unless you also give the
context. Think about your objective
for the communication and how you
intend others to read it and act upon it.
If someone reading the communica-
tion could ask “relative to what stan-
dard?" then the writing is non-specif-
ic. Use objective facts and examples
instead.

2. Avoid negative connotations
that may be misleading to someone
not familiar with the company or
the industry.

Avoid slang of shortcuts in termi-
nology. Minimize unnecessary techni-
cal jargon by defining the term'’s
meaning in its technical context.
Make sure your communications are

consistent with the intended recipi-
ent’s knowledge so that you can de-
fend against a claim that the recipient
did not understand the content or re-
quested action. Describe all actions
and conclusions objectively, and be
honest in assessing the situation (do
not rely on second/third party infor-
mation unless it is specified as such),

3. Know what you're writing
about.

When writing about activities or
events, stay within your personal
knowledge, expertise, and responsi-
bility. Don’t speculate or guess as (o
the meaning of any aspect of a busi-
ness transaction with which you are
not personally familiar.

4. Avoid legal conclusions.

Don’t use legal terms in a non-le-
gal sense. For example, “He was neg-
ligent because he didn’t read his e-
mail,” uses a legal term (negligent) in
a lay sense. While it might be unpro-
fessional or otherwise bad business
not to read e-mail, it isn’t “negligent,”
which is defined in the law as failure
to exercise that degree of care and
skill necessary to avoid foreseeable
risk of harm to a person or property.
Other terms to avoid include “defec-
tive,” “fraudulent,” “misleading.” or
“discriminatory,” unless you have
both the expertise and the job respon-
sibility to reach those conclusions.

5. Eliminate all inflammatory,
offensive, or otherwise inappro-
priate language.

Minimize the use of labels, such
as “malingerer” or “not a team play-
er,” without a description of the un-
derlying factual basis for the evalua-
tion. Also, avoid subjective terms
when describing people, as those
terms may be misleading to a layper-
50N Serving as a juror.

6. Define or clarify technical
terms involving your work, includ-
ing specialized industry terms.

Always consider the communica-
tion's purpose. For example, if you
are writing to someone outside the

”»

continued on page 15
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OverWheled Oeke Bned 0t" Learn

to Handle Those ‘Crunch’ Sltuations

by Marla Benson

Many, many people who attend
my seminars are overwhelmed, over-
worked and burned out on the job.
They tell me that they never have
enough time to get the truly important
things done. Yet, many of these peo-
ple are managers and supervisors with
teams to whom they could, and
should, be delegating. But, they're
not. Delegation can truly be a win-
win situation for everyone with just
these few guidelines

For those of you who are over-
whelmed, overworked and burned-
out, but are NOT managers and su-
pervisors, you will still get some valu-
able tips here. Sometimes the answer
isn't to delegate, but to simply ask for
help in those ‘crunch’ situations.
You'll also find that the ‘rules’ here
apply to your home and parenting
lives, as well as on the job.

Focus on the Things That Only You
Can Do

The higher you move up the lad-
der, the less time you should spend
‘doing tasks.” This is the time for you
1o be planning and making decisions.
As they say in drivers’ training school
— “Aim High in Steering.” If your
nose is buried in the desk handling
day-to-day tasks, it's difficult to look
up to plan the future of your depart-
ment. And isn't that really what you're
supposed to be doing with your time?

Track Yourself During the Day.

Are you exercising your unique
talents? How much of your time are
you spending doing tasks that could
be done by others?

Delegation Helps You Get the Best
From People

Prior to becoming a seminar
speaker, I worked in information tech-
nology as a software trainer. [ had
been hired as a computer training co-
ordinator with a very prestigious law
firm in downtown Los Angeles by a
very wise man. He told me what my
responsibilities were, he offered any
support that [ might need, and then he
set me loose to do my job and make
the training department a success.

There were many people there that
told me it couldn’t be done, that peo-
ple at this firm just would not attend
voluntary computer classes. I knew
what was expected of me and knew
what my responsibilities were. My
manager was wise because he didn’t
micro-manage me and didn’t question
or pick apart every idea I brought to
the table; he just wanted to be in-
formed of what was happening in my
department

What this did for me was give
me even more confidence, because |
knew that he believed in me. What [
also noticed is that he used the exact
same technique with the other depart-
ments for which he was responsible
The result in my area was an aston-
ishing 76 percent increase in people
participating in training in the first six
months

Give your people the reins and
they'll make you a hero! What 1
leamed about my manager was that he
wasn't an expert in every area he
managed. He knew how to hire the
right people, how to direct (not con-
trol), and how to keep people on track.

Things You Should NOT Delegate

Don’t delegate crises. Crisis is
the manager’s responsibility. This is
where your decision-making skills re-
ally come into play. Your team mem-
bers are already used to you giving
them tasks, so when crisis hits, they
will jump to attention waiting for your
direction. You and your team togeth-
er will handle any crisis like a well-
oiled machine.

Don'’t delegate tasks just because
they're unpleasant. It doesn't mean
that you should do all the crummy
jobs yourself, but you shouldn’t keep
all of the good ones for yourself ei-
ther. Your team needs to know that
you can and have done it all. Re-
member, however, to focus on the
things that only you can do.

Don’t delegate a direct assign-
ment that your boss has given to you.
The boss gave this task to you be-
cause he/she wanted you to do it. If
your intent is lo pass it along to a team
member, be sure that your boss knows
about it upon acceptance of the as-

signment.

Many managers who are perfec-
tionists are uncomfortable with dele-
gating because they think they can per-
form the job better themselves. Oth-
ers think it takes too much time to ex-
plain the details and responsibilities
How do you make sure the job you
delegate is done without you breathing

down the neck? of the ‘delegatee?’
Follow these steps:

1. Identify the Desired Results. Be
clear about what is to be done and
when. Don't get involved with how
it’s to be done. That is the decision

of the delegatee

2. Set Guidelines, Identify any poli-
cies, principles or rules that must be
followed.

3. Identify Resources. What finan-
cial, human or technical support is
available to the delegatee?

4. Be VERY Clear About Account-
ability. Specify the standards of per-
formance and timelines that you expect.

5. Specify Consequences. What are
the positive or negative conse-
guences that go along with expecta-
tions being met? This is why step |
1S SO important

This should set you on a com-
fortable path with delegating. You'll
find that even as a great delegator,
you'll still be busy each day. Howev-
er, you'll be focusing on a different
level of tasks, yvou'll be developing the
skills and self-reliance of those who
work for you, and clearing a path for
the future for yourself

Marla Benson has conducted more
than 800 keynotes and seminars in 48
states and Canada and has authored
“Shortcuts to Creating & Maintaining
Organized Files & Records.”
ar htip:/fwww.marlabenson.com/. To

Visit her

get information about bringing Mar-
la to speak at your next event, order
her book, offer future topic sugges-
tions, or just to let her know vour De-
Clurtering progress. contact her at
Marla@MarlaBenson.com.

For total

rely on the first name
in security.

on,

N

We're a leading national

security company with a

strong local commitment to

protect you through use of:

B Cost-effective security
technol

B A full range of sy
capabilities

(800) 238-4636
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Metropolitan Water
District Statement
Regarding New Public
Health Goal for Arsenic

Following the state Office of Environ-
mental Health Hazard Assessment’s
announcement today of a new public
health goal for arsenic, Jill T. Wicke,
waler system operations manager for
the Metropolitan Water District of
Southern California, issues the fol-
lowing statement:

“The state Office of Environmen-
tal Health Hazard Assessment’s an-
nouncement of its public health goal
of 4 parts per trillion for arsenic marks
a milestone in California’s multi-year
process for setting an enforceable
state drinking water standard.

“While the U.S. Environmental
Protection Agency has lowered the
federal arsenic standard from 50 parts
per billion to 10 parts per billion, ef-
fective January 2006, California has
traditionally led the nation with
stricter water quality standards.

“The California Department of
Health Services is required to either
accept the federal standard or use a
lower value. CDHS is required by
state law to set this standard by June
30, 2004 with compliance monitoring
to start by January 2006. The current
arsenic standard in California is 50
parts per billion.

“As California’s process evolves
for evaluating OEHHA's public health
goal with other scientific data and
considerations, Metropolitan looks
forward to the opportunity to assess
the potential impacts and promote the
public’s understanding of the ultimate
standard.

“Metropolitan is in contact with its

26 member public agencies (o assess
potential operational impacts created
by revised state arsenic standards. Sev-
eral years ago, Metropolitan began
modifying its treatment processes (o re-
move more arsenic from its sources of
supply. As a result, arsenic levels have
been reduced in Metropolitan's treated
water.

“Metropolitan continues to work
with its member agencies and offi-
cials throughout the region to dili-
gently apply public health regula-
tions, and ensure the drinking water
for 18 million Southern Californians
is protected by water quality stan-
dards based on good science. Metro-
politan remains committed to its mis-
sion of delivering high-quality water.

“Recognizing the confusing
range of water quality pronounce-
ments to the public, Metropolitan
stands by the public’s right to not only
know about the quality of their drink-
ing water, but also to understand the
array of confusing acronyms related
to today's water quality standards.”

The Metropolitan Water District
of Southern California is a cooper-
ative of 26 cities and waler agencies
serving nearly 18 million people in
six counties. The district imports
water from the Colorado River and
Northern California to supplement
local supplies, and helps its members
to develop increased water conser-
vation, recycling, storage and other
resource-management programs.
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It's Good to Be King

Extracted from "Synergizing Your
Business — 5 Outrageous and Qut-
standing Bridges to Power Up Your
Business"

by Chris Alexander

The air imploded with tension. He
stared at me for a
solid minute. I had
just told this bril-
liant business ge-
nius that he was the
biggest problem in
his company. That
was not an easy
thing to do, because
he was the one who
had retained me to
help him improve
staff morale.

"What do you
mean, I'm the prob-
lem?" he growled.

"Eric, your em-
ployees are frightened of you."

"Fear is good. It keeps them on
their toes.”

"Fear motivation does work, Eric.
But, not very well. It doesn't last long
and you have to continually threaten
and scare people into doing their jobs.”

"I don't do that!" Eric shouted.

"Not deliberately, but there are
some things you do that cause fear."

“Oh yeah! Like what?"

"Like micro-managing."

“Chris, my business is not big
enough to absorb costly mistakes. I
have to make sure that everything is
okay."

"Eric, micro-managing limits your
growth and makes your job boring. It
also teaches people not to think."

What I love most about the entre-
preneurial spirit is the creative ability
to problem-solve. Eric had that true
entrepreneurial spirit. He immediately
shifted his ego aside.

"Okay, what needs to be done and
what do I have to do?"

"Great! First we must get a very
clear vision of where you want to be
with this business in the next 10
years."

“I know where | want to be!"

"Have you written it down?"

"No."

"That's the starting point for you,
Eric. When you commit yourself in

Chris Alexander, M.A.

writing to a long-term vision you will
realize you need a team to help you
get there."

“You're right! But when 1t gets
down to the daily cash flow and what
needs to be done everyday, | lose sight
of that and get side-tracked.”

"Eric, we are all
busier than ever, but
we have (0 remain
focused. So, let's be
gin by clearly defin-
ing your vision, your
values and your
goals."

"Okay."

"Once you have
completed that, the
next step will be to
share it with your
people.”
Transcending Lev-
els of Growth

Many business own-
ers find themselves in Eric's exact sit-
uation. In the early days of a new busi-
ness, the growth is phenomenal, the
excitement and energy are almost be-
yond containment and people love to
support an organization that exudes
enthusiasm and creativity.

Business growth, like human
growth, has to be focused: It has to be
directed toward an ultimate outcome.
The ultimate outcome for a person is
adulthood. A person reaches true adult-
hood by transcending various levels of
growth . . . infancy, childhood, adoles-
cence and finally adulthood. The ulti-
mate outcomes for a business are the
realization of its vision, ongoing
growth and profitability. Businesses,
like people, need to transcend their
unique levels of growth. If these lev-
els are not successfully managed,
stunted growth will result in failure.

The entrepreneurial spirit is amaz-
ing and charismatic, almost evangeli-
cal. However, there is a point in the
growth of a business when the smart
entrepreneur will alter or maybe even
radically reinvent his or her style
knowing that the source of power will
be to empower others in the company
to carry forward the vision. This can
be a very difficult thing, because busi-
ness birth is a wonderfully gratifying

continued on page 20

21st Century Warrior

by D.J. Vanas

POW! I could hear the
chokecherry sticks rip from my chest
like firecrackers and watched the
ropes attached to them fly away from
me. My knees were weak but my
spirit soared. | looked down to see
blood pouring down my chest, my
skirt, and onto the dusty ground. ..

It was the summer of 1997 and |
was on Pine Ridge Reservation in
South Dakota going through my
fourth year of the Lakota Sun Dance
ceremony. Sun Dance is done to
show respect and honor o White Buf-
falo Calf Maiden and her gift of the
prayer pipe. The piercing is done to
show respect and honor to mothers of
the world for going through the pain
of childbirth. Sun Dance is also done
to show thanksgiving for the things in
life we take for granted such as food,
water, and family by going without
them for four days. During this time,
Sun Dancers pray for everyone in the
world except themselves.

I could hear the pulse of the
drum, the thick smell of sage in the
air. I could feel the blistering heat on
my skin, cactus needles in my feet,
and hot dust in the back of my throat.
My spiritual leader came to me,
grabbed my sage bracelet and ran me
around the inside of the arbor. For
five years of my life, I had prepared
and focused on this very moment. He
didn't say “good job™ or “congratula-
tions.” He simply said, “You are a
warrior now.” It wasn’t a moment of
pride in my life, but a moment of ex-
treme humility. [ felt about an inch
tall.

In the Sun Dance, I learned what
the warrior path was truly about. Tt
had nothing to do with what I had
seen in movies, heard in music, or
read in books. It wasn’t about being
destructive, being the toughest person
in the neighborhood, or any media-
stained image. | realized in my mo-
ments of terror, pain, and loneliness
that this ceremony wasn’t about me
but about the people I can serve in my
life. The warrior concept is simply
taking our own talent and ability and
developing it so we can serve and de-
fend others. The warriors’ goal was

1o become an asset (o the village they
served. The warriors of the past like
Pontiac, Crazy Horse, Chief Joseph,
and Osceola were warriors not only
because of their exploits in battle, but
because they served their people the
best way they knew how and spent
their lifetimes becoming assets 1o their
village. Today, your “village” could
be your family, community, country,
clients, or any other group you serve.
In the 21st century, Native people
have the same battles to fight — over
resources, dignity, and to achieve suc-
cess in whatever form we choose.
However, the tactics of the way we
fight has changed dramatically. No
longer do we train for combat with
tomahawks and spears, but instead
with college degrees and computers.
This is critical since the battles of to-
day are not waged in the forest or
plains — they are waged in the class-
room, courtrooms, and boardrooms
across America. Pick up a newspaper,
watch CNN, or talk to the people be-
ing impacted by decisions made by
others for us. The 21st century war-
rior does not forget who we are or
what we've been through. They are
the ones who use that strength as fuel
to light our village fires in the new
millennium, leaming new ways to en-
able our people to thrive.

Warriors are alive and well in Na-
tive America 2003. They are people
like these, among so many others:

* Rick Williams, Oglala Lakota,
the director of the American Indi-
an College Fund, helping young
Indian people get educated and
leading by example.

* Claudia Vigil-Munoz, Jicarilla
Apache, the first female president
of the Jicarilla Apache Nation,
working as hard as any man or
woman on the planet to help im-
prove the conditions of her peo-
ple.

+  Katherine Campbell, Winnebago,
a teacher, role model, and Ph.D.
student at Penn State who wants
to help improve education for
Native people for the rest of her
life.

* Lieutenant Commander John B.

continued on page 33
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Major Safety Concerns
Trouble Firefighters

The San Bemardino County Pro-
fessional Firefighters remain concerned

| regarding the public's safety on the ma-

jor highways in the desert areas of San
Bemnardino County. March 9th's bus
crash only highlighted the very deficient
coverage of the high traffic corridors of
the I-15, I-40, Hwy. 395 and 58. More
than 60 people each year die on the I-15
alone because of the lack of adequate
crash and rescue services. There are
only two stations between Barstow and
the Nevada state line and they are
staffed with low wage temporary extra
help firefighters without benefits.... and
felon prisoners. “The firefighters can't
gain years of experience because of the

| low wage and temporary nature of the

job," states President Darrel Crane.
"They are forced to move to other fire
departments and to provide for their
families.” There are no paramedics
available at any of the fire stations either.

Additionally, the staffing of over
18 stations throughout the desert and
other areas allows for only two per-
sonnel. Federal law does not allow
these teams of two to enter buildings
on fire, except in extreme circum-
stances. These firefighters are forced
to watch buildings burn to the ground
because they must fight fire from the
outside, they do not have the team
members to succeed and they must

continued on page 27

by Joe Lyons

We've all seen the Hollywood
stereotype. The cavalry comes racing
in, a tin bugle is blaring “Charge!”
Flags are flying. Bloodthirsty savages
are whooping and hollering and terri-
fying the innocent settlers, Hollywood
should be ashamed.

Native American peoples have
been driven from farmland and hunt-
ing land and even from desert land that
turned out to be rich in oil or uranium.
It was only in the last half of the 20th
century that tribal lawyers discovered
that sovereign land was free of the
gambling laws of the state surrounding
them. Indian bingo and casinos have
grown up on otherwise barren land and
many tribal councils find themselves
with coffers full of the white man's
money.

The irony grows from here. States
like California are broke. Whether
from bad accounting or loss of cash
flow, many states of the union are cry-
ing the blues and cutting back every-
thing they can. So, who comes to the
rescue?

Not the cavalry...

Tribal nations!

A coalition of tribes from River-
side and San Bernardino counties has
offered to help out. As much as $88

Lo, The Rich Indians

million dollars has been earmarked
from the tribal accounts. Most will be
distributed locally. A Palm Desert state
senator has introduced legislation to
handle the distribution, but it occurs to
us that the tribes are quite capable of
writing checks on their own.

Further, the San Bernardino Sun
says the effort is just not enough. They
figure that because we voted for Prop.
5 and 1A, the local tribes somehow
owe us a lot more and they should
cough it up.

The Sun is wrong! We should get
down on our knees and thank the local
tribes for their generous help. No oth-
er American minority, not the Blacks,
the Irish or the Asians have been lied
to and victimized by the U.S. govern-
ment as much as the Native Americans
have.

Even so, after 500 years of mis-
treatment they are still ready to stand
up and bail us out for our own short-
sighted budget folly. And while they
are doing this, they are funding their
own health care programs and assist-
ing other tribes who are not “casino-
rich.”

For too many years we have owed
the tribes a very heartfelt apology.
Now, as they pull out their checkbooks,
we also need to swallow our pride and
say, “Thank You.”
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Achievement in Technical Ingenuity Awa.rds
Announces Inland Empire High-Tech Winners

UCR CONNECT and IEtech-
SOURCE, organizers of the Inland
Empire's first Achievement in
Technological Ingenuity  (ATI)
Awards, recently announced the
names of the ATI Awards winners at
a luncheon for the high-tech business
community, which was held at the
Riverside Convention Center.

The companies winning 2003
ATI awards are: Prolacta BioScience
Inc. of Loma Linda for the Concept
category, LifePoint Inc. of Ontario
for the Start-Up category, TumKey
Schools of America of Temecula for
the Ongoing category, and Nova
R&D Inc. of Riverside for the Life-

time category.

In the university category, Mihri
Ozkan, Ph.D. of the University of
California at Riverside was
presented an ATI Award. The award
was presented for achievements in
newly-engineered imaging probes for
detection of different types of single
nucleotide-polymorphism, which can
be used to identify and map complex,
common diseases such as high blood
pressure, diabetes and heart disease.

Brian Underhill, director of High
Tech Initiatives, [EtechSOURCE.
said, “The Inland Empire can point
with pride to the individuals,
companies and educational

institutions who were honored today
with the region's first ATI Awards.
They are making a significant
contribution to high technology and
the region's emerging technology
empioyment base.”

Ed Sternagle, executive director,
UCR CONNECT. commented, "It is
clear that high tech has a big future
in the Inland Empire based on the
sponsoring companies that helped
fund this competition and the many
volunteers who worked to ensure its
success.” Major sponsors were: Fish
and Richardson, Pillsbury Winthrop,
Knobbe, Martens, Olson & Bear,
Swenson  Advisors,  Guidant,

CORE21, the City of Riverside,
UCR  Center for

Technical

Development, O'Reily Public
Relations and Administaff.
The competition's awards

juncheon atracted nearly 200
attendees, including local, regional
and state civic and industry leaders.
George Chamberlin, popular South-
em California business editor, served
as the master of ceremonies. Model-
ed after competitions in the Silicon
Valley, San Diego and elsewhere, the
ATI Awards celebrate the private-
public partnership needed to fostera
high-technology economy in the
Inland Empire region.

21st Century Computers Go to War

by J. Allen Leinberger

Ten years ago you didn’t have
the computer you have today.
Actually, you probably didn't have
the car you have today. The same is
true in the desert battle theater of the
Middle East.

A decade ago you may have run
a black-and-white screen DOS
computer with a 286 chip. Apple
users had MAC II's running system 6
with about a meg-and-a-quarter hard
drive. You may have had a cordless
phone in the house, but it was big and
bulky with a three-foot-long
antenna. Your cell phone was either
attached to the car or it was the size
and weight of a brick. You may have
had a clam shell shaped pocket
organizer, but it did little more than
save 10 phone numbers on top of its
real job as a calculator. Pagers
beeped--once for work, twice for
home.
: ile, O.J. Simpson was a
hero for taking his Sunday morning
NEL show to the Gulf to salute our
troops, and Whitney Houston was
everybody’s sweetheart for her free
concert to welcome the boys back
Even so, people were already
‘amazed to realize that they had more

computer power in their digital watch
than was used by Apollo 13 on its
dramatic journey home. Still, the
systems in use for Gulf War I, 10
years ago, was recently described by
the Wall Street Journal as *...down-
right archaic compared to the newer
systems and closely integrated com-
munications networks now in place.”

Today, in the year 2003, technol-
ogy has made bigger advances than
you may realize. Computer games
have advanced from “Pong” and
“Space Invaders™ to training aids for
the U.S. Army. “Lojack™ can find
stolen cars and “On-Star” can actual-
ly communicate with travelers in the
field. The next generation of each is
already in Army tanks.

The basic computer of today has
gigabytes for hard drive memory and
runs at much faster speeds than its
predecessors. Cordless home phones
are smaller than the old black
ceramic ones and your cell phone is
tiny enough to fit in your shirt pock-
et. Not to mention, as we did here
just recently, that cell phones today
perform many other functions besides
making calls. One of those functions
is the color camera that is attached to
the phone to let people see what you
see at a distance in “real” time.

be obvious. Those little cameras can
be attached to a helmet. Larger ver-
sions are on surveillance planes that
allow for real time sighting of targets
instead of waiting a day or two for
photos to be developed and analyzed
as the Army and Air Force did 10
years ago.

Not to mention the fact that the
old days of being cut off from the
unit are over. Anyone with a cell
phone can make contact with com-
mand. And can it really be more than
two years ago that this column
described the drone surveillance
planes that could fly over enemy ter-
ritory without putting human life in
Jjeopardy?  Such contemporary
drones as the “Predator” and the
“Global Hawk™ can even be set for
“ordnance dispersal.” That means
firing on the enemy. A “Predator”
recently took out some al-Qaida
members in Yemen.

True, in Iraq we have announced
that Cold War U-2s are flying over-
head, but very little is being released
about the “other” spy flights. Gee,
could the announcements of U-2
flights be some sort of misdirection?

Today's Army runs on computer
power that sits in the JOC (Joint Op-
eration Center). JOC is the operative
euphemism for “desert HQ.” The

GPS, or Global Positioning System
satellites, which were in their
infancy 10 years ago, are now made
by Magellan, a company in La Verne,
as attachments for Palm Pilots and
Compagq hand-helds. GPS today can
even redirect missiles in flight. Such
technology has put an end to those
old movie scenes where the troop
was tortured into revealing army
movements and locations.

Just as multi-channel digital
communication technology has
given us five channels of HBO, it has
also advanced lines of troop
communication. Full color laptops
and flat screen dual processor com-
puters are as much a part of head-
quarters as the old parchment maps
were to General Grant.

For most of the last half of the
20th century we benefited from
technological advances of WW IL
The same will be said of the two Gulf
wars. Smaller and more powerful is
always better. Today, any average
soldier can be monitored in the field
like the astronauts in orbit.

This war’s scientific advances
and practical field applications will
be in your living room very soon.
How do I know? It’s very simple.
You didn’t own a DVD 10 years ago!
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Barbara Bowers Joins Coldwell
Banker Associates Realty

Barbara Bowers has joined the
Temecula office of Coldwell Banker
Associates Realty, As a sales associ-
ate, Bowers will specialize in invest-
ment properties,

"We are pleased 1o welcome Rar-
bara to our office," said Vickie Hill,
branch manager of the Temecula of-
fice. "She has the extensive negotiat-
ing experience, plus an impressive ed-
ucational background, and she de-
votes countless hours to serve the
community.”

Bowers was recently with CDM

Group, Inc, a Temecula-based com-
mercial brokerage. She has five years
of experience in negotiating high-tech
multi-million dollar contracts. "As a
career highlight, I secured a key price
on a contract resulting in a half mil-
lion increase in profit margin,” said
Bowers in a recent interview.

A graduate of California State
Polytechnic  University, Pomona.
Bowers eamed a bachelor of science
degree in marketing management with
aminor in journalism/public relations.
In addition she eamed a masters of

business administration with empha-
§is In contract management.

The Riverside County Board of
Supervisors appointed Bowers to the
LEAPS oversight committee to repre-
sent the property of owners in La
Cresta and surrounding communities
on the Santa Rosa Plateau, regarding
the issue of hydro-power plant cur-
rently proposed by Elsinore Valley
Municipal Water District. She was ap-
pointed as a liaison to represent the La
Cresta Property Owner's Association
with the county of Riverside. She also

serves on the government action com-
mittee, a joint group representing the
chambers of commerce for Temecula,
Murrieta and Lake Elsinore. Bowers
has been a resident of La Cresta for
the past four years and is a member of
the Lake Elsinore Rotary Club. She
may be reached at the Temecula office
of Coldwell Banker Associates Real-
ty at 27919 Jefferson Avenue, tele-
phone (909) 676-3878, or e-mail bar-
bara@coldwellbanker.com.

Capitalizing on Your

Strengths

continued from page 3

work. More than 80 percent of the mil-
lionaires in America started with noth-
ing. Most people have been broke, or
nearly broke, several times during their
young-adult years, But the ones who
eventually get ahead are those who do
certain things in certain ways, and
those actions set them apart from the
masses. Perhaps the most important
thing they do, consciously or uncon-
sciously, is to look at themselves
strategically, thinking about how they
can better use themselves in the mar-
ketplace, how they can best capitalize
on their strengths and abilities to in-
crease their returns to themselves and
their families.

Your most valuable financial asset
is your ability to eamn money. Proper-
ly applied to the marketplace, it's like
a pump. By exploiting your earning
ability, you can pump tens of thou-
sands of dollars a year into your pock-
et. All your knowledge, education,
skills and experience contribute toward
Your earning ability — your ability to
get results for which someone will pay
good money.

One of the greatest responsibilities
in life is to identify, develop and main-
tain an important marketable skill. It is
to become very good at doing some-
thing for which there is a strong mar-

ket demand. In corporate stralegy, we
call this the development of 4 “com
petitive advantage.” For a company, a
competitive advantage is defined as an
area of excellence in producing a prod-
uct or service that gives the company
a distinct edge over its competition.

In capitalizing on your strengths,
as the president of your own personal
services corporation, you also must
have a clear competitive advantage.
You must do something that makes
you different from and better than your
competitors. Your ability to identify
and develop this competitive advan-
tage is the most important thing you
do in the world of work. It's the key to
maintaining your eaming ability and
the foundation of your financial suc-
cess. Without it, you're simply a pawn
in a rapidly changing environment.
But with a distinct competitive advan-
tage, based on your strengths and abil-
ities, you can write your own ticket.
You can take charge of your own life.
You can always get a job. And the
more distinct your competitive advan-
tage, the more money you can earn
and the more places in which you can
earn it.

There are four keys to the strate-
gic marketing of yourself and your
services. These are applicable to huge
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companies such as General Motors, to
candidates running for election and to
individuals who want to accomplish
the very most in the very shortest time.

1. Specialization: No one can be all
things to all people. A “jack-of-all-
trades™ also is a “master of none.”
Specialization is the key. Men and
women who are successful have a se-
ries of general skills, but they also
have one or two areas where they
have developed the ability to perform
In an outstanding manner.

As you determine your area of
specialization, put your current job
aside for the moment, and take the
time to look deeply into yourself. An-
alyze yourself from every point of
view. Rise above yourself, and look at
your lifetime of activities and accom-
plishments in determining what your
area of specialization could be or
should be.

You might find that you are al-
ready capitalizing on your strengths,
and your current work might be ideal-
ly suited to your likes and dislikes, to
your temperament and your personal-
ity. Nevertheless, you owe it to your-
self to be continually expanding the
scope of your vision and looking to-
ward the future to see where you
might want to be going in the months
and years ahead. Remember. the best
way to predict the future is to create it.
Therefore, your main job is to decide
which of your talents you're going to
exploit and develop to their highest
and best possible use right now.

So, what is your area of excel-
lence? What are you especially good
at right now? If things continue as they
are, what are you likely to be good at
In one or two or even five years from
now? Is this a marketable skill with a
growmg demand, or is your field
changing in such a way that you are
going to have to change as well if you
want to keep up with it? Looking into
the future, what could be your area of
excellence if you were to go to work
on yourself and your abilities? What
should be your area of excellence if
You want to rise to the top of your
field, make an excellent living and
take complete control of your financial
future?

In looking at your current and past
experiences for an area of specializa-
tion, one of the most important ques-
tions to ask yourself is, “What activi-
ties have been most responsible for my
success in life to date?” How did you
get from where you were to where you
are today? What talents and abilities
seemed to come easily to you? What
things do you do well that seem to be
difficult for most other people? What
things do you most enjoy doing? What
things do you find most intrinsically
motivating? What things make you
happy when you are doing them?

As you capitalize on your
strengths, your level of interest, ex-
citement and enthusiasm about the
particular job or activity is a key fac-
tor. You'll always do best and make

continued on page 12
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Generating Publicity For Your Business:
Knowing Your “Media Market” Is Critical

by Todd Brabender

When starting a successful busi-
ness venture or launching a new prod-
uct, most entrepreneurs or business
owners conduct some type of market-
ing research to determine the extent of
their prospective customer base. And
when getting the word out 1o that cus-
tomer base, many entrepreneurs may
tumn to the media to help generate a
buzz for them. However, as detailed as
their marketing research might have
been, very few business owners are as
meticulous at determining their proper
"media market" — that is, all those
media outlets whose editorial profiles
are a match to a product/business pro-
file and would be appropriate for gen-
erating media exposure and publicity.

One of my favorite things to do is
educate my clients about their "media
market." Consider this, in North
America there are more than 75,000
media outlets and almost 1,000,000
reporters, editors and producers in the
entire media market. However, only a
small percentage of those may be ap-
propriate and applicable to your busi-
ness/product.

But which ones? Unfortunately,
too many well-intentioned entrepre-
neurs are either uninformed or misin-
formed regarding what it takes to at-
tract media attention for their busi-
ness. | recently surveyed 100 business
owners and entrepreneurs who con-
tacted my business about a publici-
ty/media exposure campaign. Here's
what I found:

*  11% - "Are Admittedly Media

Market Clueless”

«  19% - "Have Unrealistic Media

Market Perceptions”

s 29% - "Think Local and Large

Media Are the ONLY Media"

« 41% - "Have a Good Grasp on

Its Benefits”

Here are the descriptions of these
categories and the lessons I try to teach
those who fall into each category:
11% - “Are Admittedly Media Mar-
ket Clueless"

These are the business owners
who know their product and market

inside and out, BUT they have never

thought about launching a publici-
ty/media exposure campaign before
now. They know very little about their
potential media market or how to gen-
erate publicity therein.

The Lesson: For these types of
business owners | recommend ask-
ing for help from a smaller PR
agency or publicity specialist who is
willing to "hand-hold" to get the
client educated. Research to find one
who doesn't mind spending the time
to educate you about what should be
included in your specific media mar-
ket and the pitch. Make sure the
agency or publicist understands the
product/ business as well as you do
and can in turn educate you about
your media market — one that will
be able to benefit your business for
years to come.

19% - “Have Unrealistic Media
Perceptions™

These are the business owners
who are CONVINCED that EVERY
newspaper, consumer interest maga-
zine and TV show will run a feature
on their new products when they
launch a publicity campaign.

The Lesson: No product or
business, no matter how big or great
can be assured media coverage in
every outlet in a media market. But
you can get coverage in a good num-
ber of them given the right media
tending. Every media pitch will be
weighed against the media outlet’s
editorial lead-time, its available edi-
torial space, and availability of an
editorial staff member to cover your
pitch.

It is totally up to the discretion of
each media outlet as to whether your
pitch makes it to the pages or on air. It
can be an uphill battle if you target the
wrong media with the wrong mes-
sage. But you can greatly increase the
chances generating those media place-
ments with a little expertise and me-
dia market know-how.

29% - “Think Local and Large
Media Are the ONLY Media”

These are the ones who think of
their media market in two simple
terms: LOCAL and LARGE.

LOCAL, as you might imagine,
means the media outlets in their city
or surrounding geographic region
the local newspaper, a regional busi-
ness magazine or two, a few shows at
local radio/TV stations.

LARGE, on the other hand, are
media outlets like The Wall Street
Journal, Newsweek, *Good Moming
America,” “Oprah,” or your other fa-
vorite large circulation, trade-specific
media outlet.

The Lesson: The reality is local
and large are indeed part of your me-
dia market, but not the only ones. The
best media market opportunities may
well be the dozens of other smaller
scale papers, magazines, newsletters
or TV/radio/cable shows that may
generate more customer interest and
sales than a placement in the big me-
dia might. Because of a lack of media
market knowledge, many business
owners don't even know these small-
er, more targeted media outlets exist.
This is where a PR agency or public-
ity specialist can be integral in your
publicity campaign. They know the
media market very well and will be
able to find those media members
who will be the best for generating ed-
itorial features on your business or
product. They also have great media
contacts that can tum one feature into
a syndicated story that runs in multi-
ple media outlets nationwide.

41% - “Have a Good Grasp on
Their Potential Media Market and
Its Benefits”

These are media-savvy entrepre-
neurs and business owners who are
realistic and knowledgeable about
how the media can benefit their busi-
ness. They know that they have to
narrowcast their media pitch to a se-
lect segment of the media in order to

get coverage that will increase expo-
sure for the business.

The Lesson: Don't let a PR
agency or publicity specialist tell you
they will send your pitch to 20,000,
30,000 or 50,000 media outlets. The
reality is, of the 8,000 daily and
weekly newspapers, 11,000 maga
zines and newsletters, 15,000 ra
dio/TV/cable stations and 7,000 In-
ternet news sites in North America,
only about 25% of those accept press
releases from outside their geo-
graphic area. They cover only LO-
CAL issues, businesses and products,
and it is a waste of time to target
them.

The key is researching to discoy
er which media outlets will be recep-
tive to your pitch and knowing how to
parlay those media contacts into pos-
itive consumer interest features that
will educate and entice customers
about your product or business.

Just like marketing to find the
right customers, one should be equal-
ly diligent about finding and pitching
the right media market. Bottom line
— whether you have a general inter-
est product that has widespread con-
sumer appeal or a trade specific busi-
ness with a very narrow customer
base, knowing your appropriate me-
dia market can mean the difference
between product/business publicity or
product/business obscurity.

