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Tel 720.898.2300 
www.qdoba.com 

CS^tcbd 
^ MEXICAN GRILL 

We grant franchises for the operation of high-quality, quick-service or 
fast-casual Mexican restaurants under the service mark Qdoba Mexican Grill®. Our 
franchises offer you the right and duty to operate a Qdoba Mexican Grill® restaurant 
business under the terms and conditions of a franchise agreement. 

The total investment necessary to begin operation of a Qdoba Mexican 
Grill® restaurant ranges from $594,000 and $795,000, exclusive of real estate and 
liquor licensing costs. This includes a $30,000 franchise fee, which must be paid to us. 
Ifyou sign a development agreement with us, you must pay a $10,000 development fee 
which we will credit toward the franchise fee for each restaurant if vou comply with all 
terms of your Pevelopment Agreement 

This disclosure document summarizes certain provisions of your franchise 
agreement and other information in plain English. Read this disclosure document and 
all accompanying agreements carefully. You must receive this disclosure document at 
least 14 calendar days before you sign a binding agreement with, or make any payment 
to, the franchisor or an affiliate in connection with the proposed franchise sale. Note, 
however, that no governmental agency has verified the information contained in 
this document 

You may wish to receive your disclosure document in another format that is more 
convenient for you. To discuss the availability of disclosures in different formats, 
contact Franchise Development, Qdoba Restaurant Corporation, at 4865 Ward Road, 
Suite 500, Wheat Ridge, Colorado 80033-1902 and (720) 898-2300. 

The terms of your contract will govern your franchise relationship. Don't rely on 
this disclosure document alone to understand your contract. Read all of your contract 
carefully. Show your contract and this disclosure document to an advisor, like a lawyer 
or an accountant. 
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Buying a franchise is a complex investment. The information in this disclosure 
document can help you make up your mind. More information on franchising, such as 
"A Consumer's Guide to Buying a Franchise," which can help you understand how to 
use this disclosure document, is available from the Federal Trade Commission. You 
can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600 Pennsylvania 
Avenue, NW, Washington D.C. 20580. You can also visit the FTC's home page at 
www.ftc.gov for additional information. Call your state agency or visit your public library 
for other sources of information on franchising. 

There may also be laws on franchising in your state. Ask your state agencies 
about them. 

Issuance Date: January Q. 2013. as amondod July 2.December 20. 2013 
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STATE COVER PAGE 

Your state may have a franchise law that requires a franchisor to register or file 
with a state franchise administrator before offering or selling in your state. 
REGISTRATION OF A FRANCHISE BY A STATE DOES NOT MEAN THAT THE 
STATE RECOMMENDS THE FRANCHISE OR HAS VERIFIED THE INFORMATION IN 
THIS DISCLOSURE DOCUMENT. 

Call the state franchise administrator listed in Exhibit D for information about the 
franchisor, or about franchising in your state. 

MANY FRANCHISE AGREEMENTS DO NOT ALLOW YOU TO RENEW 
UNCONDITIONALLY AFTER THE INITIAL TERM EXPIRES. YOU MAY HAVE TO 
SIGN A NEW AGREEMENT WITH DIFFERENT TERMS AND CONDITIONS IN 
ORDER TO CONTINUE TO OPERATE YOUR BUSINESS. BEFORE YOU BUY, 
CONSIDER WHAT RIGHTS YOU HAVE TO RENEW YOUR FRANCHISE, IF ANY, 
AND WHAT TERMS YOU MIGHT HAVE TO ACCEPT IN ORDER TO RENEW. 

Please consider the following RISK FACTORS before you buy this franchise: 

1. THE FRANCHISE AGREEMENT STATES THAT COLORADO LAW GOVERNS 
THE AGREEMENT, AND THIS LAW MAY NOT PROVIDE THE SAME PROTECTION 
AND BENEFITS AS LOCAL LAW. YOU MAY WANT TO COMPARE THESE LAWS. 

2. THE FRANCHISE AGREEMENT REQUIRES YOU TO RESOLVE DISPUTES 
WITH US BY LITIGATION ONLY IN COLORADO. OUT-OF-STATE LITIGATION MAY 
FORCE YOU TO ACCEPT A LESS FAVORABLE SETTLEMENT FOR DISPUTES. IT 
MAY ALSO COST YOU MORE TO LITIGATE WITH US IN COLORADO THAN IN 
YOUR OWN STATE. 

THERE MAY BE OTHER RISKS CONCERNING THIS FRANCHISE. 

We use the services of one or more FFRANCHISE BROKERS or referral sources 
to assist us in selling our franchise. A franchise broker or referral source represents us, 
not you. We pay this person a fee for selling our franchise or referring you to us. You 
should be sure to do your own investigation of the franchise. 

Effective Date: See the next page for state effective dates. 
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STATE EFFECTIVE DATES 

The following states require that the Franchise Disclosure Document be 
registered or filed with the state or be exempt from registration: California, Hawaii, 
Illinois, Indiana, Maryland, Michigan, Minnesota, New York, North Dakota, Rhode 
Island, South Dakota, Virginia, Washington and Wisconsin. 

This Franchise Disclosure Document is registered, on file or exempt from 
registration in the following states having franchise registration and disclosure laws, with 
the following effective dates: 

STATES EFFECTIVE DATE 

California Docombor 28, 2012, as amended July 2, 2013 

Hawaii January 23, 2013, as amended February 11, 2013, 
as amondod 

Illinois Self-Executing Exemption 

Indiana Self-Executing Exemption 

Maryland January 24, 2013, as amended July 2, 2013 

Michigan January 26, 2013, as amended July 2, 2013 

Minnesota January 22, 2013, as amended July 10, 2013 

New York Self-Executing Exemption 

North Dakota January 18, 2013, as amonded July 2, 2013 

Rhode Island January 17, 2013, as amended July 2, 2013 

South Dakota January 16, 2013, as amondod July 2, 2013 

Virginia January 18, 2013, as amended July 9, 2013 

Washington January 16, 2013, as amondod July 2, 2013 

Wisconsin January 15, 2013, as amondod July 9, 2013 

In all other states, the effective date of this Disclosure Document is the issuance 
date of January 9. 2013. as amondod July 2.December 20. 2013. 
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ITEM 1 
THE FRANCHISOR, AND ANY PARENTS, PREDECESSORS AND AFFILIATES 

The franchisor is Qdoba Restaurant Corporation. To simplify the language in this 
Disclosure document, "Qdoba," "us," "we" or "our" means Qdoba Restaurant Corporation. 
"You" means the person or entity that buys the franchise. 

Qdoba is a Delaware corporation. Qdoba conducts business under its corporate name 
and the trade name "Qdoba Mexican Grill®" ("Qdoba"). Qdoba's business address and 
official place of business is 4865 Ward Road, Suite 500, Wheat Ridge, Colorado, 
80033-1902; telephone number (720) 898-2300. 

Through our predecessors, we have operated one or more Qdoba (formerly known as 
Z-TECA) restaurants since September 1995. We began offering franchises for sale in 1997. 

The addresses of Qdoba's agents for service of process are listed on Exhibit E. 

Qdoba's Business 

Qdoba operates and offers franchises for the establishment of high-quality, 
Mexican-themed quick-service or fast-casual restaurants. At September 30. 2012.29. 2013. 
there were 627615 Qdoba restaurants in the United States, of which 34§22£ were company 
operated and 344I11S were franchised. During tho third quarter of 2013, wo announced a 
plan to close approximately 67 company operated Qdoba restaurants by Soptomber 29, 
2013. Qdoba is not engaged in any other business, and does not offer franchises in any 
other line of business. 

Qdoba restaurants are Mexican-themed fast-casual restaurants, featuring a selection 
of tacos and California-style jumbo-sized burritos made with steamed 12.5" tortillas and filled 
with cilantro-lime rice, whole beans, a choice of five fresh salsas, cheese, sour cream and the 
customer's choice of marinated and grilled meats or a variety of vegetarian items. All 
restaurants also offer a wide selection of soft drinks, and most also sell beer and margaritas. 

In recent years, burritos, sometimes referred to as "wraps," and Mexican food in 
general, have become increasingly popular in the United States. We believe our burritos, 
which typically weigh more than 1-1/4 lbs. and sell for between $6.25 and $9.00, offer an 
appealing price-value alternative for the fast-food customer. For about the same price as a 
cheeseburger and fries, a more traditional fast-food meal, Qdoba's customers are able to 
purchase a meal with greater nutritional value. Our strategy is to take advantage of the 
growing American appetite for Mexican food by providing a fresh, high-quality alternative to 
traditional restaurants and fast-food providers. 

Qdoba restaurants are charactorized bvoperated under a system (the "System") which 
impartsthat creates a Mexican quick-service environment stressing fresh, quality food. The 
Svstemsystem includes distinctive interior design, including exhibition-style cooking, decor, 
color schemes and furnishings; uniform standards, specifications and procedures for 
operations; consistency and uniformity of products and services offered; procedures for 
quality control; training and assistance; marketing and promotional programs ("Systetrn. We 
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w^ continue to impro^ 
formation and t o o ^ 

Qdoba restaurants u s o ^ e ^ , h i g h - q u a ^ y i n ^ 
produce and meats are delivered to the restaurants Substantially all otthe salsas, vegetable 
stocks and meat marinades are prepared t r o m s ^ 
adaily basis employing our secret recipes, utilizing seven different Mexican peppers 
preparation Our ingredients are then delivered in prepared form to you onaperiodic basis 
arranoodbotwoon vou and the suppliorsusino proprietary reoioes Qdoba restaurants offera 
wide variety of lowfat options to the health conscious and fat conscious diners as well a^ 
variety of vegetarian items. No lard or animal fats are used in the cooking process In 
addition heart b e a t 
certain menu items. 

Qdoba restaurants provide their customersalevel of service superiorto that 
traditionally associated with fastfood restaurants. The menu items are priced to providea 
high price/value perception. Additionally, menu orders are assembled to each customer's 
specifications as the customer moves throughacafeteriastyle service line T^sTheline 
startswithasteamtablesectionthatincludesmeats,rice,beans and other hot items, and 
endswitharefrigeratedsectionthatincludesfreshsalsas, lettuce,cheese,sour cream, 
guacamole and related toppings Qnce an order is placed, it is often assembled in less than 
one minute, even during busy periods Quality and efficiency of employee interaction with 
customers is emphasized,and viewed asakey element to success. 

Qdoba restaurants may be established inavariety of locations. We have franchises in 
non traditional locations, but most are in strip shopping centers and freestanding bu i l d^^ 
The restaurants are suited for both large and small urban areas. Typically,aQdoba 
restaurant will be approximately 2,200 2,400 square feet, and seat approximately seventh 
(70)patrons The business caters to both the eatin customer and takeout customerwith 
approximately 3 0 ^ of sales as take out Currently, the business is open to the public during 
lunch and dinner, f rom1^00amto10:00 p.m.,7daysperweek. Actual operating hours for 
franchised restaurants may yary,and many restaurants also offer breakfast hours. At most 
restaurants, lunch represents approximately 6 0 ^ of sales, and dinner represents the 
remaining approximately 4 0 ^ of sales. These figures are expected to vary by locations 
depending on the size and demographic characteristics of each site Some restaurants offer 
acatering program,which can involve either takeout or delivery of larger quantities of 
products The restaurants will generally serve beer,but we do not require franchisees to sell 
alcohol if the cost of obtaining the necessary license exceeds $6,000 Historically,alcohol 
sales represent l^to of total system sales 

Ifyou sell alcohol,you will need to obtainalicense to do so State and local laws, 
regulations and ordinances vary significantly in the procedures, difficulty and cost ass 
with obtainingalicense to sell alcohol,the restrictions placed on the manner in which it may 
be sold, and the potential liability imposed by dram shop laws addressing injuries directly and 
indirectly related to the sale of alcohol and its consumption You will need to understand and 
comply with those laws in operating the restaurant 

Each Qdoba restaurant competes directly and indirectly withalarge number of 
national and reoional restaurant chains some of w ^ 
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finance resources than 
in the tasteasual and q u i c k s e t Each restaurant 
aisc competes with cther "teed away trcmhcrne" consumer options and wi^^ 
prepackaged meai and similar otterings 

The restaurant husiness is hiohiv competitive and is atteotedhviocaiandohanoes in 
consumer preterenoes national and reoionaieoonomiooonditions inoiudinounempiovment 
^evei^ population political and sooioeoonomio trends trattic^atterns c o m p e l 
aoeooraphicareaconditions and chanoes in consumer dininohahits and protorences 
^^whether hased on new intormation regarding diet nutrition and health that attect 
consumer spending hahitsorhealthon the cost ottood at home compared to toodawavtrom 
^ m ^ o ^ t ^ ^ c r ^ 

The oertormanceotarestaurant mav also he attectedhy seasonal sales fluctuations. 
^ v ^ ^ ^ ^ c ^ e r n ^ a l d i ^ t ^ 
consumer acceptance ot new menu items or price increases, the availahilitv of qualified 
employees, advertising and marketing programs, commodity costs, supply interruptions, or 
o^erfactorsD 

Among the key elements of competition in the industry are the quality and innovation 
in tho food products offered, price and perceived value, quality of service experience, speed 
of seryicomenuinnovationexecution of operational strateoiesandinitiat^^ 
location personnel advertising namohrand identification restaurant location and i^^ 
attractiveness of the^facilities 

Restaurant sales and profitahility are suhject to seasonal fluctuations resulting f̂ ^ 
factors such as vacation and holiday travel and events, seasonal weather conditions, and 
other circumstances that affect the puhlic's dining hahits 

You must comply with all local, state and federal laws regarding health, sanitation, 
safety,fire,zoning,huilding,nutritional disclosures on menus and menu hoards, employment, 
and environmental issues, among others We encourage you to research the specific laws, 
regulations, and ordinances that will apply to the Qdoba restaurant you might operate 

Single Unit Franchise. Under our standard franchise agreement (the "Franchise 
Agreements,we will grant to certain qualified persons franchises to own and operatea 
Qdoba restaurant atalocation approved hy us in accordance with the terms of the Franchise 
Agreement, offering the products and services approved hy us and utilizing ourformats, 
designs methods, specifications, standards operating procedurosSystem and certain 
proprietary trademarks, se^ice marks and other commercial symbols comprising the System 
(the "Marks"), including without limitation "Qdoba^B Your use ofthe Marks is subject to 
certain restrictionsand approval by us(see Item 13of this disclosure document) 

Area Oevelopment Rights. Under our standard area development agreement (the 
"Oevelopment Agreement"),we also grant to certain qualified persons(eacha"Oeveloper") 
the right, subject to certain terms and conditions, to develop one or more Qdoba restaurant(s) 
within defined geographical areas (the "development Area") 
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^ y o u a r e a O e v ^ o p e ^ y o o m u s t o ^ 
^Minimum Oevelop^ 
the market p o t e n t and size of the d e s i g n e d a ^ For each 
Qdoba restaurant yeu open in your OeveiepmentArea,yoow^ 
then current tnrmnt Franchise Aqreement whioh may inoiodeandhesuh^eottetheriehts 
and ehiioatiens contained in it ineiudineeurthen eurrenttees and a d v e ^ 
requirements, and he subject to the rights and ohiigations contained in that Fr^^ 
Ag^ee^e^t Subject to certain e x c e p t i o n s , ^ 
OeyeiopmentArea is protected during theterm of the OeyeiopmentAgreement^see item 12 
ofthis disclosure document regarding deyeiopment rights,obiigations and limitations on 
exclusiyity^ 

Non-traditional Locations 

We may also offer Qdoba franchises and similar arranoements for Qdoba restaurants 
or parts of the Qdoba system to be used at non traditionaliocations, such as transportation 
facilities(airports,train or bus stations,turnpikes or other limited access highw^ 
colleges and uniyersities; military installations; sports arenas and entertainment fac^ 
casinos; and within retail outlets, malls, grocery stores and supermarkets The standard 
terms and conditions of those arrangements are set out in the Non Traditional Franchise 
Agreement (Exh ib i t s^ ) but we may negotiate different or additional terms,depending upon 
the nature of the location 

Qur Parent and A b a t e s 

QnJanuary21,2CC3, Qdoba becameawhol lyownedsubsidiaryofJack inthe Sox 
Inc ^ a c k in the Sox"), formerly known as Foodmaker,lnc Jack in the Sox is the parent 
corporation of Qdoba Jack in the Sox was incorporated in Delaware in1971, and is the 
successor toabusiness that was formed oyer ^060 years aoo when the first JAQK IN THE 
SQX®restaurantopenedin1951. Jack in the Sox has granted franchises for ^ a c ^ ^ ^ b e 80^ 
restaurants since 1982 Jack in the Sox grants franchises for,and also operates,^ac^^^be 
^ o ^ restaurants AsofSeptember^O 2012 29 2018 there were two thousand two hundred 
and f i f t y ^ 2 2 5 0 ^ 2 2 5 1 ^ a c ^ ^ ^ e 80^ restaurants in the United States.wi^^ 
^oyon hundred and t h roo^170^1786 of them franchised ^ a c ^ ^ ^ b e ^ o ^ restaurants offer 
ayarietyofcookedfoods,primari ly hamburgers and other sandwiches,trench fries, tacos, 
soft drinks and similar items operated underauniform operating system that includes uniform 
standards,specifications and procedures forthe purchase,preparation and sale offood and 
beverages and the operation of restaurants Jack in the Sox offers no otherfranchises The 
principal business address ofJack in the Sox is 9880 SalboaAvenue,San Oiego,Qalifornia 
92128 

Qdoha currently has three affiliate corporation^affiliates that o f f e r s 
products or services to franchisees: ( l )ZRQQperat ions,Inc.,which isasubsidiary of 
Qdoba, and holds leaseholds and liquor licenses and operates company restaurants in 
certain states; (2) QMG Stored Value QardLLQ,aVirginia limited liab^^^ 
facilitates ou rQcard spending card program,and (8)Qdoba of Canada, lnc,which was 
formed to sell Qdoba franchises in Canada. It began selling franchises in August 2011 It 
has sold the rights to develop 14restaurants I tsf irstfranchiseopened0ecember8,2012 
Qdoba of Canada, Inc. does not operate restaurants. NeitherZRCQperations,lnc.norQMC 
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Stored Value Card LLC have offered franchises in any line of business. The principal 
business address of ZRC Operations, Inc., QMG Stored Value Card LLC and Qdoba of 
Canada, Inc., is 4865 Ward Road, Suite 500, Wheat Ridge, Colorado 80033-1902. 

The addresses of Qdoba's agents for sorvice of process are listed on ExbMWBr 

ITEM 2 
BUSINESS EXPERIENCE 

OUR BOARD OF DIRECTORS 

Director; Leonard A, Comma 

Mr. Comma will become a Director of Qdoba beginning in January 2014. He has been 
President and Chief Operating Officer of Jack in the Box Inc. since Mav 2012. He was 
previously Execqtive Vice President and Chief Operating Officer of that company from 
November 2010 to May 2012, and served as Senior Vice President and Chief Operating 
Officer from February 2010 to November 2010, Mr. Comma was Vice President Operations 
Division II at Jack in the Sox Inc. from February 2007 to February 2010, Mr. Comma will 
succeed Ms. Lang as the Chief Executive Officer and serve as Chairman of the Board of Jack 
in the Box Inc., effective January 1, 2014. Mr. Comma will also retain his title as President of 
Jack in the Box Inc. 

Director: Linda A. Lang 

Ms. Lang has been a Director of Qdoba since October 3, 2005. She is the Chief 
Executive Officer and Chairman of the Board for Jack in the Box Inc. in San Diego, California 
and has held that position since October 2005. Ms. Lang has been a director ofannounced 
that she will be retiring from Jack in the Box Inc. since November 2003.. effective January 1. 
2014. 

Director: Jerry P. Rebel 

Mr. Rebel has been a Director of Qdoba since February 2005. He holds the position 
of Executive Vice President and Chief Financial Officer of Jack in the Box Inc. in San Diego, 
California, and has held that position since October 2005. 

Director: Phillip H. Rudolph 

Mr. Rudolph has been a Director of Qdoba since November 2009. He has been the 
Executive Vice President, General Counsel and Corporate Secretary of Jack in the Box Inc. 
in San Diego, California since February 2010. From November 2007 until February 2010, he 
was Senior Vice President, General Counsel and Corporate Secretary of Jack in the Box Inc. 

OFFICERS. EXECUTIVES. OTHERS WITH MANAGEMENT RESPONSIBILITY 

President and Chief Executive Officer: Timothy P. Casey 
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Mr. Casey joined Qdoba as President in March 2013. From March 2010 until March 
2013, he served as President and CEO of MFOC Holdco, Inc., in Broomfield, Colorado. 
From January 2008 until February 2010, Mr. Casey served as Vice President and Global 
Brand Marketing, R&D, Product Development, and Operations of International Coffee & Tea, 
Los Angeles, California. 

Chief Operating Officer: Richard W. Puah 

Mr. Pugh has been Chief Operating Officer of Qdoba since October 2002. 

Vice President-o^lftf&fmatfoo. Restaurant Technology Support: SMWilliam McMillan 

Mr. McMillan has been the Vice President of lnformation[Restaurant Technology. 
Support at Qdoba since September 2004. From September 2001 until September 2004, he 
was our Director of Information Technology. 

Vice President-of. Franchise Development and Operations: Gary L. Schneider 

Mr. Schneider joined Qdoba in November of 2012. From October 2011 until 
November 2012, he was the Division Vice President of Franchise Operations at Jack in the 
Box, Inc. in San Diego, California. From August 2009 until October 2011, he served as 
Division Vice President of Company Operations at Jack in the Box Inc. From September 
2008 until August 2009 he held the title of Regional Vice President of Company Operations 
for Jack in the Box Inc. 

Vico ProsidontDirector of Human Rosourcos afid-Training: Michael Speck and 
Development. Jamison Hull 

Mr. SpeckHyll has been Vice President of Human Resources andDirector of Training^ 
and Development at Qdoba since joining Qdoba in May 2QQ4. January 2QQ4. From August 
1997 to January 2QQ4. he held the positions of Assistant Manager. General Manager. 
Training General Manager and Franchise Business Consultant, 

Vice President and Controllor, Pivisipnal Chief Finanpial Officer, Qdoba Brand: Bruce 
aLVermilyea 

Mr. Vermilyea has beemheld the position of Divisional Chief Financial Officer for Qdoba 
since October 2013. He has served as the Vice President and Controller of Qdoba since 
September 2004. From July 2002 until September 2004, he was our Controller. 

