Attachment 3

.Brand TLD Designation Application

Internet Corporation for Assigned Names and Numbers (“ICANN")
12025 Waterfront Drive, Suite 300

Los Angeles, California 90094

Attention: New gTLD Program Staff

RE: Application for .Brand TLD Designation

SAP AG (“Registry Operator”), in connection with the execution of the Registry
Agreement for the .SAP TLD (the “Registry Agreement”), hereby applies for
.sap TLD to be qualified by ICANN as a .Brand TLD.

Registry Operator confirms and represents to ICANN that the TLD meets each
of the criteria for the TLD to be qualified as a .Brand TLD, as described in the
.Brand TLD Application Process and Specification 13 attached thereto, and that
all supplemental material accompanying this application is accurate and not
misleading in any respect. Registry Operator also represents that the
trademark registration attached hereto as Exhibit A and the registration
policies attached hereto as Exhibit B are complete and accurate copies of the
official trademark registration and Registry Operator’s registration policies for
the TLD, respectively.

In this respect, the .sap TLD string is identical to the textual elements of the
registered trademark “SAP” which is protected under applicable international
law, which:

a. is registered with the German Patent and Trade Mark Office (Deutsches
Patent- und Markenamt “DPMA”) as Register Number 399 46 355, with U.S.
Patent and Trademark Office (“USPTQO") as Application Number 557756, with
Office for Harmonization in the internal Market (OHIM) as Register Number
001270693, with IP Australia (Trade Marks Office) as Trade Mark Number
815843 and in the (World Intellectual Property Organisation (“WIPO”) Database,
for details see Exhibit A

b. is owned and used by the Registry Operator or its Affiliate in the ordinary
course of Registry Operator’s or its Affiliates’ business in connection with the
offering of any of the goods and/or services claimed in the trademark
registration;

c. was issued to Registry Operator or its Affiliate prior to the filing of its TLD
registry application with ICANN;

d. is used throughout the Term continuously in the ordinary course of business
of Registry Operator or its Affiliate in connection with the offering of any of the
goods and/or services identified in the trademark registration;

e. does not begin with a period or a dot; and

f. is used by Registry Operator or its Affiliate in the conduct of one or

more of its businesses that are unrelated to the provision of TLD




Registry Services; and

(ii) only Registry Operator, its Affiliates or Trademark Licensees are registrants
of domain names in the TLD and control the DNS records associated with
domain names at any level in the TLD;

(iii) the TLD is not a Generic String TLD (as defined in Specification 11); and

(iv) Registry Operator has provided ICANN with an accurate and complete copy
of such trademark registration.

“Trademark Licensee” means any corporation, partnership, limited liability
company or similar legal entity (and not a person) that has a written trademark
license agreement with Registry Operator or its Affiliate, for use of the
registered

trademark owned by Registry Operator or its Affiliate, the textual elements of
which correspond exactly to the .Brand TLD string operated by Registry
Operator, where:

(i) such license is valid under applicable law;

(ii) such license is for the use of such trademark in the regular course of that
entity’s business outside of the provision of TLD Registry Services, and is
not primarily for the purpose of enabling registration or use of domain
names in the TLD;

(iii) such trademark is used continuously in that entity’s business throughout
the Term; and

(iv) the domain names in the TLD registered to the Trademark Licensee are
required to be used for the promotion, support, distribution, sales or other
services reasonably related to any of the goods and/or services identified in
the trademark registration.

Registry Operator agrees that if Registry Operator makes any changes to its
registration policies for the TLD (whether before or after this application has
been approved) that may disqualify the TLD as a .Brand TLD, it will promptly
provide ICANN with a complete and accurate copy of the revised registration
policies. In addition, if Registry Operator fails to maintain the trademark
registration underlying its .Brand TLD application, it shall promptly notify ICANN
of such failure. Registry Operator also agrees to maintain the criteria required
to qualify as a .Brand TLD and to immediately notify ICANN of any changes in
circumstances that could alter the statements made, and supporting materials
provide with, this application.

Registry Operator acknowledges and agrees that this letter is binding on
Registry Operator and, if any of the foregoing representations and agreements
becomes untrue or not complied with, it shall be deemed a breach of the
Registry Agreement by Registry Operator, and ICANN may assert its rights
under the Registry Agreement, including by determining that the TLD no longer
qualifies as a .Brand TLD pursuant to the terms of Specification 13.




Questions about this request should be directed to [Registry Operator to
providel].

Submitted by:
Position:
Dated: .10,

Email:




Exhibit A

Trademark Registration
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Deutsches Patent- und Markenamt

Dienststelle Jena

SIS

Tel.: (03641) 40-5587 - Fax: (03641) 40-5690

Bearbeiter: Frau Meudtner
Register-Nr.: 399 46 355
Deutsches Patent- und Markenamt - 07738 Jena
Inhaber; SAP AG, 69190 Walldorf
Patentanwalite
Berendt, Leyh & Hering
Innere Wiener Str. 20 Ihr Zeichen: A 16 668 Lh/sch

81667 Miunchen

Bitte bei allen Eingaben Aktenzeichen/Re isternummer
und Name des Anmelders/inhabers, bei Zahlungen
zusaétzlich die Gebilhrennummer angeben!

Verldangerungs bestéitigung

Sehr geehrte Damen und Herren,
die Verlangerung der Schutzdauer der Wortmarke 399 46 355
SAP

TR

wurde im Register vermerkt.
Die neue Schutzdauer endet am 31.08.2018.

Eine Veroffentlichung erfolgt (voraussichtlich) im Teil 4 des Markenblatt-Heftes 17/2009
(24.04.2009).

Mit freundlichen GrL‘:Ben
Markenabteilung

Meudtner
Tarifbeschaftigte

Aniagen:

Deutsches Patent- und Markenamt
Zweibriickenstraie 12

80331 Minchen

(mit Nachtbriefkastan)

Internet: hitp:ifwww.dpma.de

Deutsches Patent- und Markenamt
Technisches Informationszentrum
Gitschiner Stralie 57

10969 Berlin

{mit Nachtbriefkasten)

Markenbereich In Miinchen und Jena:
Cincinnatistraie 64
81542 Minchen

Telefon: D89 2195.-0
Telefax: 089 2185-2221

Telefon- und Telefaxdurchwahl der fir ihre Anmeldung/Marks
zustindi lle

Bankverbindung:

Inhaber. Bundeskasse Waiden

bei der Bundesbank Manchen

Kto, 700 010 54 (BLZ 700 000 00)
Nur bei Uberweisungen aus dem
Ausland:

IBAN: DEB4 7000 0000 0070 0010 54

Goethestralla 1

07743 Jana

(mit Nachtbriefkastan)
Telefon: 03641 40-54
Telefax: 03641 40-5690

9

Sie bitte dem Briefkopf, BIC: MARKDEF1700



@ baG C i 16 p»
BUNDESREPUBLIK DEUTSCHLAND

URKUNDE

Uber die Eintragung der Marke

Nr. 399 46 355

Akz.: 399 46 355.0/09

SAP

Markeninhaber:
SAP Aktiengesellschaft Systeme, Anwendungen, Produkte in der
Datenverarbeitung, Walldorf

Tag der Anmeldung: 03.08.1999 Tag der Eintragung: 15.11.1999

Der Préasident des Deutschen Patent- und Markenamts

N. Haugg




Deutsches Patent- und Markenamt Munchen, den  18.11.1999

® (089) 2195- 0

Deutsches Patent- und Markenamt - 80297 Miinchen Aktenzeichen: 399 46 355.0/09

Inhaber: SAP Aktiengesellschaft
Patentanwdlte
Berendt, Leyh & Hering Systeme, Anwendungen, Produ
Innere Wiener Str. 20 kte in der Datenverarbeitun
81667 Mlnchen lhr Zeichen:; A 16 668 Lh/sch

Bitte Aktenzeichen und Inhaber bei
allen Zahlungen und Einggben angeben! .

BESCHEINIGUNG
uber die in das Register eingetragenen Angaben

Die Marke mit der Registernummer 399 46 355 ist mit den folgenden Angaben in das
Register des Deutschen Patent- und Markenamts eingetragen.

Die Schutzdauer der Marke beginnt mit dem Anmeldetag und endet zehn Jahre nach

Ablauf des Monats, in den der Anmeldetag fallt,
Sie kann jeweils um zehn Jahre verlangert werden (§ 47 Markengesetz),

Die Schutzfrist der Marke endet am 31.08.2009.