Todd Brabender is the president
of Spread The News Public Rela-
tions, Inc. His business specializes
in generating media exposure and
publicity for innovative products,
businesses, experts and inventions.
htp:/fwww.spreadthenewspr.com

todd @ spreadthenewspr.com

(785) 842-8909
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The IAPMO
Group Moves
Forward...

continued from page |

jurisdictions in the U.S. via the merits
of its codes. It has also built a world

wide network of nations interested in
advancing the codes. In addition, IAP
MO’s subsidiaries, IAPMO Research
& Testing, Inc., an international certi

fication agency, and IAPMO Testing
& Services, ] LE d one L.[np ]cxlm:‘g
service for the plumbing industry

have both dynamically expanded Ih\‘-ll
clientele over the last few years

In the search for a new location,
the Inland Empire became a serious
contender early on in the decision-
making process. “Our board of direc
tors commuissioned a real estate mar-
ket analysis to be performed in order
to determine the best area in Southern
California to locate our headquarters,”
President Courtnier explained. “This
study revealed the Inland Empire to
be our best choice. The proximity to
Ontario International Airport com-
bined with the price of real estate and
the availability of services and facili-
ties convinced the board that this was
the area The IAPMO Group should
choose for its new home.”

Although the selection of vacant
buildings in the area seemed gener-
ous, it still took roughly five months
to find the right location. President
Courtnier and senior management,
who had taken on the job of locating
the right site, discovered that finding
a location that would meet the organi-
zation's many needs was not as sim-
ple as anticipated. The ideal building
would have to be designed and zoned
for multiple uses, including office, lab,
and warehouse activities. Luckily, the
team found a promising location not
long after negotiations on an earlier
option had come to a halt. And, as
such things always seem to pan out,
there was a good side and a bad side
to the find.

First, the good news: the building
was in fine condition and large enough
to accommodate all the plans made for
it. Most importantly, its zoning allowed
for office, warehouse, and lab work to
take place. In addition, the site, fixed as
it was in the heart of the Inland Empire,
stood comfortably close to the Ontario
International Airport, the revamped and
reconstructed travel center of the Inland
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Empire. Plenty of hotels and restau-
rants clustered near the airport, a ne
cessity to the many members who
travel to headquarters to attend meet
ings and functions

Just as importantly, local govern

ment showed a cooperative side as

requirements involved.”

Yet, along with the good, there
was, inevitably, some bad news as
well. The greatest disadvantage to The
IAPMO Group centered on the build-

ing's layout: it contained just 5,000

square feet of office space, only a

Ken Wijaya, director of IAPMO Testing and Services, explains
the color fastness test for plastic panels used by the lab
Photo by Chris Rhodes

plans began to take shape. “One ex-
ample of the City of Ontario’s willing-
ness to work with us,” said Executive
Director Russ Chaney, “had to do with

our intention of maintaining a day care

quarter of the amount necessary. The
rest, about 90 percent of the building,
was composed of warehouse space—
high ceilings, walls and plenty of floor
space, but very little in between. With

Lab Tech David Williams checks the swing spout test machine.
The machine tests each faucet spout 50,000 times.
Photo by Jeff Ortiz

center in the building for our employ-
ees’ children. Given the location of the
site, it was a slightly unusual request,
but the city was very open-minded.
Staff members at City Hall have been
quick to assist us in understanding the

a lab to run, research offices to set up
and plenty of administrative staff who
needed places to work, major renova-
tions loomed.

Despite the challenges involved,
the board of directors approved the

choice. From that point on, key events
linked together smoothly. Negotia-
tions were speedily completed. After
interviewing a number of architectur-
al firms, Steve Stearns, a highly com-
petent architect with WLC Architects
in Rancho Cucamonga, was retained.
Just as vital to the project, a first-rate
general contractor was selecied: Pa

cific Design Directions, Inc., of Ana-
heim Hills. Renovations commenced

An impossible time line had been
drafted: walk-through in four months

The impossible happened. Four
months later, President Courtnier and
Vice President Chris Salazar, both
highly experienced building inspec-
tors, conducted the walk-through
themselves. “We were delighted by

the first-rate quality of the work pro

duced by all those involved in the ren-
ovations,” said Courtnier.

Less than two weeks after the
walk-through, the move was com
plete. With space to work, plus the
newesl computer, security, and phone
system equipment available today,
staff members immersed themselves
in their work. During the dedication,
they expressed their pleased surprise
over the gains in their own efficiency,
due primarily to the larger facilities
and better equipment

At the dedication ceremony,
Courtnier extolled the benefits of the
newly renovated site of The IAPMO
Group’s World Headquarters. Along
with its prime location, the facility of-
fers 48,000 square feet of working
space, now divided into administra-
tive, laboratory, and warehouse areas
“We are especially proud of the Ron
Ridenour Training Center, which will
enable us to host a variety of educa-
tion, training and inspector certifica-
tion programs on site,” Courtnier
added.

Tuming to the organization's
plans for the future, United Associa-
tion General President Martin Mad-
daloni spoke: “Through the current
leadership of President Courtnier, the
IAPMO Board of Directors and the
support of staff, the future for The
IAPMO Group looks especially
bright. This new facility will afford
them with the opportunity o continue
their mission in protecting the health
and safety of society through sound
plumbing and mechanical systems.
The UA will continue to stand side by
side with The IAPMO Group as it and
its industry partners work to make the
world a safer place.”
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Givenchy
Resort
Names Spa
Director

Ursula Longo has returned as the
director of the Givenchy Spa at the
Givenchy Resort in Palm Springs.
She was previously with the resort
when it was under the ownership of
Merv Griffin. A majority of the mas-
sage therapists, aestheticians and sup-
port staff personnel have returned as
well.

I am so happy to have the oppor-
tunity to be back in such a lovely set-
ting,” explained Ursula. “And, be-
cause everyone here has already had
the advantage of the specialized train-
ing required by Givenchy, we were
able to re-open easily and are enjoy-
ing seeing our familiar guests and

clients.”

Ursula Longo, Spa Director

Born and raised in Switzerland,
Ursula has a background which in-
cludes working in the medical and
psychotherapy fields.

The 22,000-sq.-ft. Givenchy Spa
in Palm Springs is the only spa of its
kind in America and offers specialized
treatments with Givenchy products.
The Givenchy Spa is open seven days
a week from & a.m. until 8 p.m. More
information and appointments are
available by calling 760.321.4606.

RC Photography and Associates

Full Service Photographic Studio & Beauty Salon!

Studio Services
Corporate Events, Commercial Work, Weddings, Award Banquets,
Company Parties, Reunions, Special Occasions, Family Portraits,
Photographic Restorations, Portraits

Salon Services
Complete Makeovers, Hair Styling, Bridal Packages, Nails/Pedicures,
Complete Facials

8560 Vineyard Avenue, Ste. 508
Rancho Cucamonga, CA 91730

(909) 989-1165 Fax (909) 989-2391
Nationwide: 1-888-477-7127
Web site: www.rophotography.com

Call for information--By appointment only!

Woman Pioneer in the
World of Finance
Celebrates Her 25th
Anniversary at Riverside's
Famed Mission Inn

Sheryl Sandhagen, second vice
president/investments and financial
consultant for the Claremont branch
of Smith Barney, is rare in the world
of brokerage ... a woman with 25
years experience in the business. She
has been with the same firm, Smith
Barney or its predecessors, for her en-
tire career and represents an interest-

ing success story. She may have, in

fact, been the first woman ever al-
lowed on the floor of the New York
Stock Exchange during trading hours

In order to celebrate \])L’(_\ I's 25th
year in the business, Smith Barney
and several associated firms are hon
oring her at a luncheon on April 5,
2003 at the renowned Mission Inn in

Riverside.

Capitalizing on Your Strengths

continued from page 9

the most money in a field that you re-
ally enjoy. It will be an area that you
like to think about and talk about and
read about and learn about. Successful
people love what they do, and they
can hardly wait to get to it each day.
Doing their work makes them happy,
and the happier they are, the more en-
thusiastically they do it, and the better
they do it as well.

2. Differentiation: You must decide
what you're going to do to be not
only different, but also better than
your competitors in the field. Re-
member, you have to be good in only
one specific area o move ahead of
the pack. And you must decide what
that area should be.

3. Segmentation: You have to look
at the marketplace and determine
where you can best apply yourself,
with your unique talents and abilities,
to give yourself the highest possible
return on energy expended. What
customers, companies, or markets
can best utilize your special talents
and offer you the most in terms of fi-
nancial rewards and future opportu-
nities?

4. Concentration: Once you have
decided the area in which you are go-
ing to specialize, how you are going
to differentiate yourself, and where
in the marketplace you can best ap-
ply your strengths, your final job is
to concentrate all of your energy on
becoming excellent there. The mar-
ketplace pays extraordinary rewards
only for extraordinary performance.

In the final analysis, everything
that you have done up to now 1s sim-
ply the groundwork for becoming out
standing in your chosen field. When
you become very good at doing what
people need, you begin moving rapid-
ly into the top ranks of working peo-
ple everywhere

Brian Tracy is legendary in sales ad-
dressing more than 250,000 men and

women each year on the subjects of

management, leadership, and sales ef-
fectiveness. He has produced more
than 300 audio/video programs and
has written 26 books, including his
Jjust-released books "Create Your Own
Future” and "Victory." He can be
reached at (858) 481-2977 or
www.briantracy.com.
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NIZED

by Barbara Hemphill

If you're laying the groundwork
for a home-based business or telecom-
muting plan, take time to choose a spot
in your home where you'll enjoy work-
ing, day 1n and day out. The basement
that at first seems like the ideal solution
because of its privacy, could become
depressing if it's too dark and damp.
With the advent of family rooms, more
people are turning under-used spaces
such as living rooms and formal dining
rooms into practical, pleasant offices.
Be certain the space works for you, as
well as for the other members of your
household. Confining your office to a
well-defined area separate from the
family’s living space is essential. It's
important that you— and the rest of the
family— be able to tell when you leave

Simplify, Simplify

the office

As you make your selection, also
keep in mind the requirements of your
business. Do clients need to come see
you in your office, or would meeting
them at a nearby coffee shop work
Just as well— while also providing an
excuse for you to get out? Do you
need space for inventory near your
work area, or can you do the bulk of
the work in your favorite place and
use 4 less desirable part of the house
for storage 4

Having the right furniture makes
your job much easier. Start with a
desk or tabletop that provides plenty
of space for your daily activities. If
you’ll be dealing with paper, make
sure your desk has at least one file
drawer. If it doesn’t, set up a portable
file box close by your desk.

Your chair will be the foundation
for a comfortable workday, so it
makes sense to splurge and get the
best one you can afford. Its backrest
should arch forward to support the
natural S-curve of your spine, reliev-

ing pressure on your lower back

Your 15 most important minutes
At the end of each day— when
projects are left hanging as you finish
up— take 15 minutes to list the most
important things to do the next day--
calls to return, meetings to attend, proj-
ects to complete. This will keep details
from falling through the cracks and

make the next day more productive

Lead the simple life

Every day you have more oppor-
tunities than the day before, and you
don’t want to miss any of them. A

hectic work life, a busy family life,
and an active leisure life mean there
are more demands on your time and
energy than ever before

Simplifying your life often means
changing little things in lots of areas
You'll discover ways you can simplify
everything from getting to work on time

in the moming to getting a better job

Barbara Hemphill is the author of
Kiplinger's “Taming the Paper Tiger"
series and “Simplify Your Workday.
Her company, located in Raleigh, NC,
provides training and consulting sery

ices to help individuals and organiza-
tions increase produc Tiviry through
improved information management.
She can be reached ar 800-427-0237
or at www.thepapertiger.com and

www.hemphillandassociates.com.

Cal Poly Pomona President Bob H. Suzuki Speaks
on His Retirement, the Past and the Future

continued from page |

off, He was instrumental in “shaping
values™ at Cal Poly and throughout the
local community and the city of
Pomona.

Suzuki always insisted on every-
one getting a fair shake and taught that
no group had the right to privileges and
opportunities that were denied to an-
other, for any reason. Everyone has the
right to be heard, look to the future
with hope and afforded the respect and
encouragement they deserve, he insist-
ed. “No institution, especially in Cali-
fornia, can achieve excellence without
diversifying its faculty, staff and stu-
dent body, as well as its academic pro-
grams,” he recently stated.

One might wonder where the pres-
ident’s high ideals oniginated and also
the courage to stand firm in the face of
crises during his 12-year tenure.

The answer lies, to a large part, in
the past, when a little Japanese boy
lived with his parents and three siblings
in the wilderness of central Oregon.
“(My childhood) was quite different
than the average person in this coun-
try,” he commented. There were no
roads and the family spoke only Japan-

ese, Suzuki's father was a section fore-
man on the railroad and life was hard.

But, it was going to get even hard-
er. World War IT broke out and the fam-

membered.

When the family was released
from the camp, they relocated to
Spokane where his father found work

Bob Suzuki

ily was sent to an internment camp
near Twin Falls, Idaho. The little boy
was only five years old. “1 nearly
flunked first and second grades, be-
cause | spoke so little English.” he re-

as a tenant farmer. He had never
farmed before, but the opinion of the
day was that Japanese all knew how to
farm. The soil was fine for apples, but
not for vegetables, and eventually, he

persevered and grew vegetables on his
own land, which was much better suit-
ed for a vegetable business. Fortunes
began improving for the family that
had suffered so much.

Those days, Suzuki said, gave him
strength and purpose. “*After surviving
the camp experience and overt dis-
crimination afterward, I developed an
internal strength that motivated me to-
ward civil rights and shaped me as a
person. As the old saying goes, ‘If it
doesn’t kill you, it makes you
stronger.’™

A woman who had lived through
the same turbulent times told him that
the experience was so traumatic that
she and many others felt like victims of
rape whose rights had been so outra-
geously violated that the resulting stig-
ma made them feel like the situation
had somehow been their fault—they
must have done something wrong! It
took a lot of time for the healing to be-
gin for many so victimized.

Suzuki’s outlook on life was de-

. fined as a result of treatment most

Americans would find hard to under-
stand, much less tolerate. However, a

continued on page 26
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Russia Redux
continued from page |

formation from a communist dictator-
ship into a capitalist democracy. It
also deepened our sense that this
wransformation is far from complete.
Moscow’'s glittering new hotels,
restaurants and shops vaunt a growing
cosmopolitanism and attest to the
country’s strong economic growth.
But the volatile Chechen situation and
recent hostage crisis provide a sharp
reminder that Moscow is not Russia.
Russia occupies a vast landmass span-
ning eleven time zones and many di-
verse regions and ethnic groups. It
faces tremendous challenges ahead.
To maintain investors’ current positive
sentiment and the recent growth, Rus-
sia must implement difficult but criti-
cal reforms to its overextended public
sector, weak banking system and
crumbling infrastructure.
Ten Years of Uneven Progress
Although Russia’s progress to-
ward capitalism and democracy has
been substantial over the last decade,
the path has been neither linear nor
smooth. The first post-Communist
government (under Boris Yeltsin) in-
herited an unmitigated economic dis-
aster following decades of stagnant
growth and the failed experiment of a
vast planned economy. Runaway in-
flation and food shortages quickly en-
sued. Yeltsin presided over a period
of enormous upheaval, characterized
by constant turnover in his cabinet.
His administration supported eco-
nomic reform but was accused of giv-
ing away many of Russia’s productive
assels to seven key businesses groups
in return for political support. In
1998, Russia devalued the rouble and
defaulted on its domestic debt, lead-
ing to a severe eCONOMIC CTisis.
Important Moments in Russia’s
Transformation
Written off in 1998 as a failed na-
tion doomed (o permanent economic
an impressive wrmaround. The coun-
try has managed to achieve measura-
ble political and macroeconomic sta-
elected in 2000. For the first time

enjoys a growing economy, a bal-
anced budget, a trade surplus, stable
debt dynamics and a reduction in cap-
ital flight

Glasnost, the reform program promulgated by new
Communist party leader Mikhail Gorbachev, leads o
disintegration of the Soviet Union.

Important Moments in Russia’s Transformation

Russia becomes one of 15 independent former Soviet
republics. Boris Yettsin elected Russia’s first president

SE———-

feltsin government launches radical market-oriented
reforms. Large-scale privatization transfers 70% of

industrial enterprises to private ownership.

Russia cracks down on republic of Chechnya after separatists
reject a power-sharing treaty in favor of secession.

tycoons).

Yelisin's reelection is financed largely by oligarchs (business

Rouble (currency) under intense pressure after attacks on
Asian currencies and Russian government corruption scandals.

Russia devalues rouble, defaults on domestic debt and imposeq
capital controls. Cabinet dismissed; political turmoil ensues.

Vladimir Putin (Yeltsin's designated heir) elected president.

Major economic indicators improve dramatically, aided by
political stability, economic reform and high oil prices.

Russian Economy: A Bullish Big
Picture

Over the past four years, Russia
has been the top performer in emerg-
ing markets sovereign debt as in-
vestors have noted the key economic
improvements. The country has made
impressive fiscal progress, and 2003
will be the fourth year of overall
budget surplus. Strong economic
growth and fiscal reforms, particular-
ly on the revenue side, have under-
pinned substantial fiscal adjustment.
Russia implemented a 13 percent flat
income tax rate in 2000, improving

has been successful in its liability
management efforts, through buying
back debt and smoothing its future
debt service obligations. In fact, by
the end of this year Russia’s total pub-
lic sector debt/GDP ratio will be ap-
proximately 40 percent, lower than
that of countries whose sovereign debt
receives investment-grade ratings,
such as Poland (48 percent) and Hun-
gary (53 percent). Russia’s debGDP
levels are expected to keep trending
downward and should be about 34
percent by the end of 2003.

Reat GDPgrowth |  -12% ! -5% P 45%
Budget deficit/ | ; :
surplus | -26% (deficit) | -5% (deficit) i 2.0% (surplus)
Inflation P 100% 84% | 15%
Total public debt/ }
GDP : N/A : 79% v 40%
Foreign exchange : i '
reserves + US$06billion | USS 12.5 billion E US$ 44.0 billion
Russia’s Vulnerabilities
collection figures. ; : s
R iy Russia has achieved political and
Capital flight has slowed signifi- ic stability with

cantly, down 50 percent from last
year. The government is committed
to improving its debt/GDP levels and

from a new president and high oil
prices. Changes (o either of these
realms represent the largest risk to the

current positive environment.

Throughout Russian history, from
the czars to the communist dictators,
Russia has relied on authoritative,
strong leaders. Men like Czar Peter |
and Joseph Stalin dictated massive so-
cial and economic change from
above.

Vladimir Putin, though hardly a
Stalin, does nevertheless represent
continuity in Russia’s predilection for
strong leaders over strong institutions.
Putin commands an extraordinary ap-
proval rating of more than 75 percent;
he has successfully united the country
without resorting to populism, and
even the remotest provinces receive
him well. He is regarded as a leader
who can take the country in a new di-
rection. Itis widely acknowledged,
for example, that the influence of
business oligarchs, pervasive under
Yeltsin, has diminished under Putin.
Although Putin’s commitment to val-
ues such as freedom of the press is
questionable, Russians prize him for
having ushered in a period of calm af-
ter years of political upheaval.

Putin, who is likely to win the
2004 presidential election, has been a
steady proponent of economic reform.
The economic reform program, how-
ever, has come to rely too heavily on
the president himself. The Russian
political system needs time to mature
and develop deeper trust in democrat-
ic institutions than in particular per-
sonalities.

Russia's economic growth trajec-
tory depends upon oil and will con-
tinue to do so for the next decade. If
oil prices fall substantially from cur-
rent levels (approximately US$29/bar-
rel) and remain at low levels (i.e.,
$15-18/barrel), it will take a toll on
growth. A fall in oil prices is not like-
ly to cause an acute balance-of-pay-
ments crisis, however, due to the large
current accounts surplus (8 per-
cent/GDP). Oil also directly affects
Russia’s fiscal situation. A one-dollar
change in the price of oil translates
into approximately US$1 billion fis-
cal effect on federal government rev-
enues. If the Russian oil price falls to
US$18, the budget will move from a
surplus to a deficit position.

Structural Reform Is Key to
Growth

Difficult and painful reforms are
essential if Russia is to continue its
ambitious transformation and achieve

continued on page 33
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New Rules for Broker Research Fail to Resolve
Conflicts of Interest

Weiss Ratings Recommends Stronger Measures to Protect Investors

Newly proposed rules governing
broker stock ratings and research fail
to adequately resolve many of the
conflicts of interest that have plagued
investors, uccurding o a statement
submitted today to the Securities &
Exchange Commission (SEC) by
Weiss Ratings, Inc., the nation's lead-
ing independent provider of ratings
and analyses of financial service com-
panies, mutual funds, and stocks.

“The rules proposed by the New
York Stock Exchange and NASD,
while a step in the right direction,
leave several significant loopholes that
could undermine the Wall Street re-
form effort,” commented Martin D.
Weiss, Ph.D., chairman of Weiss Rat-

ings, Inc.

To strengthen proposed rules,
Weiss recommends the following
measures:

1. Create a comprehensive stock
ratings database and make it widely
available to the public, enabling in-
vestors to compare the ratings and his-
torical track records of research analy-
sis and their firms.

2. Require firms to update their
stock ratings on a regular basis and
following any event that could mate-
rially impact a rated company.

3. Require firms to base analysts'
incentive compensation exclusively
on the accuracy of their research and
ratings, eliminating all direct and in-

Every Word Counts...

continued from page 4

company and require that person to
take action, use terminology the per-
son will understand. Remember that
a lay juror, arbitrator, or judge from
outside your industry may later have
to consider the effect of your internal
and external communications.

7. Close the loop on all signifi-
cant issues raised in writing.

If someone requests information
from you, provide it promptly or no-
tify the person of any foreseeable de-
lays. If an action is requested in writ-
ing yet the resolution is not reflected
in writing, the courts may later mis-
characterize the company's actions.

8. Minimize off-the-cuff re-
sponses.

Limit handwritten comments in
the margins of business records and
rapid e-mail replies when they are not
well thought out. These types of
communications are often incomplete
or misleading. This is especially a
concern with e-mail messages, where
employees tend to write off-the-cuff
conversational messages. These com-
munications don’t use the same tone

DR e e e ———

and format expected of business com-
munications, and jurors often believe
they reflect the writer’s true unedited
intentions. Such messages usually be-
come smoking guns when turned
against the writer in the courtroom.

9. Control copy distribution of
all sensitive records or confiden-
tial/proprietary data.

Be sensitive to confidentiality
where appropriate. Make sure your
employees understand their responsi-
bilities to safeguard proprietary busi-
ness records, intellectual property, and
other company assets from inadver-
tent disclosure. Also, understand the
scope and limitations of attorney-
client privileges. Big Tobacco leamed
the hard way that labeling a document
“privileged” doesn’t govern whether
the document can be safeguarded
from production. Privileged ex-
changes between lawyer and client
are limited to those where the client
provides facts intended to be a confi-
dential request for legal advice, and
the lawyer responds with analysis of
those facts. Marketing studies and
medical analysis of the addictive
powers of nicotine were not privi-

continued on page 17

direct contributions from investment
banking revenues.

4. Require firms to write all re-
search reports in plain English, in-
cluding specific disclosures regarding
the nature of any remaining conflicts,
explicitly pointing out how such con-
flicts could bias the research.

5. Require firms and their bro-
kers to provide similar disclosures to
investors when recommendations are
communicated orally and to inform
customers when ratings change or
coverage is dropped.

"Without added measures, we be-
lieve investment banking will contin-
ue to influence most research, bias
will remain the cormerstone of the in-

dustry, and investors will often be kept
in the dark regarding critical ratings
changes," wrote Dr. Weiss.

Weiss Ratings issues investment rating
on more than 11,000 mutual funds
and more than 9,000 stocks. Weiss
also issues safety ratings on more
than 15,000 financial institutions, in-
cluding banks, insurance companies,
and brokerage firms. Weiss Ratings is
the only major rating agency that re-
ceves no compensation from the com-
panies it rates. Revenues are derived
strictly from sales of its products to
consumers, businesses, and libraries.

Your company may not leave callers ‘on-hold’ this long......
But any time 'on-hold’ can seem like an eterniry, unless you
provide them with valyatle information that can help them

make informed decisions about doing business with your

company.

Little Bear Enterprises

1-562-592-9210

. Contact Teddy
“Helping people create a better future”

HOLDING”
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Terri White Is I Care Shelter Home’s “Guiding Light”

by Georgine Loveland

Termt White is the residential pro-
gram director of the I Care Shelter
Home,” a homeless program and shel-
ter for abused women and children,
parolees, and drug and alcohol addict-
ed women who have no other place to
go in Riverside County.

“Welcome to Camp Paradise,” she
remarked to a recent visitor from the
Inland Empire Business Journal. Sit-
ting in her crowded office, surrounded
by stacks of papers and piles of donat-
ed goods of all kinds, White fields one
emergency after the other—on the
phone and walking through the door.
From mothers who are terrified of their
husbands or significant others and can-
not go home, to a woman who has lit-
erally been thrown away with her child
and abandoned on the street in Pomona
by a man she trusted, White has heard
it all and is there for them.

She knows the system inside and

ER
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out—what will work for whom; what
agencies to call, which programs are
available for any given individual’s sit

uation. White reminds one of a big,
tough, tattooed guardian angel who tru

ly cares. She understands: she has been
in an abusive relationship herself and
has been bitterly betrayed, losing
everything she owned and had worked
for years to accomplish as an executive
in the construction industry.

The mother of four, she found her-
self without a home, money or help
from public assistance. She recovered
from all these obstacles through sheer
will, intelligence and love for her chil-
dren, and subsequently devoted her life
to helping others who have found
themselves in the same circumstances.
“The repo man was at the door. Two
kids were in college, one at home, and
I was pregnant. You see it all and you
learn.”

She has been there: the experience
changed her forever, and she can spot

THE NOS

of the National Orange Show

www.nosevgnt_siiéh- B, 2
SPEEDWAY

a phony in a nanosecond...on the
phone. White doesn’t have to see
someone to have an accurate take on
whom she
is dealing
with, expe-
rience has
[‘~'|I\|M‘d
her in
stincts o a
razor sharp
edge, and
she shows
no mercy
to those
who are
self-serv-
ing and
take up her
precious
ume. “In-
telligence

1§ rare (o

ations are held bi-weekly. This ap-
proach separates the liars, cheats, and
thieves, from those who really want o
change’’
At
this point,
a call came
in from the
hll\l\.nldul
4 woman
with a se-
vere drug
problem
and White
knew her
and re-
fused o
take her in
“1 can
guarantee
you that
she won’t

pass a piss

Heaven on test.,” she
earth told the
nowa- upset man
days,” she  Hard at work from morning to night, I Care Shelter “She
exclaimed Home's residential program director, Terri White, doesn’t
in her helps women deal with heart-wrenching problems want (o
Georgia Photo by Georgine Loveland get hon-
drawl. est. Oh

Time is something White has very
little of. The need is so great, and the
problems the women who have found
a safe haven at 1 Care so overwhelm-
ing, that without a knowledgeable, em-
pathetic and experienced guide, they
would never make it. The temptations
are sometimes too great for those liv-
ing at the shelter and attending the re-
quired drug and alcohol abuse pro-
grams. A few empty grocery cars
stand at the ready, a stark reminder of
what can happen to those who “don’t
want to get honest, and complete an
honest program.” There are three car-
dinal rules: No Drugs: No Alcohol;
No Violence. Break one and you're
out...for good.

“Sometimes, people stick their
noses into other people’s business,”
White said. “You have to work your
program and set the rules. Deep-root-
ed baggage does not heal in a week!
We have a mental health base, with
structure and rules and guidelines.”
There is a two-week emergency intake
period—a make or break time. Evalu-

well, it breaks my heart, but let the
judge decide this. She's running around
with a stolen LD, too. As long as she
has a dirt bag out there feeding her
dope, she'll drag her kids through it.

“Butt Out!" she told him. “Let due
process take its course and you’ll get
your kids back. She took her kids out
in the middle of the night in grocery
carts! You're damn right I'm gonna
help you. Let her go and hang herself,
chasing that almighty sack of dope.
She’s left a big, old nasty paper trail
and her children will end up in child
services.

“You're gonna be the father,
you're gonna step up to the plate. You
have a job, a house, and you're con-
cerned. She has two kids, a boyfriend
and forged papers. Dope whores never
change. Leopards don’t change their
spots. These people drag their kids
through it. I'd like to line them up
against a wall—doing tricks for bags of
dope!

continued on page 34
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NOS Events Center Organizes
Meetings, Conventions,
Hotels, Travel, and Tourism

Whether you're looking for an en-
tertaining diversion or are planning a
banquet, corporate event, wedding re-
ception, or quinceanera, the NOS
Events Center is a great place to start,
The NOS Events Center is the Inland
Empire’s premier source of end-to-end
event solutions. Since 1911, it has been
producing memorable events including
its annual National Orange Show Fes-
tival, concerts, trade shows, RV rallies,
outdoor festivals, banquets and formal
events, and motorsports events.

Representing a broad cross section
of event disciplines, the Event Center
can provide clients with diverse op-
tions and expertise. Its professional
staff is well versed in the subtleties of
event management and work efficient-
ly, comprehensively, and intelligently
for its clients. The only truly seamless
event solutions provider in its field, the

We never forget our success,
[s based on your success!

NOS Events Center is the center of en-
tertainment and hospitality

The versatility of its unique facili-
ty, which can accommodate banquet
parties from 50 to 1,500 and festival
crowds in excess of 60,000, coupled
with its professional event consultants,
will help ensure the success of your
event. The Events Center offers per-
sonalized planning and coordination,
first-class catering (on and off-site),
and all of the extras necessary to make
your event memorable, including ac-
cess to a vanety of resources, seasonal
menus, and decorating packages.

If you've got the event, we've got the
Pplace! Plan your next function at the In-
land Empire's premier event location,
the NOS Events Center. For more in-
formation call (%09) 888-6788, or visit

our Website at www.nosevents.com.

At the Doubletree Hotel Ontario, you
can plan on success. Comfortable,
well-equipped facilities and attentive
service make all the difference. At the
Doubletree Hotel Ontario, you will
find exactly what you need to fulfill
the potential of small meetings and
large gatherings alike. For you next
meeting or event, call the Doubletree
Hotel Ontario at 909-418-4842 and be
connected directly to one of our sales
and catering professionals. For more
information on the Doubletree Hotel
Ontario, visit our website at
www.doubletreehotels.com.

Every Word Counts...

continued from page 15

leged, and the courts ultimately sanc-
tioned the companies for trying to rely
upon a legal protection that didn’t ex-
1St

10. Be consistent in your docu-
mentation techniques.

Inconsistency often reflects poor-
ly in the courtroom, especially in the
context of performance appraisals
when an employee claims that man-
agement singled out him or her for
negauve action. However, consistent
doesn’t mean inflexible. Rather, con-
sistency enhances the company’s abil-
ity to defend against discrimination
claims when the employer can
demonstrate that the needs of the par-
ticular job consistently required ad-
herence to concrete, well-articulated
performance expectations, and that all
similarly-situated employees were
held to the same standards.

Use Documentation to Your Benefit

To stay competitive, business
leaders and their employees must be
able to generate and use documenta-
tion, including action plans, person-
nel decisions, external communica-
tions, and internal correspondence,
without unnecessary fear of putting
anything in writing. By using the
above guidelines, proactive busi-
nesses can develop, distribute, and
retain business records that will ul-
timately protect them from any legal
challenge.

Patricia S. Eyres is an experienced
attorney with more than 18 vears
defending businesses in the court-
room. She is a full-time professional
speaker and author. Her most popu-
lar presentation is “Leading Within
Legal Limits™.” She can be
reached at Patricia@ PreventLitiga-
tion.com or at 1-800-LIT-MGMT.

