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America’s Top Teen The NAB And FCC’s War Of Words

RCA’s Christina Aguilera is
on fire, having just scored
her first Grammy Award,
for Best New Artist. Last
week she appeared on the

oY cover of Entertainment
& Weekly, and this week her

8 third single racks up 137
adds at CHR/Pop —
making it far and away the
No. 1 Most Added song.

" ®

THE INDUSTRY’S NEWSPAPER .

Amid mounting opposition
from members of Congress,
FCC Chairman Bill Kennard held
his ground on the issue of low-
power FM. He didn't mince
words this week when he called
the NAB's attempts to simulate
LPFM interference “fraudulent.”
Check out our complete coverage
of the low-power hearings,
beginning on the next page.

www.rronline.com

Closed Out at Rhythm Crossover!

Going For Adds At Pop Radio Now!
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f-a"".

NVZ (21)
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THE NATIONAL ANTHEM OF SPRING BREAK!!

Top 40 Mainstream Monitor
Debut 40" (+440x)! .

R&R CHR/Pop Debut
@ - Q) (+506x)!

Rhythm Monitor 1*!
Crossover Monitor 1*!
Urban :Monitor_1 !

1N r'..i*
by -2
-

Mainstream Top 40 |; J‘
Audience already ‘

over 13 Million!

Hot 100 Audience

already over |
87 million! 5.
!
MOST ADDED:
wioQ wKQl Y100 WXYV
KIS KDWB WKSS WXXL
KHKS KMXV WRVQ WNCI
KKRZ WAPE and many more!
Great Spins At:
Z100 24x+18 KIS 23x+16 WIOQ 22x+14 #1 Phones At: WXSS WBLI WKSS WWHT WKSE and more!!!
KZQZ 24x+6 WDRQ 27x - KRBE 26x
KDWB 26x WFLZ 23x Y100 22x+5 #1 Most Played on #3 Most Played on
KSLZ 18x KZZP 20x WXYV 22x+12 T H e
WKCI 27x+6 KHTS 41x WXXL 18x m
WXSS 42x+8! KCHZ 24x B97  65x+47
And many more!!!

#3 Phones at Z100/New York AGAIN!!

@Y e

THE ISLAND DEF JAM MUSIC GROUP
A UNIVERSAL MUSIC COMPANY
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management + marketing ¢ sales

Putting. together a relevant and useful
radio station website is no easy job ...
creating one for an all-News station is
even tougher. But the folks at KCBS/San

Francisco have set a new standard in all-
News websites with www.kcbs.com. It's
not perfect, but the continuously updated
news, weather, traffic and the like give the
site a lot of “stickiness.” There’s no
streaming on the site, however, and that
issue dovetails perfectly into another item
in this week's Management, Marketing &
Sales section: Katz Radio’s Gerry Boehme
makes a case in favor of streaming a
radio station’s signal on the 'Net.

Pages 12-14

FALL ARBITRON UPDATE

Several of R&R's format editors continue
their review of the Fall ‘39 Arbitrons,
including CHR, NAC/Smooth Jazz and

Rock.
Pages 32, 81, 86

« Arbitron releases December
InfoStream resuits

« Dave Benson set as PD for
KFOG/San Francisco

o Shirley Maldonado takes
WBO0S/Boston PD post
Page 3

(THis ¥ WEEK

CHR/POP

« "N SYNC Bye Bye Bye (Jive)
CHR/RHYTHMIC

« $ISG0 Thong Song (Dragon/Def Soul/IDIMG)
URBAN g

+ 81800 Thong Song (Dragon/Def SoulIDIMG)
URBANAC

© JOE | Wanna Know (Jive)

« TOBY KEITH How Do You Like Me Now? (Dreami¥orks)
T NN e e
» SAVAGE GARDEN | Knew | Loved You (Columbia)
HOT AC

« SANTAXA UROS THOMAS Smooth (Arisia)

HAC/SMOOTH JAZZ
« NORMAN BROWN Paracise (Wamer Bros )

ROCK yhaih [ Y

« AC/DC Stitf Upper Lip (EastWesVEEG)

ACTIVE ROCK _ 2
« 3 DOORS DOWN Kryptonite (Republic/Universal)
ALTERNATIVE Ny :

» RED HOT CHILE PEPPERS Otherside (Wamer Bros.)
ADULT ALTERNATIVE 5

« U2 The Ground Beneath Her Feet (Interscape)
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BY JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jjshweder@ rromline.com
Analysts, group heads and
investors woke up on March
6 to find that a neutron bomb
had been placed on the racks
of their local magazine
stands. That bomb came in
the form of a Barron’s cover
story on Clear Channel Com-
munications, bearing the
headline “Party's Over.”

time:

Company 38 Open
AMFM $65.25
Citade) $40.938
Clear Channel $72.375
Cox $75.125
Cumulus $36.625
Emmis - $37.125
Entercom $44.563
Hispanic B'casting  $100.438
Intinity $34.75
Radio One $68.76

The Party’s Starting Again

W Radio stocks continue to recover from any
damage recent Barron's article may have done

Most Radio Stocks On The Rebound

Many major radio siocks dropped after the Barron's article hit news-
stands March 6, but most had recovered by R&R's Tuesday press

« That day Clear Channel’s
stock dropped 6%. By the
end of the following day
Ciear Channel's stock would
fall more than $12 per share.
or abouwt 17% over the two-
day period. Most other major
radio stocks followed suit.
falling rapidly for two days
before making recoveries by
R&R’s Tuesday press time

BARRON'S/See Page 31

37 Close  Change  3/28 Close
$55.125 -155%  $63.063
$37.25 -9.0%  $40.125
$60.00 -17.1%  $68.313
$70.563 -6.1% $86.00
$33813 -7.7% $15.75
§27.25 -266%  $44.563
$41.875 -6.0% $47.75
$100.125 -0.3%  $94.063
$31.875 -8.3% $33.00
$60.00 -127% ' $58.75

. Chairman Bill Kennard

MARCH 31, 2000

FCC Conducts LPFM Lottery
As War With NAB Continues

B Kennard calls mterierence demo ‘fraudulent’

E::;\’:sl:'hlnmmh the nation’s airwaves
Jjmarkham@ rronline.com within six months.
*Today we begin a pro-
cess that offers access to
the airwaves to many
| Americans — such as
members of schools,
churches. minority groups.
public-safety agencies.
volunteer fire departments
and other local commun-
ity groups.” Kennard told
an audience at FCC
headquarters in Washington,
DC. ~'1 look forward to the FCC
soon receiving applications from
many groups that. through these

Despite mounting op-
‘position from lawmak- |
ers on Capitol Hill. FCC

continued his push to
give the common man
access to the airwaves
through a new low-
power FM radio service.
On Monday (3/27) —
amid much to-do and in a room
wallpapered with FCC employ-
ees — Kennard oversaw a lot-
tery intended to begin the LPFM
license award process. which
could put new broadcasters on

Kennard

LPFM/See Page 31

Local +17%)

National +38:

Radio Revenues Climb 22%

Radio sales gained 22% in February, reflecting a 17% improvementin local
revenue and a stellar 38% increase in national dollars over February '99 —
and marking the 30th consecutive month of revenue gains, according to the
RAB. Al five regions nationally and locally saw double-digit growth, but it
was the national figures that were the most spectacular: The Southwest
posted a whopping 48% gain, with the West not too far behind at 44%. Year to
date, local revenue is up 18%, and national numbers are ahead 32%.“Radio’s
strong upward trend is continuing on its steady course of double-digit growth,
and it's coming from all major advertising categories,” noted RAB President/
CEO Gary Fries."Demand from all areas is at its highest level, with no slow-
down in sight”

Black B’casters Attack AMFM

I But Jackson calls AMFM union ‘a good merger’

By JeRney YORKE
R&R WASHINGTON BUREAU CHIEF
vorke@rronline.com

An anonymous group call-
ing itself “Concerned African
Americans in Radio™ earlier this
month sent a four-page letter o
Rev. Jesse Jackson asking him
to press Clear Channel Chair-
man/CEO Lowry Mays about
Mays’ plans for black broadcast-
ers once the AMFM merger is
complete.

In the letter, which was ob-
tained last week by R&R, the
group said it is concemed over
“the growing lack of diversity
and minority employment™ in
the industry, and it singled out
AMFM’s “clear lack of concern
and commitment to the African
Americans who built and listen
to the stations it owns™ as parn
of the problem.

The group cited the infamous

Register now for R&R Convention 2000:

*no Urban" memo from AMFM-
owned Katz Media, as well as
the “resignations™ of several
high-level African-American
AMFM executives.

*Are we dreaming, or is
[AMFM’s] track record truly
abysmal 7" the group asked in the
missive. “If AMFM's agenda on
treatment of minorities is adopt-
ed after the merger. many of us
will lose jobs and have no mean-
ingful role in radio.” The group
sent copies of the letter 1o
38 people in the media and
government, including Mays.
Clear Channe/AMFM's Randy
Michaels and Ken O'Keefe, FCC
Chairman Bill Kennard and Na-
tion of Islam’s Louis Farakhan.

“The stakes are high.” the
group wrote. “When the Clear
Channel merger is complete.

JACKSON/See Page 15
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On-air/Online. www.rronline.com/convention

NAB Levels Suit At RIAA
Over Digital Copyright Act

I Says broadcasters should be exempt from
royalty fees when streaming signal over Web

By most accounts. the Act
specifically exempted stream-
ing broadcasts of a radio
station's on-air signal. The
broadcasts of Internet-only
rudio stations, as well as rudio
station programming created

By RoxN RODRIGUES
R&R EDSTOR-IN-CHIEF
ronr@rronline.com

The NAB has filed court
papers to head off a new

copyright provision that
would require broadcasters

that stream their signals over specifically for Internet distri-
the Internet to make royalty  bution, are assumed to be
payments to artists. covered by the Act. But the

A issue are provisions in  Recording Industry Assn.
the Digitai Millennium Copy-  of America has recently filed
right Act. which requires any ~ court papers urging the U.S.

Copyright Office to adopt a
rule clarifying that a broad-
caster’s transmission of its ra-
dio station over the Intemet is
not exempt from the new
copyright act.

RIAA/Soe Page 15

broadcaster that transmits
music in the digital realm to
submit to a more restrictive
set of rules, including the roy-
alty payments. The Act was
signed into law by President
Clinton two years ago.
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“| WANNA BE WITH YOU”
I FND //’:\'lr;j, o)
m@mdy LS '—r//\{,/,) (_Q L/ (&

EARLY AT.
2100 KMXV

The first single from
the new Special Edition package
| WANNA BE WITH YOU |

This record is stunning. it's going to make Mandy Moore a household name.’
Rob Roberts Y100

® This is great, adult sounding, all day record. A big step forward for Mandy Moore.”
John lvey/Kiss 108

andy Moore is Top 40’s next superstar!”
R Ammons & Dan Bowen/ WSTR

his is a great follow-up to ‘Candy’! With all of the exposure on MTV and in the
putrogena campaign. it's clear that she is destined to be a superstar!
pn Zediner/KMXV

I Wanna Be With You' will broaden Mandy's appeal way beyond the teen audience.”
eve Weed KDND

| Wanna Be With You' is the song that is goin? 1o make Mandy Moore a star. When
got it in we couldn't wait o putit on the air It's one of the best sounding songs on

radio right now!”

e McKay/WPST

PErerT TINTTIO

TR SO
Also featured on KA /\ ' \'\}\ )
M From The Motion Picture

g SONY MUSIC COoL
SOUNDTRAX PICTL

B icanradiohistory com I——
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KF0G/San Francisco
Taps Benson As PD

KBCO/Denver PD Dave Benson

has been appointed PD at Adult Al- |

tcmative KFOG/
San Francisco.
He will replace
Paul Marszalek
when he joins the

tion on Junc 1.

“We are sad to
sce Paul lecave
KFOG, and we
wish him the
best,” said VP/
GM Dwight Wal-
ker. “But we are fortunate and
thankful to find a talent like Dave
10 replace him. Dave Benson is onc
of the most successful PDs in the
country in the Adult Alternative for-
mat.” Walker stressed that no other
changes, on or off the air, are
planncd.

Benson's resume includes stints at
KGB/San Diego and Chicago’s
WMET, WXRT and WLUP-AM &
FM. He joined SBR Radio Consult-
ants in 1994 before joining KBCO
as' PD in 1997.

*San Francisco and KFOG have
been dream destinations for me,”
Benson commented. “1 look for-
ward to joining the Susquehanna
team that has made KFOG the
compelling and successful station it
is today.”

Maldonado Becomes
WBO0S/Boston's PD

Shirley Maldonado has been

named PD at Greater Media's Adult |

Alternative WBOS-FM/Boston.
She had lost her most recent PD
position in August 1999 when
Greater Media flipped NAC/
Smooth Jazz WSJZ-FM to Talk as
WTKK-FM. Maldonado succeeds

George Taylor Morris, who re- |

signed carlier this year.

“Shirley is an excellent and effec-
tive program director.” said Greater
Boston Radio Group VP/GM Frank
Kelley, to whom Maldonado re-
ports. “Her ability to evaluate and
execute research and her well-
honed programming instincts are
unparalleled. She has even received
broadcasting's prestigious Marconi
Award in recognition of her pro-
gramming expertise. | am confident
Shirley can do for programming
what WBOS GSM Tricia Baker has
done for the station's fast-growing
sales revenues.”

Maldonado calls her new chal-
lenge “very exciting! WBOS' adult
rock format has been on the air

since 1989. It has an outstanding |

heritage. Over the years they have
created the legendary WBOS

MALDONADO/See Page 15
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BMI President/CEQ Frances W. Preston will be this year's recipient of
the City of Hope's “The Spirit of Life” Award at an upcoming fund-raising
dinner, On hand for the announcement are (I-r) Zomba/Jive's Neil
Portnow, Buena Vista Music Group President/Music Kathy Nelson, at-
torney Don Passman, Warner Bros. President Phil Quartararo, Preston,
Universal Music Group President/COO Zach Horowitz and Universal
Music Special Markets Bruce Resnikoff.

Adult Alternative KFAN-FM/
Johnson City, TX — known as
“Texas Rebel Radio™ to its listen-
ers — returned to No. | in cume
listeners in the December 1999
InfoStream Webcast ratings report.
KFAN finished with 57,800 cume
listeners, ahead of the audio
streams for two Monterey-Salinas
broadcasters: Adult Alternative
KPIG-FM (with 56,600 listeners)
and Hot AC KCDU-FM (with
46,600 listeners).

KFAN had been No. | in the Oc-
| tober "99 survey but was not in-
| cluded in the November edition be-
cause the station had switched
streaming providers. That survey
placed KPIG and KCDU in the top
two slots. This time around total
listeners for KPIG and KCDU
dropped by 13.600 and 19,700. re-
spectively.