Chief Development Officer: John E. Dowaschinski 

Mr. Dowaschinski is the Chief Development Officer at Qdoba and has held that 
position since April 2013. From September 2012 until April 2013, he was Division Vice 
President, Real Estate Analysis & Asset Planning at Jack in the Box Inc., in San Diego 
California. Prior to that, Mr. Powaschinski was Pirector, Real Estate Analysis & Asset 
Planning at Jack in the Box Inc., a position he held from May 2011 until September 2012. 
From May 2008 to May 2011, Mr. Powaschinski was the Pirector, Real Estate & Franchise 
Analysis for Jack in the Box Inc. 
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Vice President-of. Marketing Communicat ions: P. David Craven 

Mr. Craven was promoted to Vice President. Marketing Communications in October 
Ir. Craven served as Division Vice President of Marketing msince 2011. He has over 

10 years' experience with the brand, joining Qdoba in 2005 as a Marketing Manager, and 
previously working on the Qdoba account while with the brand's agency of record. 

Division Vice President of Development and Construct ion: PederT. Kruger 

Mr. Kruger has been Vice President of Development and Construction since joining 
Qdoba in August 2003. 

Vice President. Franchise Business Development and Asset Planning; Vanessa C. Fox 

Ms. Fox has held the position of Vice President. Franchise Business Development and 
Real Estate Asset Planning since October 2013 for both Qdoba and Jack in the Box Inc. She 
served as Division Vice President. Franchise Business Development for Jack in the Box Inc. 
from June 2011 until October 2013. and as Director. Franchise Sales forthat company from 
October 2010 until June 2011. From October 2005 until October 2010. she was Senior Real 
Estate Assets Manager at Jack in the Box Inc. 

Director-of. Franchise Business Development: Iannis (John) D. DitosGrant H. Kreutzer 

Mr. QtosKreutzer has beenheld the position of Director-ef. Franchise Business 
Development since October 2010. He joined Qdoba as the Manager of Franchise Sales in 
January 2007. September 2013 for both Qdoba and Jack in the Box. He ioined Jack in the 
Box Inc. in March 2008 as Franchise Recruiting Director. He was Director. Franchise 
Licensing and Recruitment from February 2011 until September 2013. Before that, he held 
the position of Franchise Recruiting Director from March 2008 until February 2011. 

D i rec to r -o f -Su f ip ty -^ te ln^nm. Distr ibut ion and Logist ics: Timothy M. Miller 

Mr. Miller has been Director of Supply Chain at Qdoba since April 2005. 

Director of Non-Traditional Development: Abigai l E. Whetstone 

Ms. Whetstone has held the position of Director of Non-traditional Development at 
Qdoba since January 2013. From October 2004 until January 2013, she held the position of 
Manager of Franchise Development with Qdoba. Since April 2011, she has also held the 
position of Non-traditional Development Director at Jack in the Box Inc. in San Diego, 
California. 
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SemorFraochise Business Consu^an^ B o b ^ u r o n 

Mr Kuroo has been in Franchise Ope^ ions for He joined 
Odoba in January1999asaFranohise Business Consoifanf and later beoarneO 
Operations. He now serves as Senior Pranobise Business OonsuitanL 

^ 5 M 3 
L ^ O A T I O N 

Otbertban tbe items listed beiow^no litigation is required to be d i s o i o s e d i n ^ 
disclosure dooument 

Q0OBAR5STA0RANT0ORPORATION 

Remind Oases 

Qdoba Restaurant Oo rpo ra t i onvT&JPresbMexLTOTbomasOood inoMa t ^^^ 
Roddv and James Roddvwas tiled in Septemberot2013in tbe OourtotOommon Pleas 
OuyabooaOountvObio Tbisaotion seeks to reoovermonev due undertbe terms ota lease 
tor certain equipment and torpersonai guarantees in oonneotion with purobasino and leasino 
restaurant equipment 

Oonoiuded Oases 

1 Qdoba Restaurant O o r p o r a t i o n v T a ^ 
United States Oistr iotOourt tor tbeOistr iototOolorado^o O^ OV O ^ 
tiled tbis declaratory relief action to address tbe allegations ot its tranobisee, Taylors LL^^ 
tbat Qdoba made fraudulent representations regarding tbe profit tbat tbe franchisee would 
earn from its restaurants Shortly thereafter, on June18, 2008, Taylors LLO filed Tay lo rs 
LLOvQdoba Restaurant Oorporation in the OistrictOourt forthe Oitv and Oounty of Oenver. 
Oolorado,2008 OV 5286 That suit sought damages and other relief regarding the same 
allegations. Thestatecourtact ionwasstayed,andTaylors,LLO asserted similar allegations 
by counterclaim in the federal court lawsuit In June, 2010, the federal court granted Qdoba's 
Motion for Summary Judgment in its entirety,dismissing all ofTaylors'claims,and entered 
judgment in favor of Qdoba in the amount of $900,000.00 forTaylors'breach of its franchise 
agreements. Taylors f i ledanotice of appeal with thelO^OircuitOourt of Appeal On 
Oecember81,2010,the parties entered intoasettlement agreement, whereby the judgment 
in favor of Qdoba would be satisfied, the parties would dismiss all claims in the litigation, 
Qdoba would purchase the assets atTaylors'two remaining restaurant locations,and all 
remaining franchise agreements withTayiors would be terminated 

2 JamesOOhristopherson.Susan J.Ohristopherson.Aztonka.lnc.Edendoba.Inc. 
Arbordoba^lnc.andOrandoba.Inc v Qdoba Restaurant Oorporation and Jack in the Box 

filed on August 2,2004, in the United S t a t e s ^ 
(OaseNo 0:04 cv 8476). This lawsuitwasfi led hythe Ohristophersons and their 
corporations, which owned three Qdoba franchises within the State of Minnesota The 
plaintiffs alleged violations of the Minnesota Franchise Act, Sec. 80O.01,et seq.,and the 
Oolorado Oonsumer Protection Act, Sec. 6 1 101, et seq., and asserted claims for 
declaratory judgment, breach of contract and the covenant of good faith and fair dealing, 
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unjust enrichment and promissory estoppel. They alleged that Qdoba made statements 
about the desirability of the Minnesota market, potential earnings at Qdoba locations, past 
franchisees, and ongoing franchise support that were false and not in compliance with state 
laws. The plaintiffs further alleged that Qdoba falsely represented that plaintiffs would not be 
defaulted for their failure to meet their development schedule. Additionally, the plaintiffs 
alleged that Qdoba may have failed to disclose vendor rebates that it received. The plaintiffs 
sought damages, rescission of their agreements, declaratory judgment, treble damages, and 
costs and fees. Under a settlement in December 2004, the plaintiffs' Development 
Agreement and Franchise Agreements were terminated, and Qdoba purchased all of the 
assets of the plaintiffs' business, including the three Qdoba restaurants, for $1,935,000. 

JACK IN THE BOX INC. 

Pending Cases 

On Dnn^mh^r 1?, Pm? .Inr.k in the Rox filed nn nntion ontitlod Jack in tho Box toer-Vr-
Tox Jack Foods. Borsiok. Borsiok. Abraham, and Kopchak (San Diego Suporior Court Case 
Ne^f 37 2011-00102375 CU BC CTL) against its former fronchisoos for breach of contract 
and related claims. Jack in the Box is socking recovery of unpaid royalties and amounts 
owed for equipment it purchased on tho franchiseos' behalf. A trial date has boon sot for 
nnriy 9013 In a minted nnno, ontitlod Bersiek and Borsiok v. Jack in tho Box Inc. (G+stAGL 
Court of Texas, 340th Judicial District, Tom Groon County Case No.: C120061C), filed on 
September 8, 2012, tho Borsioks filed a cross claim against Jack in tho Box in an action 
brought against thorn by a third party relating to a roal ostato matter involving tho franchised 
restaurants. The Borsioks havo brought a claim against Jack in the Box for implied 
indemnity, and thoy are demanding that Jack in tho Box indemnify thorn for any losses they 
may incur in connection with the lawsuit filed by tho third party. Jack in the Box has filed a 
plnn in nhntomnnt in that cann October 24. 2013. the case of QI vera v. Jack in the Box Inc. 
(San Dieoo Superior Court Case No.: 37-2013-00072707^ was filed as a class and 
representative action for damages and injunctive relief in connection with alleged violations of 
California meal and rest break laws along with other wane and hour claims. The case 
includes a claim of unfair business practices under the California Business and Professions 

On September 25. 2013. we filed an action entitled Jack in the Box Inc. v, Deepak 
Mehta: Kiran Mehta: Mehta Enterprises. Inc.: and Deepak Enterprises Inc. (United States 
District Court. Northern District of California. Case No. 3:13-CV-Q4444-EJD) against a 
franchisee for hreach of contract, claim and delivery, trademark infringement, unfair 
competition, dilution of famous marks, unfair business practices, injunctive relief and 
appointment of receiver because the franchisee had failed to make reouired payments to us 
and continued to occupy and operate the restaurants after the franchise agreements and 
lease agreements had been terminated. On October 11. 2013. the court entered an order 
turning over possession of the restaurants to the Company as an interim remedy pending 
further court order. 

On Soptomber 12, 2012, the case of Pratt, ot al. v. Jack in tho Box Restaurant 
Corporation, et al.. was filed in tho Suporior Court of Alamoda County (Case No. 
RG12647437). The putativo class action complaint allogos mispricing and overcharging 
restaurant customers in violation of California Business and Profossions Codes 17200 and 
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17500, fraud, docoit, and unjust onrichmont. Tho complaint socks rocovory of compensatory 
rinmnnflfi. restitution, and punitive damages. January 27. 2013. the case of Lee v. Jack in 
the Box Inc. fContra Costa Superior Court Case No.: CIVMSC12-00213^ was filed as a class 
and representative action and contained causes of action for failure to reimburse business 
expenses, and included a claim of unfair business practices. This action is being settled for a 
non-material amount and it is expected the settlement process will be completed in 2014, A 
related action that was filed later was settled on an individual basis in November 2013. 

TheOn August 13. 2010. the case of Gessele. et al. v. Jack in the Box Inc. was filed in 
the U.S. District Court in Oregon on August 13, 2010 (Case No. CV. 10-960-ST). This class 
action alleges wage and hour violations relating to workers compensation deductions. 
uniforms, pay cards, break laws, overtime, and working off the clock. The Complaint alleges 
violations of state and federal minimum wage and overtime laws, wrongful wage deductions, 
and wrongful payment. The Complaint seeks unpaid wages and civil penalties, liquidated 
damages and injunctive relief. 

In 1997, Foodmaker International Franchising Inc. and Foodmaker Inc. (affiliates of 
Jack in tho Box) filed an action against a former franchisee in the Republic of the Philippines 
to force the closure of certain units being operated improperly. The action was filed in 
Regional Trial Court in the Republic of the Philippines, and is entitled Foodmaker 
International Franchising. Inc. and Foodmaker Inc. v. JNB Food Corporation and William Ang 
(Case No. 97-1823). The defendants counterclaimed, asserting they suffered damages due 
to the franchise closures. Jack in the BoxThe Company won an initial ruling relating to the 
closure of the units, but Defendants continue to pursue the action. 

Concluded Cases 

Unlawful Detainer Actions: In September 2013. we filed eighteen actions against a 
franchisee that remained in possession of property afterthe leases had been terminated. A 
stipulated judgment granting the Company possession was entered in each of those cases 
on or about November 17. 2013. The case names and numbers were: 

Jack in the Box Inc. v Deepak Mehta. Kiran Mehta and Mehta Enterprises. Inc.. 
Alameda Superior Court Case No. RG 13697236. 

Jack in the Box Inc. v. Deepak Mehta. Kiran Mehta and Mehta Enterprises. Inc.. 
Alameda Superior Court Case No. RG 13697255. 

Jack in the Box Inc. v. Deepak Mehta. Kiran Mehta and Mehta Enterprise. Inc.. 
Alameda Superior Court Case No. RG 13697249. 

Jack in the Box Inc. v. Deepak Mehta Kiran Mehta and Mehta Enterprises. Inc.. 

Contra Costa Superior Court Case No, RG 13-1221. 

Jack in the Box Inc. v. Deepak Mehta, Kiran Mehta and Mehta Enterprises, Inc, 
Solano Superior Court Case No. FCM 137762. 

Jack in the Box Inc. v. Deepak Mehta. Kiran Mehta and Mehta Enterprises. Inc.. 

Solano Superior Court Case No, FCM 137753, 
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Jack in the Box Inc. v. Deepak Mehta. Kiran Mehta and Mehta Enterprises. Inc.. 
Solano Superior Court Case No. FCM 137752 

Jack in the Box Inc. v. Deepak Mehta. Kiran Mehta and Mehta Enterprises. Inc.. 
Alameda Superior Court Case No. RG 13697244. 

Jack in the Box Inc. v. Deepak Mehta, Kiran Mehta and Mehta Enterprises, Inc., 
Contra Costa Superior Court Case No. RS 13-1220. 

Jack in the Box Inc, v. Deepak Mehta, Kiran Mehta and Mehta Enterprises, Inc, 
Solano Superior Court Case No, FCM 137761. 

Jack in the Pox Inc, y, Deepak Mehta. Kiran Mehta and Mehta Enterprises. Inc., 
Contra Costa Superior Court Case No. PS 13-1485, 

Jack in the Pox Inc, Y, Deepak Mehta. Kiran Mehta and Mehta Enterprises, Inc, 
Solano Superior Court Case No, FCM 137759. 

Jack in the Pox Inc. v. Deepak Mehta, Kiran Mehta and Mehta Enterprises, Inc, 
Contra Costa Superior Court Case No. RS 13-1219. 

Jack in the Pox Inc v. Deepak Mehta, Kiran Mehta and Mehta Enterprises, Inc, 
Solano Superior Court Case No. FCM 137760. 

Jack in the Pox Inc v. Deepak Mehta. Kiran Mehta and Mehta Enterprises, Inc, 
Contra Costa Superior Court Case No. RS 13-1484. 

Jack in the Pox Inc, v. Deepak Mehta, Kiran Mehta and Mehta Enterprises, Inc, Napa 
Superior Court Case No. 13UD00234. 

Jack in the Pox Inc v. Deepak Mehta, Kiran Mehta and Mehta Enterprises, Inc, 
Contra Costa Superior Court Case No. RS 13-1486. 

Jack in the Pox Inc. v. Deepak Mehta, Kiran Mehta and Mehta Enterprises. Inc, 
Solano Superior Court Case No. FCM 137756. 

In February 23, 2012. a caso entitled Schellman v. Jack in the Box Inc. (Caso No. 
7274-CS) was filed in tho Delaware Court of Chancery. This case challongod the exclusive 
forum corporate bylaw of Jack in the Box, alleging breach of fiduciary duty and seeking an 
injunction prohibiting our use of tho bylaw. Twelve companies woro suod in oimilar cases in 
Delaware. Jack in tho Box, along with a majority of the other companies, elected to withdraw 
its bylaw. Tho law firm that filed these lawsuits sought a mootness fee recovery against each 
defendant.—Along with eight other defendants, Jack in the Box settled the mootness fee 
elaim, paying approximately $330,000. 

On December 12. 2012. we filed an action entitled Jack in the Box Inc. v. Tex-Jack 
Foods. Bersiek. Bersiek. Abraham, and Koochak (San Dieoo Superior Court Case No.: 
37-2011-00102375-CU-PC-CTU against former franchisees for breach of contract and 
related claims. The Company sought recovery of unpaid royalties and amounts owed for 
equipment we purchased on the franchisees' behalf. In a related case, entitled Bersiek and 
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Bersiek v. Jack in the Box Inc. (District Court of Texas. 340th Judicial District. Tom Green 
Countv Case No.: C120061CV filed on September 8. 2012. the Bersieks filed a cross-claim 
against the Company in an action brought against them bv a third party relating to a real 
estate matter involving the franchised restaurants. Both matters were resolved bv settlement 
in approximately January 2013 whereby the defendants agreed to oav the Company 
$100,000, without admitting liability. 

In April 28, 2010, a putative class action entitled Amaya v. Jack in the Box Inc. was 
filed in the Superior Court for the County of Los Angeles (Case No. BC 436670.) The 
complaint alleged violations of California wage and hour law, including misciassification, 
failure to pay overtime, meals and breaks, and unfair business practices basod on these 
alleged violations.—The Complaint sought damages, waiting time penalties, restitution, 
injunctive relief, interest, and attorneys' fees. The class action treatment was rejected by the 
court, and the case went to arbitration where it settled on August 30, 2012 for $19,500. 
Currently Effective Injunctive or Restrictive Orders or Decrees 

In May 1970 the Office of the Attorney General of the State of Missouri notified 
Foodmakor Inc.the Company of its intention to initiate proceedings alleging that M m . 
Company had engaged in deceptive advertising by selling or offering for sale "hamburgers" 
which contained soy grits as an extender. Foodmaker Ino.The Company executed a consent 
decree dated May 28, 1970 (No. 31899 Equity) filed in the Circuit Court of St. Louis County, 
Missouri, which prohibits itthe Company from selling, offering for sale or advertising any 
substance as "hamburger" that is not fresh chopped or ground beef, with or without the 
addition of beef fat or seasoning, containing not more than 30% of fat, in the State of 
Missouri. 

Other than these actions, no litigation is required to be disclosed in this Item. 

ITEM 4 
BANKRUPTCY 

No bankruptcy information is required to be disclosed in this Item. 

ITEM 5 
INITIAL FEES 

Franchise Agreement 

For each franchise that you buy, you must pay a nonrecurring, nonrefundable, initial 
franchise fee in the amount of thirty thousand dollars ($30,000) ("Franchise Fee"). The 
Franchise Fee is payable in full at the time you sign a Franchise Agreement. Forthe first 
franchise developed under a Development Agreement, the Franchise Fee is due at the same 
time the Development Agreement is signed. For later franchises developed under a 
Development Agreement, the Franchise Fee is due within five (5) days after you commence 
construction of the restaurant. If the restaurant is developed in full compliance with the terms 
of a Development Agreement, the Development Fee may be applied toward the Franchise 
Fee, as discussed below. The Franchise Fee is fully earned when paid. In part, the fees 
compensate us for, and defray costs incurred in connection with, marketing sales of franchise 
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units, screening prospective franchisees, ensuring compliance with applicable laws relating to 
the offer and sale of franchises, providing initial training and supervision, and related 
expenditures. 

In Fiscal Year 2012,2013. several franchisees paid reduced franchise fees for 
non-traditional venues and/or for sites that fell under a Development Incentive Program that 
is no longer being offered. Those reduced fees ranged from six thousand dollars ($6,000) to 
fifteen thousand ($15^000). AdditionaWyr4#nGbised sites opened under Development 
Agreements dating before 2007 provided for a Franchise Fee of twenty fivo thousand dollars 
($25,000). (The Franchise Fee was increased from twenty-five thousand dollars ($25,000) to 
thirty thousand dollars (£30.000^ on January 1. 2007.^15.000 to $21.000. The Franchise 
Fee is otherwise uniform for all traditional franchises, but we reserve the right to reduce or 
waive the Franchise Fee in special circumstances. 

Development Agreement 

At the time you sign a Development Agreement, you must pay a nonrecurring and 
nonrefundable development fee for each site to be developed and opened under the 
Development Agreement ("Development Fee.") The standard per-site Development Fee is 
ten thousand dollars ($10,000) for each restaurant to be developed by you. During the last 
fiscal year, all developers who entered into Development Agreements with us paid 
Development Fees often thousand dollars ($10,000) per site. The Development Fee is 
nonrefundable, but $10.000 of the per-site Development Fee may be credited toward the 
Franchise Fee for each site developed under the Development Agreement if you are in full 
compliance with that Development Agreement. 

As stated above, at the time you sign a Development Agreement, you also are 
required to sign a Franchise Agreement for the first restaurant to be developed and opened 
under the Development Agreement, and pay the related Franchise Fee, minus any credit for 
the per-site Development Fee referenced above. For each subsequent Qdoba restaurant to 
be opened underthe Development Agreement, you must sign our then-current standard 
Franchise Agreement and pay the initial Franchise Fee, but you will receive a $10.000 credit 
for the per-site Development Fee if you are in full compliance with the Development 
Agreement. 

Non-traditional Development 

We may also offer franchises and othersimilar arrangements for Qdoba restaurants to 
be located at non-traditional locations, such as transportation facilities (airports, train or bus 
stations, turnpikes or other limited access highway rest stops); colleges and universities; 
military installations; sports arenas and entertainment facilities; casinos; and within retail 
outlets, malls, grocery stores and supermarkets. The terms and conditions of those 
arrangements may vary considerably from the standard terms of our Franchise Agreement or 
Development Agreement. 

REMAINDER OF PAGE INTENTIONALLY LEFT BLANK 
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ITEM 6 
OTHER FEES 

In addition to the fees described below, you should also rofor to Item 7 of this 
disclosure document for additional information regarding anticipated costs of opening a 
Qdoba restaurant. 

NameTvpe of 
Fee1 

Royalty 

Amount 

5% of gross sales 

Due Date 

Payable weekly on 
each Tuesday of the 
following week 

Marketing Fees Up to 2% of gross sales Some 00 Royalty Foo 
Payable weekly on 
each Tuesday Qf the 
following week 

Local Advertising A minimum of 2% of gross 
sales 

Negotiated with 
Vendor 

Q-Cash™ Card 
program fees. 

Q-Cash™ 
Installation 

Negotiated with vendor 

$300 

Negotiated with 
vendor 

When incurred 

Remarks 

Gross sales includes all revenue 
related to the franchised business, 
but does not include sales tax or use 
tax, certain discounts or refunds. 

Royalties at non-traditional sites are 
6%; lower rates have been set in 
unusual situations. 

These funds pay for the preparation 
of marketing and promotional 
materials for both Qdoba and its 
franchisees. Franchises in 
non-traditional locations, such as 
airports, may pay a lower national 
marketing fee or not be required to 
pay that fee. 

Paid to third parties for local 
advertising. 

Franchisees are required to spend a 
minimum of 2% of gross sales on-
leeal marketing programs in their 
local market. If a local or regional 
cooperative is formed, franchisees 
may be required to pay some or all 
of their local advertising 
expendi-tures to swGh-lb&_ 
cooperative. Company-owned sites 
could be members of the 
cooperative, and would have the 
same voting rights as franchised 
sites. In no event could the 
cooperative require payment of 
monthly advertising contributions or 
fees in excess of the amount 
provided for in the franchise 
agreement. Franchisees at 
non-traditional locations are not 
required to conduct local advertising. 

Certain fees are negotiated with, and 
payable to, the vendor that 
administers the Q-Cash program. 

