
NEWSSTAND PRICE $6.50 

Beenie's The Add Man This Week 
Beenie Man grabs Most Added honors this week at 

CHR /Rhythmic and Urban, and he comes in a close 

second at CHR /Pop. 

He did the trick with 

"Feel It Boy" - and 

with the help of Janet, 

who's featured on the 

Virgin release. The 

song racks up 123 

adds across all three 

formats this week. 

f eel it Y d 
bEENIE MAN o. jANE T 
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People Meter On The Hot Seat 
Radio consultants got a detailed briefing of Arbitron's 
Portable People Meter last week. Included were 

breakouts of station ratings from the Philadelphia test 

market. Needless to say, the results raised some 

eyebrows. Details on Page 1. 
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Already Exploding at Rhythm Radio... 
Already m -0 at R &R RHYTHMIC CHART!!! r; 

Debut at #26 in Rhythm Tap 40 Monitor!!! - 

. 

multi- platinum, Grammy award 
winner, Monica returns with 
an undeniable smash hit 

[produced by 2odney Merl -sins) 
From her debut 2ecords 
album that you'll neuer forget! 

Coming this September! 

Blasting onto MAINSTREAM TOP 40!! 

Most Added This Week... 
KHKS WKQI WKTU WFLZ WKST 

WKSE WKSS WEZB KSLZ WFKS 

WPXY WFHN KKSS WDJX KBFM 

WYCR KJYO WYOY WJBQ KZMG 

WFLY WKKF KHTT WDKF WHZZ... 

www.monica.com www.jrecords.com 
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management marketing sales 

At many radio stations, automobiles are 

the reigning advertising category. Certain 
formats, such as Sports, Urban AC, Gospel 
and those in the Spanish -language arena, 
index very high among potential auto 
buyers. It so happens that July and August 
are prime buying months for both 
domestic and imported cars, and dealers 
will soon be looking to clear out their 
current model cars in preparation for the 
2003 models. So now's the time to bone 
up on the category. Turn to our 
Management, Marketing & Sales section 
and read up on everything you need to 
know about new cars! 

Pages 8 -10 

KEITH EUBANKS REMEMBERED 
The ubiquitous voice of Alternative radio 
was silenced last week. Keith Eubanks left 
behind a great professional legacy - at 

one time he was the imaging voice on 

three out of every four Alternative stations 
in the country - but he also left a 

personal legacy that deeply touched just 
about every radio and record professional 
he came into contact with. Jim Kerr 
captures some of those memories in his 

column this week. 

Page 74 

IN THE NEWS 

Viacom stock suffers after 
analyst report 

Jonathan Adelstein officially 
nominated to FCC 

Jerry McKenna named 
PD for WQSX/Boston 

Page 3 

THIS WEEK 
CHR/POP 

AVRIL LAVIGNE Complicated (Arista) 

CHR/RHYTHMIC 
NELLY Hot In Herre (Fo' Reel/Universal) 

URBAN 

NELLY Hot In Herre (Fo' Reel/Universal) 

URBAN AC 

JOE What If A Woman (Jive) 

COUNTRY 

TOBY KEITH Courtesy Of The Red... (Dream Works) 

AC 

CELINE DION A New Day Has Come (Epic) 

NOT AC 

SHERYL CROW Soak Up The Sun (A &M/lnterscope) 

SMOOTH JAZZ 

BONEY JAMES RPM (Warner Bros.) 

ROCK 

KROEGER & SCOTT Hero (Roadrur ner/Columbia IDJMG) 

ACTIVE ROCK 

PUDDLE OF MUDD Drift ... (Flawless/Geifenhlnterscope) 

ALTERNATIVE 
RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

TRIPLE A 
DAVE MATTHEWS BAND Where Are You Going (RCA) 

THE INDUSTRY'S NEWSPAPER 
'are cords 

PPM Gets Hearing In Front 
Of Consultant Community 

Some Philly stations see steep declines with 

People Meter; no word yet on rate increases 

By RON RItDWGUFs 
R&R FDITORN-CHIEF 
mnr@ rcrdirxrndrecnrd.s.com 

COLUMBIA, MD - Arb- 
itron took to the consultant 
community last week in its ef- 
forts to drum up support for 

Countdown 

price increases when the PPM 
is implemented - is not be- 
ing coy about pricing, it just 
doesn't know what its own fi- 
nancial exposure is at this 
point. 
. The escalating ten- 

' sion between the group 
owners and Arbitron is 

also a result of notice- To The , 

People Mete able differences be- 

rtween PPM -generated 
results and diary re- 

turns in morning drive. The 
owners are wondering aloud 
if any price increases will 
make up for audience losses 
in radio's most important 
daypart. 

About 100 prominent re- 
search and programming con- 
sultants attended the meeting 
at Arbitron headquarters last 
week for an all -day seminar 
titled "How Radio Will Be 
Measured With the PPM." 

Of greatest concern among 
the attendees were the results. 

It's been often reported that 
cume figures have skyrock- 
eted and time spent listening 

PPM /See Page 10 

the Portable People Meter. 
The company offered a de- 
tailed briefing on how respon- 
dents are recruited and used 
in sample panels and how re- 
sults from the Philadelphia 
test differ from a comparable 
diary survey. It also warned 
that the PPM will be derailed 
if Nielsen Media Research 
does not come on board as a 

partner. 
Arbitron President /U.S. 

Media Services Owen Charle- 
bois emphasized that his com- 
pany - which has drawn the 
wrath of many radio group 
executives for not being 
upfront about the extent of 

Haley Tapped To 

Head Promotion 
At WB/Nashville 
131 Los. HEi IoN 
R&R COUNTRY EDITOR 
Ihelmn @ radinandrecords.com 

Former MCA/Nashville Sr. VP/ 
Promotion David Haley has 

been named head 
of Warner Bros./ 
Nashville' 
promotion de- 
partment. He suc- 
ceeds Jack Purcell, 
a I7 -year WB/ 
Nashville veteran 
who has left the 
label. 

WB/Nashville 
CEO/President Jim Ed Norman 
told R &R. "It is a privilege and 

HALEY/See Page 13 

Haley 
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Gotham Turns Up The `Power' 
B) Aiw.t J:NCOBSON 
R&R RADIO EDITOR 
ajacabson @mdiavrdrecnrds.ccm 

As the weather heats up in 
New York, so does the city's hip - 
hop battle between Clear Chan- 
nel and Emmis. 

Clear Channel's recently 
launched Urban WWPR (Power 
105.1) soared 2.8 -4.2 in the 
market's spring 2002 Arbitrons, 
landing in a tie for third I2+ with 
CHR/Pop sister WHTZ. 

Power's move sent Emmis' 
CHR/Rhythmic WQHT down 
6.1 -4.3, but 'QHT still maintained 
second place as Clear Channel's 
AC WLTW remained at No. I 

with a 6.3 -6.4 trend. WWPR's de- 

but also affected Inner City's Urban 

WBLS, which dipped 4.2-3.6 and 

finished in a tie for eighth. 
In nearby Nassau -Suffolk, in- 

formation stations dominated. 
While Clear Channel's AC 
WALK remained on top with a 

5.4 -4.7 move, Infinity's News 
WCBS -AM (also the new Yan- 
kees flagship), ABC's Talk 
WABC and Infinity's Sports and 
Mets flagship WFAN rounded out 
the top four. WABC also scored 
impressive results in Westchester. 
where it ranked No. I. 

In Riverside, meanwhile, a 

Frog is being perturbed by a 

Toad. Infinity -owned Country 
KFRG (K- Frog)'s market lead 

RATINGS/See Page 27 

New York 
Station ¡Format) WI '02 Sp '02 

Nassau- Suffolk 
Station ¡Format) rii '02 Sp '02 

WLTW -FM (AC) 6.3 6.4 WALK -FM (AC) 5.4 4.7 

WOHT -FM (CHR/Rhy) 6.1 4.3 WCBS -AM (News) 3.7 4.6 

WHIZ -FM ( CHR/Pop) 4.1 4.2 WABC -AM (Talk) 3.0 4.4 

WWPR -FM (Urban) 2.8 4.2 WBAB/WHFM (Rock) 3.9 4.4 

WCBS -FM (Oldies) 4.5 4.1 WFAN -AM (Sports) 3.4 4.4 

WSKO -FM (Tropical) 4.3 4.1 WCBS -FM (Oldies) 3.8 4.3 

WINS -AM (News) 4.0 3.7 WBLI -FM (CHR/Pop) 5.5 4.1 

WABC -AM (Talk) 3.6 3.6 WXRK -FM (Alt.) 4.0 4.0 

WBLS -FM (Urban) 4.2 3.6 WLTW -FM (AC) 3.8 3.6 

WRKS -FM (Urban AC) 3.4 3.6 WHIZ -FM (CHR/Pop) 3.6 3.5 

COMPLETE RESULTS FROM THESE MAJOR MARKETS: PAGE 27 

ALL MARKETS, ALL THE TIME: www.radloandrecords.com 

Schuon Now Infinity Pres. /Programming 
Bebel takes over as pressplay President/CEO 

Andy Schuon has re- 

turned to Viacom, taking 
the President /Program- 
ming post for Infinity 
Radio. Schuon, a former 
PD of Infinity's Alterna- 
tive KROQ/Los Angeles 
and Exec. VP/Program- 
ming for Viacom's VHI 
and MTV, was most re- 
cently President/CEO of 
online music subscription 
service pressplay. 

In his new position, Schuon 
will concentrate on programming 

Sch 

Automobile Pictured Not Actual Size 
Hollywood Records borrowed an idea from Roald Dahl's book Charlie 
and the Chocolate Factory in order to promote BBMak's new single, 
Out of My Heart (Into My Hands)." Instead of giving out Golden 

Tickets, the label slipped the sound of a car horn onto 50 copies of 
the promotional single it sent to PDs across the country. Those who 
received the qualifying CDs - and reported to Hollywood that they 
heard the horn - were entered into a drawing fora new Mini Coo- 
per car, which was won by WSTW/Wilmington, DE PD John Wil- 
son. Seen here celebrating the promotion are (l -r) Hollywood Sr. 
VP /Promotion Justin Fontaine; BBMak members Christian Bums, 
Mark Barry and Ste McNally; and Hollywood VP/Pop Promotion Scot 
Finck. 

uon 

opportunities for Infin- 
ity's group of 183 radio 
stations and work with 
stations on the local level 
on developmental strate- 
gies. He reports to Infin- 
ity Broadcasting Chair- 
man /CEO John Sykes. 
with whom he worked at 
VHI. 

"We are very pleased 
that Andy is back home 

at Infinity." Sykes said. "He is 

an incredibly creative thinker 
SCHUON /See Page 13 

Caparro Appointed 

CEO Of WEA Inc. 
Longtime record industry ex- 

ecutive Jim Caparro has been 

appointed CEO of WEA Inc., 
Warner Music 
Group's manu- 
facturing, pack- 
aging and distri- 
bution operation. 
Caparro will also 
serve as Chair- 
man of WMG's 
Global Media 
Manufacturing 
and Distribution Caparro 

Committee, and he'll oversee 
Warner Strategic Marketing, 
which consists of Rhino Enter- 
tainment, Warner Special Products, 
Warner Commercial Marketing 
and the Alternative Distribution 

CAPARRO/See Page 27 

Spring Arbitron results are rolling. Same -day results from www.radioandrecords.com 
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CAPRICORN 
[A BRAND NEW NAME] 

THE FIRST SONG 
FROM THE SELF-TITLE` 
DEBUT ALBUM 

Early Alt. adds@ 
WXDX KTCL KWOD 
KTEG WJBX and more! 
Top 5 phones @ WNFZ!!! 
Early Active adds @ 

KUPD WQBK KAZR 
KHTQ WZOR and more! 
Top 10 phones @ WCPR! 
"We went a little early on 'Capricorn'. This 
might turn out to be quite a big hit!! The guitar 
and drums remind me of Sevendust with a 
killer hook! Keep your eye on this track!!" 
-Larry McFeelie, MD, KUPD /Phoenix 

PRODUCED BY BOB EZRIN 
WITH BRIAN VIRTUE AND 30 SECONDS TO MASS 

MANAGEMENT: ARTHUR SPIVAK/SPIVAK SOBOL ENTERTAINMEN- 

W W W.IMMORTALRECORDS.COM 
WWW.THIRTYSECONDSTOMARS.COM 
WWW.VIRGINRECORDS.COM 

1m IMPACTING 7/22 
'" On tour with INCUBUS this fall 
2002 1,1,1,3141,1 LLO. 

www.americanradiohistory.com
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Adelstein Gets 
Nomination For 

Vacant FCC Seat 
BI Jur.14n:Ru 
R &R W:\SIIINGI ON BURIAL, 

jhoward@radinandrecords.com 

Saying he believes the telecommuni- 
cations industry is in a state of crisis, 

FCC nominee Jonathan Adelstein 
told a Senate panel 

Tuesday that the 
public has lost 
confidence in the 
sector due to the 
accounting scan- 
dals that have 
wracked compa- 
nies like World - 
Corn and Enron. 
If he is confirmed 
by the Senate for 

a commission seat, Adelstein vowed 
to help "implement a sensible, bi 
partisan approach" to maintaining 
what he called America's leader- 
ship in communications. 

The legislative aide to Sen. Tom 
Daschle has for months been Pres- 
ident Bush's intended nominee to 
fill the vacant commissioner's seat, 

but his nomination was delayed 
due to wrangling between the 
White House and Sens. Daschle, 
Trent Lott and John McCain over 
administration nominees. Those 
parties reached an agreement on 
July 10, prompting the committee 
to schedule the long- delayed hear- 
ing on Adelstein's nomination to 
the FCC. 

Adelstein 

ADELSTEIN/See Page 12 

McKenna Moves To 

'QSX/Boston As PD 

Jerry McKenna has been 
named PD of Entercom's Rythmic 

AC WQSX (Star 
93.7) /Boston. 
McKenna joins 
Star from the PD 
post at W W KX 
(Hot I06)/Provi- 
dence and suc- 
ceeds Jeff Scott, 
who recently ex- 
ited 

"Jerry is an ex- 
tremely bright 

and talented person," Entercom VP/ 
Programming Pat Paxton told 
R &R. "He's achieved great success 

on the radio and record sides of the 
industry. I look forward to his shar- 
ing his perspectives and applying 
his abilities." 

Julie Kahn, VP /GM of Entercom/ 
Boston's FM Group, commented, 
"We are extremely excited to wel- 
come Jerry back to Boston. Jerry's 
knowledge of the market and the 
Star 93.7 format and his broad ex- 
perience in the music industry make 

McKENNA/See Page 27 

McKenna 

Oldies And Goodies 

Infinity's Oldies WCBS -FM /New York recently celebrated its 30th an- 
niversary with a daylong broadcast from the New York branch of the 
Museum of Television & Radio. The festivities included guest appear- 
ances by Ronnie Spector and Lou Christie and a call -in by station 
alumnus Ron Lundy. Pictured here during the broadcast are (l -r) PD 
Joe McCoy, who has programmed WCBS for 20 years, and air per- 
sonality "Cousin Brucie" Morrow. 

Analyst: Viacom Selloff `Unwarranted' 
Wall Street report sends shares down 12% 

By Mo1J.ui ZIHGLIat 
R&R WASHINGTON HURIAU 
mziegler@radioandrecords.com 

A recent analyst's report that cast 
doubt on the strength of Infinity 
sent Viacom stock tum- 
bling last week to a nine - 
month low. But another an- 
alyst - and Viacom's 
Chairman/CEO - came to 
the rescue and helped the 
company fight back. 

Noting that "a recovery in 
Viacom's radio business 
could take longer than Wall 
Street currently expects," 
J.P. Morgan Securities an- 
alyst Spencer Wang on July 
IO initiated coverage on the issue 
with a long -term "buy" rating but 
pointed out that QI cash flow for 
the Infinity division would have 
dropped 22% compared to the same 
quarter in 2001 if Westwood One 
hadn't had increases in revenue and 

expense reimbursements. Wang's 
report sent Viacom stock down 
I 2% that day, to $35.79. 

But on July 11 Banc of America 
Securities analyst Timothy Wallace 
called concerns over Infinity - and 
the previous day's massive selloff 
of Viacom stock due to Wang's 
forecast - unwarranted. "Fears that 
the division's underlying cash flow 
declined by over 20% are unrealis- 
tic, in our opinion," Wallace said. 

He noted that, minus the impact 
of the Westwood One payments, 
Infinity's cash flow declined 12%. 
And while he said that decline is 
"meaningful," Wallace predicted 
that results in Q2 and beyond will 
show improvement. He also esti- 
mated that Infinity's Q 1 2002 radio 
revenues reached $439.6 million, 
only 1% less than the QI 2001 
result. 

R 

Wallace also believes that funda- 
mentals are improving throughout the 

company and expects that the strength 

of large -market radio - reflected 
by accelerating national industry 

revenues - will "directly 
impact" Infinity in Q2. 
"We believe the market 

overreacted [on July 10] 
and has thus offered inves- 
tors a compelling opportu- 
nity to buy the company's 
shares," Wallace said. Via- 
corn stock rose to $37.25 
after Wallace's report was 
released. 

Meanwhile, Viacom Chair- 
man /CEO Sumner Red- 

stone used a public forum to assure 
investors that his company is on the 

right track. In a July 12 interview 
with the New York Post, Redstone 
said that the company will be only 
minimally affected in the long run 
should President /COO Mel Kar- 
mazin depart when his contract ex- 
pires in late 2003. 

"I'm not for a moment suggesting 
that he's going to go," Redstone 
said. "But we have a wonderful 
management team. This company is 

not about one person. Even Mel 
says this to everyone." 

Redstone explained that when Via- 
com obtained CBS, Redstone and 
the board created a multiyear con- 
tract for Karmazin that gave him 
operational control over the compa- 
ny and the ability to take over 
should Redstone be deposed or step 
down. But Redstone said that it was 
only a short-term provision and part 
of the deal to get CBS. "It was a 

sacrifice," he said. "I think both of 
us realized that the arrangement was 
for a limited period of time." 

Red 

VIACOM/See Page 12 
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KRNB/Dallas Welcomes Weaver As 0M 
Veteran programmer Sam 

Weaver has been named OM of 
Service Broadcasting's 
Urban AC KRNB/Dallas. 
Weaver comes to Dallas 
after a decade as PD of 
Carter's Urban KPRS/ 
Kansas City, a station that 
consistently ranks in the 
top three with persons 
12 +, 18 -34 and 25 -54. 
"I feel good about the po- 

sition I left KPRS in," 
Weaver told R &R. "There 
are some good people 
there, but this opportunity just pre- 
sented itself. I have some friends 

here on the inside, and it seemed 
like a really good situation." 

When asked about his im- 
mediate game plan, Weav- 
er said, "I plan to learn the 
turf. My first order of busi- 
ness is to get to know the 
people, both inside and 
outside the station. This is 
like being traded from one 
sports team to another. It 
takes time to learn a new 
system, to figure out the 
chemistry and see how 
things work. The X's and 

Wea ver 

WEAVER/See Page 13 

BusinessTalkRadio Makes Metter Pres./CEO 
Michael Metter has been named 

President/CEO of Chicago -based 
BusinessTalkRadio Network. The 
former owner of Metter Broadcast- 
ing -a chain of Northeastern ra- 
dio stations that he sold in 1988 - 
assumes the position that was most 
recently held by Chet Tart, who left 
BTR earlier this year to return to 

station ownership in Florida. 
During his 20-year career on Wall 

Street, Metter worked as a banker, 
broker and investor who financed, 
negotiated, managed and under- 
wrote more than $200 million for 
start-up companies in the small -cap 

METTER/See Page 27 
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Entercom's Battle For KWOD Drags On BUSINESS BRIEFS 
BY ADAM JACOBSON 
R&k RADIO EDITOR 
ajacobson@ radioandrecord.r.com 

Entercom Communications and Royce International have 
been battling for control of Alternative KWOD /Sacramento for 
more than six years, and on July 11 the FCC dismissed a sale appli- 
cation that would have ended Entercom's struggle to conclude its 
purchase of the station from Royce. The FCC decision is not a 
denial of the sale, but Entercom will have to once again apply to the 
commission to approve the transfer of control of KWOD. 

Entercom and Royce signed a four - 
page letter of intent for the $25 mil- 
lion sale of the station in February 
1996, but Royce later backed away 
from the letter and soon after claimed 
that. because it was only a letter of in- 
tent, the agreement was not enforce- 
able. A California Superior Court dis- 
agreed, however, and ruled that the 
letter constituted a binding sales con- 
tract. 

In fall 2001 Royce filed for bank- 
ruptcy, a move Entercom claims was 
simply a tactic to block the sale of 
KWOD. A federal court threw out the 
bankruptcy claim earlier this year, and 
on June 12 the sale application for 
KWOD and the original letter of in- 
tent were filed with the FCC. As R &R 
reported, at that time Royce President 
Ed Stolz claimed the application had 

"The FCC has 

dismissed the false and 

spurious assignment 

application." 

Ed Stolz 

been sent to the commission without 
his company's knowledge and said 
it should not have been submitted. 
Apparently, the FCC agreed, giving 
Stolz a small victory. 

"The FCC has dismissed the false 
and spurious assignment application 
that was concocted by Entercom 

without our consent," Stolz told R &R. 
In fact, he said this was the third time 
that Enterccm has filed - and the 
FCC has dismissed - an assignment 
application related to KWOD. 

Entercom General Counsel Jack 
Donlevie called the FCC's decision "a 
temporary situation" and explained, 
"If one party says it doesn't want to 
go through with a deal, the FCC will 
dismiss the application. It doesn't care 
why." 

Matters were further complicated 
on July 12, when an appellate court 
judge ruled that the court cannot set a 

bond amount for Royce to pay if it 
wishes to continue with its appeal of 
the lower -court decree that it sell 
KWOD to Entercom. Donlevie told 
R &R that an evidentiary hearing in 
which both parties will present their 
cases is needed before a bond amount 
can be set. Entercom and Royce will 
confer to set a hearing date that fits 
the court's calendar. While he noted 
that Royce has every right to appeal, 
Donlevie said the appeal won't affect 
the outcome of the matter. "This is all 
procedural," he said. 
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Radio Groups, NAB Appeal Webcast Royalties 
n Monday Clear Channel Communications. Emmis Communica- 
tions. Entercom Communications, Bonneville Communications, 

Susquehanna Radio and Cox Radio joined the NAB in appealing last 
year's U.S. District Court ruling that they're not exempt from paying musi- 
cians and copyright holders performance royalties for AM and FM broad- 
casts streamed over the Internet. The appeal, filed with the U.S. Third 
Circuit Court in Philadelphia, says the District Court was wrong to uphold 
an earlier Copyright Office rulemaking saying that AM and FM web simul- 
casts are not "nonsubscription broadcast transmissions, which would be 
exempt from the performance royalties required under the Digital Millen- 
nium Copyright Act. The DMCA was passed in 1998, and the court fight 
over this issue dates back to March 2000, when the RIAA petitioned the 
Copyright Office for the original rulemaking. 

Live365 Asks Members To Pay Share Of Royalties 
enormously popular Internet -only webcaster Live365 is asking the music 

fans and hobbyists who program its channels to pay $5 a month, 
beginning next month, to help pay its webcast -royalties bill. Every stream, 
whether music or Talk, will be charged the fee, which the webcaster says 
will be applied to administrative and legal costs, as well as to royalties. If 
all 40,000 or so Live365 members pay up, about $200,000 a month will 
be coming in to help offset the bills. The perennial webcast- ratings leader 
typically streams about 8 million hours of programming a month, most of 
it music, so it could potentially owe hundreds of thousands of dollars in 

monthly royalties - in addition to retroactive payments going back to its 
launch in July 1999. Members have until Aug. 1 to decide whether to pay 
or lose their stations. 

Three Broadcast Streams Move Into Arbitron Top 25 
ea -Comm Media's WFXZ/Wilmington, DE just joined the Arbitron 
Webcast Ratings, and the Classic Rocker makes a strong debut, 

taking the No. 12 spot with 233,500 hours of listening in June. Two other 
broadcast streams, both Alternatives, move into the top 25 for the first 
time: Clear Channel's WWDC- FM/Washington, which takes the No. 23 
slot with 136,400 hours, and Balogh Broadcasting's WOXY /Cincinnati, in 

25th place with 123,700 hours. Leading the channel ratings for the 10th 

Continued on Page 13 

R &R Stock Index 
This weighted index consists of all publicly traded companies that de- 

rive more than 5% of gross earnings from radio advertising. 
Change Since 

7/12/01 7/3/02 7/12102 7/12/01 713102 -7/12/02 

R &R Index 269.83 185.28 186.17 -31% +0.5% 

Dow Industrials 10,498.99 9054.97 8801.53 16% -2.8% 

S&P500 1208.14 953.99 927.37 -23% -2.8% 

FCC Sets More Hearings For 
Clear Channel Deals 

Company faces new opposition to Ackerley acquisition 
BY MI 5.1.111 LII.GI.I.R 
R &R WASHINGTON BUREAU 
mziegler@ rronline.cmn 

The FCC followed up on its March announcement that it would 
hold a hearing on Clear Channel Communications' long -pend- 
ing acquisition of Air Virginia's WUMX/Charlottesville, VA by 
designating for hearings Clear Channel's acquisitions of seven 
stations in three deals. In question are Clear Channel's purchases 
of KLFX/Killeen, TX; WNIO -AM, WAKZ -FM, WICT -FM & 
WNCD- FM/Youngstown, OH; and WS KW-AM & WHQO -FM/ 
Augusta, ME. The commission has not held a hearing on a pro- 
posed sale since 1969. 

In Killeen, Clear Channel already the deal would allow it to compete 
owns two stations and Cumulus holds more effectively with Cumulus' strong 
another five. The proposed deal for market presence. 
KLFX would give the two broadcast- In Augusta, the proposed sale would 
ers control of 98% of Killeen's ad rev- give Clear Channel and Citadel a corn- 
enues and 100% of listening share. bind 99.5% of ad revenues. Between 

In Youngstown, Clear Channel them, the two would own 14 of the 15 

owns three stations and Cumulus owns commercial stations in the market. 
eight. The proposed purchase would "This market structure," the FCC said 
eive the two control of 95.3% of mar- of the Augusta case, "increases the risk 
ket revenue. The FCC has already re- of coordinated behavior leading to 
jetted Clear Channel's argument that FCC/See Page 13 
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The Only Static You'll Get 
Is From The Caller On Line 1 

You may get a lot of noise from an opinionated caller, but 

your show sounds crystal clear to the radio audience. That 

is if you have a Gentner Broadcast Telephone System 

from Harris. 

Although the system's console looks like an ordinary 

telephone your talk show host will see the difference 

immediately. Not only is the 

sound incredibly clean and Gerstner._ 
crisp, the system includes 

two built -in digital 

hybrids so you can 

conference up to four 

on -air callers 

simultaneously. And each 

one will be heard loud 

and clear. Even Mr. 

Cranky on line 1. 

Which brings us to another important point. 

Gentner Broadcast Telephone Systems have 

multi- colored line indicators so your host knows who's . 

on the air, who's on hold, who is talking to the producer 

and who has been screened. Plus, the host can screen calls 

off the air while other callers are on the air. So if the guy 

on line 1 isn't a good fit for today's show - he's history. 

There's much more to know, of course, including Gentner's 

6 or 12 telephone line capabilities, available software to 

customize a system to your specific requirements, and 

network solutions that let you connect multiple studios. 

To learn all that a Gentner Broadcast Telephone System can 

do for your operation, contact your local Harris representative. 

www.broadcast.harris.com 

SERVICE 

SYSTEMS 

AUTOMATION 

TRANSMISSION 

HAWR/S 
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DEAL OF THE WEEK 

KRCY- FM/Dolan Springs, AZ 
(Las Vegas, NV) 
$12.43 million Stations Traded This Year: 450 

(Last Year 1.046) 

2002 DEALS TO DATE 
Dollars to Date: $4,496,929,885 

(Last Year. $3.869.025.728) 

Dollars This Quarter: $77,088,500 
(last Year $242, 094.925) 

Stations Traded This Quarter: 26 
(Last Year. 136) 

Entravision Doubles Up In Las Vegas 
Acquires AZ- licensed class C in $12.4 million deal; Wilks adds in Big Easy 

Arizona 

KRCY- FM/Dolan Springs 
(Las Vegas, NV) 
PRICE: S12.43 million 
TERMS: Asset sale for cash. A sum 
of S725,000 will be placed in escrow. 
Of that amount. 5425.000 will be used 
to move the station's transmitter from 
Bullhead City. AZ to Dolan Springs, 
AZ. A sum of S300.000 will represent 
the earnest money deposit. Entra- 
vision will then make two payments 
of $6 million: the first one is less the 
earnest money deposit. At the same 
time. Spectrum Scan has petitioned 
the FCC for a facility move of KRCY 
to Moapa Valley. NV. 

BUYER: Entravision Communica- 
tions Co. LLC. headed by Chairman/ 
CEO Walter Ulloa. Phone: 310 -447- 
3870. It owns 53 other stations, in- 

cluding KRRN -FM /Las Vegas. 
SELLER: Spectrum Scan LLC. 
headed by Rodco Inc. President Rod- 
ney Burbridge. Phone: 502 -245- 
6623 
FREQUENCY: 105.9 MHz 
POWER: 100kw at 1,775 feet 
FORMAT: Oldies 
COMMENT: This deal originally ap- 
peared in the July 12 issue of R &R 
with a price of $6 million. 

TRANSACTIONS AT A GLANCE 
All transaction information provided by 

BIA's MEDIA Access Pro. Chantilly, VA. 

Cortaro /One Mart Station Swap S130.000 plus facility assets 

WCGO -AM /Chicago Heights (Chicago), IL S750,000 

WYLA -FM /Lacombe and WXXM -FM /Reserve 

(New Orleans), LA S3 95 million 

WJOR- FM /St. Joseph, TN (Florence, AL) S1.48 million 

KXGJ -FM /Bay City and KIOX -FM /El Campo (Victoria) 

$3.15 million 

KORQ- FM/Winters (Abilene), TX S675,000 

TERMS: One Mart is swapping 
KCKY -AM to Cortaro Broadcasting for 

KEVT -AM /Cortaro, AZ. One Mart will 
also receive $130.000 from Cortaro 
related to the exchange of facilities. 
BUYER: Cortaro Broadcasting 
Corp.. headed by President Moises 
Herrerra Jr. Phone: 520- 889 -8904. 
It owns no other stations. 
SELLER: One Mart Inc., headed by 
President Armando Zamora. Phone: 
602 -882 -9129 

Cortaro is receiving the following 
station: 

KCKY -AM /Coolidge 
(Phoenix) 
FREQUENCY: 1150 kHz 
POWER: 5kw day /1 kw night 
FORMAT: Spanish Religious 

One Mart is receiving the following 
station, alcng with $130,000: 

KEVT- AM/Cortaro 
(Tucson) 
FREQUENCY: 1030 kHz 
POWER: 10kw day /1 kw night 
FORMAT: Regional Mexican 

TERMS: Asset sale for cash 
BUYER: Kovas Communications. 
headed by President Frank Kovas 
Phone: 219- 747 -1511. It owns four 
other stations. including WKKD -AM 
& WONX -AM /Chicago. 
SELLER: Q Broadcasting Corp. 
Inc.. headed by President George 
Arroyo. Phone: 407- 830 -0800 
FREQUENCY: 1600 kHz 
POWER: 1kw day /20 watts night 
FORMAT: Adult Standards 
BROKER: Doyle Hadden of Had - 
den & Associates Media Brokers 

COMMENT: WXXM and WYLA are 
simulcast partners. 

Metropolitan/Word 
Transaction 
PRICE: $1.25 million 
TERMS: Asset sale for cash 
BUYER: Word Broadcasting Net- 
work Inc.. headed by President Rob- 
ert Rodgers. Phone: 502 -968 -1220. 
I: owns one other station. This repre- 
sents its entry into these markets. 
SELLER: Metropolitan Radio 
Group. headed by President Mark 
Acker. Phone: 719 -547 -0411 

BROKER: John Pierce of John 
Pierce & Co. 

Florida 
WOBS- AM/Jacksonville 
FREQUENCY: 1530 kHz 
POWER: 50kw 
FORMAT: Gospel 

Virginia 
WCKO- AM/Norfolk 
FREQUENCY: 1110 kHz 
POWER: 50kw 
FORMAT: Gospel/Talk 

WJOR- FM/St. Joseph 
(Florence, AL) 
PRICE: S1.48 million 
TERMS: Asset sale for cash 
BUYER: Clear Channel Communi- 
cations. headed by Radio CEO 
Randy Michaels. Phone: 859 -655- 
2267. It owns 1,212 other stations. 
This represents its entry into the mar- 
ket. 
SELLER: Brenda Chandler. Phone: 
931- 845 -4172 
FREQUENCY: 101.5 MHz 
POWER: 6kw at 404 feet 
FORMAT: Country/Gospel WYLA- FM/Lacombe and 

WXXM- FM/Reserve (New 
Orleans) 
PRICE: $3.95 million 
TERMS: Asset sale for cash 
BUYER: Wilks Broadcasting LLC. 
headed by CEO Jeff Wilks. Phone: 
404 -394 -8000. It owns 10 other sta- 
tions, including KKND -FM & KMEZ- 
FM /New Orleans. 
SELLER: Styles Broadcasting Inc., 
headed by CEO Kim Styles. Phone: 

850- 234 -8388 
FREQUENCY: 94.7 MHz; 94.9 MHz 
POWER: 5kw at 348 feet; 14kw at 
440 feet 
FORMAT: Rock; Rock 

KXGJ- FM/Bay City and 
KIOX -FM/EI Campo 
(Victoria) 
PRICE: $3.15 million 
TERMS: Asset sale for cash 
BUYER: Liberman Broadcasting 
Inc., headed by Exec. VP Lennard 
Liberman. Phone: 323 -461 -9300. It 

owns 12 other stations. This repre- 
sents its entry into the market. 
SELLER: Guajillo Investments 

Continued on Page 13 

State -By -State 
Transactions 

WCGO- AM/Chicago 
Heights (Chicago) 
PRICE: $'50.000 

Cortaro /One Mart Station 
Swap 
PRICE: S130.000 plus facility assets 

Showcase Your Brand. Anywhere on the Planet. 

Grab attention fast with Banners On A Roll ®. 

It's so easy to use these lightweight plastic 

banners. Just pull what you need off the roll, 

cut, and tape. Put up 10...100...even 1,000 

feet in minutes! Call today. Let us help 

you stand out at your next event. 

oath jazz 

ORIZON 

O.. 

105.1 
THE NORIZON 

1-800-786-7411 
www.bannersonaroll.com 
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Come enjoy a great evening with 

ANDRE AGASSI 

LLEYTON HEINI TT 

lall -Bai iw MICHAEL BOLTON DR. PHIL 

KELSEY GRAMMER JAMES MCDANIEL 

DENNIS MILLER & MATTHEW PERRY 
at the 

Mercedes -Benz Cup 
Opening Night Charity Gala 

benefitting 

MusiCares 
Monday, July 22, 2002 

Los Angeles Tennis Center, 
Straus Stadium at UCLA 
Los Angeles, California 

with 

Bruce Vilanch 
and 

Pam Shriver, Master of Ceremonies 

Musical Performances by 

Michael Bolton, Andy Griggs 
Musiq & Cyndi Thompson 

VIP Buffet Reception 6:00 pm 
Pro -Celebrity Tennis Match 7:30 pm 

First Round Tournament Match 9:00 pm 
For further information call MusiCares at 310.392.3777 

For tournament information call 310.824.1010 
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 More new -car buyer stats, Page 9 

Automotive media advertising by market, Page 9 

ana s ement arketi g . sales 

"Automobiles are free of egotism, passion, 
prejudice and stupid ideas about where to have 

dinner. They are, literally, selfless." - P.J. O'Rourke 

PART ONE OF A TWO -PART SERIES 

INDUSTRY X -RAY: 
NEW AUTOMOBILES 

Now is the time to shift your sales efforts into gear 

By Jeff Green 
Executive Editor 

jgreen@radioandrecords.com 

The automobile business is 
radio's ultimate love affair. Ac- 
cording to the RAB, $288.7 mil- 
lion was spent in the automo- 
tive category, including acces- 
sories and equipment, in 2000. 
That was up 12.8% from 1999 
and put automotive behind 
only retail and media advertis- 
ing in the RAB's top 30 national 
network- and spot -radio cat- 
egories. CMR estimates that na- 
tional spot radio earned 4.7% of 
the total pool of auto -dealer 
and -manufacturer dollars 

spent on newspapers (daily and Sunday), spot TV 
and spot radio in 2001 across 75 major and medium 
markets. 

Sales of new domestic cars are strongest between 
March and August. For import-car buyers, May to 
August is the top sales season, as it is among those 
looking at used cars. With business beginning to cool 
off along with the weather, dealers will be looking to 
finish the year by clearing out 2002 inventory and 
promoting the 2003 models rolling into showrooms. 
This X -Ray profiles automobile owners, especially 
those interested in buying or leasing new cars, trucks 
and SUVs. 

SNAPSHOT OF CAR BUYERS AND LESSEES 

Media Audit and Scarborough report that 10 %- 

15% of adults intend to buy or lease a new car in the 
next 12 months. The most likely buyers? Not sur- 
prisingly, affluent, married, well- educated families 
with kids will be the first ones heading to the 
dealerships. Media Audit reports that 55% of new -car 
buyers are male (indexing at 115), 65% are between 25- 

54 (110), 52% are employed at management level or 
higher (147), 61% have household income of $50,000 or 
more (138), 42% are college grads (123), and 30% 
regularly buy items online (150). 

Scarborough reports that the average planned 
auto- purchase or -lease price is $22,660, more than 
double the typical used -car expenditure of $10,340. 
What are Americans driving off the dealer lots? The 
majority of forthcoming purchases will be utility - 
related vehicles: SUVs (23 %), pickup trucks (23 %) and 
vans (15 %). Among other vehicles, midsized cars lead 
the pack (25 %), while luxury cars (12 %), compacts 
(11 %) and full -sized cars (10 %) are at the bottom of the 
list. 

TOP PLANNED AUTO- PURCHASE AND -LEASE MARKETS 

They don't call it Motown for nothing: Detroit leads 
the nation in people planning to buy or lease a car in 
the next 12 months, according to both Scarborough 
and Media Audit. The state of Texas is also riding 
high, with four of the top 10 markets. Here are the top 

15 consensus metros for wheeling and dealing. Note: 
In unduplicated markets, Scarborough rates El Paso at 
134 and Media Audit scores Ann Arbor, MI at 136. 

Market Index 
Scarborough Media Audit 

1 Detroit 172 178 

2 Houston 137 122 

3 Dallas -Ft. Worth 133 125 

4 Miami -Ft. Lauderdale 137 120 

5 West Palm Beach 122 132 

6 New Orleans 123 125 

7 San Antonio 119 123 

8 Austin 145 96 

9 Los Angeles 124 110 

10 Atlanta 120 107 

(tie) New York 123 104 

12 Las Vegas 123 103 

13 Toledo 110 115 

14 Albany, NY 116 107 

15 Washington, DC 116 103 

TOP FORMATS FOR AUTO BUYERS 

Below are the major formats indexing highest among 
those who are planning to buy an auto soon. Male - 
oriented and Urban formats score particularly well. 

Format Index 

Sports 150 

Active Rock 134 

Urban AC 134 

Smooth Jazz 133 

Gospel 129 

Urban 129 

Talk 126 

Oldies 125 

Spanish- language 124 

CHR/Rhythmic 

Alternative 

Classic Rock 

123 

123 

123 

Hot AC 122 

News/Talk 120 

Rock 119 

CHR/Pop 117 

AC 115 

Triple A 111 

Country 99 

Source: Media Audit 

TOP- INDEIDNB SOY -OWNER FORMATS 

Approximately 20% of all radio-listening households 
own SUVs, and Triple A, at 26 %, is the leading format 
among these listeners. This chart looks at the 10 formats 

AUTOMOTIVE SEEDING 

AND SELLING POINTS 
Price and dealer reputation are the most im- 

portant factors in the decision to buy a new car. 

Price or value, at 27 %, leads the list of criteria for 

buyers selecting a dealership, so, if the dealer can 

back it up, make sure your copy points include this 
advantage. Second most important to buyers is a 

dealer's reputation, at 18 %, followed by selection, at 

16 %; location, 14 %; service, 12 %; other, 9 %; dealer 
financing, 8 %; and dealer warranty; 7 %. (Scar- 
borough) 

Location is an influential swing factor in buying 

decisions. The average distance people traveled to 

buy their last new car was 16 miles one way. If your 

account is on the outskirts of the metro, it will need 

to emphasize price and reputation. Tell listeners "It's 

worth the trip to Mojo Motors" - 45% of adults 

would drive an extra 50 miles to save $300. If a 

dealer is not as competitive on price or reputation 

but is centrally located, promoting that it's "right 

around the corner' plays well with a significant 
percentage of people - 14% - who weight con- 
venience more than other factors. (Scarborough, 

J.D. Power & Associates) 

Radio delivers car buyers as well as news- 

papers and better than TV. Heavy users of radio are 

more inclined to be planning a new -vehicle 

purchase than people who watch a lot of TV: Radio 

and TV index at 115 and 93, respectively. Radio is 

virtually tied with heavy newspaper users (116) 

among people planning auto purchases. (Media 

Audit) 

Car buyers index highest with radio after 7pm 

(even better overnight) and use the Internet to 

research their purchases. Maximize your efficiency 
by using evening inventory to reach buyers. Offer 

additional visibility on your website to help your auto 

accounts attract prospects. (Media Audit, Dohting Co.) 

Customers are not impulsive about car pur- 

chases, so work to get a long -term schedule from 

your accounts. The average buyer spends 85 hours 

researching his or her purchase and checks out at 

least four dealerships. Nearly one in five buyers 

visits a dealer at least two months before selecting a 

new vehicle. (CNW Marketing Research, J.D. 

Power & Associates) 

Take advantage of the appeal of eco- friendly 

and safer cars. Research shows that 30% of 

potential car buyers say they would definitely 

consider a hybrid electric vehicle, while another 
30% might be interested. Additionally, safety 

features are an overwhelmingly popular benefit. 

(J.D. Power & Associates, Dohring Co.) 

Stress a dealer's customer focus. While 90% of 

new -car buyers are satisfied with their dealership 
experience, 78% say auto shopping is a hassle, 

60% say salespeople are not trustworthy, 55% 

don't enjoy negotiating, and 51% find the buying 

process intimidating. (Gallup/Wirthlin, Forrester) 
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with at least 2% format preference that index the 
highest among those who own SU Vs. (Those stations 
that carry Radio Disney should note that the 
Children's format indexes at a whopping 133. No real 
surprise, but an ideal account to pitch for local avails.) 

MEDIA ADVERTISING BY NARBET: 

CAR AND TRUCK DEALER ASSOCIATIONS 
Format Index 
Triple A 130 

'80s 129 

Classic Hits 125 

Pop /Alternative 122 

Classic Rock 122 

Total 2001 spending, in thousands of dollars. Newspaper totals include both daily and Sunday. 
For info on markets below No. 35, contact Jeff Green at R &R. 

Market Car -Truck Dealer Car Truck Dealer Car-Truck Dealer 
Assn. /Domestic Assn. /Asia Assn./Euro e -Near East 

Newspaper Spot Spot Newspaper Spot Spot Newspaper Spot Spot 
TV Radio TV Radio TV Radio 

Alternative 120 
1 New York 13,037 40,217 4,567 6,907 28,623 4,819 3,084 8,653 5,731 

Sports 119 
2 Los Angeles 26,689 38,801 989 43,285 38,643 522 27,287 9,491 3,045 

Hot AC 119 

CHR 118 3 Chicago 51,314 22,369 0 25,871 9,115 268 23,634 3,270 1,282 

Rock 115 4 San Francisco 9,449 15,162 1,447 9,725 11,049 3,008 11,949 4,753 2,768 

Source: Scarborough 5 Dallas 22,261 23,916 1,169 5,158 11,611 2,094 3,340 1,135 1,414 

6 Philadelphia 9,421 20,219 4,748 16,145 7,853 4,879 8,888 2,822 2,863 

IMPORT DEALERS BUY RADIO 7 Washington, DC 10,409 3,586 2,945 15,854 10,453 2,968 15,666 2,006 2,610 

While radio earned an average 12.75% of total ad 8 Boston 6,492 18,575 1,681 5,482 19,481 4,640 12,028 3,133 3,057 

dollars in 52 VoiceTrak markets over the first three 9 Houston 17,590 25,331 1,529 25,724 10,674 1,875 2,779 1,130 1,154 

quarters of 2000 and 2001, many import dealers' 10 Detroit 20,547 11,431 2,256 17,629 1,775 249 4,045 807 0 

associations among the top 30 advertisers support 11 Atlanta 4,399 15,267 241 6,310 6,093 760 6,916 1,367 890 

radio in a big way. Here's radio's share of the 12 Miami 21,596 19,707 313 70,597 9,349 1,609 7,293 2,494 2,372 

following 16 combined dealers' associations and 14 Seattle 5,846 8,612 280 16,421 5,873 175 2,663 934 415 

manufacturers' ad budgets. 15 Phoenix 7,292 15,587 530 15,339 6,828 1,337 712 750 360 

Dealer % Of Budget 16 Minneapolis 7,276 8,575 1,657 4,407 2,392 522 993 628 457 

Mitsubishi 44.7 17 San Diego 4,549 7,654 408 1,963 3,958 167 3,457 675 900 

Saab 39.5 19 St Louis 2,586 5,304 325 764 3,730 63 117 326 494 

Suzuki 25.85 20 Baltimore 4,196 1,821 988 7,276 4,428 1,298 2,599 806 633 
BMW 19.30 21 Tampa 14,485 12,844 864 17,688 3,865 969 2,080 222 270 
Isuzu 18.65 

22 Denver 20,248 10,234 933 8,649 4,875 378 5,993 802 1,092 
Volkswagen 18.5 

1,004 385 23 Pittsburgh 1,993 4,336 2,053 5,179 3,023 1,203 1,197 
Jaguar 18.25 

24 Portland, OR 1,789 4,763 310 1,541 2667 606 816 427 494 
Infiniti 18.00 

Audi 16.75 659 402 712 25 Cleveland 1,161 4,707 1,913 3,810 4,647 274 

Subaru 16.30 26 Cincinnati 13,303 4,020 108 20,172 3,630 223 233 231 547 

Lexus 15.85 27 Sacramento 1,171 5,819 583 599 3,933 1,774 0 82 256 682 

Toyota 14.35 29 Kansas City 7,614 3,780 130 4,972 2,555 443 180 182 0 

Cadillac 14.2 31 San Antonio 11,247 10,667 1,242 2,972 3,026 493 0 9 196 

Mazda 13.95 32 Milwaukee 4,288 3,106 388 988 2,323 222 219 297 90 
Hyundai 13.75 34 Salt Lake City 1,667 3,844 271 807 2,130 423 403 41 278 
Nissan 12.95 

35 Providence 629 2,509 352 105 3,783 119 510 290 326 

Source: VoiceTrak 

For gods sake 
answer the Pb 

A., " 
40. 