DOUBLETREF
HOTEL
OnTARIO Awmrony

222 North Vineyard Ave. - Ontario, CA 91764 - A member of the Hilton Family of Brands

@)
Hilton

Make every stay more rewarding with Hilton Honors, the only rewards program to offer both

S EEEEEE———— e e e e

siatime  hotel points and airline miles for the same stay. To join, please visit us at www.hiltonhonors.com
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Meeting Facilities

continued on page 19 continued from page 18

Meeting Facilities

Ranked By Total Square Feet of Meeting Facilities
Year Built

Ranked By Total Square Feet of Meeting Facilities

General Manager e
Convention Contact acility

Meeting Rooms:  Largest Meeting:

Owner # of Rooms

Room Rate Range Amenities

General Manager

Phone/F; \fl:lw Total Sq. Fr. Last Renovated Headquarters # of Suites * May Be Seasonal Convention Contact
" Ate/Z
Capacity E-Mail Address CyStune/Zip Tot. Sq. Ft Capacity # of Banquet Rms. Phone/Fax
s = . E-Mail Address
Shilo Hitttop Suites 12 .50 191 Mark §. Hemstreet i $99.200 BEST.CWECHH. Heinz Gehner
2 30! Temple how 18000 00 NA Portland, OR 130 LSA. Sandra Van
; o , : Pomona, CA 91763 2 NSDFPOCSR 09) 508 3654
T L Tl N/A Fiber Optics In-House AV, Ty Stroh hetniz @il
Ontario Convention Center 24 70,000 1997 Ontario Redevelopment w: Catering On-Site Lori Hoy Doral Paln Springs Resort 15 00 198$ o Hioale e B 185 §95.235 CREFPG.GS1 Thewses ks
2 2000 Convention Center Way 225,000 58,000 Agency (909) 937-3000417-3 n 967 Vista Ch 000 740 : be s ) PTRH. :
h 3 3080 | Washmgion, D ( I LNPTRHX Rico Ihanicz
Ontario, CA 91764 ontaniocvh.com Cathedral Chry. CA 92 12 {760) 322-7000/22-6853
. doralpalmsprings com
Paim Springs Hilton 10 5,400 1981 The Walters Co. 260 752454 CCRFEGSHIL,  AfabDada
u ﬁ)mﬁﬂpnﬂ caq‘rg_ 15.000 700 1991 Beverly Hills, CA 7(1) NPRTWX %\Eﬁﬂ 20T
I 3206868
. ; D - Kellogg-West Conference Center & Lodge 15 2820 1976 Cal Poly Pomona Foundation 84 $79-159 Complete Mecting Packages, NA
Palm Springs Convention Center 16 66,000 1988 e b — o [:t)gms:l mﬁﬁ .F‘(nlhv Card B SOL W Tample: 15,000 W00 2000 Pomona. CA 4 Full-Service Conference Center, Shelly Walsh
4. 277 N. Avenida Caballeros 100,000 4.000-9,000 1992 Food-Bev. Svc., Exhibit  (760) 325-6611/322-6921 Pomona. CA 91768 3 BEHINPRRSSX (909) §69-2222/869-3026
Palm Speings, CA 92262 o . kwest @ csupomona.cduy
The Claremont Inn 10 4490 1962 Empire Financial 24 $64-109 CREFPGSH.IL ‘Bl Sanison
26 555 W Foothill Blvd. 14,666 350 1994 Spokane, WA 10 NP5 S0
Claremont, CA 91711 N/A (909) 626-241 1/624-07%
$125-550 C.CREFP.G.GS H. Jonny So theclaremontion @ juno com
La Quinta Resort & Club 28 17.000 1926 LLN.PRRSS SA, Tracy Latkovic, DOS Lake Arrowhead Resort 10 4,000 1982 NA 17 $79-259 CREFPGS H Wayne A. Austin
i 1.900 2001 : - 3
6. 49499 Eisenhower Dr 60,000 . SRSTT (760) ir»ulmsm.mq, 27. 27984 Hwy. 189 11,700 400 1996 4 LLNPRRST Chiris Ehom
La Quinta, CA 92253 _— 2 Lake Arrowhead, CA 92352 1S OCSDST (909) 336-1511/336-1378
w. .lu*i | sales @ laresor.com
7 = (760) 863-82477363-8973 The Ritz-Carlton, Rancho Mirage 9 R400 1988 Ritz Carlton Hotel 240 $119-395 BCCRFGS. Stephen Bello
§175470 GPRISL Tim Sulivan 8. 68-900 Frank Sinatra Dr. 11682 700 199 Atlants, GA 21 HILNPRTW Mike Telive
B, PGS, H, I, Sam Garcia 0RO Misape. CA 2270 (760) 321-8282/321-6928
N.RS (760) 341-22111341-1872 Sheraton Suites Fairplex 13 6,400 1997 LA. County 47 $84.199 BFPNPGSRH John Buck, DOSM
— S . 29, W. McKinley Ave 11.519 800 999 Fair Association 247 FLCRXLW Flora Y. Lee
§99-1500 i GS,T. James Manion SN L il X | x : 4
S ] u Mm ) Pomona, CA 91768 1909) 868-5935/622- 1028
L m‘ mq"mm"m ol % m OMH:an ofd 5300 1985 Prodential Real Estate 09 $95-165 PECRXSTGSE  Cindy Boulton
S . Haven Ave. 10479 760 1999 Parsippany, NJ 9 WH.RS,CRLS. Deborah Lusby
N/A B.FP.OC, Exhibit Facilities, Scott Megna Ontanio, CA 91764 15 LNSD (909) 9B0-{H00/980- 8493
10. 3443 Orange St. 50.000 2 1997 Large Grass Area for Outdoor Debbwe Megma
¥ 1 s = Sports/Concents, (909) 787-7950/222-4706 .
Riverside, CA 92501 20 min. from Ont, Airp Hilton San Bernardino 12 5,000 1972 Carpenters Pension Trust Fund 251 $110.275 POSRWHRSCRIS,  Tim Jenkins
3L 285E Hospitality Lane 10,000 650 1994 Los Angeles. CA 12 X.L.N.SDFPMim Fridge Habub Gill
1979 Mamiot Hotels/Resorts/Suiites. ;? 389310 g.‘as,n.‘rg Frank Garshan San Bemardino, CA 92408 12 Comp. AM Coffee (909) £59.0133381.4299
< o 2% (760) 568-272156&!86 Holiday Inn Select 16 2,100 1987 Sunstone Hotels v. /] $99.350 BPRWHRS, Rabert Smit
d tipbus @earthlink net n M0 Md;\s;m 9.600 20 1998 San Clemente, CA ki) CRISXFLN, Rachelic Rentz
- n SR s F A Ri E |
Indian Tennis Garden 4 3,150 1999 Private Owners 3 Call for Quote TFPLEN, Greg Fisher 1 Fesa Mf’;
12 78-200 hwﬁi::\ 3833 350 N/A Indian Wells 4 Full-Time Tennis Staff Armon (:.ﬂ\}nu ? )
Wells, Cri)”lﬂ E N/A Pro Shop, (760) 345-2505/1712-2522 Highland Springs Resort & Coal. Ctr. 9 4,500 1971 Highland Springs Resort 9% $50-up FFPGS, Jay Ahn
Indiag 22 1.607-Seat Stadium acabana @ iwig.ne 33 10600 Highland Springs 9,000 400 1994 Besumont. CA 1 LNPRSSAT Happy Webb
=S R Daniel M Beaumont, CA 92223 6 Riding. Walking Trail (909) 845-1151 /8454090
15,000 1992 Cynthia Richardson NIA NA HCR highlandspringsreson com
1400 Ongoing mu NA Robert Richardson pringECaoro
3 (909) 931-1044/046-5657 e - .
Ramada Resory Conf. 3,100 1970 KI West LLC 41 $40-139% CREFRGSL Helen Kim
PRl Axievais com M. 1600 East Pam Canyon Drive 7.560 00 2000 Oregon 14 LNERSSAX :
Renaissance Esmeralda 1989 Marriott C 560 §145-1.200 B,CCREG,GS, Dennis Wagner Palim Springs, CA 92264 3
33,000 T30 N/A Wax:)l:lnnglun,. e, 4 HILNOCPRRS, Bill Baker
. 44-400 Indian Wells Ln. r - 3l SSASDSRSTWT  (760) 773-44447346.9308
Indian Wells, CA 92210 Spa Resort Casino 6 1.800 1963 Agua Caliente Development Auth 230 $59-189 CREFPGSHRSRN, Jim Metzger
1987 American Pr Mgmt. 410 $89-408 B.CCREFPGS, Rs.w.x Onofre 35 100 N. Indian Canyon Drive 6.500 200 1993 California 20 PLS.XFSASD Jeanette Moore
199 " h”. 158 HLLN, OC,PRSSA. Susan Palm Springs, CA 92262 4
Lol Sl it} (760) 322-6000/322-5351 .
: . Indian Wells Resort Hotel 7 4500 1987 LREK West, Inc. 155 S116-359 GGSPRLEXSI,
1985 Pam Sprmg- Mm Inc 161 $90-225 L,Nnbcéci;kirﬁﬁssé'liilw o SosflenKrwaek 3 7461 By, 11 00 ok s Py - ey
ey kil » TEARTR 60 1221218222380 L e B 7 s
info@ psmarquis.com
g Y — Northwoods Resart ] 4000 1995 Hotel Management Inc 147 $79.239 B.CCREFPGS,
" 37, 40650 Village Dr 5,800 400 NIA Big Bear Lake, CA 9 HILNER
i Big Bear Lake, CA 92315 6
A RIS X i
Marmiolt 3 PC.GSRWHRS. Diane Schmidt - - .
Ontario Alrport Marriott s 5 B eesoitepie. O g SR The Racquet Club Hotel Resort & Spa 3 3800 1938 Sign afthe Dove “ $85.205 BCB.CRHLN,
18. 200E Hcﬂ:’ﬂ‘!’"‘i 19 N.SDFPDC.SR (909) 975-S000/975-5050 n ﬁsnhhc.mu 5000 430 2000 O-WAMC'A g m
Holiday Inn Airport Ontario 7 1,500 1990 Lon Suites Imml N/A $89-105 Comp. Brk{ Buffer, Comp.  Larry Ferguson
3 OC.S ( . 3. 3400 Shelby St. 5,000 120 N/A Phoenix, AZ 150 Social Hour, BBQ Wed..  Vangic Esteban
e = s = T 3 o Ontario, CA 91764 7 50 Suites wilacuzzi Tubs  (909) 466 9600/941 - 1445
Radisson Hotel San Bernardino 8 12,996 Foster Hotels Intemational CR,FP ames Deskus innsuiteondaol
B MNCE Sme 19.000 1,300 19% S Bemmision, T ks SERVREENX (90 58).6181/381-5961 1000 : Aladdin Entertsinment NA o
San Bernardino, CA 92401 8 Pharsoh's Lost Kingdom Theme Park 3 7 i Eniy s s
M" e 40,1101 N, California 4000 350 NA Redlands, CA NA
3  Redlands, CAO2Y3 A
Best Western Heritage Inn 3 1,300 1992 Mr. Goodman 17 $69 up Premium movie Victoria Moore
4L 8179 Spruce Ave 2,900 150 N/A Great Wesiern Hotels 10 channels. official Quakes hotel, Daphne Price
Rancho Cucamonga, CA 91730 3 close to Blockbuster Pavilion  (909)466-1111/466-3876
B sales4bwhi & sol com
R ot

Cockail Hour, CR=Corporate Rates, F=Fimess Facility. FP=Free Parking, G=Golf Course, GS=Giift Shop, H=Handicapped Rooms, I=In-Room Movies.
Discounts, SR=Steam

Room, ST=Satellite Television, T=Tennis, W=Weekend Packages, X=Transfers from Nearest Airport

mmmmmmmk-&nummmumm

NiA = Nor A e WND = Wouddl Not Discle = nof available.  The information in the abyve list w..mw;muvﬁ.mmnm Tprhrhrudmrinmbdprhmm.
mfrkor:f‘ :?flw l:?rwu’:ﬁ: ur:‘l "}:WWTM: ol rmm-n SmETImeS XU -’: Please send cuerections or ockditions o ¢ ommpanty letterheod o The Inlond Empine Buviness Journal, PO. Bay
2003 This lixt appeared in the April 2002 {xsue of
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It's Good to
Be King

continued from page 6

experience.

Psychologically, it's your child and
it is very exciting to raise it. The ego is
validated in so many ways. Power and
control can be very intoxicating.

It's good to be king!

I've witnessed so many business
owners who hold on too tight, refusing
1o let go of their "child” only to see it
wither and die, eventually ending up in
bankruptcy or being forced to sell out.

A king doesn't have to wear a
crown . . . to be a King.

Micro-managing is one of the
ways that owners try to keep control
during periods of high growth. When
that fails, they introduce too many
control systems, and hierarchy be-
comes the order of the day. The busi-
ness changes from being results-driv-
en 1o systems-controlled. This, in turn,
spawns deadly viruses in the culture of
the organization. These viruses: fear,

insecurity, dishonesty and apathy
spread quickly throughout the busi-
ness. They eventually kill the life
sources of the business; the innovation,
the initiative, and all the positive, will-
ing attitudes. People lose interest be-
cause they are excluded and treated as
numbers,

Granted, in a smaller business
high control is very effective, because
communication and interaction are
constant and are the foundation for
emotional security. But as the business
grows and systems replace interaction,
the natural, willing organizational abil-
ity is watered down, taking with it the
excitement of being involved in the
big picture. Duties and jobs become
have to's instead of want to's. Have t0's
are stress creators and want to's are
stress relievers.

Business owners need to shift
from high-control management think-
ing to effective leadership through em-
powerment. Leadership suggests that
an investment made in people is an ex-
tremely valuable strategy and an asset
to organizational effectiveness. The
human capital of a business can be de-
scribed as unified creativity, responsi-
bility, energy and collective spiritual
agreements.

The greatest source of power a
business leader has is the committed
hearts and minds of everyone. Know-
ing how to direct this power creates

unstoppable, unflappable and unshak-
able zones of inspiration. This, in tum,
results in secure, highly profitable
work environments, “Most of what we
call management consists of making it
difficult for people to get their work
done.” -- Peter F. Drucker

Chris Alexander M A. is an organiza-
tional psychologist, respected speaketr;
author and business building strate-
gist. He has spent the last 20 years

helping people and organizations max-
imize their potential for greamess, so
they can achieve wealth, health and
extraordinary jov. Founder of Synergy
Executive Education, his main goal is
to turn stressed-out, frustrated work:
ers into dynamic, team playing go-get-
ters. He customizes programs for
many major corporations and also
reaches people on a personal level.
Recently, Alexander appeared in the
Coast Telecourse, “Dollar$ and

Sense: Personal Finance for the 2 1st
Century” -- In association with
KOCE-TV and IrwineMcGrawHill
Publishing. The course won the Aegis
Award in the training/education cate-
gory and the prestigious Los Angeles
area Emmy Award for overall excel-
lence. He may be reached at (949)
586-0511; e-mail: esynergy@ Pac-
bell.net or visit his Web site at

www.synergylifemastery.com

i

| 590 am... / 7 Eé Official Dodger Station

////

M&M in the Morning
6 AM TO 9 AM 0ith

Mark Larson
Larry Marino

The Larry Marino Show
12 noon to 1 pm and 10 to 11 pm

The Inland Empire’s only daily live issue talk show. Great guiests!
| Great topics! Listen to the radio show that listens to you and find
out what is really going on in the Inland Empire!

The Dennis Prager Show
9 am to 12 noon and
6 pm to 8 pm

The Michael Medved Show

1pmto 3 pm

Fl

for the Inland Empire.

The Hugh Hewitt Show
3 pmto 6 pm

=
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CSUSB Water Resourcés_lns»titute Honoree
Helps Raise Nearly $60,000 in Scholarships

Lois Krieger retired after more
than 25 years of service in developing
water policies locally and around the
state, but appreciation for her work as
a visionary and consensus-builder,
hasn't diminished.

Nearly $60,000 for endowed
scholarships was raised in honor of
the former chairwoman of Metropol-
itan Water District at a banquet held in
February by Cal State San Bernardi
no's Water Resources Institute.

Krieger received the second an
nual Lifetime Achievement Award
from the institute for her accomplish-
ments in ensuring the region and state
have a safe and reliable water supply,
said servants—institute director, Jeft
Davis.

“Lois personifies what we appre-
ciate in our public servants— dedica-
tion, hard work, and a determination
to make our world, especially in wa-
ter issues, better,” Davis said. "The
WRI is pleased to honor her for those
efforts.”

Cal State President Albert Kamig
said the university and the Water Re
source Institute are fortunate to have
someone of Krieger's stature serve as

a role model and as an inspiration to

"These scholarships serve as a
tribute to her accomplishments as a
leader developing water policies, in
bringing diverse interests together, and
perhaps most importantly, in empha-

Susan Lien, right, chairperson of the Water Resource Institute, presents the

Lifetime Achievement Award 1o honoree, Lois Krieger.

students. He said that she is a "won-
derful bridge between the university
and water policymakers."

sizing the importance of education,”
Karnig said. "I'm grateful to the
donors for recognizing Lois Krieger's

legacy in public service also includes
championing the value of education in
society."”

Krieger, who lived in Riverside
with her husband and family after
World War IT until moving to Prescott,
Arizona, last year, said she was pleased
to be honored by the institute and
hopes that those students who receive
the endowed scholarships will contin-
ue to be actively involved in water is-
sues and in developing water policies.

“The university has an important
role to play in the state's continuing
success and in choosing waler issues.
It is an effort you must pay close at-
tention to," Krieger said. "I think we
might find a future water leader from
the recipients of these scholarships.”

Krieger speaks from experience
as a trailblazer among the governing
boards that make water policy.

Besides being the first woman to
chair the Metropolitan Water District,

continued on page 26

Spring! And How Does
Your Garden (Business)

Grow?

by Brian Hill and Dee Power

The first step is to map out how
large an area you want for your garden
(business plan) and what types of seeds
(new products) you want to plant
(launch). You might try starting the
plants indoors (test marketing) before
exposing them to the perils of the nat-
ural elements (retail market). Don't for-
get to prepare the soil before you plant.

You may need some soil amend-
ments (new marketing VP) to give the
seeds (products) the best chance of
sprouting (being profitable). Some
gardeners (CEOs) maintain a compost
heap (last year's marketing ideas) and
mix that into the soil; others say that
compost just gives off gas and smells
bad. Fertilizer (advertising) is a must.
But how much to add (spend)?

e —

You surely don't want to saturate
the earth (market) with manure (your
commercials). In fact, successful gar-
dening is a matter of carefully regu-
lating (cost controls) all the raw ma-
terials you add--nitrogen, phospho-
rous, potassium, even water.

Regulating (managing) the sun
(the economy) is out of your control,
of course. Some tender sprouts (new
products) require more shade (patent
protection) than others in order to sur-
vive the first few critical weeks.

Controlling pests (competitors) is
a never-ending problem. Some of
these fly into your garden (market)
from out-of-state, some simply crawl,
after all they are vermin. Trouble is,
the more bountiful (profitable) your

continued on page 33

Half of U.S.

Companies

Did Not Make Revenue
Targets for 2002, Survey

Shows

More Than a Third of Respondents
Anticipate Hiring Freezes, Layoffs

More American business profes-
sionals are pessimistic about the U.S.
economy today than they were last
year. As a result, more companies an-
ticipate hiring freezes (36 percent) and
job eliminations (34 percent) than in
2002, according to American Manage-
ment Association's 2003 Current Eco-
nomic Conditions Survey. And more
than 60 percent of respondents believe
that the war in Iraq will have at least a
moderate impact on their business.

AMA surveyed 370 executive
members and corporate customers in

February and March 2003. Fifty per-
cent of respondents reported that their
organizations did not make 2002 rev-
enue targets. That is down from 58 per-
cent in 2001. Twenty-nine percent met
their targets last year, up from 23 per-
cent from the previous year; and 21
percent exceeded projections, up from
19 percent in 2001.

Nearly half (49 percent) of re-
spondents think the economy is de-
clining, up from 38 percent who saw a

continued on page 22
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Businesses Today Are More likely to be Sued by an

Employee Than Any Other Person or Entity
Is Your Company Properly Protected. ?
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Is Your Company
— Ready TO Hire?

Here are Several Tips for Deve loping

www.women—Zl.gov
Launched to Serve
Women Business Owners

Measure, measure, measure. Track

an Effective (and Legal) Emplovment candidates, sources, number of in

by Marc Bishara

The nature of the relationship be-
tween employer and employee is
changing. In simpler times, a hand-
shake and goodwill seemed sufficient
to ensure that the relationship was
sound and stable. However, in a new
era of increased regulation and explod-
ing litigation, the relationship has be-
come more adversarial and complex.

What is Employment Practices
Liability Insurance?

EPL is insurance protection specifi-
cally designed to cover three main areas:

a. Wrongful Termination including
violation of an employee's rights dur-
ing termination and failure to exercise
duty and care during termination.
b. Sexual Harassment both as a con-
dition of employment and as a basis of
employment decisions.
¢. Discrimination Termination, demo-
tion of failure/refusal to hire or promote
for any reason which violates law.
1. Why has EPL become such a
popular topic?

There has always been a surge of
consciousness regarding laws that tar-
get employment practices. In addition,

employees are aware of the many pub-
licized verdicts in favor of them. As a
result, insurance ciaim frequency and
severity have hit all-time highs.

On the plus side, employers are
being held to higher standards in em-
ployment practices. The need for man-
agers to review and implement appro-
priate hiring and termination proce-
dures is paramount.

2. Why should business owners
buy Employment Practices Liabil-
ity Insurance?

* The Edd receives nearly 50,000
sexual harassment complaints an-
nually.

+  The average settlement costs are in
the hundreds of thousands.

« Jury verdicts reach into the mil-
lions with some class actions ex-
ceeding $100 million dollars.

« Employers of all sizes are highly
vulnerable to exorbitant costs in
order to defend themselves, and
NO other insurance policy will ad-
dress these types of claims.

3. What types of claims are
paid with an EPLI policy?

Unlike many other insurance poli-
cies, there is no such thing as a stan-
dard EPLI policy. Coverage varies by

Statler’s Best Bets

riTalk 590am

KRLA S

Saturdays 4-5 pm

Looking for
Something to Do?
Statier's got the
vinswer!

FAMILY EVENTS
MOVIE OPENINGS
EVENT CALENDAR

TRAVEL DEALS

THEATRE SCENE

Anthony & Lyoms
Restaurant Review’s

insurance company. The trigger for
coverage in most instances is the alle-
gation itseif.

These are some coverages to look
for in any policy you consider pur-

chasing:

*  Prior Acts

+  Judgments

»  Front and Back Pay
*  Appeals

*  Pre and Post Judgment Interest
*  Retaliatory Discharge
*  Punitive Damage
+  (Class Action Suits
4. Who is covered by an EPLI
policy?
The better policies cover the following:
a. the business entity itself
b. the directors and officers of the
business
c. current and former employees

5. What does purchasing an
Employment Practices Liability
policy entail and what is the cost?

Today, EPL coverage has become
readily available. It is estimated that
more than 70 insurance companies of-
fer some form of policy. EPL is typi-
cally sold as a stand-alone policy or in
conjunction with another coverage
such as Professional Liability or Di-

rector and Officers Liability.

Buyers can expect to complete an
appiication asking a series of questions
regarding their current employment
practices.

Additionally, the insurance com-
pany may require analysis of the buy-
er's employee handbook, financial
statements and other human resource
procedures. Some insurance companies
conduct a full Employment Practices
Audit before determining eligibility.

With more and more insurance
companies entering the market, premi-
ums have come down tremendously.
Minimum premiums have dropped
from the $20,000 range in 1991 to
$2,500 for the average policy

Today, companies with between
25 and 50 employees can expect to pay
approximately $2,500 to $10,000 for
adequate coverage.

Marc J. Bishara, partner at Venbrook,
Risk Management and Insurance Ser-
vices located in Woodland Hills, is a
certified insurance counselor special-
izing in risk management and consult-
ing to business clients ranging from
start-up companies to large multi-na-
tional companies. He can be reached
at mbishara @ venbrook.com.

Half of U.S. Companies Did Not Make
Revenue Targets for 2002...

continued from page 21

decline one year ago. That pessimism
carries over (o expectations for their
company's performance in 2003. Of
those responding, 27 percent of com-
panies have lower expectations for this
year and 37 percent are trying to main-
tain the same projections as last year,
while 36 percent are trying to maintain
the same projections as last year, while
36 percent anticipate a higher rate of
performance.

Most executives are making
changes within their organizations to
address the current economic climate,
including reviewing budget forecasts

(68 percent) and business plans (62
percent), reorganizing positions of re-
sponsibilities (58 percent), scaling back
travel expenditures (46 percent) and
scaling back planned expansions of
business units or activities (26 percent).

Many companies also anticipate
changes that directly affect staffing, in-
cluding hiring freezes (36 percent) and
job eliminations (34 percent), hiring
cutbacks (31 percent) and scaling back
training and development expenditures
(26 percent). However, few companies

continued on page 27

Recruitment Strategy

American Management Associa-
tion's 2003 Job Outlook Survey shows
that 38 percent of executives anticipate
that their company's U.S. workforce
will increase this year. A well-planned
recruiting strategy will help to ensure
appropriate talent is in place when
needed. But, ineffective recruiting
practices can lead to critical hiring mis
takes and can also land you in court,
says Tom Schroeder, senior legal edi
tor, Council on Education in Manage-
ment (CEM). Schroeder, offers the fol-
lowing tips from the CEM's HR & the
Law Conference to make recruitment
strategies eftective and to avoid dis

crimunatory practices

) Reach a broad cross-section of

candidates. ook beyond the tried
and true methods of communica-
tion and consider diversity recruit-
ment methods such as: recruiting
through work expos held in ethni-
cally diverse areas, ensuring job
postings are accessible through
media that is available in a wide
variety of neighborhoods.

* Use technology: Web-based re-
sume management systems and e-
mail have made multi-location re-
cruiting much more efficient. Take
advantage of affordable resume
databases and streamline your re-

cruitment process.

terviews, offers, declines, etc. Met
rics such as time-to-hire, cost-per-
hire and EEO statistics are vital
Measure the quality of hires by
measuring retention, promotons
or performance. Analyze what
works and modify what doesn't

*  Be careful of legal dangers when
recruiting from your competitors
within the same industry. But the
tme and money saved by recruit
ing from your competitors may
well be spent in legal battles, Be
aware of non-compete agree-
ments, and remember to protect
your own organization with trade

secret protection practices

*  Keep up with changes in federal,
state and local legislation and/or
regulations to ensure your recruit
ing strategy is in compliance: ie
record-keeping, documentation,
application forms, testing, inter-
view questions and EEO report-
ing. Training and professional de-
velopment programs are helpful in
keeping up-to-date

*  Analyze and fine-tune the recruit-
ing process: Chart each step from
initial recruiting activity to new
employee hire. Use feedback from
other internal staff members to
streamline your process.

For more information, visit online at
www. hrandthelaw.com  or  call
1.800.262.9699

U.S. Secretary of Labor Elaine L. Chao
and Small Business Administrator Hector
Barreto Unveil New Site

U.S. Secretary of Labor Elaine |
Chao and Small Business Administra-
tor Hector Barreto have unveiled
www.women-21.gov, a new Web site
that recognizes the ever increasing role
of women small business owners in the
Amerncan economy as a major source
of job creation. The site is designed 1o
help businesswomen effectively and
efficiently access federal government
resources, and builds on the President’s
initiative to foster the growth of
women-owned businesses he an-
nounced at last year's National Summit
on Entrepreneurship

The time is right. According to the
Census Bureau's latest Survey of Mi-
nority-Owned Business Enterprises,
women owned 26 percent of the na-
tion's 20.8 million non-farm business-
es— which translates into 5,417,034
firms. Those businesses also employed
7.1 million paid workers, and generat-
ed $818.7 billion in sales and receipts.

www.women-21.gov champions
the cause of women small business
owners and their ever-increasing role
in the American marketplace. The site,

the first of its kind, aims to serve these
women by providing the resources
they need to continue driving their
businesses forward, creating more jobs
in the nation’s economy. Highlights of
the Web site include up-to-date infor-
mation regarding Key issues such as
access to capital. health insurance, gov-
emment procurement, retirement secu-
rity, technology and the tax code

“As Secretary of Labor, I see first-
hand how women-owned businesses
are creating more jobs for American
workers,” Chao said. "These business-
women are vital to our nation's econo-
my. | hope www.women-21.gov will
provide easy access to federal resources
to help women entrepreneurs in ad-
vancing their businesses’ growth and, in
turn, further our nation’s economic ex-
pansion and create more jobs."

The site will be regularly updated
and will provide special features for
women business owners such as Web-

caslts, registration for upcoming events,
and reports on what women entrepre-
neurs are thinking and saying on key

I1ssues.

New Study on State Spending Shows California Was on Unsustainable Binge

In a devastating report on spend-
ing by state governments released this
week by the NFIB Research Founda-
tion, California in the last decade acted
like a drunken sailor out for a Friday
night of fun, pockets bulging with the
coins of the realm.

Faced with budget deficits from
sea to shining sea, state governments
are desperately seeking ways (o shore

pity on their plight. "It is difficult to be
sympathetic with the states," wrote
William J. Dennis Jr., Senior Research
Fellow with the NFIB Research Foun-
dation, in his study. "For over a decade
and a half, states ran up expenditures
with minimal regard for the long-term
consequences... There is no immutable
law forcing state spending to perpetu-
ally rise, at least not on an inflation-ad-
justed. per capita basis. States can

spend responsibly; they are not Tocked-
in." But that lesson was ignored when
economically flush times came and
revenues rolled in."

Dennis titled his report "Laissez
Les Bon Temps Roulez. Past State
Spending as the Basis for Current State
Deficits." The French term in the title
was used by former high-flying
Louisiana Governor Edwin Edwards.
In English is means, "Let the good

times roll."

"The purpose of the study is not to
pick good states or bad states or to as--
mhumammudpum 4

.spmdmglsﬂwnghtamm‘md'

Dennis. "But this study shows that a -
deficit is made up of two factors (rev-
enues and spending) and the spending
side is the bigger part of the problem.

continued on page 27 [

Y

%2
R
B>
N
&
&I
S
U
[
2
&)
%
A
]
B>
2
S
oy
®
S
>
2
S
X
X
N
N
X
5]

/.1

v A




2

M E

nl
)
=7

S U PPLEIE

HANDBOOK

S S

,
«
-

I

),

|

|

S

B U

~
~
<
.
-
%

BUSINESS JOURNAL +« PAGE 24

S MA L L

APRIL 2003

BUSINESS HANDBOOK

Protecting Your Company’s Internet Identity

by Gregory J. Marcot, Esq., Kring &
Chung, LILP

What is in a name? How about a
domain name? These days, trademark
and unfair competition laws are often
the last bastion of defense against
piracy of commercial identities. But
when is it permissible to use the name
of a celebnity, a well-known business
or organization, or popular name
brand as part of a domain name, with-
out obtaining consent?

The Internet Corporation for As-
signed Names and Numbers
(“ICANN™) is a non-profit, private-
sector corporation formed by a diverse
consortium of the Internet’s business,
technical, academic, and user com-
munities. ICANN is internationally
recognized as the global consensus
entity responsible for coordinating the
technical management of the Intemet's
domain name system. Also, the cor-
poration oversees all registrations,
transfers, cancellations or changes to
the majority of the domain names
used on the Internet. The Uniform
Domain Name Dispute Resolution
Policy (the “Policy™) is the body of
law adopted by ICANN that embod-
ies the terms and conditions relating
to any dispute between the domain
name holder and another third party
regarding the registration and use of
Internet domain names that end in
.com, .net and .org. The Policy is also
applicable to various other unspecified
domain names as well, such as those
ending in .nu, .tv, .ws, etc. All pro-
ceedings arising under the Policy are
governed by the Rules for Uniform
Domain Name Dispute Resolution
Policy (the “Rules”) and are adminis-
tered by various private dispute reso-
lution service providers such as the
National Arbitration Foundation and
the World Intellectual Property Orga-
nization Arbitration and Mediation
Center, along with said dispute reso-
lution services' own “supplemental”
rules.

Pursuant to the Policy, in order
for a party (“Complainant”) to prevail
in a dispute over a domain name, and
thus compel the transfer or cancella-

tion of the name, it must prove that:
(i) the domain name in dispute is iden-

tical or confusingly similar to a trade-
mark or service mark in which the
Complainant has rights, whether or
not the trade or service mark has been
registered by any state or federal
agency; (ii) the domain name owner
(*Respondent™) has no rights or legit-
imate interests in respect to the do-
main name; and (iii) the domain name
has been registered and is being used
in bad faith. The Complainant has the
burden of establishing that each of
these three elements is present before
a domain name will be canceled or
transferred. Thus, a Complainant who
conclusively proves two out of the
three elements, but fails to establish
the third element, will necessarily
have its complaint dismissed. Ac-
cordingly, each element is equally as
important as the other two.

Is the domain name similar to a
prior trade or service mark?

The first prong of this three-part
test is, at first glance, the easiest to an-
alyze. Whether the domain name is
similar to a prior trade or service mark
is usually a factual question best an-
swered by simply looking at the
words in question. However, an issue
may arise as to whether the Com-
platnant actually owns a trademark in-
terest in his mark and whether that in-
terest is superior to that of the Re-
spondent. This is not a question of
whether the Complainant owns a reg-
istered mark, but rather whether the
Complainant’s interest in the mark is
sufficient to give him rights superior
to those of the Respondent. Even
though a Complainant may own a
registered mark, which would consti-
tute prima facie evidence that his
rights in the mark are superior, it is
still possible, in certain situations, for
a Respondent to demonstrate a supe-
rior interest in the mark. For example,
in Vishwa Nirmmala Dharma a.k.a. Sa-
bers Network and SD Montford Case
No. D 2001-0467 (WIPO June, 2001),
a three-member panel ruled that a
Complainant’s registration of the
name “SAHAJA YOGA" did not pre-
vent Respondents use of the domain
name <sahajayoga> because, although
the domain name was essentially
identical to the registered trademark,

the alleged trademark was actually a
descriptive term, relating to a religious
concept that not only did not onginate
with the Complainant, but dated back
several thousands of years. Accord-
ingly, it is never safe to assume that a
mark that has been registered by a
state of federal agency automatically
guaranties that the holder of the regis-
tered mark has a prevailing interest in
the mark for purposes of this analysis.

Does the owner of the domain
name have a legitimate interest in
the domain name?

The second prong of the test,
whether the Respondent has any
rights or legitimate interests in the do-
main name, can be established three
separate ways: (i) before any notice of
the dispute, the Respondent used the
domain name in connection with a
bona fide offering of goods or servic-
es; or (ii) the Respondent has been
commonly known by the domain
name even if Respondent has not ac-
quired any trade or service mark in-
terest in the name (this typically hap-
pens when an individual coincidental-
ly shares a common name with a
celebrity or business); or (iii) the Re-
spondent is making legitimate, non-
commercial or fair use of the domain
name without intent of commercial
gain to mislead consumers or other-
wise tarnish the Complainant’s trade
or service mark. See Policy paragraph
4(c). Non-commercial or fair use in-
cludes using a domain name for a
Web site in which the Respondent is
exercising his First Amendment
rights, including Web sites dedicated
to commenting on, criticizing or oth-
erwise disparaging the Complainant.
For example, in The Integral Yoga In-

i inistrator No.
FA0209000124228 (NAF, December
2002), a three-member panel ruled it
was permissible for the domain ad-
ministrator to use a domain name that
incorporated the Complainant’s com-
mercial name to identify the adminis-
trator’s Web site that was dedicated to
publicly criticizing the Complainant’s
organization by identifying it as a cult.
Similarly, in Bosley Medical Group

d Bosle stitute, Inc. v.
Michael Kremer Case No. D2000-

1647 (WIPO, February 2001), the Re
spondent was allowed to continue his
use of a domain name that was simi
lar to the Complainant’s registered
name for a Web site that consisted of
a collection of testimonials from indi
viduals who had negative experiences
with the Complainant’s patented hair

restoration process

Is the domain name being used in
bad faith?

The third prong of the test ana-
lyzes whether the Respondent regis-
tered and uses the domain name in
bad faith. Paragraph 4(b) of the Poli
cy breaks down this element even fur-
ther by stating that Respondent’s use
of the domain name is in bad faith
when: (i) circumstances indicate that
the Respondent registered or acquired
the domain name primarily for the
purpose of selling, renting, or other-
wise transferring the domain name
registration . . . for valuable consider-
ation in excess of Respondent’s docu-
mented out-of-pocket costs directly
related to the domain name; or (i) the
Respondent registered the domain
name in order to prevent the owner of
the trademark from reflecting the
mark in a corresponding domain
name, provided that the Respondent
has engaged in a pattern of such con-
duct; or (i) the Respondent registered
the domain name primarily for the
purpose of disrupting the business of
a competitor; or (iv) by using the do-
main name, the Respondent inten-
tionally attempted to attract, for com-
mercial gain, Internet users to Re-
spondent’s Web site or other on-line
location, by creating a likelihood of
confusion with Complainant’s mark.

Additionally, aside from the
analysis above, the arbitrator may de-
cide, even if not raised by the Re-
spondent, whether the Complainant
has brought its action in bad faith in
an attempt to force the Respondent (o
unjustifiably transfer the domain
name. This concept of using the Pol-
icy in bad faith is commonly known
as “Reverse Domain Name Hijack-
ing” and requires an analysis of such
case-by-case components such as
Complainant’s rationale for filing its

continued on page 41
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Auto Restorators Inc. Is State-of-the-Art
in Technology and Customer Service

by Georgine Loveland

Vincent A.

moved to California several vears

Elefante’s family

ago, from Canton, Ohio. His compa-
ny, Auto Restorators Inc. is located at
8605 Utica Ave. in Rancho Cuca-
monga and the
office is embel

lished with vin

tage photo-
graphs of fa
mous  boxers
and boxing
memorabilia
Elefante's fa

ther, Calvin,
was a talented
welter-weight
fighter who
once fought the
former world
champion,
Sammy Angott
He would trav

el o NYC
and compete in
matches at
“fight clubs,”

basically bars

Vincent A. Elefante, general manager and

owner of Auto Restorators Inc. Collision

However, nothing was handed to
Elefante on a silver hubcap. He
worked and he worked hard, fighting
his way through his own type of chal-
lenges in a different kind of ring. 1
did learn how to (physically) fight,
however,” he recalled. “I have two
brothers.”

The work
ethic was
strong in the
Elefante family
and he enjoved
it. He started
working at age
13 at Christmas
tree lots and
other jobs until
he was hired
by an after-
market auto
parts producer
in Upland
when he was
16. When that
company was
sold to a com-

pany in Brea,

he went along

and stayed until

with  boxing Repair Center. he finished
rings inside. He Photo by Georgine Loveland high school

didn't win the
pivotal event but if he had, he would
have had the chance to fight Sugar
Ray Robinson.

Perhaps that was a blessing, be-
cause his family’s move to Southern
California in search of a better life,
before Vincent was born, opened the
door to a good life, indeed, for the en-
terprising and hard-working Elefante.
And, it was certainly a plus for the
city of Rancho Cucamonga, where
Auto Restorators is located.

and the compa-

ny closed.
Then, what to do? Elefante at-
tended business classes at Chaffey
College, but his heart really wasn’t in

it. He worked for Mike Dennis of

Amold’s Auto Body in Ontario, and
he caught on so quickly that Dennis
told him he should start his own busi-
ness. He was 19, So, he did. In the
beginning, he attended college.
worked full ime and at his own busi-
ness. After four months, he quit col-

:
. i ' .
Georgine Loveland (Editor) .........
Ceaipy i
b 1 ’ .

WY e e

a.

lege and quit his job. A friend of his
father located the young man's first
building, just 1,500 sq. ft., which he
rented. He was on his way

The business grew in a controlled
way, earning Elefante a reputation for
fairness, honesty, integrity, and excel-
lent work. He is as proud of his early
facilities as he is today of his spank-
ing clean structure and high-tech
equipment. “We went from $500 in
tools and 1,500 sq. ft. to 10,000 sq. fi
and a $2 million investment.”

