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Database Guide: PMB Online  
!
This guide is an adaptation and a revision to the Print Measurement Bureau Quick Guide created by the University of Ottawa as 

well as the PowerPoint presentation provided by PMB Online.  !
What is PMB Online? !

PMB Online (Print Measurement Bureau) is Canada's leading syndicated study 
for single-source data on print readership, non-print media exposure, product 
usage and lifestyles. !
Its reputation is based on over 35 years of accurate, in-depth measurement of 
Canadian consumer behaviour. !
PMB is a non-profit organization, representing the interests of Canadian 
publishers, advertising agencies, advertisers and other companies. !
The first national PMB study was conducted in 1973. Since then, it has grown to 
the point where it now uses a sample of approximately 22,000 to measure the 
readership of over 110 publications and consumer usage of over 2,500 products 
and brands. !
Source: (PMB Online Homepage) !

PMB Online Resource Person !
Management Liaison Librarian: Michael David MILLER 
Email: michael.david.miller@mcgill.ca  
Telephone: 514.398.7440 
Humanities and Social Sciences Library: www.mcgill.ca/library !

PMB Online Video Tutoriels !
Video by Management Liaison Librarian Ms. Jessica Lange - McGill University 
Video by Business Librarian Mr. Olivier Charbonneau - Concordia University !!!
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http://www.mcgill.ca/library/
http://www.mcgill.ca/library/librarians/michael-david-miller
mailto:michael.david.miller@mcgill.ca
http://www.mcgill.ca/library
https://www.youtube.com/watch?v=Y4uQASuOxws&feature=youtu.be
https://www.youtube.com/watch?v=ce2dYzFYowE&feature=youtu.be
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Utilizing the database: In order to access the PMB Online database, please visit 
the McGill University Library Catalogue or the following research guide: 
Consumer and demographic research. When accessing this database remotely 
(off-campus), you will be asked to log in with your McGill Univesity email 
address and password.  !!!!!!!
 !!!!!!!!!!!!!!
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Step 3: On the left-hand 
side of the window, 
choose desired major 
category. Beverages, 
Radio, Travel, Business 
etc. 

Step 2: Select For 2009 
and later studies below 
t h e P M B R e p o r t s 
section. Please note that the 
McGill University Library does 
not have access to the 2008 
studies nor the lifestyle / 
attitudes section. 

Step 1: From the home screen select Product Data

http://mcgill.worldcat.org/oclc/70612052
http://www.mcgill.ca/library/find/subjects/management/consumers/
http://www.mcgill.ca/library/
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Step 4: On the left-hand 
side of the window, choose 
desired major subcategory. 
Within beverages, we have, 
Coffee, Tea, Iced Tea, Milk, 
etc. 

Step 5: Select a 
category among 
the preliminary 
report that i s 
displayed. Click 
on any of the 
b l u e t e x t 
percentages in 
order to generate 
a report. 

All of these blue 
percentages are 

clickable. (Please 
see step 6)

http://www.mcgill.ca/library/
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Step 6: Reading a PMB Report

Index: this is a percentage 
with 100 reflecting the 

average. Scores above 100 
represent intersections that 
are more likely to happen 

while scores below 100 
represent intersections that 

are less likely to occur. !
This shows that people aged 
12 to 17 are very more likely 

than the average person 
(201%) to have consumed an 
Energy/Sports drink in the 

last 6 months. 65+ years old 
are the most likely to have 
not consumed an Energy/

Sports drink Gatorade in last 
6 .months

Here you will find the 
demographic data. Scroll 
down for more details like 

major cities, household and 
personal income and 

language spoken most often 
at home. You will also find 

some provincial and city level 
data below.

Total: total number of 
Canadians aged 18 to 24 

years old. In this case nearly 
4.9 million Canadians. 

% horz: this is the horizontal 
percentage. This shows that 
3.4% of the total number of 
people aged 18 to 24 have 

consumed an Energy/Sports 
drink in the past 6 

(000) column: number of 18 
to 24 year olds who have 

consumed an Energy/Sport 
drink in the past 6 months. In 
this case, nearly 1.4 million 

Canadians.

% vert: is the vertical 
percentage. This shows that 

23.8% of the people who 
have consumed an Energy/
Sports drink in the last 6 

months are in the 18 to 24 
age group.

http://www.mcgill.ca/library/