Meanwhile. top honors for Time

Spent Tuning (TST) went to Clas-
sical WGMS-FM/Washington. The
Bonneville-owned station eamed 7
hours and 53 minutes for the
month. WGMS’ presence in the
InfoStream report displaces another
Washington station from the top of
this category: ABC's NAC/Smooth
Jazz WIZW-FM. KPLA/Columbia,
MO placed second with 6:31.
WIZW, which logged TST results
of 7:30 in November and 8:26 in
October, saw a dramatic drop to
third with 5:23. However, the drop
in TST expericnced by WIZW was
not unique to that station. KPLA
slipped from 7:08, while WRQX/

4
NEWS & FEATURES

KFAN, WGMS Lead Dec. '99 InfoStream E
| | Cume, Time Spent Tuning drop for some stations

Washington dropped 6:39-4:51. |

KQRS/Minneapolis was onc of the
few stations 1o see a significant in-
crease in TST for its audio stream-
ing, with a 3:53-4:27 rise.

INFOSTREAM/See Page 15

Former WLOQ/Orlando PD Bill
Wise has been named 10 a similar
post at Country WKIS/

| Miami. He succeeds Bob
McKay, who recently
transferred to the PD post
at Beasley Country sister
WXTU/Philadelphia
(R&R 2/4).

The appointment marks a
return to Miami for Wise,
l who programmed Rock

WGTR between 1986-90.
His previous experience
| includes stints as Station
Manager and GM of WYAY &
WYAV/Atlanta in the early "90s and
MII Broadcasting's VP/Program-
ming between 1993-97. He also
previously programmed WQIK/
Jacksonville, WFBQ/Indianapolis

310-788-1625  310-203-8727
310-788-1689  310-203-9763
310-788-1675  310-553-4056
310-553-4330  310-203-8450

Wise

moreinfo @ rronline.com
newsroom @ rronline.com
il @ rronline.com

hmowry @ rrontine.com

Wise Moves Back To Miami As WKIS PD

and WKLS/Atlanta.
“We talked with a lot of great

N

folks, but no one had both
the Country background
and the knowledge of this
market that Bill has." said

“He also has a great feel
for the heritage of WKIS
and the uniquencss of this
market. Bill was the natu-
ral choice.”

Wise told R&R, “T've ad-
mired this radio station for
years. It has tremendous
heritage and a top-notch staff, and
I'm really looking forward to getting
in here and having some fun with it.
Bob McKay has done an incredible
job here, and it’s great to have him
only a phone call away.”

WWW.americanradiohicstorv com

WKIS VP/GM Joc Bell. |
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Business Briefs 4 E-Charts 30
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Alternative Specialty Show 105
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Music Masters Remastered

At the recent Crosby, Stills, Nash & Young reunion show in Los Ange-
les, the rock mainstays celebrated with Universal Music Enterprises
axecs the release of the remastered David Crosby/Graham Nash titles,
Live, Whistling Down the Wire and Wind on the Water. Reuniting are
(I-r) Crosby, UME Sr. Dir. Public Relations Sujata Murthy, Sr. VP/A&R
Andy McKaie and National Marketing Dir. Robin Kirby and Nash.

A |

‘\"fj

it’s A Deal!

A multivear deal, that is, between Westwood One and WebRadio.com.
Westwood One will market WebRadio.com lo radio stations. Looking
happy with the results are (I-r) WW1 Sr. VP/Aftiliate Sales and New
Media Peter Kosann, WebRadio.com President Hamid Kohan, WW!
President/CEOQ Joel Hollander and WebRadio.com CFO Joseph
Budenholzer.

WEBSITE : www.rronline.com

Prones o - @
OPPORTUNITIESMARKETPLACE: 310-788-1621  310-203-8727  kmumaw @ rronline.com
EDITORIAL, OTHER DEPTS: 310-553-4330  310-203-9763  maiiroom @rronline.com
WASHINGTON, DC BUREAU: 202-463-0500  202-463-0432 rrdc @ rrontine.com
NASHVILLE BUREAU: 615-244-8822  615-248-6655 theiton @rronline.com
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Radio Buslness

Minority Leaders Meet To
Discuss Telecommunications

O Kennard's vision for a global network

By JENNIFER MARKHAM
R&R WASHINGTON BUREAU
Jmarkham@ rronline.com

In 1963 Martin Luther King Jr. had a dream. In 2000 the Rev.
Jesse Jackson and minority business leaders have a vision. Com-
munications leaders and captains of industry met earlier this week
at the second annual Minority Media and Telecommunications
Conference in Washington, DC to discuss their vision for 2000

and beyond.

The theme for this year's confer-
ence. which was sponsored by the
Citizenship Education Fund, was
“Minority Media Advocacy: Turning
the Tide for Minority Entreprencur-
ship.” Speakers included Deputy At-
tornev General/Antitrust Joel Klein.
Clear Channel Chairman/CEO Lowry
Mays and FCC Chairman Bill Ken-
nard. The two-day conference em-
phasized the importance of devising
legal and political strategies to se-
cure policies that will lead to more
minority ownership and participation
in the media and telecommunications
industries.

Jackson. founder of the Citizenship
Education Fund. said of minorities in
business. "'Onc of the great challenges
is 10 become more financially liter-
ate.” He focused on “moncy, market.

WOKI-FM/Knoxville.

e

“If one person falls
off the
telecommunications
network, we all fall.”

—Bill Kennard

—ll e

talent and location.” saying that all
are necessary to move forward.

On Tuesday Kennard called for the
creation of a global network that
would give all people access to tele-
communications. "LPFM is a way to
give a liule piece of the radio spec-

“
Dick Broadcasting Announces
Plans To Sell 11 Stations

B Will keep Gregnsboro stations uder soon-to-be-formed eatity

he Knoxvitle-based company is sefing 11 of its 13 stations over the next few months. The company plans 1o sell
WGFX-FM & WKDF-FM/Nashville; WAPI-AM, WJOX-AM, WRAX-FM, WYSF-FM & WZRR-FM/Birmingham; and
WNOX-AM & FM, WIVK-FM & WSMJ-FM/Knoxville. Dick Broadcasting President Allen Dick explained that he is
selling the stations because “after assessing the company's hoidings, it seemed a good time fo maximize the value of
our assets for the sharehoiders” The company will keep WKRR-FM & WKZL -FM/Greensboro because of “closa ties
1o the city” Dick Broadcasting is a famity-run business started in 1952 by James Dick Sr. The company aiso LMAs

trum back to peopic who want to talk
to their local communitics,” he said.

His ideas do not come without op-
position, he reminded the crowd. “So
many times when you want to do
something bold and different. people
will give you a thousand reasons why
you shouldn't do it.”

Kennard also stressed the need for
reaching out across the country and
around the globe to provide commu-
nications access. “There are almost
1 billion people in Africa and only
14 miliion phones. If the FCC is not
focusing on providing technology. we
aren’t doing our job.”

As Kennard ended his speech. he
reminded attendees of the global
network that all peopie belong to
and how essential each person 1s
by reciting a passage from King's
letter written from a Birmingham
jail: “We are all connected by an
inescapable network of mutuality.
What happens to one of us affects
us all”

Kennard added. “'If one person falls
off the telecommunications network.
we all fall.”

E R e

Burns Blasts FCG At Ness Hearing

OO LPFM ‘lli-conceived,’ senator states

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jsinveder@ rrontine.com

Susan Ness, the FCC Commissioner with the longest current
tenure, faced a daunting task last week: explaining to a panel of
U.S. senators — most of whom have been harshly critical of re-
cent FCC decisions — why she should be appointed to a second

five-year term.

While Ness faced a few tough ques-
tions at the renomination hearing be-
fore the Senate Commerce subcom-
miltee. she came through mostly un-
scathed. Nearly all the fireworks came
from Montana Senator Conrad Bumns.
the subcommitiece Chairman. who at-
1acked the FCC's recent rulings on
LPFM. its failure to enact new broad-
cast ownership rules and the slow pace
of merger evaluations.

Burns, in a prepared statement.
said that he was very concemed about
‘the FCC’s proposal 10 license low-
p&!gr FM stations. Despite the pro-
tests of many broadcasters and ques-
tions about the technical issues of the,
plan. the FCC “continues to ram for-
ward with this ill-conceived scheme,”
he said.

Ness guaranteed that she would
fight to preserve the integrity of the

FM band. but added that the FCC's
engineers were confident that LPFM
could work. Burns also called the
FCC's newspaper and broadcast
cross-ownership rules “outdated.” and
Ness agreed that it was “timely™ for
the commission to consider chang-
ing those rules.

Ness, one of three Democrats
among the five commissioners., was
first appointed to the FCC in 1994.
Her term expired in June of 1999,
but her renomination hearing was
delayed. She is the only current
commissioner to have been ap-
pointed before the Telecom Act of
1996.

www americanradiohistor.caom
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Radio Transactions Have Increased
165% Since Telecom

adio applications being processed by the FCC's Audio Services divi-

sion have risen 165% since the Telecom Act of 1996, according to
numbers reteased by FCC Chairman Bill Kennard in a statement before
the Senate Appropriations Committee. The division processed 4,951 license
transfer applications in 1999, up from 1,866 in the year before the Act.
Kennard said. The FCC Chairman asked for a 2001 FCC budget of $237
million, up 13% from the previous year, and noted that many FCC bureaus
have seen extreme growth in recent years.

Senate Wants Speedy Merger Reviews,
Clear Chan.-SFX Scrutiny

Senate Antitrust Subcommittee ranking member Herb Kohl called for
“strict merger review time limits on the FCC™ last week during the
subcommittee’s hearing on mergers. At that hearing, Subcommittee Chair-
man Mike DeWine noted his concern about increased consolidation in the
entertainment, news and media industries that could “decrease the num-
ber of information and entertainment providers and eventually erode com-
petition in the so-called'marketplace of ideas.”

Though there was no mention of the Clear Channel-SFX merger at last
week’s meeting, earlier this month Kohl and DeWine asked Antitrust Asst.
Attorney General Joe! Kiein to give careful scrutiny to the deal. Kiein, who
joined FTC Chairman Robert Pitofsky as a witness before the committee
last week, told R&R after the hearing that he expects to take no special
steps in reviewing the merger: “We'll do a thoroughly careful investigation.
We always do in these matiers.”

18 Public-Interest Groups Urge Free Airtime

he Alliance For Better Campaigns and 17 other public-interest groups
filed petitions with the FCC this week asking the commission to require
TV broadcasters to give political candidates free airtime during campaigns.
“One reason our campaigns cost so much and repel so many is that the
30-second spot has become the dominant means of political communica-
tion on television, said Alliance Exec. Director Paul Taylor. “Our broadcast-
ars profit handsomely from this status quo, but our democracy is impover-
ished. We must open the airwaves to a different kind of campaign discourse,
one whose currency is ideas, not money.”
Taytor has previously told R&R that his group's primary focus is TV, but
that he will ask the FCC to include radio in the requirements as well.

FCC Actions

he FCC continues to monitor Clear Channel divestitures, fiagging

Infinity's purchase of WUBE-FM/Cincinnati, Mega Broadcasting's
Daytona Beach acquisition and Chase Radio Partners’ Reading, PA and
Biloxi, MS deals. Cumulus purchases in Harrisburg-Lebanon-Carlisle;
Shreveport; LA and Cedar Rapids, IA were aiso held for review, as were
Saga's two-station pickup in Springfield, MA and Barnstable's purchase of
two Des Moines stations. In all cases the transactions are being flagged
because the combination of Clear Channel’s holdings and the stations be-
ing sold puts Clear Channel and the buyer over the FCC's 70% ad revenue
threshold.

« The FCC last week flagged most of the NextMedia-Pinnacle deal, with
the commission wanting to take a look at the transfer of 17 stations in the
20-station, $75 million package. The deal was flagged because of ad rev-
enue percentage CONCErNs.

« WPQR-FM Uniontown, PA was fined $20,000 by the FCC last week.
The commission said that the station, owned by Kel-Comm Broadcasting,
had not registered its tower and never installed EAS equipment. The FCC
issued a notice of liability on Oct. 29, 1999 but said it did not receive a
response from Kel-Comm. Kel-Comm could not be reached for comment.

« Willis Broadcasting, owner of 40 stations, was assessed a $14,000 fine
by the FCC last week for violations at WINS-FM/Jackson, MS. The com-
mission said that the station violated antenna lighting requirements and did
not respond to an Oct. 28, 1999 notice of violation.

« Animproper license transfer for KGNT-FM/Smithfieid, UT prompted an
$8,000 fine last week. The FCC said that station owner KGNT Inc. soid a
50% stake in the station to Bear River Trust in 1995 without FCC consent.
The FCC later allowed KGNT Inc. head Lavon Randall to sell the rest of his
interest in the station to Legacy Communications, but during that process
discovered that he had never applied for the earlier transfer.

Continued on Page 8

R&R Radio Stock Index

This weighted index consists of all publicly traded companies that derive
move than 5% of gross revenues from radio advertising.

Change Since
Owe Yoor Age  Owe Week Age 12408 Owe Your Ago One Wovk Age

Radio Index 24390 32539 34218 +90.29% +5.16%
Dow Industrials 983251 1059523 1LII.7 +1495% +4.88%
S&P 500 1.268.59 146447 152746 +2041% +4.30%
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MOMENTUM

$2 million worth of station revenue per day. An unstoppable force.

Radio and TV stations across the country are fecling the power of BuyMedia.com. Squarely on the bottom line, that is. Buyers in 900
cities use BuyMedia.com to learn about your station and place new orders. Big orders. In fact, only the sales commission is small. Just

3% on all orders placed outside your local DMA. See the tools that add value to your station by visiting c—\
www.BuyMedia.com. Or call 1-800-788-9245. BuyMedia.com. We're big, and we're on your side. BuyMediaecom

www americanradiohistorv com
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» (Last Year:$1,043,752.245) o WLOR-ANVHuntsville, AL $425,000
° g-‘. & m 1‘ s1,121 o WKXM-AM & FM/Winfield, AL $24,000
m m u © WHEA-AMMawnan, GA$135,
”* (L;sr Year: $23,433,170) ° “mmwﬁmwuandwm
Stations Raded This Yoar: 380 Riwidosgsibdagsis
; (Last Voar: 345) o KKLN-FMWAtwater, MN $500,000
: X o WSFW-AM & FM/Seneca Falls, NY $400,000
Stations Naded This Weslk: st W% o WBZA-AM/South Glens Falls, WMML-AM/Glens Falls,
WENU-FM & WHTR-FM/Hudson Falls, WNYQ-FM
TRANSACTIONS Queensbury and WZZM-FMW/Corinth (Glens Falls), NY
Ll $3.65 miion
o WWIT-AM/Canton, NC $210,000

© KBKR-AM & KKBC-FM/Bakar City and KLBM-AM & KUBQ-
FM/La Grande, OR $1.7 million

Infinity Enters San Antonio

With Waterman Rikotee i
* KGRW-AM & KQFX-FWAmarillo, TX $1 million
© KULP-AWEI Campo, TX $240,000

O Takes KTSA & KTFM in $90 million stock agreement;

-AM & KTFM-FW
San Antonio
PRICE: $90 million

mmmmmmmsusm

TERMS: Stock sale

BUYER: Infinity Broadcasting, |

headed by Chairman/CEO Mel

Karmazin. it owns 182 other stations.
| Phone: (212) 975-6500

| SELLER: Waterman Broadcasting, |

headed by Bernard Waterman. it
owns one other station. Phone: (210)
| 599-5500
| FREQUEMGY: 550 kHz; 102.7 MHz
| POWER: Skw: 100kw at 670 feet
FORMAT: News/Tak; CHR/Rhythmic

/
/

NN

PATRICK

STATION BROKERAGE

) . COMMUNICATIONS

SN

DEBT & EQUITY PLACEMENT

Larry Patrick

President

Susan Patrick

FAIR MARKET & ASSET APPRAISALS

.