046 - 

A listener is calling. 
RadioVoodoo is magic telephone and web technology that answers all your listener calls. 

It turns the calls into demographic data and audio files you can use instantly: to know your 
audience better, to sell your advertisers more spots, and to improve your programming. 
All without bending an elbow. 

0 n e 
Its the coolest tool in radio. 1 a'di ovoodoo 
Contact Liz Laud at liz @radiovoodoo.com or call 800.798.5663 for a demonstration. 

ML.15IC 
Daypart 24 Hour programming 

Personalities Fo -nets News 6 Talk 6 Consulting 
Research 
ó Prop 

L JONES RADIO NETWORKS NNTWORINIS 
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A FRESH LOOK AT A DECADE 
THAT CAPPED A MILLENIUM. 

From Nirvana, to Right Said Fred to 

Alanis Morrisette, Gary Bryan brings your listeners 

back with unreal production elements, features and 

a knack for communicating that's unmatched. 

From Boom Boxes to Grunge Pop, REWIND: The 90's Show 

2 hours every weekend, market exclusive. 

management . marketing sales 
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PPM 
Continued from Page 1 

results have shrunk when measured by the PPM. 
Arbitron has reported that, on a marketwide basis, 
PPM AQH figures are comparable to diary AQH num- 
bers. That is true, but there is great variation among the 
stations. 

MORNING ORRIS LOSSES 

Using PPM data gathered between April 25 and 
May 22 and comparing it to the March -April-May 
Arbitrends, the Philadelphia market lost 10% of AQH 
listening in morning drive using the PPM. All-News 
KYW suffered a 30% drop in its AQH in the daypart, 
and Urban AC WDAS -FM took a 20% hit. 

Arbitron reports that upper demos and black 
listeners, for some reason, report lower AQH results 
overall using the People Meter than do other listeners. 
But that doesn't explain why CHR /Pop WIOQ or 
Alternative WPLY - neither of which has large 
numbers of upper -demo or black listeners - lost 40% 
and 25 %, respectively, of their morning drive AQH 
listening. 

Furthermore, while other dayparts fared better on 
the whole with the PPM than with the diary, certain 
stations still suffered. KYW's PPM figures were off 
25% in middays and 15% in evenings while it did 
slightly better in afternoons and weekends. 

When looking at a typical day that combines all 
dayparts, KYW fared the worst, losing 15% of its AQH 
listening. WDAS -FM was down 10%, WIOQ was off 
9 %, and WPLY was up 3 %. Other stations fared signif- 
icantly better using the PPM, including WXTU (up 
20 %), WMMR (up 20 %) and WBEB (up 15 %). 

Despite the ups and downs of the AQH results, 
Arbitron Sr. VP /GM Scott Musgrave declared, "Radio 
will be able to compete better against TV and cable," 
thanks to radio cume levels that are more comparable to 
the large cumes that competing media already claim. 

Researchers at Arbitron pulled up a number of 
interesting stats from PPM usage. While the average 
diarykeeper entered three stations over the course of a 
week, the typical PPM panelist heard six stations. A 
third of the panel heard eight or more stations, while 
18% heard 10 or more stations. 

In Philadelphia, according to the diaries, the typical 
station's Pl audience constituted 31% of its cume, and 
that Pl audience contributed 68% of quarter -hours. 
According to the PPM, only 16% of a station's come is 
Pl, and that 16% contributes 54% of a station's quarter- 

hours. Also, the PPM virtually eliminates "very high 
quarter -hour" listeners. Nearly 8% of Philadelphia's diaries 
have 100 -plus quarter -hours credited to one station or 
another, but in the PPM just 1% of the listeners show tuning 
to one station for 100 or more quarter -hours in a week. 

PROGRAMMING STRATEGY MAY CHANGE 

These results raise questions about how programmers 
will attract listeners in the future, whether the current 
focus on "core listeners" will apply and whether the 
emphasis on recall will remain paramount. 

But none of this matters if the PPM isn't around, and 
Arbitron executives have made it clear that if Nielsen 
Media Research chooses not to become an equity partner 
in the People Meter, Arbitron will abandon its use as a 
radio-measurement tool in this country. 

As things stand, Arbitron's Charlebois said he doesn't 
know which way Nielsen is leaning. All he knows is that 

Countdown 
To The 

People Meter 
Nielsen ha, until the end of the year to decide and that it is 
closely monitoring the PPM test in Philadelphia. 

Charlebois also emphasized that "we are not in a 
position to say what the price of the PPM will be at this 
moment." He said several issues, such as sampling 
methodology, sample sizes and what share each of the 
partners will take in the new venture, will determine how 
much of a burden radio will be expected to shoulder. 

Arbitron brass took pains to explain the differences 
between a PPM panel and a diary sample. When the PPM 
comes online, measurement will occur with listeners who 
will be wearing the People Meter for as long as two years, 
compared to diarykeepers who only record their listening 
for one week. 

PPM panelists will be selected through a process called 
enumeration, an additional step that helps identify 
various consumer characteristics of a listening household. 
The eight characteristics are county of residence, presence 
of children, race /ethnicity, existence of cable /satellite, 
household size, employment status, language preference 
and number of TV sets. Several of these characteristics 
were created as nods to Nielsen 's needs. 

Once a random telephone sample has been created, 
Arbitron finds households with various combinations of 

the above characteristics to replicate the characteristics 
of a market. Households that agree to participate in a 
survey are then placed in a "bucket" until they are 
called upon for a survey. Arbitron points out that, as a 
result of enumeration, there will be less need for 
postmeasurement weighting. 

Arbitron's Bob Patchen said the "enumeration 
completion rate" - the percentage of households that 
make it through the initial stages of recruitment - is 
54 %. Of that group, about 44% agree to join a panel. Of 
that group, Arbitron said it has successfully installed 
PPM equipment in 83% of households. Once you 
crunch all the numbers, the result is that about 20% of 
the households in a random sample eventually 
become part of a PPM panel. 

That figure is significantly lower than the 30 %-40% 
response rates that Arbitron now sees by way of the 
diary, but Arbitron said it expects to pump up its PPM - 
placement batting average as time goes on. 

The company acknowledges that the radio in- 
dustry has not warmed to the concept of two-year 
PPM panelists, preferring perhaps a one -year part- 
icipation period. But the TV industry would be more 
interested in two-year panelists, so Arbitron may end 
up proposing 18 -month panel periods. According to 
results from the Wilmington and Philadelphia tests, 
50% of the panels turn over every six months. 

INFINITY, ABC SIGN EXTENSIONS 

In related news, Arbitron announced this week that 
it has extended by one year its contracts with Infinity 
Broadcasting and ABC Radio. Infinity had been 
without an Arbitron contract for several months, and 
its executives have expressed the most concern over 
implementation of the People Meter. 

Indeed, Arbitron President /CEO Steve Morris 
acknowledged that the PPM will be central to a long- 
term agreement with both companies. "How the 
Portable People Meter will affect the scope of our radio 
ratings services over the next few years is an important 
topic of discussion between Arbitron and our cus- 
tomers," he said. "As we make progress in our market 
trial of the Portable People Meter and in our joint - 
venture discussions with Nielsen Media Research, we 
will be better able to articulate the value proposition 
for the new ratings service. This contract extension is 
specifically designed to provide the time we need to 
give our customers the information they have 
requested in our continuing discussions for the long- 
term renewals of their ratings contracts." 

EWIND: 
40'S SHOW 

WITH 

411r*p 

Call us Toll Free before you get the wrong show 

888.GMANN 98 (888.462.6698) 
edmann @sprynet.com 
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Take Off 
The Brakes 

At a time when webcasters and online 
music services are trying to figure out their 
futures, the legislators 
in Congress are poised 
to make some of those 
decisions for us. If that 
happens, we may not 
be happy with the re- 
sults. 

Rep. Rick Boucher 
had some advice for 
the music industry at 
last week's Jupiter 
Plug.In conference in New York: Take the 
brakes off digital music. And implicit in that 

advice was a threat of help from the gov- 
ernment to do so. 

In the past we've suggested that the mu- 
sic industry look past digital rights man- 
agement to the MP3 file itself and the pos- 
sibilities of providing a "superfile" that 
would provide the same end -user experi- 
ence as a CD. Instead of the catch -as- 
catch -can quality of MP3 files available on 
pirate sites, it would be a great service to 

make available files that include complete 
ID tags, album art, bios, lyrics and links to 
artist's sites. Players like Winamp, the Mu- 
sicMatch Jukebox (our favorite) and the 
Windows Media Player could take full ad- 
vantage of such files. 

In addition, offering several levels of file 
size and quality on the CD itself - just as 
the local photo shop does when it puts snap- 
shots on CDs in digital format - would 
give the end user a choice of versions for 
different situations. Imagine a set of MP3 
files for each cut, from a smaller, 96kbps 
joint -stereo version for saving space on a 

portable device to a typical 128k joint -ste- 
reo version for use on a laptop with more 
hard -drive space and better audio process- 
ing, all the way up to a high -quality 320k, 
true stereo version for use on audiophile 
home entertainment centers. 

Services like EMusic, whose new access 
to portions of Universal's current and back 
catalogs in plain, unprotected MP3 format 
and as part of an all -you- can -download $ I O 

per month subscrip- 
tion, are an experi- 
mental step in the 
right direction, and 
should be watched closel. II EMusic 
doesn't lead anywhere, any future steps may 
end up being taken for us. 

On another topic, I'll be hosting a bene- 
fit concert for the International Webcasters 
Association to support its efforts to fight the 
Copyright Office's webcast royalties struc- 
ture. The show is set for Monday, July 22 
at 7:30pm at Falls Church, VA's State The- 
ater. The show, with headliner Jay Geils 
(formerly of The J. Geils Band), will be we- 
bcast on TVWorldwide.com. 

David Lawrence 

David Lawrence is beard daily on more than 150 radio stations 

on his nationally syndicated shows: Onlhe To -mght a nightly 

high -tech and pop culture talk show: the East Coast morning 

drive news slot for CNET Radio and XM's Channel 130: and Net 

Music Countdown, the off icial countdown for music heard via 

the Internet. He is based in Washington DC and is heard on 

hundreds of stations, including WGN/Chicago, KFBK/Sacra- 

mento and WBT -AM & FM/Charlotte. You can reach him at 

david ®netmusic countdown.40m or by ctlling 800-396-6546. 

CHR/Pop 
LWTW ARTIST CDMIle 

1 1 EMINEM The Eminent Show /"Without" 

2 2 ASHANTI Ashanti/-Foolish" 

12 3 NELLY Nellyville/"Herre' 

3 4 CHAD KROEGER Spider-Man/ "Hero" 

4 5 AVRIL LAVIGNE Let Go/"Complicated" 

5 6 PUDDLE OF MUDO Come Clean/ "Blurry" 

10 7 PINK Missundaztood/ "Don't." "Pill" 

19 8 DIRTY VEGAS Dirty Vegas/ "Days" 

9 9 JOHN MAYER Room For Squares/ "Such" 

18 10 VANESSA CARLTON Be Not Nobody /"Miles" 

6 11 JIMMY EAT WORLD BleedAmerican/ "Middle" 

15 12 NO DOUBT Rock Steady /" Hella" 

7 13 NICKELBACK Silver Side Up/"Ba0" 

11 14 SHERYL CROW C'mon. C'mon/ "Soak" 

14 15 CRAIG DAVID Born To Do /V "Walking" 

16 16 MICHELLE BRANCH The Spirit Room / "Wanted' 

13 17 SHAKIRA Laundry Service /"Clothes" 

8 18 CREED Weathered/"Breath" - 19 INDIA.ARIE Acoustic SouU "Video" 

- 20 P. DIODY We Invented The Remri:/ "Need" 

Country 
LWTW ARTIST CD.1ule 

1 1 KENNY CHESNEY No Shoes, No Shirt../"Shutt" 

4 2 KELLIE COFFEY When You Lie Next To Me/ "Lie" 

3 3 DARRYL WORLEY I Miss My Friend/`Friend" 

2 4 ALAN JACKSON Drive/"Drive," "Work" 

5 5 GEORGE STRAIT The Road Less Traveled/" Living" 

20 6 TM' KEITH Unleashed/"Red" 

7 7 BRAD PAISLEY Part ///"Miss" 

6 8 BROOKS 8 DUNN Steers & Stapes/ "Heart" 

8 9 GARY ALLAN Alright Guy / "One" 

9 10 ANDY GRIGGS FreedonV"Tonight" 

11 11 BRAD MARTIN Wings OfA Honky TonkAngeu "Belpre' 

10 12 TORY KEITH Pull My Chain/"List" 

14 13 LONESTAR l'm Already There/`Day 

13 14 SARA EVANS Born To Fly/ "Looking' 

15 15 TIM MCGRAW Set This Circus Down"Unbroken" 

16 16 TRICK PONY rack Pony /"Just" 

19 17 DIAMOND RIO Beautiful Mess/ "Mess" 

17 18 RASCAL FLATTS Rascal Flalls/"Movin" 

18 19 KEVIN DENNEY Kevin Denney /"Jessie" 

12 20 EMERSON DRIVE Emerson Drive/ "Sleeping" 

Urban 
LW TW ARTIST CD/Title 

1 1 EMINEM The Eminem Show/ `Without" 

2 2 ASHANTI Foolish "Foolish " "Baby," "Happy" 

3 3 JENNIFER LOPEZ J. Lo/"Alright" 

4 4 MARY J. BLIGE No More Drama/ "Rainy" 

5 5 ANGIE STONE Mahogany SouV "Wish" 

6 6 FAITH EVANS Faithfully/ "Lave' 

17 7 USHER 87O9/"Call" 

8 8 JOE Better Days% "Woman 

9 9 P. DIODY P. Diddy & Bad Boy.../"Need," "Gin" 

12 10 LUDACRIS Word OfMouU Move' 

11 11 JAHEIM Ghetto Love/ "Anything" 

10 12 MUSIO Juslisen /"Haltcrary" 

13 13 LUTHER VANDROSS Luther Vandrossr "Rather" - 14 MAXWELL Now /'Work" 

14 15 B2K 82K/`Gots" 

16 16 REMY SHAND Way I FeeL /Message" 

15 17 'N SYNC Celebrity / "Girlfriend" 

18 18 ALICIA KEYS Songs In A Minor / "How" 

19 19 MR. CHEEKS John P. Kelly /"Lights" - 20 RUFF ENOZ Someone To Love You / "Someone" 

Smooth Jazz 
LWTW ARTIST CD/Title 

1 1 NORAH JONES Come Away With Me/ -Why" 

2 2 CELINE DION A New Day Has Come/"Daÿ 

5 3 KIM WATERS From The HeaN "Dawn," "House" 

6 4 CRAIG CHAOUICO Shadow & Light/"Luminosa" 

7 5 3110 FORCE Gentle Force/ "Believe" 

8 6 BRAXTON BROTHERS Both Sides/ "Whenever" 

11 7 NORMAN BROWN Just Chillin% "Chillin" 

9 8 JOYCE COOLING Third Wisw Daddy -0" 

10 9 PIECES OF A DREAM Acquainted... / "Vision" 

14 10 LARRY CARLTON Deep Into IV "Magic" 

12 11 JONATHAN BUTLER Surrender/ "Wake" - 12 PETER WHITE Glow /" Bueno" 

13 13 WAYMAN TISDALE Face To Face/ "Hide" 

16 14 RUSS FREEMAN To Grover With Lave./ "East" 

17 15 EUGE GROOVE Euge Groove/"Sneak" - 16 BRIAN CULBERTSON Nice And Slow/ "Without' 

19 17 THE RIPPINGTONS Lile In The Tropics/"Caribbean- - 18 DOWN TO THE BONE Crazy Vibes & Things/ "Glide" 

- 19 GERALD ALBRIGHT To Grover With Love/'Winelight" 

18 20 PAUL TAYLOR Hypnotic! "Hypnotic" 

Hot AC 
LWTW ARTIST CDTUIe 

1 1 AVRIL LAVIGNE Let Go' Complicated' 

4 2 VANESSA CARLTON Be Not Nobody /"Miles" 

3 3 SHERYL CROW C'mon, C'mon"Saak" 

2 4 JOHN MAYER Room For Squares /'Such' 

6 5 DAVE MATTHEWS BAND Busted Stuff/ "Going" 

12 6 COUNTING CROWS Hard Candy /'American" 

5 7 MICHELLE BRANCH The Spirit Room/ "Wanted" 

8 8 LINKIN PARK Hybrid Theory/-End" 

7 9 NICKELBACK Silver Side Up/"Remind,' "Bad" - 10 NORAH JONES Come Away With Me/ "Know" 

9 11 GO0 GO0 DOLLS Gutteh'lower /-Gone" 

13 12 PUDDLE OF MUDO Come Clean/"Blurry" 

14 13 CALLING Camino Palmero/ "Adrienne" 

10 14 MOBY 18 / "Stars" 

17 15 NO DOUBT Rock Steady /" Hella" - 16 PINK Missundaztood/"Get" - 17 DIRTY VEGAS Dirty Vegas/ "Days" 

11 18 JIMMY EAT WORLD Bleed American"Middle 

15 19 COURSE OF NATURE Superkala/"Caught" - 20 CREED Weathered / "Breath" 

Alternative 
LWTW ARTIST CD/Title 

1 1 KORN Untouchables/`Stay," "Thoughtless" 

2 2 CHAD KROEGER Spider- Man"Hero" 

6 3 PAPA ROACH Lovehatetragedy/ "Not" 

4 4 EMINEM The Eminem Show/ "Without" 

5 5 BOX CAR RACER Box Car Racer/"Feel" 

3 6 PUDDLE OF MUDO Come Clean/"Drift" 

6 7 INCUBUS Morning View/ "Warning" 

9 8 HIVES Veni Vidi Vicious/ "Hate" 

11 9 HOOBASTANK Hoobastank/"Running" 

12 10 SYSTEM OF A DOWN Toxicity /-Toxicity, "Aerials" 

10 11 P.0.0. Satellite/"Boom" 

7 12 STAIND Break The Cycle/"You, " Epiphany" 

16 13 RED HOT CHILI PEPPERS By The Way / "Way" 

13 14 CREED Weathered /'Breath" 

14 15 UNWRITTEN LAW Elva'"Red" 

15 16 JIMMY EAT WORLD BleedAmerican "Sweetness" - 17 OUR LADY PEACE Gravity/ "Somewhere" 

17 16 JACK JOHNSON Brushfire Fairytales/ "Flake" 

20 19 DEFAULT Fallout "Deny" - 20 DAVE MATTHEWS BAND BustedStuff/ "Going" 

E -charts are based on weekly rankings of CD sales, downloads and streams of artists online compiled 

and tabulated directly from the logfiles of reporting websites. Reporters include Amazon.com, 

AT &T.net, B &N Radio, BarnesandNoble.com, BellSouth Radio, bolt Radio, ChoiceRadio.com, 

CDNow.com, Denver 93.3 Radio, DMX Music, Gracenote.com, iWonRadio, Launch.yahoo.com, 

MusicMatch, Music Choice, Radio.Beonair.Com, Radio Free Virgin, RealOne, Spinner.com, The 

RadioAMP Network, and Voice Of America -Music Mix - Music Mix. Voice Of America -Music Mix is 

weighted based on traffic reports by web traffic monitor MediaMetrix. Charts are ranked with a 50/50 

methodology of sales data and streaming /airplay data for the six reporting formats. 02002 R &R Inc. 

O 2002 Online Today, Net Music Countdown. 

!'g racenote. 
Hugo Cole 

General Manager /Data Services 

www.gracenote.com 

charts @gracenote.com 

Gracenote has well over 1 million unique daily 

users of the CDDB Music Recognition Service. 

Each time a consumer inserts an audio CD into 

a computer with a CDDB -enabled Internet con- 

nection, track information for that CD is dis- 

played on the user's computer or device, and 

the data is anonymously aggregated by CDDB. 

Here are the 50- most -played CDs last week: 

DIGITAL TOP 50" 
LW TW ARTIST Album Title Weeks On 

1 1 EMINEM The Eminem Show 9 

2 2 NELLY Nellyville 3 

- 3 RED HOT CHILI PEPPERS By The Way 1 

3 4 LINKIN PARK Hybrid Theory 85 

4 5 UTADA HIKARU Deep River 4 

6 6 SYSTEM OF A DOWN Toxicity 45 

5 7 ASHANTI Ashanti 15 

7 8 CREED Weathered 34 

10 9 BEATLES One 78 

11 10 AVRIL LAVIGNE Let Go 5 

8 11 ENYA A Day Without Rain 71 

14 12 ALICIA KEYS Songs In A Minor 55 

12 13 PINK Missundaztood 28 

13 14 NICKELBACK Silver Side Up 44 

9 15 U2 All That You Can't Leave Behind 91 

19 16 CELINE DION A New Day Has Come 16 

16 17 JOHN MAYER Room For Squares 15 

21 18 LIMP BIZKIT Chocolate Starfish And... 92 

18 19 NORAH JONES Come Away With Me 12 

- 20 COUNTING CROWS Hard Candy 1 

20 21 SHAKIRA Laundry Service 35 

26 22 PUDDLE OF MUDD Come Clean 32 

15 23 KORN Untouchables 5 

22 24 LUDACRIS Word Of Mouf 33 

24 25 P.0.0. Satellite 30 

31 26 AEROSMITH O, Yeah! Ultimate Aerosmith Hits 2 

25 27 BLINK -182 Take Off Your Pants 8 Jacket 57 

23 28 ORIGINAL SOUNDTRACK O Brother... 31 

17 29 OASIS Heathen Chemistry 2 

27 30 CRAIG DAVID Born To Do It 31 

30 31 KYLIE MINOGUE Fever 20 

29 32 MOBY 18 9 

35 33 STAIND Break The Cycle 60 

34 34 JACK JOHNSON Brushfire Fairytales 6 

32 35 USHER 8701 40 

47 36 DAVE MATTHEWS BAND Everyday 65 

37 37 ORIGINAL SOUNDTRACK Moulin Rouge 37 

- 38 JOSH GROBAN Josh Groban 4 

40 39 ENRIQUE IGLESIAS Escape 28 

41 40 PINK FLOYD Echoes (The Best Of Pink Floyd) 36 

38 41 JENNIFER LOPEZ J. Lo 53 

50 42 SADE Lovers Rock 44 

33 43 LENNY KRAVITZ Greatest Hits 92 

28 44 ORIGINAL SOUNDTRACK Spider-Man 11 

36 45 JIMMY EAT WORLD Bleed American 5 

- 46 STYLES A Gangster And A Gentleman 1 

49 47 STROKES Is This It 14 

44 48 BRITNEY SPEARS Britney 35 

42 49 JA RULE Pain Is Love 41 

39 50 TOOL Lateralus 55 

www.americanradiohistory.com
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Continued from Page 3 

As Adelstein faced questioning 
from the Senate Committee on 
Commerce, Science and Transpor- 
tation, McCain asked point -blank if 
the industry is in a crisis. "There's 
an unprecedented downturn, I be- 
lieve, in the telecommunications 
economy," Adelstein said. 

"There's a challenge now in con- 
fidence in the system. We've seen 
a problem with major corporations 
that have been alleged to have en- 
gaged in fraudulent activities. If we 
don't have investor confidence in 
this sector, it's going to be difficult 
to raise the capital needed to con- 
tinue to maintain America's leader- 
ship." 

McCain also cautioned Adelstein 
that the job he's nominated for is an 
important one. "There is no body 
more important to the future of this 
country than the FCC," McCain 
said. "This is not a task that can 
lend itself to mediocrity." 

But McCain also threw his sup- 
port behind Adelstein, saying he 
finds the 15 -year Senate veteran 
to be "thoughtful and committed 
to serving consumer interests." 
McCain added, "I appreciate his 
willingness to undertake the tre- 
mendous responsibility of serving 
as an FCC commissioner." 

Adelstein's longtime boss agreed. 
Daschle told the committee that he 
has "never presented a nominee with 
greater confidence and with greater 
enthusiasm." 

"I know him as a fast learner, as 
a fair and balanced analyst, as some- 
one with wise intellectual capacity 
and as someone who is committed 
to rural America," Daschle contin- 
ued. "It's a pleasure for me to be at 
his side on this special occasion." 

Adelstein - who has also worked 
for Sens. Harry Reid and Donald 
Riegle - had equally kind words 
for Daschle, for whom he's worked 
as a legislative aide since 1995. 
"You mean the world to me," Adel- 
stein told Daschle. "I can't think of 
a better mentor." 

Einstein, Jacobs Join RCA Victor 
Industry vet David Einstein has 

joined RCA Victor Group as VP/ 
Promotions. Additionally, Susan 
Jacobs has been appointed VP/ 
Worldwide Publicity. 

"I am pleased to welcome both 
Susan and David to our worldwide 
marketing team," RCA Sr. VP/ 
Worldwide Marketing Jeb Hart said. 
"They bring a tremendous breadth 
of experience and skill to the com- 
pany and will be invaluable addi- 
tions to the RCA Victor Group." 

Einstein spent his first 20 years in 
radio in the Washington/Baltimore 
area, most notably at WHFS. He 
has also been national head of 
promotion for the Palm/Rykodisc 
label, Sr. Director/National Promo- 
tion for Mercury Records and Mid - 
Atlantic Regional Promotion Manager 

Einstein Jacobs 

for RCA. More recently, he was an 
editor at Gavin. 

Jacobs has worked as an inde- 
pendent consultant for such events 
as the New York Film Festival 
and Lincoln Center's Midsummer 
Night Swing. Prior to that she was 
VP/Worldwide Publicity for Sony 
Classical. 

Viacom 
Continued from Page 3 

If Karmazin does leave, "it's cer- 
tain that no one else will," Redstone 
boasted. "I think Mel is a very good 
operator. He has certainly kept our 
costs down, which is important. With 
or without him, or with or without 
me, this company will do very well." 

Viacom stock was up to $39.10 on 
July 12 but had fallen to $37.20 at 

R &R's Tuesday press time. 

Ad Forecaster Predicts Mild 
Recovery In 2002 

Universal McCann Sr. VP and 
Director/Forecasting Robert Coen 
lowered his growth estimate for 

UPDATE 

ESPN Radio Debuts In San Diego On XMMM 

MMM- AM/Tijuana -San Diego dropped its Spanish News /Talk pro- 
gramming on Monday and became the latest affiliate of ABC -owned 

ESPN Radio. Broadcasting from south of the border, the new "ESPN 800" 
now airs a full slate of ESPN network programming and plans to carry 
University of Southem California football and basketball play -by -play this 
fall. 

XMMM is owned and operated by Cadena Baja California and man- 
aged in the U.S. by San Diego -based Media Access Partners. Media Ac- 
cess Partners is headed by market broadcast veterans Rodger Seelert 
and Randy Phillips. 

Commenting on how the new XMMM will differ from crosstown Clear 
Channel- operated Sports/Talker XTRA -AM, Seelert told R &R, "ESPN Ra- 
dio 800 will offer San Diego listeners a different style of Sports radio; it will 
have a national perspective, rather than the more local or regional per- 
spective of XTRA. Many San Diegans grew up somewhere else in the 
country, and we believe there is demand and room for an alternative Sports/ 
Talk station that spends equal time with all the issues and teams that 
make up the various leagues and conferences in professional and ama- 
teur sports. That said, we are committed to San Diego, so we'll also pro- 
vide solid coverage of the local professional and collegiate sports scene." 

U.S. ad spending this year from 
2.4% to 2.1 %, saying gains from 
the recent Winter Olympics and up- 
coming midterm elections this fall 
will most likely be offset by contin- 
ued cooling in such major advertis- 
ing sectors as airlines, computers 

If he gets Senate approval, 
Adelstein will leave that relation- 
ship behind to take on the myriad 
challenges facing the FCC. While 
he declined to comment to R &R 
about specific radio-related issues, 
Adelstein shared in his committee 
testimony his general outlook and 
aspirations. 

"The telecommunications sector 
is so important to the overall pro- 
ductivity and efficiency of the 
economy," he said. "If we don't 
have the best system in the world - if we don't maintain our edge - 
we're not going to be able to be as 
competitive in the global economy 

as we otherwise could be. If con- 
firmed, I commit to you to do ev- 
erything possible, using the tools of 
the Telecommunications Act, to try 
to turn the situation around." 

While the topic of broadcast inde- 
cency wasn't raised, Adelstein dem- 
onstrated that broadcast content is an 
important issue for him. When Sen. 
Sam Brownback sought his input on 
how violent television content af- 
fects children, Adelstein referred to 
his I- year -old son, Adam, and said, 
"It is something that is of great con- 
cern to me personally because of 
him and because of all children and 
the entire nature of the society that 

we live in. This goes to the heart of 
what they see and how it influences 
them. When children watch, the net- 
works and broadcasters should be 
very vigilant about what's going out 
over the airwaves" 

The committee will forward 
Adelstein's nomination to the Sen- 
ate for approval, but it's unclear 
when the Senate will vote. Until 
then, McCain offered Adelstein a 
jovial warning about what awaits 
him at the FCC should he win ap- 
proval. "There may be some days 
in the years ahead," McCain joked, 
"when you'll wish that we'd turned 
you down." 

and financial services, as well as 
continued jitteriness on Wall Street. 

"The stock market situation 
makes me nervous," said Coen, 
whose estimates for 2002 are bet- 
ter than many other forecasters', in- 
cluding that of Zenith Optimedia, 
which recently improved its U.S. 
ad- spending estimate from a 1.8% 
decrease to a 1.2% decrease. 

Another analyst said that July ra- 
dio pacings were unexpectedly 
strong. Both May and June finished 
weaker than they started, CIBC's 
Jason Helfstein noted, so the news 
about July surprised him. If the cur- 
rent trend continues, "Companies 
may be more optimistic with their 
Q3 guidance than current investor 
sentiment indicates," he said. Still, 
Helfstein cautions that only one 
week of the five -week month has 
been booked. 

Joe Howard, Adam Jacobson and 
Julie Gidlow contributed to this re- 
port. 

AMERICA'S FIRST ALL -NINETIES RETRO SHOW 

Every weekend, Dave Stewart from WPLJ, New York City weaves 

together the hits and pop culture from the 1 990s. It's fun, fast -moving, 

and heavy on "Oh, Wow ". 

The '90s will be radio's next important brand. 

(A college freshman in 1990 turns 30 this year) 

Nothing captures the '90s better 

The Nineties Show 
ive 
Vcasi 
'to ihr 

Call (800)322 -3204 
E -mail: info @retrostars.com 

www.retrostars.com 
Dave Stewart 
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Weaver 
Continued from Page 3 

O's of programming will come later." 
Weaver's career highlights include 

stints as an air personality for Bartel 
Radio Group in St. Louis and Detroit 
and as MD of Country WUSN (ÚS99)/ 
Chicago. He was also a programmer 
in Pittsburgh, Greensboro and New 
Orleans. His first PD gig was at Ur- 
ban WDIA/Memphis. 

Talking about his new job 
prompted Weaver to quip, "You're 
asking me about my career, and poor 
Ted Williams is frozen somewhere 
in Arizona? I just wonder how long 
he's going to keep in that heat." 

CHRONICLE 

BIRTHS 

WAPUAppleton, WI PD Joe 
Calgaro and wife Carrie, son 
Joshua Anthony, July 8. 

WCCC /Hartford APD/MD Mike 
Karolyi and wife Denise, son 
Michael Jace, July 8. 

CONDOLENCES 

Wall Street Journal Radio Net - 
work reporter Vicki Lynn Kelley. 
45, July 14. 

Haley 
Continued from Page 1 

a pleasure for all of us at Warner 
Bros. to have this professional rela- 
tionship with David. His commit- 
ment to artists and their music is un- 
matched, and his commitment to 
employees, peers and friends is un- 
questioned. We are indeed fortunate 
he has chosen to join our team and 
our family." 

Haley said. "I'm thrilled with this 

PROS ON 
THE LOOSE 

Al Fuentes. PD of WPAT 
(Amor 93.1) /New York. 917 -402- 
5011. 

opportunity and look forward to 
working with this great roster of art- 
ists and the entire Warner Bros. staff. 
Our focus will be to build strong re- 
lationships with Country radio while 
taking these artists to the next level. 
I'm extremely excited about new 
projects from Faith Hill, John 
Michael Montgomery and Trick 
Pony, which are coming very soon." 

WB/Nashville is only the second 
stop in Haley's 17 -year record -in- 
dustry career. He was PD of WJQS/ 
Jackson, MS when he joined MCA/ 
Nashville for regional promotion in 
July 1984. He was elevated from Sr. 

Director/Midsouth -Midwest to Sr. 

Director /Regional Promotion & 
Field Specialist in July '95, to Sr. Di- 
rector/National Promotion in Octo- 
ber '95, to VP/Promotion in March 
'97 and to Sr. VP/Promotion in De- 
cember 2000. 

Transactions 
Continued from Page 6 

LLC. headed by Managing Member 
Cheryl Stewart Phone: 979-245-4642 
FREQUENCY: 101.7 MHz; 96.9 MHz 
POWER: 100kw at 981 feet 100kw at 
981 feet 
FORMAT: Country; Country 

KORQ-FM/Winters 
(Abilene) 

PRICE: $675,000 
TERMS: Unavailable 
BUYER: Doud Media Group, headed 
by Partner Richard Doud Sr. No 
phone listed. It owns no other stations. 
SELLER: Dove Media Inc., headed by 
VP Bruce Campbell. Phone: 915 -673- 
5289 
FREQUENCY: 96.1 MHz 
POWER: 50kw at 492 feet 
FORMAT: Oldies 
BROKER: Doyle Hadden of Hadden 
& Associates Media Brokers 

BUSINESS BRIEFS 
Continued from Page 6 

consecutive month is London Hot AC Virgin Radio U.K., which streamed 1.2 million hours in June; at No. 2 is 

JazzFM U.K., with 853,500 hours; and Classical WQXR -FM /New York is third, with 702,600 hours. Leading the 
network ratings - also for the 10th consecutive month - is Live365 but it dips from 8.4 million hours of streaming 
in May to 8.2 million in June. Clear Channel Worldwide comes in second for June, with 7.4 million hours; and 
ChainCast/StreamAudio is third, with 1.9 million hours. 

MeasureCast also released its June webcast ratings this week, and Clear Channel Worldwide leads once again. 
The network, which has claimed the tcp spot every month since it joined the survey in mid -March, streamed 7.1 

million hours in June with its 202 AM and FM simulcasts. WarpRadio, a mix of terrestrial simulcasts and Internet - 
only streams, is in second place with 3.05 million hours, followed by Los Angeles -based multichannel 'Net -only 
Radio Free Virgin, which streamed 3.043 million hours. In what may be a hopeful sign for webcasters hoping to 
move to a paid model, subscription service MusicMatch joins the MeasureCast network ratings in fourth place with 
2.6 million hours of streaming. Leading the individual channel ratings once again is Virgin Radio U.K., which streamed 
1.6 million hours in June. That's followed by JazzFM, with 1.2 million hours, and third -place Classical WQXR -FM/ 
New York, which streamed 704,259 hours. 

FCC 
Continued from Page 4 

price discrimination, division of ad- 
vertising accounts and lower- quality 
programming." No dates have been 

set for the sale hearings. 

Buckley Continues To 
Protest CC- Ackerley Merger 
Buckley Radio. which aggres- 

sively lobbied the FCC to deny 
Clear Channel's acquisition of the 
Ackerley Group, filed a petition July 
II with the commission claiming 
that Clear Channel and Ackerley are 

not living up to assurances they 
made to the commission when the 
deal was approved. 

When the FCC granted the 
merger, it gave Ackerley 30 days to 
rewrite the LMA it had with KCBA- 
TV /Salinas, CA owner Seal Rock 
Broadcasters to read that Ackerley 
could receive revenues only from 
the 15% of KCBA's programming 
that Ackerley provides. The earlier 
LMA stipulated that Ackerley could 
control 15% of the station's pro- 
gramming but could collect all rev- 
enues from non -network program- 
ming. 

Buckley, which owns 18 stations 
and the WOR Radio Network, al- 
leges that, although a new LMA was 

drawn up, nothing has changed. It 
charges that Clear Channel employ- 

ees are selling KCBA's ad time and 

said that, while Seal Rock has a new 
employee serving "at least nomi- 
nally" as GM, PD and sales manager 
of the TV station, the only real 
change is that Seal Rock may now 
"theoretically" collect profits from 
the 85% of programming it is sup- 

posed to provide. 
Buckley also suggested that Seal 

Rock may be consulting with Clear 
Channel on programming decisions, 
just as it did with Ackerley. "The re- 
ality of the situation is exactly the 
same," Buckley told the FCC. 

Joe Howard contributed to this 
report. 

Schuon 
Continued from Page 1 

and strategist. Andy is one of the 
most prolific programming execu- 
tives I have ever met, and his knowl- 
edge of the divisions of Viacom, 
along with his experience in radio, 
television, music and the Intemet, 
makes him the perfect executive to 
take the programming at Infinity to 
new levels of success." 

Schuon said, "I made my first dol- 
lar in radio, and what initially at- 
tracted me to it still holds true today: 
It's a playing field of ideas and cre- 
ativity limited only by one's imagi- 
nation. So, I am thrilled to have the 
opportunity to return to radio, to 
work with John Sykes again and to 
reconnect with so many of my 
friends and colleagues at Infinity and 
Viacom." 

Before joining pressplay, Schuon 
founded and was President/COO of 
Farmclub.com. He has also been 
Exec. VP /GM of Warner Bros. 
Records. Schuon began his career as 

an air personality at KOZZ/Reno, 
NV in 1981. 

Meanwhile, pressplay has el- 
evated COO Michael Bebel to 
President/CEO to succeed Schuon. 
Bebel will work closely with joint - 
venture partners Universal Music 
Group and Sony Music Entertain- 
ment and continue the ongoing de- 
velopment of the Internet-based mu- 
sic service. 

" Pressplay has made tremendous 
strides as a company and as a ser- 
vice," Bebel said. "I'm excited to 
lead the company through its next 
phase of growth as we break new 
ground in the world of online music. 

"We have a great team at 
pressplay and a number of exciting 
developments coming this year, in- 
cluding a new version of the service 
that will keep pressplay at the fore- 
front of the online -music space. I am 
indebted to Andy for all he has done 
to successfully launch pressplay in 
the marketplace, and I wish him well 
in his endeavors." 

Before joining pressplay last year 
Bebel was Exec. VP of Universal 
Music Group's eLabs division, 
where he played an integral role in 
the development of pressplay. He 
has also served as Sr. VP /Strategic 
Planning & Business Development 
for UMG's eCAT division, where he 

developed numerous online ventures 
and strategic alliances with such 
firms as GetMusic. - Adam Jacobson 

sud: Atlanta Arbiban, winter 02. 25 -54. AOH. exact times: 
bject to Imitations printed meren 

Boortz is #1 
Rush Limbaugh, Dr. Laura, & now Glenn Beck. 

Do you have #1 Show 25-54? We do! 
Atlanta 9AM to Noon / Adults 25 -54 AQH Share 

Boortz 11.7 #1 
Beck 1.4 #21 

Atlanta Noon to 1 PM / Adults 25 -54 AQH Share 
Boortz 9.0 #1 
Limbaugh 5.6 #4 

co) 
SYNDICATION 

ew,a.coxradiosyndication 

Amy Bolton 800.611.5663 
Paul Douglas 404.962.2078 

Far-macs New. 6 Talk & Consuaa.q a lamp 

L JONES RADIO NETWORKS 
jonesradio.com 

JONEI 
0 
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14 R&R Jui, National Music Formats 

/V/w eTELLITE 
eDIO 

"%ft../ 
Lori Parkerson 202- 380 -4425 

20on20 (XM20) 

Kane 
BBMAK Out 01 My Heart 

CAM'RON Oh Boy 

EVE I /ALICIA KEYS Gangsta Love 
KHIA My Neck. My Back (Lick It) 

SHAKIRA Objection 

BPM (XM81) 

Blake Lawrence 
4 STRINGS Take Me Away 

CASSIUS I'm A Woman 

The Boneyard (XM41) 

Charlie Logan 
DEE LEPPARD Now 

Real Jazz (XM70) 

Maxx Myrick 
THREE TENORS NO OPERA Deconstruction... 

X Country (XM12) 

Jessie Scott 
BRUCE SPRINGSTEEN The Rising 

CALVIN RUSSELL Rebel Radio 

DALE WATSON Live In London 

DOLLY PARTON Halos 8 Horns 

MARK OLSON 8 CREEKDIPPERS Decembers.. 

XM Cafe (XM45) 

Bill Evans 
BRYAN FERRY Frantic 

DUNCAN SHEIK On A High 

WILLY PORTER Willy Porter 

RAW (XM66) 
CLIPSE Grinden' 

STYLES Goodtimes 

STYLES & PHAROAHE MONCH The Lite 

PETEY PABLO Told Tall 
E -401/ FABOLOUS Automatic 

NAS You're Da Man 

MYSTICAL (/BUTCH CASSIDY Tarantula 

KHIA My Neck. My Back (Lick It) 

TRICK DADDY I /CEE -LO In Da Wind 

SLUM VILLAGE Tainted 

SWIZZ BEATS (/BOUNTY KILLERS Guilty 

SMILEZ 8 SOUTHSTAR Who Wants This 

CEE -LO Getting Grouse 

FABOLOUS 1 /JAGGED EDGE Trade It All. Pt. 2 

EMINEM Without Me 

E -40 f/PETEY PABLO... Rep Yo City 

AZ I'm Back 

FREEWAY Line' Em Up 

N.O.R.E. Nothin' 

BIG MOE 1/TYFE EYEZ Confidential Playa 

LUDACRIS 1/MYSTIKAL Move Bitch 

YIN YANG TWINS Say I Vi Vi 

DJ OVIK Trouble 

SCARFACE Love 8 Friendship 

MUSIC 
CHOICE 

23 million homes 
27,000 businesses 

Available on digital cable and DirecTV 

Adam Neiman 646- 459 -3300 

HIT LIST 

Seth Neiman 

EVE 1 /ALICIA KEYS Gangsta Lovin 

JENNIFER LOVE HEWITT Barenaked 

MICHELLE BRANCH Goodbye To You 

VANESSA CARLTON Ordinary Day 

SOFT ROCK 

Seth Neiman 

BRUCE SPRINGSTEEN The Rising 

R &B & HIP -HOP 

Damon Williams 

FAITH EVANS Burnln' Up 

INV GOTTI PRESENTS... Down 4 U 

STINGY Ginuwine 

RAP 

Damon Williams 

MACK -10 Hittin Switches 

SCARFACE On My Block 

SMOOTH R&B 

Damon Williams 

RAPHAEL SAADIO Faithful 

TWEET Best Friend 

ROCK 

Gary Susalis 

BLINDSIDE Pitiful 

COLOR RED Sore Throat 

MAD AT GRAVITY Historypeats 

NONPOINT Your Sign 

TODAY'S COUNTRY 

Liz Opoka 

ALAN JACKSON Work In Progress 

RASCAL FLAPS These Days 

PROGRESSIVE 

Liz Opoka 

ALEX LLOYD Amazing 

GRAHAM NASH Lost Another One 

LUNA Black Postcards 

TOM WAITS God's Away On Business 

LITE JAll 

Gary Susalis 

RIC MANDELL A Road Less Traveled 

Artist/Tile 

ATEENS Can't Help Falling In Love 

SIMON AND MILO Get A Clue 

CHRISTINA MILIAN Call Me, Beep Me 

PLAY I'm Gonna Make You Love Me 

AVRIL LAVIGNE Complicated 

LIL' BOW WOW Take Ya Home 

VANESSA CARLTON A Thousand Miles 

LMNT Juliet 

'N SYNC Pop 

PINK Get The Party Started 

BAHA MEN Who Let The Dogs Out 

MICHELLE BRANCH Everywhere 

BAHA MEN Move It Like This 

BRITNEY SPEARS Overprotected 

WILL SMITH Black Suits Comin' (Nod Ya Head) 

JUMP5 God Bless The USA 

DESTINY'S CHILD Survivor 

NINE DAYS Absolutely (Story Of A Girl) 

PINK Most Girls 

AARON CARTER I'm All About You 

Playlist for the week ending July 13. 