Formlos

W 7313  Annahmestelie und Dienstgebéude Heusadresss (fiir Frach) Tolofon (088)2165-0 Benkverbindung:

02.08.9¢  MNachtbriefkasten 2ZwalbrickenstraBe 12 (Hauptgebauda) Dauteches Patent- und Markenamt Telefax (0 89) 21 95 - 22 21 Landeszentralbank Minchan
nur CincinnatistraBe 64 (Markenbereich) ZweibrickenstraBe 12 700 010 54 (BLZ 700 000 00}
Zwelbrlickenstrabe 12 2ZwelbrickenstraBe 57 {Brelterhof) 80331 Minchen Internet  hitp://www. patent-und-markenamt.de
Schnellbahnanachiu Im Cincinnatistrafe 64 (Markenbereich): Zwelbrickenairabe 12 (Hauptgebéude), ZwelbrickensiraBa 5-7 (Brefterhof):

Sffertliohen Nahverkehr (MVV): 82 Fasangarten 81- 88 Isartor



Registerauszug, Stand: 18.11.1999

[111] Reglsternummer: 399 46 355 [220] Anmeldetag: 03.08.1999 [511] Leltkiasse: 09

[210] Aktenzeichen: 399 46 355.0 / 09

[---] Eingangstag: 03.08.1999

[151] Tagder Eintragung: 15.11.1999

[450] Tag der Vertffentlichung der Eintragung: 16.12,1999
[540] Marke: sap

[---] Markenform: Wortmarke
[691] Farbige Eintragung mit folgenden Farben: -
[551] Kollektivmarke: -
Satzungsdatum: -
geandert am: -
[---] Der Anmeldung ist eine Beschreibung beigefiigt: -
[521] Durchgesetzte Marke: -
[621] Durchgesetzter Markenbestandteil: -
[--] Intemationale Registrierung (Datum, Aktenzeichen): -
[390] Telle-Quelle-Marke: -
[521] Verlangert mit Wirkung vom:

[732] Name und Sitz des gegenwartigen Inhabers der Marke:

SAP Aktiengesellschaft Systeme, Anwendungen, Produkte in der Datenverarbeitung, 69190 Walldorf
[750] Zustellanschrift:

Patentanwdalte Berendt, Leyh & Hering, Innere Wiener Str. 20, 81667 Miinchen

[740] Name und Sitz des gegenwartigen Vertreters:

Berendt und Kollegen, 81667 Miinchen

[800] Unionsprioritét (Datum, Land, Aktenzeichen): -

[800] Gemeinschaftsprioritit (Datum, Behérde, Aktenzeichen): -

[230] Ausstellungsprioritét (Datum, Angaben zur Ausstellun g): -

[510] Verzeichnis der Waren und Dienstlelstungen mit Zeltrang vom Anmeldetag:

00: Mit Programmen versehene maschinenlesbare Datentrager aller Art; Computer-Programme und
Software aller Art; Magnetaufzeichnungstriger, namlich Magnetbénder, -scheiben, -platten und -
karten; Software und Datenverarbeitungsprogramme einschlieRflich schriftlichem Begleitmaterial,
namlich Handbiicher, Kataloge, Bedienungsanleitungen und Arbeitsanweisungen; Schulung iiber
Erstellung, Entwicklung, Einsatz und Anwendung von Computer-Programmen und Software sowie Uber
elektronische Datenverarbeitung; Erstellung, Entwicklung und Design von Computer-Programmen und
Software, insbesondere flir betriebliche Funktionsbereiche, z.B. fir Rechnungswesen und
Controlling, Produktion und Materialwirtschaft, Qualitétsmanagement und Instandhaltung,
Vertrieb, Personalwirtschaft und Projektmanagement sowie allgemeine Biirofunktionen wie
Textverarbeitung, elektronische Post und Archivierung; Implementierung, Wartung, Vermietung,
Aktualisierung, Outsourcing und Pflege von Computer - Programmen und Software; Beratung iiber
Erstellung, Entwicklung, Einsatz und Anwendung von Computer -Programmen und Software; Forschung
auf dem Gebiet von Computer-Programmen und Software; Internet-Dienste, namlich Aufbereiten und
Bereitstellen von Daten und Informationen im Internet iiber Entwicklung, Erstellung,
Pregrammierung, Ausfihrung, Wirkungsweise, Produktion, Verbreitung, Vertrieb, Anwendung,
Jutzung, Arbeitsweise, Handhabung, Meodifizierung, Verkauf, Wartung, Vermietung, aktualisierung,
Design und Qutsourcing von Computer -Programmen und Software; Werbeartikel, namlich
Schreibartikel; Lederwaren, Regenschirme, Sonnenschirme; Bekleidungssticke; Turn- und
Sportartikel, soweit in Klasse 28 enthalten; 09; 16; 18:; 25; 28: 41; 42

[511] Klassen: 09, 16, 18, 25, 28, 41, 42

Dingliche Rechte, Konkursverfahren, Zwangsvollstreckung
Art der Belastung: - eingetragen am: -

Berichtigungen:

Sonstige Anderungen belm Inhaber oder Vertreter: -



Wichtiger Hinwels:

Seit Inkrafttreten der neuen Markenverordnung (MarkenVO) am 1.7.1998 werden beim [732] Markeninhaber
und dem [740] Vertreter lediglich Name, Ort, bzw. Sitz mit Postleitzahl im Markenregister erfaBt, berichtigt,
bzw. verdffentlicht (§ 18 Nr.16/17 MarkenVO).

StraBenangaben mit Hausnummem werden nur noch bei der [750] Zustellanschrift erfaft,




MARKEN,
HABM - HARMONISIERUNGSAMT FUIR DEN BINNENMARKT MUSTER
UND MODELLE

TRADE MARKS
OHIM - OFFICE FOR HARMONIZATION IN THE INTERNAL MARKET AND
DESIGNS

EINTRAGUNGSURKUNDE CERTIFICATE
OF REGISTRATION

Diese Eintragungsurkunde wird fir die unten angegebene Gemein- | This Certificate of Registration is hereby issued for the Community
schaftsmorke ausgestellt. Die betreffenden Angaben sind in dos | trade mark identified below. The corresponding entries have been
Register fiir Gemeinschaftsmarken eingetragen worden. recorded in the Register of Community Trade Marks.

N° 001270693
SAP

{f-;}zye!k’ayezz /;%e_r/m’ereo{ 09,/07/2002 Der Frasident/The Tresident

\ \

w-—'"'_-_-_h-'____:,-

Wubbo de Toer



MARKEN,
HABM - HARMONISIERUNGSAMT FUR DEN BINNENMARKT MUBTER

UND MODELLE

TRADE MaRKS

OHIM - OFFICE FOR HARMONIZATION IN THE INTERNAL MARKET AND

DESIGNS

450 19/08/2002 informaticos y software osi como el tratomiento electrénico
de datos.
210 001270693
ES - 42 - Haboracion, desomollo y aplicacion de
220 09/08/1999 programos y software, en podiculor sobre  Gmbitos
empresarinles, por ejemplo. para contabilidad v control,
180 09/08/2009 produccidn y gestion de materigles, gestin de calidad
conservacion, ventas, administracidn de personal y direccion
449 10/12/200] de proyectos asi como para funciones generales de oficin
fales como trotamisnto de textos, correo electrdnic y
541 archivado; ~ implantacién,  mantenimiento,  alquiler,
octualizacion, outsourcing y conservocidn de progromas
informéticos v softwore; osesoramiento relofiva o o
eloborocidn, desarrollo,  utifizocion y oplicocion  de
732 progromas informdficas y software; investigacion en materio
SAP Akiiengesellschoft Systeme, Anwendungen, Produkte in der de programas informdticos y software; servicios de Intemet,
Detenverarbeitung en concreto  preporacion y suministro de  dotes e
Heurotistr. 16 informaciones en  Infenet relativos ol desarmollo,
B-67190 Wolldorf eloboracion, programacién, ejecucion, funcionamiento,
DE produccidn, difusion, ventas, aplicacion, utilizacién, forma
de trabajo, manejo, modificacidn, ventas, montenimiento,
alquiler, octualizacién, disefio y outsourcing de programes
740 OVELLS informdticos v software,
Elggép{ Mis,:ﬂif DA - 9 - Moskinleshore dotabarere of enhver art
£ forsynet  med  programmer;  computerprogrammer  og
software of enhver art; magnefiske datobaerere, nemlig
magnetbéind, -diske, -pluder og -kort.
270 DE EN
DA - 16 - Skifligh ledsagemateriole til softwore
511 ES - 9 - Soportes de dutos de todo tipo legibles por o  dofobehondlingsprogrammer,  nemlig  manualer,

maquinos provistos de programas; progremas informdticos y
saftwore de todos closes; soportes de registro magnético, en
concreto bandas, discos, placos y farjetas mognéticas.

ES - 16 - Moterol escifo de acomparamiento
pra softwore y programas para el tratamiento de datos, en
concreto manuales, catdlogos, instrucciones de mangjo e
instrucciones de trabajo; articulos publicitarios, en concreto
orticulos de escrifurg.

ES - 18 - Afiulos de cuero, poraguos,
sombrillas,

ES - 25 - Prendos de vestir,
ES - 28 - Aiclos de gimnosio y deporte.