Executive Vice President

Terry Greenwood
Vice Prmdmt

Greg Guy

Vice President

-

5074 DORSE‘*Y..HALL DRIVE,

NN

SUITE 205

ELLICOTT CITY, MD 21042

(410) 740-0250, (410) .740-

www.patcomm. com

7222 PAX

WwWWW . americanradiohistorv.com

>

o KBAE-FM/Marbla Falls (Austin), TX $7.65 million

© KHOS-AM/Sonora and KYXX-FM/Ozona,TX $195,000
© KVLT-FM/Victoria,TX $350,000

© WWSR-AM & WLFE-FM/St. Albans, VT $575,000

* WGEZ-AM/Beloit (Janesville), W1 $550,000

o FM CP/Gillette, WY $10,000

WLOR-AM/Huntsville
PRICE: $425,000

TERMS: Assetsale for cash
BUYER: STG Media, headed by Man-
aging Member Steven Shelton. It
also owns WAHR-FM/Huntsville.
Phone: (256) 536-1568

SELLER: M.B. Associates, headed
by Marcus Taylor. Phone: (256) 508-
0120

FREQUENCY: 1550 kHz

POWER: 50kw day/500 watts night
FORMAT: Religious

WKXM-AM & FW/
Winfield

PRICE: $24,000

TERMS: Stock transfer agreement
BUYER: B. Maxine Harper. Phone:
(205) 921-7736

SELLER: Melba Mainford. Phone:
(615) 302-3230

FREQUENCY: 1300 kHz; 105.9 MHz
POWER: Skw; 2.5kw at 410 feet
FORMAT: Country; Oldies

- Georgia

WNEA-AM/Newnan
PRICE: $135,000

TERMS: Asset sale for cash
BUYER: Word Christian Broadcast-
ing, headed by President Kenneth
Johns. it owns two other stations.

Phone: (770) 253-4711

FREQUENCY: 1300 MHz
POWER: 1kw day/50 watts night
FORMAT: Religious

E e : .
WKMO-FM/Hodgenville
and WRZI-FM/Vine Grove

PRICE: $1.8 million
TERMS: Asset sale for cash
BUYER: Commonwealth Broad-

casting, headed by President Steve
Newberry. it owns 24 stations.

" Phone: (502) 651-6050

SELLER: Basix Communications,
headed by President Ross Becker.
Phone: (502) 763-0800
FREQUENCY: 1400 kHz; 106.3
MHZz;101.5 MHz

POWER: 1kw day/1kw night; 2kw at
400 feet; 3kw at 325 feet

FORMAT: Talk; Country; Hot AC

WMST-FM/ML. Sterling
PRICE: $2.5 million

TERMS: Asset sale for cash
BUYER: Clear Channel, headed by
President/CEO Randy Michaels. 1t
owns 526 stations. Phone: (606) 655-
9345

SELLER: Rodney Burbridge.-
Phone: (502) 245-2443
FREQUENCY: 105.5 MHz
POWER: 25kw at 1,273 feet
FORMAT: Country

Minnesota
KKLN-FM/Atwater
PRICE: $500,000
TERMS: Asset sale for cash
BUYER: Flagship Broadcasting,
headed by PresidentRichard Ander-
son. Phone: (320) 235-1194
SELLER: KYRS FM, headed by Pres-
ident Dennis Carpenter. it owns one
additional station. Phone: (612) 420-
3598
FREQUENCY:94.1 MHz
POWER: 3kw at 328 feet
FORMAT: Country

BUYER: Family Lile Ministries,

| headed by Chairman Mike Stuart

Phone: (607) T76-4151
Coatinued an Page 8
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Already on
KIIS-FM = WI0Q-FM = KZQZ-FM ® KHKS-FM ® WDRQ-FM ® WBTS-FM ® KRBE-FM = KPLZ-FM ® WFLZ-FM
_..and stations all around the worid

T0 THE FUTURE...

Jeff Thomas Productions

- - I
' d-

You're about to enter a new dimension of
sound. Killer Hertz Il ushers your station into the
new millennium with digitally mastered, 21st century

sound design that will grab your listeners by the ears.
Once again, Jeff Thomas has captured the sounds of the
future and created one of the most highly anticipated radio
imaging tools ever.

A4 F R for U.s. sales contact Laurie Nickoloff at 818-461-5485
ey sl an i N A las=—d for international sales contact Tanya Douglas at 818-461-8638

www americanradiohistorv com
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Transactions
Confihued from Page 6

SELLER: Souhan Radio, headed by
Owner George Souhan. No phone
listed

FREQUENCY: 1110 kHz;99.3 MHz
POWER: 1kw; 3kw at 235 feet
FORMAT: AC; AC

WBZA-AM/South Glens
Falls, WMML-AM/Glens
Falls, WENU-FM &
WHTR-FM/Hudson Falls,
WNYQ-FM/Queensbury
andWZZM-FM/Corinth
(Glens Falls)

PRICE: $3.65 million

TERMS: Asset sale for cash
BUYER:VOX Radio Group, headed
by Jeff Shapiro & Bruce Danziger.
It owns 17 additional stations. Phone:
(603) 542-7735; (617) 641-2909
SELLER: Bradmark Communica-
tions & Starview Media Group.
Phone (518) 793-7733
FREQUENCY: 1410 kHz; 1230 kHz;
101.7 MHz;107.1 MHz; 105.7 MHz;
93.5 MHz

POWER: 1kw day/126 watts night;
1kw day/1kw night; 4.6 kw at 180 feet;
280 watts at 843 feet; 2.45kw at 1,037
feet; 3kw at 422 feet

FORMAT: Talk; Talk/Sports; Aduit
Standards; Oldies; Adult Contempo-
rary; Country

BROKER: Media Services Group

WWIT-AM/Canton
PRICE: $210,000

TERMS: Asset sale for cash
BUYER: Blue Ridge Financial,
headed by President AlanWarshaw.
Phone: (828) 281-1811

SELLER: Pace Broadcasting,
headed by President Will Osenaga.
Phone: (828) 648-3588
FREQUENCY: 920 kHz

POWER: 5kw day/30 watts night
FORMAT: Oldies

BROKER: Alderfer & Associates

KBKR-AM & KKBC-FW/
Baker City and KLBM-
AM & KUBQ-FM/La

Grande

PRICE: $1.7 million

TERMS: Asset sale for cash
BUYER: Horizon Broadcasting
Group, headed by CEO Brian
Ackerty. Phone: (206) 780-1237
SELLER: Grande Radio, headed by
President Bryan Christle. Phone:

Dr. Joy Browne

Relationship Doc

The Dolans _
Consumer Survival

Joan Rivers
Can We Talk?

World Class Talk

Cormedy Wi
Conscience

(360) 263-6545

FREQUENCY: 1490 kHz; 95.3 MHz;
1450 kHz; 98.7 MHz

POWER: 1kw day/1kw night; 3kw at
200 feet; 1 kw day/1kw night; 2. 25kw
at 1.947 feet

FORMAT: Taik; Country; Talk; AC
BROKER: The Exline Company

T Te ssee |

Sy SR R — L
FM CP/Clifton

PRICE: $75,000

TERMS: Asset sale for cash
BUYER: Gold Coast Broadcast-
ing, headed by S. Knox Phillips &
Jerry Philiips. Phone: (901) 683-
9070

SELLER: Clifton Radio, headed by
President J. Michael Self. Phone:
(703) 812-0470

ity

Amarillo

PRICE: $1 million

TERMS: Asset sale for cash
BUYER: Rodriguez Communica-
tions, headed by President Chuck
Brooks. It owns 10 other stations.
Phone: (214) 630-9400

SELLER: Equicom, headed by
President Bennet Springer. It owns

ith

212-642-4533

worradionet.com

WWW.americantadiahistanscaom

24 other stations. Phone: (409) 774-
5773

FREQUENCY: 94.7 MHz; 104.3
MHz

POWER: 50kw at 364 feet; 100 kw
at 574 feet

FORMAT: Tejano; Tejano

BROKER: Media Services Group

KULP-AM/EI Campo

PRICE: $240,000

TERMS: Asset sale for cash
BUYER: Wharton County Radio,
headed by President Robert Garcia-
Buckalew. Phone: (512) 860-2904
SELLER: Bar-8 Broadcasting,
headed by President Fred Barbee.

| Phone: (409) 543-3363

FREQUENCY: 1390 kHz

POWER: 500 watts day/180 watts
night

FORMAT: Full Service/Country
BROKER: JohnW. Saunders

KBAE-FM/Marble Falls
(Austin)

PRICE: $7.65 million

TERMS: Asset sale for cash
BUYER: Rodriguez Communica-
tions, headed President Chuck
Brooks. It owns 10 stations. Phone:
(214) 630-9400

SELLER: Munbilla Broadcasting.
No phone listed.

FREQUENCY: 104.7 MHz
POWER: 11kw at 460 feet
FORMAT: AC.

BROKER: Media Services Group

KHOS-AM/Sonora and
KYXX-FM/Ozona

PRICE: $195,000

TERMS: Asset sale for cash
BUYER: Ozona Broadcasting,
headed by President Kent Foster.
SELLER: Sonora-Ozona Broad-
casting, headed by President Will-
iam Gail Garlitz. Phone: (915) 387-
3553

FREQUENCY: 980 kHz; 94.3 MHz
POWER: 1kw day/260 watts night;
3kw at 300 feet

FORMAT: Spanish Religious; Country

KVLT-FM/Victoria

PRICE: $350,000

TERMS: Asset sale for cash
BUYER: Paisano Communica-

Bloomberg

Continued from Page 4

tions, headed by Gerald Benavides.
No phone listed.

SELLER: Ellis Broadcasting,
headed by President John Ellis.
Phone: (512)573-9176
FREQUENCY:92.3MHz

POWER: 3kw at 328 feet

FORMAT: Soft AC

BROKER: Norman Fisher & Asso-
clates

WWSR-AM & WLFE-FM/
St. Albans

PRICE: $575,000

TERMS: Control transfer agreement
BUYER: Steven Silerberg. Phone:
(603) 668-6400

SELLER: Champlain Communica-
tions, headed by Steven Silerberg
& Jane Cole. Phone: (603) 668-6400
FREQUENCY: 1420 kHz; 102.3 MHz
POWER: 1kw day/107 watts night;
440 watts at 800 feet

| FORMAT: Oldies; Country

. =S ]

| WGEZ-AM/Beloit
(Janesville)

PRICE: $550,000
TERMS: Asset sale for cash
BUYER: Rego Ltd., headed by Presi-

.| dent Betsy Trimble. Phone: (414)

| 961-1559
SELLER: Great Radio Broadcast-
i Ing, headed by President Steve
Walrath. Phone: (608) 365-8865
FREQUENCY: 1490 kHz
POWER: tkw day/1kw night
FORMAT: Oidies
BROKER: Hawkeye Radio Proper-
ties

LS -

FM CP/Gillette

PRICE: $10,000

TERMS: Asset sale for cash
BUYER: CSN International, headed
by PresidentCharles Smith. it owns
10 additional stations. Phone: (714)
979-0706

SELLER: Open Bible Praise Fei-
lowship, headed by President Don
Wight. Phone: (307) 682-9553

e — = il Rt

BUSINESS
BRIEFS

Clear Channel May Work On NBA Minor League,
Buys French Railroad Ads

Clear Channel CEQ Lowry Mays told Bioomberg on Tuesday that he
and NBA Commissioner David Stern have discussed creating a bas-
ketball minor league, but he added, “It's still preliminary” Such a pian would
give Clear Channel added luster along with its February announcement of
its acquisition of SFX Entertainment. Along with a number of sports and
concert venues, SFX owns representation firms that include Michael Jor-
dan and Kobe Bryant among their clients.

in other Clear Channel news, the French business paper Les Echos
reported last week that Clear Channel was the winning bidder for 80% of
the ad business on France's state-owned railroad system. Clear Channel,
Infinity and a European company had all been vying for the business. The
paper reported that Clear Channel's winning bid was $118.3 miliion. Infinity
recently bought another French outdoor ad company.

Meanwhile, Mays also said Clear Channel will likely unveil its long-awaited
Internet strategy during an analyst conference in May.“We are working on
those integration issues right now. We aren't sure at this juncture whether
we will maintain [the internet operations] embedded within our own com-

pany or have some tracking stock”
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Arbitron is a Cefidian Company. MapMAKER™, MaximiSer® and PD Advantage™ are marks of The Arbitron Company.

4 ™\ Everyone is battling for share points — can you afford
Understanding | tolose any at your station? Understanding Arbitron
Arbi ratings data is crucial to defending your station’s

itron share, and there’s no better way to learn how to use
Information this information effectively than the Arbitron PD
Can Help You Seminar series.
Defend and Learn ing Information
Grow Share You’ll Use Every Day
K ) At the seminars, Arbitron experts walk you through

everything you need to know in a clear, easy-to-
understand style. You'll leave the seminar with skills you can use every day
and knowledge you can't get anywhere else.

Choose the Seminar That'’s Right for You

Arbitron offers three types of seminars: Beyond the Basics, for estab-
lished PDs; Arbitron 101, for assistant PDs, music directors and aspiring
PDs; and Hispanic, for Spanish-speaking PDs.

New for 2000: “PD Plus” — More Learning
Opportunities, Same Low Price

For this year's seminars in Columbia, MD, we've added an extra day of
optional fraining at no extra cost. Choose from:

e An in-depth, focused Diary Review of your market

o“Master-level” training on your choice of Maximi$ere, PD Advantage™ or
MapMAKER™ software

e Arbitron University — A special “behind-the-scenes” tour of the Arbitron
Research & Technology Center

PD Seminars: Small Investment, Big Return

Registration is only $30 and is open to Arbitron clients only. Fee includes all
classes and training PLUS continental breakfast, lunch and a PD Resource
Book. Registration for international stations/vendors is $290 (imited
availability).