Total Plays 

81 

80 

78 

78 

78 

77 

75 

75 

74 

37 

36 

34 

34 

34 

34 

33 

30 

30 

30 

29 

D 
MUSIC ' 

10 million honres 180000 businesses 

Rick Gillette 800 -494 -8863 

DMX Specialty Retail 
Jim Fisher 

The hottest tracks at specialty retail, which 

includes toy stores. home and office furnish- 
ings, kitchen stores, cosmetics, shoe stores, 

etc., targeted at 25 -54 females. 

YOUNG MC Bust A Move 2002 

CIRRUS Boomerang 

ROSEY The Time 

DIRTY VEGAS 7Ara 

BEBEL GILBERTO Torto Tempo (Peter._) 

ESTHERO WITH DANNY SABER Song For Holip 

PHATS AND SMALL This Time Around 

HAKAN LIDBO All I Want 

MOBY In My Hear. 

KINOBE SUMMER In The Studio 

SOUL HOOLIGAN Numb In Both Lips 

SELF Parc /cake 

This secbon features this week's new adds 

on DMX MUSIC channels available via digi- 
tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
BEENIE MAN Feel It Boy 

ELVIS PRESLEY VS. JXL A Little Less Conversaron 

CHR/RHYTHMIC 

Mark Shands 
FRANK THE PUG Will Survive 

URBAN 

Jack Patterson 
IRV GOTTI PRESENTS 

SEEK Right Here 

ALTERNATIVE 

Dave Sloan 
30 SECONDS TO MARS Capricorn (A Brand 

CLINIC Walking With Thee 

FINCH Liners To You 

BLINDSIDE PifuI 

ROCK 

Stephanie Mandello 
P.0.0. Boom 

ADULT ALTERNATIVE 

Stephanie Mondello 
JAY NASH Sleepwalking 

ADULT CONTEMPORARY 

Jason Shift 
ELVIS PRESLEY LS. JXL A Little Less Conversaton 

INTERNATIONAL HITS 

Mark Shanos 
FRANK THE PUG I Will Survive 

COUNTRY 

Leanne Flask 
RASCAL FLAPS These Days 

DANCE 

Danielle Ru''sschaert 
TYRELL Alright. Alright (Static Revenger Mix) 

RAP/HIP -HOP 

Mark Shanc's 
No Adds 

Down 4 U 

,,rr 
°' 11 130 million moviegoers runt 

21,000 movie theaters 

WEST 
1. KYLIE MINOGUE Love Al First Sight 
2. BRITNEY SPEARS Boys 

3. NAPPY ROOTS Pá Folks 

4. BEYONCE Work It Out 
5. A'TEENS Cant Help Falling In Love 

MIDWEST 
1. BRITNEY SPEARS Boys 

2. KYLIE MINOGUE Love At First Sight 

3. NAPPY ROOTS Pó Folks 

4. ATEENS Can't Help Falling In Love 

5. BEYONCE Work It Out 

SOUTHWEST 
1. KYLIE MINOGUE Love At First Sight 
2. BRITNEY SPEARS Boys 

3. LMNT Juliet 
4. BEYONCE Wort/ It Out 

5. THICKE Alone 

NORTHEAST 
1. KYLIE MINOGLE Love At First Sight 

2. BRITNEY SPEARS Boys 

3. ABENAA Rain 

4. THICKE Alone 

5. SHEILA NICCO -LS Faith 

SOUTHEAST 
1. BRITNEY SPEARS Boys 

2. NAPPY ROOTS Po' Folks 

3. KYLIE MINOGLE Love At First Sight 

4. TRACY LYONS Love Huns 

5. JENE Get Into Something 

0 RADIO NETWORKS 

Phil Hall 972 -991 -9200 

Hot AC 

Steve Nichols 
THE CORRS When The Stars Go Blue 

CREED One Last Breath 

ALTERNATIVE PROGRAMMING 
Gary Knoll 800 -231 -2818 

Rock 
SEETHER Fine Again 

SINCH Something More 

BRUCE SPRINGSTEEN The Rising 

Alternative 
SEETHER Fine Again 

SINCH Something More 

UNWRITTEN LAW Up All Night 

WEEZER Keep Fishin' 

Triple A 

SHERYL CROW Steve McQueen 

CHR 

COITION Oh Boy 

EVE I /ALICIA KEYS Gangsta Loviri 
P. DID DY 1 /GINUWINE I Need A Girl. Part II 

Mainstream AC 

MICHELLE BRANCH Goodbye To You 

BRUCE SPRINGSTEEN The Rising 

Lite AC 

BEN GREEN Two To One 

PET SHOP BOYS Home And Dry 

NAC 

CHUCK LOEB Sarao 

SPECIAL EFX Cruise Control 

KIM WATERS In The House 

Christian AC 

TRUE VIBE See The Light 

tic 
LIL' BOW WOW Basketball 

MARY MARY In The Morning 

NAPPY ROOTS Po' Folks 

N.D.R.E. Nothin 

SMILEZ & SOUTHSTAR Who Wants This 

TRICK DADDY In Da Wind 

Country 
EMERSON DRIVE Fall Into Me 

PHIL VASSAR Words Are Your Wheels 

1)1 It» 
Music Programming/Consulting 
Ken Moultrie 800- 426 -9082 

Alternative 
Steve Young /Kristopher Jones 
LINKIN PARK Points Of Authority 

WHITE STRIPES Dead Leaves And Dirty Ground 

Active Rock 

Steve Young /Kristopher Jones 
NICKELBACK Never Again 

Heritage Rock 

Steve Young /Kristopher Jones 
DEF LEPPARD Now 

FILTER Where Do We Go From Here 

NICKELBACK Never Again 

Hot AC 

Steve Young /Josh Hosier 
JACK JOHNSON Flake 

NORAH JONES Don't Know Why 

CHR 

Steve Young /Josh Hosier 
MICHELLE BRANCH Goodbye To You 

ELVIS VS. JXL A Little Less Conversation 

P. BIDDY 8 THE BAD BOY CREW I Need A Girl 

Rhythmic CHR 

Steve Young /Josh Hosier 
DANIEL BEDINGFIELD Gotta Get Through This 

CLIPSE Grinden 

FABOLOUS Trade It All 

Mainstream Country 
Ray Randall /Hank Aaron 
KEITH URBAN Somebody Like You 

New Country 

Hank Aaron 
MARK CHESNUTT She Was 

MARTINA MCBRIDE Where Would You Be 

Lia 

Ken Moultrie /Hank Aaron 
MARK CHESNUTT She Was 

24 HOUR FORMATS 

Jon Holiday 303- 784 -8700 

ADULT HIT RA010 

JJ McKay 

DJ SAMMY 8 YANOU Heaven 

JACK JOHNSON Flake 

PINK Just Like A Pill 

CO COUNTRY 

Rick Morgan 
KELLIE COFFEY At The End Of The Day 

BERYL DODD Honky Tonk Champagne 

SHANNON LAWSON Dream Your Way To Me 

MICHAEL PETERSON Modern Man 

US COUNTRY 

Penny Mitchell 
KEVIN DENNEY Cadillac Tears 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 -784 -8700 
EMERSON DRIVE Fall Into Me 

TIFT MERRITT Virginia. No One Can Warn You 

PINMONKEY Barbed Wire And Roses 

ó{Jrvl.rlLr{J O TWOFiK5,.I 

After Midnite 
KEITH URBAN Somebody Like Yo.; 

URN 
Alternative 
Chris Reeves 970- 949 -3339 
FLIPP Freak 

GREENWHEEL Breathe 

Country 

Jim West 
REBECCA LYNN HOWARD Forgive 

MONTGOMERY GENTRY My Town 

ANTHONY SMITH If That Ain't Country 

KEITH URBAN Somebody Like You 

WESTWOOD ONE) 

Charlie Cook 661 -294 -9000 

Sott AC 

Andy Fuller 
JAMES TAYLOR On The 4th Of July 

Bright AC 

Jim Hays 
ALANIS MORISSEPE Precious Illusions 

Hot Country 

Jim Hays 
MONTGOMERY GENTRY My Town 

Young & Elder 

David Felker 
MONTGOMERY GENTRY My Town 

usrA 
CONCERT PULSE 

Avg. Gross 

Pos. Artist (in 0005) 

i PAUL MCCARTNEY 52.636.3 

2 'N SYNC 51,124.3 

3 EAGLES $7,156.5 
4 BRITNEY SPEARS $925.7 

5 DAVE MATTHEWS BAND 5856.0 

6 CROSBY, STILLS, NASH 8 YOUNG S806.5 

7 GREEN DAY/BLINK -182 $431.6 

8 BROOKS 8 DUNN $350.2 

9 ROBIN WILLIAMS 5302.5 

10 ALAN JACKSON $290.8 

11 HAGAR/ROTH 5270.9 

12 KENNY CHESNEY $249.9 

13 DIANAKRALL $229.8 

14 INCUBUS $221.6 

15 LORD OF THE DANCE $197.4 

BRUCE SPRINGSTEEN 8 THE E 

STREET BAND 

DIANNE REEVES 

HERBIE HANCOCK 

MORRISSEY 

PAPA ROACH 

PET SHOP BOYS 

The CONCERT PULSE Is courtesy of 
Porlstar. a publication of Promoters' 

On.Line Listings. 800 -3447383: 
Calitomia 209.271.7900. 
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Television/Films 
72 million households 

Tom Calderone 

VP Programming 

Plop 

NELLY Hot In Herne 2 

EMINEM Without Me 2 

BIG TYMERS Sill Fly 2 

IRV GOTFI PRESENTS... Down 4 U 1 

PINK Just Like A Pill 

AVRIL LAVIGNE Complicated 

RED HOT CHILI PEPPERS By The Way 1 

CAM'RON f /JUELZ SANTANA Oh Boy 1 

BRITNEY SPEARS Boys 1 

JENNIFER LOPEZ t/NAS I'm Gonna Be Alright 1 

P. DIDOY I/GINUWINE... I Need A Girl. Pt. 2 

VINES Get Free 1 

AMERIE Why Don't We Fall In Love 

ENRIQUE IGLESIAS Don't Turn ON The Lights 

WEEZER Keep Fishin 1 

PAPA ROACH She Loves Me Not 1 

DIRTY VEGAS Days Go By 1 

62K Gots Ta Be 

MARIO Just A Friend 

BRANDY Full Moon 

KYLIE MINOGUE Love At First Sight 

TWEET Call Me 

JIMMY EAT WORLD Sweetness 

INCUBUS Warning 

OUR LADY PEACE Somewhere Out There 

JOHN MAYER No Such Thing 

LIL' BOW WOW Basketball 

ASHANTI Happy 

VANESSA CARLTON Ordinary Day 

HIVES Hate To Say I Told You So 

LUDACRIS Move Bitch 

NEW FOUND GLORY My Friends Over You 

WILL SMITH Black Suits Comic'... 

BEYONCÉ Work It Out 

PUDDLE OF MUDD Drift S Die 

JERMAINE DUPRI I/LUDACRIS Welcome To Atlanta 

AEROSMITH Girls Of Summer 

N.O.R.E. Nothin 

NAPPY ROOTS Awnaw 

HOOBASTANK Running Away 

KHIA My Neck. My Back.. 

KID ROCK You Never Met A MF Cuite... 

OUTKAST Land Of A Million Drums 

KORN Thoughtless 

TRUTH HURTS Addictive 

BOX CAR RACER I Feel So 

DEFAULT Deny 

DAVE MATTHEWS BAND Where Are You Going 

PAULINA RUBIO Don't Say Goodbye 

CLIPSE Grindin 

WYCLEF JEAN I/CLAUDETTE ORTIZ Two Wrongs 

JENNIFER LOVE HEWITT Barenaked 

SYSTEM OF A DOWN Aerials 

CHAD KROEGER f /JOSEY SCOTT Hero 

TRUST COMPANY Downfall 

STAIND Epiphany 

TRICKS When I Get You Alone 

CAM'RON Hey Ma 

EVE f /ALICIA KEYS Gangsla Lovic' 

N.E.R.D. Rock Star 

STROKES Hard To Explain 

CREED One Last Breath 

DONELL JONES You Know That I Love You 

STYLES Goodtimes 

WHITE STRIPES Fell In Love With A Girl 

COUNTING CROWS American Gals 

FAITH EVANS I/MISSY ELLIOTT 6 LOON Burnin' Up 

1 

Video playlisl lot the week ending July 13. 

55 million household 

Peter Cohen 

VP/Programming 

Rap Adds 
SEAN PAUL Gimme The Light 

SHADE SHEIST Money Owners 

SCARFACE On My Block 

NON PHIXION Rock Stars 

Pop Adds 

BBMAK Out of My Heart.. 

ELVIS VS. JXL A Little Less Conversation 

Urban Adds 
SCARFACE On My Block 

SEAN PAUL Gimme The Light 

SHADE SHEIST Money Owners 

Rhythmic Adds 

ELVIS VS. JXL A little Less Conversation 

4 STRINGS Take Me Away 

Rock Adds 

SEETHER Fine Again 

GLASSJAW Cosmopolitan Blood Loss 

AIMEE ALLEN Revolution 

STROKES Someday 

Adds for the week of July 22. 

75 million households 

Paul Marszalek 

VP/Music Programming 

ADDS 

BBMAK Out Of My Head... 

DEF LEPPARD Now 

JENNIFER LOVE HEWITT Barenaked 

Plays 

CHAD KROEGER !MOSEY SCOTT Hero 

SHERYL CROW Soak Up The Sun 

NO DOUBT Hella Good 

JIMMY EAT WORLD The Middle 

JOHN MAYER No Such Thing 

AEROSMITH Girls Of Summer 

REO HOT CHILI PEPPERS By The Way 

PINK Just Like A Pill 

CREED One Last Breath 

DIRTY VEGAS Days Go By 

31 

29 

29 

27 

26 

24 

23 

23 

21 

21 

DAVE MATTHEWS BAND Where Are You Going 20 

MING TEA I /AUSTIN POWERS Daddy Wasn't There 20 

ALANIS MORISSETTE Precious Illusions 

TOMMY LEE Hold Me Down 

OUR LADY PEACE Somewhere Out There 

NORAH JONES Don't Know Why 

CELINE DION I'm Alive 

ANASTACIA One Day In Your Life 

COUNTING CROWS American Girls 

THE CORRS I/BONO When The Stars Go Blue 

SHAKIRA Objection (Tango) 

KID ROCK You Never Met A M/F Quite.. 

NO DOUBT Underneath It All 

WEEZER Keep Flshin 

SHERYL CROW Steve McQueen 

ENRIQUE IGLESIAS Don't Turn Off The Light 

BRANDY Full Moon 

SEYONCÉ Work It Out 

TOMMY LEE Hold Me Dorm 

KYLIE MINOGUE Love At First Sight 

ELTON JOHN Original Sin 

MUSID Halicrazy 

311 Amber 

JENNIFER LOPEZ I/NAS I'm Gonna Be Alright 

DARIUS RUCKER Wild One 

WILL SMITH Black Suits Conrio 

18 

16 

16 

16 

15 

15 

15 

13 

13 

11 

10 

10 

9 

8 

8 

8 

7 

4 

4 

3 

3 

3 

3 

2 

WYCLEF JEAN I/CLAUDETTE ORTIZ Two Wrongs 1 

DIXIE CHICKS Long Time Gone 

ROBERT PLANT Darkness. Darkness 

AMERIE Why Don't We Fall In Love 

COLDPLAY In My Place 

ASHANTI Happy 

Video airplay for July 22 -29 

36 million households 

VIDEO PLAYLIST 

P. DIDDY 1 /GINUWINE... I Need A Girl. Pt. 2 

TWEET Can Me 

CAM'RON I/JUELZ SANTANA Oh Boy 

AMERIE Why Don't We Fall In Love 

NELLY Hot In Herre 

BIG TYMERS Still Fly 

IRV GOTT! PRESENTS... Down 4 U 

KHIA My Neck, My Back... 

MUSIO Hallcraoy 

MARIO Just A Friend 2002 

Rap City Top 10 

BIG TYMERS Still Fly 

N.O.R.E. Nothin' 

LUDACRIS f/MYSTIKAL 6I -20 Move Bach 

CAM'RON I/JUELZ SANTANA Oh Boy 

ARCHIE 1/BUBBA SPARXXX We Ready 

CLIPSE Gandhi 

TRICK DADDY IICEE -LO 6 BIG BOl In Da Wind 

NELLY Hot In Herre 

LIL' WAYNE Way Of Life 

EVE I /ALICIA KEYS Gangsta Lavin' 

Video p/aylist for the week ending July 21. 
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56.8 million households 

Brian Philips. Sr VP/GM 

Chris Parr. VP/Music 

ADDS 
RHONDA VINCENT l'm Not Over You 

SIXWIRE Look At Me Now 

EMERSON DRIVE Fall Into Me 

TOP 20 
ALAN JACKSON Dove (For Daddy Gene) 

DARRYL WORLEY I Miss My Friend 

TRACE ADKINS Help Me Understand 

BROOKS 6 DUNN My Heart Is Lost To You 

KENNY CHESNEY The Good Stuff 

BRAD PAISLEY I'm Gonna Miss Her 

STEVE AZAR I Don't Have To Be Me l'TlI Mondayl 

LONESTAR Not A Day Goes By 

GARY ALLAN The One 

KELLIE COFFEY When You Lie Next To Me 

BLAKE SHELTON Or Red 

DIXIE CHICKS Long Time Gone 

PATTY LOVELESS I/TRAVIS TRITT Out Of Control... 

TRICK PONY Just What I Do 

MARK CHESNUTT She Was 

BRAD MARTIN Before I Knew Better 

PHIL VASSAR American Child 

DIAMOND RIO Beautiful Mess 

LEE ANN WOMACK Something Worth Leaving Benmd 

WILLIE NELSON Maria (Shut Up And Kiss Mel 

HEAVY 
BROOKS 6 DUNN My Hear. Is Lost To You 

DARRYL WORLEY I Miss My Friend 

DIXIE CHICKS Long Time Gone 

KELLIE COFFEY When You Lie Neat To Me 

KENNY CHESNEY The Good Stuff 

TOBY KEITH Courtesy Of The Red. White And Blue 

TRACE ADKINS Help Me Understand 

HOT SHOTS 

LEE ANN WOMACK Something Worth Leaving Behind 

MARTINA MCBRIDE Where Would You Be 

PIN MONKEY Barbed Woe And Roses 

WILLIE NELSON Maria (Shut Up And Kiss Me) 

Heavy rotation songs receive 28 plays per week. 

Hot Shots receive 21 plays per week. 

Information Current as of July 16. 2002 

** 
GREAT 

* * AMERICAN 

# COUNTRY. 

Jim Murphy. VP /Programming 

19 million households 

ADDS 
EMERSON DRIVE Fall Into Me 

PINMONKEY Barbed Wire And Roses 

TIFT MERRITT Virginia. No One Can Warn You 

TOP 10 
TOBY KEITH Courtesy Of The Red. White And Blue 

DIXIE CHICKS Long Time Gone 

BLAKE SHELTON 01' Red 

GARY ALLAN The One 

CLEDUS T. JUDO Breath 

ANDY GRIGGS Tonight I Wanna Be Your Man 

RHONDA VINCENT I'm Not Over You 

TAMMY COCHRAN Life Happened 

BRAD MARTIN Before I Knew Better 

KENNY CHESNEY The Good Stuff 

Information current as of Juty 19, 2002 
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TELEVISION 
TOP TEN SHOWS July 8-14 

Total Audience 
(105.5 million households) 

Adults 
25-54 

1 MLB All -Star Game 1 MLB All -Star Game 

2 CSI 2 CSI 

3 MLB All -Star Pre -Game 3 Everybody Loves Raymond 

4 Everybody Loves Raymond 4 Law & Order 

5 Law & Order 5 MLB All -Star Pre -Game 

6 Movie 6 Big Brother 3 (Wednesday) 

(The Horse Whisperer) 7 48 Hours (Monday) 

7 60 Minutes (tie) Dog Eat Dog 

8 48 Hours (Monday) 9 Fear Factor 
9 Becker 10 Becker 

10 Dog Eat Dog (tie) Movie (Men In Black) 

Source: Nielsen Media Research 

COMING NEXT WEEK 

Friday, 7/19 

OutKast, The Tonight Show 
With Jay Leno (NBC, check local 
listings for time). 

Audiovent, Late Late Show 
With Craig Kilbom (CBS, check lo- 

cal listings for time). 

Monday, 7/22 
Dashboard Confessional, Late 

Show With David Letterman (CBS, 
check local listings for time). 

Tuesday, 7/23 
Beyoncé Knowles, Jay Lena 

Saturday, 7/20 
Moby, Saturday Night Live 

(NBC, check local listings for time). 
B2K, Showtime at the Apollo 

(check local listings for time and 
channel). 

Kinky, David Letterman. 
Bonnie Raitt, Late Night With 

Conan O'Brien (NBC, check local list- 

ings for time). 
Kylie Minogue, Last Call With 

Carson Daly (NBC, check local list- 

ings for time). 

Wednesday, 7/24 
Goo Goo Dolls. Craig Kilbom. 
Nelly. Carson Daly. 

Thursday, 7/25 
Jewel, Jay Letto. 
Weezer, David Letterman. 
Los Lobos, Conan O'Brien. 
Chris Isaak, Craig Kilbom. 

- Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

July 12 -14 

Title Distributor S Weekend S To Date 

1 Men In Black 2 (Sony) $24.41 $132.68 
2 Road To Perdition (DreamWorks)' $22.07 $22.07 
3 Reign Of Fire (Buena Vista)* $15.63 $15.63 
4 Halloween: Resurrection (Miramax) $1229 $12.29 
5 Mr. Deeds (Sony) $10.84 $93.97 
6 Crocodile Hunter: Collision Course (MGM/UA)* $9.53 $9.53 
7 Lilo & Stitch (Buena Vista) $8.02 $118.41 

8 Like Mike (FOX) $7.83 $32.81 
9 Minority Report (FOX) $7.21 $110.13 

10 The Bourne Identity (Universal) $5.76 $99.02 

'First week in release. All figures in millions. Source.' ACNielsen EDI 

COMING ATTRACTIONS: This 
week's opener's include Stuart 
Little 2, starring Geena Davis and 
the voice of Michael J. Fox. 
Nathan Lane contributes his voice 
to the film and a song ( "One ") to 
the film's Epic soundtrack, which 
also contains Celine Dion's "I'm 
Alive," Chantal Kreviazuk's "An- 

other Small Adventure," Billy 
Gilman's "Count on Me" and Mary 
Mary's version of "Put a Little Love 
in Your Heart." Vintage tunes from 
The Romantics ( "What I Like 
About You') and Gilbert O'Sullivan 
( "Alone Again, Naturally') complete 
the ST. - Julie Gidlow 
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Talk Radio Research Potpourri 
A collection of data from recent studies on News/Talk /Sports 

pccording to several recently released radio- research studies, it's not just the weather that's - heating things up across America this summer. When it comes to listening among adults, 
News/Talk/Sports radio is hot! 

Following the huge ratings spikes 
most stations experienced in fall 
2001, there was a bit of hand- wring- 
ing when ratings came back down to 
earth in the winter 2002 Arbitron. 
But early indicators point to solid 
results in the upcoming spring book, 
which will again confirm that more 
Americans listen to Talk radio than 
to any other format, both when times 
are good and when they're bad. 

Add to that some very positive au- 
dience information, and you have 
good news for programmers and 
sellers of spoken -word radio. 

The Update From Interep 

First up is lnterep's annual state - 
of -the- format update, which calls 
News/Talk radio "an integral part of 
the daily lives of Americans." 

Admittedly, Interep's report is 
based on Arbitron numbers and 
Media -mark research from fall 
2001, and, as already noted, that 
period was certainly a high -water 
mark for Talk formats, but that 
doesn't change the consistent per- 
formance of Talk formats from year 
to year in adult demographics, with 
the majority of the audience falling 
into the category of high- income 
consumers. 

When it comes to the listeners 

coveted by most advertisers, Interep 
says that News/Talk continues to 
"dominate the share of the adult ra- 
dio-listening audience" while deliv- 
ering "consumers with spending 
power." 

In the top 25 markets, among 
persons 18+ (Monday- Sunday, 
Gam- midnight), News/Talk domi- 
nates with a 17.6% share. By com- 
parison, No. 2 Spanish -language 
radio posts a 10.9% share. Round- 
ing out the top five most listened - 
to adult formats are Urban, with 
10.8 %; AC, 10.8 %; and Classic 
Rock, 7.5 %. 

According to Interep, News/Talk 
radio reaches nearly one -third of 
adults I8+ in the top 25 markets, 
with an audience gender makeup 
that remains fairly well -balanced at 
43% female and 57% male. And, 
while News /Talk's cume remains 
best among adults 35 -64 - 60% - 
Interep notes that it also cumes very 
well with adults 25 -54 (59 %) and 
45+ (59 %). 

The News /Talk audience has a 
significantly higher concentration 
of well- educated adults than is 
found in the general population; in 

fact, more than one -third of News/ 
Talk listeners are college graduates. 

As for household income, News/ 

Talk reaches adults in all income 
brackets but shows its greatest 
strength among upscale households. 
While only 15.6% of the U.S. pop- 
ulation lives in homes with a house- 
hold income of $100,000 or more, 
24.5% of the News/Talk audience 
lives in households at that income 
level. 

The results for the three other up- 
per income categories - $50,000, 
$60,000 and $75,000 - are similar- 
ly impressive. The greatest percent- 
age of News/Talk listeners, 31%, are 
employed in professional or manage- 
rial occupations. In fact, compared to 
the entire U.S. adult population, 
News/Talk listeners are much more 
likely to be working on the highest 
rungs of the career ladder. 

Some Consumer Facts 

Interep's study continues with a 

look at how News/Talk listeners per- 
form in several key consumer cate- 
gories. In the area of banking and 
investments, the format's audience 
has formidable financial clout, with 
extremely high indices among peo- 
ple using banking services. 

In fact, Newsrfalk listeners hand- 
ily outperform the national average 
when it comes to such financial cat- 
egories as owning IRAs, participa- 

News/Talk Radio 
Listeners By Market 

% News/Talk % News/Talk 
Market Listeners Market Listeners 

St. Louis 40 Washington, DC 21 

Milwaukee 39 Indianapolis 20 
Seattle 37 Raleigh 20 
Boston 34 Richmond 19 

Cincinnati 34 Spokane 19 

Minneapolis 32 Flint, MI 19 

Des Moines 32 Harrisburg 18 

Denver 31 Charlotte 18 

Rochester, NY 31 West Palm Beach 18 

San Francisco 31 Las Vegas 17 

San Diego 28 New York 17 

Salt Lake City 28 Albuquerque 17 

Albany, NY 28 Tucson 17 

Buffalo 28 Jacksonville 17 

Chicago 28 Oklahoma City 16 

Providence 27 Fresno 16 

Atlanta 27 Roanoke 16 

Pittsburgh 27 Austin 16 

Portland, OR 27 Miami 16 

Baltimore 27 Tampa 15 

Phoenix 26 Ft. Myers 15 

Louisville 26 El Paso 15 

Dallas 25 Birmingham 15 

Cleveland 25 Greensboro 15 

Detroit 24 Los Angeles 15 

Hartford 24 Orlando 15 

New Orleans 23 Knoxville 14 

Kansas City 23 Norfolk 14 

Syracuse 23 Philadelphia 14 

Columbus, OH 22 Wichita 14 

Dayton 22 Nashville 13 

Toledo 22 Lexington 12 

Sacramento 22 Mobile 12 

Tulsa 22 Wilkes -Barre 12 

Houston 22 Charleston 11 

Grand Rapids 21 Memphis 10 

San Antonio 21 Greenville, SC 10 

Honolulu 9 

Natonal average 22% 

Source. Scarborough Research 

tion in 40I(k) plans, owning stocks 
and bonds, investing in mutual funds 
and owning money market funds. 

News/Talk listeners also outper- 
form the national average in Inter- 
net use and ownership of desktop 
PCs, laptops and hand -held units. 
When they're online, they index 
well above the norm for using the 

'Net to make travel plans, track in- 
vestments, send and receive e-mail, 
bank and make personal purchases. 
A vital consumer group for the trav- 
el industry, News/Talk listeners in- 
dex above average when it comes to 
domestic and international airline 
travel and memberships in frequent - 
flyer programs. 

Congratulations Larry 
Marconi Nominee for 

Major Market Personality of the Year. 

Now on the ABC Radio Networks 

RADIO NETWORKS 
america listens to abc 

East: 212- 735 -1700 West: 972- 991 -9200 
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In the automotive category, 
News /Talk radio listeners are far 
more likely than the average con- 
sumer to spend $40,000 or more on 
a new car, and they are the most 
likely to be decisionmakers in their 
households when it comes to mak- 
ing a new -vehicle purchase. The 
same holds true for business spend- 
ing on items like personal comput- 
ers, software, office machines, 
corporate travel, engineering and 
construction services, banking ser- 
vices and telephone and communi- 
cations equipment. 

Finally, Interep compared News/ 
Talk's weekly reach to that of oth- 
er media. Compared to similarly 
formatted newsmagazines, News/ 
Talk radio's average weekly cume 
of 36 million adults 18+ in the top 
25 markets bests Time magazine's 
22.9 million, Newsweek's 20.5 mil- 
lion and U.S. News and World Re- 

port's 11.3 million. 
When it comes to reaching key 

decisionmakers - professionals 
and managers who make more than 
$60,000 annually - News/Talk's 
average weekly cume of 9.3 million 
beats Newsweek's 5 million weekly 
issue average and the 4.1 million 
average of CBS -TV's 60 Minutes. 
Results for other magazines and TV 
news shows were similar. 

One In Four Listens To Talk 

Scarborough Research's latest ra- 
dio- format study indicates that al- 
most a quarter - 22% - of 
American adults 18+ listen to 
News/Talk radio. 

The markets that have the highest 
penetrations of News/Talk radio lis- 
teners are St. Louis, with 40%; Mil- 
waukee, 39 %; Seattle /Tacoma, 
37 %; and Boston and Cincinnati, 
both at 34 %. The markets with the 
lowest penetrations are Honolulu, 
9 %; Memphis and Greenville, SC 
tied at 10 %; Charleston, SC, 11 %; 
and Lexington, Mobile and Wilkes - 
Barre, all at 12%. Penetrations for 
some other major metropolitan cit- 
ies: Chicago, 28 %; Washington, 

News/Talk/Sports 

DC, 21%; and New York, 17%. 
Scarborough's study also finds 

that News /Talk's median listener 
age is 52, with nearly one -fourth 
(24 %) of the audience in the 45 -54 
demographic. With regard to young- 
er demos, the report says only 3% 
of News /Talk radio listeners are 
ages 18 -24, and I I% fall into the 
25 -34 demo. 

Like Interep's findings, this study 
confirms that better -educated and 
affluent individuals are more likely 
to be News /Talk listeners: More 
than half (52%) of the audience is 

made up of white -collar workers. 
Additionally, 37% of people with 
household incomes of $250,000 or 
more listen to the format. Scarbor- 
ough also reports that over 80% of 
News/Talk listeners own their resi- 
dences, and 53% have used a gold 
or platinum credit card within the 
past three months. 

Like Interep, Scarborough notes 
that investing is an important trait of 
News/Talk radio listeners, with close 
to half (45 %) of those surveyed say- 

ing they are invested in a mutual 
fund. Long -term investments also 
rank high: Twenty -nine percent of 
News/Talk listeners say they own an 
individual retirement account. 

News /Talk radio listeners like 
to stay active. Close to two -thirds 
(63 %) walk for exercise, and more 
than half (53%) enjoy gardening. 
Other leisure activities that rank 
high are swimming (35 %), pho- 
tography (28 %) and bicycling 
(26 %). The study also finds that 
adults who enjoy antiquing are 
80% more likely to listen to 
News /Talk radio. 

Audience Advantage Index 

R &R Exec. Editor Jeff Green re- 

cently analyzed Interep Research's 
2002 "Study of Radio Formats" to 
develop the Audience Advantage in- 

dex, in which a format receives one 
index point per audience percentage 
point in four categories: household 
income of $75,000 or more, bache- 
lor's degree or higher, employed 
full -time and owns a home. 

The Audience Advantage crown goes to Sports/Talk radio, with a total 
of 260 points. Also note that News, Talk and News/Talk formats occupy 
four of the top five slots. Here's a breakdown of format performance us- 
ing these criteria. 

1 Sports 54 45 79 82 260 
2 Classical 51 53 60 78 242 
3 News 49 43 64 75 231 
4 Talk 43 37 62 82 224 
5 News/Talk 40 35 59 81 215 
6 Smooth Jazz 42 36 68 68 214 
7 Soft AC 41 30 61 75 207 
8 Classic Rock 36 23 74 70 203 
9 AC 37 27 66 71 201 

10 Oldies 35 25 66 74 200 
11 Rock 36 25 71 66 198 
12 Alternative 39 27 68 60 194 
13 Religious 28 26 59 77 190 
14 Variety 29 31 64 65 189 
15 Country 26 17 61 77 181 
16 Adult Standards 29 25 45 82 181 

16 Ethnic 25 29 60 67 181 

18 CHR 32 20 64 61 177 
19 Easy Listening 22 23 38 84 167 
20 Gospel 24 14 64 56 158 
21 Urban 24 14 63 52 153 
22 Spanish- language 17 10 63 49 139 
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And which format delivers the overall most affluent radio listener? Once 
again, the answer is Sports/Talk. According to the "Study of Radio For- 
mats," Sports radio has the highest percentage of listeners with annual 
household income of $75,000 or more. Here are the top 10: 

1 Sports 54% 7 News/Talk 40% 
2 Classical 51% 8 Alternative 39% 
3 News 49% 9 AC 37% 
4 Talk 43% 10 Classic Rock 36% 
5 Smooth Jazz 42% (tie) Rock 36% 
6 Soft AC 41% 

While Talk formats don't finish at the top of the list when it comes to 
the format with the most homeowners, nonmusic formats dominate the top 
10: 

1 Easy Listening 84% 6 Classical 78% 
2 Adult Standards 82% 7 Country 77% 
2 All -Talk 82% 7 Religious 77% 
2 Sports 82% 9 Soft AC 75% 
5 News/Talk 81% (tie) News 75% 

Classical stations - among which there are very few commercial out- 
lets - finish first when it comes to the format with the highest percent- 
age of listeners with bachelor's degrees or greater. But, again, it's 
Talk -based formats in three of the top five slots. Here's how the top 10 fin- 
ishers look: 

1 Classical 53% 7 Variety 31% 
2 Sports 45% 8 Soft AC 30% 
3 News 43% 9 Ethnic 29% 
4 Talk 37% 10 AC 27% 
5 Smooth Jazz 36% (tie) Alternative 27% 
6 News/Talk 35% 

Our last table shows the format with the most listeners employed full 
time, and, once again, it's Sports/Talk leading the pack. Here are the top 
10: 

1 Sports 79% (tie) Oldies 66% 
2 Classic Rock 74% 8 News 64% 
3 Rock 71% (tie) Gospel 64% 
4 Alternative 68% (tie) CHR 64% 
4 Smooth Jazz 68% (tie) Variety 64% 
6 AC 66% 

For more information about the studies reviewed on these pages, con- 
tact Michele Skettino at Interep at 212- 916 -0536 or michele_skettino@ 
interep.com; Deirdre McFarland or Tara Goldstein at Scarborough Re- 
search, 212 -593 -4123 or info@scarborough.com; or R &R Exec. Editor Jeff 
Green, 615 -244 -8822 orjgreen @radioandrecords.com. 

NOW MORE THAN EVER! 

"AC 
Real done DirecTheSt om ytrefrefcom 

WBBR -AM KLAC -AM WPHT AM WRKO -AM KNWX -AM 
NEW YON OS ANGELES PHILADELPHIA BOSTON SEATTLE 

WOAI -AM WWRC -AM KFNN -AM KSDO -AM AND MORE! 
SAN ANTONIO WASHINGTON, DC PHOENIX SAN DIEGO 

MONDAY- FRIDAY 
3 -4 PM ET 

The way- inside scoop for your listeners...daily. Your answer to new revenue streams. 
Reserve This Show Now - Call 212.445.3906 

PREivSiERaTALK PREivúERBTAt,K PIROMSiERETALJC PREÌV1iERETAU< PREiv7iERETAIJC PREivriERETALK PRErvriERETALJ< 
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What Lies Ahead 
McVay Media's Greg Gillispie addresses the issues Classic Rock faces 

Agood number of Classic Rock programmers have much to smile about these days. Solid 
ratings, low burn scores among the format's A -list records and resolute listener loyalty 
have helped to make Classic Rock the format of choice for America's adults. But what lies 

ahead for Classic Rock? We asked McVay Media's Greg Gillispie for his opinion on the many 
concerns programmers may soon face. 

Although Gillispie's offi- 
cial title at McVay is VP/ 
Rock -Alternative, roughly 
half of the 26 stations he 

consults are Classic Rockers. 

Our discussion quickly 
turned to the success of Sus- 

quehanna's KDBN (The 
Bone) /Dallas, which was 
profiled in a recent Classic 
Rock column (R &R 6/14). 

While The Bone's success 

can be attributed to several 

factors, its abundance of tracks from 
the 1980s certainly played a role in 

the station's instant ascent to the top 

position among North Texas Rockers. 

So what are other Classic Rockers to 

do? Is there a need to start adding 
more material from the 1980s, or 
should the format hunker down and 

maintain its current '70s focus for as 

long as it can? 

"That is dependent on the strategy 

of the particular radio station in its 
particular cluster and how that station 
would be packaged and presented," 

Gillispie says. In most cases, Classic 
Rock stations have come to the real- 
ization that the broad target of the 
format is 35-49 or 35 -54. Within that 

target, the 41- or 42- year-old guy is 

the person we're looking for. That 
kind of determines what you're going 
to do with the music." 

Based on McVay's research, Clas- 
sic Rock's appeal has surged among 

those in the younger end of the demo - particularly those between 35 and 

40. But programmers shouldn't rush 

into the '80s by filling their playlists 
with material that may not be compat- 
ible with their stations' core artists and 
overall images. 

Furthermore, Gillispie says there is 

no need for a Classic Rock station to 
start rethinking its median target age. 

While Oldies now faces a graying 
problem, Gillispie believes that Clas- 
sic Rock is far from dealing with such 

challenges. 

The Rock 'N' Roll Chasm 

While music from the 1970s re- 

mains the most desired at Classic 
Rock, titles released during the '80s 
are finding their way onto more and 

more stations. This can present chal- 

Greg Gillispie 

lenges for some stations, and 

Gillispie notes that a schism 

has developed in regard to 
what older Classic Rock lis- 
teners may accept as classic 

rock and what those in their 
30s believe it to be. 

"Of the '80s material, 
Guns 'N Roses, Def Leppard 

and Ozzy Osboume have 
been found to be very polar- 

izing," he says. But he notes 

that other artists, such as 

Tom Petty and John Mellencamp, 
work very well. 

"In the early 1980s I programmed 
what was considered a Rock station, 
and I thought that Def Leppard fit into 
the whole sound of the station," 
Gillispie says. Today there is polariza- 

tion on all Def Leppard tracks - even 

the band's older, harder material. 

"There are people in the upper 
demos who don't even 

make the connection 

that Def Leppard 
would be considered 

classic rock," Gillis- 
pie says. "That type of material 
doesn't really mix well." 

Other bands may get exceptional- 
ly high test scores with their earlier 
material but fail to generate similar 
results with their later recordings. 
Case in point: Van Halen. "1 find it 
interesting that David Lee Roth -era 
Van Halen records test very well and 

that there are some Sammy Hagar- 
era Van Halen songs that don't test 
at all," Gillispie says. "I think listen- 
ers have come to the realization that 
the David Lee Roth version of Van 

Halen was hotter, at least for their 
tastes." 

'90s was a format with core listeners 

in the 35-44 demo. Those listeners 
are now in the 45 -54 demo. 

This shift :n demos has taken its toll 
on Oldies. Classic Rock beat Oldies 
for the first time among 35-44s in 
winter 1997. By winter 2000, Classic 
Rock beat Oldies in the 45 -54 demo, 

and it hasn't looked back since. "It's 
been a natural transition," Gillispie 
says. "The culture of that cell's natu- 
ral upbringing, based on what was 

going on in their youth, puts them 
squarely in the Classic Rock zone, 

rather than Oldies." 
The advertising community has yet 

to set its sights on the Classic Rock 
crowd, however. Perhaps it's time for 
that to change. "They've got to come 
to the realization that there is a huge 

element of the population that is ag- 

ing differently from the previous 
generation," Gillispie says. 

4CVAWME 

Ripe For Riches 

Throughout the '80s and '90s Old- 
ies enjoyed considerable success 
from both the ratings and revenue 
standpoints, thanks to low burn 
scores and the ongoing desire of 
American adults to relive the mem- 
ories of their youth. Now it seems 

that Classic Rock - along with 
Classic Hits - is set to displace Old- 
ies as the "nostalgia" format for the 

next generation. As Gillispie points 
out, Classic Rock in the late '80s and 

MEOW 

"Pinpoint somebody in the 35- 50- year -old 

crowd and say, 'That's the guy.' Pick a 42- or 

43- year -old guy, someone who graduated high 

school in 1978." 

"Once again, here's a format com- 
ing in and trying low -personality, 
no- promotion, no- intrusion radio," 
Gillispie says of The Drive concept. 

"When Classic Rock carne on back in 

the mid- 1980s, they did it as a juke- 
box, a music machine. Album - 
oriented Rock stations realized that 
they had the personality behind them, 

and they adjusted." 
Today, however, some of the big- 

gest Classic Rock stations have 
proven that it takes more than a good 
playlist to be an across- the -board win- 
ner. "KQRS/Minneapolis is a great 
station, but if you took Tom Bernard 

away from it, it would just be an OK 
radio station," Gillispie says. "It's the 

morning show, the station's involve- 
ment in the community and its ability 
to reflect rock elements that makes it 

stand out above the rest." 

Burn -Free Zone 

As stations decide whether to drop 

older titles from the Woodstock era 

and replace them with songs from the 

Live Aid era, the desire to hear tracks 

from Classic Rock's 
biggest bands has 
hardly waned. 

"People who were 
into the Oldies fomiat 

were into songs," Gillispie says. 
"Now we're in a situation where the 

people who have been brought up on 

Classic Rock were brought up on 
bands. It's about Fleetwood Mac, not 
`Go Your Own Way.' At this time, 
there are no signs of the Classic 
Rock audience getting tired of or 
burned on a particular title or a par- 
ticular artist." 

Gillispie relates the story of one cli- 
ent, a PD who struggled over what to 
do with The Eagles' "Hotel Califor- 
nia," a staple for just about every 
Classic Rocker in North America. 
"One PD told me that on `Hotel Cali- 
fornia' the burn score was at the 

threshold, but it was still good enough 
to be played in power rotation," he 

says. Did the PD dare pull the song 

out of power? Not a chance. 

"I don't see anything in the imme- 
diate future that says the Classic 
Rock population is going to wake up 

one day and say, `Hey, I don't like 
Led Zeppelin anymore, "' Gillispie 
says. 

In fact, Active Rockers are seeing 

incredibly good scores on some par- 

ticularly old artists. "It's always Black 

DIA 
"They are more active, healthier 

and have more resources at their dis- 
posal. Sooner or later Madison Ave- 
nue has got to realize that there is a 

tremendous amount of opportunity to 
market to these people and realize that 

it's not all about just 25-54-year-olds. 
There is some great value in market- 
ing to upper -demo Classic Rock 
listeners." 

The Drive 

In fact, one radio operator, Bonne- 
ville, decided to roll the dice and cre- 

ate a radio format specifically de- 
signed to attract the upper end of the 

35 -54 demo. Today, WDRV (The 
DriveYChicago is a top player among 
the market's adult listeners and has 

become a concern for the local Triple 
A, WXRT, a heritage station with 
heavy listening among those in the 
35 -54 range. 

Bonneville is now seeking to rep- 
licate The Drive's success in San 

Francisco with KKDV, which corn- 
petes with a heritage Triple A with 
high 35 -54 listening (KFOG) and 
complements a hard- charging Classic 

Rocker (KSAN). 

Sabbath, Jimi Hendrix and The Doors," 
Gillispie says. "Younger listeners are 

going back and discovering this mu- 
sic. 