All fees, unless otherwise indicated, are payable to us and are nonrefundable. 
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NameType of 
Fee1 

Online Ordering 
Installation 

Online Ordering 
Subscription 

Interest on late 
Payments 

Audit 

Transfer 

Relocation Fee 

Offering Fees 

Renewal Fee 

Training Costs 

Costs for 
Additional Training 

Corrected 
Deficiency Costs 

Indemnification 

Amount 

£300 

£30 

18% annum 

Cost of audit plus 18% 

The lesser of $5,000 or our 
actual out-of-pocket 
expenses incurred in 
approving a transfer, name 
change or other 
restructuring 

$5,000 

Our actual cost of review of 
offering materials, not to 
exceed $5,000 

Greater of 15% of the 
then-current franchise fee 
or $5,000 

$0 (No fee) 

Reimbursement for per 
diem salary of trainer and 
related expenses 

Reimbursement for 
expenses incurred 

Varies 

Due Date 

When incurred 

Monthly 

10 days after billing 

30 days after billing 

Prior to consummation 
of transfer 

Remarks 

Attorneys' Fees Varies 

At the commencement 
of construction 

30 days after billing 

30 days before 
expiration ofthe 
original franchise term, 
at the time the new 
Franchise Agreement 
is signed 

N/A 

When incurred 

Upon correction of 
deficiency 

As incurred 

As incurred 

Interest is charged on late Royalty 
payments, advortisingMarketinq 
Fe.ss or other fees due Qdoba. 

Payable only if audit shows an 
understatement or underpayment of 
at least 2% of gross sales for any 
month. 

Payable when you sell your 
franchise or when you obtain our 
consent to a name change or 
restructuring. No charge if the 
transfer is to a corporation that you 
control. 

Payable when construction begins 
on an approved site± as outlined in 
the Qdoba Restaurant Corporation 
Relocation Policy. 

Payable to la reimburse us for our 
costs in reviewing offering materials 
of debt or equity in your business. 

-Renewal" fee is for an additional 
franchise term at the same site 
under a new Franchise Agreement. 

There is no fee for standard training. 

Only for training more than three 
individuals or for excess training. 

If a franchisee fails to correct a 
deficiency, the company may correct 
the deficiency and obtain 
reimbursement from you. 

You must reimburse Qdoba for 
claims against us resulting from the 
operation of your restaurant. 

You must pay attorneys' fees we 
incur due to your failure to comply 
with the Franchise Agreement. 

REMAINDER OF PAGE INTENTIONALLY LEFT BLANK 
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ITEM 7 
ESTIMATED INITIAL INVESTMENT 

The following table represents the estimated total initial investment required for the establishment of 
a franchised Qdoba restaurant at premises leased by the Franchisee. No estimate can be made as to 
costs of purchasing an existing restaurant or costs of developing a non-traditional location. 

Type of Expenditure * Estimated Amount 
Method of 
Payment 

When Due To Whom Made 

Franchise Fee (1) $30,000 Lump Sum Upon commencement 
of construction 

Qdoba 

Development costs: plans, 
legal fees, permits (2) $26,000-$39,000 

As incurred As arranged or 
incurred 

Architects, lawyers, 
municipalities 

Brokers and management 
fees 

$0 -$12,000 As incurred As arranged or 
incurred 

Real estate firms 

Leasehold improvements 
(3) $210,000-$277,000 

As arranged As arranged or 
incurred 

Contractors & vendors 

Furnishings and fixtures 
installed (4) $230,000-$270,000 

As arranged As arranged or 
incurred 

Contractors & vendors, 
including Qdoba 

Signage (4) $18,000-$30,000 As arranged As arranged or 
incurred 

Contractors & Vendors, in 

Systems (5) $20,000 - $32,000 As arranged As arranged or 
incurred 

Contractors & vendors 

Opening inventory (6) $7,000-$10,000 As arranged As incurred Food suppliers 

Travel and living expenses 
while training (7) 

$1,000-$6,000 As incurred During training Airlines, hotels & restaurants 

Miscellaneous pre-opening 
expenses 

$10,000-$16,000 As arranged As arranged or 
incurred 

Contractors & vendors 

Grand opening advertising 
(at traditional sites) 

$5,000 As arranged Within 30 days of 
opening 

Vendors 

Insurance (8) $4,500-$8,000 

(excluding several 
types of coverage) 

As incurred As incurred Insurance brokers or 
companies 

Liquor license $2,500-$10,000 

(Varies depending 
on location) 

As arranged As arranged Seller or liquor board 

Real property lease / 
purchase costs (9) 

Varies depending on 
location 

As arranged As arranged Seller or landlord 

Additional funds - 3 
months (10) 

$30,000 - $50,000 As arranged As needed As required 

TOTAL ESTIMATED COST fexcludina real property costs) $594,000 - $795,000 MD 

" No portion ofthe initial investment is refundable. 
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Notes 

Tho restaurants w ^ g e n e r a ^ ^ In some 
instances, the restaurants may he larger dep^^ 
preterenoes Calculations regarding estimates tor leasehold improvements, huilding 
construction and site work are hased upon restaurants ot 2 , t o 2^CC square teet unless 
otherwise noted all payments are non-retundahle The ahove oost estimates are hased on 
the current 2C13tradedress^newtrade dress is currently heino designed 

(t) This Franchise Fee is tor one franchise entered into underaFranchise Agreement. 
The standard Franchise Fee tor individual restaurants is $3C,CCC; the standard 
Franchise Fee tor restaurants opened underthe Oevelopment Agreement is $20,CCC 
(aftercreditotthe$10,000 Oevelopment Fee as more tully described in I tem^ot th is 
disclosure document) ^ e reserve the right to chargeadifterent tee tor 
non-traditional sites 

( ^ Costs incurred forthe development ot an interior architectural and design plan will vary 
depending on the services provided and the professionals selected hy you. You will 
also incur legal fees for assistance in negotiating leases and advice on issues relating 
to the opening of your units These fees will also vary depending upon the services 
provided and the professionals selected hy you These ore nonrefundable^ 

(3) The cost of leasehold improvements will vary depending on the facility selected by you 
and the region or market you are in These leasehold improvement costs assume that 
tho dolivorv of the space includeswill already include the requirements described in 
Odoba^sstandard landlord work letter If the space is delivered ASIS, the leasehold 
improvement costs will likely be higher This estimate is based on square foot 
construction costs of approximately $60 $ H 5 p e r square foot for interior 
improvements The estimate also assumesalandlord improvement allowance of 
$60,000. S ^ T h e a l l o w a n c e m a v b e l o ^ o r oroatormore less o rmavno the 
available, depending on the circumstances regarding your selected location. If no 
landlord improvement allowance is available, t h e ^ i ^ leasehold improvement costs 
^houldwill be increased Additionally thoTotalOeveiopmentCo^tsandTotal 
Estimated Initial Investment should be inoreased hioher 

(4) You must lease or purchase the followinoitems amono others^ signs; kitchen 
equipment package and smallwares; display stands; interior decor package (tables, 
chairs, accessories, paneling, lighting, ceiling and window and floor treatments and 
artifacts), and decorations. 

^ ) Systems include the following items that you must lease or purchased phones, point of 
sale registerandcomputerequipment,securitysystem, safe, Ocard system, music 
system and cable 

^ ) You will be required to purchase certain recipe items, as specified by us, which 
constitute key components of the System Also included in this number are the 
opening food inventory,uniforms,linens,smallwares, first aid supplies, office supp 
initial cleaning supplies, gift certificates, menus and other printed items and o p e n ^ 
cash drawer 
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(7) The ^avei and living expense 
di^ano^goaiity of aeeommodations, wages and per The estimate in 
this tahie includes expenses ferthree^trainees. 

(^ These figures are estimates fer general iiahility coverage only. They exclude costs for 
property insurance,huiideBsrisk insurance,workers compensation insurance, 
husiness automohile insurance and earthquake and flood insurance and other types of 
insurance, due to the great variation in such costs. Insurance costs vary depending 
upon several factors,including type of site(stand-alone or inline site),location, 
construction type, loss history, whetherfire hazard protection is purchased, sales, 
market, payroll, workers compensation rates, numher of locations, numher of vehicles, 
radius of vehicle operations,type of vehicle,OM^history,among other factors. 

(^ The cost to purchase or lease real estate will vary depending on factors such as the 
location of the property,the condition of the local real estate market, the ability to 
negotiate favorahle terms of sale or lease, current economic conditions, etc 

^0) The amount of additional funds you will need will depend on the time necessary to 
achieve cash flow to cover operating expenses. This amount is the minimum 
recommended forathree(3)month contingency. 

^ t ) behave compiled these estimates hased on our experience in Company markets 
aorossthe^nitedStates exoludino Manhattan NewYork given that it isheoause 
jts atypical d^e^population density. You should review these figures carefully witha 
husiness advisor hefore making any decisions to purchase the franchise. 

You should reviewthesefiouresoarefullvwithahusiness advisor hefore makino anv 
deoisions to purchase the franchise 

SHORTFALLS OF CAPITAL MAY ARISE FROM INDEPENDENT ECONOMIC 
FACTORS SUCH AS LABOR SHORTAGES, OR DELAYS IN CONSTRUCTION OR 
DELIVERY AND INSTALLATION OF LEASEHOLD IMPROVEMENTS AND 
EQUIPMENT. IF YOU COMMENCE OPERATIONS WITH INADEQUATE CASH, 
YOUR OPERATION MAY FAIL, AND YOU MAY EXPERIENCE A TOTAL LOSS OF 
YOUR INVESTMENT. 

THERE ARE NO OTHER DIRECT OR INDIRECT PAYMENTS IN CONJUNCTION 
WITH THE PURCHASE OF THE FRANCHISE. 

ITEM 8 
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES 

The salsas, burrito wrapstortillas. spices, and certain other food products produced for 
use at Qdoba restaurants are distinctive because they are specifically produced under secret 
formulae and processes. Such food products are intended to be uniquely identified with 
Qdoba restaurants, and are inherent to the uniformity ofthe taste and quality of the food 
served. The reputation and goodwill of Qdoba restaurants are based, in part, upon the use of 
such food products at Qdoba restaurants and, in our view, can be maintained only by the use 
of such food products. Therefore, your restaurant will only be allowed to prepare and offer for 
sale burritos, tacos, and other food products using the salsas, wrapsloMlas, spices, cheeses, 
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and other items produced by suppliers approved by us. All product specifications are 
maintained in writing. 

You are also required to purchase specified computer and POS equipment to operate 
your restaurant. Those items are more fully described in Item 11 of this disclosure document. 
Although we provide a list of recommended suppliers, you may purchase those items from 
any supplier you choose. 

We also have standards and specifications relating to the design of Qdoba 
restaurants, fixtures, furniture, equipment and related items. Although we may provide you 
with names of possible suppliers, you may purchase those items from any supplier you 
choose. 

We will provide you e w a list of approved suppliers upon request. None of the officers 
of Qdoba own a substantial interest in any of our approved suppliers, other than in our parent 
company, Jack in the Box Inc., which until recently was an approved supplier of certain food, 
beverage and smallwares products. J f you wish to buy any items from a supplier other than 
one on the list, you must obtain our approval as discussed in Section 12 of the Franchise 
Agreement, which basically requires that you identify the proposed supplier, its name and 
address, and the items you desire to purchase from that supplier. We may condition our 
approval on the supplier agreeing in writing not to disclose any confidential information 
regarding us or our operations, complying faithfully with our specifications for the items it 
sells, allowing our periodic inspections of its facilities, selling any materials bearing our marks 
only to our franchisees, demonstrating to our reasonable satisfaction that it is able to supply 
commodities meeting our specifications on a continuing basis, and on the supplier being, and 
continuing to be, of good standing in the business community with respect to its financial 
soundness and the reliability of its product and service. Where approved existing suppliers 
are capable of providing an existing product, we may require a fee from you or the supplier to 
cover the reasonable costs and expenses (including travel-related expenses) of inspection, 
testing, training supplier employees, and coordinating product rollouts. We may limit the 
number of approved suppliers for any given item. We grant approval of suppliers, and revoke 
such approval in writing. To seek approval for a proposed supplier, you must submit all 
information in full as roquirod bv usthat we require. We will provide you written notice Qf_ 
approval or disapproval within sixty (60) days; however, we reserve the right to later withdraw 
approval. We will disapprove or withdraw our approval of any supplier by written notice to 
you. 

The Qdoba specifications and standards of products are available to approved 
suppliers of those products if they provide a written request and sign a confidentiality 
agreement in a form and content satisfactory to us. 

We currently estimate that your required purchases (i.e., purchases from our approved 
suppliers) for establishing your restaurant will represent between forty percent (40%) to sixty 
percent (60%) of your overall purchases in establishing your restaurant, and that your 
required purchases for operating your restaurant will be between sixty percent (60%) and 
ninety percent (90%) of your overall purchases in operating your restaurant. 

Currently, Qdoba is not an approved supplier of any goods required to operate a 
Qdoba franchise. Qdoba does negotiate prices with so mo suppliers on behalf of itself and its 
franchisees. 
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Ce^aio approved 
funds If Qdoba receives funds that 
agiven fime frame,fbose amounts are fben paid fofbe franchisees eifb^^ 
crediting individual franchisees^ accounts with Qdoba. The amounts attributable to 
franchisees purchases are deemed to be proportionate to their total sales in that same time 
frame. Any other supplier funds are applied to the National Marketing Fund or are returned to 
Company-operated and franchised restaurants onaprorata basis, net of our costs of 
monitoring and auditing ail suppliers Qther than the funds described above, Qdoba does not 
receive any funds or material consideration due to franchisee purchases 

Franchisees do not receive any material benefits from us based on the Franchisees 
purchase of particular products or services or use of particular suppliers. 

There are no purchasing or distribution cooperatives. 

Jack in the Box was ono of our approved distributors during Fiscai Year 2012, and it 
distributed food, beverages and packaging products to multiple franchised and company 
Qdoba restaurants. The revenue Jack in tho Box recoived from sales to Qdoba franchisees 
during the 2012 fiscal year was $16,329,323.—In addition to the revenue from sales to 
franchisees, Jack in tho Box received compensation from suppliers (such as certain soft drink 
suppliers) for distribution services it performed.—Jack in the Box also received some 
discounts for oarly payment of invoices and various payments and marketing related 
allowancos from suppliers; Jack in the Box reduced the price of the products it sold to 
franchisees or croditod thoir accounts to reflect the amount of these funds attributable to the 
products sold to franchisees. Other than the funds described above, Jack in the Box did not 
receive any funds or material consideration due to franchisee purchases. Jack in the Box 
began transitioning out of the distribution business beginning in September 2012, so the 
revenues Jock in the Box will receive from the sale or leasing of items to franchisees will be 
significantly smaller in Fiscal Year 2013. Jack in the Box is no longer a distributor for any 
product used or sold at Qdoba restaurants. 

ITEM 9 
FRANCHISEE'S OBLIGATIONS 

This table lists your principal obligations under the franchise and other 
agreements. It will help you find more detailed information about your obligations in 
these agreements and in other items in this disclosure document. 

Obligation Section in Agreement 
Item in 

Disclosure 
Document 

(a) 
Site selection and 
acquisition/lease 

Sections 4 and 5 of the Franchise Agreement and 
Non-Traditional Franchise Agreement; Section 6 of 
the Development Agreement. 

Item 11 

(b) 
Pre-opening 
purchases/leases 

Section 11 and 12 of the Franchise Agreement and 
Non-Traditional Franchise Agreement. Items 5, 7, and 11 

(c) Site development and 
other pre-opening 

Sections 6-8 and 10-12 of the Franchise Agreement 
and Non-Traditional Franchise Agreement; Section 6 

Items 7 and 11 
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O ^ i g ^ o n ^ec^onmAgreement 
Item in 

Disclosure 
Document 

requirements of the Development Agreement. 

^ 
initio and Ongoing 
Training 

SectionSof the Franchise Agreement and 
Non-Traditional Franchise Agreement. Item 11 

(e) Opening 
Section^of the Franchise Agreement and 
Non-Traditional Franchise Agreement; Sections 2, 4, 
andSof the Oevelopment Agreement. 

Item 11 

^ Fees 
Section^of the Franchise Agreement and 
Non-Traditional Franchise Agreement; Section^of 
the Oevelopment Agreement. 

Items 5 and 6 

^ 

Oompiianeewith 
standards and 
peiieies/Operating 
Manual 

Section 10of the Franchise Agreement and 
Non-Traditional Franchise Agreement^also see 
references in recitals and sections^,2,4-8,11-17,23, 
29 of the Franchise Agreement and Non-Traditional 
FranchiseAgreement); Recitals and Sections4,S, 
andlSof the Oevelopment Agreement 

Items 11 and 14 

^ 
Trademarks^ 
Proprietary information 

Recitalsandsectionsl,10, 12,20,23,24,29,30,31, 
and 34 of the Franchise Agreement and 
Non-Traditional Franchise Agreement; Recitals and 
sections4,S,15,1S, and 17of the Oevelopment 
Agreement. 

Items 13 and 14 

^ 

Restrictions on 
produots/servioes 
offered 

Section 12of the Franchise Agreement and 
Non-Traditional Franchise Agreement Items 8 and 16 

^ 
Warranty^oustomer 
service requirements Not applicable Not applicable 

^ 
Territorial development 
^sales quotas 

Sections1and4of the Franchise Agreement and 
Non-Traditional Franchise Agreement; Sectionsl,2, 
4,S,and15andExhihitsAand 13 of Oevelopment 
Agreement. 

Item 12 

^ 
Ongoing Product/ 
Service Purchases 

Section 12of the Franchise Agreement and 
Non-Traditional Franchise Agreement. Item 8 

(m 
) 

Maintenance, 
appearances 
remodeling 
requirements 

Recitals and sectionsl,2,S,and10of the Franchise 
Agreement and Non-Traditional Franchise 
Agreement. 

Item 17 

^ Insurance 
Section 22 of the Franchise Agreement and 
Non-Traditional Franchise Agreement; SectionlSof 
the Oevelopment Agreement 

Item 7 

^ Advertising 
Section 13ofthe FranchiseAgreement and 
Non-Traditional Franchise Agreement; Items 6 and 11 

^ Indemnification 
Section 32 of the Franchise Agreement and 
Non-Traditional Franchise Agreement; Section19of 
the Oevelopment Agreement. 

Not applicable 

(g) 
Owners Participation/ 
Management/Staffing 

Sections 8,15,and 31 ofthe FranchiseAgreement 
and Non-Traditional FranchiseAgreement; Sections2 
and17of the Oevelopment Agreement. 

Item 15 

^ Records and Reports 
Section 14of the Franchise Agreement and 
Non-Traditional Franchise Agreement. Not applicable 

^ Inspections and audits Section17of the Franchise Agreement and 
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Obligation Section in Agreement 
Item in 

Disclosure 
Document 

Non-Traditional Franchise Agreement. Items 1, Sand 11 

(t) Transfer 
Section 25 of the Franchise Agreement and 
Non-Traditional Franchise Agreement; Section 11 of 
the Development Agreement. 

Item 15 and 17 

(u) Renewal 

Section 2 of the Franchise Agreement and 
Non-Traditional Franchise Agreement; Section 3 of 
the Development Agreement. 

Item 17 

(v) 
Post-termination 
obligations 

Section 30 of the Franchise Agreement and 
Non-Traditional Franchise Agreement; Section 16 of 
the Development Agreement. 

Item 17 

(w) 
Non-Competition 
covenants 

Section 31 of the Franchise Agreement and 
Non-Traditional Franchise Agreement; Section 17 of 
the Development Agreement. 

Item 17 

(x) Dispute Resolution 
Section 33 of the Franchise Agreement and 
Non-Traditional Franchise Agreement; Section 20 of 
the Development Agreement. 

Item 17 

(y) Right of First Refusal 
Section 26 of the Franchise Agreement and 
Non-Traditional Franchise Agreement; Section 12 of 
the Development Agreement. 

Item 17 

ITEM 10 
FINANCING 

We do not offer direct or indirect financing at this time. We do not guarantee your 
lease or any note or other obligation you may incur. 

ITEM 11 
FRANCHISOR'S ASSISTANCE, ADVERTISING, 

COMPUTER SYSTEMS AND TRAINING 

Except as listed below, we are not required to provide you with any assistance. 

A. Pre-Opening Obligations. 

Site Selection and Acceptance: Our only obligation regarding site selection is to 
accept or refuse to accept the site you propose (Franchise Agreement, Section 4). Section C 
below discusses the main criteria we use to evaluate sites. 

Before acquiring a site for the restaurant, whether through lease, purchase or 
otherwise, you must apply for and obtain our written acceptance of the site. To request site 
acceptance, you must complete and submit our form of Site Submittal Package, and such 
other information and materials as we may reasonably require, together with a letter of intent 
or other evidence satisfactory to us confirming your favorable prospects for obtaining the site. 
(If the premises will be leased, you may also be required to submit to us evidence that the 
lease contains the terms and conditions discussed above in Section 5 of the Franchise 
Agreement.) If we elect to visit the site before accepting or not accepting it, you may be 
required to pay for our related expenses. There is no time limit for our acceptance. If you 
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have not obtaioed possession 
receiving our aooeptanoe, we have the right to withdraw soohaooeptanoe Nositewiiihe 
deemed accepted unless it has heen express^ accepted in writing hy us 

itwe do not agree with you regarding the site, you wiii not he permitted to open your 
restaurant, hut we wiii work with you to identityamutuaiiyagreeahie site it no site is agreed 
upon hythe date your Oevelopment Agreement requires you to open the site,we have the 
right to terminate your Oevelopment Agreement Our acceptance otasite does not 
constitutearepresentation,guaranty or warranty ot the successful operation otarestaurant 
at that site 

Some ofthe factors we might consider in assessingasite include general location and 
neighhorhood, population, traffic patterns, parking, si^e, physical charac ters 
huildings, and other businesses in the area. 

If you will he developingaOdo^a restaurant in accordance withaOevelopment 
Agreement, you must provide t rus to r our review,amarket development plan forthe trade 
areas within your Oevelopment Area. The market plan must include all relevant trade area 
information,including,ataminimum,residential population,daytime popula^^ 
husiness, median household incomes, income growth, per capital income, and population 
growth, all according to our requirements as modified from time to time. You must also 
provideamapshowingthetradeareasandplottingall malls, power centers,grocery stores, 
and food service estahlishments No sites will he accepted until the market plan is submitted 
and reviewed. 

leases: Our only obligation regarding acquiring the rights to the premises is to 
provide you withastandard lease form or lease addendum that meets our requirements 
(FranchiseAgreement, Sections) 

Design and Obstruct ion of the Restaurant: We will provide you with design details 
forastandardOdo^arestaurant,prepareaschematic layout that will be based uponthe 
critical dimension measurements you provide, and loan^e you one set of construction plans 
ofapreviously built company^owned restaurant or one set of drawings foraprototypical 
Odo^a restaurant. Additionally, we will approve or disapprove the final construction plans 
you or your architect prepare, but we do not make representations concerning, nor guaranty 
or warranty the adequacy of those plans (Franchise Agreement, Section 6). Youmust 
ensure that the premises conform to all local ordinances and building codes, and obtain all 
necessary permits You must also ensure that the premises are decorated in accordance 
with our standards. 

initiaiTraining: After the site is approved but before the restaurant is opened,we will 
provideaninitiaitraining program for your Designated Operating Partner,your General 
^lanager,and one other person employed in the restaurant. Forfurther information about our 
training,see SectionFbelow You are responsible fortraining any of your other employees. 