For detailed hotel rate information visit Arbitron.com.

Lo
m AN

RR

Tot INOUSTRTS NEwsParen

Jeff McC
Nﬁm & Promotion

Cpd

'
SENVTINAR

How Much Is One
Your Share Potnis

of

Worth?

 Schedule and

All seminars run from 8:30AM to
4:45PM. Check the seminar you wish
to attend, complete the form below
and fax to (972) 385-5377.
Questions? E-mail Bob Michaels at
bob.michaels@arbitron.com or call
(972) 385-5357.

[ Los Angeles

Beyond the Basics

Wed., June 14 (before the R&R
Convention)

Registration deadline: June 7
Century Plaza Hotel, Los Angeles, CA

[ Dallas

Hispanic PD Seminar

Thurs., June 22

Registration deadline: June 15

Crowne Plaza North Dallas/Addison,
Addison, TX

\
R [ ] [ ]
(] Boston
Beyond the Basics
Thurs., August 24

Registration deadline: August 17
Marriott Boston Newton, Newton, MA

(O Columbia, MD

Arbitron 101 PD Seminar
Wed.-Thurs., September 13-14
Registration deadline: September 6
Seminar held at Arbitron Headquarters

Host hotel: Sheraton Columbia Hotel,
Columbia, MD

O Columbia, MD

Beyond the Basics and

Arbitron University

Wed.-Thurs., November 8-9
Registration deadline: November 1
Seminar heid at Arbitron Headquarters

0O Minneapoli: Iéglsl: nt:g:gl: N‘ﬁ;seraton Columbia Hotel,

Sy ubao Note: A ' firmation letter will be
ote: A confirmation letter wi

Wed Ju!y 12 (befpre the Conclave) faxed to you within 72 hours of

Registration deadline: July 5 receipt with more detailed

Marriott City Center, Minneapolis, MN  information.

Name

Title Station

Address

City State Zip

Phone Fax

E-mail ¥

Piease fax to (972) 385-5377.

ARBITRGIN

www americanradiohistorv com

www.arbitron.com
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~ R&R CONVENTION 2000 will present, in cooperation with

CONVENTION

cO00)

In addition to an agenda of format- speclﬁc‘panels and semlnars,

a special track of concurrent sessions featuring all the Mu
you’ll need to achieve TOTAL INTERNET SUCCESS.

14-17,2000

Century Plaza ﬂotol, Los Angolcs California
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FAX rthis form to: (310)203-8450

or MAIL o:

R&R CONVENTION 2000

10100 Santa Monica Bivd., 5th Floor
Los Angeles, CA 90067-4004

ONLINE registration at: www.rronline.com

Please print carefully or type in the form below.

Full payment must accompany registration form.

Please include a separate form for each registration.
Photocopies are acceptable. Registrations are non-transferable.

Name

Title

Call Lenters/Company Name Format

Street

City State Zip
Telephone # Fax#

E-mail -

REGISTRATION

"REGISTRATION FEES )

3 OR MORE ON OR BEFORE APRIL 28, 2000
(Al 3 Attcndee Names Must Be Submitied Together)

SINGLE ON OR BEFORE APRIL 28, 2000

3 OR MORE APRIL 29 - JUNE 9, 2000
(All 3 Attendec Names Must Be Submitted Together)

SINGLE APRIL 29 - JUNE 9, 2000
EXTRA THURSDAY COCKTAIL TICKETS
EXTRA FRIDAY EVENT TICKETS

DAY PASSES

ON-SITE REGISTRATION AFTER
JUNE 9, 2000

Thurs. Fri. Sat.

A B

,-_s

Visa D MasleI-C'.u‘d D

Account Number

Cardholder’s Signature

Print Cardholder’s Name

CANCELLATION POLICY: All must be submitted in writing. A full
refund less a $75.00 administrative fee will be issued afer the convention if notifica-
tion is reccived on or before April 28, 2000. C: received b April 29
and May 19, 2000 will be subject to a $150.00 cancellation fee. No refund will be
issued for cancellations after May 19. 2000 or for “'no shows.”

CENTURY PLAZA HOTEL and TOWER
WE LOOK FORWARD TO HOSTING YOU FOR R&R CONVENTION 2000.

cancelled by May 25, 2000.

Thank you for requesting reservations at the Century Plaza
Hotel. Our staff would like to take the opportunity to extend
a warm welcome to you during your upcoming meeting.

e To confirm your reservation, your arrival must be
guaranteed by charging two nights deposit to a major
credit card, or you may send payment by mail.

Deposits will be refunded only if reservation is

e Reservations requested after May 25, 2000 or after
the room block has been filled are subject to availability
and may not be available at the convention rate.

e Check in time is 3:00 pm; check out time is 1:00 pm.

$375 EACH
$425 EACH
$450 EACH
$475 EACH
$ 85 EACH
$100 EACH
$225 EACH
$550 EACH

REGISTRATION

TYPE OF ROOM CONVENTION RATES
SINGLE (1 PERSON) PLAZA $200.00
SINGLE (! PERSON) TOWER $265.00
DOUBLE (2 PEOPLE) PLAZA $225.00
DOUBLE (2 PEOPLE) TOWER $290.00
SUITES PLAZA $500.00 and up
SUITES TOWER $775.00 and up

For RESERVATIONS, please call:
(310) 551-3300 or 1-800-WESTIN-1.

Tell them it’s the Radio & Records Convention.

Please do not call R&R for hotel reservations. Thank you.

Mailing Address: Century Plaza Hotet and Tower
2025 Avenue Of The Stars, Los Angeles, CA 90067

QUESTIONS? CALL THE R&R CONVENTION 2000

HOTLINE AT (310) 788-1696

wWWwWw americanradiohistorv com
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* Radio Gets Results success story, Page 13

® KCBS/S.F. debuts new website, Page 14

B' M Boehme It's fairly common nowa-

days for radio discussions
to start off with statements like “The world is chang-
ing, and we need to adapt,” “Here’s how we can turn
this threat into an opportunity” or “Technology is
i forcing us to position our medium differently.” Most
l discussions include in some way the influence of

the Internet and the role that radio station websites
will play in changing the traditional radio sales and
programming models.

Well, here those topics come again, this time in ref-
erence to another Internet-based issue that is getting
more and more attention in radio
circles: audio streaming. Whether
the subject is traditional broadcast-
ers and their plans for the web or
new competitors and their grow-
ing influence with listeners, it's
clear that audio streaming ranks
among the most important issues
we face.

Audio streaming introduces a
wealth of new issues to the radio
business model. Coverage areas
are no longer defined by licensed
signals. New channels provide
opportunities beyond the terres-
trial broadcast. Listeners can inter-
act with what they hear in real
time. Now that two important
barriers to making streaming eco-

* Four Weeks Forward planning calendar, Page 14

I'SaAl Fg |
SALES —

STREAMING AUDIO:
RADIO BUSINESS PLAN

GERRY BOEHME

management - marketing

“Looking at the proliferation of personal web pages on
the ‘Net, it looks like very soon everyone on earth will
have 15 megabytes of fame.”

—MG Siriam

sales

largely eliminating costas a
factor in streaming use.

Streaming audio will at-
tract listeners. The only
questions concern how big
the audience will be and
whether web listening will come at the expense of or
in addition to terrestrial radio stations. We believe
that more programming choices will serve as
competition to terrestrial stations, but the web will
also create additionat listening opportunities.

Other issues to consider in forming a streaming
business model are:

¢ Credit for coverage outside of home markets
and the rise of terrestrial-station web networks.

¢ The fact that most radio stations make their
money from audience they deliver in their home
markets.

* The limitations of terrestrial signals, which
preclude stations from developing
a model for attracting or selling
audience beyond the TSA.

The Internet removes geographic
limits. It seems logical that certain
stations with unique program-
ming will attract significant audi-
ences beyond the boundaries of
their markets once they stream
their signals over the web. That
listenership will be sold to adver-
tisers interested in the new cover-
age. Even stations that fail to
attract enough new audience on
their own can be combined with
other stations in web-delivered
networks, and their listeners canbe
sold in the aggregate. These
networks can be positioned to

A NEW

nomically viable are about to fall,
we're left with precious little time to make some key
decisions about our streaming policies.

Internet streaming has been held back by two
factors: the cost and the connection. Radio has
benefited in the past from being portable and free,
with advertising paying the freight to eliminate the
cost to the consumer. Like cable audio, web listening
has been limited to the main connection within the
home — usually an Internet connection with low
bandwidth — and it’s mostly been available only at a
price that increases as usage expands. But two
developments are now changing the way consumers
feel about streamed audio — developments that
make it look and feel much more like traditional
broadcast radio.

First, new technology will make web-based
listening more portable. Devices are being introduced
that will allow listeners to tune in to Internet streams
through connections available throughout the home
or through devices that “broadcast” a web-based
signal to any FM receiver located close by. Wireless
connections will change the way that consumers
regard web-based audio.

Second, price issues are being addressed through
the growth of flat-fee broadband services and free
1SPs. Cable modems and DSL connections provide
high bandwidth at a fixed monthly price, eliminating
fears of higher costs for listeners who tune in for long
periods of time. Industry projections also point
toward all Internet access eventually becoming free,

sponsors interested in specific
markets as well as to those looking for regional and
national coverage. Virtually all radio stations will be
able to participate in network models, reaping the
benefits of coverage outside their traditional
marketing spheres.

Itis possible that terrestrial stations will be able to
claim credit for web-based listening and sell the
additional impressions to the advertisers that
bought the original broadcast spots. But the more
profitable model will involve stripping out the
terrestrial ads from web streams and selling the web
audience to different sponsors. This makes sense for
three reasons: First, the station may have trouble
convincing advertisers to pay more for web
coverage. Second, we must find a way to get revenue
for listenership outside the home area. Third, and
most importantly, web sales may yield higher prices
than broadcast spots.

Intérnet-based advertising has two major advan-
tages over traditional media: the ability to actually
measure impact and the potential to better target the
audience. Each stream is measured, meaning that
sponsors know exactly how many times their spot is
heard. Streamers also use a variety of techniques to
determine which ads get served to which listeners,
including looking at the listeners’ past web behavior
and using information provided by the listeners
themselves.

Real measurement and better targeting result in

Continued on Page 13

IVAN COMBE’S SECRETS
This is the story of a hugely successful

By Dick Kazan
marketer you've likely never heard of, but
whose famous products you probably have in your home. He's Ivan
Combe, who was Chairman/CEQ of Combe Inc. in White Plains, NY
when he passed away in January at age 88. His company is respon-
sible for such well-known brand names as Clearasil, Lanacane and
Just For Men hair color. Yet it all began so modestly.

Combe’s father, a country doctor, died when Combe was 3, and
he was raised by his schoolteacher mother. Graduating from
Northwestern University during the Great Depression, Combe
attended law school, but dropped out to earn a living in sales. Over
the next 14 years he sold dairy products, shoe polish and pharma-
ceuticals and worked for legendary advertising executive Ray

Rubicam of Young & Rubicam.

In 1949 he launched Combe
inc., and two years later, with the
help of his wife, Combe had his
first marketing breakthrough.

Working with a chemist, the pair
developed Clearasil, which got its name from “clear,” for clear skin,
combined with “sil” for a scientific sound. Having little money,
Combe tested the product with small ads in nearby towns, and it sold
well. He then criss-crossed the country convincing retailers to carry
Clearasil. As they did, he was able to expand his ad budget, and sales
began to build.

In a bold move, Combe put it all at risk by becoming a major
sponsor of a new national television program that played controver-
sial music — rock 'n’ roll. The show, American Bandstand with Dick
Clark, caught on quickly with teenagers and took Clearasil with it.
Sales went through the roof because the product embodied the
wishes of many young viewers to have clear skin, which they hoped
would give them self-confidence and an active social life.

In 1960 Combe sold Ciearasil to drug giant Vick Chemical. He then
looked for his next new product and found it in Grecian Formula 16.
The product had been discovered in Greece by a U.S. military colonel
during World War Il, when he'd requested a cure at a local barber-
shop for his dandruff. The barber sold him a tiny bottle of clear
liquid. in two weeks it had not only cured his dandruff, but his gray
hair was gradually returning to its original brown color. The colonel
knew the product had great potential, so he struck a deal with the
barber and took it to the marketplace, where it languished for lack of
effective marketing. He was then introduced to Combe, who also saw
its potential: Combe licensed it and, through creative advertising,
developed a vast new market — men’s hair coloring.

It was around the same time that Combe came across another
product he thought had great potential: Lanacane. Made by a small
company with a limited marketing budget, Lanacane was a high-
quality product that could fill a vast consumer need for “fast,
effective itch relief anywhere except the eyes.” The owner was eager
to sell, believing he could make more money investing in the stock
market, and in 1963 Lanacane became a Combe brand. With
substantial advertising, its sales skyrocketed, and it became the
household name it is today.

In a 1965 speech Combe outlined the guiding factor that had led
him to Clearasil, Lanacane and other products with enormous
potential: “They provide symptomatic relief for minor ailments of
mankind that, if left untreated, would make our lives miserable.” This
simple business formula, as you'll see next week, would lead to
monumental success with such brands as Odor-Eaters foot care
products and Vagisil feminine care:

T'HE ROAD 10

SUCCESS

www americanradiohistorv.com

Dick Kazam is a successful entrepreneur who founded one of the largest computer
leasing in the United States. He created and hosts The Road fo
Success, the first radio talk show to offer on-air consulting to business
owners and employees. E-mall your comments or questions to him at
rkazan@ix.netcom.com.
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STREAMING AUDIO: A NEW RADIO BUSINESS PLAN

Continued from Page 12

higher ad prices. Our analyses show that interactive ads
vield consistently higher cost per thousand, or CPM, and
cost per point, or CPP, than traditional media. For
example, typical CPMs in national spot radio range from
$8-$20, interactive CPMs for the top websites average
over $30, and targeted campaigns on specialty sites
attract CPMs of $50-$60 and higher. Better yet, these
interactive ads are still largely one-dimensional. Audio
ads and those that merge audio with simultaneous web
page presence should yield even higher CPMs.

We believe that streamed ads can be sold at
significantly higher rates to sponsors who already accept
the higher valuations of web-based inventory.

NEW WAYS OF LOOKING
AT AVAILABLE INVENTORY

In the traditional broadcast model a certain number of
spots are allocated within each time period, regardless of
the available audience. If the station runs 12 units per
hour, the sales staff attempts to sell those 12 spots at the
highest possible rates.