"They were dangerous, and they 
are dead - there's an element of that 
that appeals to those who are just dis- 
covering Hendrix and Morrison. Even 

though there's renewed interest in 

some of the younger demos, though, 
it's just icing on the cake." 

Stay Focused 

But, while Active Rockers may 
have no problem with Jim Morrison 
mingling with Fred Durst, Gillispie 
believes that Classic Rockers should 
think twice about adding a band like 
Guns 'N Roses to their playlists. "It 
depends on who you want to target 

and the specifics of your market," he 

says. 

"If you look at what's going on 

musically now in the 30 -36- year-old 
age group, they are not 100% com- 
fortable with what is considered rock 
music today. They have a difficult 
time digesting Korn and Limp Biz - 
kit, but they may find some of the 
stuff at Classic Rock wimpy. It's dif- 
ficult to make a very, very broad 
Classic Rock station. You've got to 
be focused. 

"When you look at an Active Rock 
station that utilizes some elements of 
Classic Rock, you have to take a 

snapshot of the station and see what 
it is playing. Is it Metallica, Korn and 

Godsmack with a Led Zeppelin song 

stuck in between? If so, you're going 
to blow off that 35 -54 listener. 

"But in some markets you're fly- 
ing two stations wingtip to wingtip. 
In any case, the main target is 35- 
50- year-olds. Pinpoint somebody in 
that crowd and say, `That's the guy.' 
Pick a 42- or 43- year-old guy, some- 
one who graduated high school in 
1978." 

Once that's done, have some fun, 
like one McVay client did with its lin- 
ers and positioners. Gillespie says, 
"One liner a client uses says, 'In the 

'70s you used killer weed. Today you 
use weed killer. Some things change, 

but the music stays the same.' 

"Remember, Classic Rock done 
properly is kind of like that comfort- 
able pair of blue jeans. Classic Rock 
can make you feel comfortable and 

make you feel good. Even if you wear 
a shirt and tie to work, you can come 

home and relax." 
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Mike Joseph, America's First Consultant 
Advice from a co- worker leads to Top 40 success 
By Ron Rodrigues 

R&R Editor -in -Chief 
ronr@radioandrecords.com 

Mike Joseph was having a good time as National 
Program Director of the Founders Chain, a group of 
stations in Flint, MI; Honolulu; New Orleans; and 
Syracuse (see Legends 2/1). But there was one 
problem: He wasn't being paid nearly what he felt he 
was worth. He began the job - we're talking the 1950s 
here - making $135 a week, and, after turning all of 
the company's properties around, had earned 
all of a $25 per week raise. writ...- 

"My dilemma was how to make more money," 
he recalls. "Here I was making so much money 
for the salesmen, the sales manager, the station 
managers and the owners. Program people were 
looked down on during those years. So, in 1957, 
the Honolulu sales manager said, 'Mike, if you 
can do it for us, why can't you do it for yourself? 
Why don't you go into business for yourself?" 

That advice resonated with Joseph. Most of 
his family owned their own businesses, and, 
frankly, he got bored hanging around the same 
station too long. Radio consulting was an 
unheard -of profession in those days, and it took 
Joseph six months to plan his business and draw up 
contracts. He hung out his shingle in January of 1958. 

His first call was from WMAX /Grand Rapids, a 

daytime Top 40 operation owned by two former 
salesman he had worked with in the past. Joseph 
recalls, "We had been No. 1 in the market, so they 
knew of my success in Grand Rapids and also knew of 
my success at WFAC /Flint, which was one of the first 
Top 40 stations in America." 

WMAX was an instant smash. It was a daytimer, but 
it pulled a 42 share. 

When a potential client called, Joseph made it clear 
that he wanted 100% carte blanche going in. For the 
first six months to a year that he was on the scene, he 
would be a virtual general manager, calling the shots 
from top to bottom. 

BUFFALO BECKONS 

Before long, the phone began to ring more often: 
WROK /Rockford, IL; WKZO /Kalamazoo, MI; 
KDAL /Duluth, MN. Then Joseph scored his first 
major- market station, WKBW /Buffalo. 

Joseph says that WKBW was perhaps his favorite 
station. With the legendary on -air names who worked 

there - including Art Roberts, Russ Syracuse, Dick 
Biondi and Tom Shannon - it's no wonder. 

WKBW was also known for its ultra -short playlist. It 
was down to 20 records at times and had a very fast 
power rotation. Joseph hyperpromoted the station and 
accentuated things with tight and fast pacing. The 
personalities were very well -known, and that, in 
combination with the tight list, exciting jingles and 
great promotions, made for magic. 

It didn't hurt to be on a 50kw blowtorch that reached 
Florida, but back in those days most of Joseph's 
clients were daytimers or Class IV AMs that 
dropped down to 250 watts at night. Not a lot of 
owners were willing to commit their big -signal 
stations to Top 40, but Joseph says he did just 
fine with whatever he got. That is, until Arbitron - whose methodology gave an edge to big - 
signal stations - started up. 

Joseph says that one of the worst major- market 
signals he ever worked with was WKNR /Detroit. 
It was 1963, and three Top 40s were battling it 
out in the Motor City. Joseph signed on WKNR 
and realized that the station's pattern looked 
like a handprint. Yet the station - with its 31- 

song playlist - knocked off WXYZ, WJBK and CLKW 
in mere weeks. And it stayed in first until 1970, when 
the Paul Drew -led CKLW reassumed first place. 

Joseph did the same thing in Ft. Wayne, IN, where 
250 -watt WLYV knocked off 50,000 -watt WOWO. 

Mike Jo 

Ifllf/1/887 

seph 

MAJOR MARKETS SIGN ON 

Joseph's reputation began to precede him, and his client 
roster slowly turned into a marquee list of major- market 
properties. Of course, they weren't exactly prime properties. 

"These stations were absolute dogs at one time," 
Joseph says. "It is very hard to believe, but stations like 
WABC /New York, WFIL /Philadelphia and WKNR/ 
Detroit were not even in the book at the time I went in. 
They were unrated. Where do you want me to start?" 

Well, he started at WABC in October 1960. The station 
was doing old -line MOR with some of the greatest old - 
time traditional jocks in America, but it was ranked 
11th, and 11th in those days meant it was losing nearly a 
million dollars a year. 

Hal Neal, GM of WXYZ /Detroit, was brought in to 
fix things, and his first order of business was to hire 
the consultant who beat him in the Motor City. 

With a lineup that included Herb Oscar Anderson, 
Charlie Greer, Jack Camey, Chuck Dunaway and Scott 

Muni, WABC's Top 40 format was born on Dec. 7, 1960. 
Six months later the station brought in two names who 
would define WABC's sound: Dan Ingram and Bruce 
Morrow. 

PROGRAMMING POTPOURRI 

As exciting as it was building the new format, there 
were challenges galore. Seven people were required to 
put on a disc -jockey show: the personality, an engineer, 
a record turner, a staff announcer to give station breaks 
and intro the news, a director who prepared the show 
and gave cues to all the others, a newscaster and 
another engineer to press the button to start the tape 
for the news actualities. 

"The jock just talked," Joseph says. "The engineer 
handled the mike switch and the pots, and the record 
turner spun the disc. We had to deal with so many 
unions that I can't even remember the initials." 

On top of that, WABC's programming commitments 
nearly destroyed its attempts to attract a young -adult 
audience. Each day at 9am the station broke away for an 
hour for Don McNeal's Breakfast Club, an old -line network 
radio talk show for which WABC served as the flagship. 
At 6pm the station had a 90- minute news block. Then 
there were 11 daily short features hosted by Dick Van 
Dyke. And then from midnight to 6am the station 
couldn't run any music because it ran Roe Rosenfreld's 
Happiness Exchange Show, a lonely hearts club show. 

That wasn't all: WABC also carried the Metropolitan 
Opera on Saturday afternoons, New York Mets 
baseball and New York Jets football. 

"Weekends were virtually wiped out for music, 
except for three or four hours a day, because of 
commitments to public affairs, religion, sports and the 
network," Joseph says. "But we still made it!" 

And made it despite a number of naysayers, 
including one prominent WABC personality, sports- 
caster Howard Cosell. 

"He always looked down at anybody who came in 
from the boondocks because he was a native New Yorker, 
and nobody else had a chance," Joseph says. "Cosell 
would come into my office, sit down and throw at me, 
'Mike, this is the Big Apple, man. This is the big time. 
This isn't Buffalo, man. You're not going to make it. " 

Cosell was wrong, and the old -line critics at ABC 
were wrong. Joseph established himself as the pre- 
eminent radio consultant of the next couple of decades 
and went on to establish the "Hot Flits" format. But 
we'll save that for Part Three. 

MUSIC TESTING & CALLOUT 
Faster 
Less Expensive 
Smarter 

Call Edison today to learn about how our efficient 
methods lead to better, more reliable results. 

edison media research 
908-707-4707 / e-mail Irosin@edisonresearch.com / www.edisonresearch.com 
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Does your brand stick? 
To improve market tare and ioentity, nothing 
stomps your competitors like a swingin' decal or 
sticker promotion. Contact CGI today! 

) 29+ YEARS EXPERIENCE IN RADIO 

DURABLE, COLORFUL GRAPHICS 

) HIG-4EST QUALITY PRODUCTION 

AWARD -WINNING DESIGN STUDIO 

Decals - Bumper Stickers - Coupons 
Event Stickers - Static. - Concert Patches 

and more! 

SINCE !973 

:. :6 :C,ommunication 
Graphics Inc WHERETY STICKS 

(800) 331 -4438 (918) 258 -6502 
www.cgilink.com 

Street Talk. 

CC's Mays On Indies 'N' Stull 
It's been a busy seven days for normally 
press -shy Clear Channel President/COO 
Mark Mays, who this week suddenly turned 

into a regular media chatterbox, sharing some 
rather candid views with the Los Angeles Times, 
among other outlets. Mays told the Times that 
his company earns between $10 million and $13 
million per year from independent promoters. 
But, he stressed that the money was not to 
promote songs. He said, "People think that we 
are going to let independent promoters influence 
our playlists by payments of that magnitude? 
When I'm risking $3 billion [in radio revenue] by 
not giving the consumers what they want? The 
math doesn't work. We may be hicks from San 
Antonio, but we ain't that dumb." 

In a separate interview with Bloomberg, 
Mays characterized the record industry as being 
"in a state o` total disarray," adding, "They are 
grasping and trying to figure out how to rework 
their own business model." Meanwhile, the L.A. 
Times' Jeff Leeds asked Mays about certain 
record execs who told Mays they feared that if 
they ceased paying indies, some of their rivals 
might not follow suit, thus 
getting an edge in obtaining 
airplay. "I think they are a 

paranoid group," Mays respond- 
ed. "I said, 'Grow up.' It seems 
to me, if they're that insecure 
about their own business, they 
have some real business 
issues. They have come to 
Congress and said, 'Please 
prevent us from paying these 
independent promoters.' How 
about just not signing a check, have you thought 
about that ?" 

Furthermore, Mays spoke his mind about 
Sen. Russ Feingold's proposed legislation to 
rein in what the senator believes are abuses by 
big companies in the concert and radio indus- 
tries. Mays said, "I think all of our brethren in the 
radio industry are ready to take it on. We are 
going to join arms and treat it as a real serious 
threat. It's not a threat, but we have to treat it as 
such." But Mays told Bloomberg that he isn't 
concerned about mounting too strong a defense 
to Feingold's proposal. "I've seen more analyst 
quotes that There is a zero -percent chance that 
the Feingolc legislation gets anywhere, and 
that's accurate in my opinion," Mays said. "He's 
not even going to get a hearing." 

Mark Mays 

After seven weeks in radio limbo, WBBM- 
FM (B96) /Chicago morning hosts Ed Volkman 
and Joe Bohannon will be back in their old 
familiar quarters come Monday morning. 
Perhaps it was the whiff of a $21 million contract 
that gives each more than $1.5 million per year 
for seven years that helped sway them. "At least 
they won't be living paycheck to paycheck 
anymore," B96 PD Todd Cavanah tells ST. 
Chicago Sun -Times columnist Robert Feder 
reports that, while crosstown Clear Channel rival 
WKSC made a comparable offer, the guys were 
ultimately moved by loyalty and by the personal 
intervention last week of Viacom President Mel 
Karmazin and Infinity Chairman /CEO John 
Sykes - who will fly in to personally announce 
Eddie & Jobo's return in a live, on -air press 
conference set for July 22 at 7am. 

The Rea/ Men In Black 
The Un ted States Secret Service has no 

discernible sense of humor - just ask WQEN/ 
_ Birmingham, which received a special visit from 

the boys during a recent stop in town by Presi- 
dent Bush. After morning show producer Cari 
Kates made some ill- advised comments on -air 
prior to Bush's arrival, a big black Chevy Blazer 
materialized at the station. Among Kates' 
comments, which were recorded and sent to the 
agency by a concerned citizen: "I'll be there 
trying desperately to get in as much trouble as 
possible. My goal is to have the Secret Service 
run me out of the place." Here's the piece de 
resistance: "I'd love to have my face on the FBI's 
10 Most Wanted list by the end of the day." 
Kates' apartment and car were subsequently 
searched, while PD Johnny Vincent enjoyed a 
three -hour chat with the suits. A remorseful 
Kates tells ST, "People who know me know how 
ridiculous this whole thing was. There's nothing 
shady about me. I'm just a little church girl who 
happens to play booty music for a living." 

The July 15 issue of People features a story 
about former Malrite Communications radio guru 
Milton Maltz, who is opening the International 
Spy Museum in Washington, DC. The five - 
building complex is billed as the largest museum 
of all things cloak- and -dagger and includes such 
items as the Kiss of Death pistol, which is 

disguised as lipstick, and a Nazi encoding 
device known as Enigma, the subject of the film 
U -571. Maltz is no novice at this museum thing - he's one of the founders of the Rock and Roll 
Hall of Fame. 

ESPN on July 15 suspended radio and TV 
host Tony Kornheiser for one week without pay 
for allegedly making remarks critical of manage- 
ment during his radio show. Sources said 
management was unhappy with comments 
Kornheiser made during commercial breaks that 
weren't heard on the radio but were broadcast 
over the Internet. Kornheiser tells the Washing- 
ton Post he's uncertain why he received the 
timeout. 

'Olsen Empire Strikes Back' 
For the past three years, Cox Radio Syndi- 

cation /Jones Radio Network- syndicated wakeup 
warriors Lex & Terry have been counting the 
days until teen superstars 
Mary-Kate and Ashley 
Olsen (pictured) cease 
being jailbait (that would 
be their 18th birthday). 
The WFYV /Jacksonville- 
based hosts have also 
been selling special commemorative "Open 
Season" Olsen T -shirts on their website. All this 
undying devotion to the onetime Full House stars 
got the hosts a C &D from the twins' legal team, 
alleging copyright infringement on the term 
"Olsen Twins." The lawsuit also threatens "civil 
damage and penalites" unless Lex & Terry knock 
it off and stop discussing the Olsen ladies. Says 
a heartbroken Terry Jaymes, "I guess, in 

retrospect, calling their 18th birthday 'Open 
Season' on the T -shirts was a bit over the line. I 

wonder if Nellie Oleson from Little House on the 
Prairie is legal ?" 

And now, ST presents more Big Dumb 
Promotions We Love: Last week WXTB (98 
Rock)/Tampa shamelessly exploited dead and 
currently frozen baseball great Ted Williams by 
giving someone a chance to take home their 
own frozen wad of Ted's DNA - on an auto- 
graphed baseball. "Ted held the ball while 

Continued on Page 22 
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RECORDS 

AMY STUDI 
"TUST A LITTLE GIRL" 

Early: 
Z100 /New York 
WDRQ /Detroit 
KBKS /Seattle 
KZHT /Salt Lake City 
WPRO /Providence 
WNCI /Columbus 
WQZQ /Nashville 
WFLY /Albany 
WVKS /Toledo 
WRHT/Greenville 

KIIS /Los Angeles 
WKQI /Detroit 
KHTS /San Diego 
KUDD /Salt Lake City 
WFHN /Providence 
KFMS /Las Vegas 
WKSS /Hartford 
WNTQ /Syracuse 
WFMF /Baton Rouge 
KLAL /Little Rock 

KQAR Little Rock WYKS /Gainesville 
and many more! 
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amb 
`Amber" is the color 

of a HIT! 
TOP 40 

Big Adds This Week: 
KRBV /Dallas WPRO /Providence 

G105 /Raleigh 
WAEZ WVSR 

Top 10 Phones: 
KXXM /San Antonio 31x 

Modern AC BDS 28 -23* 
Hot AC BDS 39 -35* 

Adds This Week: 
WMC /Memphis KALZ/Fresno 

KLTG/Corpus Christi 
WTMX/Chicago 31x WSSR/Tampa 53x 

KRBZ/Kansas City 31x WPTE/Norfolk 20x 

KAMX/Austin 52x KUCD/Honolulu 80x 

Modern Rock BDS 20 -17* 
Modern Rock BDS 

Audience Chart 12-11* 

Re -Adds This Week: 

Q101 KFMA KSYR 
KROQ /LA 41x #1 KTBZ /Houston 52x #1 

WHFS /D.C. 46x WFNX /Boston 35x 

WSUN/Tampa 54x #1 WEND /Charlotte 40x 

Back in Rotation at: 

WBRU KMBY KNXX KLEC 

Going to Power This Week at: 
WFNX KPNT WARQ 

6 Months of Airplay and Still 
Going Strong! 

www.311music.com 
Adam Raspier Management 

Street Talk. 
Continued from Page 20 

signing it, so his bodily oils are all over the 
leather cover," 'XTB Promotion Director Mike 
Oliviero tells ST. "We froze the ball inside a 

block of ice.' All qualifiers scored tickets to see 
Ted's old team, the Boston Red Sox, play the 
Tampa Bay Devil Rays. The grand -prize winner 
got to bring nome the Ted-side. 

KHTS /San Diego's morning show, AJ's 
Playhouse, decided to have a little fun by 
stealing a concept from that classic Seinfeld 
episode known as "The Contest." KHTS's 
Queen of the Castle, Diana Laird, who played 
along, explains how it worked: "No solo or 
tandem grat.fication missions were allowed." 
The person who held out 
the longest scored a trip 
to Las Vegas. "I sent 
strippers into the studio to 
give them 90 minutes of 
free lap dances," Laird 
says. The next day the 
Playhouse paid her back 
by enlisting the help of 
Laird's "imaginary 
boyfriend," Seven of pop 
act Seven & The Sun, 
who spent several agonizing minutes torturing 
Laird over the phone, on the air. The next 
morning Laird was the first one to cave. When 
asked about listener reaction, she says, 
"Surprisingly, it's been very quiet - although I 

did get one e-mail from a listener that said, 'You 
need to get a Bible. ' 

KHTS /San Diego's A.J. 
enjoys his job 

And then there's WJHM (102 Jamz)/ 
Orlando, which proudly presents its Gusher for 
Usher promotion. Asst. PD /Promo Hound Keith 
Memoly tells us more: "We had a dozen people 
compete for front -row tickets and backstage 
passes to see Usher by seeing which person's 
bladder could survive the longest without 
exploding." A dozen people stood outside the 
TD Waterhouse Center - in front of a gushing 
fountain - and chugged various Pepsi prod- 
ucts. Memoly says, "During the first hour they 
had to down a soda every 10 minutes. We then 
upped it to every five minutes." The madness 
lasted for more than two hours, with people 
alternately dropping out and fleeing to the 
nearest bathroom. The ultimate winner of the 
Iron Bladder award consumed more than a 

case of soda! 

Alberts Lands As 'LAV PD 
Brent Alberts, most recently PD of Classic 

Rocker WNRQ /Nashville, takes similar duties at 
Citadel's Classic Rock WLAV /Grand Rapids. 
He succeeds Tony Gates, who will now serve 
as VP /Station Development for both 'LAV and 
Active Rock sister WKLQ while continuing to 
host the 'LAV morning show. 

Clear Channel /Salt Lake City Cluster VP/ 
GM Tom Sly exits, along with OM Lee Doug- 
las. No replacements have been named. 

Clear Channel's Classic Hits WLLC (Alice 
106.7) /Detroit cranks up the tempo and 
repositions itself as WDTW. Its new moniker: 
"106.7 The Crive." Premiere's syndicated Bob 
& Tom are added for mornings. 

Ted Stecker is now interim PD at ABC's 
Country KSCS /Dallas. He replaces (at least for 
now) Dean James, who exits. 

On the heels of a flamethrowin' debut in the 
Arbitrons, Colby Colb exits the MD slot at Clear 
Channel Urban WWPR (Power 105.1) /New 
York. 

Rush Limbaugh re -ups with 
Premiere, inking an eight -year, 
$250 million deal. 
Richard Sanders set as Exec. 
VP /GM of RCA Records. 
KGB /San Diego sets Diana 
Laird as OM, Jay Isbell as PD. v Rush Limbaugh 

Charles Warfield tapped as VP /GM of 
WDAS -AM & FM /Philadelphia. 
Chris Gallu appointed VP /GM for Pulitzer/ 
Phoenix. 
Daniel Manella made GM of Milwaukee Ra- 

dio Alliance. 
Paul Duckworth lands KOMO /Seattle PD 

post. 
Ron Rodrigues promoted to Editor -in -Chief of 

R &R. 

Scott 
Borchetta 

Scott Borchetta elevated to 
VP /Field Promotion for MCA/ 
Nashville. 
Johnny Michaels made PD of 

WYNY /New York. 
Tony Fields takes KACE /Los 

Angeles PD duties. 
WKOX /Chicago goes New 

Rock Alternative. 

WMAQ /Chicago VP /GM Mike Lonneke adds 
duties at WKQX/Chicago. 

Jim Ashbery named Program Manager of 
WSB -AM /Atlanta. 
Moon Mullins shines as WSM -AM /Nashville 
PD. 

Dan Vallie ascends to VP /Programming at EZ 
Communications. 
Michael Spears selected as 
VP of Service Broadcasting. 
Rich Fitzgerald joins Geffen 
Records as National Promotion 
Director. 
Tom Bender becomes OM of 
W FAA/Dal las. 
Richard Blade joins KROQ/ 
Los Angeles as Production Di- 
rector. 

Rich Fitzgerald 

Roger Skolink named PD of WDAI /Chicago. 
Clark Smidt accepts the PD chair at WEEI- 
FM /Boston. 
Steve Rivers tapped as PD of WAPE/Jack- 
sonville. 

L.A. radio veteran Nicole Sandler goes 
home to South Florida, becoming Asst. PD/ 
midday host at Clear Channel Classic Rocker 
WBGG (Big 106) /Miami. She replaces Steve 
Stansell on -air. At the same time, former KRBZ/ 
Kansas City air talent Doc Reno succeeds 
Kimba in afternoons. 

If you have Street Talk, call the R &R News Desk at 310- 

788 -1699, or e -mail streettalk ®radioandrecords.com 
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AUGUST 1a 1i, zoos MILLENNIUM 
HARVEST NOOSE NOTEI BOULDER, COLORADO 

341 
registration l 

FAX THIS FORM BACK TO 

OR MAIL TO: 
FUR Triple A Summit 
P.O. Box 515408 
Los Angeles, CA 90051-6708 

OR REGISTER ONLINE AT 

MAILING ADDRESS 

lE@ir 

310-203-8450 
ÍPlease print carefully or type in the form below. 

Full payment must accompany registration 
form. Please include separate forms for each 

registration. Photocopies are acceptable. 

www.radioandrecords.com 

Name 

Tit e 

Call Letters/Company Name 

Street 

City State Zip 

Te aphone a Fax # 

E- nail 

SEMINAR FEES 

BEUORC JULY 12, 2002 

JULY 13 - AUGUST 9, 2902 

AFTER AUGUST 9, 2002 
ON -SITE REGISTRATION ONLY $400 

$sty There is a $50.00 

cancellation tee. 
No refunds after 

July 12, 2002 

METHOD OF PAYMENT 
PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION 

Amount Enclosed' S 

Visa MasterCard American Express Discover Check 

Account Number I 

Expiration Date u u 
Month Date Signature 

Print Cardholder Neme Here 

QUESTIONS? Call the R &R Triple A Summit 
Hotline at 310-788-1696 

registration 

Millennium Harvest House Hotel, Boulder, CO 

Thank you for requesting reservations at the 

Millennium Harvest House Hotel. Our staff would like to take the opportunity 
to extend a warm welcome to you during your upcoming meeting. 

To confirm your reservation, your arrival must be guaranteed by charging two 

nights deposit to a major credit card, or you may send payment by mail. Deposits 

will be refunded only if reservation is cancelled at least 30 days prior to arrival. 

Reservations requested after July 14, 2002 or after the room block has been filled 

are subject to availability and may not be available at the Summit rate. 

Check in time is 3:00 pm: check out time is 12noon. 

-YPE OF ROOM 1 TRIPLE A SUMMIT RATE 

Deluxe (single /double) $135/145 night 

Millennium Club Rooms 
/double) 

$155/165 night 
(single 

Suites $205 and up 

FOR HOTEL RESERVATIONS, PLEASE CALL: 

303 -443 -3850 or 866 -866 -8086 
Or mail to: Millennium Harvest House Hotel 
1345 28th Street, Boulder, CO 80302 
Millenniumhotels.com (Group Code:1240) 
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Elvis Has Re- Entered The Ballding 
How electronic music and soccer heralded the King's return 

By Frank Correia, Music Editor 
fcorreia@radioandrecords.com 

From impersonators and skydiving teams to collectors' plates and hip- shakin' wall 
clocks, Elvis Presley, the icon, has been alive for years. But now, thanks to Nike's - global advertising campaign for World Cup soccer and an exciting electronic remix 

of Presley's "A Little Less Conversation," the King's name is once again on everyone's 
lips for the right reason - his music. 

During the global frenzy 
that accompanied this year's 
World Cup tournament, 
Nike's "Secret Tournament" 
ad campaign featured soccer 
stars in a Thunderdome -like 
elimination tournament. The 
music for the spots was "A 
Little Less Conversation," 
remixed by Amsterdam - 
based DJ Tom Holkenberg, 
a.k.a. Junkie XL. 

Credited to Elvis Vs.-JXL, "A 
Little Less Conversation" became the 
talk of many a town, earning No. I 

status in Denmark, Ireland and Nor- 
way. And, after a longtime tie with 
The Beatles for most No. 1 songs in 
the U.K., Presley, via the remix, de- 
buted in the U.K.'s top spot and fi- 
nally claimed the throne. 

With the rest of the world all shook 
up, Elvis Vs. JXL is starting to make 
more noise than a neglected hound 
dog in the States. For two weeks in a 
row it's been the best -selling single in 

the U.S. In addition, the main char- 
acter of Disney's new animated 
movie Lilo & Stitch, happens to be a 
huge fan of Elvis. 

The timing couldn't be better, as 
Aug. 16, 2002 marks the 25th anni- 
versary of Presley's death. For fans, 
label execs and programmers alike, 
the celebration culminates this Sep- 
tember with the release of Elvis: 30 
No. I Hits. 

Similar to the mega -successful The 
Beatles 1, RCA's latest greatest -hits 
compilation for Presley will feature 
30 of his No. 1 hits. And if you 
thought there was a lot of hoopla sur- 
rounding the Presley postage stamp. 
get ready for a major push for Elvis: 
30 No. I Hits that will feature a di- 
rect- response TV campaign and a 

one -hour network TV special in the 
fall. Sponsors include Nike, Disney, 
McDonald's, AOL, Wal -Mart, NAS- 
CAR and many, many more. 

Little More Conversation 
At radio, "A Little Less Conversa- 

tion" has tongues wagging at mul- 
tiple formats, especially when it 
comes to listener requests. "We just 
threw it on because we thought it was 
cool, but it's taking off," says WNKS/ 
Charlotte MD Jason McCormick. 
"There are a lot of calls, and people 
are digging the Elvis." 
- So far, CHR/Pop is the torch- 

Ron Geslin 

bearing format, with strong 
support from WNKS, 
WAPE /Jacksonville and 
WRBC /Greenville, NC, 
among others. And, al- 
though it hasn't officially 
added the song yet, KHKS/ 
Dallas has seen a huge re- 
sponse on the phone lines. 

"It's won our Big Ass 
Battle five nights in a row," 
KHKS MD David Morales 

says. "We're talking 9pm, when there 
are a lot of kids calling. It went up 
against some great records. It beat 
Britney one night and Vanessa 
Carlton's new single the next. I've 
been working [OM/PD] Todd Shan- 
non on it. I'm about to come in here 
with a jumpsuit on." 

Over at Rhythmic, WKTU/New 
York has officially hopped on board. 
In Memphis, where Elvis' mansion, 
Graceland, is located, WMC is giv- 
ing "Conversation" healthy rotation, 
while other Hot ACs like WTSS/Buf- 
falo, KALC/Denver and KYKY /St. 
Louis are also supporting the cause. 
Even a few Alternative tastemakers 
are beginning to believe, with WNNX/ 
Atlanta adding the song and WXRK/ 
New York, KROQ/Los Angeles and 
KNND /Seattle continuing with test 
spins. 

"It could become an 

alternative, cutting -edge 

type of thing to like 

Elvis again." 
David Morales 

"What's really interesting is the in- 
credible multiformat nature of it, 
which is always a great indication of 
a massive mass- appeal, mass -demo- 
graphic hit," says RCA Sr. VP/Pro- 
motion Ron Geslin. "We watched 
the activity build in Europe during 
the World Cup frenzy, and eventually 
the song's success made it an issue 
for the United States, even though 
soccer isn't that big here." 

While the soccer angle wasn't a 
big reason to begin working the 

single to the U.S. market, "A Little 
Less Conversation" began to make a 
lot of sense in the context of the up- 
coming No. í Hits album. "Some- 
thing that wasn't really planned 
ended up being a tremendous coinci- 
dence, much like the Lilo & Stitch 
movie, and helped to create a whole 
year of activities leading up to the re- 
lease of Elvis 30 No. I Hits," Geslin 
says. "There are a lot of planets lining 
up, and it's wonderful." 

A Big Hunk O' Love 

Although the buzz is big, Geslin 
notes that the Elvis Vs. JXL project is 
still in the beginning stages. He says, 
`9t probably seems like it's farther 
along than it really is because of the 
news coverage on CNN, FOX News 
and The Today Show, which did a seg- 
ment on the mixer and the whole phe- 
nomenon of Elvis being No. 1 in Eu- 
rope and beating the old Beatles 
record for No. 1 songs in England. 

"That was worldwide news, so it's 
become a real event record tied to 
what, I think, will be the event album 
of the year, globally. We're looking at 
putting between 15 million to 20 mil- 
lion albums out by September, world- 
wide." 

It's no secret that the new Elvis 
collection of 30 No. 1 hits is similar, 
if not identical, to Capitol's The 
Beatles I project, released in 2000 - 
except for one major difference: The 
Beatles album didn't have a contem- 
porary track to help push sales. 

"We probably would have just re- 
leased one of the remastered tracks, 
which are beautifully done, integrity- 
wise, to radio, but this came along," 
Geslin says of Little Less Conver- 
sation," which will be included as a 
bonus track or. the No. I Hits collec- 
tion. "It's basically a hit record in 
contemporary form. The Beatles 
record sold wonderfully whether ra- 
dio played it or not. For this, we have 
a piece for radio that is a hit with a 
contemporary sound." 

Despite such contemporary spins 
on Elvis, Geslin notes that BMG's 
global marketing campaign ana the 
sound remastering done on No. I Hits 
are focused on paying proper respect 
to Presley's past. "He's been kind of 
a caricature in the last few decades, 
but we're looking at Elvis and what 
he did - not the bobbing -head -doll 
Elvis or the flying Elvises," he says. 

"What's really interesting is the incredible 

multiformat nature of it, which is always a great 

indication of a massive mass -appeal, mass - 

demographic hit." 
Ron Geslin 

"We really want to look at the 
original work that was done over 
time and the credibility of it. The re- 
mastering and sound work on No. I 
Hits is absolutely one of the most 
magnificent things I've ever heard. 
We've been in the studio listening to 
outtakes and things, and it's been 
amazing to hear Elvis talking, laugh- 
ing and singing to live music. 

"This campaign is really integrity- 
driven. It's driven by the great mar- 
keting companies that we are work- 
ing with, as well as our own, and 
there is an oversight committee that 
has been instituted by [BMG Chair- 

Elvis Presley 

man] Thomas Middlehoffthat makes 
sure we don't drift into tacky situa- 
tions. The goal here, and the mandate, 
is integrity and quality, from the 
sound to the imaging to the market- 
ing to the end result, which is the con- 
sumer enjoying Elvis again." 

Electronica Elvis? 

Of particular note is the lack of 
backlash when it comes to Junkie 
XL's electronica Elvis. From digitally 
enhanced remakes of old movies to 
posthumous musical duets, fans gen- 
erally tend to frown on tampering 
with the classics. 

"I think people really enjoy the 
context of what Junkie XL did," 
Geslin says. "He did an amazing, fes- 
tive arrangement. I can see it being 
the type of record that is played all 
year at social events. The way he's 
blended the contemporary rhythm 
tracks and arrangements with the 
original vocal tracks and some of the 
original master tracks is incredible." 

"There were no preconceived no- 
tions about it," McCormick offers. "It 
wasn't 'Hound Dog' redone." 

"It's not like we're bastardizing 
one of Elvis' great singles," Geslin 
concurs. "The beauty of it is that it 

was a lesser -known record. I think 
there's a lot to say about this being, 
literally, a new record." 

And the new blend of Elvis with 

electronica is working well texture- 
wise for Pop stations. "The beat's 
cool," McCormick says. "Things are 
going well with Dirty Vegas and stuff 
like that, and that type of music is ac- 
cepted now. Add to that the familiar- 
ity of Elvis, who is always cool." 

"One of the reasons I like it so 
much is that it doesn't sound like any- 
thing else that's out there," Morales 
notes. "It kind of breaks up the mo- 
notony of the stuff you're hearing a 
lot. This thing comes at you com- 
pletely out of left field, and it's 
catchy." 

The King's New Subjects 

Geslin can't say for certain if there 
will be more Elvis remixes like the 
one from Junkie XL, but some of the 
remastered versions of Presley origi- 
nals are slated for release. Time will 
tell if younger generations become 
fans, but there are certainly plenty of 
chances for the King to win new sub- 
jects. There are five vintage Presley 
tracks on the Lilo & Stitch sound- 
track, not to mention Wynonna's 
cover of "Burning Love" and 
A*Teens' take on "Can't Help Fall- 
ing in Love," a top song on Radio 
Disney. 

Morales, for his part, notes that the 
massive marketing will help get kids' 
attention and that the current remix 
may turn younger demos on to older 
tracks. "Is it going to get them listen- 
ing to the old 'Love Me Tender'? I 

don't know - it very well could. It 
could become an alternative, cutting - 
edge type of thing to like Elvis again. 
Especially with the Elvis Vs. JXL 
record, it's cool to be a fan again." 

"It's great fun to see a record that 
can be played, for the most part, on 
every type of radio station in 
America," Geslin says. "And it's 
great to really go back and acknowl- 
edge the significance of what Elvis 
started, which has become the current 
rock and pop idiom that we all enjoy 
in modern culture. A lot of it came 
from rhythmic and black roots, but 
Elvis definitely moved it ahead and 
made it a phenomenon. A lot came 
after that that we all take for granted 
every day." 

TALK BACK TO R &R! 

Do you have questions, comments 
or feedback regarding this column 

or other issues? 

Call me at 310-788-1658 
or e-mail: 

fcorreia @ rad ioandrecords. com 
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LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 1 NELLY Nellyville Fo' Reealniversal 326,610 -23% 

2 RED HOT CHILI PEPPERS By The Way Warner Bros. 277,005 

2 3 EMINEM Eminem Show Shady /Aftermath /Interscope 224,549 -14% 

5 4 AVRIL LAVIGNE Let Go Arista 162,116 +26% 

5 COUNTING CROWS Hard Candy Geffen /Interscope 148,038 - 
6 STYLES A Gangster And A Gentleman Ruff Ryders /Interscope 124,810 

3 7 IRV GOTT! PRESENTS... Various Murder Inc. /IDJMG 102,676 -49% 

27 8 JOSH GROBAN Josh Groban 143 /Reprise 82,288 +122 

6 9 ASHANTI Ashanti Murder Inc. /IDJMG 72,268 -17% 

4 10 AEROSMITH 0, Yeah! Ultimate Aerosmith Columbia 70,944 -51% 

8 11 PINK M!Ssundaztood Arista 60,633 -6% 

10 12 VARIOUS Totally Hits 2002 WSM 52,970 -11% 

7 13 KORN Untouchables Epic 47,304 -30% 

21 14 NORAH JONES Come Away With Me Blue NoteNirgin 46,551 +9% 

14 15 KENNY CHESNEY No Shoes, No Shirt, No Problem BNA 46,142 -11% 

16 E -40 Grit & Grind Jive 45,535 - 
9 17 P.DIDDY We Invented The Remix Bad Soy /Arista 44,990 -26% 

23 18 JOHN MAYER Room For Squares Aware /Columbia 42,595 +2% 

15 19 SHERYL CROW C'mon, C'mon A &M /Interscope 42,563 -15% 

12 20 N.O.R.E. Grimey...God's Favorite Def Jam /IDJMG 42,150 -24% 

13 21 LILO & STITCH Soundtrack Disney 41,613 -22% 

22 22 0 BROTHER, WHERE ART THOU? Soundtrack Lost Highway /IDJMG 40,118 -4% 

11 23 PAPA ROACH Lovehatetragedy New Noize/Dreamworks 38,768 -30% 

20 24 WILL SMITH Born To Reign Columbia 37,367 -15% 

17 25 BIG TYMERS Hood Rich Cash Money /Universal 36,321 -20% 

28 26 DIRTY VEGAS Dirty Vegas Capitol 35,477 -4% 

29 27 OUR LADY PEACE Gravity Columbia 34,925 -4% 

24 28 NEW FOUND GLORY Sticks & Stones Drive -Thru /MCA 33,920 -13% 

26 29 JIMMY EAT WORLD Jimmy Eat World Dream Works 33,074 -13% 

35 30 CELINE DION A New Day Has Come Epic 33,027 +3% 

31 31 VANESSA CARLTON Be Not Nobody A &M /Interscope 32,172 -10% 

34 32 JACK JOHNSON Brushfire Fairytales Enjoy /Universal 31,489 -3% 

18 33 TRUTH HURTS Truthfully Speaking Aftermath/Interscope 30,616 -32% - 34 N.E.R.D. In Search Of... Virgin 30,000 

25 35 LIKE MIKE Soundtrack So So Def /Columbia 29,863 -23% 

36 MARC ANTHONY Mended Columbia 29,755 

36 37 NOW VOL.9 Various tin/ 29,131 -8% 

33 38 ENRIQUE Escape Interscope 28,830 -13% 

32 39 SPIDER -MAN Soundtrack Roadrunner /Columbia/IDJMG 28,563 -16% 

38 40 SHAKIRA Laundry Service Epic 28,024 -8% - 41 KHIA Thug Misses Dirty Down/Artemis 25,872 

37 42 NO DOUBT Rock Steady lnterscope 25,305 -19% 

39 43 ALAN JACKSON Drive Arista 25,260 -15% 

45 44 CHICAGO Complete Greatest Hits: Only... Rhino 24,660 -2% 

44 45 CREED Weathered Wind -up 24,169 -4% 

19 46 OASIS Heathen Chemistry Epic 23,076 -48% 

43 47 NICKELBACK Silver Side Up Roadrunner /IDJMG 22,301 -13% 

48 HOOBASTANK Hoobastank Island /IDJMG 22,110 

42 49 CAM'RON Come Home With Me Roc A- Fella/IDJMG 21,531 -17% 

41 50 PUDDLE OF MUDD Come Clean Flawless/Geffen/Interscope 21,257 -25% 

© HITS Magazine Inc. 

J_`J ALBUMS 

Chili Peppers: Way Hot 
Rock fans find the Way this week as By the 

Wine The Red Hot Chili Peppers' first album 
since 1999's Californication. provides just the 

spice a belea- 
guered retail , 
community 
needs. Warner 
Bros.' punk 
funk progenitors 

blaze back to the 

upper regions of 
the HITS Top 50 

Albums Chart with a kick -ass No. 2 bow on sales 

Red Hot Chili Peppers 

north of 275,000, fueled by the No. 1 Alterna- 

tive track and video. That's a lot of tube socks! 

The Chili Peppers' surge, spiked by Best 

Buy's below -cost $9.99 price on the July 9 re- 

lease date, isn't enough to dislodge Fo' Reel/ 

Universal's Nelly from the top spot with the 

rapper's new cut, "Dilemma," exploding, but it's 

an impressive first week nonetheless for the 20- 

year veterans. 

Speaking of veteran rockers, Geffen/Inter- 
scope's Counting Crows, who also benefited 

from Best Buy's r s- 
cut -rate pricing 
program, lock 
down the No. 5 

spot on nearly 
150,000 units - 
another indication that rock is thriving, even if 

Counting Crows 

business sucks overall. 
Ruff Ryders/lnterscope rap DJ Styles gar- 

ners a top IO bow with his debut, A Gangster 

and a Gentleman, entering at No. 6. 

Best Buy's weeklong $5.99 pricing on Aris- 
ta skate -punk diva Avril Lavigne helps keep that 

album in the top five and boasting a robust 25 %- 
plus rise in sales over the previous week. 

Aftermath/lnterscope hip -hop icon Em- 
inem drops a spot to No. 3 on a still- impressive 

225,000, with airplay on both cuts starting to 

drive album sales. 

Rounding out the top 10 are Murder IncJID- 
.IMG's Iry Gotti Presents... at No. 7; 143/Re- 

prise's Josh Groban, who parlays TV appear- 

ances into a 27 -8 chart rise and a 122% bump in 

sales; No. 9 Murder Inc. /IDJMG's Ashanti; and 

Columbia/CRG's Aerosmith greatest -hits al- 

bum in the I O spot. Jive 
rapper E-40 debuts at 

No. 16. 

Heartening upward 
moves continue to be 

made by a pair of 
promising new singer - 

songwriters: Blue 
Note /Virgin's Norah 
Jones, who moves 21- 

14, and Aware/Colum- 
bia John Mayer, up 23 -18. Multiformat play 
continues to expose both to new fans. 

Josh Groban 

Next week: RCA's Dave Matthews Band, 
the beneficiary of this week's Best Buy $9.99 

Tuesday, will top the charts with retail sales es- 

timated in the 500,000 area. 
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Going For Adds 
July 19, 2002 

Who Is Stanley Climbfall? 
Who ,:q, creating an imaginary friend is bad? While recording 

their upcoming sophomore album, Lifehouse not only conceptualized 

Stanley Climbfall, they named the title track of the album after him. 

"Everyone has their ups and downs," says singer- songwriter Jason 

Wade. "So, after a lot of wordplay, a song called 'Stand, Climb, Fall' 
was transformed into an everyday character named Stanley Climb- 
fall who goes through those kinds of changes." The first single from 
the Ron Aniello-produced Stanley Climbfall is "Spin," which debut- 

ed at this year's R &R Convention during the second annual Rock and 

Active Rock "Rate -a- Record/ 
Rate -a -Wine" session. The album 
hits stores Sept. 17, but "Spin" ar- 

rives at Rock, Active Rock and 

Alternative next week. 
Can't get enough Lifehouse? 

Check out Nine Days' "Good 
Friend," featuring Jason Wade as 

guest guitarist. The band who 
brought you the hit "Absolutely 
(Story of a Girl)" go for adds next 

week at Hot AC and Triple A. 
"Good Friend" is about vocalist 
John Hampson's wife, the one 

who almost got away. Their engagement ended due to the band's in- 
tense schedule, prompting the writing of the song. The two recon- 
ciled, though, and tied the knot this past December. 

Alternative has a lot of excitement coming its way. 30 Seconds 

To Mars launch "Capricorn" at Alternative, Rock and Active Rock 
on Tuesday. You may already be familiar with singer Jared Leto due 

to his roles in the movies Panic Room, Requiem for a Dream and Fight 
Club. Stroke 9 are delivering "100 Girls" to Alternative stations across 

the country as well (that's the .song "100 Girls," not 100 living, breath- 

ing females). This is the first of- 
fering from their Aug. 27 release, 

Rip It Off Iceland natives Qua - 
rashi are also Going for Adds at 

Alternative with "Mr. Jinx," the 

followup to their song "Stick 'Ern 

Up." See the band live on the 

Vans Warped Tour this summer. 

Amanda Latona arrives at 

Hot AC next week with "Can't 
Take It Back," the first single 
from her upcoming debut album. 

Latona was formerly a member 
of the pop girl group Innosense 

and already has numerous fan sites devoted to her even though she 

has yet to release her solo debut. 
Latona isn't the only beautiful lady Going for Adds at Hot AC. 

Mexico's Paulina Rubio delivers "The One You Love" to Hot AC, 
Pop and Rhythmic. It's the followup to her hit "Don't Say Goodbye." 
Rubio is a star of both the big and small screens in her home coun- 

try, and now she's taking the U.S. by storm. Catch this rising star on 

Last Call With Carson Daly (7/18), The Late Late Show With Craig 
Kilborn (8/5) and the covers of Maxim, Blender and Stuff this fall. 