The enterprise can repair about
80 cars a month, and the owner says,
“This is just right. We can do this and
still be comfortable and meet the de-
mands of our paying customers. 1 live
in this community and I have to look
people in the eye. If I did some things
that other shops do, they would have
put me in jail!”

Elefante’s philosophy is unlike
many other collision centers’ mind-
sets where customers sometimes get
ripped off and others really don’t care
about the customer’s concerns. Very
often, cars
a r e
brought in
by owners
who have
been in-
volved in
an  acci-
dent and
are  lrau-
matized or
suffering
from in-
juries.

Ele-
fante in-
sists  on
unparalleled customer service. When
his clients have no means of trans-
portation while their cars are being re-
paired, he doesn’t leave them to their
own devices, or at the mercy of rental
car companies, he provides it. He
asks if they need help. He picks them
up, attends to the delivery of their re-
paired vehicle, even if it means driv-
ing to San Diego or Newport Beach,
He has even aided people in getting
to the grocery store or school.

“If it is in our grasp, we will do it
for the client,” Elefante comments.
“Clients are often left in the dark. We
don’t let them call us—we will call
them first with the target date, any de-
tails or questions, etc. We understand
that nobody wants to be here, and try
to reassure them that they have cho-
sen the right place. You have to com-
municate with them.” Elefante’s even
calls their customers after the work is
done; send the warranty and always a
follow-up letter asking if they have
experienced any problems. Then, the
business also sends another “check-
ing-up-on” letter in six months or a
year, because, “Many people put off
calling. We want the car to be better
than it was before

“We embrace this,” he said. “It's
giving a little extra.” It is no wonder
this collision center enjoys a great re-
peat business and referrals

Last fall, Auto Restorators pur-
chased a new Hein Warner Black
Hawk frame machine. “While our
competition tries o repair as many
vehicles
as  they
can, we
still repair
them one
al a hme.
We feel
that safe-
ty is the
most im-
portant
aspect af-
ter a colli-
sion. Our
n e w
Black
Hawk
P1000 helps us accomplish that.

Elefante is a former president of
the Rancho Cucamonga Chamber of
Commerce; was an active participant
in the Grape Harvest Festival for 15
years, and was named 1993 Small
Business Person of the Year. He lives
in Alta Loma with his wife, Tracy,
market director of Inland Empire
Builders, and their children—Jacque-
lyn, 16, and Vincent Jr., five years
old.
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Cal Poly Pomona President Bob H.
Suzuki Speaks on His Retirement, the

Past and the Future

continued from page 13

self-described “confirmed incurable
optimist,” he strode ahead into life and
eamed a B.S. and M.S. degrees in me-
chanical engineering from the Univer-
sity of California, Berkeley and worked
as a research engineer for Boeing in
Seattle. He returned to graduate school
at the California Institute of Technolo-
gy in Pasadena, where he received a
doctorate and began teaching under-
graduate and graduate courses in aero-

space engineening in the Department of

Aerospace Engineering at the Univer-
sity of Southern Califorma.

This was the 1967-71 timeframe
when civil rights became a major issue
in the nation and he became deeply in-
volved. Suzuki was one of the leaders
of the nationwide campaign that led to
the Congressional repeal of the Emer-
gency Detention Act and chaired the
National Education Commission of the
Japanese American Citizens League
(JACL) and was responsible for initi-

ating action that led to the inclusion of
Asian Americans in federally mandat-

tee for the desegregation of the Pasade-
na Public Schools.

Due to his efforts and growing
passion for these issues, Suzuki
changed course and joined the faculty
of the School of Education at the Uni-
versity of Massachusetts in Amherst.
There, his focus was on multicultur-

Always an advocate of open communication between all groups of students,
President Bob Suzuki practices what he preaches.

ed affirmative action programs. He also
served as chair of the Equal Opportu-
nity Program Advisory Committee at
Pasadena City College, and vice chair
of the Community Advisory Commit-

M L A W O F F | C E 8§
“Laws were made to be broken”
Christopher North, May, 1830

“Had laws not been, we never had been blam ‘d; for

not to know we sinn ‘d is innocence”

Sir William Davenant
1606-1668
933 3 BASELINE ROAD, SUITE 110 BANCHO CUCAMONGA CA 91730

(909) 980-1100 = FAX (909) 941-8610

al/international education, the socio-
logical and cultural foundations of ed-
ucation, and Asian American studies.
To help his students fully comprehend
the minority experience in America,
Suzuki used the example of Irish
Americans who suffered through re-
jection in their new country afler en-
during 350 years of oppression and lat-
er, starvation in their homeland.

In 1981, he returned to academic
administration and assumed the posi-
tion of dean of graduate studies and re-
search at Cal State University, Los An-
geles. He then became vice president
for academic affairs at Cal State,
Northridge, overseeing an annual
budget of more than $100 million.

In 1991, Suzuki became the fourth
president of Cal Poly Pomona, and
while the years have rendered difficul-
ties such as the recession at that time,
which necessitated a layoff of 150 peo-
ple (“not exactly a morale booster”),
coupled with serious debates regarding
initiating a merit pay system, there
have been glowing successes.

One of the projects the president is
most proud of is the more than $250

million in ongoing construction proj

ects such as the state-of-the-art Inno-
vation Village, a high-tech park fund-
ed through public-private parterships
The American Red Cross is slated to
become the nation’s largest blood pro-
cessing center and anchor tenant on the
site.

Shortly, Bob Suzuki will take a
one-year sabbatical and spend three 1o
four months in Vietnam. He has been
working with two universities there
since 1994 because he feels the coun-
try is energetic and is an up-and-com-
ing country worth attention and guid-
ance. He will continue his writing. He
has published countless papers and lec
tured extensively through the years,
and was among the first scholars to de-
bunk the “maodel minority™ stereotype
of Asian Americans

“I am going to siay out of the way
of the new president,” he explained
“Mike Ortiz will be a great leader who
will help this institution to progress.
The diversity thrust will continue.”

Suzuki also plans to teach and ex-
pand the leadership program for aca-
demics that he has been working on for
six years. There is a shortage in higher
education training—teaching teachers
how to lead, he said. "It has always
been, ‘learn by doing.”” He believes
there is a better way.

In the coming year, Bob Suzuki, a
movie buff, and his wife, Agnes (nee
Hirano). who hails from Hawaii and
holds a bachelor of arts degree in soci-
ology from UC Berkeley, will have the
time to enjoy their three children and
two grandchildren (another is on the
way), play tennis and cook

Suzuki will eventually land back
at Cal State, L..A. to work with Presi-
dent Jim Rosser, who hired Suzuki 23
years ago...a successful circle com-
pleted in the life of a visionary who has
always wanted minorities to be treated
fairly, communicate with each other
and be accepted into their communities
as equals.

Bob Suzuki knows only too well,
what pain the opposite side of the coin
can bring.

Simplifying Social Security Disability

continued from page 3

If you are no longer able to work due
to physical or mental problems regard-
less of age, or represent a group who
would like more information contact

Disability Legal Services at 760-772-
4256 or call toll free at 1-800-772-
4407.
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Major Safety
Concerns...

continued from page 6

wait long periods for additional help.
The problem lies in the fact that the fire
department is funded by property tax
dollars and large areas of the county are
state and federal lands with no revenue.

We have been discussing this
problem with federal, state and county
representatives and no one has a solu-
tion. State lawmakers are consumed
with the deficit. "Most of the residents
are from L.A. and Orange County, why
should I spend my constituent’s mon-
ey to provide services for them?" is the
common statement from San Bemardi-
no County Board of Supervisors mem-

bers, In fact, Supervisor Biane at the
board meeting today, stated "I'm con
cemed about the public safety needs of
my own district." Supervisor Biane is
forgetting that the cities in his district
have their own fire departments, and
need the supervisors to protect their cit-
izens when they travel outside the city
into county areas.

Each fire station needs about $1.4
million to provide service— the coun-
ty's total subsidy toward county fire
protection is a total of $1.4 million
dollars. "We are forced to spread it
thinly over 20,00 square miles," stat-
ed engineer Crane. "It is far too little,
for way too much.” The county liked
to include a figure of $2.2 million
with regard to the fire department, but
they know full well that $800,000 go

to the Office of Emergency Services
and not toward fire station spending
While Rep. Lewis’ office is looking at
funding a fire station in Baker to pro-
tect the north I-15, there is no money
for staffing it from anyone. The ex-
pectations are the smallest of commu-
nities will protect over 20,000 square
miles of the county, with budgets of
about $80,000 each. The burden is be-
yond the abilities of these tiny com-
munity departments, and the county
will not subsidize them and protect
the traveling public adequately.

The I-15 was shut down for over
five hours while the initial crew of
two part-time extra help firefighters
struggled with the massive work of at-
tending to 105 victims and help trav-
eled from over 200 miles away. "They

are doing this every day, with families
from L.A. and Orange County, and
hoping that the proper pay and
staffing will become important some-
day,” stated President Crane. "The
County of San Bemardino can do
more to protect the traveling public,
and provide the proper funding to the
small communities that make up the
County Fire Department.

"While we wait for their indeci-
sion, people will continue to die with-
out adequate protection; and experi-
enced firefighters will be forced to
move on to better jobs, 1o protect their
families,"” concluded President Crane.

For further information contact Dar-
rel Crane 909 816 1917- Pager 909
422 4710

CSUSB...Honoree Helps Raise... $60,000...

continued from page 21

she also served as the first woman pres-
ident of the Association of California
Water Agencies (ACWA) and served as
the Western Municipal Water District's
representative o Metropolitan.

At Metropolitan, she was involved
in the planning of the massive Dia-
mond Valley Reservoir south of Hemet
and in developing the district's first
mission statement. As president of
ACWA, she helped develop a policy
statement recognizing the need to serve
city and farm, north and south, and to
unite water interests around the state.

Davis said Krieger's reputation
and her being honored were instru-

mental in the fundraising for $60,000
in three scholarships at Cal State San
Bernardino. Included in the funding
was $20,000 from Western Municipal
Water District, $20,000 from Metro-
politan Water District, $10,000 from
the engineering firm of Krieger and
Stewart, $2,500 from the law firm of
Best, Best and Krieger and $5,000
from Albert Webb & Associates.
Nearly $2,500 was raised for scholar-
ships from the table sponsorships and
tickets sold at the event.

The money will be used to estab-
lish three scholarships: the Lois B.
Krieger/Western Municipal Water

District Scholarship, the Lois B.
Krieger/Metropolitan Water District
Scholarship and the Lois B.
Krieger/Krieger and Stewart Scholar-
ship, with the rest of the money being
combined to fund another endow-
ment, Davis said.

The three scholarships will be for
students in the two water resources
programs now available for students,
a management specialization. The uni-
versity is currently developing two
additional water-related programs— a
bachelor’s of science in environmen-
tal studies and a master's in public
health. These degree programs would
also be eligible for scholarships.

Krieger is the second person to be
honored with a lifetime achievement

award from the Water Resources In-
stitute. Last year, former state Senator
Ruben Ayala received the inaugural
award for his work on water issues,
including legislation to improve water
quality in the inland region and the
state. The Water Resources Institute
develops and encourages sound re-
search and analysis and provides edu-
cational resources on water issues
affecting Southern California com-
munities.

For more information on the
scholarships or the Water Resources
Institute, contact the institute at (909)
880-7681.

New Study on
Spending by State

continued from page 23

State spending performance—control-
ling for inflation and population—var-
ied substantially over the last nearly
quarter century. The most common
pattern was stable spending in the lat-
ter 1970s through the mid-1980s; then
there was a take-off and rising spend-
ing through 2000. But even in the most
parsimonious states, and some were
more than others, inflation-adjusted per
capita spending was higher at the end
of the period than at the beginning, typ-

ically by as much as 50 percent."

"This study supports every alarm
we have been sounding for the past
five to 10 years," says Martyn Hopper,
state director for the 37,000-member
California state chapter of NFIB.
“There can be no justification for any
tax increase until Sacramento leams to
manage the more-than-adequate
amount of revenues it receives from
the people.” The Dennis study can be
viewed on the NFIB Web page at
www.nfib.com. Further comment is
available from Martyn Hopper at the
number above or from William J. Den-
nis Jr. at 203-314-2013.

For Insight on Inland Empire Business ...

Subscribe Now. (909) 989-4733

Half of U.S. Companies Did Not Make
Revenue Targets for 2002...

continued from page 21

will shorten work weeks or work hours
per day (11 percent) or implement pay
cuts (6 percent).

In the short term, nine pereent of
respondents expect great impact on
their business from the war with Iraq
and 53 percent think there will be mod-
erate impact. In the long term, more
than half of respondents foresee a mod-
erate (50 percent) or great (6 percent)
impact.

American Management Association is
the world's leading membership-based
management development organiza-
tion. For 80 vyears, it has provided

valuable and practical action-oriented
leaming programs to people at all lev-
els, in all industries, from companies
and agencies of all sizes. More than
500,000 AMA customers and members
a year learn new skills and behaviors,
gain more confidence, advance their
careers and contribute to the success
of their organizations through a wide
range of AMA seminars, conferences
and executive forums, as well as
through AMA books and publications,
research, and print and online self-
study courses, For more information,
VISIt www.amanet.org.
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Children Who Stutter: What Parents Can Do

A new survey by the Stuttering
Foundation of America shows that as
many as three million Americans are
affected by stuttering. The survey also
shows that many adults lack the nec-
essary knowledge of this complex
speech disorder to aid their children
when they are suffering from a stut-
tering problem.

“The survey results indicate that
it is more important than ever for us
to focus our efforts on educating par-
ents of young children about stutter-
ing." said Jane Fraser. president of
The Stuttering Foundation. a 56-year-
old nonprofit organization dedicated
to the prevention and treatment of

stuttering. "With early detection and
intervention, stuttering in young chil-
dren can almost always be overcome.
It is crucial that parents become in-
formed."

Of the 1,000 adults surveyed, 90
percent said they would tell a child
who stuttered to "slow down and re-
lax," another 33 percent said they
would correct the child or finish their
sentence, Research shows that both of
these common reactions may actually
aggravate the problem by frustrating
the child and that patient, attentive lis-
tening is the most critical tactic

"Parents should realize that the
way they react o stuttering plays an
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important role in the child's speech de-
velopment,” said Lisa Scott Trautman
Ph.D.. assistant professor of speech-
language pathology at The Florida
State University. "If a child senses
frustration and impatience when he
speaks, his concerns about talking w ill
increase.”

For many young children, posi-
tive attitudes and reactions of parents
and other family members are an ef-
fective way to encourage normal flu-
ency. Below is a list of tips for parents
who are dealing with a stuttering

child.

+ Remain calm if you hear your
child stutter.

«  Give the child your attention and
listen carefully, allowing him to
complete his sentence without in-
terruption.

= Talk in a slow, relaxed way your-
self; this will be more effectve
than any criticism or advice to 'ry
it again slowly.’

« Use your facial expressions and
other body language to convey
that you are listening to what
your child says, not how she says
it. This will build confidence and
likely increase fluency.

* Reduce the number of questions
you ask your child.

«  Set aside a few minutes at a reg-
ular time each day when you can
give your undivided attention to
your child.

* Help all members of the family
learn to take turns talking and his-
tening.

* Observe the way you interact
with your child.

¢ Above all, convey that you accept
your child as he is.

A more positive note of the sur-
vey showed that 84 percent of those
surveyed would seek professional
help. If stuttering lasts longer than six
months, or if it seems fairly severe or
worsens, an evaluation by a speech
therapist is recommended. The suc-
cess rate is very high when children
begin therapy between the ages of two
and five years old.

In the past, experts incorrectly be-
lieved that paying attention to a child's

stuttering would exacerbate the situa
tion. It was even feared that offering
the child therapy "would arouse ml.
child's awareness and cause more stut-
tering,” said Ehud Yairi, speech-lan
guage pathologist and researcher at the
University of Illinois at Champaign-
Urbana and Tel-Aviv University

However, research by Yairi pub-
lished in the April issue of the Joumal
of .\;f’(’l't'h. Language and Hearing Re
search reveals that all children may be
aware of the differences between flu-
ent speech and stuttering as early as
age three, and that they often display
a social preference for fluent-speaking
children by the time they are four
years old

“These findings should provide
support shift from a 'hands-off' ap-
proach to more direct therapy tech-
niques, and even more so with school-
age children” added Edward G. Con-
ture, Ph.D., of Vanderbilt University

"Any time parents are concemed
about a child’s fluency.” notes Jane
Fraser, "they should educate them-
selves about the disorder and the
many ways they can work to prevent
stuttering from becoming a chronic
problem.”

A new brochure, If You Think
Your Child Is Stuttering. also avail-
able in Spanish, answers questions
that parents and teachers often have.
Written by Edward G. Conture, Ph.D
and Barry Guitar, Ph.D., of the Uni-
versity of Vermont, it describes the
difference between normal disfluen-
cies and stuttering and gives seven
tips for parents of ways to help their
child immediately.

For a free copy, parents, teachers
and others may contact the Stuttering
Foundation, P.O. Box 11749, Mem-
phis TN 38111-0749; 1-800-992-
9392; e-mail stutter@ vantek.net; or
download directly from www.stutter-
inghelp.org. On the home page, click
on "Resources,” then select "Referral
Lists." The site also includes a list of
more than 5,500 libraries that shelve
foundation books and videotapes.
Twenty four books and 20 video tapes
on stuttering are also offered, includ-
ing the 30-minute video, “Stuttering
and The Preschool Child: Help for
Families.”
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New Radlatlon Treatment for Cancer Brought
to Inland Empire

Dr. W. Wayland Eure, Je., of Ra-
diation Therapy Medical Group, a pri-
vately-owned cancer clinic founded in
1972, announced last week the avail-
ability of the industry’s most ad-
vanced cancer treatment opton. Their
new SmartBeam IMRT (Intensity
Modulated Radiation Therapy) is a
state-of-the-art cancer treatment
method that delivers high doses of ra-
diation directly to cancer cells in a
very targeted way. Believed to be the
greatest advance in radiation oncolo-
gy since the introduction of the med-
ical linear accelerator in 1960, IMRT
utilizes the computer system to opti-
mize the radiation delivery technique

“We're excited to be one of the
few in the nation to be able to offer
this advanced treatment to patients,”
said Eric Frank, Ph.D,
physicist and head of Photon Physics
“The SmantBeam IMRT can
deliver higher radiation doses directly

radiation
Service.

to cancer cells while sparing more of
the surrounding healthy tissue.”

Dr. Ramez Farah, radiation on-
cologist at Radiation Therapy Medical
Group, explained that the SmartBeam
IMRT can be used to treat tumors that
might have been considered untreat-
able in the past due to close proximi-
ty of vital organs and structures.
Treating such tumors requires tremen-
dous accuracy.

Currently the only location in the
Inland Empire, and one of very few in
the nation to provide this advanced
treatment, Radiation Therapy Medical
Group, located near Arlington and
Magnolia Avenues, has invested more
than $2 million dollars in this tech-
nology. Farah explained that in the
case of head and neck tumors, the
SmartBeam IMRT minimizes expo-
sure of radiation to the salivary glands
and other important structures. In the

case of prostate cancer, exposure of

nearby bladder or rectum can be min-
imized. IMRT is being used to treat
tumors in the brain, breast, head and
neck, liver, lung, pancreas, prostate,
and uterus. “A study of early stage
prostate cancer has shown that the
higher radiation doses possible with
the SmartBeam IMRT have the po-

tumor control,”

tential to vastly improve the rate of

states Farah

Powerful computer programming

allows the physician to optimize and

personalize a treatment plan. The ra
diation beam from the IMRT can be
shaped to follow the contours of the

tumor, and the equipment can be ro-

tated around the patient to send a spe-
cific dose from the most favorable an-

continued on page 37
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EASTSIDE HEALTH CENTER

The Eastside Health Center, located at 1970
University Avenue,

medical and dental

The Eastside Health Center provides approxi-
mately 16,000 patient visits per year.
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» Riverside area elementary
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nificant oral health needs facing Riverside children. The

program has educated 7,550 students, screened 5,421
sealants on 981 students.

HEALTH IN MOTION

Health In Motion is a 38-foot mobile
health vehicle that travels to 10 sites
throughout Riverside, Corona and Perris.
The program provides immunizations and
basic health exams at a minimal cost to the

Don’t Miss the “Get Movin’ Riverside” Kickoff on May 17, 2003

Get Movin' Riverside is a collaborative effort addressing the emerging epidemic of over-

weight and unfit children.

weight with an even higher number that are physically unfit. Lack of physical activity,

fast food and increased

Our collaborative is developing ways to address this escalating health problem that is
facing our youth’s future. For more information, contact Marjorie Franzen-Weiss at

portion sizes are all

Almost one-third of students in the Riverside area are over-

(909) 788-3471 or e-mail Margie@rchf.org

contributing

factors.

For more information call Riverside Community Health Foundation at (909) 788-3471.
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UCR Sociologist Says Stress, Danger and Ridicule on
the Job Could Mean Bruises for Partners at Home

Data Compares Blue Collar Workers and White Collar Workers

Here's an arresting research report
during Women's History Month: Men
who work in female-dominated pro-
fessions, such as clerks and classroom
aides, are 47 percent more likely to
lash out in violence against wives or
live-in girlfriends than a control-group
of white-collar managers, according
to a recent study by a sociologist at
the University of California, River-
side.

That is just one of the studies
found by Scott Melzer, a postgraduate
researcher, who used a national data
set study to compare blue-collar oc-
cupations with white-collar manage-
rial workers.

"I'm familiar with the stereotype
that blue-collar workers would be
more likely to abuse their wives, but [
wanted to do a more complex analy-
sis to see what kind of effect occupa-
tions have on domestic violence,"
Melzer said.

He looked at the rates of domes-
tic violence among men who work in
physically dangerous jobs (such as

emergency workers, utility linemen);
violent jobs (such as military, correc-
tions, law enforcement), and female-
dominated jobs (such as classroom

aides and receptionists) and compared

them to a control group of white-col-
lar managerial workers. He took into
consideration differences in income,
age and education, and pinpointed
how much change in the rate of do-
mestic violence could reasonably be
attributed to a man's occupation.

Melzer tested several hypotheses
and found that men in the following
occupations have higher rates of vio-
lence at home than men in manageri-
al occupations:

*  Men in 'female-dominated occu-
pations’ (i.e., clerical workers), 47
percent higher;

*  Men in 'physically violent occu-
pations’ (i.e. police, military,
correctional), 43 percent higher;

* Men in 'dangerous occupations'
(i.e., working with explosives,
mining emergency workers), 23

percent higher.

Some of his findings seem like
common sense. Men in stressful or
dangerous or violent jobs bring that
stress home and are more likely to en-
gage in domestic abuse than the con-
trol group of white-collar managers.
Melzer called that a "spillover effect.”

But other discoveries go against

the expected. Men who have "self-se-
lected" into a female-dominated world
have higher rates of domestic violence
than typical white-collar managers.
Melzer theorized that society's pres-
sure and expectations about the role of
men in the work world might mean
that a man is ridiculed by society for
his choice to do “women's work” and
thus brings that extra stress home.

"It is about societal expectations
of what is appropriate for men, how
these expectations are often unhealthy
for not only men in these jobs but also
for their intimate partners,” Melzer
said. "Unfortunately, some men
choose violence when faced with
these issues.

“Domestic violence is a serious
social problem that hurts families of
men from all occupations and back-
grounds. About two million women
are hit each year and the best esti-
mates are that 25 to 50 percent of
women will be hit in their lifetime,”
Melzer said.

"It is not correct to assume that
men in blue-collar occupations are
more likely to be wife abusers than
men in white-collar occupations.” In
fact, he said, the majority of men do
not resort to physical violence at all.

"Domestic violence is a much
more complex issue than the stereo-
type you hear about the blue-collar
guy who beats his wife," Melzer said.
"As a society, and as we raise our chil-
dren, we need to be more accepting of
people's choices and less polarized by
gender. Until that heppens, men need
to handle their stress in ways that do
not endanger their partners."

The University of California, River-
side offers undergraduate education
to nearly 16,000 students and has pro-
Jected enrollment of 21,000 students
by 2010. It is the fastest-growing and
most ethnically diverse campus of the

preeminent 10 campus University of

California system, the largest public-
research university system in the
world. The picturesque 1,200-acre-
campus is located at the foot of the
Box Springs Mountains near down-
town Riverside. More information
about UC Riverside is available at
www.ucr.edu or by calling 909-787-
5185. For a listing of faculty experts
on a variety of topics, please visit
http:/fmmr:ucredw/experts/.

Scholarship Funding Available for San Bernardino
Schools—6th, 7th and 8th Grade Classes

Children’s Forest has announced
the launch of the 2003 Pathways to
Stewardship Program. Through a gen-
erous sponsorship provided by Moly-
corp, Inc., a local mining company in
the Mountain Pass area, 10 classes
throughout San Bernardino County
will be given the opportunity to par-
ticipate in an exciting outdoor educa-
tion program that includes a field trip
to the Children's Forest.

This exciting opportunity is being
made possible through an innovative
partnership between Molycorp, Inc.

and Children's Forest Association in
order to increase outdoor conservation
education. "During this time of dras-
tic budget cuts in our county's school
districts, this is a bright light in an oth-
erwise dismal budget crisis,” said
Lacy Goldsmith, Director of Chil-
dren's Forest.

Teachers in San Bernardino
County will choose three to five stu-
dents from their 6th, 7th and 8th grade
classes to write an essay entitled,
"How do forest resources give me the
every day things 1 need?” for submis-

sion to The Pathways to Stewardship
Scholarship Program. The purpose of
the program is to demonstrate to
school children our dependence on the
many products in the region that are
either grown or mined and encourage
conservation efforts.

MolyCorp also funds the annual
publication of the “Children’s Forest
Explorer Guide,” a conservation
newsletter for children that is written
by children. "Part of Molycorp's com-
munity relations ohjective is to sup-
port programs that provide environ-

mental stewardship and resource con-
servation education for children,” said
Molycorp's Public Affairs Coordina-
tor, Kristen Myers. "The Children's
Forest philosophy promotes responsi-
ble resource use, which makes this a
program that we will gladly continue
to support.”

Schools or classes wishing to
submit essays to the scholarship con-
test should contact the Children’s For-
est Fund office at (909) 337-5156.
The deadline for submissions is early
April 2003,
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Children’s Forest Scholarship Funding Made Available

Children’s Forest is a unique organization that strives to give youth a voice in the
management of public lands, and to help foster a sense of youth ownership in these
lands through hands-on projects.

Children’s Forest has announced
the launch of the 2003 Pathways to
Stewardship Program. Through a gen-
erous sponsorship provided by Moly-
corp, Inc., a local mining company in
the Mountain Pass area, 10 classes
throughout San Bernardino County
will be given the opportunity to partic-
ipate in an exciting outdoor education
program that includes a field trip 1o the
Children's Forest

This exciting opportunity is being
made possible through an innovative
partnership between Molycorp, Inc. and
Children's Forest Association in order to
increase outdoor conservation educa-
tion. "During this time of drastic budg-
el cuts in our county's school districts,
this is a bright light in an otherwise dis-
mal budget crisis,” said Lacy Goldsmith,
director of Children's Forest

Teachers in San Bernardino Coun-
ty will choose three to five students
from their 6th, 7th and 8th grade class-
es to write an essay entitled, "How do
forest resources give me the everyday
things I need?" for submission to the
2003 Pathways to Stewardship Schol-
arship Program. The purpose of the
program is to demonstrate to school
children our dependence on the many
products in the region that are either
grown or mined. . .and encourage con-
servation efforts,

MolyCorp also funds the annual
publication of the Children’s Forest Ex-
plorer Guide, a conservation newslet-
ter for children that is itself written by
children. "Part of Molycorp's commu-
nity relations objective is to support
programs that provide environmental
stewardship and resource conservation
education for children,” said public af-
fairs coordinator, Kristen Myers. “The
Children's Forest philosophy promotes
responsible resource use, which makes
this a program that we will gladly con-
tinue to support.”

Schools or classes wishing to submit
essays to the scholarship contest should
contact the Children's Forest Fund office
at (909) 337-5156. The deadline for sub-
missions is April 15, 2003.

A sampling of the programs Chil-
dren’s Forest offers includes:

* Youth Leadership Program— Pro
vides leadership opportunities for kids

12-18. Youth leaders act as field natu-

maintains an extensive slide show
collection that is self-contained and

portable.

* Pathways to Stewardship— A
multi-faceted curmiculum that includes

Fun in the snow, participants in Children’s Forest Snowshoe Adventures,

enjoy learning first-hand how plants, animals and humans adapt to winter

conditions in our local mountains.

ralists, lead hikes and provide informa-
tion on responsible care of the forest.
Groups of youth leaders also participate
in management projects on the Chil-
dren’s Forest's 3,400 acres of land.

* Snagology— Youth work as field
biologists studying standing dead
trees (snags) while using the latest in
Global Positioning System (GPS)

technology!

+» Trailblazing— An innovative trail-
blazing project which will be a unique
educational opportunity for high
school students to plan, design, and
maintain a much needed recreational
trail through Children’s Forest.

+ Environmental Education Pro-
grams for Schools and Groups—
Single and multiple day field trips ex-
ploring a variety of forest-related topics.

s Slide Shows—Children’s Forest

school site activities, teacher work-
shops, field trips in winter, spring or
fall, and can include a camping and
service learning option.

The late snowfall in the mountains
attracted groups of children and adults
to participate in Children’s Forest
Snowshoe Adventures. Bill Anthony,

publisher of the Inland Empire Busi-
ness Journal, recently p;u‘ncipnlcd in
one of these walks with six children
and four adults, “T was amazed at the
children’s knowledge of the forest,”
Anthony commented. “The guides
asked really difficult questions and
those kids knew the answers (o every
one—in detail! It was a great experi-
ence.” The group visited a Quinzee
snow shelter and learned how plants,
animals and humans adapt to winter
conditions in the mountains

There are three program areas
within Children’s Forest:

1. The Ecosystem Management
Program— Involves youth in actual

management decisions;

2. The Education Program— Of-
fers exciting guided field trips for all
types of groups that highlight the in-
terconnections that exist between
plants, animals, and people and help
young people appreciate the world
around them;

3. The Visitor’s Information Cen-
ter (VIC)—The starting point for a
visit to Children’s Forest is located on
Hwy 18, one mile east (towards Big
Bear) of the Running Springs junction
of Hwy 330 and Hwy 18. For infor-
mation, please call (909) 337-5156,
M-F and (909) 867-5596 on week-
ends or visit www.sbnfa.org/chil-
drens_forest.htm.

TAX TIME IS HERE!

Need QuickBooks* Support?
« Need help getting ready for taxes?
* Stresssed out by bookkeeping problems?

* Get more out of QuickBooks® with
expert QuickBooks*® training.

For a free quote and
special Business Journal rates call

LINDA RUSSELL
The QuickBooks*Queen

877.553.4422
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At Deadline:
Women & Business
Expo 2003

continued from page |

ing a reputation as an influential phi-
lanthropist, which has earned her a
1996 Nobel Prize nomination. She has
made a career out of voluntari ly coun-
seling people from around the globe
who have lost limbs in accidents,
through illness, natural disasters and
terrorist atrocities. Her autobiography,
“A Single Step,” has been released,
and all eamings go to Adopt-A-Mine-
field, of which she and her husband
are patrons.

Jackie Kallen

Jackie Kallen inspired the soon to
be released film, “‘Against the Ropes.”
starring Meg Ryan. Jackie is the
world’s most successful female box-
ing manager and the inspiration for
the film. A journalist turned publicist
for Thomas Hearns and Detroit’s Kro-
nk Boxing Team, Kallen spent 10
years leaming the ropes of the boxing
world. At the podium, Kallen reveals

[Meete 75E)
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her secrets to overcoming adversity in
all forms—sexism, discrimination and
even life-threatening illness. She has
wrilten a self-help book entitled, “Hit
Me With Your Best Shot: A Fight
Plan for Dealing With All of Life’s
Hard Knocks.”

Susan McDougal

In her book entitled, “The Woman
Who Wouldn't Talk,” Susan spins a
tale of brazen politics that also charts
an extraordinary choice and a journey
of personal redemption. In the mid-
1990s, Susan unexpectedly found her-
self facing federal prosecutors who rep-
resented Counsel Kenneth Starr. Fright-
ened, depressed, and facing financial
ruin, in an extraordinary act of courage,
she simply refused to testify. Susan will
tell the audience anecdotes about the
Clintons’ early years in politics, the in-
vestigation, and a moving exposé of
what happens to women in prisons. Su-
san had served in 7 different jails in 21
months for refusing to testify. By chart-
ing the life choices she has made— her

silence is finally broken.

For more information about the

=

Women and Business Expo, see page
36 or for booth and ticket sales,
please call (909) 989-4733.

Inland Empire Visitor Guide
Given International Distri-
bution

The Inland Empire Economic
Partership (IEEP) in San Bemnardino
is in the process of distributing copies
of the just released 2003 edition of the
Inland Empire Visitor Guide, an-
nounced Meredith Maloney, [EEP’s
vice president of administration and
operations.

The guide, produced annually un-
der [EEP’s auspices, is designed to pro-
mote the region as a premier visitor
and convention destination, as well as
a location for business expansions and
development, Maloney explained.

Copies of the 68-page, high qual-
ity, slick magazine are placed at con-
vention and travel agency trade shows
around the world. It is also distributed
among major hotels throughout the In-
land Empire, Coachella Valley and
desert and mountain areas, as well as
visitor bureaus, chambers of com-
merce, all California visitor centers,
and the Ontario International Airport.

The full-color guide, which is of-
fered free of charge, is rich in text and

color photography that describes the
great diversity of events, places to vis-
it, dine and opportunities for family ac-
tivities and recreation, available in the
Inland Empire.

“Itis a valuable guide for residents
of the area as well as for tourists and
business people.” Maloney comment-
ed. For information on obtaining the
Inland Empire Visitor Guide, please
call 909-890-1090.

Dragonflyer Press, the publishing arm
of the Uber Advertising & Public Re-
lations firm of Upland, produced the
guide for the second consecutive year

UC Riverside Extension Receives
Grant for Senior Learning Institute

University of California, Riverside
Extension has received a $100,000
grant from the Bernard S. Osher Foun-
dation, which will help to create a life-
long leaming institute for people who
are age 50 and older.

The new program will be called the
Osher Lifelong Leaming Institute (OLLI)
and will offer its members intellectually
stimulating courses—without homework,
tests, or grades, as well as special events,

activities, and annual conferences and
international study tours

The Bemard S. Osher Foundation
was established in 1977 1o bepefit a
wide range of educational, culturg] and
other organizations, primarily in the
San Francisco Bay area and in Maipe.
The foundation established the [_ife.
long Learning Grants in 2001 when it
first gave grants to Sonoma State Upj.
versity and to the University of South-
em Maine at Portland.

“The Bemard Osher Foundation js
pleased to support this important jnj-
tative for lifelong learning at UC
Riverside,” said Stephen Dobbs, exec-
utive vice president of the foundation
“The OLLI program will eventually be
established at institutions 1hruu_ul'mu|
the United States and we are delighted
that the campus at Riverside is play ing
a pioneering role.” Members will pay
$100 per quarter to join the institute
and may choose two of five special
courses for free, as well as attend lec-
tures and other events offered through
the institute.

In the 2003-2004 academic year,
an annual conference that focuses on
issues of interest to seniors and a mem-
bers-only study tour to an intemnation-
al location will be offered at a signifi-
cantly discounted price. Other than the
membership fee and the age require-
ment (50 and above), there are no oth-
er prerequisites for membership.
“Members don’t have to be college
graduates,” said Toni Lawrence, OLLI
program administrator; they just need
to love learning.”

Plans are already in motion to ex-
pand the program into the Coachella
Valley and add additional classes in the
fall to accommodate an expected in-
creasing number of members.

For more information about this excit-
ing program, please call Toni
Lawrence at 909-787-3806, ext. 1163
or e-mail her at OLLI@ uex.ucredu.

Blythe Airport Runway
Improvements

The Riverside County Board of Su-
pervisors awarded the construction con-
tract for the Blythe Runway Rehabilita-
tion project to EN.E Construction Inc.

