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COMPARATIVE AD LAWY,
‘CLEAN CAMPAIGN’ PUSH
MAY CLEAN RADIO’S
CLOCKS

Radio stations and DJs who take
shots at their competition may
face expensive lawsuits thanks to
the Trademark Law Revision Act.
And a main provision of the pro-
posed Campaign Advertising Act,
a companion to the more publiciz-
ed Clean Campaign Act, would re-
quire broadcasters to provide
legitimate political candidates with
nonpreemptible time at the
station’s lowest unit rate.

Page 8, 18

COMPETITION AIN’T NOTHIN’:
TV, NEWSPAPERS DOWN

Jeff Pollack provides some cheering
evidence about the profound readership/
viewing-level slumps radio’s chief
competitors, newspapers and TV, are
mired in, along with some ways in which
radio can reap the benefits.

Page 35

RESEARCH: KEY TO
COUNTRY PROGRAMMING
SUCCESS

Launching a series on what today’s
PD needs to know, Lon Helton
talks to a top researcher, a major
group programmer, and a leading
PD about the importance of
research in both theory and
practice.

Page 58

PROSPECTING: NO MINOR
CONSIDERATION

New business leads are utterly vital to
the successful sales operation, but the
timing and planning of a prospecting
expedition can be tricky. Chris Beck
smooths your path toward finding new
prospects.

Page 16

THE DIZZY WORLD
OF ORLANDO AOR

Locked in a bitter battle for rock radio
supremacy, the programmers of WDIZ
and WHTQ trade insults and insights in
approximately equal proportion in an
entertaining and educational exchange.
Page 52

Newstand Price $5.00

Veteran programmer Frank
Cody has been appointed as
head of programming for Pyra-
mid Broadcasting’s seven-
market chain. Cody will remain
a partner in the consulting firm
Cody/Leach Broadcast Archi-
tecture, which was acquired by
Pyramid last year.

Pyramid CEO Rich Bals-
baugh told R&R, “We im-
mediately offered this position
to Frank when our chief pro-
gramming officer (and WXKS/
Boston PD) Sunny Joe White

” Sunny & Cher Celebrate At KISS #10

WXKS-FM/Boston’s tenth birthday bash was a veritable spectacular, with 15,000 people on hand for
Cher’s first live performance in eight years, D.J. Jazzy Jeff & The Fresh Prince, Gloria Estefan & Miami ‘
. Sound Machine, Hall & Oates, Information Society, Martika, Donna Summer, and more. 850,000 (as
displayed by morning man Matt Siegel at bottom left) was raised for the Genesis Fund charity, whose Brian
McLaughiin (left, top left photo) congratulates WXKS-AM & FM VP/GM John Madison (center) and Pyramid L’
Broadcasting CEQ Rich Balsbaugh. At top right, Cher, who is not exactly pro Bono these days, danced with
an appropriate Sunny substitute, Pyramid VP/Programming Sunny Joe White. Bottom right, 'Til Tuesday’s
H Aimee Mann chats with Balsbaugh, whose red-hot jacket threatened to scorch the eyesockets of the

assembled partyers.

|
|
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Kelly Seaton

Seaton
Manages

WFYR

Interim WICC/Bridgeport
GM Kelly Seaton has been ap-
pointed VP/GM of WFYR/Chi-
cago. She will assume her new
duties when Summit Broad-
casting takes control of the sta-
tion from RKO in approximate-
ly three weeks.

SEATON/See Page 32

Levine Lands At

KLOL/Houston PD Ed Lev-
ine has been named PD of In-
finity AOR WJFK/Washington.
He succeeds Mark Chernoff,
who left last month to program
Infinity Classic Rock WXRK/
New York.

WJFK VP/GM Ken Stevens
remarked, “There’s a real bat-
tle going on here — I don’t think
there’s room for three of us in
this town — and Ed is the PD
who will win it. He’s real ag-
gressive and has a great track
record.

“We’ve staked out our posi-
tion as compared to DC101
(AOR wwDC) and (Classic
Rock) WCXR,” added Stevers.
“We did a lot of that work with
Mark Chernoff; the rest will be
accomplished by Ed. A ot of the
strategy is there — it just hasn’t
been implemented yet.”

Stevens discounted WJFK’s

Ed Levine
signal as a significant factor.
““The signal has been used as an
excuse here by PDs in the
past,” he said. ‘“But the reality
is that we’re on the same tower
as WCXR, and they’ve had no
problem generating ratings.
Our signal is not going to keep
us from being a major success
in the market.”

LEVINE/See Page 32

Beating The Summer Book Jinx
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‘Cody Now Heads Up
Pyramid Programming

Frank Cody
told us he wanted to give up the
day-to-day elements of the job.
Frank is a tremendously crea-
tive talent who brings a warm,
positive, people-oriented energy
and spirit to all his endeavors.”

Pyramid COO Brian Stone
added, “As a major partner in
this company, Sunny Joe will
continue to provide significant
input in the areas of program-
ming, operations, and engineer-
ing, as well as virtually every
other aspect of our company.
But Pyramid has grown to the
point where we could acquire
this position, and it’s great to
have Frank in there.”

Cody noted that he and his
consulting partner Owen Leach
had been working with all of the
Pyramid stations przviously.
He will continue to werk from
his current offices in Princeton,
NJ. CODY/See Page 32

-

Albright Merges
Into BD& A

Country Consulting
Consolidated

Sl

Jay Albright, Dwight Douglas

Burkhart/Douglas & Associ-
ates and Jay Albright’s consuit-
ing company Let’s Talk have
merged. Under terms of the
agreement, Albright will con-
sult all B/D&A Country outlets
and Albright’s current client list
will become part of B/D&A cli-
entele.

B/D&A President Dwight
Douglas commented, “I met
Jay a few years ago when he
was programming in Seattle,
and I was very impressed with
his knowledge of radio and
country music. His consulting
firm is very successful, and all
our clients will benefit from this
joint venture.”

ALBRIGHT/See Page 32
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FROM THE VOICE
THAT BROUGHT YOU
“D E S P E R A D Oy
“THE BEST OF MY LOVE
“ONE OF THESE NIGHTS:’
“HOTEL CALIFORNIAY
“LIFE IN THE FAST LANE}
W E LONG R U N7
“DIRTY LA UNDRY?

AND “THE BOYS OF SUMMER”

S

GEFFEN

The End Of The innocence, Don Henley's first album since the Multi-
Platinum Building The Perfect Beast, will be available June 20 on Geffen
Cassettes, Compact Discs and Records * © 1989 The David Geffen
Company

“THE END OF THE INNOCENCE”

THE FIRST SINGLE AND TRACK FROM HIS FORTHCOMING ALBUM
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THE CLOSER YOU LOOK
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Auditorium Format Analysis
The definitive format hole study...

® o o o o

test format options with taped examples

test talent, slogans, logos and cali letters

in-person interactive research with your target demo
determine programming and marketing strategies in one step

includes a complete market study

CALL FOR A QUOTE TODAY
(303) 922-5600

= Paragon Research

550 S. Wadsworth Blvd..

Suite 401

Denver, CO 80226 (303) 922-5600 FAX (303) 922-1589
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Garvey Takes An
XTRA Base

SD N/T Hires Ex-Padre As Morning Host

Noble News/Talk station XTRA/
San Diego has hired former Dod-
gers/Padres first baseman-turned-
businessman and aspiring politi-
cian Steve Garvey as morning
host. His news/sports/entertain-
ment program, bowing June 26,
will be called ‘‘XTRA Morning Up-
date With Garvey & Company.”

Noble Chairman John Lynch
cited Garvey’s hiring as part of his
strategy of turning XTRA, which
has been around the one-share
level in recent books, into “a suc-
cess as the flagship station of our
entire radio group.”

XTRA-AM & FM VP/GM Tom
Jiminez added, ‘“We are all confi-
dent that Steve will do a great job.
There is no doubt he will be a fab-
ulous draw for the station.”

XTRA VP/Operations Michael
Packer elucidated, “In addition to
bringing the color and sizzle of the
morning sports pages to life, Gar-

T

Bartiett New
RTNDA
President

David Bartlett

NBC Radio VP/News & Pro-
gramming David Bartlett has been
selected as the new President of
the Radio-Television News Direc-
tors Association.

Bartlett was selected for the post
on Saturday (6/3) by the RTNDA
board of directors following an ex-
haustive nationwide search. He as-
sumes his new duties in Washing-
ton on July 3.

“David Bartlett brings a real
electricity to this organization,”
said RTNDA Chairman Bob Prid-
dy. “There’s a dynamism here. He
possesses enthusiasm and a knowl-
edge of the inside workings of
Washington that will be very help-
ful to us.”

Bartlett’s choice was lauded as
“absolutely perfect” by outgoing
eight-year President Ernie Schultz,
who announced his resignation last
December following the group’s
annual convention. Schultz, who
cited his desire for a change in per-
sonal direction, has not yet an-
nounced his plans.

Bartlett said he plans to quickly
increase the group’s “visibility” on
Capitol Hill and bring grass-roots
pressure to bear on lawmakers
over press freedom issues. He said
his “first mandate” is to combat
growing Congressional efforts to
codify the Fairness Doctrine.

“Electronic journalists do not en-
joy the same First Amendment
protections that our brethren in
print do. It strikes me as ridiculous

BARTLETT/See Page 32
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STEVE GAR\7EY

vey & Company will put listeners in
touch with some of the nation’s hot-
test personalities.”

Garvey, who’s run a sports mar-
keting company based in San Di-
ego for six years, said, ‘“I’'m really
happy to be part of the Noble fam-
ily and the XTRA morning team.”

Garvey is expected to confront
calls about playing the field in both
baseball and other recreational
contexts. His hiring has also spur-
red speculation among media ob-
servers about other possible-but-
doubtful radio projects as ‘Sports
Line With Pete Rose” and “Wade
Boggs Pillow Talk.”

e

Bill Richards

Richards PD
At KXXX

Emmis CHR KXXX (X100)/San
Francisco has named Coleman Re-
search VP Bill Richards as its new
PD. He fills a vacancy created in
early February when Bill Stairs
left the station. MD Gene Baxter
has served as interim PD and will
stay on when Richards takes over
on June 12.

VP/GM Jim Smith told R&R,
“This is the guy we originally
wanted for the job, and it’s for-
tunate that time elapsed during
which Bill became available. It’s
always nice after the fact to have
so many encouraging calls from
across the country backing up our
decision, confirming that we've
hired one of the best PDs in
America today.”

Richards had spent only three
months with Coleman. Regarding
his departure, he told R&R, “Dur-

RICHARDS/See Page 32
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UPI TO BUY STATIONS?

Freedman VP/News
At UPI Broadcasting

WJR/Detroit News Director
Mike Freedman has been named
VP/News of United Press Interna-
tional’s new subsidiary, Washing-
ton-based UPI Broadcasting, only
three months after leaving the
news service. Freedman assumes
his new duties on June 26 and will
be responsible for the growth and
development of both UPI Radio
and Radio Noticias, UPI's Spanish-
language radio news service.

“I consider Mike Freedman a

e e S

Harrison PD
At WZLX

First Media has named Mike
Harrison PD of Classic Rock
WZLX/Boston, returning the vet-
eran AOR PD to active program-
ming duty in the format. He suc-
ceeds Cliff Blake, who exited
earlier this year.

“He called me out of the clear
blue,” remarked WZLX GM Jerry
Charm. “We were all blown away
by the guy, and that was it. He’s a
man with a mission. Lord knows
he’s got the musical background.
All the elements seem to be right.”

Harrison’s multifaceted career
has included programming stints
at WLIR/New York, KPRI/San Di-
ego, and KMET/Los Angeles. He
was R&R’s original AOR Editor
and also spent several years at
Billboard. In addition, Harrison
has headed his own production
company — Goodphone Communi-

HARRISON/See Page 32

major asset to UPI because he has
close ties to the industry, as well as
a clear vision of how to produce a
competitive radio news service,”
said UPI President Paul Steinle.

Freedman had served as Manag-
ing Editor of UPI Radio in Wash-
ington for three years before join-
ing Cap Cities/ABC’s WJR in April
1989. He told R&R, “WJR is a ter-
rific, first-class operation, but help-
ing UPI becomes like a crusade —
it gets into your system. UPI is the
most romantic underdog in the in-
dustry and it’s well worth fighting
for.”

In a related move, UPI says it is
actively exploring the idea of ac-
quiring and operating a group of
radio stations. According to UPI
Exec. VP Mark Estren, officials of
the beleaguered company see ra-
dio ownership as a potentially sig-
FREEDMAN/See Page 32
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Conway OM
At KRPM

WMXC & WEZC/Charlotte OM/
PD Bill Conway has been named to
the new OM position at KRPM-AM
& FM/Seattle.

GM Jack Davies commented,
“KRPM has experienced tremen-
dous growth since being purchased
by Heritage Media. This growth
has created the need for someone
who can devote all of his time to
overseeing the programming, pro-
motion, and marketing of our sta-
tions.” CONWAY/See Page 32
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GETTING NETWORKING WORKING
FOR YOU

One of the more prominently fashionable fa&
in American business is networking — turning
socializing rituals into new, potentially
valuable acquaintanceships. The Overview
Management section has the ten
commandments of networking — in easy-to-
consume, non-tablet form.
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Steve Tipp

Tipp Set As
Alternative
Columbia VP

Steve Tipp has been named to
the newly-created post of VP/Al-
ternative Music at Columbia Rec-
ords, where he will be responsible
for the development, promotion,
and marketing of alternative mu-
sic at the label.

“When we looked for someone to
help expand our involvement in the
area of alternative marketing,
Steve’s name kept coming up,”
said Columbia Sr. VP/Marketing
Bob Sherwood. ‘“He’s the best, and
his desire to take his love of music
and his promotion expertise to a
greater level of involvement in the
business happily collided with our
need for a special talent in alter-
native marketing. Everybody wins
. . . particularly our artists.”

Tipp had been with Warner Bros.
Records for the past six years, first
in Modern Music College Promo-
tion; ard most recently as National
Dance Club Promotion Mgr. He
had previously held a promotion
position with IRS Records, and
worked at KCR/San Diego State
University.

Lewis Named WIZF PD

Todd Lewis, son of Inter-Urban
Chairman Tom Lewis, has been
appointed PD at the company’s
WIZF/Cincinnati. The younger
Lewis replaces Jay Dubard, who
left the station two months ago.

“We’ve been in the radio busi-
ness for 14 years, and Todd has
been involved the entire time,”
noted Tom Lewis. “Todd’s been

e~ ——
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Vaz VP/A&R
At Motown

i
Zack Vaz

Zack Vaz has joined Motown
Records as VP/A&R, where he’ll
oversee all creative and adminis-
trative A&R functions, and will re-
port to President/CEO Jheryl Bus-
by.

In addition to coordinating the
A&R, promotion, and marketing
departments on matters pertaining
to artists, Vaz will also handle the
mixing and remixing of album and
singles projects.

Vaz spent the last six years at
Hush Productions, where he was
responsible for recent Freddie
Jackson, Melba Moore, and

Meli’sa Morgan projects.
Warners Mobs Rundgren

around music since he was a kid,
and he has participated in every
major business decision we’ve ever
had, right down to the loan clos-
ings. He brings an increased char-
acter and integrity to the
business.”

Todd Lewis’s previous experi-
ence includes serving as MD at
WYLD/New Orleans and as assis-
tant to WRKS/New York PD Tony
Gray. He entered the business at
age nine, when he did an airshift at
Inter-Urban’s WLTH/Gary, IN.

In the winter ratings, UC-for-
matted WIZF registered a 3.5 in
the Arbitron (12th place) and a 3.7
in the Birch (11th place).

WEXLER PD

KGW To Start Talking

Full-Service AC KGW/Portland
will switch to a Talk format in a
few months and has appointed
WISN/Milwaukee programmer
Steve Wexler PD. Wexler, who will
arrive at KGW June 26, succeeds
the exiting Jim Lamarca.

KGW VP/GM Kenn Brown told
R&R, “I think we can get the new
format on the air before the fall
book starts. We’re shooting for the
first part of September.

“As we head into the ’90s, we
wanted to position the station so it

R N

Ballentine Becomes PD At WGTZ

Former WAPI-FM (I95)/Birm-
ingham PD Jeff Ballentine has
joined WGTZ (Z93)/Dayton as PD,
replacing Jay Jarvis, who left to
join Arista’s promotion staff.

WING & WGTZ VP/GM Dave
Leonard commented, “The pro-
gramming office is alive and jump-
ing. Jeff is a strong, active PD. We
were looking for someone who had
worked in tough situations and
come out a winner. I spent time in
Washington DC, where he had done
a great job with WBMW'’s limited
signal. I know his winning in-
fluence will rub off on us.”

Ballentine, who begins his new
duties immediately, told R&R,
“The station is already in very
good shape. Consultant Jim
Richards (of Dan Vallie Consult-
ing) and I plan to turn a good sta-
tion into a great station. We just
need to add a dash of creativity and
some fun and take Z93 to even
higher levels of success. The air-

Todd Rundgren’s album kickoff party for his new “Nearly Human” release was marked by a massive WB tumout. Pictured (I-r
front) are WB’s Irene Vargas, Nancy Klugman, and Sue Emmer, Rundgren, and WB'’s Rochelle Staab and Patti Oates; (I-r mid-
dle) label’s Joann Bianchi, Debra Pelton, Greg Lee, Michael Wolper, VP Carol Hart, Dale Cannone, and Chariie Springer; (I-r
top) WB’s Carol Phillips,Kenny Puvogel, and VPs George Gerrity and Ron Kittle.

New Waves Deal At SBK

Katrina & The Waves have signed with SBK Records. Commemorating the occasion are (I-r) SBK Songs UK MD Peter
Reichardt, group’s Vince De La Cruz, SBK Chairman Charles Koppelman, band's Katrina Leskanich, SBK President Martin
Bandier, and group’s Alex Cooper.

wWwWLamericanradiohistorv.com

staff is in great shape, and the mor-
ning show with Dr. Dave and Alan
Kaye is well established in the
market, so we can hit the ground
running.”” Ballentine has also pro-
grammed WBZZ (B9%)/Pitts-

could succeed in the market. We’ll
offer provocative personalities who
will take definite stands on issues.
It’s not going to be ‘Shock Radio,’
but we’ll have robust conversation.

“Many AM stations look to the
past instead of looking forward. We
were a good station in the past, but
we want to be a better station in the
future.”

Regarding Wexler, Brown said,
“Steve was involved in a similar
situation in Milwaukee about two
years ago. WISN was a Full-Serv-
ice station that flipped formats to
Talk. He’s young, aggressive and
we're ready to have him do his
thing here. Because of the call let-
ters, there will be a lot of eyes on
this station, and we want to do a
superb job. With Steve in place, I
have no doubt in my mind that this
will be a very dynamic radio sta-
tion.”

KGW tied for 13th 12+ in both the
winter Arbitron (2.7) and Birch
(2.4)
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THE NEW SINGLE. Produced by Stewart Levine
for Oliverea Productions, Ltd. E From the

album ELLA MENTAL oheres
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Campaign Issues Top Inouye’s
Communications Agenda

Sen. Daniel Inouye (D-HI), Chairman of the Senate
Communications Subcommittee, laid out his personal
agenda for that panel this week. At the top of the list:
cleaner, cheaper political campaigns.

In a Monday (6/5) speech during
Broadcasting magazine’s annual
conference on communications is-
sues, Inouye said he will press for
action on the recently introduced
Clean Campaign Act of 1989, a bill
aimed at reducing the amount of
mudslinging that goes on in politic-
al ads; and the Campaign Adver-
tising Act, which would guarantee
political candidates nonpreempti-
ble spots.

“It’s clear that the intent of the
lowest unit rate provision of the
Communications Act is not being
fulfilled,” said Inouye.

The Campaign Advertising Act
(S. 1009), which was introduced
late last month by Sen. John Dan-
forth (R-MO), would require
broadcasters to provide legitimate
political candidates with nonpre-
emptible time at the station’s low-
est unit rate. The law would apply
to the 45 days prior to a primary
election and the 60 days prior to a
general election. Current FCC
political advertising rules allow
stations to make only preemptible
time available at the lowest unit
rate.