Equipment: Our only obligation regarding equipment is to provide you with updated 
specifications for the equipment you are required to use in your restaurant There are no 
contractual limitations on the frequency or cost of equipment upgrades. 
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Supervision Before and Ouring Opening: We w^ provide sucht^ on site 
pre opening and opening s u p e ^ 
avaiiabiiity of personnel (Franohise Agreement, Seotion^Bi) 

Manuals: We wiii provide to^you^^aoopy of our most reoentoonfidentiai operating 
manuals,consisting ofthe Franohise Real Estate manual,Operations l̂ anu^^^ 
manual, l^anager^in Training manual, and Specifications l^anu^^ 
or make the manuals available to you through the Odo^a intranet. We will also provide^e 
vou with standards, soecifications and the identity of approved suppliers all of whioh are 
necessaryfortheoperationofthe restaurant (Eranchise Agreement, Sect ion^. ) . 

B. Time of Opening. We estimate the time from acceptance of the site to the 
commencement of restaurant operations in an existing structure converted to the Odo^a^ 
systemwill he approximately fiye(6) months. This time may vary depending on the time 
necessary to lease the site, your ability to ohtain financing, local huilding regulations, weat^^ 
conditions and the time required to obtain the necessary permits and licenses forthe 
construction and operation of the restaurant. None of these factors are within our control 
(Eranchise Agreement, sections 3, 6, and B). 

0. Continuing Obligations. Ouring the operation ofthe restaurant, we are required 
to provide the following assistance to you^ 

Management and OperatlngTecbnigues: We will provide you,from time to time, 
advice and written materials concerning techniques of managing and operating the 
restaurant, including new developments and improvements in restaurant equipment, food 
products, packaging and preparation (Eranchise Agreement, S e c t i o n s ) We will not 
provide you direction regarding personnel or safety or security matters 

Sample Accounting Materials: We will provide you with samples of the standardised 
chart ofaccounts, statement ofearnings, and balance sheet, which you must use in the 
operation of your business. 

Inspections: We will seek to maintain the high standards of quality,appearance and 
service ofthe System,and to that end will conduct, as we deem advisable,inspections of 
your restaurant and evaluations of the products sold and services rendered at the restaurant 
(Franchise Agreement, Section ^.4.). 

OngoingTraining: Your Oesignated Operating Partner (if applicable), General 
manager and^or certain other employees must^se attend such refresher courses, seminars 
and othertraining programs as we may reasonably require from time to time. The cost of all 
travel, lodging, meals, training materials, and any trainee salary expenses associated with 
refresher courses will be your responsibility. 

Updated Standards: We will continue to loan to you one copy of the manuals, or 
make them available to you through the Odo^a intranet We will also continue to provide to 
you standards, specifications and the identity of approved suppliers (Eranchise Agreement, 
Sect ion^ . ) . Exhibit FI to this disclosure document sets forth the table of contents ofthe 
Store Operations manual as ofthe date ofthis disclosure document, the number of pages 
devoted to each subject and the total number of pages in that manual 
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0. A d v e n i n g . N ^ o o ^ ^ a r k ^ o o F o n d . As discussed in ItemOof this disolosore 
document uoderthe heading marketing FeesB we have est^^ 
ot advertisements, marketing matenaian^ 
nat ional Fund^ 

The National Fund is maintained and administered hy us We oversee ail marketing 
and promotionai programs^ with soie discretion to approve or disapprove the creative 
concepts, materials and media used in such programs and in the placement and aiiocationot 
them This includes local and regional advertising in electronic and print media and on the 
internet The National Fund is used to maximize general puhlic recognition and acceptance 
otthe proprietary IViarkstorthehenetitotthe System, hut we have no ohligation to make 
expenditures tor you that are egual or proportionate to your contrihution, or to ensure that any 
particular franchisee henetits directly or pro rata trom expenditures hythe National Fund. We 
have no franchisee advertising council 

if you operateatraditionalQdo^a restaurant, you will he required to make weekly 
advertising contrihutions to the National Fund in an amount of no more than two percent (2%) 
ofthe oross sales from vourRestaurantrestaurant Oontrihutions from nontraditionai sites 
may he less Qdoha will make contrihutions to the National Fund on hehalf of restaurants it 
operates on the same hasis as assessments required of the majority of franchisees within the 
System 

We will use the contrihutions to the National Fund exclusively to maintain and 
administertheNational Fund, and direct and prepare advertising and^or promotions, 
including, among other things, preparing and conducting television, radio, magazine, and 
newspaper advertising campaigns; purchasing radio, television, internet, magazine, 
newspaper and other media for the distrihution of advertising campaigns; advertising through 
direct mail and outdoor hillhoards; preparing and conducting marketing surveys, consumer 
feedback surveys and other puhlic relations activities; preparing and executingemail and 
internet hased marketing programs; employing advertising agencies; and providing 
promotional hrochuresandothermarketing materials forthe restaurants operated underthe 
System This includes defraying our reasonahle salaries, expenses and administrative costs 
and overhead,if any,as we may incur in activities reasonably related to the administration or 
direction ofthe National Fund,and the execution of marketing,promotional and advertising 
programs in our discretion, we may directly pass through to the National Fund such 
administrative costs and salaries,orwe may charge the National Fundareasonable 
administrative fee calculated asapercentage of the contributions to the National Fund The 
National Fund will not otherwise inure to our exclusive benefit 

Contributions to the National Fund are not used to advertise forthe sale offranchises. 

Generally,all contributions to the National Fund are oxpondeds^^during the fiscal 
yearwithin which such contributions are received if excess funds remain in the National 
Fund at the end ofafiscalyear,all expenditures in the following fiscal year(s)wiil be made 
firstoutofexcessfundsfrom previous years,next out offunds in the current year,and finally 
from contributions 

All sums paid by you into the National Fund are accounted separately from other 
accounts The statement of the operations of the National Fund will be reviewed annually by 
us, and made available upon request to the franchisees The National Fund is not 
independently audited Ouring the last fiscai year,approximateiy ^4^2% ofthe National Fund 
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was spent professions fees 
personnel researo^e to^ 4^2^% was 
assets marketino materials. etoB and was spent on the web s i te^^ 
media oampaions p u b l i o r e l a t i o n s ^ ^ e r ^ ^ marketing pho toorap^ 
on administrative expenses The remaining ^ 2 ^ % ^ ^ f c o t h e r expenses whioh may 
inolodeinoludino hot ^ ^ n o t limited to research Lova l tvProoram^ 
the Guest onlineorderino eto and the email orooram 

Although the National Fund is intended to he of perpetual duration, we have the right 
to terminate the National Fund at our sole discretion. The National Fund will not he 
terminated,however,until ail monies in the National Fund have heen expended for marketing 
and^orpromotional purposes, orrefundedtofranohiseesand company owned restaurants 
pro rata (Franchise Agreement, Section 13 2 ) 

Franchise Advisory council. We have createdaFranchise Advisory Council to provide 
us advice regarding various marketing and advertising related matters. The hoard is 
currently composed of three (3)franchisees that are elected hythe franchise community,and 
servetwo (2)yearterms Qdoha reserves the right to change or dissolve the Franchise 
Advisory Council 

Local Advertising If you operate atatraditional site, you will he required to spend up 
to $5,000 on grand opening advertising Additionally,on an ongoing hasis,you are also 
required to spend at least 2% of Gross Sales on local advertising You are responsihle for 
the cost of the placement of such advertising with various media You may develop 
advertising material foryour own use at your own cost^however,hefore you may use any 
such advertising material, in whatever form or medium, including the internet, you must 
ohtain our prior written approval of the material (Franchise Agreement, Section13.1.2.). 

Advertising Cooperative Although we currently have no advertising cooperatives, we 
have the right to designate any geographical area for the purpose of establishing sucha 
cooperative for traditional Qdo^a franchised restaurants. We may also require thata 
geographicareaforacooperat ivebechangedorthatacooperat ive be merged or dissolved. 
I fsuchacooperat iveisestabl ished,you may be required to contribute up to two percent (2%) 
of your Gross Sales, as defined in the Franchise Agreement, to the cooperative That 
contribution would be credited toward your local advertising obligation. I facooperativeis 
established in your area after you commence operation underthe Franchise Agreement, you 
must becomeamember of the cooperative not laterthan thirty (30)days after the 
cooperative commences operation (Franchise Agreement, Section13 3 ) 

E. Computer Systems. We currently require that you use the following PCS and 
computer equipment, but our requirements may change in the futures 

(a) Alohas PGS Aloha system point-of-sale software isaWindows compatible 
software packagethatal lowsacashierto ring in and tender out food orders placed at 
the restaurant via touchscreen hardware. Aloha software is produced and distributed 
bvNCR ^ a ^ ^ s e ^ s You are required to run an approved PA OSS payment 
Application Oata Security Standard) version ofAloha PCS as defined hythe Oirector 
of IT for Qdoba Franch isees^^ are also required to use EOC for credit card 
processing,Aloha Online and AlohaTakeout for online ordering and Aloha royalty for 
the Qdo^a guest loyalty program. Approved Aloha versions will reach an end to their 
useful life and will have to be replaced periodically as directed hythe Oirector of IT. 
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(b) P O S ^ a r d w ^ D A o y P ^ The 
eo^ent ^andard for POS hardware i 5 t h e a ^ e a 5 t o n e ^ ^ Radiant S t e r n s 
P ^ ^ ^ ^ ^ O a p a e i t i v e T e ^ 
Windows ^PPrefe^ iena iPesReadv^eperat ine astern en the fren^ The 
current standard forthe haokottioetiie server is the O e i i O p t i p i e x ^ 4 ^ ^ ^ 
RAi^i running the Windows^Professionai operating system Ooth the hack office 
fiieserverand the POSterminai(s)aro roguirod t o ^ i ^ run the Aioha system 
point of saie software 

(c) Secure access or similar remote access software as directed hvOompany^ 
Remote access software ai iowsaperson who is not physicaiiynearacomputerto 
connect and control the computer via an internet connection. 

(d) Sales Reporting ^Pol l ing^Sof tware^Odoha uses centralized polling so f l ^ 
to transfer information from Pranohisee sthe franchisees^ oomouteri^edooint of sale 
^evicedevices Olient software must he installed on the franohisee^svour computer 
system for polling functionality Pranchiseewill he responsihle forYou must pava 
one time license charge for this software. 

(d) OSI^ or high speed hroadhand connection Franchisees are responsihle for 
maintaininoYou must maintainahroadhand internet connection with static internet IP 
address Examples of this type of connection include,hut are not limited t o , O S ^ T t 
andcahle O S ^ a n d T I are generally available through the local telephone company, 
and cable is supplied through the local cable company OSI^ is the preferred 
connection type. Internetprovided via satellite or air card is not approved for use. 

(e) Antivirus software^This software protectsthe local computerfrom viruses and 
other threats perpetuated on the Internet. 

(f) hardware statefulf irewall^Thecurrentdevice required bvOdobawe require is 
the PortinetPWP 6CO unified threat management appliance. This firewall is intended 
to protect the computer system from malicious Internet based or virus attacks 
Franchisees are required to purchase and installahardware firewall capable of 
performing stateful packet inspection as approved by the Oirector of IT. Because 
such security appliances will reach an end to their useful life, they will have to be 
replaced periodically as directed by the Oirector of IT. The firewall must be configured 
and maintained exclusively by the Odoba IT department or its delegate 

Although we do not currently require you to purchase these items from any particular 
supplier,we reserve the right to do so If we require you to purchase or lease any such 
system fromathi rd party, we may require that any assistance or support relating to such 
system beprov idedbyath i rd party and not by us. The estimated cost of purchasingaPOS 
system is approximate ly^^,8^6 (for one terminal) to $20,200 (fortwo t e r m i n a l Estimated 
maintenance costs are approximately $ 4 ^ ^ ^ ^ 
(for two terminals). We also require the right to oainindependentindependentlv access te^ 
your system and te^all information and data that is electronically collected on the system 
(FranchiseAgreement, sect ions^,11,12, and 23). 

Q d o b a F D D 1.0.13 amondod 7 . 2 . 1 3 1 2 / 2 0 1 3 - 2 2 



We may r e q u ^ e ^ ^ vou to update 
during tho term of your fraoohiso. There are no oontraotuai limitations on the froguenoy or 
oost of oomputer and POS upgrades^ 

in addition aiifranohiseesvou are reouired to maintain fuiloomoiianoe with the 
P ^ y m ^ n t ^ a r d Industry O a t a ^ 
hy providing to the Oireotor of iT^ (a)oopiesonaguarteriy hasis ofapassingvuinerahiiity 
assessment soan that was performed hyaPOi authorised soan vendor (ASV) as defined hy 
the POioonsortium; a n d e a n executed oopy of the POiseifassessment questionnaire or 
the POi report on oompiianoe, whichever is appropriate, on an annual hasis 

F. Trammg. YourOesignated Operating Partner^OOP^, General manageranda 
third persondesignatedhyyou(such as an assistant manager) must attend ou r f ou r ^ to f 
five (5) week manager i n T r a i n i n g ^ 
additional week of Regional ^lanagertraining. The program starts every l^londaywith an 
orientation at the Oorporate Support Oenter in the Oenverl^letro area in Oolorado 
Thereafter, the trainee will attend onthe^oh training a tacer t i f ied t ra^ 
Oenver l^etro area, and classroom training at the Oorporate Support Oenter Approximately 
twelve(t2)weeksheforethe scheduled opening of your restaurant, we will hegin training 
your Designated Operating Partner. Your General manager should complete training ahout 
three(3)tofour(4)weeks hefore the opening of your restaurant. Athird person should 
completetraining at least one^)week hefore the restaurant opens. Such persons must 
attend and complete the training program to our satisfaction in ordertoopenaOdo^a 
restaurant Ourtraining program is outlined in Exhihitlto this disclosure document 

There is no cost to the franchise for attending the Î IIT Program. The numher of 
attendees is unlimited Alltrainersalaries,honuses, and materials are paid for hythe 
Franchisor All travel and living expenses are the responsihility ofthe franchisee 

The instructional materials forthe I^IITare the Store Operations manual and the 
Oareerl^ap The Oareerl^iap outlines the necessary restaurant operational knowledge to 
help them huild new skills and refine current talents It allows the Î IIT and the training 
managertocertify,evaluate,and confirm progress The Oareerl^lapdescrihes different 
levels of training team memhers to completed Grew ^emher,ShiftSupervisor,I^IT,Second 
Assistant, First Assistant, General manager Support, General ^anager,andTraining General 
manager The Post 30OayOareer Oevelopment section provides all ofthe tools necessary 
foran Î IIT graduate to grow to theirfull potential Topics covered include customer relations, 
food presentation and preparation, service standards and procedures, inventory control and 
financial control 

Our training is conducted under tho general direction of Michael Speck,Vice 
^ r e s ^ d e ^ ^ ^ ^ 
Oevelooment whose resoonsihilitiesinoludeoverseeino and coordinatino on site t ra^^ 

l^r Speck has heen ^ice President of l^uman Rosourcos andTraining since coining 
Odohainl^ay^CC^ From April 2CC3 to February 2004,ho was tho OhiefPeopleOfficerwith 
Oici^sPi^a located in Denver, Oolorado. From June1008 to April 2003,^r.Spock served 
as ^ice President of ^uman Resources for Red Rohin Gourmet Burgers, Inc. in Greenwood 
tillage,Oolorado Jamison Flull,Oirector ofTraining,is directly responsihle for overseeing 
and coordinating the franchisee training. l^lr.Flull coined O d o h a i n l ^ ^ and has held the 
positionsofAssistantl^anager,Generall^anager,Training General manager and Franchise 
Business Oonsultant Fie assumed the role of Oirector ofTraining in 2004 Fie is supported 
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byTraioing Genera ^ a o a ^ 
been promoted through 
CorporatiooTraiotbeTraiper Program TbeaveragetepureotaTraioipgGeoeral manager 
i s t b r e e ^ y e a r s 

I T E M ^ 
TERRITORY 

You will pot recede apexo^sive territory under our O e v e l o p m e o t ^ 
ErapobiseAgreemeot You maytaoeoompetit ioptromotbertrapobisee^trom outletstbat 
weowp,ortromotberobappeisotdistr ibut iopotoompeti t ivebrapdstbatweooptro^ Opder 
botbourOeveiopmeptAgreemeptapdErapobiseAgreemept,wewii igraptyouaproteoted 
territory^but some areas or sites may be oarved out ottbatterritory,as discussed beiow^ 

Oevelopment Agreement. Tbe Oevelopment Agreement grapts you certain rigbts(as 
described below) witbinadesignatedgeograpbical area (tbe ^Oevelopment Area^. Tbe 
Oevelopment Area is described in an exhibit attached to tbe Oevelopment Agreement. The 
s i^eot the designated Oevelopment Area will vary depending on population concentrations in 
such areas and otherfactors Ouring the term ot your Oevelopment Agreement we will not 
establish nor license anyone otherthan you to establish any Odo^a restaurant in the 
Oevelopment Area except as provideddesorihed in the Oevelopment Aoreement We may 
continue to allow pre existing Odo^a restaurants to operate within the Oevelopment Area 
We may sell products and services within the Oevelopment Area, provided that such sales 
are through channels ot distribution that are dissimilar to yours We also may operate or 
allow others to operate Odo^a restaurants at certain locations in the Oevelopment Area, such 
as college campuses and military installations that we believe are more appropriately 
developed by us or an institutional tood service company. We may also allow the operation 
ot restaurants in the Oevelopment Area it you tail to open an accepted restaurant within 180 
days atter you receive our Notice ot Site Acceptance. The exceptions are more tully 
described in the Oevelopment Agreement. 

In orderto maintain yourterritorial rights during the development period, you must 
tultill specific development obligations and other obligations as described in the Oevelopment 
AgreementsandEranchiseAgreementsyou have entered into with us.You will be required 
to open and maintain in operation the number otOdo^a restaurants required by us 
(minimum Oevelopment Quotas. The development schedule and minimum Oevelopment 
Ouota are determined by us on the basis ot our view ofthe market and si^e of the 
OevelopmentArea The development schedule and minimum Oevelopment Ouota will be 
described in an exhibit to the Oevelopment Aoreement If vou fail to comply with the 
deveiopmentschedulevouwil loradual lv losetheriohttohavevourdevelopmentfees 
credited toward vour f ranch isefeesas more fullv described in the OevelopmeptAoreement 
andwil lul t imatelvbedeemed in material default ofyour OevelopmentAoreement 

I fyou fail to complywith the development schedule,orfail to complywith any material 
terms orconditions o fany Eranchise Agreement or OevelopmentAgreement between you 
and us, such actionwill constituteadefault underthe Oevelopment Agreement. Upon such 
default, we may,at our option,terminate the Oevelopment Agreement and all rights granted 
in it, including the territorial protections Oepending upon the circumstances, we may not be 
required to afford you any opportunity to cure the default, and the termination may become 
effective immediately upon your receipt of written notice to you, or as otherwise provided by 
state law. Floweyer,termination of your Oevelopment Agreement will not necessarily affect 
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any te^onal p r o t e c t 
Agreement bating to such restaurant 

FranchiseAgreement The Franchise Agreement grants you the right to operatea 
single Qdo^arestaurantataspecitic,Accepted location,and, except at 
nontraditionai locations,grants you certain territoriai rights inageo 
in an exhihit to the Franchise Agreement The protected geographic territory ^Protected 
Territory^ will generally hearadiusot tho lesser ot two miles trom theFranchised^ 
or suoh hut mav heasmaller radius surroundino the restaurant aoreedthat we aoree to 
hefore we sign the Franchise Agreement. Ouring the term ofthe Franchise Agreement, we 
will not, without your consent, establish or franchise another to establish,anew Odo^a 
restaurant at any location that falls within your ProtectedTerritory except as provided i n ^ 
FranchiseAgreement. We may continue to allow preexisting Odo^a restaurants to operate 
within the ProtectedTerritory,and we may allow those to be transferred toanew franchisee 
or renew those franchises Wemaysell products and services within the ProtectedTerritory, 
provided that such sales are through channels ofdistribution that are dissimilarto yours We 
also may operate or allow others to operate Odo^a restaurants at certain locations in the 
ProtectedTerritorythatwebelievearemoreappropriatelydeveloped by us or an institutional 
food service company,such as college campuses and military installations. We may also 
allow the operation of restaurants in the ProtectedTerritory if you fail to open an accepted 
restaurant within 180 days after you receive our Notice of Site Acceptance. These 
exceptions are more fully described in the Franchise Agreement. The relocation of any 
franchised restaurant will be subject to our priorwritten approval,which may be withheld on 
whatever basis we determine is in our best interests. 

The Franchise Agreement gives you no right to establish or buy additional Odo^a 
restaurants,orto use alternate channels ofdistribution,such as the internet. Atthe 
expiration of your Franchise Agreement if you have oonsistentlv met our System standards 
^O^f^aingualif iedtocontinuetobeafranchisee,you will have the option to enter intoa 
new Franchise Agreement (in the form then in use by the Odoba)forthe same location 

The ProtectedTerritory granted to you is not dependent upon the achievement ofa 
certain sales volume, market penetration or similar contingency. Except as provided above, 
absent our mutual consent, the protected area granted to you may not be altered before the 
Franchise Agreement expires or is terminated. 

Other than as specified in Franchise Agreements, we retain the right, in our sole 
discretion,to operate,orto grant to other persons the right to operate,Odo^arestaur^^^ 
any location or Oevelopment Area on such terms and conditions as we deem appropriate 
We also retain the right to sell products and services authorised underthe System bearing 
our trademarks, through similar or dissimilar channels of distribution as we deem appropriate. 

