
C H A D B O U R N E  
& P A R K E  LLP 

ZOUb JAN 21il A '8: Q ' l B  

Pamela J. Marple 
direct tel(202) 974-5657 direct fax (202) 974-6757 
pmarple@chadbourne com 

E 

BULK FILE 

Ms. Camilla Jackson Jones 
Federal Election Commission 
999 E. Street NW 
Washington, DC 20463 

Re: MUR5684 

c 

January 23,2006 

Citizen Change, Sean "P. Diddy" Combs 

h, 0 0 

D - 
.* d 

E ... 

...& -*- - 1 .  ..: 
, . .  r 

Dear Ms. Jones: 

Enclosed please find the response of Citizen Change and Sean "P. Diddy" Combs 
to the November 3,2005 Complaint filed by the National Legal and Policy Center. We 
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VHS tapes. Of course, we remain more than willing to answer any other questions you 
might have. 
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I. 
' -, . 

PRELIMINARY STATEMENT 

Citizen Change and Sean Combs, through undersigned counsel, submit this response to ' .  
. '  

- . the November 3, 2005 Complaint filed by the National Legal and Policy Center ('NLPC"), 

which alleges that Citizen Change engaged in partisan electioneering on behalf of Senator John 

*: '. ' 

I 
1 -  - 1 ' 

* -  Kerry during the 2004 presidential campaign. Citizen Change and Mr. Combs *easily 
L L  

' :. : . -  
a. - , '  

demonstrate below that the Complaint i s  completely without merit and should be dismissed at 

this point in the process. 

.. 
- %  

I 

. .  
I t  

3 . 

. I  Citizen Change is and continues to be not only non-partisan, but fbcused ,and working I- ' - .  ' 
, I  

.. 
A I  I : . . :. 2. * 

L ,  . .  , . 
- .  

I .  L o g  I . .  .. I 

. .  8 . 
- 1  

I i-. 

diligently on something the two major political parties have not done as well as they should -- ,_ ' 

' , _ -  ' 
, I  

h? - 
- Li7 --. . - ' .  u) ' .. . 

.. Cf 
I qf 
r4 
qr 

. I  

. I -  

mobilizing young people to vote -and become involved in the political system. In 2004, Citizen *. ' 

.. Change made historic strides in  turning out young voters through a massive, sophisticated .media 
I ,  

qr, i': campaign that reached out to those voters "in their worlds" -- on-television and radio, in stores 
:.:, 

I .  

and clubs, on the street -- using all the marketing tools rautinely employed by a platinum-selling 

hip-hop artist, producer and businessman: celebrity endorseients, MTV interviews and spots, 

Black Entertainment Television programs, slogans, T-shirts, guerilla street marketing, and rallies a '  

worthy of a rock st&. Its message was defiantly non-partisan. Politicians don't listen -because , 

you don't vote. Vote or die! 

I 
- .  

. . * :  

! 
a ,  

' The Complaint ignores the primary activities of Citizen Change, despite their very public ' 

nature, and instead relies on media characterizations of what appears to be three isolated, 

spontaneous comments (out of the numerous speeches' and comments made by numerous 

speakers and celebrities through the campaign) made at two university rallies (out of the total of 

six rallies that were held -and -out of a total of hundreds of other media events) to support its 

1 
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. -  
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, 1 I -  

. * . .  ' . I  : .  - I  

r:-.- , 
1 -  

I - .  - i 

aUega&ns. The factual record attached clearly demonstrates that the NLPC's allegations -1 I .  . - 
' .: '. a 

. I  
- I  

I 

already weak Q I ~  &ir face - do not' merit further investigation or consideration. ' 
' . % ' ,  - 

, I I  
I - -  1- , . 3 -  

. I  

: I  

I 

8 .  11. THE COMPLAINT . .  
I .  

- 1  - > .  

The first allegation in the Complaint is that the activities of Citizen Change and S e i  . :' 
I .  ,. 

I : ,  - -. , I  

)m ' Comb were "impermissible electioneering." To support .this claim, the NLPC ,expands upon 

wgat is actually one statement made by Mr. Combs about President Bush before Citizen Ch&ge 

. . - .. *-.  

. , .. : ~ - 

- *  - t . .  1 .  

1 i ,- I . _ . .  

I 

. .  
was established and four media reports of -two university rallies coordinated +by Citizen Change. 

1 

. I  

- .  (Complaint, 2 citing a Rolling Stone article *&om February 9, 2004 and four news accounts . ,. m i  * . -  : 1 * -  .' . 

describing rallies at Wayne State University in Detroit and Temple University in Philadelpkiia.) . ' 

. . * . .  . 
-! ." ;, 
_ r  

d Z *  - 
I .  

* -  . .  
. - I  

1 

L '  , I  

- ,% 
-. ' . 

- ' I  

, -' Tie f0ij.r media reports relied upon for the totality of the ' \  "electioneering" allegations are 

I 

:. 
S I  

, * ... 

. .  

. -  
:. 

i 

1 
I 

0 

I 

! 

A local TV station, through its website ClickOnDetroit.com, characteri.zed 
I .. 

the celebrity speakers as "supporting Democratic candidate Sen., J& 
. -. 

I .  

a .  Kerry." (Complaint, 3). * .  

' _- 
* .  , .  

The Detroit Free Press characterized the same rally as "[o]fficially..: 

nonpartisan, but most ofthe crowd and stars favored U.S. Senator John 

Kerry." The article also states that celebrity speaker Leonardo DiCaprio 

told the crowd he supports John Kerry. 04.) 

A Detroit student newspaper covering the same rally quotes Detroit 

Mayor Kwame Kilpatrick and then states that "Kilpatrick admitted that the 

I 

I 

I 

DC1 -228478 03 

2 . 



I 

t 
i 
I I 

I 

I 
I 

i 
1 i  

! ,  
'It's my mic and it's my town. I'm *going to say what I want."@.); . .  - , ' 

, , '-..;, . .,, , -, P, - ' .. , .. c ..% 
* 1 .  

: * .. I ,  .. -.; u ..: 

The fourth media report concerned the Philadelphia rally: , 
' 

1 

. .  

event was supposed to be non-partisan, but h e  voiced h i s  .opinion< * ' t '  ., -- {. - - . sayin&,. . &  

: '. ,-. , .:':, .' c 1.. I 
I !I , ? i s  . -_ 

The NLPC's third allegation is that the purpose behind Citizen Change was the 

- .  . I \- . . I _  
t , ,  > .  - . . I  - -  ' .  

A student newspaper, without any specific quotes, :states that "sever'al of 
I- 

. # + ,  

DC1 - 228478 

i the events opening acts express 

Blige voiced her concerns with 
I 
[ 

03 

I 

I '  
I 

s" E t :  , 

anti-Bush sentiments" &id &at "Mary J. 
,, , &;'. I' . - : . . 

the current administration;.'' LiCoinghaht, 
- .  

- 5 .  , .. . i : <.. . 
I - -..- . -. - - .  

' .- 
: -  . - -. 

. --,f';.-" I * , 
;..' )"' -, , . . :.' 1 . 

No dher  support or allegations other than media characterizations ase set forth 'regaiding . I  # '  

"electioneering'9 - - -. none - &om the four other rallies Citizen Change coorciinated , - id I . .  &ne : :gam 

s the h&dreds of other highly publicized media events and outlets usqd by Citizen Chage in 2904 

..; - .' 1 .  

~ ' -... . 
Wl 
Is? 

qr 
'q . ~ . - /  

1-1 

I 

I a ,  . L  

I qr 
q[ ' 

E3 I 
to promote its message. 
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' I  
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donor 

(Complaint, 

and Clinton enthusiast" Ran Burkle inspired Mr. Combs to found . .  . 1 Citizen<'C@z&e. - - c  ** 8,.+-..y ,*, ; ;; ' a .  ' , . -  - 
.>a;-'' - 

. $4 --I' ,,,:*:.,:.I 

, - I , , -.&.*:~;i,L : I I_. :- . . 
6). Even though this allegation, too, is far fiom a xnatterkor , . , . the-Co@qissiods - _.. *;*+:+-i&J .,.,+> > I - - * '  

. . ,,.. ;1',v4' I.- . , 

, r  

I 

. I r - I .  ' re' -*  .*. .. " , ,,; ,-*+ *: -I ,--, ', 

Kerry Lampaign #events. (Id.) The role of Carvi'lle and DiCaprio in Citizen Chimge, 

show that there was no prohibited coordination. 

' ' 

. I > #  

' -- , . ,: ,- '  ,.1:2?-, ;. .. .:2-. - -  ' . ' I  ,- ' '"... , 

I I 

111. BACKGROUND 

-. 

I -  

, *  

- I  

... , 

I ' e  

. I  r 

I .  

. ,  

I 
I Citizen Change was a complex, multi-pronged media campaign that kveraged . ,all I -  the - 

same hutting-edge marketing techniques that helped catapult -Mr. Combs inio &s- s&us '& a 

succe&ful hip-hop artist, producer and businessman. This was done not as a means'to cromote 

Mr. Cbmbs or his clothing company or his music. It was done as the most effeciive meaps to 

reach out to the very audience that has been often absent from American politics -: young - .  . voters: 

Folloding the marketing pattern of promoting a new album or clothing line, Citizen Change 5rst 

and foremost reached its &get audience through the broadest possible medim: television. 

, -  
.) - 1  

- . *  i 1 -. 

I 
' 

v .  .. , 
; L ,  _ ,  . ' 

' 

! 

1 F *  

I 

r- I 
, ' 

I 

MTV a d  BET, 4he .two tekv-ision networks best connected to the 18-30 demographjc, served as 

the lakching pad for Citizen Change. Citizen Change's message reached millions of !ewers 
I 

I 
through hll proEarns, interviews and public service announcements ("PSAs") on these 

-. - .- - .. _- - t . -  . & - - - -  

i 

I 

I 
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I 

i .  I .  

I . -; a 

i netwol;ks. The project then extended to radio and press media, t-shirts from Tommy Hilfiger, . - ,:; - 

Rocawear, Phat Farm, Ecko, and Sean John, & well as street marketing teams that collaborated'.. ,:#',..: 

* . I '  

: !  

1 . .* - I.. 

i 
with &a1 influencers like club DJs, barbershops and radio DJs. (Exhibits A, p. 7 and 3, p. 4, '7). - . a 8 1  ' .  

. .  

I- 

. ,  . #  I - -  

This aspect -of the campaign included *billboards, celebrity endorsements and interviews, and ' . _. ' ' .. 

i 
additibnal PSAs voicedby P. Diddy and rapper X-Zibit. (Exhibits €3 and C). The 2004 campaign . 

... '.- 

culrni!ated in a three-day, six-city rally tour of college campuses and a series of ema'ils and .. ' I  ' -  - . 

. .  - I  * -  
I 

I 
3 - -  I 

I 

I: , " ..- Robodalls (automated voicemails) that encouraged young voters to vote. (Exhibit b, p. 6-8). 
I .  

I ' 2, . 
,.I - I 

i '  

I :  

,, . ' 
. I ;  

- ;  'I The message of Citizen Change was aggessively and defiantly non-partisan. I+ do& , .  . .  
- * I .  ... , - , , : - e  -- . 

. - ~ -- * ' 

'- 'r . .  
. . . : a  . .- s i  

was S I  ah urgent plea for youths to get involved: Vote or Die! (Exhibit D). As Mr. Cor&+', 
i 

a ' explained in the July 20, 2004 press conference launching the campaign, the purpose of Citizen. ul - _: ' 
':r ,,'-_. ,- - - - I  .. -.- - - 
'3. . a i. ' "  

. .  
e -  

8 -  

di;,;-; -+.- I 

%J.* .- *, # I  

-.C&in& was to "educate, motivate, and empower the more than 40 million youth and minority 
- I  

- - I  v .  
12) . 

' voters: -: also known as .the 'forgotten ones' -- who are eligible to vote on November 2nd and who 
I .  

. -  

I .  

.. - t * I  

will d{timately decide who i s  the next president. of the United States of America." (Exhibit A). 

Mr. Combs stated, "just as politicians have a responsibility,-so do we. ' We can't hold t&m 
.. j n  

I 
i 

- .  

' accouhtabie if we don't hold ourselves accountable -- we have to vote." (Exhibit A). 
" - 1  

I 
I 

I 
I 

1 Conceptually, Citizen Change inverted the paradigm of a political campaign. Rather than 

*trying' to lure voters 40 a particular candidate or platform of non-partisan issues, Citizen Change 

sough; to ultimately lure politicians to an underserved voting segment, minority youths -- leaving - 

I 

I 
I 
i n  

the issues and the candidates -to conform to those voters. At the .launch press conference, Mr. 

C Q ~ ~ S  told his audience: 
! 

I 
1 
Because no politician is7going to deal with [your] issues unless they feel your 
&power. And they will not feel you unless you vote. Trust me. Neitherparty has 
Factored your vote into their equation. Neither partv thinks you are going to 
t 

5 
! 

I 

I 
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. .  . .  

.*: I 

.. .. - .  * 

: .  
. .  

. .. 

e -  . .  

I Tour the country with carefblly planned events designed *to motivate and i excite young voters. 
I 

Combat apathetic attitudes on a local level by working with street teams in a i 
grassroots effort and establishing online programming that -engages yowg. 
voters at home and at school. 

t 

' - 

I 

6 I 
1 
I 
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. I  

home 

- . -  , 
airing October 10, 2004, which examined the potential influence and power of-the- *;,w-m> "hip-hop ... 5 . - c * a  

:... -2 -2. -j , . 1 - - - .;I .&t''.,;. ._ ,.. 
. , - A  

both' political parties' disconnect with young minority voters, Mr. Com&s$&miewed* . -.;I . .. , , . . 
;- - SC' . c . f : . I .  * . r .  

; - ', :. ; -.> -:* -- : .' 
.*. 'l :. 

- ,-> .I ."- 

generation" if it were +to organize and mobilize like other established voting . bl$S:ifTo . ,,.*. -: ~ p 5: - drive 
-- - ';, ,% t;;: , .' I .-' -. . '. 1 . . > S i : . .  

me 
: *  
a .  .. 

message was that po~i-ticims (ii-brn 110th major parties) will not speak to a comin i ty  k1-s 

Live, 1 

in the 

them 

mmoting the Vote or Die! message and educating viewers on the importance of engaging 

political psurcess. Mr. Combs visited residents of the hit show The Real world to lead 
- .. 

I -  

In a mission 30 register voters in inner-city Philadelphia. Citizen Change also produced a 

I -  

- .  : .  

I 

. .  
- ,  

I -  -_  - .  : 

7 
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.Mr. 

. _ I  I '  . .  . 

On BET, Citizen Changeproduced the "Access to Power Granted" documentary in which . .' . - . I  : 8 , ,  3 I 

Combs tried to lentice viewers to vote by telling them how powerful theircol-l-ective voice 
8 ,  

, ,  c 
- a  

. I  
* ,  - _  . -  

- .  I . .  , !pght - o w  it's neck-and-neck between Kerry and Bush., Y!a13 hear everybody 
faking about, you h o w ,  these dtfierent polls. These polls do not count to you, I 

pecause right now they're not polling young minorities. I've been to Ithe - , a  - . 

ipepublican Convention, +to -the Democratic Convention. None of the issues . 

they're bring up are gonna have an affect on your community. 

I. 
I 

_ _  - 1  .. - 
I I - ; , - .  

3. - -._. 
8 -  - 3  a . * _  

. '  I 

1 . :  
- I  . . .  

I "  

: I .  

139 . 
- : . :  . . * -  -lJi ,- ~ 

, y s  : ' -. 

.qr 
' E  %If - i a 

. - Mr. Con& also expIained his-own personal reasons for getting involved with the voting process: 

issues 

we're 

I .  I . 
of people have asked me why have I decided to do this. One of the 

kasons is because of this neighborhood right here [the South Bronx]. This is 
hiy Iieighborhaod- in -the United States of America that politicians, you h o w ,  
hon't pay attention to, neighborhoods where minorities live. No matter how 

1 much money I get, no matter how much jewelry I buy, no matter how many cars 
I drive, this is where I'm from. It was time for me to utilize my power in a, 
I positive way. . 
I - -  

* 

mattered most to them. -He said: "I don't see Bush and Kerry up here. And .right now, 

going to .go where they need to go. To some of the most opinionated (leaders i nau r  

' .  
I 

Mr. Combs then took viewers on a behind-the-scenes tour of the communities politicians ra&y ' .  
I .  I 

vi sit -[ the barbershops, the streets, and local community centers -- to ask ".real people'' what 

Vote or Die! update and educate viewers on the mechanics of the voting process -- where to vote, 

.- .-- 

8 
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On the radio, 

D.' Citizen Changes Uses Radio As Well As TV En Its Media Campaim 

- .I 

30 bring 

50 Cent, 

Hilton, 

- . and 

make 

DC1 - 228478 

, , ' . _  .* . b .  - 
- I  E. ' Citizen Chanpe Uses Print Medium And T-shirts . 0 -  - . 

; a  ' 
. ,  * -  

. \  

- .  

In the print medium, Citizen Change took advantage of Mr. Combs' celebrity connections I .  

together an all-star cast of celebrities 40 model the Vote or Die! t-shirts in print 

advertisements. This group included P. Diddy himself, Mya, Leonard0 DiCaprio, Alicia Keys, 

Ellen DeGeneres, Phmell, Yoko Ono, Jimmy Fallon, Mariah Carey, Usher, Nelly, Paris 

Queen Latifah, Russell Simmons, Ludacris, Little John, Naomi Campbell, Jamie Foxx, 

Mary J. Blige. .Again, Citizen Change sought to use these celebrities "as trendsetters to 

These photosgraphs appemed in various print voting hot and sexy." (Exhibit E). 

. .  - .  * -- . .  . - ---- _I-.- - -  

9 

03 

t 

. J , . .'. 
' . .  

r ,  
*I - I ?  

.I 

Citizen Change joined forces with Radio One, Clear Channel, and '.,.;.- ,.-- .. . - I ' . 
A .  I .  - 8  . 

I J - -  

stations in over 60 cities to deliver PSAs voiced by P. Diddy and rapper . * -. .., \ / 4 _. .. ,. I '  _. : - e * ,  . 

Diddy interviews .with local DJs. (Exfhibit. B). One typical 

~ . I  - - 1  . .I.. . . ->I 
- 1  

I * ... . I .  I . I ?' - I  " _. _ -  
v -  I 

:' Hey what's up this is P. Diddy here 40 hip YOU to the .hustle of politics. It's - 

, dimple, politics is all about power. The power to decide how much money your- 
. . .  

8 ,t, . .L * .  . - 
i . I, . .  , . I L . L  .: * I  

. -. \ *  . . - . .  . 7  c - ..- . 
3 .  

I .. I ,: .:' - _'  _I. , -,,= .. -, I child's school .will get or whether YOU get access to healthcare. Politicians pay : I I ' a 

._ ..I I , : . - , re  I).? 

I 
* * : attention 40 the people who give them power. But they .won't be accountable to ' \ .  . - : . . 

I , I J ::-, -- (,,- 

I , ' ;:,: * . ,  , .sL .. .. * you, if you aren't accountable at the polls. Like any other hustle, you can't be a 1 :  . , 
'p'- -, : - '  player unless you're the game. Make them pay attention to you. Get to .the 

.,:-jdv.=: Z,.' - * dolls on November 2nd. Stand up and be counted. Voteaor die! 
rJ>:;/.:' ' . 

- 'q * _  . (Exhibit .C)."- On this eont in particular, Citizen Change relied aheavily Jon DJs k d  other ; r: -,': :qr<- - , 

. *..- 
.. I . .  

I . .F c .,.--I ( 8  ..:- - .'"; ;- - .  
* <  

" 2 . J  . r :  2- 

- * . . :! .<. : 
-: .% . --,-:* - - .. 

' .. a 

-..-, . .. 
? .  - 

- -  -. I.? !,. * J, - -;-& i 
t * ' ' \ +  --.: ; +  , 

_->,- - > - . 
- - . I  , 1, 

, f .:: 

- I  . A  
I.. I -  

: I .  ' , . I .  

- -  
I '  

. I  
. I  i 

, .  I . -  
I 

. I  

- I  
a -  ! m i . .  ' . . _I . .- 1. 
- kk< ...;;-- ~., . 
-c> . : ;  ; -  - ' 

w ,. -. - 

8 .  *I- .. 

' community members to spfead the Vote or' Die! message organically by word of mouth, 

' - propelred' - .  simply by punchiness of the slogan and the buzz generated by celebrity participation. , .  
I .  

I I ,  

' .  ' - < - ,  
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Fm Celebrity Endorsements Were Used to Spread The V o t e  or Die" M:essao,e, 
a,. i. . . 

r -. - 1. , '-4 1 - _ -  
, ;> I ..I- ,5 

, , : , . , . $ I  :.-< I ._ .,- b 
i r  

- .  
The "Coalition of the Willing" was an .even broader group of celebri$es "(identified ..r with - . , . m  L (  - *  1 .. . - 

- 1  

u-ties) who agreed to -lend their names to &e Citizen Change campaign aid :+,& personally. .i .. - 

ate by .making public statements in support of Citizen Change, appearingin-MTV :,. .a , . I  ahd 

<As and other programming, record PS-As -€or radio, and give press interviews'discussing . I* 

. .*. .: * .  
-. . ,>a, ,?& - I' * 

, - ' % -  5 ,  , .< - . 2 '  

- ., E.,-* i .kc ,  -. 
: : . i . . .  , .,.; 

. .. 
, - 
I . I . .  
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. I  b 

,assing such personalities as Outkast's Andre 3000, h o l d  Schwarzenegger, .Ben.Afnkk, . 

Simpson, 3 i W y  Fallon, Kid Rock, Lindsay Lohan, Michael Andretti, Paris . -  Hitton, . .. I and 

of others. (Exhibit 3). 
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Gm Citizen Changes Uses Cell Ph.ones, the Web and the Streets To Reach. ' 8 ;  

Young Voters ' -  b' J - - a ,  * . -  '_ 
' . *  

Citizen Change utilized -several cutting edge marketing techniques, including" deliYerhg 

10,000 "Robocalls" -- automated personal voicernail messages fiom P. Diddy -- directly to 

1 phones of potential new voters urging them to vote. It used email blasts -to send 

ized letters 40 over 1 .'5 million web users fiom industry and conkxmity.4ist-se~es each 
1 

be Citizen Change website -- which allowed visitors to register to vote and verify their 

lion-- received more than 430,897 hits. (Exhibit B, p.8). On the grassroots level, Citizen 

: used street teams to reach out to youths on the ground- at malls, commercial districts, 

ubs, movie theaters, and city colleges. (Exhibit B, p.4). In 36 cities, &om Atlanta to San 
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t I. I' Expenses Demonstrate That Citizen Change Was A Media r :  _ -  b 

As with its time &d energy, Citizen Change spent the majority of itskmds directly on .&e 
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I . .  . ,these teams coordinated 142 Vote or Die! parties, conducted a poSter-bo~d~-:~:. I - 
. ' I .  

- Another 

media 

costs. 

Citizen 

."I** 1 :; 
.- . 

I .  ., I 
campaign targeted at key intersections and commercial districts, and leveraged established' * .' . _  ;:.-:# . r- C '  * 

relationships at 383 retail outlets to obtain display space for Vote or Die! posters and product , -:-. - .  - 

placement. (Exhibit 3, p4). None aof these activities were directed towards a party or candidate. ?-  .. . '  .*' 
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$807,561 of the budget went to a variety of sources, some of which were also related to 

issues, including outside professional services, overhead, salaries and other miscelkneous 

@.). These figupes do not, of course, include the value of -air time obtai~ed through 

Change's partnerships with BET and MTV, valued at roughly $6 million. (Exhibit 8, 

. I  

* # I .  L - * ,. . ,- 

h the final week before the .election, Citizen Change orchestrated a three-day, six-city -: (*. . . ., . .:: . -  ha 

,--.-, ' f *  ' . , 8 -  

, I  I ,-, :':e ,-, 

tour of '  college campuses, trailed by a traveling press corps including C:w, AP; and-: ,:'-: :: - .,; . c .: .' - . 

. . ,. - ;". ;-;;- 
Entertainment Tonight, among others. (Exhibit By p.6). With celebrities P. Diddy, 'M'ary J. Slige, '2  : dl :. ' -::&LG+ 

, I .*,; * -  ! <.>;'.,. ;::. ' :- 

or Leynardo DiCaprio headlining each event with speeches on the importance of political' .,'; ..,-: ,:> 

* c ' - - ,  e .  * . 

, ~ ->- ..a - - I. 
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-,  - * -  

. I  - r . , .-. 2 . 
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,: 1 . .. 

1. ' 

- *  

participatidn, plus local politicians opening as guest speakers, Citizen Change coordinated d i + s  I *' - ' - 8 . -'- 
- I ,  

- 8  ., 
,.-4+;- .. b r a .  ...,... + . .  L , 

,% . -y,; - _  ,:: ' 

'.. . . -  
: - ' ,  ' in Mitwaukee, Detroit, Cleveland, Pittsburgh, Philadelphia, and Miami. Turnout ranged fiom 

. .  

;- - 1  
. .. :-c3 * -  

- 3 .  1,800 at Milwaukee Area Technical College's Cooley Auditorium (Complaint Exhibit H) to I - *  .'- .M? : .- ; , . :  :. , 

media campaign. Of its $2,006,700 budget, Citizen Change spent approximately $1,077,000 on I l -  \ 3 
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The rallies required far less resources, accounting for only $12 1,641, or 6% of the budget. . ., I 8 .  . . . . . . .  
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- 1 '  p.6). Mor does it include the Bunknown value of its radio partnerships with Radio-One md . Clear,." . -< I -" '-?' 
1 .  t : . -  . .  
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The "express advocacy" standard must, of course, be interpreted in the context of each 

* (Cont'd on following page) 
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corporations from using genefal treasury hnds 'for contributions or expenditures @at serve to 
.* '. 

I. . - . yp'.-'.':. . . . . . .  - .  - -. 1- 
' . '. expressly advocate for the election or degeat of a clearly defineh federal candidate, See FEC v. 

. I  

. @ :. y'. 1 .  I i 
-Mass. Citizens For Life, 479 U.S. 238,249 (1986); see also 11 C.FR. $100.22. Of course, the , 
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, .. ' , 1 ENGAGE IN IMPERMISSIBLE ELECTJONEERING 

' - - Section 441(b) of the Federal Elections Campaign Act of 1.971 (FECA) prohibits - 
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The Citizen Change campaign was, above all else, a media campaign. To ieach:ther42 

potential young voters that constituted its' target audience, Citizen'. C$&ge relied 

ly on the broadcast media -- television and radio, though numerous shows, inteh4ews 
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As on MTV, BET and -over 62  radio stations across the country. (Exhibit B,pp.'.lQj:' 'The 
- 3  I -,:,&:; : - . 

' *-'e'. . ~ - 
ipaign 'was then supplemented with a campai,gn in the print media, such-&:-celebrity '/ --# .,- 

' 

, , ,.. - _  *.& ;r; . . a 
1 .  

I - .  . a .E-., .*..I ;- i. m a  , , 

ind T-shirt messages, and finished off with activities on the ground, such iis local voter 
" =.' ;? - _ - -  - I a - :-,*i--. I . * .  

em, Jocal DJs and rallies. Through these TV and other media efforts, Citizen-ChAge's 

)r Die" message reached literally tens of millions of viewers and listeners;, '&I .incredibly 

.action of whom attended the rallies cited in NLCP's Complaint. 

The primacymf the media campaign is borne out in the numbers. Citizen Change spent 

f its $2 million budget directly on the media campaign -- advertising; billboards, 

r + y  ": -- 
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maphy, printing, and website. (Exhibit J, p. 2 and 18). In fact, these numbers unders$ate 

iinanGe of the media campaign, because they omit the roughly SO to 40% spent on media- 

. .. I '  

JGrom preceding page) 

the speakers and other participants that the rally was non-partisan and that ;he message 
importance of voting. 
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Complaint here ignores those very public activities and instead cites to a few alleged' individual. '._ >--* 1 . - . .  - . ' a. 

next 44 t i e  vast nonpartisan activities, expenditures and results achieved *by Citizen Change in I. ., - '  
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The Message of Citizen Change Was Voter R'IobiIization. - ,  I 2.' 
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, 'eiJ - ; ' 
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get 'involved and vote. However, this nonpartisan message was carefilly craRed and, executed, '; 1,: ' . - , 

which; like the actual expenditures, demonstrates the truly nonpartisan -motivation, activities .and 

j The content delivered through this media campaign w2s a consistent ;plea for youths to 
i 
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goals of Citizen Change. First, the message sought 40 get the audiense's attention tJhrough' 

celebrities -- to make voting "hot" and "sexy" with photographs and endorsementswby the biggest 

movieistars and rock stars. The next step was to educate the audience about the isnportmce of 

particibation in the political process. To .$hat end, Citizen Change produced special TV pro,grams 

and radio announcements by P. Diddy and others in which they drove home the connection 

between voting and political power. Lastly, the campaign sought to convince the audience to 

vote -1 through it's Vote or Die! slogan and practical instructions on theprocess of registration, 
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loca*irig polling places, and operating polling machines. 
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In fact, fi-om the beginning, P.Diddy used his .tradernark "real talk" stjde, to, tell his-_ -. I .- I . I  

I .  

. :  

's $hat: "It's not ,about Kerry. It's not about Bush. It's about YOU.. and the power YOU i . ' -. 
,.' ' 

1 . - *  - L :  , .a , -  I -  -: 

' L  . -  I ,I _-. . - - .. ' .  ;- '. 
* P . - I .  
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your vote." (Exhibit A). An early press release explained .that Citizen Change was 

national , non-partisan .organization created to educate, motivate, and 
npower the more than 42 niillion Americans aged 18-30 that areaeligible to 

ditical system, one that fails-to address the needs, answer the questions, or ' 

igage the participationsf the young, Citizen Change utilizes the mogu1's'~ast: ' 
:sources and personal relationships with media -compar;ies -and tihe leaders of 
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Dte on November 2nd. Born of Sean Combs' fkustratim-with the cument ' 
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Le ,entert;ii;nment .and fashion industry. 

it D). As with -my disciplined marketing campaign, the message was consistent across \. &e , * ,, ; $ ,,. 1 "*-.! I .  .-.-. 
:.' '_ : - I  

. .  .. I. .. 
. I  , :".-.-. 

I '  . -*,: . u.. ;f ,I -- * . - . ,- ,. --, - : 
, - I  1 . ;  a . . . . .  

; media. In %%A broadcasts across the country, P. Diddy told listeners: . - , :  . . . . . .  . _  - .... . . . . . . .  
- .  - % '  

.. ' ..I I ,. oliticiims pay attention to the people who give them power. But they won't be ' .  . . .  
;co.mtable to you, if you aren't accountable at the polls. Like any other hustle, 
ou cadt be a player uniess you're in the &me. 'Make them pay attention to 
ou. Get to the polls on November 2nd. Stand up and be counted. Vote or die! 

.I 

1 -  
- I  

it C). -At -the rallies, Mr. DiCaprio's talking -points repeated the refrain: "I am happy <o be 

3 f  Citizen Change because it .is about educating young people about the process. ... 42 

young people .have the power to vote. .. Democracy is an ideal, we have to make it 'a :. . . . . . . .  

. .  
I 

'. - 
. 

- _  
- .  - I " I t  

. I  

. I  . ' I  I 

_- . : .. 

I' (Exhibit 34). These talking points were given to all paicipating celebrities, along with I . *: -. ' .. 
3 packet carrying the same message. (See id.) 

- -  . , . -  - z . . .  

Citizen Change's primary spokesman, Sean "P. Diddy" Combs, delivered countless 

zs, press interviews, and spontaneous statements during the four-month campaign, all of 

were recorded and scrutinized in detail by the press. Not once during t h i s  campaign adid 

mbs exp'iess a preference h r  either party or candidate. His message to young voters was 

' 

ent. The Detroit Free Press captured this message in its article about she Wayne State 

sity rally: "Mr. Combs told the crowd that both candidates had not taken the votes of 
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Kerry isn't smart enough. .. Instead bof throwing a football around, h e  should::::': i- 8 , I - ,  , . 

I -t+e .his butt into the inner-city and see ;how a young kid is going -to schoolX . 
&nd you don't see Bush taking the time 40 go to BET or [MTV. *Nobody# is,-.:.-- , - 9 

talkingdo this community. I deal with them every day." 
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{Cornelaint Exhibit H). :ln fact, many in the community were critical of Mr. comb; GiJyt iping 
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his carppaign and influence -to educate his audience about specific issues and candid#es:' I ';: -. 
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(Exhipit N, 9. 34-33). W e n  Mr. Cooper asked, "You're not saying Republic&, 
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something for the public good that conformed with all the rules, this i s  a good thing tor ", ,I - 

he should be commended and not made the subject of a misdirected algegations. What is 

NLPC's claim ignores Mr. Combs' contemporaneous statements about what actually 
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I saying Democratic?'' Mr. Combs responded: "The only people I'm down with is the young '1.;:. i 
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people of America and the minorities and the people that want change in their commu.nities.,-?;lj~n .: ,,: -- * 
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And the only way we could push ,for change is if we're part of it, .by voting, going .out -and -?i!:.s -:--:: ,,_ 1 r' 
; ' -, :: - s- .: 

voting." (Exhibit N, p. 35). -his rally speeches, Mr. Combs explicitly warned 'both .. . President . I f=: .1- ' ,. : ,,-:.' , ' <-e. . I 
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the addience, "I would .like to announce to President .Bush and Senator Kerry our revolution heas s - .. + .. ..--' - - - ,  - 
' .. . 1. ; _ -  .. - - ' . I-, ,. . ." -. '.-;v,.'.; ,;:-? - .  : -. . I L. I . 

- -  
3!! ', . ",.: , - - -  , I - .  _ -  

I . .  cj ;; -, . :'- federal election law does not restrict an individu.al's right to express a political opinion at an .c$ 
, - " -  ' - ,  ' I  - .  

. .  i - 
- .  

a -  

< .  - .  
- <  . . ... 

I .' 
..: 1. 

- -  r .  

I '. . i. 

* '  . 
8 -  . 

,s .. . \ .  , . . . . *  , ' . - I  

- -  1 
1**. . 1 . ' a iwds  ceremony. Nor does any law presume that people in this country involved in 'mn- % I ': * ' 

. I  

, - :  - .. . 
, partisb education dnd get out the vote activities will not have their own preferences sfor parks  *a , . , 

I . - .I, ,-? 
, ' i t  

1 :  
I. .* 
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Citizen Change also worked actively with another Repubkan-leaning corporation: C-!ear 

C - - . .  . . . .  ' 

3. Republicans Funded and Activeh Participated in the Campaign. - I- 

* .  . a .  . .  
,.' i 'I The NLiPC's allegation that Citizen Change engaged in "impermissible electioneenng" on. .,' ' ., .  ; -, - ' 

. I  I 
- .  , " 

* ' I  I I . . . .  r 
I. .. .- , 

of Democratic Senator John Kerry's presidential campaign overlooks other jarring facts; ,, : . .  . 68 .. I a i -  r -  

I - .  .:F 1 . c -. -. 

- 2, , I:-.,f 
ng the fact that Citizen Change was h d e d  primarily by a Re~ublicab-lea&n~ compani. ' ,. 

ganization's 2004 fedaal income tax return listed total contributions and &venue of- .: , .I . -.- r -.-'+ :.... I.- . ' L 

f -  

: - I  

*. . . .  
,-' .r 

I - .  ,, -.. . . I .  

, - , .  
1 " . 

. ..- --  . . =  I . .  . - -  

1 - ;. 

. .  - ._ 
. .  

..- . . .  ' 

rl. ; 
L - -  

~ .I ,, I . - I . * -  , - .. .e' ' a 

The kntributors included Democratic Senator John S . -  Corzine who - .. . . . . L  - , .. .:; +-. 
. . L. .. *'. , .,q , ' ' 

it J, 9.14). 

Prog 
. .  . I . .  -. I. . Y . .  ,. ' - - 

W. Bwkk -Foundation, which provided an airplane for the' three-day rally t&. The ;.-. .L. .- I 1 , . , -:. . 
- . .  -... I - .  1 

. -  
, -  . -  

' .  

Rona -. 

large' 
a -  I :  

- .  contritbutor *by gar wqs a well-known and generous Republic,an benefactor: Anheuser- 

con&buted $ $lflOO;OOO .to Citizen Change. (Exhibit J, p.14). According to the National 

for Responsive Politics, Anheuser-Busch ranked 85th in 2004 among the top overall 
. -  

..: : 
- I  

' I  1 
'.., I donors' 30 eliection campaigns, contributing a total of $1,245;04'5-- 60% of which went to-- 

' I *  

_ _  .. , - -  I . I .. ,- , '2. - . 
Repubpcaq candidates. (Exhibit P). Such Republican sponsorship reinforces the nonpdisaq Y-' . 

a .. I- , 1 

, a  

-; . 1 - , * 

: ; - . .  . 
I #  '. - .  

reputal on for close ties lto .the Republican party, and in rparticular the Bush administration. (See 

s Q, R, 'and 'S). According -to the Center for Responsive Politics, Clear Channel ranked 
* .  

-- - - -- - . -_ . - . - 
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The celebrity participants in Citizen Change, called the "Coalition of &e.Willing''l'by ~ 

Citizen Change, included several well-known and outspoken Republic@s. c .-.I .*': - _  I - h o l d  . 
'. _ a  1- .+;< - ; :.- '- 

. * 
9 * * . r  . ,  . 

' . . * ' < , , I ,  . ;  . .-; . : , L  1 
I 
I 
1 . .  

Schwarzenegger, -the Republican Governor of California, dent his name, (Exhibit 3,$. .".$ !. l2); -@ : did - 
- J -  . I / -  I . .  i *-7r" 

.I- 
, :. . 

Jessica Simpson, I V ~ Q  bas spoken out in support of the current Republican administra$iona.- 
I . .  I 

I A -  .; *- : .. ,.*. - 

.. + . . . _ .  * _I. 

I and Exhibit U). Also lending their names were Jerry Pierce Santos of the Republici@*Diversity 

Committee and Michael Steele, -the Republican Lieutenant Governor -of Marylkd: '@othkr 

membpr of the "Coalition," Kid Rock, is also an avowed Republican who perfornied'in-concert at 

-&he 2.004 Republican National Convention. (Exhibit LJ). Additional Repub1ic:Gs assisted -in 

Citizey Change's activities. For example, Ed Gillespie, Chairman. of the' Repubj<cw . , -  .. .. National 

Coqi t tee ,  granted exclusive interviews at the Republican National Convefitiqn 40; ChiZen 

. 3 - . . I  I ,  'E ?: : I  *;:. ,* ' . 

- I , - -  - -' ';.,":e!.. = .- . ' .  
.;; ?>:: -;. I .- .- 

I 
I 
I 

I 

.I 1 .. 

. -  - r, . I ;.r:." . ' a .- _ _  
* -  . . ... ., - . .? 

- , -  

,.a, - .-. L - I  -. 
. -9 0.- .2gL':.+ * - 

a -  . .I._., - 1  ..' -& I ' . 
I 

I - -  : - t - <  .. L-  

, -.I e...,;--- 
- 1  ' I .  * % '  , L.' . j 

* - &S<<$y:: -,-- -. - 

,',..k;";. 1 ' .  %<* , -  -- ' ' 

Change for its MTV documentary, including a personal tour around the flbor'd Convention. 

Boxing promoter .Don King also granted an exclusive interview. 

.. . .! 

. .  . I  
I .  I 

I 
I 
I 

1 By lending their names to the "Coalition of the Willing," these membeis: ,.' ... a:geed to. 
I 

, , $  I I 
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.. &- . C. - .--_ " 

-r$ 2 -+.. . . .C.. . . .. . I 
I. Y. $#;; I . .; 

celebrity speakers2, it i s  undisputed that Citizen Change did not pay .for the expeiisesbr . "'.:?: : X + , * r  time I ' for 
. **e=, :. . - :-,!e ,,L *. ;--.,-.- L , 
:#"$;@';pa.: - I -  : * -  

these speakers, nor were the speakers othenvise associated with -the Citizen Chkge;.rg+ization. ' I  

- 1. 

. .' <_ . -. 

I '  

L .  
. '_ >-..-: - -*.> .. ' 

contaihing the nonpartisan strategy and .messages attached as exhibits to this sub&s31on. > -  1 ,*- - - .  a .I I ,  

'. I ,  . * .  ; - '  _,_. , !  - ? .. . , ! : , ;-is. 
I . - .  

i - ,  I 
Citizen Change's efforts in .this regard were heard. The comments of-betroit Mayor 

K w d e  Kilpatrick #demonstrate that he was well aware that the rallies were non-@&si. The 

South knd reported, "Kilpatrick admitted that the event was supposed .to be non-p@isan,- but he 

voiced his opinion saying, Pt's my mic and it's my tom. I'm going $0 say wh,at I .ycr,ant."' 

(Comlhaint Exhibit F). Therefore the comments of these 4ocal politicians, do th.e ex!ent .they are 

even tgoubling, cannot rightly be ascribcddo Citizen Change. 

' .  I 

I 3 , - - I  - ~ - ., ,c .L . 

I a. , . - 9 -  

I 

I 

I , a  

' I  I 

1 '  

, .  i 

I I 
Thb Cornplaint ciaes media reports regarding a statement of the Detroit mayor at *the Detroit 
rally and unnamed Jo~a l  opening aots at the Phidadelphia rally. 

.. 

I 

i 

i 

! 
i 
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J 

" ,  : e  . 

1 .  1 n e  Complaint :also quotes thee news accounts that paraphrase -- but do not q u o t i -  :' 

allegehy partisan statements "by Citizen Change's celebrity speakers. First, C!ickOnDetroit . ::. . : ''- - 

I concluded that "all thee celebrities made it clear4hey were supporiing {Kerry]." (Cornplaint, 3). 

2 .  

I a -  

- . .  I 
* .  . . 

I 
- I  . .  

'Secon;d, $he Detiqoit Free Press article said that Mr. DiCaprio ."told the crowd he supports John .-e 8 ' 
- 

' I  

-,e. , Keny!" 1 -(Cornp?aint, 3). And .third, the Tenzpte News repofled that Mary J. Blige "voiced ker . ' 

I , - . .  
'concebs about sthe cument administration." (Complaint, 4). Assuming .arguendo that these ..: i . .  I .  I 

.,' ' - I - '  t 
repods were -not hyping what was in fact equal-opportunity criticism of both candidates j ist  to i?.. 

I 
I .  I 

- - # -  - - . .  
I 

create /a -story, the-allegations ace still lacking. 
, i  - - I  ' 

. - . :, . 

I .  * i .- .. 
- . : a <  

.. . 
i 14.n -the fi-ee form environment :of loosely scripted ralliles, each celebrity speaker was' 

~ndivi;lual~y-responsibb -far -any spontaneous comments about his 'or her own opinions. Citizen 

' I  
4 ' 

' (G4' . _  _ -  i .  
ul -, . , 

Fr .,-, :: I - - 1  
t 1:r - ,* - - . , 

' _  , I  ?a ; 
' :. 

1;s ' *a .. I 
iJ?. - - -  I 

. 
.- ' ! 

- Change, for its part, exercised .as much responsibility and control as it. could under the 

circdstances. Zt provided each celebrity with a "talking points" script to guide his or her speech 

(Exhibits 0 and M), .and made sure Mr. DiCaprio and Ms. Blige understood that the rallies were 

to .be Aon-partisan. And Mr. Combs went out of his way during at least one press conference to 

acknowledge and remedy any miscommunication. He said the comments showed that "young 

peopld have a lot ,of emotion," but clarified the intent of his campaign: "'his i s  a non-partisan 

effort.II'm not campaigning *for Keny. I'm not running .a campaign on the low for Kerry. I'm 

campaigning for the people." (Complaint Exhibit G). 

' P4 
' 

-* I - .  .. - 

;-. i 

I 
.. .. I 

i 
I 
I 
[.In -fMher support of the .fact that these comments were insignificant, it should be noted 

&at t& Complaint can only find .these meager press cites regarding .two of the six r a lks  

organiTed by Citizen Change. The Camplaint does not even address the four other rallies or the 

numeryus events in all media that areached millions of young viewers and listeners. 

I 
I 
1 
I 

- - I  
I 

i 

! 

I 
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a 

in the, 

amount 

a 

Sean John clothing line, the Ronald W. Burkle Foundation contributed a relatively small 

to Citizen Change by paying for the three-day tour aircraft, valued at $160,000. 

a 

a 

a 

a 

a 

a 

a 

B. THE PURPOSE OF CITIZEN CHANGE WAS VOTER MOBILIZATION, NOT PROMOTION OF 
A COMMERCIAL ACTIVITY. 

22 
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a 

911). 

a 

I There is no allegation or evidence that proceeds from the sale of the t-shirts went to a 

a 

to his 

e 

appearance at the launch press conference, at which he did not speak and for which he was a 

appearance 

Kerry 

on 

claim 

chooses 

a at one press conference is no basis even for the possibility of "coordination" with the 

campaign. 

The NLPC's second basis for raising the issue is the fact that Mr. DiCaprio campaigned 

behalf of Kerry, in addition to his appearances for Citizen Change. The Complaint does not 

that this violates any law, as indeed Mr.- DiCaprio is free to campaign for whomever he 

on his own time. Rather, the Complaint asks whether his travel arrangements were 

e 

a 

a 
23 I ! 
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e 

Citizen 

his 

a 

Change. (Exhibit M). In fact, Mr. DiCaprio was at all times advised and accompanied by 

publicist, who was hlly aware of the non-partisan nature'of the rallies. Again, the law does 

a 

under 

Citizen 

a 

section 501(c)(3) of the Internal Revenue Code." (Exhibit W). It should also be noted that 

Change is a registered charitable organization under New York law, incorporated as 

a 

D. CITIZEN CHANGE IS A REGISTERED 501(~)(3) ORGANIZATION. 

8 

24 
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occurred, and dismiss the Complaint. 

Respectfully Submitted: 

DC1 - 228478 03 

By: Abbe D a v i d p l l  
Pamela J. M le 
Chadbourne & Parke LLP 
1200 New Hampshire Ave NW 
Washington, DC 20036 
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ATTORNEYS FOR 
CITIZEN CHANGE AND 
SEAN "P. DIDDY" COMBS 

Jonathan D. Davis, P.C. 
99 Park Avenue, Suite 1600 
New York, NY 1001 5 

ATTORNEY FOR 
SEAN "P. DIDDY" COMBS 
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‘We’re going to 8et Busb’s out of that office,” be said. 
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I 

I 

I 
I 'We are at a t u d q  point,' DiCaprio said.. ,when he told the crowd he suppolr~ 

John Kerry, many hgan cbnting "Kary, Kmy."' 
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SPR€AD b* THEWORD 

SEAN "Pm DIDDY" COMBS AtJNOUNCES C m E N  CHANGE 
CAMPAIGN PUNS 

NNonwlde Voter Nobllfzat?on Pmgraam Dlmctd at  bmmut~rty ofthe 
Forgotten Ones 

Date: lULY 20,2004 
For Immefllate Release 

New b&, Ny fJu& 20,3004) - The man who Invented the rernlx, Sean 
*P. Dlddy".Cornbr, held a pness ronfenence today at NW York 
Unluerslty's Klmmel Auditorium to announce CmZrtN CHANGE, a 
nathnal, non-padsan organhtlsn created to educate, motlvste, and 
empwer the more then e mllnon Ameiicans aged 18-30 that 8re 
ellglble to votk on November 2nd. 

Born of Sean Combs' frustratlm wlth the arrent polltlcal system, one 
that falle to addreu the needs, answer the qumtlons, ot  engage thr 
partlclpatlon'of the young, atizcn change utlllms the mogul's vast 
resources and personal rehdonshlps wlth rnedla compaples and the 
ie;aders of the antertalnment ahd fashron Industry. No bne but biddy 
c\ould speak dlmdy to the polltlcal el& and the youth of America In the 
same breath. 

Combs' has butlined an urgent, rnulu-Uered campaign that he will 
cammunlcate through medla that Is most relevant to the btgef 
demographlc, As detailed In today's spes, tltkm Change will: 

8 Snvita other noteble ngum to partldpete In fFlndrablng eff~tts end 
wcmd publlc servlcc mnouneements .*at wIll take Over the 
almmes wlth Cltlzen Change's urgent VOT€ OR DIE1 message 
Create a sexy, feshlohable t-shht line with the VOTE OR DIE1 slogan, 
Heed designers a t  the Sean John cfothlng lebel will joln wlth those at 
Rko, mat Farm, and Rocawear to create a llne featuring dlstlnct, 
hlp ?nterptetaHons a? the campalgn'B rnessegc 
loln wlth MlV, BET and mdia prrtnm b spread the V a E  OR DIE1 
message through crutlve pmgrarnrnlng, tntervlewrr, ~ n d  guest chats 
Tour the Country wkth cerefully planned events deslgned to motlwak 
and a t e  young v o t m  
Combat epathetk stkltudes on 8 tom1 bulei by working wlth street 
teams In a grassroots e h r t  and cstabllshhg online ptograrnmlng 
that engages young voters a home and at school 

, 



r J  

c 

I 

I 



Doc 6 2005 0 4 3  P. 16 

I 

m 

Cltlren Chengs Is a netlona!, non-piadsan and nm-pmfit arganWon 
aeaW to educa 
Amerlcens aged 3 1 to 30 that are dlgfh18 to vote .on Novsmbar 2nd -0 

also knpwn as tlza ' f d m  ones," F ~ n d e d  by businessmen, entutafner, 
aetar, producer and derrlgner 6mn V. DlddP Comb, Cldzen Change 
has one mlmlon: to make uWng hot, sew and relevant to 8 gcnemtlon 
that hasn't reachqd lLIl partlelpation In the polltJcal pa%es8b 

Everyday young culturel leadm Influence mlUloBs of young people to 
exerdw tbelr $890 bllllan In buyfng power to purchase the latest hshtm, 
musk, cat's and blrng. lhe polltlcal paratlel Is obvlaus. T)re same wry we 
would market a Blpgle Album, a Sean 30hn meat sult w a Spldermsn 
CZIOYie will be the same way we promote the urgency to vote en Electim 

Together, wtth the lsupport 
of such media powwhou$es as MN, BET and Clear Channel, we w l l  unite 
under the banner of Citlren Change tb form a Fuftural tour de m e ,  

mothrate, and empswar the mom thsn 42 mOTlon 

bay, 

relylng on many of the same vlral 
marketing hltlatlvas so oftsn used 
byP. Dldd ettacklng 
proprammtg, alrwavcs and college 
campuses to spmeed one messmg6; 
Vote or Dl" VOTE While the vbte Or DleJ msrsage Is 
an alarmlng one, so (Po irln the 
wndltlonr affecting (wlr 
wnimunltlst. It truly has become a 
matter of Ilfe or death, ?he 
Ywgotkn an@ wJll not be able to 
survkre if tht currant lssu& of 
unm loymcnt, falling educatlan 
and &rl to proper health uam 
canthe to be Ipnercd. 

~owevw chacnpc cen't happen 
wlthout padclpmon. Aaordlng to 
the US Census, 4Z mlllfon young 
uotmrr aged 18 to 90 represent 25 
pwcen5 of tbe voflng population. 
But only helf of those yome people 

were registered to voteln 2000. Thepe statlstlcs represent the huge 
dl#onnect bwem young voters and the polltlcal pro-. And .It Is &use 
for alarm. Cltlren Change wlU anawer thgt cal. 

Irr tne splrlt of a true P. Dlddy ~m-mlx*, CM3sn Change hias reinvented 
the pmesa of moblllrhg young people and mlnmltlm to the palls. When 
In the past politlclans b v a  hilled b eppeal t~ the youth, Cltlaen EhbnBa 
has crcsted an undenlable campalgn by amabrlng Its own nCoalltlm Of the 
WIIRng' whlch 
Include such lumlnades as 3ap& Leonardb DICeprPo, kmle Faac, ElJan 

OR DIE! 
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C I SckQ 11 bet roit. cam 
Stars Aim To Get Out Vbte In Detrelt 

0 

d) 

m 

posI%Ds 9:4? AM EDT October 27, 2004 

DETROET- Rap star Sean "P Dfddy" Combs brought star 
power to Detrolt Tuesday night to get out the vote.. * b 

P Otddy was jolned by actor Leonard0 
DfCaprio and slnger Mary I. Bltge at the 
campus of Wayne State Unlversky. Combs Is 
the founder of Citkep -- a non-profit, 
non-partisan organfation aimed at reachtng 
voters -= an'd brought hls Vote Or We "Shock 
And Awe" Tour to the college campus for a 5 
p.m. rally. 