Web inventory works very differently. For example,
banner ads on websites are served to viewers as pages are
requested by their computers, and different ads can be
served to different users based on their profiles. While
each web page contains a specific number of banner
placements, the ads themselves sit in a traffic system and
wait for the correct target profile to appear. Each ad runs
only when it finds a suitable target, and the advertiser
pays only for the impressions that are actually generated.

Audio ads within streams can work the same way.
Each listener demands an individual stream, and
targeted ads will wait for the correct match before they
run. Imagine a radio station where you could sell two
spots, one targeted toward a male 18-34 and another
targeted toward a female 25-54, and schedule them both
to run in the same commercial unit, with the man and the
woman hearing different spots within the same stream.
Streaming inventory models must account for the
number of potential listeners as well as the number of
available units.

Rather than selling a fixed number of units, the
streaming salesperson will seek to sell as manysponsors
as possible, with each advertiser paying only for
exposures to its target audience. While this model
promises higher rates and more profitability, it will also
demand more coverage of potential buyers. A streamer
salesperson’s work will truly never be finished.

Streamers have three different products to sell: the
audio ad, the website presence and the combination of
the two. At ieast in the beginning, the audio portion of the
inventory can be sold to current audio buyers, and the
web pages can be sold to interactive sponsors. However,
the real value of the streaming sell will be to combine the
synergy of the audio and the web in one unified, merged-
media model.

History shows that when new media become
available, it takes time for buyers and creative people to
understand and take advantage of the new model. The
first Internet sponsorship dollars were placed by
traditional advertisers and agencies using rudimentary
creative approaches. Later the process shifted to channels
where Internet buying expertise was valued, and new
creative approaches could take advantage of the web’s
potential for interaction.

No buyer group currently exists that can fully take
advantage of the combined audio/web synergy that will
be offered by streamers. Current audio buyers will have
to be taught to use a medium that provides more specific
targeting, measured impact and real-time response.
Interactive buyers will have to learn to appreciate the
power of sound and its ability to shape and motivate
behavior. Streaming salespeople will initially have to
cover both groups while the new merged-media buyers
develop over time.

The good news is that the real-time audio and web
combination should lead to higher rates and advertiser
acceptance. It’s important that terrestrial broadcasters get
in the game, and fast, to help set the rules.

Gerry Boehme is Sr. VP for Katz Media Group and Katz
Interactive Marketing. He can be reached at (212) 424-6784 or
via e-mail at gerry.boehme @ katz-media.com.

RADIO GETS RESULIS

SUCCESS STORIES FROM THE RAB

RADIO GETS AUTO DEALER ROLLING

SITUATION: Tyndali Motors sells new and used cars and trucks
in the rural town of Tyndall, SD. Farm families in the heartland
community rely heavily on radio for local news and weather —
and smart businesses in the area depend on radio to reach their
customers.

0BJECTIVE: Tyndall Motors had a simple goal: to seil more cars
and trucks. They had been in business for more than 10 years
and had an excellent reputation for delivering quality, vaiue and
service. Tom Logue of Tyndall Motors wanted to increase name
awareness and bring more customers into the dealership.

CAMPAIGN: Country KKYA-FM/Yankton, SD designed a
campaign that used 30-second ads in all dayparts to keep the
Tyndall Motors name in front of its listeners. The campaign also
included Tyndali Motors’ sponsorship of the popular KKYA farm
report. The spots and sponsorship told listeners about special
sales, events and products offered by the dealership.

RESULTS: “We are here to sell cars,” says Logue. “Farmers
represent a good share of our business, and KKYA is a good
avenue to reach those customers.” Logue also cites the
station’s great service and readiness with quick copy changes
and updates as additional reasons that Tyndail Motors will
continge to advertise with KKYA.

——RABTOOLBOX

Mom markctmy information and resources f from the RAB

MEDIA TARGETING 2000

Almost a third (32%) of used car purchasers eam over $50,000
per year, and 23% are college graduates. Three-quarters own
their own homes, and 40% have children living at home. This
group spends an average of 45% of its daily media time with
radio.

INSTANT BACKGROUND —AUTO LEASING

Less than 15% of potential used car buyers are aware that they
canlease a used vehicte. Of this group, approximately 60% say
they would consider leasing instead of buying. (CNW Marketing/
Research, 1999)

RAB CATEGORY FILES

“Rurat DMAs rank high for used car sales and low for sales of
new cars. The farmers and empty nesters of Mankato, in
southern Minnesota, confirm that. They buy used cars 24% more
than average, the highest of any DMA in the country.” (American
Demographics, 2000)

For more information, calt RAB's Member Service HelpLine at
(800) 232-3131 or log on to RadioLink at www.rab.com.

"We use EMD to relate to listeners and to
provide unique opportunities and build loyalty."

 Jean Arrollado-Director of Marketing-KYXY San Diego ¢

www americanradiohistorv com

E-Mad DuecTor ? iy
PPN RaDIO'S E-MARKETING SOLUTION J -'
To find out more, contact MJI Interactlve (212) 896-5283 or EMD@MJI.com

Working now for KYXY and many other stations. E-Mail Director from RDG - Ready to get it?
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Most of us know that all-News formats are among the most
expensive to operate, what with the costs of local
newsgathering and the extended expenses of multiple

slim pickings in the content area.
However, KCBS-AM/San Francisco is about to change that
image. It has debuted a new site (i kcbs.com) — built by

a serious attempt at posting local news, weather, sports and
traffic information on a continuous basis.

Just like its on-air product, KCBS’ website is not a cheap
proposition. Twelve peopl
keep the content on the site fresh. But from auser perspective,

in order to create a website that reflects its all-News image.
The KCBS home page is clean and easy to navigate, and

money from the series of sponsored file folder-style tabs that
adorn each section, including the main page. Special sections,
such as an entry box that allows users to look up a stock price,
are also sponsored.

The current top story occupies a “front-and-center” po-
sition on the home page. On Monday morning (3/27) of this
week the Oscar results held that position. Below, you can
scan the top three local, national and international stories.
On the right side are summaries of reader polls, traffic,

newswires, networks and the like. Thus it should be no
surprise that websites representing all-News stations offer

L.A.-based Feed The Monster — that for the first time makes

have reportedly been hired justto

that's exactly the kind of investment the station needs to make

banner ads are noticeably missing. The site must make its

weather, stock updates and sports scores.

Continuously updated national news services are common-
place; you can find them on Yahoo!, CNN oranumber of other
web pages. Local news is another matter. This is where the
KCBS site has a chance to shine. On Monday the site fea-
tured a story about San Francisco Giants season subscrib-
ers complaining that their tickets hadn’t arrived just days
before the first game was to be played. But there were also
glitches. Clicking “More Local News” on the home page
brought up a menu of stories that included “Beached Dol-

A continuing feature highlighting selected websites of special interest

KCBS/S.F. SITE FEATURES REAL NEWS

phins Found in South Africa.”

The station’s traffic page is comprehensive, allowing us-
ers to choose one of three sections of the Bay Area to focus on.
Users can then pull up traffic advisories and incident reports
for each area. A Java-enabled traffic-cam page didn’t pull up
any pictures on our 56k-equipped modem connection (actual
speed: 48k). Were the webcams working, users could choose
among four cameras, but the cameras were only labeled “Cam-
era1,” "Camera 2,” etc. Things would be easier if the labels
actually described what those cameras were viewing — 101/
280 Intersection,” “101 at S.F. Airport,” etc.

The station’s business site is excellent. Users get an over-
view on the business home page, but they can aiso click on
the “Deep Business” area to get a closer look at particular
sectors of the financial markets. The weather section con-
tains a five-day forecast map, along with regional radar and
satellite maps, and users can look up the weather in other
cities by way of an input box on the page. Anyone who has
lived in the Bay Area knows of the dozens of “microcli-
mates” in the area (where temperatures can vary by 20 de-
grees or more). A series of five-day maps for several of these
areas would be more helpful.

KCBS’ most valuable product — its on-air programming
— will not be found on its site. This conforms to Infinity’s
policy of not streaming its signals on the web. One could
argue the merits of this philosophy, butit’s conceivable that
you will see the station’s audio assets used on the web in
some fashion down the road, such as long-form program-
ming (a criminal trial or congressional hearing) or continu-
ous programming focusing on one area, such as traffic,
weather or business.

FORWARD Seles & Promotion Planning Calendar

April 30-May 6 National Music Week, Cartoon Art Appreciation Week, National Bathroom Reading Week, Carpet Care Week

April 30-May 6

30
National Honesty Day
Raisin Day

Self-Improvement Day
Oatmeal Cookie Day

m

Mother Goose Day
Plant A Flower Day
Save The Rhino Day
Chocolate Parfait Day

&

Fire Day

Truftles Day

The Red Baron born
(1892)

Leonardo da Vinci dies
(1519)

&

Disco Day

Lumpy Rug Day

Raspberry Popover Day

Be Kind To Your School
Counselor Day

F

National Home Brew
Day

Movie Day

Candied Fruit Day

Manhattan Island
bought for $24 (1626)

w

Fellowship Day
Chocolate Custard Day
The Hindenburg
expiodes (1937)
Napoleon dies (1821)

o ——

Intemational No
Diet Day

Nurses' Day

“Chunnel” between the
U.K. and France
opens (1994)

"Effortless way to start a database.
In 6 months | have 1,000 names

and all | did was put a promo on the air! Easy!"

o Jody Stevens-Internet Marketing Manager-WGMS Washington, D.C. ¢

it
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To find out more, contact MJI Interactive: (212) 896-5283 or EMD@MJI.com

Working now for WGMS and many other stations. E-Mail Director from RDG - Ready to get it?
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it's ‘Radio Now’ At
WNAP/Indianapolis

Emmis flipped Classic Rocker
WNAP/Indianapolis to CHR/Pop
Tuesday (3/28) at 6am, putting it
head to head with MyStar’s cross-
town CHR/Pop WZPL. Look for
the new “Radio Now 93.17
change call letters to WNOU.

Consultant Dave Shakes. from
Alan Burns & Associates, spear-
headed the format change with
former WWXM/Myrtle Beach, SC
PD Scrap Jackson. who has been
appointed PD for WNAP. In a CHR
rarity, the station launched with per-
sonalities — including former
WNOK/Columbia. SC MD/mid-
dayer Jana Sutter, who has been
named WNAP's MD/morning co-
host. The old WNAP staff has ex-
ited. and the station no longer airs
the syndicated Howard Stern Show..

“When Mike Joseph first put on

*Hot Hits." it was a different ap- |

proach to Top 40." said Emmis
Exec. VP/Programming Rick Cum-
mings. “This station is a new ap-
proach to Top 40 for today. Radio
Now 93.1 is targeted to under-thirty-
something listencrs who demand
control of their radio station. It is
going to be very website- and
phone-driven, and the new top five
songs will be played every hour,
including playing the market’s No.
1 song at the top of every hour.
Clearly. sales and passive research
will also play a role. We wanted to
do this format at the beginning of
the year. but we put a ton of thought
and planning into this project to
make it as interactive as we can.”

.....................................

A Caring Tribute

Sir Elton John receives the MusiCares Person of the Year award from
NARAS President/MusiCares CEO Michael Greene during a celebrity-
packed fund-raising dinner and silent auction. Proceeds from the
evening will go to the organization's Financial Assistance Program,
which provides “music people” with vital medical and personal assis-
tance, as well as funds to older musicians with no means of support.

McCarthy Rises To WWYZMartford PD

WWYZ/Hartford MD Jay McCarthy will be taking over the Coun-
try outlet’s PD reins on April 17. The promotion follows Mike Moore's
departure last week for the WSIX/Nashville PD post (R&R 3/24).

*“Jay has been a tremendous contributor to the large successes WWYZ
has obtained, and we are thrilled 1o now have the opportunity to have him
as our PD." WWYZ GM Robert Williams commented. “He is a talented.
resourceful and driven individual who will take us to new levels.”

McCarthy joined WWYZ seven months ago from WTND, WTHK &
WTHN/Poughkeepsie. NY, where he was PD for two years. Prior to that
he was APD/MD at WTRS/Gainesville.

“I'm excited about the opportunity to program a station with the his-
tory of '92.5.** McCarthy told R&R. “Mike has left some big shoes to
fill, but I'm ready to step into them. We've got a great staff and a great
plan in place. I'm looking forward to secing the station’s success con- |

tinue for many years to come.”

———— e === |

Jackson
Continued from Page 1

they will own 50 black-formatied
stations in 26 markets rcaching 10
million listeners. This will be the
largest and most successful collec-
tion of black-formatted stations in
the country. With what we have
seen, we know that AMFM is not
committed to African-American
participation or diversity.”

AMFM spokeswoman Jennifer
Hallahan told R&R that she could
not locate anvone at AMFM for
comment: Clear Channel did not
respond to R&R’s calls or e-mails.

David Honig, the Exec. Dircctor
of the Minority Media & Telecom-
munications Council, questioned
the authenticity of the letter. "It is
not clear whether this is a group. a
hoax. a person or a competitor. or
whether it is even a minority,”
Honig told R&R. 1 would be very.
very surprised if it is legitimate.”
Honig said he based much of his
suspicion on the fact that the letter
was unsigned.

Then on Monday, speaking at the
Minority Media Advocacy Confer-
ence in Washington. DC. the Rev.
Jesse Jackson labeled the Clear
Channel-AMFM union as “a good
merger.” Jackson characterized
Clear Channel-AMFM as having
made “a great effort to open the
doors of competition. to place sig-
nificantly more radjo stations into
the hands of minority entreprencurs
as a matter of good business, not a
matter of charity. Clear Channel has

HinA

Continued from Page 1

The distinction is important be-
cause, in addition to the royalty
provision, there are a number of
other restrictive policies in the new
Millennium Act. including a re-
quircment that broadcasters back-
announce all music played. a pro-
hibition against promoting upcom-
ing music titles and a limit to the
number of songs from a single al-
bum that can be played in a speci-
fied period.

The RIAA said nonbroadcast
companies pay royalties for carry-
ing songs on the Internet, and radio
stations should also be subject to
fees. “The law was meant to grand-
father broadcasters” traditional busi-
ness,” said RIAA Sr. VP Steven
Marks. “But when they move into
new media. they should be treated
just like everyone else.”

recognized that true diversity
means real opportunity for minority-
owned companies to bid for prop-
erties in a competitive marketplace
and should be applauded for struc-
turing its spinofts to achieve this
result”

By contrast. Jackson pointed to
the marriage of MCI-Worldcom
and Sprint as “a bad merger.” be-
cause it will “widen the digital di-
vide rather than help close it

R&R News Editor Julie Gidlow
contributed to this story.

But NAB spokesman Dennis
Wharton replied. “Congress never

intended radio stations that stream |

their signals on the Internet to be

subjected to new. expensive copy- |

right royalty fees.”