Gerald Levert has enjoyed 
success both as a solo artist and a 

member of the groups Levert and 

LSG. Now he returns to the spot- 

light with "Funny." the first peek 

at his Sept. 24 release, The G Spot. 

"Funny" is no joke though - look 
for this love song to be a serious 

contender at both Urban and Ur- 
ban AC. 

Smooth Jazz has many songs 

hitting radio on Monday, and 

some programmers are getting a 

head start on the competition. 
Jeff Golub remakes the Eddie Harris classic "Cold Duck Time," and 

KRQS /Albuquerque has decided to add it a week early. KRQS also 

brightened its playlist with Russ Freeman's "Brighter Day." The Rip - 

pingtons guitarist enlisted the keyboard skills of Jeff Lorber for the 

latest single off his solo album, Drive. R &R's own Smooth Jazz edi- 

tor Carol Archer remarks, "Freeman's superb technique is on full dis- 

play on his solo project, and although 'Cut the Cake' remains in ro- 

tation for many stations, 'Cold Duck Time' is simply one of the hot- 

test tracks of the year. Outstanding!" 
Keep your playlist bright and new - subscribe to R &R's Going 

for Adds e-mail by sending an e -mail to gfa @radioandrecords.com 
with the word "subscribe" in the subject line. -Mike MN 

Ltlehouse 

Amanda Latona 

Gerald Levert 

KR*GoingFoRAdds 
Week Of 7/22/02 

ANGIE MARTINEZ If I Could Go (EastWest/EEG) 

MUSIQ Hafcrazy (Def Soul /IDJMG) 

NO DOUBT (/LADY SAW Underneath It All 

(Interscope) 

PAULINA RUBIO The One You Love (Universal) 

3LW Do (Warna Get Close To You) (Epic) 

CHR/RHYTHMIC 

LIL' FLIP The Way We Ball 

(Suckafree'Loud /Columbia) 

PASTOR TROY Are We Cuttin' (Universal) 

PAULINA RUBIO The One You Love (Universal) 

URBAN 

BIG FLAV VIP (Rezmobb) 

GERALD LEVERT Funny (Elektra/EEG) 

LIL' FLIP The Way We Ball 

(Suckafree.'L oud /Columbia) 

MIDWIKID Like We Sposed Ta (DivineMill/Arista) 

URBAN AC 

GERALD LEVERT Funny (Elektra/EEG) 

COUNTRY 

DERYL DODD Honky Tonk Champagne 

(Lucky Dog) 

MICHAEL PETERSON Modern Man (Monument) 

SHANNON LAWSON Dream Your Way To Me 

(MCA) 

AC 

JACK RUSSELL For You (Knight) 

HOT AC 

AMANDA L4TONA Can't Take It Back (J) 

DEF LEPPARD Now (Island /IDJMG) 

LUCE Good Day (Nettwerk) 

NINE DAYS Good Friend (Epic) 

PAULINA RUBIO The One You Love (Universal) 

SMOOTH JAZZ 
JEFF GOLUB Cold Duck Time (GRPNMG) 
MARILYN SCOTT Loving You (Prana) 

MARION MEADOWS Tales Of A Gypsy 
(heads Up) 

RICARDO SCALES A Bridge Between 

(Baysound) 

RUSS FREEMAN Brighter Day (Peak) 

SHAKATAK Paradise Garden (Instinct) 

TURNING POINT Wide Open Spaces 

(A440 Music Group) 

ROCK 
LIFEHOUSE Spin (Dream Works) 

THEORY OF A DEADMAN Nothing Could 

Come Between Us (Roadrunner /IDJMG) 

30 SECONDS TO MARS Capricorn 

(ImmortalNirgin) 

ACTIVE ROCK 

LIFEHOUSE Spin (Dream Works) 

THEORY OF A DEADMAN Nothing Could 

Come Between Us (Roadrunner /IDJMG) 
30 SECONDS TO MARS Capricorn 

(ImmortalNirgin) 

ALTERNATIVE 

BAD RELIGION Broken (Epitaph) 

BEFORE BRAILLE 24 Minus 18 (Aezra) 

LIFEHOUSE Spin (Dream Works) 

QUARASHI Mr. Jinx (Time Bomb /Columbia) 

STROKE 9 100 Girls (Cherry /Universal) 

30 SECONDS TO MARS Capricorn 

(ImmortalNirgin) 

TRIPLE A 
CONCRETE BLONDE Take Me Home 

(Manifesto) 
DRIVE -BY TRUCKERS Let There Be Rock 

(Lost Highway /IDJMG) 

DUNCAN SHEIK On A High (Atlantic) 
ELVIS COSTELLO 45 (lsland/IDJMG) 
JOHN BUTLER TRIO Pickapart (Jarrah) 

KATHY MATTEA They Are The Roses (Narada) 

NINE DAYS Good Friend (Epic) 

PETER STUART With My Heart In Your Hands 

(Vanguard) 

RANDY SHARP Some Walls (33rd Street) 

REMY SHAND Take A Message (Motown) 
RICHARD X. HEYMAN Wishful Thinking 
(Turn -Up) 

TONY FURTADO Oh Berta, Berta (W.A.R. ?) 

WILLY PORTER If Love Were An Airplane 

(Six Degrees) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info. contact Greg Maffei at 
gmarfei 'radioandrecords.com. 
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12+ Spring 2002 Arbitron Results 

New York- #1 
Station (Format) Owner Wi'02 

Nassau -Suffolk 
Sp '02 Station ¡Format) 

#18 
SP T72 

- 
Owner WI '02 

WLTW -FM (AC) Clear Chan. 6.3 6.4 WALK -FM (AC) Clear Chan. 5.4 4.7 

WDHT -FM (CHR/Rhy) Emmis 6.1 4.3 WCBS -AM (News) Infinity 3,7 4.6 

WHIZ -FM (CHR/Pop) Clear Chan. 4.1 4.2 WABC -AM (Talk) ABC 3.0 4.4 

WWPR -FM (Urban)* Clear Chan. 2.8 4.2 WBAB/WHFM (Rock) Cox 3.9 4.4 

WCBS -FM (Oldies) Infinity 4.5 41 WFAN -AM (Sports) Infinity 3.4 4.4 

WS Ka-FM (Tropical) SBS 4.3 4.1 WCBS -FM (Oldies) Infinity 3.8 4.3 

WINS -AM (News) Infinity 4.0 3.7 WBLI -FM (CHR/Pop) Cox 5.5 4.1 

WABC -AM (Talk) ABC 3.6 3.6 WXRK -FM (Alt.) Infinity 4.0 4.0 

WBLS -FM (Urban) Inner City 4.2 3.6 WLTW -FM (AC) Clear Chan. 3.8 3.6 

WRKS -FM (Urban AC) Emmis 3.4 3.6 WHTZ -FM (CHR/Pop) Clear Chan. 3.6 3.5 

WOCD -FM (Sm. Jazz) Emmis 3.2 3.4 WINS -AM (News) Infinity 2.9 3.2 

WCBS -AM (News) Infinity 2.6 32 WAXD -FM (Cl. Rock) Clear Chan. 2.8 2.8 

WXRK -FM (Att.) Infinity 3.3 32 WBZO -FM (Oldies) Barnstable 2.7 2.7 

WKTU -FM ( CHR/Rhy) Clear Chan. 3.6 3.1 WGSM/WHLI (Adult Std.) Barnstable 3.8 2.6 

WAXD -FM (Cl. Rock) Clear Chan. 2.8 2.7 WKJY -FM (AC) Barnstable 2.2 2.5 

WFAN -AM (Sports) Infinity 2.4 2.7 WOR -AM (Talk) Buckley 2.0 2.5 

WPLJ -FM (Hot AC) ABC 2.6 2.6 WKTU -FM ( CHR/Rhy) Clear Chan. 2.4 2.4 

WPAT -FM (Span. AC) SBS 2.5 2.5 WOCO -FM (Sm. Jazz) Emmis 2.3 2.4 

WOXR -FM (Classical) NY limes 2.7 2.4 WOXR -FM (Classical) NY Times 2.9 2.3 

WOR -AM (Talk) Buckley 2.3 2.3 WNEW -FM (Talk) Infinity 2.2 2.2 

WCAA -FM (Tropical) Hispanic 1.8 2.2 WPLJ -FM (Hot AC) ABC 1.9 2.2 

WNEW -FM (Talk) Infinity 1.2 1.7 WONT -FM ( CHR/Rhy) Emmis 3.1 2.2 

WADO -AM (Span. N/T) Hispanic 1.1 1.5 WDRE/WLIR (Alt.) Jarad 1.9 2.0 

WLIB -AM (N/T) Inner City 1.5 1.3 WSKD -FM (Tropical) SBS 1.4 1.9 

WFME -FM (Christian) Family 0.7 1.0 WWPR -FM (Urban)* Clear Chan. 1.5 1.8 

WRKS -FM (Urban AC) Emmis 1.3 1.6 

Was Urban AC until March 15, was WTJM -FM until April 16 WBLS -FM (Urban) Inner City 1.9 1.5 

WRCN -FM (Cl. Hits) Barnstable 1.4 1.2 

Was Urban AC until March 15, was WTJM -FM until April 16 

AC -Adult Contemporary, Adult Std.-Adult Standards, B/EZ- Beautiful/Easy Listening, CHR/Pop- Contemporary Hit Radio /Pop, 

CHR/Rhy- Contemporary Hit Radio/Rhythmic, Cl. Hits- Classic Hits, Cl. Rock -Classic Rock, Full Serv-Full Service, Hot AC -Hot 

AC, Misc -Miscellaneous, Reg. Mex- Regional Mexican, Sm. Jan-Smooth Jan, Span. AC- Spanish Adult Contemporary, Spanish 

Con -Spanish Contemporary, Span N/T- Spanish News/Talk, Spanish /O- Spanish Oldies, Triple A- Triple A, Urban /AC -Urban 

Adult Contemporary, Urban -Urban Contemporary, Urban/O -Urban Oldies. 

©2002 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron. 

Ratings 
Continued from Page 1 

was trimmed to just two -tenths of a 

point, thanks to the debut of Clear 
Channel's Classic Country KTDD- 
AM (The Toad), which earned a 1.0 

share. Clear Channel's CHR/Rhyth- 
mic KGGI climbed 6.0 -6.8 to finish 
second, and the company's L.A. - 
based Talker KFI placed third. 

Also of note: Anaheim Broad- 
casting's Rock KCAL soared 3.6 -4.9 
to take fourth place. KCAL's move 
came as MI -Pro's Alternative KCXX 
dipped 4.4 -2.8. 

Caparro 
Continued from Page 1 

Alliance. He succeeds David Mount, 
who retired last week. 

Caparro will report to WMG Chair- 
man /CEO Roger Ames, who re- 
marked, "All of us at Warner Music 
Group are extremely pleased to wel- 
come Jim Caparro to our team. In 
addition to being a well -regarded 
music executive, Jim has proven him- 
self to be thoroughly knowledgeable 
about and highly effective at the busi- 
ness of distributing music. His rela- 
tionships with retailers run deep, and 
his ability to market albums effec- 
tively is the stuff of legend. I'm ex- 
cited about the future of WEA Inc. 
under Jim's leadership." 

Caparro said, "I'm thrilled by the 
opportunity Roger has given me, and 
I look forward to working with the 
first -rate executives at both the Mu- 
sic Group and at WEA. The Music 

McKenna 
Continued from Page 3 

him a perfect choice to continue Star's 
ratings growth." 

McKenna told R &R, "I'm very 
pleased to be returning to my Boston 
roots and equally delighted to be 
working with Julie Kahn, Pat Paxton 
and the rest of the incredible Enter- 

com family. There's a huge void for 
adult rhythmic radio here in Boston, 
and my goal is to take Star 93.7, 
which is still in its infancy, to the next 
level and develop it further as a 25- 
54 heritage radio station for Boston 
adults." 

McKenna previously served as Sr. 

Director /Crossover Promotion at 
RCA Records. He has also been MD 
at Boston stations WXKS & WZOU. 

Metter 
Continued from Page 3 

and emerging -growth arenas. Most 
recently President of financial hold- 
ing company RME International, 
Metter has also held a number of other 
executive positions in the financial 
world over the past two decades and 

has served as an independent consult- 
ant to a broad range of retail and con- 
sumer product businesses. 

BusinessTalkRadio currently of- 
fers a 24 -hour lineup of business, fi- 
nancial and specialty talk programs, 
including The Ray Lucia Show, MG 
and the Stock Doctor, The Gabe Wis- 

dom Show and The Mike Schiano 
Show. 

Group is ideally positioned to capital- 
ize on the revolutionary changes that 
are impacting our business, and WEA 
has an important role to play. 

"Dave Mount's exceptional leader- 
ship at WEA and the culture of cre- 
ativity and professionalism that he's 
nurtured there leave me with big 
shoes to fill. I'm appreciative of ev- 
erything Dave's done to build such a 

solid operation and invigorated by the 

challenge of building on his record of 
success." 

More recently, Caparro created Is- 
land Def Jam Music Group and 
served as its Chairman from 1999 to 

2001. He was instrumental in Island 
Def Jam's acquisition of half of Roa- 
drunner Records, whose roster in- 
cludes Nickelback and Slipknot. Is- 
land Def Jam also partnered with 
Mercury Nashville and founded Lost 
Highway Records. That partnership 
produced the award -winning sound- 
track to the film O Brother, Where Art 
Thou? 

Caparro has also served as Presi- 
dent/CEO of PolyGram Group Dis- 
tribution and held management posi- 
tions at CBS Records (now Sony Mu- 
sic). - Ron Rodrigues 
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PART ONE OF A TWO -PART SERIES 

Listener Reality Check 
Focus group delivers timely opinions to broadcasters and labels 

One way to get the real deal is to go right to the source. In our industry, that means radio 
listeners and record buyers. With so few stations spending money on research or listener 
studies, we decided to conduct an unscientific research session of our own by recruiting 

15 women between the ages of 15 and 28 living in the Los Angeles metro area to participate in 

a focus group. 

The participants recorded their ra- 

dio- listening habits for a week and 

then spoke frankly to an audience of 
radio and record -label personnel at 

R &R Convention 2002 about what 

they tuned in to. The goal was to get 

some answers about their radio-listen- 
ing and music -buying and -download- 
ing habits. We also allowed audience 

members to ask some of their own 
questions. 

Larry Rosin and Jayne Charnes- 
ki from Edison Media Research over- 

saw the recruitment of the panel mem- 

bers and moderated the session. The 
women were Pls to either CHR/Pop 
KITS /Los Angeles or CHR/Rhythmic 
KPWR (Power 106) /Los Angeles, 
and there were a few Alternative 
KROQ /Los Angeles listeners as well. 
This week and next we present some 

of the questions they were asked and 

selected responses. 

Likes And Dislikes 

LR: What do you like and dislike 
about your favorite radio station? 

Responses: I like KITS -FM at 

nighttime because it makes me want 

to dance, and my two passions are 

dancing and swimming. My pet peeve 

is that during the daytime they'll play 
the same song at least two or three 
times in the same hour, like that Gwen 

Stefani [No Doubt] song "Hella 
Good" and Pink's newest one. It's too 
much. Repetition is good sometimes, 
but not every day consistently 
throughout the week. 

1 like KIIS -FM because they play 
kind of a mix. You can hear songs on 

KITS that they play on KROQ and on 

Power 106. You can hear all different 
kinds of music, and they play what- 

ever is generally popular. But I don't 
like mornings; they talk too much. l 
hate talk in the morning. I think they 
should just play songs. They play 
some songs, but not enough. 

I'm more of a KROQ fan simply 
because it will make me hold off put- 
ting in the CD that I'm going to lis- 
ten to. As far as talk goes, 1 like Talk 
radio. I also like AM radio, so I don't 
mind talk so much. Repetition is defi- 
nitely not a plus though. 

I have to agree with everybody 
else: Repetition really bothers me. I 

"MTV and all the rap 

videos, they all use the 

same formula, like 

naked women and 

rolling cars and bling- 

bling." 

like a song, and then I start to hate it. 

There's too much talking and too 
many commercials. 

LR: You mentioned too many com- 
mercials. Can you explain? 

Response: Commercial breaks 
are too long. They should shorten 
them to two minutes. When they start 

to play commercials,) change the sta- 

tion, because I know it will be a long 
time before they play music again. 

LR: A lot of stations play a long 
period of music followed by a long pe- 
riod of commercials. What if they just 
played shorter periods of music with 
shorter periods of commercials? 

Responses: Well, I'd rather have 

less commercials altogether, but if 
they can't do that, I think it's better to 

have a long set of music followed by 

a long set of commercials, because 

then I can flip to somewhere else dur- 

ing the commercials. I've also noticed 
that all the stations play commercials 

at the same time. When I'm on a sta- 

tion and I hear a commercial, I flip to 

another station, and I hear commer- 

cials there too. 
I don't really have a favorite ra- 

dio station because of the number of 
commercials. I'm not going to sit and 

listen to commercials. 1 really don't 
listen to one radio station; I turn on the 

radio, and within five minutes I'm 
switching the station and switching 
again in another five minutes. 

I'll also change it if it's a song that 

I'm hearing for the third time; it's ri- 
diculous. It's kind of sad that radio 

stations can't play some different 
music. L.A. is full of bands that play 
awesome music, and there's no reason 

to play the same three songs every 
hour. We have plenty of music out 
there to create variety. 

I kind of tine commercials out, 
because while they are playing, 1 am 

concentrating on driving my car. 

Time And Money 

LR: How long do you really listen 
to the radio at one time? 

Responses: When I'm at work. 
Eight hours. 

I work for about five hours, and I 

mostly listen to the radio during that 

time. But on my own,1 listen to it for 
about an hour, after that, I can't take 

it anymore. 

I'm the sane way. After an hour, 

I turn to CDs. 
After about two or three hours of 

listening to it at home while I'm 
cleaning, I kind of get overwhelmed, 
so I have to click it off. 

Maybe like an hour or an hour 
and a half. Pretty much until they start 

repeating everything again. That's 
when I zone out and dig into the CD 
collection. 

"I don't really have a 

favorite radio station 

because of the number 

of commercials." 

I'd say two hours. When I get 

home from school, I put the radio on 

even if 1 don't listen to it. I turn it on 

just to have it in the background. 

I work from home, and if I'm with 
my business partner, she'll listen to 

the same station all day, which drives 
me crazy because there's so much 
repetition. If I'm by myself, 1 tend to 

not listen to the radio because I can't 
get up and change it when I want to 

switch to the next station. 

If you're talking about listening 

or actually paying attention, probably 

about 20 minutes. When they play a 

song that I don't like or if a commer- 

Interscope /A &M reco ding artist Vanessa Carlton performed at WXSS/ 

Milwaukee's Kiss Klose-Up. Pictured here (l -r) are WXSS Asst. PD /MD/ 
midday host Jo Jo Martinez, Carlton, WXSS PD Brian Kelly and 

Interscopé s Tommy Schuall. 

cial comes on, the radio can still be 

there, but I won't pay attention. 

I usually only listen to the radio 
when I'm in my car, which is about 

20 minutes. 

I pretty much only listen to the 
radio in my car, so, depending on how 
much traffic there is, about an hour or so. 

I listen to the radio a lot when I'm 
doing my homework. I'll have it on 

for two or three hours at a time. I can 

kind of tune it out, but when I hear a 

song I like, I turn it up and put the 

homework aside. 

I listen to the radio in my car, be- 

cause at home it's just annoying. In 

my car it kills a little bit of time, and 

it's very easy to press the button to 

change stations. 1 probably only travel 
about 15 minutes to half an hour each 

time 1 go from one place to the next. 

I listen about eight hours a day 

because I'm in my car a lot, and I lis- 

ten in my car. 

JC: Where do you buy your music? 

I go to Rhino Records. 

Amoeba Records is pretty good. 
I also go to Penny Lane. 

I like the used -CD stores. 

I go to Best Buy or Tower be- 

cause they're close to my house. They 
have everything. 

I used to work at Wherehouse 
Music, and I still get a discount there, 

so I go there. 

LR: How many of you haven 't 

bought any CDs in the last six months, 

and why? 

Responses: My sister does that 
Columbia House deal, and I usually 
just borrow CDs from her. I haven't 
bought a CD in over a year. 

Well, every time I buy a CD or I 

like a song, I get sick of it. When it's 
on the radio, I don't like it anymore. 
That's why I don't buy it. 

I do want CDs, of course, but 
money is an issue. I use money in dif- 
ferent ways. I'd rather buy a person a 

gift or give something to other people 

than buy for myself. I'm not into self- 
ish ambitions and selfish wants. 

1 just haven't really heard any- 
thing that speaks to me enough to go 

out and purchase it. 

No More Bling -Bling 

Tony Novia: What are your 
thoughts on video channels like MTV 
VH1, BET and MTV2? 

Responses: If I had MTV2, I 

would watch it all the time. 

I was actually watching MTV 
early this morning. It seems like 
there's never videos on. It's either The 

Real World or Road Rules. They 
never play videos anymore, and I 

wish they would play more. They 
have all these new shows now. I do 

like The Real World though. 
MTV and all the rap videos, they 

all use the same formula, like naked 

women and rolling cars and bling- 
bling. Honestly, I think there's way 
too much of it, and I can't handle it 
all. I like the hip -hop; it's a lot more 
respectful of women. My new favor- 
ite video is The White Stripes video 

"Everything sounds the 

same. If I hear one more 

band that sounds like 

Creed, I'm going to 

shoot myself in the 

head." 

[ "Fell in Love With a Girl "] because 

it is original and amazing. 1 love it. 

JC: How do you feel in general 
about the music that you're hearing 
on the radio? Do you feel that it's bet- 

ter, worse or about the same as in the 

past? 
Responses: Maybe I'm getting 

too old, but I really don't care for it 
much at all. I think that's why I turn 
to my computer. I guess I'm not mov- 
ing with the times. 

Everything sounds the same. If I 
hear one more band that sounds like 

Creed, I'm going to shoot myself in 

the head. There are so many talented 
people out there and so many new, in- 
novative sounds, and 1 think radio sta- 

tions need to explore that. 

I often listen to 92.3 [Urban AC 
KHHT /Los Angeles], because a lot of 
stuff on stations like Star [Hot AC 
KYSR/Los Angeles] and KITS is all 
the same. KHHT plays a lot of old 
school. I like that better. 
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Ca/ /out America 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 19, 2002 

CALLOUT AMERICAS song selection is based on the top 25 titles from the R &R CHR /Pop chart for the airplay week of June 23 -29. 

HP = Hit Potential 

ARTIST TITLE LABELS, 

CHR/POP 
m 

DEMOGRAPHICS 

WOMEN WOMEN WOMEN 

12 -17 18 -24 25 -34 

REGIONS TOTAL AVERAGE 
FAVOrARIuTY ESTIMATE (1-5) 

TIN 2W 3W 4W EAST SOUTH WEST WEST 

AVRIL DIVINE Complicated (Arista) 3.98 3.91 3.98 70.1 16.4 4.22 3.96 3.70 3.82 3.88 4.25 3.94 

NELLY Hot In Herre (Fo'Reel /Universal) 3.83 3.81 3.77 3.66 71.6 22.4 4.21 3.60 3.57 3.59 3.82 4.01 3.90 

JIMMY EAT WORLD The Middle (Dream Works) 3.69 3.71 3.77 3.68 72.9 21.4 3.92 3.52 3.60 3.88 3.49 3.64 3.71 

EMINEM Without Me (Shady /Aftermath /Interscope) 3.65 3.80 3.82 3.64 73.4 25.9 3.62 3.76 3.58 3.70 3.50 3.69 3.72 

VANESSA CARLTON A Thousand Miles (A &M /Interscope) 3.62 3.75 3.72 3.56 75.1 26.6 3.65 3.57 3.62 3.36 3.47 3.81 3.78 

HOOBASTANK Running Away (Island /IDJMG) 3.61 3.65 3.40 3.30 40.3 6.2 3.87 3.33 3.61 3.53 3.59 3.73 3.61 

MICHELLE BRANCH All You Wanted (Maverick/WB) 3.61 3.55 3.78 3.47 71.9 21.4 3.84 3.46 3.48 3.79 3.62 3.58 3.45 

PINK Just Like A Pill (Arista) 3.61 52.2 9.5 3.78 3.39 3.58 3.32 3.72 3.72 3.73 

LINKIN PARK In The End (Warner Bros.) 3.57 3.69 3.65 3.57 74.4 25.6 3.53 3.47 3.71 3.61 3.57 3.57 3.53 

KROEGER & SCOTT Hero (Roadrunner /Columbia/IDJMG) 3.56 3.76 3.72 3.58 71.4 21.6 3.74 3.33 3.60 3.65 3.49 3.66 3.43 

FAT JOE F /ASHANTI What's Luv? (Terror Squad /Atlantic) 3.53 3.63 3.56 3.39 72.9 28.4 3.70 3.45 3.38 3.33 3.38 3.78 3.58 

PUDDLE OF MUDD Blurry (Flawless /Geffen /Interscope) 3.53 3.51 3.63 3.52 68.4 21.6 3.45 3.47 3.69 3.54 3.63 3.57 3.40 

ASHANTI Foolish (Murderinc. /IDJMG) 3.52 3.52 3.53 3.49 69.9 31.1 3.81 3.34 3.31 3.35 3.43 3.72 3.53 

CREED One Last Breath (Wind -up) 3.50 - 44.0 10.4 3.40 3.36 3.76 3.21 3.44 3.72 3.70 

JENNIFER LOPEZ FINAS I'm Gonna Be Alright (Epic) 3.47 3.53 3.54 3.27 62.4 16.7 3.82 3.24 3.21 3.38 3.55 3.51 3.45 

AALIYAH More Than A Woman (BlackGround) 3.4z. 3.57 3.45 3.29 60.0 18.9 3.60 3.28 3.36 3.35 3.50 3.60 3.29 

DEFAULT Wasting My Time (TVT) 3.42 3.52 3.41 3.39 71.6 24.6 3.40 3.12 3.77 3.44 3.29 3.53 3.41 

P DIDDY... I Need A Girl (Bad Boy /Arista) 3.42 3.46 3.52 3.54 65.2 27.4 3.68 3.09 3.42 3.35 3,40 3.68 3.24 

SHAKIRA Underneath Your... (Epic) 3.4C 3.38 3.40 3.29 70.9 24.6 3.33 3.51 3.39 3.30 3.26 3.77 3.27 

PINK Don't Let Me Get Me (Arista) 3.39 3.61 3.52 3.55 71.1 28.4 3.45 3.29 3.42 3.30 3.09 3.62 3.52 

MARY J. BLIGE Rainy Dayz (MCA) 3.37 3.48 3.46 52.7 18.2 3.62 3.09 3.27 3.15 3.40 3.35 3.57 

BRANDY Full Moon (Atlantic) 3.32 3.45 - 58.2 17.7 3.47 3.20 3.22 3.05 3.47 3.15 3.61 

SHERYL CROW Soak Up The Sun (A &M /Interscope) 3.30 3.32 3.36 3.28 69.4 24.9 3.38 3.01 3.50 3.21 2.88 3.48 3.54 

NO DOUBT Hella Good (Interscope) 3.29 3.34 3.22 3.37 71.6 29.4 3.24 3.11 3.55 3.51 2.90 3.35 3.37 

CRAIG DAVID Walking Away (WildstanAtlantic) 3.27 3.50 3.57 3.33 54.2 15.7 3.55 3.01 3.14 3.33 3.29 3.23 3.23 

DIRTY VEGAS Days Go By (Capitol) 3.24 3.31 2.92 3.04 74.6 25.6 3.06 3.25 3.42 3.13 3.41 3.18 3.24 

CALLOUT AMER/CA:: 

Hot Scores 
BY ANTHONY ACAMPORt 

Itree songs make impressive debuts 
on Callout America this week as 

the survey returns after a hiatus follow - 
ing the recent holiday weekend. 

Iloohastank- who have this 
week's Hit Potential track debut at 

No. 6 overall with their top five Alter- 
native smash "Running Away" (Island/ 
IDJMG. "Running" ranks fourth with 
teens and an impressive seventh among 
women 25 -34. 

Pink pulls out a solid score for the 

third time in a row with "Just Like a 

Pill" (Arista). The single follows "Get 
the Party Started" and "Don't Let Me 

Get Me" by debuting in a tie for sixth 
overall. It also ranks eighth with teens 

and ninth 25 -34. 

Creed are back and off to a solid 
start with "One Last Breatli' (Wind -up). 

"Breath" ranks a stellar second with 
women 25 -34, scoring 3.76 and trailing 
Default's "Wasting My Time" (TVT) 
by .01 in the demo. 

Avril Lavigne continues on her roll. 
far ahead of everyone with "Complicat- 
ed" (Arista). "Complicated" is first with 
teens and women 18 -24 and fourth 25- 

34. 

Nelly seems to be setting records 
and hitting new heights every week. 
"Hot in Herre" (Fo' Reel /Universal) 
ranks second overall and with teens and 

is a solid third among women 18-24. 

Talk about longevity: Jimmy Eat 
World continue to roll as "The Middle' 
(Dream'Aorks) ranks third with a 3.69. 

The track is third with teens, fifth 18- 

24 and eighth among 25 -34s. Along 
with Linkin Park's "In the End" 
(Warner Bros.). "Middle" will be one of 
the year's most consistent hits. 

Callout America is now available 
via e-mail! Contact moreinfo(a 
radioandrecords.conr if You'd like to 

make the switch from fax to e-mail. 

Total sample size is 400 respondents with a +/ -5 margin of error. Total average favorability estimates are based on a scale of 1 -5 (1 = dislike very much. 5 = like very much). Total familiarity represents the percentage of 

respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP) 
represents songs that have yet to chart in the toa 25 on R &R's CHR /Pop chart. Sample composition is based on females aged 12 -34. who responded favorably to a CHR/Pop musical montage in the following regions and 

markets: EAST: Boston. Nassau -Suffolk. New York, Philadelphia, Pittsburgh, Providence. Washington, DC. SOUTH: Atlanta. Dallas, Houston, Miami. San Antonio. Tampa. MIDWEST: Chicago. Cincinnati. Cleveland. Colum- 

bus. Detroit. Kansas City. Milwaukee. Minneapolis, St. Louis. WEST: Denver. Los Angeles, Portland. Sacramento. Salt Lake City. San Diego. San Francisco, Seattle. © 2002, R &R Inc. 

I N T R O D U C I N G 
E C H O - FREE 
M O N I T O R I N G 
EVERYWHERE 

WE SLASHED THE DELAY 
TO KEEP TALENT HAPPY 
WHEREVER THEY ARE 

NEW PUNCH AND PRESENCE 
MAKE THE BEST SOUNDING 

ROCESSOR EVEN BETTEF4 

ORBAN OPTIMOD FM 8400 y 2.0 
ALREADY OWN 8400? UPGRADE FOR FREE FROM FTP- ORBAN.COM 

Orbai /CRL Systems, Inc. 
1 

1525 S. Alvarado St. I San Leandro CA 94577 USA 
Tel: 1.510.351.3500 I Fax: 1.510.351.0500 I email: custsery @orban.com I web: www.orban.com 
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CHR/Pop Top 50 
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ARTIST - __ 

AVRIL LAVIGNE Complicated (Arista) 

NELLY Hot In Herre (Fo'Reel /Universal) 

C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 

EMINEM Without Me (Shady /Aftermath /Interscope) 

DJ SAMMY & YANOU Heaven (Robbins) 

PINK Just Like A Pill (Arista) 

JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 

JIMMY EAT WORLD The Middle (Dream Works) 

VANESSA CARLTON A Thousand Miles (A &M /Interscope) 

DIRTY VEGAS Days Go By (Capitol) 

P. DIDDY FLASHER & LOON I Need A Girl (Part One) (Bad Boy /Arista) 

NO DOUBT Hella Good (Interscope) 

ASHANTI Foolish (Murderinc. /IDJMG) 

FAT JOE F /ASHANTI What's Luv? (Terror Squad/Atlantic) 

SHERYL CROW Soak Up The Sun (A &M /Interscope) 

MICHELLE BRANCH All You Wanted (Maverick/WB) 

JOHN MAYER No Such Thing (Aware /Columbia) 

PINK Don't Let Me Get Me (Arista) 

SOLUNA For All Time (Dream Works) 

PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 

CRAIG DAVID Walking Away (Wildstar /Atlantic) 

CAM'RON Oh Boy (Roc- A- Fella/IDJMG) 

KYLIE MINOGUE Love At First Sight (Capitol) 

BRANDY Full Moon (Atlantic) 

CREED One Last Breath (Wind -up) 

NELLY F/KELLY ROWLAND Dilemma (Fo'Reel /Universal) 

MARIO Just A Friend 2002 (J) 

ENRIQUE IGLESIAS Don't Turn Off The Lights (Interscope) 

SEVEN AND THE SUN Walk With Me (Atlantic) 

ANASTACIA One Day In Your Life (Epic) 

BBMAK Out Of My Heart (Into Your...) (Hollywood) 

TRUTH HURTS F/RAKIM Addictive (Aftermath/lnterscope) 

KELLY OSBOURNE Papa Don't Preach (Epic) 

MARY J. BLIGE Rainy Dayz (MCA) 

EVE F /ALICIA KEYS Gangsta Lovin' (Ruff Ryders/lnterscope) 

VANESSA CARLTON Ordinary Day (A &M /Interscope) 

P. DIDDY F /GINUWINE I Need A Girl (Part II) (Bad Boy /Arista) 

DANIEL BEDINGFIELD Gotta Get Thru This (Island /IDJMG) 

NAUGHTY BY NATURE F/31W Feels Good (Don't Worry...) (TVT) 

SHAKIRA Objection (Tango) (Epic) 

KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis) 

BIG TYMERS Still Fly (Cash Money /Universal) 

OUR LADY PEACE Somewhere Out There (Columbia) 

AALIYAH More Than A Woman (BlackGroundNirgin) 

BRITNEY SPEARS Boys (Maverick/Reprise) 

B2K Gots Ta Be (Epic) 

Al Caught In The Middle (Columbia) 

NICKELBACK Too Bad (Roadrunner /IDJMG) 

GOO GOO DOLLS Here Is Gone (Warner Bros.) 

B2K Uh Huh (Epic) 

31 

TOTAL 
PUYS 

9322 

8624 

8372 

7953 

6407 

6100 

6082 

5964 

5380 

5264 

4491 

4435 

4402 

4148 

3576 

3559 

3309 

3271 

3264 

2991 

2895 

2752 

2660 

2657 

2498 

2491 

2237 

2071 

2065 

2002 

1888 

1712 

1596 

1581 

1545 

1404 

1391 

1389 

1268 

1265 

1258 

1178 

1172 

1155 

1129 

1040 

1033 

986 

964 

938 

- 

PUYS 

+706 

-79 

+337 

-129 

+502 

+661 

+91 

-256 

-638 

-670 

-825 

-658 

-646 

-322 

-153 

-612 

+381 

-376 

+1 

-338 

-400 

+311 

+280 

-198 

+107 

+1224 

+492 

+151 

+225 

+2 

+377 

+116 

-822 

-753 

+545 

+708 

+382 

+575 

+191 

+263 

+276 

+53 

+290 

-606 

+325 

+11 

+73 

-79 

-82 

-85 

GROSS 
IMPRESSIONS 

ICO) 

1042846 

1000164 

888062 

855892 

752290 

657975 

668030 

612804 

515279 

473945 

428984 

421960 

457496 

420778 

294190 

408073 

388495 

327597 

320580 

293678 

404775 

241159 

289012 

237270 

184925 

309196 

211385 

231433 

215624 

235496 

215254 

167293 

187431 

137461 

209934 

175790 

234080 

226724 

129624 

129832 

106849 

114754 

96154 

146007 

98554 

89870 

77879 

78769 

82301 

86752 

WEEKS ON 
CHART ADDS 

TOTAL STATIONS/ 

9 134/0 

13 126/0 

10 131/0 

11 130/0 

8 123/1 

6 133/1 

13 130/0 

18 130/0 

22 132/0 

13 133/0 

16 125/0 

16 133/0 

18 129/0 

20 123/0 

18 121/0 

27 128/0 

9 105/5 

23 132/0 

14 124/2 

26 127/1 

15 115/0 

6 91/5 

6 119/5 

11 103/1 

8 92/1 

2 78/28 

4 117/16 

7 103/2 

8 98/4 

9 113/1 

3 103/6 

6 77/3 

8 100/0 

12 105/0 

2 101/17 

1 111/12 

2 72/8 

2 81/30 

4 61/2 

2 96/9 

3 57/4 

5 54/5 

2 70/5 

13 92/0 

1 68/8 

4 66/2 

6 56/4 

16 63/0 

18 88/0 

18 47/1 

134 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Ra 

of 7/7 -7/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays 
permission from the Arbitren Company (copyright 2002. The Arbitran Company). (C) 2002. R &R, Inc. 

dio Networks. Songs ranked by total plays for the airplay week 
tied in total plays, the song with the larger increase in plays is 

total number of new adds officially reported to R &R by each 
Increased Plays lists the songs with the greatest week -to -week 
(times 100). Average Quarter Hour Persons used herein with 

Most Added@ 
www.rradds.com 

ARTIST Tri,E ;.,_EIS. ADDS 

GOO G00 DOLLS Big Machine (Warner Bros.) 48 

BEENIE MAN F /JANET Feel It Boy (Virgin) 36 

DANIEL BEDINGFIELD Gotta Get Thru This Qsland/IDJMG) 30 

MONICA All Eyez On Me (J) 30 

NELLY F/KELLY ROWLAND Dilemma (Fo' Reel/Universal) 28 

EMINEM Cleaning Out ... (Shady/Aftermath/Interscope) 22 

EVE F /ALICIA KEYS Gangsta... (Ruff Ryders/Interscope) 17 

ELVIS VS. JXL A Little Less Conversation (RCA) 17 

MARIO Just A Friend 2002 (J) 16 

VANESSA CARLTON Ordinary Day (A &M/Interscope) 12 

MICHELLE BRANCH Goodbye To You (Maverick/WB) 12 

DEF LEPPARD Now (Island /IDJMG) 12 

DANIFI.I. ghruatg s 
13ED' \GF'E'.') 

R &R CHR /Pop: m -e 
Mainstream Top 40 Monitor: Debut 36 *! 

Rhythmic Top 40 Monitor: 33° 29 +! 

Over 25 new adds, including: 
KSLZ,WRVW, KUDD, KKRZ,WKFS, KFMD 

THE C CROUP 

Most Increased 
Plays 

TOTAL 

PLAY 

ARTIST NCRFASF 

NELLY F/KELLY ROWLAND Dilemma (Fo' Reel/Universal) +1224 

VANESSA CARLTON Ordinary Day (A &M /Interscope) +708 

AVRIL LAVIGNE Complicated (Arista) +706 

PINK Just Like A Pill (Arista) +661 

DANIEL BEDINGFIELD Gotta Get Rao This (Island/IDJMG) +575 

MICHELLE BRANCH Goodbye To You (Maverick/WB) +568 

EVE F /ALICIA KEYS Gangsta... (Ruft RydersInterscope) +545 

DJ SAMMY & YANOU Heaven (Robbins) +502 

MARIO Just A Friend 2002 (J) +492 

BEENIE MAN F /JANET Feel It Boy (Virgin! +412 

Most Played 
Recurrents 

ARTIST TITLE LABEL(S) TOTAL PLAYS 

DEFAULT Wasting My Time (TVT) 2957 

LINKIN PARK In The End (Warner Bros.) 2551 

SHAKIRA Underneath Your Clothes (Epic) 2458 

CALLING Wherever You Will Go (RCA) 2101 

JENNIFER LOPEZ Ain't It Funny (Epic) 1927 

NICKELBACK How You Remind Me (Roadrunner/IDJMG) 1789 

MARY J. BLIGE Family Affair (MCA) 1688 

'N SYNC Girlfriend (Jive) 1450 

ENRIQUE IGLESIAS Escape (Interscope) 1266 

JA RULE F /ASHANTI Always On... (Murder Inc. /IDJMG) 1182 

KYLIE MINOGUE Can't Get You Out Of My Head (Capitol) 1155 

USHER U Got It Bad (LaFace/Arista) 1152 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Need it fast? No probIem.j 
> Custom Production - Callouts & Montages 
> Digital, Clear, Consistent > 60,000+ Song Library 

> All Formats & International Titles 
HW 

U N L I M I T E D 

On -Time Delivery 
s. 

T. ® Wiñ11.'f uovo ad wem 

Email: hooks!'hooks.com 
www.hooks.com 

FAX: (573)443 -4016 

200 Old 63 South, #103 
Columbia, MO 65201 -6081 

For The Best Auditorium 
Test Hook Tapes 

Bernie Grice 
(573)443 -4155 

www.americanradiohistory.com
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HRIPop Top 50 Indicator 
July 19, 2002 

R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 
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ARTiST 
TOTAL 
PLA 'S 

(- 
PLAYS 

GROSS WEEKS ON 
IMPRESSIONS CHART 

(00) 

TOTAL STATIONS/ 
ADDS 

AVRIL LAVIGNE Complicated (Arista) 2936 +299 86726 50/0 

C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 2902 +149 84827 51/0 

NELLY Hot In Herre (Fo'Reel /Universal) 2361 +58 67370 49/0 

DIRTY VEGAS Days Go By (Capitol) 2304 -59 67726 50/0 

JIMMY EAT WORLD The Middle (DreamWorks) 2200 -205 65936 46/0 

EMINEM Without Me (Shady /Aftermath /Interscope) 2170 -129 58431 44/0 

DJ SAMMY & YANOU Heaven (Robbins) 2097 +347 63233 48/1 

PINK Just Like A Pit (Arista) 2077 +360 62867 51/0 

VANESSA CARLTON A Thousand Miles (A &M /Interscope) 1972 -127 57415 45/0 

NO DOUBT Hella Good (Interscope) 1933 -67 54141 46/0 

JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 1867 +202 56067 46/0 

SHERYL CROW Soak Up The Sun (A &M /Interscope) 1811 -79 49200 48/1 

SOLUNA For All Time (DreamWorks) 173E. +213 53234 50/1 

JOHN MAYER No Such Thing (Aware /Columbia) 1562 +109 45756 48/2 

CREED One Last Breath (Wind -up) 1500 +73 41703 47/1 

ASHANTI Foolish (Murder lnc./IDJMG) 1500 -91 44427 42/0 

P. DIDDY FLASHER & LOON I Need A Girl (Part One) (Bad Boy /Arista) 1445 -159 40712 37/0 

MICHELLE BRANCH All You Wanted (Maverick/WB) 1288 -164 38130 37/0 

ENRIQUE IGLESIAS Don't Turn Off The Lights (Interscope) 1266 +187 36384 47/0 

CRAIG DAVID Walking Away (Wildstar /Atlantic) 1200 -209 37329 36/0 

BRANDY Full Moon (Atlantic) 1146 +81 31031 42/0 

SEVEN AND THE SUN Walk With Me (Atlantic) 1091 +196 32072 46/2 

KYLIE MINOGUE Love At First Sight (Capitol) 1006 +121 31647 42/3 

PUDDLE OF MUDD Blurry (Flawless/Geffen /Interscope) 972 -35 26869 33/0 

BBMAK Out Of My Heart (Into Your...) (Hollywood) 910 +223 25961 43/1 

PINK Don't Let Me Get Me (Arista) 883 -44 27749 31/1 

FAT JOE F /ASHANTI What's Luv? (Terror Squad /Atlantic) 843 -84 22961 32/0 

VANESSA CARLTON Ordinary Day (A &M /Interscope) 799 +304 22744 48/2 

CAM'RON Oh Boy (Roc -A- Fella/IDJMG) 642 +60 17985 35/2 

KELLY OSBOURNE Papa Don't Preach (Epic) 619 -152 17389 25/1 

MARIO Just A Friend 2002 (J) 568 +180 13636 34/6 

ANASTACIA One Day In Your Life (Epic) 564 +35 16871 22/0 

HOOBASTANK Running Away (Island /IDJMG) 539 +82 15791 39/3 

TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope) 477 +61 15637 35/3 

SHAKIRA Objection (Tango) (Epic) 473 +95 10921 27/0 

MARY J. BLIGE Rainy Dayz (MCA) 427 -199 9841 15/0 

MICHELLE BRANCH Goodbye To You (Maverick/WB) 406 +348 12166 39/9 

P. DIDDY F /GINUWINE I Need A Girl (Part II) (Bad Boy /Arista) 385 +192 12349 20/4 

EVE F /ALICIA KEYS Gangsta Lovin' (Ruff Ryders/lnterscope) 378 +211 12579 34/6 

G00 GOO DOLLS Here Is Gone (Warner Bros.) 365 -46 12484 14/0 

NELLY F/KELLY ROWLAND Dilemma (Fo'Reel /Universal) 353 +268 12124 29/19 

DANIEL BEDINGFIELD Gotta Get Thru This (Island /IDJMG) 349 +125 8519 27/11 

AALIYAH More Than A Woman (BlackGround) 305 -179 7263 12/0 

OUR LADY PEACE Somewhere Out There (Columbia) 301 +78 8656 19/3 

KACI Just An Old Boyfriend (Curb) 299 -51 6917 15/0 

SOFIA LOELL Right Up Your Face (Curb) 288 -9 8259 29/0 

KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis) 276 +16 7043 22/1 

ELVIS VS. JXL A Little Less Conversation (RCA) 274 +202 7411 22/5 

BRITNEY SPEARS Boys (Maverick/Reprise) 256 +49 6115 20/5 

UNWRITTEN LAW Seein' Red (Interscope) 250 -145 7911 12/0 

51 CHR/Pop Indicator reports. Songs ranked by total plays for the airplay week of Suncay 717- Saturday 7/13. 
©2002, R &R Inc. 