"Detroit, Kerry and Bush aren't here right 
now, They're on the campaign trail. But 
wherever they are, I want them to hear you, 
Make some noise,'' said Combs to the Detroit 
crowd. 

, 

Students -- armed with cameras and signs 9.1 spent several 
bourn waltlng In llne to see the celebrltfes. An unldentlfied 
student sald she beileved most people ?me to the political 
rally just to see the stars, 

Another student told Local 4 that most young people are not 
lnformed of poiitlcal Issues because they believe thelr vote 
doesn't count, 
The organization Is non-partlsan, but all three celebrltles made 
It clear that they were supporting Democratlc candidate Sen, 
John Kerry, Local 4 reported. 

The stop at Wayne State was part of a slx-city, three-day tour 
across Amerka, Other stops Include Mllwaukee, WISm; 
Cjeveland, Ohlo; Phlladelphla, Pa.; Jacksonville, Fla.; and 
Mlarnl, fla. 
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Vote or Die rally, stam cmhe to WSU 
e 

e 

* 

e 

“This yau we’re not going to sit on the sidelines and complain, we’re going bo 
decide tbc next president of the United States,” Combs told tbe cruwd gathered 
onc3ull~ml. 

The rally drear mostly p e q b  in their teens and 20s and mimy were school 
students. Same arrived as early as 2 p.m., staking out places in t4e h t  row. 
Tbe s t m  didn’t wear until about 6:39 pm. and were greeted with  scream^ and 
cheers that were mope cancert than political rally. 

Buge spoke n e  She told the crowd: “They dan’t believe you exist. ‘ihey 
believe you’re dead” 

Combs told the m w d  that both candidabs had not take0 the votes of young 
peuple seriouefy. He beg= his movement, Citizen Change, five months ago 
baause people w e n  saying that young people were passive abut politic8 and 
notbtt%Wt&inVOting. 
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"It% a conelderable amgunt af money and tha polfey af ttrS unlverrlty 
Ir th.t-ms don% coponaor partisan evenb," univclrBlw President Davld 
Adrmany -!dB '7hlr 8pp~rently was 8 proved by vmrlou# groups fat 
fundlng based on the assemon that th P I warn non-pattlsan,m 

Tho B o d  of Trumt6ea adopted a polley thpt bars the use mf unlverslty 
m o m  to Pponmor partlaan wantm, Adamsny added. 

r 

It Ia urrclumr exmctly how the total cost was divided. 

"I think the ma! Imue la the very mrloua breakdown by peoplellq tha 
univamlty'r own 8bff who failad ta Rdanttfy the nature d thlr event 
and m N o w  the unlveroCty to support It," Adamany mid. W#re etlll 
looldng Into It.'' 

*Q Pmldant Naemm Ttrompson satd It he had known tha darogatory 
comment8 about Bwh were to bs made at tha event, TSG would not 
hsve rponramd It, 

I 
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PmKerry comments and comments uitlcal of the president wers net 
ltmlted 8 s  Vats or Wema stop In Bhlladdphla, 

At  Wayne State Un~varslty on Tuebday, Vote or Dle b u r  member 
kaonarda DlCeprto openly supported John Kerry. Slmllar sentiments 
were echosd at I stop at Case Western Reserve Untverslty, 

"Events have td'be nonpartlmn," adamany sald. ''NO student funds 
and ng funds af the Commonwealth of Pennsylvanls should go to a 
partlaen BYcInt, Neither the tawpayera or students should hava to 
suppbrt pdltk8l V h W 8  they dlsegrecr wkh? 

Lucam K. Murray can be reorched at a, 
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ABOARO P. DIDPY'S P M E  - Ati flmt dance, It appears presld@ntlak A ptivate 
jet bawd fm swlng da ' befom- the alS+Ofi. A oampdgn btalT, Wngv 
rmedb. 

8ut &WS no candMate - just Sean V. DldW Combs in all hls Mp-, 
hypdovhg glory, putting In wo for *his npnpartlsan ol'gbnlzatlon CMzen 

me maskenhlnd @om Nelrv York 
to Milwaukee, 
thme-day tour to 
and, weU, %w." 
The AmoclW Press hltched a de on Combo'fet - nlcknamed Air Fame 
Change - for the MlJwaukee an Detrolt legs of the tour. Here's what went 

6t46 a.m.: R&B !star Mary 3, 811 e, who'll be speaklng alongdde Combs, 
alrlves at the airport flashfng a i Ip-hop meets Mckle Onass16 look with &tg 
sungtames, a black-and-whlte pF1coat and' headband pulling back her long 
locks, Combs Is n'bwhere to be s p a ,  

9:S8 a,~~l,: Boardlng beglns. The 52-seat rented jet Is one btjl fIrst=dass 
bectlon, more Hugh Hefner's Big Bunny than PmIqnt  Bush's Atr Force.One, 
Theas are comfy bu-undy leather seas with brass amutements, but the 
personal ashtkys on each armrest have been welded-shut. Red, whltqand 
blua flaw {no $tars, just stripes) and CitIzen Change posters add a pWotic 
touch, \ 

arnnlpmmt slogan, Vate or tble., 

Changa 1 '  
and MlamI on a 

votln$ Is Impartant 

down: t 

IOtO8 Barnrn: Comb arrives with a plliow and srnakrthan=expe&d 
entoufage, which Includes burly bodyguards end a petlte wsltese named 

lot18 am.: Combs, who started Citizen Change eprrller this year, moils 
thmuph the plane and greets everyone, He's sporthg a Vote or Diel' T-shtrt, 
ofcouise, beneath a denim ensemble by Sean John, his personal fashlon 

. Sophie. The dog reffldss Itb; own Lou13 WlWn bag, 

lab&, 

Does he prefer to go by P:, Puffy, Daddy or Dlddy? 

*HI, I'm S b , "  he telJs The Assodated Press. 

Bxtmm8 PIltkd mkmvar 
10!54 &mD: CruIslng altitude, The captain turns off the seat belt sign, 
although most of the members of the medfa have'already begun pranclng 
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aliound the cabln, Combs Is at the front of the plane, working on the speech 
hs'll glve In Milwaukee. 

"\rile wanted to do an extreme makeovdr of the electlon pro~ess,~ Combs tells 
AP abut the mathratlon behlnd the tour. 

11:27 ~,m. PUW Nr b i n s  ~ t s  descent Into MIIwaukee. n~ntqtainment 
Ton1 ht" .mpWter Marla MenounoS cahd h w  camem erew, who are also along 
f6r e rlde, fllrn an fntro. Ihe bubbly ampondent mentlons s0mthh.g 
about 0rad PI# being .at children's hospital in Los Ang.eles. 

B 

I 
3 

8 

e 

e 

a 

e 

12 noon: Slx-vehlcle motorcads anlves lndudlng flve SWs .#. and BT patty 
bus, Tom Gast, an adrnttted nm-Pum fa0 8nd the plane's pllot from New 
York to Mlfwaukee, eyes the media awattlng Combs' eWt from the jet. 

"Even though I'm votlng for Bush, f stlll made the flloht as smooth as 
possible,* Gast reveals to the AP. 

But sir, Combs I s  not endodng either candtdate. He says "Vote or OIeP Isn't 
about the candldateti, It's about the people. 

"Kerry Isn't: smart enough," Combs later teb Ap. "Instead of thmwlng a 
football around, he should take his butt Into the Inner-dty and see how a 
young wd Is golng to school. And you don't see Bush taklng the tlme to go to 
BE7 or MTV.'MoboPty was talkhg to thls mmmunky. I deal with them every 
day.' 

. 

12:29 p.m,: Combs and the motorcade arrlve at the dbwntown MlIwaukee 
Area Technical College. A group of Fans have gathered outslde ternpow 
bardcad-, begglrig for Sean's John Hancock, 

"1 love his music," an autographless Sdrah Vershawske, 18, says of &hbs, 
who turns 35 on NOV. 4, "And he's hot." 

1255 p.md A mob of students Is stuffed Into the 2,800-seat Cooley 
Audltodum, many. Screamlng and haldlng up Vote or DlelR slgrrs while 
perched atop the theater-style seats. Before Combs emerges on the stage, 
M A X  President Darnell E. Cole repeatedly warns the throng: "Get off the 
chalrs." 

S:03 pm.: The man enters to some Vote or Dlel" chants end .Puffy, I h e  
you!" m a r n s ,  Combs Introduces BHge to even mole screamlng. 

"S'm gennb  et ~ e a l  r n ~ , ~  Bilge warns. "I saw 'Fahrenheit 9/lV end I'm about 
to go there. I'm nat afraid because God has taught me one man can change 
h b r y l '  

Blige's emotional anti-war, pm+oman speech elklts a range of ernotlons 
fm the crowd, Some yell "Amtnl"; others cry. She says her father went to 
vtetnam and b r n e  home I nut, And he abused my mother. He abused us 
through my mother. And she abused us because my father abused her.' The 
8Chlldmn of the Ghetto" slnger blamed the government for bralnwast$ng her 
.parents. 3 

. 

"1 dop't thlnk 1 want to beneflt from B robbery of Innocent poor people's 
blood who dld not deserve to dle the! Same way you do not deserve to dle 
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. "f wsnt y'dl to bum rush thme potts If you're regbbmd, and let them know 
we have the power," Combs says. 'So that the next etectlon thst comes 
around, l i  of them speaWn0 bo the AARP, maer moms, NASCAR 
dads, they'll be 8peaklng b you, the fergotten o m ,  the one thw turned 
thdlr basks on.' 

a 

e 

a 

0 

e 

2r10 pm.: Combs arrives back at the tarmac; Air Force ChanBe isn't ready 
to depart far Detroit yetm So, followed by his 50-person entourape, he walks 
acco~s the four-tene street to Amella's, a resburant and lounge spedallzlng In 
plaa and beer. 

Wa- and Combs fan Tabltha MM's jaw practreally dmps when she sees 
the hlp-hops&w enter the eatery. *I have all of hls CPs," Maw, 2 3 8  tells fhe 
AP, 

But DMdy ddlned bo dlne. The plane was ready. "There was no fded 
&lcIm,& Combs joked to the Ai? The motorcade a w e s  to dtive evqyone 
back acmss the street. 

' 

\ 

2:29 p.m.: Back on Alr Force Change, fleld dlrectw James Gee, who helps 
Combs write hls speeches and usually works on real polltlcal carnpalgns, 
hasn't slept slnce yesterday, 

"One ofthe teasung Cltizen Change has been so successful Is because Puffy 
dms real talk8@ he tells AP before cra3hlng for a catnap. nHe doesn't have an 
ax to arlnd. He's not agalnst nobody. He's not far nobody except the people." 

4:22 pmm,t The plane lands in Oetrolt. Combs Is stlfl energetk, On the rlde to 
khe next rally8 the man who once anlved at the M7v Video Musk Awards la 
an 18-wheeler8 beams about hls latest mode of transportation. 

"My plane hes 8 lot of flavor. Later on, we're going b have mlmosasIW he 
promises. 

7;12 p.m,: Combs and 8llge @In actor Leonard0 Dlcdrprlo on an outdoor 
stage at Wayne StateJJntwrsity, The three address the behemoth crowd, 
more fitting for a concert than a polttlcal rally. Together, the trlo looks Ilke a 
sort of swn!!al, postmodern presidentla1 campaign cgmmercial - Coqbs as 
ptesldent, DTCaprfo BS vlce president and 81tge as flrst lady. 

' 

\ 

Although Combs says he has no polttlcal asplratlons, It's the sort of Image he 
sees on the horbon. 

"here wll! be an oppottunlty to have a woman president, a black presldent, B 
Letlnq pmldent, 8 gay presldent," he old AP. mAnythlng's posslbte If ill 
cammunky flexes I t s  power, mat wont happen overnlght though. We have ta 
Stsy f0-m We have to Q ~ W  our power wkhln poUtlcs to be able to break 
down those barrleW' 
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- Puff Daddy: Behind the Polltics 

By Roger Frledmen 

a 

a 

a 

-J- 

#OM Comb's new %der BW8mneW MganlzaUon, Citken Change, has poeaed ita 
executive dlmctor from Rum011 8lmmons' ~pkhp Surnml A d h  New& 

Alurlr IMlCOlIJ rebentfy decamped from the HSAN, where she was politteal dlmtor, to 
tun Cltlzen Change (slogen: Vote or Dieq. 

But what and who Is behlnd CltIrsn Change anyway7 I'm told that grocery billional~, 
genrOGIIItt0 donor and CUntSn enthudast Ron Burklo le the guru uuldlng $em "Pw 
-be' recant ccrriverMn to poatreal actM5m. And just who..io Ron Burkle anyway? 

YOU e y  not have Ratlced 60-yeawld Butkle at #e Democratic mnventlon tast week, 
He didn't epeak, but hls presence spoke volumes. He $pent four days at the wnventbn 
In B !wry sub, entertrrinlng Bill and Hlhry Cllnton, Ben Affleck, Leonada 
DICaprIo, John CW4ck and Combs, t 

Indeed, Burlde pmslded ov8r the one and only meeting between M e &  end Combs, 
now members of the Jennbr Loper Fonner-Fiand-and-Hudmd Hall of Fame. 

(But, aocording to a sourn, many trisd crashing the BurkSe eulte, Including Chrldle 
Hetrrclr, daughter of Hugh. "She Juet showed up snd brought a lot of people,a says my 
Insider, None of them were brmnles) 

But BIlrklq who's Qlven hundreds of thousands of dollar8 to the Democrats over the leat 
mveral per& seem to be, if not behind, then influentlal In C i t h  Change. 

II 

ButiJe Is, famously, ths'largast supptier of Ingdents to McDonald's through his Oolden 

Krqer. 

He may be better k n ~ n  to you fru hls long filendshlp wlth Mlchael Jackson, whom he 
W m d  lad spdng et hie San Dlego estate. For e couple of yeam, he WBS evan In 
b u s l m  - eUrdl( mhu to his regret -with Hollywood's hlllohael Ovlh In the 8h~tt4hmd 
A M s  Manegernent Group. 

- St@@ Foode, He 18 ahso the largest gmoer In the U.SI1 thanks to hia m r s h t p  of 

But a c h a m  meetfq In MIaml last year put BuMe In the tashlon buslness when he 
aamed paths wfth Combs, alse "P. Diddy.' 

me pair htt It off , and BurWe wound up heavily Irrveetfna In Combs' Sean John clothing 
line. Thank@ to hlm, we're about ts haw &an John boutiques @ V e W r @ ,  net ta 
menttOn a Sgan John women's llne In addition to Sean John mm's clothes, casual wear, 
and perfume. 4 

\ 
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Comk WMlkln't have bo actually reglater votenr, 88 Rack the Vda does. He wuld Juet 
hove to u88 hs8 unique prrunotlonal skills to get VOWS to the polls. (Cornbe hlmgeH 
came up with "Vote or Dle.3 
'I developed the fdea and lhe poaltlonlng~ Merlin0 told me yesterday. "Seen &d RIs 
man- approedred the hwcl of RCM Saratoga with a bunch of dfimnt concern. 
the Idee Is not to go after regI&atlbn, but to inerease the turnwt.' 

SO, hem'$ tha -1 questton then: What draws someone Ilk Ron Burkle to Sean Cornbe, 
&me defendant, pmpachaol graduate, owner of multrple rnonkn and danggng 
platlnum crowm? 
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In additlon to ti Sean John maln sbm set to open In 
lvlanhattsn next spring, Sean "P.Dlddp mmb. Is plntklng 
the apentng at lea& 10 new stores next year. But the rnoauh 
expansfon feat would have been ImpoQstbfe wlthout a $100 
mllllon cash Infuelon the fashlon label just maeived from an 
LA-based Investor. 

WhUe urtran desfgmrs, In'cludlng Russell Stmmons have mentty been OD the 
hunt for cash lhvestotsB biddy has struck' gold wlth a $100 rnllllon deal wlth 
Ron Burkle of the Las Angela based Yueaipa Cos. BurWe's Inuolviment Is 
quite possibly the fuel to give Sean John the spurt to gmw the llne to the 
next levd. Acclrrding to the New York PosL; biddy's succe$sful clothlng llne 
reached a plateau and then stagnated as B small wholesale buslness wlth 
apparel m a n m r e r ,  Ashok Sanl. 

Combs wlll mtq?ln at the helm of Sean John, setvlng as chalnnan and chlef 
executive of the campany. The dbthlng line's annual report Over the past 
years reveats sales of about $300 mlllion annually accordtng to &e New Yo& 
& S t D  

Mmwvhlle, DIddy 18 faclng another Iawsult, now from Moore 8t Bode clgaris 
who dalm the rapper reveated trade sacmts In hls new musk vldeo. The 
Mlaml-based dgar company is asking for $15,000 In darnages...m Oiddy end 
an m-nsrnsl cameraman. 

In the lawsul& the company dalms th'at the "Shake Ya Tallfeather" vldeo 
features thelt "unmue method of roHlng clgarS0 and their &a blend of 
bb8caO. me footage was apparently s h ~ t  ln me awnefs absente after 
the cameraman was told to leave the premises @#rout the'companvs 
authorltatlon. 

"We'll Investigate and gather all the accurate lnformatlon betore we make any 
comment publldy," a Dlddy spokesperson sald In a statemmt. 

Desplte the slew of liawsults, Dlddy Is keeping busy. Recently named one of 
C?ottuno's richest "40 Under 40", the rapper will feature materlsl on Brltney 
Sp.rrv' foMcomln$ album and last week wrapped a vldeo in Jersey City, NJ 
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.. ' & B h  @shed photos of the lurnlnariers who evldenUy helped Inspire 
- CfWn mange. Among them were Maldrn X ,  John .F, Kennedy, Madn 

LutherXIng Jr., Gandhl, and . . Puffy, %day is aday that wlll go 
down .lp htstory," Combs announced, to the w w d ,  

A m i t  fie rney be, but Combs IS one he11 of a shiirnan. AII~ a 
- BqSlst preacher he peppered hls announcmment with othat!8 rlghtl' 's 

QM, he commented on hls own 
nmerl Good answerl We on a rolf - 

the stars backing his efhrt,'Combs 
color commentary, %h I&* Ellen 
dIv.mlfled * .  group.m 

. 

I' 

Side&, Combs's e k r t  reached beyond celebrity medle whoredgrn Into 
plltbC.Illedla whwedom, 7Nho would pass thls up? It's a blast," sald 
pSIkaWat8@st, pundit, and serial pltdymn Jam- Cwvllle, when 
ashd why he was lendlng hls name to Cltlzen Change. CbrnpS explafned 
-he'd be-&kferiing to the Rayln' Cajun for poIlUcd advtce, ai don't heve a 
lmg hmry of votlng," Combs sald when challenged on h l ~  cltlzen 
mit&y}st mew. "But J da have fang hlstary of maklng thlngs hot and 
mWnL' 
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Bund vow c u m  R8Q , 5 m  

1 
.I 

p - 0  Indexed on NW 8,2004 Relevama 
FROM NOVEM&R 2004 FORWMDS 3- AND ECONOMIC RECOVERY 
BANNERS The SARS (Severe Awte Fbapiratory Syndrome) Impact on the sconomb 
vltallty Is dl being fa# thorn attliHed communities, Tourtsrn wo#w employment levels 
have not yet returned t0 pre&ARS ~evels. %wrlsm aged- oontlnue b develop 
campal~e to draw tourlsts to their centra Banners am presented In support of them 
renewed tourism mmpafgns on several agee. FROM NOV€M8ER 2004 FORWARD. 
bLORAL WARNING CAMPAION BANN LR This banner was prssented to provide 
@upport for the Global Wiamlng Campaign. 

m 

- 
publhhed In -be.- - Indexed on NW 9,2004 Relevance: hk&$& 
bcmrdo OtCapdo I* ~8 a message on our answarpCrg machhe today, urging ug to 
vote for democrats. "H1 tMe.1~ Leonardo DlCeprlo urging you to vote democratic thb 
yea#. Democrats cam about making collqe mom affordable and maWng us safer at 
home and respaded in the world. 80 vote demratk  Far mar@ Infomratlon call 
800.6184602. 'IhrsIta Leonardo DICaprio urging you to vote UBrnodc." So I called 
the number and asked to speak wlth Leonardo. They sald he wasn't avallable. 

GrOUp: b h l b s m  P Q S k  420 hlned: ad. 2002 pasted: ad. 24 2004,20:05 

bul8elhrr.cam Y 

Publtehad In Travel - Indexed on Nov 9,2004 Relevance: 
Q 
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Goodafbernoon. 

Today is aday that wifl go down in history. 
I want to thankpu fbrcoming today. 

I am hene to aanou~ce my campaign plans! 

]But regrettably I will notbe announcing my plans to NII 
for president of the United States. 

Citizen Change 
is anan-partisan, non-pfit organization that will 
Educae, 
Motivate, 
and Empower 
the m0Ie l3Xm 
40 million youth and m’moority vofers - 
also known as &e FORGoTfEN ONES -who m 
eligible to vQfe on EInVember 2nd and who will 
ultimately decide who will be thenext president of the 
U ~ t e d S ~ o f A m d a  

Start listening to the people. 

They are crying out for help. 

They are crying out for change. 

1 



a 

People are literally dying because they don't have any 
healthcare aad they get turned m y  from hocepitais. 

How can this'happen in America, 
the richest, 
most p a w e  corntry in tbe world? 

It shouldn't. 

This e l d o n  is l i i  or death. 
Which is why Citizen Change hss come up wvith ow 
campaign slogan .=. 
Vote or Die! ...... 

, 

Se... when you vute for a president this November you 
me putting your lifk d the lives your family in the 
hands of someone else. 

Zf I'm sawing yau, good because 
that's how serious this is. 

e 
lpresiidentBushandS~rKerrybavesharedthesanne 
&eam to become the President of the United States. 

With this dream comes a reality 
and a mponsibility 

3 
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thatifel- 
you must take care of all Americatm... 
Ininorities, 
whitmmcibhcb, 
Yo- people 
and old people, 
richandpoor, 
all rewons, 
dl colors, 
all people. 

And ai l  people ciesme apraper education, 
all people deserve adequate health care and all people 
deserve jobs that f d  their M i e s  

These axe the issues that the people are conceraed about. 
But just as politicians have a responsib'llity ..* so do we- 

W e  can't hold than accowtztable if we don't hold 
ourselves accountable - 
we have to vote. 

\ 

B-e no poiiti&m is going to deal with these issues 

And they will not &el you des$  you vote, 
unless they *l your power. 

Trust me, 

Neither party has factored your vote into their @on 

The FORWlT'EN ONES will decide who will be the 
next president ofthe United S m .  

, 

Trust me. 

3 
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How will we do ifl 
a 

Lets go through &e plan. 

We’re gonna go inso your world. 

We’re coming to where YOU am... 

We’re gorma bring it to YOU. 

YOU are who is imptxtant here, 

It’s not about Kerry. 
It’s not abut Bush. 
It’s about YOU. 

e 

It’s about YOU 
and the power YOU have iin ymvote. e 
We’re coming into the clubs where you’re & 

We’re corning to the b e a c h e s  where you’re getting your 
-fun, 
and sun on. 

a 

We’if be an the college campuses with our d c m - ~ d e  
street teams motivating you and energking you. I 

4 



a We’re going to yoif &@ 
the radio airwaves. 

e 
We’re going to saturate the & e t p b  and cwerwheb 
YOU with our passim d our message. 

a 

The same way we would market asiggie d b ,  
a Sean John shirt, 
or a Spiderman movie. 

We will overwhelm and excite YOU with the urgency of 
our message. 

We will be utilizing the power of television. 

We’re also coming into your bedroams and your living 

the number one networks for 18 to 34 year-olds, 
who reach over 
85 million homes. 

thro@- the power of MTV and BET, 

We’ll create pm that speaks your language 
and is about YOU and makes YOU undershnd how 
imp0-t YOU are and how 4uch power YOU have in 
determining who is elected in 2004. 

MTV and 
CitizenCbangehaveenteredintoauniquep-&p 
to collaborate onsuch shows as 
Mip-Hop d Poiitics, 
the Real World 
and Choose or Lose 
and mate where we will Educate, Motivate, 
and Empoweryoutb and minority votem. 

I 
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We also have 
Radio One, 
and C i e h e l  
on board and they have the cqmbiity to reach over a 
b a m d r r e d  miltion people onmy given clay. 

h e  me$ a few people in my career. 
I’m going to use al l  of my relationships 
to mobilize the 
power brokers and 
the c m  feadeps 
hm&, 
m, 
W O &  
andsports. 

It has been proven that we have the power to make things 
cool, hot, and sexy. 

We do it dl the time. 

From the clothes 
we wear, 
to the cam we drive, 
to the bling we buy. 
Now we’re ganna make vdng COOL 

We are the true leadm oftoday. 

With this power comes a lot of resp0mibilit-y. 

I’m p u d  to say we’ve formed our own codition ofthe 

and it wasn’t hard to do. 
willing... 

i 
I 
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I 
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This coalition is an 
all star cast that is as diverse as 
50 cent to 
Le~nardo DiCapfio, 
BenAABeckto 

Ellen DeGeaereq, 
Qll-eeIl Latifhhto 
Mary J. BEge and 
fessica Simpson, Spike Lee, 
s-?? Wa, 
Asbton Kutcher, 
and Drew B m m ,  
3USTTONAMEAFEW. 

Jay-2, 

The list of our coalition of the willing is over 100 and 
growing everyday. 

m e  are the leadets yomg Americans aspire to be. 
These are who they listen to. 

And they will use theirpowerastrendse#ers anti c u h d  
leaderstomakesurethiseommunityis~c~ 
Motivated, 
and Riled up for this election. 

m 
Citizenchange 
hasformeedanhistoricalp~hipwithsomeofthetap 
designers in the woild. 

a Marc Ecb,  
Tommy HiBger, Russell Simmons for Phat Fann, 
Damon Dash for 
Rocawear, and of course Sean John. 
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And we won't stop ... 
I'm goma nse all of my God-given talent to make this 
movement successm. 

We're also gonna make you dance... 

I'll be pmdwhg a w o r d  with some oftbe t . ~ p  pducers 
and artists in tbe music industry to d e  sure this 
message is not jut s e n  but atso beard. 

W e  will attack dl of your senses: 
from your sense of style in the clothes you wear, 
the messages you see, 
to the music you hear. 

And if you think we're goma stop here, we're NOT. 

In tbe f b l  hours of the election, 
our codition of tfne williing will be traveling to the swing 
states to make swre you truly understand how this game 
works, 

- 

This  time we won't be left out of the swing states because 
we realize that 
we've got the SWING VOTE. 
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JULY 2004 - DECEMBER 2004 

EXECUTIVE SUMMARY (DRAFT) 

This report covers the programmatic aetjons und progess .of Cifizen 
Change since it's inception MI July 2004 through the election. Citizen 
Change was established in July 2004 as CI nahonal, non-partisan, and non- 
profit organhation to educate, rnotivutc?, and empower the more than 42 
miflion Americans aged 18 to 30 that are eligible to vote on November 2M 
- also known as the "Forgotten Ones.'' Founded by businessman, 
entertainer, actor, producer, und designer Sean 'P. Diddy' Combs, Citizen 
Change has one mission: to make voting hot, sexy, and relevant to a 
generation that hasn't reached futl participation in the political process. 

Citizen Change was conceived of a'nd filed for incorporation as a 
501 (c)3 in May 2004 on the premise that young .people and minorities 
were not engaged in the political process because no one ever 
attempted to talk to them about real life issues directly in their own spaces 
or in their own langua e. Sean Combs's intention in this cclmpaign was to 

Ones," to the hustle of the political process. The reason no one enga ed 

dynamic would require a sense of urgency and relevance for the 
Forgotten Ones to realize they had to take action themselves. That sense 
of urgency came from a slogan: Vote or Die! 

educate young peop F e and minorities, also known as the "Forgotten 

this community was because they weren't participating. To change t 1 at 

In just five short months, through strategic exposure of Vote or Die! 
ads created with celebrities as diverse as Purrs Hjlton and 50 Cent as well 
as calcukated we of Mr. Combs's television and radio commitments on 
MTV, BET, Radio One, and Clear Channel, Vote or Diel and the sentiment 
that hrase embodies became a household phrase and a call to action. 

achieved during this time as well as some initial thoughts concerning 
Citizen Change s future. 

Wha P follows are some of the major accomplishments Citizen Change 

1 
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CHANGE 

OVERVIEW OF MAJOR ACCOMPLI$HMENTS 

Youth Voter Turnout Increased: 

* 

e 

a 

Contrary to what .media stories reported shortly after .the pdls closed 
on Election Day, young people responded in record numbers. Over 21 
million Americans under the age of 30 voted in the 2004 election, an 
increase of 4.6 million since the 2000 election. Moreover, youn voter 

1972. 
turnout was the highest since 18 year olds were given the right 7 o vote in 

In the battle ground states, partici ation amon youth was up by 64%. 
This is an important finding because ifillustrates tha 7 when young people 
are engaged, they will respond. 

African American Voter Turnout Increased: 

Election 2004 marks the first election where the participation of African 
'' Americans was in line with other voting communities. Over 3 million more 

African Americans went to the polls in 2004 than in 2000. Whereas white 
Americans t pically vote at rates 6 to 10 percent higher than African 

remarkable about this fact is  that African Americans increased their share 
of the electorate while they are shrinking as a percentage of all 
Americans. 

Americans, Y his election dosed that gap to 1 percent. What is more 

In community after community, African American turnout exceeded 
the expectations set by grassroots strategists and targets. While we await 
the return of precinct level data to understand the impact of what 
happened in the urban markets we actively organized, we are confident 
through strong anecdotal support that young people, in particularly 
oung Afrkan American men, played a tremendous part in increasing Y urnout among thi5 community. 

Citizen Change galvanized support among a multitude of industries 
whose target demographic is young people and minorities. Co.mpanies 
tha€ are natural competitors in the marketplace such as MTV and BET, or 
Radio One and Clear Channel, Phat Farm and Sean John, put aside 
fn'endly rivalries to unite under the banner of Citizen Change. 

.. 

A diverse a m y  of rudio statjons including satellite radio hmted a Vote 
or Diel call-in show. In conjunction with Citizen Change, MTV and BET 
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both developed educational programming about ‘how, where, and why 
we must vote. And perhaps the most unprecedented collaboration was 
the unity of fashion designers as diverse as Nicole Miller, Ecko, and Tommy 
Hilfiger all crmting a t-shirt bearing the same slogan: Vote or Diel 

Celebrity invotvement aJso played Q significant role. A proximutely 

decision to vote. This provides tremendous support for the efforts of 
Citizen Change which leveraged personal relatianshfps with celebrities to 
use their power as tastemakers to encourage young people and 
minorifies to getaut and vote. 

14% of first time voters reported that celebrity involvemen P affected their 

Citizen Change parfnered with a number of youth based organizations 
including Declare Yourself, Hip-Hop Summit Action Network, Rock the 
Vote, and Choose or Lose to support voter registration drives and to 
mobilize youn people and minorities to get out and vote. During this 

movement. They simply lacked the vehic e to participate or to reaffirm 
that their participation mattered. Citizen Chan e worked with these 

minorities could et involved and measure their commitment to the muse 

9 effort, Citizen E hange learned that youn people want to be a part of a 

youth organizations to develop concrete ways B hat young people and 

by the success o 7 the movement. 

(I) 
GRASSROOTS MARKETING OVERWEW 

With the increasing number of voter registrations, there has 
undoubtedly been a change in the demographic of the eiectorute. This 
has necessitated a new way to market to young people of color. In each 
city we organized, we paired our street teams with grassroots 
organizations. Whereas the street teams understand how to reach all of 
the nooks and crannies of the inner city, the rassroots organizations 

disseminated to move young people to the polls. ThOs unique pairing is 
certainly unparalleled and has created tremendous opportunities f& 
knowledge transfer between both the urban marketing community and 
the grassroots organizations on the ground. 

Street Teams 

understand the kind of information that nee 8 s to be collected and 

Our street teams were in many markets distributing promotional for the 
Citizen Change campaign. Voter eligibility information -along with 
registration cards were handed Q U ~  and other voters were directed to 

I 

I 

I 
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online Jocations such a5 libraries und computer labs to ensure immediate 
voter registration through the Citizen Change site. Organkin event by 

nightclubs, movie theaters and 43 city colleges offered extensive 
opportunities for our team to reach high volumes of the target 
demographic. A focused “poster-board” program targeted key 
inteaecfions, commercial districts and freeway exits in Wban 
neighborhoods in the followhg cities. In addit~m, 142 Vofe of Die! Parties 
were coordinated. 

event, our street teams saturated the spaces of youn, peop B e with 
intensive distribution campaigns: mulls, commercial # stn’cts, 234 

Furthermore, our street teams leveraged estublished relationships with 
383 retail and lifestyle outlets to secure valuable in store display space 
and product placement/distribution. Locations ranging from barber 
shops, sneaker and clothing stores, locul grocery stores and restaurants 
allowed our h a m  to create eye-catching displays calling strong attention 
to the Citizen Change mission. These locations and their employees have 
personal relationships with the tar et constituents and have served as 
barbershop, 30 mix-tape b mix-tape, DJ b DJ, our grassroots campaign 

Diel message. No other campaign has ventured so directly into the 
communities where politicians typically don’t go to reach young people. 

continuous rernihders throughout 3 he campaign. Yes, barbershop by 

has offered innovative an C K  focused OPPO x unities #o get out the Vote or 

Citizen Change was active with street team activities in the following 
markets. 

Atlanta, GA 
Austin, TX 
Boston, MA 
Chicago, IL 
Cleveland, OH 
Columbus, OH 
Dallas, TX 
0 C / Baltimore 
Denver, CO 
Detroit, MI 
Hartford, CT 
Houston, TX 

,Grassroots Partners: 

Jacksonville, FL 
Kansas City, MO 
Los Angeles, CA 
Miami, FL 
Milwaukee, WI 
Minneapolis, MN 
Nashville, TN 
New Orleans, LA 
New York, NY 
Norfolk, YA 
Orlando, FL 
Philadelphia, PA 

Phoenix, AZ 
Pittsburgh, PA 
Portland. OR 
Raleig h/Durham, 
NC 
Richmond, VA 
Sacramento, CA 
San Antonio, TX 
San Diego, CA 
San Francisco, CA 
Seattle, WA 
St. Louis, MO . 

On the GOTV level, Citizen Change worked to drive volunteers into 
existing $01 (c) 3 organizations on the ground who could ensure that the 
young voters actually vote on Election Day. Citizen Change a150 mude 
appeals using its outlets on behalf of these organizations for help with poll 
monitoring; poll watching; and legal help. Volunteen have been 

I 
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encouraged to contact their friends and family to parkipate in the 
campaign. 

ACORN: ACORN was helpful in buildin crowds in Philadelphia und 
Cleveland Ohio during the Vote or Die. F Tour. 

Alphu Voter Project: The Alpha Voter Project is an effort to register and 
turnout young vote6 on the campus of Ohio State University. The Alpha 
Pro'ect.served as a Citizen Change Partner, bringing students from Ohio 

addition, the Alpha Voter Project wore Vote or Die! Tees on election day 
while encouraging voters to go to the polls. 

Sta I e to the Vote or Die! Tour in both Cleveland and Pittsburgh. in 

Corisclence People Vofe: Conscience People Vote i s  New York based 
young professionals group that is focused on increasing fhe olitical 

Citizen Chan e to host p Vote or Die! Debate Watching Party where 

to answer questions about vofing. 

awareness of young professionals in New York City. CPV pa R nered wifh 

informatiin a % out the organization was distributed and a table was set up 

ELECTION PROTECTION Coalition: Citizen Change joined a coalition of 
more than 100 national, state and local organizations to promote election 
protection information including the toll free number: 1 -8660UR-VOTE. 
Joined by NAACP Legal Defense and Education Fund, People for the 
American Way, the Coatition on Black Civic Participation and many other 
groups, Citizen Change used its high profile media position to further 
promote the 1 -866-OUR-VOTE number as a resource for first-time voters. 
By promoting the number on MTV and B f 3  and local radio, Citizen 
Change increased the visibility of this resource and educated thousands 
of young voters. 

National Puerto Rican Coalition, Washington, D.C: Citizen Chan e 
cam aign cycle. The Puerto Rican Coalition participated in the Vote or 

coalition was interviewed b Citizen Ctxrn e Chairman Sean Combs 

ground Election Day activities in cities across the country. 

parfnered with the National Puerto Rican Coalition throughout B he 

Die! P atellite Radio special, The President of the National Puerto Rican 
dunn a radio program tha Y aired on nea Ig y 200 radio stations around the 
coun 9 ry. The NPRC included Citizen Change and its message in its on the 

Rainbow Coalition/Operation Push: Operation Push conducted a major 
Get Out The Vote effort designed to attract unlikely voters to the polls. 
Operation Push wore Vote or Diel Tees during their Election Day operation 
and served as a partner to Citizen Change throughout the election cycle. 

Votlng Is Power: Citizen Change pafinered with Voting is Power in several 
ways. First, Citizen Change Chairman Sean "P. Oiddy' Combs produced 
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several automated phone messqes (Robo Calls) that were sent to nearly 
1 million youn and first-time voters in the lust two weeks of the campaign. 
In addition, Cken Change partnered with Voting Is Power to produce 
one of the largest young voter rallies in Ohio ut Case Western Reserve 
UniversiX. In Philadelphia, Voting is Power was very helpful in producing 
one of t e largesf young voter ralties ut Temple University. VIP helped 
market the event and on Election Day enhted 150 volunteers to wear 
Vote or Die! Tee's to spark voter turnout on coHege campuses in the City 
of Philadelphia. 

0 

a 
Vote Or Die! Tout 

The Vote or Pie! Tour wus a three $a tour in US swing states from 

with celebrities, staff, and, of course, it's own press corps which featured 
the likes of CNN, AP, and Entertainment Yonight, 

October 26 fo October 28th, 2094.. Citizen E hange boarded a private jet 

Jet went to In 3 daz, often with 3 stops a day, t-ae 
<awaJJ!a& troir;-etevei cm&lTRwraliPennsylvania, and MiamiXofe 

State University in Detroit, Case Western R e s e W e z t m n c i ,  
and Temple University in Philadelphia, and Miami-Dude COB 
Campus. Thousands of students and local residents were in 7 a tmdahce 
to hear P. Diddy, Mary J, Biige, and Leonard0 DiCaprio speak about the 
importance of political participation. A Vote or Die! dinner was held at 
the Seldom Blues Restaurant and Club in Detroit as well. 

.. 
. 

or Die! rallies took.place af Milwaukee Area e Yne 

e North 

e 
MEDIA CAMPAIGN OVERVIEW 

e 

Continuing on the theme of 'going into their worlds,' Citizen 
Change developed and produced programming that would reach 
young people and minorihes where they were. Instead of relying on the 
mainstream market to connect to these communities, Citizen Change 
went directly into the spaces known in the youfh and minority market to 
get the message out. 

In the minds of young people, MTV and BET, are their CNN. To reach them 
and communicate to them in their language requires going into their 
space. Thanks to the collaboration of MTV, which reaches 77 millions - 
homes", and RET, which reaches 78 miltion homes**, ow cause grubbed 
the attention of millions of young, eligible voters who might have taken a 
passive roll in this year's elections. The vatue of the earned .media ,of this 
campaign from appearances and programming from September to 
November was roughly $6,000,000. 

- MW: 
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Choose or Loser Vote or Die! 
A documentary that takes a look inside the Hip-Ho Community as it 

would happen if we turned the Hip-Hop Generation into the next NRAV 
galvanizes for Election Day, It asked the fundamenta P question: what 

Total Request Live (7RL) 

promote and educate young people importance of ergaging in the 
political process. 

MW's number one show, Sean Combs appeared regularly on TRL to 

Real Wodd (p hiladdphiaf 
Sean Combs visited Real World and took the residenb on a mission to 

' register voters in an jnner-city community in Philadelphh. 

State of the Union Addresses PSAs 
A new take on PSAs, Sean Combs in colluboration with MTV usked the 

question: what would happen if celebrities bum-rushed the Oval Office 
and gave their own version of the State of thk Uniona Artists as diverse as 
Yoko Ono, Hillary Duff, and Jadakiis and Kanye West giving their opinions. 
To take ?SAs to another level, Sean Combs also created the idea to have 
these PSAs intkrmpt programming as breaking news. His rationale being 
that people may tune out commercials but if programming is interrupted, 
young people will be forced to listen to these important messages. 

I06 & Park 

show, to give weekly Vote o r  Die! updates which educate young people 
and minorities about (the process. Beginning on September 1 $ 8  2004 and 
ending on Election Day8 these weekly spots aired every Tuesday and 
featured basic ioformation on the voting process: where to vote, how to 
verify one's registration, how to locate a polling place. In addition, these 
updates offered ail opportunity to debunk many myths about the voting 
process that have prevented young people and minorities from being 
engaged in the process. 

Citizen Change and BET collaboru'ted on 106 & Park, BET'S number one 

Access "to Power" Gmnted - airdate: 10/19/04 

Change und the im ortance of voting historically in our community. This 

streets, the locul community cente rs... to ask real people to explain their 
issues important to them in their own words. 

Adaptin BET'S popular pro rum, "Access Granted," Sean P. Diddy 
Combs an 3 Citizen Change o R ered a behind the scenes look at Citizen 

program takes you P o where politicians really don't go ... barbershops, the 
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Website and Technolorn 

Citizen Change has powerful alliances with urban online communities. 
These sites cater to hundreds of thousands within the targeted 
demographic. During the last three months of the campai n, Citizen 
Change website received ov0r 430,897 hits. The website a '7 lowed visitors 
to register to vote, verify their re 'stration, gain insight on issues that 
mattered to them, sign up to vo a unteer, and purchase Vote or Die! T- shirt.. . 

f mail Blasts 
Accessing their emaii databases and creating customized Citizen 

Change letters which spoke to their relevant issues generated a sense of 
urgency to make their collective voice heard on November 2nd. A call to 
action was presented in each email message with a link to imrnediutely 
register through the Citizen Change sits. The emal list-serves connected 
to all of the industry databases and l.ocai communities. 

The Citizen Change email blasts were documented at reaching over 
1,500,000 web surfers each day. 

eBay AuctiQn 
In collaboration with eBay, Citizen Change auctioned off 11 

autographed Vote or Die! Shirts, as well as the chance to spend Election 
Day with P. Diddy. Be inning October 25th and ending October 28m, the 
chance to s end Elecyin Day with f? Diddy was bid on and closed at 
$3,061 . I  1 . TIe bid for the autographed shirts began October 26th and 
closed November 5th. The closing bids ranged from $65.00 to 255.00. All 
proceeds went back to Cit'nen Change. 

Robo Calls: 

In coordination with Voting is Power, Sean "P. Diddy" Combs recorded 
automated phone calls targeting over 600,000 new voters. Each potential 
voter received an automated mesa e from Combs on their cell phones 

people across the country called the Citizen Change offices to than Mr. 
Combs for his inspiration and to pledge that they would get out the vote 
personally .in their own csmrnunitieS by bringing 10 of their friends to the 
polls. 

9( 
wing them to vote. The robo-call ini 7 iative was so  successful, youn 

Number of calls: 

Wisconsin 1,307 

, 8  
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Pennsylvania 137,307 
Oregon 24,321 
Ohio 81,789 
Missouri 11,835 
Minnesota 24,832 
IQWU 4,734 
Maine 1,022 
Florida 146,656 

Radio Cammian: 

Radio is anofher key outlet that we use to convey our message on a 
national level. We collaborated with the stations under Radio One and 
Clear Channel as well as numerous ,other independent radio sfafbns in 
over 60 cities. Throughout all af our markets, urban radio is a staple of the 
community. It is a beacon for whut should be importclnt to them in music, 
fashion, olitics and s d a l  issues. Citiien Change extended personal 
relationsRips with on-air radio personalities and program directors to 
secure properly promoted and executed radio phone interviews with 
Sean "P. Diddy" Combs and other celebrities, 

Moreover, Citizen Change developed its relationships with 
nationally syndicated urban morning programs for maximum exposure in 
multiple markets. 

Vote Or Die!. T-shirts: 
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PARTICJPATJNG RADIO STATIONS: 

Albany - WJIZ-FM 
Altantci -WHAT 
Augusta - WFXA 

Biloxi WBUV-FM 
Boston - WBOT 

C.incinnati - WlZf 
Cleveland - WWZ 
Columbia - WXBT-FM 
Columbus - WAGH-FM 

Dallas - KBFB 
Dayton - DWT 
Des Moihes - KDRB-FM 
Detroit - WDTJ 
Detroit - WJL3-FM 
Detroit - WMXD-FM 
Fort Myers - WBTT-FM 

Houston - KBXX 
Indianapolis - W H H H 
Jacksonville - KJBT-FM 
Jacksonville - WSOL-FM 
KilJeen - KIIZ-FM 
Laurel - Hattiisburg WJKX-FM 
Laurel - Hattiisburg WZLD 
Los An eles - KKBT 

Macon - WlBB-FM 

AU USta - WPRW-FM 
Bul B imore - WERQ 

Chicago - WGCI-FM 

Cdurnbus - WCKX 

Hartford - WPHH-FM 

Louisvil P e - WGZB 

Macon - WRBV-FM 
Mem his - WHRK-FM 
Meri 8 ian - WZKS-FAA 
Miami - WMlt3-FM 
Milwau kee-WKKV-FM 
Minneapolis - KTl6 
Montgome - WMCZ-FM 

New Orleans WYLD-FM 

Odessa a KMRK-FM 
Panama City - WEBZ 
Philadelphia - WPHl 
Philadelphia - WUSL-FM 
Raleigh - WQOK 
Richmond - WBTJ-fM 
Richmond - WCDX 
San Francisco - KISQ-FM 
San Francisco - KMEL-FAA 
San Fruncisco - KYLD-FM 
Savannah - WLUH-fM 
Savannah - WQBT-FM 
St. louis - KATZ-FM 
St. Louis - KMJM 
St. Louis - WFUN 
Syracuse - WPHR-FM 
Tallahassee - WBWT-FM 
Tampa - WBTP-FM 

Washington D.C,-W KYS 

Nashville - # UBT-FM 

N~rfolk -WKUS-FM 
Norfdb -WOWI-Ff!A 

Tupelo - WESE-FM 

Vote or Die! T-shirts were created to further spread the message across 
America. Available 'in retail stores and the Citizen Change website, 
approximate 43,000 shirts were sold to date. Now that the shirts are no 
longer available for sale, there has been an increase in demand for them 
as souvenir items. During the Citizen Change charity Auction on eBay, 
autographed Vote or Die! Shirts sold for as much gs $255.00. 
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Coalitton of the Willinq 

50 Cent 

*‘ Alicia eys 

Ben Affleck 
Black Eyed Peas 
Brandon Short 
Chris Lighty 
C hristina Milian 
Darnon Dash 
Pave Chappelle 
Derek Jeter 
brew Banymore 
Ellen DeGeneres 
Fat Joe 
Game 
Good Charlotte 
Jamie Foxx 

Jennifer Lopez 
Jessica Simpson 
Jimmy Fallon 
Joey Fatone 
Kid Rock 
Lenny Kravib: 
Leonard0 DiCnprio 
Lil John & The East Side Bop 
Lindsay Lohan 
LL Cool J 
Luddch 
Murk Ecko 
Mary J. Blige 
Mase 
Michael Andretti 
MYU 
Naomi Carnpbeli 
Nas 
Nelly 
Paris Hilton 
Pharrell 
Queen Latifah 

Jay -2 

Russell Simmons 
Sunaa Lathan 
Shaq 
Shoshanna Johnson 
Stephen Hi11 
Tommy Davidson 
Tommy Hilfiger 
Usher 
Vanessa Marcil 
W hoopi Gdd berg 
Xzibit 
Yoko Ono 

snoop Dogg 
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A .  Hey what up this is 
Have you ever seen a revolution? Do yau want to see what one 
looks Ilk@? Its going to look like 20 million young people marching to 
the polls. 20 million strong. 20 million serious. 20 million Loud. 20 
million young people voting on how to solve the world's problems. 

If you want to be a part of thh revolution, then be a part of the 
soJuti6n. Get registersd to vote. And on November 2nd, ,get out to 
the polls. Stand up and be counted. 

Vote or Die! 

2. Hey what up this is 5 

Have you ever seen a revolution? Do you want to see what one 
looks like? Its going to look like 20 million young people marching to 
the polls. 20 million strong. 20 million serious. 20 million loud. 20 
million young people voting on how to solve the world's problems. 

If you want to be a part of the revolution, then be a part of the 
solution. On November 2nd, get out and vote, Stand up and be 
counted. 

Vote or Die! 

3. Hey what's up this is 
of politics. Its simple, politics is all about power. The power to decide 
Row much money your child's school will get or whether you get 
access to healthcare. 

here to hip you t~ the hustle 

Politicians pay attention to the people who give them power. But they 
won't be accouhtable to you, if you arenlt accountable at the polls. 
Like any other hustle, you can't be a player unless you're in the 
game. Make them pay attention to you. Get to the polls on 
November 2nd. Stand up and be counted. Vote or die! 

I 
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4, Hey thie is 
Whatever you think about politicians. you go@ give them this. They 
know how to count, And unless we start showing up at the polls. we'll 
never matter to them - we'll never get them to pay attention to US. 
But trust me, once we get in the game, they'll corne calling. 

So on November 2"d, get counted. The person w0 elect that day will 
be making important decisions about our lives. So before you give 
someone that power --rem'mber that if you don't vote, you don't 
have any power at all. 

5. Hey this is . 
I've heard a lot of people say they won't vote because their vote 
doesn't count and that politicians have forgotten them. What they 
need to know is that the only way their vote won't count is if they don't 
vote. The only way they will be remembered and repressnted, is if 
they go to the polls on November 2"d. 

It's simple, the Forgotten Ones are over 20 million strong. The last 
election was decided by 537 votes. 

You do the math. 

On November 2"d, the forgotten ones - young people and minorities 
- will decide this elWon. 

If you want to be a part of the revolution, 
solution. Get registered to vote. And on 
and be counted. 

I then be a part of the 
November 2nd, stand up 

' 

Vote or Die! 
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6. hi thb is . . . , . 
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Too manv of us have been fbrgatten by the politicians. The reason 
we've been forgotten is because we don't vote. 

On November 2"d. we're qdng to change that. 

On November 2"d: the FORGOTTEN ONES, the over 40 million 
mfnofiies and voung people will decide who will be the next president 

And I have the numbers to prove -it. 

The community we have is over 40 million. 

Of'fhA UrrReC! Sk&es. 

The last eleCtion was decided bv just 537 votes,.. 

i 

On November 2"! get out to the polls. This revolution will be 
teievhd. 

e 
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SEAW “P. DIDDY” COMBS ANNOUNCES 
CKtZEN CHANGE CAMPAIGN PLANS 

FOrlmm8diah welease 
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A consistent theme thmughout Combs' speech was his des'm to wrk to emgob 
young, m@teced vabm and candidates alike. His attitude of acoountabilii comes at a 
time when the disparities bebeen our country's leaders and our counbyls youth am 

Citizen Change will empwef young people to be *the 'agents of change' in their owsl 
lives, and will demand aaowntabaii frcrrn the leadem they elect 

glaring. 
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contacts: k&Shuter/Dan Kbm C o m m u m n s  212381$235 roB shu.tw@dkcnew.com 
'k 

e Sean #P. Didw Comb$ And Hh Amty Of PolMcaMy CmscWs CdebMes Launch 
Masslve Citizen Change VOTE OR DIE Outdoor Campaign 

a 

a 
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.P. Diddv., Me.  Leonardo DeCaqrio. AIM Keys, 51) Cent, EUen DGeneres, pharrel, 

Russdl Simmons. LU.daeds. LMIe John. Naomi Cam.@Il. Jam!e Fox..NIarv J Bum 
and Matthew LSUard A/ l.Ehftme me Need To V i J n  
Sean V. DIdW Combs Ground 8mkincr Cmmlaq 

Yoko Ona .Jmmv Fallon. Mariah Carev. Usher. Nelly, Paris HMOn. Quaan Lattf ah, 

New Yak, NY - Octdber 4,2004 4. DMdy's ground breaking C i i  Change ca-n continues b !urn up the 

heat on the 2004 elecdlon by unvelUng a get out the vote campaign on B scal8 and style that h& never been seen 

before in America. 