Even if broadcasters became
subject to the Millennium Act.
there does not appear to be any pro-
vision for collecting the royalty

payments or even how those roy- |

alty payments will be calculated.

Maldonado

Continued from Page 3

Earthfest Concert, International
Place Free Lunch Concerts and
other great events. As PD, | have
been charged with the task of mak-
ing WBOS' second decade of adult
rock sound even bigger and better.
Everyone from the on-air staff to
upper management is committed to
making this a reality.”

Before joining WSIJZ, Mal-
donado served as PD of NAC/
Smooth Jazz WLVE-FM (Love
94)/Miami. She has also been PD
of NACs WNND/Raleigh and
WQCD/New York. While Mal-
donado’s programming background
is based in the NAC/Smooth Juzz
sector, she has taken steps to reas-
sure “BOS listeners that. under her
direction. “"the music and program-
ming that have made WBOS
‘Boston’s Best Music” station will
continue to rock.”

www americanradiohistorv com
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I0OUS METAL

The RIAA has issued the following awards for the month of February:

MULTIPLATINUM
ALBUMS

- Forrest Gump, Soundtrack, Epic
{12 million); Titanic, Soundtrack,
Sony Ctassical (11 miflion); Simon
& Gartunkel’s Greatest Hits,
Simon & Garfunkel, Columbia (10
‘miltion);, Supernatural, Santana,
Arisla (8 miltion); Savage Garden,
Savage Garden, Columbia (6 mil-
lion); All The Way ... A Decade Of
! Song, Celine Dion, 550 Music/
Epic (5 mitlion); Fly, Dixie Chicks,
Monument; Ones, Mariah Carey,
Columbia; Dr. Dre 2001, Dr. Dre,
Aftermath/Interscope; Human
Clay, Creed, Wind-up (3 million);
Vol. 3 ... Life And Times Of S.
Carter, Jay-Z, Roc-A-Fella/
IDJMG; Europop, Eiffel 65, Re-
public/Universal; Affirmation, Sav-
age Garden; Lonely Grill, Lone-
star. BNA (2 million).

PLATINUM ALBUMS

Vol. 3 ... Life And Times Of S.
Carter, Jay-Z; Still | Rise, 2Psc
Outiawz, Amaru/Death Row/
Interscope; Da Real Worid, Missy
“Misdemeanor” Elliott, Gold
Mind/EastWestVEEG; Como Te
Recuerdo, Los Temerarios,
Fonovisa; Charfotte Church, Char-
lotte Church, Sony Classical;
Riverdance, Bil Whelan, Univer-
sal; Sixpence None The Richer,
Sixpence None The Richer,
Squint; Grealest Hits 1986-1996,
Polson, Capitol; On How Life Is,
! Macy Gray, Epic; Greatest Hits,
| Nat"King" Cole, Capitol; Notting
Hill, Soundtrack. Island.

InfoStream

Continued from Page 3

According to Arbitron. which
administers the InfoStream surveys,
the December ratings compiled lis-
tening estimates for approximately
850.000 unique listeners. The report

GOLD ALBUMS

Club Mix '99, Various Artists,
Coldfront; Vo!. 3 ... Life And Times
Of S. Carter, Jay-Z; Elvis Presley
Gospel Treasury, Elvis Presley,
Time Life Music; Black Diamond,
Angie Stone, Arista; System Of A
Down, System Ot A Down, Co-
fumbia; Still Rise, 2Pac & Outlawz:
Black On Both Sides, Mos Def, Pri-
ority; The Basement Tapes, Bob
Dylan & The Band, Coiumbia; Da
Real World, Missy “Misdemeanor”
Eliott; Songs 4 Life: Feel The Power,
Various Artists, EMI-Capitol Music
Special Markets; Heart And Soul:
New Songs From Ally McBeal,
Vonda Shepard, 550 Music/Epic;
Piay, Moby, V2, Trin-I-Tee 5:7, Trin-
-Tee 5:7, B-Rite/Interscope; Where
IWanna Be, Donell Jones, LaFace/
Arista; Touch, Sarah Mclachian,
Arista; Pet Sounds, The Beach
Boys, Capitol; WCW:Mayhem The
Music, Various Artists, Tommy Boy;
J.E. Heartbreak, Jagged Edge. So
So Det/Columbia; Atado A Tu Amor,
Chayanne, Sony Discos; No Place
That Far, Sara Evans, RCA;
Scream 3, Soundtrack, Wind-Up;
Greatest Hits, Nat “King” Cole; Per-
manently, Mark Wills. Mercury.

PLATINUM SINGLES

“Hot Boyz,” Missy “Misdemeanor”
Elkiott.

GOLD SINGLES

“Maria, Maria;" Santana /Prod-
uct G&B; “Thank God | Found
You” Mariah Carey; “What A Girl
Wants” Christina Aguilera, RCA.

now includes 290 channels of au-
dio programming offered by nine
participating streaming scrvices.
Among the new channels included
in the December report is technol-
ogy news-oricnted wiww.zdradio.
com, which placed fourth in cume
listeners with 44,900,

White-Hot Party!

At the recent CRS. Broadcast Programming threw “Lia’s Hot Party” tea-
turing syndicated host Lia Knight (c). Stopping by for a snapshot are
Asylum artists Lila McCann (i) and Bryan White.



www.americanradiohistory.com

16 ® RaR March 31, 2000

Newsbreakers

® SUE D'AGO-
STINO is named
VP/Public Rela-
tions for Alliance
Entertainment
Corp. She joins

Comact Paul Douglass; (404) 962

© D.BLACKMON BROADCASTING
launches Gospel Insider 2000 April
15. The one-hour weekend show is
hosted by Diane Blackmon and fea-

tures music, a gospel countdownand |
| @ JAY PERLOFF is appoiniedVP/Sales

celebrity interviews. For more infor-
mation, call (310) 287-1530.

OSTEVELUNTis

| AS&R (Pop), East

Brmis
WZLR/Milwaukee PD Keith
wile Anne Spenner, son
KarsonWalden, March 26.
RykoPalm Head/Promotion

Singerian Dury, 57, March 27.
KTRH/Houston Acct. Exec.
Steve Chambers, March 25,

Records

| promoted to VP/

Coast for Jive
Records.

for Elektra Entertainment Group. He

| rises from Nat'l Dir./Sales.

® ALISON TAY-
LOR is namedVP/
Marketing for Goid
Circle Entertain-
ment's Gold Circle
Label Group. She
was most recently
Dir./Product Man-
agement for Virgin
Records.

® STEVEN

COHEN joins

most recently Dir/
Media Relations
for Risk Records.

e FRED

I CRAWFORD and record producer

ARMANDO COLON debut Launch Pad
Entertainment, a label and production
company. The first artists 10 be released
on the label will be Mark Middieton and
Siamese, whose records are due this
summer. Additionally, Launch Pad has
signed a distribution and production deal
with Qwest/Wamer Bros.

Changes

CHR: MTV Beat Suites co-hosts
Star & Buc Wild join Miss Jones
and DJ EnufY for the Another Rea-
son to Hate Getting Up in the
Moming show on WQHT (Hot 97y
New York ... WIMN/Boston night-
timer Ramiro “The Freakin’
Puerto Rican” Torres segues to af-
temoons, replacing Ralphie Mar-
ino, who exits for mornings at
WKTU/New York ... WSTR/At-
lanta overnighter Tripp West
moves to nights as nighttimer
Downtown Billy Brown exits ...
KUUU/Salt Lake City midday per-
sonality Tim Stevens exits
..WBLVLong Island swinger/pro-
duction asst. Andy Burns joins
WFHN/New Bedford, MA for
nights ... WKSL/Memphis moming
driver Dave Dawson exits ...
WHZZ/Lansing. Ml appoints Paul
Morgan middayer ... WMRV/
Binghamton, NY moming driver
Mike Meyers exits ... KSMB/
Lafayette, LA nighttimer Derrick
Hayes joins new CHR/Rhythmic
K1ZS/Tulsa for nights.

Country: Randy Davis joins New
York's New Country Y-107 (WWXY,
WWZY & WYNY) Saturdays from
2-Tpm.

News/Talk: WMAL-AM/Washing-
ton adds Victoria Jones for the 7-
10pm shift.

Noncommercial: Eric Lawrence
now heads the music library at
KCRW-FM/Santa Monica, CA.
Additionally, Anne Litt takes over
as host of Weekend Becomes Eclec-
tic.

Rock: Former WCKW/New Or-
leans MD/afternoon driver Paul
Marshall joins WEGE (Eagle
103.9)/Columbus for mornings
Kolene Kaye joins WXRX/Rock-

ford, IL as midday personality ...
WKQQ has moved to 2601
Nicholasville Rd.. Lexington, KY
40505. Phone (606) 422-1000; fax
(606) 422-1038.

National Radio: Abby McDorman
becomes Mgr./Affiliate Sales Mar-
keting for Westwood One, and
WWI adds Monica Lopez as an
AE. Also, WW1's Marketwatch.com
Radio Network expands to 90 mar-
kets ... One-On-One Sports adds
Nestor Aparicio for weekdays 2-
6pm ET as Peter Brown moves to
weekends 9am-ipm ET ... Mann-
Group Radio Services hires Kelli
Kelly and Joel Thatcher for affili-
ate marketing.

Records: Damon Whiteside is
upped to Sr. Mgr./Marketing at Walt
Disney Records ... Scott Bergman
rises to Atlantic Records Dir/Artist
Development ... Arlene Shapiro be-
comes Rhino Entertainment Assoc.
Dir./Royalties. Additionally, Amy
Dean rises to Mgr./Mechanical Li-
censing & Publishing Accounts for
Rhino Records, and Julie Hughes is
appointed Mgr./Creative Svcs. for
Kid Rhino ... The Gold Circle La-
bel Group names Pete Splegelman
Sr. Dir/Sales. Additionally, Sharon
Liveten becomes Dir./Press & Pub-
licity ... Linda Lee is tapped as VP/
Recording and A&R Administration
for Island Def Jam Music Group.
Also, Nicole Jones is appointed
Mgr./Business & Legal Affairs ...
Ken Bunt segues to Dir./Digital
Marketing for Hollywood Records
... Jennifer Pariser is named Sr.

.Counsel for Sony Music Entertain-

ment ... Xavier Ramos joins Rest-
Iéss Records as Marketing Dir. ...
Interscope/Gellen/A&M moves to
2220 Colorado Ave., Santa Monica,
CA 90404. Phone (310) 865-4550;
fax (310) 865-7654.

Industry: Lynette Brehm is named
Dir./SESAC Latina ... Andrew

Fuhrmann is appointed VP/Cre-
ative Affairs, East Coast for Univer-
sal Music Publishing Group ...
Broadcast Architecture appoints Ja-
son Muth Sr. Research Associate.
Additionally, Erin Maxson rises to
Project Mgr. ... Dennis Buckman
joins *Net company SiteShell Corp.
as Communications Mgr.

LicenseMusic.com appoints four
new VPs: Steven Corn is named
VP/Business Development; Steve
Griesemer, VP/ Licensing & Busi-
ness Affairs; ‘Faith Henschel, VP/
Marketing; and Joel O’Neill, VP/
Sales ... Elinor Hirschhorn joins
the MTVi Group as SVP/Global
Business Development & Strategic
Pantnerships ... GetMusic.com an-
nounces seven appointments:
Nicole Dollison, Mary Jo Heath,
Dana Maslin, Mike Rich and
Aahmek Richards become Exec.
Producers, while David Krinsky
and Kimmy Wix are named Pro-
ducers ... SFX Entertainment will
move its headquarters to Candler

NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Steve Knell » (800) 231-2818
Gary Knoll

AALIYAH Try Again
MARY J. BLIGE Your Child
KELLY PRICE & FRIENDS Love Set You Free

BROADCAST PROGRAMMING
Walter Powers * (800) 426-9082
Belilah

Mike Bottelll

No adds

Malastream AC
Mike Betielil
LEANN ROMES | Noed You
SoftAC

Mike Bettelll
LEANN RINES | Noed You

Josh Hosler

$1300 Thong Song
ANGELA VIA Picture Perfect
HetAC

SAVAGE GARDEN Crash And Bum

Urban Coatomperary
Josh Hesior

TRWNA Da Baddést Chick
YOUNGSLOODZ 85
Alterastive

Teresa Cook
FLTER The Best Thing
STIR New Beginning

JONES RADIO NETWORK
Jou Holidsy * (383) 784-8700
Rock Classics

Rich Brysa

No adds

Adult Wit Radie

& Mecksy

MARC ANTHORY You Sang To Me
SONIQUE X Feols So Good

Soft Wit

mm

O T L

mumm

Tomy Mawre © (970) 949-3339
Cheice AC

Yroase Bay

SANTANA Maria, Maria

SAWAGE GARDEN Crash And Bum

DEN HARPER Stea My Kisses

Now Rock

OASIS Where Did It AR Go Wrong?

WESTWOOD ONE RADIO NETWORKS
Charile Caok * (805) 204-9000
Bob Biackbern
Adolt Reck & Roll

Jot! Gouzey

PINK FLOYD Young Lust

Seft AC

Asdy Faller

No adds

Bright AC

Jim Hays

MARC ANTHONY You Sang To Me

Tower in New York’s Times Square
later this year. The new offices will
be located at 220 W. 42nd Street,
New York, NY 10036 ... MJB Pro-

motions moves to 11639 Kling St.,
Valley Village, CA 91602. Phone
(818) 509-0775; fax (818) 509-
1235.

Cox Denies Merger Report; Bob Neil's Earnings Reported

ox Radio this week denied reports in Britain's Sunday Telegraph, which last weekend reported that French utiliies

and media group Vivendi was in merger talks with Seagram Co. and Cox Radio parent Cox Communications.
“There have been no taks at any level about anything with Sieagram or Vivendi,"a Cox spokesparson toid Reuters.
Vivendi also denied the report, while Seagram would not comment.

| Cox Radio President/CEO Robert Nell eamed $737,748 in 1999, according fo a proxy statemant ralaased by Cox
| Radio last week in preparafion for an upcoming sharsholders meeting. Nell had a basa salary of $409,860 and
received a bonus of $327,888. Nell was also awarded 22,900 sharas of class A common stock at an exercisa price of
$41.75. Sixty percent of the stock options can be cashed in three years, and another 20% is exercisable in each of the
next two years. Cox is planning a 3-for-1 stock spiit in May.

Westwood Makes First Streaming Deal

estwood One is getting a siake in WebRadio.com and allowing the Internet company to stream its 24/7 Music
formats online, the companies announced last week. Westwood has about 1,000 radio stations receiving 24/7,
m&mwdmmmmwmmammhmmhmmu
advertising, but that stake can increase t0 10.5% i certain marketing incentives are met, WebRadia.com's Scott

Zafran told R&R.