Construction for the project will
rehabilitate the top section of Runway
8-26.The repairs to the runway and
taxiway will ensure aircraft safety and
maintain the airport’s infrastructure
and pavement.
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21st Century Warrior

continued from page 7

Herrington, Chickasaw, NASA's
first Native American astronaut,
showing a whole generation of
Native youth that yes, you too
can become an astronaut!
Warmors come in every shape,
size, gender, and age and we need
every single one of them! For 500
years, regardless of what tribe you
represent, our people have been
through it all — warfare, famine, and
disease. We have survived through it
all and we are still here. But let us ex-
plore our future together and help
each other to do the hardest thing
known to man — change our minds
about who we are. Let’s appreciate
the truth that we did not come from
mere survivors, we come from suc-
cess! Every tribe has produced great
leaders, athletes, artists, business peo-
ple, teachers, warriors, and are still
doing that today. Ask yourself, “What
am I doing to become an asset to the

village I serve?”

I'he path of a warrior is not an
casy one. Warriors make mistakes,
feel pain, get scared, and they cry
Sometimes they fight with all the fury
they can muster, only to find out they
All of this

doesn’t matter because warriors keep

are fighting themselves

going in spite of it all, in spite of

themselves. Fighting to become the

person he or she desperately needs to
be — a better person, for the Creator,
for their family, friends, community,
and themselves. Warriors are people
like you — and like me.

D.J. Vanas -- (Odawa) is a speaker,
trainer, author and owner of Native
Discovery Inc., a company dedicated
to improving the lives of Native Amer-
ican people and helping to "build the
warriors of tomorrow, today.” For
more information or to schedule a
presentation with your group, please
go ta www.nativediscovery.com or
call (719) 282-7747.

Russia Redux
continued from page 14

sustainable growth over the medium-
term horizon. The most socially dis-
ruptive change must take place in the
country’s huge public sector. The
government is present at all levels of
Russian life, and the public sector has,
ironically, ballooned beyond its size
during the Soviet era. Layoffs, un-
known under communism, will in-
evitably become a fact of life, as a full
one-third of government employees
are redundant.

Without a well-functioning bank-
ing system and domestic capital mar-
ket, it will be difficult to channel cap-
ital and finance Russian economic de-
velopment. Russia’s domestic banks,
much weakened by the 1998 devalu-
ation, suffer from a lack of depositor
confidence. On the international
front, foreign banks, with all of the
systems and technology that they of-
fer, constitute only 7 percent of Rus-
sia’s total banking system. Natural
monopoly reform (energy, railroads)
is also crucial. State-owned giants
like Gazprom, the natural gas compa-

ny, and UES, the world’s largest elec-
tric utility, are in dire need of reform
to help Russia weather a burgeoning
POWer Crisis.

Finally, the economy is overly de-
pendent on large conglomerates run by
oligarchs and connected to oil. Russia
needs to diversify its economy away
from oil and gas and to develop its
smill-to-medium business sector. For-
eign investors are leery of investing in
Russia due to concems about corporate
governance and transparency.

Russia has radically transformed
its economy in just one decade. For
such a vast country, with limited in-
stitutions that underpin capitalist
democracy (i.e., property rights, rule
of law, functional banking system),
this amounts to an extraordinary
achievement. Complementary re-
forms in the political realm are criti-
cal. Russia must shore up its political
system to strengthen democratic insti-
tutions and pare down its overarching
public sector. Progress in implement-

ing these reforms will determine
whether Russia’s newfound political
and macroeconomic stability is here
to stay.

~ .
Spring!...
continued from page 21

garden, the more they swarm. To nid
your garden of pests, you might try
making it bigger and stronger (grow
by acquisition)

T'he natural methods of pest con
ol (better service, higher guality
products) are usually preferable. A
strong chemical herbicide (price war)
might work temporarily, but could do
more harm than good in the garden in
the long run, and is bad for the over
all environment.

As harvest time approaches (year
end), you can look over your garden
(company) with great satisfaction.
Look at that yield, return on invest
ment (ROI)! It's a bumper crop
(record profits). All that toil and
sweat was certainly worth it -- right?

Now you can enjoy the fruits of
your labors (profit distributions) after
you pay a few people back who

helped you grow your garden.

Let's see, the garden supply store
gets 20 percent of the vegetables, for
the tools and seeds you bought. The
investors who let you use their land
(money), get 45 percent of the crop
(investors eat more than normal peo-
ple). And the government gets 35 per-
cent because...hmmmm...because they
sat there at the edge of the garden and
watched you work, I guess

.Well, you get to keep the satisfac-

ton.

Brian Hill is co-author with Dee
Power of "Antracting Capital From
Angels"” 2002, published by John Wi-
ley & Sons and "Inside Secrets To
Venture Capital” 2001 published by
John Wiley & Sons. The authors may
be reached at: e-mail-business @cap-
ital-connection.com or Visit
hitp:/iwww.Attracting Capital Fro-
mAngels.com and htip://www.Insid-
eSecretsToVentureCapital.com.
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Recycled Water: A
New Source of Water
for Victor Valley

The Victor Valley Wastewater
Reclamation Authority (VVWRA)
is in the process of planning an en-
vironmental review for a new recy-
cled water project for the Victor
Valley region.

"With a growing population
and heavy demands on our limited
fresh water supplies, we need to
make sure we are planning for the
future with anew source of water,"
stated VVWRA General Manager
Dan Gallagher. "We have hired re-
cycled water experts to help us ex-
amine our options.”

VVWRA will be examining
various locations for sub-regional
treatment facilities that will provide
additional capacity for the growing
population and bring recycled wa-
ter closer to the end user. Engi-
neering and environmental consult-
ants will be inspecting potential
sites and conducting geological

tests in various locations through-
oul the region over the next sever-
al months to determine the best lo-
cations for needed facilities and
pipelines. Recycled water will be
used as an irrigation source for golf
courses, freeway landscaping,
schools, parks, landscaped areas
and industrial process water. It is
not intended as a drinking water
source.

Recycled water is frequently
used throughout the state of Cali-
fornia to irrigate golf courses,

school grounds, parks, medians,
cemeteries and freeway landscap-
ing. Some cities also use recycled
water for toilet flushing, industrial
processing and for recreational
bodies of water. Recycled water
start out as wastewater, which is
then purified so it is suitable for
landscape irrigation and other non-
drinking purposes. Wastewater is
processed through physical, chem-
ical and biological treatment, fol-
lowed by filtration and inspections
before being used for irrigation, A
dedicated system of pipelines will
be constructed for recycled water,
which is completely separate from
drinking water. These pipes are
typically colored purple to distin-
guish them from drinking water
pipes. Recycled water use is strict-
ly monitored and regulated by the
California Department of Health
Services and other regulatory agen-
cies.
VVWRA is a regional wastewater
collection and treatment authority
that serves the Southern California
High Desert area including the
cites of Apple Valley, Hesperia,
Victorville, Southern California Lo-
gistics Airport, and San Bernardi-
no County Services Areas 42 (Oro
Grande) and 64 (Spring Valley
Lake). For more information about
VVWRA, see their Web site at
WWw.vvwrda.comn.
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Terri White Is I Care Shelter Home’s

“Guiding Light”
continued from page 16

And that was just one phone call.
White fields from 40-60 calls a day,
every day. If she is unable to help, she
refers clients to other agencies or facil-
ities.

It's the children, the real victims
that White is most concerned about.
There are always mothers and children
in the [ Care Shelter, from newborns
on up. They go to school and play in
the yard under the trees. It is a pleasant
place. They are safe. White works with
the mothers to be sure they remain
50...get jobs and find housing and
raise their children to be decent human
beings. There are all types of women
on the streets and in shelters. While at
I Care, we spoke to a brilliant lady who
was practicing logarithms at the
kitchen table.

“This problem is underreported,”
the college educated director said. She
may sound tough, but the world she
lives in is hard-edged and requires
strength and perseverance, and it’s vi-
tal that she is clearly understood by

those she is serving. “Three years ago,
the census showed thousands of home-
less in Riverside County. Now, there is
also a new need for entire families liv-
ing on the streets or in temporary shel-
ters, a very dangerous situation.™

White is very careful while inter-
viewing a potential client, to avoid pos-
sibly dangerous intakes. “We offer a

managed program of encouraging em-
ployment, education and counseling,
First, there is a telephone interview:
then an eyeball-to-eyeball meeting, fol-
lowed by the intake process. There are
no drop-ins. What they’re not saying is
what’s most important.”

[ Care is a city-licensed non-prof-
it organization that was started in
Riverside in the "80s by the Rev. Sher-
ry Sweetman, now the executive di-
rector. It receives no government sup-
port and relies on donations from locg]
churches and the modest fees charged
to clients for the 90-day program l]ml
comprises Phase 1. Phase 2 offers an
additional 90 days for those with pos-
itive evaluations, and there are many,
“We live for those successes,” this re-
markable woman commented.

Five to 12 volunteers are in and
out all the time, doing whatever they
can to help. With support from hu\'i"
nesses or taken under the wing of a
concerned corporation, I Care would
be able to restore another building, in-
crease its housing capabilities, and of-
fer more services. So many of these or-
ganizations seem to operate on little
more than “air and care.”

I Care may be reached at 909-354-
2273,

Complaints...
Praise! Suggestions? E-Mail us @

| iebj@busjournal.com

APRIL 2003

BUSINESS JOURNAL + PAGE 35

Villas on the Green
Names Terri Furr
Property Manager

The Villas on the Green, a luxury
active adult apartment community by
Ray Troll De-
velopment,
has announced
that Terri Furr
has been hired
as  property
manager. Ter
r’s responsi-
bilities as
property man-
ager include
showing the
apartments,
preparing con-
tracts, over-
seeing special
activities for
the residents
and  taking
care of tenant concems.

“The Villas on the Green is a
beautiful, brand-new development
that shows well. There are many
amenities for the residents to enjoy. It
offers a luxury solution for those who
no longer want the burden of owner-
ship, but don’t want to compromise
on their standard of living,” com-
mented Terri.

Prior to joining the Villas, Tern
was property manager at Washington

Street Apartments in Bermuda Dunes,
an apartment community for seniors.

A native of
El Monte, Cal-
ifornia, Terri
grew up in
Southemn Cali-
fornia and is a
graduate  of
Arroyo High
School. She
and her family
moved to the
desert in 1999
from Lake
Havasu, Ariz.
Her previous
management
experience in-
cludes retail

Terri Furr

ll'lllll;l‘_ﬂclllcl'll.

Terri and her husband, Joe, live in
Palm Desert Country Club, just min-
utes from the Villas on the Green
complex. The couple has four grown
children and a daughter at Palm
Desert High School. Terri is a mem-
ber of the JPL Bible Church in Indio.

For more information about the Vil-
las, call Property Manager Terri Furr
at (760) 200-9286 or visit www.pdvil-

lasonthegreen.com.

Canterra Apartment
Homes Hires New

Manager

Connette Roquet Will Head Up Leasing Operation

Canterra Apartment Homes and
Whiteco Residential, LLC, have an-
nounced the latest addition to the
team. Connette Roquet will join Palm
Desert's brand new luxury communi-
ty, Canterra, in the role of general
manager. She will report directly to
Karen Marshall, director of property
management for Whiteco Residential,
LLC, located in Chicago, IlI

Roquet will be responsible for
managing and motivating the team of
six, while overseeing the operations of
the community. Her duties will in-
clude budgeting, maintaining expens-
es, reporting, training, corporate out-
reach marketing, evaluation market
trends, demonstrating apartment
homes, retaining residents, providing
exemplary customer service and par-
ticipating in city organizations and
events.

Before coming to Canterra,
Roquet was assistant property man-
ager at the San Tropez Apartments in
Palm Desert, where she assisted in
managerial responsibilities with both
residents and staff, overseeing the
training for all computer operation
and participating in resident functions.
Prior to San Tropez, she was a realtor

with Becker & Becker Realty and a
leasing consultant at Trammell Crow
Residential's Emerald Place Apart-
ments in Bermuda Dunes

"We are very excited to welcome
Connette to the Whiteco team," said
Marshall. "Her training is a perfect fit
for the community and the organiza-
tion. Canterra Apartment Homes had
gotten off to a wonderful start, and as
it rises to full capacity, I know, Con-
nette will be a capable manager. I'm
sure she is going to thrive in her new

position.”

Canterra Apartment Homes is a
new luxury apartment complex locat-
ed at 74-401 Hovley Lane East, be-
tween Portola and Cook Street in
Palm Desert. The 14-acre gated com-
munity features two resort-style pools
with spa as well as a nine-hole putting
green, 24-hour fimess center, 24-hour
business center, and clubhouse with
media center:

Whiteco Residential, LLC is a na-
tional multi-family company focused
on the development, operation and ac-
quisition of apartment communities.

TELACU Holds “Hard Hat Ceremony”’ for
San Bernardino Senior Housing Project

TELACU and the city of San
Bernardino recently held a Hard Hat
Ceremony to mark the start of con-
struction on its new housing project in
San Bernardino. The ceremony was
held at the future site of TELACU
Sierra Vista, 650 W. Sixth St., San
Bemardino, a 75-unit housing project
for low-income senior citizens, which
is now under construction.

"We are pleased to be building this
affordable quality housing for San
Bernardino's senior citizens,” said
David C. Lizarraga, president and CEO
of TELACU. "This project will pro-

vide this deserving population with a
beautiful and safe place to live that is
also close to the public library, the su-
permarket, a senior center and even a
shopping mall."

Lizarraga will be joined by San
Bemardino city council member, Es-
ther Estrada, and Lester Flemming,
deputy director of development of mul-
ti-family housing for the department of
Housing and Urban Development. Los
Angeles office. Other local dignitaries
attended the event, where a ceremoni-
al golden nail was hammered into one
of the wooden posts on the building

under construction.

When completed, the TELACU
Sierra Vista apartment complex will in-
clude wall-to-wall carpeting, refrigera-
tor and stove, heating and air condi-
tioning, on-site laundry facilities, a
multi-purpose room, and secured park-
ing. All the units will be designed for
handicapped accessibility.

The $7 million apartment complex
for low-income seniors is funded under
the HUD Section 202 PRAC program.
HUD supplied $6.7 million, with the ad-
ditional $300,000 coming from the city of
San Bemadino Redevelopment Agency.

Qualifying seniors will pay no more than
30 percent of their income for rent.

TELACU, a community develop-
ment corporation founded in 1968 cel-
ebrates 35 years of serving the com-
munity this year. TELACU, the U.S.
Department of Housing and Urban De-
velopment (HUD) and the city of San
Bernadino partnered to construct the
beautiful $7 million facility.

TELACU is a pioneering institution
commited to service, empowerment,
advancement, and the creation of self-
sufficiency.
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Resounding Success at Artisan by Taylor Woodrow
Sparks New Phase Release

In a very short time, Taylor
Woodrow's Artisan at Chino Hills has
become extremely popular with home
buyers, and its resounding success has
sparked the release of a new phase to
fulfill the accelerating demand.

The latest phase comes on top of
two others that were released prior to
the community's model grand opening
on Feb. 15, and it underscores the
timeless appeal of Taylor Woodrow's
innovative architecture, nostalgic de-
signs and superlative craftsmanship

“The charming style of the new
homes at Artisan gives the entire
neighborhood a unique character that
is seldom found in new communities
today," stated Barbara Stowers, Tay-
lor Woodrow's vice president, sales

and marketing. "That character is rem-
iniscent of communities whose heart-
warming qualities have endured for
decades, and it has proved irresistible
to today's home buyers."

Distinguished by authentic Cot-
tage, Santa Barbara and Traditional
styling, Artisan's spacious two-story
residences are priced from the high
$300,000s, and its living areas range
from approximately 2,258 to 2,778
square feet. including three to four
bedrooms and two and one-half to
three baths.

The full range of traditional fami-
ly activities takes on a special meaning
throughout each home, household
gatherings in front of the family room
fire place, holiday celebrations in the
formal living and dining rooms, "com-
fort food" meals in the family-sized

breakfast room, and spirited gatherings
around the gourmet kitchen island.
Kitchens also make mealtime ac-
tivities rewarding with the rich look of
ceramic-tile countertops and hand-

all available in a versatile upstairs
bonus room that is offered as an in-
cluded feature or an attainable option
in all three floor plans, and the two
largest plans take on the added di-

Innovative architecture and design enhances Taylor Woodrow's new
Artisan community— a special kind of warmth and ambience.

some mocha-on-beech cabinets and
the convenience of roomy pantries
and a full complement of GE appli-
ances, including an oven range mi-
crowave oven and dishwasher.

Privacy and luxury are the defin-
ing qualities of Artisan’s master suites,
which are detailed with his-and-hers
walk-in closets and lavish baths with
oval tubs, separate showers and dual-
sink vanities. Both kitchen and baths
feature Moen plumbing fixtures.

For families that want something
extra in their homes (such as surround
sound theater, a hobby room) a game
room or a sewing room perhaps are

mension of a home office that may
also be selected as an optional down-
stairs bedroom.

Artisan's Residence Two features
a unique "mom's room" just off the
kitchen, a perfect place for doing all
the things that moms do, such as
wrapping gifts, arranging flowers,
making crafts, and menu planning,

Many Artisan homes are enhanced
by scenic views of the gently rolling
Chino Hills countryside, and residents
have the advantage of being close to
the area's many convenient amenities,
including shopping centers, restaurants,
business centers, and recreation and en-

tertainment attractions. In addition,
nearby freeways make it €asy to reach
destinations throughout Los Angeles
and Orange counties,

To take advantage of the excellent
selection in the newest phase of lay-
lor Woodrow's Artisan at Chino Hilis
take the 91 Freeway to the 7] Frcc;
way north, exit at Soquel and wm left.
Turn left on Butterfield Ranch and
right on Picasso and left again on Fox
Hollow Way. Furnished models are
open daily from 10 a.m. to 5 p.m., ex-
cept Mondays, when hours are 2 a.m.
o 5 p.m. Additional information is
available by calling (909) 465-1911.

Taylor Woodrow has been developing
and building lifestyle communities and
luxury homes in North America for
more than 63 years. Headquartered in
Sarasota, Florida, current operations
include more than 50 active develop-
ments located throughout Florida,
California, Texas and Ontario, Cana-
da. The company recorded revenues
in excess of $880 million in 2001, and
is a wholly-owned subsidiary of Tay-
lor Woodrow plc, a London-based,
publicly traded real estate group
Jounded in 1921. Celebrating 25 years
in California, Taylor Woodrow Homes
is currently selling several new-home
neighborhoods throughour Los Ange-
les, Orange, San Bernardino, San
Diego and Ventura counties. For more
information about Taylor Woodrow
Homes' extraordinary new-home
neighborhoods, call (800) 474-3222
or visit www.taylorwoeodrow.com.

Pacific Life Open Aces Recycling Effort for Tons of Trash

When it comes to a world-class
sporting event, everyone loves statis-
tics. In addition to numbers like two
(the Indian Wells Tennis Garden sta-
dium is the second largest in the U.S.),
and six (the Pacific Life Open is one
of the six worldwide tennis tourna-
ments where men and women com-
pete concurrently), Indian Wells' pre-
ferred stat is 36 percent. As in divert-
ing 36 percent of the 56.6 tons of trash
generated by some 200,000 fans over
the 14-day event, which is enough to

fill 12-15 garbage trucks. It's the
equivalent, notes the City Manager
Greg Johnson, of the trash generated
in a two week period of a city of
200,000, all eating take-out food.
"Each year, to comply with As-
sembly Bill 939, cities throughout
California must divert 50 percent of
the trash that would normally go to
landfills," explains Indian Wells' Di-
rector of Management Services Lin-
da Furbeee. “Due to the high volume
of waste produced during the Pacific

Life Open tennis tournament, we felt
we needed to make an impact by in-
stituting a broad-based recycling pro-
gram at the tournament. Thanks to the
support of the Indian Wells Tennis
Garden and tournament staff, vendors
like Pritchard, Hospitality Associates,
Hospitality Sweets, and some 175
employees, the California Integrated
Waste Management Board (CIWMB)
views our program as a model for
large-scale events, and our city-wide
reduction had climbed past the man-

dated 50 percent to 52-53 percent!”
Partners in the program include the
city of Indian Wells, California Inte-
grated Waste Management Board,
California Bio-Mass, EcoNomics
Inc., Indian Wells Tennis Garden and
Waste Management of the Desert.
According to William O'Toole,
whose firm EcoNomics was retained
by Indian Wells to develop and im-
plement the program, "we started the

continued on page 48
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Old Town La Quinta Breaks Ground

Unique boutiques, one-a-Kind re-
tailers and locally-owned specialty
restaurants are about to come together
in one of the most eagerly anticipated
restaurant and retail main streets in the
Cochella Valley. Known as Old Town
La Quinta, the project has recently bro-
ken g wind and s currently under con-
struction.

Local developer Wells Marvin is
fulfilling the original vision founders
for this quaint historic community. Old

Town will be a mosaic of outstanding

shops, restaurants and art galleries in an
atmosphere unparalleled in the desert.
Embraced by the majestic Santa Rosa
Mountains, Old Town will transform
The Village of La Quinta into a charm
ing marketplace similar to the villages
of Rancho Santa Fe, Carmel and San-
ta Barbara.

Marvin intends to be selective in
the types of businesses which will lo-
cate in Old Town. Seeking at least 90
percent owner-operated retail and din-

ing establishments, Old Town will

Real Estate Notes

The sale of the Colton Gardens
Apartments was announced by
Kevin Assef, regional manager for the
Ontario office of Marcus & Mil-
lichap Real Estate Investment Bro-
kerage Company. The property sold
for $5,500,000. The principals were
represented by Alex Mogharebi of
Marcus & Millichap’s Ontario of-
fice...A new 1.1 million-sq.-ft. indus-
trial park in Fontana, the Jurupa
Business Park, is now totally com-
mitted with the announcement that
The Holmes Group, a fully-integrat-
ed consumer products company has
leased a 827,560-sq.-ft. distribution
facility, considered one of the largest
buildings of its kind ever built in the
Inland Empire, announces Carpenter
& Associates. Ted and Mike Car-
penter, along with Chuck Belden
and Kyle Kehner of Cushman &
Wakefield, represented property own-
er, Principal Life Insurance. Marc
Burns of Insignia/ESG represented
Holmes. The five-year lease is valued
in excess of $14 million...The River-
side County Board of Supervisors
approved the allocation of low in-
come housing tax credits for the con-

struction of the Mission Palms 11
Apartments for Seniors in Ru-
bidoux...Temecula Valley Unified
School  District
Leighton Group Companies Great
Oak High School development proj
ect. Andrew Guatelli of Leighton’s

awarded the

Temecula office is managing the proj-
ect, and Robert Riha is the managing
director of the Temecula
office...Marcus & Millichap an
nounces the sale of the Central Holt
Plaza in Montclair for $1,550,000.
The principals were represented by
Charles Shillington, Drew Wether-
holt and Ryan Beneson of Marcus
& Millichap’s Ontario office. The
property is a shopping strip located at
5311 Holt Blvd. .. Supervisor Roy
Wilson and the Riverside County
Board of Supervisors announce the
grand opening of the Las Mananitas
Phase 11, Paseo de los Heroes Mo-
bile Home Park and Chapultepec
Apartments. The project is a collab-
orative effort between the Redevel-
opment Agency for the County of
Riverside and the Coachella Valley
Housing Coalition in the communi-
ty of Mecca.

New Radiation
Treatment...

continued from page 29
gles to attack the tumor with high
dosages, while preserving important
healthy tissues.

Staff at Radiation Therapy Med-
ical Group is very concerned with the
level of care their patients receive.

Patients and their families receive the
highest consideration including care-
ful scheduling accommodations to
help meet other doctors” appointments
or calendar conflicts. All of the staff is
committed to caring for the entire pa-
tient, as they are guided through the
healing process. For more informa-
tion, contact Patsy Neal, clinic ad-
ministrator at 909.683.6771.

bring together outlets that are eclectic
and one-of-a-kind. Old Town will not
be a shopping center, but a real main
street featuring a cozy collection of
smaller, more unique businesses

A market study completed on be
half of Old Town indicates there is a
great need for more quaint— and less
commercial— shopping and dining
venues in La Quinta. A majority of re-
spondents to the study stated that their
preference was a main street style
shopping and dining environment— a
place where they can enjoy one-stop
shopping while enjoying the warm
sunny weather as they stroll and
browse at their leisure. Respondents
want a sense of discovery— in other
words, special shops and restaurants
that are so unique, guests feel delight-
ed to have "found" such treasures.

There will be a wide variety of re-
tail spaces at Old Town, from 450
square feet to several thousand square

feet. Restaurants space will run from

1,200-4,500 square feet. Old Town of-
fers flexibility in its leasing terms to en-
courage smaller businesses. In addition,
Marvin will maintain a comprehensive
advertising and marketing plan— in-
cluding a variety of special events
for the project to help attract patrons to
Old Town year-round

In order to create an Old Town
that the visitors and residents of this
desert will appreciate, Marvin is seek-
ing input from the future patrons of
Old Town. Anyone with suggestions as
to what they would like to see in Old
Town can submit them to: info@old-
townlaquinta.com.

Currently under construction, Old
Town will be ready for tenant im-
provements by September 2003. Old
Town is slated to open in the fall, with
a grand opening during the holiday
season of 2003. For more information,
please call Old Town's Director of
Leasing, Liz Davies, at (760) 777-
1770

Fast Funding o
$25 Million

Creative Solutions for Hard to Finance Projects

* Condo conversions

* Industrial/commercial/multi-family
* Acquisition & development

Fast financing solutions. Terms up to 60 months. Our experience, reputation
and track record mean no loan is too complicated. Unlike others, we
understand the real estate business.

= Single tenant
= Construction & rehab
* Raw/mapped land

Visit our website at www.scrippsil.com, or call for more information.

ESTMENTS & LOANS, |




BUSINESS JOURNAL « PAGE 38 APRIL 2¢q3

Casino Locations (Indian Gaming List)

APRIL 2003

BUSINESS JOURNAL « PAGE 39

L The Bicycle Casino
7301 Eastern Ave,
Bell Gardens, CA 90201
562.806.4646 « 800.292.0015
www.thebicyclecasino.com

6131 E.Telegraph Rd.
Commerce, CA 90040
714.879.2100
www.commercecasino.com

3. Crystal Park Casino Hotel
1 23 E. Artesia Blvd.
Compton, CA 90220
310.631.3838 = 800.717. 1000
www.crystalparkcasino.com

4. Harrah's Rincon
Casino & Resort
777 Harrah's Rincon Way
Valley Center, CA 92082
760.751.3100 » 877.777.2457
www.harrahs.com

R ———

11871 Carson St.

Hawaiian Gardens, CA 90716
562.860.5887
www.hgcasino.com

6. Hollywood Park Casino
3883 W. Century Blvd.
Inglewood, CA 90303
310.330.2800 = 800.888.4972
wwwplayhpc.com

7. Paiute Palace Casino

21742 N. Sierra Hwy.
Bishop, CA 93514,
760.873,4150 » 888.3PAIUTE
www.paiutepalace.com

8. Agua Calliente

32-250 Bob Hope Dr.
Rancho Mirage, CA 92270
760.321.2000 * 760.202.2600
www.hotwatercasino.com

9. Augustine Casino

84-001 Avenue 54

Coachella, CA 92236
760.391.9500 = 888 PLAY2WIN
www.augustinecasino.com

10. Barona Valley Ranch

Resort & Casino

1.000 Wildcat Canyon Rd.
Lakeside, CA 92040
619.443.2300 » 888. 7BARONA
www.baronacasino.com

A
New York Grill’,

909 / 987-1928
950 Ontario Mills Drive, Ontario

Mon / Thur 11:30 a.m. -

9:30 p.m.

Fri 11:30 a.m. - 10:30 p.m. * Sat 4:30 p.m. - 10:30 p.m.

Sun 4:00 p.m. -

9:30 p.m. * Reservations Recommended

Is New York without the attitude! This award-winning

restaurant is where famous fare is finely defined. Our menu

features prime steaks, Australian lobster tail, garlic roasted

11. Casino Morongo
49750 Seminole Dr.
Cabazon, CA 92230
909.849.3080 « 800.252.4499
WWW.Casinomorongo.com

12. Casino Pauma
777 Pauma Reservation Rd.
Pauma Valley, CA 92061
760.742.2177 * 877.68.PAUMA
WWW.Casinopauma.com

13. Chumash Casino
3400 E. Highway 246
Santa Ynez, CA 93460
805.686.0855 = 800.728.9997
www.chumashcasino.com

14. Club Caribe Casino
7617 Atlantic Ave.
Cudahy, CA 90201
323.560.5995
www.clubcaribe.casinocity.com
I5. Fantasy Springs Casino
84-245 Indio Springs Pkwy.
Indio, CA 92203
760.342,5000 = 800.827.2946
www.fantasyspringsresort.com
16. Hustler Casino
1000 W. Redondo Beach Blvd.
Gardena, CA 90247
310.719.9800 » 800.877.9800
www.hustlergaming.co

17. Lake Elsinore Hotel Casino
20930 Malaga St.
Lake Elsinore, CA 92530
909.674.3101

1045 W. Rosecrans Ave.
Gardena, CA 90247
310.715.7400 = 800.9WINNER
www.normandiecasino.com

19. Ocean's Eleven Casino
121 Brooks St.
Oceanside, CA 92054
760.439.6988 « 888.439.6988
www.oceans|1 | .com

20. Pala Casino
11154 Highway 76
Pala, CA 92059
760.510.5100 = 877 946.7252

www.palacasino.com

2 1. Pechanga Resort & Casing
45000 Pala Rd
Temecula, CA 92592
909.693.1819 « 877.71 1.2946
www.pechanga.com

22, The Player's Card Clab
906 N.Ventura Ave
Ventura, CA 93003
805.653.9326 « 805.643.1392

23. San Manuel Indian Bingo
& Casino
5797 N. Victoria Ave.
Highland, CA 92346
909.864.5050 = 800.359.2464
www.sanmanuel.com

24. Soboba Casino
23333 Soboba Rd.
San Jacinto, CA 92582
909.654.2882 « 888.772.7626
www.sobobacasino.net

25. Spa Resort Casino
140 N. Indian Canyon Dr
Palm Springs, CA 92262
760.323.5865 + 800.258.2946
WWW.Sparesorcasino.com

26. Sycuan Casino & Resort
5469 Casino Way
El Cajon, CA 92019
619.445.6002 » 800.2SYCUAN
WWW.SyCUANCasino.corm

27. Trump 29 Casino
46200 Harrison St.
Coachella, CA 92236
760.775.5566 » 866. TRUMP29
www.trump29.com

28. Viejas Casino & Turf Club
5000 Willows Rd.
Alpine, CA 91903

619.445.5400 « 800.84POKER
www.Yiejas.com

“The Leader’s Voice: how your com-
munication can inspire action and
get results!” by Boyd Clarke and
Ron Crossland; The Tom Peters
Press/Select Books, Inc., New York,
New York; 2002; 169 pages; $21.95.

A leader’s single greatest chal-
lenge is creating organizational focus
and commitment while rallying the
needed energy among constituents to
move the organization forward. This
requires communications skills which,
according to authors Clarke and Cross-
land, are in shorter supply than most
business leaders care to admit.

As the authors put it. ..

“Over and over again business
leaders make four fatal assumptions
conceming their communications.
These assumptions are:
UNDERSTAND

what was communicated.

2. Constituents AGREE with what
was communicated

3. Constituents CARE about what
was communicated.

4. Constituents will take APPRO-

PRIATE ACTION. As they put it
*The biggest problem

1. Constituents

more acidly,
with leadership communication is
the illusion that it has occurred.”
On one level the authors are re-
stating the obvious: the task of a leader
is to identify the vision of what its
goals are, make sure that everyone
shares the vision and the goals, and
then rally people to work so that those
goals are achieved. They're also ad-
dressing vital issues of trust and confi-
dence in our business leadership, not
only among customers and the public
at large, but among employees in their
managers’ fundamental honesty. The
authors acknowledge this time and
again. They put it this way early in
their discussion of leadership commu-
nication:
“This one voice simplifies the
complex and clarifies the cloudy. It qui-

the leaders’ own over-estimation about
their skill at communicating. The au-
thors cite a survey by the Gallup or-
ganization indicating that 86 percent
feel they are great communicators.
Only 17 percent of their constituents
believed their executives were effective
communicators. Another study showed
that only 48 percent were upbeat about
their company’s activities. The remain-
der were cynical and disillusioned.”
One of the more intriguing aspects
of the book is the authors’ decision to
integrate problems and solutions
throughout the book. Most business
books are organized into three seg-
ments: the problems, the solutions, and
how the reader can tailor solutions to
meet their specific needs. In “The
Leader’s Voice,” co-authors Clarke and

Crossland quickly begin weaving all
three elements into each chapter.

Had the book been somewhat
longer that might have created a prob-
lem; however, weaving these three seg-
ments into a single chapter topic per-
mits you to see the issues, understand
the steps needed to deal with them and,
finally, know what you would do to
correct the problems.

One of the most important con-
cepts in the book occurs in the next to
the last chapter. Like many of the con-
cepts presented, it isn't new, but it is
expressed with unusual clarity ...

“Translating brands and visions into
tasks is a difficult challenge. The
leader who creates a line of sight be-
tween vision and task can inspire great-
ness.” The book encourages all levels

of management to lead. That means it

1s more essential than ever to leamn the
skills and art forms necessary to rally
and inspire the people you manage.
That’s because the modern organiza-
tion structure is now longer based on a
hierarchy, but on a distributed matrix
of work. The “noise” of performing
each interrelated task can drown out
the leader’s “voice” offering a vision of
where they are all headed. The leader
who forgets this, has ignored a funda-
mental business rule: You only get
where you're going when your people
take you there.

“The Leader's Voice” is a surprising-
ly good book on a much-misunder-
stood subject.

Henry Holtzman

4. “Who Says Elephants Can’t Dance?...
(HarperCollins. ..$27.95) (4) An inside look at how Big Blue not only survived, but thrived.

Best-selling Business Books

Here are the current top 10 best-selling books for business. The list is compiled based on information
received from retail bookstores throughout the U.S.A.

1. “Good to Great,” by Jim Collins (HarperCollins. . $27.50) (3)* Climbing the steps from being good to being great.

2. “Execution: The Discipline of Getting Things Done,” by Larry Bossidy & Ran Charan (Crown
Publishing...$27.50) (1) Why executing a plan well is the true core of every business.

3. “Leadership,” by Rudolph Giuliani (Hyperion. ..$25.95) (2) What it takes to lead organizations in a time of crisis.
Inside IBM’s Historic Turnaround,” by Louis V. Gerstner
5. “Pigs at the Trough: How Corporate Greed and Political Corruption Are Undermining America,” by Ar-
ianna Huffington (Crown Publishing Group...$22.00)**The dark side of corporate America.

6. WWLWMMMMGMM”WIMHMW
Hill...$27.95)** Transforming process-oriented people into goal-oriented leaders.

7. “More Than a Pink Cadillac: MARY KAY Inc.’s 9 Leadership Secrets to Success,” by Jim Underwood and
Richard Bartlett (McGraw-Hill Companies. .,ﬂlm(IO)Cmmmm:ﬂmbﬂm' "

chicken, rack of lamb, prime rib and fresh seafood spe- R, i e it
that defines direction. It replaces de-
spair with hope and cynicism with pur-
pose. It plainly states the unspoken, de-
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Intelligent Staffing Strategies for Today’s Economy

In the current economic climate,
most companies have shed human cap-
ital and costs to control spending and
run leaner. Employers are facing new
challenges, yet they still require effec-
tive personnel to maintain peak produc-
tivity. The objective of staffing man-
agers is 1o be smart about hiring and to
reduce the nisks associated with staffing.

