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Purpose of the Rural Transit Branding Campaign

Statewide Transit Plan Feedback 

Transit Agencies: 

• Public awareness of transit options

• Public perception of transit

• Informing elected leaders on benefits of public 
transit

Public Survey: 

• 506 respondents said their primary reason for 
not taking transit is that “service is not available 
in their community”; 

• 86% of these people live in communities with 
rural demand response public transit systems. 



Rural Transit Vehicles Today



The Process

• Scoping & Brainstorming with Intermodal & Communications teams 

• Focus Group style calls with transit providers

• Solicited feedback on what providers wanted in new logo and 
marketing materials

• Graphic artist presented sketches to Intermodal 

• Team narrowed down sketches to 2 concepts for graphic design

• Refined the final logo and slogan



Desired Perception & Key Messages:

• Friendly and makes you smile 

• Transit is for everyone

• Offers independence 

• Safe and affordable 

• Reliable and convenient

• We have room for you

• It’s a community service

• Here when you need us

Logo Influence: 

• Modern rather than traditional

• Sophisticated, friendly; not 
stuffy 

• Integrate new logo with local 
transit name 

• Adoption is optional, but 
encouraged

Reimagining How Rural Transit is Marketed





Logo Design Integrated with Provider Names



Bus design; stickers

Website & Printed Materials 

Driver shirts, office supplies

Applications





Stickers



Marketing Collateral



Sample Driver Uniforms



Provider budgeted Office Supplies



Provider-sponsored Promotions



Let’s Ride Website and Mobile 
Application



www.LetsRideGA.com

Launched on National Rural Transit Day (July 16th)

Brings Georgians a simplified and streamlined way to 
plan and book their travel with participating rural 
transit providers. 

www.nationalrtap.org/News/Rural-Transit-Day



www.LetsRideGA.com

Phase I: Launch Website

• Display ALL Rural Transit operators and contact info

• Allow riders to find their local Rural Transit operator 
closest to them

• Allow riders to schedule rides via website

• Expand Let’s Ride app operators

Phase II: Expand Website

• Display Let’s Ride app operators and contact info

• Provide Mobile App User Directions

• Provide Mobile App Links to Stores (iOS & Google Play)



Let’s Ride Mobile App Version II

Available for iOS and Andriod

Version I: Launch Mobile App

• Rider “Sign Up”

• Riders contact their Let’s Ride operator

• Provider sends rider User ID 

• Rider completes Registration Form

• Rider then is able to book/schedule trip

Version II: Expand Mobile App Features/Functions

• App determines rider’s location and appropriate transit 
operator

• App adds trip to the Let’s Ride operator’s requested ride 
in QRyde

How to Become a Let’s Ride Operator:

Contact Troy Green: tgreen@dot.ga.gov



Let’s Ride Mobile Application 
Demo



Let’s Ride Mobile App Demo



QUESTIONS?

Matthew Wilson   mawilson@dot.ga.gov

Ashley Finch   afinch@dot.ga.gov

Syed Naqi   syedn@qryde.com