ES - 471 - formocion relativa a lo elaboracin,
desorrollo,  utilizocion y  oplicocion  de  programas

N° 001270693

katologer, betieningsvejledninger og arbejdsanvisninger
reklameartikler, nemlig skriveartikler.

DA - 18 - Ladenarer, poroplyer, parasoller.
DA - 25 - Beklzdningsgenstande.
DA - 28 - Gymnastik- og sporisartikler.

DA - 41 - Kurser i design, udvikling, brug og
udnyttelse of computerprogrommer oy software samt
elektronisk databehandling,

DA - 42 - femstiling, vdvikling og design of
computerprogrommer — og  softwore,  sardig il
funktionsomréder inden for  virksomheder,  feks.
regnskabsfarelse og styring, produktion og moterialestyring,
kvalitetsstyring 0g vedligeholdelse, salg,
personalead ministration og projekistyiing samt almindslige
kontorfunktioner som tekstbehandling, elekfronisk post og



MAaRKEN,

HABM - HARMONISIERUNGSAMT FLUR DEN BINNENMARKT MUETER
UND MODELLE

TRADE MaARKS
OHIM - OFFICE FOR HARMONIZATION IN THE INTERNAL MARKET AND

DESIGNS

PO hElToupyiog, TNV Tapoywyd, ™
&iddoon, ™ rertovpyia, v edoppoyr,
xphon, Tov Tpémo epyaciag, Tov XEIpioud,
™ Tpowowoinorm, ™MV TWOAnon, TN
ogwvthpnon, v expioBwon, ™ ypoviki
QVOTPOGOPUOYT, TOV OXEDIGOUS Kol TIC
efwTepikéc  vmMpeciec  TpOYpOuUATLY
NAEKTPOVIKOY UTTOAOYIOTWOV Kot
hoyigpikod.

EN - 9 - fachine-reoduble dato media of all types
provided with progroms; computer programs and software
of all fypes; magnetic carriers, namely mognetic tapes, -
disks, -wafers ond -cards.

EN - 16 - Witten occompanying material for
softwore and dato-processing progroms, namely monuals,
cofalogues, operating instructions ond job instructions;
advertising arficles, namely writing materials.

EN - 18 - Leatherwares, umbrellas, parosols.
EN - 25 - (lothing.
EN - 28 - Gymnostic and sporting orficles.

EN - 41 - Twining about progromming, design,
development, use and employment of computer programs
ond software and about electronic data processing.

EN - 42 - (reofion, development ond design of
computer programs and software, particularly for internal
function areas such os financial and  controlling
mancgement, manufocturing and materials management,
quality monagement and plant maintenonce, sale ond
distribution, human resources and project monagement,
general office functions such as word processing, elecironic
mail and orchiving; implementation, leasing, actualisation,
outsourcing and maintenance of computer programs and
software; consulfing and advising obout progromming,
design, development, use and employment of computer
programs and software; research in the field of computer-
programs ond software; Infemet-sewvices, namely preparing
and offering of duto ond information in the Infemet
teqording  development,  programming,  production,
performance,  sales, distribetion, employment,  use,
aperation, hondling, modification, maintenance, leasing,
actualisation, design and outsourcing of computer programs
and software.

FR - 9 - Supports de données exploitables par une
maching en tout genre avec pragramme;  programmes
informatiques et logiciels en fout genre; supports

N" 001270693

d'enregistrement magnétiques, o sovoir bandes, disques et
tortes magnétiques,

FR - 16 - Matérel daccompognement écrit pour
logiciels et programmes informatiques, & savair manuels,
cotalogues, modes  d'emploi e indications; arficles
publicitaires, 8 savoir orticles d'écriture.

FR - 18 - Maroguinerie, patapluies, parasols.
FR - 25 - Aticles dhobillement
FR - 28 - Arides de gymnostique et de sport

FR - 41 - Ffomotion relofive  lo création, le
développement, lo mise en cewvie ef lutilisation de
programmes  informatiques et de logiciels ainsi que lo
fraitemant électronique des données.

FR - 42 - (ration, développement ef conception
de programmes et de logiciels, en particulier pour le
domuine des fonctions commercioles, p. ex. pour lo
comptabilité ef le contrble de gestion lo production et lo
gestion des articles, lu gestion de lo qualité et Ientretien, lo
distribution, la gestion du personnel et lo gestion de projets
ainsi que toutes les fonctions générales de bureau telles que
le troifement de fextes, le courrier électronique &t
l'archivage; implémentation, entrefien, location, mise 4 jour
et sous-traitance de programmes informatiques ef de
logiciels; consails relatifs & lo création, le développement, [o
mise en oeuvre et [ utilisation de progrommes informatiques
et de logiciels; recherche dans le domaine des programmes
informatiques &t des logiciels; services liés & Internet, @
sovoir mise en forme et mise 0 disposition de données et
d'informations sur Intemet concernont le développement, la
création, lo progrommation, l'exécution, le fonctionnement,
lo production, lo diffusion, lo distribution, l'utilisation, lo
madification, l'achat, 'entretien, la location, la mise o jour,
lo conception et lo sous-troitonce de  programmes
informotiques et de logiciels.

IT - 9 - Supporti di ogni fipo per dai, leggibili
meccanicamente, dototi di programmi; programmi per
computer e software di ogni tipo; supporti di registrozione
magnetica, owero nastr, dischetti e dischi mognefici
nonché schede magnetiche.

IT - 16 - Materiale scritto complementare relotivo
o software ¢ o programmi di eloborazione doti, owero
manvali, catologhi, istuzioni per luso e istruzioni
opeiative; articoli promazionali, ovvero articoli di cortolerio.

447



MARKEN,

HABM - HARMONISIERUNGSAMT FUR DEN BINNENMARKT MUSTER

UND MDDELLE

TRADE MARKS

OHIM - DFFICE FOR HARMONIZATION IN THE INTERNAL MARKET Dm-m
ESIGNS

orkivering; - implementering of, senvice p, udlejning,
opdatering,  outsouring oy vedligeholdelse  of
computerprogrammer og software; ridgivaing i forbindelse
med design, udvikiing, brug og wdnyttelse of
computerprogrammer g software; forskning inden for
computerprogrammer og software; infemetfienester, nemlig
behandling og levering of dato og informationer pé
Internettet inden for udvikling, fremstilling, programmering,
udforelse,  funktionsméde,  produktion, udbredelse,
distribution, anvendelse, udnyHelse, funktion, héndtering,
modificering, saly, vedligeholdelse, udlejning, opdutering,
design og outsourcing of computerprogrammer og software.

DE - 9 - Mt Pogrommen  versehene
moschinenlesbore  Datentréiger aller At Computer-
Programme und Software aller Art;
Magnetaufzeichnungstriger, némlich  Magnetbinder, -
Scheiben, -Platten und -Karten,

DE - 16 - Schiftliches Begleitmaterial fir
Softwore und  Datenverarbeitungsprogramme,  nimlich
Hondbicher,  Kotaloge,  Bedienungsanleitungen  und
Arbeitsonweisungen; Werbeartikel, namlich Schreibartikel,

DE - 18 - [ledewaren, Regenschime,
Sonnenschirme.

DE - 25 - Bekleidungssticke.
DE - 28 - Tum- und Sporfartikel.

DE - 41 - Schulung dber Erstellung, Entwicklung,
Einsatz und Anwendung von Computer-Programmen und
Software sowie iber elektronische Datenverarbeitung.

DE - 42 - Erstellung, Entwicklung und Design von
Computer-Programmen und Software, inshesondere fir
berriebliche Funktionsbersiche, z. B. fir Rechnungswesen
und  Controlling,  Produktion und  Materialwirtschafr
Qualiigismanangement und  Instandhaliung, Vertrieh,
Personolwitschaft  und  Projekimanagement  sowie
allgemeine  Burofunkfionen  wie  Textverarbeitung,
elekfronische  Post und Archivierung; Implementisrung,
Wartung, Vermietung, Aktualisierung, Quisourcing und
Pflege von Computer-Progrommen und Softwore; Beratung
Uber Erstellung, Entwicklung, Einsotz und Anwendung von
Computer-Programmen und Software; Forschung auf dem
Gebiet von Computer-Progommen und Software: Internet-
Dienste, nimlich Aufbereiten und Bereitstellen von Daten
und Informationen im Intemet Uber Entwicklung, Erstellung,
Pragrommierung, Ausfuhrung, Wirkungsweise, Produktion,

N® 001270693

Verbreitung, Vertrieb, Anwendung, Nutzung, Arbeitsweise,
Hondhabung,  Modifizierung, ~ Verkauf, ~ Wartung,
Vermietung, Aktulisierung, Design und Outsourcing von
Computer-Programmen und Software.