Quantity Can Compromise Quality
Staffing during periods of higher
unemployment is challenging. “Find-
ing the right individual is like looking
for a needle in a haystack with some-
body piling on more and more hay,”
says Marc Goldman, AppleOne's vice
president of sales and marketing. The
reason for this comes down to quality
versus quantity. Companies needing
to scale back generally release their
weakest staff first. Smart staffing
managers will do everything they can
to hold on to the real performers
through even the most extreme cycles
because it's always so much harder to
find those people again when business
picks back up. Additionally, strong
candidates who may have considered

a career change in periods of low un-
employment will be more inclined to
stay with a known company rather
than risk a move, so they don't venture
into the market any longer.

Strong Candidates in High Demand
Staffing managers must be able to
eliminate undesirable candidates as
quickly as possible, to consider a keep-
er before another company has a chance
1o hire them. Time constraints and the
demands of recruiting and screening
hinder a staffing manager’s attempt to
locate topnotch individuals. Employ-
ment services like AppleOne can be in-
valuable in shielding businesses from
the glut of lower quality matches and al-
lowing them to select from a more man-
ageable pool of candidates. Even in
challenging employment markets, great
candidates get hired quickly.

Protecting Your Hiring Decision
Smart companies hire for quality
rather than quantity, and each member
of your organization plays an important
role in your overall productivity. A crit-
ical spot that remains unfilled is some-
thing no company can afford. Inciden-

L

Customized

¥

Portfolios ¢

Payden & Rygel now offers investors with portfolios of
more than $1 million the same singular service and focus
on relationships, research and risk management that the
firm has provided for its largest institutional clients for
the past twenty years.

tal costs, particularly when there is a
significant interval between when an
el;plu_\‘cc leaves and when a suitable
replacement is found, include increased
workloads, and stress and overtime ex-
penses for co-workers. Ultimately, this
often adversely affects the company’s
productivity and profitability. When
staffing managers accesses personnel,
they want quality assurance, and they
want their decision to be protected. Ap-
pleOne Employment Services offers an
exclusive 5450 plan that allows em-
ployers to extend their protection for up
1o five years. The plan upgrades our
existing Three-Way Assurance, com-
mitting AppleOne to re-filling a com-
pany’s vacated position at a 50 percent
discount for five years instead of one.
This cost-efficient, strategic and far-
reaching plan guarantees the produc-
tivity businesses seek to maintain in to-
day's economic climate.

A Tried and Tested Staffing
Approach

Temp-to-Hire has always been a
great way to get the best of both worlds,
allowing you the fime to evaluate a can-

didate before committing to an employ-
ment decision. It's even better in lnday-‘\
market, particularly if a hiring kkl'l\i()n- is
being delayed. Most analysts agree thay
an economic recovery is immineny, fy
important for businesses 1o he at ful] pro-
ductivity in order to capitalize on the re-
covery to the greatest extent possible, and
that means hiring now so that staff can be
brought up to speed with complete
knowledge in time o benefit your com-
pany. However, many employers find that
it is still difficult to hire with confidence
given the current economic climate, Ap-
pleOne’s Temp-to-Hire allows hiring
managers to lock in those keeper cangi-
dates and bridge the productivity gap
while shifting the hiring decision 1o a
point where the economy will be clearer,

AppleOne is the largest privately held
employment service in the world With
nearly 225 offices throughout North
America, AppleOne has achieved more
than one million career results, For a

[free consultation, call (800) 564-5644

or visit us on the Web at WWW.ap-

pleone.com.

With $45 billion in assets under management, the firm is
one of the nation’s largest independent investment
management firms. We are committed to cultivating a part-
nership where client needs are the bottom line.

Prudent risk management,
Consistent performance.
Unsurpassed service.

Payden&Rygel

Investment Management
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RESTAURANT REVIEW
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Dinner and a Show At Benihana Ontario

by Joe Lyon prepackaged in cellophane and all it

has to do is slowly inflate on the erill

We have kind of like
come to il a Crowave popcort
particular type ol [hen the fried rice
restaurant Beni begins. It is her
hana, even if it's that you get tl
something best sh I
There are, 1n fact here tt wr chet
any number of lo begins tw flip
cations 1n the 909 around that raw
area code that egg, shice up the
have teppan style fish and the meat
cooking Your toss the shrimp tail
chef 1s your enter into his pocket or
tainment His his hat (or both
style of chopping and of course,
and flipping is as there is the little

Benihana's chefs have fun, too!

delightful as the smoking volcano

food itself. It's dinner and a show all One large slice of onion, with the
In one rings inverted, and oil dripped inside

Soup and salad come out on little onto the hot grill, gives the effect of a
dishes of their own. The soup has small Mount Fiji, steaming its warn
some sort of mushroom taste that is img. A new feature that has been

not unlike won ton, but added n recent vears is

s sort of generic. Yes.
ice ol several interest
ranslate to steak
chicken and fish or shrimp in some
combination

I'here is a Benthana Ontario dish
consisting of teriyaki beef with greer
omons and shrimp. but [ went for the
Benihana Special, the steak and lob
ster. That was my mistake, since each
time I turned to the left to talk, the

v right snuck bites of my

person on
lobster. (You know '.-.)u-j_\m. are!!)

There is a little dish of ice cream
it the end of the dinner, but you |
hardly notice. And I need to tell you
that Benihana has an impressive sushi
bar up front but hardly anybody
seems to notice that, either. There is
also a lunch menu and a list of “tradi
tional” hibachi meals

An important point needs to be
made here. No matter how good the
show 1s, it 1s always the food that

brings the people back. The original

founders of Chuck E Cheese’s leamed

that lesson the hard way. They figured

that a college kid in a mouse costume
would bring i parent 10or mile
around. It didn’t work until they up
eraded their food. This 1s the same
thinking that has forced movie the
iters W improve their popcorn
Benihana has always offered

I
g00d food with the entertatnment fac
tor as a bonus. If anything, it 1s the

v that has gotten old. 1 would love

o see a few more new tricks and less
of the old act

As | mentioned at the start, there
are several teppan style restaurants in
the Inland Empire area, Benihana, |
am happy to say, is the original and

still the champion

Benihana Ontario is located at 3760
East Inland Empire Blvd., just west of
the Ontario Mills Mall. 909-483-0937

isn't. The salad has an
oriental dressing. It is
also not bad but in both
cases you almost don’t
notice 1t due to the an
ticipation of the big
event

It is not until you've
finished these warm-up
dishes that your chef pulls out his tray
and begins his act. If you ordered the
veggie plate (Tsutsumi-Yaki), you'll

find it boring. Your meal comes

The smoking onion

‘volcano'

the forming of that pile
of fried rice into a big
heart-shaped formation
Ihen the main en

trees begin. Now re

member, you and your
guests and a group of
people you have never
met before are gathered
around the grill to watch your chef do
his magic. If he is any good, he is half
Emeril and half Sigfried and Roy

(without the tigers)

Protecting Your Company’s Internet...

continued from page 24

complaint, his contemplated use, if
any, for the domain name at issue,
well as any other factual indications
that demonstrate a Complainant’s bad
faith in initiating the action.

In the event that the Complainant
meets all of the above elements, the
registered owner of the domain name
will be forced to transfer ownership (o
the Complainant and will no longer
be entitled to register the name. If
even one of the elements is not met,
the Respondent or registered owner
will be entitled to retain ownership
and use of the domain name. It
should be noted that although the de-

cision of the arbitrator or arbitration
panel is binding on all of the parties,
this process by no means either pre-
cludes or preempts an action at law
for infringement or unfair competition
should the facts at hand give rise to

such an action.

Gregory J. Marcot, Esq. is an attor-
ney with Kring & Chung, LLP. Mr.
Marcot’s practice includes general
business and intellectual property
matters. For more information re-
garding this topic or with questions
about this article, please contact him
at (949) 261-7700 or via e-mail at
gmarcot@kringandchung.com..
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GALLEANO WINERY

After 1t 1s gone however, they

who gave 1t ¢

it int imething they will always remember

Labels are just $12.50 per case plus the price of the Wine!

Personalized Wine Labels
for Any Occasion!

Weddings * Anniversaries * Birthdays
Special Events * Graduations * Holiday Gifrs
We can custom design a
label just for you using:

Photos [_nl_ju,\ * Colors

Invitations ®* Themes

Call Cara at (909) 685-5376 for more details!

GALLEANO WINERY
4231 WINEVILLE ROAD. MIRA LOMA. CA. 91752
PHONE (909) 6855376 - (909) 3609180

www galleanowinery.com
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__EXECUTIVE TIME OUT ____ |

Victoria, British Columbia— A Place of Dlver51ty
and Elegance i :

by Camille Bounds, travel editor

Got a little hankering for a taste
of British hospitality? Save your air
fare to the UK. and visit Victoria,
British Columbia’s capital and the
second largest city of that province.
Named for Queen Victoria, the city
can be found on the southeastern tip
of Vancouver Island. You don’t get
more British than this delightfully
charming city. and it all comes with-
out the “stiff” upper lip” or the stuffi-
ness that is sometimes associated with
our friends across the great pond.

A choice vacation looms before you

Visiting Victoria includes being
surrounded by one of the greatest out-
doors vacation destinations around.
Add the experience of civility and
gentility with a little pomp thrown in
for good measure and a choice vaca-
tion awaits. Managing to retain the
stately air of the British Empire out-
post it once was, engaging Victoria
charms the visitor during the summer
season with huge baskets of daffodils
and other blooms, embellishing all the
downtown lampposts. Here is a
sparkling, clean city with manicured
lawns and flower gardens. Include an
inner Harbor with ferries, fishing, tour
boats, and the energy of a happy, re-
laxed place and you have the lively
city of Victoria.

How Victoria discovered tourism

The discovery of gold on the
Fraser River in the 1850s brought
prospectors to Fort Victoria, British
Columbia’s only port and source of
provisions. As a result, the area devel-
oped into a typical boom town, but
when the gold fields were exhausted,
Victoria continued as an administra-
tion center. It was intended to be the
western terminus of the Canadian Pa-
cific Railroad, but to the disappoint-
ment of the city father, the railroad de-
cided to stop at Vancouver; this meant
that industrialization also stopped at
Vancouver. Victoria had to build in
another direction, and happily em-
braced tourism. One thing that the
CPR did complete for Victoria in
1808, was the stately Empress Hotel

that laid the foundation for the tourist
industry that flourishes today.

Where to go

There is much to do and see in
Victoria. A minimum of four days is
needed to scratch the surface and a
week lets you really dig in.

Fragrance and beauty

Burchart Gardens, one of Victo-
ria’s most famous sites is rated among
the most beautiful in the world. Fifty
acres of fragrance and beauty, includ-
ing: the Sunken Garden, the English
Rose Garden, the Japanese and Italian
Gardens and the magnificent Ross
Fountain. Visits are available by day
or at twilight under romantic night il-
lumination.

Not to be missed

Royal British Columbia Museum
lets the visitor experience the history
of British Columbia in one afternoon.
Considered one of the top 10 muse-
ums in North America, this is a not-to-
be-missed attraction, even for those
suffering from an overdose of muse-
ums from past trips. All the displays
are extraordinarily true to life, com-
plete with appropriate sounds and
smells. Stroll through a coastal forest
filled with deer and chirping birds;
wander along a seashore or tidal
marsh, then descend into the open
ocean (this is very realistic and not for
those with claustrophobic tendencies).
Take a trip through time via the time
capsules. Walk along a turn-of-the-
century street. Experience the hands-
on exhibits of industrialization, the
gold rush, and the exploration of
British Columbia by land and by sea.
The fascinating and unfamiliar world
of the First People’s Gallery lures with
mysterious masks. The Archaeology
Gallery, The Totem Pole and Ar
Gallery and the Kwakiutl Indian big
house make up the greatest experi-
ences of this first rate, I repeat, not-to-

be-missed museum.

Wear white

Victoria Butterfly Gardens is a
photographer’s delight. Stroll amid
thousands of free-flying butterflies
and get up close and personal with the

friendliest
birds in the
world. If
you hap-
pen to be
wearing
white, you
might be-
come a
landing
area for a
family of
butterflies,
presenting
a unique
photo opportunity.
Visit the tropics

A visit to the Crystal Garden
transports the guest to the tropics.
Gorgeous parrots, cockatoos, macaws
and an enormous variety of exotic
birds from South America, New
Guinea and Australia all bring the
sounds and color of these faraway
places into the garden area. The gar-
den includes a waterfall and pools
with coral flamingos doing their one-
foot stand for their enchanted audi-
ence. Iguanas, tiny monkeys, Indian
fruit bats, wallabies and marmosets
peek out of the lush undergrowth. The
Crystal Garden is home to 65 species
of endangered exotic birds and ani-
mals. Tea is served on the upper floor.
This is an animal lover’s delight.

Lots more and then some

The Parliament buildings, Lon-
don Wax Museum, Miniature World,
Thunderbird Park with its authentic
Totem Poles, Craigderroch Castle and
the Vancouver Island wineries are still
more attractions to do and see...and
the visitor hasn't even scratched the
surface!

The Victoria Symphony, the Bel-
fry Theater and the Pacific Opera Vic-
toria offer a cross section of the arts
for everyone.

A few of the outdoor activities
available include everything from
horseback riding, hiking, golfing,
mountain biking, fishing day and
night, bungee jumping, to whale
watching up close and personal in the
right season.

The Empress Hotel, circa 1908, is an elegant place to stay
in Victoria, British Columbia

The place to stay

The Empress Hotel was designed
by the famous architect, Francis Rat-
tenbury (who also designed the Par-
liament buildings, the CPR terminal
and the Crystal Garden). The ivy-cov-
ered Empress looks out over the inner
harbor and is the focal point of Victo-
ria. The 474 guestrooms have been
beautifully restored to the hotel's 1908
vintage in a more than $10 million
renovation in 1988, followed by an-
other renovation in 2000. The stained
glass dome in the Palm Court was re-
built, guest rooms were redecorated,
and the Crystal Ballroom was com-
pletely restored. This elegant marvel
is a small city within itself,

High tea in the Court Tea Room
is a specialty at the Empress and
reservations for one of the three seat-
ings in season is a must. This is a
dressy affair.

The Bengal Lounge recreates
Colonial India and serves delicious
curry under the watchful eye of a
Bengal tiger above the fireplace. Fans
hanging from a omately carved wood-
en ceiling with oriental rugs and trop-
ical plants complete the setting.

The Empress Room is rated as
one of the best restaurants in Canada.
European ambiance, a superb menu
with a fine wine list, complete with
harp music while you dine is a special
experience for the gourmet who has
done it all.

Victoria has more than 65,000
rooms to choose from, ranging from
full-service hotels right in the down-

continued on page 44
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Statler's Best Entertainment Bets

reporter and has been the entertainment editor of the
the Inland Empire entertainment scene for more than 30 vears and is also an accomplished stage and TV actor, as well
as an internationally-known magician and mentalist. Check out his entertainment Website at www.Statler-associates.com

& www.cruisechallenged.com. You can hear Statler’s Best Bets on KRLA 590 AM on Saturdays,

“Inland Empire TV News"

S. Earl Statler is the Inland Empire Business Journal entertainment critic and
for the last five vears. He has reported

from 4 to 5 p.m.

Annie Get Your Gun Shoot-Out in Claremont

by S. Earl Statler

“Annie Get Your Gun” is being
billed as the must-see show of the
2003 season at Ben Bollinger’s Can-
dlelight Pavilion Dinner Theater for
many reasons, such as a menu tai-
lored to suit the spirit of the produc-
tion. This is the first time the Pavilion
has produced the show, and most no-
tably, it is the inauguration of a work-
ing relationship between the Pavilion
and the Actors’ Equity Association.
The Equity is the union of profes-
sional actors and stage managers in
the United States, and Lisa Robinson,
who plays the title role of sharp-
shooter Annie Oakley, has the dis-
tinction of holding the first Equity
guest contract that the Candlelight
Pavilion has offered.

“The Candlelight Pavilion is one
of the classiest places to work,” says
Robinson, “It’s a very tight ship, and
I hope that this relationship between
the Pavilion and the Actors’ Equity
Association will flourish so that more

Equity members can have the experi-
ence of performing here, while im-
proving the venue's already excellent
standing in the entertainment industry.”

Should this trend continue, the
Candlelight Pavilion would be desig-
nated as a venue where performers
trying to get into the Equity can do
their “apprenticeship hours” toward
their membership.

This production of “Annie Get
Your Gun” is the most recent Broad-
way rendition of the story of Ameri-
ca's sharp-shooting sweetheart, Annie
Oakley, and includes classic Irving
Berlin tunes such as “There's No
Business Like Show Business” and
“Anything You Can Do, I Can Do
Better.” Other notable performers in
the cast include: John La Londe
(whom Robinson calls brilliantly tal-
ented and cute as a button) as Frank
Butler, multi-talented James W.
Gruessing Jr. as Buffalo Bill Cody,
and Candlelight Pavilion alum Craig
Mitchell (known to Pavilion audi-
ences as “Big Jule” from the recent

production of “Guys and Dolls™) as
Chief Sitting Bull.

Candlelight Pavilion executive
hef, Kerry McCain, has created a
menu with bold flavors to harmonize
with the production. “We want the
sights and sounds of this production
to captivate the audience,” says gen-
eral manager, Mick Bollinger, “but
first, we're going to get them in the
mood through their taste buds.”

Chef McCain has compiled a col-
lection of appetizers, entrees, desserts,
and specialty drinks to tie in with the
show’s country-bumpkin-meets-so-
phistication theme. Along with clas-
sic Candlelight Pavilion favorites
such as the baked brie appetizer, the
grilled chicken breast entree, and the
Pavilion Paradise chocolate dessert,
special offerings on the “Annie Get
Your Gun™ menu will include south-
western chicken purses and melon
ball salad appetizers. Also, slow-
roasted tri-tip entrees, a peppered
strawberry dessert that must be tasted

to be believed, and surprise specialty

drinks— “Moonshine Punch™ and
“Buffalo Bill's Elixir.”
*Annie Get Your Gun” will run
at the Candlelight Pavilion Dinner
Theater from March 28-May 18.
Seating for Thursday, Friday and Sat-
urday evenings begins at 6 p.m., with
curtain time at 8:15 p.m. Saturday,
Sunday and selected Thursday mati-
nees have seating beginning at 11
a.m., with the curtain rising at 12:45
p.m. On Sunday evenings, seating
begins at 5 p.m., with curtain time at
7:15 p.m. Ticket prices range from
$33 to $67 per person, and include
salad, choice of entree, show, and
sales tax. Appetizers, beverages,
desserts and gratuity are additional.
For information and reservations,
please call the Candlelight Pavilion
box office at (909) 626-1254. The
Candlelight Pavilion Dinner Theater
is located at 455 West Foothill Bivd.
in Claremont. All major credit cards
are accepted and parking is free.

Riverside Orange Festival Celebration!

by 8. Earl Statler

It's Orange Blossom Festival
Time Again! ITS FUN..ITS
FRESH..IT'S FREE!

Riverside's premier springtime
event is here! The 2003
Riverside Orange Blossom Festival
kicks off Saturday, April 12-10 a.m. to
8 p.m. and Sunday, April 13-10 a.m.
to 7 p.m. Enjoy a weekend packed
with family fun activities, fresh attrac-
tions and free live entertainment on
nine stages!

A parade will be held on Saturday,
April 12, starting at 10 a.m. There's a

multitude of fun for the whole family to
enjoy!! More than 1500 participants
will march in the parade this year. Spec-
tators can view the parade from Terraci-
na and Magnolia Ave. to 10th St. and
Market St. The Mark and Rikki show

will host the parade, which will be
broadcast on Charter Communications!

What's New at the Festival This
Year? The World-Famous Budweiser
Clydesdales. You don't want to miss
these magnificent animals as they pa-
rade down the streets of Historic
Downtown Riverside and while
they're on display during the Festival!

+  Ford Dealer's of Southern Cali-
fornia Car Exhibit
Touch, feel and sit in one of the
many Ford vehicles on display in
Fiesta Grove.

+  The Budweiser True Music Stage
will be featuring some of today's
hottest artists as they perform on the
new Budweiser True Music Stage!
There’s plenty for the small fry to

do at the Children's Grove Extended.

Kids will find even more fun this year
in Children's Grove now expanded on
Market St. between University Ave.
and 10th St. The Crayola Craft Ex-
hibit features exciting hands-on activ-
ities awaiting children of all ages. A
mini-carnival will be located in Chil-
dren's Grove.

THE QUICK FACTS...

»  Saturday, April 12-10 am. to 8
p.m. Fireworks- 9 p.m.

«  Sunday, April 13-10 am. to 7
p.m.

WHERE: “Historic Downtown

Riverside”
ADMISSION: FREE
PARKING: $6.00
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Thomas More’s “Utopia”
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SL) l{() l) Palm Springs Marguis Resort 161 Seasonal Palm Springs Marguis, Inc Heated Pool, Fitness Facilities, In-Room Movies Gratien Kruczek
TIMIST [NTEP\NAT[()NA[ ()t BAL[)Y VI[ W 20. 150 S. Indian Canyon Dr 6 1985 Palm Springs, CA (760) 322-2121
Palm Springs. CA 92262 265 1999 (760) 322-2380
(Burn Institute - Inland Empire) s ot e
I The Boulders Resort 160 Casitas $175-525 Carefree Resorts 36 Holes Golf (Special Package), 8 Tennis Cournts Rick Riess (V.P)
21, 34631 N. Tom Darlington Dr. 40 Villas (Casitas only) Patriot American Hospitality (Special Package), Pool, &I.S Restaurants, (480) 488.9009
NO ONE UNDER. 21 WILL BE ADMITTED Carefree, AZ 85377 678 1985 Phoenix, AZ/Dallas, TX Desert Tours, Muscum (480) 4884118
- Indian Wells Resort Hotel 155 §119-389 LRK. West 27 Holes Golf (Special Package), 2 Tennis Courts Brad Welmer
22 76-661 Hwy, 111 29 1987 Indian Wells, CA (Complementary), Pool, Spa, Fitness Center, (760) 345-6466
Tickets co ; 2 / 5 -
9390 Seventh S courtesy of MINUTEMAN PRESS of RANCHO CUCAMONGA R . g L, s
E eventh St., Suite A * Rancho C ucamonga, CA 91730 = (909) 483-0688 TR oo 2
I-U688 « Fax (909) 483-0691 NAA = Now Applicable WND = Would Not Disclse ma = not avalable. Tive infiremation in the above Hat was obssined from the reserts lissed o the test of our bnowlestge the information upplied is acxurte e of press e Whilk evers effiet i mae o ensune
E R = o i 5 = e acewray and th h of the list, carsel Fyp erris imes ooour Please send corrections or additions on compony letierhead to: The Infand Empire Business Jownal, PO, Box 1979, Ramcho Cucamonga, CA 917291970 Ressanched
—— — — — e e = = pllGaal= f = = by Jerry Serusn (mu.'mnwmmlw
The Book of Lists available on Disk, Call 909-989-4733 or Download Now from www.Topl
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Top Travel Agencies Airlines Serving the Inland Empire

Ranked By Passengers Carried * Ontario International Airport and Palm Springs Regional Airport

(\s:rr:l\ddw LE. Only Staff Corporate
tyState/Zip Leisare Phone/Fax City/State/Zip Palm Springs Palm Springs
E-Mail Address E-Mail Address E-Mail Address
Travelbridge 1 ?';:-hlw-:' Mrhl": '\" i 1,463,776 4.26% (800) 435-9792 Cheryl Black N/A
$32.§ miillion % 5% Sabre Corp. Groups, Craises, Patricia 5. Frias ] 29X :; £ ]f']iﬂ Ste. 12 N/A N/A Dallas, TX Staton Manager
L mawa‘m i1 o Soecil Besein Crovs, Cogpenl Mg Ontario, CA 91761 (909) 937-1695937-T163
Palm Speings, CA 92262 Travel (760) $64- 130078641 302 United Airlines 761,859 173 (800) 241-6522 Paul Ocampo Peg James
- pattyl @ ravelbridge.com = e o g e 130,680 30.59% Elk Grove, 11 General Manager General Mannger
5 ‘\::m:m' International Southwest 25 million 2 9y Apollo & Sabre Corporate, Groups, Praci ||mmp\m| o CImavy ol (R00) 241 -6522/(¢ )37-86
- 2940 land E nre Sl Y
i o R S %) 10% Alaska Airlines 457,840 A86% (800) 2527522 LaRue Sume LaRue Sume
i, CA 31704 Leisure, Sports 83-3366041-0714 3, 6033 W. Century Blvd., Ste. 985 359,561 0.17% Seatile, WA District Stles Manager District Sakes Manager
traci. thompson@sw,g { Los Angeles, CA 90045 (R00) 252-7522/(310) 3370202 (B00) 252-7522/(310) 337-0202
- traci.thol ONE@Sw.navigant.corm
% gmmhwmlmgn 17 niillion 42 5% Sahre Group Tours, Lois Anderson American Airlines 171185 Y 26% (BO0) 433-7300 Carl Perriello Greg Rickets
b = |‘u anyon 95% Cruises President 4. Ontano Internitional Airport 266,614 0.30% Fort Worth, TX General Manager General Manager
Palin Springs, CA 92262 (760) 325-5556/325.5127 Ontario, CA 91761 (909) 937-B440/937-6450
gadaS555@aol.com Delta Air Lines 561,148
S g 1% it - v BA2% (800) 221-1212 Jeft Mark Karbon
. ”‘":':‘::L\‘:‘;‘"::m A 3 million § 3§ Apolio Canbbean, Mexic Brian Kerr/Gary Davis - 3 6150 W. Century Blvd 9.267* -71.88 Atlanta, GA Regional Dircctor of Sales Station Manager
k : ; ;‘_ vd., Sic. 180 65 Hawaii, South Pacific Owne Los Angeles, CA 90045 (310) 216-22(x¥417-2800
iverside, CA 92508 il 009} H97-6898/60 "
Criises ol OE9E America West Airlines 403,764 6.04% (800) 2359202 James Corpuz Carolyn Pairis
s ::“h'n “u:h"' - American Express Travel 8 million 1 R0% Apollo Focal Point Corp. Travel Mgmt I‘egg\ \..n.u; 8 ."'”'\"f;}"f:_"\‘ gty 117.598°+ 22 67% Phoenix, AZ '\:‘.,:.“‘u; i\{.,, ger Station Manager
137} Street -
p. ) 2 C K President
Riverside, CA 92501 : G:T: .J;; ".1. QY 5 United Express 120,466 12.87% (RO0) 241-6522 Paul Ocampo Peg James
iy (800 333-9420/(%09) 784.60)8 3 2325 Mnh St 218,634 1787% Parmington, MN General Manager General Manager
S b sWANRKIMA @ uniglobe.com Farmington, NM 87401 (800) 241-6522/(909) 937-8628
Laura’s Travel Service, Inc. mlkiow WND if Apoilc Synds Schiuf
6 208 E. Citrus Ave & ’ v ': o . Northwest Airlines 175.598 0.00% (BO0) 225-2525 Roland Berg Roland Berg
Redlands, CA 92373 e President/G.M 8. 5101 Northwest Dr., Bldg. A 44718 I8 51% St Paul. MN Customer Service Mgr Customer Service Mgr
209) 7937551793 St. Paul, MN 55111 (909) 937-8919/937-8928 (909) 937-8919/937-8928
. v wirastray on. berg @ nwa.com ron. berg @ nwia com
Surely You Truvel, Inc. 6.5 million ;) P g . - . INEAIR o0
7. 24905 Sunnymesd Bivd., Stc. B ok X I Dy s Continental Airtines 168871 3.56% (800) 525-0280 Guy Arlet Glen Watson
M Valley, CA 92553 urs. Groups, Flexible Owner/President 9. 2900 E. Airport Dr, #1464 17.818 1.732.56% Houston, TX General Manager Station Manager
ol » Independent Travel (909) 485-3387/243-031 7 Omntacio, CA 91761 (BOO) SZS-OM(W) 937-8819
All-Ways Travel/American Express Travel 6.5 milliot ¢ 00 ~ 2 N/A N/A (ROO) 433-7300 N/A Greg Rickets
£ IS MomiamAwe G : '“. Sabee Cruise Vacations Juck Warshaw 10. 112,511 31.05% Fort Warth, Texas General Manager
Upland, CA 91786 60% ;’l)\:\lllll\‘d Tour ( ):\”.‘“ ,' ‘ DFW Airport. Texas 75261
ackages (909) 98 1-8724/949-2750
LaMasters of Fine Travel Inc.* 5.5 milli G . jack@all-waystmivel.com N/A = Not Applicuble WND = Wodd Not Disclose na = not available. W(mm “xAmerica West E.wnu The ufornsarion in the above liss was obtained from the airpores and irlines lisied. To the best of our knowledge the wfurmarion supplied is accurmie as
% TYnerQ -3 o [} 4045 Apolia Hawaii, Cruises Ruth McCann of press sime. While every effoet is made 10 ensure the accunacy ond thomughness of oceur. Pléase sond cormections or additions on compuany lester-head to: The inkand Empire Business Journal, PO Ras 1979, Rancho Ci-
e 0% President camanga, CA 917291979 Rescarched by Sondra Olvera. Copyright 2003 mwwnm,\m w’mgwiww»nwuhw
, . rs & (909) 699-8199/699.0743 H z
- sm_‘:‘lr:m TravelUniversity Travel 5 million 12 50 Subre Cruises, Tours, Honeymoons, Cheryl R. Harrison
B - 50% Group & Intemational enit
| A 923s n
ol Laky, A 2354 Packages, Hawaii, South Africa 7968344779047
— utravel @ carls
& g‘?“ﬁ-—m 4 million 10 0% Apollo Focal Point Southwest Corporte, TumLﬂmﬂ
m‘ O&w‘n‘hl 10% Sabre Cruises, Tours. Owner
. - International (909) 930-6188/930-6195
¥ '|4'd7“mn RA:II:.‘:‘\ A\-m."k:n Express Travel 4 milhon 7 R0 Apolio Focal Point Cruises, Packages Yeni Colf ~
5 ('hn-\u CA ol‘jlln vl 0% Trams Complete Corporate Travel Owner —— - p—— . .
, Southwest Management, 24-Hour Service (909) 393-5459/393-5464 1 i
g 46 = 0
MTS Travel* 324 milkion 8 proftavel @earthlink net Ont‘drlo Blg Bear : Vlctor Valley
13 420 W, Baseline Rd. Ste. D : g Apotio Alfrica, Asia, Yeshoda Kader Ontario Convention and Visitors Burcau Bie Bear Chamber of Commerce Victorville C hamber of Commerce
Claremont, CA 91711 Missionary Travel Branch Manager 2000 Convention Center Way 630 Bartlett Rd., P. O. Box 2860, ]-{'E 74 (-nﬁu:1("[r\‘:)?{:)‘gi._
Carlson Wagonlit TravelTravel Xpress 33 millio -, o — : (909) 621-0947/621-6502 Ontario, CA 91764 Big Bear l_;ligc, CA 92315 ictorville, CA 92572
14, 368 S. Indian Hill Blvd . i ok . Honeymoons, Cruises, Sandals Marsha Colling (909) 937-3000 = Fax (909) 937-3080 (909) 866-4607 » Fax (909) 866-5412 (760) 245-6506 = Fax (760) 245-6505
Clammont, CA 91711 Group Travel, Canbbean, Hawaii, Owner/Manager ('\'l/[“ «. Directos By Strol Exec. Director: David Lenoch ‘C(m[‘llLl. x\fl’lkhdl‘ Sﬁ“l{\
:.n;l.mja:‘r]\lujn (909) 625477 1/624-5000 e info@bigbearchamber.com vvchamber@ vvchamber.com
V.LP. Travel* 3 million 5 555 o : FEINI, SCOUSIC sales @ cwitravelexpress,com —
B R e tﬁ Apolio Focal Point Sml Béwm Group, Barhara Ot S B d 0
Rialto, CA 92357 G, Coaporne. Ovener an bernardino Lake Arrowhead Hemet
Carlson Wagonlit Travel - Air Sea Travel 3 million 7 15% Apollo Focal Point = 5 (509) B74-1750/874-0926 Convention and Visitors Bureau Lake Armrowhead Communities -
16 1655 Mountsin Ave., #115 g PN SO ":"ﬂfy'\lhu- Europe, . America Theresa Lock 201 N. “E” St.. Suite #103 Chamber of Commerce Visitor and Tourism Council
l‘l"hﬂd. CA 91783 . one tmy-ms Seniors (h\m""\hzl.n;m.", e ch'lrdinu CA 92401 P.O. Box 219 (909) 765-2537 = Fax (909) 658-1607
Tuises: & Tours (909) 981-1755M20-3693 ~ 7 T Lake Arrowhead, CA 92352 o huirs I Poet hl. R. Balch
Golden Globe Travel* 3 milion 5 5% Sabve theresal_arsca (909) 889-3980 « Fax (909) 888-5998 (909) 337-3715 » Fax (909) 336-1548 Co-Chairs: L. Poggenpohl, R. Balc
17, 202 Inland Center Mall s Hawaii Bilal M. Bange Sales/Mktng Director: David Patterson Mrkting. Director: Leslic Saint McLellan
San Bemardino, CA 92408 President dapatterson @eece.org e = -
achamber@ js-net.com
La Bodega Cruise & Travel* 3 million 5 5 e o c:m BRO-D924/889. 1258 s J
18 345N Riverside Ave 95¢ . iy ing ebecca Burkhead
Rialio, CA 9:;"' < Lessure Travel Owner Route 66 Riv 'd
Groups, Philippines (009) B74-482AW874- 3708 e . 5 ersiae
Unigue Vacutions* 2.7 million 7 20% . - sales@ fabodegatravel com Territory Visitors Bureau Visitor Information & Reservation Center Convention Bureau
r - > B P < .
19. 6936 Indians Ave., Ste. B 0% y LENeES, Caren Erickson 358 W. Foothill Blvd. 2781 N. Palm Canyon Dr. 3737 6th St., Riverside, CA 92501
Riverside, CA 92506 Tours, Owner Glendora, CA 91741 Palm Springs, CA 92262
Giroup Travel (909) 682-6101/682-6260 ilendora, 760) T78-8418 = F i 760) 3254335 (909) 222-4700 » Fax (909) 222-4712
; 2.9 B (0 ) - * Fax 325-433¢
Interworld Travel & Tours 26 million 6 o5 Sabre — carenc @earthlink net (909) 592-2090 » Fax (909) 592-2090 (T 2 kgt Pres., Entr. Hosp. Corp.: Ted Weggeland
20, 6745 Cammetian Groups/Incentives, Linda Parrish, CTC Exec. Director: Bob Lund Contact: Liz Perkovich . : : y
405 ¢ i MRE IIECIOL. ORIy Executive Director: Debbie Megna 2
Alta Loma, CA 91701 orporate, Leisure, President St Iperkovich @ palm-springs.org & ) £na
Cruises (909) 9879000874000 rtebb@citivv.com pe palm-Springs.org
H 2.3 million 7 10% linda @ mierworldtraveltours com
2. Apollo Focal Point CrutsesFamily Vacations. Mary N. West, CTC, MCC 1 3 3
, o TS00L Tours, Homeymoons, et ' Temecula ¥/ Palm Springs Desert Resorts Idyllwild
Spectalty Vacations (909) 920-9093/920-0339 Temecula Valley Chamber of Commerce C.V.A. Idyllwild Chamber of Commerce
27450 Ynez Rd., #124 69-930 Highway 111, Suite 201 P.O. Box 304, Idyllwild, CA 92549
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Ontario
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2:,4 , :,,, 4',:,;.. uble WND = lln:” Nor Disclose na = nor avadable. *Did wot respond to requests for wpdated information Figures repeased from previces Yeur The information in th ) ]
wledge the information supplied 15 accsrate as of press time. While every effort is made 0 enssre the accuracy and thoresghnes of the lis emiistons and rvpographicad e i o e xmpypntes elod. T N SR
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i o)

netimes oocur. Please send corrections or additions on company letterhead
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Temecula, CA 92591
(909) 676-5090 » Fax (909) 694-0201
President: Alice Sullivan
info@temecula.org

Rancho Mirage, CA 92270
(760) 770-9000 = Fax (760) 770-9001
President: Michael E. Fife

(888) 659-3259 « Fax (909) 659-6216
Contact: Elaine Latimer
info@idyllwildchamber.com
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Pacific Life Open
Ace Recycling...

continued from page 36

recycling effort several years ago when
the tournament was still being played
at the Hyatt Grand Champions. The
first few years, we collected glass and
aluminum beverage containers. In
2000, when the Tennis Garden opened,
despite the challenges associated with
moving to a new venue, by adding

any of this if the Tennis Garden's
management had not embraced the
effort. Facilities Director Bill Clarke,
who is responsible for overseeing the
program at the Tennis Garden, has
Just been terrific. Everyone's cooper-
ation has helped make this program a
template for large-scale events
throughout California.”