Cutting Remarks

The Clean Campaign Act of 1989
(S. 999), which was introduced by
Sen. Ernest Hollings (D-SC), aims

to discourage disparaging political
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““It’s clear that the
intent of the lowest unit
rate provision of the
Communications Act is

not being fulfilled.’’
—Sen. Daniel Inouye

spots by requiring candidates who
want to refer to an opponent, either
“directly or indirectly,” to do so in
person.

Broadcasters who air a spot vio-
lating that rule would have to give
— free of charge — an equal
amount of time in the same day-
part to the candidate who was at-
tacked. Similarly, stations that air
political spots sponsored by inde-
pendent organizations, such as
political action committees, would
be required to provide free
response time to the opponents of
the candidate who was endorsed by
the committee or to the candidate
who was attacked in the spot.

An NAB spokeswoman said the
Clean Campaign Act raises ‘“‘seri-
ous problems” for broadcasters,
but refused to elaborate. According
to sources close the group, NAB is
trying to keep a low profile on the
issue while it negotiates possible
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changes. Hearings on both political
advertising bills are tentatively set

for mid-July.

Comparative Renewal
Also On Deck

Other issues Inouye said he plans
to pursue in the near future are the
increasing concentration of media
ownership, continued low levels of
minority ownership of media out-
lets, the FCC’s proposal to award
new broadcast licenses via a lot-
tery system, and proposals to re-
place the comparative license re-
newal process. Later this month,
the Communications Subcommit-
tee will hold a series of hearings on
media concentration. While radio
may come up for discussion, the
sessions are expected to focus on
the cable television industry.

Meanwhile, in the House of Rep-
resentatives, Reps. Tom Tauke
(R-IA) and Billy Tauzin (D-LA)
are set to introduce a bill to over-
haul the comparative renewal pro-
cess.

On Fairness Doctrine codifica-
tion, Inouye said there is no
timetable for getting a bill to the
White House, but added that he ex-
pects the President will see such
legislation “by the end of the
year.” The Senate Commerce
Committee has approved a Fair-
ness bill but has not filed the final
report that’s required before the
measure can move to the full Sen-
ate for consideration. The House
Fairness Bill is also awaiting con-
sideration by the full chamber.
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FCC Cracking Down On EEO Violations

Maryland, Virginia Broadcasters Hit With Fine, License Renewal Terms

Broadcasters beware. The FCC is stepping up its en-
forcement of equal employment opportunity rules. To
show it means business, the Commission last week slap-
ped two broadcasters with conditional license renewals
and fines totaling $20,000 — even though no formal com-
plaints had been filed. FCC officials warn that other
broadcasters may yet find themselves in the federal drag-

net.

“There’s no safe harbor in these
regulations,” said Rod Porter,
Deputy Chief of the Mass Media
Bureau. “Stations must apply their
best efforts on every job opening.
Numbers are only one factor now;
we also consider the number of hir-
ing opportunities, the extent of mi-
nority referrals, and the extent to
which the referral sources were
utilized. When broadcasters don’t
have success with these referrals,
we want to see the broadcaster
studying his EEO program and
making modifications in an at-
tempt to achieve a more successful
minority recruitment rate.”

Woolfson Broadcasting, the li-
censee of WSBY & WQHQ/Salis-
bury, MD, first felt the Commis-
sion’s wrath when it was hit with a
$15,000 fine and a short-term condi-
tional renewal for repeated viola-
tions of EEO policies.

In a review of Woolfson’s em-
ployment reports, the Commission

“They re playmg a
numbers game, and

we’re real people.”’
—Burt Levine
- e
found an absence of blacks on the
station’s fulltime staff. Throughout
the license term, the FCC charged,
WSBY & WQHQ did not actively
seek minority applicants or evalu-
ate the effectiveness of its EEO
program. Woolfson Broadcasting
executive Mark Woolfson did not
return phone calls asking for com-
ment about the action.

Lawbreakers Not Tolerated

The Commission also cited
WROV (AM)/Roanoke, VA for fail-
ure to comply with EEO rules and
renewed its license on the condition
that the station’s new owners keep
the FCC informed of minority re-
cruitment efforts. WROV Broad-
casters Inc. was fined $5000 for the

violations. The Commission said
the company made little effort to
recruit women and blacks for full-
time positions, particularly within
the station’s four upper-level job
categories, which include on-air,
technical, sales, and management
positions. Lisa Broadcasting just
acquired WROV and will be re-
sponsible for filing the annual EEO
reports.

Burt Levine, head of WROV
Broadcasters Inc., called the Com-
mission’s charges “outrageous”:
“We were the first in the market to
have a black employee on staff
other than at a Black station,” he
said. “They’re playing a numbers
game, and were real people.
We’re a small family business and
have been able to keep employees
a long time. Because of that lon-
gevity we don’t have openings in
the top four positions, and we’re
getting penalized.”

Pluria Marshall, Chairman of
the National Black Media Coali-
tion, said he’s happy with the
FCC’s increased policing of EEO
compliance. “This has been a real
pleasant turnaround,” said Mar-
shall. “All these stations need to do
is continue to see minorities and re-
cruit them. I they don’t, they’ll be
in big trouble with the FCC. I have
no sympathy for lawbreakers.”
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White House Closer
To Naming FCC Nominees

he Washington rumor mill continues to grind over the

future of those three vacant FCC seats. This week's

inside scoop has President Bush naming NTIA chief
Al Sikes as Chairman sometime this week, with communica-
tions lawyer Sherrie Marshall and lllinois Commerce Com-
mission member Andrew Barrett rounding out the lineup.

Former FCC Chairman Dick Wiley, who has advised Bush on com-
munications policy, believes these latest whispers. He said the trio of Bar-
rett, Marshall, and Sikes makes for a package of nominees that's balanced
in terms of experience, gender, and race.

White House personnel chief Chase Untermeyer insisted the whole
FCC nomination process is far from over. He said President Bush has “pre-
selected” only two nominees, neither of which has been designated for the
chairmanship. The preselected candidates, whom Untermeyer declined to
identify, are still undergoing FBI and other background checks.

‘Sandler Boosts Multimedia Holdings

ew York broadcast investor Harvey Sandler, who

has tacked down a reputation as one of Wall

Street's shrewdest players in the media finance
game, must know something we don’t.

Papers filed Tuesday (6/6) with the SEC show that his investment
groups have boosted their stakes in Greenvilie, SC-based Multimedia Inc.
from 10.7 to 11.95. Sandler Assoclates, Sandler Capltai Management,
and SCM Partners L.P. bought up 138,000 new shares between April 17
and May 25 at prices ranging from $88.75-$95.50 each. The Sandler
firms now own 1.32 million shares, worth a cool $126.7 milion at
Tuesday’s market close of $96 per share. The purpose of the stock buys?
“Investment,” said the SEC filings. Multimedia owns seven radio stations,
including WEZW/Milwaukee, along with extensive television and syn-
dicated entertainment holdings.
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acor Communications CEO Terry Jacobs has a big
new bankroll to play with these days. The question of
the hour is — what’s he going to do with it?

On Monday (6/5), Jacor picked up a $135 million credit line with First
National Bank of Chicago, one of the largest lenders to the radio industry.
Longtime Jacor banker Central Trust Company acted as co-agent in the
deal. A portion of the money has already gone to retire other bank debt.
Jacor said the balance is available for future acquisitions, repurchase of
equity securities, and working capital.

ed out of that planned $39 million deal to sell

N oble Broadcast Group CEO John Lynch has pull-
WKKU & WSSH/Boston to entertainer Merv Grif-

fin.

Lynch said he approached the Griffin Group about calling off the sale
after United Stations and Transtar rebuffed his recent $200 million buy-
out offer. “We originally pianned to seil the Boston stations to facilitate the
purchase of a major radio network,” Lynch said. “Since no networks are
currently available, we decided it was in the best interest of our company to
keep the stations.”

“We were disappointed to lose the Boston deal, but we are satisfied
with our settiement with Noble,” Griffin Group President Michael Nigris
said in a statement.

Sun Radio Network On The Block

t might not be big enough to interest John Lynch, but

the Sun Radio Network has gone on the block. CEO

Chuck Harder said he’s retained George Reed of Chap-
man Associates “to search for a joint venture partner or
purchaser for the company.”

The Florida-based network was launched in September 1987. It pro-
vides a satellite-delivered 24-hour talk and information programming ser-
vice, which includes offerings such as the “American Dream,” to about
140 affiliates nationwide.

.
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GO WITH THE WINNERS. DYNAMAX CTRK10 SERIES

“The Dynamax CTR10 Series is the most
reliable and cost-effective cartridge
machine available. Five of our stations
use them and ten more
facilities will be reequipped
with CTR10s over the next
few years as old gear
needs replacement.”
Lindy Williams
V.P. Engineering

Lotus Communications
Corporation

Fidelipac Corporation
O P.O. Box 808

(0 Moorestown, NJ 08057
O U.SA.

0 609-235-3900

O TELEX: 710-897-0254
0 FAX: 609-235-7779
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TRANSACTIONS

Ragan Henry Embarks On
$22 Million Buying Spree

Confer & Alt Trade Assets in Kentucky; DC Gospel AM Goes For $3 Million

Deals Of The Week:

Ragan Henry Acquisitions
PRICE: $22 million

BUYER: Ragan Henry National Radio,
headguarterad in Philadelphia and prin-
cipally owned by Ragan Henry. The
company owns WDIA & WHRK/Mem-
phis; WMSG/Mount Clemens (De-
trolt), Ml; WWIN & WHTE/Baltimore-
Gien Burnie, MD; WXTR/La Plata, MD
(Washington, DC); WMXB/Richmond,
VA; and KDIA/Oakland. The company
has recently entered into an agreement
to purchase WQOKI/South Boston,
VA.

WAKR & WONE-FM/Akron
PRICE: $13 million

TERMS: A minority tax certificate is
part of this deal.

SELLER: Summit Broadcasting
Corp., headed by James Wesley Jr.
The company aiso owns WAOK &
WVEE/Atlanta; WCAO & WXYV/Balti-
more; KHVN & KJMZ/Dallas; WONE &
WTUE/Dayton; KLZ & KAZY/Denver;
KFOR & KFRX/Lincoln; and KWTO-
AM & FMiSpringfield, MO. The com-
pany recently purchased WRKS/New
York and WFYRI/Chicago from RKO
Radio.

FREQUENCY: 1590 kHz; 97.5 MHz
POWER: 5 kw; 12 kw at 900 feet
FORMAT: AC; AOR

BROKER: Mike Bergner of H.B. LaRue
& Co.

KJOJiConroe (Houston), TX
PRICE: $9 million

TERMS: Cash

SELLER: Jinmy Swaggert Ministries,
headed by Rev. Jimmy Swaggert of
Baton Rouge. His group also owns
WHYM/Pensacola; WLUX/Baton
Rouge; WAME/Chariotte; WJYM/
Bowling Green, OH; and KJIL/Beth-
any, OK.

FREQUENCY: 106.9 MHz

POWER: 100 kw at 1128 feet
FORMAT: Religion

BROKER: Don Sailors of Don Sallors
& Assoclates represented the buyer;
Mark Jorgenson of R.C. Crisler & Co.
represented the seller.

COMMENT: This station has a CP to
relocate its transmitter site to Cleve-
land, TX, which will allow an improved
signal over the Houston area.

WAGF/Dothan

PRICE: Foreclosure; no cash con-
sideration

TERMS: The seller has defaulted on
promissory notes valued at $330,000,
and the buyer is foreclosing.

BUYER: Dothan Broadcasting Co.
Inc., owned by B. Carroll Eddins and
Elsa Eddins of Culiman, AL. B. Carrol

is the President and 50% stockholder
of WFMH-AM & FM/Culiman, AL.
SELLER: J. Frank Enterprises Inc.,
owned by Lewis Frank Johnson.
FREQUENCY: 1320 kHz

POWER: 1 kw

FORMAT: AC

] Dlstrmt Gf

WYCB/Washington, DC
PRICE: $3,054,000

TERMS: Escrow deposit $50,000 with
total of $2 million cash due at closing.
Buyers to retire debt owed to Minority
Business Investment Corporation.
Sellers to receive shares of buyer's
Class B preferred and nonvoting stock.
BUYER: Columbia Community Broad-
casting Inc., owned by Alexis Her-
man.

SELLER: The shareholders of Howard
Sanders Communications Corp., a
debtor-in-possession.

FREQUENCY: 1340 kHz

POWER: 1 kw

FORMAT: Gospel

WNSIi/Sanford

PRICE: No cash consideration
TERMS: This transfer settles litigation
involving defaulted debts totaling
$284,292.

' FULLER-JEFFREY BROADCASTING COMPANIES, INC.
(Robert E “Doc” Fuller, President)

:as acquired

KSRO-KREO

Santa Rosa, California

for
$4,550,000

from

FINLEY BROADCASTING COMPANY

(Evert B. Person, President)

We are pleased to have served
as exclusive broker in this transaction.

BLACKBURN @5@)MPANV

I N C O R P O R A T E

Media brokers & Appraisers Since 1947
il ] ' ’
WE BROADGASTING'S BEST
Washington ¢+ New York ¢ Atlanta ¢ Chicago ¢+ Beverly Hills

TRANSACTIONS AT A GLANCE

Deals So Far In 1989:
$1,24 ?;863,520
- fmr Stations Traded This Year: 567

~ This Week’s Action: $33,260,114
 Total Stations Traded This Week: 21

® Deal Of The Week:
® Ragan Henry Acquisitions $22 Million

OKJOJIConroe (Houston) $9 million

® WAKR & WONE-FM/Akron $13 million

_____ pmwmmumm Wmhnm&dunhun
. ®WYCBAWashington, DG $3.054.000 :
‘@ WNSUiSandord, FL No cash consideration
SWTPOIConyers, GA $37.000
- ®WNLSMonros, GA $25,300 for Bﬁﬂﬁ%
- ®KLNIfPeer Chty, HI $550,000 =
| ® WEBO/Harrisburg-Carbondale, It $7 13,000
- @WSHY-AM & FMiShelbyville, IL $320.386
o WBVYRIRusseliville, KY $5.25 million
® KLIC/Monroe, LA No cash considersation

& KPONPampa, TX $125,000

® KWOC-AM & FMPoplar Bluff, MO Mo cash consideration for 75%
& WPIV/Willard, OH (FM CP) Mo cash consideration

® WHOE/Avis, PA (FM CP) $50,000 for 48%

& WARD/Pittston, PA No cash consideration for 50%
*WOXLIColumbia, 5C 5135,428

BUYER: Metro Orlando Broadcasters
Inc., owned by Willlam Masl, who also
owns WVCF/Ocoee, FL.

SELLER: Willlam Masi, receiver for
River County Broadcasting Inc.
FREQUENCY: 1400 kHz

POWER: 1 kw

FORMAT: AC

WTPOI/Conyers

PRICE: $37,000

TERMS: Asset sale

JUYER: Perimeter Broadcasting Inc.,
owned by Thomas Gough of Wood-
stock, GA; Julian Clark of Lawrence-
ville, GA; and Maureen Forier of Atlan-
fa.

SELLER: FAB Communications Inc.,
owned by Edward Tayior.

FREQUENCY: 1050 kHz
POWER: 1kw daytimer
FORMAT: Contemporary Christian

WMLS/Monroe

PRICE: $25,300 loan guarantee for

66.66%

TERMS: Buyers agree to assume liabili-
ty for bank loan totaiing $25,300.
BUYER: George Peters and Lee
Morgan of Athens, GA are each ac-
quiring a one-third interest in the sta-
on. They are in the process of buying
WDBS/Eatonton, GA.

SELLER: Ronald Reeves is seiling a
66.66% interest in Phoenix Flight
Sroadcasting Co.

FREQUENCY: 1490 kHz

POWER: 1 kw day/250 watts night
FORMAT: Goid

Continued on Page 12

COMPANY

Radio’s Blue-chip Broker

One Stone Place « Bronxville NY 10708 - (914) 779-7003
74-854 Velie Way « Suite 10 » Palm Desert CA 92260 - (619) 341-0855
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{ ; .anid lesch as host of one of America’s best loved tele-
mmer, os the Ameritun Bandstand Tour sweeps across the

dary stors like Chuck Berry, Smokey Robinson and
of their most cherished memories on this three
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TRANSACTIONS

Continued from Page 10

KLNI/Peari City

PRICE: $550,000

TERMS: $100,000 cash; three-year
promissory note for $400,000 at 12%
interest, payable $4000 per month
with final balloon payment.

BUYER: Hawall AM Partners, owned
by Scott Mahalick of South Bend, IN.
He also owns an interest in KANY/
Kanehoe, Hl.

SELLER: Henry Younge Jr.
FREQUENCY: 1380 kHz

POWER: 5 kw

FORMAT: Gold

BROKER: Polynesian Land Company

WEBQ/Harrisburg-

Carbondale

PRICE: $713,000

BUYER: Jerome Zimmer, who also
owns an interest in KWOC-AM & FM/
Poplar Bluff, MO (see below).
SELLER: Turner Communications,
headed by O.L. Turner.
FREQUENCY: 99.9 MHz

POWER: 32 kw at 650 feet
FORMAT: AC

BROKER: Chapman Associates

WSHY-AM & FM/Shelbyville
PRICE: $320,386

TERMS: $137,500 cash; $50,000
real estate purchase agreement; as-
sumption of leases and notes valued at
$182,886.

BUYER: The Cromwell Group, owned
by Bayard Walters of Nashville. He
also owns WCTZ/Clarksville, TN;
WMCI/Mattoon, IL; WGLO & WVEL/
Pekin, IL; and WKCM/Hawesville, KY.
SELLER: Kin Do Communications
Inc., headed by Robert Doll. He is the
publisher of the Small Market Radio
Newsletter.

FREQUENCY: 1560 kHz; 104.9 MHz
POWER: 500-watt daytimer; 3 kw at
162 feet

FORMAT: Country

WBVR/Russellvillie

PRICE: $5.25 million

TERMS: Cash

BUYER: Keymarket Communications,
a partnership of Kerby Confer and

Donald Alt. The company owns
WTCB/Orangeburg, SC; WNNK/Har-
risburg, PA; KOKE & KKMJ/Austin;
WECX/Hickory, NC; WRVR-AM &
FM/Memphls; and WYOM & WKRZ/
Wilkes-Barre, PA. The company is in
the process of buying WWL &
WLMG/New Orieans and WHGB/Har-
risburg, PA.

SELLER: Target Communications,
owned by Donald Alt. He also owns
WRUS/Russelliville, KY; KDFX/Dubu-
que, lA; and KAFX-AM & FM/Diboll,
TX.

FREQUENCY: 101.1 MHz

POWER: 100 kw at 1047 feet
FORMAT: Country

KLIiC/Monroe

PRICE: No cash consideration
TERMS: The buyer is a secured credit-
or of the station, which is in bankruptcy
proceedings. He has filed an “order of
abandonment” with the US Bankruptcy
Court and is taking control of the sta-
tion untit a foreclosure sale can be
held. The bankruptcy trustee has un-
successfully sought a buyer for the sta-
tion, with a minimum asking price of
$250,000.

BUYER: Bernard Cernliglia of Monroe,
LA.

SELLER: Billy Vining, a federal bank-
ruptcy trustee of Broadcasting Inc.
FREQUENCY: 1230 kHz

POWER: 1 kw

FORMAT: Country

KWOC-AM & FM/Popiar Bluff
PRICE: No cash consideration for 75%
TERMS: Transfer of stock in exchange
for personal guarantees to secure debt
financing.

BUYER: John, James, and Donald
Zimmer. They also own KEZS/Cape
Girardeau, MO.

SELLER: Jerome Zimmer is selling
75% of the stock of Bluff City Broad-
casting Inc. The buyers are his broth-
ers. Jerome also owns an interest in
KEZSI/Cape Glrardeau, MO.

EXCLUSIVE
RADIO
BROKERAGE

ROBERT H. BIERNACKI
PRESIDENT

BIERNACK| BROKERAGE

THE GRAYBAR BUILDING, 420 LEXINGTON AVENUE
NEW YORK, NEW YORK 10170 212-687-2465 FAX 212-983-9097

FREQUENCY: 930 kHz; 94.5 MHz
POWER: 5 kw day/500 watts night; 14
kw at 215 feet

FORMAT: Country

WPJV/Willard (FM CP)

PRICE: No cash consideration
BUYER: Mansfleld Christian School,
headed by President Roger Shaull.
The school also owns WVMC/Mans-
field, OH.