EL - 9 - dopeig dedopévewv kdbe
eibovg, avayvbmpa amd unyoviparo, pe
TpOYPAULaTOL: TPOYPAUUOTS i
NAEKTPOVIKODE UTOROYVIOTEG KOl AOYIOUIKD
kaBe eidove: péoa payvnmikdv eyypady,
OUYKEKPIHEVEL UOYVITOTCUVIES, UOYVITIKEC
diokéTec, LoyvnTikol diokot Ko
oYV TIKEC KAPTEC.

EL - 16 - I'partd ouvvodeutikd viikd
ile] AOYIOMKS Ko TROYPAUPOTE
niektpovikng  emelepyaoicg  Sedopévuwy,
OUYKEKDILEVD  eyxewpidia,  katdhovol,
obnyleg xpnong ken odnyiec Aeitoupyice:
Swadnotikd  €idn, ovykekpludva  £idn
vpodeiov.

EL - 1B - Asgppérve eidn, oumpélec,
areERiia,

EL - 25 - Eidn pouyiauod.

EL - 28 - Eidn yuvuvooenkic kot
afanTiouod.

EL - 41 - MaBfpata oxenikd ue
dnuovpyic,  avémroln,  xphon ko
EQUPUOYT  TPOYPUUUGATIV NAEKTPOVIKWY
UTOAOYIOTUY Ko Aoyiouikol kaBdc Kot pe
v niexTpoviky emefepyaoia Sedoudviv,

EL - 42 - Anmoupyle, avarruEn ken
OxedIEoUéC TPOYPaUUETWY Kat AoyLomKeD
Y10t NAEKTPOVIKODC LToAoyioTég, 18lwe yia
edappoyn oToV ETXEIPNLATIKG Topéd, yix
Topddeypo. Yo hoyoplaopolc Kot yia
EAEYX0, Yo Topaywyn kot Dioyeipion
vhikol, yie Brayeiplon tng modTnTaC Kot
auvTpnon, v TwANoELC, yie dtaxeipan
Tposwmike? ko Epyou, kabMC kot yia
YEVIKEG epyooiec ypadeiov, 6mwe yix

emeEepyaoia KEIUEVOU, NAEKTPOVIKG
Toxudpoueio Kot apxeoBétnan.
vhomoina, oLVTAPN AN, exuioBwon,

evijpepwan, eEWTEPIKEC uTMpeEdiec Ko
LTOOTAPIEN TROYPAUUATWY Ko AoyiomKol
Yi0t GAEKTPOVIKOUC UTOAOVIOTEC Tapoyh
ovufovhay  OXETIKG pE TN dnuiouvpyic,
avémrrun, xpHon wo edapuoyn
TPOYPCUUATWY NAEKTPOVIKOY UTOAOYIOTHV
Kot hoytopikod:  Epeuver  oTov  Topéo
TPOYPUHUETWY NAEKTPOVIKGY LTOAOVIGTERY
kol hoylopikol-  uvmmpeoiec  AwadikThou,
ouykekpiuéva  Si1aBeon  Bedopévev ko
manpodopiy  oto  Aiadiktve v v
cvamreén, ™ Snuovpyia, TOV
TPOYPUUUATIONS, TNV BrekTepaiwan, Tov
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IT - 18 - Pelletterie, ombrelli, ombrelloni.
IT - 25 - Micoli d'obbigliamento.
IT - 28 - Micoli per la ginnastica e lo sport.

IT - 41 - Formozione in moterin di creazione,
progettazione, impiego ed applicazione di programmi per
computer e software nonché in materio di elaborozione
elettronica di dafi,

IT - 42 - (reozione, progettozione ed eloborazions
{ideazione} di programmi per computer e softwore, in
particolare per ambiti di funzioni oziendali, p.es. Per
contabilits e controlling, produzione e gestione dei
material, gestione dello qualita ¢ manutenzione, vendita,
gestione del personale e direzione di progetti, nonché per
funzioni generali di ufficio quali eloborazione di festi, poste
eleffronica  ed  archiviozione; implementazione,
manutenzione, noleggio, aggiomamento ed outsourcing di
programmi per computer e soffware; consulenza in materia
di- creazione, progettozione, impiego ed opplicozione di
programmi per computer e software; ricerca nel compo dei
programmi per computer e dei software; senvizi vio Infemet,
owero anolisi e messa o disposizione di doti ed
informazioni su Internet riguardanti o progettazione, la
uenzione, lo progrommazione, lo  renlizzozione, il
funzionomento, lo  produzione, o diffusione, o
distribuzione, lapplicazione, I'utilizzo, e modalitg di
funzionamento, la gestione, la modificazions, la vendita, lo
manutenzione, il nolegqio, [ oggiornamento, l'eloborazione
(ideazione) e l'outsourcing di progrommi per computer e
softwore,

NL - 9 - Alerei sooen machinaal leeshare
gegevensdragers met programme's; computerprogramma's
en soffware, magnefische gegevensdragers, te weten
magneethonden, -schijven, -platen en -kaarten,

NL - 16 - Schiffelijk begeleidend materioal voor
software en computerprogramma’s, te weten handboeken,
tofologussen, gebruiksoanwijzingen en instructies voor het
werk; reclameartikelen, e weten kantoorartikelen.

NL - 18 - lederwaren, poraplu's, porasols,

NL - 25 - Kledingorikelan.

NL - 28 - Gymnostiek- en sportortikelen.

N 001270693

NL - 41 - Sholing over progrommering,
ontwikkeling, ~ toepossing  en  qebrik  van
computerprogramme’s — en softwore  alsmede  over
elektronische gegevensverwerking.

NL - 42 - Progommeren, ontwikkelen en
ontwerpen van computerprogriamma’s en soffware, met
nome voor bedriffsmatige functiegebieden, bijv. voor
bedriffsadminisiatie  en  controlling,  productie en
materiaalbeheer, kwaliteitsmanagement en onderhoud,
verkoop, personeelsbeleid en projectmanagement, alsmede
olgemene kantoorwerkzoamheden zools tekstverwerking,
elekronische  post en  archivering;  implementatie,
onderhoud, verhuur, updating, outsourcing en verzorging
von computerprogramma's en software; advisering inzake
programmeing, ontwikkeling, tospossing en gebruik van
computerprogramma's en software; onderzogk op het
gebied van computerprogramma’s en software; Infemet-
diensten, te weten bawerken en ter beschikking stellen van
gegevens en informatie op het Internet over ontwikkeling,
programmering,  vitvoering,  functiewijze,  productie,
verspreiding, omzet, gebruk, benutting,  werkwiize,
hontering, modificotie, verkoop, onderhoud, verhuur,
updoting,  ontwerp  en  outsourdng  von
computerprogramma's en software.

PT - 9 - Todo o fipo de suportes de dodos
reconheciveis por mdquinas providos de programas; todo o
fipo de progromas de computador e de software; suportes
de registo magnéfico, nomeadamente fitas mognéticos,
disquetes, discos magnéticos e carties magnéticos.

PT - 16 - Materiol de apoio escrito para software
e programas de processamente de dodos, nomeodamente
manuais, catdlogos, instrugdes de sewico e instrugies de
frabalho; artigos publicitdrios, nomeadamente papelaric.

PT - 18 - Atigos de couro, chapéus-de-chuva,
chopéus-de-sal.

PT - 25 - Aigos da vestudrio.

PT - 28 - Aigos de gindstica e de desporto.
PT - 41 - Agoes de formocdo em motéria de
eloboragdo, desenvolvimento, aplicagio e ufilizacio de
programas de computodor e softwore, bem  como

processomento electronico de dados.

PT - 42 - Elboogio, desenvolvimento e
concepgio de programos de computador e software, em

7
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especiol destinados o dress funcionais de empresas, como
par exemplo. contabilidade e controlo financeiro, produgdio
& gestio de moteriais, gest3o e manutengio da quolidode,
vendas, gestdo de recursos humanos e gestio de projectos,
bem como actividudes qerois de escritdrio, tais como
processamento de texto, comeio electronico e arquive;
implementoio,  manutencio, oluguer,  actualizago,
oufsourcing e assisténcio de programos de computador e
sofwore;  consultadoric o nivel  do  eloboragdo,
desenvolvimento, aplicago e utilizagio de programas de
computador ¢ software; investigogio no dominio dos
progremas de computador & software; servios relacionados
com o Infernef, nomecdumente  preparogio e
disponibilizagio de dodos e informactes no Intemet
relativos oo desenvolvimento, eloboragdo, programagio,
execugdo,  funcionamento,  producio,  difusdo,
comercializado, aplicagdo, utiizogio, operagdo, manuseio,
modificagdo, vends, monutengio, oluguer, actualizagdo,
concepco e outsourcing de programos de computador e
sofware.

FI - 9 - Kaikenloisst ohjelmio sisiltavat jo
koneellisesti luettovat  tietoviilinest:  kaikenlaiset
tiefokoneohiglmar ~ jo -ohjelmistot,  magnestiset
fiefovdlineet, nimittéin mognesttinauhat, -Kiekot, -lewyt jo
-korit,

Fl - 16 = Ohielmistojen o
fietojenkdsittelyohielmisn  kirjallinen  oheismateriaal,
nimitdin- kasikirjat, luettelot, kiyttioppaot jo tydohjest;
mainostuorteat, nimitfiin kirjoitustarvikkes.