Most Added® 
ARTISTTITLE LABEL(S) ADDS 

GOO GOO DOLLS Big Machine (Warner Bros.) 25 

NELLY F /KELLY ROWLAND Dilemma (Fo'Reel /Universal) 19 

DANIEL BEDINGFIELD Gotta Get Thru This (Island/IDJMG) 11 

DEF LEPPARD Now (Island /IDJMG) 11 

MICHELLE BRANCH Goodbye To You (Maverick/WB) 9 

BEENIE MAN F /JANET Feel It Boy (Virgin) 8 

EVE F /ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope) 6 

MARIO Just A Friend 2002 (J) 6 

AURORA Dreaming (Groovilicious/Strictly Rhythm) 6 

MONICA All Eyez On Me (J) 6 

ELVIS VS. JXL A Little Less Conversation (RCA) 5 

BRITNEY SPEARS Boys (Maverick/Reprise) 5 

P. DIDDY F /GINUWINE I Need A Girl (Part II) (Bad Boy /Arista) 4 

CUTTING EDGE Love Police (Thunderquest) 4 

KYLIE MINOGUE Love At First Sight (Capitol) 3 

HOOBASTANK Running Away (Island/IDJMG) 3 

TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope) 3 

OUR LADY PEACE Somewhere Out There (Columbia) 3 

NO DOUBT F/LADY SAW Undemeath It All (Interscope) 3 

VANESSA CARLTON Ordinary Day (A &M/Interscope) 2 

Most Increased 
Plays 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

PINK Just Like A Pill (Arista) +360 

MICHELLE BRANCH Goodbye To You (Maverick/WB) +348 

DJ SAMMY & YANOU Heaven (Robbins) +347 

VANESSA CARLTON Ordinary Day (A &M /Interscope) +304 

AVRIL LAVIGNE Complicated (Arista) +299 

NELLY F/KELLY ROWLAND Dilemma (Fo' Reel/Universal) +268 

BBMAK Out 0f My Heart (Into Your...) (Hollywood) +223 

SOLUNA For All Time (DreamWorks) +213 

EVE F /ALICIA KEYS Gangsta... (Ruff Ryders/Interscope) +211 

JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) +202 

ELVIS VS. JXL A Little Less Conversation (RCA) +202 

SEVEN AND THE SUN Walk With Me (Atlantic) +196 

P. DIDDY F/GINUWINE I Need A Gid (Part II) (Bad Boy /Arista) +192 

ENRIQUE IGLESIAS Don't Turn Off The Lights (Interscope) +187 

MARIO Just A Friend 2002 (J) +180 

C. KROEGER F /J. SCOTT Hero (Roadmnner/Cdumbia/IDJMG) +149 

DANIEL BEDINGFIELD Gotta Get Thm This (lsland/1DJMG) +125 

KYLIE MINOGUE Love At First Sight (Capitol) +121 

JOHN MAYER No Such Thing (Aware/Columbia) +109 

ASHANTI Happy (Murder Inc./IDJMG) +100 

SHAKIRA Objection (Tango) (Epic) +95 

BEENIE MAN F /JANET Feel It Boy (Virgin) +93 

GOO GOO DOLLS Big Machine (Warner Bros.) +88 

HOOBASTANK Running Away (Island /IDJMG) +82 

BRANDY Full Moon (Atlantic) +81 

OUR LADY PEACE Somewhere Out There (Columbia) +78 

CREED One Last Breath (Wind -up) +73 

IRV GOTTI Down 4 U (Murderinc. /IDJMG) +63 

TRUTH HURTS F/RAKIM Addictive (Aftermathnnterscope) +61 

CAM'RON Oh Boy (Roc- A- Fella/IDJMG) +60 

The R &R Annual Subscription Package Delivers The Most For Your Money 

e-mail R&R at: 

OTIseg 1_1? si zo Tg 
51 weeks of R &R PLUS 2 semi -annual R &R Directories 

($330 value) ($150 value) 

Call R &R at: FAX Credit Card Payments To: 

moreinfo.radioandrecords.com 310.788.1625 310.203.8727 
Subscribe online: 

www.radioandrecords.com THE /NDUSIRY'S NEWSPAPER 
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CHR/Pop Action 

Ike Douglas 
MD, KMXF (Hot Mix 101.9)1 

Fayetteville, AR 

KMXF hails from the home of the Arkan- 
sas Razorbacks, Fayetteville. Being that 
we're in a college town, our listeners' music 
tastes tend to have a slight hip -hop lean, but 
we have no shortage of rock and pop 
fans. Right now it goes without saying 
that, over the last month or so, Eminem has, 
by far, been our most requested song, with 
Nelly's "Hot in Herre" taking second place. 
Also doing well for us are Kroeger and 
Scott's "Hero," Craig David's "Walking 
Away," Kylie Minogue's "Love at First 

Sight" and Aaliyah's "More Than a Woman." There have 
been a few new names that have been good phoners lately as 
well, like Avril Lavigne's "Complicated." This is a great song that 
has taken off lately, and it's great for us all day long, especially 
with females. John Mayer's "No Such Thing" is also one of my 
favorites that we play right now. It's a song that sounds good 
all day long and connects with all demographics. We've also 
had lots of requests, young and old, for the remake of "Heaven" 
with DJ Sammy and, of course, Dirty Vegas' "Days Go By." There 

have also been a few surprises, like the new group LMNT, with "Juliet." It has 
not been huge on the charts, but it has been one of our top phoners. For a group 
with little exposure, I was surprised, but the hook of the song is so easy to re- 
member, and it does wonders with the ladies. Also, Khia's "My Neck, My Back" 
has been big at night. I'm excited about the new Pink, "Just Like a Pill," and 
Vanessa Carlton's "Ordinary Day," both already doing well for us. And I think 
the new Eve /Alicia Keys, "Gangsta Lovin'," is going to be huge! 

N o. 1 is Arista's Avril Lavigne, trying to un- 
derstand the difficulty of love in her No. 1 

single "Complicated." Slipping to No. 2 is Nelly's 
"Hot in Herre" (Fo' Reel /Universal), while 
Kroeger & Scott's "Hero" (Roadrunner /Colum- 
bia /IDJMG) inches up to No. 3. Eminem's'With- 
out Me" (Shady /Aftermath /Interscope) scoots 
down to No. 4, and DJ Sammy & Yanou's 
"Heaven" (Robbins) rises from 9 -5 ... Entering 
the chart this week are Vanessa Carlton with 
"Ordinary Day" (A &M/Interscope) at No. 36' and 
Britney Spears with "Boys" (Maverick/Reprise /Jive) at No. 45'. Carlton's +692 earns 
her the runner -up spot for Most Increased Plays ... The biggest chart move belongs 
to Island/IDJMG's Daniel Bedingfield, as "Gotta Get Thru This" jumps from 50 -38' 
... Following closely behind are two duets that each jump up 10 spots. Eve, featur- 
ing Alicia Keys' smooth vocals, jumps from 45 -35' with " Gangsta Lovin"' (Ruff 
Ryders /Interscope), which increases 545 plays in its second week on the chart. 
Meanwhile, Nelly, aided by the incredible vocals of (who knew ?) Destiny's Child 
member Kelly Rowland, moves from 36 -26' with "Dilemma" (Fo' ReeVUniversal). 
This joint tops the Most Increased Plays column with +1,217 in its second week on 
the chart. I'm hearing it every hour on the hour out here in Los Angeles. 

- Anthony Acampora, Director/Charts 
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ARTIST: Def Leppard 

LABEL: Island/IDJMG 

By TANYA O'QUINN /ASSISTANT EDITOR 

In 1978 Def Leppard's debut EP, Getcha 

Rocks Off became a word -of -mouth success 

in the U.K. and earned BBC airplay. After sign- 

ing with AC/DC manager Peter Mensch, Def 
Leppard secured a contract with Mercury and 

released their full -length debut, On Through the 

Night. which became a hit in the U.K. and es- 

tablished a foothold in the U.S. Opening shows 

for Judas Priest, Ted Nugent, Pat Travers and 

AC/DC also helped the cause. 

When the band returned home to play at the 

Reading Festival, the English crowd didn't put 

out the welcome mat. Instead, they greeted the 

band with a rain of tomatoes and beer cans, 

convinced that they'd sold out to the "Yankee 

dollar." In July '81 the group's second effort, 
High 'n' Dry, was released, with "sixth mem- 

ber" Robert John "Mutt" Lange as producer. 

"Bringing on the Heartbreak" earned heavy 

rotation on then- nascent MTV. Guitarist Pete 

Willis was kicked out of the band in July 1982 

due to alcohol abuse, and former Girl guitarist 

Phil Collen joined up. Things really heated up 

for the band with 1983's Pyromania, which 
yielded the hit singles "Photograph" and "Rock 
of Ages" and launched the band to multi- Plati- 

num superstar status. 

The following year was truly a test for the 

group, after drummer Rick Allen lost his left 

arm in a New Year's Eve car accident. But the 

group soldiered on, with the drummer learning 

to play a customized electronic kit. After a slow 

start, 1987's followup to Pyromania, Hysteria, 
yielded seven singles and sold 15 million cop- 

ies. Def Leppard were back on top. Sadly, an- 

other setback was around the comer: While re- 

cording the followup, guitarist Steve Clark died 

of an overdose of drugs and alcohol. 

Der Leppard 

The band kept going, putting out 1992's 

Adrenalize, which sold 6 million copies. Retro 

Active, a 1993 collection of outtakes and left- 
overs spanning the group's career, went double 
Platinum. An impressive greatest hits collection, 

Vault, was released the following year with a 

new single, "When Love and Hate Collide," be- 

coming their biggest U.K. hit. Slang was re- 

leased in 1996. 

Joining the company of Pink Floyd, George 

Michael, Eric Clapton and The Beatles, Def 
Leppard received the Diamond Award in 1999, 

a new award honoring acts with individual al- 
bums that reach over 10 million sales in the U.S. 

Later that year Euphoria was released. 

With such a storied past, Def Leppard are 

now on the eve of X. Their aptly titled 10th 

project is slated for a July 30 release. The de- 

but single, "Now," is a high -spirited request to 
let love be. The song's urgency is accentuated 

by Collen's active guitar strumming and Joe 

Elliott's strong, controlled vocals. Will Def 
Leppard's latest effort perform as well as the 

band's past projects? I'd say, by the look of their 

track record, Platinum status is not in question - it's how many times Platinum Xwill go that 

is up in the air. 
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U." CHR/Pop 
July 19, 2002 ,/,,, ̀

//c,ï;L , ;, 
íLL_LL/Lt!.Lli{.:LL.LL LL America's Best Testing CHR /Pop Songs 12+ 

For The Week Ending 7/19/02. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

AVRIL LAVIGNE Complicated(Arista) 4.34 4.26 91% 16 % 4.36 91% 15% 

CHAD KROEGER F /JOSEY SCOTT Hero (Roadrunner /Columbia /IDJMG) 4.02 4.05 88% 24 % 4.10 89% 24% 

PINK Just Like A Pill(Arista) 4.00 3.98 87% 14 % 3.96 87% 15% 

MICHELLE BRANCH All You Wanted(Maverick /WB) 3.99 4.04 95% 38% 4.00 95% 41% 

CRAIG DAVID Walking Away(Wildstar /Atlantic) 3.99 4.05 88% 20% 4.04 89% 19% 

DJ SAMMY & YANOU Heaven (Robbins) 3.94 3.88 74% 17% 3.79 76% 20% 

JOHN MAYER No Such Thin g(Aware/Columbia) 3.94 3.77 69% 14 % 3.94 70% 15% 

JIMMY EAT WORLD The Middle(Dream Works) 3.93 3.91 89% 32 % 3.89 90% 31% 

PINK Don't Let Me Get Me(Arista) 3.92 3.93 98% 47% 3.93 97% 46% 

DEFAULT Wasting My Time(TVT) 3.90 3.91 85% 30% 3.98 85% 28% 

VANESSA CARLTON A Thousand Miles(A &M /lnterscope) 3.88 3.87 97% 49% 3.90 970/o 51% 

EMINEM Without Me(Shady /Aftermath /lnterscope) 3.87 3.82 96% 36% 3.93 95% 36% 

PUDDLE OF MUDD Blurry(Flawless /Geffen /lnterscope) 3.80 3.84 92% 43% 3.90 92% 41% 

NELLY Hot In Herre(Fo' Reel /Universal) 3.80 3.73 94% 33% 3.75 92% 33% 

JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright(Epic) 3.72 3.69 90% 28% 3.73 88% 28% 

AALIYAH More Than A Woman (BlackgroundNirgin) 3.70 3.67 84% 27% 3.68 84% 28% 

SOLUNA For All Time(DreamWorks) 3.69 3.69 51% 10°/o 3.73 52% 9% 

NO DOUBT Hella Good (Interscope) 3.69 3.73 96% 41% 3.74 95% 40% 

CREED One Last Breath(Wind -up) 3.69 3.71 69% 16% 3.78 72% 13% 

KYLIE MINOGUE Love At First Sight(Capitol) 3.59 64% 14% 3.38 63% 17 % 

FAT JOE F /ASHANTI What's Luv ?(Terror Squad /Atlantic) 3.58 3.53 93% 53% 3.52 92% 53% 

SHERYL CROW Soak Up The Sun (A &M /lnterscope) 3.57 3.59 9P0 330/0 3.42 94% 37% 

ANASTACIA One Day In Your Life(Epic) 3.56 3.59 57% 14% 3.54 55% 14% 

ASHANTI Foolish(Murderinc. /IDJMG) 3.55 3.53 90% 47% 3.51 90% 46% 

DIRTY VEGAS Days Go By(Capitol) 3.54 3.65 87% 32% 3.46 88% 340/0 

P. DIDDY F /USHER & LOON I Need A Girl (Part I)(Bad Boy /Arista) 3.52 3.43 94% 46% 3.44 92% 47% 

KELLY OSBOURNE Papa Don't Preach(Epic) 3.52 3.43 950/0 29% 3.53 95% 28 % 

BRANDY Full Moon (Atlantic) 3.47 3.45 81% 26% 3.45 79% 28% 

MARY J. BL1GE Rainy Dayz(MCA) 3.45 3.36 81% 30% 3.41 79% 29% 

CAM'RON Oh Boy(Roc- A- Fella/IDJMG) 3.30 64% 24% 3.38 61% 22% 

Total sample size is 484 respondents. Total average fa yore bility estimates are based on a scale of 1 -5. (1= dislike very much, 5 =like 

very much). Total familiarity represents the percentage of respondents who recognized the song Total burn represents the number 

of respondents who said they are tired of hearing the song. Sample composition is based on persons 12 +. TO = Target Demo (Females 

18 -34). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations 

by calling 818/377 -5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. 

1 

New & Active 
HOOBASTANK Running Away (Island/IDJMG) 
Total Plays: 876, Total Stations: 56, Adds: 6 

MICHELLE BRANCH Goodbye To You (Maverick/WB) 
Total Plays: 743, Total Stations: 87, Adds: 12 

ELVIS VS. JXL A Little Less Conversation (RCA) 

Total Plays: 739, Total Stations: 50, Adds: 17 

CELINE DION I'm Alive (Epic) 

Total Plays: 687, Total Stations: 58, Adds: 1 

BEENIE MAN F /JANET Feel It Boy (Virgin) 
Total Plays: 648, Total Stations: 73, Adds: 36 

IRV GOTT! Down 4 U (Murder Inc1IDJMG) 
Total Plays: 522, Total Stations: 27, Adds: 9 

ASHANTI Happy (Murder Inc. /IDJMG) 
Total Plays: 495, Total Stations: 27, Adds: 11 

BEYONCE' Work It Out (Columbia) 
Total Plays: 479, Total Stations: 21, Adds: 0 

EMINEM Cleaning Out... (Shady /A ftermath/Interscope) 
Total Plays: 430, Total Stations: 29, Adds: 22 

AVANT Makin' Good Love (Magic Johnson/MCA) 

Total Plays: 290, Total Stations: 23, Adds: 8 

Songs ranked by total plays 

PLEASE SEND 
YOUR PHOTOS 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles 
of all pictured and send them to: 

R &R c/o Mike Davis: 
10100 Santa Monica Blvd., 3rd Floor 
Los Angeles, CA 90067 

SPARKLE ON THE BEACH 

WBBO (B985)/Monmouth-Ocean recently held its Free -B Beach Bash, which rocked the 

Seaside Heights Boardwalk. IDJMG/Island's Rubyhorse was one of the many bands who 

performed at the free concert. Pictured here (l -r) are Rubyhorse's Dave, WBBO night jock/ 
MD Kid Knight, Rubyhorse's Decky, WBBO morning -show producer Jen Winter and Promo- 

tions Coordinator Chris Brown, Rubyhorse's Joe and (kneeling, in front) WBBO weekend 

jock Nate. 

WB /Maverick recording artist Michelle Branch performed at WKSE/Buffalo's big summer con- 

cert. Pictured here are (l -r) WB rep. Jeff Criden, WKSE PD Dave Universal, Branch and WKSE 

MD Brian B. Wilde. 
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Stations and their adds listed alphabetically by market 

WFLYtAlbany, NY ' 
VP Prog Michael Morgan 
PD Connie Michaels 
MD Ellen Rockwell 

WNKF /Albany. NY 
PO Robb Dawes 

:. ;. 

- 

KKSSAlbu uergue, NM g 
PD TO Naylor 
APO: J n "Crash' Jacal 
MO My Faith 

,. 

KOID!Alpadntlria, LA 
Pp. non Roberts 
MO Trom Scott h 

WAEB /Allentown, PA' 
PO. Brian 

APO. Laura 
a 

St ames 
MO Mike Kelly 

KPRF /Amarillo. TX 
Ou.Pmq As Montgomery 

KODT /Anchors e, AK 9 
PO Mm Stewart 
MO Moe Rock 

WKSZ/Applelon, Wl' 
PD Dayton Kane 
MD Joel Malone 

" 

WSTR /Allanla, GA' 
PO Dan Bowen 
MD J R Mimons 

WV/WO/Atlanta. GA ' 
SM:PD Dylan Sprague 
o.r Ping Les. Frans 

WAYVAllanti0 City. NJ' 
PS Paul N sly 

- 

WZNY Au usla. GA' 
OM. John Shemby 
PD TJ MckaY 
MO Jay finite 

- 

XHFliAustir TX' 
PD Jay Shannon 
MO Boogie 

WFMF/Balon Rouge. LA' 
POMP Flash Pnnlrps 

. 

Y/Beau 
West 

1. TX' 
OM Jim west 
PO.BrandnShaw 
APO. Paf ck Sanders 
MO JNO 

WXYK/Biloai Gullporl. MS 
APO MD Krim cor eY 

WMRV/Binghamton, NY 
OM Jim Free 
PD. Glen Turner 
MD. Megan F Murphy 
APO Mart Spencer 

WOEN/B Ingham. AL' 
PD. Johnny vncent 
MO Madison Reeves 

. 

KSAS/Boise, ID 
PS. Hass Grigg 
AMMO Tim Davis 

- 

KZMG/BOise. ID' 
PU MO Beau Richer. 
APO'. Scooter B 

W %NS/Boston. MA' 
VPiPaoq PO' Cadillac Jad, 
AMMO did Bawl Corey 

.. :.. 

' 
... 

WKSEButfaIo. NY 
Dave Universal 

MO Brian8 k'Irde 

.. 

WRZE/Cape Cod, MA 
OM Steve Mare 

PO Kevin Mathews 
MD. Shane Blue 

KZIAT:edár Rapids. IA 
POND Eric Hanson 

WSS%/Charleston, SC 
OM PD M. Edwards 

:. 

.. 

WI/SR/Charleston. WV 
OM Jeff Whitehead 
PO Crans Carmicnael 

WNPJo rlohe, NC' 
OM:PD John Reynolds 
MD Jason McCarmnt 

WN%JChddan00ga. TN' 
PO Tommy Chuck 
APO MD Ti ()Dei 

- 

:.. 

WNSCChicags, IL' 
PO Rod Phillips 
MO Jen Murray 

- 

KLRS.Chico. CA 
POMP m[ Brown 

WKFS/Cincinnati. OH' 
PO B J Hams 
APO-Action Jackson- 
MD' Donna Detoster 

: -' 

- ... 

WAKS/Cleveland. OH' 
Po Dan Mason 
AMMO Kasper 

KKMG/ColDrado Springs. CO ' 
OM Bobby Irwin 
PD SCOIry dalemm 

- 

WNOKitOlumhla. SC' 
OM. Jonathan Rusli 
PD Brad Kelly 
APDMDKMReynolds ';..! 
WBFAiC lumbus, GA 
PUMP. Wes Carroll 
APO Amanda Lister 

- 

WCGQtolumbus. GA 
PO Al aynes 

WNCl/Columbus OH 
PD Jimmy Steele 
APDMO Joe Bery 

KNPN/Corpus Christi. TX' 
Po JAOnxllery 
MU' Dent lee 

KHKS/Dallas -Ft. Worth. TX' 
OMP0Todd Shannon 
MO Dave Morales 

., 

KRSVIDaIIas.Ft. Worth. TX ' 

OM. John Cook 
APO. Alex Valentine 

WDKF/Daylon. OH 
PO MD D Robnaitte 

WGTJ Oallon. OH 
OM. J.O. Nunes 
MO .ra ha Soon Srp 

S 

- 

WVYB/Daylona Beach, FL 
PO Koller 

- 

l' 

NFMO;DenverBaultler. CO ' 
PD Jim Lawson 
Mo Chris Picket 

" 

KKOM/DesMoines.IA' 
PD Greg Chance 
Mo Steve Jordan 

WDRO/Detrnit. MI' 
PD Alex Tear 

APD: Jay Towers 
MO Kelm Curry 

°` - 

WKOIMetroil, Ml' 
PO Dom Theodore 

' 

- 

Mika Corning. NY 
POMP Strobel 
APO. Man Stoll 
.. .. .. ;... 

- 

XHTD.EI Pasco. TX' 
POMP .Francisco Aguirre 

WRTS/Erie. PA 
PD Beth Mn McBride 
MD Kann Black 

- 

KOUXEugene- Springheld. OR 
PD Velene Steele 
MO. Steve Brown 

'. - : - 

WSTO/Evansyille, IN 
PO. Dr. pave Michaels 
APO MO. Lat Michaels 

"" 
KMCIC/Fayeheville. AR 
PD Brad Newman 

KMXF/Fayenev ¡Ile. AR 

- 

WOSM/Fayetleville NC' 
PD Soon Free 

APD. Susanna James 
MO Kid Carer 

WWCK/F Inn MI 
OM. John Shomby 
PO SwtlF 

WJMX/FIDTB0Ce. SC 
POND Scarce () ..., 

:. , ....'. 

:. -. :' 

N$MEfl. Collins. CO ' 
PO MD Eland Can 

W %KB41.M ers- Naples. FL' Y 
PU Clins Cue 
MD. Rudy She 

KISR/Ft. Smith. AR 
OM Rick Hayes 
PO'. Fred Baker. Jr 
APO MO. MO Ryder 

a.. 

KZBB/Ft Smith. AR 

APO 

Cindy Wilson 
APO lmagng Todd Chase 

WYKS/Gainesville-Ocala, FL' 
pDMO Jen Banta 
APD Mike Forte 

WSNXtrand Rapids. MI 
PO Jeff Andrews 
MO.MD. Eno O Brien 

',+ ' = - 

-: 

WI%%yan 

Stone 

n Bay, WI ' 
OM Dan SI 
PDMD. Todd Michaels .:.;, -, -, 

'A [ OP ^Y Crow, 
5M CFn 

WKZL/Greenshoro, NC 
PO Jeff McHugh 
APO. Tette Knight 
MO Wendy Damn ;: 

- - 

WERO/Greenville. NC' 
PO. Gary Blake 
MO: Chris Mann 

WRHT/Greenville, NC 
OMPO: JOn Reuliy 
APDMD Gina Gray 

- 

WFBC/Greenville. SC' 
PD' Nikki Nie 
MID Tres 

' "' - 

WHKFMartishurg. PA' 
PO:LMn Barsky 

J MOM., 
.1 -. 

WKSSMaMOrd. CT' 
PO. Rick Vaughn 
MO Mike McGowan 

POETracy ultra- Galveston. TX 
PO LAustin 
app MD Leslie wove 

WKEEMunrngton WV 
PD. Jim Gary 
APD MD Gary Miller 

WZYP,iHuntsviile. AL' 
PD. Boll West 
MD Ally 

WNOUIndianapolis. IN' 
OM. Greg Dunkin 
PO'. David Edgar 
APO. Chris Ott 
MD Doc Miller 

... 

- - 

WDBT /Jackson, MS 
POMO: Man Johnson 

APO. Adam Axe 

WYOY /Jackson. MS' 
PO- Nick Vance 

APO: Jason Williams 
MD. Kn Fisher 

.. 

; - 

WAPEJacksonvIle. FL' 
SM;PD'. Cal Thomas 
APO MO the Mann 

WFKS /Jacksonville. FL' 
POND Braie McKay 

WAEZ/JOhnmma City, TN 
PO. Soon Summers 
MD Illy Real 

:a .:' ; 

WGLU /Johnstown, PA 

PoMO Mich Edwards 

WNFR/Kalamason. M1 

MÓ 

Woody ayoouston 
: 

`._.- 

KCHLKansas City. MO 
OM/PO: Dave Johnson 

AMMO Mike Aus'n 
. - 

KMxv/Kansas City. MO 
OM Pp. Jon Zenner 
APD Penh 
MO. Jana Styler 

WWST/Knoaville. TN' 
OM Jet Jernigan 
PD. Rich Bailey 
APO.MO Scott Bohannon 

KSMB/Lala este LA' y 
PD' Bobby n 

MD Aaron Santini . 
WLAN/Lancaster, PA 
PO: Michael McCoy 
APO'. J.ilove 
MO Holly 

., 

.. ..' :: 

WHZZ/Lansing, MI 
PO MO Dave B Goode 

vi 

- 

KRRGAaredo, TX 
POMP.Mhael J Lang 

'- ' "` '' -'." 
:i. _. 

-- 

NFMS/Las Vegas. NV' 
PD. Rik McNeil 
Mo. Pablo Sato 

" 

- - 

WLKTA.exington- Fayette. KY' 
PO. Eddie Rupp 

. ::.. :,: -. 

- 

KFRX/L ¡ncoln, NE 

PD' Sonny Valentine 
APD'. Larry Freeze 
MO A: Ryder 

- 

PO Randy Rock. Afl' 
PO Randy cam. 
APD'. Ed Johnson 
MD Sydney Taylor 

KOARAiDIe Rock. AR' 
PD. Ted Striker 
APO MD.Kevin Cruise 

KIISLOS Angeles. CA ' 
PD John Ivey 
AMMO- Michael Steele 

_. 

- 

MA/Louisville. KY'" 
PO She Collins 
APO MO Jim Allen 

- 
_ 

WZKfhouisville, KY' 
PO. [Ans Randolph 

. - 

'. ''. 

- _- - 

KZII(Lubboek. TX 
PD, Bobby Ramos 
MO Kidd Carson 

- 

WM Derekon, GA 
POW Derek Wright 

WZEFlMatlison, Wl' 
P0: Tommy Bodeen 
MO'. Jonathon Reed 

_ 
ito 

MIM 
e PA,: 

-- , 
WJYY;Manchesler, NH 
Pp' Harry Kozlowski 
APO MO A Outetle 

KBFMMCAllemBrSWnsville. TX' 
OMPO. Billy Santiago 
MD. Jet OeWM 

WAOAMelhourne. FL' 
OM PD. Mike Lowe 
MD. Larry McKay 

' i 

WHYI/Mam FL' 
OM PO Rob R bens 
APD: Cn Marino 
MO. Michael Y 

o 

WxsS/Mllwaukee WI 
PO'. Brian Kelly 
APD MO Into man neo 

KOWB Minneapol ¡s. MN 
PO Rob Morris 
APO MD. Derek Moran 

WABBTAohile. AL' 
OM P0. Jay Haslrngs 
APO MG. Pablo 

WBBOMonmouth-Ocean, NJ 
PD. Gregg Thomas 
Mp. Nid knight 

_ .' - 

.. 

- 

WVAQMOrganlown, WV 
Our Snag. Lary Neff 
MC. Brian Mn 

WWXMiMyrtle Beach. SC 
Pol Walk B. 

/a'o0mx séwq 
'ne 

WOZO/Narian Ke, TN' 
VPPmg. Brian Kryst 
PO: Mary 

j4.5 C.. ¡No' 
F4rA4 Meow 

s 

WRVWRIashville. TN' 
PO. Rich Davis 
MD' Tom Peace 

WBLINassao-Soffolk. NY 
Interim PD J J. nice 
APO MO Al Levne 

. _, 

WNCIMew Haven. CT' 
pantry Ocean PD 

MG Kenn C lam 
.. - 

WOGNMew London. CT 
PD Kevin Palana 
APO MD Shawn Murphy 

- 
- - 

WEZBMew Orleans. LA 

I`' .... 
- 

WHTZ/New York, NY 
VPProq.: Tom Poleman 

Paul 'COW' 

KCRS'Odessa-MIdlanOTX 

KJYO /Oklahoma City, OK' 
PD. Mike McCoy 
MO: Joe Friday 

.. ., 
l' - 

NONQNmaha, NE' 
PO'. Tommy Austin 

APD Hewn Dane 

- .. 

WXXLOrlando, FL' 
OMPO. Adam Cook 
APO MD. Pete oeGran ,,,;- 

WJLO/PensaCOla, FL' 
OM Dan McClintock 
PD. Jonathan Luna :, : -:.,; :,¡ 

PO: Nib SIxMMn 

",..L t 
- 

WIOQyPhlaOelphia, PA' 
PD Brian Bridgman 
APOMD: Masan Nesome .. 

" ":.- 

WBZLPittshurgh, PA' 
art: Keith Clark 
APO Ryan Mill 

WKST/Pdlshurgh, PA' 
po Jason Kidd 

.- -.:. . 

:'. 

WJBO/POrlland. ME 
PO: Tan Moore 
MO'. Rob Steele 

" 

KKR :Portland. OR 
PC. Michael Hayes 

- 

WERLPorlsmoulh. NH 
OMPD'. Mike O'Donnell 

APO: Jay Michaels 
MO:Sarah Sullivan 

WSPK11VMaCeeps ¡e. NY 
PD Scatty Mac 
API Skyy Walker 

Pe Cruz M outr 

,,., 

WFHN/Providence. MA' 
PO. Jim Rein 
APO Chnsine Fox 
MO'. David Duran 

- 
_ _ 

" 

WPgOProvidence. Rl 
PO. Tony Bristol 
MD. Davey Morris 

_ 

KBEAIOuad Cities. IA -IL' 
PDMD. Man Wherry .., 

WHTS /Oua Cities, IA -Il' 
OM/PD. Tony Merlotti. 
MO. Kevin Walker 

WDCGRalelgh- durham. NC' 
PD'. Chris Ede 
MOM Anale Summers 

,'.'' 

WRVQHtchmond. VA 
MD. Bake sun 
MO: Jatr Glens 

:. .. 

.. 

WJJS /Roanoke-Lynchhurg, VA' 

POD avid 
Lee 

M 
Michaels 

Morgan 
MD Rich Mnor 

VALK/R anoke- Lynchburg, VA 
PO. Kevin soon 
MD Tmv Dylan 

:: 

YAWS/Rochester. NY 
PO: End, MdersOn 
Mp'. Don Vincent 

:: '.. ,.. 

WPXY/Rochester, NY 
OM/PD: Mike Danger 
MO: Bum 

- 

WZOKAOCIAOrd. IL 
PO. Joe I. lmardi 
APO. Chance 
MO. Jenna West 

KDNO/Sacramemo. CA' 
Smltion Mgr. Steve Weed 
APB. Heather Lee 
M0: CM40ple+ K. 

- . - - 

WIOG/Saglnaw. MI' 
PD'. Mark Anderson 
APOMO:Brandon Edwards 

KSLZ/St. Loins, MO' 
PD' Mike Wheeler 
ADD. Boomer 

_.. 

HUDD/Salt Lake City, UT 
OM PO'. Brian Michel 
MO. Rob Olson 

KZHT/Salt Lake City. UT' 
PO'. Jet McCartney 
MD Jager. 

... . 

KTFM/San Antonio. TX 
PD. Mart t Jackson 

:. 

KX%M/San Antonio. TX' 
pD. Kr ash Nero 
MD. Nadia Candles 

KHTS/San Diego. CA' 
PD. Diana Laird 
AMMO Haman Haze 

KSLY/San Luis Obispo, CA 
PD. Adam Burnes 
MO. Craig Marshall 

- - 

NS %Y;Sanla floss. CA' 
PD cram Kelly 

WAEVBavannah. GA 
PO Crut 
AMMO Chris Alan 

WZAT/Savannah, GA 
0MP0 John Thomas 
Mo Dylan 

.J., .- .. 

NBNS/SeaKle- Tacoma. WA' 
PO: Mike Preston 
MD. Tamils'). O. 

- - ;. 

KRUF/Shrevepor. LA' 
PD: Chris Callaway 
Mo Bemam Paru. 

_ 

.. 

WNOV/South Bend. IN 

OM PD. Casey Daniels 
MD Bea o et 

KZZUBPOkane. WA' 
OM' Brew Michaels IS 

PD Ken Hopkins 
APO MO Casey Christopher 

"'- 
- 

WOBR/Sprin friche. IL B 

PO'. Kyle KimOall 

" 

KHTO/SDringlield. MO 
OM PO Dave Deiramo 

WNTOJSyracuse. NY' 
OM/PO: Tom Mitchell 
AMMO Jimmy Oyen 

WV/HT/Syracuse. . NY' 
PO MO Jason baba 

. . 

.. 

WHTF/TBllahassee. FL 
POND. Brian 0 Conner 

:.'. 

`- 

WFLZ/Tampa, FL' 
OMPD. Jeff Kapugi 
APO Toby Knapp 
Mo Stan Pries 

WMGLTerte Halve, IN 

PO. Steve Smith 
MD Man tuning 

MKS/Toledo. OH' 
PO Bill M [hoe s 

MD mad AOOrews 

City. WNHNTmverse Ci 
OM. Shawn Sheldon 
PO Ron Pmchard 

. - -. 
.... 

WKPKIeaverse City, MI 
PD. Rob Weaver 

WPST Trenton, NJ ' 

PO. Dave McKay 
APO Gabreue Vaughn 

KROO/Tucson. AZ' 
PD'. Mad Medina 
APO MD Ken Can 

. 

KHTpTUISa. OK 
OM Tod T [ker 
PO. Carly Rush 

Tyler MO Er T 

KIZSITulsa, OK' 
PD. C. C. Mathews 
MO Nis Gower 

- 

WWKZ/Tupelo. MS 
POND. Rick Stevens -. -. 

KISXTyIer-LOngview, TX 
OM !Any Keel 
POMO Josh Reno 

, -. 
: 

WSPD Blew -Rome. NY 
OMPO Sn Schantz 

" 

HWTXWaco, TX 
Pp: Jay Charles 
MD. Jahn Oakes 

WIHLWashin on. CC' gt 
PD. Jet Wyatt 
MD Afire Dee 

WIFCAVausau WI 

APO MC Too, Bruesk 

WLDI/West Palm Beach, FL 

PD'. Jordan Walsh 
APD Dave Vayda 

Oliver. KS' 
PO. Cliver 
APO M0. Craig Hubbard 

- 

WBHTWilkes Barre. PA' 
PO. Mark McKay 
APDMD Al 

"'. 

WHRe/Wilkes Barre. PA' 
PD'. Jerry Padden 
M. Kelh K 

... 

,.. 

WSTW/WilMington. D -c' 

BPSMO. Mike 
Wilson 

Rssi 

KFFM/Y1 ma, WA 

PD 

Downtown toaBlty Brown 

WYCR/Ymk. 
Crockett PO. Davy C ocket 

MD Sally VCmos 

WOJ ZNnagMixxFWatled. OH 
PO MO Jetty Mac 

WHOTYIAngsbmFWafm, OH 
PO Trout 
Inn APO MC Jay Kline 

*Monitored Reporters ' 

185 Total Reporters /. 
+' 

\,.y, 
134 Total Monitored 

51 Total Indicator 
I 
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36 R&R ; . CHR/Rhythmic 
DONTAY THOMPSON 
dthompson@radioandrecords. com 

Young And Talented 
My day in the life of B2K 

B 2K are a group of young men with big dreams and aspirations. Discovered at an Epic Records - showcase for new talent, the group members amazed record executives by having incredible 
stage presence at a young age. 

Since then the smooth harmonies 
and hip - jerking performances of 17- 

year-olds Omarion and Raz-B and 
16 -year-olds LB' Fizz and J -Boog 
have caused young girls - and some 
older women - to go crazy. I re- 
cently spent a full day with B2K in 

Las Vegas while they were in town to 
perform at KLUC /Las Vegas' Sum- 
mer Jam. Below is an interview I did 
with them, and elsewhere on this page 
are a few photos. 

R &R: Before you were discovered 
by Epic. how did you guys come to- 

gether? 
J -Boog: The group started off more 

than four years ago with just three 
members: me, Lil' Fizz and Raz-B. 
Then we got a new manager, Chris 
Stokes, who took over the project and 
brought in Omarion, who is the little 
brother of Batman from IMx, as well 
as my cousin. 

We got in the studio and went to 

dance and vocal rehearsals, and then 
Chris took us to Max Gousse at Epic 
Records. We flew to New York and 
met with the heads of Sony - 
Tommy Mottola and Polly Anthony - and we did a showcase. Tommy 
signed us on the spot. 

R &R: So, you met with these big 
label heads to be a part of the show- 

case, and you got signed on the spot. 

Didn't that trip you out? 

Omarion: At first Tommy Mottola 
just came in the room and said, "It's 
nice to meet you." And then he said, 
"Go ahead." Polly Anthony wasn't 
even in the room yet. We performed, 
and he said, "Stop. Welcome to your 
new family." We were tripping. 

R &R: Was material already done 
for an album? 

Lil' Fizz: We had a demo, but the 
next step was to try to make a hit al- 
bum. We wanted to give music that 
everybody could enjoy, not just teen- 
agers. After we did the album, we had 
to choose a single. That was a real 
hard decision. Our label made the de- 
cision, picking "Uh Huh." 

We then did the video and began our 
promotional tour, which included 
schools and radio-station concerts. It 

seemed like it did pretty well. And now 
we are about to go on tour with Lil' 
Bow Wow and IMx, starting July 25. 

R&R: I've seen you guys perform a 

few times, and your stage presence is off 
the hook Did you do a lot of talent 
shows or showcases? It seems like you 

have been doing this for a long time. 

Raz -B: I did talent shows with my 
brother. I was Loverboy, and he was 
Romance. We called ourselves Broth- 
ers 2. I've been around the business 
all my life. Chris Stokes, our manager, 
is my cousin. 

R &R: With boy groups always 
coming and going, what do you feel 
sets you apart from so many other 
acts? 

Raz -B: Good attitudes and rein- 
venting ourselves on every album. 

Lil' Fizz: We've established a re- 
lationship in the four years that we've 
been together. If we didn't have the 
music, we'd still be together - best 
friends for life. Aside from business, 
we have friendship. 

Omarion: When we're onstage, 
we have unity. Everybody has a po- 
sition in this group, and everybody 
plays that position to the fullest. 

R &R: What are those positions? 
Omarion: I'm the lead singer, J- 

Boog does what he does, Raz-B does 
what he does, and Lil' Fizz is the rap- 
per. 

R &R: .45 young men, how does it 
feel to have young, and sometimes 
older, women screaming your names 

while you are performing? 
B2K: It makes us feel good! 
J -Boog: We're zoned. That's the 

only time to really clear our minds. 
That's our outlet and our reward for 
all the work we do during the day, like 
the radio-station visits and homework. 
That's our reward: to perform. 

R &R: How do you maintain your 
focus with all the radio visits, shows, 

various appearances, homework, 
photo shoots and traveling? 

Omarion: We have a tutor who 
travels with us. She keeps us on point. 
It's not hard at all. We pretty much 
structure our day. If we have stuff to 
do throughout the day, we'll wake up 
that morning and do what we have to 
do. We always make time for school; 
we have to. 

R &R: Omarion, I was watching 
television one day, and I swear I saw 
you in a cereal commercial. 

Omarion: Yeah, I actually did a 
Pops commercial. And I did a McDon- 
ald's commercial. Just to let every- 
body know, B2K will be doing the 
acting thing. We're trying to win 
Grammys and Oscars. 

R &R: How supportive is your 
family? 

J -Boog: Our family is everywhere. 

They may not get on the planes as 

much, but if it's somewhere local - 
where they can drive to or take a short 
flight - they'll come out. They sup- 
port everything. 

R &R: If you guys had to pick one 

song off your album that you love the 

most, which one would it be, and 
why? 

Omarion: My favorite song is 
"Why I Love You." It's the third 
single to be released. We just shot the 
video with Eric White, who did "Uh 
Huh." It's a hot video. 

Lil' Fizz: My favorite song is 
"Gots ta Be." It's for all the ladies, not 
just the younger ones; the older ones 
can relate to it too. Our album is not 
just for kids. You can be 60 years old 
and pick up our album and enjoy it. 

Raz-B: My favorite song is "Hey 
Little Lad}." IMx's production com- 
pany, Platinum Status - along with 
my brother T. Scott - produced it. 

It's like a mackin' song, but the way 
we did it, it's like the 2002 mackin' 
version. I suggest everybody listen to 
that song. 

J -Boog: I like "B2K Is Hot." That 
was the song we got to write. Platinum 
Status produced the beat. That was the 
first song we wrote together as B2K, 

and for it to make it on the album was 
crazy for us. We didn't expect that to 

happen. We have a writing company 
called Mighty Mites, and we have a 
girl group coming out for whom we are 
writing, called Tomboys. 

Raz-B: They're the female B2K. 
Ornarion: The girl group Tomboys 

is just sick! They're going to be with 
us on tour, since they are opening for 
us. 

R &R: Who were some of the pro- 
ducers contributing to the album? 

Raz -B: We worked with Tricky 
Stewart, who did "Uh Huh." We 
worked with Steve Russell, and The 
Underdogs did "Gots ta Be." Jer- 
maine Dupri, The Characters and Bad 
Boy did the remix to "Uh Huh." We 

have a video out, a DVD that contains 
backstage footage of "Gots ta Be" and 
the "Uh Huh" video and never -be- 
fore- seen interviews. 

R &R: Lil ' Fizz mentioned that 
people young and old relate to the al- 
bum. Was that something you set out 
to do, or do your writers and A &R 
people get credit for that? 

Raz-B: Kids our age are really ma- 
ture these days. They see a lot more 
things than our parents may have 

A B2K Day 
Here are a few photographic highlights of the day I spent 
with B2K. 

WHAT THE HELL ARE WE ABOUT TO DO? 

That's exactly what I was thinking when Lil' Fizz (r) challenged fellow 

B2K member Omarion to a rock -climbing match at Gameworks on the 

Las Vegas Strip. After much bragging from Lil' Fizz about how he would 

beat anyone to the top, Omarion took the challenge. 

I II VW HV: IVW MI11 WV. 

Once the race to the top began, disaster struck for Omarion. A minute 

into the rock -climbing challenge he lost his grip and couldn't regroup 

to catch Lil' Fizz. As Omarion and other spectators look on from the 
ground, Lil' Fizz makes his way to the top. 

While Omarion and Lil' Fizz challenged each other in rock climbing, 
the other members of B2K played arcade games at Gameworks. Epic's 

Mike Liberman challenged J -Boog in Daytona 2 Racing, and Raz -B tried 
to be like Anakin Skywalker. He's pictured playing a game of Star Wars 

Racer as Epic Rhythm team member Natalie Simpson looks on. 

I 
aurlrlLfldflfl aaa 

It was definitely hot at KLUC /Las Vegas' Summer Jam III, what with 
a lineup that consisted of NBK, Master P, Lil' Bow Wow, Angelina, 
Naughty By Nature, Amanda Perez, Ja Rule and R Diddy. When B2K 

hit the stage, the crowd of more than 17,000 went crazy. Before their 
performance the band caught up with Ja Rule to show him some love. 

Seen here are (l -r) B2K's J -Boog and Raz -B, Rule and B2K's LW Fizz 

and Omarion. 

seen. Sixteen- year-olds in relation- 
ships - it's a little more serious than 
everybody thinks. We just try to speak 

about what goes on in teenage lives 
and not sugarcoat it. We keep it real. 

R &R: For those who haven? seen 

a B2K show, what can they expect? 