Currently, we do not operate or franchise, or have any affiliate that operates or 
franchises, or has any presently formulated plans or policy to operate orfranchise any 
business that sells primarily Mexican food orwraps under different trademarks. As described 
in I temlof th is disclosure document, Jack in the Box operates and franchises JAO^ IN TFIE 
SO^fastfoodrestaurants,whichserveavarietyoffoods,primarily hamburgers and other 
sandwiches,french fries, tacos,specialty salads, soft drinks and similar items. Asignificant 
percentage of its sales are at the drive thru windows orfortake out Jack in the Box 
operates and franchises restaurants under its JAO^ IN TFIESO^symbol Restaurants 
owned by Jack in the Box or its franchisees may be located near your restaurant location, 
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and may solioit and accept orders from customers I tyous igoa 
OevelopmeptAgreemeot thatpro^ 
restaurants owoedortrapchised by Jack ^ the Box may be located 
Area at tbe time you sign tbe Oevelopmeot Agreement, at any time during tbe term ofyour 
Oevelopment Agreement or at any time after tbat. We anticipate no conflicts wither between 
our franchisees regarding territory,customers or franchisor support because Odoba and Jack 
in the Box have separate headquarters and business management and training personnel, 
and because the restaurant concepts offer different food products and dining experiences ^ 
The orooessoflioensino the hrandwhioh involves franohiseereoruitment and orantin^ 
develoomentterritories and franohiseaoreements ismanaoedhv husiness development 
personnel that manaoe both Qdoba and Jaok in the Box Ino Ifoonfliotsdoarise Odohawill 
analyse the conflict and take actions (if any) that we deem appropriate, which may include 
participating in nonbinding mediation 

I T E M ^ 
TRAOEMAR^S 

The Franchise Agreement grants you the right to operatearestaurant using the 
principal trademark Odoba^ Qdoba ^ex ioanOr i l l ^ and other of our marks asthev mav h 
changed, improved and further developed over time. Frincipal trademarks include service 
marks, names, locos and symbols used to identify vourRestaurantrestaurant 

The following trademarks, service marks, logos or other commercial symbols are on 
file with the United States Patent andTrademark Office on the Frincipal Register All 
required affidavits of use and applications for renewal have been filed 

Description 

Federal 
Registration or_ 
Serial Number 

Date of Registration 
(* indicates renewal date) 

Qdoba 
Qdoba Mexican Grill 
Qdoba Mexican Grill & Design 
Qdoba Mexican Grill & Design 
Qdoba Mexican Grill (stylized^ 
Cactus Button Design 
Cactus Design 
Cactus Button Design 
Naked Burrito 
Quesofv 
What are vou going to love at 
Qdoba? 

2,462,773 6/19/01 n/24/1D 
2,452,146 5/15/01 r 1/25/1 D 
2,464,633 #26/01 
2,574,316 5/28/02 r i2/16/1D 
4.227.729 10/16/12 
2,876,701 6/26/01 
2,499,125 5/28/02 
2,876,701 8/24/04 
2,831,477 4/13/04 
4-344.272 5/28/13 
3.162.726 10/24/06 

Burrito Boredom 3-984.638 6/20/2011 

Food Lovers Fighting Burrito 
Boredom 3,973,948 6/7/11 

Food Lovers Fighting Burrito 
Boredom (design^ 3,973,849 5/7/11 
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The following trademarks, service marks, logo? or other commercial symbols are on 
file with the Canadian IntelleoW Property Office, All required affidavits of use and 
applications for renewal have been filed, 

Pescription 

Qdoba . u 

Qdoba Mexican Grill 
Qdoba Rewards 
Qdoba Mexican Grill fsty l izedr 
Qdoba Mexican Grill & Design ' 
Cactus Button Design (with underline) 
Cactus Button Pesign: 

I Naked Burrito; ^ 

Canadian 
••t Rsqistratipn 

Number 

TMA75253Q 
TMA752529 

immm 
TMA848897 

* TMA752527 
TMA754366 

•.•TMA84W96 
' TMA752528 

Pate pf Fteqistration 

11/09/2009 

nmzoiA 
4/18/2013 
4/18/2013 
11/09/2009 
12/02/2009 
04/18/2913 
#/09/20n9 

There are no currently effective determinations of the Patent and Trademark Office, 
the trademark administrator of any state, or any court, or cancellation proceeding, nor any 
pending material litigation involving the proprietary marks. 

There are no agreements currently in effect that significantly limit our rights to use or 
license the use of any of the Marks. 

We also own and will grant to you the right to use many other common law trademarks 
and trade names, as well as various international marks. 

Subject to the terms of the Franchise Agreement, we are obligated by the Franchise 
Agreement to protect any rights granted to you to use the Marks, and to protect you against 
claims of infringement or unfair competition with respect to them, provided you have used the 
Marks in compliance with the terms ofyour Franchise Agreement. 

In the event that litigation involving the Marks is instituted or threatened against you, 
you must promptly notify us, and cooperate fully in defending or settling stJekUial litigation. 
You must comply with our instructions in filing and maintaining the requisite trade name or 
fictitious name registrations, and must sign any documents deemed necessary by us or our 
counsel to obtain protection for the Marks or to maintain their continued validity and 
enforceability. 

The right and license of the Marks granted to vou under the Franchise Agreement te-
you isms nonexclusive. Thus, we have and retain, the rights, among others, to use the 
Marks, to grant others the license to use them, and to develop other systems using the same 
or similar Marks, with the same right to use, grant or license such new Marks. 

You must modify or discontinue use of a Mark if we modify it or discontinue its use. If 
this happens, we will reimburse you for your tangible costs of compliance (for example, 
changing signs). We do not know of any infringing uses that could materially affect your use 
of our Marks. 

ITEM 14 
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION 
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Wedono towoaoyhgh t s i no^ 
Cochise We claim copynghts in the Manua l speci fy 
matehals and related items used in operating the t rance ^e^Theseeepvriohts have net 
heen registered with the United States Reg 
the federal copyright laws, where appropriate, hy virtue eteur placing the appropriate 
ot copyright on such items. 

Certain materials supplied to you will contain proprietary information and trade secrets 
of Qdoha, including operating procedures that you are required to follow at your restaurant 
They will he supplied to you and your key personnel under contractual provisions limiting their 
use to the operation of the franchised restaurant and prohihiting their reproduction or 
unauthorised disclosure Underthe FranchiseAgreement, you agreethatyouwill not allow 
proprietaryinformationto he usedforthehenefitofanythirdparty(see Franchise 
Agreement, section24,and the Confidentiality and Nondisclosure Agreement attached as 
ExhihitEtothe FranchiseAgreement, and attached as ExhihitOto the Oevelopment 
Agreement) 

I T E M ^ 
O^OATIONSTORARTICIRATEINTHEACTUA^ OPERATION 

OFTHE FRANCHISEO BUSINESS 

OevelopmentAoreement. You or another individual approved hy us,must supervise 
the development of all restaurants to he opened. That person must devote hest efforts to the 
development of the Qdoba restaurants. 

FranchiseAgreement. Except certain nontraditional restaurants, each Odo^a 
restaurant must at ail times he under the fulltime supervision ofaOesignated Operating 
Partner andaOeneralManager(unless otherwise approved hyOdoha). If you have more 
than one franchised restaurant, your Oesignated Operating Partner must have at least three 
(3)years of multi^unit experience in the operation ofacasualdining,fastfood,familyd^ 
or cafeteria^style restaurant, and must he approved hy us. Your General Manager must have 
aminimum of one^)year of experience asaOeneral Manager in the restaurant industry 
The person who is responsihle for the day to day supervision of your restaurant must assume 
such responsihiiitiesonafulltime hasis,and may not engage in any other husiness or other 
activity,directly or indirectly,that requires any significant management responsih^^ 
commitments, or otherwise may confiict with your ohligations under the Franchise 
Agreement 

Even ifaOeneral Manager is in charge of the daytoday supervision of the restaurant, 
yourOesignated Operating Partner (if applicahle)must nevertheless remain active in 
overseeing the operations of the restaurant or restaurants onafulitime hasis. Your 
Oesignated Operating Partner(ifapplicahle)and each General Manager must satisfactorily 
complete Odoha^scertified training program 

Guarantees. Ifthe FranchiseAgreementorOevelopmentAgreement is held hya 
corporation,partnership or other legally formed entity, the owners ofthe entity and their 
spouses(regardless of whetherthey are parties to agreement) may he required to personally 
guarantee the full performance of the ohligations under the Franchise Agreement and 
Oevelopment Agreement. Sample guarantees are attached to the Franchise Agreement and 
Oevelopment Agreement(seeExhihitsBandC). 

Confidentiality and Non-Competltlon. Odoha may require you, all partners or 
memhers of franchisee,and all shareholders or other holders of at Ieasta5% interest in 
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franchisee to sign confidentiality and non-competition agreements. The current form of 
confidentiality and non-competition agreement is attached to the Franchise Agreement as 
Exhibit E (see Exhibit B to this disclosure document). Qdoba may also require your 
managers and other key personnel to sign a confidentiality agreement. 

ITEM 16 
RESTRICTIONS ON WHAT FRANCHISEE MAY SELL 

You must use the restaurant premises solely for the operation of a Qdoba restaurant. 
You must sell or offer for sale only such menu items, products or services asthat we have-
boon expressly approved in writing for sale by us or spocifiod by us. You may only purchase 
from approved suppliers, as discussed in Item 8 ofthis disclosure document. You may not 
deviate from our standards and specifications without our prior written consent. You must 
offerfor sale the entire Qdoba menu, as specified by us. We may alter menu items at any 
time. With respect to the offer and sale of most menu items, products, and services, you will 
have discretion as to the prices to be charged customers. 

ITEM 17 
RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION 

This table lists important provisions of the Franchise Agreement, Development 
Agreement and related agreements. You should read the provisions in the agreements 
attached to this disclosure document: 

THE FRANCHISE RELATIONSHIP 

Provision 
Section in Franchise 

Agreement 

a. Term of the Franchise Section 2 

b. Renewal or extension of Section 2 
the term 

c. Requirements for you to 
renew or extend 

Section 2 

d. Termination by you Section 29 

Summary 

Ten (10) Years. 

Ifyou are not in default, remodel 
the restaurant and meet 
thecertain other requirements, 
you can enter into a new 
franchise for an additional ten-
(10) year term for an additional 
fee. 

Provide notice, remodel, sign 
new franchise agreement and 
release, pay fee, obtain right to 
possession of premises. The 
terms of the new franchise 
agreement may be different than 
the terms of the current 
Franchise Agreement. 

Ifyou are in compliance with the 
Franchise Agreement and we fail 
to comply with a material term of 
the agreement, you can 
terminate the franchise 
agreement after giving notice and 
an opportunity to cure. 
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Provision 

e. Termination by us 
without cause 

f. Termination by us with 
cause 

g. "Cause" defined 
-defaults which can be 
cured 

Section in Franchise 
Agreement 

Not applicable. 

Section 29 

Section 29 

h. "Cause" defined-
defaults which cannot 
be cured or can be 
cured at our option 

Sections 27 and 29 

Summary 

Not applicable. 

We can only terminate if you 
default underthe Franchise 
Agreement or certain other 
agreements with us. 

"Curable defaults" are not 
specifically defined, but the 
Franchise Agreement references 
notice and correction 
opportunities relating to defaults 
due to nonconforming operations, 
loss of possession of premises, 
unauthorized transfers, breach of 
in-term non-competition 
covenant, refusal to permit audit, 
failure to submit financial 
statements, failure to pay taxes, 
violation of labor laws, failure to 
keep business open, failure to 
pay, failure to restore premises, 
default under other agreements, 
among others. 

Immediate termination: 
Assignment for benefit of 
creditors; bankruptcy*; 
insolvency; receivership; 
dissolution, levy or foreclosure; 
cessation of operations. 

i. Your obligations on 
termination/nonrenewal 

Section 30 

Termination at our option: 
Danger to public health or safety; 
conviction of felony or similar 
offense; unsatisfied judgment; 
breach of confidentiality or 
non-competition covenant; 
maintaining false books or 
records; multiple defaults; 
material misrepresentations; 
unauthorized use of Marks; 
failure to designate a new 
certified manager after death or 
permanent disability. 

Cease operations; complete 
de-identification; return all 

* The provision allowing for termination upon bankruptcy of the franchisee may not be enforceable under 
federal bankruptcy law (11 U.S.C. Section 101 et seq.). 
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Provision 
Section in Franchise 

Agreement 

j . Assignment of contract 
by us 

k. "Transfer" by you -
defined 

I. Our approval of transfer 
by you 

m. Conditions for our 
approval of transfer 

Section 25 

Section 25 

Section 25 

Section 25 

n. Our right of first refusal 
to acquire your business 

o. Our option to purchase 
your business 

p. Your death or disability 

Section 26 

Section 30.5 

Section 27 

q. Non-competition Section 31 

Summary 

confidential and proprietary 
materials; agree to assign your 
lease to us (at our election); pay 
all amounts due to us and 
vendors; comply with 
post-termination covenant not to 
compete; pay all costs relating to 
actions to enforce the Franchise 
Agreement; sell equipment and 
inventory (at our election) (see 
also r. below). 

Unrestricted right to assign. 

Includes transfer of contract or 
assets by ownership change. 

We have the right to approve any 
transfer, but we will not 
unreasonably withhold approval, 
provided all conditions are met. 
All amounts owing owed to us 
must be paid; no defaults in 
agreements; general release^ 
signed: transferee guarantees all 
obligations; transferee qualifiesis_ 
Qualified: current agreement 
signed by transferee; 
Restaurantrestaurant 
refurbished; transfer fee paid; 
training program completed; now 
agreement signed by transferee; 
transferor remains liable; 
subordination of financing; 
acknowledgment that we do not 
guarantee success.— 

We can match any offer to buy 
for your restaurant or any interest 
in your restaurant. 

Option to take over the lease. 

New manager must be appointed 
within thirty (30) days. Franchise 
must be assigned by estate to 
approved buyer within twelve 
(12) months. 

No involvement in Mexican-
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Provision 

covenants during the 
term of the franchise 

Section in Franchise 
Agreement 

r. Non-competition 
covenants after the 
franchise is terminated 
or expires 

Section 31 (not 
applicable at 
non-traditional 
locations) 

s. Modification of the 
Agreement 

t. Integration/merger 
clause 

Section 33 

Section 33 

u. Dispute resolution by 
arbitration or mediation 

v. Choice of forum 

w. Choice of law 

Section 33 

Section 33 

Section 33 

Summary 

theme fast-food or wrap-style 
restaurant, where customers 
place orders at the counter, or 
any restaurant deriving thirty 
(30%) or more of its revenue 
from burritos and/or wraps, 
located in the U.S. 

No involvement in Mexican-
theme fast-food or wrap-style 
restaurant, where customers 
place orders at the counter, or 
any restaurant deriving thirty 
percent (30%) or more of its 
revenue from burritos and/or 
wraps, located within five (5) 
miles of any Qdoba restaurant for 
two (2) years past termination. 

No modifications without mutual 
agreement, but all Manuals are 
subject to change by us in our 
sole discretion. 

Only the terms of the Franchise 
Agreement and Development 
Agreement are binding (subject 
to state law). Except for the 
statements contained in this 
disclosure document, you may 
not rely on any other oral or 
written statements you have 
been provided about the 
franchise. 

You are required to participate in 
nonbinding mediation. 

Litigation must be in Denver, 
Colorado. 

Colorado law applies. 

Provision 

a. Term of the Agreement 

Section in 
Development 
Agreement 

Section 3/Exhibit B 

b. Renewal or extension of Section 3 
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case-by-case determination. 

Option to further development 

-as 



Provision 

the term 

Section in 
Development 
Agreement 

c. Requirements for you to Section 3 
renew or extend 

d. Termination by you Section 15 

e. Termination by us 
without cause 

f. Termination by us with 
cause 

Not applicable. 

Section 2; 

Section 15 

g. "Cause" defined - Section 15.3 
defaults which can be 
cured. 

h. "Cause" defined-
defaults which cannot 
be cured or can be 
cured at our option 

Section 15.1 and 15.2 

Summary 

of territory. However, once 
waived, your option is 
forfeitedNona. 

Be in compliance with all 
agreements. 

You may terminate the 
Development Agreement at any 
time by not proceeding. You 
will forfeit any development fee 
paid. 

Not applicable. 

Your default under your 
Development Agreement 
(including your failure to meet 
your development quotas) or 
default under other agreements 
with us. 

"Curable defaults" are not 
specifically defined, but the 
Development Agreement 
references notice and 
correction opportunities relating 
to defaults due to 
non-conforming operations, 
possession of premises, 
unauthorized transfers, breach 
of in-term non-competition 
covenant, refusal to permit 
audit, failure to submit financial 
statements, failure to pay taxes, 
violation of labor laws, failure to 
keep business open, failure to 
pay, failure to restore premises, 
default under other 
agreements, among others. 

Immediate termination: 
Assignment for benefit of 
creditors; bankruptcy*; 
insolvency; receivership; 
dissolution levy or foreclosure; 
Cessation of operations. 

* The provision allowing for termination upon bankruptcy of the franchisee may not be enforceable under 
federal bankruptcy law (11 U.S.C. Section 101 et seq.). 1 
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Provision 
Section in 

Development 
Agreement 

i. Your obligations on Section 16 
termination/nonrenewal 

j . Assignment of contract Section 11 
by us 

k. Transfer by you Section 11 
-defined 

I. Our approval of transfer Section 11 
by you 

m. Conditions for our Section 11 
approval of transfer 

Summary 

Termination at our option: 
Danger to public health or 
safety; conviction of felony or 
similar offense; unsatisfied 
judgment; breach of 
confidentiality or 
non-competition covenant; 
maintaining false books or 
records; multiple defaults, 
material misrepresentations; 
failure to unauthorized use of 
Marks. 

Meet Minimum Development 
Quota; cease operations; 
complete de-identification; 
return all proprietary materials; 
assign to us your lease (at our 
election); pay all amounts due 
to us and vendors; comply with 
post-termination covenant not 
to compete, pay all costs 
relating to actions to enforce 
the Franchise Agreement; sell 
equipment and inventory at our 
election (see also r. below). 

No restriction on our right to 
assign. 

Includes transfer of Agreement 
or assets or ownership change. 

We have the right to approve all 
transfers. 
All amounts owing paid; no 
defaults in agreements; general 
release (See Exhibit M); 
transferee guarantees all 
obligations; transferee qualifies; 
current agreement signed by 
transferee; restaurant 
refurbished; transfer fee paid; 
training program completed; 
transfer must include all 
restaurants covered by a 
Development Agreement; at 
least one restaurant in 
operation; execution of 
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Provision 
Section in 

Development 
Agreement 

n. Our right of first refusal Section 12 
to acquire your business 

o. Our option to purchase Not applicable, 
your business 

p. Your death or disability Section 13 

q. Noncompetition Section 17 
covenants during the 
term of the Agreement 

r. Noncompetition Section 17 
covenants afterthe 
Agreement is terminated 
or expires 

Summary 

non-compete agreement and 
acknowledgements, 
subordination of conventional 
financing. 

We can match any offer for 
your business. 

Not applicable. 

The transfer ofany 
development rights in the event 
of death requires our prior 
written consent. 

No involvement in Mexican-
theme fast-food or wrap-style 
restaurant deriving thirty (30%) 
or more of its revenue from 
burritos and/or wraps, located 
in the U.S. 

No involvement in Mexican-
theme fast-food or wrap-style 
restaurant deriving thirty (30%) 
or more of its revenue from 
burritos and/or wraps, located 

s. Modification of the 
Agreement 

t. Integration/merger 
clause 

Section 20.5 

Section 20.4 

u. Dispute resolution by 
arbitration or mediation 

Section 20.6 

within five (5) miles of any 
Qdoba restaurant. 

No modifications without mutual 
agreement, but all Manuals are 
subject to change. 

Only the terms of the Franchise 
Agreement and Development 
Agreement are binding (subject 
to state law). Except for the 
statements contained in this 
disclosure document, you may 
not rely on any other oral or 
written statements you may 
have been provided about the 
franchise. 

You are required to participate 
in nonbinding mediation. 
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Provision 

v. Choice of forum 

w. Choice of law 

Section in 
Development 
Agreement 

Section 20.7.2 

Section 20.7.1 

Summary 

Litigation must be in Denver, 
Colorado. 

Colorado law applies. 

Provision 

a. Term of the Franchise 

Section in 
Non-Traditional 

Franchise 
Agreement 

Section 2 

b. Renewal or extension of Section 2 
the term 

c. Requirements for you to Section 2 
renew or extend 

d. Termination by you Section 29 

e. Termination by us 
without cause 

f. Termination by us with 
cause 

Not applicable. 

Section 29 

g. "Cause" defined Section 29 
-defaults which can be 
cured 

Summary 

Ten (10) Years. 

If you are not in default, remodel 
the restaurant and meet the other 
requirements, you can enter into 
a new franchise for an additional 
ten- (10) year term for an 
additional fee. 

Provide notice, remodel, sign 
new franchise agreement and 
release, pay fee, obtain right to 
possession of premises. The 
terms of the new franchise 
agreement may be different than 
the terms ofthe current 
Franchise Agreement. 

If you are in compliance with the 
Franchise Agreement and we fail 
to comply with a material term of 
the agreement, you can 
terminate the franchise 
agreement after giving notice and 
an opportunity to cure. 

Not applicable. 

We can only terminate if you 
default underthe Franchise 
Agreement or certain other 
agreements with us. 

"Curable defaults" are not 
specifically defined, but the 
Franchise Agreement references 
notice and correction 
opportunities relating to defaults 
due to nonconforming operations, 
loss of possession of premises, 
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Provision 

Section in 
Non-Traditional 

Franchise 
Agreement 

h. "Cause" defined -
defaults which cannot 
be cured or can be 
cured at our option 

Sections 27 and 29 

Summary 

unauthorized transfers, breach of 
in-term non-competition 
covenant, refusal to permit audit, 
failure to submit financial 
statements, failure to pay taxes, 
violation of labor laws, failure to 
keep business open, failure to 
pay, failure to restore premises, 
default under other agreements, 
among others. 

Immediate termination: 
Assignment for benefit of 
creditors; bankruptcy*; 
insolvency; receivership; 
dissolution, levy or foreclosure; 
cessation of operations. 

i. Your obligations on 
termination/nonrenewal 

Section 30 

Termination at our option: 
Danger to public health or safety; 
conviction of felony or similar 
offense; unsatisfied judgment; 
breach of confidentiality or 
non-competition covenant; 
maintaining false books or 
records; multiple defaults; 
material misrepresentations; 
unauthorized use of Marks; 
failure to designate a new 
certified manager after death or 
permanent disability. 

Cease operations; complete 
de-identification; return all 
confidential and proprietary 
materials; agree to assign your 
lease to us (at our election); pay 
all amounts due to us and 
vendors; comply with 
post-termination covenant not to 
compete; pay all costs relating to 
actions to enforce the Franchise 
Agreement; sell equipment and 
inventory (at our election) (see 
also r. below). 

* The provision allowing for termination upon bankruptcy ofthe franchisee may not be enforceable under 
federal bankruptcy law (11 U.S.C. Section 101 et seq.). 
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Provision 

Section in 
Non-Traditional 

Franchise 
Agreement 

j . Assignment of contract Section 25 
by us 

k. "Transfer" by you - Section 25 
defined 

I. Our approval of transfer Section 25 
by you 

m. Conditions for our 
approval of transfer 

Section 25 

n. Our right of first refusal Section 26 
to acquire your business 

o. Our option to purchase 
your business 

p. Your death or disability Section 27 

q. Non-competition 
covenants during the 
term of the franchise 

r. Non-competition 
covenants after the 
franchise is terminated 
or expires 

Not applicable 

Section 31 (not 
applicable at 
non-traditional 
locations) 

Summary 

Unrestricted right to assign. 