F1 - 18 - Nohketavarat, sateenvariot, piiiviinvariot.
FI - 25 - Voofeknppoleet,
Fl1 - 28 - Voimistel- jo utheiluvdlineet.

Fl - 41 - Tietokoneohjelmien jo ohjelmistojen
Inatimiseen, kehitimiseen, kayttdon jo soveltamiseen seka
elektroniscen fietojenksittelyyn liittyvi koulutys,

FI - 42 - Tietokoneohjelmien jo ohielmistojen
loctiminen, kehittminen o suunnittely, erityisest
liiketaloudellislle foiminta-oloille, esim. loskentatoimeen jo
volvontoan,  fuotonfoon  jo  materiaalitclouteen,
laotujohtomiseen i ylldpitaon, myyntiin,
henkilostohallintoon jo- projektinhallintaan seki yleisiin
foimistotehttviin kuten tekstinkdsittelyyn, sthkapostiin ja
arkisfointiin,  tietokonsohjelmien  jo  ohjelmistojen
kiyttdonotto, huolto, vuokrus, péivitys, nithin liittyvien

N® 001270693

alihankkijoiden kiyto jo huolto; tietokoneohielmien jo
ohjelmistojen loodintoan,  kehittimiseen, ~kiiyttiin o
soveltomiseen liittyvd newvonto; tietokoneohielmio o
ohjelmistojo koskeva tutkimus; Internet-palvelut, nimittdin
fiedon jo tietojen kerddminen jo torjoominen kiyttin
Infernefissé ~ tiefokoneohjelmien  jo  ohjelmistojen
kehittamisen, loodinnon, ohjelmoinnin,  tofeuttamisen,
foimintatovan, tuotannon, jokelun, myynnin, kiivttn,
hyadyntdmisen, tydtovan, kdsittelyn, muokkaouksen,
myynnin, huollon, vuokrauksen, péiivityksen, suunnittelun
jo alihonkkijoiden kdytin kautta,

5V - 9 - Moskinlishars dotabirore med inspelode
program oavsett yp; datarprogrom och programvara ov allo
slag; mognetiska databdrare, nimligen magnetbond, -
skivor, -plattor, och -kort

5v - 16 - MNediljonde skiftigt material for
programvara  och  databehandlingsprogram,  némligen
hondbocker,  kataloger,  bruksomvisningar  och
arbetsinstruktioner; reklomartiklar, niimligen skrivwaror.

SV - 18 - lidenarar, paroplyer, parasoller.
SV - 25 - Hidesariklor,
SV - 28 - Gymnastik- och sportartiklar.

5V - 41 - Utildning  framstilining, utveckling,
filimpning och onvindning av  datorprogrom  och
programvara samt i elektronisk databehondling,

SV - a2 - Ffomsilning, utveckling och
utformning ov datorprogram och programuara, speciellt far
foretogsfunktionsomrdder, . ex for fokturering ach
ekonomisk styming, produkfion och materiolfarvaltning,
kualifetsstyming —— och  undehdll,  forsélining,
personaladministration och projektledning samt allmanna
kontorsfunktioner sisom ordbehandling, elektronisk post
och orkivering;  tillampning,  underhdll,  uthyming,
uppdatering, outsourcing och vird av dotorprogram och
progromyere;  ridgivaing  ovseende  fromstillning,
utveckling, tillimpning och anviindning av detorprogram
och programvar; forskning inom omridet for doforprogram
och programvara; Infemettidinster, némligen utarbetande
och tillhandahiillande ov data och information p& Internet
avseende  utveckling, fromstillning,  programmering,
utfirande, verkningssitt, produkfion, spridning, distribution,
anvindning,  utyttjonde,  orbetssitt,  hondhavands,
modifiering, férsalining, underhdll, uthyrning, uppdatering,
design och outsourcing av datorprogram och programvara.
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450 — 546 ;
fecha de publicacion del registro Repreduccian de la marca en caracteres no narmalizados
Registreringens offentliggarelsesdato Gengivelse af varemeerket ved brug of ikke stondardiserede tuper
Tag der Veroffentlichung der Eintragung Wiedergabe cer Marke ochne Beachtung der Ublichen Schrelbwelse
Huepounvia Enuecieuana TG kataywenone AvanasaoTaon ToU ONpaToS ke un TUMOTIOMUEVOLS ¥0paKTINES
Date of publication of the registration Repreduction of trade mark in non-standard script
Date de publication de l'enregistrement Reproduction de la marque en écriture nen standard
Data di pubblicazione della registrazione Riproduzione del marchio secondo modalité di scrittura diverse dalle usuali
Datum van publikatie van de Inschrijving Afbeelding van het merk indien niet weergegeven in geweon schrift
Data de publicacao do registo Reprodugdo da marca em escrita n@o normal
Rekisterdinnin julkai Ispaiva Tavaramerkin kuvaus esitettynd ei-vakickirjaimin
Datum for offentliggérandet ov registreringen Atergivning av mérke med speciell grafisk utformning
210 554
NUmerc de expediente atribuido a la solicitud Marca tridimensional
Ansegningsnummer Tredimensionelt varemaerke
Aktenzeichen der Anmeldung Dreidimansionale Marke
ApBpSs pakeriou e almeng TowodlaoTate oipa
File number given to the application Three dimensional trade mark
Mumére de dossier atribué @ la demande Margue tridimensionnelle
Numere d'ordine del fascicolo relative alla domanda Marchio tridimensionale
Nummer van de aanvrage Criedimensionaal merk
Nomero de processe atribuido o pedido Marca tridimensional
Hokemukselle annettu numero Kolmivlotteinen merkki
Ansokningsnummer Tredimensionallt marke
220 55¢
Fecha de presentacion de la solicitud Marca sonorg
Ansagningsdato Lydmaarke
Anmeldetag Hormarke
Hpepopnvia katadeone me alnong Hymmwo anua
Filing date of application Sound mark
Date du dépdt de la demande Marque sonore
Data del deposito della domanda Marchie senora
Datum van de aanvrage HKlankmerk
Cata de deposito do pedido Marca senora
Hakemispdiva Barimeriki
Ansokningsdag Ljudmérke
180 557
Facha prevista de la expiracidn del registre / de la renovacion Marca olfative
Forventet udlabsdato for registreringen / fornyelsen Duftmoerke
Voraussichtliches Ablaufdatum der Eintragung / Verlangerung Geruchsmarke
HpaBherduzar) nuepcuryio ANENS TG Igeog g KaTayLpnano/ syvavEwoTs Codpnrkd oy
Expected expiration date of the registration / renewal Offactory mark
Date prévue de lexpiration de lenregistrement / du renouvellement Marque olfactive
Prevista dota di scadenza della registrazione / del rinnovo Marchio olfattivo
Verwachte vervaldatum van de inschrijving / vernieuwing Geurmerk
Data prevista de explracde do registo / da renovacas M Slftive
Rekisterinnin / uudistamisen oletettu pdattymispaiva Hajumerkki
Farvantat forfallodatum for registrering / fornyelse Lkimans
4 4 2 551
fFecha de publicacién de la solicitud Marca colectiva
Ansegningens offentliggerelsesdato Feellesmaprke
Tag der Yeroffentlichung der Anmeldung Kollektivmarke
Huepopnvia Snuomsuame TS aimong Zurhoyikd arjua
Date of publication of the application Collective mark
Date de publication de la demande Marque collective
Data di pubblicazione della domanda Marchio collettivo
Datum van publikatie van de aanviage Collectief merk
Data da publicagao do pedido Marca colectiva
Hakemuksen julkaise mispaivamadard Yhteismeriki
Datum for offentiiggérandet av ansokan Kollektivmdrke
541 571

Repreduccion de la marca en caracteres normalizados
Genglvelse af varemaerket, med standardtyper

Wiedergabe der Marke in (blicher Schrelbweise
AvanapaoTacm Tou ORPATos P TUNOTIONUEVOLS YOpaKTHPES
Reproduction of trade mark In standard script

Reproduction de la margque en écriture standard
Ripreduzione del marchie secondo le usuall modalita di serittura
Afbeelding van het merk In gewoon schrift

Reprodugdoe da marca em escrita normal

Tavaramerkin kuvaus esitettynd vakiokirjaimin

Atergivning av mérke med standardtext

Descripcion de la marca
Beskrivelse of varemaerket
Beschrelbung der Marke
Meprypagr| ToU anpatog
Description of the trade mark
Description de la marque
Descrizione del marchio
Beschrijving van het merk
Descricdo da marca
Selostus merkista
Beskrivning av mdrket




Australian Government
IP Australia

Discovery House, Phillip ACT 2606
PO Box 200, Woden ACT 2606
Australia
09/09/2009 Phone: 1300 651 010
International Callers: +61-2 6283 2992

Computer Patent Annuities (Australia) Pty Ltd e

PO Box Q2 63 Email: assist@Ipaustralia.gov.au
QVB Post Shop Website: www.ipaustralia.gov.au
SYDNEY

NSW 1230

NOTICE OF RENEWAL OF REGISTRATION

RE: Trade Mark no. 815843
SAP AG

Date registration renewed to 01/12/2019

The registration of your trade mark has been renewed for a
further 10 years to the date shown above.