Sean 'P. biddr Combs and Ci ien Change will blanket every space that young people travel with Images they 

relate b: the C i a  Change 'Coalition ofthe Mlling" sporting the ever urgent and critical message: VOTE OR 

DIE! 

Today's youth wltural leaders will be seen in a whopping 35 major markets across the k6.k This Ooalifion of 

condous celebllties shot by world teknowned photogrrrpher Mark Seliger indude: P. Dddy, Mya, Leonardp 

DeCaprio, A l i i  Keys, 50 Cent, Ellen DeGeneres, P h m l ,  Yoko Om, Jimmy Fallon, Mariah Carey, Usher, Nelty, 

Paris Hilton, Queen Latifah, Russell S i m n s ,  Ludacris, tittle John, Naoml Campbetl, Jamie Fox, Mary J. Bllge, 

and Matthew Lillard. The C a a l i i  of the Wiling" are people that young people Usten to, trust, and follow. Using 

them as Wndsdbrs do make voting hot and smy, C i i  Change has already mwlutionized the demographic of 

people who will vode In ,the 2oorl election." 

Young people have declined steadily in poriaiml participation since 1972. CitTeen Change is CoMdent that 2004 will 

mvem that trend and create an unpmcedenbd surge in the youth vote and a dramatic change in the electorate 

based on the changes in campaign geared towads awahning young people to the importanw ofthe vote. 

'For the first time e w  we have a campaign speaking d i W y  to young people," sald Sean 'P. Diddy" Combs, 

founder of Citizen Change. "Our VOTE OR DIE! message is engaging the Forgotten ones, the over 40 m l k n  

young people minorities, who Will ultimately dehine the next President of the United Stab$." 

8 1  
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cifaen Change is a mtbnal, nonparlisan, and non-profftorganimlion mated to educate, moiia@, and empower 

the mom than 42 million Americans aged 18 to 30 Ware eligible 80 vote on Novmbw W r n k n o w n  as the 

'fOrg9tben ones." Founded by businessman, entertainer, actor, producer, and designer Sean P . D i  Combs, 

Citizen Change has one mission: to make voting relevant to the young people and rn'bmities who could rule the 

Wog if only they knew the pwertfley m. 
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FOR MORE INFO. CALL ~77.3B'l.VOl'l 
OR VISIT UVWW.ClTlZGINCHANIB&.eQlw 

e0 CENT 
PHOTOGRAPHED BY MAFtK SEUGER 



FOR MORE INFO. CALL ~ ~ ? . ~ 6 ' I . V ~ B  
OR VISIT \NVVW.CIT!XBNCHANOB.CQM 

MARY J. BLlGE 





* 

LIMITED EDITION T-SHIRT BY 

FOR MORE INFO CALL 877.36l.V-l 
OR VtStT \N\NW.CITIZ@NCHANQI.COM 

ELLEN DEGENERES CITIZEN 
PHOTOGRAPHED BY MARK SEUGER C W B E  
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FOR MORE INFO. CALL 877-=i1~ImVOTH 
OR VlSfT WUVWmCITl%ENC)(ANOB.EOM 

LEONARD0 DlCAPRlO 
PH~OGRAPHEO BY MARK SEUGER C H Q E  LIMITED EDITION T-SHIRT BY 
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FOR MORE INFO. CALL 177oSIBI.VOTl 
OR VISIT WHIWoClltIZIBUUCWANOOSmCQIM 

LIMITED EDITION T-SHIRT 



.I L . .  -. . . I  

. . .  
(c 

- .  .. ..- - -  

LIMITED EDITION +SHIRT BY 
A 4 



EXHIBIT G 



0 

* 

I 

7) Contribute content d o r  e-mail messages to Citiawr Change website 
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Thank you fir yon wibgness to be apart ofthe Citizen C h q e  Vote or Die! 
crapparilgn. As g cultmal icon, your ability to motivate and inspike young people to vofe 
wiil be the critical difhme inthis election. Believe me, our m m  is being beard. 
S b  o w  --has be- w & m m  a n u n m t e d  increase in vow 
r e ~ ~ o n  - upwards of 250‘!/0 h some counties - parbdarl in the swing states where 
the fhte of this election will ultimately rest, On Na\rember 2 , the Forgotttm Onew - the 
over 40 million yo- p p l e  d miporities - will decide the next mi@t of the 
utliteds-. 

J 

As you how, Election Day is b o s t  here and in true Eddy f h h i o ~  -’re 
turning up the volume. We want you to bring your energy to help us reclvit volunteers 
and make SUE every registered wter turns out to the polls. As a member of our 
“Campaign Team,” we’d like you to wddertalking about Citizen Change and the 
importance of voting in your notimil press activities. In addition, we can facilitate press 
spld calls into radio shows, Election night parties, and activities on Election Day that will 
build excitement. We at Citizen Change of come will k i l i ta te  any and dl involvement 
in the p c e s s  you’d like and we’re open to any ideas you have about bow you’d like to 
pmiGipate. 

E M ~ o s ~ ~  you will find our media kit which includes information and taking 
points on Citizen Change as well as OW signature Vote or Die! t-& Our Coalition 
coordinator, Carolyn Comqci6n virill contact you personally regarding our efforts. If 
there is anytbhg our Campaign Team can do to help, please don’t hesitate to contact us: 
212.381.1589 ext. 2066. 

OE November 2nd the Revolution will be teIevised! 

AlexisMcGill 
Executive D i t o r  

a 

Go to www.citizenchanae.com for more info. 
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,CmZEN CHANCE'S COALITION OF lH€ WILLING 
TAliCtNG POINTS & FRWUEN TLY ASKED QUESTIONS 

1. What is Cttlzen Change? 
Ciizen Change is a national, non-purfisan, and non-profit 
orggmization [Sol c3) founded by businessman, entertainer, 
and 5nnovator Seun Combs. Hs missSon is to educate, 
mofwate, and empower the more than 42 million 18-30 
year old Ameficans that are eligible to vote on November 
2nd. 

2. Why is if important for young people to get tnvdved? 
Young people in the Hip Hop Generation are one of Amen'ca's 
largest dernographks (42 million Strong) but they don't get the 
resp8ct of other groups like the Seniors, or the NW, because 
they don't vote. 
We need to change that, Young people could become the 
next voting bloc. 

3. What do you mean by "Vote or Die!"? 
Voting is that serious! 
When you vote for local, state, and nutional lawmakers, you put 
your life and the lives of your family in ,someone else's hands. 
People have sacrificed their lives for us to have this vote. 

4. What is fhe biggest misconception about he voting process or the 
'mporkancb of voting among the Forgotten Ones? 

That *heir vote doesn't count. 
The 2000 election proved that was wrong. That election was 
won by 537 votes. 
Communities with higher voter turnout have better schools and 
communities with low turnout have worse schools. 

5. What are some on the things you've done to get the word out about Citizen 
Change? 

As celebrities we talk to young people about voting and the 
importance of getting involved. 
Citiin Change took the message straight to the kids to the 
programs they watch and the places they hang out. 
P. Diddy did weeldy C i t i i  Change updates on MW's TRC and 
BET'S 106 and Park and major radio stations. 
Our Street team are on the ground in 35 major citie$ across the 
countt'y getting the word out. 

6. Are you fearful of any negatPve repercussions to your career for taking such 
a strong poatical stance? 

1 
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. NO, voting is a part of being an American. Cifmn Change is 
nsn partisan and onty udvocates that young people vote. Who 
they vote for is entirely up to them. 

7. my da you think this presidential dedon b so impdunt? Why have we 
organbed now? 

The lust election was x, close that no one can claim that their 
vote doesn't count, This election has the focus and atfention of 
the entire country and even the world. If we are going to start 
a mvolution about vofing among young people, the time is 
now. 

8. Do you r W l y  think celebrOties can make a *fence in pollttcs? 
W e  are cultural icons for a lot of youn$ people, Young people 
look up to us and it is our responsibility to make a difference in 
the way young people think about the political process. 
W e  are tastemakers, we have the power to make voting cool. 
Once young people start getting involved in the political 
process, they will begin to educate themselves about how to 
best make a difference got themselves. 

9. Why are you so M d y  non-partkan? 
We at Citizen Change understand that its far more important 
to teach young people about the importance of voting and 
how to educate fhemselves on the issues. 
Young people can make their own decisions. We just want to 
be sure that the decision is to VOTE 

10. How will you know ff Citizen Chawe 'Is successful? 
Citizen Change is already successful. Vote or Die! is Q 
household phrase. 
Registration <and interest in this election by young people is 
at an all time high. 
The Forgotten Ones -the over 40 million young people and 
minorities -will decide the next President of the United 
States. 

11. What are you going to do on Electton Day? What are you going to do on 
November ad? 

On Election Day we ure going to make swe all the 
excitement we have built up over these few months 
translates into the highest turnout among young people in 
our nation's history. 
On November 39 we will continue to educate and motivate 
young people to the hustle of politb. Being accountable 
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and holding politkians accountable is a process. It wil take 
mote than oh4 election cycle. We are going to cmtinue to 
build a long lasting movement t h t  engages young people 
a d  minorities about their fights. 
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OCTOBER 27,2004 Wednesday 'METRO FINAL EDITION 

SECTION: N W S ;  Pg. 4B 

LENGTH: 334 words 

HXADLINE: VOTE OR DIE RALLY, STARS COME TO WSU 

BYLINE: CECIL ANGEL FREE PRESS STAFF WRITER 

BODY: 
The star power of hip-hop mogul Sean (P. Diddy) Combs, actor Leonard0 DiCapno, and singer Mary J. Blige drew 

more than 6,000 people Tuesday to a get-out-the-vote rally on Wayne State University's campus in Detroit 

The Vote or Die rally was part of a three-day tour to seven cities in swing states key to the presidential election. 
Officially, the rally was nonpartisan, but most of the crowd and the stars favored U.S Sen. John Kerry over President 
George W. Bush. 

"This year we're not going to sit on the sidelines and complain, we're going to deade the next president of the United 
States," Combs told the crowd gathered on Gullen Mall. 

The rally drew mostly people in their teens and 20s and many were high school students. Same arrived as early as 2 
p.m., staking out places in the front row. The stars didn't appear until about 6:30 p.m. and were greeted with screams and 
cheers that were more concert than political rally 

"We are in a swing state and believe me you are the swing vote," Combs said. 

He acted as master of ceremonies as he mtmduced DiCaprio, who descnkd himself as a concerned citizen and the 

"We are at a tuming point," DiCaprio said "This is not just an election to decide a single president ... The power of 

upcoming presidential elechon as "the most important elecbon of our lifetime." 

our vote will determine the direction of the most powerfid court in the world." 

When he told the crowd, he supports John Kerry, many began chanting "Kerry, Kerry." 
Blige spoke next She told the crowd: "They don't believe you exist. They believe you're dead." 

Combs told the crowd that both candidates had not taken the votes of young people seriously. He began his movement, 
Citizen Change, five months ago because people were saying that young people were passive about politics and not 
interested in voting. 

Contact CECIL ANGEL at 313-223-453 1 or angel@freepress.com 

[DISCLAIMER] 

THIS ELECTROMC VERSION MAY DIFFER SLIGHTLY FROM THE PRINTED ARTICLE. 

GRAPHIC: Photo WILLIAM ARCHIE, Detroit Free Press; 
Eric Garland, 17, of Royal Oak, left, Wuvon Baggett, 26, center, and Rashad Whigham, 29, both of Detroit, grab for T- 
shirts dunng Tuesday's vote or die rally at Wayne State University in Detoit. Chzen Change, a non-partisan organization, 
is tounng cities in swing states. 
Sean (P. Diddy) Combs speaks to about 6,000 people at the rally 
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. -  . 
Other salaries and wages ....... 
Pensionpbnco~utlons ...... 
Other employee benefits ....... 
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Professionalfundidsingfees . . . . .  
eounbng f=s ............ 

fees ............... 
SUPPI= ................ 
TdePhohe ............... 
pastwe and s)lipping ......... 
Occupancy .............. 
Equpment rental and maintenance . 
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Interest. ................ 
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30 I I. 
31 I . 1 ' . . "  I ,  

&,005.753. 1,713.410. 256.632. 36,711. 
Joint Costs. Check * 
Am any joint costs lnun a mmMncd educational campam and fundraislng sobcitation reportcd in /B) Pmgram aenriees'l ..... b =Yet 

If ybu are foltowing SOP 98-2, 
No 

. Total of Program Service Expenses (should equal h e  44, column [e). ProgGm sennces). . . . . . . . . . .  b . li713.410. 
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Farm 990 J2004) J%??3 

* Balance Sheets (See page 25 Df the instructions.) 
Note: Where mqwied, atteched schedules and emaunts wmin the desaiptmn m 

End of year 
. . 

(A) 
column shovld be en&of-year emounts only. Beginning of year 

45 Cash -non-hterest-bearing ........................... 4s . 07,565. 
46 

47a AGcountsmceivable . . . . . . . . . . . . . . . .  
Savings @nd temporary Gash investments .................... 

b Less: aflowance for doubtful accounts ...... 
4 w  Pledges receivable .................... 

b Less: allowance for doubtfd accounts, . . , . 
49 Gmdreceivable ................................ 
50 Receivables from officers, directors, ;trwtees, and key employees 

51 3 Other notes and loans recelvable (ma 
(attachschedde).. . . .................. .'. . . . . . . . . .  
schedw ...................... 

b Less: allpwancefor doubtfhtaccounts ...... 
5 2 Inventories for sale or use ............. 
5 3 Prepaid expenses and deferred chmges . . . . . . . . . . . . . . . . . . . . .  
54 Investments . securities (attach schedule), ..... b n Cost FMV 
5da Investments - land, buildings, and 

equipmmt:b-. ................. 
scheduW ...................... 
Investments . other (attach schedule) ....... 
Land, huiMings, and equipment baas. . . . . . .  
schedule) ....................... 

b Less. accsrrmulated depreciation (attach 

58 
57a 

b Less ac.cumulated depredabon (attach 

58 Other assets (descsibe b 

.................................. 

=hedole ).....,..,............................ 
64a Tax-exempt bond liabilibs (attach schedule) ................... 

b Mortgages and other notes payable (attach schedule) .............. 
$5 Other liabilities (describe b 

88 . Total liabintres (add lines 60 through 65) ........................ 
Organlzatlons that folIoW SFAS 117, check here b and complete lines 

67 through 6B and lines 73 and 74. 
67 ~nre&ided ................................ . r . .  . 
68 PermanentlyresiTicted .............................. 
Orgarrlratlonr that do not f~l low SFAS 117, check here .m and 

complete lines 70 through 74. 
70 Capital stock, hist principal, or current funds .................. 
71 Peid-m or capital surphs, or land, building, and equipment fund ........ 
72 Reteined earnings, endowment, accumulated income, or other funds ..... 
73 

column (A) must equal line 19; column (8) must equal line 21) . . . . . . . .  
74 . Total Iiabilitks and net assets I fund balancer (add lines 66 and 73) .... 

88 T e m p o ~ f i l y r ~ * ~ d  . . - . .......................... 

Total net assets or fund halancss (add lines 67 through 69 or lines 
70 through 72; 

Form 990 is available' for public inspecfitan and,-for some people, serves as th 

. -23,081. 
188.  

70 
71 

, I t 8  -23,081. 
174 .  202.324. 

primary or sole sours of information about-a 
particular organization. How the 
on its return. Therefore, pleass 
programs and accomplishments. 

public perceives an organization in such mses may be determined by the information presented 
make sure the return IS complete and accurate and fully describes, in Part 111, the organizabon's 
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the instructions ) 
(a) Title and average (C) dampensat100 . 

(A) Name and addresls hours per week (If not paid, entar 
devoted to prwltlon . OL) 

SEE STA- 3 i o -  

4 .  

1 

75 Did any officer, director, trustee, or key employee receive aggregate compensation of more than $1 00,ooO 

(0) Con-* 0 m- 
am- bwfitPbnr6 account and other 
#elorrod oompmsalbn B l p w e M z s  

-0- , -0- 

from ywr 

8 

4: 

0 

* 

* 

per audtted financial StaternenES . . b a 2,288,438.. 
b Amounts indudsd on line a but not on :- . -- 

Kne 12, Fnrm 990: , -  
(1) Net unrealized gains .-  

on investmds . . j .  ., , . ~ I . 
(2) Oonatedwlces - I  

and use of faCrUlles 6. 

1 ;' 
I ,  - - _ -  

(5) Recoveries of Mor , 

- -  y-rgwts . . I .  p . _ _  . .J 

.. - (4) Othw(specifY): 

- -  
Add amounts on lines (I) through (4) F -b 

c Line a minusline b . . . . . . . . . F c 2,208,418, 
- d Amounts included on line 1.2, . .  

Form 000 but not on line a: 
I 

. -  (1) Investment mtpsnses 

not included on l i e  I 1 -  - 
bb, Form990 ~ I , $ 

(2) Other (6peclfy): 

1 I _ -  

I t -  $ 

Add amounts on lines (1) and (2). . F d 
Total revenue per line 12, Form 090 e 

audited finan&l statements . , . I b 
b Amounts included on line a but not 

on line 17, Form Q90: 
(11 Donated m'ces 

and use of faaid- .$ 

(2) Prior year adjmhents 
reparted on llne 20, 
Form- . . . . .$ 

(3) Losses ceported on 

(3) Other (specilyp 
line20, Fom999 $ 

I 
t 

Add amounts on lines (1) through (4) , , 
c Line a minus line t~ . . . . . , . . . b 
d Amounts included on line 17, 

Form 990 bvt not on line a: 
(1) Investment expenses 

not included on line 
6b, Form S a  . . .b 

(2) Other 

I 

cpluslined) . = - . - .I e I 2,288,418. 
List of officers, Directors, Trustees, and b y  Employees (List each one even if not cornpens: 

I .  

1,211,456. 
. c  

- -  

I ,  211,416. 

1,211,456. 
sd; see page 27 of 

I 

I 
1 ' ,  
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Iyesl No 4 .  . . . .  

Other Inforidion ,488 page 28 of t h ~  instructions.) 
76 Did the nrganbtion engage ih any actlvity not greviou$ly reported to the IRS? If "vestattach a detailed description of each acUW . . 
77 Were any changes made in the organking or gmwning documents but noS rep- to the jRS? ................... 
, if "Yes: attach a conformed copy of the changes. 

76 a Did fhe argan&ah have unrelated business gross income of $1 ,OOO or m m  d w  the yew GOVered by ?hb return? ......... 
bIfYeq'hldsitfJedataxretumonForm99D-tfoythis.yean,. .................................... 

79 Was there a Ilquidation, di6sobtbn, termination, or substantid cQntractian durlng the yea? If "Yes,'' attach 4 Statement . . ...... 
80 a Is the organization dated (other than by association with a statewide QI natimwlde orsanb9tion) thilPUgh common 

membershlp, g.overnlng bodies, trustee$, officers, etc., 1p any othw exempt or nonexelnpt org8niZatlm3 . . , , . . . . . . . 
b i f  "Yes; enjer the name of the organization, 

. and check whether It Is exempt or nonexempt. 
81 a Enter direct and indirect poliUcal expenditure&. See line 81 instructions, ............... I 81a I 
82 a Did the organkatlon nceive donated services or the use of materials, equipment, or facll- at no charge 

b a d  the O r g a n ~ ~ O n f i l e F o ~  1120*OLformswfl ....................................... 
oratsubstantiallylessthanfairtentalvalue? .. p ......................................... 
as revenue in Pert I or as an expense In Part II. (See instructions in Part 111.) . . ............ 

b If Yes,' you may indicate the value of uleae items here. 00 not include this amount 
bl/A 

83 a Did the organization comply with the publlc Inspection requirements for returns and exemption epplikatlons? ............. 
b bid the organization ccrmply with the dlSCl0SUre requirements relating to quid pro quo oontnbutim? ................. 

841  Did the organuation solicit any cpntributlons or gifts that were not tax deductible? ........................... 
b If "Yes," did the organrrath include HAth every solicitation an express statement that Such cMltribubons 

o r g i f t s w e ~ ~ ~ t a x ~ ~ b ~ ' )  .................................................. 
85 SOl(c)[4), {5), or (6) ofp&ktr~~ a Were substantially all dues nondeduchble by members? ...................... 
b Did the organization make only in-house lobbying expenditures of $2,odb or less? .......................... 

If "Yes- was answered lo either 85a or 85b, do not complete 850 through 85h below unless the organization 
received a waiver for proxy tax owed for the prior year. 

E Oues, assessmenb, and similar amounts frbm memtaem ....................... 
e Aggregate nondeductible amount of section 6033(e)(l)(A) d m  notlces ............... 
f Taxable amount of lobbying and political expenditures (line 85d less 85e) .............. 
d Section 1 =(e) lobbying and pollbcal expendltw- . . ....................... 

8 Does the organization elect to pay the section 6033(e) tax on the amount on line 85f? ....................... 
h If section 6033(e)(l)(A) Uues noUcer w e  sent, does the organization agree to add the amount on b n e  85f b it6 reasonable 

estimate of dugs allocable to nondeductible lobbying and political expenditures for the dollowlng tax yean. ............. 
1, Gross receipts, included on line 12, for public use af club f a d i  .................. 86b 

8s 501(c)(7) orgs Enter a lnitiatlon fees and capital contributions included an line 12 

87 5Ol(cJ(f2) ofp. EmSer; a Grm6 income lrom members w shareholders ................ 
b Gross Income from other sourCes (Do not net 

.......... p 
due or paid to other 

source6 against amounts due or mxdved h m  them.) ........................ 87b M A  
88 At any time during the year, did the organization own a 50% .or greater interest in a taxable corporation or 

m 
18b 

7s 

Boa 

- - 
I. 

81b - 
82a 

29 
8Sb 
848 - - 
84b 
8 6 ~  
86b - 
- - 
. .  . .  
-,- 

. .  

29J 
86h - 
- !  

*{ . . 
L .  

.... 1. ... 

- . 7  

* .. -. 
a/ A 

.... .<., 

partnership, or an entity disregarded as separate from theorganitation under Regutations 4ections 1 1 1  
301-770'-2 and 301-77O%3? If "yee,"-l* p a w .  ...................................... 

8 9 a 50 l[cJ(3) w#nk8- hhr: Amount of tax imposed on the organization dudng the year under: ..- i'*;',l.-' 
W A  ;setchon4955 b .n .. :. section 491 1 b W/A . ; section 4912 b 

b 501(c)(s) and 50ffcJ(4, wgs. Did the organization engage in any section 4958 excess benefd transaction 8 

during the year or dM It become aware of an excess bcneflt tran6actian f m  a prior yeat? If 'Yes," attach 

c Enter: Amount of tax imposed on the arganization managers oc digqualifted persons during the year under 
a*tementexp'ainingeachba~dion 9 D s rn . I . . b I a 9 * .  9 . . . . I . . 'Ob 
sw'ons4912,4955*andm8 ............................................... N/A 

d Enter: Amount of tax on line 89c. above, reimbursed by dhe orgwiaafion ............................ bf/A , . 
9 o a List the states with which a copy of this return Is lled b m W  .yo= 

s t  mebaoksaleincared b F A B U  WRIGHT d t e k p h a n e ~  b 212-381-2038 

9 2 Section 494?(a)(l) nonexempt chentable f&tS fiting.Fonn 980 ia beu offinn 1041 =Check here ; ............... _. .......... 
b Number of employees employed In the pay period that includes March 12,2904 (See instructions.) sob 12 

m .................. 
Locatedat, 1710 -WAY NEW ,Y- Ny ZlP+4 b 10019 

and enter the amount of tax-exempt interest received or accrusd dutinq the tax year ................ b I 92 I . .  .N/A 
Form g90 (2004) 
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29-1141010 m e  6 
Analysis df h&me-Producing Acfivities (See page. 33 of the instructiow.) 

Unrelated business income Excluded by section 512,513 or 514 (E) 
Related or 

income 

Note: Entw gmks amdunts unlessodherwise 
, (C) (0 exempt function Amount Ercluoon- 

(B) Amount (A) 
- indiC8fed. 

. 93 Programservicerevenue: Bvsmcssde 

a 

P .  . 
c .  , .  

d 
e 
f MedicarelMediOid payments. , . . . . . 
g Fees.,and oontracte h m  gfnmmmnt ?genae6 . 

94 MembershlpduesandasSesshnk . , . 
DS l ~ m a t o n p n n n O s a d t m p o m y a s k h ~ n m  

9 6  Dividends and interest from securities . 
97 Met rental income or (lass) from real estate: 

a debt-financed properly b . b . . . 
,bnotdebt-flnancedproperty . . - .. 

Bg OtherinVestmentincome . , . . . . * 
1 00  ah or (1011) Win saw of aimits mer man bnnf~my 

101 Net income or (lose) from speciai BvBnfs . 
102 Gross profit of (I-) from sales of UWntoIy . . 
103 Otherrevgnue'a . 

B 8 Net renlal m e o m  or ( h s )  bom pewd p m m  . . 

b .  
C 

d I .  I I 1. . .  I .  
e I 1 I 

104 Subtotal (add coJumns (B), (b), and (E)) . . 
406 Total (add line 104, columns (B), (D), and (E)) . . . , . . . . . . . . . . . . . . . . . . . . . . I . . 
Note: Line 105 plus %no ld, Pad I, should equal Ibe amount on h e  12, Pad I 

-248.174. 
-240,174. 

Relationship of ActCVltfes to the Accomplishment of Exempt Purppses (See page 34 of the instructions.) 
Explain how each activity for which income lo reported In column (E) of Pad VI1 contriiuted Importantly to the accomprishment 
of the organization's exempt purposes (other than by prowding funds for such purposes). 

. 
Line No. 

102 

I 
_ _  . . .  . . 

W/A ! . . .  %I 1 I 

! 
i 
i 
I t 

I 
! 
i 
! 

I 

Form990 (2004) 

n 



a 

Organization Exempt Under Sectlon 501 (c)(3, 
(&cccpt Private Fouhdation) and Section I l (e) ,  601(q, &Ol(k), 

aOl(n), or SectSon 4847(a)(l) Nonexsmpt Charitable Trust 

b MUST be completed by the abme organizations and attqched to their P a m  890 or ilao+Z 

’ 

Supplementary Mxmation - (6- separatg ihstnrctsons.) 

SCHWULEA 
(Form 890 or 08O-EZ) 
Depjutmnt afthelmwry 
Internal Rew~ue SCMGe 
Name of the organlzatmn 

h OM8 ......... Nn A _ _ .  lSA5-0047 . . . . . .  

2004 

(a) Name and address of each independent contactor pad more than S50.000 

. C I T I & E X a a E ,  Im. ma CETIZEIW CBAN- I .  20-%141alP 
. Compensafim of thk.Fiwe HI he6t‘Paid Employees Other Than Officers, Directors, and’Tmstees 

, (See page 1 of he inshytions. ,& each one. lf there are none, enter “None.7 
2 

~ } ~ i t ~ e ~ ~  (a) 4J-e 
.. 

(a)Nameandaddmdeaohmpbyeepaidmom 
than S&l,&lO 

I (b) Type of aeMce (4 ~mpensahon 

Total -number of other employees paid over I I 
$50,01ao.. .. 0 - - . . .  * 7 . .  0 .  ... , .. I b 1 NONE I.. . .  - .... .< . , - . 

Compensation of the Five Highest Paid Independent Contractors for Profesdonal ‘Services 
@?e page 2 of the instrudions, List each one (whether individuals or firms). If there are. none, enter “None.”) 

I I a 

a 

(lr 

1 Profe=imd- . . . . . . . . . . . . . . . .  p I 3 I .  - . -  
For Papemrork RaducUon Act Notlee, See the I ~ c t l o n s  for Form 990 and Form m0.Q. Schedule A (Fbm geo or 2bw 

i 



yi 

e 

* 

9 Schedule A (Form 990 or 9- ;Ow4 204111019 
. Statements Ab.out Ackhties (See page.2 of the instructions.) ' ' ' . 

1 Durina the year, has the orQanitatlon attempted to influence national, state, or local legisiatlon, including ahy 
attempt to influence public opinlen on a legislative matter or referendum? I f  Y?,' enter the total exppnses paid 
or inwrced in connection with the lobbying activitkQ b $ (Must equal amount6 un line a8, 

Organizations thst made an election undet section 5ol(h) by filing Form 5768 must complete Part VI-A. Other 
prgankatioq6 checking "Yesf must complete Part 'VEB ANb a b &  a statement giving a detalied description d 
th'e lobbying sctivhee. 
During the p a r ,  has the organization, either directly or indirectly, engaged in any of the following'ads with any 
rubotantial contributors, trustees, directop, offtcars, creators, key employees, or members of their famlties, or 
with any taxable organiratlon with which any such person is affiliated as an officer, director, trustee, majority 
owner, or principal benefithw (n the answer ro any question IS "Yes,' attach u deterled statemmt exp/ai&g 
the trimsecttons) 

P~rtVbADor l ine ipbmw-a) .  a 4 -  p rn . m . . . . -.. - . rn . +  . . 

2 

a Sale, exchange, ~ h d n g  oJPP~W, ........................................... 

d Payment of Compensation (or payment or reimbursement of 8xpehses if more fhan $1.000)? . . . . . . . . . . . . . . . . . .  
I ,  

e Transferofanypartof i ts inrorne~a~? ......................................... 
YOU detemlh that =iPlents qualify v w e n w  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  

b Do YOU ham a s e l o n  403W ana@! for your employ=? . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  
on the m e  or dwbutiin of fundfl, . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  

3s Do you make grants for scholarships, fellowships, student loans, etc.? (If "Yes: attach an explanation of how 

4a Did you maintain any separate awxwnt fpt participating donor6 where donors have the vight to provide advice 

b 130 you provide credit counseling, debt management, credit repah, or debt negotiation swvices? ................. 
Reason for Nan-Private Foundation Status (See pages 3 through 6 of the instructions.) 

The or anhtlon is not a private foundatioh because it Is: (please heck only OWE applicable box.) 
A church, conventloh of chumhes, or assdaban of churches. Sectipn 170(b)(l)(A)(i). 
A school. Section lirO(b)(l)(A)(ii). {Also complete Part V ) 
A hospital or a cooperative hospital service organization. Section lfO(b)(l)[A)(iIi). 
A Federal, stat&, or local government or governmental urut Secbon lfO(b)(l)(A)(v) 
A medical research organization bpbated in conjunction with a hospital. Section 170(b)(l)(A){iii). Enter the hospital's name, city, 

8 
:i B 

andstate ,---------cII---ccIIIIIII----T------- 

1 0  0 An organization operated for the benefit of B college or university awned or operated by agovemn'ental unit Section 17O(b)(l)(A)(ii]. 

1 l a  

(Also camplete the Support Schedule In Part IV-A) 
An okgankation that normally receives a suhsbhtlal part of 'its support from a governmental unit or from the general public. Sectibn 
17O(b)(l)(A)(vi). (Also complete the Support Schedule in Part IV-A) 
A community trust. BecUon 1 TO(b)(l)(A)(vi). (Also complete the Support Schedule IrJ part IV-A.) 
An organiratlon that nomllyrecehres: (1) more than 38 1I3X of its rupport from contrlbutions, membership fee$, and grose 
receipts fmm activltlm related to its charitable, etc., funcbns - subject to certain exceptibns, and (2) no more !hen 33 113% of 
its support from groes investment income and unrelated business taxable income (less SectlOn 51 1 tax) from budnesseti acquired 
by the oqanhtion after June 30,1975. See section 509(a)(2). ( A h  oalnplebe the Support Schedule in Part IV-A.)' 

13 0 An organmtion that .is npt controlled by any disqualified persons (other than foundation m a n a m )  and supports orgar;batfono 
described In: (1) lines 5 through 12 above; or (2) section 501(c)(4), (5). or (6). if theymeet the test of section 509(a)(2). (See 

12 llbB 

Provide the folibwina in.formation about the supported oraanirations (See mae 5 of the instructions.) 
(b) Line number 

from atme (a) Narne[s) of wppurted wgankation(6) 

An ornanizatim organized and operated to test for public safety. Section 5D9faM4) (See page 5 of the instructions 1 
Schedule A (Form S80 or SBDeL) 2004 lE122O 1000 



Calendar year (or flscral year heginnine in). 
1.4 Gifts, grants, and CPntribuUons rscenred. (Do 

16 Membership feesrecekd . . . . . . . . . . . . .  
17 Gms receipts from admissions, merchandise 

b 

nat include unuwal~grtyts.8ee line 28.9 . . ... 
(a) 2003 (b12002 . (c) 2001 (a2000 I (e) Total . 

I 

e 

organlzationk c h @ r * k ~ ,  etc., purpose . . . . . . .  
I 8  Gross income from interest, dividends, 

amounts received from payments on mwl t i~~  
loans @dm 512(a)(5)), rents, myaifies, end 
unrelated bugnee taxable income (less 
section 5 1  1 taxes) from bmdrmsm acquired 
by the organization after June 30,1075 . . . e 

19 Net income from unrelated bu$ness 
activities not hclrrded in Lne 18 

20 Tax revenues tevied far the organization's 
benefd and either paid to it or expended OR 

21 The value of smices of  facilities furnished to 
the organization by a-  governmental unit 
without charge. do not include the value of 
senrices or facilities genemUy furnished to the 

. . ........ 

itsbehalf .................... 

public without charge . . . . . . . . . . . . . .  
22 Other Income. Attach a schdule. Po not 

include gam or (loss) from sale of capital assets 

23 Total of lines 15lhrough 22 . . . . . . . . . . .  
24 Line23rninysI!ne17 . . . . . . . . . . . . . .  
25 Enter 1% of line23 . . ............. 
26 Organizations described on lines 10 or 11: a Enter 2% of amount in column (e), line 24 ............... 26a 

governmental unlt or publicly supported organbtion) whoso total gift6 for 2000 through 2003 exceeded the _ _ -  
bPrepare a list fot your records to show the name of and amount contnbuted by each person (other than a 

I '  sold or setvices perfamred, or furdshmg of 
facilities in any activity that is related to the 

I . - \  

' . I  

22 . 26b .... : . . . * - . . b 2 9 d  
e f % M C  Support (line 2& minus line 26d total) ....................................... b 
f Public support percentage (liqe. 26e (numerator) dividedby line 26c (denomin-)) b ..................... 

amount shown In line 263. Do not file this list with your return. Enter the total of all these excess mourhs 
c Total support for section XWW) test Enter Ih3 24, alumn (e) 

d Ad& Amounts from calurnn {e) for b e s :  18 19 
..... ~ . ...................... 

260 
26f worn % 

-. . 1 '. 

Add: Amounts from column (e) for lines: 1 5 . . . . . . . . . . . .  27c 

............ b 27d Add: Line27atotal 
Publiceupport(line27cto~lminusline27dt~l) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  b 27e 

27f 
Public support percentage (line 27e (numerator) divided by llne 27f (denomhator)) . . ................ 

16 
1Y 20 21 

and line 27b total . , . . .  
'- Total support for Beetton 509(a)(2) test. Enter amount ffom line 23, column (e) . . . . . . . . . .  

27 
h Investment Jnc0m.e mrcentage (line 18. column (el fnumerator) dM*d by fine 27f f.denarninatw)) % 

28 Unusual Qrants: Far an organ&at&n described in llne 10, 11. or I 2  that reoeived any unusual grants dudng 2000 through 2003, 
prepam a list for your records to shw, for each year, the name of the contributor, the date and amount of the grant, and a brief 
description of the nature of the grant. O b  not flle this list with your ram. Do not Include these grants In line 15. 

Schedule A (Form SW or gabEL) 'iooCr 

........... 
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Limits on tobbylng Expenditures 
(The term "expenditures" means amounts peid or incurred.) 

42 

(4 m 
Affiliated group To be completed 

totals for ALL eledng 
organizatknr, 

36 
37 

a 

_ _ _ _  

$8 
39 
40 

36 
37 
38 
39 
40 
41 

42 
43 
44 

. .  

.. 

Total lobbying expendkurps to influence public opinion @mssroots lobbying) ... 
Total hbbying expenditures to influence a legislative body (direct lobbying) . . . 
Total lobbyiry expenditures (add lines 36 and 37). ................. 
m e r  exempt p w o s e  expendibr= . .............. 1 . . . . . . . . .  
Total exempt purpose expendires (add lines 38 and 39) ............. 
Lobbying nontaxable amount Enter the amount bgtn the folowhg table - 
Not over $500,000 ........... .20% of the amorvlt on line 40 ......... 
If me amount on line 40 is ., 
Over $500.000 bul not over $1 .OOO,OOO $1 00,000 plus 15% of Ihe excess over $500,000 

Over S1.000,OOO bul not over $1,500.000 . . S175.000 plus 10% of the excms over Sl,OOC&OOO 

Over $1,500,000 but not m e r  517,000,000 . . S225,OOO plus 5% of the excess o w  $1,50D,OW 

The lobbying nontaxable amount is - I . . .  

over $1 7 .~00.0~0 ............ $1 . o ~ ~ l o o o  ......... ; ....... 
Orassroots nontaxable amount (enter 25% of line 41). . . ............. 
Subtract line 42 from line 36. Enter -0- if line 42 ts more than line 36 . . . . . . .  
Subtrad bne 41 from line 38. Enter -0- rf line 41 'IS more than line 38 . . . . . . .  43 

44  
4 

Cautlon: If there is an amount on either line 43 or line 44, you must file Form. 4736. I : .I I 
4-Year Averaging Period Under Section 503(h) 

(Some organuaaons that made a sedan 501(h) electton do not have to Complete all of the five columns below. I 

See the instructions for lines 45 through 50 on page 11 of the instructions.) 

I Lobbying Expenditures During &Year Averaging Period 

I - - *  

attempt to influence public oplnIon on a legislative matter or referendum, through the use o t  

.............................................. a'o'unte'rsrn. . c  

b Paid staff ar management (Indude compensation in expenses reported on lines c through h.) . . , 
Mediaadvertrsement$. .......................................... . 

d Mailings to memt=S, lewlatom or the PUbk . ........................... 

Q Direct contact with legislators, their Staffs, government officials, or a leglslabve body ........ 
e Publications, or pubkhed or broadcast statements . . ........................ 
f Grants to other organuations for lobbying purposes ......................... 
h Rallies, dsmonstrations, seminars, conventions, speeches, lectures, or a 9  other means , . , . . 
I Total lobbying expenditures (Add l i i  c through h ). . . ....................... 

If "Yes" to any of the above, also attach a statement giving a detailed descijption of the lobbying activities, 
Schedule A (Farm BBO Qr BBOQ) 2004 JSA 

4E1240 1000 

, 



e 

Lihe m . Amount involved Name of nonehantabk exempt 
4 . . . . .  

N/A 

Desenptlan of trarwfm, tmnsadmns, and sharing armgements 

e 

(a) (b) 

51 

a 

(c) (dl 

= Schedule A (Form 8Wl w 990. 004 20-114101.6 . Page6 
P Information ..e,gardhg Tiansfefs To and Transactiom.and Relationships wtth I\ ..&&able 

Exempt Organizations (See page 11 of the instructions.) 
Did the reportiw organbUon directly or indirectly engage in any of the follwving with any other organoatton described in section 

(e) 
Nam'e of organization 

b 

@) (4 
Type of organization Oescriptlon of relatlonshlp 

c 
d 

501 IC) of the Code 
Transfers from the reporting organrzdon to a noncharitable exempt organlration of. 

than section 501 (c)(3) organkations) Qr in section 527, relatmg to political O r g a n a € i t i O f ~ ~ ?  

(i) Cas h . . . . ,  ................................................... 
(49 Ofh~~~........................,.~.............,......,..... 

Other transacbons: 
(1) Sales or exchanges of assets with a noncharrthble exempt organnabon ..................... 
(ii) Purchases of assets fmm a noncharitable exempt organization ......................... 
01) Rental of facilities, equipment, or other .................................. 
(W Rehbursementarrangeme- .......................................... 
(VI Loa~sorl=ngua-t=. ............................................. 

(vi) Performance of services or membership or fundraising solidtations ...................... 
Sharing of facilities, equipment, mailing lists, other assets, or paid employees. . . ................. 
If  the answer to any of the above is "Yes," complete the Ipllbwing schedule. Column (b) should a k y s  +ow the fair market Wlue of the 
gads, other assets, or services glven by the reporting organization. If the orgarutetion received less than fair market value in any 

I I I . .  - 

I .  

6 2a Is the organization directly or indirectly affiliated Hnth, or related to, one or more tax-exempt organizations 
described In section 501(c) of the Code (other than section 501(c)(3)) or in sechon 5273 .......... . a y e *  T;TINo 

. 1 
& 

. 