Includes transfer of contract or 
assets by ownership change. 

We have the right to approve any 
transfer, but we will not 
unreasonably withhold approval, 
provided all conditions are met. 

All amounts owing paid; no 
defaults in agreements; general 
release; transferee guarantees all 
obligations; transferee qualifies; 
current agreement signed by 
transferee; Restaurant 
refurbished; transfer fee paid; 
training program completed; new 
agreement signed by transferee; 
transferor remains liable; 
subordination of financing; 
acknowledgment that we do not 
guarantee success.— 

We can match any offer to buy 
for your restaurant or any interest 
in your restaurant. 

Not applicable Not applicable 

New manager must be appointed 
within thirty (30) days. Franchise 
must be assigned by estate to 
approved buyer within twelve 
(12) months. 

Not applicable 

No involvement in Mexican-
theme fast-food or wrap-style 
restaurant, where customers 
place orders at the counter, or 
any restaurant deriving thirty 
percent (30%) or more of its 
revenue from burritos and/or 
wraps, located within five (5) 
miles of any Qdoba restaurant for 
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Provision 

s. Modification of the 
Agreement 

t. Integration/merger 
clause 

Section in 
Non-Traditional 

Franchise 
Agreement 

Section 33 

Section 33 

u. Dispute resolution by Section 33 
arbitration or mediation 

v. Choice of forum 

w. Choice of law 

Section 33 

Section 33 

Summary 

two (2) years past termination. 

No modifications without mutual 
agreement, but all Manuals are 
subject to change by us in our 
sole discretion. 

Only the terms of the Franchise 
Agreement are binding (subject 
to state law). Except for the 
statements contained in this 
disclosure document, you may 
not rely on any other oral or 
written statements you have 
been provided about the 
franchise. 

You are required to participate in 
nonbinding mediation. 

Litigation must be in Denver, 
Colorado. 

Colorado law applies. 

ITEM 18 
PUBLIC FIGURES 

We do not use any public figure to promote our franchise. 

ITEM 19 
FINANCIAL PERFORMANCE REPRESENTATION 

The FTC's Franchise Rule permits a franchisor to disclose information about the actual 
or potential financial performance of its franchised and/or company-operated outlets, if there 
is a reasonable basis for the information, and the information is included in the disclosure 
document. Financial performance information that differs from the information included in 
Item 19 may be given only if: (1) a franchisor provides the actual records of an existing outlet 
you are considering buying; or (2) a franchisor supplements the information provided in this 
Item 19, for example, by providing information about performance at a particular location or 
under particular circumstances. 

The following figures represent the average sales and operating figures of certain 
traditional, company-operated Qdoba restaurants. The information is based on the unaudited 
operating results of enetwQ hundred ninety six (1Q6nine f209) company-operated restaurants 
that were open and operating for at least the last three (3) years. We use restaurants that 
have been open three (3) years or more because, in our experience, it takes a number of 
years for sales to mature at new restaurants, particularly in new markets. The data covers all 
applicable company-operated restaurants for the fiscal year ending September 30, 2012,2SL 

Q d o b a F D D 1.9.13 amondod 7.2.1312/2013 -45 



2013 except that we have e x c l u ^ (^one 
restaurant that operates in an airport because the unique venoea^^ 
operating time are not representative otthe system; and (ii) any iocations that were acqu^ 
trom tranchisees that may have heen open more than three (3)years hut have not heen 
operated hythe Company toratuii year. We also not include seven (7) Manhattan 
rostaurantsasthevarenottvpicaiotoursvstemone^^restaurantduetoatirer^^^ 

The er^etwo hundred ninety ^ix^O^nine ^209^ restaurants represent approximateiv 
t h i r t y o r ^ ^ p e r c e n t ^ ^ ^ ) c t t h e entire Odoha system as ot September 3 0 , 2 0 1 2 , ^ 
^l^whichinciudesbothtranchised and company operated restaurants. 

We calculated the average gross sales ot restaurants, aiong with their average costs 
and expenses Certain tees that you must pay us, and other ditterences between the 
expensesotcompany operatedandtranchised restaurants, are not reflected in the averages 
These tees and expenses include, but are not limited to, development tees, franchise tees, 
royalties, local advertising and marketing costs, national marketing fund contributions, 
administrative costs, such as regional or corporate management, and interest expense that 
you will incur if you finance any part of your initial investment. 

You also should take into consideration that this information gives no weight to regional 
or national variations or the number of restaurants operating inaparticular market, in 
particuiar,it is likely that rent and other occupancy costs will differ widely from one 
geographic region to another. You must make your own investigation into the likely costs 
available in your geographic area, as the occupancy costs we incur in our company operated 
restaurants may be very different from those in other geographic areas 

Sales realized and costs and expenses incurred will vary from unit to unit and market to 
market. Yourrestaurant'ssales,costs and expenseswiii be directly affected by many 
factors, such as the restaurants size and geographic location; competition from other 
restaurants in the market; the presence of other 
of management and service at your restaurant; your operating hours; your contractual 
relationships with your landlord and suppliers; the extent to which you finance the 
construction and operation ofyour restaurant; your legal,accounting,real estate and other 
professional fees; federal, state and local income, gross profits or othertaxes; and 
discretionary expenditures Certain benefits and economies of scale thatwe may derive asa 
resultofoperatingrestaurantsonaconsolidated basis (for example,liability and workers' 
compensation insurance policies)may not be available to you. You should therefore use this 
information only asareference to conduct your own analysis Written substantiation forthe 
financial performance representation will be made available upon reasonable request 

THIS FORMATION IS NO^ 
^OOBAME^ICANORII^REST^ 
OP5RATINOPROFITSR5FLECT50INTH5 INFORMATION ARE OF CE^^ 
COMRANYORERATEO RESTAURANTS ONLY^ANOSHOOLO NOT 8ECONSI0ERE0 
AS THEACTUALORROTENTIAL SALES, COSTS, OR OPERATING PROFITS THAT 
YOUWILLREALI^E WE OONOTREPRESENTTHAT ANY OPERATOR CAN EXPECT 
TOATTAIN THE SALES, COSTS, OROPERATINO PROFITS PRESENTED, ORANY 
OTHERPARTICULARLE^ELORRANOEOFSALES, COSTS, OR OPERATING 
PROFITS YOUR SUCCESS WILL 0EPEN0LARGELYONYOURA8ILITYAN0 
EFFORTS 
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IN ADDITION, WE DO NOT REPRESENT THAT YOU WILL DERIVE INCOME FROM 
YOUR RESTAURANT THAT EXCEEDS YOUR INITIAL PAYMENT FOR OR INVESTMENT 
IN YOUR RESTAURANT. THE INDIVIDUAL FINANCIAL RESULTS OF ANY 
FRANCHISED RESTAURANT ARE LIKELY TO DIFFER FROM THE INFORMATION 
DESCRIBED HERE. IF YOU CHOOSE TO PURCHASE A FRANCHISE FROM US, YOU 
MUST ACCEPT THE RISK THAT YOUR FRANCHISE WILL BE LESS PROFITABLE THAN 
THE RESULTS SHOWN HERE. YOU ARE URGED TO CONSULT WITH APPROPRIATE 
FINANCIAL, BUSINESS AND LEGAL ADVISERS TO CONDUCT YOUR OWN ANALYSIS, 
USING THE INFORMATION PRESENTED HERE. 

states: 
The information below is based on company-operated restaurants in the following 

Units bv State Number 
California m 
Colorado §252 
Florida 2 
Illinois 4310 
Indiana 2021 

11 
Massachusetts 4511 
Msrylsnd ' s 

a 
Michigan 2426 
Minnesota Gl 
Missouri 2418 
Nebraska 5 
New Jersey 22 
Okie 5 ; j • 4 ::; 
Pennsylvania 42 
South Dakota 2 
Tennessee, 2 
Virginia " a 
Washington # 1 5 

Total 40§2Q 
2 

Average Costs and Sales of Company-Operated Restaurants for the 12-month Period 
Ended September 3^2^20422212 

Number of Locations - 406206 Restaurants 

REVENUES: 

Restaurant sales ( 1 ) 

$1,055,820 
1,201,876 

4G&Gia 
M% 

Less: promotions ( 2 ) 
$78,45822. 

ZiZ 

Net Restaurant Sales 
$077,3621. 

104,129 100.0% 
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Average Costs and Sales of Company-Operated Restaurants for the 12-month Period 
Ended September 30,29. 20422013 

Restaurant costs of revenues: 

Costs of sales ( 3 ) $281,5762a 
1,909 

29420. 
1 % 

Salaries and benefits { 4 ) 
$260,03022 

9253 2% 

Other operating expenses ( 5 ) 
$100,37211 

1.003 
4*310. 

1 % 

Depreciation & amortization ( 6 ) 
$52,13152, 

056 &34J% 

Occupancy costs ( 7 ) 
$99,164101 

,770 
40:422 

% 

Total cost of revenues 
$707,17322 

5.890 
84^20. 

2% 

Operating margin ( 8 ) 
$48M3921 

9.175 
4 & 4 m 

a% 

Add back depreciation & amQllfeatton 
$52,13152. 

056 ©^12% 

EBITDA <8> 
$232,320271. 

231 

Number and percentage of locations meeting or 
exceeding average sales 87M (4442%) 

Number and percentage of locations meeting or 
exceeding average operating margin 87S2 (4442%) 

* These figures have not been audited. 

( 1 ) Restaurant sales figures represent all food, beverage and catering sales, but do not 
include sales or service taxes. 

( 2 ) Promotions consist of the dollar amount of coupons, other promotional discounts and 
manager-complimentary items. 

( 3 ) Costs of sales includes cost of food, paper and other packaging costs, net of any 
applicable vendor rebates. These figures are based on the costs of distribution to the 
geographical areas above. The costs of sales may vary considerably based on the 
geographical areas in which you operate and those serviced by our approved suppliers and 
distributors. 

( 4 ) Salaries and benefits includes wages paid to management (but does not include any 
wages or overhead above the store management level) and employees of restaurant, 
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c o d i n g supe^ 
workers compensat ions 

mothe r operating expenses inoiode repairs and maintenance,smaiiwares,oieani^^ 
supplies, ot^ce supplies, POS maintenance, pest controi, delivery charges, cre^^^ 
processing tees, hank charges, telephone and internet expenses, trash services, equipment 
rental, property and liahility insurance, security expenses, license and husiness taxes, cost ot 
utilities, and other miscellaneous expenses 

^Oepreciat ion and amortization include depreciation on furniture,fixtures,egu^^^ 
and smal iwares(col lect ive ly ,^P^E^ and amortization on leasehold improvements 
Oepreciation and amortization may vary hased on estimated cost of leasehold improvements, 
estimated lives of PP^E,and the lease term of the restaurant used to determine the life ofthe 
leasehold improvements. Amortization may also var^ hased on additional items capitalized 
hythe franchisee that we may not capitalize,such as,hut not limited to,franchise fees 

^OccupancyOosts inc ludehaserent , percentage rent, common area maintenance,real 
estate taxes, personal property taxes, landlord hilled insurance, and other miscellaneous 
lease expenses 

^ T h i s amount does not include certain fees vou must pay underthe Oevelopment 
Aoreementand/or Franchise Agreement (see l tems5and6 in this OisclosureOocument^ 
andotherexpenseshetweenacompanyoperated restaurant andafranchised restaurant 
For example, these fees and expenses may include hut are not limited to development fees, 
franchise fees, ongoing royalties, local advertising and marketing costs, national marketing 
fund contrihutions and administrative costs, such as regional or corporate managements 

ITEM 20 
OUTLETS ANO FRANCHISEE INFORMATION 

Table 1 
System-wide Outlet Summary 

For EmcaLYears 2M%&L1 to 20422012 

Outlet Type Year Outlets at the 
Start of the Year 

Outlets at the 
End ofthe Year Net Change 

Franchised Outlets 

2044201 353332 337338 -45+1 

Franchised Outlets 
2044 39? - 338 : =k4 Franchised Outlets 
2012 338 311 -27 

Franchised Outlets 

2013 2gi fr.&ia r +$ 

Company-Owned 

2040201 457188 488245 +3451 

Company-Owned 
2044 4% u 245 *57 Company-Owned 
2012 245 316 +71 

Company-Owned 

2013 316 296 -M 

Total Outlets 

2040201 540S2S 525522 +4552 

Total Outlets 2044 525 583 : 4€8 Total Outlets 
2012 583 627 +44 

Total Outlets 

204i3 ' # ' 615 ^ 

Data for ali tables is for the periods: 2010: 09 28-09 thru 10-03-10 
2011: 10-04-10 thru 10 02 11 
2012: 10 03 11 thru 09 30 12 
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Table 2 
Transfers of Outlets from Franchisees to New Owners 

(Other than the Franchisor) 
For Fiscal Years 20402011 to 20422013 

Sta te Year N u m b e r o f T rans fe rs 

IL ' >. :••: - ' ' 2 6 W ' •• ' • ' : : y 
1 v \ f \ i rxf—t A i r i T r > n 

2011 0 

1 v \ f \ i rxf—t A i r i T r > n 
2012 0 

204% 
013 

5-1 

2011 0 
2012 0 

20402 
013 

01 

NeAh-
Carolinalowa 

2011 0 
NeAh-
Carolinalowa 

2012 §0 NeAh-
Carolinalowa 20402 

m 
1 

Pennsylvania^^ 
h Carolina 

2011 0 
Pennsylvania^^ 
h Carolina 

2012 05 Pennsylvania^^ 
h Carolina 20402 

013 
40 

l n n n <-* y-\ # 1 U * j /-» 2011 0 
i ennesseemiiQ 2012 0 

. . . - . 
. 

^ n r * * , / > ' 

. •; " 2 - "• . . . - . 
. 

^ n r * * , / > ' 
20442 

013 
02 

% 7 f \ * 
• ^ V f l f A n - n i j ^ i P j - ^ A r ^ o V t i n -

. 2011.' : Q. -

^ I < ^ / : r ^ 
2012 0 

^ I < ^ / : r ^ ^•2013r" -•"t \ i 

mm 
, '2011 - • • v- \ 0 

mm •2012^ :'-^;.rv:; .Q - • mm ' 201-3*- A ^ R ^ ^ t ; v: 

West Virginia 

20402 
m i 

Ol 

West Virginia &B*WgR I r / •<••."-.• 1 • West Virginia 
2012 0 

West Virginia 

#%at3& ataaMMB 0 : ' 

Total 

20402 

on 
401 

Total 36*443^ • : : : . : M > - . . i ' . Total 
2012 5 

Total 

#2013 . " "-"^7:.," . 

Table 3 
Status of Franchised Outlets 

ForEi 

State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened 

SCaLYears 2<m2Ml to 20422013 

owsTerminat 
ions 

Non-Ren 
ewals 

Reacquired 
by 

Franchisor 

Ceased 
Operatio 
ns Other 
Reasons 

.{jAsaiiifsd 
frbm^ 

• Cprffgrate 

Outlets 
at End 
of the 
Year 

Alabama 

304-
G2U 31 21 

'v 
0' / ' 

" ; 
204 
4-2Q 

40 40 : 
f io&f: A : 
f A ^ ^ a i ^ 
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State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened wsTerminat 

ions 

Non-Ren 
ewals 

Reacquired 
by 

Franchisor 

Ceased 
Operatio 
ns Other 
Reasons 

Acquired 
from 

Coroorate 

Outlets 
at End 
ofthe 
Year 

^ 
204-

220 
13 

0 0 0 0 0 0 0 0 

Alaska 

204-
020 
H 

3 0 0 0 0 0 v 0 3 

Alaska 
204-
420 
12 

3 0 0 0 0 0 & 3 Alaska 

204 
220 
13 

3 01 0 0 0 0 Q 34 

Arizona 

204 
020 
11 

6 0 0 0 0 01 ,. s % 

Arizona 
204 
420 
12 

% Q2. 0 0 0 4a a §2 Arizona 

204 
220 
13 

% % 0 0 0 0 : 8 

Arkansas 

204 
020 
11 

1 01 0 0 0 0 or 4-2 

Arkansas 
204 

420 
12 

42 4£ 0 0 0 0 a 2 Arkansas 

204 
220 
13 

2 01 0 0 0 0 a 

California 

204 
020 
11 

% +1 0 0 0 % - a 42 

California 
204 
420 
12 

40 41 0 0 0 02 : fi 81 California 

204 
220 
14 

ai 1 0 0 0 % _ 42 

Colorado 

204 
020 

n 
17 02 0 0 0 0 0 4 4722 

Colorado 2 Q # t f t | * | 'v? | ^ |t G > - 6 ; f 3 0 ^ Colorado 

2012 20 1 0 0 0 0 fi 21 

Colorado 

2013 f 2 f " 0 ?0 ' ^ 1 f a ' ^ a - f 20: 

DC 

304-
020 
11 

2 01 0 0 0 0 32 

DC 204 
420 
1? 

20 % 0 0 0 0 fi 42 
DC 

204 43 0 0 0 0 0 fi 42 
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State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened 

Tormina ti 
OHSTerminat 

Non-Ren 
ewals 

Reacquired 
by 

Franchisor 

Ceased 
Operatio 
ns Other 
Reasons 

Acquired 
from 

Outlets 
at End 
of the 
Year 

State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened 

ions 

Non-Ren 
ewals 

Reacquired 
by 

Franchisor 

Ceased 
Operatio 
ns Other 
Reasons Coroorate 

Outlets 
at End 
of the 
Year 

222 
13 

Delaware 

204-
020 
14, 

1 0 0 0 0 0 
, fl * 

1 

Delaware 
204-
420 
12 

1 0 0 0 0 0 2 1 Delaware 

204 
220 
14 

1 0 0 0 0 0 fl 1 

Florida 

204 
020 
11 

4210 1 0 0 02 01 ' a 4311 

Florida 
204 
420 
12 

4-311 42 0 0 % 40 . 2 11 Florida 

204 
220 
13 

11 0 0 0 0 01 2 4412 

Georgia 

204 
020 
11 

43 0 0 0 0 40 2 3 

Georgia 
204 
420 
12 

3 01 0 0 0 0 i 2 ' % Georgia 

204 
220 
14 

34 1 0 0 0 0 2 42 

Idaho 

204 
020 
11 

% 0 0 0 0 40 2 5 

Idaho 2044 | " : & 4 1? ( ' # 1 1 %0 ^ 0 Is Idaho 

2012 5 1 0 0 0 0 a 6 

Idaho 

2013 0 a S £ 1 0 2 4 

Illinois 

204-
Ogo 
11 

% % 0 0 0 0 2 8 

Illinois 
204 

_Jg 
8 oi 0 0 0 0 % a $ % Illinois 

204 
220 
43 

§a 43 0 0 0 01 2 
. ! - v ^ - : 

su 

Indiana 

204 
020 
11 

26 42 0 0 020 40 fl 2§a 

Indiana 
204 
420 
12 

200 3 0 0 202 0 
\ 

' 2 Glfi Indiana 

204 
220 
IS 

010 % 0 0 21 0 ^ : ^ ^ 10 
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State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened ©BSTerminm 

ions 

Non-Ren 
ewals 

Reacquired 
by 

Franchisor 

Ceased 
Operatio 
ns Other 
Reasons 

Acauired 
from 

Corporate 

Outlets 
at End 
ofthe 
Year 

Iowa 

2G1 
020 
14 

3 0 0 0 0 01 Q % 

Iowa 
204 
420 
12 

% 01 0 0 0 40 a % Iowa 

204 
220 
W 

% 1 0 0 0 01 2 3 

Kansas 

204 
020 1 0 0 0 0 0 '••fi 1 

Kansas 
204 
420 
42 

1 0 0 0 0 0 
"if 

fi 1 Kansas 

204 
220 1 Ga 0 0 0 0 fi 44 

Kentucky 

204 
020 

n 
40jO 31 0 0 0 0 fi # j f i 

Kentucky 
204 
420 
14 

4310 4a 0 0 0.1a 0 fi 481 Kentucky 

204 
22Q 
13 

401 0 0 0 4 % 0 fi 1 

Louisiana 

204 
020 

•U 
2 0 0 0 0 0 fi 2 

Louisiana 
204 
420 
tt 

2 0 0 0 0 0 •: fi 2 Louisiana 

204 
220 
13 

2 0 0 0 0 01 fi 21 

Maryland 

204 
020 
11 

4314 40 0 0 0 0 fi 44J1 

Maryland 2044 | 4 A 1 3 | G | o 1 0 0 147 Maryland 

2012 17 1 0 0 10 0 fi 8 

Maryland 

2013 0 1 A fi fi 1 fi I 

Massachusetts 

204-
020 470 40 0 0 4#fi 2fl % 0 

Massachusetts 
204-
4-20 

_ j g 
0 0 0 0 0 0 # 0 Massachusetts 

204 
22Q 
43 

0 0 0 0 0 0 fi 
••.A^ 

0 

Michigan 204 10 % 0 0 0 0 fi 40j2 
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State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened OfiSTerminat 

ions 

Non-Ren 
ewals 

Reacquired 
by 

Franchisor 

Ceased 
Operatio 
ns Other 
Reasons 

Acquired 
from 

Corpprate 

Outlets 
at End 
of the 
Year 

OZQ 
1.1 i 

1 : 10 U: G 0 ; 0 : 0 : l « 
2012 12 1 0 0 3 0 a 10 

2013 m 2 2 2 fi a a j f l 
2 0 4 
020 
11 

% Gl 0 0 0 40 a Tfl 

Minnesota 
204-
4-20 
42 

% 1 0 0 0 0 a % 

2 0 4 
220 
43 

% 4-fl 0 0 0 1 0 y^-z 92 

204-

020 
41 

42 4-a 0 0 0 0 a 2 

Mississippi 
2 0 4 

4-20 
42 

2 0 0 0 0 0 a 2 

2 0 4 

22fl 
43 

2 0 0 0 0 0 1 a; 2 1 

204 

020 
41 

4 0 0 0 0 0 a 4 

Missouri 
204 
420 
42 

4 01 0 0 0 0 a 45 

2 0 4 
220 
43 

45 4-2 0 0 0 0 a 
' " - . ^ r / . 