J -Boog: Wild participation. Energy. 
Raz -B: Dance, backstage passes, 

whatever, 110 %! 
Lil' Fizz: On the Bow Wow -IMx- 

B2K tour, you can expect pyro! 
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CHR/Rhythmic Top 50 
Ju/y 19, 2002 5 

ARTIST - T_E LASE S 

TOTAL 
PLAYS 

.I- 
PLAYS 

GROSS 
IMPRESSIONS 

(001 

WEEKS ON 

CHART 

TOTAL STATIONS' 
ADDS 

NELLY Hot In Herre (Fo'Reel /Universal) 5364 +61 807891 13 79/1 

P. DIDDY F /GINUWINE I Need A Girl (Part II) (Bad Boy /Arista) 5104 +607 759349 8 79/1 

CAM'RON Oh Boy (Roc- A- Fella/IDJMG) 4337 -170 610562 15 79/1 

BIG TYMERS Still Fly (Cash Money /Universal) 4231 +42 601463 14 78/1 

IRV GOTTI Down 4 U (Murderinc. /IDJMG) 3922 +514 604910 7 77/0 

NELLY F /KELLY ROWLAND Dilemma (Fo' Reel /Universal) 3647 +1106 498721 3 36/8 

EMINEM Without Me (Shady /Aftermath /lnterscope) 3280 -426 467779 12 69/1 

MARIO Just A Friend 2002 (J) 3214 +362 452583 12 72/1 

TRUTH HURTS F/RAKIM Addictive (Aftermath /lnterscope) 2811 -328 403493 16 76/1 

JENNIFER LOPEZ FINAS I'm Gonna Be Alright (Epic) 2750 -222 358930 15 60/1 

ASHANTI Happy (Murderinc. /IDJMG) 2412 +478 373178 10 74/2 

ASHANTI Foolish (Murder lnc./IDJMG) 2322 -391 283293 25 78/1 

EVE F /ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope) 2221 +524 335647 3 75/5 

N.O.R.E. Nothin' (DefJam /IDJMG) 1878 +253 404972 8 58/3 

ANGIE MARTINEZ If I Could Go (EastWest/EEG) 1807 +14 202880 8 63/1 

B2K Gots Ta Be (Epic) 1773 -9 186982 13 65/1 

FAT JOE F /ASHANTI What's Luv? (Terror Squad /Atlantic) 1721 -213 221798 26 75/0 

AVANT Makin' Good Love ( MagicJohnsoNMCA) 1712 -87 166586 18 62/1 

BRANDY Full Moon (Atlantic) 1675 -126 213631 15 60/1 

P. DIDDY FLASHER & LOON I Need A Girl (Part One) (Bad Boy /Arista) 1559 -236 185722 21 76/1 

EMINEM Cleaning Out My Closet (Shady /Aftermath /lnterscope) 1525 +410 155979 4 58/25 

JA RULE Down Ass Chick (Murderinc. /IDJMG) 1485 -381 158132 16 56/1 

CLIPSE Grindin' (Star Trak/Arista) 1407 +174 223697 8 55/10 

TWEET Call Me (Gold Mind /Elektra/EEG) 1392 -206 225544 12 58/1 

AMERIE Why Don't We Fall In Love (Rise /Columbia) 1372 +76 139725 9 54/4 

LUDACRIS Move Bitch (Del Jam South /IDJMG) 1295 +19 202995 8 44/4 

KHIA My Neck, My Back (Lick It) (Dirty Down /Artemis) 1256 -189 201959 16 55/1 

LIL' WAYNE Way Of Life (Cash Money /Universal) 1109 +152 122749 4 65/3 

WYCLEF JEAN Two Wrongs (Columbia) 1090 +54 136394 7 46/2 

TRICK DADDY In Da Wind (Slip 'N Slide /Atlantic) 1054 +85 87798 6 52/3 

NAPPY ROOTS Po' Folks (Atlantic) 1048 +173 75646 5 51/1 

MARY J. BLIGE Rainy Dayz (MCA) 1032 -176 118843 19 50/0 

YING YANG TWINS Say I Yi Yi (Koch) 1006 -87 121684 18 50/1 

MUSIQ Halfcrazy (DefSoul /IDJMG) 932 -197 128902 17 36/0 

MONICA All Eyez On Me (J) 921 +258 95874 3 56/4 

USHER Can U Help Me (LaFace /Arista) 848 +191 76876 2 48/4 

DIRTY VEGAS Days Go By (Capitol) 840 -130 140181 13 33/0 

ASHANTI Baby (Murderinc. /IDJMG) 833 +168 98754 5 3/0 

3LW I Do (Wanna Get Close To You) (Epic) 774 +146 86710 2 45/7 

FABOLOUS F /P. DIDDY & JAGGED.. Trade It All (Part II) (Epic) 744 +375 127607 1 39/5 

SMILEZ AND SOUTHSTAR Who Wants This? (ARTISTdirect) 691 -32 49428 8 48/0 

GINUWINE Stingy (Epic) 687 +57 112462 4 49/4 

DANIEL BEDINGFIELD Gotta Get Thru This (Island /IDJMG) 620 +74 72320 3 22/3 

BEENIE MAN F /JANET Feel It Boy (Virgin) 563 +352 63098 1 57/32 

LADY MAY F /BLU CANTRELL Round Up (Arista) 562 -193 43654 7 37/0 

YASMEEN Blue Jeans (Magic Johnson/MCA) 552 +31 49685 2 46/5 

STYLES Goodtimes (lnterscope) 536 +41 189324 2 19/3 

FAITH EVANS Burnin' Up (Bad Boy /Arista) 500 +240 104643 1 35/1 

JENE Get Into Something (Motown) 472 +8 32973 5 29/0 

E -40 Automatic (Sick Wid' It/Jive) 468 -32 76143 7 19/0 

82 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 7/7 -7/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R8R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the Songs with the greatest week -to -week 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R8R, Inc. 
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Most Added® 
www.rradds.com 

ARTIST TITLE LABELISI ADDS 

BEENIE MAN F /JANET Feel It Boy (Virgin) 32 

EMINEM Cleaning Out... (Shady /Aftermath /Interscope) 25 

SCARFACE On My Block (DefJam South/IDJMG) 25 

TRINA F/TWEET No Panties (Slip N Slide/At/antic) 16 

DONELL JONES Put Me Down (Untouchables/LaFacelArsta) 12 

CLIPSE Grindin' (Star Trak/Arista) 10 

NELLY F/KELLY ROWLAND Dilemma (Fo' Reel/Universal) 8 

3LW I Do (Wanna Get Close To You) (Epic) 7 

EVE F /ALICIA KEYS Gangsta Lovin' (Ruff Ryders/lntersccpe) 5 

YASMEEN Blue Jeans (Magic Johnson /MCA) 5 

FABULOUS F/P. DIDDY & JAGGED., Trade It All (Part II) (Epic) 5 

NAS F /AMERIE Rule (Columbia) 5 

BONE THUGS -N- HARMONY Get Up And Get It (Epic) 5 

Most Increased 
Plays 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

NELLY F/KELLY ROWLAND Dilemma (Fo' Reel/Universal) +1106 

P. DIDDY FfGINUWINE I Need A Girl (Part II) (Bad Boy /Arista) +607 

EVE F /ALICIA KEYS Gangsta... (Ruff Ryders/lnterscope) +524 

IRV GOTTI Down 4 U (Murderinc. /IDJMG) +514 

ASHANTI Happy (Murder Inc. /IDJMG) +478 

EMINEM Cleaning Out... (Shady /Aftermath/Interscope) +410 

FABOLOUS FR. DIDDY & JAGGED.. Trade It All (Part II) (Epic) +375 

MARIO Just A Friend 2002 (J) +362 

BEENIE MAN F /JANET Feel It Boy (Virgin) +352 

MONICA All Eyez On Me (J) +258 

New & Active 
NAS F /AMERIE Rule (Columbia) 
Total Plays: 443. Total Stations: 33, Adds: 5 

SLUM VILLAGE Tainted (Barak/Capitol) 
Total Plays: 430, Total Stations: 34. Adds: 3 

NIVEA Don't Mess With My Man (Jive) 
Total Plays: 409. Total Stations: 29. Adds: 4 

JERZEE MONET Most High (Dream Works) 
Total Plays: 389, Total Stations: 35, Adds: 1 

DJ OUIK Trouble (Bungalo) 
Total Plays: 376, Total Stations: 17, Adds: 0 

DJ SAMMY & YANOU Heaven (Robbins) 
Total Plays: 373. Total Stations: 11, Adds: 2 

LIL BOW WOW F /JD... Basketball (So So Def /Columbia) 
Total Plays: 315. Total Stations: 23, Adds: 1 

ARCHIE EVERSOLE We Ready (MCA) 
Total Plays: 269, Total Stations: 16, Adds: 0 

BRITNEY SPEARS Boys (Maverick/Reprise) 
Total Plays: 256. Total Stations: 17. Adds: 1 

LIL' FLIP The Way We Ball (Suckafree/Loud /Columbia) 
Total Plays: 237, Total Stations: 12. Adds: 4 

Songs ranked by total plays 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

SCARFA 
w A Most Added at both Rhythm /Crossover & Urban!!!! 

including: KMEL, WPGC, WJMN, 
KBXX, KPTY, KTHT, WXYV, and many more! 

With a total of over 70 stations combined! 
Top 10 phones continue @ 92Q! is ADD! Bz " ' " "' ° " "' ADD! Q 2 ADD! i 1 T ADD!!!! 

'ON MY BLOCK" 
of too 
Jam Q THE ISLAND DEF .AM MUSIC GROUP R NIVERS.LMU<COMPANY FROM THE FORTHCOMING ALBUM THE FIX" IN STORES AUGUST GTH 
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Rhythmic Mix Show Top 30 
®Ju /y 19, 2002 

RANK ARTIST TITLE LABEL 

1 N.O.R.E. Nothin' (DefJam /IDJMG) 

2 P. DIDDY f /GINUWINE I Need A Girl (Part 2) (Bad Boy /Arista) 

3 NELLY Hot In Herre (Fo'Reel /Universal) 
4 BIG TYMERS Still Fly (Cash Money /Universal) 

5 CAM'RON Oh Boy (Roc- A- Fella/IDJMG) 

6 CLIPSE Grindin' (Star Trak/Arista) 

7 TRUTH HURTS f/RAKIM Addictive (Aftermath /Intersccpe) 

8 IRV GOTT' PRESENTS Down 4 U (Murder lnc. /DefJam /IDJMG) 

9 MARIO Just A Friend 2002 (J) 

10 LUDACRIS Move Bi * *h (DefJam South /IDJMG) 

11 NELLY (/KELLY ROWLAND Dilemma (Fo' Reel /Universal) 

12 EVE f /ALICIA KEYS Gangsta Lovin' (Ruff Ryders /IDJMS) 
13 FABULOUS F/P. DIDDY & JAGGED EDGE Trade It All Part Il (E/ektra/EEG) 

14 ASHANTI Foolish (Murder lnc. /DefJam /IDJMG) 
15 LIL' WAYNE Way Of Life (Cash Money /Universal) 

16 ASHANTI Happy (Murder Inc/Del Jam/IDJMG) 

17 STYLES Goodtimes (Ruff Ryders/Interscope) 

18 JENNIFER LOPEZ f/NAS I'm Gonna Be Alright (Epic) 

19 AMERIE Why Don't We Fall In Love (Rise /Columbia) 

20 KHIA My Neck, My Back (Dirty Down /Artemis) 
21 ANGIE MARTINEZ If I Could Go (EastWest/EEG) 

22 FAITH EVANS (/MISSY ELLIOTT Burnin' Up (Bad Boy /Arista) 

23 FAT JOE f /ASHANTI What's Luv (Terror Squad /Atlantic; 

24 EMINEM Without Me (Shady /Aftermath /Interscope) 
25 TWEET Call Me (Gold Mind /Elektra/EEG) 

26 E -40 Automatic (Jive) 

27 BEENIE MAN f /JANET Feel It Boy (Virgin) 

28 SURFACE Guess Who's Back (Def Jam South /IDJMG) 

29 3LW I Do (Wanna Get...) (Epic) 

30 YING YANG TWINS Say I Yi Yi (Koch) 

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 7/8- 7/15/02. 
(C) 2002, R&R, Inc. 
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CAM'RON Hey Ma (Roc- A- Fella/IDJMG) 

NAS f /AMERIE Rule (Columbia) 

JIM CROW Holla At A Playa (ORCA/lnterscope) 

FAITH EVANS f/MISSY ELLIOT Burnin' Up (Bad Boy /Arista) 

SEAN PAUL Gimme The Light (VP) 

FOXY BROWN Stylin' (DefJam /IDJMG) 

I'm buggin' off of Cam'ron's new one, "Hey Ma" (Roc -A- Fella' 

IDJMG). I think it's plain and simple that this is a strong record. 

Give it a few listens and you'll fall in love with it. Also, there's a 

hot Talib Kweli and DJ Ouik record on the Soundbombing III album called "Put It on the Air" (Rawkus/ 

MCA). It's a complete Ouik beat, and it kind cf reminds me of an upbeat version of Tony Toni Tone's 

"Let's Get Down." This record is a banger! 

Jo Jo Lopez 

Chino XL, Technitions 

CORNERSTON 
Sg 

I think "Feel It Boy" (Virgin) by Beenie Man and Janet is a great summer 

record! It's like "Girls Dem Sugar, Pt. 2," but with Janet instead of Mya. A hot 

dance record that's out right now is "At Night" (Defected) by Shakedown. 

Just like hip -hop, dance music has East Coast and West Coast records, and I 

think this is some hot dance flava for the West Coast. And if you ever played 

"Superthug" by N.O.R.E., you should play "Nothin" (DefJam/IDJMG). N.O.R.E. 

comes with it, and it's his best work to date. 

Jo Jo Lopez, KSED/Fresno 

There are two hot records out right now that are not only tight records, they 

have improved my game with the ladies. First, I gotta give my man Cam'ron 

props for coming out with "Hey Ma." The message in this song will give you 

an idea of how its improved my game. Aso, there is AZ's "Take It Off" 

(Motown). I think the title is self- explanatory, and need I say more? Shout - 

outs to all the mix -show DJs, B Lord and Fred Nice. 

Cory Hill (a.k.a. Dirty South DJ of the Year), 

WWBZ /Charleston. SC & Technitions 

DJ Speed 

Cory Hill 

Trick Daddy's "In da Wind" (Slip -N -Slide /Atlantic) is so hot, with Cee -Lo and 

Big Boy on it. This weekend I'm gonna play it about 10 or 15 times at every 

club I DJ at and shove it down the throats of all the people in the clubs. Also, 

Brian Sampson from ARTISTdirect told me to say I like Naam Brigade's "Early 

in the Game," and, hey. since I'm a man of my word, here you go: I love the 

Naam Brigade record (even though I haven't heard it yet). 

DJ Speed, WBBM -FM /Chicago 

N AGIE 
MARTINEZ 

LIL' MO AND SACARID 
THE FIRST JOINT FROM HER NEW ALBUM ANIMAL HOUSE 
ALBUM COMING THIS SUMMER 
WWW.ANOIEMARTINEZONLINE.COM WWW.ELEICTRA.COM 

AUDIENCE APPROACHING 20 MILLION 
RHYTHMIC MONITOR 18* 

CROSSOVER MONITOR 31* 
R &R CHR/RHY 

BIG REACTION AT: 
HOT 97 35x WPOW 45x WZMX 50x KXJM 45x 
KBBT 50x KORT 35x WBTT 45x WNVZ 35x 

¡¡ Medium Video Premiering this week un r Direct Effect 

www.americanradiohistory.com
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This Week's Hottest Mus 

Bruce The Moose 
MD, WBTT/Ft. Myers 

Nappy Roots' "Po' Folks" (Atlantic): This is 

starting to blow up for us. It's approaching top 
IO requests. 

Rated R's "In Here Ta Nite" (241): This 
record is very catchy. Somebody needs to sign 
this artist - don't sleep on this record. 

Trick Daddy 

Nivea featuring Brian & Brandon Casey's 
"Don't Mess With My Man (Remix)" (Jive): 
This is hot and blowing up for us. 

Beenie Man featuring Janet's "Feel It Boy" 
(Virgin): This is already getting top five phones. 

John Christian 
VP /Programming, Silverado Broadcasting 

& KWIN /Stockton 

Amanda l'crez's "Angel- (Universal): If 
"Never" worked for you, "Angel" will be a 
home -run record for you. 

O.D.M.'s "Closer" (Independent): The 
phones is banging on O to the D to the M - 
and he doesn't even do nights on my station. 

Elvis Vs. JXL's "A Little Less Conversation" 
(RCA): We're playing this in morning drive. It's 
been a top -selling single in the country. The 
King is back, and he never left the building. 

ic 

Erika 
PD, KCAQ /Oxnard 

Truth Hurts featuring 
D.1 Quik's "I'm Not Real - 
k Lookin "' (Aftermath/In- 
terscope): I love this record! 
It's definitely a summer hit. 

Amerie's "Why Don't 
We Fall in Love" (Rise/Columbia): We were the 
first station in the country to play this, back in 
March on Love Pad and in our new -music hour 
at night. Thanks to the big ears of Asst. PD Big 
Bear and our night jock, Quay. 

Erik Bradley 
MD, WBBM -FM/Chicago 

Whitney Houston's "J Don't Care What You 

Say" (Arista): This song is nice. 
Daniel Bedingfield's "Gotta Get Thru This" 

(Island/IDJMG): I believe this record is a smash! 

Phil Becker 
PD, WJFX/Ft. Wayne, IN 

Nas featuring Amerie's "Rule" (Columbia): 
Nas could come to Ft. Wayne and do a mock 
lynching of Jay -Z and we would still play this 
song. 

Beenie Man featuring Janet "Feel It Boy ": 
Janet must have a thing for guys with dread- 
locks. First it's Busta Rhymes and her, then her 
and Beenie Man. Being white sucks, 'cause I 

can't grow dreads, and now I can't do a song 
with Janet. 

Dana Cortez 
PD /MD, KMRK/Odessa, TX 

Clipse's `Grindin' (Remix)" (Star TrakiArista): 

Beenie Man & Janet 

This is a hard -core phat joint! 
Nelly featuring Kelly Rowland's "Dilem- 

ma" (Universal): The ladies love it, and the guys 
are feeling it too. 

Mr. Shadow's "West Coast Party" (Indepen- 
dent): Very street - the vibe on this record is 

strictly party! 

Beata 
° Mm NILLB/rsuTipn' 

Ms. Jade featuring Timbaland & Nelly 
Furtado's "Ching Ching" (Beatclub /Inter- 
scope): Straight heat! I cannot stress "straight 
heat" enough! A Timbaland- produced track with 
Nelly Furtado on the hook. Straight heat! 

Joe's "Wonderful Woman (All -Star Remix)" 
(Jive): Sounds like another "Stutter." This song 
is hot! 

Skillz featuring Missy Elliott's "Crew 
Deep" (Rawkus/MCA): It's warming up for us 
in the mix, and I'd like to see it grow to regular 
rotation. I'm crossing my fingers. 

Mark McCray 
PD/MD, WMBX/West Palm Beach 

Usher's "Can U Help Me" (Lal.ace /Arista): 
We're getting great early female response. 

Nelly featuring Kelly Rowland's "Dilem- 
ma": It's already No. I phones. 

Nappy Roots' "Po' Folks ": This one's blow- 
ing up out of the mix show. 

Diamond Dave 
MD, KBTU /Monterey 

Toni Braxton's "No More Loving" (Arista): 
This is off the hook! 

Bone Thugs -N- Harmony featuring 3LW's 
"Get Up & Get It" (Epic): This is a great come- 
back for these guys. 3LW are on everything - 
what are they, Ja Rule? 

Nas featuring Amerie's "Rule ": This song 
should be a No. I record. I'm surprised it hasn't 
blown up already. 

GM* Williams 
ee. IMIMwidlta 

Mack 10's "Hittin' Switches" (D3): 1 love 
this song! Great beat - this track is hot. 

Naughty By Nature's "Swing Swang" 
(TVT): This is a fuckin' smash! 

Skillz featuring Missy Elliot's "Crew Deep ": 

It's a fuckin' smash! 
Lil' Flip's "The Way We Ball" (Suckafree/ 

Loud /Columbia): Big Tymers hit big; now 
watch Lil' Flip. This one could achieve the same 
success. It is a sleeper that could be the big hit 
of the summer. 

Trina featuring Tweet's "No Panties" (Slip - 
N- Slide /Atlantic): 1 like this track a lot. 

R Dub 
MD, KOHT/Neson 

Nas featuring Amerie's "Rule ": Smash! It's 
gonna hit big. 

Bone Thugs -N- Harmony featuring 3LW's 
"Get Up & Get It ": Sizzlin' hot - everybody's 
feelin' this one. 

Naughty By Nature's "Swing Swang": 
These guys are back, and they ain't gonna be 
stopped. I like this better than "Feels Good," 
which was a home run for us. 

Are you in the Rhythm world? YES Q' 

Do you want to improve your station's ratings and enhance their sales? YES 

Do you want to have fun in the process? YES 

Then... 

Call us: 415/665 -7992 

Email us: www.lawmanpromotions.com L A W IVI A N 
P R O M O T I O N S 

THE Rhythm Independent 
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í`%t['i ÍlLL<1z 1L .'cL`Li!l America's Best Testine CHR /Rhythmic Songs 12+ 
For The Week Ending 7/19/02. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

NELLY t/KELLY ROWLAND Dilemma(Fo'Reel/Universal) 4.42 4.29 57°ó 3% 4.48 56% 2% 

IRV GOTTI PRESENTS THE INC. Down 4 You (Murder lnc./IDJMG) 4.33 4.33 66% 7% 4.43 66% 6% 

EMINEM Cleaning Out My Closet (Shady /Aftermath / Interscope) 4.31 65% 5% 4.37 66% 3% 

NELLY Hot In Herre (Fo' Reel/Universal) 4.29 4.26 99% 30% 4.31 99°/o 31% 

EMINEM Without Me(Shady /Aftermath/Interscope) 4.17 4.10 99% 39% 4.19 99 % 41% 

ASHANTI Happy(Murderinc. /DefJam /IDJMG) 4.09 4.16 83% 14% 4.15 84% 12% 

JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright(Epic) 4.07 4.14 97% 26% 4.05 97% 27% 

EVE F /ALICIA KEYS Gangsta Lovin'(Ruff Ryders/Interscope) 4.06 4.14 52% 5/ 4.05 52% 5° /M 

JA RULE... Down A ** Chick(Murderinc. /DefJam /IDJMG) 4.05 4.05 87% 23% 4.13 88% 22% 

CAM'RON Oh Boy(Roc- A- Fella/Jive /IDJMG) 4.00 4.03 88°% 27 % 4.05 88 % 26% 

ANGIE MARTINEZ F/LIL' MO & SACARIO If I Could Go(EastWestEEG) 3.99 3.96 41% 6% 4.05 38% 5% 

BIG TYMERS Still Fly(Cash Money /Universal) 3.98 3.84 76°/e 19% 4.10 77% 17% 

FAT JOE F /ASHANTI What's Luv ?(Terror Squad /Atlantic) 3.97 4.05 98% 52% 3.92 98% 55% 
ASHANTI Foolish (Murder lnc. /DefJam /IDJMG) 3.95 3.99 97% 45% 3.94 97% 46% 

N.O.R.E. Nothing (DefJam/IDJMG) 3.95 3.95 47% 7% 3.99 45% 7% 

P.DIDDY F /GINUWINE I Need A Girl (Part II)(Bad Boy /Arista) 3.94 3.98 33% 25 % 3.97 94% 25% 
MARY J. BLIGE Rainy Dayz(MCA) 3.91 3.91 :36% 36% 3.91 97% 36% 

MARIO Just A Friend(J) 3.86 3.82 77% 15°% 3.93 76% 15% 

AVANT Makin' Good Love (Magic Johnson/MCA) 3.85 3.90 64% 16% 3.91 63% 16% 
P. DIDDY F /USHER & LOON I Need A Girl (Part I)(Bad Boy /Arista) 3.84 3.82 98% 46% 3.82 98% 47% 

CLIPSE Grindin'(Star Track/Arista) 3.79 47°/D 10% 3.82 46% 10% 

BUSTA RHYMES F/ P. DIDDY & PHARRELL ...Courvoisier (Part II)(J) 3.78 3.86 84% 34% 3.79 84% 34% 

TRUTH HURTS F/RAKIM Addictive (Aftermath /Interscope) 3.77 3.78 75% 25% 3.79 75% 24% 
BRANDY Full Moon(Atlantic) 3.76 3.82 94% 29% 3.71 94% 31% 

LUDACRIS Move B "wh(DefJam South/IDJMG) 3.74 3.62 E5% 13% 3.87 64% 11% 
AMERIE Why Don't We Fall In Love (Rise /Columbia) 3.74 3.71 59% 11% 3.71 58% 11% 

MUSIC/ Halfcrazy(Def Soul/IDJMG) 3.68 3.86 60% 16% 3.66 58% 17% 

B2K Gots Ta Be(Epic) 3.66 3.77 80% 23% 3.64 82 % 24% 

TWEET Call Me(Gold Mind/Elektra/EEG) 3.51 3.52 81% 23% 3.48 81% 23% 
KHIA My Neck, My Back(Artemis) 3.41 3.44 89°ó 32% 3.48 88 °/e 30% 

Total sample size is 565 respondents. Total average favorability estimates are based on a scale of 1-5. (1= dislike very much, 5 =like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 
song. Sample composition is based on persons 126. TO = Target Demo (Females 18 -34). Persons are screened via the Internet. Once passed. they can take the 
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions 
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM systen is available for local radio stations by calling 
818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. 

ARTIST: Beenie Man 
LABEL: Virgin 
By MINE TRIASIASSISTANT EDITOR 

The last time we heard from 
dance -hall king Beenie Man, 

he and Mya were tearing up the 

charts with "Girls Dem Sugar." 

Now the Grammy- winning artist 
has found another beautiful part- 

ner in Janet as he presents "Feel It Boy," the first single from 

his album Tropical Storm, which drops Aug. 20. Last week the 

song earned Most Added honors at Rhythmic and was third 

Most Added at Pop- though it doesn't officially hit radio until 

this week. 

Though he's only in his late 20s, Moses Davis, a.k.a. Beenie 

Man, has been in entertainment for more than two decades. He 

became a child star in his native Jamaica after being discov- 

ered in a local talent contest at age 6. Having taken the stage 

name Beenie Man, which means "shorty," Davis grew into a 

tall, lanky man with a talent for football. He was even invited to 

attend schools as a football player, but a foot injury quickly 

made him realize that music was his only ticket out of the im- 

poverished Waterhouse area. Though he remained popular in 

Jamaica, it wasn't until 1997 that Beenie Man gained interna- 

tional fame with the release of the album The Many Moods of 
Moses. 

"Feel It Boy" is an amalgam of musical elements coming 

together flawlessly. Complementing Beenie Man's reggae -style 

verses are Janet's sweet -yet -sexy vocals on the catchy hook. 

Add to that a playful, upbeat track by The Neptunes, and "Feel It 

Boy" is the perfect summer joint. The video also screams sum- 
mertime, featuring a bikini -clad Janet and a beach -party vibe. 

The Dave Meyers- directed video was filmed in Malibu and pre- 

mieres in late July. 
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Po'.TWY 
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D..:..:3NiS"DOwn" 

KZFMrCMpus Christi, TA 
YO.FaDuns 

O:MMeeMUNI 
1 CWIfIBEOING[IEIO"Gam' 

. WAYNE VC 
CUPSE'GWram- 
E4INEN"CbM' 
GINNVIXf'slrgv- 
MUMVILU4FTannt' 

WONT/Orylnn,OH 
OYNO:l.O.Rem 
AMMO: MMW TkrMp 

S pIDOVi,GINUWME'kM' 
EuINFM'CbM' 

BOBLDIIIWPBIWW,CO 
Po:CYCWM 
YO:MMF.4awp 

F41MFM'CMM' 

Y6BCOAMIMAN. 
Y.WIWPoMO:imR 

iKrWiiE EVÉAÇOLE'R.m' 
MrIMYSPFMS-bN 

ASMFEM'Mui 
MExIEMWN/AMi"FN' 

IRR14flPMS.1S' 
PO: NAM Omp 
MD: Pi OM 
YO 6plwilw.M 

MW Wamí 
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G.NUWVE Su+Oi 

WATT/R. 
vDMN.pe...R' 
no, eau MMew 
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.-wrAii 
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PO Nan 
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pSENF G 
PO MO lPmmYpe Rn , I..S Yr 3r 

C PS Gn .' 
SCMACF'B TR FMTEI Tom. 
Y ESS2'urY- 
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Pp. lad Sp 

SCLEf ]s' 
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D- Salton, 

InNSmpmn 
r 

KODBMOnOlulu,Nl' 
PD lwB,a 
MO. Sam ine 

- W 
SE' ., 

f ÁM L 

/M'EFT n 
G N W NE Serq¡ ° 

MMAbnOhh,N 
Po:in1RW 
YO' TN P.Imne 

KVEGRas Vegas, NV 
PO Perm S 

tfi SP9 .,' ... 
' BONE ,..5 A+MV, :,. 

MIfETNBBfl6ml,AR 
MI1NwF-umLNem 
MO, PM4w 
;s 

F6L 
E .0 LA C: L -: 

EE 0 
' CUTTING EDGE Pd 

FM C 

DOME OESOOnn 
SpCM AR M 

,y,L;RVF_.-PM.e w NIIIht G 
3 

YO:FYp 
}, 9EE ',AFT 'e 
9 , C -Darn" 

BOYF1-G5AMM1gNVGe- 

WNLDh Ile KY 
PO: M,M1C 
MO: Gym 6 Pam,. 

3iV 
E M 

FM' 
NAS AVE RW .. 

NAM/MemOAm,TN 
PO:Ig w 
Zt YASi1"'"- 
1B M[A1a,:lè:o<r 
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AMf?rF"fYr 
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OMO:oPoM Mp,.N ^.y " 

KTTB&Mimn pYY,MN- 
PO RANT P 
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nm 
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PD:hMeAM 
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26 LN F 1 o e. 

15 TROIA IRWf 'P,mms' 
DOY Cti5-_aw.- 
MASEER R 

SCAPFACE BocY 

,6 BEENiEMWFAANFT'Feer 
BVniK["BwA' 
EMINEMOo4r 
GIHIM'MF'SUrrmm 
DOIJELLJOXES'Do+n' 

IODAETImpIRIM,N 
BMR.C. 
MO:MeMeAMW 
7, EMINF4'Clue- 

1 BÿFMIFMWF/JAMET"iM' 
3 [mE'FMr 

NAPPY RDOis'Eau" 

IMbLA1MYYNC11YMbn,TK' 
PMTmCeWMM 
YO: Pm 

, MAFIA -Game 
10 SCVIFACE WRA 
9 plSP$F'Gmen- 

ELLY'M.p' 
i1-Gor 

IIPIYMOIIMMLBMMM,iTI' 
PoMD.MOmMrte . -' 

-r+ -áa:r5'Ga-,Sa- 
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9 
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PO, Mppt 
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SCARF. 
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MD.TWWMm 
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TANA RWFE1'P,mer 
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, BIFFARMWFJWET'[M' 

50..NATmi 

* , 
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Y 

95 Total Reporters 

a2TOtalMOnitOre Monitored 

13 Total Indicator 
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www.americanradiohistory.com

www.americanradiohistory.com


Urban ,July 19, 20U2 R&R 41 

Stations and their adds listed alphabetically by market 

WAJZ.AIhany. NY ' 

PD,MD Sugo Bear 

APO. Mi Cr-ti 
I11P,.' 

NUs 
Nrti 

KBCE/Alexandda, LA 
Ppygq;Remy Siam 
APD:DaaaMs 
5&GMOE'Ptry' 
5 TRIWYF/IVIFET Vaoes- 
SMENIEMWF'JWE7ïcef 
3 aSHADES -EserMMp" 

KEDG/Alesandria,LA 
OMRD: Jay Sleee 
MD: Wade HillplAn 
16 BIG MOEFtr,- 
9 BEENIEMMISJANET'Fed 

TRINAFTWEET -PaAe- 
dSHeDES-Ewytnn8' 

WHTA/Allanta, GA 

PO: ameba' El 

APO: Ryan ° 
MD:RamonaDehmuv 

WVEE/Atlanta, GA 
DMPD:TryBrown 
APO,MO:TOnpLowe 

:.EFJEANwrongs 
JOYELLJONES -Dwm" 
kWWanra 

WFXA'Augusta, GA 
oraPD Ron ThOma 
APO.r7alO 

" Y'iti 

tVE .AICA KEYS-GtnqsS 

WPRW/Augusta, GA 

PD:TIm$nell 
MD: Mmin 9 

M BE .: -. ..ANET Fer 
3 S:t 

` D0' rAeln- 

BIG .I 

WEM%/BabMRouge,LA 
OM:JarIMSAlerander 
Po/MO:AdrlenLong 
13BEENIEMAaSAWET'Fed- 
a&GMOE-Pa, 
IASTINALZnf 
i SVNFtiG'Bbd 

DONELI.JOMS-DwnI- 

KTCIUBeaumont,T%' 
OM: Jim Wesl 

POP D: Chris Clay 

9MEMEMWIIJANfI-Fxr 
HuSTLECHROYad' 
CONELl JOIES 'Down- 
SCARFACE'Bká' 

IvJZDAIIOxrGullpM,MS' 
PD Hob Neal 

MDTenanDaniels 

.r.: .. 

8.;:'.. ..- 
GDEP'Fer14sV' 
HUSTLE lD-Coal 
DONELL JONES -Doan' 
MACK IO Canasta 
SCMfACE Ow- 
SHADE SCSI MOnry 

T9NAFJwEET Pawns 

WBDTBDSton.Mp 
PD'$leveGOUShr 

APO: Lamar RohksM 
MO:T.Chlk 

TRIO( DADDY Vine 
ASwWiI -& 

WBLK/Buflalo,NY 
POMO:SkipDillam 

',,. 

a WE' 
NIISRFCNILD-Cod' 

WWWZ/CharllSloO, SC 

oMIPO:TerryBaa 
MD: Yonni 0Denohue 

3 BEENE MAN FJANET-fea 

3 G CEP 

I$LpAfAtE Bbd 
a&iM[S t.e.¡.lun 0 

BIG MOE'PM¡i 
pONEIIJOMS-Wwd 

WPEG/CharlBtle,NC 
PDTerri Ave Avery 

D NKI¢WiCk 
ç.EPE-RUN 

'`'IAfTWFET PanneA" 

a MENIF MAN F.JAM1Ei-Fer 
a DONELLJDMS -Dawn' 

2 SURFACE -BmCA- 

, 7LWwanru- 
PASTORTROY -DMM- 

'. -'NG !MANS 3F/sed- 

WJTTChallanDoga. TN 

PD. Keith landecker 
MD:Maglc 
,sscn" - 

7 aFW; ::.. ,ANFTFeE 
;,RVGC; ..;SEN'TS_'Wwn' 
2 MSILFCMLD-CeOP 

nG1rM7hp 
GprP tvaMK 
OmELLAUES'DOen' 
MICILIO'Carvewö 
yWp[$FEIB¡Myny- 
TRINAFIVEETJaen' 
d SIMS rtwaNap' 

WGCl/Chicago,IL' 
OMRO:EIroySmwl 

APOAWD: Many Green 

17MLLYMELLYflOYAAND'Ukmma' 
[MINEM'Cbsel 
MMIO'W: 
SCARFACE'Bbtli 

WPWX/Chicago, IL 

PO, Jay Alan 

MO: Traci Reynolds 

a NAS F'AMfRIE'RUk" 
I15HEP-Fklp' 
BEENrMANFJWEt -Feel" 

íqlG(OAODYwnd" 
NELL JONES D. -: 

SURFACE -B.'. 

WIZF/Cmcmnati3OH 
PO: Hurricane Dave 
APOMD.TertiThomas 

- 

WENZ'Cleveland.OH' 
PO SmnSri, 

-'' ' - - 
A'''" 

WHXTICOIUmh1a.SC' 
PD:ChrisConner 
MD:BIIIBIaa 
II 
aSCMFACE-BqW 

DDNElJONfS'Dam' 

WWDM/Calumbia, SC 

PD/MD: Mite Lore 
APO: Vanessa Pendergrass 

; G DEP Er,arr 
7 SLMFACE Bbd 

00MLLJCHES'Oawn' 
TRIn1l,'ME[T-Palies' 
MENIEMWF'JWETFeN" 
MMK lo matae,' 

WFXE/Columbus, GA 
PD'.MichaelSoul 

- :,]UIK-LOOkvp 
-.. ;,-Parant' 

, BiEN, FWaFYWETleer 
CfHD Grown' 
BVü(COREY/JACKSOra'BCf 
DONELLJONES -Davn- 
NASHAMERIE'Ruk' 
SURFACE -Bali" 
BIG MOE 'PB' 
MISTIECNIID Cool 

WCKX/Columbus, OH 

PD: Paul Strong 

MO:WanenShvels 
AO clxuYnNE svrpf 
4 TRICKOAOOYYArd' 
2 EVESAICIAKEYS' Ga 
1 SCMFACE"Bbd 

KBFiWallas-R. 
OMIPD: John CaMehrh 
39 E-40 "C4)(' 

31,RVrATTIPRESENTS..-DwAI- 
7 SMILE2 AND SWIHSTAHwams" 
dSANFICE'84rA 

ñKDAMIasR. 1% 
POND: Skip Chadian 

No Adds 

WROU/Daylon, OH 

PO: Marco Simmons 

MO:TheoSma 
A FAO 'Lry 
2 HLlSTLELNIID-Cool" 
1 MENIEMWHJANfi'FKN' 
,$UAfME-Bbd' 

DDNELL JONES DOwñ 
TR IM TEE 5 'HOa' 

WDTJ/Detroil,MI 
VP)Pnap.: Lance Patton 

DM:MOMa$lart 
PD,MD:Spaa 
BAVWi'Sry' 

WJLB/Detroit, MI 
PO: KlHelid3 

y APDM D-NreK=lley 
.a, 

:_- 
I SCAMACE Bbtli 

BEENIEMANFJANE. -feel- 
wIK,F'I.DCO 

WJJN/Dothan,AL 
POIMD:TO Black m 
12BEEIIIEMWFJWfi'feel- 
toDDOfl DIE 'Dament 

TANA F SWEET lanai 

dPÉ 
WZFX/FayeKeville, NC 

PO: Rod Cruse 
APD:GartaDavis 
MO: 

'SMfACE 
NAPW flOOTS "Pole" 

WOZZ/FIiM, MI 
PDJMD: Mai ReyaMs 

BEENNMWSJMET'Fer 
MASTEBP'ROaC 

SCAYMF'Bbdf ., fi' 
PDBIP.OpdMy 
I SGRFI4E'Bbtll' 

SLUAVRWE'Tarerd' 
GOEP-Evespry' 
TRINA SWEET 'PanoeY 
ISTLLCHILO tool- 
DONELL JONES 'Owe 
NEME PAW FJpNET'Fed- 
war 10 Conneaed 
swwE SHEST'Mooey' 

WIKS/Groenville,NC 
PDIMD:B.N.IGIWnd 

MENIEMWFIJINET'fef 
WU "Mai 
TRICK 

WJMZ/GFBenYIIIe,SC 
PDAAO: Emu Davis 

13 MONCA Ira" 
10 NNFA'MUf 

1 KIRKFRANKLIN -Brpma" 
BEENIE MAN F/JAIETTer 

WEUPIHunlsvtlle, Al. 
POND: Save Mury 
aBR KELLY FMY' 

MENIEMINF/JAIIET'fetl' 
DOMLLJONES'Davn 
SCARfACE'Bbtlr' 

Reporters 
WJMI 'Jackson, MS 
PETRA D: Stan Branson 

265CARFACEBm. 
dTRINAFTIVEET -Pamrts- 

1 HL6TLECHILD-Cad' 
JSFADES-Ererylnug- 

BEENIFMANFJANETFer 
B.G610EFlap' 
,^,[L JONES TAW 
- +'0 'Connected' 

WRJH/Jackson, MS 
PD: 

MD:UIHemFe 

6 BEENIE MAN F.JAIET'FpT 
2 SGNFACE'BdN' 
IHUSTLECHILDLaoL 

MACK 10-Connttted 
MINA STWEET"P amc 

c.DEP"Eleoarl 

KPRS/Kansas Ci ,MO h 
APOIMD:MyronFas 

KIR/Killeen-Temple, 
MAD: Mahal M ipuire 
19RKELLY'Fp. 

'JANET -rar 
U STYLES 

to BIG rroE Paa" 

KRRO/lah ede,U y 
OM:JamaAlexander 
PO/TAO:adeneRelean 

3 M1IVSTIKAI'LrÆ 
1 BEEIKEMAYFIAMAT-Feer 

&GMOE'Pk1a' 
$rARFADE'Bbd' 
DONELL JONES DarI 

WDHH/Lansin ,MI g 
POMP.&MJOYra 
18BEEMEMArF ROME ïCf 
1 E-10 Yry' 
1 HUSRFOILDI'oor 

I SfUAFACE'Bbd' 
4SHADESiseryshp' 
BIG MM - 

G OEP'E ydrJ' 
DONELLJONES -D?An - 

SHADE MEET 'Monrf 
TRINA F/MBET-Paaes- 
MACK tO'Conrxed- 

KVGS/LasVegas,NV 
PO:YA:Clemons 
MD:AdanWager 
1aMACKIOTonnMM' 
SHASF/MIfRIE -Ruk" 
2 TRINAF'TwTET -PZmes" ' MAO: Jar Alexander 

dSWDES'Ewery9ng- 
MEME MAN F3WETFer 
.PRN11roS0 
MACK 10.Canneded- 
SHADESHEIST -Monty' 

KIPR/LÍttle Rook, AR 
OMPOMO: Joe Body 
-':A'ANF3ANET'Feef 
'"'IAFm14ET'Paaies 

'"Lilommeaes 
, SrUAFICE'Bbar' 

4 SHADES EMythup- 
BIG MOETarp- 
G GP Ja 

i 

KKBT/LOs Angeles. CA' 
PD:RobScorplo 
MD: Dorsey Fuller 

y 
15BEENIEMtikFJAaETFMl 
6 GIMMINE'SYrgf 
6 SAaLFZANDSamSTALwKrn' 
5 

WGZB/LBBIsviIIe,KY 
PO: MiAcGunn 
MD:Gerald Harrison 

SLUMVILIAGETdmed 
iXKKDADOYWnd' 

WFXM/Macon,GA 
Por MDOnekxamer 
tBPDDDYF J"LNf':e] 

BLACK CCnEYJACKSON -BOya- 

&GMOE-Paw 
MINA W 

GA / 
Williams 

APO: AnBhldc 
TROIA 

BEENIEMMIFIJWET-Feel 
DODP DIE 'DemMt 

d SHADES-Etrytnnp- 

WHRIUMemphis,TN 
PO:NateBeil 
APO:EileenCOjlier 
MD: Dena ßleal 

BOYZII MENE EVA/S'Rdu' 
G.OEP'Exryery 
MA[x10mKkm- 
SLIIMVILLAGE TYkd- 
MENIEMWFIJAMTTar 

FL 

OMPDMD: Wade N01 Hollywood 
Nopdds 

WKKVIMilweukee,Wl' 
PO:JamiahMNlammad 
MD;DOCLOYe 

ImMC -SMm' 
I BEENIEMWF'JANETFer 
I awwaaa' 
I SURFACE "SW 

OOFaELLJONES'DOm,' 

WBLXINIObile,AL 
PDIMD:MymndaflahM 
6BEENIEIAWFOAVET-Fer 
2 E-40 Try" 

y SARFACE-BII- 
, DONNA JONES Tam- 
INUSRFLXILD'Lool 

GDEPïvayary" 
MACKIOCMrCIM - 
TANA F'IWEETRamKS' 

WZHT/Montgomery, AL 

PO:arrylDlletl 
MO:MichaelLOng 
': : .. 
'; -'', .;...r 
956h,LNa5JJ;MRTMYM9- 

NENIE MWF,JWETFed' 
MSIIECNIlO'COd' 

WOBT Nashville, TN 

PDNIO:NIkIHensan 

WDUEiNew Orleans, LA 

OM:CarlaBoarer 
PD:AngehWaleee 
13ASHAlTI"HAW 
1,KHA' 

WBLS/NeW York, NY' 
PO:Vle BroMn 0Y 

MO:DansMWalloll 
Nardas 

WBHHModoIk,VA' 
PORAD:HadAaek 
255CMFICE-aWI' 
3GDEPEwytlry 

BIG 

tiL( óconrmM- 

WOWIMOAOIk, VA 

oM/PD:asyas 
RPO/MD:MúaelMal®ns 
9 SCMFALE -eW' 

MEMEMWF1JAaEí-kN- 
DONELL JONES' ppnm- 

NAS FINAERIE'RUk" 

KVSP/OklahomaCtly,OK 
Pg:TerrMatlay 
Agrg;Rp1eByC0 

15BEEMEMAr1F7YlETïer 
IIMSIIFOKLDTbur 
2 GERALD 

2 TRIFNnM5:7'1bY' 
2 GMPYsaS@f 
2 SURFACE /Axle 
I TRINAF/IWEETRane' 

d SHADES Eery9ing- 
BIG MDE'Pry' 
OONELL JONES OOm" 

WPHI/Philadelphia, PA 

PO: Luscious lee 

MD:Raphaej'Rae"Gearye 
67 MARIO Iron' 

WUSLIPhiladel hia,PA P 

PO:GIemCOOper 

MD:CathrTyeer 
Mg:CoaL]N 
2 SCMFACE'Bbd' 

I NIVEA-Man' 
1 HIISTLECHKD -Cad" 

I BEENIEMWF.JAIEí -iel" 
OONEII.pNES-Davn- 

WAMOIPidshurgh, PA 

Hamm PDIMD:DJBoogie 

20MENIEMANFJWETFeN- 
GDEP -E' 
SfARFACE'&oaC 
TRIN-I-TEE5:7-HOM- 

WOOWflaleiglHpalan,NC 
Pte CyYoung 

MD:SanNeander 
STRIO(DAODYYhq' 

ASHANTI -Baby' 

WCOXMiehmond, VA 

PO: Tarty Rol 
MO:RepeleBaker 

e EvEF/ 

WDKXAIOehesler, NY ° 
MD: Nab O'Nal 
1 NASSAAYRIE'Auk- 
7eEENIEMeAF/JeNET'Fed. 