JSA 
4E125Q 1 000 

~~~ 
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. Schedule B 
(Form 990, 99O-U. 
or 9SO-PF) 
Oepsrtmmt dthe Treasury 
lnlemal Revenw SefViCe 

I a Form 980 or Q9O-U 

OM6 No 1545-0047 Schedule of Contributors , 

2004 Supplementary Information for 
line 1 of Form M O ,  ODO-U, and (/SO-PF (see Instructiam) 1 

Form 990-PF 

0 
n 

501(c)(3 ) (enter number) srfianimtion 

4947(a)(l) nonexempt chwbble trust not treated as a private foundation 

527 political organizatron 

501 (c)(3) exempt private foundahon 

4947(a)( 1 ) nonexempt charitable trust treated as a private foundation 

50 1 (c)(3) taxable pfwate foundanon 

L . . .  

Check if your organization is covered by the General Rule or a Special Rule. (Note: Only e section 5Ol(c)(7), (8), or (IO) 
organizetion can check boxes for both the Genera/ Rule and e Special Rule - see instructions *4 . 

qr er General Rule - 
El  
'*I? 

13 
m 

0 For organizations riling Form 990, 890-EZ, or 9gO-PF that received, during the year, $5,000 or more (in money or 
property) from any one contrrbutor. (Complete Parts I and 11.) 

Special Rules - 
For a section 501 (c)(3) organuation filing Form 990, or Form 990-EZ, that met the 33 113% support test .of the regulations 
under secbons 509(a)(l)/l70(b)(l)(A)(vi) and received from any one contdbutor, during the year, a contribution ofthe 
greater of $5,000 or 2% of the amount on line 1 of these forms. (Complete Part61 and If.) , 

For B section 501 (c)(7), (E), or (1 0) organization filing Form 990, or Form 990-EZ, that received born any one c o n t r i i r ,  
during the year, aggregate r;ontn'butions or bequests of more than $1,000 for use aclusively for religious, charitable, 
scienMG, literary, or educational purposes, or the prevention of cruelty to children or animals. (Complete Parts I, II, and 111.) 

1 For a section 501 (c)(7), (8). or (10) organization filing Farm 990, or Form 99O-EZ, that received from any one contributor, 
during the year, some contributions for use exclusively fclr religious, chantabte, etc., purposes, but these conhrbutions did 
not aggregate t~ mpre than $1,000. (If this box is checked, enter here the total contributions that were received during 
the year for an exGlUsivdy religious, charitable, etc., purpose. Do not camplete any of the Parts unles ffie General Rule 
applies to this organkabon because it received nonexdusively religious, chantable, etc , contribubons of $5,000 or more 
duringtheyear.) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . , b . . . b S 

Caution: Organizations that are not covered by the General Rule ancVw the Special Rules do not file Schedule B (Form 890, 
.990-EZs or 9WF), but mey must check the box in the heading of their Form 990, Form 9 9 ( m ,  ur on line 2 .of their Form 
990-PF, to cedi@ that they do not meet the filing mquimments of Schedule B (Fomr S90, 99&Qs or 99tWF). 

For Papohvork h d d o r r  Act Wke, sea the I~%truct!ans 
for Form BBO, Form 98- and Form WWF. Schedule B (Fohn 990,98O.Ez, or 9WF)  (2004) 



(b) 
Name, address, and ZIP + 4 . , 

PETERB. &EWI. S 

P.0. Box 5070 

CflEPeLAEfD. OH 04101 

(4 
Aggregate conbibutforis 

250,000.  

(W 
Name, address, and UP + 4 

JOHN S. C.QRZINE 

1 RIvERFRolQT PIAZA. P.O,.BOX 200419 

NEWARK, NJ 07102 

(GI 
, Aggregate contributjone 

I 

50,000. 

Name, address, and UP * 4 ' Aggregate contributions 

FRED ZYCHANER 

1645 f. FULLER!WN A n .  

C?iICAGO. IL 60614 

( 

12)0,000. 

(bl 
Name, address, and .ZP + 4 

(a 
Aggregate contributions 

ANHEUSER-BUSCFI, TNC. 

ONg irusm . P m  

ST-LOVIS, MO 43118 

, 1,000,DOQ. 

(b) 
Name, address, and UP + 4 

m!lm NEl!woRKs 

I515 BRPAOOPAP 

N E W  YORK. NY 10036 

. .  
(c) 

Aggregate contributions 

150,000. 

= Contributors (See Specific Instructions.) 
c 

(dl 
Type of tzonttibutbn 

1 Person 
Paymll 
Noncash 

(Complete Part I1 if there is 
a noncash contribWon.) 

(a) 
No. 

1 - a 

(d) 
Type of qntrJhuUon 

Person 
PayroSl 
Noncash 

(Complete Part I1 if *ere is 
a noncash contribution.) 

(a) 
NO. 

2 

. .  
(d) 

Type of oontributlon 

B Persoh 
Payroll 
Noncash 

(Complete Part II if there IS 
a noncash contribution.) 

I 

I 

3 

(a) 
NO. 

(dl 
Type mf contributton , 

4 - Person 
Payroll 
Noncash 

(Complete Part 11 if there is 
a noncash contribution.) 

(a 
Type of enbibution . 

Person 

Noncash 
Payroll ' 

(Complete Part 11 if there is 
a noncash contribution.) 

(a) 
No. 

(dl ~ 

Type of eontributi- , 

Person 

Nomash 
(Complete Part II ifthere IS 
a noncash contribution.) 

4s) 
Aggregate contributions 

cb) 
, , Name, address, and ZIP + 4 

6. 
. '  I *DADDY'S HQUSE! SOCIAL. PROGRAMS 

245.532.  I 1710 BROADWAY. 4TH FL. 

I N E W  YORK, NY 10019 

ulo 8 (Fbrm Bw.09O.P or O s O P ~  (laoc) 



, No. 

7 ,  

(a) 
NO. 

8 - 

(a) 
No. 

Name, addrws, and UP + 4 

sEAlncQx8 S 

1710 aRoAb mur, 4mm. , _ .  . 

NEW YQRK, wp l ( F O . 1 9  

(b) 
Name, address, and UP + 4 

BAD BOY RECORPS 

1710 BaoAbwAp 

NEW YORIC bly 10019 

(b) 
Name, address, and UP + 4 

(a) 
No. 

I) 

(b) 
Name, address, and up + 4 

e 

350,006, 

186,795. 

(c) 
Aggregate contributions 

(GI 
Aggregate wntrlbutlons 

(c) 
Aggregate contributions 

(dl 
Type of ~0ntrll)Utlnn 

Fl Person 

Nancesb 
(Complete Part II if there is 
a noncash contribution.) 

P4byKJll 

(d) 
Type of Cm4ibub 

N0h-h 
(Complete Part II ifthere is 
a noncash contribution.) 

(dl 
, Type of conMbuUon 

Person 

Noncash 
(Cornplate Part II if there is 
a noncash contribution.) 

. (d) 
Type of contribution 

Person 
Payroll 
Nancesh 

(Complete Part JI if there is 
8 noncash contribution.) 

€I 
(dl 

wpe Q f  contrlbutim 

Person 

Noncash 
(Complete Part4 if here is 
a noncash cpntribution.) 

I 

(a) 
. Type of mnbibutfqn 

Person 
Paycoll 
Noncash €I 

(Complete Part II if there is 
B ndnoash contribution.) 

I 

< 

. 

i 

I 



r 

1 20-1141.010 
m 

. 
. ~ ' imiigiour, charitable, etc-, IndMidual contributidns to action 501(c)(7), (8),iii 10) arganbtiow 

' 

s n g  more than $1,000 for the yew, (Complete columns (a) throwh (e) and the fol I awing line entry.) 

2' 

For organizations completing Part Ill, enter the total of exdusively religious, .chari&bJe, ,etc., 
contributions of $1,000 or less for ths yew, (Enter this information once.- see instructions.) $ 

_I 

1 

(a) No. ' 
. g?i 

(a) No. 
from 
Part I 

(a) 
from 
Part I 

0 
(a) 
from 
Part I 

e 

(e) 
Transfer of gift 

w 
Purpose of gift 

(4 
Use of gift 

' (a * 
Descriptron of how giB Is held I 

0 
Purpose of gift 

(c) 
Use of gift 

(a 
Description of how gifl is h a  I 

Transfer (e) of gill 

Transferee's name, address, snd ZIP + 4 R+qtionShIp of transferor to transferee 

I b 

(bl 
Purpose of gift td) 

Description of how glftSs held 



a 

Type Or 
print, 

Fonn8888(RW -1 . q-2 
0 If you are filing for an Addltiotwl (not automatic) 3-Wlonth Extenslon, tomplete ordy Part I1 ahd check thisbox. . . . . . . . .  b 

.MITCHELL 6; TITUS. LIZ 

ONE P PARK PLAZA 

NEW Y.ORK, My 10004 

Number and street Onclude suite, mom,' o r a h  no.) or a P.O. box numtaer 

City or town, p r o ~ c ~ t & ,  and country (including postal or UP code) ' 

0 

a 

Note: Only complete Part II rf yw have slreacy been granted an automatic &month extension on a prmiously filed Form 8868. 

. 

- .I-- ---. - .-..- -. 
.............. 

Check type of return to be filed (FJle a separate application for each ~etUrn): 
Form 5227 
Form 6060 
Form 8670 

x Form990 
- Form9GthBL - Form Q90-T (trust ather than above) 
-' FoITII~~O-EZ Form 1041-A 

E Form 99&f(sec. 401 (.a) or 408(a) trust) 

Form$9dPF . . Form4720 
STOP . DO not 6omplete' Part '11 if you wim not siready'gtanted an 'automatic a-m9nth-exteru1on on a previawly meti m om 8868. 

The boo& are in the care pf b F-3- WRIGHT . _  , 

Jf the organbation does nat have an office or place 'of business in the United States, check this box. . 
If this is for a Group Return, enter the or anization's four digit Group Exemption Number 

TelephoneNo. b, 212 301-2038 FAXNo. b .. a '  i'. ........ b 0 
for the whole group, check this box & b. If i t  is for part of the group, check this box 
names and ElNs of all members the extension is for. 
4 
5 Forcalendaryear . . , or other tax yearbeginning .94/14/2094 and ending 12/31/2004 
6 
7 

I request an additional 3-month extension af time until 

If this tax year is for less than 12 months, check reason: 
State in detail why you need the extension 

ADPITIONAL T- IS m D E D  TO GATHER 1NFOEWAT.Im 

11/ 15 / 200.5 

tnitial return final rerturn Change in accounting penod 

8a 

b 

If this application is for Farm 99&BL, QgO-PF, 99O-T, 4720, or 6069, enter the tentative tax, less any 

If this application is for Form Q9O-PF, WO-T, 4720, or 6069, enter any refundable credits and estimated 
tax payments made. Include any prior year overpayment atlowed as 8 oredit and any amount paid 

Balance Due. Subtract line 8b from line 8a. Include your payment with this form, or, i f  required, deposit 
with FTO coupon or, if requited, by using EFTPS (Electrotuc Federal Tax Payment System). See 

nonrefundable credits- See i ~ t r ~ c b o n s  ..................................... 6 

previousJywithForm8868 . 0 9 .  . I .  . 6 . .  . . 0 .  . I .  . m r . $  . 
c 

instrumons.. ....................................... !. . .  :. ....... $ 
Sbnature and Verification 

Under penaih of perplrv, I deciare that I have examlned lhis form, JnolurJing aceompanymg schedules and staternent6, 'gnd to the best of my knowledge and beliel, 
it 1s true, correct, and complete. and thal I ~ITI authorwd to ptepare thls form 

sirlature b . ,Title b Date b , , 

- Notjce to Applicant - To'Be Completed by the IRS 
We haye approved this application. Please attach thb fonn to the organizah's rduh 
We have not appwved this applkatlm. However, we have granted a lO-day $ra& period from the later of the date shown below or the due 
date of the organkaUon'8 return (including any prior extenaons). Thls grace period k considered to be a valid extension of time far electbns 
otherwise required to be made on a timely return. Please attach !his form to thb organlation's return. 0 We have not approved this appliiation. After considering the m n s  stated in item 7, we cannot grant your requw fot an extenrion of tfme 
to file. We arB not granting a I M a y  grace period. 
We cannot consider this application because it was filed after the extended due date of the return for which an extension &as reque6ted. a Other 

eu: 
Dlrcctcu Date 
Alternate Mailing Address - Enter the address if you want the copy of this application for an additional J-rnontfi extension 
returned to an address different than the one entered above. 

Name 

I 

, 

e 



I 

I 

c 

t u  i B  
I 

S I  
HI 

0 

06 
r( 

4 

. 
I*s 
m 
0 

pc 

4 

r 

4 

c*l 
4 

0 ul 
00 

I 
I 
I 
t 
I 
I 
I 
I 
1 
1 
I 

* 

a 

Qo 
I 

. 



e 

CITIZEN ONE, INC 8A CITIZEN CHANGE 

b 

FORM 990, PAW I11 - ORGAliJIZATXON'S PRIMARY EXEMPT PURPQSE 

20-1141010 

CITIZEN ONE, INC. SEEKS TO EDUCATE CSHE PUBLIC ABOUT AMERICAN 
DEMOCRACY AND EACH CITIZEN'S P ~ T I C I P A T I O N  IN THAT DEMOCRACY. MOST 
IMPORTANTLY, THE ORGANIZATION WIL& BE EDUCATING THE ABOUT EACH 
INDIVfbUAL'S RIGRT AND RESPONSIBILITY TO VOTE. 

I 

I 

a 
I ,  

" .  
1 
I 

STATEMENT 2 

m -  



1 

a 
c 

a 

a 

e 

a 

d W 0  
H O  

I 

m 

1 

I 

! 

I 
m 0 

I 

I 

I I 

a I 

to i 
0 



SCI4EDULE A, PAR%' 111 - E-TION EDR LINE 2 C  

20-1 14 1010 

a 

a 

a 

I I 

I 
I 

I 

I 

c I 

i 

I 

I 

I 

I 

a 

32106H F2S3 11/15/2005 16:46:33 VO4-8 
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STATEMSNT 4 
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e 

I 

~omCHAR500 
mtouuuliart, ' 

n r l - F n r ; ~ n i r # d @ r n ~  

. .  

( n p - r m q - , '  OURoe36wRq- - . .  

0 

2 0 0 4  

Open to PubJic 
www.oag.statg.ny uslchantieslcharrbes html Inspection . 

Annual Filing fw Charitable Organizations 
New York State Department of Law (Office of the Attorney General) 

Chgmties Bureau - Regtitration Sect1011 
120 Broadway 

New York, NY 10271 

a 

2. Cet$iffcation c Twp stgnityras --elred ' 

We certify under penalties for perjurlr that we reviewed this report, Including all attachments, and to the best of our knowledge and belief, they are 
true, correct and complete in accordance wlth the taws of the State of New York applicable to this report. 

, 

e 
a Article 7-A fling fee . . . . . . . . . . . . . . . . . . . . . . . . . .  s . 25. 
b Estates, Powem and TNsk Law filing fee. . . . . . . . . . . . . . .  2 5. 
c Total fee . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  $ SO? 

%$ 

Submtr~nlyonecheck ormoneyordarforthe 
total fee, payble to "Nys Depament o l  W 

- I  1. Annual R6pota Ex#hrpUonInk)ftnation , 

a Article 7 4  annual report exemptian (Article 7-A registrank and dual registrants) 
Check 0 If total contclbutbns from NY State (Including residents, foundations. corporatrons. government agencies, etc ) did not exceed 

$25,000 &the organlzatlon did not use the setwms of a professional fund raiser (PFR) or fund raislng counsel (FRC) to wlictt 
contributions dunng this fiscal year 

NOTE: An grgankztion may also check the box to cfaun this exempttin if no PFR or FRC was used- either 1) the 
organization received an allocation from a federated fund, United Way or incorporated community appeal -contributions from 
all other sources did not exceed $ 2 5 , 0 0 0 ~ ~ 2 )  it received all or substantially all of its contribuhons from a single government 
agency to which it submitted an annual financial report similar to ha? required by Art~cle 7-A). 

-.__ - -  

b EPTL annuareport exemption (EPTL registrants and dual registrants) 
Check if total gross reoeipts for this fiscal year did not meed %2S,OO&nd the assets (market value) of the organhtbn did not exmd 

$25,000 at any bme during this fiscal year. 

~ ---1 -~ ~ -- I If you dK!notchesk the Artlcle 7-A annual report exemption a m ,  curnplete the tollowurg for thS fiscal year 
a Did the organization use a proksstmal fund miser. fund msng c w r w  or comrnerpaim-venturer for fund mmng ae(tvlty In Ny state3 . . .  .I Yes' 

b Did the organization receive government contribubns (g~nts)?. . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Yes' 

Ng 
* If "Yes", complete Schedule 4a. 

' If "Yes", complete tchedule 4b. 
No 

. 

6. Fee.SubmMe@ _ _ _  - 
Indicate the filing fee($) you are submitting along vvlth this form- I 

! 

I 

321068 F253 11/15/2005 09: 10: 4 1  VOU-B 26 



6. ATTACHMENTS - DOCUMENT ATTACHMENT CHECK-LIST: 

Check the boxes for the documents you ere attaching. 

I 
i 

e 

Sohedule A to 1R$ Form 99.0 
Schedule 6 to 1RS Form 990 
IRS 990-T 

1 IRS Form 980PF 

Schedule B to IRs form 990-PF IS IRS 990-7 

Schedule A to IRS Form W 0 - e  
Sche'duje B to IRS Form 99OIz 
IRS Form 990-T 

Adoino.w ARTICLE 7-A DOCUMENT ATTACHMENT REQUIREMENT 

Independent Accountant's Report 

h d r t  Report (total support & revenue mom fhan $250,000) 
Review Report (total suppprt & revenue %lOO,OO? to $250,000) 
No Accountant's Report Required (tqtal support 8 revenue not more than $700.000) 

- 4J3545 IO00 

32106B F253 11/15/200$ 08:26: 15 Y04-8 

1 

' .  I 

I 

. . I  

form CHAR500 (2004) 
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I 
e 

CTTlfZEN ONEr INC, DBA CITIZEN CHAN-GE . 
a 

a 1 

20-1141010 

T m  ADDITED FINANCIAL STATEMENT W M  NOT AT9XCHED TO TEIB N B W  W R K  
m m  BECAUBE THE AUDXT FOR 2004 HAS NO? YET BEEN COMPL,lETED, ONCE THE 
AUDIT IS FINALIZED, A COPY RII& BE FORWARDEb TO TH& N E W  YO= STATE 
DEPARTMENT OF LWf (OFFZCE OF THE AT!LURNEY GENE-). 

a 

e 
I 

a 

a 

I 



I 
8 

e 
a 

e 

A COPY OF THE 990 AS FILED WITH THE IRS WAS 
ATTACHED AND FILED WITH THIS REPORT 



EXHIBIT K 



D 212234ilB 82/18/1999 12: 25 
PAGE 83 --- ------ ALEXIS MCGILL a - - -  

e 

~NVOICE 

OCTOBER 29,2004 

TO: ALEXIS MCGILL 
CITIZEN CHANGE 
1440 BROADWAY 
1 6TH FLOOR 
NEW YO=, NY 10018 

PROM: JANNA PASCHAL 
1001 G; STREET, NW 
SUITE 300 E 
WASHINGTON, DC 20001 

RE: SERVICES RENDERED FOR VOTE OR DIE TOUR 
(WEEK OF OCTOBER 25TH) 

. . 



e 

6 

212234@ 

82/18/1999 12: 25 ALEXIS MCGILL 

a 



ALEXIS MCGILL 

puccr J ESTAUrUNT 

PAGE 85 

Baowooz , 

A 12214 J 
BUCCI'S - INFLIGHT CATERING ORDER . 

-! 

I I I I 1 

a- - 
TOTFU, P. 08 



W 1 
A 

S48.00 
mm nn 



82/18/1999 12:25 2122344 6 

Qo 

a QUOTE 

ALEXIS MCGILL PAGE 87 
I 

HI + 

E - d  



PAGE' 08 ALEXIS MCGILL 

0 0ulN1,UWlJ 

212234@ 

02/18/1999 12: 25 
a 

* 

c- 

a 

a 



82/18/1999 12: 25 2122344466 

e a 

a 

* 

e 

ALEXIS MCGILL PAGE 89 

S I G N A T U R E  F L I G H T  SUPPORT 
h IAf l1  

Opened;  1 0 / 2 8 / 2 0 0 4  1 4 : 0 6 : 1 7  
Closed: 1 0 / 2 8 j 2 0 0 4  14:10:49 

Invoice: 2933 
A i r c r a f t :  IJ577llA 

Customer: S K Y  !(ING, I N C .  
E m p l o y e e :  C L A R A  W 

C A T E R  IFIG 4000 8 1 . 8 0 0  
R E F $  S U B R A G E O U S  
C A T  €RING 4000 8 5 . 6 1 0  
R E F t  P I Z Z A H U T  

s u c  t o t a l  1 6 7 . 4 1 0  
7 , O k  S A L E S  T A %  1 1 . 7 1 9  

v cc - - - -.- 4- 

cc- --..- a" 
T o t a l  , 1 7 9 . 1 3  

THANK Y O U  F O R  C H O O S I N G  U S  
V I S I T  O U R  WEB P A G E  A T  

wwhl, S I G N A T U R E F  L I G H T .  CCl 

------------*-- ---- "-- --_ 
Customer S i g n a t u r e  

I a g r e e  t o  t h e  c r e d i t  c a r d  
amount: shown a n d  t o  p e r f o r n ;  t n e  

a b l i g a t i o n s  s e t  f o r t h  ill t h e  
terms o f  t h e  c a r d h o 1 d e : ' s  
agreemerit  w i t h  . t h e  i s s u e r  

e 



m 
82/18/1999 12: 25 2122344466 a ALEXIS MCGILL PAGE 18 

e 



0 

e 

a 

Y 

invoice 

FROM: Tanya Lbnrbard 
400 8* Street, N.W, 
#ZOS 
Washington, D.C. 200U4 

- RE: Services Rendered fw W e  or Dfe Tour - MJaml, FIorfda 
Oebber24 -28,2004 

Expenses: Cab fmm Miarnl lrrternational Alrport - W5.00 
hakfast m d n g  wlth Tern - Cafd Samba1 - $52.74 
(Inlill Team Allsatlng - Janna Pmchal - Pauglab h d m w  Smith) 
Cab ta M h l  Dde Monday, October 252004 - $36.00 
Cab from Mlaml Dade, OctPbor 25,2004 - $36.00 
Cab to Mlami Pade, October 26,2004 - $36.00 
Cab fram Mlami Dada, October 26,2UPr - $36.00 
Cab to Mlaml Dade, Oct&er 27,2009 - $36.00 

(Dlrrner wlbh Andy Canera - Jannr Paschal - Douglas Andraw Smlth) 

Cab hItI M k m l  Dad@# 
JOB'S Stone Crab - OcbW 26,2004 $59.37 

27,2004 - $36.00 

e 

0 



82/18/1999 12: 25 
e L U U 4 / f l U V f U l / f f l U N  11 Sb 

ALEXIS MCGILL PAGE 12 

P. 003 

C i t i z e n  Charxge 
Yanna Paechal 
1340 Broadway 
16th F l o o r  

11/01/04 



2004/NOV/UI/MON 11 3 9  AM 

Post Ae: Cltim Chwge 
Account: Citizgn Change 

lAddrsS: a 
Contact: &ma Paschal 

Fax: 
Onaite: , Janna Paschal 

Phone: a7 -202-641 -7ee9 

Mandarin Orlental Miarnl 
600 Brlckell Key D*e, Miami, FL 3a131 I 

Phone: 305-fJl3-8288 8 Fax; 306-9134304 

Banquet Event Order 

Room: Lobby, 12:lB AM to 215 AM 

RECEPTION 
(25) Vietnamese ChlcWn Wings, Haney Garlic Sauce @ $lO.Qa 

ePFh 
(1 0) Sun4Nkcl Tomatoes, Mozzarella, Manchega Cheese Plz;xa,@ 

(1 5) Turkey 'BLT" - Thinb Stloed Honsy fbasbd Turby, Crisp 
Damn, Lettuce, Tmatdes, Pmmlons Cheese on FOGwcla with 

Balsz/rnic Mayonnal8e Dip @ $14.00 each 
(45) Mendarln Caprsaf wlth drilisd Chicken @ $14.00 each 

(IO) Market Frult &!ad, Fresh Beriers @ $16.00 each 

( IO)  Californta Style Rdt. Bluo Crab, Avocado, Cucumber a $8.00 
tach' 

( IO)  Spky Tuna WU, Zeety Tune. Cuarnber, Ta&ed Sesame 
Seeda @D $8.00 each 

110 Rice Less Wl, wrapped in Cuwmber, Shitake Avocado & 
Sprout8 a $f.m earn 

(10) Crispy Salmon Skin Roll, Hlbachl Grllled Salmon @ $7.00 
each 

Set Food DI8pIay fWnliy 8fyle 

' $13.Qoeach 

' All &ages to Maatat 

. . . !- 

. 

Pate 



82/18/1999 12: 25 2122344466 ALEXIS MCGILL PAGE 14 

a 

a 

a 

Mandarin Oriental Miami 
Guest Services Department 

1 

' CHARGE AUTHORIZATION FORM 
COMPANYIWNT: Cltlzen Change 

CONTACT PERSON Sanna Paschal - 

REQUESTED BY; 

ACCOUNT No.; IF0662 

Carmen Mordea, Bales Manager 

e 



PAGE 15 

Quotation 
059400 

Date, October 27, 2004 

Salesman: Steve Batman 

CITIZEN CHANGE 
ALEXIS MCCILL 

70. 1440 BROADMAY 16TH FLWR 
NEW YORK NY 10018 
212-381-1589 X2066 

Qty 
2 

1 
1 

1 
1 

lb 

6 

Dmscription 

4K H M I  LIGHTS 

GENERATOR 

8! X 8' X 3 '  SKIRTED STAGE 

16 CH PRESS PATCH 

200' X 1 6 ' H  BLACK DRAPE 

6 1/2' BIKE RACK 

RAD1O:MOTOROLA TWO WAY RADIOS 

PROJECT MANAGER 

: 13 
: 13 

: 48 

: 3  

: 12 

: 48 

: 69 

I 

Class 

BEQ 1 PO ## 

Terms: COD 

i 
# L - -  ; / .  , j  

Date 

- .  

Price 

1000 00 

850.00 

3S0.00 
125.00 

2400 00 

25.00 

40.00 

Rental 
Labor 

shi ppi ng 

Total 

h- I 

Amaunt 

2000.00 

850.00 

350.00 

125.00 

2400.00 

250.00 

240.00 

550,oo 

621S.00 
550.00 
ZOO. 00 

6965.00 



82/18/1999 12: 25 2122344466 ALEXIS MCGILL PAGE 16 

IVENTI RA LIMOUSINE SERVICE 

- _  _ _  
I -  
I .  

*INVOICE DETAIL SdMARY* 

2 5 : O O X  SMITH, IXIUGUS MR. 2.00 hra Flat Rate! 209400  
@JWSIVE M I A  N9777A 24 : OOX 
SIGNATURE/MIA, 5700 NW 36TH 9TREET 3051526-6344 

a 

25 r OOX SMITH, DOUGLAS MR, 2 . 0 0  hue Flat Rate: 2 0 0 . 0 0  
@ARRXvE MXA N9777A 24:OOX T13A 
SlGNATURE/MTA, 
CONTACT: DOUG SMITH 
MANDARIN SIGN IN W A R Z N  FILE IN DISPATCH 
MANDARXN ORIENTAL, 500 BRICKELL KEY DRIVE 305/913-8288 

5700 NW 36TH STREET 305/526-6344 
a 

A/P FEE - BUS 10.0o 
Parking & Tolls. 1.00 

4 0 . 0 0  e . Gratuity,. . . . . . . . .  . :  

. 



CC 402 DOUG SMITH 
STC FEE 0 12.00%*.: 24 . 00 

#527091 TOTAL Dm..: 2 7 5  . 00 
C l l - r -  

110*00 25 : QOX SMITH, DOUGLAS MR. 2 . 0 0  hrrr Flat Rate: 
a @ARRIVE MIA N97777A 24 : OQX 

SIGNATUFL$/MIA, 
CONTACTr DOUG ShITH 
MANDARfN SIGN IN MANDARIN FILE IN DISPATCH 
-=IN ORIFXTAL, 

5760  NW 36TH STREET 3 0 5 / 5 2 6 - 6 3 4 4  

$00 BRICKELL KEY DRIVE 3051913-8288 
A/P FEE 5 , O O  

Gratuity... . .......: 22 00 
STC FEE 0 12,00%,.: 23 20 

#sa7094 TOTAL DUE, . I 151.20 

Parking & Tolls. 1.0Q 

- - . - w -  CC 601 DOUG SMITH 

SMITH, DOUGLAS MR. 2 . 0 0  hr8 Flat Rate: 110.00 
@ARRIVE MIA N9777A 24 : OOX 
SIGNATURE/MIA, 
CONTACT: DOUG SMITH - CELL: 2 0 2 / 5 5 0 - 6 5 8 5  

MANDARIN ORIENTAL, 

5 7 0 0  NW 36TW STREET 305/526-6344 

MANDARIN SIGN X ~ M A N D A R T N  FILE IN DISPATCH 
500 BRICKELL KEY DRIVE 305/913-8288 

A/P FEE 5 . 0 0  
Parking 6e Tolls. 1.00 
Gratuity ........... : '22 0 0 0  
STC FEE Q 12.00%. . : 13.20 

CC 602 baUG SMITH - 1 - 1 1 - -  

#527097 TOTAL DUE..: 151 20 
- * - ~ ~ - - I - = - - ~ ~ * I C - - - ~ ~ o 9 ~ ~ ~ ~ - - - - ~ ~ ~ ~ ~ ~ ~ ~ ~ o ~ ~ ~ " ~ ~ ~ ~ ~ - - ~ ~ ~ ~ ~ ~ ~ ~ w 9 ~ ~ ~ ~  

527095 5 PAX A/P TRANS By S W  

25 : oox GMITH, DOUGLAS MR. 2.00 hrs Flat Rate: 110 4 00 
oARRIVE MIA N9777A 24 ; OOX 
SIGNMXEtE/MIA, 
CONTACT: DbUG SMITH 
MlWbARXN SIGN IN MANDARIN FILE IN DISPATCH 
WWDARIN ORIENTAL, 

5 7 0 0  NW 36TK STREET 305/526-6344 

5 0 0  BRZCKELL KEY DRIVE 305/913-8288 
A/P FEE 5 . 0 0  
Parking & Tolls. 1.00 
Gratuity ..........,; 2 2 . 0 0  

CC 605 DOUG SMITH m C & r l r  

a STC FEE 0 12.00%. .: 13 .2O 
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527100 4 PAX AE Directed By S W  LQ/28/04 

08:30X 

09:OQX 

a 

0 9  : oox a 

SMITH, DOUGLAS MR, 7 . 5 0  h r s '  x 70 .00  : 525 .00  

CONTACT: DOUG SMITH 
STAR ISLAND, EXACT ADDRESS TBA 
MIAMI DADE COMMUNITY COLLEGE-NORTH CAMPUS, WAIT 
THEN @ l t O Q  PM HEAD TO 
@DEPART MTA N #TBA 14:QOX 

m u z m  ORIENTAL, 5 0 0  BRICKELL KEY B RIVE ~ o ~ / s u - ~ ~ ~ I E J  

SIGlUATURE/MIA, 5700 NW 36TH STREET 3051526-6344 
Parking 6r Tolle. 7 . 5 0  
Gratuity.. .......... : 105.00  
STC FEE @ 12.00%.'.: 63.00 

CC 606 DOUG SMITH C l Y I I I  

#527100 TOTAL DUE. .  t 700.50 

527099 28 PAX A8 Directed By BUS 

SMITH, DOUGLAS MR. 5 . 5 0  hrs x 7 5 . 0 0  : 412.50 
MANDARIN ORIENTAL, 
CONTACT: DOUG SMITH 
S T M  IS-, EXACT ADDRE$$ TBA 
MIAMI b=E COMMUNITY COLLEGE, NORTH CAMPUS, WAIT 
WAIT, THEN @ 1:OO PM GO TO 
@DEPART MIA N #TBA 13:OOX 
SIGNATURE/MLA; 5700 NW 36TH STREET 305/526-6344 

500 BRICKELL KEY DRXVE 305/913-8288 

Gratuity ......... b a t  82 . 50 
STC FEE @ 12.004.. z 49 .50  

#527999 TOTAL DUE..: 544 e 50 
CC 4 0 1  DOUG SMITH 

, r r l C - r ~ r r * - I r , ~ - - - - - - - - - - - - - - - - - - - - - - ~ - - - - - ~ - - - - - - - - - - - - - - - - " - - -  

527098 2 8  PAX AEI Directed By BUS 

SMITH, DOUGLAS MR. 5 . 5 0  hx8 X 7 5 . 0 0  : 412 = 50 
MANDARIN ORIENTAL, 
STAR ISLAND, EXACT ADDRESS TBA, WAIT, THEN TO 
MIAMX DADE COMMUNITY COLLEGE, NORTH CAMPUS, WAIT 
WAIT, THEN Q 1t90 PM Go TO 
@DEPART MIA N # 13 : O O X  
SIGNATUREIMIA, 5 7 0 0  NW 36TH STREET 305/526-6344 

SO0 BRICKELL KEY DRXVE 305/913-8288 

Gratuity,. . . . . . . . . .  : 02 .50  
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e 

CC 402  DOUG ShITH 
STC FEE d 12 . O O % ,  : 4 9 . 5 0  

# 5 2 7 0 9 8  TOTAT, D U E . .  : 544 .so 
. . I I & L d  

10/28/04 527101 5 PAX As Directed By S W  

' b  

e 



ALEXIS MCGILL 

a> 
'r;r 

".r 4 -TAXICAB RECEIPT- 
'"! 

3 6  * 
FAREAMOUNT $ 

M a n d a r i n  O r i e n t a l ,  H i a m j  
C a f e  S a m b a 1  
500 Brickell Key D r i v e  

Miami, F L  3 3 1 3 1  

D a t e  i a c t 2 v m  0 9 ;  4 0 ~ ~  . 
305-913-8288 

Card Type:  MCIVisa 
A c c t  1): X X X X X X X X X X K X 3 9 9 6  
Exp D a t e :  03 /07  
Auth Coda:  085906 
Check: 1879 
T a b l e :  ?O/l 
Server: 106 A l e x  fl 
R e f  Nlrraber: 429913003732 

T A N Y A  LQHBARO 

S u b t o t e  I : 52 J 4  

, 

c 

. 



I CAB ' ;SN. NQ. 

TAG 
NO. 

I 

'* 
1.. 

a 

e 

a 

0 

* I * J o e ' s  S t o n e  C r a b  * q . 3  * * $ * Resraurant 4 * * ;Y 

Q a t a :  O c t 2 6 ' 0 4  IO: ? O P M  
Card r y g e :  V i s a  
Acct I I :  X X X X X X X X A X X X 3 3 9 6  
Exp Date: 03/07  
h t h  Code; 012637  
Chsck : 5625  
S e r v e r :  4 7  Denise 

TANYA LQHDARD 

Subtatal: 59 a 37 

a c c o r d i n g  t o  a y  card  lseuar  .- 
apreemmt . 
C u s t a m e r  C o p y  

c 

,:q! ; 

I 

I 
I 
I 
I 
I 

i 
1 

4 



e 

AXICAB RECEIPT 
t SLW e 

I 
L 
3 
0 c 
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, 
Date InvOK;B # 

2122344@ e ALEXIS MCGILL PAGE 23 

The Boca Group & Associates. hc. 
2701, W. Oakland Park Bivd., Suite 
Ft. Ladedale, FL 3331 1. 
954-3 15-3998 

Citizens Change 
Alexis Mc Gill 
I440 Broadway, t 6th Floor 
New Yo*, NY loOlS 

I 

100 

I0/27/2004 2004092 

1 -  I 

Terms 

Item 

Emurive Protection 

08SCrIptmn . 
- . 

Executive Protection 10/26-27/2004,4 Asents @ 16 S hrs. ea. = 
66 hrs. x $75 00 per hr. 

I 

Total 

QtY 

- t  

Due gq receipt 

Rate 

75 .O( 

- 
Arnounl 

1.9 50.O 

$4,950 00 

I PaymenWCredits $0.00 

$4,950.00 

I 
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0 

m 

* 

I 

e ALEXIS MCGILL 

D & S Balloonatics o f  Mimi 
2 148 1 Town Lakes Dr. 
Boca Raton F133486 

Fax (561) 367 7389 
INVOICE 
#BAL 026 

Ph (305) 310 8052 (561) 367 7389 

TO: I Citizenchange 
' 2440 Broadway, 16th Floor 

I New York, NY 10018 
Office 212.381.1589~2066 
Attention Janna Paschal I 

From: D & S Balloonatics of Miami 
Szlarna Goldsztajn 
SS# 589-99-6552. 
21481 T o w  Lakes Dr. Apt 5-22 
Boca Raton FI33486 

PAGE 24 

AMOUNT: $450.00 

9 

e 

0 

For: Two columns with printed balloons and star tops and one 
horizontal column to decorate the stage fox the Rock the Vote 
rally in Miami Dade College North Campus on October 28,2004. 

RECEIVED BY : Y , 

D & S Balloonatics of Miami 2 I48 1 T o w  Lakes DL 
Boca Raton Fl33486 

Ph (305) 310 8052 (561) 367 7389 
Fax (Sdl) 367 7389 

I 

* 
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0 

a 

0 

0 

I ,  

I '  ' 
I .  

$1,200 

$200 ; 

$900 '. 

$GOO 
I 

$150 : 

$1 50 

$2,300 

RcspcctfuUy submitted 

* 

* 

I 
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a 
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a 
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* 

(I) 

Invoice 
Prot~col Group, Inc. 

54 West nltnois Street, Suite 550 
Chicago, IL 60610 

Tel: +1.312.$27.5725 - Pax: +1.312.896.5165 

TO: Ms. Alexis McGill 
Citizens Change 

Date: October 21, 2004 

Terms: Payable upon receipt 

Descdpdon: 
Transportation for delegation: $1,5OO (estimate-actual amount will be billed) 
2 Suburbans and one mini bus and drivers, 3 vehicles; $100 p/h X 5 hours 

Staff hotel: $750 
3 nights, 2 rooms; $125 per night 

Perdiem. $450 
$50 per day/3 daysfig 

Management fee: $3,000 
6 days X $500 

Airport press availability set up and room rental1 $500 

Security barrier rental: $500 
Arrival area at coIlege, stanchions on site 

Staff AirFare: ‘$450 

Gas $200 

Management fees for VOD event in Milwaukee: $3,000 

Payable to: Pmtocof Group, Inc. 
Attn: Lola Fernandez 
54 West Illinois Street 
Suite 550 
Chicago, IL 60610 

T ~ x  W: 

a 

a 
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a 
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e "' 
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i 

a 1  

. .I" 

a t '  

*d  a 



82/18/1999 12: 25 2122344466 a ALEXIS MCGILL PAGE 32 

\ 



82/18/1999 12: 25 2122344466 

e 
ALEXIS MCGILL PAGE 33 

INVOICE FOR CLEVELAND LEAD ADVM+ICE: $2000 
Shawn Polk 
P.O. Box 5555 
Washington, DC 20016 
202-588-01 34 

Reimbmable Expenses: 

a 
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Janna Paschal 

PAGE 34 --------- L_I ---- ALEXIS MCGILL 

North- Airlines [ttip.summary@mnra.com] 
Tuesday, November 02,2004 10:41 PM 
Janna Paschal 
Northwest Airlines trip Summary and Receipt #NUODN8 

mai~html.html 

(31 EDMIWON MOORE 
1401 MONTAGUE ST NW 
WASHINGTON DC 20012-2852 

Thank you for chwsing Northwest Airlines. 

NWAKLM Reservations available at www.nwa.com or 1-800-225-2525. 

&Ticket Issue Date: 23CK'I'M 
Number of Passengers: 1 
Passenger/H-Ticket Number/Frequmt Flyer Number; 
MICHAEL 8ROOKSLASURE - 0122109409222 

YOUR RESERVATION: 
Date: WEDNESDAY, NOVEMBER 03 
Flight Numbef: NW3097 
Departs: CLEVELAND, OH (CLE), 03NOV at 815A 
Arrives: DETROIT, MI @TW), 03NOV at 913A 
Class: Q 
Seats: 05D 
Equipment: SFC 
NW3097 Operated by MESABA AVIATION 

Date: WEDNESDAY, NOVEMBER 03 
Flight Number: NW1402 
Departs: DETROIT, M (Drxlw), 03NOV at 1027A 

Class: Q 
Seats: 15F 
Equipment; D94 

Arrives: WASH D.C.-DULLES, DC (IAD), 03NOV at 1152A 

To sign up for complimentary Flight &r Gate Status Notification, viait http://webx25.nwa.com/c&i~ 



a 
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YOTJR RECEIPT INFORMATION: 
E-Ticket(s) Total: $399.39 US Dollars 
Fw: $333.94 
Tax: $47.6 
PFC: $18.00 
Fee Detail; 
Customs Fee: $0.00 
Immigration Fees: $0.00 
Aphis Fee: $0.00 

a 

e 
Method of Paymenk Exchange XXXXXXXXXXXX2002 Miles Debited: 

Other Restrictions: NON-REFUNDABLE//NON-REErLTNDABLE/PRtLTY IFOR CHGSFJON- 
TRANSFERABLE 4:; 

*' YOUR ELECTRONIC VOUCHER INFORMATION Glr . -" 

qr Electronic Credit Vouchers have been issued for the following passengers: 
Pi 

$1 
143 

MICHAEL BROOKSLASURE / Voucher Number Ol2O28OO52434 / Amount: 137.00 US0 

Vouchers may be used to purchase future travel on Northwest or KLM at nwa.com, through 
Northwest Reservations at 1-800-225-2525, or through your travel agent via WorldAgent Direct. See 
below for terms and conditions for use of Electronic Credit Vouchers. Electronic Credit Voucher 
information may also be viewed at nwa.mrn. 

a 

* Y y Y ~ r w I ~ * ~ * - * w ~ ~ ~ ~ * ~  

ELECTRONIC CREDITT VOUCmR TERMS AND CONDITIONS Electronic Credit Vouchers may be 
redeemed for future travel on Northwest or KLM. Vouchers may be usled only once. Valid for one 
ticket only-No residual value. Vouchers are valid for one year from date of issue. Vouders are mn- 
transferable and non-refundable. Vouchers have no cash value. Vouchers are void if sold or bartered. 

I. This Order and my carriage covered by it  am subject to the currently effective md applicable a 
tariffs, mnditions of carriage, rdes and regulations of the issuer and of the carrier to whom it i s  
directed and of any carrier perfomkg carriase under the ticket or tickets issued in exchange for this 
Order, * 
2. Except as otherwise provided in i ts  tariffs, conditions of carriage or rules and regulations, neither 

the issuer nor any carrier sha11 be liable to the purchaser or passenger named on the face hermf in the 
event of the loss or theft of this Order or if it is honored when presented by any person other than the 

2 

a 



Orbitz Travel Document 212234iiE 82/18/1999 12: 25 

a 

Janna Paschal 

Fmm: 
Sent: 
TO: Janna Paschat 

Subject: Orbitz Travel Document - Detroit 10/22/04 

Orbik Traveler Care ~ravelercare@orbitz corn J 
Frfday, October 22,2004 9:37 AM 

a 

a 

ALEXIS MCGILL c 

e 

0 

e 

Hello Janna, October 22, 2004 

Thanks far traveling with Orbifz. This e-mail 
confirms the ticket number(s) issued far the 
"Detroit 10/22/04" trip. Please review the ticket 
information : 

i 
mcurity update: Airports and airliner now require 
that you obtain a boarding pass before entering the 
security checkpoint Review the latest sirpart 
security rules. 

X IC K E l  I NF ORMAT1 0 NI 

Passcnger(a): KEVIN JEFFERSON 
Qrbitz record locator: OESEPOJA 
Alrllno ticket number@): Oi21577458201 

Ffiday, October 22,2004 
Northwest Airlines # 416 

Wsshlngron Ronald Reagan National (DCA) to Detroit 
Wayne County (DTW) 
Departure (DCA): October 22, 4.18 PM EDT 
(afternoon) 
Arrival (DTW): October 22, 5 5 4  PM EDT (evening) 
Class: Economy 
Seat assfgnmcnt: 36C 
yiewkhan ae seats 

Wednesday, October 27,2004 
Northwest Airfines # 238 

Detroit Wayne County ( O W )  to Washington Ronald 
Reagan National (DCA) 
Dcpartwre (DTW): October 27, 8.54 AM EDT 
(morning) 
ArlrhVal (OCA): October 27, 10: 16 AM EDT (morning) 
Class: Economy 

PAGE 36 -- ---- -- 

Page I of 3 

GWAT RATES 
Click for car and hotel rates in 
Detroit 

C A R E  i l f l T S  
We automatically send alerts 
about flight status, delays and 
cancdlatlons. Orbru wltl Send 
aIsrts to your E-mail. 
f paseha IQd e we ySQUa re.COm 

Send alerts to your phone or 
pager Update alerts setup 

ORBm ULTRAS 
AIRLrNE T I C W T  
PROTECTOR 
Protect against trip 
cancellatrons and interrupttons 
with Access America, an OrblM 
partner Coverage 15 available 
for a non-refundable airline 
tickct up to $3,090 Important 
llmltations apply. 
Buy Airline Ticket Pratectar 
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Invoice Page. 7 

Invoice: 333R 1 I268 

ALEXIS MCGILL 
8211 

1 

F-tdgnr Inc. # 221601 
1mq EastUth Street 
Clevdand OH 441 74 
Ph. 1218) m-22aa 

(216) 523-1265 D fax. -. 

G ustomer: ISA 40 Holdinw And Consulting, Inc. ph: (202) 58810134 
fax: (202) 588-0072 Gontact: Shawn Polk Customer 3995 

pescfipbon : Citizen Change emarl: ehawn@k@rnsn.com 
sales Person: Bernard Doyle 
Clerk: Bernard myle 

G a u n t  Foam togo Text on Whrte 2 1 12x18 25 705 Q-00 51 41 
1 l a  ty 1 srd ee I 5' 1 u nlt Goa I 1 nstall 1 Re m Totai . 

Product COlW D 
bmdptlon: 
Text 

h=dptlon: 

lnkjet Prht Mounted to Foamcorn 
CITIZEN 
CHANGE 

lntqet Print Mountad to Foamcore 

CHANGE 

2 pnnVMount foam Logo Text on White 1 1 36x24 87.410 0.00 87.41 
L 

%ZEN 
I ) -  Text: 

- 

Number: 3727885372 

0 

Notes' 

a 

Line Item Total: $130.82 

Shipping: $1 1-00 
Subtotal' $1 38.82 

Taxes: St1.11 
rotat: $1 80.93 

total Payments $1 60.03 
Balance Due: $0.00 
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e 
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Basil Smikle Associates L.LC 

INVOICE 

PAGE 41 

a 

ALL CHECKS SHOULD BE MADE PAYABLE TO: 
Basit Smikle & Associates 
2753 h a d w a y ,  #Z40 
New York, NY 10025 

Basil Sinikie Associates L.L.C. 
2753 Broadway 

New York, NY 10025 
0 917.521. 9715 (F) 212.694.9049 
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P' 

a 

Date: 

Re: 

Remitted to: ' 

2122344 66 Q ALEXIS MCGILL e 

Vote Or Pie! Pitbburgh Event 
Final Cast 

(As voluntarily revised t0/30/04, tarn) 

ACKNOWLE DGEMENT 

October 30,2004 

"Vote Or Die!" Evelit oh Wedaesday, October 27,2004, is Pittsburgh 

.The Empire 
1630 Smallman Street 
Pittsburgh, Pennsylvania 15222 

PAGE 42 

Remitted by:- Mlnyon Moore 
for Citizen Change 
1440 BroadwayJ 16th Floor 
New York, NY NOl8 
Attention: Alexis 

Transmitted by telefax to 202.63%.-5612 

--L-------".,-99l99--------~99---rn-.-*-------,".-grn*~.**----------..g,-..---.----------,---------*--------- 

This & d l  acknowledge pdyment by Mhyon Moore ofthe sum of Tell thousand dollars 
($10,0W), by charge to her personal Visa credit card, on the behaif o f  Citizen Change, for 
services, supplies, equipment and products, contracted for delivery and use in connection with 
the Z*V~te O r  Die!" Event on Wednesday, October 27,2004, at The Empire, 1630 Smallman 
Street, Pittsburgh, Pennsylvania; subject to settlement and collectiofi of the charge by The 
Empire, the payment shdl satsfy any and all. sums invoiced by The  Empire in connection 
therewith. 

Visa trmsaction attached. 

Xhunk you vmy much! 

a 
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OESCRIPTION AMOUNT 
I- 

Graphic design work $25 per hour Q 10 hours $250 
* . .. -.-.- .... 

Third Xdeas Inc 

TOTAL 

Pittsburgh Office 
120 E. North Avenue #I 
Pittsburgh, Pa, 15212 
Phons 412-321-1971 or 412-443.2762 

$250 

TO: 
Cltlzen Change 
1440 Broadway 16th Floor 
NY, NY 10018 

ALEXIS MCGILL 

INVOICE 

fNVOICE #1 
DATE. NOVEMBER 5,2004 

FOR: 
Craphlc deslgn work for tlckets and credentlals for October 27th, 
Cltlzen Change GOlV rally in Pittsburgh, PA. 

Make all check payable t~ Third Ideas Inc. 
If you have any questions concerning this invoice, contact Anire Mosley, 412-403-2762, realnubeone@yahoo.com 

0 
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e 
Road Operations lNVOICE 

Fer: 3 Burrer ulilhcd lor Special Event 



82/18/1999 12: 25 2122344466 e 
PAGE 46 _ _  - - -_-, ALEXIS MCGILL _-  -- 

e 



82/18/1999 12: 25 2122344466 e 
* 

Invoice #0001 

Kevm L. Jefferson 

To: Citizen Change 
P.O. 30x 7% 
Radio City. Station NY, NY 
10101 

ALEXIS MCGILL . e 

Re: For payment WI Organizntio~ and Advance Services zelldered by ICev~u L 
Jefferson a t  Wayne State Univexsity. 

Amoml: $2,000.00 

Please remit payment to ICevm L. Jefferson at 611 Pennsylvania Avenue, SE Suite 
416 Washington, DC 20003 

PAGE 47 - --- 

e 
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.- 

From: reservatian@omni hote1s.com 
Sent: 
Tor Janna Paschal 
Subject: 

Friday, October 22,2004 9-30 AM 

OMNI DETROIT HOTEL RIVER PLACE - Resewatian Confirmation 

m This is an automated email confirmation. 

We thank you for your patronage and wish you a pleasant stay at OMNI DETROIT HOTEL RXVEK 
PUCE. 

Reservation Confi.mation # 1004106301 

Accommodation : STANDARD ROOM HOUSE SPECIAL bed@) 
occupkd by : 1 Adult@) 0 Child(ren) 

Rate (per night plus tax): 

10/25/2004Z0/26/2004 149.00 USD CORPORATE RATE 
10/22/2004-10/24/2004 9500 WSD PHENOMENAL FRIDAY 

Total rate: 
583.00 USD excluding 

TAX= 22% 

Guarantee : AMERICA 
Cancellation : All cancel 
nights stay 

Hotel Information 
e---- 

OMNI DETROIT HOTEL RIVER PLACE 
1000 RIVER PLACX 
DETROIT MI 48207 

illed for 1 

Telephone : 313-259-9500 
1 
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TeMax : 313-259-3744 

,a - 

PAGE 49 - -- _-.-.- ALEXIS MCGILL 

Customer Information 
0 ..-- 

JEFFERSON, M3T.N 
1001 G STREET NW STE 300 
WASHINGTON DC Zoo01 e 

Your stay will qual@ for airbe miles. Please be sure we have your frequent flier number on file. 

If you have a question about this Tservation please contact us by telephone at 1-800-THE-OMNI or 
send us email at reservatims@omnihotels.com. Other customer requests will be confirmed at check- 

0 

+:; 
0) 
'V 
w 

'' 
ow 

~3 
u3 
P4 

You may obtain more information regarding Omni Hotels from our website at ww~.omnihote~.com, 
or for hotel specific information please visit http://www.omnihotels.comlhotels/default.asp?h-~d~5 

Join Omni HoteIs' Select Guest program now to enjoy even more lwnuy during your upcoming visit. 
Go to www.ornnihotels.com to learn about all the Select Guest benefits and to join 

' 

a 

a 

2 
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FOOD 
I IIK#)H 
BEER 
WINE 
TAX 
Service Chrg 

ALEXIS MCGILL PAGE 58 

a 

e 

JLU , UU 

21925 
15.00 
24.01'1 
19.20 

104.09 
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a O--ClVCD .t 3L 

: >EitC,I, ELfCflC:! 
C E T  :fSSION 

ZOO! JAN 19 P 4: 17 

SENSITIVE 

FEDERAL ELECTION COMMISSION 
999 E Street, NW. C" -. :---. t?! r.7 

.:.e ' .. . 
) 

a Washington, D.C. 20463 . m .  . ... 

. FIRST GENERAL COUNSEL'S REPORT 
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INTERNAL REPORTS CHECKED: Disclosum Reports- 
Conhibutor Indices 
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FEDERAL AGENCIES CHECKED: Noire- 

L GENERATION OF MATTER - 

This matter was generated by a Complaint submitted by Phil Peringtoon, Chair of the 

Colorado I k m d c  Party (“Complainant”), alleging violations of the Federal Election 

Campaign Act of 197 1 , as amtnded (“FECA” or “Act”), by Centennial Spirit, a Colorado non- 

profit corporatiwI. In addition to Centennial Spirit, respondents also include two office= of 

Centennial Spirit, one contractor, Congressman Scott McInnis and seven federal Republican 

campaign committees and their treasurers. ’ 
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Ir. JfACXUAfi AND LEGAL ANALYSIS . . . . . . . - .  
I , 

A. The An~~krrble Law - 
. .  

1. Raising and Expending Corporate Funds for Expresr'Advocacy 

a. Section 44l(b) 
.. 

Section 441b(a) of tbe-Act generally prohibits copnitions fiom using general treasury 

-funds to make a contribution or uipenditure, including an independent expenditure,' in 

connection with federal elections. Furthennore, the Act prohibits any candidate, pokd 

cmmittee or other pason &om knowingly accepting or receivin& and any officer or director of 

any corporation fiom consentiw to, any such contribution or expenditure. 2 U.S.C. #441b(a). 

HoweverB in FEC u. Mossochusetts Citizens for Lge, IncB 479 US. 238 (1 986) - 

("MCFL"), the S u m  Court held, inter uliu, that section 441b's prohibition of independent 

) 

, 

~~penditures &om a coqoration's general treasury finds cannot be applied constitutionally to a 

'%lass of organizations" that, althoua coprate in form, & not present the dangers that section 

+1b k designed to prevent. The Court determined that such o~@zatiOnS must have three 

distinct features. First, the copration must have been "f'ormd for the express purpose of 

promoting political ideas, and cannot engage in business activities." MCFL, 479 U.S. at 264. 

Second, the corporation must not have "shareholders or other persons affiliated so as to have a 

* 

claim on its assets or earnings." Id. Finally, the coxporntion must not have becn "established by 

a business corporation or a labor Union, and [must have] in place a policy not to accept 

contributions h r n  such entities." Id. 
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In 1995, the Commission pztnndgated 11 C.F.R # I  14.1OW implrmenting 2 U.S.C. 6 441b 

in list of MCFL. This regulation setg forth five criteria that must be met by the entity in order to 

.achieve the status of a "qualified nonprofit corporation." First, the corporation must have as its 

only express purpose the promotion of political ideas. l . 1  C.F.R 1 1 14.lO(c)(I). Second, the 

corpoiation cannot engage in business activities. 11 C.F.R. 8 114.10(~)(2). Third, the 

oorporation must not have shareholders or other persons who are afEliatcci in such a way that 

they might be able tb make a claim on the organization's as&ts or earaings; or have any persons 

who have been offbred a benefit such that it would act as a disincCntive fbr them to di-iate 

themselves h m  the corporation on the basis of 8 d i f f i c e  of opinion with the cdrporation on a 

political issue. 11 C.F.R. 9 114.10(~)(3). Fourth, the corporation must not have been established 

by ambusid corporation or a labor organbation, and must not sccept contributions, directly or. 

indirectly, fieom business co~rations or labor organizations. 1 1 C.F.R 6 114.1O(c)(4). Finally, 

the coqoration must be described in 26 U.S.C. 8 501@)(4). 11 C.F.R 9.114.1o(cx5). In 

addition, qualifid iron-profit coqmrations that makc independent expenditures in support 0r.h 

opposition to a f i ~ ~ I d  candidate aggregating in excess of two hundred and fifty dollars ($250) kr 

a catardar year must fire reports with the FEC in accordance with 1 I C.F.R 9% 109.2 and 

1 14.10(e)@), and &@ in writing to the Commission that they me h bct eligible for the 

exemption hm-the prohibitions against corporate expenditures. 1-1 C.F.R. 5 I 14.1 I(e)(I). 

b. Express Advocacy 

In M-L, the Supreme Court, relying on its earlier decision in BucHey v. Vuleov 

424 U.S. 1 (1976), ( "Bucklq '3 also held that the prohibition on corporate expenditures appiics 

only to expenditures for communications that contain "express advocacf' of the election or 

defeat of cl-ly identified candidates fbr fkderal office. 479 U.S. at 249. The Court explained 
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issues and candidates h m  more pointed exhortations to vote for particub persons." Id. "We 

therekc Concluded bi that CQsd (emphasis added) that a finding of 'express advocacy' depended 

upon theuse of language such as 'vote fir,' 'elect,' 'support,' ctc., Buckley, supra at 44, n.52. " 

pdcular persons." The MCFL newsletter bore the headline on the first page "EVERYTHING 

YOU NEED TO KNOW TO VOTE PROILFE," and stated that "[nJo pro=Iik candidate CM win 

in November without pur vote in Septemb#." "VOTE PRO-LIFE' WBS printed in 1- bold- 

-print on the kt-page, mt a0 which was adisciaimc  his [newrletkr]  doe^ not 

repm'mt an mdoisemeirt Of Myp8rtiCUlar candidate." A coupon was pmvicied that could bc 

t n t ~ ~  to the p l b  to d n d  v o h  who the "pm-liW' candidates were. In addition, the 

newsletter listed all the candidates d n g  for election in Massachusetts and identified each as 

supportiw or opposing certain issues, but katural pictures of only those candidates whose 

Based on these kts, the &ut held that the ncwskttcr contained ''upre& advocacf': 

The publication not only urges votem to vote for "pm-lifk" 
candidates, but also identifies and pmvides photogmphs of specific 
candidates fitting that description. The [newsletter] cannot be 
regardai as a mere discussion of public issues that by their nature 
raise the names of certain politicians. Rather, it pmvides tn eflect 
on explicit dimctiw(cmphasis added): vote for these (named) 
candidates. The fact that thio message is marginalIy less direct 
than ""Vote for Smith" does not change its essential nature. The 
[ncwStett#] goes beyond issue advocacy to express electoral 
advocacy. The disclaimer cannot negate this hct. 

. .  

. .  
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- .*. - The MCFL newsletter did not containky of the so-called "magic words" of fmtnotc 52 

bm-Buckfey: the Court nevertheless fdlurd that it did contain words which were 'Sin effkct" 

express advocacy. Although the llcwsIcftcI in MCFL did list issues and contain some issue 

advocacyD the Court bund that it crossed the line between issue advocacy d express advocacy 

by directing the attention of the readerhter to the voting records and photos of those candidates 

. 

QLPliCjf directive fo vote fbr the named p d i b  Candidases. This "in tffkt" test d the d y  

. that the Supreme Court has promulgated &r deciding when a publication becomes 

- - ~ ~ d v o c a c y . "  

- In FEC V. F ~ t c h ,  807 E2d 857; 862-864 (p Cr.) A. denW, 484 U.S. 850 (1987) 
-. 

'1 ~ F i u t c h " ) ,  the Ninth Circuit offbred a standard br ''expm~ advocacy" b a d  upon the . 

Supme Court's nrling in h & q y  and the lower cowt ruling in MCFL. (The decision did not 

discuss the Supreme Court's uin efkct'' standard fioln M W L ,  however.) The case conderned a 

negativegdvertirsement about president Carter placed three days bebm the 1980 general electiOn. 

After criticizing president Carter, the advertisement stated, "Ifhe succeeds the country will be 

buidened with four more years of incohmncies, ineptness, and illusion. . . ." The ad thm 

canctuded, "DON'T LET HIM DO IT." 807 F. 2d at 858. 

.. 
.. 

The Ninth Circuit held &it this advertisement contained express advocacy. In reaching ' 

its decision, the FirrgorcA court pointed but the k t  that limiting a finding of express advg~~a~y to 

speech that utilized the &lld "magic words" of Bu&q %uId preserve the First 

Amendment right of unfkttekd expression only at the expense of eviscerating the kt." 

i . .- 
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Id. at 863. While conceding that BucHqy did Mt draw a bright aud unambiguous line on this 

issue, the court conclucfcd~that express advocacy includes any message that, '%when ttad as a 

whole, and with limited rcfkcnce to external events, [is] susceptible of no other-reasonable 

interpretation but as an exhortation to vote fbr or against a specific caddnlr?.". Idd at 864. The 

CaRUt then-adopted a three part test: . .  

First, even if it is ndt prcscntd in the clearest, most explicit 
Ianguap, speech is "express" fbr present purposes if its message is 

. - - unmistakabie and unambiguous, s e v e  of only one plausible 
meaning Second, speech may only be termed "ad- if it 

- presents a clear plea br action, a d  thus opeech that is merely 
informative is not covered by the Act. Finally, it must be clear 

. what action is advocated. Speech annot k"eXprer0 advocacy of 
the election or defat of a clearly identified candidate" when 
msmable minds could diffbr as to whether it a vote 
fbr or against a candidate or mcoumgm the d e r  to take some 

- 

. .. -. 

r o a O f i c t i O l L  

Id. . .  

In 1995, the Commission promulgated I I C.F.R Q 100.22 to provide guidance on the 

concept of e i p k  'adwrcacy in accodance with juaicid interpretations kluding.B~ts9,  

Expressfy advocating means any communication that - 

a 

(a) uses phrases ouch as "vote fbr the Resident," %&ct pur 
congressman," "support the Republican challenger h r  U.S. 
Senate in Georgia," "Smith h r  Congress," "Bill McKay in 
'94," "vote Pro-Lih," or 'tote Pro-choice" accompankd by a 
listing of clearly identified candidates described as Pm-Life or 
pip.choice, 'Vote againstmold Hickory," "dekat" secompanied 
by a picture of one or more candidaqs), "reject the 
incumbent," or communications of campaign dogan@) or 
idvidwrl word(s), which in antext c8n have I#) other 
reasonable d 8  than to urge the election or de- of one or 
more clearly identified candidate(s), such as posters or bumper 
stickem, adver&kments, etc. which say "Nixon's the one," 
"Carter '76". "lRcagan/Bush," or "Mondale!"; or 

7 
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.e : :(b) .1When-takml aa a whole and with limit&d ref- to extanal 

events, such as the proximity to the election, could only be 

the election or defW of one or more clearl) identified 
..I . .  . . .  . .  . intapretcd byna masonable penromas containing advocacy of . - a 

-. . .&dw@.w- ..: - .. . . - 0  

(1) The electoral portion of the communication is 
. .. .. . . . ... I rmmistehble,unambiguoue,andsuegcstiveofonlyone . meaning;& ' 

. (2) Reasonable minds could not differ as to whether it - -  

! i  ! : I  
i 

encourages &tiom to elect or defeat one or more clearly 
identified candidat@) or encourages some other ldnd 
of actioa' 

. 

Recently, the issue of express advocacy in a corporate context WBS addtessed by a k k a l  

w ~ l f  the case of FEC v. Ckbttan Coalition, 52 F.Supp. 2d 45 (D.C.D.C. 1999) (%Wkthn 

C'itim"). The court looked at several ~0mmUnication~ distributed by the Christian Coalition 

. . .  :. ma-.:- . , - ..,* 
a i  

I -  
! I  

. .  . . .  

e 

a 

corhmunjcatioa Will be considerad c x p m  advocacy only in those instatrcw where a reasodle 

person would understand that the speech used, considered in the context of the entire 

communication, contained an explicit directive to take electoral action in suppod of the election 

or d e b t  of a clearly identified candidate. Id. at 62. 

a 

1 

8 

. .  
. .  



.-I .. -%he mailia at issue in theC&&fjm C'fith msc was distributed ixmiediately prior to 5 
e .oaorgia's~July 

0 letter stated, in part: a 

. U&r the heading, "State Coalition Update - July 1994", the cover 
. -  

- 7 b  Primary elections me here! on Tlae&y, July 19, Gwz@ans will 
nominate Democratic and/or Republican candidates h r  the offices of; 

I a. 

. - I Govexnorw Lt. Governor, Irrsurance Commissioner, .Congress, Public 
Service Commissioner and the State Legislature. To help you preparc br 

. your trip to the voting txmth,wehaveencloead a amplancntaxyvotcr ID 
card. This personalized c@ lists yaurcongmsionaI d i d c t  and pur 
State House and State Senate districts. We have also enclosed a 

. C o m i o n a l  Scorecard which you may take to the voting booth. The 
only incumbent Congressm~ whohas a primay election is Congrwsmen 
Newt Gingrich - a Christian Wition 100 percenter. Make sure that you 
save this scorecard b r  November, however, because aIl other 
Congmsmen are opposed in the General Election. 

-. 

Idm at 5%. .. 
I .  

The court hund that this mailing, which was clearly directed to the reader as voterw 

wnstituted express advocacy as it pertained to the d i d a c y  of Newt Gingich While the 

enclod S C O ~  did mt overtly k 1 L h  who they should VOW fii#, the court bund that the 

that while the 8coIccBTd was k ~ r e  in the votingbooth, it really was not needed br the 

Cangressionrl Primuy, because the ~nlychallenged incumbent WBS Newt Gingrich and he was a 

"100 pei#nttr." Further, the mutt noted that while Mr. Gingrich's elevated standing with the 

Christian Coalition is explicitly highli@tui, and.while the recipients of the mailins am informed 

that the seat is contested, the opponent is d e r  identified. The court hund that "the 

unmistakable rndw of the letter is that because Newt Gingrich has votd as the Coalition 

would have wanted him to on every vote the Coalition considered significant, the read& should 

vote fbr him in the primary electio~" 1': at 65. Moreover, "[w]hik marginally l c s ~  direct than 
. .  
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.saying ‘Vom for Newt Ghgrkh,c the 1etfer.ia effect is explicit that the rcadez should enter the 

voting boothwith dre~knowledge that Speeer Gingrich was a ‘Christian Cditim 100 permnter’ 

and thuefbre the readerlohould vote fbrhim.” 1d:Tk court also noted that %bile the ‘#cp~ess 

dvocacy: .stapdd=is wceptible of circumvention by all manner of linguistic artifice, merely 

.. 

. .  
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3. Contribution Limit& 

. 

Pursuant to 2 USC. 8 441a(aXl)o, no ptnron shall make contributions to any political 

committee other than a canrlidntc's authorized political cornxnittcc, or a party committee, in a 