If you have any enquiries, please contact the Customer
Support Centre on:

Phone (02) 6283 2999

Fax: (02) 6283 7999

email: assist@ipaustralia.gov.au

** This name may contain abbreviations. The owner's full name
is contained in the Register of Trade Marks.

APAustralia « Patents « Trade Marks - Designs - Plant Breeder’s Rights
ABN 38 113 072 755



4 Certificate of registration
of trade mark

Trade Marks Act 1995

No. 815843

|, FIONA WILLIAMS, Acting Registrar of Trade Marks, hereby certify -

that the trade mark represented on this certificate has been registered as a Trade Mark, No. 815843 in the
Register of Trade Marks for a period of ten years commencing 1 December 1999 and that SAP
Aktiengeselischaft Systeme, Anwendungen,Produkte in der Datenverarbeitung of Neurottstrasse 16, D-69190
Walldorf, GERMANY has been entered in the Register of Trade Marks as the owner of the trade mark.

The trade mark is registered for the following goods and/or services:

Machine-readable data media of all types provided with programs; computer programs and software of all
types; magnetic data carriers, namely magnetic tapes, disks, wafers and cards; none of the foregoing goods
relating to structural analysis computer programs, share assembly computer programs or symbolic assembly
computer programs being goods in class 9

Written material, namely manuals, catalogues, operating instructions and job instructions in relation to
software and data processing programs; none of the foregoing goods relating to structural analysis computer
programs, share assembly computer programs or symbolic assembly computer programs being goods in class
i6

Training about the creation, design, development, use and application of computer programs and software and
about electronic data processing; none of the foregoing services relating to structural analysis computer
programs, share assembly computer programs or symbolic assembly computer programs being services in
class 41

Creation, development and design of computer programs and software, including for internal function areas
such as financial and controlling management, production and materiais management, quality management
and plant maintenance, sales and distribution, human resources and project management, general office
functions such as word processing, electronic mail and archiving; implementation, servicing, leasing,
updating, outsourcing and maintenance of computer programs and software; consulting and advising about
programming, design, development, use and application of computer programs and software; research in the
field of computer programs and software; information services via a global communications network
concerning computer programs and software; none of the foregoing services relating to structural analysis
computer programs, share assembly computer programs or symbolic assembly computer programs being
services in class 42

Conventicn priority claimed: 3 August 1999 GERMANY 39946355.0.

THE SCHEDULE

SAP

Given under my hand and the seal of the
Trade Marks Office on 22 September 2000

A Gare

L AUSTRALILA &

N S FIONA WILLIAMS
| ‘ ACTING REGISTRAR OF TRADE MARK




34 chemin des Colombettes, P.O. Box 18, CH-1211 Genava 20 (Switzerland)
Tel: (41-22) 338 9111 - Facsimile (Internatianal Registry of Marks): (41-22) 740 1428
E-mail: intreg. mail@ wiga.int - Internet: http:/www.wipo. int

PROPERTY ORGANIZATION

WORLD INTELLECTUAL
MADRID AGREEMENT AND PROTOCOL

CERTIFICATE OF RENEWAL

The International Bureau of the World Intellectual Property Organization (WIPOQ) certifies that the
indications appearing in the present certificate conform to the recording made in the International Register

Geneva, December 17, 2009

of Marks maintained under the Madrid Agreement and Protocol.

Judith ZAHRA

Operations Division

International Trademarks Registry
Sector of Trademarks, Industrial Designs
and Geographical Indications

726 890

Registration date: November 15, 1999
Date of the renewal: November 15, 2009
Date next payment die: November 15, 2019

SAP AG
Dietmar-Hopp-Allee 16
69190 Walldorf
(Germany).

Address for correspondence: Patentanwilte Drs. Berendt,
Leyh & Hering European Patent Attorneys, Innere Wiener
StraBe 20, 81667 Miinchen (Germany).

Name and address of the representative: Berendt, Leyh & Her-
ing Patentanwilte, 20, Innere Wiener Strasse, 81667 Miinchen
(Germany).

SAP

Indication relating to the nature or kind of mark: standard

characters

List of goods and services:

9 Machine-readable data media of all types provided with
programs; computer programs and software of all types;
magnetic carriers, namely magnetic tapes, disks, wafers
and cards.

16 Written material for software and data processing pro-
grams, namely manuals, catalogues, operating instruc-
tions and working instructions.

35 Internet services, namely preparing and offering of data
and information in the Internet regarding development,
programming, production, performance, sales, distribu-

tion, employment, use, operation, handling, modification,
maintenance, leasing, actualization, design and outsourc-
ing of computer programs and software.

41 Training in programming, design, development, use and
employment of computer programs and software and in
electronic data processing.

42 Creation, development and design of computer programs
and software, particulary for internal function areas such
as financial and controlling management, manufacturing
and materials management, quality management and plant
maintenance, sales and distribution, human resources and
project management, general office functions such as
word processing, electronic mail and archiving; imple-
mentation, rental, actualization, outsourcing and mainte-
nance of computer programs and software; consulting and
advising about programming, design, development, use
and employment of computer programs and software; re-
search in the field of computer programs and software.

Basic registration: Germany, 15.11.1999, 399 46 355.0/09.
Data relating to priority under the Paris Convention: Germa-
ny, 03.08.1999, 399 46 355.0/09.

Designations under the Madrid Agreement: Algeria, Kaza-
khstan, Liberia, Sudan.

Designations under the Madrid Protocol: Iceland, Norway.

Designations under the Madrid Protocol by virtue of Article
9sexies: Belarus, Bulgaria, China, Croatia, Czech Republic,
Egypt, Hungary, Kenya, Latvia, Liechtenstein, Montenegro,
Morocco, Mozambique, Poland, Romania, Russian Federation,
Serbia, Sierra Leone, Slovakia, Slovenia, Swaziland, Switzer-
land, The former Yugoslav Republic of Macedonia, Ukraine.

Partial refusal: China.




Tel.: (41-22) 338 9111 - Facsimile (International Registry of Marks): (41-22} 7401429

WORLD INTELLECTUAL
PROPERTY ORGANIZATION

34, chamin des Colombettes, P.O. Box 18, CH-1211 Geneva 20 (Swilzerland}

E-mail: intreg.mail@wipa.int - Intarnet: hitp:fwww.wipao.int

MADRID AGREEMENT AND PROTOCOL

CERTIFICATE OF REGISTRATION

The International Bureau of the World Intellectual Property Organization (WIPO) certifies that the
indications appearing in the present certificate conform to the recordal made in the International Register of
Marks maintained under the Madrid Agreement and Protocol.

Geneva, February 24, 2000

Salvatore Di Palma
Deputy Director and Head, Administration Section
International Registrations Department

November 15, 1999 726 890

SAP Aktiengesellschaft Systeme,
Anwendungen, Produkte in der
Datenverarbeitung
16, Neurottstrasse,
D-69190 Walldorf
(Germany).

Name and address of the representative: Berendt, Leyh & Her-
ing Patentanwilte, 20, Innere Wiener Strasse, D-81667
Miinchen (Germany).

SAP

Indication relating to the nature or kind of mark: standard cha-

racters.

List of goods and services:

Machine-readable data media of all types provided with
programs; computer programs and software of all types;
magnetic carriers, namely magnetic tapes, disks, wafers
and cards,

16 Written material for software and data processing pro-
grams, namely manuals, catalogues, operating instruc-
tions and working instructions.

35 Internet services, namely preparing and offering of data
and information in the Internet regarding development,
programming, production, performance, sales, distribu-
tion, employment, use, operation, handling, modification,
maintenance, leasing, actualization, design and cutsourc-
ing of computer programs and software.

41 Training in programming, design, development, use and
employment of computer programs and software and in
electronic data processing.

42 Creation, development and design of computer programs
and software, particulary for internal function areas such
as financial and controlling management, manufacturing
and materials management, quality management and plant
maintenance, sales and distribution, human resources and
project management, general office functions such as
word processing, electronic mail and archiving; imple-
mentation, rental, actualization, outsourcing and mainte-
nance of computer programs and software; consulting and
advising about programming, design, development, use
and employment of computer programs and software; re-
search in the field of computer programs and software.