S I 

2 0 4 

020 
11 

1 01 0 0 0 0 a 42 

Montana 
2 0 4 
420 
tt 

42 42 0 0 0 0 a 2 

2 0 4 

220 
44 

2 01 0 0 0 1 0 a 2 

204 

020 
11 

7 01 0 0 % 0 
•. r 

^ 
% 

Nebraska 
204 
420 
42 

% 4fl 0 0 Gfi 0 a 2 

2 0 4 
220 
44 

2 0 0 0 0 0 a 2 

Nevada 
2 0 4 

020 

tt 
42ja 0 0 0 0 % Jjk 10 

Q d o b a F D D 1.0-13 amondod 7.2.1312/2013 -54 



State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened 

Tormina-ti 
onsj^rminat 

ions 

Non-Ren 
ewals 

Reacquired 
by 

Franchisor 

Ceased 
Operatio 
ns Other 
Reasons 

rA>jgTyf:'.: 
Acquired 

; torn. 
J Corporal 

Outlets 
at End 
of the 
Year 

204-
4-20 
12 

10 0 0 0 0 0 10 

204 
22& 
ia 

10 Ol 0 0 0 01 U::̂h%%r 
^ ^ -Cfe^l^vT 

10 

New Jersey 

204 
020 
11 

8 02 0 0 01 0 

5 : : C t ^ 

• a,i ' 
^ ^ j / l U 

% 

New Jersey 
204 
42Q 
12 

% 2Q 0 0 42 0 # M 9 New Jersey 

204 
220 
13 

9 0 0 0 0 01 rm. 
/ / ^^.^ 

% 

New Mexico 

204 
02Q 
11 

01 40 0 0 0 0 

. . . y ^ 

1 

New Mexico 
204 
420 

_J& 
1 0 0 0 0 0 

w x* %, ; 

1 New Mexico 

204 
22Q 
tt 

1 0 0 0 0 0 1 

New York 

204 
022 
11 

% 0 0 0 0 21 ^ 1 , % 

New York 
204 
420 
12 

32 0 0 0 0 1 21 New York 

204 
220 
12 

21 0 0 0 0 40 .^Wv:^ 1 

North 
Carolina 

204 
020 
11 

4020 1 0 0 0 0 
j i A t t r o * * ^ ^ 

2021 
North 
Carolina 2€ ?: ' :%:^ | * f ^^ ft^:%l;<.hl^>l JH' . VO. - | 24 
North 
Carolina 

2012 21 0 0 0 0 1 si - 20 

North 
Carolina 

(zofek ?.o-: ^mm% fWBBiS ••.o. • tt*? U$B3#B 

North 
Dakota 

204 
022 
H 

3 Gl 0 0 0 0 

. • • • • 
-'-o-

% 

North 
Dakota 

204 
420 
12 

% 1 0 0 0 0 
' • vU: '? 

x g a / ^ 45 
North 
Dakota 

204 
220 
13 

45 42 0 0 Oi 0 . V * : ^ : 51 

Ohio 

204 
020 
11 

4©1Z 01 0 0 0 % 
. *• r -f 

4715 Ohio 

204 &m 0 0 0 3fl , 15 
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State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened ORSTerminat 

Non-Ren 
ewals 

Reacquired 
by 

Franchisor 

Ceased 
Operatio 
ns Other 
Reasons 

ffffltt. 

Outlets 
at End 
of the 
Year 

State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened 

ions 

Non-Ren 
ewals 

Reacquired 
by 

Franchisor 

Ceased 
Operatio 
ns Other 
Reasons Corporate 

Outlets 
at End 
of the 
Year 

4-20 
12 

204 
220 
14 

15 01 0 0 0 61 4510 

Oklahoma 

204 
020 
11 

11 0 0 0 0 0 a 11 

Oklahoma 
204 
420 
tt 

11 02 0 0 0 0 
: a 4410 Oklahoma 

204 
220 
13 

4410 2 0 0 0 0 
; a 4015 

Oregon 

204 
020 
11 

6 02 0 0 0 0 
: ̂ r"-.. /.' 

& ' % 

Oregon 
204 
420 
12 

00 20 0 0 0 0 a 8 Oregon 

204 
220 
tt 

8 0 0 0 0 0 • a 8 

Pennsylvania 

204 
020 
11 

2420 01 40 0 01 01 : a 2040 

Pennsylvania 
204 
420 
tt 

2010 40 0 0 40 42 a 19 Pennsylvania 

204 
220 
13 

19 0 0 0 01 0 a 4040 

South 
Carolina 

204 
020 
11 

3 1 0 0 0 42 : a 34 

South 
Carolina 

204 
420 
tt 

% 40 0 0 0 01 i a 40 South 
Carolina 

204 
220 
tt 

40 0 0 0 0 42 ; A 3 

South 
Dakota 

204 
020 
11 

5 01 0 0 02 0 X fl Si 

South 
Dakota 

204 
420 
tt 

% 40 0 0 20 0 ..S^fl 4 South 
Dakota 

204 
220 
13 

4 01 0 0 0 0 
" 

40 

Tennessee 
204 
020 
tt 

7 01 0 0 0 0 a % 

Q d o b a F D D 1.9.13 amendod 7.2.1312/2013 -5S 



State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened ensTerminat 

ions 

Non-Ren 
ewals 

Reacquired 
by 

Franchisor 

Ceased 
Operatio 
ns Other 
Reasons 

Acquired 
from 

Coroorate 

Outlets 
at End 
ofthe 
Year 

2€ 44 
2C12 

4 G G 0 ^ 

2043 

204 
020 
44 

% 23 8j2 

Texas 
2044 8 

2012 

204 
020 

12 

4412 

0 0 0 0 42 

GO 

16 

4415 

2011 0 Jhir 

VirqiniaUiaJi 

304 
422 4§2 22 fi 482 

204-
220 

204-
020 
_Ji_ 

# 0 % 0 44-1 

240 00 2j0 

Washington 
Virginia 

204 
420 

204 
220 

212 21 80 4j2 

412 4j2 

2011 0 

vVgshinqton 2012 

2013 

West 
Virginia 

204-
020 
11 

42 40 fi V 

2044 
2042 

0 0 
0 

0 
0 

0 
0 

0 
0 . 

Wisconsin 412 
\_K. 

3040 ^ 34 
204 

20.13 

002 +2 

a .ta 

j , o 

a-3 

Q 

m 

0, 0 

^ a 

^.43 ^M-

34* 

Wisconsin 

2011 
2012 

2013 

: 

34 

lag 

o 

.^K fl 

M 
36 

i l 

Wyoming 

204 
02fl 

UL_ 
2012 t^z i d i.SL 4 # 
2013 2 

Manitoba, 2011 % 0 is. 
Q d o b a F D D 1.9.13 amondod 7.2.13,1212012 -5Z 



State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened 

Termina-ti 
onsTerminat 

Non-Ren 
ewals 

Reacquired 
by 

Franchisor 

Ceased 
Operatio 
ns Other 
Reasons 

Acquired 
frbm 

Corporate 

Outlets 
at End 
ofthe 
Year 

State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened 

jons 

Non-Ren 
ewals 

Reacquired 
by 

Franchisor 

Ceased 
Operatio 
ns Other 
Reasons 

Acquired 
frbm 

Corporate 

Outlets 
at End 
ofthe 
Year 

Canada 2012 a a 2 2 fi fi fi fi Canada 

2013 W 1 a .. <k o d k f i \ i 0 . "A: 

TotateMaa 

2011 2 a 2 2 2 fi fi fi 

TotateMaa 
2012 22 32 0 0 0 0 fi 4fi TotateMaa 
304 
02Q 
13 

35% 341 42 0 # 0 2% 3371 

Totals 

2011 337 42 0 0 32 9 fi 338 

Totals 2012 338 32 0 0 46 13 fi 311 

2013 m M X 1 12 M a m 

Table 4 
Status of Company-Owned Outlets' 

For Years 20402011 to 20422043 

State Year 

Outlet 
s a t 

Start 
of Year 

Outlets 
Opened 

Reacquired 
f rom 

Franchisees 

Out 
lets 
Clo 
sed 

Outlets 
Sold to 

Franchisees 

Outlet 
s at 

End of 
Year 

2040, % | 3 I 1 a .W. G % • 44 | 
2011 11 2 0 0 0 13 

California 2012 13 2 0 0 0 15 
Colorado 

2013 ; 16 ^ fl « . Q 
1 
fl 

^ a £ 
2WO 
2011 §352 4fl 0 0 0 53 

Colorado 
2044 
2012 53 61 0 0 0 5 3 M 

2042 
2013 § 3 M 1 0 0 0 §455 

Florida 
2040 
2011 

0 0 0 0 0 0 

Conneptiswt 201% fl ^ fl ; ̂  fl fl # \ D # fl 
2013 a 1 fl fl Q 1 
2011 0 0 2 0 0 2 

Florida 2012 2 0 0 0 0 2 

2010: / 2 4* : f l ^ %r fl ? £ & : \? fl 

i n ' : _ i j _ L . _ 

2040 

2011 
4afl §fl 0 0 0 23fl 

Himois idabfi 2012 fl fl fl fl :v fl fl 
201? : a % iy i ir-' 2 fl A ' # 2. 
2011 23 2 0 0 0 25 

2012 25 4 0 0 0 29 

m . 22 W & 0 4 k ^ . 1 

a ^ , ^ : I f l , 

Qdoba F D D 1.0.13 amondod 7.2.1312/2013 -aa 



State Year 

Outlet 
s at 

Start 
of Year 

Outlets 
Opened 

Reacquired 
f rom 

Franchisees 

Out 
lets 
Clo 
sed 

Outlets 
Sold to 

Franchisees 

Outlet 
s at 

End of 
Year 

2044 
2.0.11 0 0 020 0 0 ©2Q 

Indiana 2044 Q 0 1 38 0 0 1 30 | 
2012 20 0 2 0 0 22 

2013 22 4 1 fl fl 27 
•204-0 
2011 0 0 0 0 0 0 

Iowa 2G# 6 0 r ; - - ' 0 G | 0 1 
2012 0 1 0 0 0 1 
2013 1 1 0 fl fl 2 
2040 

0 0 0 0 0 0 

Kentucky 
2044- | ; 9 0 0 G | 0 © 

Kentucky 
2012 0 1 18 0 0 19 
2040 
2013 oia 02 0 0 0 022 
2011 0 0 0 0 0 0 

Maryland Ma inp 2012 0 0 400 0 0 400 
2040 

2 m 
0 01 400 0 0 # 1 

2011 r-i Q 0 L 0 fl fl 3 0 
Marvland 2012 fi a 10 fl fl ' J ^ 

2013 i f i 2 0 fl fl 12 
2011 16 2 0 0 0 18 

Massachusetts 2012 18 3 0 0 0 21 
2048 
2013 3§21 G2 0 

0 
£ 

0 SSH 

Michigan 
2011 25 5 0 0 0 30 Michigan 
2012 30 8 3 1 0 40 

2013 5 0 fl fl 45 
2040 
2011 3 0 0 0 0 3 

Minnesota 2044 3 6 0 0 0 1 3 | 
2012 3 1 0 0 0 4 

2013' 1 ^ # s 1 1 2 * * : fl : ̂ #!4-'-
2640 
2011 24 Gl 0 0 0 3425 

Missouri 2044 | 24 4- ; 0 1 G | 0 1 35 | 
2012 25 0 0 0 0 25 
2013 L t25 fl ; fl 5 fl 20 
2011 j & j i . • A:.,:! ̂  & 0 ^ k fl _ fl 

Montana 2012 mil- fl # ' & ' 0 ^ r fl fl 
2040 0 0 01 0 0 ol 

Q d o b a F D D 1.9.13 amondod 7.2.1312/2013 -sa 



State Year 

Outlet 
s at 

Start 
of Year 

Outlets 
Opened 

Reacquired 
from 

Franchisees 

Out 
lets 
Clo 
sed 

Outlets 
Sold to 

Franchisees 

Outlet 
s at 

End of 
Year 

2013 

Nebraska New-
2011 0 1 6 0 0 7 

Nebraska New-
2012 7 0 0 0 0 7 

2013 z fl fl fl Q 2 

New, 
Hampshire 
& 

2011 Q fl fl fl fl fl 
New, 
Hampshire 
& 

2012 . fl fl fl fl fl fl 
New, 
Hampshire 
& 2013 -A- : fl - m fl -* fl XA 

2040 
42 2fl 81 0 0 Slfl 

NewJersev 2044 | a | 6 4 0 0 44 | 
2012 10 1 0 0 0 11 

2013 ^ " -0 ' 2'%- fl .12 -

New York 

2040 
2011 

6 61 0 0 0 6Z 

New York 
2044-
2012 01 1 0 0 0 ?s New York 

2042 
2013 m 42 0 

0 

z 
0 % 

Ohie-North 
2040 
2011 4fl 4Q 0 0 0 2fl 

Dakota 2012 fl fl fl fl fl fl 
2013 fl ft A fl o :: 4 

Ohio 

2011 2 2 0 0 0 4 

Ohio 2012 4 1 0 0 0 5 
2040 

2sm 25 2ft 0 
0 
2 02 4fl 

Pennsylvania 
o ^ n f h D i l r n t n 

2011 4 2 1 0 0 7 
Pennsylvania 
o ^ n f h D i l r n t n 2012 7 2 0 0 0 9 

2013 2 4 1 4 fl I f l 
2040 

0 0 02 0 0 02 

o _ r, , . 2044 | 0 0 2 0 0 | 2 | 
2012 2 0 0 0 0 2 

2013 62 0 0 0 0 02 

TemTennesse 

£• 

2011 0 0 0 0 0 0 
TemTennesse 

£• 
2012 fl fl £ fl fl £ : TemTennesse 

£• 2042 
2013 65 0 #fl 

0 
2 

0 §2 

Virginia 

2040 
2011 0 0 0 0 0 0 

Virginia 2044 
2012 

0 0 0fi 0 0 02 
Virginia 

2042 6S 6 1 m 0 0 aa 
Q d o b a F D D 1.9.13 amondod 7.2.1312/2013 -aa 



State Year 

Outlet 
s a t 

Start 
of Year 

Outlets 
Opened 

Reacquired 
from 

Franchisees 

Out 
lets 
Clo 
sed 

Outlets 
Sold to 

Franchisees 

Outlet 
s at 

End of 
Year 

mz 
2040 
2011 ma 1 0 0 0 4§ ia 

Washington 2044 | 48 4 | G 6 £ 40 Washington 
2012 19 0 0 0 0 19 

2013 IE 1 2. 2 2 20. 
2044 

2011 
4571 

sa #25 #22 0 0 438245 

Totals 
2044 438 25 32 G 1 0 | 245 | 

Totals 
2012 245 26 46 1 0 316 

2013 - 216 ; M r # 
fi 
4 # 2M. 

"During the period June 15, 2013 through September 29, 2013, Qdoba plans to close 
approximately 67 company-operated Qdoba restaurants. 

REM, f PAGE INTENTIONALLY LEFT BLANK 
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Table 5 
Projected Openings for Upcoming Fiscal Year 

State 

Franchised 

Agreements 

CommittedSianed 

But Outlet Not Open 

Projected New 
Franchised 

Outlets in next 
Fiscal Year 

Projected New 
Company-Owned 

Outlets in 
Current Fiscal 

Year 

Alaska ^ 4- ' 4 v: 0 
Arizona 441 40 0 
Arkansas 4 a 0 
California 4 J 4 0 
Colorado 20 02 44 
Connecticut 0 0 3 

22 0 
Georgia 3 : 4 0 
Florida % 0 4: 0 : 4 \ r.r 4 ; ^ 
Wake 4 0 0 
Illinois 402 02 0 
Indiana 02 42 01 
Iowa 04 42 42 
Kansas % 43 0 
Kentucky 23 01 01 
Maryland 2 0 2 
Massachusetts 0 0 01 
Michigan 5 02 02 
Minnesota 01 01 3 
Mississippi 4 0 0 
Missouri 41 42 0 
Montana 42 1 0 
Nebraska 0 0 42 
Nevada 4 4 0 
New Hampshire 0 0 31 
New Jersey 0 0 41 
New York Ga 02 44 
North Carolina 43 42 0 
Ohio 8 1 0 
North Dakota 2 2 2 
Oklahoma 5 34 0 
Pennsylvania m 01 01 
Rhode Island 0 0 21 
South Dakota 21 1 01 
Tennessee ^ 0 3 "a. 1 . 2 
Texas 234 21 0 
Utah 21 21 0 
Virginia 01 0 02 
Washington 0 42 42 
West ViroiniaA, .^B/. 2,3K ' 2 
Wisconsin 403 3 0 
Wyoming 1 1 0 
TOTAL 444Z2 4022 
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The fol lowing is a list of the names, addresses and telephone numbers of all 
f ranchisees who have signed a Development Agreement and/or Franchise Agreement, but 
who have not yet opened an outlet. 

+ 

f ^ ; Greens:%stawmnt#̂ C__ t ^ 
NMK̂ AtaHoJSaisJakH " '' 
J c i m ^ d S U t e m . ftPh^OV/ 

K 

'smwmmm., 
safflssL • & .•• 

. • ; .Z. - J- ' 

.-Seven Hiils Irfe ' 

. Name-: :-Rag#?a4avarttlY:#,; 

Q̂in"ê §Ystgmr7/5/2Q12 

'Wi Q' mmmmfrsUe 10ff 
M R C h a n i c s b M m . P A i y n s n t 

; PH- f7i7>3n3-ns8n . ^ 

T ^ 
^Statbs^FA-SihQie-Uhit 
Noh-TrNition^ : % 
Pevelppment 

^ m ^ M m j ^ L i ^ ^ ' ^ 
MWW*r%: 

^Q i r i gd -Svs tem: 1/4/2013, X&S 

373 TimhR-rlinfi Parkwav • ;. • 

;Vi@R%rY^'26fWK-^^ 
PH -mA) 865-2222, < • 

- V M - J ' t ' f ' f 

V 

, ^ f ^ V M , " H 

^ r *4 
Big Red Bumtos, LLC •• .. % 

ickScharlow : 
-jQjned-System: 8/13/13 

3Q48:Wvat tPr i ve t ; ] 
^inQ#m:)fA2M(}1 
PH :f?70^5afi-7S1? - . 

dAA* 

*••*, 
.mmm###%. 
P êlopment - .v • - ; Salaa Prettrere. LLP 

N a n f ^ M h Q n f P g g e -
-jQipgd System; 4/29/13 

•P.O. Hew B?7fi-- - -.. 
iRari i i^h. KY47nn?-' r-
PH:.V402^ 290-1648 • ' v 

' \ f V - / / k " v ' h W V 

S t a t u s : DA ^ 5 units* 
' f w r - ^ i f H ^ . t s * ' ^ 
^ W y X . : ^ ! ; . * 1 ^ . 

The fol lowing franchisee signed a non-traditional franchise agreements, but has not 

yet opened a unit. 

< r r ^ 4 r # 
Name: AnandPotel 

^ p i h b ^ y p ^ i i X ^ ^ I ^ 

-'A 100 Easf'po&ofeQh'lAvenubi \\> 
' U 6 h e G k % r # ^ 0 ^ ^ $ l ^ 
PH (769)226 6588-' 

' . ~. 
-Stat'cis: TA Single Unite a'< 
- i.-- -=,^-t f-^>^>l \-"H

rll % ,( \X 

Gme^Rootoumntc L L C J / , . 
. : Namp:,:Atman Kad^kia^ '• , „ 

'jMne^^6%::]W^^iS4K 

: i42%jPu,yy-pnyoA368 y 
.Ifvina*p^ag60g ; ; : : 

t : i ;i i 

W ' i - • 1 

* t 

Status; , ^ - "3 uniW 

a% 
j&lew W e ^ FrMh.G.of%^t^Ci;@:% & - „ 

* - H - -

/ 7 0 ^ R # * ^ r ; ; 1 
^ a n ^ % M % 62p7!B 
% k (#6^%;§)7^%^ 

* ^ 
1 ^ 

»% 
j . . . i . . 

Status:! D/j.;-" w ^ 
V K'k " i h -* < • '< 9 u 

BBl^.tNorprGbot W . ^ t > r j g ^ ^ 
, t * ^ . ^ S* «r f t % p W k ^ % * C 

.Name::EqoEGte^ ^ ^ i f f A p y x ^ 

< Ff 

^ ^ t : " - ; 

^ H - g ^ M ^ G o a y ^ ^ ; * 
""-'A '= l l / f f f ^ ' " * ^",-HSH=- -r 

. W & V # # g & ! , Og; t : % ^14 f # 

.NQmo^8i^i fW*kulSr^% 
X# 2Q12 

^ W C h o o n o y Or lvd i ' I f ) ! < 

JH%S17)76p )3^g ; ^ i s i i i l i t 
(90 Thbn^Gbn Ppyhtdf Road 

^ ^ e ^ ^ ^ m ^ % 2 6 ' api&gc&t ^ 

% f '1*4 \ ) 

;E^%lppmpRf ^ f 
^ : : ; > f ̂ t^y^^Qkr; ai ^ 

^ ^ Q % b R D b d ^ D r ^ & ' 
' H i m b o ^ o ^ ^ 

r J ™ ^ S i A % ^ 
tx: :StdtUGr#^:^unit&>!I : 

Sfy^Mf 

- • f J ( 3 W ! § # 6 m ^ # j 

^ I ^ d ^ ^ ^ l ^ . . 
^digqK,34S;3Q!ljlO z i ^ ^ 

# ^ # ' S ^ f l ^ # ' r 

t i / i * f / / T f t f ) 

r 3 , W d % 5 c ' ^ M a ^ f 
' + 1 ' ' jr -' 1 * t* S 'I \ k "H f T "l ^ T t f ' 

• £ 'I v w i , * ¥ fX't " i . " ' " ^ ^ a ^ : -

St^^F/^rglhblo.Unlt ^ 
pevefe^m^ .* ; j 

#' y j^B* vK^'? * > <t :Lak%to&3h6 - ' ^ f t * w i - * ^ . H . I W . H * 

; s # 9 ' i w ^ $ % ^ 
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Joined System: '2-10-2043 PH: (336) #^6401 "0-

Fresco Food Group, LLC 
Name: David Bookman 
Joined System: 1 26 2011 

4046 WestrMge Drive 
Mason, OH 45040 
PH: (513) 229-3697 

Status: DA 3 units 

Franchisee: Seven Hills Inc. 
Name: Raghu Tadavadhy 
Joined System: 7-5-2012 

5010 Lenker Street, Suite 100 
Mechanicsburg, PA 17050 •• 
PH-: (717)909 0580 

Status: -FA • Single Unit 
Non-Traditional 
Development 

Ffanehiseo: Dooptaran QMG, Inc. 
Namo: Doopindor Singh 
Joined System: 7 5 2012 

5201 Central Fwy. #104 
Wichita Falls, TX 76306 
PH: (710) 207 3117 

Statue: DA 2 units 

Akers Invostmonts, LLC 
Name: Patrick Mors 
Joined System: '8-26-2011 

1323 Cottonwood Circle 
Sheridan, WY 82801 
PH: (970) 420-6866 

Status: 
FA - Single Unit 
Devolopment 

Sodexo Operations. LLC 
Name: John Wright 
[joined System: 8/31/2013 

6081 Hamilton B(?u|gyard 
Allentown, PA 181Q6 
'H: (610)395-3800 

status; Master Franchise 
Agreement 

The following is a list of the names, addresses and last known telephone numbers of 
all franchisees who have had their Qdoba restaurant franchise outlet(s) terminated, 
cancelled, not renewed or otherwise voluntarily or involuntarily ceased to do business under a 
Franchise Agreement during the most recently completed fiscal year ended September SOy-
2012.29. 2013. or who have not communicated with us within the ten (10) weeks preceding 
the date of this disclosure document. 