SELLER: Ploneer Vocational School,
headed by President Max Maglott.
FREQUENCY: 97.3 MHz

WHOE/Avis (FM CP)

PRICE: $50,000 for 48%

wTERMS: Cash; $25,000 is due when
the FCC approves program test author-
ity, and $25,000 is due after the clos-
ing of the sale of WKBE/Patton, PA.
BUYER: Avis FM Radio Inc., a new
company owned 52% by Victor Mi-
chael Jr. and Joseph Kalle Jr. Avis
Broadcasting Ltd., headed by John
Kennedy, owns 48%. Kennedy owns
WHUM/Hughesville, PA and WKBE/
Patton, PA.

SELLER: Pro Marketing Inc., headed
by Joseph Kalie Jr.

FREQUENCY: 99.9 MHz

POWER: 3 kw at 300 feet

WARD/Pittston

PRICE: No cash consideration for 50%
BUYER: Dorothy Ward, the seller's
wife.

SELLER: James Ward is selling his
50% interest in Ward Broadcasting
Corp.

FREQUENCY: 1550 kHz

POWER: 10 kw day/500 kw night
FORMAT: News/Talk

WQXL/Columblia

PRICE: $135,428

TERMS: Promissory note for $14,428,
payable in 32 monthly instaliments of
$2326. Additional 12-year promissory
note for $121,000, payable in monthly
instaliments of $840.

BUYER: Covenant Communications
Inc., owned by John Lastinger Jr.
SELLER: Metro Communications
Inc., owned by Garrett Alderfer and
Dorthea Alderfer.

FREQUENCY: 1470 kHz

POWER: 5-kw daytimer

FORMAT: AC

KPDN/Pampa

PRICE: $125,000

TERMS: $10,000 cash; five-year
promissory note for $115,000 at 8%
interest, payable in monthly install-
ments of $2683.

BUYER: Top O’ Texas Radio, owned
by Harry Hoyler.

SELLER: Golden Eagle Communica-
tions, owned by Cecil Koonce I
FREQUENCY: 1340 kHz

POWER: 1 kw

FORMAT: Nostalgia

COMMENT: According to documents
filed with the FCC, this transaction oc-
curred in July 1988 but was never re-
ported to the FCC until May 1989. The
transaction is the subject of a formal
FCC investigation regarding unauthor-
ized transfer of control. Both buyer and
seller have submitted affidavits to the
FCC admitting the transfer, but denying
they knowingly violated FCC rules.

winAr-ametricanradiohistorv-ecems

NAB Blasts Koop,
Vows Battle Over
Alcohol Ad Proposals

The NAB, confronting what it
deems a serious threat to industry
revenues, is promising a no-holds-
barred fight against US Surgeon
General C. Everett Koop's renew-
ed call for curbs on alcohol adver-
tising and promotion, recommen-
dations that are about to be con-
sidered by a Senate committee.

“Anytime a US surgeon general
issues a report that threatens ad-
vertising revenues for our indus-
try, we will respond and respond
sharply,” said NAB President Ed-
die Fritts. “These proposals are
grist for the mill of public interest
groups [that would like to ban alco-
hol ads], and we're worried they
will be misused to further that
g .91

Beer and wine advertisers spend
about $161 million annually on ra-
dio, according to the RAB.

Koop’s recommendations, in-
cluding elimination of the tax
deductibility of alcohol ad expen-
ditures and a requirement that
alcohol ads be matched by an equal
number of alcohol-related health
and safety messages, were includ-
ed in the final report of the
“Surgeon General’s Workshop On
Drunk Driving,” which was releas-
ed last Wednesday (5/31).

Next Thursday (6/15), the Senate
Governmental Affairs Committee,
chaired by Sen. John Glenn
(D-OH) will hold the first of three

lanned hearings on the work-
shop s findings. The first hearing
will be a wide-ranging discussion of
the workshop’s 200 drunk driving
proposals. The second, set for June
21, will focus on alcohol advertising
and marketing. But NAB and
alcohol industry groups won’t have
a chance to testify until the third
session, sometime in mid-July.

Evidence Ignored

When NAB goes before the com-
mittee, it will tell Glenn that Koop’s

Debt

FIRST COMMUNICATIONS
CAPITAL

Over $120 Million in Financing
Commitments Raised in 1988.

Senior Mezzanine Equity
Financing

Laurie-Jo Straty, Managing Partner
Amanda P. Sullivan, Vice President
(214) 651-1007

recommendations are unjustified
and failed to take into account evi-
dence submitted to the workshop
by the broadcasting and alcohol in-
dustries. Among the materials
NAB claims Koop ignored were
some 100 studies that show no con-
nection between alcohol advertis-
ing and alcohol abuse.

Requiring more alcohol-related
PSAs, NAB argues, is unfair and
unnecessary because broadcasters
already contribute nearly $1 billion
a year to various anti-substance
abuse efforts. A federally man-
dated effort to counter promotional
messages for a legal product, NAB
said, would also raise First
Amendment free speech questions
— as would elimination of the tax
deductibility of alcohol advertising.

The workshop report also called
for alcohol advertisers to end
advertising campaigns, promo-
tions, and sponsorships targeted at
young people; urged increases in
alcohol taxes; and called on the
states to limit the numbers and
operating hours of liquor stores.

NAB has been the most out-
spoken critic of the Koop recom-
mendations. Ad industry officials,
while not happy about the propo-
sals, said they were buoyed by
Koop’s lack of emphams on the tax
deductibility issue and his ap-
parent preference for implement-
ing much of the rest of his program
via voluntary industry compliance.
Advertising lobbyists also noted
that Koop had apparently not given
much thought to the counteradver-
tising proposal, which he was un-
able to elaborate on during a press
conference to unveil the
workshop’s findings.

] really feel like [Koop] backed
off the more draconian parts of the
draft proposals [which were re-
leased in December],” said Ameri-
can Advertising Federation Sr. VP/
Government Relations Wally Sny-
der.

Communications finance specialists with
expertise in raising and structuring
private capital for refinancings,
acquisitions and expansion.
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Designed. Then priced.

Not vice-versa.

O ther manufacturers set price goals, then
commit their designers to create products to fit
the price. Worse still, their prices must leave room
for dealer profits.

Your station works as well as your consoles let it.
How do you know whether your consoles have been
built to a price, or designed to perform? If they're
from Pacific Recorders, you have the assurance that
a very real difference in priorities is at work.

The difference:

O ur design engineers are in the happy position
of being encouraged to choose materials, com-
ponents, techniques and approaches as they see fit.
Their objective is products with uniquely superior
attributes: Maximum headroom. Minimum noise and
distortion. Total RF immunity. Tough, reliable hous-
ings. Massive power supplies. Friendly control
panels.

©1988 PR&E

When they're finished, we price it.
And since we don'’t build in a dealer mark-up, our

customers always receive the best price on their
equipment. Our published end-user price would be
others’ “confidential dealer cost”. The “negotiation
discount” you'd properly expect from their dealers,
we invest 1n superior components.
So the next time you have the chance to order new
consoles, maybe you'd be better off to look beyond
the price tag and see the value of our approach.
Excellence first. All else second.

Please send me —l
a brochure on: NAME |
] Air consoles

| O Production consoles STATION |
O Cart machines ADDRESS

| O Dolby SRe for cart |
O Everything PR&E offers |

I

|

Return this coupon to: RR
| Pacific Recorders &

Engineering Corporation m PACIFIC RECORDERS
2070 Las Palmas Drive & ENGINEERING CORPORATION

Carlsbad, CA 92009 The number one choice for
&19) 438-3911 more #1 stations |

WWW-americantadiohistorv.com
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The Ten Commandments Of Networking

ower lunches, move over.
P Networking clubs are crop-
ping up around the US,
helping businessmen (and busi-
nesswomen) get more leads and
make more professional contacts.
And if you play your business cards
right, you can land clients as quick-
ly as you can shake hands.
Accordingly, here are the Ten
Commandments of Networking, as
set down in La Verne, CA-based
management consultant Ivan Mis-
ner’s book ‘‘Networking For Suc-
cess; How To Become A Notable

Total national spot radio ex-
penditures for the month of April
topped $110 milion — an in-
crease of 23.9% over 1988 fig-

ures.

Market April 1988

vs. April 1989

1-10 +34.9%
11-25 +23.9%
26-50 +18.4%

51-75 +4.4%

[ 76100 +7.2%
g 100+ +14.2%

Note that there were four
weeks in April 1988, as oppos-
ed to five weeks in April 1989.
Thus, actual national spot radio
expenditures were much great-
er in 1989. However, all above-
quoted figures have been ad-
justed to reflect the true per-
centage of increase in national
spot radio activity.

While the above-quoted fig- |
ures reflect total national radio
spot bilings as reported by |
America’'s leading national rep
organizations, they are not
typical of any specific market. g
Furthermore, spot billing in. in-
dividuai markets, market
groups, or in geographic areas
may differ substantially.

g

Source: Radio Expenditure Reports Inc.

S
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Networker”’:

1. Carry the following network-
ing tools with you at all times: a
name tag, a cardholder full of busi-
ness cards, and a file to carry other
people’s cards.

2. Set a goal regarding how many
people you’ll meet, and don’t leave
until you’ve met your goal.

3. Act like a host, not like a guest.

4. Exchange business cards with
the people you meet.

5. Listen and ask the five “W”
questions — who, what, where,
when, and why. A notable net-
worker has two ears and one
mouth, and uses them propor-
tionately.

6. Write comments on the back of
the cards you collect. This will help

you to differentiate between each
person when you follow up the next
day.

7. Give a lead or referral
whenever possible. If you give
business to others, they will give
business to you.

8. Describe your product or ser-
vice in 60 seconds. Be specific but
brief.

9. Spend 10 minutes or less with
each person you meet and don’t
linger with friends or associates.
Try not to get caught up in too
much idle chatter.

10. Follow up with the people you
meet. A simple letter or phone call
can mean the difference in making
the time valuable. If you promise
to get back to someone, do it.

LIGHTS! CAMERA! ACTION!

Film Spots Bring Radio
To The Big Screen

aking radio station adver-

tising to new heights of cine-

matic quality, Dallas-based
RadioFilms/RadioWorks Inc. has
created a pair of (short) feature
film-style commercials to be used
exclusively in movie theatres.

The two spots — “Changes” (a
100-second plug for AC and CHR
formats) and “Radio Cops” (de-
signed for CHR, AOR, and Gold
listeners and available in a
90-second as well as a nearly three-

Whip-Crackers In

ard-driving managers are
Hvaluable, but only up to a

point. While their un-
quenchable thirst for perfection —
usually stemming from a subcon-
scious sense of inadequiacy — can
pull an astonishing amount of pro-
ductivity out of their subordinates,
the problems come when these
whip-crackers exhaust themselves
in trying to compensate for these

minute long version) — are filmed
entirely in 35mm Panavision and
have been produced and edited to
resemble actual movie trailers or
previews.

Several stations in major and
smaller markets have already
signed on to use the easily-
customized spots. For a free demo
videocassette and more informa-
tion on these unique advertising
tools, call the company at (214)
492-8885.

The Workplace

perceived inadequacies, and their
subordinates quit due to the
frustration of trying to liveup to a
supervisor’s unattainable goals.

According to the Belmont, MA-
based Levinson Letter, the best
way to deal with this situation is to
sit the slave-driver down and tell
him (or her) to ease up. Don’t let
one person bring down the morale
of your entire staff.

CDI Emergency Kit
Contains AM/FM Radio

N

atural disasters can strike anywhere at any time. You can't
predict them, but you can prepare for them with the “CDI
Emergency Kit." Perfect for a public service giveaway the
above-pictured package contains virtually everything your listeners might
need in the event of a disaster, including a first-aid kit, a shovel, a flash-
light, a Swiss Army knife, blankets, candles, and — of course — an
AM/FM radio (batteries included)

Before producing the emergency kit, Santa Monica, CA-based

Countertrade Development Corporation International consulted with
the Red Cross as well as members of the medical community. As a
result, the kit sports a Red Cross audio tape and checklists in addition to
the emergency equipment, and is designed to enable people to I've on
their own for four days — the estimated time it will take for relief to arrive.

Price: $89.95 plus tax and $5 shipping and handiing. For more infor-

mation, call the company at (800) 872-4566 or (213) 450-2255.

ﬂq:g?gzsw,..-g; R
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® June 5-11 — 18th Interna-
tional Country Music Fan Fair.
Tennessee State Fairgrounds.
Nashville, TN.

®June 89 — Investing In
American Radio Seminar.
Parker Meridian Hotel. New
York, NY.

® June 12-13 — 24th Burns
Media Radio Studies Seminar.
Westin Hotel, Atlanta, GA.

® June 17-23 — 1989 NAB Ex-
ecutive Management Develop-
ment Seminar. University Of

Notre Dame. Notre Dame, IN.

® June 20-23 — NAB Summer
Board Meeting. Washington,
DC.

® June 21 — RAB's 22nd An-
nual Radio Workshop. Waidorf-
Astoria. New York City, NY.

® June 21-24 — BPME'BDA
Seminar. Cobo Center. Detroit,
M.

® June 21-25 — BPME Associ-
ation 33rd Annual Seminar.
Renaissance Center. Cetroit,
M.

® June 23-24 — Bobby Poe
Convention. Sheraton Pre-
miere. Tysons Corner, VA,

—
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Planning’s The Key To More
Profitable Prospecting

ew elements in the selling cycle are as crucial as
the ability to generate new business leads. A great
deal of time, effort, and income can be lost by not
having a predetermined and consistent approach to

generating these leads.

One way that you can save time
is by learning how much money is
spent on advertising within a
specific category. An all-too-
common mistake is to invest time
and money in a category that has
proven to be relatively non-produc-
tive in terms of dollars and cents.
Another mistake is to invest in a
category that will be relatively in-
consequential, and therefore prob-
ably not a good renewal candidate.

Categories such as automotive,
general retail, airlines, nightclubs,
beverages, and fast food tend to in-
vest heavily in advertising. On the
other hand, fabric stores, single-
location strip-center merchants,
travel agents, art galleries, book
stores, hair salons, and shoe stores
generally do not invest a signifi-
cant amount of money in advertis-
ing.

Analyze Advertisers

One method of calculating a cat-
egory’s willingness to advertise is
to read reports that analyze adver-
tisers by category, including print

See Your
Promo In R&R

We're always on the lookout for
unique promotional or merchandis-
ing ideas. If your station has an un-
usual item that you would like
showcased in this column, send it
along with an explanatory note to:
Chris Beck Communications,
22900 Ventura Bivd., Suite 340,
Woodland Hills, CA 91364.
Piease note that items are not
returnable.
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‘“It takes no more effort
to sell a $20,000
schedule than it does
to sell one for $2000.”’

TR e R

lineage, radio usage, and television
monitors. If you see little or no ac-
tivity, there’s probably a reason.

There is, however, a big differ-
ence between categories that do
not invest heavily in advertising
and those that do not invest heavily
in radio advertising. This latter
type of advertiser — when pene-
trated — will provide the greatest
financial return on the amount of
time that it takes to land them. Ex-
amples of businesses that fall into
this category include men’s cloth-
ing stores, financial institutions,
hospitals, and real estate sales and
rentals.

When prospecting for new busi-
ness, keep in mind that it takes no
more time or effort to sell a $20,000
schedule than it does to sell one for
$2000.

Just Say No

One of the most difficult pieces of
salesmanship to learn is the art of
qualifying accounts at the same
time they are qualifying your offer.
Determine the amount of effort to
be invested in meetings, proposals,
and follow-ups when cultivating
potential business. Spending too
much time on small accounts or

By Chris Beck

close-minded decision-makers is
inefficient and will slow the pro-
cess.

Don’t think that you have to keep
approaching accounts just because
you've met with them, you have
them in your files, or they’re on
another station. In many cases, it’s
far more profitable to work on
cultivating another account.

I don’t know who first said that
the average radio sale takes more
than nine visits. That estimate is
more appropriate for those involv-
ed in office product sales and other
large-ticket items for which the
selling cycle is much longer than it
is in the fast-paced world of radio
today.

My experience, with very few ex-
ceptions, is that the average new
account takes three or four meet-
ings to finalize a decision. After
that point, either the account is too
busy to invest time in additional
meetings or the salesperson gives
up and moves on to another poten-
tial client.

Plan Lead Time
It’s not uncommon to call on the
right industry at the wrong time.,

SR i T e o
e R

“‘Don’t think that you
have to keep
approaching accounts
just because you’ve
met with them.”’

AR R e
When you consider developing new
contacts, take a couple of minutes
to think through the timeliness of
your approach. Some retailers are
event-driven, and some are highly
seasonal. To achieve maximum

SALES STRATEGY

decisions.

stagnant.

Is It Worth Your While?

When determining the amount of time to invest in culti-
vating an account, keep these factors in mind:

* The age of the decision-makers. Generally, the younger the people,
the greater their willingness to try something new and invest in a medium
that they grew up with. Conversely, older decision-makers tend to be
stuck in traditional ways of thinking.

* The flexibility of the decision-makers. Take into consideration the
number and quality of questions they ask. Open-minded people seek ad-
ditional material and are willing to consider something new.

* The aggressiveness of the decision-makers. The more aggressive
the peopie or companies you're dealing with, the faster the decision-
making process takes place. Timid people usually take longer to make

® The growth curve of the company or category. Most new busi-
ness comes from companies that are in an expansion and high-growth
phase. Little business is generated from companies or industries that are

success with the former, you
should give yourself 90 to 120 days
of lead time prior to any major
retail event for the category that
you’re working.

Right now the categories that
you should be concentrating on are
back-to-school events, pre-season
winter sports, and recruitment for
major retailers’ parttime holiday
help. When you're working this far
in advance, you’ll find that scann-
ing through current print publica-
tions and monitoring other stations
is highly unproductive.

Getting a large share of the
advertising requires timely pre-
approach strategies. While this is
true for all companies, it’s espe-
cially vital for seasonal adver-
tisers.

For example, the lawn and
garden industry has been highly
active for the last two months. The
stations that successfully penetrat-
ed advertisers in this category
were those that began the selling
cycle in January, when the adver-
tisers were formulating their
seasonal plans and purchases. The
stations whose initial approaches
came in March were, for the most
part, aced.

Pick Three

Finally, unless you're a new
salesperson who relies totally on
new business development, the
most effective strategy is to iden-
tify three major accounts and
make a concerted effort to work
with them on a project basis at any
given time.

Chris Beck is President of Chris
Beck Communications, a sales
consulting firm. if you have a
question you'd like this column to
address, he can be reached either
by fax machine at (818) 594-
5030 or by phone at (818) 594-
0851. You also may write to him
at 22900 Ventura Blvd., Suite
340, Woodland Hills, CA 91364.

Give your listeners all the answers with
On The Phone With Ti-Rone. For more
information on this 90-second daily
comedy mini-feature, get on the phone
with Premiere Radio Networks at

(213) 46-RADIO or (213) 467-2346.

A SURE CURE FOR SOLVING
LIFE’S PROBLEMS.
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New Law Makes Comparative Ads A Risky Business
When You Say It, Be Ready To Pay It

adio stations and other ad-

vertisers who use language

that mimics or directly at-
tacks their competitors may soon
have to change the way they con-
duct commercial and promotional
campaigns — unless, of course, they
don’t mind being sued.

misrepresents) his own products
and services to how he depicts
those offered by his competition.

The decidedly pro-plaintiff provi-
sion covers all 50 states and signals
a significant change in how the
legal system views the language
used in broadcast and print adver-
tisements — from the words that

also affect the way high-paid disc
]ockeys go after each other on the
air — mentioning rival calls, rival
jocks, and reviled promotions and
practices.

TV Jingles LP

MEDIA

"ZINE SCENE

The National Enquirer, the Na-
tional Examiner, and the Weekly
Worid News all had this story, so it
must be true ... Andy Gibh’s
ghost has been showing up at re-
cent Bee Gees' concerts, singing

Andy Gibb’s Ghost Sings
On Stage With Bee Gees!

¢ 30-year-old nuevo-retro folk-
rocker Susanna Hoffs of the Ban-
gles and 21-year-old son o' '60s
folk-rocker/actor Donovan Leitch.

(People).

Why the sudden concern? Ac-
cording to recent reports in the
Wall Street Journal, a little-noticed
provision in the Trademark Law
Revision Act of 1988 — which goes
into effect this November — will
shift legal concerns away from

along with Barry, Robin, and
Maurice, and “inspiring us to give
the best performances of our
lives!”