Basic registration: Germany, 15.11.1999, 399 46 355.0/09.
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Q18 - Mission/Purpose

1. Q 18 (a): Describe the mission/purpose of your proposed
gTLD.

Headquartered in Walldorf, Germany, SAP is the market leader in enterprise
application software. Founded in 1972, SAP (which stands for "Systems, Appli-
cations, and Products in Data Processing") has a rich history of innovation and
growth as a true industry leader. SAP applications and services enable more
than 253,500 customers worldwide to operate profitably, adapt continuous-
ly, and grow sustainably. With revenue (IFRS) of €16.9 billion for the year 2013,
SAP has more than 66,500 employees and sales and development locations in
more than 50 countries worldwide.

SAP is listed on several exchanges, including the Frankfurt stock exchange and
NYSE, under the symbol "SAP".

SAP helps companies of all sizes and industries run better. From back office to
boardroom, warehouse to storefront, desktop to mobile device, SAP empowers
people and organizations to work together more efficiently and use business
insight more effectively to stay ahead of the competition. We do this by extend-
ing the availability of software across on-premise installations, on-demand de-
ployments, and mobile devices.

We believe that the power of our people, products, and partners unleashes
growth and creates significant new value for our customers, SAP, and, ultimate-
ly, entire industries and the economy at large.

Our mission is to help companies of all sizes and industries to run better. Our
vision is to help the world run better.

1.1 SAP Active Quality Management

1.1.1 Prestige, Recognition, Acclaim, Respect

Highly successful implementations don't just happen - they are the result of
proactive engagement from customers during implementation. To mitigate
risks, organizations are using the most optimal resources, establishing a strong
governance structure, and applying a solid methodology. As a result, compa-
nies can become ambitious in achieving high business value in a short period
of time and at a low total cost of ownership (TCO).

1.1.2 SAP Commitment to Quality

+ At SAP, quality and best practice are at the heart of everything we do.
Our software development teams employ recognized practices to ensure
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the highest quality of design, development testing, and roll out. SAP Ed-
ucation and SAP Consulting services adhere to strict quality standards
based on industry best practices. Our ASAP implementation methodolo-
gy also incorporates clearly defined quality gates and various SAP quali-
ty assurance consulting services can decrease risks, reduce TCO, shorten
implementation time, and increase business value.

* By learning from each implementation and through customer and part-
ner feedback, SAP continues to improve quality by working more closely
with our stakeholders.

« SAP partner programs, through certification of partners and their consul-
tants, enable customers to make informed decisions when selecting im-
plementation partners. Our partner programs and SAP quality assurance
services also offer advice to partners about the best way to control pro-
gram delivery and increase business value to customers.

1.1.3 SAP Quality Principles

+ Based on thousands of implementations, SAP has developed a set of
quality principles. They guide us, our certified partners, and our cus-
tomers by highlighting essential factors that enable successful imple-
mentation and integration of SAP software into our customers' organiza-
tions.

+ Our quality principles also underpin our sales activities, helping to en-
sure that we provide our customers with the necessary information to
make carefully considered decisions about their solution and implemen-
tation options. And when issues do arise, we have documented process-
es and procedures to make sure the issues are resolved quickly.

2. Our mission in the operation of the .sap gTLD

2.1 Security, trust, and reputation

A brand gTLD will help us protect our trademark and our company's reputa-
tion. Our customers and Internet users in general will be able to rest assured
that a website with our brand’s TLD is authentic and secure. This will help
strengthen our brand while increasing our customers’ and the Internet Com-
munity's loyalty and trust.

2.2 Control over internet presence

As the operator of our own registry, we will be able to establish the require-
ments and policies for all domain name registrants. We can choose to restrict
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use of our brand TLD to departments within the company or allow other com-
panies with whom we partner as well as resellers of our products to use our
brand gTLD.

2.3 New marketing opportunities

Operating our own brand TLD will provide new opportunities for marketing on-
line. Whenever we launch a new campaign, we can create custom URLs with
our brand extension. A brand TLD will allow us to reach new potential cus-
tomers online, expand our target market, and strengthen relationships with
current business partners and build new relationships with potential partners.

2.4 Short, memorable domain names and ease of access

Choosing to operate a gTLD will allow us to create domain names that are
short and easy for consumers to remember. With more and more people us-
ing their mobile phones to connect to the Internet, accessing content online
will be easier. Internet users seeking reliable first-hand information about our
products or our company will benefit largely from the possibility to restrict the
search space to the contents of .sap domains.

2.5 Competitive advantage

Being one of the first to be applying for a gTLD in this round will allow SAP to
be ahead of the competition.
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Q18b - Mission/Purpose

1. Q 18 (b) How do you expect that your proposed gTLD will
benefit registrants, Internet users, and others?

We expect that our proposed gTLD will benefit Internet users in so far as it will
help us protect our trademark and our company’s reputation in order to offer
Internet users a seal of quality. Our customers and Internet users in general
will be able to rest assured that a website with our brand’s TLD is authentic and
secure. This will help strengthen our brand while increasing our customers’
and the Internet Community's loyalty and trust.

Internet users seeking reliable first-hand information about our products or
our company will benefit largely from the possibility to restrict the search
space to the contents of .sap domains. Companies, reseller or other institu-
tion with whom we partner and to whom we want to give domain space under
the .sap TLD will benefit from this reputation as well.

2. Q 18 (b) i.) What is the goal of your proposed gTLD in terms
of areas of speciality, service levels, or reputation?

The .sap TLD is a single registrant gTLD with its focus on our company, our cus-
tomers, suppliers, partners, contractors, and especially on our products and
services. This implicates a high degree of speciality. The Internet Community
can expect to find more accurate, reliable, relevant and up-to-date informa-
tion on us and our products and services than elsewhere in the domain name
space.

The goal of our operation of the .sap gTLD is, among others, to improve the
brand communication and to strengthen the customer and partner relation-
ship. As such, it lies in our own interest to achieve service levels that guarantee
for a satisfying user experience. The same holds for reputation.

3. Q 18 (b) ii.) What do you anticipate your proposed gTLD
will add to the current space, in terms of competition,
differentiation, or innovation?

We are planning to enable Internet users to find more specialised and in-depth

information on SAP products and services on .sap domains than anywhere else
in the Internet.

Specification 13 Exhibit B for .sap Page 4 of 17



REGISTRY SERVICES

While for most domains within our brand gTLD the focus will be on the content
rather than on innovative Web technologies, some marketing campaigns and
project sites will probably stand out with bleeding-edge technologies and con-
cepts.

4. Q 18 (b) iii.) What goals does your proposed gTLD have in
terms of user experience?

A delightful user experience is likely to improve brand perception in the same
way that a bad one is likely to damage it. As such, it is SAP's intention to pro-
vide Internet users with the best possible user experience. To achieve that, SAP
is planning to implement monitoring and quality assurance measures.

5. Q 18 (b) iv.) Provide a complete description of the applicant’s
intended registration policies in support of the goals listed
above.

We are not intending to sell domains to third party. We will be deciding to offer
the second level domains based on our business requirements and priorities.
Requesters do not have a right to a particular domain.

Additionally, SAP will have its own registration policies to assign second level
domains. We will also have policies to maintain content integrity that will not
proliferate to domains that are not relevant.

6. Q 18 (b) v.) Will your proposed gTLD impose any measures for
protecting the privacy or confidential information of registrants
or users? If so, please describe any such measures. Describe
whether and in what ways outreach and communications will
help to achieve your projected benefits.

SAP will monitor and safeguard compliance with all applicable data protection
and privacy laws.

As for outreach and communications, SAP will use its marketing and communi-
cations channels to socialise the fact that it has obtained this gTLD and its uses,
benefits and protections to target audiences.
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7. Envisioned purpose of the .sap gTLD

7.1 Products:

7.1.1 Strategy

+ Align SAPs product offerings/offering categories under a unique umbrel-
la

+ Apply .sap extension to these categories with high equity to project a co-
hesive brand and relationship

7.1.2 lllustrative URL - hana.sap

7.1.3 Audience

+ Existing customers
+ Potential customers
+ SAP customers

* SAP partners

7.1.4 Sample Content:

+ Product offering’s content along with clear messaging defining the rela-
tionship between the SAP brand and the product

+ Future vision for products within portfolio

7.2 Acquisitions

7.2.1 Strategy

+ Align acquired offers under a single umbrella

* Apply .sap extension to acquisitions with high equity to project a cohe-
sive brand and relationship

+ Use additional time to manage details regarding portfolio migration

7.2.2 lllustrative URL - sybase.sap

7.2.3 Audience:

* Analysts
+ Potential customers
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*  SAP customers
* SAP partners
+ Users of acquired brand

7.2.4 Sample Content:

+ Acquired brand’s content along with clear messaging defining the rela-
tionship between the SAP brand and acquired offers

+ Future vision for products within portfolio

7.3 New offer areas

7.3.1 Strategy

+  When moving to a new offer area outside the current brand portfolio,
use as a dedicated area for showcasing product content

+ Create a clear connection between the new areas and SAP's existing ca-
pabilities

7.3.2 lllustrative URL - mobile.sap

7.3.3 Audience:

+ Analysts
+ Potential customers
*  SAP customers

7.3.4 Sample Content:

+ Product information paired with clear messaging defining the relation-
ship between products and other SAP offers

« Thought leadership on SAP's role in that area

7.4 Marketing campaigns and brand building

7.4.1 Strategy

+ Adedicated place for elevating SAP's impact beyond the product level
+ Space for a branded platform to celebrate the customer benefits of SAP
+ Tied to a high-level brand asset (tagline, campaign)

+ Eliminates the need to secure a new URL disconnected from the brand
each time the campaign is refreshed
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7.4.2 lllustrative URL - runbetter.sap

7.4.3 Audience:

* Analysts
+ Potential customers
* SAP customers

7.4.4 Sample Content:

* Customer success stories
+ User-submitted content
+ Forum for dialogue

7.5 Vision and thought leadership

1.5.1 Strategy

+ Elevate SAP's thought leadership through blogs, editorial content etc.