WwWWW . americanradiohistorv.com
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U 2's Bono is not only one of the
celebs to receive George
magazine's first annual “Save The
World Award,” but he also talks
frankly about his band and his po-
litical involvement. On rock stars vs.
the establishment, Bono says, “We
love this idea, especially in rock 'n’
roll. We're the good guys, they that
wear suits aredhe bad guys. Butin
fact, they're just busy guys. They
don't have the time to see the big-
ger picture. Which is inexcusable,
by the way, if you're in the seat of
power” To promote his Third World
debt relief cause, Jubilee 2000, the
rocker acknowledges his position of
power: “It's a hard sale. That's why
you need to get pop stars in a pho-
tograph with a pontiff before people
will pay it any attention”

However, Bono says that if he
told his audience how to vote, “They
would tell me, ‘Go fuck yourset.™
The “champagne socialist” as he
describes himself, thinks politicians
have the same “touring” schedule
as rock stars, which is how he met
President Clinton in 1992 at a Chi-
cago hotel. A political career is not
in his future, Bono admits. “l have a
kind of Tourette's syndrome, where
the very thing I'm not supposed to
say just forces its way out of my
gob”

Incidentally, Wyclef Jean gets a
nod from the magazine for helping
get kids off the streets, and Barbra
Streisand gets kudos for her work
in stopping global warming.

_ Family Ties

Christina Aguilera not only
graces the cover of Entertainment
Weekly, she is also featured in the
Star, which gushes over the teen
queen’s “heartbreaking reunion”
with her father, Jim, after 12 years.

Speaking of happy unions, a
now-contirmed-pregnant Madonna
is featured in the Globe, which says
the superstar Is planning on marry-
ing the father ot her baby, Guy
Ritchie, and will name the child af-
ter her gay pal Rupert Everett. Not
much more Is revealed in the Na-
tional Enquirer piece, although the
‘zine features a photo of Madonna,
Ritchie and toddler Lourdes wash-
ing a car.

‘Face Value

Vogue follows around cosmetic
firm MAC’s new Viva Glam spokes-
women, Lil’ Kim and Mary J. Blige,
during fashion week and gives the
resulting interview four full pages
with pics. “They picked us because
we're sincere; says Blige, explain-
ing why she and Lil' Kim were cho-
sen as Viva Glam's new faces. “We
live the truth. We walk the truth.”
Adds Lil' Kim, “Another reason they
chose us is because we're not just
fake industry friends. We're real
friends.”

get that there's a divine element in
music. 'm sick of gangster chic, the
whining shrewishness of female
artists, the punk irresponsibility of
white male rockers. It's just ick.
There's no greatness left in it ...
'm too good for that arena, frankly
... too original® — Joni Mitchell
sums up today’s music (Life).

“I knew when Chris from Kid 'N
Piay said to get rid of the braids that
it was time to change” — 'N Sync's
Chris Kirkpatrick gets to the root
of the problem (Time).

“Cause | don't want people to
think that I'm harping on his life.
Tryin’ to be him. Plus, the connec-
tion that | have with him ... Is... his
music is genius. But his life scares
me” — Vibe coverboy D’Angelo
explains his musical bond with the
late Marvin Gaye.

“{Jet Li is] shy, and I'm shy, so |
put in fake rotten teeth to break the
ice. He was so focused, he didnt
even crack a smile” — Aaliyah de-
scribes how she got into character
for her first movie role in Romeo
Must Die (US Weekly). ~

Celine Dion has cut her long hair
and is now sporting a pixie hairdo
that is dyed honey-blonde (People).

Music For The Masses

Time focuses on MP3 mania.
Some in the music industry are not
too pleased, like Ron Stone, who
manages Bonnie Raitt and Tracy
Chapman: “[MP3 trading site]
Napster is the greatest example of
aiding and abetting a theft that |
have ever seen. Ninety-nine percent
of their content is illegal” As for try-
ing to shut down the software, mu-
sic industry consultant Jim Griffin
says, “Every time a 42-year-old fig-
ures out how to lock something up,
a 14-year-old is going to figure out
a new program.

‘Busted!

“When those puppies start get-
ting frisky, you have to put blinders
on 'em.” “Was this taken at the SAG
awards?" — US Weekly's fashion
potice verbally ticket Mariah Carey’s
bust-revealing ensemble at the
American Music Awards.

“Like I'm really going to get
breast implants at 17" — Britney
Spears torpedoes the ongoing de-
bate (National Enquirer).

“ think everybody should have a
great Wonderbra. There's so many
ways to enhance them, everybody
does it — Christina Aguilera looks
atthe up side (Enfertainment Weeidy).

—Margo Ravel ’

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.

cyeerseace  MIUSIC & MOVIES

Hot new music-related
World Wide Web sites,
cool cyberchats and other
points of interest along the
information superhighway.

« Yeah. Whatever. Splender
takes time out to chat about life
on Monday (4/3) at 9pm ET/
6pm PT (www.hob.com).

» On Wednesday (4/5) ask
Third Eye Blind how many
people returned-their latest re-
lease, Biue, because the Eiffel
65 song with the same name
wasn't on it. The cyberparty
starts at 9pm ET/6pm PT (www.
sonicnet.com).

* Later Wednesday evening
chat with a dead guy. Billed as
“a new online chat experience
that takes you from the web into
the great beyond;” the Sonicnet
Seance’s first guest is famed
opera star Enrico Caruso. Ask
him about heavenly singing
contests with Frank Sinatra and
Louis Prima at 10pm ET/7pm
PT (www.sonicnet.com).

On The Web

* Take time out from baby—
sitting and log on to a Hanson
listening party tonight (3/31) at
9pm ET/6pm PT (www.sonicnet.
com).

« Enjoy a live performance
featuring Texan rock act
Sister Seven on Monday (4/
3) at 9pm ET/6pm PT (www.
amuznet.com).

CURRENT

» HERE ON EARTH (Columbia)

Single: JESSICA SIMPSON w/NICK LACHEY Where You ...
Other Featured Artists: SIXPENCE NONE THE RICHER, TORI AMOS,

TAL BACHMAN

» THE NEXT BIG THING (Maverick)
Single: MADONNA American Pie

Other Featured Artists: MOBY, GROOVE ARMADA, OLIVE

* ROMEO MUST DIE (BlackGround)
Singles: AALIYAH | Don't Wanna

AALIYAH Try Again

Other Featured Artists: DESTINY'S CHILD, GINUWINE

SCREAM 3 (Wind-up)
Singles: CREED What If

SYSTEM OF A DOWN Spiders
Other Featured Artists: POWERMAN 5000, INCUBUS, STATIC-X

» SNOW DAY (Geffen)

Single: HOKU Another Dumb Blonde
Other Featured Artists: JORDAN KNIGHT, SIXPENCE NONE THE

RICHER, SMASH MOUTH
3 STRIKES (Priority)

Single: EASTSIDAZ //SNOOP DOGG G'ed Up
Other Featured Artists: E-40, SILKK THE SHOCKER, TOTAL
+ WHATEVER IT TAKES (Hollywood)
Featured Artists: MELANIE C., BASEMENT JAXX, STEREOPHONICS

COMING

.

HIGH FIDELITY (Hollywood)

Featured Artists: ELVIS COSTELLO, STEREOLAB, BOB DYLAN

and other featured artists.

“Music & Movies” lists current and coming fitm soundtracks according to
box office standing, as well as singles appearing on R&R's format charts,

MUSIC DATEBOOK

NDAY_APRIL 10

1962/ Original Beatle Stu Sutclitfe
dies of cerebral paralysis.
1993/ Guns N’ Roses end their Sac-
ramento show early when
bassist Duft McKagan is
knocked unconscious by a
water bottle thrown from the

crowd.

1995/L L Cool J makes his TV de-
but, playing a football player
on NBC-TV's /n the House.

Born: Brian Setzer 1959

TUESDAY, APRIL 11

1980/ Barry White receives an hon-
orary degree in recording arts/
sciences from the UCLA
Faculty Club.

1981/Eddie Van Halen marries ac-
tress Valerie Bertinelli.

1997/ Anaconda, starring rapper lce
Cube, opens nationwide.

Born: Nigel Pulsford (Bush) 1966

WEDNESDAY APRIL 12

1954/ Bill Haley records “Rock Around
the Clock” with The Comets

1988/0ne day after Cher wins a
Best Actress Oscar, Sonny
Bono is elected Mayor of Palm
Springs, CA.

1990/ James Brown is released
from*a South Carolina jail on
work furlough after serving 15

wWWW . americanradiohistorv.com

months of a Six-year sentence
on various drug charges.
1993/ The Gratetul Dead sing the
nationat anthem at the San Fran-
cisco Giants' home opener.
| Born: the late Tiny Tim 1932

THURSDAY, APRIL 13

1971/The Rolling Stones reltease
“Brown Sugar.”

1979/ Five days into Van Halen's lat-
est tour, vocalist David Lee
Roth coliapses from exhaustion
onstage in Spokane, WA.

1995/ Queen Latifah is charged with
video piracy after some illegally
copied tapes turn up in a video
rental store she once owned in
Jersey City, NJ.

Born: Al Green 1946, Peabo Bryson
1951

FRIDAY, APRIL 14

| 1987/ Flestwood Mac release Tango
in the Night.
1989/ Tom Petty releases his first
| solo album, Full Moon Fever.
1992/ Natalie Cote and her husband,
| producer Andre Fisher, sepa-
rate.
1994/ Motley Crue bassist Nikki Sixx
and wife Brandi become parents
l to daughter Storm Brieann.
| Born: Ritchie Blackmors (Deep
| Purple, Rainbow) 1945, Barret
Martin (Screaming Trees) 1967

|
|

SATURDAY, APRIL 15

1982/ Billy Joe! breaks his left hand
in a motorcycle accident on
Long Island. He's hospitalized
for over a month.

1983/ Ex-Pretenders bassist Pete
Farndon dies of an overdose.

1992/ Queen donate $1.7 milliontoa
British AIDS charity.

1996/ The ashes of late Grateful Dead
leader Jerry Garcia are scat-
tered from San Francisco’s
Golden Gate Bridge.

Born: Samantha Fox 1966

SUNDAY, APRIL 16

1993/Paul McCartney headlines an
Earth Day benefit at the Holly-
wood Bowl. Other performers
include Kenny Loggins, Ringo
Starr, Steve Miller, k.d. lang
and Don Henley.

Don Henley — workin' Earth Day.

1995/B0ob Segerand wife Nita become

parents to daughter Samantha
Char.

Born: the late Dusty Springtield 1939,

Dave Pirner (Soul Asylum) 1964

— Frank Correia
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PLAYS

“WSYNC Bye Bys Bye
BLOODHOUND GANG The Bad Touch

RAGE AGANEST THE MACHINE Sieeo Now In The Fire

BUINK-182 Adam's Song
SLAQUE Bring it Al To Me
THIRD EYE BLIND Never Lat You Go
AALIYAH Try Again

SANTANA Mara, Mara

LEWNY KRAVITZ | Beiong To You
YA Best Of Me

MCUBUS Pardon Me

M2M Mirror Merror

LIT Miserable

P.0.0. Southtovn

V-2 Big Pimpin’

MADONNA

Amencan Pie
JENNIFER LOPEZ Feein’ So Good
RED HOT CHILI PEPPERS Otherside
HOKU Another Dumb Blonde

BACKSTREET BOYS Show Me The Meaning O1..

0"ANGELOUntitled (How Does !t Feei)
VERTICAL HORIZON Everything You Want
EVE Love Is Bling

OMX What's My Name?

JESSICA SIMPSON Where You Are
WHITNEY HOUSTOM | Learned From The Best
PINK There You Go

WSSY ELLIOTT Hot Boyz

WILL SMITH Freaicn’ It

JAY-2 Anything

MACY GRAY | Try

CREED What If

HILL Superstar
DABAAT That's What |'m Looking For
ARG ANTHONY You Sang To Me
SUCKCHERAY Check Your Heed
10TTIE Brackish
MOBY Natural Blues
NE INCH NAILS into The Voit
WARREN G Garne Do Wat
CHASSTINA AGUILERA Whiat A Girl Wants
JOE | Wanna Know

SYSTEM OF A DOWM Sugar'
TRAS Why Does it Amys Rain On Me?

Video piaykist for the week ending March 25.

VP/Programming

National Top 20

$1800 Thong Song

BONE THUGS-N-HARMONY Resurrection (Paper. Paper)