calender year which, in the aggregate, exceed 35,OOO. Pursuant to 2 U.S.C. 8 Mt4a)(3), no 

0 
individual shall make contributions w i n g  more than $25,000 in any calendar year. 

4. Coordinated Expenditunr. 

"Contribution" is de- by 2 U.S.C. 943 1(8)(a)(i) as, "(8)ny gift subscription, loan, 

a advance, or deposit of mon& or anything of value made by any person for the purpose of 

a . .  .. 
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any election for federal office whic4h  themaggregate, exceed $1,000.'' Furthermore, it isillegal 

fbr any patitical committee to b w h g l y  accept any codbution in violation of section 441a 2 

candidate." A,U expenditure made on behalf of a candidate or the candidate's committm which is 

not an independent cxpedturc'is.an in-W contribution as defined in 2 U.SDC.#441(a)(7)(B)(i). 

Recently, in C k i s t b  cwution, q m ,  the murt identified two ways in which 

"cooadination" could OCC~V. First,  dinati at ion occuis when "... expmsive coordinated 

cxpcnditms are made at the request or the =@on of the candidate or an authorized agent." 

Id at 91. S C C O ~ ,  coordination occws whGn "...the didnrr? or b ~ ~ U W B  CBUI exercise control 

over, or where there has been substantial discus8ion=or negotiation between the caimprign and the 

over, a canmunicationms: (1) antenu; (i) t i m i i  (3) location,  mod^, or in- 

audience ( e.& choice between newspaper or radio adverbmat); or (4) 'voIume' (e.& number 

of copies of printed mattrials or hquency of media spots)." Id at 92. The court went on to 

discurs the situation in which an individual worked both hr 8 campaign and br an cn~ty making - 

the expenditures in question. The court held that such contacts done, absent proof of discussion 

13 
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'First Genera1 Counsel's R c ~ o ~  

or nesotiation, would not be sufficient to establish coordination. fd. at 96-97. The Commission * 

i 
a .  . .  dkided not to appeal this decision.' . . 

. .  
- - - - 1  

I 
I .  

* I  
I !  

I 

. .  

. .  

. .  

. .  . 
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On November 30. ZOOO, the Commission approvcd a new Ale on 'coordination" among candidates. political partier 1 '  . and outside organizations. The rule will tokc cflccr this year, following a period of ConZgesrional review. 

14 
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B. Tbe Comdaint 

The complaint in this matter is directed at Centennial Spirit, a Colorado nonprofit 

corporation incorporated on July 28,1998. Marry of the tkctual allegations in the complaint arc 

based on eight Colorado newspaper articles (atkhed to the complaint), including the allegation 

that "[tlhe formation of Centennial Spirit reflects a disturbing trend in Colorado in which 

Colorado Republicans have been systematically evading state and fderal etection laws by 

foming 'educational' corporations br the purpose of conducting Republican getlout-the-vote 

efforts with undisclosed, corporate W S m "  

Citing to attached news articles b m  the Rocky Mountain News, Complainant alleges 

that Centennial Spirit was organized by a former Chair of the Colorado Republican Party, Donald 

k i n ,  assisted by Conpssman Scott McInnis and Mike Hesse. Natalie Mew, hrmer Colorado 

Republican Secretary of State, is reportedly Chairman of Centennial Spirit, and the organization 

reportedly had a budget of Sl million in 1998. Again citing to an attached Rocky Mountain 

News article, Complainant alleges that "[tlhe stated goal of these groups is to promote the GOP's 

legislative and statewide candidates and presumably fkderal candidates." 

AccordiQg to the Complainant, the Colorado Democratic Party, on October 19, 1998, 

obtained-a Centennial Spirit direct mail advertisement (attached to the complaint). Complainant 

states that the Rocky Mountain News reported that 575,000 of the m&lers were sent out 

statewide. Cornplainant alleges that the mailer, "exhorts the reader io vote for a listing of clearly 

identified fderal and non-fderal Colorado candidates ...? -To support this contention, . 

15 



nComplatrant pmvides a -tive summion of the mailer's contents, including the provision of I 

1 

an absentee ballot application therein and a small-print disclaimer reading "Paid for by 

-Centennial Spirit, a Colorado non-profit 

evidenced bf' the mailer, "Centennial Spirit's activities expressly advocate the election of 

According to the Complainant, '%is ' 

- 1  I 

a 
I 

1 
I 

! 

q 
1 

I 

. Republican candidates,-and b a d  on information and belief, the activities of Centennial Spirit 

arc 'coordinated' with Republican candidates and party comrnittees.'" 

.. 
i 

.. 

. .  . .  ' .  

9 s- - n .  Third, Comp/einant maintains that "by , 

0 presumably accepting contributions in excess of SS,ooO,," Centennid S p i t  has atso violated 

2 U.S.C. 0 MIa(I)(C).- Fourth, Complainant dIeges that Centennial Spirit made contributions in 

excess of S1,OOO ta at least six.f-t candidates in VioIation of 2 U.S.C. 55 44Ia(a)(l)(A) and . 
e 

Wa(9 in connection with.the mail?. This alkgation is b a d  on Complainane's conclusion drat 

"tilt is inconceivable that Centennial Spirit could have made any expenditure that was 

i . .. 

. independent of any federal candidate," because, allegedly, a number of "seasoned Republican 

16 
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operatives" and "party repla#'.wcrc involved in operating Ccnttnnial Spitit, C o m m a n  

Scott McInniS was reportedly raising h d s  fbr the organization, and M c W '  picture, as well as 

prof#sional photogcaphs of cvw other Colorado Republican fiaderal candidatqappear in'the 

mailer "that is -the basis ofthis complaint." 

. . .  

C. Ths.Reswnses. I . . . .  

Rqmndents Centennial Spirit, h n a l d  Bain, Scott McInnis and Fnends of Scott M c I ~ i s ,  

Michael Hesse, Natalie Meyct, Bob Grctnlee kr Congres9, Bob Schafk for Congress, and 

Tancredo for C o p  Committee, all responded separately, by swoxn affidavits, to the 

complaint: The Campbell Victory Fund, Heflcy for Congress and Nancy McClanahan Goes fo 

Congress each responded byunsworn letter. 
i[ 

I 
Donald Bain responded on behalf of Centennial Spirit. He states that Centennial Spirit is 

a Colorado non-profit corporation, "organized exclusively b r  educational pwpo~es,~' that is not 

permitted to "advocate the elktion or defeat of any candidate fbr public office," as set forth in its 

Artictes of Incarpdon attach4 to the complaint. According to Mr. Bain, Centennial Spirit has 

not claimed any cxunptidn b m  federal income taxation pursuant to Section 501(c) of the . 

' h t d  Revenue Code. He identifies himself as Secretary-Treasurer of Ccntmnial Spirit, - 

Natalie Meycr as President and Chairman; and Michael Hesse as II conbract consultant to the 

organization. Mr. Bain avm that Congressman Mckuris hdds no position with Centennial 

- Spirit, d while assisting in raising fhds fbr it, "did not cooperate or consult with Centtrurial L 

a 
Spirit wnccming its program or its disbursements and no disbursements were made by 

Centennial Spirit in concert with or at the request or suggestion of congressman McMs." . .  



i 
. .I , 4 

. .  

.. 

candida& or candidate committee and was not prepared, paid h r  or mailed in concert with, or at 

Bin, everyone assochtd with Ccntcnnisl Spirit was told orally and in fit ing that "Centdal  

-Spirit was not permitted to engage in express advocacy and that its disbursements were not to be 

made in cooperation or consultation with any candidate or candidate committee."' Centennial 

Spirit's response docs mt'speeificdly address Comphhant's allegations that Centennial Spirit 

. .  

I written dmooition, d a d  Spmnber IO, 1998, ir upehcd to the =pome. Mr. M n  dditionrlly stam that the 
-wry s t d a d  of "coordinrsion" is wo vague, urd should not be mpplicd until the conclusion of the conrmimion's pading 
Nldi I IS 
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~ i n t  w co\mrer8 ~cporr 

IGcGivtd:or disbursed corporate h c i s  in violation of 2 U.S.C. 1 441bDwr does its Articles of ' 

Incorporation contain-any txpresoion of a policy against such activities. 

The sworn respo~cs of Natalie Meyer, Michael Hesse, arrdhnald Bain egch aver (with 

d i a t  variations in wording) that "to thebest of my information and belia [Centennial Spirit's 

rcspnsc to the complaint] is true and accurate." 

. Scott McInnis' response states that he was etected to Congms h m  the Third District of 

Colorado in 199& He avers that he has never becn an officer or director of Centennial Spirit, 

that he assisted the orpnization in raising h d s  fbr educational program8 because he believes in 

its purposes and undemtod that it would not engage in express d k y .  Fur&er, 

0 

hk. McInnis statos that hc did partkipatah developing Centennial Spirit's educational 

pmgam. Nor did he ''coopate orrpnsult with them or makc any requests or sumtiom to 

them concerning their FinallyD Mr. McInnis avers that "I was not inbnncd in 

advance that my picture would appear, dong With other candidates, in a mailer distributed by 

Centadd Spirit and I did not provide them with my photograph."- 

Dennis K@, m u m o f  Friends f ir  Scott McInnis, Inc., MrD McInnis' campti5 . 

committee h r  the 1998 Congressional election, states that the CominiffeG "received 110 .- 

cooperated with Centennial Spirit concerning,'' nor '?quested or suggested that Centennial Spirit 

make anyD@' disbursements. According to Mr. King, the committee 'Lhss no direct knowldm or 

information about the activities of Centennial Spirit complained about in the complaint." 

In response to the Complaint, the Campbell Victory Fund and Aaron Clark, as treasurer, 

. .submitted a one sentence letter stating, ''Inksponse to-your letter regarding Mk 4840, we have 
.. ) 
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*no connection with or knowledge about Centennial Spirit and know nothing about the piece of 

The tespanse of the Bob Greenlee for Congress Committee and Clair Ann Bechann, rn 

'muxer, wnsietsoEa &over letterand two affidavits-one by campaign manager Sean Murphy 

and one by Clair Ann Beckmann. Murphy states that he was h i l i a r  with Centennial Spirit and 

has had "infonnaf discussions on apemod lever'with some p~1sons kwolved in Centermid 

Spirit but has never had any involvement in their operations. Beckmam states that she was not 

camiliar with Centennial Spiritpior to the notification lettcr that she receival h m  the FEC on 

November 2,4998 and has had 110 contact, 110 personal involveincnt with or laowledge of any 

pctso~ls who worked for Centennial Spirit. Furthmnoxe, both afMavits contain statcmenb that 

h e  photogmpb of G r d e c  and his positions on the issues were publicly available and that they 

rn not aware, of any pcxaons who might have piovidcd such items to dnrttnnial Spirit. Bob 

S d d k  h r  Congress and Arthur R Willis I& as treasurer, responded with dlidavits hxn Willis 

d h m  campaign maaagcr Sean Walsh. Both afMavits are identical to Beckmann's affidavit 

above with only the names of the individuals and coxnmitkcs involved changed 
f 

The response of H d e y  k Congms and Fdrick R Reynolds, as treasurer, consiists of a 

letter h m  Reynolds stating that he has not had anywrrcspondcnce with Centennid Spirit, 

"w&&n or verbally," that they were not asked for and did not give permission to Centennial 

Spjxit to publish anything on'& campaign's behalf, and that they did not mise funds br or 

contribute to or d v e  funds h m  Centennial Spirk The respo~~st of the Tancredo for Congress 

Committee and.Raymond Gifford, as treasurer, consists of a fetter and affidavit h m  Giffird that 

denies that Centemid Spirit ever expressly advocated Tancredo's election and that Tancredo k r  

Congmm neither benefited b m  any express advocacy by Centdal  Spirit nor coordinated any - 
I 
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activities or expcndituies with Centmnial Spirit. Nancy McLanahaa Goes to C o n p s s  and 
I 

Janice C.-Pdns, as.troasmr, responded with a letter firom Mns which states that neither she 

nor the committee had any kr0H;ledgc of the "independent expenditure in question2 and that 

their btrPaowledge of the d t e r  was when they received it in the mail prior to the election. 

- D. Analv~b 

: -1. Exprcrr Advocacy, Coodindon and Related hsuer 

The Centennial Spirit mailer at issue hem is a bur-pap d l e r  containing text d 

ph~togmphs, with an hued of tbur pages M b h g  early Voting by absentee ballot hr the 

N ~ ~ ~ m b c r  3d election, early vote locstions, d two p m d d r c s d  ab- ballot spplication 

poatcardswhich could be detached and mailed to cwntyclerlrp' offices. At the bottomofone 

e . Spirit over the words, in bold print, T i m e  Sensitive Materiru)m XmmediatdyfW and, auws 

the~ttom,thcphmsc"COLDRADO~S 1998CANDIDATES." Thcbackcovcrpagmtates 

VOTEEARLY NOW!" in- trpe and then, in smati~type, th~W0;ds ~ O N T  LET EL 

m o  STOP YOU FROM VOTING ON NOVEMBER 3=!" On the fht interior page' m the 
* 

. 

. WO&, "COLORADO'S 1998 CANDDATES'D d a  which -the MIXICS and 

photographs of U.S. senatorial candidate Bcn Ni@thom Campbell, and congressional 

candidates Nancy MCClmahan, Bob Gr~arkB Scott McInni~, Bob-Schaffer, Joel Hefley and 

Tom Tancredo, as well as the candidates for GovernorB Lieutenant Gomor, Secretary of State, 

a- 

0 ) Attorney General, Treasurer d, without a photograph, Colorado University Regent at m. 
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Despi&.the fact that these individuals constituted all the statewide Republican candidates- 

d n g  in aegeneral election, nowhere on the mailer arc any of these c d i &  identified as 

- 
I 

Republicans. Moreover, no other candidates for those offices appear or are mentioned in the 

mailer, even tbugh at least ail the Acderal candidates had opponents. - 

On the facing intmor page, in large bold pint, arc the words "HERE IS WHAT 

THESE CANDIDATES STAND FOR" followed by seven listed phrases: "smatter 

govexnmcnt; Local control of education; Pmtccting Social S d t y  b r  our senioa; Rchxming 

theIate3nalRdvnrueSenriCeandourtaxsystan;Responsible~ =p of Mtural resources; 

&crease rcsoucc~s to f@ the innux of drug u ~ t  in Colodo; [d] Equal opportunity hr ~ v c r y  

- individual." This list is ~ l lowed  by the words, in bold, "Plerut make sure to Vote!n A small 

but legible disclaimer appears at the bottom of this page which strites, "TIC& mailer dow not 

TUX'E EARLY NOW! Don't Let El Nino stop you &om wting on November 3d!." Morawer, 

the electoral action advocated by Centcdal Spirit is 1- to the identified and pictured 

individuaIs-!"Colorado's 1998 Candidates." The mailer directs the madeihrot~f~ attention to 

*seven catch=phrasbs but assips no significance to those catch-phrases except that they arc the 

positiom of (and, implicitly, reasons to vote fbr) thesc clearly identified candidates in the 

. - u p d i n g  election. me m a i ~ s  message, in e ~ t ,  is "HERE IS WHAT THESE 

CANDIDATES STAND FOR, their positions arc !m laudable that they alone are COLoRADomS 

1998 CANDIDATES, now Please Make Sure to Vote." Under such circumstances, the action . 
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.arc the hctional equivalent of "vote tbi' these candidates. 

The focus of the mailer is on clearly identified (with photos, names and offices they.are . 

d n g  br) candidates, promoted m ''COLXIRADO'S 1998 CANDIDATES," who also jut 

happen to be all of the statewide Republican candidates up br election in 1998. There is no 

d k m c e  to the opponents of these identified candidates. The catch-phnses listed under ''HERE 

.S WHAT THESE CANDIDATES STAND FORm'~rve.no real fiurction except to identi@ the 

candidates with those c a t c h - p m  br purporres of electoral action and the only action in 

the mailer is voting. cssltennial spirit implicitly lrelarowledg~ mi much in its response ~ h n r  it 

says, "Ifa recipient disagrad with one or more of the points hr which this mailer states thc 

C .  

identified candidates stand, he or she likely would read the d t e r  aa providing a reason f~ vote 

against the candidates.- 
. 
The only arguable iosue' positions in the mailer, namely the catch=phrases, contain 

advocacy wntaincd within the &&-phrases themsetves-no discussion of pros and COM of 

. the underlying issues. Furthermore, readers are not asked to engage in any issue advocacy 

themselves. No i n f b d o n  is pmvided on how any of the candidates-listed or unlisted--migtrt 

be w t e d  or influenced on the underlying issues. No intbnnaxion is pvided on how to 

advance the mailer's issue agenda, except to vote tbr the candidates identified by the mailer as 

standing for these positions. Besides, most of the positions that the idartifid candidates 

purportedly "stand for'' am phrased SO bmdly(e.g., "Protecting Social S-urity fbr our senior 

-citizens", "Responsible stew-p of natural h&ourccs," "Equal opportunity tbr cvery I. 
. .  
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simply a way h r  the Bufhocs to identie the listed candidates as laudable C d i d a t e s r n  

The mailer docs not set out a "discussion of issues that by their nature raise the names of 

certain politicians." MC'L, supra, at 249. TO the contrary, it fiocuses on the adwrcacy of - 

candidates, not issues Even if Centennial Spirit's contention that %hen read as a whole, [the 

mailer] is not susceptible of an interpkbtion that it is on& an exhortation to vote br specifw 

didates"@nphash added) is found to be not wholly inaccurate, the mailer clearly qntains 

The C&tcnnial Spirit maiIer, in many ways, resembles the newsletter fiund to have 

contained express advocacy in MWL Neither publication contains any of !he W c  word" 

phtases listed in &&9. Thi MCFL newsletter set out the position8 of all candidates, but 

highlighted and identified, by use of photographs, those candidates whoie pro-life views WQC 

consistent with those of MCFL, d UI@ V O ~  t~ "VOTE PRO-LIFE!" S k l ~ I y ,  the 

Centennial Spirit mailer highlights a single group of candidates--"Colorado's 1998 Candida-"- 

links them to a set of positions which identie them as laudable candidates and then urges 

readers uPlcnpr! make sure to vote? Thus, Iike the newsletter at issue in M#L, the mailer in the 

fior [these candidates]' does not change its essential nBtLlrCrn'' Id That the mailer claims not to 
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Fii-1 coqascl'r Report 

Wtitut-e an endorsement of any candidate can not .insdate it h m  the fact that it expressly -. 
.I 

advocates the election.oEclearly-identifid ftderaf candidates. Id. 

The conclusion that the Centennial Spirit mailer contains express advocacy is also 0 - m -  .. 
supported by the Christian Coalition decision, supm, a cam decided after the promulgation of ' 

11 C.F.R. #100.22. ?heEhr&tiun Coalition court bnnulated a test for express advocacy based 

primarily upon the Bucklq and M%FL decisions born the U.S. Su-e Court. 

The Centennial Spirit mailer, like the Christian Coalition publication, is clearly directed 

at the yreadcr as voter." It "in ef?kct contain[s] explicit directives," in the hrm of "action verbs 

or their firnctional cquivalds,"-"Vok Early Now" on the mvcr page and "Please Make Sure to 

Vote" on the page containing the list hder "Here's What These Candidates Stand For." In the 

wntcxt ofthe =tire communication, the d o n  verb "vote" in these phrases becomes the 

mtional equivalent of "vote hr" the clearly identified candidates. 'O As in ChdrtiaM Cdttton, 

no opponents of the clearly identified candidates are identified nor arc their positions on the 

issues set hrth. Just as Newt Gingrich was extolled as a Christian Coalition "100 percenter," the 

candidates in the Centennial Spirit mailer are linked to a single lltrics of positions, cast in a 

fivorable light, and deemed to be "Colomdo's 1998 Candidates." While "marginally less direct'' 

than saying "vote for these candidates," the mailer is in e fkt  an explicit directive that because 

Centamial Spirit's statuncnt in its ruponsc that mdm of the mailer arc left b vote for 
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that he sent a mekorandum dated September IO, 1998 to Centennial Spirit personnel stating that 

Centennial Spirit's udisbrrrsements were not to be ma& in COOPefaSiOa or consuItation with any 

the I.anlii&tes if they like the listed positions and against them if they do not, not only - 

aclooowledgca, thbt the mailer is directed b readers 

- 
I 

. voters, but supports the proposition that, 

. - 

: j  a '  ' 

! I  
ai 1 

one way or another, it contains express advocacy under the standardti set hrth in 100.22(a) as 

we11 as in MWL." -ore, it appeaft that centennia~ Spirit's rnaiter represents M 

indcpgldcnt expenditure, unlcss the evidence shows that the e~pendinulc was coordinatd 

Under the standards set out in C M t h  CmIifiom, however, there is insufficient ,evidence to 

b w  that the expenditures in connection with the mailer were COOrdina)rA. 

I 
I 

; I  

a the presence of candidate photographs in the mailer. Congmsman McMs' sworn mpme 

states that he did not ampaate or COIISUft with, or make xeqmst8 or suggestions, to Centennial 

Spirit x q d i n g  its disb-ts, and that he did not know his picture would appear in the 
8 mailer or suppIy his photomh. Hi campaign committee also denid any coordination with 

Centennial Spirit. The remaiader of the committee respond#rts likewise either denied 

a 

. .  
I .  



e * .  
- E .- The available evidence, including owom statehents, - thus indicates that Centennial Spirit 

created and distributed the mailer on its own. Cdainly, there is nothing in the d l e r  that would 

require the assistance ofany candidate, since it mt# no controversial issue positions, makes no 

w i d  promises ahd passes on no iafbnnation that d d  not be readily obvious to anyone in the 

general public enduses photographs which, respondents &xn the Granlee and Schaffii 

CUIIP- spe~ifically aver, II~G d t y  availabte to tk publica 

Without wodmat~ ‘on, the expenditure br the mailer mariG by Centaurid Spirit does mt 

. constitute a ucontribution” f;br the purposeg of the bi t s  set out in the FECA mctions alleged in 

prohibited co~porate expcnditurc unless it is B uqualifid wnpmfit oorporation” within the 

meaning of 11 C.F.R.# 11410. 

. -  

.e..-., . .. . ..-.. .. 

) -  
.L-- 
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'First Gc?#firl Counsel's Report 

e 

. Since the available evidence seems 

to suggest that Michael Hesse was only a contractor with Centennial Spirit, this offrce 

recommends that the Commission find no reason to believe that he or any respondent other than I 

I 

those reknced above violated 2 U.S.C. 8 441b. 

a -  
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’ Complainant also alleges that by accepting a gift of SlOO,ooO, as reported in an October 

21,1998 Rocky Mountain News article attached to the complaint, Centennial Spirit violafed 2 

UmSmcD 9 441a(a)(1)(C), which states that “[nlo person shall malce contributions tb any other 

political committee in MY calendar year which, in the aggregate, exceed $S,OOO.” However, this 

statutory section deals with making contributions, not accepting them. Therefbre, this onice 

I ’  

e 
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Iv. RECOMMENDATIONS , 

1. 

2. 

3e 

4 e  

Find no reason to believe that centennial Sp%t violated 2 USeC. #§441a(a)(l)(A), 
44la(a)(I)(C) or I I CFeR 1 10.1 I(a)(S). 

I 

~ i n d  no w k  to believe that CO- satt MCWS, a t ~ ~ p b ~ i i  victory~~nd 
a d  Anon L. C w  as Trm~urer, Bob Greenlee br Congress Committee and Clair 
Ann beck ma^, as Treasruw, Friends of Scott Mclnnis and Dennis King, as 
T m a ~ m ,  Bob S b f k  br COW a Arthur R e  Willis XI, a~ Treas~m, Hefley 
for Congress and Fredrick R. Reynolds, as Treasurer, Taxmedo for Congress 
Committee and Raymond Giffbd, as Treasurer, or Nancy Meclanahan Goes to 
Congrew~ and J ~ C C  Peridns, BS Tm- Violated 2 U.S.C. 89 Mla(t) or Mlbe 

5 e  Find IIO reason to believe that Mike H e s ~ e  violated the Act. 

a j 

e 
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h DiCaprio 

Vote or Die 
Hello mayone, it s great to be with,you here today in 

I come to you today, not as a politician, a scientist, or even an actor, but 
as aconcemed citizen. 

I hvedt been that active in political camp~gns bcke.  I've gottm involv.ed thb time 
arouucl becaus I believe that, without a doubt, this is the most important election of OUT 
lifetime. We are at a political crsssroads in our country! 

The prospect of not ha- jobs when you graduate, the fact that SO many of pur  peers 
are at war, and $0 many American's don't have healthcare, fhe erosion of our fieed~ms, 
or the ever expanding irrflumce of corporations on our legislature has motivated me to e a stand at this .defining moment. 

I 

We are at a turning point in our country, this is not jut an ehtion to 
decide a single president 

I 

Our Supreme Court, the most pow- court in the world, is about l~ undergo 
a substantial change. Several of the members of the Supreme Court 
are about to retire and the ideological makeup of their replacements depends on 
ourvote. REMEMB ER, the power of our collective vote will determine the direction of 
our court. 

We have an opportunity to influence the policies of our country for emerations to come. 

You can not affod to be uninterested. You cannot afford to be detached h m  this 
election. You m o t  turn your back on the future of our country. 

We are not POWERLESS! 
If you care &out 44 million Americans that have no health insurance, 
The 1 in 6 children who live in poverty, 
The One child that dies of gunfire every three hours 

1 The 30 million that s u f k  from himger 
The 7 out of 10 fourth graders w b ~  cannot read or do math at the coeect 
level ' .  

?HEN YOU MUST USE YOUR POWER TO RISE UP AND BE HEARD BY VOTING 
ON NOVEMBeR 2*! 

I am happy to be a part of Citizen Change bemiuseit is about educating young pe~ple 
about the process. Part of the process is fiding those issues that motivate you personally 
the most. i 
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One isme io particular that motivated me to get involved is the m h m a t  Scientists 
say, the mvkmmentd age is here, We’re told consistently lchat we need to reduce OUI 
depmw on oil, foreign and domestic. But we can’t xdce this a reality unless we 
participate in the process timi actively protect our environment. LGCS set- an example for 
fitm generatim to move envirmnen&m h m  beh8 a philosophy of a passioIlats 
minority to a way o f  life, 

Did you know that there bve b a n  drastic changes made in ovm 200 envkonme~tal 
protection laws in the past few years? DO you know how they afk t  PUT conm3unitJR 
There is no coiacidence that things like toxic wasfe dumps and chemical p l m ~  seem to 
find their way into pow neighborboo&. Pollution always pursues the path 
of least resistance which leads it straight into low income and mhoriv CommUIllities. 

If you live in a low-income area, your chance of toxic contamhation doubles. Irr ht, 
60% of Black and Latitlo Americsas ,live in comm~ties with at least one toxic waste 
site. Statistics suggest that Govemmmt regulatm are much more lenient on COTPOC8fioons 
that pollute in a minority neighborhood. The average fine for baudnus waste pollution 
in a white neighborhood is $330,000 versus a $55,000 fine in a minority neighborhood. 

How do we change that? VOTE OR DIE! 

Over the pasf 30 years, voting has declined s t e d y  in the United States. According to the 
Federal Election Commission, only 36 percat of eligible young people voted in the 2000 
Prwidential Electb~. 

Clearly we have the power but we don’t use it. 
42 million young people have the power to vote, and only a &tion of them-lO% could 
change the course of an election, the direction of our country, if they voted. 

Democracy is: an ideal. We have to make it a reality. 

I don’t need to tell you how important yourvote is. 
Your vote will decide the outcome of this electioa 
Please make sure that you, pur  family and your fiends vote. 
Do not sit this one out. 
Do not remain silent. 

- i  

a 

8 

Vote or die! 



EXHIBIT N 



Page 22 

40 of 40 DOCUMENTS 

Copyright 2004 Cable News Network 
All fights Reserved 

CNN 

a SHOW. ANDERSON COOPER 360 DEGREES 19.00 

September 2,2004 Thursday 

Transcript ## 090201CN.V98 

SECTION: News; Domestic 

LENGTH: 8933 words 

3EADLWE: More Than lko Million Flonda Residents Fleeing Frances; Interview With White House Press Secretary 
Scott McClellan 

GUESTS: Scott McClellan, Ted Koppel, Sean Combs, Tiumph The Insult Comic Dog 

BYLINE: Anderson Cooper, John Zmlla ,  John King, Candy Crowley, Chris Lawrence, Jeanne Meserve, Wolf Blitzer, 
Paula Begala, Tucker Carlson 

HIGHLIGHT: 
Tonight more than 2 mllion Florida residents afe fleang Frances. What will voters hear tonight at the closing night of 
the Republican National Convention from George W. Bush? 

BODY: 

ANDERSON COOPER, HOST: Good evening fiom New York. I'm Anderson Cooper. 

Anmipation here for a major speech, while in Florida there is fear of a monster hurricane. 

360 starts now. 
'Tis the night to shine for George W. Bush as the Republican National Convention comes to an end The president 

takes center stage. His vision, his plan, his quest for four more years in the White Hohe. 

Blasting Kerry. Democratic nominee John Keny shredded by Republican speakers Is he in need of some damage 
control? 360 bnngs you reaction from the . K e q  camp. 

How will President Bush make his case tonight? Will he go after John Kerry? We go 360 with the president's press 
secretary, Scott McClellan, and an exclusive interview wth "Nightline% Ted Koppel. 

A state of emergency in the Sunshine State. A massive, menacing hurricane threatens the coast of Florida. Will this 
be the storm of the century? A 360 look at the path of Humcane Frances. 

Rape charge dropped against NBA superstar Kobe Bryant. He says he's sorry to his accuser. But how will this affect 
the civil suit? Will they settle'? 

He's on no one side, he's just here to mult anyone and anything. I go 360 with Triumph, the insult comic dog. 

And it's not all political fever here. There's also dance fever. Don't they know we're watching? 360 takes you inside 

ANNOUNCER This is a special edition of "ANDERSON COOPER 360," live fiom the Republican National 

the box. 

I 
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Convention in New York 

COOPER: h d  a good wening to you. 

While the thousands of delegates here are eagerly looking forward to President Bush's speech, tonight a small group 
of them, the delegates from Florida, have something else to look farward to, and not so eagerly. Tonight more than 2 
rmlhon Florida residents are fleemg Frances. You see it there, a massive hurricane. How big? Right now, it's about the 
size of Texas, ahd it is all gathering slrength. Experts said it could reach catastrophic proportions. 

winds of up to 145 mles an hour, at this hour, releasing its destructive force over the Bahamas. In many Florida towns 
right now, mandatory evacuation orders are UI effect. 

You see there residents and tourists on the move. This is a live picture of Interstate 95 going north, wth hurricane 
warnings m effect from Florida City to Flaglex Beach. People are getting out of harm's way. 

CNN's John Zarrella is in Miami with the latest. 

(BEGIN VIDEOTAPE) 

JOHN ZARkELLA, CNN CORRESPONDENT (voice-over): More than 2 million people from one end of the state 
of Florida to the other have been told to evacuate. 

UNIDENT@IED MALE (UNINTELLIGIBLE) as you can see, traffic has already stacked up approachmg the Golden 
Glade interchange. 

ZARRELLA: Interstate highways and major artenes from Miami to Palm Beach County, and into north Florida, are 
snarled with traf€ic, people heading inland. Axports are packed wth the lucky ones, pumng a lot of distance between 
themselves and Frances. 

The category four storm is expected to make land€iall late tomorrow night, early Saturday morning. It is packing 

UNIDENTIFIED FEMALE: We're hymg to get out of Dodge City here. 

UNIDENTIFIED FEMALE: We just want to get out of here. We're not used this kind of hurricanes. 

ZARRELLA Who is? These kinds of hurncanes are rare events. At least, they are supposed to be. And they ratchet 

ALEX PINELAS, FLEEING HURRICANE FRANCES: We need to prepare for the worst, pray for the best. 

ZARRELLA: Local television stations broke from regular programming. 

UNIDENTIFIED MALE: The consensus of the computer programs is a Flonda landfall. 

ZARRELLA To provide contmuous coverage of the storm's march towards Florida. You wonder how many people 

UNIDENTIFIED FEMALE: We've been out here for two hours. 

up everyone's anxiety level. 

were watching. If they weren't trying to leave, they were standing in last-minute lines, long, long lines. 

COOPER. Waiting to buy plywood. 

UNIDENTIFIED MALE. We got threequarters nght now. 

ZARRELLA: Or waiting to fill up their cars. 

And with every passing hour, with Frances getting closer all the time, the heart beats a bit faster. If you blink, maybe 
it will go away. But it doesn't. 

(END VIDEOTAPE) 

ZARRELLA: And even here, at the 1 lth hour, with Frances literally breathing down our necks, people are here at a 

Over to my left, you can see the line of traflic, Anderson The cars lined up down that side of the Home Depot, around 

Even here in south Florida, with so many bad images from the past to remember fiom Andrew and other hurricanes, 

Home Depot in north Miami buying plywood. A new truckload came in just a little while ago. 

the back of the Home Depot, and back out the other side. 
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people still wait to the 1 lth hour, Anderson. 

COOPER: And they're still cleaning up fiom Charley. .John Zarrella, I'll see you tomorrow. 

On to the big story here. Tonight is the night to which all the others have been building up. For a man who needs no 
introduction, George W. Bush, he has gotten plenty of it and stands to get a bit more before he offlcially takes the stase 
later on. He's just getting the feel of it here earlier today. 

The delegates have been shouting the president's name all week, of course. No reason to think there won't be wen 
more shouting tonight. 

As for the substance of this culminatmg evening at the Republican National Convention, we'll get an overview in a 
moment from John King. We'll also talk to White House, to President Bush's press secretary, Scott McClellan. And fiom 
Candy Crowley, a day-after report on how the Democrats are contriving not to look too terribly bloodied. 

First, our White, o w  senior White House correspondent, John King. John? 
JOHN KING, CNN SENIOR WHITE HOUSE CORRESPONDENT: Anderson, a sense of excitement building 

already in the hall, although also a bit of tension. The delegates know this race right now is a dead heat. They're counting 
on the president tonight. 

(BEGIN VIDEO CLIP) 

GEORGE W. BUSH, PRESIDENT OF THE UNITED STATES: Tax relief is on the way. 

KING The president at center stage. This is a w m u p  for a defining moment, his convepbon appeal for four more 
Y-. 

Mr. Bush will say he went to war in Afghanistan and then Iraq not for pride, not for power, but because the lives of our 
citizens are at stake. The president will wrap new domestic initiatives in what he calls a liberty agenda amed at answering 
economic anxiety with new plans to simplify taxes, expand health care access, and add retirement saving options. 

' h e  domestic focus is just one speech imperative. 

KARL ROVE, SENIOR BUSH ADVISER It's important to talk about Iraq, to help people understand it, and know 
the differences between the two candidates. It's mportant to talk about the values that are ingrained in his heart and soul. 

KING: The backdrop supports the liberty agenda theme, give citizens more power and government less. But it also is 
an unmistakable reminder of the city hardest hit by the 9/11 attacks. 

Mr. Bush w111 add his voice to the Republican convention chorus, that his Senate votes and shifbng posihons make 
Democrat John Keny unfit to command the war on terror, and add this, "I believe this natm wants steady, consistent, 
principled leadership. And that is why, with your help, we will win this election." 

The president believes he has momentum in an exmodmanly tight race. But there are plenty of warning signs for an 
incumbent. Recent job growth has been modest. A majority of Americans believe the country is on the wrong track. And 
the continuing insurgency in Iraq is a campaign wild card Democrats attriite relentless attacks on Senator Kerry to a 
White House that believes demonizing its opponent is the only way to win. 

The first lady suggests perhaps the Democrats are thin-skinned 

LAURA BUSH: That's what happens when you run for office. And, you know, it happens to everybody. You get 

KING: And top aides dismiss Democratic complaints that President Bush taps fear of more terrorism for political gain. 
MICHAEL GERSON, CHIEF WHITE HOUSE SPEECHWRITER I don't know how it's possible to overplay the 

(END VIDEOTAPE) 

KING: Mr. Bush will leave the convention hall tonight after the balloons and the confetti fall. He wll  not sleep here 
in New Yo&. It's on to battleground Pennsylvania. Look also for the Bush campaign to quickly launch a multimillion- 
dollar national advertising buy. And Anderson, on Friday, they also will announce that James Baker, the former secretary * 

criticized, and that's just a fact of life in American politics. 

defense of the American people. 
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of state, will lead their debate negotiating team. Those debates now the next defining moment m h s  campaign after 
tonight's speech. 

COOPER: Certainly wl l  be. John King, thanks for that. 

A couple of last night's speakers launched some haymakers at the Democrats. (UNINTELLIGIBLE) if John Kerry 
and company don't come out with Band-Aids and bruises and black eyes, they can always claim the punches never landed. 
All it takes ismakeup. 

Senior polihcal correspondent Candy Crowley has been watching the Democrat apply some. 

(BEGIN VIDEOTAPE) 

CANDY CROWLEY, CNN SENIOR POLITICAL CORRESPONDENT (voice-over): The Ohio delegation, 
apparently gettmg more traffic than JFK International, drew a big dog this morning. 

DICK CHENEY, VICE PRESIDENT OF THE UNITED STATES: I don't have a lot of new material to use. I used it 
up last night, And of course, what I drdn't use, Zell Miller sure worked over pretty good for the (UNINTELLIGIBLE).. 

CROWLEY Over on the other side, they are not amused by last night's rough-and-tumble take on the Kerry record. 

TERRY MCAULIFFE, CHAIRMAN, DEMOCRATIC NATIONAL COMMITTEE: I feel bad for many parents who 
had to have their children walk away from the television and not watch it with all the anger and venom that they spewed 
out with last night. , 

CROWLEY It's hard to know how the Zell Miller-Dick Cheney one-two punch plays outside the Garden, so 
Democrats are planting seeds. They call them angry old men They called the speeches vitriolic, hate-filled, caustic, 
obnoxious. What swing voter likes that? 

Camp Kerry doesn't like the president's speech either, not that he's given it yet, but why stand on formality? 

GOV. TOM VILSACK, (D), IOWA: We won't hear about a record that's been characterized by failure, deception, and 

CROWLEY: Which is probably a safe bet. 

Despite the tough talk, there are traces of queasy among some Democrats, who fret over recent poll numbers and 
fear the Kerry campaign has lost its edge. Aggravated by reports of staff changes, Kerry sttategists insist everything is 
going according to the plan, though the plan has been altered to include an Ohio rally at midnight, just an hour after the 
president closes the Republican Party convention. 

an mability to lead. 

(END VIDEOTAPE) 

CROWLEY. $0 how badly, so how badly does the Democratic candidate want to get back into this fray? Very badly. 

And in part, the Democratic candidate, John Kemy, will answer last night this way, "I am not going to have my 

We have been given some excerpts from the rally tonight, something sort of rare. 

commitment to defend this country queshoned by those who rehsed to serve when they could have, and by those who 
have misled the nation into Iraq.'' A very clear challenge, both to Dick Cheney and, of course, to the president tonight, 
Anderson 

COOPER All right, Candy Crowley, thanks for that. 

Four years ago in Philadelphia, when he accepted the Republican nomination for president, Governor George W. Bush 
of Texas needed to deliver a speech explainmg really to voters why he should be elected president. Tonight's address may 
be the more important of the two speeches. The president will need to outline for the electorate why he should be given a 
second term. 

So what will voters hear tonight? Joining me for that, President Bush's press secretary, Scott McClellan. 

Scott, thanks very much for being with us. 

SCOTT MCCLELLAN, WHITE HOUSE PRESS SECRETARY Anderson, great to be with you in New York tonight 
COOPER: We heard a little bit h m  John King about the substance of tonight's speech. The tone of it, though, is it 
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going to be closer to a Zell Miller speech, or closer to a more, perhaps, positive, smiling speech? 

MCCLELLAN: Well, tonight's speech is very forward looking. It's an optimistic and bopeful speech for where 
the president wants to lead America. He's going to talk about what he believes. He's going to talk about what we've 
accomplished over the last four years. And then he's going to talk about where he wants to lead the country for the next 
four years. He will outline a r o b t  agenda for the future. 

COOPER (UNINTELLIGIBLE), before this convention, the Republicans had been saying, You're going to hear a lot 
of optimism, you're going to hear positive speeches. They criticized the Democxats for what they said was negativity, 
&ough they hardly mentioned President Bush by name very much Was Zell Miller's speech last night, was that positive, 
optimistic? 

MCCLELLAN: Well, I think so. Miller is disappointed in the direction the Democratic Party has moved over the last 
couple of decades. They've moved out of the mainstream, they've moved to the left. And Zell miller was talking about 
the high stakes that are involved in this election. 

COOPER: But you wouldn't categorize it as... 

MCCLELLAN: We live in very dangerous tmes. 

COOPER: ... you wouldn't categorize it as Optimistic or, or, or... 

MCCLELLAN. Well, he was talking about the issues, and there are some clear choices in h s  election. And he was 
talking about the record. He knows both candidates very well. He knows Senator Kerry. He knows President Bush. And 
he also has grandchildren that he wmts to live, grow up, see, grow up and live in a safe world. 

COOPER Yes, he was basically saying that John Kerry cannot keep his fsmily safe. Do you believe that? Do you 
believe John Kerry couldn't keep your family safe? 

MCCLELLAN: Well, I think it's the wrong approach for America that Senator Kerry has outlined. The president has 
outlined an approach for America that will lead us into this 21st century and lead us as we address the serious threats that 
we h e .  We live in dangerous times. This is a dramatically changing world. 

, 

COOPER: It's pretty (UNINTELLIGIBLE) ... 
MCCLELLAN The president will talk about that tonight. 

COOPER: . . pretty tough talk, though, for - coming out of last night. I mean, basically sayin g... 

MCCLELLAN: Well, it... 

COOPER: .. saying, you can't him, keepmg your h i l y  safe. 

MCCLELLAN: I think the Democrats say that anytime you bring up the issues and bring up the record. And I think 
he was t a h g  about the record. The Democrats at their convention had little to offer in terns of a vision. They talked 
about 30 years ago. Tonight you're going to see the president talk about the next decade and the decade beyond ... 

COOPER: With the... 

MCCLELLAN: ... where he wants to lead for the next ... 
COOPER: ... with these d d c i  ts... 
MCCLELW: ... four years. 

COOPER ... though, huge deficits, how many new programs can he really come up with? 

MCCLELLAN: Well, that's why I said we've been through a lot. We've overcome some serious challenges. We've 
overcome the recession. We overcame the September 11 attacks here in New York City that cost us a million jobs in the 
aftermath of that, in the first three months. And this president has led to create 1.5 million new jobs over the last year, 

He's led to get us through the (UNINTELLIGIBLE) lowest - (UNINTELLIGIBLE) - to the unemployment rate of 
5.5 percent. That's lower than the average of the  OS, '809, and '90s. And he's gong to continue to talk about the economy 
and how he wants to move that economy forward tonight. 

, 
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COOPER: There are those who looked at last night's speeches and sad  that you guys must be pretty confident about 
either that they, swing voters don't exist, or them are not many undecideds out there, that you're really going to try to 
energize your base. Is that what President Bush (UNINTELLIGIBLE) is going to try to do tonight? 

MCCLELLAN: No, the president is reachmg out to all Americans tonight. This is a hopeful agenda. This is an 
agenda that talks about where he wants to take this co untry... 

COOPER: Do you, do you believe there are a lot ... 
MCCLELLAN: ... for the next four years. 

COOPER: ... of undecided voters, though, still? 

MCCLELLAN: Oh, I wouldn't say that there are a lot. I thmk a lot of people know that - know, know where the 
president stands, and they know the - they know Senator Kerry and they've heard about his record, although he hasn't 
talked about i t  And so there are some clear di&rences before the American people. 

And so I think it's a smaller segment that they're gomg to be reaching out to in terms of independent voters. But I 
think what you're seeing is, a lot of momentum is moving our way, there's a lot of energy and enthusiasm out there for the 
president's agenda. And they're going to hear more h m  him tonight about that agenda. 

COOPER: Well, there's certainly a lot of enthusiasm in this room. And them will be later tonight. Scott McClellan, 
thanks very much. 

MCCLELLAN: Thanks, Anderson. 

COOPER. All right. 

360 next, Kobe Bryant accused - apologizes to his accuser. Rape charges dropped, a civil suit pendmg. But has 

And live from the Republican convention, we'll talk with Paul Begala, Tucker Carlson, Ted Koppel, R Diddy, and 

First, a look at who's at the podium tonight. 

(COMMERCIAL BREAK) 
COOPER: And welcome back to the Republican National Convention, the last n@t of the convention. We'll talk 

Right now, m Colorado, repercussions in the stunning end to the Kobe Bryant mal. Less than one week before 

permanent damage been done to his reputation? 

Triumph, the insult comic dog. 

" 

m m  about what's happening here in just a moment. 

opening statements were set to begin, the judge dismissed the sexual assault charge against the NBA star after his 20- 
year-old accuser said she could not go forward with the trial. 

to his accuser. 
With the cnminal case gone, Bryant still faces a civil lawsuit. The L.A. Laker star has issued a statement apologizing 

CNN's  Chris Lawrence has more. 

(BEGIN VIDEOTAPE) 
CHRIS LAWRENCE, CNN CORRESPONDENT (voice-over): The key to ending the civil sd t  may be in Kobe 

Bryant's written apology to the woman who accused him of rape. Bryant writes, "Although I truly believed this encounter 
between us was consensual, I now understand how she sincerely feels she did not consent to this encounter.'' 

The woman has agreed not to use this statement against him in the civil case, which suggests the possibility of an out- 
of-court settlement. 

MARK HURLBURT, EAGLE COUNTY DISTRICT ATTORNEY: Today justice is sadly interrupted. 

LAWRENCE: Prosecutors asked the judge to dismiss criminal charges halftvay through jury selection, with opening 

SHERIFF JOSEPH HOY, EAGLE COUNTY, COLORADO: I felt that we did the nght thing h m  the beginning. I 

statements less than a week away. On Thursday, the sheriff of Eagle County spoke out about the case. 

I 

, !  

I 
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felt that my investigators did an excellent job. And if we did not have the evidence that we had, we wouldn't have gone 
forward. 

LAWRENCE: But the prosecuhon's problems had been buildmg for months. 

(on camera): This was always going to be a he said-she said case in which credibility is everything. The defense 
was ready to argue that the woman's injuries could have been caused by sex with another man, not Kobe Bryant. And a 
forensic expert initially endorsed by prosecuton contradicted the woman's account of her injuries. 

(voice-over): It was a knee injury that initially brought Bxyant to Colorado for surgery, in the lodge where the woman 
was working. But in the 14 mbnths this case has been in the courts, nearly everyone involved has been hurt. 

Chris Lawrence, CNN, Eagle, Colorado. 

(END mEOTAPE) 

COOPER: Well, there have been nearly 2,000 protesters arrested in New York City this week. And tonight, a 

C W s  Jason Carroll is live outside Madison Square Garden with more. Jason? 

JASON CARROLL, CNN CORRESPONDENT: And Anderson, right now, an antiwar rally under way across fiom 
the Garden. They are very vocal, and they are certainly celebrating as well. As you said, a New York State Supreme 
Court judge has ordered the med ia t e  release of almost 500 protesters, then fined the city $1,000 for every protester held 
past a 5:OO deadline, which, of course, expired about two h o v  ago. 

The attorneys representing the protesters challenged that at a hearing. The judge determined that the city hiled to comply 
with his release order. The city said the sheer volume of arrests, some 1,800 so farl created a backlog. The judge said he 
did not buy that. 

The detamees being held at a temporary holding pen, not far from here. There were complaints about those conditions. 
New York City's mayor, Michael Bloomberg, sad those conditions are just fine, not meant to be a Club Med But he had 
no word yet on that judge's decision, Anderson. 

developing story on the last-minute release of hundreds of them just hours before President Bush is set to speak. 

Some have already been released, but it's unclear how many. Some detainees have been in custody for three days. 

COOPER: Jason, thanks for that. 

360 next, Republicans on the attack, out strong against John Kerry, saying he can't keep your family safe. Fair play, or 
sucker punch? Paul Begala and Tucker Carlson go 360 in the "CROSSFIRE." 

Also tonight, this man, media politics, where's the red meat of this convenbon? We'll talk with veteran newSlIlan Ted 
Koppel. 

And hip-hop vote has gone fiom media mogul to citizen change. P. Diddy joins us live. And there he is, live in this 
convention. We'll be right back. 

(COMMERCIAL, BREAK) 
COOPER: And welcome back to the last night at the Republican National Convention. 

There was an army of 10,000 police officers in and around the convention, a fortress of secunty blockades and heawly 
armed screening zones along the way. It would seem virtually impossible for anyone not invited to crash this grand old 
party. But some are. And they're not slipping by, they're actually walking UJ with the credentials to do it. 

CNN's Jeanne Meserve has more, beginning wth one man's story of an almost unbelievable amount of access. 

(BEGIN VIDEOTAPE) 

JEANNE MESERVE, CNN CORRESPONDENT (voice-over): Dan Pastunan, a producer for the li6eral radio 
network Air America, says a friendly stagehand approached him on Radio Row and offered to take him on a tour of 
Madison Square Garden lhesday night, mcluding under the stage where First Lady Laura Bush had spoken an hour 
before. 

DAN PASHMAN, PRODUCER, AIR AMERICA RADIO: So we're directly beneath the podium? 
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UNlDENTIFIED MALE Yes, that's the podum right Here. 

PASHMAN That is &e podiinn. The main podium is right there. We are directly underneath it at this h e .  

The thought went through my head that a hfferent person at a different time With a different intent could possibly 

MESERVE: The area under the stage is supposed to be secure. In fact, Pashman was eventually asked to leave. 

UNIDENTIFIED MALE You know there's no rnecha on this part of the floor? Did you &ys knk that? 

PASHWLAN: I did not. 

have done something that would - we certainly none of us would like to see happen. 

UNIX%NTFIED MALE: No media on the fifth floor. Like, in this, in the OP. No go. 

PASHMAN: OK. We'll head out, then. 

MESERVE: The only comment h m  the U.S. Secret Service was, quote, "We are aware of it," referring to the Web 
site where Pashman's interview was posted. But the Department of Homeland Security says it has doubts about the tape, 
because the description does not appear to match the area under the stage. Pashman insists it is not a hoax. 

(on cairnera): Now, you actually did this? 

PASHMAN: Absolutely. 

MESERVE: You went down there with a stagehand? 

PASHMAN: Yes. 

MESERVE (voice-over): For three days in a row, actmsts in possession of credentials have disrupted convention 

(END VIDEOTAPE) 

MESERVE: Expect security personnel in and around Madison Square Gardm to be hypervigilant tonight as they try 

Anderson, back to you. a 

COOPER: All right, Jeanne Meserve, thanks for that. 

Tonight marks the end of the political conventions in thii elemon cycle. These gatherings, some call them political 
dinosaurs, others say they are necessary events to promote the political parties and their top standard-bearers. 

So is there red meat to be found at this year's conventions in Boston and the one here b Madison Square Garden? 
Earlier, I talked with Ted -el of ABC News' "Nighthe." 

Have you been surprised by anythmg in this convention? 

TED KOPPEL, HOST, "NIGHTLINE": No. 

proceedings. That is the last thing convention organizers want to see tonight during the president's speech. 

to detect and remove any potential protesters. 

COOPER. Nothing? 

KOPPEL: Nothing. 

COOPER So why stay? Because you've walked out before. You walked out in '96. 

KOPPEL: I did. I walked in '96, walked out of the Republican convention. Didn't do the Democratic convention. Did 