To Get Major
Radio Promo
lop plop fizz fizz, oh what a
relief it is. While this hook
may have never graced the
grooves of a chart-topping favorite,

are actually spoken to the real
message that’s being commun-
icated.

e Everyone’'s favorite Material
Girl Madonna and semi-famous ac-
tress/singer/comedienne Sandra
Bernhard, bumping and grinding
their way through “l Got You Babe”
at a recent “Don’t Bungle The Jun-
gle!” benefit. (People, Globe, Star,

The ruling not only affects such
comparative advertising slogans
as “we play more and better music

Fun Couples

* Wee Scottish pop scone Shee-
na Easton and L.A. TV newscaster

how an advertiser represents (or

than (fill in the blank),” but could

®PINK FLOYD IN CONCERT: DELICATE SOUND OF THUNDER (CMV)
Recorded over five nights at Long Island’s Nassau Coliseum iast sum-
mer, this 100-minute concert film includes live versions of four songs —

‘Signs Of Life,"” “On The Run,” *

The Great Gig In The Sky,” and “One Slip”

— that can’t be found on the live Columbia album Delicate Sound Of
Thunder. Although the 17-song video emphasizes tunes from the group'’s
Momentary Lapse Of Reason album, Pink Floyd also performs a number of
songs from such best-selling '70s LPs as Meddle, Dark Side Of The Moon,
Wish You Were Here, and The Wall. (Street date: 6/13).

SHINE ON YOU CRAZY CUBIC ZIRCONIA — The three remaining long-
standing members of Pink Floyd: (I-r) Nick Mason, David Gilmour, and
Richard Wright.

® TWINS (MCA)

The somewhat unlikely combination of Philip Bailey and Little Richard
pool their vocal talents for the title tune of this box-office smash that stars
the highly unlikely combination of Arnold Schwarzenegger and Danny
DeVito. Guitar hero Jeft Beck not only makes a cameo appearance as a
member of a bar band that also includes such semi-famous names as
Nicolette Larson and Terry Bozzio, but also can be heard doing a remake
of his Yardbirds classic ‘“Train Kept A-Rollin™ on the film's WTG Records
soundtrack, which also sports selections by Marilyn Scott, Henry Lee
Summer, and 2 Live Crew, among others. (6/15).
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Our Best Advertisement
is our CLIENT’S word

NOT OURS!

Our Client list is the ‘“Best”
the Industry . .. Because WE are
the “Best” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person

Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD;’
Bumper Strips & Window Labels

S Tape & Label

Sainl Louis, YIissouri

it certainly remains ingrained in
the minds of radio listeners and
tube watchers alike.

Now, this ode to Alka Seltzer’s ef-
fervescent antacid as well as 54
other original commercial jingles
(including the now-banned cigar-
ette spots) appear on ‘‘TeeVee
Toons: The Commercials” — an al-
bum that New York City-based
TVT Records has just released and
is using all formats of radio to
heavily promote.

Top 100 Markets

TVT will select a single radio sta-
tion from each of the top 100 mar-
kets to participate in its ‘“Name
That Jingle”’ CD giveaway contest
for listeners. “Grab bags” chock
full of products mentioned on the
album will also be provided to
those broadcasting outlets.

At presstime, the contest was al-
ready underway at some 23 con-
firmed participating stations in the
top 50 markets and 18 more in
smaller markets.

The album even contains a lyric
sheet for those who (incredibly)
have forgotten the oft-sung slo-
gans, and acute media watchers
may soon see selected ‘“tracks”
from the LP (i.e., the actual com-
mercials) appear as music videos!
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WEEKEND BOX OFFICE
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| 1 Indiana Jones & $21.2
| The Last Crusade .
g (Paramount) g
2 No Holds Barred $4.9
. (NewlLine)* |
3 See No Evil, $4.0 §
% Hear No Evil (Tri-Star)
: 4 Field Of Dreams $3.7 ¢
| (Universal) ]
.~ 5Renegades $3.1 é
% (Universal) *
& 6 Road House $3.0 g
(MGM/UA)
g 7 Pink Cadillac $2.4
(Warner Bros.)
8K-9 $1.8
(Universal)
i 9 Pet Sematary $1.7
| (Paramount)
¢ 10 Major League $0.9
(Paramount)

*First Week In Release
All figures in millions
Source: Exhibitor Refations Co.

COMING ATTRACTIONS: No
new, music-related films open-
ing this week; concentrate on
remembering the words to old
TV commercial jingles instead.

WWW. americanradiohistorv-cem

John Beard. (Star).

etc))

¢ TOP TEN SHOWS

&

| May 29 — June 4
1 Roseanne

1 2 Cheers

3 The Cosby Show
1 4 A Different World
5 Dear John
6 Wonder Years
7 Murder, She Wrote
8 Have Faith
9 Who’s The Boss?
10 60 Minutes
NBC Sunday Night Movie
(“Shannon’s Deal”) (tie)
Source: Nieisen Media Research

All show times are EDT/PDT uniess oth-
erwise noted; subtract one hour for CDT.
Check listings for showings in the Mountain
Time Zone. Al listings subject to change.

e BANKS’ SHOT: Comedi-
an/musician Steven Banks will
bring his one-hour, one-man,
one-act-play to Showtime this
week (Saturday, 6/10,
9:30pm). In “Steven Banks’
Home Entertainment Center,”
Banks portrays a “corporate
drone” who plays out his wild-
est rock 'n’ roll fantasies, imper-
sonating everyone from Elvis
Presiey to Bob Dylan.

¢ LADIES’ NIGHT: Basia will
show off her velvet voice on
“Late Night With David Letter-
man’’ (NBC, Tuesday, 6/13,
12:30am). Other women in the
wings include Corinne Drewery
- vocalist for the British band
Swing Out Sister — (Wednes-
day, 6/14) and Cyndi Lauper
(Friday, 6/16). Also appearing:
Sammy Davis Jr. (Saturday,
6/10).

¢ GREAT HALLS O’ FIRE:
Goodness gracious — rebel
rocker Jerry Lee Lewis and
rebel rapper Slick Rick will
grace the stage of “The Arsen-
io Hall Show" (Tuesday, 6/13).
Robert Patmer (Monday, 6/12),
Miles Davis (Wednesday,
6/14), and Julian Lennon
(Thursday, 6/15) round out this
week’s lineup of guests. Check
local listings for station and air
time.

e KICK BACK WITH CAR-
SON: Country crooner K.D.
Lang and her band, the Re-
clines, will do some singin’ and
stompin' on “The Tonight Show
Starring Johnny Carson”’
(NBC, Friday, 6/9, 11.30pm).
Also coming to Carson'’s couch
this week: Judy Collins (Mon-
day, 6/12) and Smokey Robin-
son (Wednesday, 6/14).

.,
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* PAT PLAYS TWISTER: Fif-

ties' heavy Chubby Checker
will twist 'em up on “The Pat Sa-
jak Show’” (CBS, 6/13,
11:30pm). Also on Pat's guest
list: velvety-voiced Mel Torme
(Friday, 6/9) and guitarist Chet
Atkins (Wednesday, 6/14).

e PICK O’ THE PICKERS:
Barbara, Louise and Irlene
Mandrell will host the 23rd an-
nual Music City News awards
show, with winners chosen by
the readers of that Statler-
lovin’ periodical. Taped at Nash-
ville’s Grand Ole Opry, the two-
hour syndicated show's per-
formers are scheduled to in-
clude Ray Stevens, Randy
Travis, Ricky Van Shelton, the
Statler Brothers, Kathy Mattea,
and the Mandrell sisters.

BANKS GOES ALL THE WAY
TO THE BOSS — Steven Banks
practices his Bruce Springsteen
impersonation.

e MERLE'S PEARLS: Per-
forming classic hits at a recent
Nashville concert, Merle Hag-
gard is the focus of the one-
hour special, “Merle Haggard:
Poet Of The Common Man”
(TNN, Monday, 6/12, 9:30pm).
Haggard also offers.a glimpse of
his private side by reading
poetry and discussing some of
his songs.

¢ COUNTRY MUSIC MARA-
THON: Highlights of last
month’'s Country Fest ’89, a
two-day festival held in South-
ern California, will be broadcast
as a 90-minute special on TNN
(Friday, 6/9, 9:30pm). The line-
up features Dwight Yoakam,
Tammy Wynette, Michael Mar-
tin Murphey, Jerry Jeff Walk-
er, Lacy J. Dalton, and Roger
Miller, among many others.

ST
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Bon Jovi is the hottest rock act in America! Their
New Jersey album is a multi-platinum seller and still
going strong thanks to hits like “Bad Medicine,” “Born
to Be My Baby,” "I'll Be There For You" and their
latest single “Lay Your Hands On Me.”

It's been a meteoric
rise for the group whose
members started in Jersey
bar bands.
big breakthrough came

Bon Jovi's

in 1986 when Slippery
When Wet took off and
the band stayed on the

road well over a year

worldwide.

YOUR
FRALBES
L

New York
Washington, D.C.
Chicago
Detroit
Dallas
Los Angeles =
London

performing songs like "You Give Love a Bad

Name’” and “Livin’ On A Prayer” to packed houses

Jon Bon Jovi himself tells the tale in a three hour

special which will keep the band's many fans glued

to your station. The Bon
Jovi Story is one of the
biggest radio events of the
year! It's available on a
swap/exchange basis to
stations in the top 170
Arbitron rated metro mar-
kets. To reserve it for your
market call 703-276-2900.
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Most Added
Three Weeks
in A Row

i AN

The follow-up single to

“Room to Move”
from the Polydor allbum
ANIMOTION.

(837-344-1/-2/-4)

' NEW & ACTIVE
Now On 80 CHR Reporters

Including:

94Q
WGH

WNNK add
WNYZ add
K106 add
WCGQ add
‘WINK add
WBAM add
KTUX add

- WDLX add

KRNQ add 32

When You Piay i, Say It
and DANCE, DANCE, DANCE.

KZ1O add

WNCI 33-29

KWOD add

KQMQ add
KOY-FM add
K104 deb 27
WBBQ deb 39
WNOK 31-27
WZYP deb 39
WIXX deb 38
KKSS deb 32
KSNDdeb 40
FM104 deb 26
KZZU deb 38

Produced by Steve Barri and Tony Peluso for Starsong Productions. |
Management: Left Bank Management, Lewis Kovac
Written by: Desmond Child and Anton Fig

o
© 1989 POLYGRAMRECORDS, INC. <

WWW-americanradiohistorv-com
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NEWSBREAKERS
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Mechanical Bliss

Pictured after Mike & The Mechanics’ recent L.A. date are (I-r back) manager Tony Smith, Atlantic President Doug Morris,
group leader Mike Rutherford, labelmate Peter Frampton, and group’s Adrian Lee, Paul Young, and Peter Van Hooke, (I-r
front) band’s Paul Carrack, Atlantic Chairman Ahmet Ertegun, and group’s Tim Renwick.

PolyGram Tosses Cookie Crew Reception

FFRR/PolyGram artists Cookie Crew were feted at a kickoff party for their album "Born This Way” at the Mars club in New
York. In the midst of things are (back row, I-r) Polydor VP Ron Ellison, PolyGram Sr. VP Bas Hartong, Sr. VP Jim Urie, and
PolyGram’s Gary Beech, Rush Productions’ Carmen Ashurst, RPM's Lisa Cortes, PolyGram Exec. VP Bob Jamieson, and
Rush COO Lyor Cohen; (front, I-r) Cookie Crew’s Remedee, Suzy Q, and DJ Mad Maxine, and manager Jean Davenport.

The effects are all
digital. The grins are
only natural.

most colorful
black box.

{346 smirmemtse

sengen

[ length ) 1 cecay i1l warblie

Brindle Promoted To VP/
Programming At WGY Combo

Two-year WGY (AM)/Albany
PD Ronald “Buzz” Brindle has
been elevated to VP/Program-
ming for the Full-Service AC and
sister CHR WGY-FM, and will be
responsible for programming and
promotion for both of Empire Ra-
dio Partners’ flagship stations. He
will also retain his AM PD duties.

Noted WGY VP/GM Chloe W.
Brothers, “Buzz has been a strong
addition to the WGY (AM) team.
He will be an even greater influ-
ence for WGY-FM because of his
background and experience. In to-
day’s marketplace, a good balance
of programming knowledge and
business sense is critical. Buzz is
most capable with both.”

Brindle told R&R, ‘“This is
another step toward my goal of
moving into a GM role down the
road with Empire, so I'm thrilled
and delighted. In terms of develop-
ing the FM, I'll be working with PD
Tom Parker and consultant Mike
Joseph. We're happy with the FM’s
growth and are looking to go into
the second phase, where it will be

.

Ronald “Buzz’ Brindle

fine-tuned and moved ahead.”

Prior to joining WGY, Brindle
spent four years as Director/Music
Programming for MTV He also
served in programming eapacities
at WNBC/New York.

WGY ranked third 12+ in the
winter Arbitron (9.3) while WGY-
FM placed ninth (4.0). In the corre-
sponding Birch, WGY also finished
third (8.9) and WGY-FM tied for
sixth (6.3).

Infroducing radio’s Pressed forfime?

Press directly
below.

Conroy Upped To Atlantic
AC Promotion Director

Nine-year Atlantic Records
staffer Mary Conroy has been pro-
moted to Director/National AC
Promotion, where she will continue
to report to VP/Promotion Andrea
Ganis.

“Mary is one of the steadiest,
most reliable members of our
team,” remarked Ganis. “An At-
lantic promotion staffer for nearly
a decade, she has acquired a tre-
mendous knowledge of our busi-
ness and of her market. Respected
by all in the radio community,
Mary plays an essential part in our
success.”

Conroy joined Atlantic in 1980 as
secretary in the AC promotion de-
partment and was also involved in
college promotion. In 1982 she as-

Mary Conroy

sumed additional responsibilities
in album promotion and two years
later was promoted to Manager/
AC Promotion. She will continue to
work in New York.

Morning
200-in-a-box.

3 s TeE n B Jeepness

{deepress]

P — e

Alvin vocal shift program—one of 70+ Eventide
Broadcast Ultra-Harmonizer® digital audio effects
designed to stretch your imagination (and your
smile). And when you have fun, sodo your listeners.

RADIO'S MOST COLORFULBLACK BOX

EVENTIDE INC -
Eventide

ONE ALSAN WAY
UITILE FERRY, NJ 07643 the next step

TEL: 201-641-1200 - TWX: 710-991-8715+ FAX: 201-641-1640

Shimmerish Swept Reverb program—one of 70+
Eventide Broadcast Ultra-Harmonizer® digital audio
effects you can use “right out of the box.” Just tum
the H3000B on, and it'll turn your listeners on.

RADIO’S MOST COLORFULELACK BOX

EVENTIDE INC. =
ONE ALSAN WAY Eventlde
LITTLE FERRY, NJ 07643 the next step

TEL: 201-641-1200 « TWX: 710-991-8715+ FAX: 201-641-1640

TimeSqueeze™ automatic stereo time compres-
sion/expansion—one of 70+ Broadcast Ultra-
Harmonizer® audio effects designed to make you
more effective, The H3000B: never before has so
little money done so much for your station’s sound.

RADIO'S MOST COLORFULBLACK BOX

EVENTIDE INC. -
Eventide

ONE ALSAN WAY
LITTLE FERRY, NJ 07643 the next step

TEL: 201-641-1200 - TWX: 710-991-8715 - FAX: 201-641-1640

—— wawvw americanradiohistorv.com

Java The Hun vocal shifter—one of 70~ Broadcast
Ultra-Harmonjzere digital effects designed to let
you dial up pre-programmed insanity. It's easy to
afford the broadcast-engineered H30J0B's power
and flexibility: ask your Eventide distributor.

RADIO’S MOST COLORFULBLACK BOX
EVENTIDE INC e
g Eventide
LITTLE FERRY. N, 07643 the next step
TEL: 201-641-1200 - TWX: 710-991-8715+ FAX: 201-641-1640
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Kevin McCarthy

Radio

Cindi Dove

@ KEVIN McCARTHY has joined
WKXI & WTYX/Jackson, MS as GM
and will use his legal name, KEVIN
WEBB. He was Operations & Program
Manager at WERC & WKXX/Birming-
ham.

@ CINDI DOVE has been upped to
Director/Promotions & Research at
WMYK/Norfolk. She was formerly MD/
Programming Asst.

CHANGES

Vincent Freda has been tapped as
Assoc. Director/Administration at
MCA Records.

Serena Malcolm has been hired as
an AE at KQUL & KZOK/Seattle. Also
joining the sales department is Jim
Peterson.

Thom Healy has joined WEA/Bos-
ton as Sales Rep/Special Projects. At
the company’s Philadelphia branch,
Harris Blickman has been named
Sales Rep.

Indigo Girls Make Epi

® ALONZO MILLER has been named
President/Recorded Music Division at
WEC Industries. The division inciudes
the Bouvier and Credence labels. He
had been Director/Marketing & A&R at
MCA Records.

® AL SANDA has signed on as Chief
Financial Officer at Chameleon Music
Group. He was previously Studio Con-
troller at Universal Studios.

Cory Connery

Bob Moering

@ BOB MOERING has been elevated
from Director/Marketing Services to
National Director/Creative Services at
WEA.

Also at the label, CORY CONNERY
has been upped from NSM/Special
Projects to National Director/Mer-
chandising.

At the company's Philadelphia
branch, BILL HENDRICKSON has
been promoted from Sales Rep to
Field Sales Manager.

® NANCY FARBMAN has been nam-
ed Director/Artist Development at
BMG Music International and will also
handle Artist Relations & Publicity.
She had been Director/Artist Rela-
tions.

Concurrently, CAROL TATARIAN
has been appointed International
Press Officer after two years with the
company, and VALERIE JACK has
been upped to Manager/International
A&R & Marketing from Exec. Asst. to
the VP/A&R.

4
\
i
Al Sanda

® BEVERLY LIAS has joined Motown
Records as National Promotion Coor-
dinator. She had served in a similar
position at MCA Records.

® TONY PALMER, GM at Little Richie
Johnson Publishing, has been tapped
as GM of LRJ Records and will also

Beverly Lias

head Litte Cowboy Publishing
(ASCAP).
PROS ON
THE LOOSE
Bill Danning — Afternoons/MD

KZIQ-FM/Ridgecrest, CA (619)
375-9722
J.J. Hemingway — Afternoons
KOJO/Dallas-Ft. Worth (214)
399-1033
Scott James — Afternoons/Produc-
tion Dir. WRQC/Cleveland (216)
671-5243

Kidd Kelly — Nights KKFR/Phoenix
(602) 435-8467

Steve McKay — Afternoons/MD
WKXW/Trenton, NJ (609) 448-8394

Kevin Minatrea — Afternoons
KLTR/Houston (713) 499-6170

Al Peterson — Afternoons/Produc-

tion Dir. WHEN/Syracuse (315)
476-8289
Doug Westerman — Afternoons

KSTP-AM/St. Paul-Minneapolis (612)
729-3303
Steve Wilkins — PD/mornings
KEWB/Redding, CA (916) 221-5415
Paul Wilson — PD KSIF/Idaho Falls,
ID (801) 566-2144

¢ Appearance

PE e

Epic artists Indigo Girls visited with label execs in New York after performing at the Bottom Line. Shown are (I-r) Epic/Portrait
Sr. VP Don Grierson, VP Dave Novik, Indigo Girl Emily Saliers, E/P/A President Dave Glew, Indigo Girl Amy Ray, and Epic/Por-

trait's Roger “Snake” Kilein.

N % §

New Kids Meet New Prez

e AL

Columbia artists New Kids On The Block met with new label President Don lenner backstage at the Westbury Music Fair on
Long Island after the group’s performance. Hangin’ tough are (I-r) New Kids Jon Knight, Jordan Knight, Danny Woods, and
Donnie Wahlberg, lenner, the group’s Joe Mcintyre, and manager Dick Scott.

www-americanradiohistorv-com

Industry

® JOHN SCALES has joined Person-
ics as VP/Retail Operations. He had
been Southwest Region Manager at
Blockbuster Video.

Concurrently, GREGG GELLER has
been named VP/Programming and
Product Acquisitions, and STEVEN
CRISTOL has been appointed Direc-
tor/Marketing. Geller was formerly
VP/A&R at RCA Records; Cristol was
Managing Partner at US Marketing
Services.

