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Choosing search terms.

• Start with the obvious – if you're looking for general 
information on vibration, try vibration. 

.



vibration absorption



exact phrase

•Use “” to search for exact phrases.
“vibration absorption”



+ AND (Default)

“Vibration absorption” +control



- NOT

“Vibration absorption” -Passive



| OR

Vibration|absorption



Use “*”

“market*” would find “market” or 

“marketing” or markets”











~synonyms



Ranges .. 
Between:100..500  ..before  after..



In Summary
• and  (default)        vibration absorption

• | or                       vibration|absorption

• “”

•+

• -

•~

• ..

• *

• ?

exact phrase     “vibration absorption”

required            +control

without              -passive

synonyms          ~vibration

# range    president 1940..1960

Truncation “francis * coppola”

Wildcard “labo?r”



Capitalization Does NOT Matter

●Google searches are NOT case sensitive.

● All letters, regardless of how you type 
them, will be understood as lower case.

●For example:  searches for shear center, 
SHEAR CENTER, and sHeAr CeNtEr will 
all return the same results.



Google’s 10 Word Limit

• Until recently, Google wouldn’t 
accept more than 10 keywords at a 
time.

–Any keyword past 10 was simply 
ignored.

• Google now accepts up to 32
keywords.

–Stick with 10.

Source: Google Hacks, p. 19



The Order of Keywords Matters

A search for vibration absorber 
control yields not the same number 
of hits as a search for absorber 
vibration control , 



vibration absorber control



absorber vibration control



In Summary

• Google’s Boolean default is AND.

• Capitalization does not matter.

• Google has a hard limit of 32 
keywords.

• The order of your keywords matters.



Advanced Search 
Operators



How to get to Advanced 
Search Page

After you've entered your search terms, you might want to try the I'm Feeling 

Lucky button, which takes you straight to the most relevant website that 

Google found for your query. You won't see the search results page at all, 

but if you did, the "I'm Feeling Lucky" site would be listed on top.
For example, if you're looking for the Stanford University homepage, just enter 

Stanford and click I'm Feeling Lucky instead of the Google Search button. 
Google will take you directly to "www.stanford.edu."







Advanced Operators

• Use these commands in the search 
window.

•allintitle: Find sites with all search terms in the title.

•allinurl: Find sites with all search terms in the URL.

•site: Limit your search to a specific web site.

• filetype: Specify a type of document to search.

•allintext: Find sites with all search terms in the text

•allinanchor: Find sites with that contain all search 

terms in links to the page (anchor) texts 



Advanced Operators

• Use these commands in the search 
window.
•cache: Find a copy of the page from the latest time 

the page was indexed by Google.

• link: Find sites that links to search terms.

•related: lists web pages that are "similar" to a 
specified web page

• info:presents some information that Google has about 
a particular web page.

•define:display definitions for the word or phrase that 
follows, if definitions are available.



filetype:

• filetype: restricts 
your results to files 
ending in ".doc" (or 
.xls, .ppt. etc.), and 
shows you only files 
created with the 
corresponding 
program. 

• There can be no space 
between filetype:
and the file extension

• The “dot” in the file 
extension – .doc – is 
optional.

Source: http://www.google.com/help/faq_filetypes.html



+ or - (filetype:pdf)



+ or - (-filetype:pdf)



Intitle and Allintitle

• The intitle feature allows a user’s query 
to be restricted to the title of a web 
page.

• The allintitle feature specifies that all 
words/phrase in a query must be in the 
title.

• Formats:
– intitle:query
– allintitle:query

• Examples: 
– intitle:helicopter performance "R.W. Prouty" 
– allintitle:helicopter performance "R.W. 
Prouty" 



intitle:



allintitle:



Inurl and Allinurl
• The inurl feature limits searches to words 
found in a URL.

• The allinurl feature specifies that all 
words/phrase must be in the URL.

• Formats:
– inurl:“query”

– allinurl: “query”



inurl:



allinurl:
• allinurl: Find sites with all search terms in the URL.



Intext: and allintext:

• The intext feature allows a Google 
query to be restricted to the body text 
of a document.  URLs, titles, and links 
are ignored.  Useful in narrowing 
search results.

• Format:  intext:query



intext:



allintext:

• allintext: Find sites with all search terms in the text



● The inanchor feature allows searching for 
items that appear in the descriptive text of a 
link. 
The descriptive text of a link is what gets displayed 
to the user, and it is often different from the 
underlying URL address to which the link points.

● Format: inanchor:query
● Example: to search webpages which contain 
“information technology”, and also contain 
hyperlinks with “Lei Zhu” as the descriptive 
text , you may input this query:
information technology inanchor:"Lei Zhu"

Inanchor: and allinanchor :



Inanchor:



Inanchor:



Allinanchor:



site:
● Using site:Limit your search to a specific web site.

Source: http://www.google.com/help/operators.html



link:
● Using link: restricts the results to those web pages 

that have links to the specified URL.

Source: http://www.google.com/help/operators.html



related:
● Using related: lists web pages that are "similar" 

to a specified web page.

Source: http://www.google.com/help/operators.html



info:
● Using info: presents some information that 

Google has about a particular web page.

Source: http://www.google.com/help/operators.html



define:

• If you begin a query 
with define: Google 

will display definitions 
for the word or phrase 
that follows, if 
definitions are 
available.

• You don’t need quotes 
around your phrases.

Source: http://www.google.com/help/features.html#definitions



define:
define:term



More Google Products



More Google Products



Conversions



Google Calculator

Source: http://www.google.com/help/features.html#calculator



3+44

56*78

1.21 GW / 88 mph

100 miles in kilometers

sine(30 degrees) 

G*(6e24 kg)/(4000 miles)^2 

0x7d3 in roman numerals

For instructions on how to use the Google Calculator, see

http://www.google.com/help/calculator.html



Google Calculator

Source: http://www.google.com/help/features.html#calculator



Scholar

http://scholar.google.com/intl/en/scholar/help.html



Book Search





Docs & Spreadsheets

●Create

●Share

●Store

●Publish

documents



Google Pages

http://tismichelle.googlepages.com/home



Google Translate

http://translate.google.com/translate_t#



Search Features

• In addition to providing easy access to billions of 
web pages, Google has many special features to 
help you to find exactly what you're looking for. 
Some of our most popular features are listed 
below. 

• Everyday Essentials 
• Reference Tools 
• Choosing Keywords 
• Local Search
• Trip Planning
• Query Refinements
• Search by Number 



Search Features
Everyday Essentials 



Search Features
Search by Number 