Pat Shavio, deputy director of
California Integrated Waste Manage-
ment Board, notes it generally takes
three years to institutionalize a pro-

gram. "The first year is generally one
of self-doubts. People are concerned
recycling will require a lot of extra ef-
fort. Then the second year you learn
from your mistakes. by the third year,
people are in a groove, They realize it
isn't more work. They can do their
jobs and participate without even
thinking about it. That's when you can
begin looking for additional opportu-
nities to increase diversion."

The implications, he adds, have far-
reaching consequences. "They make a

connection to the overall good they're
doing," Shavio says, "and they stan
feeling good about themselves, The it
spreads to other areas of their [jy es. The
goal is to capture them at Some poin
whether at work, at the Tennis Garden,
or at home. Once they become active
participants, they start to see the bep-
efits everywhere. they start reading
articles, noticing recyeling centers "
From the city's perspective,
that's an ace no matter who wins the
valley's biggest sporting event!

cardboard, we were able to achieve 24
percent reductions,”

The recycling experts noticed
much of the cardboard was contami-
nated by food waste. The led the city
of Indian Wells to obtain a grant from
the California Integrated Waste Man-
agement Board (CIWMB) so Eco-
Nomics could determine how best (o
add compostible food waste to what
was being recycled. With the addition
of food waste, O'Toole says, in 2001,
the amount of diverted trash Jumped
a full 10.6 percent. Despite overall re-
ductions in tourism in 2002, the pro-
gram track growing by a respectable
Iwo percent.

The tournament presents a num-
ber of logistical challenges. With
three primary area (the food court,
kitchen and hospitality suites), public
and non-public venues, it's more like
a combination of events than one

grand affair. So the team divided into
two efforts: the hospitality industry's
equivalent to the back of the house
and the front of the house. The "front"
includes public area, like the large
food court, where large containers in-
dicate whether to discard food scraps,
recyclable beverage containers and
cardboard, and trash. The "back” is
the purview of restauranteurs and
vendors. as the kitchen generates the
cleanest and most usable food waste,
it is key to the program's success.
"Chef Paul Taylor and William
Conn of Restaurant Associates have
rally embraced the program,” notes
OToole. "They've trained all the food
prep workers and have given us great
ideas. Pritchard's personnel have like-
wise responded in a very positive
way. They've worked with us to make
improvements that boost our totals,
For example, we were losing a lot of
recyclables because we were using
opaque trash bags. Switching to clear
plastic bags helped a lot . But we
couldn’t have done that without their
support. And we couldn't have done

HOT TALK AM

H S

Radio On The Right !

Michael Savage, George Putnam,
Don Imus, Laura Ingraham,
Judicial Watch, USC Football &
Basketball, Mighty Ducks Hockey

50,000 Watts: Covering A Territory Of More Than

19 Million Southern California Consumers!

AFFORDABLE AD RATES “PLUS”
SPECIAL RADIO & IEBJ PRINT
ADVERTISING PACKAGES!

RECEIVE YOUR “FREE” REPORT:

Maximizing Your Ad Response In A Slow Market!

CONTACT: CALVIN JOHNSON
714-282-8300 x 219
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E & Q CONSULTANCY, 1008 W 14TH
ST DAISY, DECKMYN, UPLAND
CA, 91786-2670

BALLOONS OF CALIFORNIA, 757 JU-
NIPER AVE, UPLAND, CA, 91786-
4433

SPECTRUM ENGINEERING, 875
WASHINGTON BLVD DAVID B,
BROWNE, UPLAND, CA, 91786
5457

THE SPA AT YUCCA INN, 7500
CAMINO DEL CIELO TRL, YUCCA
VALLEY, CA, 92284-2420

BOLHA RACING, 56764 LITTLE
LEAGUE, YUCCA VALLEY. CA.
92284-2742

VETS AID, 20915 BEAR VALLEY RD #
A, APPLE VALLEY, CA, 92308-6901

SPARKLE AUTO LAUNDRY, 1421 W
MAIN ST, BARSTOW, CA. 92311-

2550
A & M PRODUCTS, PO BOX 592,
COLTON, CA, 92324-0592
ROBIN HOODS PIZZA & GRILL, 1411
E WASHINGTON ST, COLTON. CA,
923244611
ORIGINIAL AUTO CENTER, 17855
FOOTHILL BLVD, FONTANA, CA,
92335-8538
SIGN TECH, 17232 CERRITOS ST,
FONTANA, CA, 92336-1583
SARRATT BROKERS DIRECT REAL
CSTATE, 7610 RICHARD BURNS

CT, FONTANA, CA, 92336-3939

EDS INDUSTRIAL DRAFTING, 15262
MESQUITE ST, HESPERIA, CA,
92345-4256

FASTRACK GRAPHICS, 15467 172
MESQUITE ST JENNY L, SMITH,
HESPERIA, CA, 92345-4257

QUALITY ELECTRICAL SERVICES,
17815 JUNIPER ST, HESPERIA, CA,

92345-6246
HIGHLAND SHELL, 2402 HIGHLAND
AVE , 786 INVESTMENTS, HIGH-

LAND, CA, 92346-200]
A & ASURVEYING & MAPPING, 7567
SWEETWATER LN, HIGHLAND,
CA, 92346-3977
“DYNAMIC DRAFTING, INC™, 7812
GOLD BUCKLE RD, HIGHLAND,
CA, 92346-5834
TACOS EL MEXICANQO, 24493 UNI-
VERSITY AVE, LOMA LINDA, CA,
92354-2645
A LITTLE ASSISTANCE HOME CARE,
132 NEW YORK ST APT D202, RED-
LANDS, CA, 92373-4555
SOUTHERN CALIFORNIA INSTALLA-
TIONS, 1215 W PALM AVE, RED-
LANDS, CA, 92373-5772
IMAGING SOLUTIONS, 609 AMIGOS
DR # |, REDLANDS, CA, 92373-6264
PRO-SCAPE, 1764 E LUGONIA AVE STE
104, REDLANDS, CA, 92374-2734
MT APARICIO ENTERPRISES, 1654 W
MERRILL AVE, RIALTO, CA, 92376
6223
RAINBOWS ANGELS CHILD CARE,
1253 W NORWOOD ST, CRUZ, RI-
ALTO, CA, 923774421
THEE UPPER ROOM, 3624 VERBENA
DR, RIALTO, CA, 92377-4861, 909
4298176
WESTERN BUSINESS CENTER, 14201
KENTWOOD BLVD, VICTORVILLE,
CA, 92392-2472
GUADALAJARA MEAT MARKET,
15547 7TH ST, VICTORVILLE, CA,
92392-3201
STEVE DONUT& CHINESE FOOD,
13790 BEAR VALLEY RD STE El,
VICTORVILLE, CA, 92392-8699
INDIGENOUS ART, 12361 4TH ST SPC
10, YUCAIPA, CA, 92399-4152
INLAND VIDEO DUPLICATORS, 35027
AVENUE A, YUCAIPA, CA, 92399-
4304
OUTSIDEHELP, 35062 SUNNYSIDE DR,
YUCAIPA, CA, 92399-5914
ACTION APPLIANCE LLC, 1558 N WA-
TERMAN AVE STE F , SAN
BERNARDINO, CA, 92404-5133
CHRISTIAN FELLOWSHIP
CHURCH, 2664 FOOTHILL BLVD,

SAN BERNARDINO, CA, 92410
1306
RR WYATT TRANSPORTATION, 306 S
MARVIN DR, SAN BERNARDINO,
CA, 92410-1959
SPOTLIGHT PHOTOGRAPHY, 331 I
9TH ST, SAN BERNARDINO, CA,
92410-3800
GOLF COURSE ACCESSORIES DI-
RECT, 13545 RAVENNA CT, CHINO
HILLS, CA, 91709-1464
PROMOTIONAL IMAGE, 2435
BROOKHAVEN DR, CHINO HILLS,
CA, 91709-1739
NET HEALTHCLAIM SERVICES, 2852
BROOKSIDE DR, CHINO HILLS,
CA, 91709-5929
MUSIK 4 DA PEOPLE, 15801 TANBER
RY DR, CHINO HILLS, CA, 91709-
7858
ECOPRENEURS, 4238 WINTRESS DR,
CHINO, CA, 91710-2181
SIMPLE ELEGANCE, 5606 RIVERSIDE,
CHINO, CA, 917104303
ATTORNEY SUPERVISED PARALE-
GAL SERVICE, 8316 RED OAK
AVE STE 204, RANCHO CUCA-
MONGA, CA, 91730-3892
15 GRAND INVESTMENTS, 10722 AR-
ROW RTE STE 500, RANCHO CU-
CAMONGA, CA, 91730-4840
BALANCED LIFE CHIROPRACTIC,
9170 HAVEN AVE STE 108, RAN-
CHO CUCAMONGA, CA, 91730-
5416
J R PERFORMANCE MARINE, 11323
MOUNTAIN VIEW DR APT 205,
RANCHO CUCAMONGA, CA,
91730-8309
CLUTCH PHOTOGRAPHY, 12747
KALMIA ST, ETIWANDA, CA,
91739-1904
PIZZA FACTORY RANCHO CUCA-
MONGA, 12273 HIGHLAND AVE
STE 302, RANCHO CUCAMONGA,
CA, 91739-9556
D&DS: THE AUTO GLASS COMPANY,
2605 S PEACH TREE PL JASON C,
DURHAM, ONTARIO, CA, 91761-
7538
R & B GROWERS, 13159 S BON VIEW
AVE, ONTARIO, CA, 91761-8226
PONCE DESIGN & ASSOC, 661 W H ST,
ONTARIO, CA, 91762-2707
MINANIS PARTY SUPPLIES, 206 W B
ST, ONTARIO, CA, 91762-3505
CALIFORNIA CLASSIC RESOTRA-
TION, 10803 FREMONT AVE # C,
ONTARIO, CA, 91762-3901
JDS EXPRESS, 4762 W MISSION BLVD
TRLR 25, ONTARIO, CA, 917624415
EL ENCINO NURSERY, 5570 W
PHILLIPS ST, ONTARIO, CA, 91762-
4637
MR CARBURATOR. 8981 ROSE AVE,
MONTCLAIR, CA, 91763-1644
E & G REHABILITATION, 1159 W
MOLLY CT, UPLAND, CA, 91786-
26066
SEI CORPORATION, 996 W 9TH ST,
UPLAND, CA, 917864581
THE TILE GALLERY, 1101 W 9TH ST,
UPLAND, CA, 91786-5704
OLSENS POOL CLEANING, 1372 W
8TH ST, UPLAND, CA, 91786-7028
UPLAND FARMERS MARKET, 916 N
MOUNTAIN AVE STE I, UPLAND,
CA, 91786-3658

CERTIFIED MOBILE SERVICES, 5175

WALLABY ST, YUCCA VALLEY,
CA, 92284-2083

FAITH MOUNTAIN INVESTMENTS,
401 W SHERWOOD BLVD, BIG
BEAR CITY, CA, 92314-9629

RYLEE TRUCK TIRE SERVICE, 17887

SLOVER AVE, BLOOMINGTON,
CA, 92316-2332

HALLA ATCHA BOY, 830 HEALING
WATERS DR, COLTON, CA, 92324-
2634

J CAUTO, 360 S LA CADENA DR,
COLTON, CA, 92324-3420

RASPADOS GUADALAJARA. 16990
FOOTHILL BLVD # B, FONTANA,
CA, 92335-3502

VANILLA & FUDGE CONSPIRACY

PRODUCTIONS, 17603 GRANADA
AVE, FONTANA, CA, 92335-5034
WEST COAST KONCEPTS, 16040 VAL-
LEY BLVD, FONTANA, CA, 92335
6432, 909 829 0866
INLAND EMPIRE SCREENING SER-
VICES, 15944 ROSEMARY DR,
FONTANA. CA, 92335-6444
PT ENTERPRISES, 16846 VALLEY
BLVD # D, FONTANA, CA, 92335
9212
BROTHERS POOL TABLE SERVICES
6825 KEMPSTER LN, FONTANA
CA, 92336-1538
SIERRA LIQUOR, 8058 SIERRA AVE,
FONTANA, CA, 92336-2680
DIVINE FREEDOM, 14055 PRINCETON
CT, FONTANA, CA, 92336-3529
MJIM ASSOCIATES, 15055 BADGER LN,
FONTANA, CA, 92336-5312
ABSOLUTE COMPUTERS, 16509 AL-
MADEN, FONTANA, CA, 92336-
5173
EC ALUMINUM POLISHING. 13968
SLOVER AVE EST, FONTANA, CA
92337-7068
OLD TIME TRUCKING INC, 10381
REDWOOD AVE, FONTANA, CA
92337-7124
CEDAR SPRINGS STATION, 5560
STONEHENGE AVE, HESPERIA,
CA, 92345-9486
J & TAUTO WHOLESALE, 26778
BASELINE ST, HIGHLAND, CA,
92346-3070
BUSS FAMILY DAY CARE, 25751 EM
MERSON ST, LOMA LINDA, CA
92354-3911
ANDERSON CONSTRUCTION INC,
1105 W PARK AVE STE A, RED-
LANDS, CA, 92373-8005
TRI-CITY INSULATION, 325 ALABA-
MA ST STE 11, REDLANDS, CA,
92373-8031
T COMMUNICATIONS, 1306 STILI
MAN AVE, REDLANDS, CA, 92374~
4005
SPRINGTIME ADULT RESIDENTIAL
FACILITIES, 720 IDYLLWILD CT,
REDLANDS, CA, 92374-5423
MINC KUSTOMS, 560 W IST ST STE 3
DONALD R, MINCEY, RIALTO, CA,
92376-5756
SOS CONSULTING, 236 N RIVERSIDE
AVE , RIALTO, CA, 92376-5924
"NO DRUGS AMERICA ASSOCTA-
TION, INC”, 13130 QUIET
CANYON DR, VICTORVILLE, CA,
92392-8600
ABS CONTRACTOR & ASSOCIATES,
13661 CALIMESA BLVD, YUCAIPA,
CA, 92399-2305
"TRINITY TANK AND IRON, INC™,
34311 LA RAYE DR.YUCAIPA, CA,
92399-5022
PROTECTION MANAGEMENT ASSO-
CIATES, 3124 SAN GABRIEL ST
MELVIN W, BAILEY, SAN
BERNARDINO, CA, 92404-2446
EMPIRE WINDOWS & DOORS, 5659
PALOMAR AVE JOHN H, SUMNER,
SAN BERNARDINO, CA, 92404-
3038
PIXIE ENTERPRISES LP, 488 E EVANS
ST, SAN BERNARDINO, CA, 92404-
5304
AISPURO TRANSPORT, 6960 TIPPECA-
NOE AVE, SAN BERNARDINO, CA,
92404-6264
KAL ELECTRIC, 3233 GENEVIEVE ST,
SAN BERNARDINO, CA, 92405-
2513
CARLOS TORRES DDS, 1755 N D ST,
SAN BERNARDINO, CA, 92405-
417
SOLAR CITY, 1094 S E ST UNIT A-22,
SAN BERNARDINO, CA, 92408-
1913
SPOT LIGHT DESIGNS, 205 W BENE-
DICT RD STE 19, SAN BERNARDI-
NO, CA, 92408-2132
BERTHAS NEW & USED DISCOUNT,
25740 BASE LINE ST, SAN
BERNARDINO, CA, 924104216

PRECISION CO!
R

UNIQUE EN

HILLTOP THRIFT STORE, 766 N WA

TERMAN AVE, SAN BERNARDINO
CA, 924104435

STUDIO D, 15775 BLUFFSIDE CT APT

131, CHINO HILLS, CA, 917094280

ILLGRFYX, 5130 SCHAEFER AVE STE G

CHINO, CA, 91710-5561

SCHEMEL, 6743 PALMER CT, CHINO,

CA, 91710-7306

WESTWOOD INTERNATIONAL, 15469

DUPONT AVE INC, CA, 91710-7605
STRUCTION &

“STORATION, 10722 ARROW
RTE STE 416, RANCHO CUCA-
MONGA, CA, 91730-4812

PANELTEC. 702 E CALIFORNIA ST, ON-

TARIO, CA, 91761-1813

SIGMUNDS PAINTING., 528 E H ST. ON-

TARIO, CA, 91764-3328

WALTON FABRICATION, 1933 W [1TH

ST STE K, UPLAND, CA, 91786-3562
JINEERING, 545 GREEN-
FIELD CT, UPLAND, CA, 91786
7120

ABAXIAL GENERAL STORE, 62776

SUNNY SANDS DR, JOSHUA TREE
CA, 92252-3364

MACH ONE COMPUTER CONSULT-

ING & REPAIR, 6287 MARIPOSA
AVE, TWENTYNINE PALMS, CA,
92277-2030

DE ENTERPRISES, 57836 EL. DORADO

DR, YUCCA VALLEY, CA, 92284-
4410

ANDERSON EQUIPMENT CO, 12533

RUNNING DEER RD, APPLE VAL-
LEY. CA, 92308-7120

CULLIGAN WATER CONDITIONING.,

106 N 5STH AVE. BARSTOW, CA,
92311-2310

HAMS LIQUOR STORE, 1491 W MAIN

ST, BARSTOW, CA, 92311-2550

BARSTOW WIENERSCHNITZEL, 1305

E MAIN ST # E, BARSTOW, CA,
92311-3219

BOSTON SCHOOL, 364 DOWNEY DR,

BIG BEAR CITY, CA, 923149249

LYCO MACHINING, 2255 E COOLEY

DR. COLTON, CA, 92324-6324

SAHARA DENTAL, 17250 FOOTHILL

BLVD, FONTANA, CA, 92335-9043

KEYS2SUCCESS, 14470 GLENOAK PL ,

FONTANA, CA, 92335-9043

SIERRA CONCRETE PUMPING, 18029

DEODAR ST, HESPERIA, CA, 92345-
5158
CREATIVE DENTAL RESTORATIONS,
7485 SMOKEWOQOD RD, HIGH-
LAND, CA, 92346-5480
NAIL CARE, 24950 REDLANDS BLVD,
LOMA LINDA, CA, 92354-4032
SYLVAN LEARNING AND TECHNOL-
OGY CENTER, 501 W REDLANDS
BLVD STEE, REDLANDS, CA,
923734642
REDLANDS SMOG STOP & LUBE,
1647 W REDLANDS BLVD STE A,
REDLANDS, CA, 92373-8001
VICTORIAS FASHION, 1115 ALPINE
CT, REDLANDS, CA, 923744978
TOMCAT ENTERPRISES, 14834
SNAKE RIVER CT, VICTORVILLE
CA, 92392-6157
SAFEPLACE & COMPANYS, 1881
COMMERCENTER E STE 127, SAN
BERNARDINO, CA, 92408-3442
SAN BERNARDINO & RIVERSIDE
COUNTIES FIRE, 932 N D ST. SAN
BERNARDINO, CA, 92410-3520
DIAMOND TILE AND MARBLE, 5551
VINMAR AVE, ALTA LOMA, CA,
91701-1825, 909 987 5134
VERTICOM DATA SYSTEM, 8550
AVALON CT, ALTA LOMA, CA,
91701-5404
UNDERCOVER PROCESS SERVER.
4720 CHINO AVE STE G, CHINO,
CA, 91710-5172
A&J EXPORT, 9419 FRIANT ST, RAN-
CHO CUCAMONGA, CA, 91730~
4025
WESTERN AERO TECH, 10700 JERSEY
BLVD STE 390, RANCHO CUCA-
MONGA, CA, 91730-5132
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X TEAM, 748 S VERDE AVE

MERICAN DREAM MORTGAGE,
12759 FOOTHILL BLVD # C14].
RANCHO CUCAMONGA, CA,
91739.9336

INDOOR AIR SYSTEMS, 2809 § CUCA-
MONGA AVE, ONTARIO, CA, 91761-

6958
MAYA MORTGAGE, 9670 CENTRAL

AVE, MONTCLAIR, CA, 91763-2425

TLC RV STORAGE KORRAL, 4043
HOLT BLVD, MONTCLAIR. CA
917634814 i

THE NUNEZ TEAM, 3633 INLAND EM-

PIRE BLVD, ONT A -
s NTARIO, CA. 91764
SUMMA FLORA, 3400 INLAND EM-

PIRE BLVD STE 101, ONTARIO, CA,

91764-5577

GREEN FIELD INSURANCE SER-
VICES, 167 N 3RD AVE STE L, UP-
LAND, CA, 91786-6052

WESTERN BUSINESS CENTER., 14372
JOSHUA RD, APPLE VALLEY, CA,
923074172

LIBERTY FITNESS, 22545 BARTON RD

STE 104-105, GRAND TERRACE,
CA, 92313-5244
MIK:I?GI:gg:?T)RAWON, 12210
¥ ST, GRAND TERR!
CA, 92313-5484 s
J CAT TRUCKING, 9356 SULTANA
AVE, FONTANA, CA, 92335-2549
EZ APPLIANCES. 25590 PROSPECT
AVE APT 38G, LOMA LINDA, CA,
92354-3153
JEFF MORHEISER DISTRIBUTING,
342 E SUNSET DR N, REDLANDS,
CA, 92373-7147
R P ENTERPRISES, 163 E WALNUT
AVE, RIALTO, CA, 92376-3529
WINGS N THINGS #3, 519 W
FOOTHILL BLVD STE H, RIALTO,
CA, 92376-4847
PR PRO SERVICES, 379 E MONTROSE
ST. RIALTO, CA, 92376-7611
CLUTCH MASTERS, 267 E VALLEY
BLVD, RIALTO, CA, 92376-7722
IMPORT SCOOTERS, 1240 N FITZGER-
ALD AVE STE 106, RIALTO, CA,
92376-8613
POWELL COMMUNICATIONS, 15450
NISQUALLY RD APT N212, VIC-
TORVILLE, CA, 92392-9350
GREINER BUICK PONTIAC GMC,
14380 AMARGOSA RD, VIC-
TORVILLE, CA, 92392-2318
SPECIALTY CLAIMS SERVICE, 357 W
2ND ST, SAN BERNARDINO, CA,
TER LIVING
ELDERCARE, 3020
SW BLVD, SAN
ARDINO, CA, 92404-2316
MIRACLE WEST >
2104 E 18TH ST. SAN BERNARDI-
NO, CA, 92404-5808
POOL SERVICE, 2774 ACA-
CIA AVE, SAN BERNARDINO, CA,
92405-3336

SCUBA - DOO CHARTERS. 6085 N
WALNUT AVE, SAN BERNARDINO,
CA, 92407-2157

10 EAST ENTERTAINMENT, 1940 W

BERNARDINO, CA, 92407-3368
THREE KINGS, 1094 § E ST UNIT F-3,
IS?S . CA, 92408-

JMP INC, 202 E AIRPORT DR, SAN
ARDINO, CA, 92408-3444
OF MERCY THRIFT STORE,
1060 W BASE LINE ST, SAN
BERNARDINO, CA, 92411-2354
ST, Al..'l'Al.l)MA.CA??I'?%M‘J -
5 1-3241
YD CONSULTING

EVOLUTION WHEELS, 12425 MILLS
ﬁ UNIT AS, CHINO, CA, 91710-

VILLALPANDO APPRAISAL, 13186
3RD ST, CHINO, CA, 91710-4006
OBRIEN PLUMBING, 8767 ONYX AVE

RANCHO CUCAMONGA, CA,
917304533

PRESTIGE LABEL, 1457 E PHILADEL-
PHIA ST STE 3, ONTARIO, CA,
91761-5763

PARAGON SCHMID BUILDING

PRODUCTS, 101 S MILLIKEN AVE,

ONTARIO, CA, 91761-7836

LIBERTY MORTGAGE NETWORK,
8900 BENSON AVE STE L, MONT-
CLAIR, CA, 91763-1669

DANCE ACADEMY 29, 5910 ADOBE
RD, TWENTYNINE PALMS, CA,
92277-2356

POSTER PROJECTS, 17993 US HIGH-
WAY 18 STE 7. APPLE VALLEY, CA.
92307-2144

KNR II, 21650 US HIGHWAY 18, APPLE
VALLEY, CA, 92307-3044

ALL CITIES HOME INSPECTIONS,
14819 QUINNAULT RD, APPLE
VALLEY, CA, 923074031

MICHELLES, 14323 FLATHEAD RD ,
APPLE VALLEY, CA, 92307-5794

NAVAJO Rd, APPLE VALLEY, CA,
92308-6500
ROYALTY CARPET CARE, 12738
KEYA CT. APPLE VALLEY, CA.
92308-7183
RIP GRIFFIN TC, 2030 LENWOOD RD,
BARSTOW, CA, 92311-9571
STONEWOOD CONSTRUCTION
COMPANY, 22145 DE BERRY ST,
GRAND TERRACE, CA, 92313-5414
MC CLEARNERS, 1000 E WASHING-
TON ST STE D, COLTON, CA,
92324-4186
L & JASSOCIATES, 11815 COUNTRY-
SIDE DR, FONTANA, CA, 92337-
7647
ISOKOTE 21, 7374 EARHART AVE.
HESPERIA, CA, 92345-5712
O PLUS, 4050 PHELAN RD STE 5, PHE-
LAN, CA, 92371-4454
L JS COURTYARD CART, 14455 CIVIC
DR, VICTORVILLE, CA, 92392-2312
K & R DONUTS, 15397 PALMDALE RD
# B, VICTORVILLE, CA, 92392-2494
TIKAL EXPRESS, 14847 7TH ST, VIC-
TORVILLE, CA, 923924023
EVA NAILS, 14238 VALLEY CENTER
DR # 103, VICTORVILLE, CA,
923924279
EVERYTHING FOR SCHOOL COM,
12530 HESPERIA RD, VIC-
TORVILLE, CA, 92392-5848
EVE.IBlmG FOYR SCHOOL, 17270
ALLEY RD. VICTORVILLE,
CA, 92392-5881
FACE LIFT, 14437 VIA ROCA, VIC-
TORVILLE, CA, 92392-7617
EDWDAg‘DS FO[\:I. GRAPHICS, 1243]
AMO WAY, VICTORV! C.
92392-7621 i
JAF JUDGMENT RECOVERY, 13053
PONDERA CT, VICTORVILLE, CA,
92392-8517
RAYVIN TRANSPORT, 16138 SITTING
BULL ST, CA,
92392-9769
THRIFTY TRANSPORTATION, 15811
CONDOR RD, VICTORVILLE, CA,
92394-1312
AAA PROPERTIES, 370 W 6TH ST # 10,
SAN BERNARDINO, CA, 92401-1133
HARVEYS FAST DRY, 5392 CHIQUITA
2LRP;.gSAN BERNARDINO, CA, 92404-

SAN BERNARDINO CASKET
OUTLET, 159 E HIGHLAND AVE,
%BMARDINO.CA.W

ENTERPRISES, 6513
MESSINA PL, ALTA LO
91701-8615 i

NO, INC”, 5278
CHINO, CA, 91710-1925

MS NOTARY, 13600 BECRAFT ST. CHI-
NO, CA, 91710-4808
LA CHELONA RESTAURANT, 9134
FOOTHILL BLVD, RANCHO CUCA-
MONGA, CA, 91730-3449
AMERICAN DREAM MORTGAGE,
10134 6TH ST STE B, RANCHO CU-
CAMONGA, CA, 91730-5856
AMERICAN EXTREME CLEANING
SERVICES, 2520 CARIBOU PL, ON-
TARIO, CA, 917610370
MOVE PRO, 1526 E FAIRFIELD CT APT,
ONTARIO, CA, 91761-6324
RAYA GROWERS, 13107 S CAMPUS
AVE, ONTARIO, CA, 91761-8232
PRUDENTIAL FABRICS CO, 1442 W
HOLT BLVD, ONTARIO, CA, 91762-
3642
JRS MARKET AND LIQUOR, 1859 N
VINEYARD AVE STE E, ONTARIO,
CA, 91764-1209
PARI ENTERPRISES, 645 E HARVARD
PL, ONTARIO, CA, 91764-2804
PACIFIC FABRICATORS, 3400 INLAND
EMPIRE BLVD, ONTARIO, CA,
91764-5510
ROYAL MOTORS, 1527 GRANDVIEW
ST, UPLAND., CA, 91784-8623
NEW IMAGE SALON, 1630 W
FOOTHILL BLVD STE E, UPLAND,
CA, 91786-3569
SOUTHWEST OPTOMETRY, 1540 W
FOOTHILL BLVD, UPLAND, CA,
91786-3653
SALON 66, 870 E FOOTHILL BLVD STE,
UPLAND, CA, 91786-4047
FAST DRY OF THE FOOTHILLS, 1224
W 9TH ST. CA, 91786-5705
CALIFORNIA SCREEN PROS #101, 120
S EUCLID AVE, UPLAND, CA,
91786-6637
AWARDS OF RECOGNITION &
MORE, 13470 MANHASSET RD
STE 4, APPLE VALLEY, CA, 92308-
5754
J&F TRUCKING, 779 W POMONA ST,
BLOOMINGTON, CA, 92316-2167
MAS AUTO & TRUCK ELECTRIC,
17793 SLOVER AVE, BLOOMING-
TON, CA, 92316-2330
SEBASTIAN AUTOTRANS, 890 PENN-
SYLVANIA AVE, COLTON, CA,
92324-2256
SMILE CLEANERS, 1040 § MOUNT
VERNON AVE STE C, COLTON, CA,
92324-4228
ROBLES MEDIA, 2578 CARBON CT,
COLTON, CA, 92324-9753
M&R AUTO GLASS, 9406 MANGO AVE,
FONTANA, CA, 92335-5846
PICKETTS HANDYMAN SERVICE,
14790 EL. MOLINO ST, FONTANA,
CA, 92335-6207
SPECIAL TOUCH DOG & CAT
GROOMING, 16849 FOOTHILL
BLVD # 6, FONTANA, CA, 92335-

8400
FLASHBACK VIDEO PRODUCTIONS,
15965 JACKSON DR, FONTANA.
CA, 92336-1747
HS MOBILE TRAILER REPAIR, 17268
Egmﬁ DR, FONTANA, CA, 92336-
LEISURE TRAVEL CONCEPTS, 7850
ALMERIA AVE, FONTANA, CA,
92336-8703
» AU'rur«u’f“cz:zu}\sl'}!J D G'mmml
R, HIG|
e CA. 92346-537 ¥
RLD INSTITUTE OF FINAN
25612 BARTON RD # 341, LOE?IFR
LINDA, CA, 92354-3110
JUST FOR E\SVTE DESIGNS, 11547
GWENT ST, LOMA LIND,
923544110 S
THE CAMBRIDGE COLLECTION, |
E STATE ST, REDLANDS, CA. i
923734753
Fomu[fl.t g’t iy
LVD, RIAL’
L e
CLEANING SERVICE,
105 S EUCALYPTUS AVE. RIALTO
CA. 92376-6640 i 2
BLOOMINGTON UNITED SOCCER

CA. 92376-6979 ~RIALTO,
ROSAS MARKET, 6108 LINDEN AVE
RIALTO, CA, 92377-444]
LV PROPERTY MANAGEMENT, 206
N RIVERSIDE AVE # C168 RIAT
CA, 92377-4685 o
n’l.ﬁ{&s AUTO GENETICS LAB, 2045
VINGTON AVE, SAN BERNARD
NO, C/ 7-2005 ERNARDE
CONSULTING ASSOCIATES, 2185 w
COLLEGE AVE APT 3077, SAN
BERNARDINO, CA, 92407-466]
BLACK RHINO RECORDS, 3246 N
MACY ST, SAN BERNARDINO, (A
92407-6220) g
EVERLAST, 205 W BENEDICT RD STE
57. SAN BERNARDINO, CA, 92408,
2132
ALIMAR VIDEO, 2150 § WATERMAN
AVE, SAN BERNARDINO, CA,
92408-3739
TODO AUTO REPAIR, 1083 W 2ND ST
SAN BERNARDINO, CA, 92410. |
1838
LUCKY COIN LAUNDRY, 2035 W MiLi
ST, SAN BERNARDINO, CA, 92410.
2013
A DONG PALACE RESTAURANT 1033
N WATERMAN AVE STE. SAN
BERNARDINO, CA, 92410-3
MAJESTIC MORTGAGE, 7168
ARCHIBALD AVE, RANCHO CU-
CAMONGA. CA, 91701-5061
ELECTRICAL WORKS, 3595 BAYBER.
RY DR, CHINO HILLS, CA. 9]700.
2800
MEINKING VENTURES, 13089 PEY-
TON DR # C-290, CHINO HILLS,
CA, 91709-6004
GM BOOTLEG. 13355 OAKS AVE. CHI-
NO, CA, 91710-5316
WWW MAJESTIC MORTGAGE NET,
4012 GRAND AVE STE B, CHINO,
CA, 91710-5485
TAH HANDCRAFTED JEWELRY., 7445
ONYX AVE, RANCHO CUCAMON-
GA, CA, 91730-1320
CPI DEVELOPMENT, 8513
ROCHESTER AVE, RANCHO CU-
CAMONGA, CA, 91730-4932
C R SERVICES, 8837 GROVE AVE APT
603, RANCHO CUCAMONGA, CA.
91730-5052
LA NAILS, 12839 FOOTHILL BLVD STE,
RANCHO CUCAMONGA, CA.
91739-9331
NAVARRO & SONS, 762 ONTARIO
BLVD, ONTARIO, CA, 91761-1831
PAY LESS MOBILE HOMES, 1900 §
CAMPUS AVE APT 38C, ONTARIO,
CA, 91761-5479
HOME DECOR, 5124 HOLT BLVD,
MONTCLAIR, CA, 917634819
ROSEANNS SPECIALTY SERVICES,
1044 W 9TH ST, UPLAND, CA,
91786-5725
K & J CLEANING SERVICES, 275
GRAYSON WAY APT A, UPLAND,
CA, 91786-6374
CATTLE CALL PRODUCTIONS, 11232
CHAPPARAL AVE APT B, ADELAN-
TO, CA, 92301-2067
PS LETS SCRAP!, 14555 PAWNEE RD,
APPLE VALLEY, CA, 92307-4039, ,
AAA-AA-TRUX-3 LTD COMPANY,
19828 JOHNSON RD, APPLE VAL-
LEY, CA, 92307-9202
SANDS MOTEL, 924 E MAIN ST,
BARSTOW, CA, 92311-2406
BARSTOW COMMUNITY HOSPITAL,
555 S 7TH AVE, BARSTOW, CA,
92311-3043
PRINTING, 692 W POMONA
2Al‘ﬁ BLOOMINGTON, CA, 92316-
TEMCO 2003, 1032 S MOUNT VERNON
AVE, COLTON, CA, 92324-4205
OP, 2191
STASNYS ON DR, COLTON, CA, 92324
DSG INCOME TAX SERVICE, 15774
ORCHID AVE, FONTANA, CA,
92335-2000
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CONTINENTAL TAEKWONDO, 8580
SIERRA AVE, FONTANA, CA.,
92335-3840