Richard Palmese started out at
KSHE/St. Louis in 1967, leaving
in '70 to become road manager for
“Jesus Christ Superstar.” He con-
verted to the record business by
joining Buddah in '73, moving to
Arista in '75. Ten years ago to-
day, Palmese was appointed VP/
National Promotion. He switched
to MCA as Exec. VP in '83, and
was named Exec. VP/GM last
December.

13

Richard Palmese

(2 wks)

Barry Mayo at WRKS

evening talk team

{Columbia) (3 wks)

China Smith
@ Albums chart debuts in R&R

1 YEAR AGO TODAY

® Olympic Broadcasting acquires Clayton-Weber

® Ron Gold rises to WALK/Nassau-Suffolk GM

® Allen Matthews nabs WGAR-AM & FM/Cleveland PD gig
® Bob Linden named WQXI-FM/Atlanta PD

® Dan Cole promoted to R&R VP/Information Services

® #1 CHR: “Together Forever" — Rick Astley (RCA)

o #1 AC: “Heart Of Mine" — Boz Scaggs (Columbia)

® #1 UC: "Alphabet St.” — Prince (Paisley Park/WB)

® #1 Country: "Fallin’ Again” — Alabama (RCA)

® #1 AOR Track: “Roll With It" — Steve Winwood (Virgin)

® #1 AOR Album: “OU812” — Van Halen (WB) (3 wks)

® #1 NAC: “Kilimanjaro” — Rippingtons (Passport) (3 wks)

® #1 Contemporary Jazz: “‘Living Colors’ — Dave Samuels (MCA)

5 YEARS AGO TODAY

®In New York, RKO appoints VP/GMs: Lee Simonson at WOR and

® #1 CHR: “Time After Time" — Cyndi Lauper (Portrait/CBS) (2 wks)
® #1 AC: "Time After Time"” — Cyndi Lauper (Portrait/CBS) (4 wks)
® #1 UC: "Tell Me 'm Not Dreaming” — Jermaine Jackson (Arista)

® #1 Country: "When We Make Love" — Alabama (RCA) (4 wks)

® #1 AOR Track: “Dancing In The Dark' — Bruce Springsteen

® #1 AOR Album: “Born In The USA” — Bruce Springsteen (Columbia)
® #1 Jazz: "Modern Times" — Steps Ahead (Musician/Elektra) (6 wks)

10 YEARS AGO TODAY

® Jack Thayer selected as WNEW/New York GM

® Lee Logan lands KFMK/Houston PD post

® Rollye Bornstein becomes KPOL/Los Angeles PD

®Deirdre O’Donoghue named WBCN/Boston MD

® Jay Thomas joins ‘‘Mork & Mindy’’ cast

® #1 CHR: “The Logical Song" — Supertramp (A&M)

@ #1 AC: “She Believes In Me” — Kenny Rogers (UA) (2 wks)

@ #1 UC: "'l Wanna Be With You" — Isley Bros. {T-Neck/CBS) (3 wks)
@ #1 Country: "She Believes In Me" — Kenny Rogers (UA)

@ #1 AOR Album: "“Breakfast In America” — Supertramp (A&M) (8 wks)

15 YEARS AGO TODAY

@ KROQ/Los Angeles airstaff walks, including Shadow Stevens and

John Scales

O NEIL CUTLER has been upped
from AE to Manager at Eastman Radio/
Los Angeles.

— Holly Sklar

® Neil Rockoff becomes WNWS/Miami President/GM
® Michael Feidman and Catherine Cataline set as new WGN/Chicago

'

@ #1 CHR: “Sundown” — Gordon Lightfoot (Reprise)

@ #1 AC: “Oh Very Young” — Cat Stevens (A&M) (2 wks)

@ #1 Country: "If You Love Me” — Olivia Newton-John (MCA) (2 wks)
® #1 AOR Album: "Band On The Run" — Paul McCartney (Apple)

— Hurricane Heeran
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Announcing The Most Important
Change In Audience Research
Since The Inception Of
Arbitron Ratings
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The Arbitron Company

The tools have changed. And so has Arbitron.
Our new services give you information that
will enhance your station’s ratings. New ways
to help you sell. New ways to help you manage.
New ways to help you compete. Track
what local retailers are promoting
on the air, in the stores, through the
¥ mail and in newspapers. Know which
» products are the market movers to get
the ammunition you need for those
tough national sales calls. Keep an eye on where
the advertising dollars are going in your market.
Get your fair share of those spot dollars. How?

WAAA-americantadiohistorr-eers
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© 1989 The Arbitron Company

With SAMI, the leading product tracking service.
Arbitron’s newest addition. And with the indus-
try standard for commercial monitoring, Broadcast
Advertisers Reports.

It all adds up to commitment. A renewed
commitment by The Arbitron Company 3
to offer you a full range of services. Infor- s
mation that puts marketing in perspec-
tive. Information that works for you
SO you can increase your station
sales and profits.

ARBITRUIV

waww americanradiohistory com
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"PRAYING
TOANE

THE FIRST SINGLE AND

TRACK FROM THE NEW

ALBUM "THE WARMER
SIDE OF COOL”

OVER 140 CHR STATIONS!
MAJOR ADDS INCLUDE:

PRO-FM KXYQ WBBQ WTHT
KKBQ WKEE KJI03 WZKX

WYCR CHED KSMB
WEH KKXL

BREAKING QUICKLY AT:

KXXR 30-25 99K§Q3;-52§O

¥ WR L
\,Q/E%)LL 33129 95XIL 40-34

WHHY 27-23

KDWB deb 30 7104 32-28
WXKS deb 34 K95 deb 22 (HOT)
KPLZ deb 39  WPFR deb 33 (HOT)
KKRZ KOZE deb 32
WMMS WZYP deb 35
FM104 23-13 KTUX deb 35

Over 120 AOR Stations!

On MTV!

PRODUCED AND ARRANGED BY PETER WOLF
MANAGEMENT: DAVID MASSEY

C)

i b

Rick Returns To ’ROQ

returned to the Infinity New Rock outlet

for a third time. Donning his new
consultant’s cap, Carroll says he plans to
make some ‘“‘bold” moves to bolster the
station’s sagging ratings.

Erstwhile 'ROQ morning duo Raymondo &
Evans resurfaced in AM drive this week —
could the move be permanent? If so, what's
the fate of Freddie Snakeskin? No comment
from Carroll.

Former KROQIL.A. PD Rick Carroll has

As ST went to press, Paramount
Communicatlons Inc. has launched a $10.7
billion takeover offer for Time Inc., whose
board has already agreed on a merger with
Warner Communicatlons Inc.

However, the Time-Warner deal won't be
put to a shareholder’s vote for about three
weeks, and when you consider that Paramount
— until recently known as Gulf & Western —
is offering $175 per share for all of Time's
stock, which closed at $126 on the NYSE on
Tuesday (6/6), one can only say that a pricey
‘“Indiana Jones” hat has been thrown into the
ring.

More than 16,000 people were on hand
for the daylong concert that marked the
WXKS (Kiss 108)/Boston tenth anniversary
party {(6/3). Among the concert’s highlights
was a live performance from Cher, who hadn’t
taken her talents to the stage in eight years.

Unfortunately, headliner Rod Stewart
cancelled at the last minute due to voice
problems. (Despite what you might have
heard, Rod didn’t stiff the event, as his band
was there and ready to play.) Stewart will
return August 2 to do a free show for the
same charity, the Genesis Fund, which already
received a $50,000 check from Kiss 108.

Meanwhile, crosstown PD Tom Jeffries
pulled a classy move when he hired a plane to
fly over the concert carrying a crawl that read,
““WZO0U would like to congratulate Kiss 108
on their 10th anniversary.”

Look for Urban WEKS/Atlanta to flip
formats to Country around about the end of
June, first part of July.

Thorn-EMI has closed the publishing deal
to buy SBK Entertainment World for a
reported $295 million.

WATCH ME PULL A HAT OUT OF MY RABBIT —
When KZOU/Little Rock recently sponsored a pair of
shows by the world-famous Chippendale’s dancers,
afternoon driver Randy Caln asked listeners to send
faxes of lip prints and “whatever you would like to put
into a Chippendale’s G-string” in order to win a pair of
free passes to the sold-out shows. Upon receiving
98 entries, Cain donned a G-string himself and with-
drew the winner. Seen on the scene (I-r) are Cain, his
friend “Bunny,” and the lucky lady.

Meanwhile, on the domestic front, is
Capitol contemplating buying a 50% interest
in Rykodisc?

Hail To Defectdrs

All-Pro VP/Programming Jim Maddox is
restaffing KACEIL.A. by raiding crosstown
KJLH. Among the defectors: Creative
Services/Promotion Director Mlke Mann,
midday personality Antoinette Russell (who
becomes KACE'’s new MD), and Sunday night
oldies host Leo Knott (who’ll now be spinning
the gold on Saturday nights at KACE).

Back at KJLH, Lynn Briggs has been
upped to MD.

When new owner Metroplex/Robinson
takes over Classic Rock WPHD/Buffalo, will
former WNEW-FMINY GM Pete Coughlin be
named GM?

The deal isn't totally done vyet, but ST's
Music City sources say that former CBS/
Nashville chief Rick Blackburn will be part of
the Atlantic posse when it rides into Nashville
sometime next month.

Continued on Page 29

Joe Kelly Creative Services is proud
to welcome the legendary KISW, Seattle!

JOE KELLY CREATIVE SERVICES

warA-americanradiohistornv-eoerm -

(312) 645-8241

A division of
Chicago AV, Inc.
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Produced by Stevie B.
Executive Producer: Herb Moel/s

j " . . ’ . N i v ', v ,‘ | 3 b
] WIOQ 35-16 (HOT) KKXX deb 30
CHECK THIS HIT ACTION: | PWR96 1-1 B93 deb 37 ( KKMG 35-31
Z100 add 29 KWSS 7-6 K98 add B95 13-11
Y95 add HOT97 28-24 WFMF 31-26 KMGX 30-27
B97 add 29 PWR106 28-24 KZZB add KYNO
M KITY 16-13 KGGI 14-11 WNOK add 36 KLUC 27-17

s den2s A0z 1610 (00 Kol ses, K

KROY 23-20 KMEL 9-6 Z102 add KKFR 26-16 | "IN MY EYES
LEFRAK-MOELIS  <WOD HOT977 3-2 (HOT) zo9 and KDON 7-5 From the afburn
KKLQ 26"23 WAEB KIVA add KZOZ 39-34 IN MY EYES MR 5531
RECORDS X100 10 WTIC 23-14 (HOT) KKSS 27-24 SLY96 ... AND MUCH, MUCH MORE!!
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rete lownshend

“\ FRIEND IS A FRIEND”

ELRGNAAS
(7-8BK875) (0-86400) (PRCE) 2781)

the first single from /1/ z‘ M ticipated nex album
J g

THE IRON MAN

also includes THE on two songs: ‘‘Dig,”’
an all-new Pete Townshe) qgmp‘oqltlon, and a unique remake

of\ X

V45,

ATLANTIC

On Atlantic Records, Cassettes and Compact Discs

1989 Atlantic Recording Corp.©" & Warner Communications Co.
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STREET TALK -

Continued from Page 26

At the recent Broadcasting magazine
Broadcasting/Cable Interface (6/5), Infinity
President Mel Karmazin was spotted paying
close attention to sessions that dealt primarily
with TV/cable issues. Could this signal future
growth plans for the all-radio group?

KBLX/SF MD Monica Logan segues to
KTWVIL.A. in a similar capacity. She fills the
vacancy created when Chris Brodie was
promoted to PD at the NAC outlet.

oo i -_.,%@F‘L S %éﬁ A

e s e %fm-"g &n ﬁﬂmw ﬁ'ﬁ

Some major statlons are chasing former
WPLJ/NY night rocker Hollywood Henderson,
including KWSS/San Jose, KXYQ/Portland,
and KDWB/Minneapolis.

X100/SF loses night rocker George McFly
to Emmis sister WAVA/Washington. The
night jammer slot is way open. T&Rs to new
X100 PD Bill Richards.

Lee Cruze segues from mornings at KITY/
San Antonio to wakeups at KHYS/Houston.

Michael Lynn moves from WMYK/Norfolk
into the afternoon driver's seat at WAMO/
Pittsburgh, replacing 15-year vet John
Anthony.

After 12 years, WTIC-FM/Hartford night
man Mike West has moved into the
station’s midday slot, as A.J. assumes the
night rocker’s role.

And . . . that ever-
absorbent air personality
Bubba The Love Sponge
has apparently soaked up
all the L-U-V that nights at
KTFM/San Antonio couid
possibly offer. Now, the
Love Sponge will be heard
wringin’ it to the Windy City
nights at B96/Chicago.

Bubba The
Love Sponge

ecord-Go-Round.

ST hears Mercury National Promotion
Director Brenda Romano is close to getting
VP stripes. Meanwhile, you can contact her
about filling the Dallias local slot that Jay
Friedman recently exited for the E/P/A
National Video post.

We aiso hear Enigma Sr. VP/Promotion
Sam Kaiser is close to hiring E/IPJA West
Coast National rep Jon Kirksey to head up
AOR Promotion for the L.A.-based label.
Kaiser is also set to hire six regional reps in
the near future.

Joey Carvello leaves WTG in L.A. to head
up Atlantic’s Dance Division and do some
A&R work.

POLILACK

",

MEDIA GROUP

~ #1 WORLD WIDE
'PROGRAMMING AND
MARKETING CONSULTANTS
~Advice That Works!

KVIL'S RECEPTIONIST BECOMES KSCS’S AIR AP-
PARENT — KSCS/Dallas morning man Terry Dorsey
and sidekick “Hawkeye” Louis wondered if — for
$1000 — the receptionist at market leader KVIL
would put KSCS on the KVIL phone and intercom
system. The pair got KVIL OM/morning man Ron
Chapman on the phone (and on the air), and Chap-
man gave the go-ahead. Hawkeye even went to KVIL
to make sure KSCS stayed on the system until the
agreed upon hour of twelve o’ clock (noon), at which
time he — as pictured above — presented recep-
tionist Denise Faust with her winnings.

Dave Ross exits Def America to become
West Coast AOR Director for Chrysalis. Ross
replaces Jeff Laufer, who took the National
West Coast AOR honcho gig at RCA.
Incidentally, Chrysalis VP/Promo Tom Gorman
is on the road this week interviewing in
Boston, Minneapolis, and Washington, DC.

KWES/Odessa PD Jim Scott has taken
off the headphones to promote records for
Elektra, working out of Denver. Scott replaces
the exiting John Tope. Also, Elektra Miami rep
Julie Levine has been upped to Director/Video
Promotion. She’ll relocate to NY, leaving an
opening in the Sunshine State.

Tod Cavanaugh, who was working
parttime at B96/Chicago, will give up his day
gig with Elektra to do similar local promo
duties for MCA in the Windy City.

Finally, Columbia rep Joe Schuld is
moving from Denver to handle the St. Louis/
Kansas City market, leaving the Big Red gig in

the Mile High City w-i-d-e open.

The SBK regional lineup is jelling, as
former radio programmer and onetime Polydor
rep Tom Bigby has signed on to work the SE,
based out of Atlanta.

Meanwhile, Paul Jankowsky and Hillary
Lerner will come out of the CBS college rep
program to do the Carolinas and AC/Video,
respectively.

Continued on Page 30

984 MONUMENT ST., SUITE 105, PACIFIC PALISADES, CA 90272 - FAX (213) 454-5046 PHONE (213) 459-8556
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“BATDANCE"

The Debut Single From The BATMAN " Motion Picture Soundtrack
Album Produced, Arranged, Composed and

Performed by PRINCE.

NEW & ACTIVE

#1 Most Added
146/146
Including These P-1’s:

PWR95 WNCI
7100 KBEQ
WEGX KCPW
B94 WKTI
PWR99 KDWB
Y95 WLOL
KKBQ WKBQ
KRBE KS104
Y100 Y108
B97 KIIS
WGH KZZP
KITY KKRZ
KTFM KROY FM102
Q102 KWOD  KMEL
92X HOT977

R}

KCPX
KKLQ
KWSS
KPLZ
KUBE
HOT97
KEGL
PWR96
WHYT
HOT102
PWRI106
KGGI

R R NN E]

TMand © 1964 DC COMICS, INC.
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THE NEW ROCK ‘N’ ROLL EMPI

WIRE EARDRUM BUZZ

\
i e .
e

WIRE earDRUM BUZZ
EARITON  NEw ROCK ©
: HITS - PO MO #10
CHR -- On Your Desk This Week
AND MORE!N!
CATCH THE BUZZ ON ENIGMA/MUTE

775040-4 @7 75420.0/3

DUSTY SPRINGFIELD.
Nothing has been proved.

AC NEW & ACTIVE
GAVIN AC Chart 37- 28
Just Shipped CHR
From The Soundtrack Of The Smash Film

SCANDAL

ON E%‘IZ_I&;MA

77

Written and Produced By THE PET SHOP BOYS.
Co-Produced And Mixed By JULIAN MENDELSOHN.

BY THE WAY...
SAY WHATCHA' PLAY1

ENIGMA RECORDS
c%nvaz CITY, CALIFORNIA 90231-3628
- (213)390-5469

NG
ENIGMA, . . . .

1989 ENIGMA RECDRDS. AL RIGHTS RESERVED.
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Continued from Page 29

Furthermore, Shanna Nartz will handle
Texas, working out of Dallas; MCA
merchandiser Frank Higginbotham I will work
the NW, based out of Seattle; and Mike Mena
from A&M will head Alternative Music
Marketing. Still to fill: regional posts in L.A.,,
San Francisco, and Chicago.

oLy &1 !‘i"»

When Z100/NY held its recent School
Spirit concert starring the Bangles, His Royal
Batdance, Prince, was spotted amidst the
New Ritz Theater audience, which was
otherwise made up of the entire student body
of North Bergen High. The contest was
conducted via toll-free 800 lines that
logged more than five million entries.

Meanwhile, KIIS/L.A.’s School Spirit
concert with New Kids On The Block (6/5)
was staged for the benefit of the 300-member
student body of Christ The King, which logged
an amazing 27,000 calis to the request lines
over the course of the monthiong contest.

| Much A Da Ba Do About Nothing

The George Jones single on Epic, “Ya Ba

Da Ba Do (So Are You),” has been retitled
“The King Is Gone (So Are You),” as the folks
at Hanna-Barbera are the proud owners of al/
copyrights and trademarks to “The
Flintstones” cartoon series.

All future runs of Jones’s “One Woman
Man” LP will have the new title, so if you've
got one of the old ones — yabba dabba do! —
you've got a collector’s item.

WRXKI/Ft. Myers, FL PD Swingin’ Dick
Tyler experienced everybody’s worst
nightmare last week. Returning home from a
client dinner, Tyler was pulled over by the
state highway patrol, handcuffed, and hauled
off to jail on assorted charges stemming from
a 1984 incident in Sarasota. One minor
problem — Tyler’s never been to Sarasota.

A victim of mistaken identity, Tyler spent
five hours in the slammer before being bailed
out at 4am by GM Bruce Beasley. A

subsequent fingerprint check proved the
police had the wrong man. Out $1000 in
attorney’s fees, Tyler plans to sue for false
arrest.

= 5 o= | &) ey
A rat chewed through a power cable
under M Street in Washington, DC (6/5),
starting an underground fire that KO'd the juice
in a four-block area, which happened to house
the FCC, CBS News, and National Public
Radio.

In a sterling example of our tax dollars at
work, the FCC went home for the day, but
CBS and NPR were on-air with generators,
flashlights, and manual typewriters.

Last week’s (and this week’s) #1 on the
CHR National Airplay/40 by New Kids On the
Block marks the first charttopper for the
Columbia label under new prez Don lenner.
Congrats.

KILI/Porcupine, SD (which serves the
people of the Lakota Indian nation with a wide-
ranging musical format) will receive proceeds
from the first annual Paha Sapa Music
Festival — a benefit concert that’s designed
to promote awareness of alcohol abuse among
the natives of the state’s famous Black Hills.

Willie Neison, Neil Young, and Jackson
Browne are scheduled to headline the July 2
gig at the Rushmore Plaza Civic Center in
Rapid City.

Condolences to Y100/Miami PD Frank
Amadeo, whose father, Frank Sr., passed
away this past weekend.