not do the two conventions that followed. 

And honestly, came up here, went up to Boston and came here, in large measure not because I thought anything 
surprising was going to happen at the conventions, but around the wnvenhons. Security is potenhally a huge story. We 
could not afford not to be here, gwen what might have happed .  (UNINTELLIGIBLE) ... 

COOPER I, I knew you - that's one of the - you did a "Nightline" this week with all the different security sort of 
levels and cordons. 

KOPPEL: Right, right, right. 

I 



a 
'#e. 

Page 30 
More Than ' M o  Million Florida Residents Fleeing Frances; Interview With 

COOPER: What surprised you most about that? 

KOPPEL Just the absolute obsessiveness of it. I mean, this is probably - you A d  I are sitting about 50 yards a m y  
fiom the most secure spot in the entire world. I mean... 

COOPER And yet, and ykt protesters have been able to get onto the floor. 
KOPPEL: (UNINTELLIGIBLE) I mean, a protester, you know, are immediately smothered by five security people as 

soon as they raise their voices. No, I mean, that doesn't surprise me. 

But just the fact that th~s city - I mean, this part of the city is about as obsessively cordoned off as I have ever seen 
anything in any coun try... 

COOPER: And... 

KOPPEL: ... be that the former Soviet Union, or Chma. I mean, this is sort of like Tiananmen Square 111 China after 
the 1989, you know... 

COOPER: (UNINTELLIGIBLE), yes. The Republicans will be thrilled by that comparison. 

KOPPEL Well, I mean, the Democrats were no different up in Boston. 

COOPER: Right. 

KOPPEL: It's just, that's where we are today. That's whatever, that's what our lives have become. 

COOPER Do you think there's been a big difference in tone between the Republican and Democratic convention? I . 
mean, I mean, the Democratic one, the, you how, everyone says, Well, well, you know, they didn't talk about President 
Bu&h by name too often. Here, you hear John Kerry mentioned all the time. 

KOPPEL: Oh, I don't how. I would have said, in hct, that up in Boston, it was far less a pr0-Ken-y convention than 
it was an anybody-but-Bush convention. It may be that the president's name was not invoked very often. But I got the 
sense in Boston that there was just a desperation among Democrats to say, We have got to do something to get another 
president in there. Who's available? All right, John Keny, bnng him on. Doesn't really matter. 

. 

Here, I think the passion is less against Kerry than it is for Bush. 

COOPER: Although, I mean, Zell Miller last night was very much - I mean, he was a stiletto in that.., 

KOPPEL He was tossixig, he was tossing red meat out there. I mean, that was very much a sort of redolent of my first 
convention 40 years ago, when you had the Barry Goldwater people and the Nelson Rockefeller people going after each 
other with knives. 

e 

e 

You know, that was, that was - you know, you could see the juice dripping off the chins of the delegates as they 

COOPER: Do you find viewers more angry today, more polarized than they have been? 
KOPPEL: Yes. 

COOPER: You hear that? 

KOPPEL: Yes, absolutely. I mean, I think, I thmk viewers now just assume, you know, Don't give us that crap about 
being right down the middle about objectivity. They don't believe it even if they - even if they see it. 

They assume that there is a hidden agenda. They assume that each of us has got a little list of the candidates that we 
wmit to see elected, the lssues that we want to see passed in Congress, the wars that we should get into, we shouldn't get 
into, and that we devote our entire lives to picking up the phone and all of us getting on a conference call in the morning 
and deciding what the issue is going to be. 

listened to old Zell last night. 

That it is not true is less important than that they perceive it to be true. And that's pamfbl. 

COOPER. I missed the conference call this morning also. 

KOPPEL I did too. I was sleeping in. 

f 

I I 
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COOPER: Ted Koppel, thanks very much. 

KOPPEL. See you. 

COOPER. He's on no one's side, he's just here to insult anyone and anything. I go 360 with Triumph, the insult comic 

And it's not all political fever here. There's also dance fever. Don't they know we're watching? 360 takes you inside 

dog. 

the box. 

360 contmues. 

(COMMERCIAL BREAK) 
COOPER: Some of the many faces here at the Republican National Convention. 

Welcome back to "360." 

The final evening of the Republican Nabonal Convention at Madison Square Garden in New York City. 

Let's check in with C N N ' s  Judy Woodruff and Wolf Blitzer for a preview of what's to come. Good evening guys. 

JUDY WOODRW, CNN CORRESPONDENT: Hi there. 

COOPER: Judy, let me start off with you. What are you looking for tonight? 

WOODRUFF: Well, we're not going to see Zell Miller again. I mean, there's not going to be the raw meat that was 

COOPER: More optmistic, more upbeat? 

WOODRUFF: You're going to hear more optimism. You're going to hear nicer, friendlier face on the Republican 
Party and on this president. You're going to hear more ,about the future. This president, this convention has not been 
about the fiture. It also hasn't been about domestic issues. 

COOPER: Who do you think they're really trying reach tonight? There's some talk that they feel there are not that 
many undecided voters out there; that they're really just going fm, then base at this point. 

WOLF BLITZER, CNN CORRESPONDENT. I still think they're going for both. They're going for the undecided. 
Plus, they want to solidify the base and make sure those voters turn out and get out there and get their fiiends to vote as 
well. They're going for both of them. 

thrown out last night, we're not going to hear the kind of ridicule we heard from Guiliani. 

And I think what the president's going to do 1s try to lay out some specdic agenda items for the next four years, show 
that he has a wsion to try to fill in the blanks for what wasn't accomplished dunng these first four years, on domestic 
issues, as well as national security. 

COOPER. Is any of that going to be really new though? I mean wth these deficits, how many new programs can 
there be? 

WOODRUFF: He'll talk a little bit. I mean, we'll hear a little bit about what he wants to do about retirement accounts. 
He won't get into any specifics though, that are going to cost money because they don't want to ma te  any w e t s  W y ,  
for the Democrats to shoot at. 

BLITZER: I suspect that a great applause line will be when he says he wants to do away with the current tax system 

COOPER: Ai right. We'll be watching. 

And then we're also going to see John Keny at this midnight rally they're having 

WOODRUFF: He's already got some tough words. He's going to defend his service in Metnam. In fact, he's gomg to 

and simplifL it and get some sort of new way in that everybody can understand a little bit better. 

go after the vice president by saying, "I think two t m  at Vietnam qualifies one to be commander-in-chief more than 
five deferments." 

BLITZER: Let me read to you a quote what Keny's going to say at mdnight tomght at his rally in Springfield, Ohio, 
which is unusual. Rght afterwards, he's going to go out, he's going to say the wce president even called me unfit for office 
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last night. I guess I'll leave it up to the voters whether five deferments makes someone more qualified to defend this 
nation than two tours of duty. 

COOPER: Talking about Dick Cheney. 

BLITZER: Yes, he's coming out swinging tonight. 

COOPER: All right. 

Wolf Blitzer, thanks Judy Woodruff. We'll be watching you at 8 o'clock. 

BLITZER Kerry's coming out swinging. 

COOPER: Kerry is coming out swinging. We'll see about President Bush. 
Tonight is President Bush's night at the convention Last night belonged to John Kerry. The Democratic candidate 

' 

was the focus of witheiing and unrelentmg attacks to the loud cheers the delegates. Kerry was criticized, chastised, 
condemned and belittled. The delegates themselves, even got in on the action mocking Kerry by holding up flip-flops. 

But hey, convention is no Sunday afiernoon tea party. It's an exercise in raw politics. 

Take a look. 

(BEGIN VDEO CLIP) 

COOPER: If Tuesday's theme at the Republican Convention was compassion, yesterday it sounded more like 

ZELL MILLER, SENATOR, GEORGIA: For John Kerry, they get a yes, no, maybe bowl of mush, that can only 

COOPER: Primetime speakers lashed out at Democratic candidate John Kerry, and it was everything but hidden or 

aggression. 

encourage our enemies and confuse our fiends. 

subtle. 

DICK CHENEY, VICE PRESIDENT OF THE UNITED STATES. Time and again Senator Kerry h& made the wrong 

MILLER: This is the man who wants to be the commander-in-chief of the U.S. Armed Forces. U.S. forces armed 

COOPER: Yesterday alone, speakers refer to the Democratic cadidate by name, by our count, 58 times. 

UNIDENTIFIED MALE SPEAKER 1: ... John Keny... 

UNIDENTIFIED MALE SPEAKER 2: ... Senator Kerry... 
CHENEY: ... Senator Keny... 

COOPER: Bringing the total to 91 times for the past three days. In comparison, at the Democratic Convention, 
speakers only mention President Bush's name 19 ttmes during the first three days of thelr convention. But when they did, 
Republicans complained that Democrats were too negative and pledged their convention would be, well, positive. 

MARC RACICOT, CHAIRMAN, BUSH-CHENEY 2004: I think what I'm telling you is that this president has a very 
positive agenda; that11 be the focus of our convention, and 9ou'll hear us talk about that very positive agenda throughout 
the course of our convention. 

call on nahonal security. 

with, what, spitballs? 

COOPER: Why have Republicans decided to go on the offensive? 

WILLIAM SCHNEIDER, CNN SENIOR POLITICAL ANALYST: The harsh rhetoric of this cowenhon is really to 
fire up the base, to get them agmted, excited; to get them out to vote. 

COOPER: And the base, experts say, is what President Bush is betting on to win this election, not the undecided 

SCHNEIDER- The Republicans believe that they can overwhelm the enemy by driving up a huge conservative vote. 

COOPER Giving red meat to the red states. That's definitely raw politics. 

voters. 

e 
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(END VIDEO CLIP) 

COOPER: So, &d the mticism of John Kerry cmss the line? What do you think? 

Well, joining me now are Paul Begala and I'ucker Carlson, co-hosts of CNN's  " C h s s h . "  

Paul, did it cross the line? 

PAUL BEGALA, CO-HOST "CROSSFIRE": Yes. And I, for example, by contrast, Rudy Giuliani gave a tough 
speech, attacked Kerry by name, but it didn't cross the line. I mean I can disagree with this or that, but the tone and the 
content from Rudy's speech, very, very drfferent from my old fhend, my mentor, one of my heroes, Zell Miller. 

COOPER Tucker, Laura Bush though, today saying basically Democrats are kind of thin skinned if they're that upset 
about it. 

TUCKER CARLSON, CO-HOST "CROSSFIRE": Yes, I mean, lighten up. Zell Miller's real sin was humorlessness. 
He lacked a certain lightness and ironic distance. He didn't crack a smile too much. Apparently he's a pretty funny guy. 
He looked a little scary last night. 

But it's a convention, you know what I mean? The whole point of staging conventions, not simply to highlight the 
strengths of your guy, but to make the point that the other guy is kind of ternfling. And if you vote for him, America's 
going down the tubes. That's what happ'ens at conventions. And the hand wringing and the whining, come on. 

BEGALA: But Anderson, if I may, there's a back-story here that people don't know about. 

About two years ago, James Camille and I, Barbra Streisand, Jane Fonda, the whole left wing conspiracy, Hillary 
Clinton, of course was there met with Zell and Zell sad, ''Look, I'm a loyal Democrat, what can I do to help defeat Bush?" 
And we came up with this plan, to go undercover, deep undercover, into the enemy and emerge at the convenhon and give 
a speech that would drive evexy swing voter in America away fiom Bush, and that they will run away h m  Bush like the 
devil runs from holy water. 

And so Zell is actually a very loyal Democrat and I never saw a speech at a Republican Convention help Democrats 
more since Pat Buchanan declared a cultured, religious war back in 1992. 

COOPER: Well, now, are you just trying to put a good face on this thing? I talked to a lot of people out there who 
were undecided and thought it was pretty effective. 

ncker7 

CARLSON. I mean, look, of course it's hard to beheve that Democrats could be more motivated to defeat Bush. They 
hate Bush. That's the whole point, that's the whole reason they chose John Kerry over Howard Dean. They dislike Bush: 
that is the beginning and the end of the Kerry campaign and its platform. 

Bush is bad, Bush is evil. So, the idea that this speech is going to get them more fired up more than they already are 
IS pretty silly, it seems, to me. Again, I don't know what the hand wringing is about. I mean, if there are things in the 
speech that are inaccurate or slurs in the speech that are deeply unfair, that's another question. 

a 

COOPER Well, let me bmg that up. 

John Kerry at midnight is about to make a speech. He's already sent out some of the advance notice on it, which our 

"We all saw the anger and distortion at the Republican convention. For the past week they attacked my patriotism, 

Candy Crowley said is pretty rare. Paul, I want to read this to you. 

my fitness to serve as commander-in-chief; well here's my answer. I'm not going to have my commitment to defend this 
country questioned by those who rehsed to serve when they could have and by those who misled the nation into Iraq." 

Tallung about Dick Cheney there and those five deferments. I have a sense we're going to be hearing a lot about that 
from John Kerry now 

BEGALA: Well, probably just for the next 24 hours or so. Welcome to the NFL. 

But what Kerry needs to do then is take the next step. President Bush tonight is probably going to try to leapbg ahead 
of thts debate and give a positlve speech about his future agenda. I tend to think it's too little, too late, but good for him. 
That should be the next move for Bush. 

a 
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Meanwhile, Kerry IS countering the last move for Bush, which was his attacks. Pretty soon I think Senator Kerry's 
gomg to have to get on the offense, get out ahead of Bush and attack him not over ads or swift boat medals, but in fact, 
over the presideint's stewardship of the economy in Iraq, which is where the electlon's going to be decided. 

TUCKER: I agree. I think Paul makes a thoughtfbl point and I'm not mocking him, I'm serious. I think that's 
absolutely right. You do wonder who is running the John Kerry For President campaign? Again and agam and agam it's 
about, "Well, I served, you got deferments.'' 

Do the Democrats really want to stage a campaign on the idea that people who served in Vietnam are noble and 
patriotic, those who didn't are not? I mean, come on. I don't think it gets you any votes, it doesn't make sense as a 
position and I don't think in the end, it helps Kerry. 

He does need to articulate a position on Iraq He's done a pretty good job explaining how he feels about Bush's 
stkwardship of the economy. Where is John Keny on Iraq? He needs to do that. 

I think if he does that ... 
BEGALA: Wait, wait He gave a big speech about it yesterday to the American Legion. And I do think he has a 

perfect right to stand up and smack back. I mean, we're sitting in a hall, a beautiful, air conditioned hall in New York City 
where these Republican plutocrats are wearing band-ads mocking braver men who bled in the desert and the jungle? 
That is an outrage, that is across any line decency and I think Kerry should call them on it, but then he should go back to 
issues. 

CARLSON. So, does this mean that people who got deferments during Vietnam are sort of, unfit to comment on 
modem, national politics? It doesn't make any sense at all. And I think they're going to regret running a campaign on 
something that shallow and dumb. I really do. Not that they listen to me, but they ought to. 

COOPER We're going to leave it there. Paul Begala, Tucker Carlson, thanks very much. 

Today's buzz is this: what do you think? Do you think Republican attacks on John Kerry are working? Log onto 

I think they're still arguing. 

cnn.com/360, cast your vote. Results at the end of the program tonight. 

360 next. citizen changed from rapper, media mogul to vote getter, P Diddy joins me live on the hip hop vote. There 
he is 

Also tonight: dancing fools and knowing when to just stand st~ll. We'll take you inside the box for some of the 

And a little later, political bite, Triumph, the insult dog takes on the GOP. 360 next 

(COMMERCIAL BREAK) 
COOPER All right. There's a new effort to get out the youth vote this election year. Joining the ranks of "Choose or 

Lose" and 'Rock the Vote" is the new slogan, "Vote or Die." The messenger: hiphop and hh ion  mogul Sean P. Diddy 
Combs, who's launched the non-partisan group, Citizen Change. His mission: to empower the more than 42 million 
Americaps aged 18 to 30 to vote on Election Day. 

convention's more awkward firnny moments. 

'Sean P. Diddy is here at the Republican National Convention Thanks very much for being with us. 
SEAN P. DIDDY COMBS, RAPPER, C-G DESIGNER: Thank you for having me. 

COOPER: So, what is this about? Everyone thinks of you: music mogul, fashion mogul? Why do this? 

COMBS: God's blessed me with a talent to be able to communicate and energize young people. We can't be a part 
of the change if we don't get out to vote, you know? We can't complain if we're not responsible. We can: hold those 
politicians responsible for us if we don't create a pool of voters, just like the NRA or AARP; just as strong. 

COOPER: Why is it young people don't vote? The conventional wisdom is, you know, "Look, they don't have a 
mortgage, they don't have big taxes, so they're not pIugged in like that.'' 

COMBS: To be honest, politicians don't talk about issues that are healing with us, that really apply to us. Whether it's 
young people or minorihes, you don't hear an agenda that really applies to our world because we haven't voted, we're not a 
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contingency of voters that really have flexed our power on these politmans to put them in office or take them out of office. 

But that's all about to change on November 2nd the youth of America and minorities - I call them the forgotten 
ones - will decide who's the next president of the United States. You all do not have a clue what's going on in these 
communities right now; how much energy is starting with the youth of Ammca. MW, my partners, MTV and BET, 
Clear Channel, Radio 1 are some of the most powefi organizations in the world to connect to young people. 

COOPER: But look, d you look at youth voter turnout, 1972, that was the first time the age was 18. 

COMBS: Yes. 

COOPER: 1992, also big voter turnout. But since then, the numbers have kind of dropped. 

COMBS. Yes, the time is now, you how. There's no time better than the present. We need change right now. 

COOPER: So, you're groups non-partisan. You're not saying Republican, youye not saying Democratic? Just you 
want people to register. 

COMBS: The only people I'm down with is the young people of America and the minorities and the people that want 
change in their communities. And the only way we could push for change is if we're a part of it, by voting, going out and 
voting. 

process, due to organizations like Citizen Change ... 
And I promise you there's never been an energy like it is today with young people being so interested in the voting 

COOPER I know you got like clothing lines coming out, you got stars weamg "Vote or Die." 

C O d S .  Yes. Leonardo DiCaprio, 50 Cent. These are the leaders. 

COOPER Does this work, though? We've got it on full screen. 

Does that really work? 

COMBS: It does work. It does work. It will work. You'll see on November 2nd. 

Right now everything else that everybody else has tned hasn't worked. And we know this is going to work because 

COOPER Are you gomg to get 50 Cent to actually vote? 

COMBS: Yes, he's going to vote. 

COOPER Yes? 

COMBS: And I have this for your girlfriend. Your have a Wife or girlfirend? 

young people, they want a change. 

COOPER I appreciate i t  

COMBS: You have a wife or a girlfriend? 
. 

COOPER I don't right now, so no. 

COMBS: OK. Well, you could get one wth this shirt. You give it out. 

COOPER: I appreciate it. 

Sean P. Diddy Combs. Thanks very much 

COMBS: November 2nd the revoluhon will be televised. You have until October 4th to register to vote, young people 
of America. We must invoke change. We are responsible; we do care; we're not lazy, we are going to show what we have 
November 2nd. 

COOPER: There you go. All nght. 

If you've been watching the convention coverage closely, really closely, you might have picked up on a pretty strange 

It appears that seemingly sensible people get caught up in a crowd of the like-minded and when the music starts, they 

phenomena. 
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come down with a senous case of dance fhw. 

box. Take a look 
Only, not everyone has an inner Fred or Ginger and at this convention, eve~y step and misstep is recorded inside the 

(BEGIN VIDEO CLIP) 

COOPER. Note to conventioneers: just because it has a great beat, doesn't mean everyone can dance to it. 
Democrats tried tripping "The Light Fantastic'' Boston, sometimes it looked more like, well, tripping. . 

Republicans are now rocking the Garden in New York. Maybe they were just missing the roll. 

See, there's dancing that deserves to be preserved for posterity; there are moves that start movements; then there are 
those spur-of-the-moment, can't-possibly-be-choreographed, just-a-beat-behind blunders that should never be seen, . 
but here usually are. 

Next time you decide to dance to the music in public, you'll probably end up paying the piper with your pride, because 
at these mnventions, there are cameras everywhere, and they cap& you inside the box. 

(END VIDEO CLIP) 

COOPER: All nght. Get down. 

On 360 next: political fight, Triumph, the insult comic dog, oh, I don't know what he's going to say about Michael 

But first, tonight's buzz: do you think Republican attacks on John Kerry are working? Logon to cnn.cod360, cast 

(COMMERCIAL BREAK) I 

COOPER: That's a view outside Madison Square Garden. 

The convention is heating up. The convention so far has had plenty of elephants, at least one donkey, but we haven't 

Moore All that ahead. 

your vote. Results when we come back. 

seen any cigar-smoking dogs, until now, that is. No one, especially politicians, is safe h m  Tnumph the insult comic 
dog. He's even got his own DVD, "The Best of Tnumph the Insult Comic Dog.'' 

Triumph joined me earlier in the press gallery and I began by asking him, what is he doing here. 

(BEGIN VIDEO CLIP) 

TRIUMPH THE INSULT COMIC DOG: Look, rm the biggest star hem They're desperate. This is less exciting than 
, a "CHIPS" reunion. 

COOPER Is that a "CHIPS" reunion? 

TRIUMPH: Yes. 

COOPER: Is Eric Estrada here? 

TRIUMPH: They wish! They're stuck wth me. Me and like, the fourth Baldwin. 

COOPER: One of the Baldwins is here? 

TRIUMPH: Yes, I think it's Schemp. 

COOPER: Schemp Baldwin? 

TRIUIWH: Yes, Schemp was born again. 

COOPER. I didn't know there was a Schemp Baldwin. 

TRIUMPH: Well, there, yes. 

COOPER: Ron Silver has been here and he spoke. 

, 

TRIUMPH: Ron Silver. Yes. He's about the wackiest one. They're hiding all the good wacky Republicans, too. Like, 

e 
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where's Tom DeLay. Or I love to see Condi Rice here., you know. 

COOPER: What do you think about the speeches so fhfl 

TRIUMPH: You know, John McCain, very Qgnfied. And, you know, I have a lot of resFct for John McCain I mean, 
he spent all those years being, you know, locked up, and starved and brainwashed. Why would Karl Rove do that to him? 

COOPER: It was Karl Rove that did that to him? 

TRIUMPH: Yes. 

COOPER: I think it was the North Koreans. 

TRIUMPH: Here he is now, endorsing Bush. 

Yes, I like Bush. "Beep" 

I llke Bush. "Beep" 

He's a good sport, you know- 

No, I joked with him earlier, he's a good sport. Whether it's taking a joke from me or a smear in South Carolina. He's 

COOPER: He'll tdce it all? 

TRIUMPH: Yes. 

COOPER: What about Michael Moore? Michael Moore was here. He w a s  sitting right up here in the press gallery. 

TRIUMPH: I know Believe me, I can smell him. I can still smell the bumto he ate. 

COOPER: What, are you not a fan of Michael Moore? 

TRIUMPH: No, I love Michael Moore. But come on, that guy's a tough guy. He's not just going to come here and 

Anyway, the only thing else that's missing here is the black people. You know, I see some onstage. 

COOPER: Hey now, this is the most diverse Republican convention they've ever had. 

TRIUMPH: And some black entertainer. 

This is a diverse one, what? They're singing because they're up there singing "Celebrate?" Bad '80s music? What 
are you talking about? What's diverse about it? 

COOPER: They say there are more Afircan-Amencans here than at any other Republican convention. 

TRIUMPH: Who's kidding who? 1 saw two people in the whole budding and they turned out to be Strom Thurmond's 

COOPER: Hey Triumph. It's been a pleasure, thanks very much. 

TRIUMPH: You got it. 

(END W E 0  CLIP) 

COOPER I think he's had his security credentials revoked. 

Time now €or the buzz. Earlier we asked you: do you think Republican attacks on John Kerry are working? 'henty- 

Tonight taking the stray thought to the 'Nth Degree. 

An apology fist. After days spent steeped in hoopla and noise, not just here, but also m Boston, among the Democrats, 
we're finding coherence, temporarily we hope, just a little out of reach. 

All we have to offer is an observabon. It's this: we human beings sure do say an a d 1  lot of thmgs that aren't true, 
not just politicians, all of us. For instance, we say, "Talk is cheap." How did that get to be a cliche? The Republican and 

a good sport. 

, 

gwe up, you know. The Republicans want Michael Moore to eat his words. I suggest they deep fir them first. 

, 

illegtimate kids. 

eight percent of you said yes, 72 percent, no. It's not a scientific poll, but it is your buzz and we appreciate you voting. 
I 

i 
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Democratic national conventions, which other than count of havoc and construction consisted mostly of talk, cost a bit 
more than $60 rmllion and a bit less than $40 million, respectively. 

In privately donated money, but add $50 million each in federal security grants and the total for the two conventions 
just tops $200 mlhon. We don't know what that comes to per articulated and/or amplified word, up at the podium, down 
on the floor and in passing in washrooms and hallways, but we move that the phrase "talk is cheap" be permanently 
dropped from the language. 

A thought. 

As for those doing the talking here tonight, a lot of big names will be at the podium tonight: NFL Hall of Famer L p  

CNN will continue to have contmuing live coverage. Stay with us. Back in a moment. 

(COMMERCIAL BREAK) 
COOPER: Join me tomorrow on 360. I'll be live in Florida waitmg for the arrivals of Hurricane Fmces. I'll also 

Right now, our coverage continues, live coverage of the Republican National Convenaon with Jeff Greenfield, Judy 

Swann, New York Governor George Pataki and the main event, of come, President George W. Bush 

show you the latest on the preparations Floridians are taking. 

Woodruff and CNN's Wolf Blitzer. 

ONLINE ORDER FORM LOCATED AT www.f&h.com 
Wolf. TO ORDER A VIDEO OF THIS TRANSCRIPT, PLEASE CALL 800-CNN-NEWS OR USE OUR SECURE 

LOAD-DATE: September 4,2004 

I 



EXHIBIT 0 



0 
t I 

L 

P. DDDY 
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OUR REVOLUTION HAS BEGUN! 
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IN SIX DAYS YOU WILL BE THE DECIDING 

I ,  
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rRELL0 lMIAMI 

I WOULD LIKE TO THANK YOU ALL FOR 
ECAVING NIE HEM TODAY. 

AS I LOOK OUT AT THIS CROWD, I 
REALIZE THAT HISTORY IS BEING MADE 
AND I AM FILLED WITH PRIDE AND JOY. 

NOT SINCE THE CIVIL RIGHTS 
MOVEMENT HAVE SO MANY YOUNG 
PEOPLE AND MINORITIES TAKEN A 
STAND FOR THE OUTCOME OF THElCR 
FUTURE. 

! 

! 
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j .  SO GIVE YOURSELF A R O W  OF 
APPLAUSE BECAUSE HISTORY IS BEING 
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9 PRESIDENT OF THE UNITED $TATES 0 
AMERICA. 

5 MONTHS AGO WHEN W STARTED 
CITIZEN CHANGE,-= ISSUED A 
CHALLENGE TO YOUTH ANI) MINORITY 
VOTERS. 

WE ASKED YOU TO STAND UP AND BE 
COUNTED. . 

WE ASKED YOU TO GET INVOLVED. 

WE ASKED YOU TO CARE ABOUT YOUR 
FUTURE. 

AND PEOPLE THOUGHT I WAS CRAZY A N D  
SOME EVEN LAUGHICD. 

T m Y  WONDEREDWHY 
IN THIS MOVEMENT. 

I GOT INVOLVED 

CAUSE THEY S A I D  YOU W R E  LAZY. 

THEY S A I D  YOU DIDN'T CAREI 

. 

. I 

I 

I 

I <  

I 

I 



A N D  TEEEY S A I D  YOU WOULDN’T GO TO 
THE POLLS AND VOTE. 

BUT I’M HEIW TO TELL YOU TODAY 
T m Y  WRE: WRONG AND I KNEW THEY 
WOULD BE. 

ND BECAUSE OM NOVIEMBER 2 VVE WILL 
IVtAKE HISTORY AND W WILL DECIDE 
THE NEXT PRESlDENT OF THE UNITED 
STATES. 

I’VE SEEN THE POWER OF YOUNG PEOPLE 
FIRSTHAND THRU THE MUSIC I MAXI?, 
A N D  T € E  CLOTHES I DESIGN. < 

AND I KNOW TEFAT WHEN WE GET ON 
SOMETHING, WE ARE RIELENTLESS IN 
PURSUIT OF’ OUR GOALS. < 

. I  

ND A N D  ON NOVEMBER 2 
WOMEN ALL ACROSS THIS COUNTRY 
WXLL FLEX THEIR P O m R  AND FIGHT 

YOUNG M E N - m  

FOR THEXR FUTURIE. 
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NOW I’M NOT A CANDIDATE, I’M NOT 
RUNNING FOR OPFICE. 

BUT I AM A CITIZEN RUNNING FOR 
CHANGE! 

e 

0 

a 

I WAS BORN AND RAISED IN THE INNER 
CITY OF NEW YORK, IN A PLACE CALLED 
HARLEM. 

NO MATTER HOW FAMOUS I GET, I WILL 
ALWAYS BE A PART OF THE HARLEM 
COMMUNITY. 

BUT NOW WHE3J I GO BACK TO M Y  
COMMUNITY, I TRULY DO NOT 
UNDERSTAND HOW WE, THE RICHEST 

WORLD, CAN’T SEEM TO SOLVE THX 
ISSUES THAT AFFECT OUR COMMUNITICES. 

ANL) MOST POWEWUL NATION INoTHE 

REAL LIFE ISSUES THAT AFFECT 
EVERYDAY PEOPLE SUCH AS EDUCATION, 

5 President George Busb and Senator John Kerry ..ow revolution bsr begun. 



POVERTY, AND EEALTHCARE HAVE STILL 
YET TO BE SOLVED. 

THROUGHOUT THE DEBATES IN THE PAST 
COUPLE OF WEEKS WE HAW HEARD 
ABOUT THE FEARS ON THE MINDS OF 
AMERICANSc 

FEARS LIKE TERRORISM AND WAR. 

AND I UNDERSTAND THAT THESE GRE 
IMPORTANT ISSUES. BUT I WANT TO 
INFORM SENATOR KEXRY AND 
PRESIDENT BUSH THAT THERE ARE 
OTHER TYPES OF FEARS ON THE HEARTS 
AND MINDS OF YOUNG AMERICANS AND 
MINORITIES. 

THIE FEAR OF SIMPLY NOT BEING ABLE 
TO PUT FOOD ON THE TABLE TO FEED 
YOUR F M L Y  AND CHILDREN, 

THE FEAR OF NOT BEING ABLE TO GET 
ADEQUATE HEALTHCARE OR AFFORD 

6 Prewlent George Bush and Senator John Kerry. .our  revolution^ begun... 



..e.. I . .- 

I I 

b 

TIiE PROPER MEDICATION TO C'I1TRE 
YOUR ILLNESSES. 

THE FEAR OF KNOWING YOU €€Am NO 
FUTURE BECAUSE YOU CAN'T AFFORD OR 
R E C E M  A PROPER EDUCATION. 

THESE ARE THIE FEARS THAT ALSO NEED 
TO BE ADDRESSED. 8 

SINCE W STARTED, PEOPLE €€Am 
A S m D  US ABOUT OUR CAMPAIGN 
SLOGAN: VOTE OR DIE! 

< 

AND IS IT THAT SERIOUS. 

YES ITS THAT SERIOUS. BECAUSE PEOPLE 
GRE DYING EVERY DAY IN AllMERICA 
BECAUSE OF THESE SAME ISSUES. 

, 

I 

WHEN YOU VOTE FOR A PRESIDENT, YOU 
ARE PUTTING YOUR LIFE AND THE LIVES 
OF YOUR FAMILY IN SONPEONE ELSE'S 

I 

HANDS. 

Reaideat George Bushend Senator John Knry...ourmolunon hr begun... 

I 
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AND THAT RllG4JW THIS ELECTION 
SHOULD BE TREATED LIKE ITS LIFE OR 
DEATH, 

IPJ TEE PAST WE HAVE HAD THE L O W S T  
VOTING TURNOUT OF ALL VOTING 
COMMUNITIES. 

BUT THAT'S ALL ABOUT TO CmNGE. 

TEIS YEAR WE?RF% NOT SITTING ON THE 
SIDELINES AND COMPLAINING. VVE ARE 
GOING TO DECIDE WHO IS T m  NEXT 
P-RESIDENT OF THE UNITED STATES. 

AND HISTORY WILL BE MADEI 

2 DAYS AGO ON T€IE COVER OF THE USA 
TODAY, THEY CALLED YOU THE X 
FACTOR. 

I LIKE TO CALL YOU THE WILD CARD.' 
I 

I LOOKED UP W I L D O  IN THE 
DICTIONARY AND THE DEFINITION SAYS: 

8 PffSidemGeorge BushandSenator John Kerry... g ur~cvolut~o~~ has bcpn... 
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AN UNPREDICTABLE GND UNKNOWN 
FACTOR. T m  UNDERDOG THAT COULD 
VERY W L L  WIN Tm GAn!tE OR RACE. 

AND YOU ARE T m  WILDCARD OF THIS 
ELECTION BECAUSE YOU CAN’T BE 

e 

e CONTROLLED. 

YOU ARE THl3 ONES THE STATISTICIANS 
DON’T POLL. 

YOU ARE SO UNPREDICTABLE THEY ARE 
SCARED TO DEATH. 

AND ON NOVEMBER 2 
TRULY UNDERSTAND THE POIVVER YOU 
POSESS. I 
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tab 
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ND THEY WILL 
1’44 
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e THIS RACE IS NEXK AND NECK AND 
YOU WILL BE THE DECIDING FACTOR. 

a YOU ARE CITIZEN CHANGE. 
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BUT I WANT TO BE HONEST WITH YOU, 
THIS AIN’T GOING # TO BE EASY. 

TEIEXIE WILL BE OBSTACLES PUTXN YOUR 
*WAY. 

,BUT THAT’S BECAUSE YOU ARE THI3 
MARGIN OF VICTORY 

BUT DON’T GIVE UP... 

EVEN IF THERE ARE LONG LINES AT THIC 
POLLS. 

EVEN IF THEY GRE TELLING YOU THAT 
YOUR VOTE DOESN’T COUNT. 

EVEN IF THEY ARE CHALLENGING YOUR 
RIGHT TO VOTE. 

DON’T GIVE UP. 

IF YOU A3RE REGISTERED, YOU HAVE A 
RIGHT TO VOTE. 

i 
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hiidant George Burh and Senator John Kerry.. our ~volutim bas begun 
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I DON'T CARE IF YOU HAVE TO STAND IN 
LINF, ALL DAY AND ALL NIGHT BECAUSE 
THIS IS THE LEAST YOU CAN DO. 

FOR YOURSELVES AND THIE PEOPLE 
HAVE SACRIFICED THEIR LIVJES FOR YOU 
TO HAVE THIS RIGHT. 

REMEMBER, IT HGSN'T BEEN THAT LONG 
THAT 
VOTE. 

HAVE HAD THIE RIGHT TO 

IT'S ONLY BEEN 40 YEARS W€lERlC BLACK 
PEOPLE €€Am HAD THIZ RIGHT TO VOTE. 
AND THAT'S SOMETHING WE CAN'T TAKE 
FOR GRANTED. 

SO WE ESPECIALLY €€Am TO VOTE. 

AS VW GET DOWN TO THE LAST 5 DAYS, 
I WANT YOU TO USE YOUR COMMON 
SENSE. I WANT YOU TO DO THE 
NUMBERS. r 

THIS ELECTION IS NECK AND NECK. 

I 
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TBE LAST ELECTION WAS DECIDED BY 
537 VOTES. 

WE?E A COMMSJNITY OF 40 MILLION 
STRONG. 

AND YOU 
YOU ARE THE SWING VOTE. 

IN A SWING STATE AND 

NONE OF THIZ CANINDATES ON THE 
CAMPAIGN TRAIL HAVE TAKEN THE TIlME 
TO COM[E TO YOUR COMMUNITIES, TO 
FEEL THE PAIN, 

TO SEE HOW WE LIVE 

UNDERSTAND OUR PROBLEMS 
a 

OR TO SPEAK DIMCCTLY TO YOU ABOUT 
YOUR ISSUES. 

THEY DO NOT HAW?, AN URBAN AGENDA, 
THEY TO NOT SPEAK TO YOUNG 
AMICRICANS. 

I 

I 
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A N D  THIS IS SO BECAUSE THEY DON’T 
FEEL LIKE YOU’RE GOING TO VOTE. 

AND IF YOU WANT TO CHANGE THAT IN 
FUTURE ELECTIONS, PUT SOME 

0 

a .  PRESSUIRIE ON THEY ASSES. 

BUMRUSH THOSE POLLS. 

AND LET THEM KNOW WHO HAS TEIE 

PJ 

Ob 
sr 

a,-, 

POWR.  

SO IN THE NEXT ELECTION, INSTEAD OF 8 

THEM GOING TO SPEAK 

TO THE NRA, 
TNE AARP, 
THE SOCCER MOMS, 
AND NASCAR DADS, 

THEY’LL BE SPEAKING TO YOU. 

THE FORGOTTEN ONES 



THEIR B A C B  ON. 

ON NOVEMBER 2 THE REWOLUTION N1) 

VOTE BECAUSE YOU HAVE THE P O m R  
TO MAKE A CHANGE. 

4 

VOTE BECAUSE YOU CARE ABOUT YOUR 
FUTURE. 

VOTE FOR YOURSELVES. 

VOTE FOR YOUR FAMILY. 

IF YOU ARE REGISTERED, YOU H A V I E  A 
RIGHT TO VOTE. 
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Bush and Kerry fundraisers: What have they 
gotten, and what do they want? 

R. Steven Hicks Thomas 0. Hicks 
Chairman of Capstar Partners, LLC, 
former vice-chairman of AMFM Inc., 
Austin, Texas, brother of Thomas 

Vice-chairman of Clear Channel 
Communications, San Antonio, Texas, 
brother of Steven 

What they gave: Ahount raised for 2000 Bush Campaign: Approximately 
$200,000 
Amount donated by Hicks, Muse, Tate & Furst to Bush through 2000: A t  least 
$315,000 
TOTAL: $515,000 

What they got: While Bush was governor, the Texas Legislature approved 
legislation creating the University of Texas Investment Management Company 
(UTIMCO), a private enterprise controlling the school's public funds, and Thomas 
Hicks was named its chairman. With Bush as president, Clear Channel also 
benefited from a June 2, 2003 Federal Communications Commission vote that 
loosened media ownership rules that, if upheld, will allow the radio empire to 
continue to grow. 

The Story: 

COST TO THE PUBLIC: 
Loosening media ownership rules will result in further,loss of diverse ideas and 
voices on the broadcast airwaves, as well as the loss of multiple sources of news 
and information; a reduction in local news coverage; homogenized play lists; 
fewer new recording artists heard; the strengthening of Clear Channel's 
communications empire and the loss of smaller, independent stations. 

, 

BACKGROUND: 
Thomas 0. Hicks is chairman of the board of Hicks, Muse, Tate & Furst Inc., a 
global private investment firm that specializes in leveraged acquisitions. Hicks 
Muse IS the nation's largest active investor in the broadcast industry, with 
significant ownership in LIN Television and Clear Channel Communications, Inc., 
where Tom Hicks serves as vice-chairman. Tom Hicks is also chairman and owner 
of the National Hockey League's Dallas Stars as well as Major League Baseball's 
Texas Rangers. Both of these teams, along with a variety of other investments, 
are run under Southwest Sports Group, LLC ("SSG"), where Tom Hicks also holds 
the self-appointed positions of chairman and CEO. 

The connection between Tom Hicks and President Bush has long been a source of 
public speculation. Tom Hicks served on the Board of Regents of the University of 
Texas System and as chairman of UTIMCO. Under his direction, UTIMCO placed a 
large portion of the university's endowment under the management of companies 
with strong ties to Bush. 

R. Steven Hicks, brother of Tom Hicks, is chairman of Capstar Partners, LLC, a 
private technology investment company. He is also a member of the board of 
directors for ClickRadio, the country's most widely used interactive digital radio 
service. Steven Hicks began building the family radio empire in 1993, when he 
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co-founded SFX Broadcasting, Inc. Steven Hicks left SFX in 1996 following 
passage of the Telecommunicatlons Act, which greatly loosened limits on station 
ownership. Steven Hicks went on to form Capstar Broadcasting, thanks in large 
part to a $700 million equity commitment from Hicks, Muse, Tate and Furst. I n  
August 1999, Dallas-based Chancellor Media Corporation acquired Capstar 
Broadcasting for $4.1 billion, creating AMFM Inc., one of the largest radio groups 
in the country, with over 450 stations. Steven Hicks served as vice-chairman of 
the new company until August 2000, when AMFM was purchased by clear Channel 
for $23.5 billion. Clear Channel Communications now owns operates, programs, or 
sells airtime for more than 1,200 radio stations throughout the country. Under the 
FCC's new ownership rules, the radio giant could expand beyond its current 
television holdings of 39 stations. 

WHAT HAPPENED: 
President Bush's involvement with the Hicks family began shortly after his first 
gubernatorial victory in 1994. I n  1995, as a member of the University of Texas 
Board of Regents, Tom Hicks successfully lobbied then-Governor Bush and the 
Texas legislature to approve the formation of UTIMCO, a private enterprise that 
controlled the school's public funds. 

, 

Tom Hicks served as chairman until 1999, when reports surfaced that almost a 
third of UTIMCO's $1.7 billion in private equities between 1995 and 1998 had 
been invested with firms personally or politically connected to the Hicks family or 
then Governor Bush. 

I n  addition to these questionable dealings, Hicks helped make Bush a very 
wealthy man in 1998 when he purchased the Texas Rangers for $250 million from 
the ownership group that included the then-Texas governor. Bush's 1.8 percent 
stake in the franchise landed him nearly $15 million on a $600,000 investment. 

Not surprisingly, Clear Channel is known for advancing an agenda friendly to the 
Bush Administration. For example, many media critics questioned Clear Channel's 
"Rally for America," a series of controversial 2003 pro-war rallies sponsored and 
promoted by individual Clear Channel stations throughout the country. 

Due to the partisan FCC vote in June 2003, media ownership restrictions were 
loosened even further. However, support for rolling back the new regulations 
continues to gain steam with the public and in Congress, giving the Hicks brothers 
and Clear Channel continuing reason to try to curry favor with the Bush 
Administration. 

Thanks to the efforts of Steven and Tom Hicks and the continuing erosion of 
media ownership laws, Clear Channel now owns more than 1,200 radio stations, 
making it the largest radio ownership group in the country. It also owns 39 
television stations, a number that could grow under new media ownership laws, as 
well as 135 live entertainment venues, 41 amphitheaters in the United States, 30 
venues in Europe and over a half million outdoor billboards worldwide. 

Jane Kirtley, a professor of media ethics and law at the University of Minnesota, 
said Clear Channel's support of the Bush administration's policy toward Iraq 
makes it "hard to escape the concern that this may in part be motivated by issues 
Clear Channel has before the FCC and Congress." 

So far, it seems Clear Channel's efforts have largely succeeded. After the FCC 
vote last June, Commerce Secretary and close Bush ally, Donald Evans, showed 
the Bush Administration's continuing support of media conglomerates like Clear 
Channel. Evans said, "I commend the FCC for its action on media ownership 
today. The FCC has answered the call of Congress and the courts to modernize its 
rules." 
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NEWS 
Volume 26 - &~e_ll253 - Cover Story 

How a small chain' of once-struggling radio stations grew into a 
giant of the media/entertainment complex 
Clear Channel Rules the World 

by G.R. Anderson Jr. 
February 16, 2005 

Take a tour around downtown 
Minneapolis,and at various points 
you're going to come across 
something related to Clear 
Channel Communications. Flip on 
your car radio, and you'll probably 
tune in one of seven radio 
stations it owns. That billboard on 
Third Street and Park Avenue by 
the Metrodome? That's owned by 
Clear Channel, along with most of 
the other billboards scattered 
around the metro. The 
Metrodome itself is home to the Image by Lane 
Minnesota Vikings, whose radio 
broadcasts are heard on two of 
the company's stations in town. And the team is owned by Red McCombs, a Clear 
Channel co-founder. 

Nearer the Warehouse District, you'll come across the Target Center, which was 
managed by the media giant up until a year ago, and still hosts shows presented 
by the company. There's also the Quest nightclub, which is predominantly 
booked by Clear Channel (the Fine Lme also books some Clear Channel shows). 
And there's the Hennepin Avenue theater district, which has featured live events 
and Broadway shows brought to town by the media conglomerate. 

A year ago the mayor and the City Council floated the idea of opening the 
contract to manage and book the Hennepin Avenue theaters it owns to a bidding 
process Since the late 1980s, the rejuvenated downtown theater distnct has 
been run by two management groups under contract to the city. In 1990 the 
theaters took in some $3.3 million In revenue; in the years that followed, the 
venues have attracted over 6 million patrons to the tune of $230 million. Just 
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since 1998, the city's take has been $6.8 million, including $982,000 in 2004. 
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Through the years, the business has grown increasingly complex, and proponents of opening up the 
contract for bidding argued that city leaders and staffers were too inexperienced to be involved in the 
theaters' day-to-day management or oversight of the bottom line. There also was the issue of some $22 
million In debt the clty had racked up on the endeavor; part of the thinking was that a management deal 
might involve a third party's taking on that debt. So on November 19, the Minneapolis City Council 
engaged In a heated exchange over who should run the State, Orpheum, and Pantages. The role of Clear 
Channel in the deal was front and center In the debate. 

The two incumbent management groups--Hennepin Theatre Trust, a nonprofit, and the for-profit Historic 
Theatre Group--had worked with Clear Channel before. But the new proposal stood to make Clear Channel 
a full-blown partner that would essentially book and manage the theaters. Representatives of HTT and HTG 
trumpeted what Clear Channel would bring to the table, recounting in no fewer than six pages its theatrical 
successes in some 50 cities. 

With this proposal, one that would allow ownership to fall into the hands of nonprofit HTT in 30 years, Clear 
Channel, it seemed, was poised to play a more prominent role. The council voted to negotlate with the 
incumbent theater group, if for no other reason than that Clear Channel offered to back the bonds on the 
$22 million debt. The council vote that day stipulated that an agreement would be hammered out within 
120 days 

And it served as proof that, sooner or later, everyone in the entertainment business is going to deal with 
Clear Channel. 

Locally, Clear Channel arrived overnight in 1999, when, after a series of mergers, the company went from 
owning zero radlo stations In the Twin Cities market to ownlng seven. Around the same time, the company 
bought Eller Media, and now owns 80 percent of the billboards In St. Paul, for instance. More recently, 
Clear Channel has had a huge impact on local club and concert booking. Venues that refused to play ball 
with Clear Channel have suffered, most notably First Avenue. 

For all that's been written and said about Clear Channel, the true reach of the company is not widely 
known. Clear Channel Communications is perhaps best recognized as the nation's largest radio station 
owner, with some 1,220 stations in upward of 250 markets nationwide--11 percent of all radio stations in I 

the country--thanks to the deregulation that came with the Telecommunications Act of 1996. It also owns 
37 television stations and some 775,000 billboards across the Unlted States. 

Clear Channel Entertainment is the San Antonio-based company's promotion and events division, and has 
increasingly booked music and theatrical acts into some 135 venues it owns or operates In North America 
and Europe. I n  a profound display of synergy, Clear Channel often promotes these shows via advertising 
and airplay on its broadcastlng stations and outdoor spaces. I n  amassing as much as $8.4 billion in annual 
revenue, the company is helped in great measure by controlling nearly 70 percent of the nation's live 
shows. I n  2002, Clear Channel sold 30 million event tickets, 23 million more than its closest competitor. 

A rundown of Clear Channel's local presence, which includes some 200 employees in the radio division and 
12 in the entertainment division, looks like this: 

- KDWB-FM (101.3) TOP 40 

- KEEY-FM (102.1) Country 

- KQQL-FM (107.9) 60s/'70s oldies 

- KTCZ-FM (97.1) Adult contemporary 
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- KFAN-AM (1130) SpOttS talk 

- KFXN-AM (690) Sports talk 

- 11 other stations in Minnesota 

- Clear Channel Entertainment, the dominant entertainment presenter, books shows at the 
Target Center, various nightclubs, and Hennepin Avenue theaters 

- Clear Channel Outdoor, 1,700 billboards statewide 

In just these regards, no single business has had a larger cultural impact on the Twin Cities, ever--let alone 
In less than 10 years. 

But there are many other facets of Clear Channel's corporate personality The company continues to 
branch out, forging a presence In everything from theater to photography exhibits to halftime shows at 
sporting events. And It has a syndication arm that produces the Rush Umbaugh and Dr. Laura Schlessinger 
programs. 

In fact, there is a political bent to the company that has been quite conservative. After 9/11, for example, 
a widely circulated memo contained a list of suggested songs that station managers might want to  consider 
too sensitive for listeners, including "Imagine" and "Peace Train." (During the controversy that followed, 
the company claimed that the list reflected the opinions of the executives who compiled it and did not 
constitute an official company blacklist.) After the U.S. Invasion of Iraq, a number of Clear Channel stations 
sponsored "Support the Troops" rallies that critics called naked pro-war endorsements of the Bush 
administration. Additionally, the company, which does not have its own news division, recently dropped its 
affiliation with ABC News Radio and partnered with Fox News to air hourly updates on some stations. 

. 

f i e  company's founder, L Lowry Mays, is a close friend of the Bush family and has maintained professional 
and political ties with both Bush the elder and the son. When George W. was the governor of Texas, Mays 
was appointed to the state's technology council in 1996; he later contributed $51,000 to Bush's reelection 
campaign in 1998. Between 2000 and 2002, entities associated with Clear Channel--through PACs, soft 
money, and individual contributions--forked over $1 million to political campaigns, with 75 percent golng to 
Republican candidates. 

"You're dealing with a super-large tastemaker who can make or break people more than any other 
company in any industry," says Mick Spence, a Minneapolis entertainment lawyer. "'Tastemaker' has a 
positive connotation most of the time, but in this case, It's all determined on marketability of any product. 
That's what Clear Channel does." 

"We're a big company, and you have the good and the bad," counters Dan Seeman, the vice president and 
general manager for Clear Channel Radio Mlnneapolls-St. Paul. "It's frustrating, because a lot of the 
perception is myth." Still, he allows, "We have a lot of resources, and we take advantage of those 
resources." 

The company's critics are legion, including a number of high-profile media personalities. I n  early 2004, 
Howard Stem, the self-proclaimed King of All Media, was dropped from six Clear Channel stations on the 
grounds of profane language. Stem countered that the real reason he was dropped is that he turned 
against George W. Bush just as the presidential campaign was kicking into high gear Stern, who was once 
a Bush supporter, repeatedly railed against the president for the war in Iraq, and against FCC chairman 
Michael Powell, a Bush appointee who had levied hundreds of thousands of dollars in flnes against stations 
that carried Stern. 

In November, post-election, Stern appeared on the David Letterman show, ostensibly to promote his 
impending move off the airwaves and onto satellite radio. But instead, Stern repeatedly talked about the 
threat to the First Amendment in the current era, one in which he says he cannot do or say things on the 
air that he did 20 years ago. 

"I'm doing this because of Clear Channel," Stern told Letterman about moving to satellite "There's 
nowhere else to do my radio program." 

Clear Channel started humbly enough, when Texas A&M alum Mays bought KEEZ-FM In San Antonio in 
1972. Mays, an ex-Air Force officer who was deeply entrenched in Texas Republican circles as an 
investment banker, ponied up $125,000 to buy the station. 

His co-investor was a local used-car salesman by the name of 8.3. "Red" McCombs. In 1975, the pair 
bought WOAI-AM, one of the old-school 50,000-watt behemoths of the AM dial, a station whose signal 
could be heard at night hundreds or even thousands of miles away--a "clear channel" station by virtue of 
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its exclusive control of the frequency on which it broadcast. 

In 1958, McCombs opened his first car dealership in San Antonio and saw it rack up the sixth-highest sales 
in the country in its very first year. He bought and sold several sports franchises, and along the way 
emerged as a major player in Texas oil and real estate. Among his friends is President George Bush I. 

Each time a McCombs business move paid dividends, he and Mays went on a shopping spree. The pair 
accrued a broadcasting minl-empire by snatching up financially fumbling stations and turning them Into 
moneymakers. They did this mostly by changing the formats to religious or all-news programming I n  
1988, the duo bought its flrst television station; at the time, they also owned SIX AM stations and six FM 
stations in seven cities. 

I n  1992 the FCC relaxed ownership regulations. Soon after, the FCC increased the number of television 
stations a media company could own. By the mId-l990s, Clear Channel Communications owned 43 radio 
and 16 TV stations. 

Then came the Telecommunications Act of 1996. On its face, the bill was supposed to loosen regulations 
regarding access to telephone lines. Additionally, the new law was to open up restrictions on who could 
provide digital television services. 

Tucked into the bill, however, was a provision that would further expand the number of radlo stations a 
broadcast company could own in one market, and essentially do away with any limits on ownership 
nationwide. It allowed for a broadcaster to own as many as eight stations on either the AM or FM 
frequencies in a single market. 

There was resistance on Capitol Hill, but broadcast conglomerates argued that more media concentration 
would actually improve the variety of radio programming. For instance, they claimed, if ABC Radio owned 
one "classlc rock" station in a market, and ABC or, say, Infinity Broadcasting (two prominent rivals at the 
time), bought the other locally owned classlc rock station In the market, there would be little reason for two 
classic rock stations. "Diversity" became the industry's buzzword for promoting the blll. 

The industry had the ear of President Bill Clinton, who was seeking reelection that year. Clinton professed 
to be impressed by the arguments the broadcasters made, and was almost certainly impressed by the coin 