+ Place for thought leaders including but not limited to SAP’s co-CEOs to
share their future vision for:
+ the business

+ the category
+ the world as it relates to technology.

7.5.2 lllustrative URL - future.sap

7.5.3 Audience:

+ Analysts/Media
+ Potential customers
*  SAP customers

7.5.4 Sample Content:

+ Keynote speeches
* Interviews

+  White papers

+  Weekly briefings
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7.6 Events

7.6.1 Strategy

+ While the SAPPHIRE NOW experience happens once a year, the experi-
ence could be refreshed and revisited year round:
+ Maintains enthusiasm for SAP's industry-leadership position and in-
terest in its offers

7.6.2 lllustrative URL - sapphirenow.sap

7.6.3 Audience:

* Analysts/Media
* Potential customers
*  SAP customers

7.6.4 Sample Content:

+ Essential SAPPHIRE NOW content

« Highlights of SAPPHIRE NOW presentations, ongoing thought leadership
+ content (tied to product innovation, product releases R&D, etc.)

« Forums for attendee discussions & virtual campuses

1.7 Consumer

1.7.1 Strategy

+ Create a distinct-yet-related experience for consumers exploring SAP’s
app offerings in a non-B2B context

7.7.2 lllustrative URL - poweredby.sap

7.7.3 Audience:

« Consumer Audience who may or may not be part of SAP's target for its
business products

7.7.4 Sample Content:

+  App exploration
+ App labs
+ Crowd-sourcing ideas
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7.8 Corporate social responsibility

71.8.1 Strategy

« Ensure all of SAP's individual community, environment, and charitable
works are all collectively communicated to establish SAP’s position on
corporate social responsibility

7.8.2 lllustrative URL - betterworld.sap

7.8.3 Audience:

* Investors
* Analysts/media
+ Potential customers

7.8.4 Sample Content:

+ CSR platform tying together all responsibility efforts:
+ areas of charitable giving

* community outreach
+ employee development
+ environmental efforts/sustainability

7.9 Strategic partners

7.9.1 Strategy

« Focus all partner relationship channels into a single hub, making it easier
to:
+ access brand content

+ access product content
* help create stronger relationships with SAP customers

7.9.2 lllustrative URL - partners.sap

7.9.3 Audience:

+ Current partners
+ Potential partners
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7.9.4 Sample Content:

* Reconfigured partner content:
+ streamline navigation of portals and labs into a cohesive environment

7.10 Recruiting

7.10.1 Strategy

+ Create a compelling destination for those considering a career at SAP,
and position SAP as a leading employer

7.10.2 lllustrative URL - joinus.sap

7.10.3 Audience:

* Recruiters

+ Potential hires
7.10.4 Sample Content:

+ Experiential platform for communicating what it's like to work at SAP:
+ videos

+ employee testimonials
+ development opportunities

7.11 Country specific sites

7.11.1 Strategy

+ Create unique presence for geographies/countries where SAP has busi-
ness presence. This will allow local representatives to tailor content rele-
vant to the target Audience of that particular region.

7.11.2 lllustrative URL - emea.sap

7.11.3 Audience:

* Analysts

« Current customers
« Potential customers
*  SAP customers
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* SAP partners

7.11.4 Sample Content:

+ Reconfigured country specific content:
+ streamline navigation of country/region specific content into a cohe-
sive experience

7.12 Second and third level domain URLs

+ We envision using multi-level domain URLs for all the use cases defined
above. This will help us achieve a deep level of association with the target
Audience.

7.12.1 lllustrative URL:

+ technical.partners.sap
+ what.sap
+ ilove.my.sap
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Q18c - Mission/Purpose

1. Q 18 (c) What operating rules will you adopt to eliminate or
minimize social costs (e.g., time or financial resource costs, as
well as various types of consumer vulnerabilities)? What other
steps will you take to minimize negative consequences/costs
imposed upon consumers?

It is important to note that SAP does not intend to to sell domains to a third
party at any time. Therefore social costs (e.g., time for financial resource costs,
as well as various types of consumer vulnerabilities) will not occur. Neither will
there be any negative consequences/costs imposed upon consumers.

2. Q 18 (c) i.) How will multiple applications for a particular
domain name be resolved, for example, by auction or on a first-
come/first-serve basis?

As mentioned above we are not intending to sell domains to third party. We
will be deciding to offer the second level domains based on our business re-
quirements and priorities. Requesters do not have a right to a particular do-
main. If they are offered a domain it will be without valuable consideration.

3. Q 18 (c) ii.) Explain any cost benefits for registrants you
intend to implement (e.g., advantageous pricing, introductory
discounts, bulk registration discounts).

Due to the reasons stated above there won't be any costs or cost benefits for
registrants (e.g., advantageous pricing, introductory discounts, bulk registra-
tion discounts).

4. Q 18 (c) iii.) Note that the Registry Agreement requires that
registrars be offered the option to obtain initial domain name
registrations for periods of one to ten years at the discretion of
the registrar, but no greater than ten years. Additionally, the
Registry Agreement requires advance written notice of price
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increases. Do you intend to make contractual commitments to
registrants regarding the magnitude of price escalation? If so,
please describe your plans.

As we do not intend to sell domains there will be no contractual commitments
to registrants regarding the magnitude of price escalation.
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PUBLIC INTEREST COMMITMENTS

1.

Registry Operator will use only ICANN accredited registrars that are party to
the Registrar Accreditation Agreement approved by the ICANN Board of Direc-
tors on [date to be determined at time of contracting], 2013(or any subsequent
form of Registrar Accreditation Agreement approved by the ICANN Board of
Directors) in registering domain names. A list of such registrars shall be main-
tained by ICANN on ICANN's website.

2.

Registry Operator will operate the registry for the TLD in compliance with all
commitments, statements of intent and business plans stated in the following
sections of Registry Operator's application to ICANN for the TLD, which com-
mitments, statements of intent and business plans are hereby incorporated

by reference into this Agreement. Registry Operator’s obligations pursuant to
this paragraph shall be enforceable by ICANN and through the Public Inter-

est Commitment Dispute Resolution Process established by ICANN ((posted at
[url to be inserted when final procedure is adopted]), as it may be amended by
ICANN from time to time, the “PICDRP"). Registry Operator shall comply with
the PICDRP. Registry Operator agrees to implement and adhere to any reme-
dies ICANN imposes (which may include any reasonable remedy, including for
the avoidance of doubt, the termination of the Registry Agreement pursuant to
Section 4.3(e) of the Registry Agreement) following a determination by any PIC-
DRP panel and to be bound by any such determination.
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REGISTRY SERVICES

Section 2.8 of the Registry Agreement

(Protection of Legal Rights of Third Parties)

3.

Registry Operator agrees to perform following specific public interest commit-
ments, which commitments shall be enforceable by ICANN and through the
PICDRP. Registry Operator shall comply with the PICDRP. Registry Operator
agrees to implement and adhere to any remedies ICANN imposes (which may
include any reasonable remedy, including for the avoidance of doubt, the ter-
mination of the Registry Agreement pursuant to Section 4.3(e) of the Registry
Agreement) following a determination by any PICDRP panel and to be bound
by any such determination.

As a brand gTLD, registration of second level domains is based on our business
requirements and priorities. Only our company and designated third parties
(e.g. other companies with whom we partner, specific customers, etc.) will be
allowed to register or operate second level domains under .sap domain space
and solely with our permission.

We commit ourselves to protect intellectual property, legal rights and trade-
marks (TMs) under .sap domain space. This includes, but is not limited to, full
compliance with all respective specifications, agreements and ICANN policies.
In case of complaints put forward by rights holders with regard to domain
names registered under .sap, the SAP AG will fully comply with all resolution
procedures endorsed or mandated by ICANN. In particular, this includes sup-
porting the Uniform Rapid Suspension (URS) procedures and the Trademark
Post-Delegation Dispute Resolution Procedure (Trademark PDDRP) to suspend
the domain.
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