_So Hard To Say We’

ST’s all-seeing eye to the press release
understands that we are to never never
NEVER again refer to Teddy Riley and Gene
Griffin’s new Sound Of New York record
label by the dreaded initials S-O-N-Y.

Although we plead guilty of having
committed this heinous crime in the past, ST's
big shtick has always been used to poke fun
at acronymity — not stir up acrimony.

AN “A” FOR PEN-MAN-SHIP — WRKI (I-95)/Bridgeport, CT recently asked listeners “What would you do for a free,
two-week vacation to Australia?”’ The answer was found — not blowin’ in the wind, but writ /z_irge by the Human Ball-
point Pen. As pictured above, the man whose mother named him Page Westervelt shaved h_ls head (and_ eyebrpws),
painted it blue, and swathed himself in plastic wrap. A couple of the gentleman’s so-called f’/’1ends held his feet in the
air, and using his bald-pointed body as a writing utensil, spelled out the word “eucalyptus”!

w

P
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Michael Bolton

bares bhio soul.

From deep within comes a feeling so strong i touches evervons,

That's the power of the voice and the heart of the Soad Procide

Michael Bolton. Soul Provider.
The new single® (38-68909) and album. (OC 45012)
On Columbia Cassettes, Compact Discs and Records.

Produced by Pet2r Bunetta and Rick Chudacoff for Ripe Productions.

Direction: Jouis Levin for Louais Levin Management ‘qo“ll_(]‘f‘)l' a‘,()(’ on t’ll,w ]2

€ olumbin,” @ arc crademarks of RS 1 1989 CBS Rewarsds In
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Cody
Continued from Page 1

Balsbaugh, Stone, and Cody em-
phasized that Pyramid’s AC/NAC-
formatted WNUA/Chicago will re-
tain that format, at least for the
time being, despite a ratings tum-
ble in the winter book.

“We’re not going to foolishly
abandon 'NUA'’s format unless we
can clearly identify a better oppor-
tunity,” said Cody. “We’ll have to
evaluate things on a month-by-
month basis, but the station has
never sounded better, and we've
made a lot of money there.”

Concurred Stone, ‘“Obviously,
Frank is very familiar with the
NAC format, and he’s right — we
have made a tremendous amount
of money in Chicago and we have
every confidence in its continued
success.”

In addition to WXKS and WNUA,
Pyramid also owns WPGR &
WSNI/Philadelphia, WPIT-AM &
FM/Pittsburgh, WHTT-AM &
FM/Buffalo, WPXY-AM & FM/Ro-
chester, and WRFX/Charlotte.

Levine
Continued from Page 1

Levine came to Houston last Oc-
tober following two years as OM of
WTRY & WPYX/Albany. Prior to
that he spent eight years at WAQX/
Syracuse, the last six as PD. He
told R&R, “Based on recent trends
I expect KLOL’s spring book to be
enormous, so I feel I’ve had a real
impact in the short time I've been
here. But my longterm goal has al-
ways been to program a big facility
on the East Coast, and Infinity is
one of the companies I've had my
eye on. It will be nice to work for a
serious broadcaster.

“There’s something exciting and
magical about a start-up/turn-
around sjtuation, and I want to see
if I still have it in me to do that,”
Levine continued. “This is hand-to-
hand combat, on the streets, roll up
your sleeves, get down and get dir-
ty. If Scott Shannon thinks he has a

_ hard job in Los Angeles, at least he
inherited a 2.7 (Arbitron). I'm in-
heriting a .9 (1.1 Birch), as well as
two tough format competitors. Of
course, I wouldn’t have taken the
job if I didn’t think both stations
had weaknesses that could be ex-
ploited.”

Stern Words

Ironically, Levine will now be
working with WXRK/New York
morning man Howard Stern, who
is simulcast on WJFK. The two had
a memorable, five-day on-air bat-
tle at last year's Grammy awards
when Levine was OM at WPYX/
Albany.

“Howard Stern is the single most
dynamic talent in radio today,”
Levine said. “If you've ever heard
me say otherwise, or seen me
quoted otherwise, it was either a
doctored tape, taken out of contest,
or one of those lying Legacy guys
spreading more falsehoods about
me.”

In the winter book, WWDC
scored 4.1 in Arbitron and 6.1 in
Birch. WCXR’s corresponding fig-
ures were 4.4/5.4.

Combined sales of Sir Mix-A-Lot's 12-inch hits reached platinum recently, promp-
ting the presentation of a celebratory plaque to Mix-A-Lot himself (left) from
Nastymix President Ed Locke.

Harrison

Continued from Page 3
cations — since 1978. He most re-
cently co-owned Talk WSPR (AM)/
Springfield, MA.

“After we sold WSPR last No-
vember, I had a lot of extra time on
my hands,” explained Harrison.
“I’ve been friendly with the people
at WZLX for several years, and
when the PD job opened up, I
couldn’t resist the opportunity to
get back into the thick of things on
the front line. I plan to preserve the
very fine base they’ve built here
and take the station into the 90s by
continuing to play the right music
and helping the air personalities
remain contemporary and ex-
citing. There’s no reason a station

cmot draw upon the classics and WRC/Washington, and a stint as
still reflect a very current musical morning drive editor of WTOP/
and cultural sensibility.” Washington.

Ure Backstage At The Ritz

Bartlett
Continued from Page 3

that just because we inform the
public with electrons that we
should be any less protected by the
constitution than those who do the
job with printer’s ink.”

Bartlett joined NBC Radio in
1986 as PD for the radio network
and Talknet. He was promoted to
VP/News & Programming last
year. Before joining NBC, he serv-
ed as Director of News and English
Broadcasts for the Voice of Ameri-
ca, where he supervised news oper-
ations worldwide. Other creden-
tials include tours of duty as Man-
aging Editor of Metromedia Tele-
vision News, ND of then-NBC’s

o l‘.

Freedman

Continued from Page 3
nificant part of their turnaround
strategy. UPI officials are continu-
ing a nationwide search for a Pres-
ident/CEO to head the broadcast-
ing subsidiary and develop an ac-
quisitions strategy for the com-

y.

“We believe that once we've
turned the company around,” said
Estren, who feels UPI will be gen-
erating cash by the end of the year,
“finding new outlets for our news
product is going to be important,”
said Estren. “Because we’re al-
ready in the radio business, it
makes sense for us to have some
retail outlets.”

Estren added that if UPI does ac-
quire radio properties, “We don’t
want stations and networks to think
we're competing with them. So
we'll have to develop a totally new

package of news programming’
for use on UPT’s owned stations.

Richards
Continued from Page 3

ing those months with Jon Coleman
I learned a lot from him, but I also
learned a lot about myself. I know
that radio programming is where
I’m supposed to be. I really missed
the day-to-day working with staff
and music, and the fun of planning
a strategy and seeing it work. I'm
ready to continue to win at X100 —
I've never lost and I don’t intend to
now.”

Richards had served as Regional
PD at Nationwide and enjoyed
ratings success at KKBQ/Houston,
WNCI/Columbus, KLUC/Las Veg-
as and KREO/Santa Rosa, CA. A
replacement is being sought.

Chrysalis artist Midge Ure met with label execs after a performance at the Ritz In New York. Preserved for posterity are (I-r)
Chrysalis Chairman/CEO Chris Wright, Exec. VP Joe Kiener, Ure, Chrysalis Records Intemational President Doug D'Arcy,
CMO Management's Chris Morrison, Chrysalis President Mike Bone, and CMO Management's Jerry Jaffe.

Bardens Comes To Eart

h At Roxy

Capitol/Cinema artist Pete Bardens, whose album “Speed Of Light” features Mick Fleetwood on some tracks, played Los
Angeles’s Roxy recently with Fleetwood. Shown are (I-r) Capitol’s Michael Stotter, Cinema founders Lee Abrams and Denny
Somach, Flestwood, Bardens, unidentified, Cinema artist Patrick Moraz, and Capitol VP Ray Tusken.

wwww-ameriecanradiohistorv-eom

Albright
Continued from Page 1

Albright said, “I’m excited about
the merger. I know that combining
together our experience, com-
munication skills, perspective, and
abilities will make us a strong
team. My clients expect a very
high level of personal service and
involvement, and that philosophy
fits very well with the way B/D&A
does things. Let’s Talk clients will
benefit from many new services,
and I'll be there to help B/D&A
clients as well.”

Albright’s 27 years in broad-
casting include. programming
stints at KEEN/San Jose, KMPS-
AM & FM/Seattle, and Drake-
Chenault, where he was the com-
pany’s Country consultant. He left
KMPS to form his own consultancy
two years ago.

Seaton
Continued from Page 1

Summit’s Exec. VP/Radio Owen
Weber commented, “I’m confident
Kelly’s leadership and knowledge
of the Chicago market will help
make WFYR the city’s premier
Oldies station.”

Seaton expressed delight in get-
ting her new job, comparing it to
“giving a little kid a bowl of silly
putty. Summit is an excellent cor-
poration,” she continued, “and
WFYR is a good station that has
lots of potential. It needs to be cor-
rectly positioned and marketed.
We need to take a solid look at on-
air promotion. I think there are
more marketing problems than
product problems at the station.”

Prior to her transfer to WICC,
Seaton served as General Sales
Manager at sister Tribune station
WGN/Chicago for seven years and
was Director/Sales for the Tribune
radio group. Seaton has also work-
ed as an AE at ABC Radio and was
Director/Network Broadcasting
for Ogilvy & Mather.

WFYR tied for 11th place 12+ in
the winter Birch (3.1), and ranked
18th in Arbitron (1.9).

Conway
Continued from Page 3

Referring to KRPM’s impending
signal boost, Conway, who started
June 2, told R&R, “It’s a real suc-
cess story that KRPM has the
numbers it does and that it has
been able to keep the race (against
KMPS-AM & FM) close. In effect,
we’ll be introducing a new radio
station to many parts of this mar-
ket.

“I'm very impressed with the
folks at Heritage; I'm lucky to be
working for them. We're entering a
new level in the Country battle and
it’s going to be a lot of fun.”

KRPM-FM and rival KMPS-FM
are just a few months short of go-
ing up on the same antenna, a
move benefitting KRPM, which
will gain signal parity with KMPS
for the first time.

Conway’s 18 years in the busi-
ness include programming stints
at KRMG/Tulsa, WTMJ/Milwau-
kee, WDGY/Minneapolis, and
WBCS/Milwaukee.

PD/morming man R.P. McMur-
phy will now devote his fulltime ef-
forts to the morning show.
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Timothy White’s Rock Stars

in a World Radio Exclusive, '

an unforgettable journey
with the singer/songwriter/
composer extraordinaire,
originating from his spec-
tacular Real World Studios
outside Bath, England.
Featuring music unheard

Presents

i For more information, con-
§ tact your Westwood One

representative. In Los

| Angeles call (213) 204-5000,

in Canada (416) 597-8529,
FAX (213) 204-4375
or Telex 4996015 WWONE.

I wesTwooo ove @
| NYJAV RADIO NETWORKS

and sensations unimagined.
Airing the week of June 19.

PHOTO: ROBERT MAPPLETHORPE
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The Competition

Newspapers, TV Losing Audience; Direct Mail Up

Some new data about prime time TV and
newspapers reflects a decade of major turbu-
lence and evolution for marketers, program-
mers, and advertisers. Traditional means of
reaching the consumer are breaking down. Yet
radio, because of its targeted approach, can

benefit in this new era.

Consider these facts from
recent articles in the Los
Angeles Times and Ameri-
can Demographic maga-
zine:

* 68% of Americans will
watch prime time network
television tonight, down
from 90% a few years ago.

¢ 64% of Americans will
read a newspaper today,
down from 78% two dec-
ades ago.

» Newspaper readership
has fallen drastically, espe-
cially with people aged
18-29. In 1967, 60% of this
age group read newspa-
pers; in 1986, that percent-
age dropped to 33%.

Targeting Marginal
Customers

To get a bigger audience,
the mass media are target-
ing marginal customers.
For newspapers, the mar-
ginal customer is the non-

‘‘Because users of
television and daily
newspapers are
becoming more and
more marginal,
advertisers are
spending millions of
dollars in wasted spots
and space.’’

reader. Papers are appeal-
ing to nonreaders by short-
ening articles, adding color,
and highlighting human in-
terest stories.

Jeff Pollack

For television, the mar-
ginal viewer is the one who
constantly uses the remote
control. TV programmers
are grabbing these viewers
with “real” fights and
freaks. As loyal viewers
turn off, programming has
entered a downward spiral
into the simple, the sensa-
tional, and the shocking.

Because users of televi-
sion and daily newspapers
are becoming more and
more marginal, advertisers
are spending millions of
dollars in wasted spots and
space. They are suffering
from the consequences of
TV and newspapers that
are trying to reach the
masses and increase circu-
lation, but whose big num-
bers often no longer add up.
Research comparing an in-
dividual household’s TV
viewing with its subsequent
purchases shows that TV
advertising often is not ef-
fective.

The cost of newspaper
advertising is rising as well,
and at a much higher rate
than direct marketing.
Newspaper and TV rates

By Jeff Pollack

have risen 54% since 1982,
which is well above the in-
flation rate; telephone mar-
keting has actually gotten
cheaper.

Direct Marketing
Surge

Advertisers are increas-
ingly using new technology
to sell products directly to
consumers, bypassing

e

‘““Newspaper and TV
rates have risen 54%
since 1982, which is
well above the inflation
rate; telephone
marketing has actually
gotten cheaper.”’

newspaper and TV alto-
gether. Bypass is even be-
coming a buzzword for lost
advertisers.

The Decline &
Fall Of The
TV/Newspaper
Empire

® Prime time TV
nightly average
viewership is down
90% to 68%.

¢ Newspaper
readership overall
has dropped
78%-64% in

20 years.

* 18-28 newspaper
readership is off
almost 50% over 20
years: 60%-33%.

mets in nine countries; He can be
reached ar (213) 459-8556.

www americanradiohistory com

Rival Shots
To attract more users, radio's media rivals are
juggling different strategies:

® Newspapers feature shorter articles,

" more color.

@ TV relies more on the simple, the
sensational, and the shocking.

® Direct marketing databases are becoming
more sophisticated. :

Direct mail now repre-
sents 14% of all advertising
and catalog sales make up
ten percent of all retail
sales. In the next five years
telemarketing is expected
to grow by 20% and direct
mail by 11%, while tradi-
tional media (TV, newspa-
pers, magazines) will grow
by only seven percent. Re-
cently, CitiBank’s use of
“media synergy’’ to target
customers for its gold card
relied on well coordinated
timing between direct mail
and telemarketing to in-
crease response rates.

The average American
receives three pieces of di-
rect mail per day. Half of
all adults have ordered
something via mail. Ameri-
can Demographic pointed
out that the avowed goal of
database marketers is to in-
crease response rates to di-
rect marketing campaigns
by better targeting the cor-
rect potential consumers
for each product. This way
the perception of ‘junk
mail” can be greatly im-
proved; if people are inter-
ested in a product, they
won’t consider direct mail
advertising about it to be
junk.

Along these lines, Kim-
berly-Clark — makers of
Huggies disposable diapers
— recently spent $3.5 mil-
lion to develop a database
that identifies 75% of the
new mothers in America.
The system not only con-
tains their identities but
also their demographic
characteristics and a his-
tory of what kinds of prod-

ucts they buy. The compa-
ny feels it can start building
personal loyalty by sending
out educational pamphlets,
discounts, and other tele-
phone/direct mail custom-
er services.

Radio Can
Reap Rewards

Coupons, catalog sales,
point-of-sale promotions,
toll-free phone numbers,
and telemarketing are hot
and will become hotter.

Because radio program-
ming in the *90s will contin-
ue specializing, it will be

‘“(Well-targeted) radio,
cable TV, and
magazines . . . should
flourish in the ’90s.”’

well-suited to take advan-
tage of what Stan Rapp (co-
author of ‘Maxi-Market-
ing’’) calls ‘‘one-to-one
marketing.” Radio, cable
TV, and magazines that
successfully interpret and
maximize the increased de-
mand for well-defined
entertainment and infor-
mation media products
should flourish in the ’90s.

Jaff Pollack is President
of Pollack Media Group,
one of the jeading interna-
tional programming advisory
firms, consulting all radio for-
mats in nine countries. He
can be reached at [213)
459-8558.
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BIRCH DEMOGRAPHIC RANKINGS

18-34
KZZP-A/F (CHR)
KUPD (AOR)
KNIX-A/F (Ctry)
KSLX (CRY)
KDKB (AOR)
KKFR (CHR)
KOY-FM (CHR)
KKLT (AC)
KMLE (Ctry)
KOOL-FM (Gold)

P e

18-34
WEBN (AOR)
WKRQ (CHR)
WBLZ (UC)
WOFX (CR)
WIZF (UC)
WWNK (AC)
WUBE (Ctry)
WLW (AC)
WRRM (AC)
WBVE (Ctry)
WKRC (AC)

18-34
WMMS (CHR)
WZAK (UC)
WNCX (CR)
WLTF (AC)
WMJI (AC)
WPHR (CHR)
WRQC (CHR)
WDOK (AC)
WJMO (UC)
WNWV (NAC)

18-34
WLZR-A'F (AOR)
WKTI (CHR)
WLUM (UC)
WKLH (CR)
WQFM (AOR)
WLTQ (AC)
WMIL (Ctry)
WZTR (AC)
WMYX (AC)
WBZN-FM (NAC)

18-34

KRXQ (AOR)
KZAP (AOR)
KSFM (CHR)
KRAK-FM (Ctry)
KXOA-FM (AC)
KQPT (NAC)
KWOD (CHR)
KROY (CHR)
KAER (AC)
KHYL (Gold)

Fa Winter
‘88 ‘88
17.7 16.6
18.7 14.0
11.6 1241
7.8 9.7
7.4 7.8
6.5 6.2
4.8 4.5
2.9 3.8
15 3.2
5.1 3.1

Fa Winter
‘88 ‘88
305 24.9
104 11.8
89 11.7
11.4 8.2
515 6.5
4.2 6.5
3.6 52
3.8 4.2
3.3 4.1
2.7 2.4
4.1 2.4
Fa Winter
‘88 ‘88
224 217
142 13.7
11.2 106
11.3 9.6
8.3 8.0
1.8 5.4
2.8 3.8
3.3 3.3
1.9 3.0
4.7 3.0
T R L
Fa Winter
‘88 ‘88
19.9 193
14.4 153
129 139
18.7 103
5.6 9.8
1.8 5.6
4.0 4.4
1.0 3.5
4.2 3.0
1.4 2.0

A

Phoenix
Fa Winter
18-49 ‘g8 '88
KNIX-AM & FM 140 15.6
KZZP-AM & FM 12.8 13.3
KUPD 140 10.9
KSLX 7.4 7.9
KKLT 3.6 6.6
KDKB 6.7 5.2
KOOL-FM 4.4 4.4
KKFR 4.7 4.3
KOOL (Gold) 2.1 3.7
KTAR (N/T) 4.1 3.1
e e
Cincinnati
Fa Winter
18-49 '88 '88
WEBN 212 199
WKRQ 8.5 95
WBLZ 7.3 8.8
WUBE 4.2 7.5
WWNK 4.9 7.1
WOFX 8.5 6.8
WLW 6.0 5.8
WIZF 4.7 4.8
WKRC 45 4.8
WRRM 5.8 4.4
A i e s :-v:.:‘..;:v -;-ou.;r.
Cleveland
Fa Winter
18-49 '88 ’88
WMMS 17.4 1841
WLTF 93 11.4
WZAK 12.6 109
WMJI 9.3 9.5
WNCX 8.7 6.9
WDOK 5.4 5.1
WPHR 1.7 4.1
WGAR-A/F (Ctry) 5.9 3.9
WNWV 5.2 3.8
WJMO 1.3 2.8
B e T e 0 B el
Milwaukee-Racine
Fa Winter
18-49 '88 ‘88
WLZR-AM &FM 129 122
WKTI 129 11.6
WLUM 9.6 10.0
WKLH 15.0 9.7
WMIL 71 7.4
WQFM 4.2 6.3
WZTR 1.7 5.3
WLTQ 4.1 5.2
WTMJ (AC) 3.9 5.1
WMYX 4.2 4.0
S
Sacramento
Fa Winter Fa Winter
'88 88 { 18-49 '88 ’88
17.9 1441 KRXQ 12.0 9.8
1.3 111 KRAK-FM 8.9 9.0
10.8 105 KSFM 7.9 8.2
6.0 8.1 KZAP 8.8 7.6
5.5 7.7 KXOA-FM 6.9 7.4
6.0 5.6 KFBK (N/T) 5.7 6.8
4.8 5.4 KHYL 7.8 6.6
4.8 5.1 KQPT 6.8 6.4
6.0 4.8 KROY 3.7 6.0
5.6 4.1 KWOD 3.9 5.0