they contributed to his reelection campaign. The president pushed Congress to pass the measure, which he 
signed in February 1996. 

What followed was an unprecedented wave of large corporations merging with large corporations. AOL 
fused with Tlme Warner. Vlacom became one with Infinity Broadcasting, and then with CBS. ABC merged 
with Walt Disney. And so on. 

For all the press these huge alliances garnered, there was a ripple effect among smaller owners as well. As 
the industry became deregulated, a mergers-and-acquisitions boom commenced in the industry. One of the 
first local harbingers of this effect came in 1992, when Colfax Communications, a south Minneapolis 
company headed by a WCCO radio general manager, bought WCTS-FM (100.3), which had been a Christian 
station, for $10 million. Then Colfax, with the help of investors who had made their cash off of the 
Craftsman tool company, purchased KQQL-FM (107.9), an oldies station. 

I n  1995, KDWB-FM (101.3), long considered one of the most influential top 40 stations not on either coast, 
was bought by Dallas-based Chancellor Communications for $22 million, a local record, and by the end of 
the year the company owned KTCZ-FM (97.1), KEEY-FM (102.1), and KFAN-AM (1130). The following year, 
Colfax bought nine more stations In Phoenix, Milwaukee, and Boise. Two months later, in August 1996, 
Colfax sold all 12 of its stations to Chancellor for $365 million. Suddenly Chancellor owned seven stations in 
the Twin Cities. 

But the mergers didn't stop, and local radio listeners could be forgiven for losing track of who exactly was 
programming the music coming out of their car stereos. I n  1997, Chancellor Broadcasting merged with 
another Texas-based broadcaster, Evergreen Media, and was christened Chancellor Media Group. The 
company owned 103 stations in 21 major markets. (The Twin Cities market Is the 15th-largest In the US.) 
By the end of that year, Chancellor had formed a new national network called AMFM Radio. 

During this age of consolidation, it became evident that nobody did mergers and acquisitions better than 
Clear Channel Though the company had operated below big-media radar in its early years, its deep 
pockets and deal-spotting acumen left the company in a position to make major purchases at will. Clear 
Channel was taken public in 1984, and during the 199Os, its stock went from $4.60 a share in 1993 to $95 
a share In 2000. (Mays's sons, Randall and Mark, have taken major roles In the company's management 
over time, Mark Mays is currently the CEO and president of Clear Channel, Randall the CFO and executive 
vice president.) 

I n  1996, Clear Channel bought 49 radio stations. The next year, it bought 70. I n  1998, it bought Jacor 
Communications and its 206 radio stations to the tune of $6.5 billion. Clear Channel bought AMFM in 
October 1999. That acquisition, for $24 billion, netted Mays and Clear Channel 830 more stations. (To 
assuage the rumblings of antitrust regulators, Clear Channel quickly sold off an additional 100-plus stations 
for $4.2 billion.) The next closest radio competitor was Cumulus, which had a relatively paltry 230 stations 
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at the time. 

After years spent amassing Its radio empire, Clear Channel began to move vertically in its acquisitions, 
buying up companies elsewhere in the media/entertainment supply chain The real watershed came In 
2000, when Clear Channel bought a promotions company called SFX. SFX had become a corporate raider in 
the booking business, buying such longstanding promotions companies as Bill Graham Presents. By 2000, 
SFX was staging more than 26,000 events annually. Clear Channel bought SFX for $4.4 billion, and folded it 
into Clear Channel Entertainment. Suddenly Clear Channel was booking thousands of concerts a year. 

I n  addition to the radio and television stations, the concert venues and outdoor advertising, there are such 
holdings as Clear Channel Satellite, based in Colorado, providing a variety of satellite transmisslon services; 
Clear Channel Wireless, a high-speed internet service based in Cincinnati; Inside Radio, an industry trade 
publication; and Katz Media Group, an ad firm in New York City that works with 2,100 radio Stations, 350 
television stations, and 1,700 cable operators. 

And the list goes on. Clear Channel owns Motor Sports Group, promoter of more than 600 car and cycle 
racing events a year. There's Premiere Radio Networks, which distributes Rush Limbaugh and other shows 
to 7,800 radio stations; Prophet Systems, a company that makes the technology that allows DJs to 
"voicetrack," or record radio shows in one city for several stations In other cities; and SFX Sports Group, a 
talent management and marketing agency that represents 500 professional athletes, including Michael 
Jordan and Andre Agassi Another spin-off of Clear Channel produces the television shows Smallville and 
Arli$$. The company also has a stake in XM Satellite radio. And Clear Channel owns the touring nghts to , 
the Broadway productions of The Lion King, Haitspray, and a chunk of The Producers. In fact, the company 
owns prominent theaters both on Broadway and in Chicago. 

Needless to say, it's a corporate portfolio that goes far beyond owning an unprecedented number of radio 
stations. As the e-mail signature line used by many local Clear Channel employees puts it, "What other 
markets or what other media can I help you with today?" 

As Clear Channel grew, so did resentment toward what was deemed by many an evil empire. Pop music 
aficionados have long decried the homogenization of radio at the hands of the company, which, they say, 
uses market research to formulate repetitious, lowest-common-denominator playlists around the country. 
(Clear Channel Radio CEO John Hogan retorted In 2003 that the company had 6,700 playlists--a sentiment 
Seeman echoes. "All of our research and testing for all of our stations Is done locally," he says.) 

The complaints of the company's competitors and cntics were exhaustively documented in a senes of 
stones written by Eric Boehlert of Salon.com in 2001. Boehlert wrote of Clear Channel's alleged "pay for 
play" practices, recounted accusations that bands who booked shows with other concert promoters saw 
their airplay diminish on CC stations across the country, and compiled other charges of generally bad 
behavior. "Welcome to the world of Clear Channel," Boehlert wrote, "radio's big bully." 

bke any conglomerate, Clear Channel has sought to make its size pay off by reducing management ranks 
on the road to consolidation. As it snatched up multiple stations In one market, the company would merge 
operations, resulting in many lost Jobs. According to a report published by Cornel1 University a year ago 
that was commissioned by the AFL-CIO, "Clear Channel's cost-cutting practices" led to 1,5,00 to 4,500 jobs 
lost over four years. 

This type of streamlining happened in the Twin Cities more than two years ago, when operations for all 
seven Clear Channel stations were uprooted. Stations that had been scattered throughout the metro were 
suddenly operabng under one roof, in a giant office complex in St Louis Park just off Highway 100 and 
1-394. Since then, a number of career radio employees have lost their jobs. 

Seeman says that only 10 to 15 jobs have been lost locally in the transition. But according to some sources 
with knowledge of the downsizing, longtime employees were first assured the move would lead to no 
layoffs. Soon afterward, they'claim, about 20 people were let go. Definitive numbers remain elusive, but 
additional layoffs appear to have happened since the move to St. Louis Park--perhaps totaling as many as 
30 out of 250 radio Jobs. "It was heartbreaking, and the local managers tried to save the Jobs," says one 
former employee. "But Dan is a good person in a company guided by the whip of Wall Street." 

, 

' 

In fact, Seeman is quick to point out that he grew up here and has worked in local radio for 20 years. By 
most accounts, Clear Channel behaves better here than It does in other markets. Still, as Clay Steinman, a 
media studies professor at Macalester College notes, "Even If the radio statlons in town are staffed by local 
people, they still don't necessarily have the priorities of local ownership. At the end of the day, there's 
going to be an emphasis on what's good for the company, and it's ail done in the name of the bottom line." 

In some markets the company became notorious for allegedly bullying bands and managers into playing 
shows it sponsored. Critics charged that if an act came to town and had the audacity to book the show with 
another concert promoter, there was a good chance that advertising for that show wouldn't run on a Clear 
Channel station. Or if it did, they also claimed, it would be at a higher rate than that for a Clear Channel 
show. Additionally, the company was accused of dropping artists from its playlists nationwide i f  they didn't 
use CCE as their concert promoter. 
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Band managers and artists are reluctant to talk about to what extent Clear Channel engages In this 
practice, but one booker told Denver's alternative weekly, Westword, in 2001, "Catch a cold in Denver, get 
the flu everywhere else 'I A lawsuit filed in Denver by a local promoter, Nobody I n  Particular Presents, 
detailed claims involving the band Eve 6. The band's management company purportedly told NIPP that Eve 
6 would have to let Clear Channel promote their Denver show; otherwise the band would lose airplay. Clear 
Channel argued that the accusation was inadmissible hearsay, but the Judge admitted it, ruling that NIPP 
had provided sufficient evidence that such Practices may have occurred. 

The company has always denied threatening artists with airplay cutbacks, and few muslclans are even 
willing to talk about Clear Channel on the record. What's incontestable is that, since its purchase of SFX, 
Clear Channel has had a huge Impact on the local club scene. The presence of Clear Channel Entertainment 
has meant that some clubs can no longer compete for touring acts. James Martin of E Company, who books 
the Cabooze and Lee's Uquor Lounge, sees Clear Channel's practices philosophically. "It's a lesser risk to 
them to book these artists," he says, referring to the company's deep pockets. "The band may blow up 
overnight, and they can book them in other towns, and [establish] them as Clear Channel artists. 

"If they can do it, more power to them," Martin continues. "The main Issue I have Is that we can spend 
time nurturing a band, and then they want to go to the next step, or the management tells them to go with 
someone bigger, and we can't compete" the next bme a band comes to town, he says. The effect is that 
Clear Channel will set a guarantee that other bookers can't match. Places like First Avenue and the 
Cabooze consider these $10,000 shows to be their bread and butter, but Clear Channel just sees them as 
brand-building. < 

The same thing happens on a national level. Prominent musicians like Neil Young and Steve Miller have 
started to speak out about the Clear Channel squeeze. And Don Henley has testified before Congress, 
insisting that through its radio and booking operations, the company has engaged in rnonopolistlc pradices. 

I n  describing Clear Channel's power over the marketplace, Macalester's Steinman draws a parallel. 
"They've reached a point that's similar to the prohibition on movie studios owning local theaters," Steinman 
notes. "You can't deal directly with GM to buy a car. You have to have local dealers. Or you don't have 
people buying gas directly from oil companies. Histoncally, we have said that we don't want people at one 
end of the production process controlllng how that product gets to people locally.'' 

The first piece of antl-monopoly legislation, the Sherman Act, was passed in 1890, essentially guaranteeing 
that the federal government could regulate Industry to ensure that there was no collusion or dominance of 
one company in any given sector. The act was the impetus for Theodore Roosevelt's trust-busting 
campaigns that reshaped the economy at the turn of the 20th century. I n  1911, the Sherman Act was used 
to bust up the monopoly of Standard Oil. 

I n  our lifetimes, the most compelling antitrust suits have involved communications. The Microsoft suit of 
the late 199Os, which rested on the idea of the company "bundling" its internet browser with the computers , 
it manufactured, was merely a slap on the wrist when all was said and done. But the antitrust suit brought 
against AT&T and the system of "Baby Bells," which was hatched by fledgling telephone company and 
future rival MCI in the mid-l970s, ended the phone company as we knew it. 

I n  Deal of  the Century: The Breakup of AT&T, Steve Coll documents the case regulatots made for 
"divestiture" of the phone system in 1984. I n  that suit, there was "something called the 'essential services' 
doctrine in antitrust law," Coll wrote in 1986. "If one company--say, AT&T--owned exclusive facilities that 
were essential to the business of another company--say, MCI--then the first company was required to give 
access to the second company.'' That principle of law, coupled with the fact that AT&T controlled the 
consumer "product" from start to end--the land lines, the swltchlng stations, the local service, the 
long-distance service, even the telephones--was the unraveling of the company's monopoly. 

These were essentially the grounds on which Nobody I n  Particular Presents took on the radio giant in 
August 2001. "Clear Channel has engaged in a vast array of anb-competitive, predatory, and exclusionary 
practices in the course of acquiring, maintaining, and extending its monopoly power,". NIPP's complaint, 
flled in federal distnct court, began. 

For starters, testimony and a trail of internal Clear Channel e-mails built a strong case that Clear Channel 
had, in effect, boycotted alrplay on its Denver stations for artists and labels who had booked shows with 
other promoters in the Denver area. I n  1999 and 2000, Clear Channel allegedly shut the door on Reprise 
Records, which had booked shows with NIPP. An e-mail from Michael O'Connor, the director of radio 
operations in the market, was particularly damning. "We are out of business with your label," court records 
say O'Connor wrote to label reps. "You can all fuck yourselves as faraas I 'm concerned." 

NIPP cited other such examples for the court, including a period of time when a Clear Channel station had 
played a single by Puddle of Mudd more than 20 times a week for 3 months. After the band played an NIPP 
show, the promoter claimed, the station played the single only 11 times, and by the following week, wasn't 
playing it a t  all 

I 

Aside from radio spins, NIPP further alleged that bands suffered from lack of promotion on Clear Channel 
stations if they were playing a non-Clear Channel show. Judge Edward Nottingham, in his 72-page opinion, 
allowed that NIPP had provided sufficient evidence to refer many of its claims to trial. Nottlngham noted 
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the number of "alter egos" Clear Channel uses in the music business, most specifically SFX, and concluded 
. that, though the company argued they were separate entities, a jury might find them to be one and the 

same "When the parent controls, directs, or encourages the subsidiary's anti-competitive conduct, the 
parent engages in sufficient independent conduct to be held directly liable as a single enterprise with the 
subsidiary under the Sherman Act," the judge wrote last April. 

Judge Nottlngham added that "a market share of 70 percent demonstrates monopoly power," and noted 
that Clear Channel controlled 73 percent of the rock radlo advertising market. Further, the court concluded 
that Clear Channel may have denied advertising to NIPP and may have engaged in "anti-competltlve 
conduct." He allowed that there was evidence that 
Clear Channel had denied NIPP the use of essenbal services--its radio stations "Taken as a whole," 
Nottingham wrote, "the court concludes that NIPP has demonstrated sufficient evidence of attempted 
monopolization that a reasonable jury could find in favor of NIPP." 

Parts of the suit were dismissed. The judge ruled, for instance, that NIPP did not demonstrate that Clear 
Channel had damaged the reputation of its competitor. And, the court noted, no one came forth to testify 
that airplay had been denied by Clear Channel simply for booking a show with NIPP (though the court 
record did include anecdotes claiming as much.) 

But, ultimately, Clear Channel's motion to have the suit dismissed was denied, and a jury trial was set. 
Nottingham concluded, "Antitrust law is the only mechanism by which Clear Channel's behavior may be 
policed. 'I 

In June 2004, Clear Channel settled with NIPP before the case reached trial. 

In  December 2004, FCC commissioner Jonathan Adelstein came to St. Paul to participate in a forum on 
the state of the media. Adelstein had been tourlng the country with another commissioner since the 
summer of 2003, when Michael Powell and two other commissioners were proposing further loosening of 
media ownership rules. (Powell, who recently announced his resignation, got his way in the FCC vote, but 
an appellate court overturned the FCC decision.) 

But don't expect the FCC to rein in Clear Channel's power, Adelstein told me afterward. "We, as a body, 
very seldom re-regulate what has already been deregulated," he said "Clear Channel is within the law of 
ownership. Once it happens, that's it You can't put toothpaste back in the tube 'I 

But what about all of Clear Channel's other acquisitions in the media/entertainment supply chain? T h e  only 
thing we can really control Is the newspaper/ radlo/television ownership regulations," Adelstein said. "Clear 
Channel isn't violating any of those regulations. Most of those other businesses they're Involved In are out 
of the purview of the FCC." 

And it's for this reason that local attorney Spence believes the company will keep to its present course. 
"They'll keep expanding and controlling how a large number of us get our music, our art, our 
entertainment," he says "They're not going to stop themselves." 

Back in November, at the Minneapolis City Council meeting, some council members voiced a reluctance to 
deal with Clear Channel. Council President Paul Ostrow (First Ward) made a number of amendments that 
were all voted down. The proposed agreement to negotiate a contract that would run for 30 years and then 
turn the keys over to Clear Channel's nonprofit business partner, the Hennepln Theatre Trust, left some 
people leery that Clear Channel would one day own the theaters. 

"There is the thought that Clear Channel would have a significant financial stake in the theaters, backing 
$22 million in bonds," Ostrow says now. "I'm not saying Clear Channel is good or evil. It's a broader 
question of protecting public assets. There are significant legal rights [at stake] in terms of the operation of 
these theaters, and hopefully we clarified that going into negotiations I' 

Either way, the council voted 7 to 4 to enter into negotiations with HlT/HTG/ Clear Channel to run the 
theaters, with any niggling details to be hashed out by March. 

Ostrow's concerns may not be misguided, if the words of the company's own founder are any barometer. "I 
define competition, at least as far as our company is concerned, as getting all the money," Lowry Mays told 
the Texas A&M Aggie Daily in 2000 after receiving a distinguished alumni award. And Mays told Fortune 
magazine in 2003, "We're not in the business of providing news and informabon. We're not in the business 
of providing well-researched music We're,simply in the business of selling our customers products." 

About G.R. Anderson Jr. 

- - .. Fro-m the Archive 
Blue Christmas The City Council gives itself a gilt: Money for the MPD (News - 
Dec 22, 2004) 
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speculation erupted that the move had more to do with Stern's politics than his 
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Stern's loyal listeners, Clear Channel foes and many Bush administration critics 
immediately reached the same conclusion: The notonous jock was yanked off the air 
because he had recently begun trashing Bush, and Bush-hendly Clear Channel used 
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This week, Stem himself went on the warpath, weavlng in among his familiar 
monologues about breasts and porn actresses accusations that Texas-based Clear 
Channel -- whose Republican CEO, Lowry Mays, is extremely close to both George 
W. Bush and Bush's father -- canned him because he devlated from the company's 
pro-Bush line. "I gotta tell you something," Stem told his listeners. "There's a lot of 
people saying that the second that I started saying, 'I think we gotta get Bush out of 

. 

the presidency,' that's when Clear Channel banged my ass outta here. Then I find out 
that Clear Channel is such a big contributor to President Bush, and in bed with the 
whole Bush administration, I'm going, 'Maybe that's why I was thrown off: because I 
don't like the way the country is leaning too much to the religious nght.' And then, 
bam! Let's get rid of Stem. I used to think, 'Oh, I can't believe that.' But that's it! 
That's what's going on here! I know it! I know it!" 

Stern's been relentless all week, detailing the close ties between Clear Channel 
executives and the Bush administration, and insisting that political speech, not' 
indecency, got him in trouble with the San Antonio broadcasting giant. If he hadn't 
turned against Bush, Stem told his listeners, he'd still be heard on Clear Channel 
stations. 

In a statement released to Salon, the media company insists that "Clear Channel 
Radio is not operated according to any political agenda or ideology." Clear Channel 
Radio chief Joe Hogan said, "The decision to suspend Howard Stem from our radio 
stations is based on our regulatory obligation and commitment to ainng material that 
conforms to the standards and sensibilities of the local communities we serve." 

Although by far the most powerful, Stem is not the first radio jock to charge Clear 
Channel with retaliahon for anti-Bush comments. 

"I'm glad he's pissed off and I hope he raises hell every single day," says Roxanne 
Walker, who claims Clear Channel fired her last year because of her anhwar views. "I 
think any time a broader section of the population hears about the Bush 
administration and the Clear Channel connection, it's a good thing." 

Customer Service 
About Salon 
Advertise in Salon 
Investor Relations 

Walker, South Carolina Broadcasters Association's 2002 radio personality of the year, 
is suing Clear Channel for wolahng a state law that forbids employers from punishing 
employees who express politically unpopular beliefs in the workplace. 
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"On our show we talked about politics and current events," she tells Salon. "There 
were two conservative partners and me, the liberal, and that was fine. But as it 
became clear we were going to war, and I kept charging the war was not justified, I 
was reprimanded by [Clear Channel] management that I needed to tone that down. 
Basically I was told to shut up." She says she was fired on April 7,2003. 

Phoenix talk show host Charles Goyette says he was lucked off his afternoon 
drive-time program at Clear Channel's KFYI because of his sharp cnticism of the war 
on Iraq. A self-descnbed Goldwater Republican who was selected "man of the year" 
by the Republican Party in his local county in 1988, Goyette -- more recently named 
best talk show host of 2003 by the Phoenix New Times -- says his years with Clear 
Channel had been among his best in broadcasting. "The trouble started dmng the 
long march to war," he says. 

While the rest of the stahon's talk lineup was in a pro-war ''frenzy," Goyette was 
invrting adrmnistration cntics like former weapons inspector Scott Ritter on his show, 
and discussing complaints from the intelligence community that the analysis on Iraq 
was being cooked to support the White House's pro-war agenda. This didn't go over 
well with his bosses, Goyette says: "I was the Baby Ruth bar in the punch bowl." 

Soon, according to Goyette, he was having "toe-to-toe confrontations" with his local 
Clear Channel managers off the air about his opposition to the war. "One of my 
bosses said in a tone of exasperation, 'I feel like Itm managing the Dixie Chicks,"' 
Goyette recalls. "I didn't fit in with the Clear Channel corporate culture." 

Wnting in the February issue of Amencan Conservative magazine, Goyette put it this 
way: Why only a couple of months after my company picked up the option on my 
contract for another year in the fifth-largest city in the United States, did it suddenly 
decide to relegate me to radio Outer Darkness? The answer lies hidden in the 
oil-and-water incompatibility of these two seemingly disconnected phrases: 
'Cnticizing Bush' and 'Clear Channel."' 

Goyette, who was relegated to the dead 7-10 p.m. slot, wrote, "I was replaced on my 
primetime talk show by the Fnck and Frack of Bushophiles, two giggling guys who 
think everything our tongue-tied president does is 'Most excellent, dude!"' 

Whether Stem was suspended because of his Bush-bashing -- or only because of his 
Bush-bashing -- is open to question. As repoited in Salon, the media behemoth had 
another powerful reason to clean up its image: In the wake of Janet Jackson's 
nipplegate, broadcasters faced hostile congressional hearings about indecency on the 
airwaves and a new bill that would drastically increase the penalties for it. Indeed, the 
day before it dropped Stem, Clear Channel fired its top-rated Tampa, Fla., shock jock, 
"Bubba the Love Sponge," who had been recently fined $755,000 by the Federal 
Communications Commission for indecency. 

Several radio insiders interwewed by Salon are skeptical of Stern's inference about 
his suspension. "I don"t think this had anything to do with helping Bush," says Robert 
Unmacht, former publisher of the radio trade publication, the M Street Journal. Yt 
had to do with the one thing Clear Channel cares about, their bottom line. They're just 
bankers. It 

Unmacht also points out that Stern appears in only six markets for Clear Channel, so 
dumping him was a relatively pamless way to score moral points -- and paint Clear 
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Channel nval Infinity, which broadcasts most of Stern's shows, as pandenng to 
indecency. 

a "Howard thrives when he has an enemy, and this is a pretty good enemy," Unmacht 
says. "Howard will rail against whoever he thinks is hurting him." 

Next page I Could Stern's armv tip the election for Kerry? 
1 9 2  

a Illustration : Zach Tren holm 
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Mus5cSans find something to sing about 
in Kerryvs. Bush 
Sunday, September 26,2004 

By Scott Mervis and Ed Masley, Pittsburgh Post-Gazette 

In the aftermath of 9/11, as the Bush adminbjration was mobilikg to 
invade Iraq and Americans were urged to stand up and fly straight, 
"Dixie Chick" somehow became a verb. 

Natalie Maines, singer fix the mBinsfT'B891 country trio, @ld an audience 
in London she was ashamed of &llgw Texan George W. Bush and thb 
tlext thing you knew, the Dixie Chicb we- getting &id. Radio stations 
were pulling thek sags, fins wexe burning theirnecords, and Toby 
Keitb was giving them the boot. 

When Rolling Stone asked Chris Rock about the administration, he 
baked, saying "I don't want to be Dixie Chicked." 

But now that the Iraq war is dragging on andthe campaign season is 
heating up, musicians are no longer keeping quiet. 

E m  Bruce Springsteep is breaking his silence. 

Although The Boss' mwie had been co-opted by presidential candidates 
in the past (in fact, he rebfld Roaald Reagan for using 'Born in the 
U.S.A."), he has never gone $0 far as to endorse one in such a 
high-profile way. 

b aneditorial he wrote for The New Ymk Times, Springsteep a d h s e d  
why he would be taking part in the Vote for Change concerts &t 
support JohnKerry: 

"These questiom are at the heart of this election: who we are, what we 
stand far, why we fight. Personally, for the last 25 years, I have dw.ays 
stayed cine step away from partisan politics. Instesd, I have been partisan 
about a set of ideals: economic justice, civil rights, a humane foreign 
policy, fieedomand a decent life for all of our citizens. This year, 
however, for many of us the stakes have risen too high to sit this election 
out." 

Springsteen is'among the marquee names in MoveOn Pads Vote fbr 
change tour of the swing states, an unprecedented show of support for a 
presidential &date by rock musicians. The Dixie Chicks and James 
Taylor play Heinz Ha91 on Friday. Other shows 'will fkatm the Dave 
Matthews Band, R.E.M., John Mellencamp, Jachon Bmme and Pearl 
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Jam, who, like the Chicks, were skewered for bashing Bush. 

In July, the Red Hot M i  Peppers, Black Eyed Peas, M d m q ,  
Willie Nelson and L a w p  Hill aU lent their voices to the Democratic 
National Codrentioa Other tours,.fromYo La Teago30 the 
hti-hg-1ed PunkVoter.com biU, rn targeting Bwh. 

It's not ipurpljsiDg f b t  rock musicians, p n d y  tilting to the le& w d d  

rock is well established, krn Bob Dyhand John Lemon through the 
Haight-Ashburyscene, CSMY, soulful poets Marvin Gaye and Gil-Scott 
Heron, the No Nukes coqcerts, Sfits like The w h  a d  Billy Bragg and, 
later, mom militant .gmup~, snch c18 Public Enemy and Rage Against the 
Machine. And who could forget Country Joe and the Fish? 

' back the more "liberal" candidate. The anhvartpmjustice tradition in 

Today, it's unlikely thse  sod of political sentiments woukl get the 
airplq 01lce enjoyed by "Feel Like I'm Fixin' to Die Rag," "Ohio" or 
"Give Peace a Clmnce" in the Vietnam era -- not with radio, contmlIed 
by a few big corporations, ipcluding the -tive Clear Channel, 
shying hxn controvmy, 

But there am plenty of examples of rockers reacting to the political 
w. Steve E ~ l e  stirred things up in 2002 wifh a song called "John 
Walker's Blues," Writtkn h m  the point of view of the ymng American 
fighting for the Taliban in Afghanstan. His latest, '''"he Revolution 
Starts Now," calls for change with the title track and songs We "Rich 
Mads War." pittsbmgb's A4ti-Flag, the most political of punk bands, 
does a full .&ntal assault on the current administration on "The Terror 
State." Bad Religion chimed in the cleverly titled 'The Empire Strikes 
First," md there have been political records by the likes of Patti Smith, 
the Beastie Boys, Dan Rem and NOFX. 

The 3ush-Cheney ticket is not without its supporters, some ofthem 

Dickey Betts and Kid Rock all played the Republican National 
Convention, indicating that Kerry could have a mu@ ride in the South. 

Codkderate fhg-mvhg South= rock=. L p y d  myd, ZZ TOP, 

"Thew are Democrats in Lynyrd Skynyd, too," says singer Johnny Van 
Zant. "Not everyone's Republica. But I think everyone wants to do 
something for Bush, whe&er they're Republican ornot. For me 
personally, I think he's had the hardest job of myme who's ever been b 
prwident of the United States, %ausenone ofthem b d  what the hell he 
f b d  - except maybe Lincoln, with the country being divided itself." 

The Republicans also boast support h r n  Jessica Simpson, who, upon 
meeting hterior Secretary Gale Norton, told her "You've done a nice job 
decoratin$ the Whik House," and Britney Spears, quoted in Michael 
Moore's "Fahrenheit 911 1" saying, "Hanestly, I think we should just trust 
our president in every decision that he makes." 

. 

Bush's hvorite music is country, and it seems to like him, too. Although 
Toby Keith is a registered Democrat, he took the Bu&Cheney line with 
the post-9/11 dying cv, "Well put a boot in your ass, it's fhe American 
way.' Keith also bashed our e n d e s  with "The Taliban Song" and 
pumped up the troops with "Anmican Soldier." , 

I 

I 

Bush also can count on Ted Nugent and at least one vote h m  Kiss. 
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Gene Simnoorrs, *e fire-bmthhg, blood-spewing bassist, s a p  he 
d i s q p e s  with Bush on most things* But the d v e  of Ismel told Nuvo 
mapine, "I m y  suppbrt his foreign policy. If this was B time of peace, 
rd go for &my. But h a u s e  the war is ongoipg, a d  aLQaeda is a 
Ii-, breathing w, l'd say Mr. Bush wiU do B better job. If you have 
cockroaches i9 the kitchen, you don't waut somebody to come in a d  
have a ccmvemation with them" 

For anyone who attended the Vans Warped Tour at the Post-ciaZette 
Pavilion in August, there was no question~where the punk scene stands. 
It was open season btl the president, with everyone &om hti -Flag to 
Bad Refigion to the poppy Ydbwcard kkiq shots at b a n d  can-yhg 
OD the antiestabbhment tdi t ion of the Clash and Dead Kennedy. 

California punk veterans NQFX and the b&s label, Fat Wreck Chords, 
had a busy booth pushing two volumes of "Rock Against Bush," each 
fe&ujng do- of punk bands, and the ubiquitous 'Not My President" 
and "Idiot $on of an wxpletivel)l T-shirts. At the same booth, 
PunkVOter.com, a band-based, ncmptisah group whose members range 
iiom Green Day and the Domas to Pittsburgh's own An&€!@, was 
reetering voters while o m  ~iterature h t  opposeid tbe president's 
policies. 

I 

By contrast, at OzzFest, the flagship for the metal scene, the ody 
politid discourse was about kicking butt While kingpin Ozzy 
Osbourne, a surprising guest ofthe White House in 2002, kept his banter 
to telling the crowd he loved them, the most overfly politid comment of 
the day carpe h m  Superjoint Ritual hntman Phil Anseho, who said, 
"This is the United States of America, and we cm hate whoever we 
want? So, lets start busting headsl" 

The hip-hop communify seems to be most divided over whether the 
election even matters. 

Chuck D .certainlfr thinks it does. The leader of fiery politicd rap p u p  
Public Enemy, who once said that "Rap is CNN for Mack people," 
recently released a ingle with Moby called "Make Love, [Bleep] Waf' 
and is also getting his message out as co-host of Unfiltered on the l i b d  
radio network Air America. 

He also was the keynote speaker in June at the ht-ever Nationai 
HipHop Political Conventionin NewarSr, N. J., where they created a 
five-point asenda fm urban America that included hding for schools, 
prison zefm and an end to iax cuts. 

Rapper Jslrlakifis recently raised controversy with the single Why," 
which included a h e  some radio stations were cutting out: Why did 
Bush bock down the towets?" 

Russell Smnpnons, hip-hop tycbbn and founder of Def Jam, admits that 
he was mver much of a voter. But now, he has put his Hip-Hop Summit 
Action N e t w h  @ISAN) to the task of registering minority voters with a 
Street-leveI program called the Hip-Hop Team Vote. 

The network has been presenting hip-hop summits throughout the 
country, with artis& such as Eminem, NelIy, Wifi Smith and LIoyd 
Banks. Admission requires that people register to vote- Benjamin 
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chavis, presideat of the network, estimates that more than 200,000 
people have attm&d tb wncerts and, although he can't drive themdl to 
the polls, the organization is .d!oin~ its best to pound home the message 
b t  v o w  is critical. Thus the subtle P. Diddy ahbt Vote or Die." 

< 

Chavis says &e aetwork is nonpartisan but that "the artists are free to 
apms their views. Obviody, Jadakiss spoke at the last summit and we 
played'his video, which is critical ofthe B d  administfation. If you talk 
to Tdib KweE or Mos Def, they're mitical of all the parties." 

Kweli, respected as a poiitically &ow rapper, recently said he 
doesn't plan to vote and that, wble local politics is important, this 
presidential e l e c ~ m  is a "&am," withpo real diflkrence between the 
~epubiican and Demaatic candidates. 

Jadakiss, while critical ofBush, besn't stray too far hmthat opinion- 
He recently told MTV, "I'm g ~ * m g  for Keny. But it's really not much ,of B 
Wa-, if you a& me," adding that they both went to Yale and ate 
both "filthy rich." 

Chayis is aware of some dissension in the hip-hop cornoluoity but thinks 
it's larely united. And powerfirl. 

"I think, speaking fiom a hip-hop perspective, in the hip-hop comolnulity, 
artists are tmsted more than politicians. Their views are d b e d  more 
than people who just show up in their community every four years d 
ask for a vote." 

. The next question becomes: To what extent does an artist or musician 
have sway with the public, and will the cumulat,ive effect of musicians 
campaigning against Bush have any impact? 

Alice Cooper, a Republican who gofi with U.S. Sen. John Mc-, . 
R-Ariz., recently told the Canadian Press, "If you are listening to a rock - 
star in ~rder to get your information on who to vote for, you 8te a bigger 
moron than they are. Why are we rock stars? Because we're morons." 

"Besides," he continued, "when I read the list of people who are 
~upp~rting KCXT~, if I wasn't already a Bush supporSer, I w d d  have 1 

immediately switched. Lbda Romladt? Don W e y ?  Geez, chats a good 
reason right there to vote fix Bush." 

He maybe on to something there, but singer*ongWriter Dan Bern takes 
the apposite stance. Bern recently played protest rallies at the Republican 
National Convention, leading a sing-along of %u& Must Be Defeated," 
a song on his new EP. He now is out with Ani DiFranco on the Vote 
D e t  tour. 

"When all else goes out the window, people still listen to music and they 
st i l l  look at pichues and so on," Bern says. 

"There are certain thing that can be best and mybe only communicated 
through these fartns. YOU can recite statistics all day long, but sometimes 
it takes a song to bring it to a human level." 

(POP music etiitor Scott Mervis ccuz be reacw at I 

I 

. - 1 .  -.I-- _. - - - - . . " _  - _ - _ -  - _ _ _ _  

' 1  
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smervis@postlga9ette.com or 412-263-2576. Pop music cn'nic Ed Masley 
can be reached at erndey@postg-,com or 412-2631 865.) 

a 
eome W. 6 z&mYxmw %! You Happy &!I Won? Cast Your Vote bncemed About the War In Iraq? flnd 

and Get $2$0 at Starbulks WBws, Commentary I Analysis 

EJnail4hls $tows Prlnt thls story 
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FEDERAL ELECTION COMMISSION 
999 E Street, N.W. 

Washington, D.C. 20463 

FIRST GENERAL COUNSEL'S REPORT 

5474 and 5539 

MAY 2 5 2005 
.- - 9 - 1  e.- 

Statute of Limitations: June 2009 - November 2009 

MUR 5474 

COMPLAINANT: Dale A. Clausnitzer 

RESPONDENTS: Dog Eat Dog Films, Inc.; ABB 2004 PAC and Michael Archuleta, in 
his official capacity as treasurer; Committee to Re-Defeat the President 
and David A. Lytel, in his official capacity as treasurer; Michael 
Dobbins; Michael Moore; MoveOn.org Voter Fund; MoveOn.org 
PAC, and Wes Boyd, in his official capacity as treasurer 

DATE COMPLAINT FILED: June 30,2004 
DATE OF NOTIFICATION: July 2,2004 
DATE ACTIVATED: Septembex 27,2004 

MUR 5539 

COMPLAINANT: Je&y S. Smith 

RESPONDENTS: Fellowship Adventure Group, LLC; IFC Entertainment, LLC; Lions 
Gate Films, Inc.; Michael Moore; Harvey Weinstein; and Bob 
Weinstein 

DATE COMPLAINT FILED: September 22,2004 
DATE OF NOTIFICATION: September 29,2004 
DATE ACTIVATED: October 14,2004 

RELEVANT STATUTES: 2 U.S.C. 5 431 
2 U.S.C. 0 4340 
2 U.S.C. 0 441a 
2 U.S.C. 6 44lb 
1 1 C.F.R. Q 100.16 
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1 I. INTRODUCTION 

e 

a 

a 

2 MURs 5474 and 5539 involve allegations relating to the film FAHRENHEIT 9/11, the 

3 gravamen of which is that the film was a prohibited corporate expenditure and/or corporate 

4 contribution. Both complaints are somewhat unclear but involve a number of respondents and 

5 apparent theories of liability. In MUR 5474, the complaint alleges that Dog Eat Dog Films, 

6 Inc. (“Dog Eat Dog”) violated the ban against corporate financing of electioneering 

7 communications by financing the film, websites and hyperlinks. Further, the complaint 

8 

9 

10 

11 

12 

13 

14 

15 

16 

alleges that Dog Eat Dog, the production company that produced the film, violated the 

prohibition against corporate contributions and expenditures by using “corporate assets,” 

which include the film, its promotional movie trailers, and certain websites, to “promote, 

support, and attack clearly identified candidates.”’ Finally, the complaint alleges that Dog Eat 

Dog made prohibited corporate contributions by providing ‘%e or severely discounted” web 

space to political committees through the use of hyperlinks h m  one of Dog Eat Dog’s alleged 

websites? 

. 

I 

In MUR 5539, the complaint alleges that the release and distribution of FAHRENHEIT 

911 1 constituted an independent expenditure because the film expressly advocated the defeat 

’ Although the wording in the complaint suggests more than one clearly identified candidate, the complaint does 
not specifically refer to any candidates or elections other than President George W. Bush and the 2004 
presidential election. 

The Commission received two supplements to the complaint in MUR 5474, but neither supplement changes 
the legal analysis contained in this report. One supplement alleges that Dog Eat Dog intended to broadcast the 
film on television. However, the complaint does not allege that Dog Eat Dog made or intended to make any 
disbursements in connection with any televised broadcast. Publicly available information indicates that Dog Eat 
Dog did not pay to broadcast the film on television. In kt, a third party, not a respondent in either MUR, 
apparently aired the film on a public access station without the consent of any of the respondents, and Moore 
and Fellowship Adventure Group have expressed their intention to sue the person responsible for the 
unauthorized broadcast. See Mike Reynolds, MULTICHANNEL NEWS, IFC Sets Moore Speciar (Oct. 25,2004). 
The other supplement attempts to draw distinctions between this alleged violation and the Sinclair Broadcasting 
matter, MUR 5562. 
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1 of President Bush and that by being fully or partially responsible for the film’s release, 

2 Michael Moore and other entities associated with the film made excessive andor prohibited 

3 

4 

5 

6 

7 

8 

9 

10 

contributions to unidentified candidates or committees. Dog Eat Dog and Moore argue that 

FAHRENHEIT 9/11 is not an ihdependent expenditure based on their assertion that the film does 

not contain express advocacy. 

This Office believes that the film, associated trailers, and Fahrenheit91 l.com are 

either bona fide commercial activity or that they fbil to qualify as independent expenditures. 

Pursuant to either analysis, the respondents do not appear to have violated the Act or 

Commission regulations. Therefore, we recommend that the Commission find no reason to 

believe as to most of the respondents, dismiss the complaint as to several respondents, and 

11 close the files. 

12 IL FACTUALSUMMARY 

13 

14 

A. Background of the Film 

FAHRENHEIT 9/1 I is a feature-length documentary lm with political themes critical 

15 of the Bush administration’s foreign and domestic policies. The film, depicts President Bush, 

16 Vice President Dick Cheney, members of the Bush Administration, and several Members of 

17 Congress? Theaters across the United States began showing the film in June 2004. Michael 

18 Moore, President of Dog Eat Dog, directed and produced the film under the auspices of Dog 

19 Eat Dog, his production company. Miramax, a division of Disney Studio Entertainment, 

20 reportedly financed the production of the film and then sold it to Fellowship Adventure Group 

The Members of Congress who appear in the film include Senator Tom Daschle, Senator Byron Dorgan, 
Representative Tammy Baldwin, Representative John Conyers, Representative John T. Doolittle, Representative 
Richard Gephardt, Representative Porter GOSS, Representative Jessie Jackson, Jr., Representative Mark 
Kennedy, Representative John Lewis, Representative Jim McDermott, Representative John Tanner, and 
Representative Maxine Waters. 
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1 (“Fellowship”).’ Fellowship, Lions Gate Films, Inc. (“Lions Gate”) and IFC Films, Inc. e 
2 (“’) distributed the film, but Dog Eat Dog appears to retain the copyright. Following 

3 completion of the film, Moore made conflicting public statements, sometimes indicating that 

a 

a 

4 he hoped the film would influence the presidential election and at other times stating that he 

5 regarded the film simply as a wntribution’to his body of work? 

6 B. Respondents 

7 

8 

Although Moore and Dog Eat Dog have been the respondents most visibly associated 

with this film in the public eye, the complaints identifjl a number of additional individuals and 
. 

9 entities as respondents. In MUR 5474, the complaint identifies the following entities and 
LJI I 
Os I 10 individualsasrespondents. 

I qr 
11 e 
12 
13 
14 
15 
16 

; I  17 
I 18 

20 
L I  19 

Dog Eat Dog - Michael Moore’s production company, which was incorporated in 
Delaware in 1989 and produced FAHRENHEIT 9/11. The complaint alleges that Dog 
Eat Dog impermissibly used corporate assets to “promote, support and attack clearly 
identified candidates” through its creation and promotion of FAHRENHEIT 9/11. These 
corporate assets allegedly include Fahrenheit91 1 .corn and MichaelMoore.com. 
Although the complaint alleges that Dog Eat Dog owns these websites, they appear to 
be owned by Westside Productions, LLC (“Westside”). Moore and Kathleen Glynn, 
his yife, own Westside, which is treated as a partnership for tax purposes. 
MichaelMoore.com contains commercial and political content! The FAHRENH~T 
9/11 website promotes the film and provides a list of books as suggested reading. 

21 
22 
23 

Michael Moore - a well-known film and documentary maker who produced and 
directed FAHRENHEIT 9/11. He is one of two partners in Westside which owns and 
operates MichaelMoore.com. The complaint in MUR 5474 does not make a specific e 

e 

‘ Miramax was not named as a Respondent in this matter. Only in preparing this Report did we learn of 
Miramax’s role in financing the production of the film. 

’ In an interview at the Cannes Film Festival, Moore indicated that he wanted to “say something about the times 
in which we live.” In another interview he claimed that he did not set out to make a political film. Hanna Rosin 
and Mike Allen, THE WASHINGTON POST, ‘Fahrenheit 9/11 ’Is u Red-Hof Ticket (June 24,2004). In another 
interview, Moore expressed his hope that the film would encourage the Democratic Party’s voters to go to the 
polls on Elechon Day. Gabriel Snyder, DAILY VARIETY, Moore f u e s j h h  salvo vs Mouse; Helrner touts long- 
legged ‘Fahrenheit (July 25,2004). 

Moore appears to have included political content on this site since 1998 and continues to add political content 
on a regular basis. Moore’s website provides hyperlinks to allow site visitors to navigate directly fiom Moore’s 
site to other websites. 

a 
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18 
19 
20 

21 

22 

23 
24 
25 

26 
27 
28 
29 
30 
31 
32 

33 
34 
35 
36 
37 

allegation against Moore, other than its claim that Moore intended to use corporate 
assets of Dog Eat Dog, namely the film and the MichaelMoore.com website, to 
oppose President Bush in the 2004 Presidential election. 

ABB 2004 PAC - a registered federal political committee that maintains the 
NotBush.com website. The complaint identified ABB 2004 PAC as a respondent 
solely because of the presence of a link to its website fiom MichaelMoore.com. 

The Committee to ReDefeat the President - a registered federal political committee 
which owns and operates redefeatbush.com and appears to use ReDefeatBush.com as 
an alternate name. The complaint identified this committee as a respondent solely 
because of the presence of a link to its website h m  MichaelMoore.com. 

MoveOn.org Voter Fund - a Section 527 organization that maintains 
moveonvoterfund.org. The complaint identified MoveOn.org as a respondent based 
upon the alleged presence of a link on MichaelMoore.com to a site maintained by 
MoveOn.org, but the organization’s response indicates that MoveOn.org is 
improperly named and that the correct respondent is MoveOn.org Voter Fund. The 
Voter Fmd operates bushin30seconds.org which was at one time hyperlinked fiom 
MichaelMoore.com. 

Michael Dobbins - maintains the s t o p b ~ ~ O O 4 . c o m  website. Complaint identifies 
Dobbins as a respondent based on an alleged link on MkhaelMoore.com to his 
website. 

MUR 5539 identifies the following entities and individuals, only one of which - 
Michael Moore - was also natned in MUR 5474 as a respondent. 

Michael Moore - The complaint alleges that Moore was Mly or partially responsible 
for the release of FAHRENHEIT 9/11 and that such release constituted a contribution in 
violation of the Act’s source prohibitions and contribution limitations. 

Fellowship Adventure Group - Fellowship is a limited liability company formed by 
Harvey Weinstein and Bob Weinstein for the specific purpose of distributing 
FAHRENHEK 911 1. Fellowship elected partnership status for tax purposes. It is, one 
of three companies involved in the distribution of the film and movie trailers. The 
complaint alleges that Fellowship was Mly or partially responsible for the release of 
FAHRENHEIT 911 1 and that such release constituted a contribution in violation of the 
Act’s some prohibitions and contribution limitations. 

Weinstein Brothers - The complaint used this phrase to refer to Harvey Weinstein and 
Bob Weinstein of Fellowship. The complaint alleges that both men were fully or 
partially responsible for the release of FAHRENHEIT 911 1 and that such release 
constituted a contribution in violation of the Act’s source phibitions and 
contribution limitations. 

* 
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III. 

Lions Gate Films - Lions Gate, a U.S. subsidiary of a Canadian corporation, was 
responsible for the content of paid advertising for the film, including movie trailers. 
It is also one of three companies involved in the theatrical distribution of the film. 
The complaint alleges that Lions Gate was klly or partially responsible for the release 
of FAHRENHEIT 911 1 and that such release constituted a contribution in violation of the 
Act's source prohibitions and contribution limitations. 

IFC Entertainment - IFC is a corporation and one of three companies involved in the 
theatrical distribution of the film and movie trailers; It is apparently responsible for a, 
portion of the theatrical distribution costs and receives an undisclosed percentage of 
the box office proceeds fiom the film. The complaint alleges that IFC was filly or 
partially responsible for the release of FAHRENHEIT 911 1 and that such release 
constituted a contribution in violation of the Act's source prohibitions and 
contribution limitations. 

LEGAL ANALYSIS 

The complaints in MUR 5474 and MUR 5539 allege that FAHRENHEIT 9/11 and its 

associated movie trailers and websites promote, support and attack clearly-identified 

candidates for public ofice, including President Bush. The first key question, then, is whether 

FAHRENHEIT 9/11 and associated trailers and websites constitute electioneering 

communications. This Office concludes that they are not because they were not distributed by 

any of the respondents by broadcast, cable or satellite, did not air within the electioneering 

communications period, or did not refer to a clearly identified candidate. See 11 C.F.R. 

0 100.29. 

Because they do not constitute electioneering communications, we next analyze 

whether the costs associated with the film and associated movie trailers and websites ! 

I I 

constitute independent expenditures, which corporations are prohibited fiom making and ' 

partnerships and individuals must report over $250. See 2 U.S.C. 88 441a and 441b, I 
I 
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1 11 C.F.R. 44 109.10 and 1 lO.l(g)? We conclude that the respondents have not made 

2 

3 

independent expenditures in connection with the film, movie trailers and Fahrenheit91 1 .corn 

based on either of two separate and independent conclusions, one of which does not requk 

4 consideration of the content, while the other is based on an analysis of whether the film and 

5 related enterprises contain express advocacy. First, the film, movie trailers, and the film’s 

6 official website represent bona fide commercial activity, which the Commission has 

7 

8 

previously declined to regulate in appropriate cases. See, e.g., A 0  1994-30 (Conservative 

Concepts). This conclusion can be reached without regard to the content of the film itself or 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

the trailers and official website. Alternatively, should the Commission wish to resolve this 

matter based on the content of the film, movie trailers, and official website, this Office 

concludes that their associated costs do not meet the definition of “independent expenditure” 

because they do not appear to contain express advocacy. 

With respect to MichaelMoore.com, which appears to have contained express 

advocacy communications and is owned by an LLC that has elected partnership tax status, 

Michael Moore appears to use this website as a personal blog rather than solely as a 

commercial venture. Under Commission regulations, LLCs that elect partnership tax status 

must report express advocacy communications aggregating in excess of $250 in a calendar 

year with respect to a given election. See 1 1 C.F.R. 85 109.10(b), 1 lO.l(g). Neither 

complaint specifically alleges a violation ofthis regulatory requirement, and no information 

has been presented indicating whether the costs associated with the express advocacy 

material trigger the $250 reporting threshold. Accordingly, given the context of the entire 

’ The complaints do not allege coordination with a candidate, candidate’s committee or party committee. 
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1 material trigger the $250 reporting threshold. Accordingly, given the context of the entire 

2 matter under review, this Office makes no recommendation with respect to this website. 

a 

3 

4 that the hyperlinks do not constitute in-kind contributions because there is no information 

