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Paris, April 3th  
 

« World Leaders » Opinion Barometer 
Wave 3 – March 2009 

 

A Harris Interactive exclusive poll, in partnership with leading international news 
channel France 24 and the International Herald Tribune 

 
Methodology   

The latest poll was conducted online by Harris Interactive, in partnership with FRANCE 24 and The 
International Herald Tribune, among a total of 6,538 adults (aged 16-64) within France, Germany, 
Great Britain, Spain and the United-States;  and adults (aged 18-64) in Italy, from 25th February to 3rd  
march 2009. The data were weighted, where necessary, by age, gender, education, region and Internet 
usage to make it representative of the general population profile for each country. Propensity score 
weighting was applied to adjust for respondents' propensity to be online. 
 
Please note that any communication of these results has to be made with technical elements 
such as: survey methodology, fieldwork dates, name of the agency, sample size. 
________________ 
1. Note: This poll was conducted before the Pope publically spoke about the AIDS epidemic.  

The third edition of the international « World Leaders » barometer, conducted by market 
research agency Harris Interactive exclusively for FRANCE 24 and the International Herald 
Tribune, shows a sharp drop in popularity of Pope Benedict XVI, a global decrease in 

influence of world leaders, and the continued support from large majorities for Barack Obama. 
 

If the decrease in popularity of Pope Benedict XVI can be rationalized by the reinstatement of 
fundamentalist bishops1, the popularity but particularly the worldwide influence of the leaders 

seem to be weakened in the current context of economic crisis. 
 

At a time of palpable public anxiety, only Barack Obama seems to generates confidence and 
because of this retains his number one position in the ranking (popularity and influence). 
The survey also demonstrates waning popularity and influence of some other world leaders, 
most notably Nicolas Sarkozy whose significant drop in popularity in his native France makes 

him the second least popular leader behind only Gordon Brown.  
 

In summary and combining the 2 measures of popularity and influence, the top 3 remain static:  
1. Barack OBAMA 
2. The DALAI LAMA  
3. Angela MERKEL  

 

The next edition (May 2009) will allow us to measure the ongoing impact of the economic crisis 
on the popularity and influence of world leaders. May’s results will also demonstrate any further 
damage to Pope Benedict XVI popularity post his recent controversial airing of opinion on the 

African AIDS epidemic  
 

Results to be released on April, 7th, 2009, on FRANCE 24 and in the International Herald 
Tribune. 

 



 

The average is the arithmetical average of the 6 countries surveyed. Therefore, this average is not a 
survey result itself. 
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WORLDWIDE LEADERS’ POPULARITY 
 
The current economic situation seems to be having a palpable negative impact on world 
leaders’ popularity. While almost all worldwide leaders show a decrease in popularity versus 
January 2009, Barack Obama maintains an enviable level (80%), followed by the Dalai Lama 
who reaches 74% in popularity. 
 
Pope Benedict XVI sees the most significant decrease: this drop is almost certainly related to 
the controversy of the past few months (In particular the reinstatement of the fundamentalist 
bishops and the revisionist bishop in the Church) as it became the subject of worldwide 
debate and resentment. This decrease in popularity is particularly evident amongst German 
and French nationals (respectively -18% and -13% compared to January 2009). 
 
The next edition of this barometer will allow further measures of Pope Benedicts XVI 
potentially diminishing popularity and will establish the impact of his recent trip to Africa, 
most notably his commentary surrounding the AIDS epidemic and the efficacy of condoms in 
its prevention.  
 
In summary and combining the 2 measures of popularity and influence, the top 3 remains 
static with Barack Obama in first position, followed by the Dalai Lama then Angela Merkel. 
 
 

 
 
Result detailed in appendix 1.  
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NICOLAS SARKOZY AND GORDON BROWN IN TROUBLE IN THEIR RESPECTIVE COUNTRY  
 
There are striking disparities when focusing on world leader popularity within respective 
country of residence: 
Nicolas Sarkozy and Gordon Brown only garner 30% in positive opinion in their own 
country, whereas Barack Obama (68%), Angela Merkel (59%), José Luis Zapatero (48%) are 
markedly better perceived by their fellow citizens. 
 
 



 

The average is the arithmetical average of the 6 countries surveyed. Therefore, this average is not a 
survey result itself. 
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WORLDWIDE LEADERS’ INFLUENCE 
 
Equally, the perceived influence of world leaders to positively influence events such as the 
current economic downturn is also reduced.  
 
Judging by the decrease of each leader and in particular Nicolas Sarkozy who registers a 
spectacular drop (-13% compared to January 2009), the French, it would seem, are the least 
optimistic.  
 
Barack Obama retains his position as most influential leader at a worldwide level, 
significantly ahead of his peers.  
 
While losing 4 points compared to January 2009, Vladimir Putin still manages to retain 
second place as most influential at a worldwide level. 
Angela Merkel and Nicolas Sarkozy share third place of most influential leader (this positions 
was occupied by Nicolas Sarkozy in January 2009 but had already been filled by Angela 
Merkel in November 2008). 
 

 
 
Result detailed in appendix 2.  
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POPULARITY – INFLUENCE SYNTHESIS  
 
To re-cap, the “popularity/influence index” combines these 2 measures and gives us the 
ability to draw a ranking based on these 2 combined criteria. 
 
This index shows once more that Barack Obama’s position as most popular and influential at 
a worldwide level is indisputable. 
Despite the worsening economic crisis the American President, who was credited with an 
index of 82% (in January 2009), keeps this impressive result 3 months after his inauguration. 
 
In spite of a respective 4% and 2% decrease, the Dalai Lama and Angela Merkel keep their 
position of second and third worldwide leaders and remain far ahead of Nicolas Sarkozy and 
Tony Blair. The drop in popularity of the Pope Benedict XVI places him further away from 
the top of the ranking. 
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APPENDIX 1: POPULARITY – INFLUENCE SYNTHESIS DETAILED PER COUNTRY 
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APPENDIX 2: POPULARITY DETAILED PER COUNTRY 
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APPENDIX 3: INFLUENCE DETAILED PER COUNTRY 
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About Harris Interactive 
Harris Interactive is a global leader in custom market research. With a long and rich history in multimodal 
research, powered by our science and technology, we assist clients in achieving business results. Harris 
Interactive serves clients globally through our North American, European and Asian offices and a network of 
independent market research firms. For more information, please visit: www.harrisinteractive.com. 
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