DESTINY'S CHILO Say My Name
MYA The Best Ot Me

TONI BRAXTON He Wasn't Man Enough
*N SYNC Bye Bye Bye

TRINA Da Baddest Chick

SOLE It Wasn't Me

LIMP BIZKIT Break Stutt

JESSICA SIMPSON Where You Are
HANSON This Time Around

RAGE AGAINST THE MACHINE Sieep Now In The Fire

BLOODHOUND GANG The Bad Touch
DESTINY'S CHILO Say My Name
BLINK 182 Adam’s Song

AALIYAH Try Again

ORAMA Left, Right, Left

BLACK ROB Whoa

SANTANA Maria, Maria

PINK There U Go

Video piaylist for the week ending March 26,

wis I “,_. "\‘-':":7‘ o
P R R i AR o= LH
TOP TEN SHOWS BOX OFFICE TOTALS
INSIDE TRACKS { March 20-28 Adute 18-34 MAR, 24-26
VERTICAL HORIZON Everytng You Want b
MACYGARY T H Title $ Weekend
y | Total Audience . 1 Academy Awerds | Distributor (S To Dete) |
: 2 ER | | 1 ErinBrockovich $18.54 |
XL 1 Academy Awards 3 Friends {1 1! Universal ($55.84) |
GACKSTREET DOYS Show Me The Mearing O.. | 2 CountdownToOscar2000 .- 4 Countdown To Oscar 2000 z a:m om0l (3521485(351) '
FOO RIGHTERS Leam To Fly Who F :
WACY GAAY 1 Try 8 ,,m,, .,"”, mr«: ,B', ,:, 5 Thus 3 Final Destination $7.21
PATHIOLL St oy ! 6 Daddio New Line (520.42)
SANTANA Nora 2 4 Ei 4 MissionTo Mars $5.72
Who Wants To Be A i ¢
NEW ] P Pbokuanibfei iy Wh | BuenaVista (549.22)
G00G00DOLLS Broacvay 1 Milkonaire (Thursday) Milionaire (Tusedey) | 5 HersOnEarth $4.51
RICKY MARTIN Prvcte Emotion 6 WhoWantsToBe A 8 Ally McBeal Fox* (84.51)
oy e o Millionaire (Friday) 9 Frasier 6 Whatever ItTakos $4.10
7 Friends 10 Thet 708 Sho Sony (54.10)
8 Frasier 7 American Beauty $4.02
LARGE 9 Daddio DreamWorks ($108.46)
u%&mcmwﬁm - 10 .Law & Order Source: Nietsen Media Research 6 x)éoog Skip (sz?bc:f;
o ) 9 The Cider House Rules $2.79
s The Vet 1= Miramax ($49.63)
ETHERIDG! :
mmm;mvw v OMI, 10 The Whole Nine Yards $2.00
X10 ROCK Only God Kniows Why ¢ NG NEXT WEEK wB ($54.10)
JENNIFER LOPEZ Feelin® So Good
ND DOUBT Ex-Grtirend —
- All figures in millions
o x2og Tube Tops s-o;z,s, weok in oiease
THIRD EYE BLIND Never Let You Down Eric Benet, Take Six, Luther irce: ACNieisen EDI
host Diana Ross and
MEDIUM e vt o COMING ATTRACTIONS:
w wmmmm Fox presents the two-hour NAACP This week's openers include
n.mmums“’“'m"’ Does itFoel) Image Awards (Thursday, 4/6, 8pm). High Fidelity, starring John
ELTON JOHM Someday Out Ot The Blue Cusack. Look sharp for a
.‘::"mg"‘””“ — ] cameo appearance by recording
STING Desert Rose _FWW— artist Bruce Springsteen. The
SUPERGAASS Pumping On Your Stereo i
= s i .0 Lisbert and The N film’s Hollywood 501{2(3:!383-(
Brothers perform on PBS' Sessions sports Stevie Wonder
STO at Wast 54th (check local listings for lieve (When | Fall in Love It Will
CUSTOM womdctame). Be Forever); Eivis Costelio &
WALIYNTry Agsin * Al Green, Show The Attractions’ “Shipbuilding”
PeCKMomdBoress Denid Lotlerman (CBS, check local ; ey
ERIC BENET When You Think Of Me Fztnps) Bob Dytan’s “Most of the Time,
BUAAY J. BLIGE Give Me You ' John Wesley Harding’s “fm
TON BRAXTON He Wasn't Men Encugh R
MELANIE C. Never Be The Same Again T Eafurday, 41 Kinks' “Everybody’s Gonna Be
e - ( Happy” and two cuts by The Vel-
DESTINY'S CHILD Say Ny Name * Trishe Yearwood performs on vet Underground: “Who Loves
JOE ) Wanna Know ASE's Live with » s
T R by Request, W i the S'u-n and “Oh Sweet
GERALD LEVERT M Too Damn Good m’"". mc'"w"mm Nuthin’” Co-star Jack Black
mnmromwu; (9pm ET/Bpm PT). contributes “Let's Get it On” to
ABSEE AN S2ve Me *Beck, Saturday Night Live the ST, which also includes
SRAAN MCKONGNT Stay Or LatRGo (NBC, 11:30pm). songs by Royal Trux (“Inside
SETHODS OF MAYHEN Now Skin Game"), Stereolab (‘Lo Boob
ROLLING SAND lusningsion Oscillator™), Smog (“Cold
$1800 Thong Sang T Sunday, 42
SR RFeak S Gl Blooded Oldm;h Beta
AITMEY SPEARS From The Botiom Of... : Band ("Dry , Sheila
S i .o_unmmewdm (Fallen for You"),
TRAYS Wy Doss 1t Abeays Rain On Me? m;‘s Behind the Music (VH1, '(-“"" e Yy ;)":nd"
Video airpiay trom April 3-9. | ! The Thirteenth Floor Elevators
] (“You're Gonna Miss Me").
! i | Also opening this week is The
Al show times are ET/PT unisss ciherwise noted; subtract one howr for CT. Road 10 El Dorado, an animated
2 milfisn bouschoids I Check listings for showings in the Mouniein time zone. All lstings sutyect © change. | l foature with voice-overs by Kevin
indy Mahmoud
wmawmz Programming ] Kiine and Kenneth Branagh. The
& Entertainment i — - e film's DreamWorks soundtrack
VIDEQ PLAYLIST contains new material by Efton
OA BAAT That's What ' Looking F i Py TR Raice, i
oamv'su:wsnwmw 3 an appearance by Randy
MARY J. BUGE Give M You Newman on “It’
GERALD LEVERT M. Too 0amn Good CONCERT PULSE A icy) P Tough Bo.8g
I‘J.:G:RTE%SI(’E”:FM — s God” and a score by Hans
= ut Ore Gross m"m
ved so"'NMAH°$i" Fon e — Roun-ding out this week’s
JAGGEQ EOGE He Can'tLove U 1 RICKY MARTIN $1.066.0 A this week'’ t 5
:ﬁﬁ;ﬁ‘mfx;:mw 2 BACKSTREET BOYS $1.011.0 R s rewiours openers is The Skulls, starring
3 CROSBY, STILLS, NASH & YOUNG $1,004.5 Joshua Jackson and Paul
4 ELTON JOHN $913.9 :
RAP CITY b e AR = Walker. Besides Randy Edel-
6 SHANIA TWAIN §745.8 BRUCE COCKBURN 7 man's score, the fim's Decca
BORE THUGS-N-HARMONY Resurrection (Paper, Paper) 7 NEIL DIAMOND $621.4 UVE soundtrack includes Lorna
ICE CUBE /KRAYZIE BONE Until We Rich >
BIG TYMERS GetYourRoil On : m‘;:::f“s’c‘s" {AONEY 5545323 EDWIN MCCAIN Vallings' “Taste” 3 Day
g&tl:): :('),:vvln'g" o 10 STING $346.8 "N SYNC W.heely'g"Something About a
NAS 1/GIRUWINE You Owe Me 11 RAGE AGAINST THE MACHINE  $289.1 SAMPLES Cieling,” Eman’s “Falling” and
?A‘vﬂz""n‘jm"‘:gfm"::‘:' chuLike 12 ZZTOPAYNYRD SKYNYRD $2883 BTK's “Rigamarole”
g 13 LIMP BIZKIT $266.6
- ::oteg} et T 14 ALAN JACKSON NI N e R e ~ Julie Gidlow
15 WIDESPREAD PANIC $207.9  344.7383; Cattornia (209) 271-7900.
Video playlist for the week ending April 2.
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Mike Gallagher’s Wonderful Life

O Syndicated talker is determined to earn his rung on the

tadder of success

small-town teenage boy from Ohio lies awake nights listening to Larry King on the radio
hidden beneath his pillow while telling himself, “Man, someday I'm going to do that!” Be-

fore reaching his 18th birthday that same kid gets his first big break on the local radio station,

goes on to marry and have a family and ultimately finds himself doing morning drive for no less
than ABC Radio in New York City. He decides to risk it all to follow his dream of hosting a
national radio show, succeeds at it and lives happily ever after.

Although this story
sounds more like the
screenplay for a Frank
Capra film, to syndicated
1alk host Mike Gallagher,
it plays more like real-life
home movies. "1 feel like
I've died and gone to
heaven this past year,” says
Gallagher of hosting his
nationally syndicated daily
talk show. which launched
just over a year ago. “And
there's not a day that goes by that I
don’t thank God this thing came
along. I try hard to never take it for
granted.”

Right Place, Right Time

Gallagher says he knew early in
life what he wanted to do. While
most kids bitten by the radio bug
typically want to be rock °n’ roll
DJs, Gallagher knew he wanted to
be a talk host right from the start.
“I'm embarrassed to say that the
radio personality who inspired me
to want to be a talk host the most is
a guy I now routinely trash on the
show for being an old guy with a

young trophy wife and kids
— Larry King,” says
Gallagher. “But I really ad-
mired him as a kid. To me
he was just doing great, en-
tertaining radio.”

As it turns out, it was a
fluke that Gallagher ended
up on the air at his home-
town radio station. “I was
in my senior ycar in high
school when | went on a
class tour of the local Talk
station, WAVI. They had an ad
hanging on their bulletin board say-
ing that they were looking for a
young tatk show host.

“I knew [ was young, which
meant | had at least half the re-
quirements for the job, so | knocked
on the PD's door. Believe it dr not,
a guy called in sick, and the PD
ended up putting me on the air that
night.”

After a few years on the radio
and then some local television work
in Dayton, Gallagher returned to
Talk radio in Greenville, SC. “I'd
never been south of the Ohio River
before | went there.” he says, “But |

Eersss arme=—21

“I'm someone who feels
comfortable going with
my own instincts and my
own gut feelings —
they've served me pretty
well for over 20 years in
this business.”

e e

‘packed up the U-Haul and ended up
having a great run there, first as an
air talent, then as Station Manager.
Next | headed up to WGY/Albany
to do afternoons, and from there |
went on 0 WABC/New York.”

New York Calling

The Midwest native was faring
pretty well doing afternoon drive in
upstate New York during the mid-
*90s. but he soon found himself on
the receiving end of a phone call

“Sometimes I look up to see if there’s a safe about
to be dropped on my head, like in a cartoon,
because I just can't believe how well things have
gone and how much fun this is.”

L R e ey

that he says he couldn’t refuse. “My
wife and | were on a cruise, and
one of my kids, who was at home
with the baby sitter, put through
one of those land-to-sea calls,” he
recalls. “When 1 asked him if he
had any idea that this call was cost-
ing me about 20 bucks a minute, he
said, *But, Dad, it's from WABC,
and 1 think it’s important.”™”

It was that call that would result
in Gallagher moving to N.Y.C. But
things weren't exactly smooth sail-
ing when he arrived in town. In
fact, Gallagher was thrown into the
hot seat almost as soon as he got
there. “It was a really tumultuous
period when | arrived at WABC,”
says Gallagher. *Bob Grant had
been fired in the middle of a lot of
controversy, and | was put into his
afternoon slot. I decided that the
best thing I could do was just put
my head down and-focus on doing
the kind of show that got me no-
ticed in the first place, After about
a month in afternoon drive, WABC
management decided to move me to
mornings.”

Soon after that move Gallagher
was paired with then-WABC after-
noon host Lionel, and the two co-
hosted the momning show — a first
for Gallagher, who up until then
had always been a solo act. “It was
a tough transition for me, not only
getting used to working with a part-
ner, but also because I'd never done

mormings before,” he admits.

“That show is a whole different
animal. It's as much about the me-
chanics and the formatics of the
show as it is about anything else. |
think the reason I ended up in that
position is because WABC manage-
ment not only liked my skills as a
talk host. but also knew they
wanted an experienced broadcaster
in there.

“Lionel is a really clever and tal-
ented guy. but he could not have
cared less about traffic reports or
time and temperature checks, and
that was the role |1 was asked to
take on. Hey. I have no regrets. and
I°'m truly grateful to everyone at
WABC for the opportunity they
gave me there, but ultimately I felt
that what [ ended up doing there
just wasn't me.”

Chasing The Dream

While Gallagher struggled to
gain a grip on mornings in the Big
Apple, an old friend wanted to tatk
with him about an idea they'd dis-
cussed a few years earlier. “John
Dame, whom I'd worked for in Al-
bany, had always wanted to syndi-
cate my show,” recalls Gallagher.
“In fact, we were in discussions
about doing it from Albany when |
got the original call from WABC.”

And while dreams can come
true, Gallagher knew very well the
radio syndication business’ “here
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today. gone tomorrow™ reputation.
Sure. the morning show at WABC
was still a work in progress. but it
was a pretty big gig from which to
simply walk away. "WABC was
very gracious and accommodating
when ! chose to leave to pursue the
syndication project.” he says. "But
John Dame had come to me with
my dream gig. After the Dame fam-
ily sold WGY. John and-1 hooked
up again and started talking about
the syndication thing. and this time
the timing was perfect for both of
us.

So what made the kid from Day-
ton believe he had what it took to
make it in national syndication? *{
think a lot of it had to do with
John's faith and confidence in me,”
says Gallagher. "He was confident
that we could succeed in syndica-
tion. And the idea of being able to
get back to doing the kind of show
that got me noticed by WABC in
the first place was very appealing to
me.

“I'm someone who feels comfort-
able going with my own instincts
and my own gut feelings — they ve
served me preity well for over 20
years in this business. And. of
course, the opportunity to own part
of the company and to have some
say about your own destiny ... well.
those kinds of opportunities don’t
just fall into your lap every day, so
| sure wasn’t going to walk away
from it.”

Mike’s Mission

Asked to describe the essence or
mission of his show. Gallagher is
quick to respond. *'] think we rep-
resent a new era of Talk radio,
We're leaving the angry white guy
routine behind. And while I tend to
be conservative in my opinions and
beliefs. we cover a lot of different
issues on the show, and 1 don’t
think my positions are predictable.

“We talk about lifestyles issues.
racial issues — any number of hot-
button topics that don’t necessarily

have anything to do with politics. 1
think stations are looking for some-
one who can talk about things like
being a husband or a dad. and that's
what 1 can do. On any given show.
for example. we might go from guns
and Bill Clinton to what it’s like to
get bumped from an oversold air-
line flight.”

Would he consider any topics ta-
boo on his show? "My biggest rule
is there should be no rules.” he
says. “The only thing I won't do is
go “blue.” Some of the so-called
shock jocks or the real trash-talk
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“I think we represent a
new era of Talk radio.
We're leaving the angry
white guy routine
behind.”

——

stuff | hear now and then just makes
me cringe. To me, doing a lot of
T&A and being as gross and offen-
sive as you can be is an easy for-
mula. For some. that might be OK.
but it's definitely not me. And
while we target and talk to adults
on our show, [ don’t think I'd ever
say anything on the radio that I'd be
embarrassed to have my 16-year-old
son hear.”

Gallagher says he’s confident
that he has done well for most of
the show’s affiliates to date. But.
like any host who plays on the na-
tional stage, criticism comes with
the territory. So what have some of
his critics said in the last year?
“*Most of the criticism I hear is re-
lated to my style. and it’s the same
old swiff I' ve heard for 20 years.” he
says. “I'm too rude, 1 don’t let

News/Talk

people talk. I'm too bombastic or
too obnoxious.

“The fact is, I do get really emo-
tional. I always try to be entertain-
ing, but | also realize that some-
times somebody’'s feelings are go-
ing to get hurt. As for what we talk
about on the show, frankly, [ don’t
really get a lot of criticism about
our content or topic sclection.”

A Whole New World

When Gallagher and Dame first
launched their network in late
1998. skeptics expressed doubts
about the ability of the fledgling
enterprise to survive in the current
broadcast business environment.
But just over a year into the launch,
Dame-Gallagher Networks has
cleared nearly 130 affiliates for
Gallagher's daily 9am-noon ET
show. And they've managed to do
it in an environment of rapid con-
solidation between radio compa-
nies and networks.

But Gallagher admits it hasn't

been easy. “There’s a really inter-
esting new world out there in the
radio s