Finally, with respect to the hyperlinks from MichaelMoore.com, this Office concludes 

5 

6 

available suggesting that (1) the hyperlinked sites sought or knowingly received hyperlinks 

&om MichaelMoore.com, (2) papent is customarily received h m  such hyperlinks, (3) the 

7 value of the hyperlinks is significant, or (4) the hyperlinked sites received any benefit fiom the 

8 hyperlinks. Thus, even if the hyperlinks were provided at a discount or h e  of charge, doing 

9 so did not result in contributions. 

10 
11 Communications 

A. Whether the Film, Movie Trailers and Websites Constitute Electioneering 

12 Corporations are prohibited h m  making or financing electioneering ’ 

13 communications. See 2 U.S.C. 0 441b and 11 C.F.R. 9 114.2@)(2)(iii). Individuals and 

14 partnerships may make or finance electioneering communications provided the h d s  used are 

15 not h m  prohibited sources and electioneering communications that aggregate over $10,000 

16 are reported to the Commission in accordance with 11 C.F.R. 6 104.20. See 2 U.S.C. 0 4340 

17 and 11 C.F.R. 54 114.14@), 104.20(b). The Act defines “electioneering communications” as 

18 broadcast, cable or satellite communications that: ( 1 )  refer to a clearly identified federal 

19 candidate; (2) are publicly distributed within 60 days before a general or 30 days before a 

20 primary election; and (3) are targeted to the relevant electorate. See 2 U.S.C. 5 434(f)(3)(A)(i) 

21 and 11 C.F.R. 8 100.29(a)(2). Federal regulations define ‘publicly distributed” for 

22 presidential and vice presidential candidates to include communications that can be received 

23 by 50,000 or more people anywhere in the United States h m  30 days prior to the convention 

0 
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2 

to the end of the convention. See 11 C.F.R. 6 100.29@)(3)(ii)(B). The regulations specifically 

provide that communications over the Internet are not electioneering communications. See 11 

3 C.F.R. 6 100.29(c)(i). The film, theatrical trailers, and websites identified in the complaints 

4 do not satis@ the definition of “electioneering communication” because they were not 

5 distributed by broadcast, cable or satellite by any of the respondents. See supra note 2. 

6 With regard to the movie trailers, it is unclear whether the complaint’s reference to 

7 “movie trailers” includes ads for the film broadcast on television or whether the reference was 

8 limited to those shown theaters. If referring to the television ads, this Office is not aware of 
__.  - - ’1 

I 9 any that clearly identified a federal candidate and aired within the electioneering period, which 4; I 
10 began 30 days before the Republican National Convention on August 30,2004, or 60 days ;; 11 before the 2004 General Election on November 2,2004. See 11 C.F.R. 66 100.29,104.20 and 

@ 12 1 14.2(b)(2)(iii). Indeed, the television ads aired after July 30, of which this Office is aware, r3 
13 did not contain images of or references to specific federal candidates. Therefore, the fJ3 

14 broadcast advertisements, to the extent they were included in the complaint, would not appear 

15 to satisfy the definition of “electioneering communication.”* 

16 

I.J 
--- 

Accordingly, this Office recommends that the Commission find no reason to believe 

17 that Dog Eat Dog Films, Inc., Lions Gate Films, and IFC Entertainment violated the Act by 

18 making or financing electioneering communications. This Office M e r  recommends that the 

19 Commission find no reason to believe that Michael Moore, Harvey Weinstein, Bob Weinstein, 

In MUR 5467, the Commission determined that allegations that fbture broadcast advertisements for the film 
FAHRENHEIT 911 1 would violate the corporate ban on electioneering communications were too speculative at 
that time because the respondents unequivocally denied that they intended to run any ads containing images of 
President Bush or other Federal candidates within the applicable electioneering communications periods. 

c 
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1 and Fellowship Adventure Group violated the Act by f ~ l i n g  to report electioneering 

2 communications. 

3 
4 Expenditures 

B. Whether the Film, Trailers and websites Constitute Independent 

5 Under the Act, the term “independent expenditure” means an expenditure by a person 

6 expressly advocating the election or defeat of a clearly identified federal candidate, and not 

7 made in concert or cooperation with or at the suggestion of a candidate, party, or agent. 

8 See 2 U.S.C. 0 43 1 (1 7); 1 1 C.F.R. 0 100.16. Under the Commission’s regulations, express 

9 

10 

11 

advocacy exists where a communication uses phrases such as “vote for the President,” “re- 

elect your Congressman,” or “Smith for Congress,” or uses campaign slogans or words that in 

context have no other reasonable meaning than to urge the election or defeat of one or more 

&- --‘I 
9’ 
‘?l‘ 1 
qr I 
’ I f  ?r 1 12 clearly identified candidates, such as posters, bumper stickers, or advertisements that say, 

13 “Nixon’s the One,” “Carter ‘76,” “Reagan/Bush,” or “Mondale!” See 1 1 C.F.R. 0 100.22(a); Z i  
Pd-,, I 

14 

15 

see also FEC v. Massachusetts Citizens for Lye, Inc., 479 US. 238,249 (1986) (“MCFL”) 

(“[The publication] provides in effect an explicit directive: vote for these (named) candidates. a 
16 The fact that this message is marginally less direct than “Vote for Smith” does not change its 

17 

18 

essential nature.”). Express advocacy also exists where communications contain an 

“electoral portion” that is “unmistakable, unambiguous, and suggestive of only one meaning” 

19 and about which “reasonable minds could not differ as to whether it encourages actions to 

20 , elect or defeat” a candidate when taken as a whole and with limited reference to external 

21 events, such as the proximity to the election. See 11 C.F.R. 0 100.22@). 

22 The potential liability of certain respondents depends upon whether the film, trailers 

23 and websites constitute independent expenditures. Individuals, partnerships and political 
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a 

a 

a 

a 

1 

2 

3 

4 

committees are permitted to make unlimited independent expenditures but must report such 

expenditures pursuant to 11 C.F.R. 00 109.10@), 104.3@)(3)(vii)(A) and 104.4(a) and (b). 

Corporations are prohibited fiom making independent expenditures. See 2 U.S.C. 6 441b(a); 

11 C.F.R. 0 114.2(a). A limited liability company is treated as a corporation under the Act if 

5 it has publicly traded shares or if it has elected to be treated as a corporation with the Internal 

6 Revenue Service. See 1 1 C.F.R. 6 1 10.1 (g)(3). Otherwise, a limited liability company is 

7 treated as a partnership and may make expenditures or contributions to political committees 

8 

9 

subject only to the reporting requkments and contribution limits applied to partnerships. 

See 11 C.F.R. 0 110.1&)(2). 

10 1. The Film, Movie Trailers and Fahrenheit!Ul.com 

11 The film, trailers and Fahrenheit91 1 .corn appear either to be bona fide commercial 

12 activity or lack the express advocacy that would have qualified them as independent 

13 

14 

expenditures. Disbursements associated with the production of the film appear to have been 

made entirely by Miramax, a division of Disney Studio Entertainment, which later sold the 

15 film to Fellowship? Disbursements associated with the theatrical release of the film and 

16 

17 

movie trailers appear to have been made by Fellowship, IFC, and Lions Gate. Both IFC and 

Lions Gate are corporations. Fellowship, a limited liability company formed by Harvey and 

18 

19 

20 

Bob Weinstein, has chosen partnership status for tax purposes. According to their responses, 

Michael Moore and Dog Eat Dog made no disbursements of their own in connection with the 

production and theatrical release of the film; the film was financed entirely by others." 

Miramax and Disney Studio Entertainment are not named respondents in either complaint. In light of the 
recommendations in this report, no purpose would be served by internally generating Miramax and Disney as 
respondents. 
lo Moore Response to MUR 5474 at 2. 
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Available information indicates that Westside, a partnership, paid for costs associated with 

Fahrenheit91 1 .corn, and is the only entity potentially liable under the Act for possible 

violations stemming h m  this website. 

As discussed below, available information indicates that Fellowship, IFC, Lions Gate 

and Westside paid the costs associated with the creation and distribution of the film, trailers 

and website in connection with bona fide commercial activity and not for the purpose of 

influencing an election. This information can serve as an independent basis for the 

Commission to find "no reason to believe" without addressing the content of this feature- 

length film or its trailers and official website. See, e.g., Advisory Opinion 1994-30 

(Conservative Concepts). Alternatively, because FAHRENHEIT 9/11 does not appear to 

contain express advocacy under either standard set forth in 11 C.F.R. 8 100.22, a 

straightforward independent expenditure analysis of the content of the film, movie trailers 

and Fahrenheit91 1 .corn can also be the end of the Commission's inquiry.' ' 
a. Bona Fide Commercial Activity 

Dog Eat Dog, Moore, Fellowship, IFC and Lions Gate argue that the film should be 

exempt fiom regulation because their underlying purpose in creating and distributing the film 

was commercial in nature. Based on an analysis of the facts specific to this matter, this 

Office concludes that the film and its related enterprises are bona fide commercial activity, 

not independent expenditures under the Act. 

I '  Although certain respondents claim that the media exemption applies to FAHRENHEIT 911 1, the film does not 
meet the second statutory criterion of the exemptton due to the manner in which the film was distributed. The 
Act exempts fiom the definition of expenditure "any news story, commentary, or editorial distributed through 
the facilities of any broaatasting station, newspaper, magazine or other periodical publication, unless such 
fhcilities are owned or controlled by any political party, political committee or candidate." 2 U.S.C. 
8 43 1 (9)(B)(i) (emphasis added). Theatrical release of a film does not qual& as distribution through a 
broadcasting station, newspaper, magazine or other periodical publication, 

e 
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5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

An analysis of whether the feature-length film, movie trailers and Fahrenheit91 1 .corn 

are  bo^ fide commercial activity does not turn on their content. See A0 1994-30 

(Conservative Concepts). In the context of candidate-related merchandise, for example, the 

Commission has explained that whether certain commercial activity results in an expenditure 

or contribution is very firct-specific and depends upon an examination of a number of factors, 

including (1) whether the sales of the merchandise involve f'undraising activity or 

solicitations for political contributions; (2) whether the activity is engaged in by the vendor 

for genuinely commerkial purposes and not for the purpose of influencing an election; (3) 

whether the items are sold at the vendor's usual and normal charge; -and (4) whether the 

purchases are made by individuals for their personal use. See A0 1994-30 and 1989-21 

(Create-a-Craft). Application of these factors to evaluate whether certain communicative 

activity is commercial, rather than political, provides the Commission an alternative to 

treating a communication as an independent expenditure. See, e.g., A 0  1994-30. 

In A0 1994-30, the Commission concluded that an entity whose principal business 

was the manufkture, advertising and sale of assorted political paraphernalia, such as t-shirts, 

bumper stickers, and hats containing express advocacy, would not make a prohibited 

corporate expenditure or contribution by selling those items. To reach this conclusion, the 

Commission examined the totality of circumstances, including the b t s  that no portion of the 

sale& proceeds would be transferred to candidates or political comrnitteis and that the venture 

would be strictly profit-oriented and not for the purpose of influencing a federal election. 

Further, there was no suggestion that the vendor would charge less than the usual and normal 
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4 

- 5  

a 

e 

.6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

charge for the items. Given the specific circumstances presented, Conservative Concepts’ 

focus on candidates who have a conservative ideology was not dispositive.12 

Like the activity considekd. in A0 1994-30, the totality of circumstances presented by 

the film FAHRENHEIT 9/11 and its related enterprises suggests that Fellowship, IFC, and Lions 

Gate were engaged in bona fide commercial activity. No available information indicates that 

any federal candidate or political committee received proceeds h m  sales of distribution 

rights or tickets to the film.13 There is also no information that the production or release of 

the film was coordinated with any candidate or political committee, within the meaning of 11 

C.F.R. 54 109.20 and 109.21, or that Fellowship, EC, and Lions Gate are owned, controlled, 

or affiliated with a candidate or political committee. 

Additionally, no idormation suggests that film audiences were charged less than the 

usual or normal charge to see the film,14 and available idonnation indicates that Fellowship, 

IFC, and Lions Gate distributed the film for genuinely commercial purposes rather than to . 

influence a federal election. See 2 U.S.C: 0 43 1 (9)(A). These respondents are in the business 

of making, promoting, and/or distributing films, and no information has been presented to 

suggest that they failed to follow usual and normal business practices and industry standards - 

~ ~~ 

l2 The Commission noted that “[c]ompanies often determine to direct their business-activities toward one type 
of political orientation. . . Nevertheless, it does not, by itself, negate the merely commercial nature of an 
activity.” A0 1994-30. 

l3 This hct differs fkom the conduct or proposed conduct deemed u n l a h l  in MUR 1 16611 180 (Franklin Mint), 
A 0  1988-17 (Election Concepts, Inc.), A0  1989-21 (Create-axraft), and A 0  1976-50 (Logo 7, Inc.) in which 
the vendors transferred or proposed transferring a portion of sale proceeds to candidate committees or political 
committees. 
l4 This Ofice has no information drat the theatrical release included dlscounts that would not be considered 
customary in the movie industry (e.g., senior citizen discounts, matinee discounts, etc.). The only discount or 
giveaways we are aware of concern copies of the DVD version of F- 911 1 that were made available to 
customers for fiee by a small number of independent video stores. Atthough Michael Moore was reportedly 
involved in encouraging these giveaways, we have no information suggesting that Michael Moore or any of the 
other named respondents paid for the giveaways. In any event, neither complainant supplemented his complaint 
to raise this issue. 



MURs 5414 and 5539 
First General Counsel’s Report 

16 

1 

2 

in connection with FAHRENHEIT 9/11, Further, the transactions between Miramax, 

Fellowship, Lions Gate and IFC appear to have been profit-making, atm’s-length commercial 

a 

- --I 

a 

e 

a 

3 transactioxis in which these entities bought and sold a product that they are typically in the 
a 

4 business of buying and selling. Miramax, for example, appears to have been reimbursed 

5 

6 

7 

entirely for the money it spent financing the pqduction of the film, and the film reportedly’ 

grossed $1 19.2 million in ticket sales, far surpassing the $6 million Fellowship paid to . 

acquire the film h m  Miramax. Although the commercial success of a film does not ’ I 

8 

9 

establish that it was produced for a genuinely commercial purpose, the repeated exercise of 

rights to the film by Mirainax, Fellowship, IFC and Lions Gate indicates the requisite profit 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

motive for transactions undertaken in the context of bona fide commercial activity. No 

information has been presented to negate this conclusion. Indeed, even if energizing voters 

was a welcome consequence h m  Moore’s perspective, as some press accounts suggest (see 

supra n. 5), this Office has no idormation that those who made disbyrsements related to the 

production and distribution of the film.were motivated by anything other than making a 

profit. 
s 

For iimilar reasons, this Oflice concludes that disbursements made by Fellowship, 

IFC, and Lions Gate for the production and dissemination of television and theatrical movie 

trailers promoting FAHRENHEIT 911 1 constitute bona fide commercial activity. The purpose 

of these trailers appears to have been to encourage the purchase of tickets, and no idormation 

has been presented to the contrary. See A 0  1994-30. 

Disbursements made by Westside to operate Fahrenheit91 1 .corn would also appear to 

22 

23 

be bona fide commercial activity. This site has a commercial orientation and appears to be 

ciesigned to encourage the purchase of movie tickets or other items related to the film. 
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In short, a constellation of factors suggests that Fellowship, IFC, Lions Gate and 

Wesmide’s involvement in the film, trailers and Fahrenheit91 l.com may be treated as bona 

fide commercial activity, rather than political activity’resulting in an independent 

expenditure. ‘ I  
I 

I 

b. Lack of Express Advocacy 

As an alternative to analyzing the film and its related enterprises in terms of its status 

as bona fide commercial activity, the question becomes whether expenditures associated with 

the production and distribution of the film constitute independent expenditures because they 

contain express advocacy. See 2 U.S.C. 5 431(17)(a); 1l’C.F.R. 5 100.16. The complaint in 

MUR 5474 claims that the film contains “political advocacy”; however, given the arguments 

raised in the complaint, this Office assumes that the complainant meant express advocacy. 

The complaint in MUR 5539 alleges that the film “constitutes ‘a communication advocating 

the defeat of a clearly identified candidate’, namely George W. Bush.” Neither complaint 

identified any specific statement or image in the film to support‘ the argument that the film 
r 

contains express advocacy. Rather, the complaints make general statements about the 

political content, with one categorizing the film as a “diatribe” against President Bush. In 

response to these complaints, Fellowship, IFC, and Lions Gate acknowledge that the film has 

pditical content but argue that the film does not contain express advocacy. 

While FAHRENHEIT 911 1 contains a great deal of political content and criticism, and 

leaves no doubt about Moore’s discontent with the policies and practices of the Bush 

Administration, the film does not expressly advocate the defeat of President Bush or the 
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election or defeat of any other clearly identified candidate. ’’ In ht, the film 3 cr,,;isrn 

viride-ranging: it targets the Bush Administration, Republican and Democratic members of 

Congress, and the mainstream media; it also challenges the results of the 2000 Presidential 

election, military recruitment policies, federal budget priorities, the Patriot Act, and the 

prosecution of the war in Iraq; it criticizes the federal government’s response (and that of 

President Bush) to the attacks of September 11; and it suggests ties between the Bush 

Administration and companies profiting fiom the Warm 

In this two-hour film, only two comments refer in some manner to future elections, 

but this Office believes that they are not express advocacy under either 11 C.F.R. 

00 100.22(a) or 100.22(b). In a scene filmed in a Veterans’ hospital, a wounded soldier says 

that he was a Republican but now plans to do everything that he can to make sure that the 

Democrats “win control.’’ The soldier does not indicate whether he is referring to the White 

House or Congress or both, and does not refer to a clearly identified federal candidate. In 

another scene, the mother of a soldier killed in Iraq reads her son’s last letter to his family in 

which, shortly after referring to President Bush by name, he writes: ‘‘I redly hope they don’t 

re-elect that fool, honestly.” Notwithstanding the use of the term “re-elect,” taken in context, 

reasonable minds could differ as to whether this statement expressly advocates the election or 

defeat of a particular Candidate or whether, for example, it appears in support of the film’s 

anti-war theme to illpstrate one soldier’s anguish as a result ofthe war? 

A DVD of the film is available in the Secretary’s office for viewing should any of the Commissioners wish to 
do so. 

h e  Explanation and Justification f i r  1 1 C.F.R 8 100.22 make clear that the regulation was intended to treat 
communications that include express electoral advocacy as express advocacy even when the communications at 
issue happen to include issue advocacy as well. See 60 Fed. Reg. 35,292 at 35,295. However, fbr reasons 
previously stated, we do not believe the film contains express advocacy. 

I 
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Further, there is no allegation or information that the movie trailers (whether shown in 

theaters or broadcast on television or satellite) or Fahrenheit91 1 .com contained express 

advocacy. To the extent we are aware of the promotional advertisements that included 

images of federal candidates, we are aware of none that encouraged voters to take electoral 

action or referred to an election at all. See 1 I C.F.R. 0 100.22. Accordingly, this Oflice 

concludes that the costs associated with producing and disseminating the movie trailers and - 

operating the film’s official website do not constitute independent expenditures. 

Therefore, because FAHRENHEIT 9/11, its associated trailers, and Fahrenheit91 1 .corn 

do not contain express advocacy, the disbursements associated with the production and 

release of the film and its related enterprises do not constitute independent expenditures. 

2. MichaelMoore.com 

The complaint in MUR 5474 alleges that MichaelMoore.com is a “corporate asset” of 

Dog Eat Dog and attaches examples fiom the website of what purports to be express 

advocacy. The complaint claims that this “political advocacy” amounts to a “prohibited 

corporate contribution” by Dog Eat Dog. Moore and Dog Eat Dog argue that 

MichaelMoorb.com does not contain express advocacy. 

MichaelMoore.com, which contains commercial and political material, appears to be 

the personal website of Michael Moore. The commercial material on this website includes 

promotional material for his films and books, which would appear to constitute bona fide 

commercial activity. The political material appears to include personal blogs by Mook since 

1998, some of which focus on the 2004 Presidential Election.” By &y of example, Moore 

” Moore posted on an irregular schedule. Some postings were added on a daily basis while on other days he 
posted more than one document. Some days and weeks passed without the addition of any new documents, but 
Moore posted at least one each month. 

I 

a 
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1 *produced campaign graphics h m  the Kerry-Edwards campaign on his site’s homepage and 

2 

3 

invited site visitors to “Click it. Print it. Post it.”’* Similarly, the biography posted on 

Moods website indicates, “Michael currently spends his time reading, gardening, and 

, 

a 

4 removing George W. Bush fhjm the White HOUS~.’”~ Moore also wrote, “Vote for the man 

5 who would be willing to give America his right frontal lobe. Vote Bush.’” Some of this 

6 material would appear to expressly advocate the election or defeat of a clearly identified 

7 candidate and none of it has anything to do with commercial activity* See 11 C.F.R. 5 100.22. 

8 Accordingly, disbursements to post and maintain express advocacy communications on 
.. 

9 MichaelMoore.com would constitute independent expnditures subject to the source 2-5 
%r 10 prohibitions and reporting requirements of the Act. See 2 U.S.C. 5 43 1 (1 7). 

1-4 ’ 11 

12 status with the IRS, not Dog Eat Dog, owns MichaelMoore.com. As such, the website is not 

In this respect, it is significant that Westside, an LLC that has elected partnership 
7s i 
BS I ql 
Pid ’ 
a 

I 13 subject to the corporate bain on independent expenditures. An expenditure by an LLC that 

14 elects to be treated as a partnership by the IRS is considered an expenditure fiom a 

15 partnership. See 1 1 C.F.R. 0 1 10.1 (g)(2). Partnerships are permitted to make expenditures 

- 

a 

16 but must report independent expenditures with respect to a given election aggregating in 

17 excess of $250 in a calendar year. See 1 1 C.F.R. Q 109.1 Om). Neither Westside, nor its 

18 owners, Moore and his wife, Kathleen Glynn, have reported independent expenditures in this 
. 

19 election cycle reflecting the costs associated with express advocacy contained on the website. 

e 

’* See 2 U.S C. 6 441a(a)(7)(B)(iii) which provides that the financing of the dissemination, distribution, or 
republication of any written or graphic material shall be considered to be an expenditure. 
” Press Resources, Michael Moore Btogruphy, at http://www.m~chaelmoore.com/ptess/bio.~h~ (visited on Oct. 
12,2004). 

www.michaelmoore com/words/messaee/~ndex.Dh93messageDate=2004-08-29 (last visited Sept. 30,2004). 
It Takes Real Cowage to Desert Your Past and Then Attack A Wolrnded Vet, at 
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1 No idormation has been presented regarding the costs associated with creating and a 
2 posting express advocacy material on MichaelMoore.com, and it is unclear whether the costs 

3 exceed the $250 reporting threshold. Given the context of the entire matter under review, 

0 

e 

4 including that neither complaint specifically alleges this possible reporting violation and this 

5 Office is recommending "no RTB" or dismissal on all other allegations, this Office does not 

6 recommend taking any action with respect to this website. 

7 

8 

9 h r n  MichaelMoore.com to the websites of MoveOn.org, ABB 2004 PAC, the Committee to 

C. Contributions Allegedly Resulting from Hyperlin ks 

The complaint in MUR 5474 alleges that Dog Eat Dog's Eree or discounted hyperlinks 

10 ReDefeat the President, and Michael Dobbins constituted prohibited corporate contributions. 

11 The compldnt M e r  alleges that these organizations shared Moore's agenda in defeating 

12 Bush and, in accepting this h e  or discounted web space, they accepted prohibited corporate 

13 contributions. 

14 

15 

16 

The respondents whose websites were hypedinked h m  MichaelMoore.com - ABB 

2004 PAC, MoveOn.org Voter Fund, and Michael Dobbins - claim that they made no 

payments to Moore for the link and did not receive any financial benefit in return.*' These 

a 

17 respondents state that they did not seek a hyperlink h m  MichaelMoore.com, have no control 

18 over which sites choose to comm&t on and/or hyperlink to their web pages, and did not know 

19 about the existence of the hyperlinks before the complaint in MUR 5474 was filed. 

20 Additionally, Dobbins, the only individual respondent whose site was identifid'in the 

e '' The Comrmttee to Re-Defeat the President has not filed a response m t h s  matter. Its duclosure reports do 
not mdicate any payment to or Erom Michael Moore or Westside. 

a I 

1 
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complaint, states that his website is a forum for his personal expression only. These 

respondents ask the Commission to dismiss the complaint. 

MichaelMoore.com is o k e d  by Westside, not Dog Eat Dog, and, therefore, any 

contribution resulting fiom the hyperlinks would be subject to the Act’s contribution limits for 

partnerships, not the ban on corporate contributions. A review of MichaelMoore.com reveals 

that it providesmmerous hyperlinks to sites rndntained by organizations - political 

committees, media organizations, government agencies, humanitarian organizations, military 

support - and 

The provision of h e  or discounted advertising services may be r e g d d  as an in- 

kind contribution in certain circumstances. See 11 C.F.R. 6 10Os52(d). Through Advisory 

Opinions, the Commission has explained that the receipt of complimentary services would 

result in the receipt of an in-kind contribution if the fke or discounted services were not made 

available to others on equal terms? Further, in the specific context of hyperlinks, the 
- I  

Commission has reasoned that the provision of a hyperlink h m  a website fke of charge may 

result in an in-md contribution if the website owner ordinarily charges others for such 

services. See A 0  1999-17 (Governor George W. Bush for President Exploratory Committee, 

Inc.). Here, the complaint provided no idormation regarding whether Westside charged 

others for the hyperlinks fiom MichaelMoore.com or otherwise treated others differently h m  

The site contains a section titled “links” which h t u r e s  a “link of the week,” through which site visitors may 
navigate easily to other sites, including sites maintained by political committees. Hyperlinks are also provided 
fiom other portions of the websie to allow site visitors to obtain additional infirmation fiom news 
organizations, governmental offices, and other sources about issues raised on Moore’s site. Although the site 
invites visitors to suggest links for inclusion on the site, respondents indicated that they did not seek the 
placement of hyperlinks on Moore’s site and that no funds were exchanged to provide the hyperlinks. 

See, e g., A 0  1994-10 (Fvklin National Bank) (the bank provided discounted or b e  banking services to 
political committees); A 0  1989-14 (Anthony’s Pier 4 Restaurant) (the restaurant provided discounted catering 



23 

: i  
%; 

First General Counsel's Report 

1 

2 

the respondents. Nevertheless, the respondents deny that they even knew about the hyperlinks 

and the costs associated with providing the hyperlinks were probably minimal and not likely 

9 Commission find no reason to believe that Dog Eat Dog Films, Inc. and Michael Moore 
1 

:PI ,%r 
av 

El 

3 to have exceeded the $250 reporting threshold." 

I 
j 
I 
j 

12 recommends that the Commission find no reason to believe that Michael Dobbins, 

13 MoveOn.org Voter Fund, ABB 2004 PAC and Michael Archuleta, in his official capacity as 

4 Furthermore, with respect to Michael Dobbins, as an individual, he would not appear 

5 to be potentially subject to liability for receiving free or discounted hyperlinks from 

6 Michaehloore.com. 

L - -1 14 treasurer, and the Cornmike to Re-Defeat the President and David A. Lytel, in his official 

15 capacity as treasurer, violated 2 U.S.C. 6 441a(f) in connection with the hyperlinks fiom 
0 

16 MichaeJMoore.com. This Office further recommends that the Commission dismiss the 

e 17 complaint as to MoveOn.org, MoveOn.org PAC and Wes Boyd, in his official capacity as 

18 treasurer, because the complaint incorrectly identified them as having been hyperlinked fiom 

19 MichaelMoore.com. 

a 

e 

~ 

seniices to political committees); and A 0  1987-24 (Hyatt Corporation) (Hyatt providexl discounted or 
complimentary hotel services to political committees). 

Internet and Federal Elections; Candidate-Related Materials on Web Sites of Individuals, Corporations and 
Labor Organizations, Notice of Proposed Rulemaking, 66 Fed. Reg. 50,358 at 50,363. 

In 2001, the Commission observed that the costs of providing a hyperlink are o h n  negligible or nonexistent. 
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In MUR 5539, this Ofice recommends’that the Commission find no reason to believe 

Michael Moore, Harvey Weinstein, Bob Weinstein, Fellowship Adventure Group, LLC, IFC 
’ 

Films, LLC, and Lions Gate Films, rhc. violated the Act in connection with the production and 

theatrical release of the film. 

Vm RECOMMENDATIONS 

A. 

1. 

2. 

3. 

4. 

5. 

Bm 

1. 

2. 

In MUR 5474: 

Find no reason to believe that Dog Eat Dog Films, Inc. and Michael Moore 
violated the Act in connection with the complaint filed in MUR 5474. 

Find no reason to believe that Michael Dobbins, MoveOn.org Voter Fund, ABB 
2004 PAC and Michael Archuleta, in his official capacity as treasurer, and the 
Committee to Re-Defeat the President and David A. Lytel, in his official capacity 
as treasurer, violated the Act. 

Dismiss the complaint as to MoveOn.org and MoveOn.org PAC and Wes Boyd, 
in his official capacity as treasurer. 

Approve the appropriate letters. 

Close the file. 

In MUR 5539: 

Find no reason to believe that Michael Moore, Bob Weinstein, Harvey Weinstein, 
Fellowship Adventure Group, LLC, Lions Gate Films, LLC, and IFC Films 
violated the Act in connection with the complaint filed in MU& 5539. 

Approve the appropriate letters. 
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MURs 5474 and 5539 
First General Counsel's Report 
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a 2 3. Close the file. 
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SEP 142m+ Dare : 
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sincerely, 
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EXHIBIT X 
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3. Mailing addres8 (Number and street) 

1710 BROADWAY 

* 

Roadsuite 

e 

A Pnnapal NYS address (NumbBr and street) 

I .  

Rmrnlsuite 

e 

' 
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p4rtB-~fieation=TclwSignatures Reqrrlred . A  

Wa certify under penalties far pe9ur~ that vue revIewed this Registmtron Statement, Including all schedules and attachments, and to the be# of QUI 

knowledge and belief,Zhey are true. wrr8ctand complete in accordance wim the laws of the State ot New York applicable to this statement 

--1; l?[@dent . .  orAuthodZedy~nNs643> SpflatUm Printed Name Title Date 
.. I . C .  

Signature Printed Name Tie w e  
I i2: C W ~  ~l;iqncie? '-;gTiisumr > - 0 

If registering to solicit contributions, fee'is $25. 
If not reglsterlng to solicit conMbuMns, no fee is owed. 

0 

Check 0 0 if you are submitting $25 fee to 
register to solicit contributions. P W H ~  to 'WY.  Department -9" 

StltMnI&&Or-y&, 

e 

m 

Part D-Attachw-AllDoarmentsRquLed 

Attach & of the fdloirlg documents to this Registration Stabmbnt, .even if you are daiming an exemption from registratmn: 
Certificate of incorporation. trust agreement or other organizing dpcument.and any amendmew and 
Bylaws Or other cxganrzatlonal~~les, and any amendments: and 

1. Full name oforganization (ex- as it appears in your arganizing.document) 

Part E- muest for Re6(tsh'gtlontremptlon 

Is the organlzabon requesting exemption from registration under either or both Article 7-A or Re EPTL? . 
It MYks'', complete Schedule E. 

. . . . . . . . . . . . . . . . . . . . 111 Yesw a No 

I 

CITIZEN ONE, INC 
2 c/o Name (if applicable) 

5. Fed. employer ID no. (€IN) 

2 O-ll4,lOIO 
6. Oqmization's website 

7. Primarycontact 

FABIAN WRIGHT 
Title 

SNR DZRECTOR TAX & F1NZUK.E 
Phone Fax 

212-381-2038 1212-381-2039 
Email 

I F~rm 1023 or 1024 Applicatfcn for Recognition of Exemption (If applkeble), and 
IRS tax exempbon determination letter (if applimblej I 

a 



c 

. . . .  
a Typs ofotgmizajion: ......... b.,............................ -PmMn 

umed Wity company (us) ............... 
PartndlIp ....................... -. ............. 0, 
Sole pmpdetorship .......... , .... , ................. a' 
Trust ........................,.......)........... 
Unincrrrporated assadation - - a 0 
Other ..... ..- ........ .,........ ............... 0 
'Ifother,dBStXlbe: 

......... 

n,. .. ... . . . . . . . . . . . . . . .  

0 

b. Type of corporarion 6 New Yorkmt-br-pmfit wrporatlon 

A 0  Bo C n  Oa 
. .  
e. Daw incorporated ife carpo&norf~nned e olherlhgn 

05 I 14 12004 - - . . . .  
d. State ih which Inwrparated &formed . ' 

mw r0Et.K 

3. List all officers, directors, trustees and key employees 1 

b. List all prior New York State charities registrabon numbers for the organitation, JdUdlng hose from the New York State Attorney General's 
Chantm Bureau or the New York State Departmentof State's Office of ChariQes Registratian 

I 

a 
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1. Month the annul accr>unthg periodends (01.12) 

.DECEMBBR . 

a 

2 M7EEwde 

a 1 c. V l m S d e n i e d t a x ~ ~ S  ...................................................... - 1 - f  

d b d & W m @  stalus IWOM ........................................................ - f  - 1  

2 Provrde Internal Revenue Code provision: 501(c)( - ) 
b 

~ ~~~ 

5. as your organization or any of your officers, directors, trustees or key ernplwees been- 
a. enjoined or otherwise pmhibited by a government agency or court from soliciting mtnbutions? ...................... .a Yes' @No 

*If "Yes", describe: 

h. found to have engaged In unlawful pmcticy in conn~cl~on with the solicitation or admlnistratmn of charitable assets? ...... yes' BNa 
'tt"yes",describe: 

6. Has your organizatbn's registration or license been suspended by any gOvernment agency? ............................. Is) Yes' UNa 
If s'Yes'D,descrlbe: 

7. DO- your orgemation solicit Dr intend to dicit contrtbutions (including from reddew, foundations, corporatigns. government 
agencies, etc.) in New York State? ........................................................................ .m I(eS' 0 NC 
If "yea", doscribe the purposes for which.comcrutions are w will be SOlkStgd: , 

B.-%st all fund raising professonals (FRP) that your organization has engaged for fund raising acfivity in NY State (attach additronal sheets if 
n-=ry) 

Name 

.............. 
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m- a CERTIFICATE OF IBICOReORATION 

OF 
. 

a Section 462 of the Not-For-Prafit Corporation Law 

I 

s 
d F i = :  Perlrnan & Perlman 

4 1  Madison Avenue 
New Xotk, NY 10010 

4 40th Floor 

-- Cuat. Kef#637212- I 

cc) 
c I 
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. . 
BYLAWS 

OF 

a 

e 

e 

The purpose or purposes for which this corpomtha ie fbnncd are: 

A. To educate people in &e Ulllced States and around the world aboint the importance of 
dGlnoctacy and the iwortance ofputi~ipahng in a democxacy by voting. 

5. To encourage young people to vote forr the candidates and issues oftheir choice. 

E. Io 110 event shall the organization act in a partisan m m a  bith regmi to electiw 
aad the orgtmhticm shall nut promate directly or indirectly any apecific candidate or 
propoeitian in any ektion. 

F. Nothing herein shall aufborize the coqoration, dsxectly or indirectly, tp engage or 
include among its ptuposes any of the act$ties mentioned in Not-For-Profit 
Corporation Law section 404 (b) ttl?)ugh (u). 
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ARTICLE 

D 
Section 1. Power of Board and Qudficatba of Directors. 

[b) At eah Arwlai Meetin8 ofDirectws, I&ctprs shalt be ejected to hold o s c t  until the 
next Annual Meeting and nntil their .sicccsso,r~ have been elected and qnaified 

(c) Each Director shall have one vote. 

At each xneethlg of the B o d  of Directors, the President, or, in the absence of the 
Pmid~nt, a Vice President, &all presiik, cx in the abgence o f  eitha o f  euch ofxicers, a chairman 
chosrrrr by E majdtyof the Directarrs present, shall preside. The Secretasy sball act as 
Secmary of the Board ofl%cctors. In the event the Secretary shall be absent &om 
any m e  of the Boatd of Dhcton, the m&g shall selat o smxetwy to record the minutes. . 
Sedotl4.  Resignfi-ons and Removal of Directors. 

I 

I 

. . I  

I 

' I  

(a} Any Director of the ChporatiOa may =si@ at my tinut by giving writtea notice to the 
President, or to the Secretary. Such resigaatioa shall take effect at &e time specified 
therein or, ifno h e  be specified, then on delivery. 

a page 2 of 14 
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.' Except m;oth&se provided by taw or LD these bylaws, ern act of the Bozd af Directors 
m- &on at a mcct;isg of the Board By vote of a &dty of the DirectSrs ptcsmt at 
the time of the vote, if a quorum (as de- h Section 11 or tl& Article 1s present at 
such time 

Sedion 8. Regular Meetings. 

Specid meetings of tb Board of Directors shall be held whenever cdled by the Presidat, or by 
any one (1) Director who may call  special meetins ofthe Directors. Notice shall be given prally. 
by telcfax, or by mail and shall state the purposes, t h o  and place ofthe rneew. If mtice is; 
gives o d y ,  i n - p e r ~ ~  Or by telephone, it shall be given not less &IQ one day befbre the mei-; 
i f  it is given by tdefax or by mail, it shL1 be given riot less than three days b&re the 

I 

I 
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a 



Notice of a meeting need not b.e giva to any director wi~g submits a signed waiver of notice 
whether before or aft- the meetins, or who a t t d 3  the meeting without pmtesthig, prior thereto - 0  

atit9 cornxumcaat, the lack afmtice. D 

(a) A mjority of tbe entire Board of Directors shalt constitute a quorum fpr &e transaction 
Of bUSbS5 .  

Scctioo 12. Compensation. 

e 

Whenever 
permitted to take my actiOrr by vote, such action may be t a k a  without a meetin& on written 
canseat, setting foph the action so t a h  signed by all the members ofthe Board of Directors 
emtitled to vote th'ke~a 

the Not-fox-kafit Corparation Law, the BoaEd of Directars i s  reQuired or 

Board of Directors, by resolution adopted by a majority o f  the crith Board, may des'ignete 
fkcm among its members aa 'Executive Committee smd 0th standing com.&tees consisting a€ 
three or r n m  directors. "be standing committcts shall have such antlwrity as &e Boani shalt by 
resohtion pmvidc!; and the Executive Corpraittec shall )lave alI b e  mthodty of the Board except 
that cu) such committee s k u  'aye authority ES to the fotlawing matters 

(a) The fibs of vacancies in the Board or in wy comroitke. 

(b) "he fixhg o f  compensation of the directors for swing on fie Board or on any 
c&tl.Ce. 

(c )  The amendment or repeal of thc bylaws, or the adoption of new bylaws. I 

Page 3 of 14 
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(d) The ameadmmt or repeal of any resolutiaa ofthe Board which by its tern, sbll mt be 
$0 m d a b 2 e  or repeahble. 

Any reference in these bylaws to the Board of Directors sMU intM.e the Executive Comndiee 
dcss  the cootext or aprtss provision otherwise provide. 

4 

Meetings of committes, of w k h  DO notice shall be necessary, shall be bcld at such time and 
place 
vote of a majority of all of tbe membets of the committee. 

shall be fixed by the h i a t a t  ofthe carpodon or the chairmazl of the committee a by 

The p a c e d .  a& rniumer of acting of the Executive C d e e  a d  of the ccmmittee~ of the 
Board sul be subject at 4U times to the dkecti0ns o f  the Board of Directors. 

Sedan 5. Tenure of Members of Committees of the 'Boar$ 



e 
' :  

e 

e 

e 

a 

a 

The ofEcm o f  &e Corpmtion shall be a President, a Trtasllter, B Secretary and such other 
ofhers as the Board ofbhcbrs tnay in ils discretion detwmiae. h y  two or murz of5ces nay 
bs held by the same p&soa, 

Any officer may r- at any time by giving Mteen notice to the Board of Directors, or to the 
Pmident or to &e Secratary, Any such resiption shall take effect at the time speciikd ttrer&, 
or, if 2x1 t h e  be specified, then upon dsiivexy. 

Section 6. Vaconcjes. 

Section 7, President. 

Page 6 of 14 
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$ d o n  11. Appointed O€ficws. 

The Board of D k t o r s  may deIegate to any of ice^ or aymittee the puwcr to appoint and to 
m o v e  any subon%hate officer, agent or employee. 

The Presidd, the Treasunr, the Secretary, and each of &em, shall have pow* to assign, os to 
endorse for trader, under the corporate seal. and to delhet, any Sto~k, bonds, subsuiptiou 
rigbts, or oher securities, or m,y beneficial interest therein, held or owned by th.e Corporation. 

ms. cmm \ S 

Seetian 1. Execution of Contracts. 

e 

e 

Page 7 of 10 
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flection 2- Lorn$, 

B Section 3. Checks!, Drafts, etc. 

AI] checks, &a& and other orders fbr the payment o f  money out of the firnds oftbe C o r p d b n ,  
and dl notes or other evidences of indebtedness of the Cqoraticm, shaXl besigned on behalf of 
abe Corporstion in such ma~flla as 5haU h m  We to b e  be deternrined by resolution of the 
Board of Diactors. 0 
Section 4. Pepasits. 

All fhda of the Cotporatrpn not otberwke employed shall be deposited from time to time to U 
credit df the Carporation in such banks, tFust cmnpaies qr other deporutories 8s the Boaxd of 
I)jm&rs may select. 

AXTICLE VKH 

Seetim 1. Authorbed IlardeonnMcath. 

Page 8 of 14 
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Setfon 3. Advancement of Expenses. 

hd&ficatim mandated by a final order of a court of cornpetentjurkdictios wiU be paid. 
After terminarionor disposr'tioa of any actual or threaterred action or ptoadiag a- atl: 
hdernniffed Person, if indemnification has not been ordered by a court the Board .of Directors 
shall, ~ O P  written request by the h d m e d  Person, d e r e d e  whether .a to what extent 
indnanification is peratlitted pursuant to these by-laws. Before indemniEcation can occur the 
Board of Dircctoss must explicitly fbd that Such iademnification wiU not Violare the provisxons 
of Section 2 of this M~Ic VTI- NO cibc~cor with e personal interest in the otmome, or w b  is a 
party to such actual or threatened action al: pmceediag concerning which id&ficaQon is 
sot\@, slid partieiipeti: in this determination I€ a gwnun ofdisiqterwted directprs ie'not 
&takable, the Board o f h t o r s  a h d  a d  only after rectirhip ~e opson h h * g  of 

Page 9 o f i 4  
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A conflict of interest will be deemed to exis  whenever an hdividual is in the positiozr @ approve 
or izlfl&nce Corporation policies M acriorzS which inwbe or could UttimateIy hana or benefit 
Snanciaily. (a) the individual; (b) any membet of his immediate fsmily [spouse, parents, 
&Idmu, brothers or slisters, and spouscs of these indiuichrads); or (r;) any drganization in which 
he M aa immediate f k d y  member is a director, trustee, officer, member, partner of more b 
10% sheholder. Setvice on tlx board o f  anorher not-for-profit c o r p ~ ' o a  daw not constit.uk a 
COlmiGl of interest. 

a 

A Director OT officer shall disclose a conflict 
dischugiqg his &tied with respect to my matter hyob!hg the conflict wKch comes before &e 

intemt: (a j prior to voting on or o&wise 

Page 10 of bi 



Y 

A Director or officer who Ims or lams about B potadd conflict of &rest should disclase 
p;Omptly to the S-W ofthe ~orporatiun the materid acts sumunding any actunl or 
potential d c t  of ht&est, including specific iofomratim cxxuce- the t a m s  of any contrac? 
or transaction with the C0rpbrati6n. All effort should be made to &lose any such contract or 
transaction aud have it approved by the Board befme the arrangmmt is ad into. 

FoUoWing receipt o f  hfbneaatioa cozwerning a contraci or transacfian involving a potential 
conflict of &ere&, theBoatd shall Consider rhe matexid f&ts concaming the proposed contract 
or transaction including the process .by uvhicll the decision was matie Qb recomnmd entcnng into 
the v e n t  on the terms proposed The Boatd shall approve only b s e  c~~t fac ts  or 
transactions in which the tenas are fair and reasonable to the Cmpomtion and the mmgcmeats 
=e co&stmt with the best interests ofthe Corporation. Fairness iacludes, but is Bot limited to, 
&e concepts that the corgdoa should pay no more than fair m a t h  vaiw fbr any goods or 
sawices whi& the Corporation receives and that the Coqoratim shuidreceive fair market 
value Cansidedon folc aay goods or services that it fumhhes o k s .  The Board shaU set fbdx 
the bask for ie decision with respect to appmval o f  colrtracts or transactions hvoEvhg conflit% 
of intenst inthe minutes of the meeting at which the decision is made, including the besis for 
d e d m n g  that the collsideration to be paid is fair to the Corpocatim 

Section 4- Vdidi& of Actiosa. 

NO contract or o t k  transaction between the Coxporation and one or amre of its 'DircctOrs or 
officers, or betwe- the Corporation and any other corporation, &I, aagociatiod or othcr entity 
in which one or m e  of its corporat@ officers are director8 or aflicer~, Or have asubstantial 
financial intenst, &dl not be either void or voidable fix this reason donc OT by reason alone that 
such dircctor or W c t o r a  or officer or officers are present at tbe m e w  of the Board of 
Directors, or of a committee thertoE which authokes such contract 011 urnsactian, or that his or 
their votes are counted fbr guch prrrpose, if the material lists 85 to e& Director'd or officcfs 
btmest in such contract OT transadon were disclosed to the Board of  Djrech  md &e a 

trmswmn was approved by a vote sufficient h such purpose Withou counting tfre vote OT votes 
ofsuph interested Director or officers, Common or interested aircctars may be wmted m 
determiaing the presence of a quam at a meeting o f  the Board of Directors oy c o d -  WMC~ 
mthezes such cm-t or kansactiop. At the time of the discussion md decision cope-g 
the authori2ation of mb c m c t  or trxwacdon, the interested mrector or officer should not be 
present at the meeting. 

! #  
I 
I 
I 

I 
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Sectim 5. Employee Canflicts of hterwt, 

, 

I 

0 

a 

I 

I 

The Board of r>kectors nust apprave, in advance, &e mount of all carapcnsatior. fur officers of 
the Corporation. 

Blsfbre appmvhg the compensation of ag officer, &e Board shall determine that the total 
coxnpwsation to be ptovidea by the Corporation to.the officer is reasonable in amount in light of 
the position, ~ ~ p ~ ~ i b i I i t y  and qualificathn of the offim br the positionheki, including the 

of an evdlation of the officer's prior p d ~ r m m c a  for the Corporation, ifapphbIe. b 
malring the detemjnation, the Board shaU crrmicter totd ccmp~neatim to include &e salary and 
the value of aU be&@ provided by the Corporatian to the individual in payment forsenrices. 
At the h e  of discussion and decidoa coaceming an officer's cqensat ion,  the officer 
should not be present in %e meeting. The Board &all obtain and consider appropriate-data 
concerning comparable cmpnsation paid to s h i 4  officers in &e c k m c e s .  

ne Baud shall set forth the basis for its dacisiozs W;,% respect ts compensaon in the mjnuta 
of the mating at which the decisions aze made, including the conclusions of the evaluation and 

Page 12 of 14 
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. 
the basis tor determinhg that &e individual's compensation was wasonable in light of the 
.e&iatiop and the comparability data 

e 

S.ecdop~ 1. Boob and Recprdb. 

'Wre shall be k q t  at the osce of the Corporation (1) .wnW a d  cmplete books a d  record9.af 
account, (2) &ms ofthe procdings of the Board of Directon aad the Executive CorruPke, 
(31 a m e n t  list o f  tbe b s t o r s  and officers of the Corporation and 
(4) a oopy of these bylaws, (5) a copy of the Corporatian's qplicatitm fisr recagniticm o f  
emption with the Internal Rtvtouc $mice, and (6) copies of the past tb,ree years infbnnatiao 
retuns to the htercd Revenue Service. 

I 

m&le,ncc addresses, 

Sectiw 2. s e a  

NG cankact or other t r ? m s d ~ ~ .  between the Corpodoa and cue or more of its :directors or 
officers, er betweeb.the Corporation aud any ather carpration, 
in wkich one or more of its dimtors or oEcers are directors ox officcss, orkve a s-tiaf 
fina&d interest, shall be either void or voicbble fbt tbis reason abne or by rmon done that 
such director m directors or o f b r  or officers are pmmt at the meeting of the Board of 
dirtctors, or ofa committee thereoE which autbrizes such contraa or -actio& cr that his or 
their voto5 are c w t d  for such pupose: 

association or other entity 

(a) xf the mataid facts as to such director's or officer's inteteat in such contract or. 
txansdm ad aa to any such cbmmon djr-rship, o f f i c d p  01 fimal iataest a n  
diqclwed in good fai.trx or k u o m  to the Board or committee, afzd the md dr mazittee 
a d m h  such amtract or tratlsaction by a vote d c i e n t  for such purpose without. 

the'vote or votes of ouch interested director or officers; or 

@) if the material facb w to such dircctofs OT officer's inte$est in such contract or 
transztion and as to any such common directorship, officership or -1 interest are 
disclosed in good 
contract or transaction i s  authotizecl by vote of such directors. 

at kso;a/rr to the tihectors eratitled to vote thereon, if any. md such 

C4mrnm or interested Dhcton may be cmutexi h detmni&g the p e a c e  of a quo- at a 
meeting of ~e Boxd MDirectors or committee wbich authotizes such coneact OT transaction 

I 

I 

? I  

I 
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m 

The fiscal yeat o f  the Copration shall commence on the 1 * day of fanmy in ewh ca&ndat 
yew and ixui M December 3 I SC. 

J u n d m t s  to t h ~ c  Bylaws may be made by a majority vote of the .Dii-Wm at any 
reg& or special meeting of the &ard of Dirsctors ptovided that notice of the intent to anrend, 
which notice §MU hlu& 31 summary o E h  madmznts proposed, has been given to the 
rr!iabm of tbe Board of Dkectocs in the notice ofthe methg. 
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Lizrbilities 

12 &caN$Spayeble . . . . . . . . . . . . . . . . . . . . . . . .  

14 nnmages and n o m  payable (atXach scheduld . . . . . . . . . . . . . . . .  

I t  

15 OtherPabides(aaaclrschedule! . . . . . . . . . . . . . . . . . . . . .  
f6 Tal flabUMks [add Unes 12 through 751 . . . . . . . . . . . . . . .  

Fund Balances or Net b e t s  

I? TaaShncHaalancerwheCassa . . . . . . . . . . . . . . . . . . . . .  
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