If you buy this franchise, your contact information may be disclosed to other buyers 
when you leave the franchise system. 

thasod Closed or Franchises That Have Cease* 

Franchisee: Buona Ventures, LLC 
Name: Peter Shipman 
Joined System: 6/5/03 

401 E. Stadium Blvd. 
Ann Arbor, Ml 48104 
PHf4#4.368.4108 ; 

Status: No, left system 
If "no," date left: 10/17/11 
If "no," reason: Corporate: 
acquired 3 units ;::.;. 

Franchisee: QCarolina Restaurants, LLC 
Namo: Tom Lewjoon 
Joined System: 7/28/08 

10915 Southern Loop 
BWr 
Pineviile, NC 28134 
PH: 70,4.731.8446 : 

Status: 5 Units transferred to 
a current Franchisee and 2 
Units closed 
Still Active? Yes 

Franchisee: Richmond Mexgrill, iAJC 
Namo: Bob Means 
Joined System: 1/25/02 

9900 Shelbyville Road 
Suite 6 
Louisville, KY 40223 
PH: 502.426.9449 

Status: No, left system 
If "no," date left: 12/10/11 
If "no," reason: Corporate 
acquired 8 units 

Franchisee: MADALEXWAG 
Name: Scott Edelstoin 

25 Cambridge Road 
Soar^dalo, NY 10583 

Status; No, left system i i i 
If "no," date left: 4/18/12 
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Joined; System: 4/21/05 PH: 917.502.4384 if "noj reason: Closed one 
rystem 

Franchisee: T&J Fresh Mox, Ltd. 
Name: Tom Gooding 
Joined System: 0/24/03 

24500 Chagrin Blvd. 
Beachwood, QH 44122 
PH: 440.740.0357 

Status: No, loft syotom 
If "no," date left: 4/23/12 
If "no," reason: Ownership of 
7 Units assumed by partner-
and exited system 

Franchisee: Q Mex of Maryland, LLC 
Name: Brad Hoag 
Joined System: 8/28/02 

1937 Greenspring Drive 
Timonium, MD 21093 
PH: (410)561 3100 

Status: No, left system 
If" no," date left: 7/23/12 
If "no," reason: Corporate 
acquired 10 units 

Franchisee: 4G Management, Inc. 
Name: Brandon Graspointner 
Joined System: 12/8/06 

2250 Rockofollor Drive 
Suite 7 
Ceres, CA 95307 
PH: (704)538 9500 

Status: No, left system 
If "no," dato loft: 7/30/12 
If "no," reason; 8 Units 
Closed Voluntarily 

Franchisee: Adobo Enterprises, LLC 
Name: Greg Willman 
Joined System: 3/13/1008 

5625 N, Post Road, Ste. 
403 
Indianapolis, IN 46216 
PH: (317) 634-2809 

Status: 1 Unit Closed 
Voluntarily 
Still Active? Yes . 

Franchisee: Q&S First Invostmonts, Inc. 
Name; Bassam Qdeh 
Joined System: 2/23/05 

1915 Pine Street 
Grand Prairie, TX 75050 
PH: 469.865.1300 

Status: 1 Unit Closed 
Voluntarily 
Still Active? Yes 

Franchisee: ZT of Louisville, LLC 
Name; Don Doyle and Mike Grisanti 
Joined System: 3/21/98 

333 East Main Street 
Suite 304 
Louisville, KY 40202 
PH: (502) 379.8540 

Status: No, left system 
If "no," date left: 2/20/12 

If "no/' reason: Corporate 
acquired 25 units 

E - g g r - r 
The following is a list of dovolopors who have not fulfilled their Develbpmont Agroomont, 

resulting tn a termination or other inactivity of the Development Agreemont at issue, and 

loss of an exclusive Development Area. Many of those Devoiopers remain in the System 

as franchisees, and may be offered the right to develop additional restaurants in the future. 

•enewed Development 

Developer: Big Burritos, LLC 
Name: Travis Bolster 

11/1/07 ! 

15 Jubilee Point 
.'•Hattiotsburg, MS 30402 
PH: 601.466.0466 

ermi noted 
Date terminated: 10/7/11 

; Still Active? Yes, 1 unit open 
' ^ i K t t i l ^ ^ ' ' - . . 
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Dovelopor; EDGO Enterprises—Wichita, Inc. 
Name: Ed Melvfa 

- Joined System: 9/8/08 u 

15421 FM 1954 
Wichita Falls, TX 76310 
PH: 040,60213016 

Status: DA Terminatod 
Date terminated: 10/12/11 
Still Active? Yes, 1:unit-
epeo 1V' 

Developer: QCarolina Restaurants, LLC 
Nome: Tom Lewi son 
Joined System: 7/28/08 

10915 Southern Loop Blvd. 
Pinovillo. NC 28134 
PH: 704.731.8^6 

Status: DA Terminated 
Date-termmated^ia'O^W-
Still Active? Yes, multiplo 
units open > ; 

Developer: Q-Mex Gl, LLC 
Name: Tom Middloton 
Joined System: 4/7/09 

2716 W. Old: Highway 30 
Grand Island, NE 68803 
PH: 308.382.2550 

Status: DA Terminated 
Date terminated: 12/14/11 
Still Active? Yes, 1 unit, 
open 

Developer: Wiosor Enterprises, Inc. 
Namo: Jerry Wieser 
Joined System: 4/10/08 

1415 Donna Lynn Drive 
Jackson, MO 63755 
PH: 573.450.7971 

Status: DA Terminated 
Date terminated: 2/10/12 
StilWVGtwe?—Yesr-Wnit-
epen 

Developer: Kosmoc Hospitality, LLC 
Name: Shawn Koh 
Joinod System: 12/5/08 

11163 Willow Green Way 
Marriottsville, MD 21104 
PH: 443.540.6312 

Status: : DA Terminated 
Date terminated: 3/23/12 
Still Active? Yes, multiplo 
units open 

Developer: Rojo Calionto Rostaurantes, inc. 
Name: Michael Bladow — ' 
Joinod System: 3/10/04 : 

5055 Avonida;EncinaG; #200 
Carlsbad, CA 92008 
PH: 760.476 3411 

Status: DA Terminated 
Dato torminated: 4/23/12 
Still Active? Yes, multiple 
units open 

• Developer: Scott's Q Restaurants, Inc 
Name: Nicholas N. Scott 
Joinod System: 6/23/10 

Executive Suites - HGI 
2225 Downs D r i v Q ^ - f e : 
Erie, PA 16500 
PH: 814.397.2101 

Status: DA Torminated 
Date terminated: 4/23/12 
Still Active? Yes. 1 unit 

Status: Closod 8 Storoo and 

Franchisoe: 4G Managorhbnt Inc. • ''' t-
Name: Brandon Graspointner 
Joined System: 12/8/06 • 

2250 Rockofeller Dr., Ste. 7 
Geres, CA 95307 
PH: (209) 538-9500 

DA terminated 
Dato terminated: 7-30-12 
Still Active?: No, left the 
system; . 

Franehisoo: Perseus, Inc.: 
Name: Demetrios Florokis 
Joined System: 1/20/11 

1220 Richmond Road, Unit 

* ' 
Williamsburg, VA 23185 
PH: (757) 846 6060 

Status:; DA Torminatod 
Date terminatod: 8 612 Still 
Active?: Yes, 1 unit open 

- Franchisee: QD Food Enterprises, Inc. 
•Namo: Joseph Wong 
Joined System: 10 10 11 

930 Executive Way, #200 
Redding, CA 96002-0211 
PH: (530) 222-1311 

Status: DA Terminatod 
Dato torminated: 6-18 12 
Still Active?: No, loft tho 
system 

Franchisee: AVM Dovol.opmont Inc.,/ 
Name: Akash Gupta 
Joined System: 0 27 11 

Harbour.glaco 
Sugarland, TX 77478 
PH: (512) 650 4861 

Status: DA Terminated 
Date terminated: 9-4-12 Still 
Active?: No, loft tho system 

.Franchisee: Great Wraps, LLC 
Namo: Richard Holland 
Joined System: 5 1 00 

1515 N. Academy Blvd. 
Colorado Springs, CO ; 
«8G0@ ^ 
PH: (719) 955-2047 

Status: DA Terminated 
Date terminated: 9-7 12 Still 
Active?: • Yes, 1 unit open 

Franehisoo: Adobo Enterprises LLC 5625 N. Post Road, Ste. 103 Status: DA Terminatod 
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Namo: Grog Will mom ; i 
Jomod System:: 3-13-1998 

Indianapolis, IN 46246 
PM: (317) 6^4 2800 ' 

Dato torminatod:,9 27 12 
Still Active?: Yos, multiple^ 
units open 

T e r m i n a t e d . R e p u r c h a s e d . C l o s e d o r F ranch i ses Tha t Have Ceased Opera t i ons 

Franchisee: QCarolina Restaurants. LLC 

Name: Tom Lewison 

Joined System; 7/29/Q8 . ft 

10915 Southern Loop 

mw. 
Pineviile NC 28134 

PH: 704.7^1.8446 

Status; 1 Unit Closed 

Voluntarily 
Still Active? Yes 

Franchisee: Aztec Partners. 11 C 

Name: Greg Willman 
Joined System: 3/13/1998 

5625 N. Post Road, Ste. 

M f * 
Indianapolis, IN 4621G 
PH; (317) 634-2809 

Status; 1 Unit acquired by 

Corporate 
Still Active? Yes 

Franchisss; Q&§ First Investments. Inc. 
Name: Bassam Qdeh 

Joined System: 2/23/05 

1915 Pine Street Status: 2 Units Closed 
ypluntarily 
Still Active? Yes 

Franchisee: 
Name: Marc 

"sing, Inc. 

Joined System; 5/30/05 

16 Pinnacle Point 

L i f e . PA 17543 

PH: (717) 236-6965 

Status: No. left system 

If 'no." date left: 11/05/12 

If "no." reason; Corporets 
acquired 1 unit 

Name: Patrick Gagnce 

jQined System; 12/8/05. 

113 W. Public Square 
Glasgow. KY 42141: 
PH: (270) 651-9302 

Status; No, left system 
If "no." date left: 12/09/12 

If "no." reason: Closed two 

units and exited the system 

Franchisee: EDCQ Enterprises 

Wichita, Inc. 

Name: Ed Melvin ^ ^ ; 

Joined System; 09/09/09 

# 
15421 FM 1954 

Wichita Falls. TX 76310 
PH: (940Y 692-3016 

Status: No. ieft svstem " 

If "no." date left: 12/10/12 

If "no." reaspn; Trgnsferreti 
one store to franchisee ; 

Franchisee:- Stine Restaurant Group 

Name; Adam Stine 

Joined Svstt 

10621 North 43 * Avenue 

Phoenix. AZ 85029 
PH: (602V689-1414 

Status: 1 Unit transferred to 
Franchisee 

Still Active? Yes 

Franchisee; PMQ Investment Group, Ing, 
Name: Lee Maloof ^ 

Joined System; 

270 Center Drive. Suite 

^ # ^ -
Vernon Hills. IL 60061 

#1-9714 

Status; 1 Unit transferred to 
Franchisee and 2 Units 
Closed Voluntarily n 
Still Active? Yes 

Franchisee; Quality Fast Foods, Inc, 1 1QQ3 HHflh Wallis Road 
South. Suite G-6 *: 

Status- 1 Unit Closed 
Voluntarily 
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jvlame; Keith Trahan 

Joined Svstem: 8/12/03 

Lafavette. LA 70508 Still Act ive? Yes jvlame; Keith Trahan 

Joined Svstem: 8/12/03 
PH: (337)234-8442 

Fmnchi^,; . QhlMEX,Restaurant Group, o o / ^ - i i i, . n : j « _ r > i . . j Status: No. left svstem 
Inc. 

Name: Michael Burke 

2301 Hunters Ridae Blvd. 
Rpavpmrppk O H 444?4 If "no," date left: 12/31/12 Inc. 

Name: Michael Burke PH- {Qr*7\ ATQ-QCilA If "no." reason: 2 units 

Joined Svstem; 2/12/02 
transferred to Franchisee 

Frannhi'SAA Rivpr O 1 1 Cl 3522 Woodburv Park 

Name; Grant Hensrud 
Drive South 

PH; f701)250-21?9 

If "no." date left: 12/31/12 

If "no " reason Oomorate 

Jo inedSvRtem- 8/7/03 

Drive South 

PH; f701)250-21?9 acquired 5 units 

Franchisee: O S A Strateaic Assets. LLC 
26650 The Old Road. 

Th i rd Floor Status: 1 Unit Closed 
Name; Paul Morad 

Valencia, CA 91351 
Voluntarily 
Still Act ive? Yes 

Joined System; 5/17/09 PH: (661)296-6767 

Franchisee: S P E K Food. LLC 4221 W a ^ h i n n t n n Avpnup Status: No. left svstem 

K I f l i r v ^ j - v - D r i f K " * ^ O rtrti i f i l Evansvi l le. IN 47714 If "no," date left; 1/1/13 
Name, r n n c e a a m u e i 

Jo ined Svs tem: 7/13/10 

PH f812V 760-7503 If "no," reason: 1 unit Name, r n n c e a a m u e i 

Jo ined Svs tem: 7/13/10 
transferred to Franchisee 

Franchisee T & J Fresh Mex Ltd 24500 Chagrin Blvd,, 
Status: 1 Unit Closed 

f * \ i M I A _ t ! . f \ \ / _ 
Name; Matthew Roddy 

Suite 105 
Beachwood . O H 44122 

Status: 1 Unit Closed 

f * \ i M I A _ t ! . f \ \ / _ 

Joined Svs tem: 4/23/12 PH; (440) 740-0357 Still. Actiye.?, Yes 

Franch isee - C C Nor thwest LLC 690 N Meridian Suite Status: No. left svstem 

Name: Stanley Pine 
108 

Kal isoel l . MT 59901 
If "no." date left: 3/18/13 

If "nn " rAa<;nn' Onrnnrafp 

Joined System; 12/28/97 P H : ( 4 0 ^ 7 5 5 - 7 3 9 5 acquired 6 units 

Franchisee: D M Franchis ing. LLC j o 7 M r i a l f Q t r o e t 
Status: No. left svstem 

Name: Donald McLean Witz, PA 17543 If "no." date left; 7/29/13 
I f " n / - * " p f \ n f t • A i i n i t 

Joined System; 1/4/10 
P H : 7 7 1 n 385-4517 IT no, reason, i unit 

transferred to Franchisee 

Franchisee: V K C Management . LP 322 Jul ie Rivers Drive S ta tuv 1 Unit Closed 

Name Brii Aarawal Suaar land. TX 77478 Voiuntari lv 

-Jo ined Svs tem: 6/23/10 
P H : ^281^ 269-7605 Still Act ive? Yes 

-Jo ined Svs tem: 6/23/10 

JEcanPhisee; Bullys Burritos, LLC 
><-'' ~h"-

^ . t -

l i o Bassett Lane Q t n t n c - P A Q i n n l o I I h i f 

Name: Rvan Henderson Madison. MS 39110 Develooment Terminated 

Joined System; 11/15/11 

i -

PH: ( 3 0 1 ^ 4 1 - 2 8 3 7 Still Active? No 

Franchisee: Appalachian Partners, LLC 9O Thompson Povnter 
Q t a t i i c P A Q i n n lea I I n i t 

Name: Richard Conlev 
Boast 
London KY 40741 

Development Terminated 

Joined Svs tem: 2/26/12 PH; (609) 979-6879 x4 
Still Active? No 
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Franchisee: HMS Host 
.:. * ^ ;\ 

Jo ined Svs tem: 6/29/07 

6905 Rnnkledne nr ive 

Bethesda. MD 20R17 

PH: (240) g94-41 QQ 

Status: 1 unit closed due to 
•FA Not Renewed. y 
Still Active? No 

Franchise CapjtQl Q Restaurants. tUQ-
Name;̂  Richard, PawlowsKi 
Joined Svs tem: 7/12/05 

152 Wes t 5 7 * Street 

46? Floor * -

New York, NY 10019 

PHi m ?) ?77-5fi?0 

Status: 1 Unit ClosW 
Voluntari ly 

Still Active? Yes 

Franchisee: Double R Equity Partners. 

L L C ' ^ ' " ' ' ' 

Name: Robert Lyop - • * 

• Ioined Svstem: 5/22/03 . 

20 Indian Hill f^pad 

Towaco. NJ 07082 

PH: (973) 909-9538 

Status: 1 Unit Closed 
Voluntari ly 
Still Act ive? Yes ' 

Franchisee: Kim Geo, inc. 

Name; George QQX 
Joined System; 10/5/2011 

2708 Queensberrv Drive 

Hunt inqtown, M P 20639 

P H r (240) 644-6541 

Status: 1 Unit Closed 
Voluntari ly 
Stili Act ive? No 

Franchisee: JED Deve lopment . LLC 

N a m e s W a d e Onev -

Joined SYStsm: 9/21/04 

9600 Delegates Drive 

Or lando. FL 32837 

PH; ( 4 0 7 ) 8 7 6 - 1 8 9 3 

Status; 1 Unit Closed 

Voinntarily 

The following is a list of deyelopers who have not fulfilled their Development Agreement, 
resu l t i ng in a t e r m i n a t i o n o r o t h e r inac t i v i t y o f t h e D e v e l o p m e n t A g r e e m e n t a t i ssue , a n d l oss 

o f a n e x c l u s i v e D e v e l o p m e n t A r e a . - M a n y o f t h e s e D e v e l o p e r s r e m a i n in t h e S v s t e m a s 

f r a n c h i s e e s , a n d m a v b e o f f e r e d t h e r ight t o d e v e l o p add i t i ona l r es tau ran ts in t he f u t u r e . 

Terminated, Inactive or Nonrenevred Pevelgprnent Agrlements 

Developer; New West Fresh Concepts, LLC 

Joined Svstem: 1/26/11 i - - * 

706 Santa Pallia 
Solana Beach, CA 92075 
PH: (85^729.878} ' 

Status; PA Terminated -
Pate terminated; 2/1/13 
Still Active?: No. left the ~ 

svstem 

Peveloper; KTAAP. Inc. 
Name; Keyin Pcgue 
JoThed Svstem: 3/3/08 

2401 West Cabana Courf 

Pgpria, 1161614 i 
PH; (309) 253-6511 

Status: DA Terminated • 

Pate terminated; 1/22/13 . 

AUive?; Yes, multiple' 
units open 

Developer: Fresh Made Foods. LLC 
Name: Tim Vsllecg: ^ f 
Joined System; 8/7/07 

1122 Oxford Crescent 

Atlanta, GA 30319 
PH: m78M78.0048 

Status: DA Terminated 

Patetermingtgd;, 9/9/13 , 
Still Active?; Yes, multiple 
units open , 

Developer: QMG Vail. LLC 

Name; Jgmes Ccmerfgrd 
Joined Svstem; 4/6/1P 

•m 

27 Main Street. Suite 104W 

Edwards. CQ 81632 ^ 
P ^ ^ ^ M , 

Status: DA Terminated 

Pgte terminated: 6/19/13 

Active?; Yes, multiple 
units open 

PSYSloper; Aatec Partners, LLC 5625 N. Post Road. Suite Status: DA Terminated 
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Name; Greg Willman 
Joined System; 3/13/98 

103 

IndianWIs, IN 46219 
PH; (317) 634-2809 

ited: 7/1/13 

Still Active?: Yes, multiple 

units open 

Developer: VKC Management. LP 

Name; Brii Aorawal 
Jeined System;, 6^3/1 Q- •, 

322 Julie Rivers Drive 
Suaarland. TX 77478 
PH: (281 y269-7605 

Status: DA Terminated 

Date terminated: 8/1/13 

Still Active?; Yes, multiple 
units open " 

ITEM 21 
FINANCIAL STATEMENTS 

Jack in the Box Inc. has agreed to guaranty and assume the obligations of 
Qdoba under our Franchise Agreement with you. A copy of their Guaranty is attached as 
Exhibit G. 

Attached hereto as Exhibit A are copies ofthe audited consolidated balance sheets of 
Jack in the Box Inc. and subsidiaries as of September 30. 2012.29. 2013. and October 2, 
3044September 30. 2012: and the related consolidated statements ofearnings^ 
comprehensive income, cash flows, and stockholders' equity for the fifty-two weeks ended 
September 29. 2013: September 30. 2012,2012. and October 2, 2011, and the fifty-three 
weeks ended October 3, 2010. 201L -

Based upon the closure of approximately 67 company-operated Qdoba restaurants, 
Jack in-the Box inc. currently estimates it will incur pre-tax charges during fiscal 2013 of 
approximately $40 million, including an estimated $28 million in non-cash impairment charges 
and approximately $12 million in charges related to cash lease obligations and omployee 
severance costs. 

ITEM 22 
CONTRACTS 

Attached are copies of all agreements used by us regarding the offering of a franchise: 

Franchise Agreement Exhibit B-1 
Accepted Location 
Currently Authorized Trademarks and Service Marks 
Guaranty and Assumption of Franchise Owner's 

Obligations 
Authorization for Prearranged Payments 
Confidentiality and Non-Competition Agreement 

Non-Traditional Franchise Agreement 
Accepted Location 
Currently Authorized Trademarks and Service Marks 
Guaranty and Assumption of Franchise Owner's 

Obligations 
Authorization for Prearranged Payments 
Confidentiality and Non-Competition Agreement 

Exhibit B-2 

Development Agreement 
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Exhibit C 
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Development Area 
Minimum Development Quota 
Guaranty and Assumption of Developer's Obligations 
Confidentiality and Non-Competition Agreement 
Confidentiality Agreement 

Disclosure Acknowledgment Statement Exhibit F 

Amendments to Franchise Agreements and Exhibit J 
Development Agreements 
(State-Specific Addenda) 

Sample General Release Exhibit M 

ITEM 23 
RECEIPT 

The last pages of this disclosure document are documents acknowledging receipt of 
the disclosure document ("Receipts"). You should detach one receipt, sign it, and deliver it to 
us. You may keep the other for your records. 

Q d o b a F D D 1.0.13 amondod 7.2.13,12/21113 " Z l 