D&M MOBILE TRUCK WASH, 17333
VALLEY BLVD SPC 50, FONTANA.
CA, 92335-6872

D & M MOBILE TRUCK WASH. 7980
LEMON CT , FONTANA. CA. 92336-
2452

ARIES ELECTRIC, 14859 WEEPING
WILLOW LN, FONTANA, CA,
92337416

D&G TEXTURING, 7516 1/2 VALARIA
DR, HIGHLAND, CA, 92346-3452

SUBWAY 2883, 25685 REDLANDS BLVD
STE A, LOMA LINDA, CA, 92354-
2051

POOR MANS MONEY CLUB. 8368

AILANTHUS ST, PHELAN, CA,
923714306
ECUADOR ANDINO SERVICES, 1008 N
PAMPAS AVE, RIALTO, CA, 92376-
4551
WESTERN CENTRAL TOWING, 627 N
BEECHWOOD AVE, RIALTO, CA,
923764703
DRAFTEK. 435 E JAMES ST, RIALTO,
CA. 92376-7181
AGUA PURA, 14839 7TH ST, VIC-
TORVILLE, CA, 92392-4023
COOLEY MACHINERY, 12191 VISTA
CREST DR, YUCAIPA, CA, 92399-
1557, 909 538 0201
EDS ART, 13677 CALIMESA BLVD, YU-
CAIPA, CA, 92399-2305, 909 446
K983
A-1 JIMMIE HANCOCKS, 789 N D ST,
SAN BERNARDINO, CA, 92401-1111
NORMAN DOUTHIT AERO, 367 W
49TH ST, SAN BERNARDINO, CA,
92407-3159
FASHION LOVELY NAILS 4178 N
SIERRA WAY, SAN BERNARDINO,
CA, 92407-3819
KENNY TRAILER SERVICE, 2395
DONALD ST, SAN BERNARDINO,
CA, 92407-6473
GREAT GIFT & LIGHTING, 1094 S E
ST, SAN BERNARDINO, CA, 92408-
1913
INLAND SPINE & ORTHOPEDIC
MEDICAL CENTER, 2195 CLUB
CENTER DR STE L, SAN
BERNARDINO, CA, 92408-4162
M AND M FUEL INJECTION, 1966 W
RIALTO AVE, SAN BERNARDINO,
CA, 92410-1619
"DOOR OF FAITH, HOPE & CHARI-
TY CHURCH™, 1262 N LASSEN ST,
SAN BERNARDINO, CA, 92411-1500
GOLDEN EAGLE APPRAISAL SER-
VICE, 8911 HAMILTON ST, ALTA
LOMA, CA, 91701-4738
WESTWAY SALES COMPANY, 16115
VALLEY SPRINGS RD, CHINO
HILLS, CA, 91709-2352
BLUE EYED CONSULTING &
DESIGN, 13354 FRANCESCA CT,
CHINO, CA, 91710-7339
SKYLINE PRODUCTTONS, 9639 TRY-
ON ST, RANCHO CUCAMONGA,
CA, 91730-2748
SIGN-A-RAMA, 9950 FOOTHILL BLVD
STE Q. RANCHO CUCAMONGA,
CA, 91730-3684
CALIFORNIA FABRICATED GLASS,
9281 ARCHIBALD AVE, RANCHO
CUCAMONGA, CA, 91730-5207
AFCOM, 10022 6TH ST STE K, RANCHO
CUCAMONGA, CA, 91730-5746
EC APPRAISAL, 10134 6TH ST STE B,
RANCHO CUCAMONGA, CA,
91730-5856
SPORTS MATRIX, 10300 ARROW RTE
APT 502, RANCHO CUCAMONGA,
CA, 91730-7003
BEACON PLUMBING, 6397 PYRITE PL
ALTA LOMA, CA, 91737-3593, 909
7724013
DUCT WURX, 6290 MALVERN AVE,
ALTA LOMA, CA, 91737-3738
MIRROR IMAGE BUSINESS SYS-
TEMS, 6642 MONTRESOR PL.
ALTA LOMA, CA, 91737-4363
FRUIT OF THE WOMB, 9681 FAIR-

FIELD CT, ALTA LOMA, CA, 91737
8924
MAINTENANCE SERVICE COMPANY
2620 S AUGUSTA AVE, ONTARIO,
CA, 91761-6302
ALLEGIANCE LEGAL DOCUMENT
SERVICES, 2949 S VINEYARD AVF
ONTARIO, CA, 91761-6475
AKELECTRIC, 2907 HOLCOMB
CREEK., ONTARIO, CA, 91761-8162
SPENCOR, 1001 W D ST, ONTARIO, CA,
91762-3027
LAURA LINDA, 412 W F ST, ONTARIO,
CA, 91762-3208
CONSTRUCTION SERVICES, 531 §
OAKS AVE, ONTARIO, CA, 91762
4020
SHARPE AUTO BODY AND COLLI-
SION, 4461 BROOKS ST, MONT
CLAIR, CA, 917634106
BWH AUTO REPAIR, 10642 RAMONA
AVE, MONTCLAIR, CA, 917634119
MORENO TRUCKING, 4138 MISSION
BLVD SPC 45, MONTCLAIR, CA
917636044
"AMERICAN ROOFING SYSTEMS OF
CA, INC™, 5255 STATE ST, MONT-
CLAIR, CA, 91763-6236
BLANCAS HOME & INDUSTRIAL
CLEANING, 633 E EL MORADO
CT, ONTARIO, CA, 91764-3307
HOLLAND EGG PRODUCTS, 1585 MI-
MOSA CT, UPLAND, CA, 91784-
1760
MOBILITY ALLTRADES, 2546 CLIFF
RD, UPLAND, CA, 91784-8300
AAP DESIGNS, 1042 N MOUNTAIN AVE
#375 PHYLLIS T, PETERS, UP-
LAND, CA, 91786-3695
THE MAHR COMPANY, 732 N MOUN-
TAIN AVE STE C, UPLAND, CA,
917864372
UPLAND PATHOLOGY MEDICAL
GROUP, 999 SAN BERNARDINO
RD, UPLAND, CA, 91786-4920
SAMS MARKET & LIQUOR. 61380 29
PALMS HWY STE 15, JOSHUA
TREE, CA, 92252-1916
STEVES STRINGS, 64184 SUNFLOWER
RD, JOSHUA TREE, CA, 922524458
COLLINS COMPUTER
INNOVATIONS, 6464 ADOBE RD,
TWENTYNINE PALMS, CA, 92277-
2655
LIVING YOGA OF THE DESERT, 55583
29 PALMS HWY, YUCCA VALLEY,
CA, 92284-2505
MUSIC STEPS, 16871 CANDLEWOOD
RD, APPLE VALLEY, CA, 92307-

1944
BILLS POOL SERVICE & SUPPLY,
21929 US HIGHWAY 18, APPLE
VALLEY, CA, 92307-3915
SUNSHINE GARDENS, 11295
TAMARIND AVE, BLOOMINGTON,
CA, 92316-3049, 909 877 8322
ZEPEDA BROTHERS TKG. 1781 VIR-
GINIA DR, COLTON, CA, 92324-
2349
FORECLOSURE PROFESSIONALS
INC, 821 N LACADENADR , ,
COLTON, CA, 92324-2747
GRG RACING, 950 S RANCHO AVE,
COLTON, CA, 92324-3338
K & D DRYWALL, 1941 ROSEDALE
AVE, COLTON, CA, 92324-3647
BUDWAY HERITAGE TRUCKING,
13600 NAPA S, FONTANA, CA,
92335-2944
REDLANDS LOCKSMITH, 9035 SIER-
RA AVE, FONTANA, CA, 923354706
JUNE SPA, 16749 ESCALON DR,
FONTANA, CA, 92336-5140
ENRIQUEZ STABLES, 16902 SMITH-
SON RD, HELENDALE, CA, 92342-
9720
PRO MOTOR WORKS, 17395 DARWIN
AVE STE Al, HESPERIA, CA, 92345-
5131
M & T PAINTING, 18739 JUNIPER ST,
HESPERIA, CA, 92345-6423
MY FIRST ACADEMY, 7199 PALM AVE,
HIGHLAND, CA, 92346-3281
AMERICAN IMMIGRATION
SERVICE, 7321 SUNSET RD, PHE-

LAN, CA, 92371-9200
INLAND EMPIRE ENTERTAINMENT,
108 ORANGE ST STE 9, RED-
LANDS, CA, 923734719
HEALTHY HOTLINE, 2015 W PARK
AVE STE 4, REDLANDS, CA, 92373-
6275
INLAND AVIATION SPECIALTIES
1641 SESSUMS DR, REDLANDS
CA, 92374-1906
ORIENTAL COOK, 1564 ORANGE ST,
REDLANDS, CA, 92374-2274
BOND COPY INCORPORATED, 912
NEW YORK ST STE A , REDLANDS
CA, 92374-2018
ALICHIA MARIE BUDINA ENTER-
PRISES, 1428 INDUSTRIAL PARK
AVE, REDLANDS, CA, 92374-4517
DOORS BY JOHN, 3449 N ORANGE
WOOD AVE, RIALTO, CA, 92377
3604
VICTOR VALLEY VETERINARY
CLINIC, 14904 7TTH ST, VIC
TORVILLE, CA, 92392-4000
REDLANDS-INSTANT IMPRINTS,
34110 WILDWOOD CANYON RD,
YUCAIPA, CA. 92399-2640
TOVARS TRANSPORT, 35015 CEDAR
AVE, YUCAIPA, CA, 92399-2862
SUPERIOR AUTO COLLISION, 35018
ACACIAAVE #A, YUCAIPA, CA,
92399-2883
OASIS BOTANICAL SANCTUARY,
12393 IST ST, YUCAIPA, CA,
92399-441)
SOMETHING SPECIAL, 12449 BRYANT
ST, YUCAIPA, CA, 92399-4448
DUST TO DAWN CLEANING SER-
VICES, 35411 CABRINI DR DAWN
RENEE, WHITTAM, YUCAIPA, CA,
923994820
CAR-TUNES, 263 S E ST, SAN
BERNARDINO, CA, 92401-2008
KTD PROPERTY MANAGEMENT, 246
E I6TH ST. SAN BERNARDINO, CA,
92404-5012
PEARSON MEDICAL GROUP PHAR-
MACY, 1700 N WATERMAN AVE,
SAN BERNARDINO, CA, 92404-5115
MCKAY RESIDENTIAL CARE, 3595 N
ARROWHEAD AVE, SAN
BERNARDINO, CA, 92405-2227
SPA MOVERS, 3727 W MEYERS RD,
SAN BERNARDINO, CA, 92407-
1721
HAPPY JS RV PARK, 5550 ELECTRIC
AVE , SAN BERNARDINO, CA,
92407-2713
BLESSED CREATION, 4575 LITTLE
MOUNTAIN DR APT 15, SAN
BERNARDINO, CA, 924074922
LUMBER JACKS OAK WAREHOUSE,
204 S DEL ROSA DR # 552, SAN
BERNARDINO, CA, 92408-0109
MAXIMUM TURBINE SUPPORT, 705 §
LUGO AVE, LINCOLN, SAN
BERNARDINO, CA, 92408-2235
EXECUTIVE BACKGROUNDS, 1521 W
RIALTO AVE, SAN BERNARDINO,
CA, 92410-1606
CHINO HILLS OPEN HORSE SHOW,
14280 PEYTON DR, CHINO HILLS,
CA, 91709-1603
NEWLOOK, 13271 EAGLE RDG, CHINO
HILLS, CA, 91709-3587
TUBEWERKS FABRICATION, 4215
BISCAYNE ST, CHINO, CA, 91710-
3100
BUTTS AUTO, 3912 YELLOWSTONE
CIR, CHINO, CA, 91710-5625
RH SERVICES, 13865 COTTONWOOD
AVE, CHINO, CA, 91710-7459
JAN INCOME TAX SERVICES, 9388
FOOTHILL BLVD, RANCHO CUCA-
MONGA, CA, 91730-3544
CREATIVE TILEWORKS, 13536
GREENSTONE DR, RANCHO CU-
CAMONGA, CA, 91739-2004
ALLAMERICAN FREIGHT ENTER-
PRISE, 631 E ELM ST, ONTARIO,
CA, 917614340
ONTARIO JET AUTO BODY INC, 1141
E ACACIA CT, ONTARIO, CA,
91761-4519
HYNES FAMILY PARTNERSHIP, 1140

E LOCUST ST, ONTARIO, CA,
91761-4537
SOUTHERN OAKS PLANTSCAPE DE-
SIGN & PLANTING, 2248 §
GREENWOOD PL APT B, ONTARIO.
CA_91761-5672
BLUE DIAMOND NAILS. 562 W HOLT
BLVD STE F, ONTARIO, CA, 91762-
3708
MISSION TILE & CARPET, 804 §
MOUNTAIN AVE, ONTARIO, CA,
91762-4809
BABY VIEW IMAGING, 1739 S EUCLID
AVE STE F, ONTARIO, CA, 91762-
5831
DEBRA A WILLIAMS FAMILY DAY-
CARE, 5530 CAMBRIDGE ST,
MONTCLAIR, CA, 91763-2527
PSF HI TECH MERCHANDISING, 2458
N EUCLID AVE, UPLAND, CA,
91784-1184
MOUNTAIN VIEW CARE HOME, 2206
N LAUREL WAY, UPLAND, CA,
91784-134
B4 DEVELOPMENT CORPORATION,
1138 W 17TH ST, UPLAND, CA,
91784-1852
RANCHO CUCAMONGA MAGAZINE
OF VALUES, 1042 N MOUNTAIN
AVE # B-365, UPLAND, CA, 91786-
3695
AROS AUTO SALES, 1354 W 1ITH ST.
UPLAND, CA, 91786-4108, 909 920
0059
UPLAND REALTY, 560 N MOUNTAIN
AVE, UPLAND, CA, 91786-5097
CONSUMER PRICED MOTORCARS,
274 N CENTRAL AVE, UPLAND,
CA, 91786-5616
THREE-D CABINETRY, 1302 W 9TH
ST, UPLAND, CA, 91786-5707
LAST CHANCE DOCUMENT
SERVICE, 6880 OUTPOST RD,
JOSHUA TREE, CA, 92252-2208
HOMBRES DE VALOR, 14365 KIOWA
RD, APPLE VALLEY, CA, 92307-
3977
RT SERVICES, 15634 POHEZ RD, AP-
PLE VALLEY, CA, 92307-4631
MAXREE METALS & GEMS, 1332 N
MOUNT VERNON AVE, COLTON,
CA, 92324-2504
A & B REPAIR. 13990 VALLEY BLVD,
FONTANA, CA, 92335-5234
OCOTLAN MOBILE TIRE SERVICE,
16445 ARROW BLVD, FONTANA,
CA, 92335-7705
ATI DESIGN, 7405 ROSECREST AVE,
FONTANA, CA, 92336-2362
ALVARADO MORTGAGE, 15659 BEAR
VALLEY RD, HESPERIA, CA, 92345-
1761
A&D DESERT LOCK & KEY, 9014
EVERGREEN AVE, HESPERIA, CA,
92345-6512
THE TILE GUYS, 19206 MADRONE ST
HESPERIA, CA, 92345-6724
PT 1, 26501 MAPLE AVE, LOMA LINDA,
CA, 92354-6707
REDLANDS CONVENTION & PER-
FORMING ARTS CE. 123 CAJON
ST, REDLANDS, CA, 923734711
SERVICES UNLIMITED FOR YOU, 140
NORWOOD ST, REDLANDS, CA,
92373-5053
ARS EXCLUSIVE, 610 AMIGOS DR STE
D, REDLANDS, CA, 92373-6257
TRAINING CONCEPTS, 209 ANITACT ,
REDLANDS, CA, 92373-7104
STRAIT-UP PRODUCTION, 224 W
MERRILL AVE APT C6, RIALTO,
CA, 92376-6450
GREEN KING, 10622 BRYANT ST SPC
113, YUCAIPA, CA, 92399-3058
J & P SERVICES, 35011 AVENUE E SPC
46, YUCAIPA, CA, 923994627
ENVIRONMENTAL SOLUTIONS, 6265
CHIQUITA LN, SAN BERNARDINO,

CA, 924044403

GOOD SPIRIT LIQUOR, 6347 DEL
ROSA AVE, SAN BERNARDINO,
CA, 92404-4400

INFINITY ESCROW. 2210 E HIGH-
LAND AVE STE 105, SAN
BERNARDINO, CA, 92404-4666

e e
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Violence in the Workplace.
9 Riverside, UCR Extension Cen-
ter, 1200 University Avenue,
Wed., 8:30 am.~ 12:30 p.m., fee
$95.00. For registration and informa-

tion contact UCR Extension at (909)
787-4105 or toll-free (800) 442-4990).

Women in Focus™ Fo-
rum, a member network
of NAFE, April Agenda:

Special Tribute to our American Sol-
diers; great speakers, featuring Celebri-
ty Home Magazine Publisher and Ed-
itor-in-Chief Monica Y. Jackson and
daughter, Ebonnye. Attendees may
submit a dedicated message to a sol-
dier in Iraq: deadline is April 7.
Yangtze Family Restaurant, 126 North
Euclid Ave., corner “B™ St. in Ontario,
5:45-8:15 p.m. Cost: Members (pre-reg-
istered)—$15 adults/$10 youth/teens:
guests (pr-registered)—$18 adults/$13
youth/teens. All—S$5 more at the door.

-11The National Associa-
tion for Female Execu-
tives (NAFE) National

Conference 2003—Women @ Work:
Meaning, Money, and Making Con-
nections—9 am.-9 p.m., the Omni
Hotel at Los Angeles Plaza, 251 South
Olive St., Los Angeles. Cost: mem-
bers’ registration—$225; non-mem-
bers—$249, which includes a one-year
membership in NAFE. For more in-
formation, call 212-946-6549 or visit
nafe com.

Special Events for Non-
profits, Riverside, UCR
Extension Center, 1200

University Avenue, Sat., 8 am.— 5
p.m., fee: $160. For registration and in-
formation contact UCR Extension at
(909) 787-4105 or toll-free (800) 442-
4990.

The Resource Center &
; the Los Angeles Times
present Breakfast Bytes

2003, Getting and Using Census Data
Online. Presenter is Jerry Wong; 7:30-
9:30 a.m. Essential information for any
data user—not a hands-on class. Cost
is $15. The Resource Center, 4505 All-
state Drive, Ste. 223 in Riverside.
Reservations and information, call
909-686-2890.

Resource Center for
Nonprofit Management
and the Los Angeles

Times sponsors: “To Be Or Not To Be
A 501 © 3 Organization.” Presented
by Ned Cooney, MSW, executive di-
rector of the Resource Center. From 10
a.m. to 12 p.m., 4505 Allstate Drive,
Ste. 223 in Riverside. Cost: $35. To
register, call 909-686-2890 or e-mail:
register@nonprofitresource.org.

The Resource Center for
Nonprofit Management
presents “Employee

Growth Process,” Session 2—The Hir-
ing Process. Speaker is Dan Logue.
Cost: $60 individual session. Riverside
County Credit Union, 10725 Magno-
lia Ave., Riverside, from 8:30 a.m. to
12:30 p.m. Limited to 25; call 909-
686-2890 or e-mail: register@non-

for International Trade Dey elopment
and California-Mexico Trade AsSis-
tance Center of Citrus College, Cost:
$50. From 12 p.m.-3:30 p.m., 300 W
Second St., Ste. 203, Pomona. Call

909-629-2253

profitresource.org

Understanding and Moti-
vating Employees. River-
side, UCR Extension

Center, 1200 University Avenue,
Thurs.. 9 am.—4 p.m., fee: $125. For
registration and information contact
UCR Extension at (909) 787-4105 or
toll-free (800) 442-4990,

Intermational  Businesg
Resources workshop
sponsored by the Center

WEB SITES

PRSI, T ... cosiiciliscuimms i b it s emsss o WWw.aviastar.net
Agricultural Export Program (AEP). Calif. Dept. of Food and Agriculture.................o..o..ooocon.. www.alinet.org/aep
Best Bets of Things to do.com .....searlstatler.com
Business Bank of CAlifOmia ..............c....ocovuvomressnsssssormsmssessssessmsssssessees oo .www.businessbank.com
California State GOVErNMENt HOME PAZE ...........ocooossecosseoescmseessmssssesssmsesssmssssesseseseseeses oo WWW.CA.Z0V
Center for International Trade DeVEIOPMENL .........oo.coooervoeosseeeos e www.resourcesdu,com/citd/
City Business Guide CITIVU Rancho CUCAMONEA .........coeceooeeeceoeseeeoo oo WWw.cilivi.com

hwww.cvme.com
www.firstfederalsgv.com

Columbia Chino Valley Medical Center .....
First Federal Savings of San Gabriel Valley

ST e e Wi, i o RO S L apeih.. o SO A www.pftbank.com
R A RS ... R SO - WWW.ieshdc.org
VBRI 0 PO TR < it oot s e B e oo www.claremontcounseling.com
SRl BUSIESS DEVEIOPRL. CBET .......c.evvsiessesssssirssssnsisssonsrmmmessmssmonmasstemestcoe e e www.iesbdc.org

U.S. President www.whitehouse.gov
E-MAIL ADDRESSES

Bill Leonard R s s e one - SCNAIOT leODAId @seN.CA. GOV
California Center for Health IMPIOVEMENt ......co..ccvovreisnsessmmmesess oo cchimail @aol.com
Inland Empire International Business ASSOCItON ............o.coorooooooo ieibatrade @aol.com
U.S. Government Printing Office, GPO ACCESS.......vovvvmrecememeesmsssssesssmsoeooosooeo gpoaccess @gpo.gov

R T S S
BULLETIN BOARD SERVICES (BBS)

Information is subject 1o change without notice and some operators may charge fees,

Alice’s Wonderland: Amateur radio, Psion and Renegade support. CD-ROM, No Ratios, On-line games, active message bases; (909) 597-4469

Apple Elite [1: Networked messaging, on-line games, transfers for Apple It and Mac, 14.4 baud; (909) 359-5338.

The Blueprint Place BBS: CAD-plotting service; drop “DWG” Auto-CAD files, zipped and text file i CAD library, 14.4 baud; (310) 595-5088.

Mine and Yours BBS: WWIV Networks, Large File, MSG Base, Games., Internet ¢-mail and Local Echos, Fees free; (760) 244-0826

Ebix — Business: Bus g labor laws, CPA issues, human resources, employee benefits, [4.4 baud, 24 hoars: (714) 239-6864

InvestorLink: Stock, commodity prices, real estate, daily news, personal finance, mutual funds, 28,8 baud; (818) 3314611,

Mommadillo's BBS & Breakfast: WwivNet, E-mail, TradeWards, Lord Scrabble On-line, 14.4 baud:; (310) 432-2423

PC-Windowmaker BBS — A.U.G.LE.: Computer user group club BBS, supporting [BM, Atari and Mac downlaads, on-line games, RIP menus, 28.8 baud. (909)637- 1274
Park Technology Group: Networks, cabling. security online support, free downloads. 7 am, o 6 p.m. (909) 784-3475

president@whitehouse.gov
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WE'LL YOUR
INTERIORS TO LIFE

Intericr Plantscaping

IMMERCIAL £ RESIDENTIAL

we can achieve a (usn
atmosphere for
lop quality green and col
orfully blooming plants
Wwe have a fully |
greenhouse facility

yow using

Offices m Banks m Hotels
Restaurants m Model Homes

arge inventory of planis
We are fully tained (c

suggest and design plant
material that will enhance
your facility. Our highly LONG TERM
trained lechnicians reg

| ularly service all your plant B Special Events W Design

| needs B Parties W Sales

B Conventions B Lease

W Banquets & /nstallation

W Stage Sels W Mainienance

W Theme Events B Guaranteed Qualiity

SHORT TERM

OUR QUALITY IS EXCELLENT
OUR SERVICE IS SPECTACULAR
OUR PRICES ARE COMPETITIVE

CREATIVE PLANT RENTALS

Serving the counties of Orange. Los Angeles. San Bermnardino. Riverside and San Diego

PHONE (714) 898-2636/(619) 9414610 FAX (714) 894-7933

COMING IN MAY!

EDITORIAL FOCUS
Economic Development
Marketing/PR/Media Advertising

Insurance Companies

Women Owned Businesses
Human Resource Guide
Chamber of Commerce

Employment/Service Agencies
LLaw Firms
Dental Plans
Credit Unions

L lorsginng S“,d(.m! Groug

The leader in On-Site Service, Repair & Supplies For
All Color & Laser Printers, Personal Copiers, and FAX
% On-Site Service & Repair vt Free Delivery on all Products
2¢ Preventive Maintenance vt Buy & Sell New & Used Printers

A, ¥
2¢  Annual Service Agreements e Toner Supplies

Hewlett Packard

L.A. & Inland Empire
2125 Wright Ave., Suite C-8

Authorized! La Verne, CA 9175
909) 3924707

(ﬁﬁ] FAX (909) 392-4712
invent 877-95-AMERI

Southern California
* Dancing * Prizes
* Big Band *  Show
Music Specials

* Variety Acts +  Guest
Speakers

EXHIBITORS FREE HEALTH

Representing SCREENINGS

Circulatory * Respiratory
Bone Density « Diabetes
Optical « Glaucoma

Travel & Vacation
Health & Fitness

Fri-Sat

Recreation & Sports W@ letgs]s I a Hearing
Home & Garden , 7_ , 8 SEMINARS
Careers & Education Geneology

Cruising 101
Dating After 50
Long-Term Health Care
Investing in a Volatile Market

TREASURE HUNT
Drawings for fantastic prizes
throughout the show

Volunteer Activities
Ontario
Convention
Center,
Ontario, CA

Senior Living
Communities
Financial Services
AND MORE!

For more information

CALL (909) 393-8525

Mark Your
Calendar

FAX (909) 597-8596

Complaints... Praise!
Suggestions? E-Mail us @ |

iebj@busjournal.com
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WOMEN & BUSINESS EXPO, MAY 16™ 2003

SEE PAGE 56
FOR MORE
INFORMATION

Heath?r Ml“S‘ Mccartney . 1 K a l ] en e S usan M C D ou g a l If vou make one investment

¥ Mil rin: ¢ il M § Fame v gaifing a rep e . e
: ' - | femal boxing mirgerand e i the mid- 19805, Susan wnexpectedly found herell facing federal prose all year, make it in yourself...
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world of landmmes. Heather has A i f;
pochium Katlen me T SOUTUES IOvon eroonmmy il stration. Frightened. depressed. and facing fnancial muin, in an extrond A ( ‘,') 4
1 I " ) e aary ke ; > women w /ir) are f(l}\l :

g people Trom around the globe who have Tost limbs
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Carolyn Cox

B e A SECTION A SECTION B ECTION C SECTION D SECTION E SECTION F SECTION G SECTION H

over [8 vears of experience in the finan

cial services arena. Ms. Cox has an
DO-ers  Create  the “Heading Outward Bound:

Diane F. Wyzga, RN, JD

“Optimize Your Network! [l “Nice Girls Do Things Like

[ i T ; e - or & Tears in the Care-
MBA with an emphasis in finance -k Oohs, Ahhs, and_“()“,s '{"“ to Make an Entrance & [l That! l\j::,-:l\“;-.lr‘\” ' s LY “Getting Past the Past— Ml “When Money Is Not Enough: Bl Surefire Ways to Charting Your -
Carolyn specializes in working with SPJLS\SION That Get and Keep the ll “The Magic in Asking ek Boor : - > ‘\:[l e Learning to Let Go” Fulfillment in Work™ Own Successful Course™ Diane F. Wyzga, RN, JD, is a noted professional
Business™ Come caly the Right Questions’ e et Sl W = oo i ) ; wh hack - . o j i i
individuals and business owners with W . S s \“, B : ,“"”"'T"\ the oy besther shivwing up? B . X -2 \ . SESSION aker, storyteller, coach and workshop
2 e tn er 1D years (|"(’f1'f<l

their investment and estate planning

speaking nationally. Diane utilize

1 the ancient oral art of sto

She is especially adept at taking the com

Stories

plex world of investing and finances and making
enhance communication

rvtellir

2+ ") -
20 am. and interpersonal skills, leadership

them easy 1o understand () am
y.=U a.m.

J think s one Lighten up and h 0% JR JRSOCIISS 5wy f o pow s ke : v keep you g ) . *  Go "o
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Susan Clarke is a dynamic international speaker

and author. whose effervescent and lively style of

S. Terri White DeBord

communication reflects her outlook on life Fha o
s e “The Work Connection—YV r . . “The Mos! orta vest-
and her beliefs. She is a Certified Be- “DO-ers IX !. What Mat- 2 Woman™ { the dema \um.m \:‘R‘;{k"‘“‘ _df:':.‘I\;;"']:l'm::;"::::" “When Money Is Not m]‘:ll: lk‘ﬂ\:ﬂl:';'l]“:r'\[l::! l\nl.ll}.rt" ‘:I,;lm;fliltrf“ Tears in the Care-
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£ ]
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et Tips
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Eileen Hannegan, MS, MCC, has 20 years' T e e -lé lacqueline Marcell is a former television
Iy w et 4 et Rita “RI™ Jackwor ol -
experience as a counselor, consultant, 1\ ERECUIVE WO EHRE IGUNEE TS 7O B0
“The Most Important Invest- take care of her elderty parents. The

coach and is an author of two books. ; “Heading Outward Bound: Sure- “Nice Girls Do— Things Like .
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experience compelled her to write the

Family Solutions [l— *Dealing
“Professional—-From the Top i With the Courts on Cus- S . y riveting bestseller Elder Rape, and io

sy, b busy

“The Magic in Asking
Questions™

L3

works with professionals who want to “Psychological Secrets of - iy cver after. St s ’
G > Vidiiag ot / ? i Slcaticn Al o b " . L 0 the Bottomy™ Ter Wise Delior tody/Visitation Issues™ = ¢ fe Xt : )
Successful  Entrepre- d - « ‘ RORA R Gelvecing v ! " % by to the Bott ! : i : et e S = . become a radio host and national speak

" Erad he Ol S o b " . She diss what s : sation order nahe regar tfo er—dedicated to eldercare awareness and re

discover true self and live an authen-

YO

tic life. Visit her Web site at www.au- ot focus
form. Visit her Web site at www ElderRage com

thenticlifecoach.com

Rita “RJ” Jackson i e gty you e il o ] ke 0 i . ot bt i S e . o, ] o bt S o o ke bt s s [ o s s o b e Greta D. Sonnier, Esq.

[U 1 1 up and have fun growing

your husiness yeu'll by g Ret - 0 YO0 R werumal power and y ke 3 ot
- i Mark Maschell i et y B y g il IVARD S - e by O Greta Sonnier is an attormey specializing in family
-

1250 pm. RS . resicaicn el i e WLk o hinig g _ AR o R o it : . .
wac, ‘ a D, Sonnier, Fag t al and civil law marters. She is the owner and founder

Rita Jackson, nationally known as “RJ” is a life

skills consultant, motivational speaker, author. and
of Step-by-Step Legal Services, a law firm

international radio personality who has dedicated
mare than 20 years of her career to uplifting chil-

dren, teens, and women. She is a nation-

Susan Clarke L st W
created for the purpose of increasing ac-

cess to the judicial system--for persons

of modest means. She graduated from

al speaker recognized for her revealing

LA LR an s [ da 4 . : NN in/ 2 G o AN = B e TN L Sty the University of La Verne, College of
i' Jocus on integrity, character, success, . Law in 1996, She received the Pro
. . . - s .
) purpose, and self-improvement. RJ is B]ll Mayer NanCl MCGl‘aW Mark MltChEII RhOberta Shaler’ PhD Bono Services award in 1995, and was
Jounder of Free To Be Me Children's —  awarded " The Most Outstanding Student Award™

Network, a nan-profit community-

speeches and intimate seminars that

International speaker, coach and author Rhoberta Shaler is an expert

Mark Mitchell, M.A., is a coach, family business

consultant, and entrepreneur. He is a gradu-

Bill Mayer is “Coach 1o the Stars" instructing many celebrities, Nanci “DO-er" McGraw sparkles with creativity that won her

in her graduating class in addition 1o receiving

motivalor. She gives you the strategies and motivation to shift your
results from accepiable to EXCEPTIONAL in life and business. Her

enthusiastic approach to life and her practical insights for creating |

including Oprah Winfrey. Motivating by example, he ran 100 broadcasting awards. Author: “Organized for Sus
Moot Court honors. Currently, she has ex-

based organization that serves families, ateflecturer of the UCLA Anderson School of
schools, and churches in the Inland Empire.
She has served as a consultani for various
school districts for over 10 years.

Visit her Web site at www.ritajacksonl.com

across America to raise money for Olympic Training Cen-
ters. Bill is the author of “The Magic in Asking the Right
Questions ™ and audio ape series, “Master Your Questions,

cess!” and “Speak Up and Stand Out!” Presented pro- »
panded her services to include divorce and

grams in all 50 U.S., Canada, and throughout Asia Business Entrepreneur Program. The Finan-
Founder:  Int'l DO-ers Org. Publisher: Nanci's cial Times has rated it number one in the
world. He can be reached on his Web site at

www.Markspeaks.com or (310) 822-7979

success will give you the lift AND the kickstart to optimize life now custody workshaps to help persons of modest

Dr: Shaler gives you the tools to tum your dreams and plans into meas- means lo gel through the system. Visit her Web

Master Your Life." He is an inspirational speaker—coaching NetGazette for DO-ers!” She's called positively memorable,
urable achievements. Visit her Web site at www.OptimizeLifeNow.com site af www.step-bysteplegal services.com

entrepreneurs who want to turn their dreams into reality! a “Motivator With More.” Visit her Web site at www.Nan L.OTR
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WOMEN &
BUSIENESS EXP G

PRESENTED BY

) INLAND EMPIRE
IUOTRREALERS | Ala - businessjoumna

KEYNOTE SPEAKERS
| Heather Mills McCartney

Heather Mills McCartney, wife of Paul McCartney of Beatle's fame, is rapidly gaining

a reputation as one of the nation’s most influential philanthropists. She has tirelessly
campaigned for over 11 years 1o raise funds and awareness to nd the world of landmines
Heather has made a career out of volunitarily coanseling people from amound the globe

who have lost limbs in accidenis, through illness, natura) disasiers and terronist atroc-

ties, It s thes work winch eamed her 3 1996 Nobel Prize nommation

Susan McDougal

In the mid-1990s. Susan unexpectedly found herself facing federal prosecu

tors who represented Counsel Kenneth Starr during the ( on Administra
tion, Frightened, depressed, and facing financial ruin, in an extraordinary act

of courage, she simply. refused to testify and had served time in jail for 21 —

months, She tells the audience about the investigation and a moving expose

of what happens to women in prison. Her silence is finally broken < : :

Jackie Kallen —

Jackie is the world’s most successful female boxing manager and the inspiration for

the s0om (o be released film “Aganst the Ropes,” starmng Meg Ryan. At the podium
Kallen reveals her secrets to overcoming adversity in all forms—sexism. discrimina-
tion and even life-threatening illness, She has witten a self-help book entitled, “Hit
Me With Your Best Shot: A Fight Plan for Dealing With All of Life's Hard Knocks.”

REGISTRATION - WOMEN & BUSINESS EXPO

Registration fee includes: Name Title
lunch, three leaming workshops,
keynote speakers and networking.

Company/Organization Telephone

Address Fax

LOCATION: Ontario Convention

City. State/Zip
Ceriter i :

Conference Registration 1s $89 per person
MAIL PAYMENT AND
REGISTRATION FORM TO:

Groups of 10 or more are $85 per person

Inland Empire Business Journal COMPANY TABLE OF TEN $850

10532 Acacoa Street. Suite BS I am enclosing my check/money order for the amount of $
WWCANM Please charge my (circle one) MasterCard VISA

Fax (909) 989-1864 # Exp. Date Signature
E-mail: ichj@busjournal.com

Cancellations: In the unlikely event that you are unable to anend, we are willing 10 sccupt a substitute i your place.
WHEN: Friday, May 16, 2003 All cancellation requests must be in writing and received by May | for a full refund (less $25 cuncelfation fee). No refunds gan be granted after May |

Tmm”]ﬂpm Tickets sold on 1 first.come, first served basis. Early registration receives best seuting location.

RESERVATIONS MANDATORY (909) 989-4733 ext. 25

L
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