Fa Winter
25-54 88 ‘88
KNIX-AM & FM 176 19.3
KZZP-AM & FM 10.5 9.6
KKLT 4.2 8.0
KSLX 63 7.2
KUPD 8.1 6.6
KMEO-A/F (B/EZ) 3.4 6.0
KOOL-FM 4.9 5.4
KOOL 2.8 4.9
KTAR 6.2 4.9
KDKB 5.7 3.3
KFYI (N/T) 52 3.3

S

Fa Winter

25-54 ‘88 ‘88
WEBN 13.0 15.0
WUBE 45 96
wLW 7.4 8.5
WWNK 5.2 7.0
WOFX 7.7 6.9
WKRC 58 6.3
WKRQ 6.5 6.2
WWEZ (B/EZ) 5.3 6.0
WRRM 6.3 4.9
WIZF 4.0 4.5

s R
Fa Winter
25-54 ‘88 ‘88
WMMS 153 1586
WMJI 88 120
WLTF 96 11.3
WZAK 9.5 7.9
WDOK 71 7.3
WGAR-AM & FM 7.2 5.7
WNWV 58 50
WWWE (N/T) 4.5 3.6
WQAL (B/EZ) 32 35
WJMO .8 3.2
S e T R
Fa Winter
25-54 ‘88 ‘88
WKTI 10.9 10.2
WKLH 16.7 8.8
WMIL 9.7 8.8
WTMJ 71 8.3
WLUM 5.7 6.8
WZTR 1.7 6.3
WLZR-AM & FM 4.3 59
WEZW (B/EZ) 3.0 53
WOKY (BBnd) 25 53
WLTQ 5.2 4.9

Fa
25-54 '88
KFBK 8.8
KRAK-FM 11.3
KHYL 8.8
KQPT 7.0
KXOA-FM 8.0
KZAP 8.5
KAER 5.4
KRXQ 5.5
KROY 2.4
KSFM 6.5

AR R R

Winter
‘88
10.5
9.5
7.9
7.3
6.5
6.0
5.7
55
5.3
5.2
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SMOKIN’

66

WOMAN~”
NEW & ACTIVE

ONE OF THE “MOST ACTIVE”

WXKS 21-18
wzZOU add
PRO-FM deb 35
KRBE 29-26
WGH deb 31
WNVZ 27-25
92X add 35
WKBQ add 39
KXYQ deb 24
KWOD add
KPLZ deb 40
KUBE add
KEGL 27-20
KXXR 9-5
WKEE add
WSPK deb 39
WPST add
B93 add 40
K106 31-23
WKQB add
WROQ 11-3
KZ106 deb 28
WNOK 33-28
WCGQ deb 38

WANS add
WZYP deb 37
WQUT deb 34
WABB add
KBFM add
KWES deb 37
KTUX 38-30
WKDD 30-28
KLQ deb 35
Z99 30-27
WRQN add
KAY107 deb 35
KMYZ 19-14
KF95 add
KATM 15-13
KOY-FM deb 23
KZZU deb 40
WFXX add
WCIL add
WKFR 37-31
KOZE 12-10
ZFUN 27-21
Y97 27-20
OK95 14-12

FROM THE ALBUM SONIC TEMPLE

. e B

© 1989 Beggars Banquet Records Lid.

RINGS

BIRCH DEMOGRAPHIC RANKINGS

18-34

KMJQ (UC)
KKBQ-A/F (CHR)
KLOL (AOR)
KRBE (CHR)
KILT-FM (Ctry)
KIKK-FM (Ctry)
KZFX (CR)
KKHT (AC)
KLTR (AC)
KSBJ (CC)

18-34
WHQT (UC)
WGTR (AOR)
WPOW (CHR)
WAXY (AC)
WSHE (AOR)
WHYI (CHR)
WLVE (AC)
WMXJ (Gold)
WZTA (CR)
WEDR (UC)
WXDJ (NAC)

18-34

KGB (AOR)
KKLQ-A/F (CHR)
XTRA-FM (NR)
KFMB-FM (AC)
KKYY (AC)
KSON-FM (Ctry)
XHRM (UC)
KCBQ-A/F (Gold)
KIFM (NAC)
KGMG-FM (CR)

18-34

WKLS (AOR)
WVEE (UC)
WSB-FM (AC)
WZGC (CR)
WAPW (CHR)
WKHX-A/F (Ctry)
WFOX (Gold)
WYAY (Ctry)
WQXI-A/F (CHR)
WEKS (UC)

18-34

KUBE (CHR)
KISW (AOR)
KXRX (AOR)
KPLZ (CHR)
KMPS-A/F (Ctry)
KLSY-A/F (AC)
KZOK (CR)
KIRO {N/T)
KKFX (UC)
KNUA (NAC)

SR

Houston-Galveston

Fa Winter Fa Winter Fa Winter
g8 88 : 18-49 ‘g8 ‘g8 i 25-54 ‘88 ‘88
16.3 13.9 i KMJQ 13.0 11.2 | KIKK-FM 96 9.6
10.7 11.2 i KKBQ-AM & FM 81 9.1 KILT-FM 88 88
85 11.1 KLOL 67 89 | KLOL 50 8.2
10.7 8.6 i KIKK-FM 9.4 86 i KMJQ 114 78
62 63 i KLT-FM 76 7.7 i KKBQ-AM & FM 65 6.9
83 6.1 KRBE 77 65 i KFMK 53 5.6
49 57 } KFMK (AC) 49 45 i KKHT 43 43
39 45 § KZFX 42 44 i KZFX 44 42
34 30 i KKHT 38 42 i KODA 34 40
31 2.6 i KLDE (Gold) 38 3.2 { KLDE 44 38
KLTR 35 32 i KRBE 43 38

Fa Winter
'88 '88
88 17.5
121 10.8
111 9.5
6.0 6.1
4.5 6.1
6.4 6.0
4.7 5.0
4.9 4.3
4.7 4.3
6.4 4.2
4.2 4.2

Fa Winter
'88 '88
20.4 16.9
121 13.4
145 12.8
6.9 9.4
4.2 6.2
5.0 5.4
4.2 4.5
4.4 4.0
3.3 4.0
2.4 3.0

e

Fa Winter
'88 '88
156 17.0
15.1 15.3
9.2 9.3
11.6 9.2
7.9 8.6
5.2 8.0
3.9 5.4
5.5 5.0
6.5 4.1
4.4 3.9

Fa Winter
‘88 '88
15.6 14.9
114 123
9.9 11.0
5.9 9.2
5.1 5.2
5.0 4.4
4.9 4.2
3.8 3.2
2.2 2.9
2.8 2.9

Y

18-49
wHQT
WGTR
WPOW
WMXJ
WLVE
WAXY
WHYI
WCMQ-FM (Span)
WIOD (N/T)
WXDJ

Miami-Ft. Lauderdale

Fa Winter
‘88 '88
58 127
8.9 7.5
7.6 7.0
7.3 5.9
5.1 5.5
5.5 5.4
50 5.1
4.6 4.5
2.7 4.5
4.2 4.5

San Diego

B e T R S LU ek A o T S A L R e R

Fa Winter
25-54 88’88
WHQT 3.5 8.9
WMXJ 8.6 6.9
WLVE 5.2 5.9
wIOD 3.5 5.8
WGTR 6.8 5.5
WCMQ-FM 6.1 5.4
WXDJ 4.3 5.3
WAXY 5.5 5.1
WKIS (Ctry) 5.2 5.1
WPOW 3.8 4.2

Fa Winter Fa Winter
18-49 g8 'g8 i 295-54 88.  '88
KGB 17.9  12.4 } KKLQ-AM & FM 74 8.9
KKLQ-AM & FM 104 9.7 i KGB 143 86
XTRA-FM 104 9.5 i KFMB-FM 82 7.9
KFMB-FM 75 90 i KCBQ-AM&FM 55 6.3
KSON-FM 62 59 i KFMB 42 60
KCBQ-AM & FM 4.3 53 § KKYY 28 59
KIFM 36 53 i KSON-FM 76 58
KKYY 37 53 { KIFM 40 55
XHRM 32 48 i XTRA-FM 55 55
KFMB (AC) 26 4.3 i KYXY(AC) 42 4.9
R R S
Atlanta
Fa Winter Fa Winter
18-49 g8 's8 i 25-54 88 '88
WKLS 11.0 130 } WKHX-AM & FM 75 106
WVEE 135 115 } WSB-FM 9.1 100
WSB-FM 9.2 9.6 i WKLS 81 9.9
WKHX-AM & FM 64 9.2 i WVEE 125 9.3
WFOX 52 7.4 § WFOX 58 8.1
WZGC 88 6.7 i WPCH 59 7.5
WAPW 59 6.6 i WYAY 71 55
WYAY 71 59 i WOXFAM&FM 70 5.2
WPCH (B/EZ) 41 55 i WZGC 63 50
WQXI-AM & FM 62 48 i WSB(AC) 51 46
e o A R o e e e
Seattle-Tacoma
Fa Winter Fa  Winter
18-49 g8 's8 ; 25-54 88 '88
KUBE 11.3 11.8 § KUBE 81 89
KISW 89 86 i KRO 77 7.2
KXRX 72 75 i KXRX 62 66
KPLZ 45 6.7 i KMPS-AF 83 63
KIRO 54 56 | KISW 62 47
KMPS-AM & FM 74 52 i KOMO (AC) 48 a7
KLSY-AM & FM 39 42 ! KLSY-AM &FM 29 4.4
KNUA 28 3.6 i KNUA 33 4.1
KZOK 44 36 i KBSG 52 38
KBSG (Gold) 48 33 i KMGI(AC) 29 37
KPLZ 35 37
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start at the county line.

Radio County Coverage delivers the
county-by-county ratings you need to
boost your station’s sales. It’s the
perfect targeting tool.

Target retailers where you'll get results.

Target newspapers where you're most
effective.

Target promotion where your dollars
count.

We deliver! We've published County
Coverage like clockwork for 10 years.

ARBITRON RATINGS
RADIO
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THE WEEK OF JULY.

For more information, contact your Westwood One representative.
In Los Angeles call (213) 204-5000, in Canada (416) 597-8529,
FAX (213) 204-4375 or Telex 4996015 WWONE. m

i

Y, RECORDS

%ﬁ% WESTWOOD ONE RADIO NETWORKS Management:

The Mark Spector Company, Inc.
(212) 315-1410
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MAKING HAY WHILE THE SUN SHINES

The Good
Old Summertime

High atop the list of complaints raised by Arbitron
bashers are the allegedly dubious merits of the summer
book. Broadcasters maintain that buyers don’t buy from
it, programmers don’t program from it, and listeners re-
flected in it are not represented in their normal patterns of
living and listening. Still, the dreaded summer book is cer-
tainly not going away — and broadcast executives need to

know how to do well by it.

The argument that the summer
book doesn’t reflect normal listen-
ing patterns is made because
school’s out, people are vacation-
ing, and listeners engage in more
lifestyle activities that depart from
the traditional nine-to-five. My
response to that charge is a healthy
“so what?”’

Summer is when vast sums of
discretionary money are spent.
The smart broadcaster must be
able to point out the value of buying
his radio station during that period
and would be wise to address ways
to do so instead of bemoaning the
change in seasons. People still
listen to radio in summer and are
still able to receive advertisers’
messages.

Here are some hints on how to
reap maximum benefits during the
summer book:

o Identify lifestyle changes. Find
out what percentage of your listen-
ers deviates from normal routines
in the summer. How many are off
from school? How many are plann-
ing personal trips? How long will
they be out of town? What are
popular destinations within the
local area? Learn as much as you
can about your listeners’ habit and
lifestyle traits, then make it a point
for your station to be where they
are.

““The dreaded summer
book is certainly not
going away — and
broadcast executives
need to know how to
do well by it.”’

People who keep diaries need
help to remember which stations
they listen to. This is particularly
true in periods when lifestyle ac-
tivities become more frenetic and
people have more personal options
available. Be a part of their sum-
mer experience.

e Make listeners associate their
environment with your station. The
best way to avoid big summer
dropoffs is to make listeners — who
are creatures of habit — aware
that while their listening en-

Rob Balon

‘“Changes in regular
routines get a lot of
listeners mixed up;
they associate listening
with what they do, not
what radio stations
do.”

vironments may have changed,
they are still listening to your sta-
tion. Changes in regular routines
get a lot of listeners mixed up; they
associate listening with what they
do, not what radio stations do. This
can have a dire effect on top-of-
mind awareness for radio stations.

Stage a listener participation
contest called ‘“The Best Place To
Listen To (your calls) Radio.”” A
variation can be ‘“Where Are You
Listening To (your calls) This
Summer?” You can derive a
wealth of information from such a
promotion about where to reach
your listeners during the summer
months.

Make an extra effort to remind
listeners when they listened and
how long they listened, and rein-
force listening in predominant
locations.

e Make sure you ‘“own’ the
events you stage during the sum-
mer. Lots of stations that practice
the art of “‘event marketing” load
up their events during the sum-
mer: raft races, Fourth of July
firework extravaganzas, beach
days, and amusement park theme
days are popular ideas. These are
all wonderful events and should be

By Rob Balon

continued, but make sure your sta-
tion gets credit for them. Other-
wise, they can get swallowed up in
the myriad other activities listen-
ers have available to them.

‘‘According to several
reports, 50% of all
listeners in the desired
25-44 demographic are
spending considerably
more time at home.”’

When you schedule an event at a
time when listeners are less life-
style-conscious, you have a better
chance of retaining credit. But
when you schedule an event with a
host of other such affiliations, you
have to work extra hard to remind
listeners that your station plays a
prominent role. Don’t assume that
because you draw 5000 people to a
beach party they all listen to your
station — or that they know who ar-
ranged for their good time. Presell
and postsell your promotions vigor-
ously.

The need to get credit for your
event is particularly critical if you
cosponsor with a major beer or soft
drink company. Summer events of-
ten become the domain of the more
visible, nationally known cospon-
sor if the station involved doesn’t
work extra hard to score its own
perceptual points.

+ Be aware of changing summer-
time traditions. Not all listeners
are out and about during the sum-
mer. According to several reports,
50% of all listeners in the desired
2544 demographic are spending
considerably more time at home.
This phenomenon, known as ‘“co-
cooning,” has begun to usher in an
era where the home is the new
entertainment center. While tradi-
tional entertainment values in
America still focus on ‘finding
something to do and finding some-
thing to eat,” much more of this ac-
tivity will be home-centered, even
in the summer. This summer
there’ll be a huge surge in home-
delivery dining, takeout, and pro-
grams like San Francisco’s “Wait-
ers on Wheels.”

This creates a problem for radio
because television is the center of
most listeners’ home entertain-
ment systems. Watching TV —
particularly a VCR movie rental —
is a primary activity. Radio is
more secondary and usually ac-
companies a primary activity. A
rise in TV consumption centered
around a home entertainment en-

wwwww americanradiohistorv. com

Radio Summer

School

During the summer, your listeners are still listening to
radio somewhere — you just have to know where they are
and make sure you're around. How many of your listeners:

¢ Are off from school?

s Are planning personal trips?

e Will be out of town?

» Will go somewhere in your

~ coverage area?

e Might be interested in a

station event?

vironment is not goods news for
radio. This calls for aggressive, in-
novative programming to target
this new breed of baby boomers
who will stay home more this sum-
mer.

Stations can use research to
determine what percentage of their
audience fits into the new ‘‘stay at
home’’ psychographic. If you find
your core audience ranks high on
this front, start creating ways to
make radio a part of their home en-
vironment. If large numbers of
your listeners are dining in, per-
haps you can inaugurate a dinner
show specifically designed to ac-
company the ritual of bringing in
the food. Research might reveal
what your listeners are interested
in or what kind of music they de-
sire in that time frame. To win the
cocoon battle, radio must find ways
to create active listening patterns

‘“Since some listeners
will be out and about,
the opportunity for
incidental listening will
be even greater.’’

in nontraditional radio listening
times.

e Survive the summer under the
new diary guidelines. Since some
listeners will be out and about this
summer, the opportunity for in-
cidental listening will be even
greater. And with the substitution
of the word ““heard” for ‘‘listened”
in the diary, respondents may have
received a subtle cue to start in-

creased reporting; ie., “I heard
the radio at the beach today.”” (The
people on the next blanket had one
on.) “I heard the radio at the pool
today.” (It was on the public ad-
dress system.)

Start using the word heard in
your promotional announcements.
This will tie in with the removal of
the bold lines from the old daypart
diary. Listeners who spend the day
in a recreational mode may be
more inclined to draw an arrow
from 10am-5pm if you remind
them that they heard your radio
station. The substitution of heard
for listened may prove to be the
most significant change of all.

e Control the radio. Controlling
the radio is another aspect of lis-
tening that changes during the
summer. Quite simply, families
have more interacticn time — par-
ticularly nonworking moms and
their kids. Children almost always
win radio control, which is more
prone to happen during the sum-
mer. This is great if you're pro-
gramming a CHR or AOR; not so
great if you're at the helm of an
Oldies or AC outlet. Hint: stations
with lots of 3044 female listeners
(likely to have children at home)
need to psychologically sell their
product to these wamen. Create a
lunchtime program targeted to
women. And then make sure they
walk away with top-of-mind
awareness about the show.

Dr. Rob Balon is Presidant of
Austin-based  ressarch - firm  the
Benchmark Company. He can be
contacted at (512) 327-7010
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KEN BARNES

AN OCCASIONAL (NOW & THEN) SERIES

Time Gallery: Portraits
Of Now & Then

Nine months have passed since the last ‘““‘Secret Pasts
Of The Stars’ photo gallery column. That seems to be the
minimum gestation period required to bring forth enough
new subjects for potential embarras . . . that is, tribute.

You know how it works by now.
An artist has a hit, is lionized ev-
erywhere, reaps all the rewards —
and runs the risk of having an old
photo or record dredged up from
the On The Records archives and
published, with suitably flattering
commentary.

Magic Mystery Furor

Ozzy Osbourne’s follow-the-Lita
duet hit gives me the excuse to re-
introduce the two-decades-old
Magic Lanterns controversy. The
dispute rages (well, simmers) over
the simple question of whether the
Black Sabbath hellraiser-turned-
kindly gray eminence of metal was
actually a member of the quasi-
bubblegum 1968 Top 30 ‘‘Shame
Shame” hitmakers, the Magic
Lanterns themselves.

It’s hard to imagine hard rock’s
original batman lending his raw
talents to thunderous Lanterns
classics like “Impressions Of Lin-
da,” “Sarah Wear A Smile,” and
the searing “Pussy Willow Drag-
on.” Maybe it would make sense
with a few parenthetical titular
phrases: “Impressions Of Linda
(Through The Twisted Mirrors Of
Hell),” “Sarah Wear A Smile (To
The Black Mass Tonight),” or

perhaps “Pussy Willow Dragon
(Belching Fire & Devastating The
Countryside).” (Really, there’s not
a lot you can do to punch up ‘“‘Pussy
Willow Dragon.”)

Yet the photographic evidence,
combined with the notation on the
back of the Lanterns’ album that
bass guitar and vocals are handled
by one Mike “Oz” Osborne, seems
undeniable to me. It’s the same
tight-lipped grimace and hollow-
eyed stare you see on Ozzy’s latest
LP cover (just a lot more eye
makeup nowadays).

Damian’s Weir Omens
Michael Damian, despite his
seemingly overnight chart-topping
success with “Rock On,” is not an
entirely new name, especially to
readers of Tiger Beat who may re-
call him from sporadic attempts to
establish a teen idol persona, or
fans of “The Young & The Rest-
less,” or even those who remember
his pleasant cover of Eric

Carmen’s ‘“‘She Did It” in 1981.
But Damian also recorded as
Mike Weir, contributing organ, vo-
cals, and ‘“vibes” (good ones, I
trust) to what must be the most
populous family band of them all —

@, Ossified Ozzy

They glare alike, they stare alike,
they kind of comb their hair alike —
what a matching palr! There’s Mike
Osborne, self-effacing bassist for
late-'60s UK pop group Magic Lan-
terns, and Ozzy Osbourne, monu-
ment-defacing '80s metal monarch.
You be the judge, but our money's
on the Magic Lanterns being a well-
concealed part of Oz’s past.

Weir All Damian Now

Pop star and singlehanded leader of the David Essex revival Michael Damain (inset below) sang for years with his
family group, the Weirz. That's Michael (aka Mike Weir) at far right with his eight singin’ siblings.

more members than the Cowsills,
the Jets, the Jacksons, the DeFran-
cos — the Weirz. On the 1979 album
jacket pictured, no less than nine
Weir family members are lined up,
with Michael taking the far right
position.

The Weirs recorded in various
configurations for well over a dec-
ade with mostly local-L.A. re-
leases, and it must be gratifying to
have hit the home run this time.
Doubly so because brothers Larry
and Tom co-produced the new LP
with Michael, three Weir sisters
provide backing vocals, and much
of the album was recorded at Weir
Brothers Recording Studio in
Calabasas, CA.

Enya Faces

Pictured Is enigmatic NAC/AC/CHR
hitmaker Enya in familiar bereted
garb, along with a demure shot
from her days as supplemental
vocalist for lIrish neofolk stars
Clannad.

Enya Old Days

Before scoring the first hit in re-
cent memory to deal with the
vagaries of South American river
currents, Enya sang with mem-
bers of her extended family in the
Irish folk (now more folk-rock)
band Clannad. (She also had a
pre-“‘Orinoco Flow” album on At-
lantic.)

Some reports have labeled her
Clannad’s former lead singer, but
that role has always been handled
by Maire Ni Bhraonain. Enya sup-
plied backing vocals and key-
boards under her Gaelic name,
Eithne Ni Bhraonain. The surname
can be anglicized to ‘“Brennan,”
but when she commenced her solo
career, she decided to simplify
more drastically to the nickname
“Enya.” She still stays true to her
heritage by singing a few Gaelic-
language numbers on the current

LP (plus, just to add to the lin-
guistic confusion, one in Latin).
These Arms Of Mine

Finally, for the Country conting-
ent among our vast readership, a
little journey to the past of Bill
Lloyd, guitarist/vocalist/song-
writer for hit duo Foster & Lloyd.
He’s engaged in some successful
songwriting for other artists (as
has partner Radney Foster), and
also, a bit before the debut F&L LP
emerged, cut a melodic, not-entire-
ly-un-Beatlish solo LP for Boston
indie label Throbbing Lobster.

In a less celebrated affiliation, he
sang and played guitar in 1982 for a
Nashville pop-rock quartet called
Sgt. Arms, cowriting both sides of
the single pictured elsewhere on
this glamor-laden page.

Next week: four more stars risk
indecent exposure of long-closeted
skeletons as Time Gallery II hits
the newsstands.

Nashville
In 1982

Country luminary Bill Lioyd is pic-
tured as he appears today as an in-
tegral part of top combo Foster &
Lioyd and with his earlier Nashville
pop aggregation Sgt. Arms. Lioyd is
second from left in the Arms array.

Sgt.

Arms

walking O
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MUSIC DATEBOOK

Utah Gets Last Taste Of Bread

MONDAY, JUNE, 19

1973/ Frankenstein” goes gold for the Edgar Winter Group.

1980/Donna Summer becomes the first act to be signed by brand-new Geffen Records. Signed soon after
are John Lennon and Elton John.

1984/When Cat Stevens converts to Islam, the London Globe proclaims, “Cat Stevens Joins The Evil
Ayatollah.” Stevens, now Yusef Islam, sues the paper for libel and settles out of court.

1988/East German police use cattle prods to repel teenagers gathered near the Berlin Wall to hear Michael
Jackson's concert, 200 yards away. None are seriously hurt.

Born: Ann Wilson (Heart) 1950, Al Wilson 1939, Spanky McFarlane 1942

TUESDAY, JUNE 20

1966/The New York Times reports that Beatie George Harrison and Rolling Stone Brian Jones have taken
up the sitar. Harrison uses instrument on various Beatle songs, and Jones plays it on "Paint It Black."
1973/ American Bandstand” celebrates its 20th anniversary with a TV special featuring Little Richard,
Cheech & Chong, and Three Dog Night.

1980/Billy Joel nabs his first #1 CHR hit as “It's Still Rock & Roll To Me" tops the chart. Also, “The Blues
Brothers” movie opens nationally. Making cameos are Aretha Franklin, Ray Charles, Cab Calioway, Steve
Cropper, and Duck Dunn,

1986/The first Prince’s Trust concert is held in London. Performers include Rod Stewart, Elton John, Eric
Ciapton, Tina Turner, and Paul McCartney.

1987/The day before Madonna's first-ever concert in Japan, scalpers receive in excess of $700 per ticket.
Also, Teddy Pendergrass marries Karen Still.

Born: Brian Wilson 1942, Cyndi Lauper 1953, Lionel Richie 1950, Chet Atkins 1924

WEDNESDAY, JUNE 21

1948/When you're right you're right — Columbia Records introduces the 33 % rpm disc, ignoring critics who
still support the popular 78s.

1972/Janis Joplin is awarded a posthumous gold record for her “Joplin In Concert” album.

1973/Bread plays its last concert ever in Salt Lake City. Group is forced to use borrowed instruments when its
equipment van is destroyed in an accident.

1975/Rltchie Blackmore quits Deep Purple to form his own group, Rainbow.

198 1/After 14 years together, Steely Dan breaks up.

1988/Declaring “It's now or never,” Bryan Ferry announces he'll start his first US tour in five years.

Born: Nils Lofgren (E St. Band) 1951, Joey Kramer (Aerosmith) 1956, Ray Davies (Kinks) 1944, 0.C.
Smith 1936

George Michael, Cyndi Lauper, Kris Kristofferson, Todd Rundgren

THURSDAY, JUNE 22

1968/The Jeff Beck Group makes its US debut at New York’s Fillmore East. Lead singer Rod Stewart's stage
fright is so intense he hides behind speakers for the first few songs.

1969/Toronto, Canada holds its first rock festival. 50,000 attend performances by Steppenwolf, Procol
Harum, Blood, Sweat and Tears, Chuck Berry, and the Band. Also, Blind Faith releases its first and only
album.

1979/Ex-Rolling Stone Mick Taylor puts out his first solo LP.

198 1/Mark David Chapman is found guilty of shooting John Lennon to death.

1984/Aerosmith begins its comeback tour with a show in New Hampshire.

Born: Kris Kristofferson 1936, Green (Scritti Politti) 1957, Todd Rundgren 1948, Jimmy Castor 1943

FRIDAY, JUNE 23

1956/"Meanwhile, back in the States . . .” — The Cadets release “Stranded In The Jungle.”

1967/Who bassist John Entwistle marries Alison Wise.

1970/Ringo Starr starts his solo career as he begins recording “Beaucoups Of Blues" in Nashville.
1975/The Jefferson Starship releases “Red Octopus,” marking the return of singer Marty Balin. The album
becomes the group's biggest seller to date.

1987/Titfany begins her famous “Shopping Mall Tour” at the Bergen mall in Paramus, NJ.

Born: June Carter Cash 1929, Paul Goddard (Atlanta Rhythm Section) 1945

SATURDAY, JUNE 24

1965/John Lennon’s second book, “A Spaniard In The Works," is published.

1966/Lenny Bruce makes his last public appearance at San Francisco's Fillmore West.

1967/Two rock 'n’ roll classics are released: Jefferson Airplane’s “White Rabbit" and Procol Harum's “Whiter
Shade Of Pale.”

1974/8ailing with a cargo full of love and devotion — “Rock The Boat" by the Hues Corporation goes gold.
1988/UBA0 bassist Earl Falconer is sentenced to a six-month prison term for causing his brother's death in a
car accident.

Born: Mick Fleetwood 1947, Jeff Beck 1944, Curt Smith (Tears For Fears) 1961, Gienn Medeiros 1970,
Bruce Johnston (Beach Boys) 1944, Andy McClusky (OMD) 1959, Chris Wood (Traffic) 1944, Colin
Blunstone (Zombies) 1945

SUNDAY, JUNE 25

1969/Mick Taylor makes his debut as a Rolling Stone at Rome's Coliseum.

1976/KBUL/Wichita issues its list of country music's “Ugliest Men.” Among the “winners" are Buck Owens,
Red Sovine, Don WIllliams (the “quiet” ugly), and David Allen Coe (for ugliest bodyguards).

1984/Patti Scialfa joins Bruce Springsteen's E St. Band four days before the “Born In The USA” tour begins.
1988/Boogie On Reggae Mayor — Stevie Wonder announces he may run for Mayor of Detroit someday, but
doesn't plan to challenge incumbent Coleman Young.

Born: George Michael 1963, Carly Simon 1945, Eddie Floyd 1935, lan McDonald (ex-Foreigner)

— Paul Colbert
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HENRY

SUMMER
“Hey Baby g

Now On 144 CHR
Reporters — 57% & TRACKS@

BREAKER BOUND!

KKBQ add Q102 1511
92X add WZPL
KBEQadd = KKRZ deb 32
WKBQ add 35  KXYQ

KCPX add KWOD
WDFX add KISN
WXKS KUBE

WZOU 3327 KEGL 12-11 (HOT)
CKOI WhMMS
WGH KXXR...And Many More!

CBS Associated Records / gﬁ
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WORLD MUSIC

Wyman Wedding Quiet — Reception Riot!

ILL WYMAN (finally) tied the knot quietly at his

local Registry Office at Bury St. Edmunds, Suffolk

last Friday (6/2), but held a noisier reception in
London on Monday to celebrate.

Among his and MANDY
SMITH’s guests were all the
ROLLING STONES, ERIC CLAP-
TON, MIKE RUTHERFORD,
PAUL YOUNG (the non-ME-
CHANIC), KENNEY JONES,
BOY GEORGE, ROGER TAYLOR
of QUEEN, KIM WILDE — with
CALVIN HAYES of JOHNNY
HATES JAZZ in tow — and pro-
ducers CHRIS KIMSEY, STEVE
LILLYWHITE, and the ubiquitous
STOCK, AITKEN & WATERMAN.

Simple Minds Aim
To Break Though Doors

SIMPLE MINDS’ next single on
both sides of the Atlantic will be
“Kick It In.” “Hopefully, it’s our
version of ‘Break On Through,’ ”
says master-Mind JIM KERR,
admitting that the DOORS are one
of his band’s biggest influences.
UK release date: July 17.

Two weeks later, XTC will pick
“The Loving” to be the next single
from ‘“Oranges And Lemons.”

MILLI VANILLYs next UK
single will be a track that isn’t on
their debut album. “Blame It On
The Rain” hits the streets June 19,
the same day that the WATER-
BOYS will release a live version of
“Bang On The Ear” from “Fisher-
man’s Blues.”

Pet Shop Boys
Mount Immodest Tour

The PET SHOP BOYS will em-
bark upon their first-ever tour later

this month in Hong Kong. They’ll
then play five Japanese dates and
a trio of British concerts, before
finishing at the Wembley Arena on
July 19.

As expected, the tour will not be
a modest little affair. Filmmaker
DEREK JARMAN has made a 45-
minute movie for projection onto
the stage, where the boys will be
joined by keyboards, percussion, a
dance troupe choreographed by
CASPAR CANIDATE of “Smooth
Criminal” fame, four backing
singers, and jazz saxophonist
COURTNEY PINE.

Meanwhile, the Boys will release
a rerecorded version of “It’s Al-
right” from their “Introspective”
album on June 26. The new track
was produced by TREVOR HORN

CMJ NEW MUSIC

5/26 6/9
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Moving Up

SIMPLE MINDS/Street Fighting Years (A&M)
24-7 SPYZ/Harder Than You (Relativity)
MAUREEN TUCKER/Life In Exile After Abdication (50 Skidillion)

HAPPY FLOWERS/Oof (Homestead)
STAN RIDGWAY/Mosquitos (Geffen)

THE THE/The Beat (en) Generation (12") (Epic)
ALICE DONUT/Bucketfulis Of Sickness .
CRIME + THE CITY SOLUTION/Bride Ship (Restiess)

TOM PETTY/Full Moon Fever (MCA)
ALL/Allroy's Revenge (Cruz)

Chart derived from albums supplied by a panel of college and commerciai radio stations
reporting to CMJ New Music Report (516) 248-9600. imports and 12 " singles are noted.

CMJ
-

LOVE AND ROCKETS/Love And... (Beggars Banquet/RCA)
PIXIES/Doolittle (4AD/Elekira)

BOB MOULD/Workbook (Virgin)

CURE/Disintegration (Elekira)

PUBLIC IMAGE LTD./9 (Virgin)

10,000 MANIACS/Biind Man's Zoo (Elektra)
RAMONES/Brain Drain (Sire/WB)

PERE UBU/Cloudland (Fontana/Mercury)

9 GODFATHERS/More Songs About Love & Hate (Epic)
ADRIAN BELEW/Mr. Music Head (Atlantic)

11 CULT/Sonic Temple (Sire/Reprise)

WIRE/It's Beginning To And Back Again (Mute/Enigma)
DINOSAUR JR./Just Like Heaven (12”) (SST)
SWANS/Burning World (Uni/MCA)

TIN MACHINE/Tin Machine (EMI)

CONCRETE BLONDE/Free (IRS)

ROYAL CRESCENT MOB/Spin The World (Sire/Reprise)
NAKED RAYGUN/Understand? (Caroline)

SCREAMING TREES/Buzz Factory (SST)

XTC/Oranges & Lemons (Geffen)

.. (Alternative Tentacles)

Coming next week . . . the latest
single from STRENGTH, titled
“Breaking Hearts,” “The Big E (I
Won't Stop Loving)” from A CER-
TAIN RATIO, “Cab It Up” from
the FALL, and “If I Could” by Aus-
tralia’s 1927.

Pogues And Lager

The POGUES will release their
new album (“Peace And Love’’) in
Britain in July, with the first single
(“Misty Morning, Albert Bridge”)
surfacing June 26. Longtime
Pogues confederate KIRSTY Mac-
COLL appears on the song “Lore-
lei” on the album, which has again
been produced by her husband,
Steve Lillywhite.

Waterboy Mike Scott bangs his ear-
drum.

The group will tour the East
Coast of the US in July, take a
break, and do the West Coast in
September. As for the Pogues’
hard-drinking image, bassist DAR-
RYL HUNT explains, “We don’t
drink any more than anybody else.
We go onstage in a reasonable
state of sobriety. I personally like
my half-pint of lager and lime after
tl,le gig"’

£ ot

Primitives’ Tracey — soon to be “Sick
orit”

Long & Short Players

The new EURYTHMICS LP,
scheduled for release in early Sep-
tember, is tentatively titled, “We
Two Are One.” Also in September,
the new album from the PRIMI-
TIVES, which will be titled “Pure”
and will be preceeded by the single,
“Sick Of It,” on July 3.

“Rock Over London” news is
a service of Rock Over London
Ltd., who can be reached at
Globe Theatre, Shaftesbury
Ave., London W1V 7HD; phone
01-494-4513.

On June 19, the duo WAX (AN-
DREW GOLD and GRAHAM
GOLDMAN) will release a new sin-
gle (“Wherever You Are”) from
an album entitled “A Hundred
Thousand In Fresh Notes,” due
this summer.

DANNY WILSON’s first single
from the group’s new LP (“Bebop
Moptop”) will be the STEELY
DAN-sounding “If Everything You
Said Was True.” Both will be re-
leased on July 24.

The LONDON BOYS, who've
had a major UK hit recently with
the Europop single ‘“Requiem,”
are about to release their album
(““The 12 Commandments Of
Love”), which will also include
their follow-up single, ‘“London
Nights.”

Mandy Smith — that's Mrs. Bill Wyman
to you.

BRITAIN

Moving Up

FUZZBOX/Pink Sunshine (WEA)
W.A.S.P./The Real Me (Capitol)

ABC/One Better World (Neutron/PG)

woTW
11 VARIOUS ARTISTS/Ferry 'Cross The Mersey (PWL)
7 2 LYNNE HAMILTON/On The Inside (A.1)

11 3 MADONNA/Express Yourself (Sire/WB}

— 4 JASON DONOVAN/Sealed With A Kiss (PWL)
5 5 NENEH CHERRY/Manchild (Circa/Virgin)
9 6 DONNA SUMMER/ Don't Wanna Get Hurt (WB)
3 7 NATALIE COLE/Miss You Like Crazy (EMI USA)
2 8 BOBBY BROWN/Every Little Step (MCA)

9 SINITTA/Right Back Where We Started From (Fanfare)

CLIFF RICHARD/Best Of Me (EMI)

GUNS N’ ROSES/Sweet Child 0" Mine (Geffen)
CAPELLA/Helyom Halib (Music Man)

TONE LOC/Funky Cold Medina/On Fire (Delicious Vinyl/Island)
KYLIE MINOGUE/Hand On Your Heart (PWL)

SAM BROWN/Can [ Get A Witness? (A&M)

LONDON BOYS/Requiem (WEA)

EDELWEISS/Bring Me Edelweiss (WEA)

DEACON BLUE/Fergus Sings The Blues (CBS)

DOUBLE TROUBLE & REBEL MC/Just Keep Rockin’ (Desire)
CYNDI LAUPER/!I Diove All Night (Epic)

D. MOB f/ L.R.S. & D.C. SAROME/t Is Time To Get Funky (London/PG)

PAULA ABDUL/Forever Your Girl {Siren/Virgin)

BEAUTIFUL SOUTH/Song For Whoever (Go! Discs)

SOUL 1l SOUL f/CARON WHEELER/Back To Life (10/Virgin)
TOM PETTY/i Won't Back Down (MCA)

The Network Chart, courtesy MRIB

AUSTRALIA

W Tw
DRAGON/Young Years
1927/Compulsory Hero

J. DIESEL & INJECTORS/Cry
In Shame

4 4 PAUL NORTON/Stuck On You
5 5 TIM FINN/How'm | Gonna Sleep
6 6 JAMES REYNE/House Of Cards
— 7 KATE CEBERANO/Bedroom
Eyes
7 8 BLACK SORROWS/Chained To
The Wheel
— 9 JAMES FREUD/Hurricane
8 10 DARYL BRAITHWAITE/One
Summer
Most Added

BOOM CRASH OPERA/Onion Skin
NOT DROWNING, WAVING/Willow Tree

Top 10 Australian records from playlists of
FM 104/Brisbane, 2MMM/Meibourne, FOX-
FM/Melbourne, 96 FM/Perth, SA-FM/Ade-
laide, 2-DAY/Sydney, 2MMM/Sydney, KiIX

106/Canberra, and FM-104.7/Canberra.

CANADA

W Tw

BLUE RODEQ/Diamond
Mine

GLASS TIGER/(Watching)
Worlds Crumble

ALANNAH MYLES/Love Is
CANDI/Love Makes No Promises
SASS JORDAN/Doubie Trouble
TOM COCHRANE/Victory Day
JEFF HEALEY BAND/Angel
Eyes

ANNETTE DUCHARME/No
Such Thing

— 9 COLIN JAMES/Chicks ‘N Cars..
10 10 PURSUIT OF HAPPINESS/
She's So Young

Most Added

DAN HILL/Unborn Heart

11

2 2

o WA
~N OO AW

7 8

Top 10 Canadian CHR hits courtesy The
Record (416) 533-9417.
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FREE TRIAL OFFER
ENDS IN

INSTANT R&R

An advance look at the hottest news, business briefs,
music and Street Talk in the upcoming issue of R&R. ..
faxed to you by 8am Wednesday mornings.

R&R is about to debut the industry’s first personalized fax
publication. . . R&R HOT FAX. If you subscribe to R&R
and have a fax machine, we’d like you to be one of the first to
use and help shape this exciting competitive-edge information
source. You’ll know what’s hot in R&R before the newspaper
is actually printed. And you’ll be able to ‘“‘customize’ your
own edition . . . receiving only what you need to read.

Fax back the form (at right)today.You’ll be one of the first
to use R&R’s newest executive power tool. .. absolutely free

for two months.

RADIO & RECORDS
The Industry’s Newspaper

FILL OUT . . . AND FAX BACK TO R&R: 213/203-8727

Please sign me up for the R&R HOT FAX ~ 2-month free trial offer.

Do you subscribe to R&R? Yes No
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