G.DEP-Eaywy- 
DONELLJRSmsm 
SLNFICE-Bbd- 

WIZ/Saginaw, MI 
PO:EupeneBmwn 

BEENIEMANFlJANET -ker 
TANK -One" 

WEAS/SaYannah,GA 
PD:aalrNeleaO 
MO: Jewel Caar 
,4SME$'Gdodlms' 

] é EWN S1ADESrertrn^9 fl FJJJ -Feel" FN 
KDKS/Shreveport,LA 
PDIMD:OuenrEdlois 

9 MARIO -Rand' 
5 

BMI6TLEDwLODoof -eI 
OONELU0NE5-Dm1 
GDEP'Eueryday' 
MACK IaCwwaa 
SCMfACE'BIaA' 
TRINAF/MTET -PaAlks- 
&GMOE'Pya- 

KMJJ/ShrEYe Od, LA P 

PD: Michael 
MO:KMIiDupree 

Wind- 2 TRICKOCODY W,nd 
, SGAFOCE-BdWEDRIMiami, 

//JANET "Feed BEEME MAN fIJM 
doCIy- 

EVFSALICAKEYS -GarpsM' 
MR BIGGSS"Tiar 

KATZ/St. Louis, MO 
PO: Malone 
MD:OJWrMIOee. 
27MMIo-Frag 
5 FIORE -109,1- 
3 FABOLWS. Ark' 

BEENIEM1WNFJANET-tel- 

WFUNBt. Louis, MO' 
PD:MÓShar 
APD:CmigBlad 
MO.NOaNOaihai 
.... . _ , 

6 FATYEVANS -B 

EVE FALICA KEYS 'Gxngr, 

WPHRISyraeuse. NY' 
PD: Balch CAanes 

MD:KennyDees 

13e[Em.':... 
9 n'as 
3SRP 

WTMP/rampa,FL 
1111111m PO- Big Money Ced 

IMerim MO: EpStorm 
38BEENEA4SJANET-F ef' 
36000RgE7JOmav' 
a1SIMOES'E.ay:niy. 
,s&cMOfRNye' 

WJUC/Toledo, OH' 
PO: Charlie Maö 
MO: NikiKG. 

12 EVE F ALICIA KEYS -Gangs_ 3scuvltE 
100NEllJONES'COwd' 

4 

..ó 
REND MAN 

'EerygKg' 

-Paya" 

lBffN6wF 

HuS5* 

n -SR) p 

iHI!! 

KJMM/TUIsa.OK' 
PO. Terry Monday 

AHD. Aaron Bernard 

` 27B '. MAT Fee. 

, NS; 
9Fd^.. 

3 BF, 
4SHA,t 
G CEP _....:,._;: 

GERALD LEVER Tvnn¡ 

SMFACE-Bbd 

WESE Tu eta.MS 
POMO PamelaAniese 

B161 

.. 

WKYS Washington. DC' 
PD'.Dar rylllutkaa7 
MD:P-Slew 

85C:'= 

..... 

* 
*Monitored Reporters 
ÎÎTotal Reporters :r 

:' 
66 Total Monitored 

K ' 

11 Total Indicator 

Most Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 
PLOYS 

JAH E I M Anything (Divine Mill/WB) 860 

BUSTA RHYMES Pass The Courvoisier (Part II) (J) 755 

AVANT Makin' Good Love (Magic Johnson /MCA) 671 

FAITH EVANS I Love You (Bad Boy /Arista) 448 

TWEET Oops (Oh My) (Gold Mind /Elektra/EEG) 437 

FAT JOE F /ASHANTI What's Luv? (Terror Squad /Atlantic) 428 

MR. CHEEKS Lights, Camera, Action (Universal) 400 

AALIYAH Rock The Boat (BlackGround) 371 

JERMAINE DUPRI F/LUDACRIS Welcome To Atlanta (So So Def /Columbia) 365 

AALIYAH More Than A Woman (BlackGround) 358 

KEKE WYATT Nothing In This World (MCA) 336 

JENNIFER LOPEZ Ain't It Funny (Epic) 309 

BEANIE SIGEL & FREEWAY Roc The Mic (Roc -A- Fella/IDJMG) 291 

MAXWELL This Woman's Work (Columbia) 286 

NAPPY ROOTS Awnaw (Atlantic) 260 

JA RULE F /ASHANTI Always On Time (Murder lnc. /IDJMG) 256 

USHER U Got It Bad (LaFace /Arista) 248 

GINUWINE Differences (Epic) 234 

LUDACRIS Saturday (Oooh! O000h!) (Def Jam South/IDJMG) 226 

FAT JOE We Thuggin' (Terror Squad /Atlantic) 218 

Indicator 

Most Added, 
BEENIE MAN F /JANET Feel It Boy (Virgin) 

BIG MOE Confidential Playa (Priority /Capitol) 

TRINA F/TWEET No Panties (Slip 'N Slide /Atlantic) 

4 SHADES Everything (Real Deal) 

DO OR DIE Diamenz (Virgin) 

STYLES Goodtimes (Interscope) 

BLACK COFFEY F/ROB JACKSON Country Boyz (Motown) 

HUSTLECHILD I'm Cool (Elektra/EEG) 

SCARFACE On My Block (Def Jam South /IDJMG) 

SMILEZ AND SOUTHSTAR Who Wants This? (ARTISTdirect) 

TANK One Man (BlackGround) 

FAITH EVANS Burnin' Up (Bad Boy /Arista) 

3LW I Do (Wanna Get Close To You) (Epic) 

P. DIDDY F /GINUWINE I Need A Girl (Part II) (Bad Boy /Arista) 

CEE -LO Gettin' Grown (LaFace /Arista) 

DONELL JONES Put Me Down (Untouchables /LaFace /Arista) 

NAS F /AMERIE Rule (Columbia) 

R. KELLY Heaven I Need A Hug (Jive) 

TRUTH HURTS F/DJ QUIK I'm Not Really Looking (Aftermath /Interscope) 
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KASHON POWELL 
kpowell @radioandrecords. corn 

What they Really Want 
What do women expect from Urban and Urban AC radio? 

How many men have asked the question "What do women really want ?" Well, radio continues - to ask the same thing. 

A recent Arbitron study revealed 
some really interesting information 
about what women who listen to 
Urban and Urban AC radio really 
desire from their radio stations. 
More than a thousand women be- 

tween the ages of 18 and 54 were 
interviewed, and one of the things 
the study revealed was that these 
listeners truly use the radio as a 

source of information. 
Seventy-two percent of the Ur- 

ban and Urban AC listeners inter- 
viewed strongly agree that weather 
reports are important, compared to 
52% for other formats. Sixty-five 
percent of the women said they 
tune in to hear the traffic, and 54% 
listen for news and news headlines. 
Sixty-two percent listen to get in- 
formation on community activities. 

These women love to hear con- 
tests with a chance to win prizes, 
but, surprisingly, they don't neces- 
sarily care to participate. Forty-five 
percent of the women surveyed said 

contests are "fun to listen to," even 
if they don't play. Only 23% of oth- 
er formats' listeners agreed. Twen- 
ty-one percent of all women inter- 
viewed said they would tune out 
during contests, but only 12% of 
Urban and Urban AC women said 
they'd tune out. So contests should 
be attention -grabbing for the wom- 
en who don't want to take part but 
do want to listen. 

It seems as though air personali- 
ties' role for listeners has not changed 

much over the years: Personalities 
must continue to produce an atmo- 
sphere that adds amusement to lis- 
teners' lives. A majority of the 
females interviewed said funny air 
personalities are important to them, 
with 62% saying "Funny DJs /air 
personalities" are the reason they 
tune in. Funny features, comedy 
and jokes are also among these 
women's reasons for listening, and 

more than half believe radio should 
make them laugh. 

In addition, a majority of female 
Urban listeners use the radio to 
change their mood, especially when 
they are at work. More than half of 
the women surveyed said radio eas- 

es their stress at work, and nearly 
80% agreed that they listen to the 
radio to relax. 

With music one of the most im- 
portant factors in radio, it's no sur- 

prise that 87% of Urban/Urban AC 
listeners regard "music I like" as 

being very important to them. 
Eighty-two percent of Urban/Urban 
AC women said hearing their favor- 
ite older songs is something that 
will make them listen to the radio, 
and 15% said that what they "like, 
even love" about radio are the "clas- 
sic /oldies" songs. 

What's That Song? 

It appears that song identification 
is more important to women who 
prefer the Urban and Urban AC for- 
mats than it is to female listeners of 
any other format. Seventy percent 
of Urban/Urban AC women don't 
think radio stations announce song 

A majority of female 

Urban listeners use the 

radio to change their 
mood, especially when 

they are at work. 

titles enough. It has already been 

established that women use the ra- 

dio as a source of information, so 

information, in this instance, could 
mean announcing artists and song 
titles, as well as telling listeners 
more about the artists. 

Of course, too many spots will 
probably always be a major com- 
plaint from listeners about any 
commercial radio station, and in the 

Arbitron study it was the No. 1 rea- 

son given for tuning out. Seventy- 
three percent of Urban and Urban 
AC's female listeners agreed that 
hearing too many commercials will 
cause them to tune out or turn off. 

Programmers must consistently 
monitor station spotloads - and 
station promos as well, because, as 

we all know, listeners consider ev- 
erything that isn't music to be a 

commercial. Another key complaint 
among listeners: too much talk. 
Sixty-eight percent of the women 

surveyed said too much talk will 
cause them to tune out. 

Women like call -in shows that 
give advice, and they like them 
even if they don't agree with the air 
personalities. Almost one -third of 
the Urban/Urban AC women inter- 
viewed said they listen to radio for 
"advice on relationships, including 
sexual concerns." They also seem 

to like the controversial shows: 
Twenty -two percent will listen to 
"hear programs with opinions they 
don't agree with," compared to 
10% in other formats. 

Make The Connection 

It goes without saying that pro- 
grammers must constantly monitor 
the content of the music they're 
playing and what the air personali- 
ties are saying. Women say they are 

concerned about what's on the air's 
being appropriate for children, with 
65% saying they think radio should 
"broadcast things that are OK to lis- 
ten to with the kids." Fifty -five per- 
cent said they will not listen if they 
feel the content is not good for their 
kids to hear. 

It looks as though radio's tradi- 
tional advertising method, TV, is 

still an excellent vehicle. Seventy- 
eight percent of Urban/Urban AC 
women, the most for any format, 
say television is a great way for ra- 
dio to reach them. 

Radio makes a great connection 
with the audience when listeners 
feel like the people on the air are 

their friends and if they feel like 
they really know the air personali- 
ties. Women generally develop re- 
lationships with their favorite radio 
stations. Twenty-six percent of the 

Urban and Urban AC listeners sur- 
veyed said they'd like it if people 
from radio stations visited their 
workplace; that's compared to 15% 

for other formats. Almost 20% of 
Urban/Urban AC women think of 
their favorite air personalities as 

friends. 
And, of course, they want fewer 

commercials and less talk. Women 
want the air personalities to make 
them laugh and to help them relax. 
And women who listen to Urban 
and Urban AC are definitely saying 
great things about radio - far more 
than women who listen to any oth- 
er format. 

This week we take a trip to the west side as we shine our 
spotlight on Kesha Monk of KKBT /Los Angeles. 

Kesha, midday host at KKBT, is a phenomenal radio personality 
and a talented vocalist and instrumentalist, and it was no surprise 
that she would embrace a career that involved her passion for mu- 
sic. Kesha is a product of a musical family: Both her parents were 
professional gospel recording artists, and she's the great -niece of 

legendary jazz musician Thelonious Monk. She 
attended the world -acclaimed High School of Per- 
forming Arts in Manhattan, where she studied in- 
strumental music and played the bassoon in vari- 
ous citywide orchestras. 

This Queens, NY native is a graduate of Shaw 
University in Raleigh. During her last year in col- 
lege she changed her major from music education 
to mass communications because of her fascina- 
tion with the broadcast industry. She couldn't seem 
to stay away from the college radio station, and 
that's where it all started. Upon graduation, Kesha 

landed her first gig, as the afternoon personality at WAUG /Raleigh. 
She later took a seasonal part-time opportunity at WFXC & WFXK/ 
Raleigh and, following a brief stay there, was hired by WQOK/Raleigh 
as its full -time Quiet Storm host. Her smooth and sultry vocal skills 
led to No. 1 finishes for seven consecutive ratings periods. 

In 1999 Kesha ventured to WJJJ /Pittsburgh, where she took the 
airwaves by storm. A huge leap of faith allowed her to quit that posi- 
tion for a shot on the New York airwaves, and she accepted a part- 
time position at WRKS. A month later management saw her vision 
and placed her in the morning chair next to Isaac Hayes and come- 
dian George Wallace. Finally, Radio One made Kesha an offer she 
could not refuse: the midday position at KKBT. 

Kesha is a member of the National Association of Black Female 
Executives in Music and Entertainment and Delta Sigma Theta so- 
rority. Her passion for the broadcast industry, her tireless energy, her 
undying determination and her dedication make her one of the nation's 
most dynamic broadcast personalities. 

Kesha Monk 

Onyx pose with the WAJZ /Albany, NY crew. Seen here are (l -r) Koch 

Records regional Marto Martin-Jackson, Onyx's Sticky Fingaz, WAJZ PO 

Sugar Bear and mixer DJ Biz, Onyx's fredro Starr and WAJZ personal- 

ty Baby Bear. 

Seen here mugging for the camera are (t -r) J Records Mix Show /Rap 
Marketing Manager Russ Jones, J Records artist Mario and WBLK /Buf- 
falo PD Skip Dillard. 
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Gerald feuert Funny 
The premiere single and video from his new album The G Spot 
No doubt you' I be feeling this one. 

Poduced by Gerald Levert for Travel Poduction Company Inc. 

& Randall Rowland for SmoDbie Production Company 

The G Spot coming September 24 
Monogement Leonard Brooks for LB Monogemer.t 9 

www.geroldlevert.com 
G 4004 fleNno fnienownux Gap in Wane( Mn. G,vp. fn ACE iima Ubrro, (ompmy 

4#. 

IMPACTING NOW!!! 
ALREADY APPROACHING 2 MILLION IN AUDIENCE!! 
GREAT REACTIONS AT: 

WRKS 19x 

WDLT 13x 

KDKS 10x 
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B RECORDS PRESENTS 

ter ó0111y [ u .. -- e Slamming B Side 2 23, 2 
T July 2 

ir 

'The Track Is Crazy, Flay Is Going To Take Off' 
DJ POOUCH Power99 Philadelphia, PA 

'The S-t is Hot' RICKO Plower 92 Richmond, VA 
"Pure Flava' JANELLE BILLARD Land Speed 

'Where Is My VIP Pass, The Track Is Hot' LONNIE B Power 92 Richmond, Va 
"Defenity A Track Banger' DJ FLAKE Hot 1 O5FM, Montgomery, AL 

Executive Produd by Johnathan Splurge Smith 
o&: By Bro Drayton Muhammad For Quiet Man Enterta nment 
Business Affairs By Jusin Kennedy Esq. For The Kennedy Frr n 

Photography By Kevin Knight For I -Candy 

81( 
«EEiMANEITERTAINMENi OFF HIS FORTHCOMING ALBUM N E C O R o 5 

THE OTHER SIDE OF THE HAMPTONS 
WWW.BI6FEAV.COM WWW.RElMOBB.COM 
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Urban Top 50 
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July 19, 2002 
ARTIST TITLE LABELS, 

NELLY Hot In Herre (Fo'Reel/Universal) 

CAM'RON Oh Boy (Roc- A- Fella/IDJMG) 

P. DIDDY F /GINUWINE I Need A Girl (Part II) (Bad Boy /Arista) 

MUSIO Halfcrazy (Del Soul /IDJMG) 

MARIO Just A Friend 2002 (J) 

IRV G0111 Down 4 U (Murder Inc./IDJMG) 

TRUTH HURTS F/RAKIM Addictive (Aftermath /Interscope) 

BIG TYMERS Still Fly (Cash Money /Universal) 

AMERIE Why Don't We Fall In Love (Rise /Columbia) 

TWEET Call Me (Gold Mind /Elektra/EEG) 

ASHANTI Happy (Murder lnc./IDJMG) 

N.O.R.E. Nothin' (Def Jam/IDJMG) 

CLIPSE Grindin' (StarTrak/Arista) 

B2K Gots Ta Be (Epic) 

LUDACRIS Move Bitch (DefJam South/IDJMG) 

BRANDY Full Moon (Atlantic) 

USHER U Don't Have To Call (LaFace/Arista) 

ASHANTI Foolish (Murderinc. /IDJMG) 

GINUWINE Stingy (Epic) 

RUFF ENDZ Someone To Love You (Epic) 

NAPPY ROOTS Po' Folks (Atlantic) 

DONELL JONES You Know That I Love You (Untouchables /Arista) 

KHIA My Neck, My Back (Lick It) (Dirty Down /Artemis) 

ASHANTI Baby (Murder lnc./IDJMG) 

WYCLEF JEAN Two Wrongs (Columbia) 

EMINEM Without Me (Shady /Aftermath /lnterscope) 

LIL' WAYNE Way Of Life (Cash Money /Universal) 

R. KELLY Heaven I Need A Hug (Jive) 

MONICA All Eyez On Me (J) 

MARY J. BLIGE Rainy Dayz (MCA) 

NELLY F /KELLY ROWLAND Dilemma (Fo'Reel /Universal) 

SLUM VILLAGE Tainted (Barak/Capitol) 

JA RULE Down Ass Chick (Murder lnc./IDJMG) 

TRICK DADDY In Da Wind (Slip 'N Slide /Atlantic) 

ARCHIE EVERSOLE We Ready (MCA) 

STYLES Goodtimes ( lnterscope) 

P. DIDDY FLASHER & LOON I Need A Girl (Part One) (Bad Boy /Arista) 

EVE F /ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope) 

LIL BOW WOW F /JD & FABOLOUS Basketball (So So Def /Columbia) 

TANK One Man (BlackGround) 

RL Good Man (J) 

JERZEE MONET Most High (DreamWorks) 

AALIYAH I Care 4 U (BlackGround) 

YING YANG TWINS Say I Yi Yi (Koch) 

USHER Can U Help Me (LaFace /Arista) 

NIVEA Don't Mess With My Man (Jive) 

FAITH EVANS Burnie' Up (Bad Boy /Arista) 

SCARFACE Guess Who's Back? (De Jam South/IDJMG) 

LOVHER How It's Gonna Be (DefSoul/IDJMG) 

B RICH Whoa Now (Atlantic) 

TOTAL 
PLAYS 

.I- 
PLAYS 

GROSS 
IMPRESSIONS 

loel 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

2950 +85 532566 12 61/0 

2405 -73 415410 14 58/0 

2381 +164 409850 7 49/0 

2274 +3 402131 22 63/0 

2236 +143 349227 11 64/3 

2191 +277 350706 5 59/2 

2135 -229 357242 14 60 /0 

2061 -71 340287 17 59/0 

2018 +123 312754 9 60/0 

1924 +91 306511 12 62/0 

1767 +298 323844 8 62/1 

1739 +297 285274 6 60/1 

1675 +151 265944 9 57/0 

1525 -125 244122 17 58/0 

1403 +152 254788 10 51/0 

1363 -219 197609 15 57/0 

1219 -124 230137 26 60 /0 

1206 -104 213543 23 64/0 

1171 +251 185910 4 57/3 

1164 -117 222388 23 54/0 

1152 +133 113664 5 53/1 

1141 -69 225670 17 48/0 

1135 +13 176157 11 43/1 

1132 +211 211202 5 4/2 

1081 +159 176429 6 48/1 

1050 -73 135365 10 46/0 

996 +113 130582 6 47/1 

941 +94 170000 3 2/1 

892 +323 139847 2 57/1 

871 -109 148008 19 55/0 

851 +503 161778 1 2/1 

803 +61 110419 3 53/4 

760 -10 140706 15 42/0 

758 +123 97532 5 47/9 

730 -16 77549 6 34/0 

723 +37 91129 3 26/0 

706 -61 144343 20 53/0 

681 +298 105056 1 54/8 

671 +85 109616 4 46/0 

648 +167 93613 1 50/2 

620 -38 92040 9 41/0 

609 -24 66937 10 35/0 

593 +108 107643 3 3/1 

582 -51 77600 20 44/0 

570 +73 78642 2 39/1 

556 -18 58303 4 37/3 

555 +155 90697 1 31/1 

554 -57 83948 11 42/0 

534 -20 68127 6 30/0 

519 -127 56383 11 33/0 

66 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
717 -7/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to-week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (copyright 2002. The Arbitran Company). (C) 2002, R &R, Inc. 
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Most Added® 
www.rradds.com 

ARTIST . ?._ ADDS 

BEENIE MAN F /JANET Feel It Boy (Virgin) 43 

SCARFACE On My Block (Del Jam South/IDJMG) 40 

DONELL JONES Put Me Down (Untouchables/LaFace/Ansta) 30 

HUSTLECHILD I'm Cool (Elektra/EEG) 20 

G. DEP Everyday (Arista) 

TRINA F/TWEET No Panties (Slip N Slide/Atlantic) 

MACK 10 Connected For Life (Cash Money /Universal) 

BIG MOE Confidential Playa (Priority /Capitol) 

E -40 Rep Your City (Sick Wid' It/Jive) 

4 SHADES Everything (Real Deal) 

17 

17 

15 

14 

10 

10 

Most Increased 
Plays 

ARTIST ' LE LABELS/ 

TOTAL 

PLAY 

INCREASE 

NELLY F/KELLY ROWLAND Dilemma (Fo'ReebVniversal) 

MONICA All Eyez On Me (J) 

ASHANTI Happy (Murder Inc. /IDJMG) 

EVE F /ALICIA KEYS Gangsta... (Ruff Rydersrinterscope) 

N.O.R.E. Nothin' (DelJam/IDJMG) 

IRV GOTT! Down 4 U (Murder IncJIDJMG) 

GINUWINE Stingy (Epic) 

ASHANTI Baby (Murder Inc. /IDJMG) 

BEENIE MAN F /JANET Feel It Boy (Virgin) 

TANK One Man (BlackGround) 

+503 

+323 

+298 

+298 

+297 

+277 

+251 

+211 

+168 

+167 

New & Active 
SMILEZ AND SOUTHSTAR Who Wants This? (ARTISTdirect) 
Total Plays: 494. Total Stations: 37, Adds: 2 

AVANT Don't Say No, Just Say Yes (Magic Johnson/MCA) 
Total Plays: 478, Total Stations: 44, Adds: 1 

KEITH SWEAT One On One (Elektra/EEG) 
Total Plays: 389, Total Stations: 34, Adds: 0 

FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part II) (Epic) 
Total Plays: 384, Total Stations: 38, Adds: 1 

E -40 Rep Your City (Sick Wid' It/Jive) 
Total Plays: 348, Total Stations: 25, Adds: 10 

MR. BIGGSS Trial lime (Warlock) 
Total Plays: 339, Total Stations: 11, Adds: 1 

MASTER P Rock It (No LimiWniversap 
Total Plays: 333, Total Stations: 25, Adds: 1 

BEENIE MAN F /JANET Feel It Boy (Virgin) 
Total Plays: 313, Total Stations: 45, Adds: 43 

YASMEEN Blue Jeans (Magic Johnson/MCA) 
Total Plays: 312, Total Stations: 29, Adds: 0 

Songs ranked by total plays 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

NEW PRODUCTS AVAILABLE' CALL TODAY FOR A CATALOG! 

,./77" 

. .. P. 

EventTape' 
BunchaBannersTM 
FlashBags- 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

FirstFlash! 
L 1 N E 

6528 Constitution Drive 
Fort Wayne, Indiana 46804 

Fax: (260) 436 -6139 
www.nrstilash.com 

1- 800 -21 FLASH 
1- 800-213 -5214 
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"Halfcrazy" is a musical lobotomy for the 
heart. Musiq has creatively and melodically 
shined the spotlight on a situation that is an 

endearing Catch -22. "Crossing the line" with 
a best friend puts one in a very uncomfort- 
able and compromising situation. How do 

With you ignore the intense romantic feelings 

MagIC that materialize from an intimate physical 
encounter in order to resume the trusting, 
supportive and unconditional love that true 

friendship exudes? * J. Lo knows how to stay atop 
the charts: Enlist the lyrical talents of the hottest rap- 
pers, grab a hot beat - whether a sample or not - 
and sing a simple, catchy chorus. * It seems like 
the teen group B2K entered the music scene like a 

gentle lambs; however, their effort to keep belting out hits takes a fierce yet 
rhythmically entertaining approach. Wow! If the ever -so- soulful Dave 
Hollister keeps on releasing joints like "Keep on Lovin' You," we'll keep on 
lovin' him! Hollister knows how to use his vocals to complement any melody 
and intensify any lyrics. * Usher maintains his presence on the chart. His 
single Can U Help Me" is doing well with our listeners. He's the R &B and 
hip -hop version of Ja Rule. * Speaking of Ja, Iry Gotti Presents' "Down 4 

U" is bubbling. It'll boil over soon. And why not? With Ja Rule and Ashanti 
on the joint, you know their respective magnetisms will saturate this single 
to the point of No. 1. 

MD, WJTTiChattanooga, TN 

PVIR 

Dull up a chair and rest a bit," say the veter- 
ans of the Urban chart to newcomers Faith 

Evans, Tank, Eve and Nelly. Evans, with the 
help of Missy Elliott and Loon, ignites the chart 
with "Burnin' Up" (Arista) at No. 47 ". Tank's 
riding solo on 'One Man" (BlackGRwnd) at No. 40 ", 
while Eve brings Alicia Keys on board to praise 

some "Gangsta Lovin"' (Ruft Ryders/ 
Interscope) at No. 38". Finally, Nelly uses Kelly 
Rowlands' vocals to shed some light on his 
"Dilemma" (Fo' ReeVUniversal), resting temporarily at 31*. And, with a +503, Nelly 
and Kelly gamer Most Increased Plays honors this week ... Speaking of Nelly, 
"Hot in Herre" (Fo' ReeVUniversal) remains at No. 1* for the third week in a row ,,. 
Cam'ron maintains his No. 2 slot with "Oh Boy" (Roc -A- Fella/Def Jam /IDJMG), 
and P. Diddy's "I Need a Girl, Pt. 2" (Bad Boy /Arista) moves from 5 -3a ... Ken Wil- 

son is happy today: Mario's "Just a Friend 2002" (J) moves from 7 -5* ,,, At No. 29, 

Usher's "Can U Help Me" (LaFace /Arista) is the week's only debut on the Urban 
AC chart ... The biggest chart move is made by Keith Sweat's "One on One" 
(Elektra/EEG): The crooner jumps from 27-21* and picks up the Most Increased 
title with +93. On his heels with a +92 are Mary Mary, whose "In the Morning" 
(Columbia) leaps from 15 -10e ... Most Added honors at Urban go to Beenie Man 
& Janet's "Feel It Boy' (Virgin) with 45; Scarface's "On My Block" (Def Jam/IDJMG) 
is a close second with 40. - Anthony Acampora, Director/Charts 

P H U N I D A M E N T A L L Y 

r I 

ARTIST: Lathun 

LABEL: Motown 

By TANYA O'QUINN /ASSISTANT EDITOR 

(ding the neo-soul wave, Lathun finds a 

home at Motown Records and uses For - 
tunate as the outlet to share his soulful vibe. The 

Detroit native not only introduces himself with 
his debut effort, he also exposes to us the heart 

inside the artist. "The songs, lyrically and mu- 

sically, are very personal, and most of them are 

true stories," Lathun says. `Being that the eyes 

are like windows to the soul, to me, the album is 

like looking into a part of me." The self -taught 

pianist -guitarist- drummer releases ajoint worthy 
of airtime. From the heart of a male to the essence 

of the female, Fortunate is like a geographic map 

of the heart. You're able to vividly see certain 

points of interest: the point of emotional appre- 

ciation, the point of guilt and remorse, the point 
of dedication and the point of unrelenting love. 

If Fortunate were a directory in a mall, the ar- 

row that reads "You are here" would place those 

who take this sensual and sentimental journey 
smack dab in the middle of Lathun's heart. 

This self -described master of his own fate is 

not dependent upon producers to analyze his 

artistry and attempt to create a flow that would 
complement his spirit. He wrote much of the 

album and is a gifted musician who sings most 

of his backgrounds. Though he's new to us, 

Lathun is not new to the art of musical enter- 
tainment. At age 8 he was a member of a group 
called The Dynamite Explosion, which was 

managed by his mother. The group was later 

called Valley Boys and gave birth to Lathun, the 

songwriter. He began writing songs and mak- 
ing homemade tapes with his Casio keyboard. 

The practice obviously paid off, as, a few years 

later, Lathun became a producer for Immature, 
Jermaine Dupri and Xscape. When he worked 
with these artists, they heard the control and 

melody his vocals radiated and urged him to get 

into singing. His entrance is Fortunate. 
The romantic cruise through what I refer to as 

Lathun 

the "Red Sea" -red because of the color of the 

heart, and a sea because love, to me, is like wa- 

ter: life- giving, life- threatening and, in an ideal 

situation, free -flowing - begins with "Love 
Won't Let Me." The hypnotic effect of love places 

limitations on Lathun's day -to-day activities. Just 

in time for summer, "BBQ" ignites precious nos- 

talgic memories of family gatherings. Instead of 
some inciting, rhythmic beat to get you to 
sweatin', Lathun opts for a smooth, melodic 
groove to get you to vibin'. "It's such a shame that 

God only made one of you/Giving you to me was 

such a blessing," says the tenderhearted love - 

struck victim in "Sweetest Thing." 
The Graduate had its Mrs. Robinson, and 

Lathun has "Miss Sally." Track No. 5 is the story 

of an infatuation with an older woman. And even 

though both parties have aged, Lathun deter- 

mines that he is now old enough to turn fantasy 

into reality. It seems by the end of the song that 

Miss Sally agrees. "Forever One Flesh" is the 

ode to that special someone. "A dream is a wish 

that your heart makes /And I'm ready to fall 
asleep," sings Lathun. This passionate and lov- 
ing ballad gives appreciation to a love that has 

never been experienced and will never be 

matched. (Ahhh .,, I need some tissue and a 

soulmate.) 

Fortunate is a I 3-track collection of short love 

stories set to music. Lathun's mom's dream of 
musical stardom is planted on fertile ground with 
this talented, musically inclined and vocally 
gifted young man serving as the soil on which 
her seeds of hope have been sowed. 
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Urban AC Top 30 
July 19, 2002 

ARTIST TITLE LABELISI 
TOTAL 
PLAYS PLAYS 

GROSS 
IMPRESSIONS 

1o0í 

WEEKS OH TOTAL STATIONS/ 
CHART ADDS 

JOE What If A Woman (Jive) 1010 +54 167878 19 42/0 

MUSIO Halfcrazy (DefSoul /IDJMG) 976 +19 180907 17 42/0 

LUTHER VANDROSS I'd Rather (J) 931 -18 131726 26 40/0 

JAHEIM Anything (Divine Mill/WB) 882 -80 125618 31 34/0 

RUFF ENDZ Someone To Love You (Epic) 803 +73 135784 18 36/0 

ANGIE STONE Wish I Didn't Miss You (J) 792 -19 107748 19 42/0 

DONELL JONES You Know That I Love You (Untouchables/Arista) 692 +48 104962 17 35/0 

BOYZ II MEN The Color Of Love (Arista) 557 -12 66926 14 35/0 

MAXWELL Lifetime (Columbia) 551 +17 99356 54 36/0 

MARY MARY In The Morning (Columbia) 519 +92 75389 8 31/0 

ASHANTI Foolish (Murderinc. /IDJMG) 515 +83 107556 15 22/2 

YOLANDA ADAMS I'm Gonna Be Ready (Elektra/EEG) 510 +12 65883 12 36/0 

DAVE HOLLISTER Keep Lovin' You (MCA) 480 +61 66692 10 29/0 

REGINA BELLE F /GLENN JONES From Now On (Peak) 453 -33 47241 16 28/0 

ANN NESBY F /AL GREEN Put It On Paper (Universal) 425 -49 51239 26 27/0 

YOLANDA ADAMS The Battle Is The Lords (Verity) 363 +21 57918 13 18/0 

RL Good Man (J) 349 +34 38525 9 20/1 

USHER U Don't Have To Call (LaFace /Arista) 333 -6 68677 14 9/1 

BONEY JAMES F /JAHEIM Ride (Warner Bros.) 299 +35 41979 5 23/0 

R. KELLY Heaven I Need A Hug (Jive) 295 +39 48647 3 4/2 

KEITH SWEAT One On One ( Elektra/EEG) 273 +93 44199 2 28/2 

KIRK FRANKLIN Brighter Days (Gospo Centric /Jive) 246 -61 19999 3 25/3 

SIR CHARLES JONES Is There Anybody Lonely... (Independent) 235 +13 17477 12 15/0 

ALICIA KEYS How Come You Don't Call Me (J) 231 +36 53015 18 16/0 

TONY TERRY In The Shower (Golden Boy) 231 +4 12531 6 14/0 

BRANDY Full Moon (Atlantic) 188 +6 25581 4 12/0 

WILL DOWNING Cool Water (GRPNMG) 182 +4 17300 15 14/0 

JERZEE MONET Most High (Dream Works) 168 +16 25485 4 12/0 

USHER Can U Help Me (LaFace/Arista) 136 -1 9078 1 16 /1 

GLENN LEWIS It's Not Fair (Epic) 123 -17 10865 3 14/0 

44 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
7/7 -7/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002. R&R, Inc. 

New & Active 
WYCLEF JEAN Two Wrongs (Columbia) 
Total Plays: 120, Total Stations: 11, Adds: 0 

PRINCE She Loves Me 4 Me (Redline) 
Total Plays: 112, Total Stations: 14, Adds: 1 

STREETWIZE Rock The Boat (Shanachie) 
Total Plays: 111, Total Stations: 14, Adds: 1 

LATHUN BBO (Motown) 
Total Plays: 108, Total Stations: 12, Adds: 1 

DARIUS RUCKER Wild One (Hidden Beach/Epic) 
Total Plays 108. Total Stations: 12. Adds: 0 

KAREN CLARK -SHEARD Be Sure (Elektra/EEG) 
Total Plays: 89. Total Stations: 14, Adds: 0 

DJ ROGERS JR. Lonely Girl (Motown) 
Total Plays: 86, Total Stations: 7, Adds: 0 

FOURPLAY Let's Make Love (Bluebird/RCA Victor) 
Total Plays: 73, Total Stations: 11, Adds: 1 

ABENAA Rain (Nkunim) 
Total Plays: 67, Total Stations: 6, Adds: 0 

THEO Get Your Groove On (7WP Productions) 
I Total Plays: 65, Total Stations: 5, Adds: 1 

Songs ranked by total plays 

47 

Most Added. 
www.rradds.corn 

ARTIST'' ADOS 

KIRK FRANKLIN Brighter Days (Gospo Centric/Jive) 3 

TRIN -I -TEE 5:7 Lord (B- Rite/Jive) 3 

KEITH SWEAT One On One (Elektrs./EEG) 2 

ASHANTI Foolish (Murder IncJIDJMG) 2 

R. KELLY Heaven I Need A Hug (Jive) 2 

BOYZ Il MEN/FAITH EVANS Relax Your Mind (Arista) 2 

TANK One Man (BlackGround) 2 

Most Increased 
Plays 

ARTIST 'ITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

KEITH SWEAT One On One (Elektra/EEG) +93 

MARY MARY In The Morning (Columbia) +92 

ASHANTI Foolish (Murder IncJIDJMG) +83 

RUFF ENDZ Someone To Love You (Epic) +73 

DAVE HOLLISTER Keep Lovin' You (MCA) +61 

JOE What If A Woman (Jive) +54 

LUTHER VANDROSS Take You Out (J) +54 

DONELL JONES You Know That... (Untouchables /Arista) +48 

FOURPLAY Let's Make Love (Bluebird /RCA Victor) +45 

JAHEIM Just In Case (Divine Mil/WB) +44 

Most Played 
Recurrents 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

GLENN LEWIS Don't You Forget It (Epic) 398 

REMY SHAND Take A Message (Motown) 373 

LUTHER VANDROSS Take You Out (J) 367 

MAXWELL This Woman's Work (Columbia) 321 

ANGIE STONE Brotha (J) 314 

GINUWINE Differences (Epic) 309 

GERALD LEVERT Made To Love Ya (EastWest/EEG) 293 

FAITH EVANS I Love You (Bad Boy /Arista) 292 

USHER U Got It Bad (LaFace/Arista) 237 

MICHAEL JACKSON Butterflies (Epic) 233 

JILL SCOTT The Way (Hidden Beach/Epic) 225 

ALICIA KEYS A Woman's Worth (J) 224 

JAHEIM Just In Case (Divine Mill/WB) 218 

DONNIE MCCLURKIN We Fall Down (Verity) 217 

MUSlO Love (Del Soul /IDJMG) 215 

YOLANDA ADAMS Open My Heart (ElektralEEG) 209 

ALICIA KEYS Fallin' (J) 176 

R&R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

RI. "Good Man" 
R &R UAC CI IART 
Going Top 5 With Your Support!!! 

A 
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LON HELTON 
lhelton @radioandrecords. corn 

The Imus Challenge 

Country 

PDs explain why they did - and did not - accept his $10,000 offer 

Every now and then something pops up out of the blue that makes a station's programming - department stop dead in its tracks to consider the pros and cons of the opportunity presented. 

An example of this oc- 
curred a couple of weeks 
ago when nationally syndi- 
cated radio and TV person- 
ality Don Imus said he'd 
pay $10,000 to the first top 
I0 -market Country station 
that put a song from The 
Flatlanders' new CD, Now 
Again, into top 10 rotation. 

Imus told CNN's Larry 
King during a recent ap- 
pearance on King's show, 
"I'm very serious about this. The 
first Country station in any top IO 

market ... that puts any single from 
The Flatlanders' album in its top 10, 

I'll donate $10,000 to that radio sta- 
tion's favorite charity or the music 
director's charity or whatever they 
want to do." 

Imus had the band on his WFAN/ 
New York morning show June 19 

and became a big fan. Among the I- 
man's fave tracks are "Waving My 
Heart Goodbye," "My Wildest 
Dreams" and "Going Away." 

Imus told King, "This is the best 
album I've heard in 25 years. It fea- 
tures three legends in Texas: Jimmie 
Dale Gilmore, Joe Ely and Butch 
Hancock. It would be like if you got 
Bob Dylan, Bruce Springsteen and - I don't know, pick one - togeth- 
er to do an album." 

What would you do if presented 
with an opportunity like this? Would 
you create a promotional stunt to 
play the record and give the money 
to a station charity, or would you 
stay away from it? Since only the 
PDs in the top 10 markets had to 
face this question, I thought I'd ask 
them to detail their thought process- 
es when they heard about Imus' 
challenge. 

Los Angeles Leads The Way 

KZLA/Los Angeles PD R.J. Cur- 
tis was the first to put a plan in mo- 
tion and get The Flatlanders on the 
air. He spoke to label personnel and 
set up a plan to get lmus on KZLA 
with morning personality Peter Til- 
den to kick off the event. Curtis' 
plan was to play "Waving My Heart 
Goodbye" every hour from 7am- 
midnight while inviting the audi- 
ence to visit KZLA's website to vote 
on whether the song should contin- 
ue to be played. 

In the final tally, 52% of the more 
than 61,000 votes cast were in fa- 
vor of keeping the song on the air, 

Don Imus 

so Curtis put it into regular 
rotation. (Curtis said he 
chose "Waving" because 
"if Imus is going to give us 
$10,000, I thought he 
should get to pick the cut 
we're playing. ") 

During Imus' chat with 
Tilden on July 10, Tilden 
suggested that Imus donate 
$5,000 to the Tilden's Chil- 
dren Fund, to which Imus 
responded, "You guys are 

playing it, and 1 am Federal Expres- 
sing a check to you for $10,000." 

Curtis added that The Flatlanders 
have been invited to play on Studio 
Z, a Friday -morning live event on 
KZLA. 

Regarding KZLA's decision to 
mount this effort, Curtis said, "Ra- 
dio is always criticized for not play- 
ing much variety. This is an example 
of what radio can do and should do 
more of: have fun and create inter- 
est in music. Plus, Don Imus is talk- 
ing about country music on his 
national radio show, and that's not 
a bad thing. And, ultimately, our lis- 
teners - that vast, unpaid research 
department - will be the final ar- 
biters of taste and will tell us what 
to do. 

"At the end of the day, by play- 
ing The Flatlanders, we'll make 
$10,000 for a charity that we're pas- 
sionate about and, at the same time, 
expose our listeners to music they 
wouldn't normally hear. And we're 
letting them make the final choice 
about it. I see no downside." 

Dallas Dichotomy 

From the outside, it would seem 
that if any top I0- market station 
would jump on this, it would be 
KPLX (The Wolf)/Dallas, which has 
immersed itself in the Texas music 
image for over four years. Howev- 
er, it was KSCS/Dallas that board- 
ed the Flatlanders bandwagon. 

Indeed, KSCS was the only 
Country station to play a Flatland - 
ers song even a single time in the 
week following Imus' challenge. PD 
Dean James said "Pay the Alliga- 
tor" was aired on KSCS's Sunday - 
night Texas music show. The next 
morning Terry Dorsey and Hawk - 
eye of The Dorsey Gang morning 
show spearheaded the effort to put 
the song into heavy rotation. 

James said, "We just thought, 
'Hey, what if we do this? We can 

do something good by donating the 
money directly to South Texas flood, 
victims while also having some fun.' 
Plus, the timing is very right. The band 
played here a couple ofweeks ago and 
did real well, their album is in the top 
20 in Dallas sales, and they were just 
added to the Down From the Moun- 
tain concert tour, which stops here in 

a couple of weeks." 
The song is packaged with a front 

and back announcement from the 
morning personalities that explains 
that KSCS is answering the Imus 
challenge and tells where the mon- 
ey is going. "We're making no 
bones about why we're doing this," 
said James. "I believe it will do far 
more good than harm. l suppose pro- 
grammers could argue the quality of 
the music all day long and never 
agree, but this isn't going to hurt us. 
It's topical, and it's Texas." 

The Flatlanders 

James added that he sees this as a 
one -time thing. "I don't ever envi- 
sion us doing this again," he said. 
"But if Don Imus wants to give 
$10,000 for South Texas flood vic- 
tims, we'll gladly help out. After all, 
it's all about Texans helping Texans." 

Across town, surprisingly, The 
Wolf has chosen not to participate. 
PD Paul Williams said, "Hey, we're 
the kings of hype, and this is all 
hype - for Imus, for the band and 
for the label. [MD] Cody Alan took 
a listen to the music, but there's so 
much other great music out right 
now that we don't have any space 
for it and don't look to put it into 
regular rotation. Cody's philosophy 
is to play music the listeners want 
to hear. 

"Plus, we have a lot going on 
right now and don't really need the 
publicity stunt. We'll play some 
Flatlanders music during our Sun- 

"Regardless of the sound or style, nothing from the 

CD hit me hard enough to make me rush to the 

studio to put it on. It's not a question of style, it's a 

question of quality." 
Darren Davis 

day-night Texas music show, where 
the passionate Texas music fans are, 
and if they react, we'll play it." 

`Banned' In Boston 

Ironically, WKLB /Boston PD 
Mike Brophey was listening to 
Imus on 'KLB sister WTKK -AM the 
morning Imus was talking with The 
Flatlanders and playing their music. 
"I caught the end of their time with 
Imus and thought their music was 
interesting," he recalled. 

"Imus, of course, plays a lot of 
country music on his show, but it's 
usually country music that we 
wouldn't play on WKLB. It's usu- 
ally old -time sounding or from the 
perspective of a different era. It usu- 
ally doesn't fit with what we do." 

The Imus interview spurred 
Brophey to look for the album, and 
when he didn't find it in the station, 
he went to Amazon.com to order it. 

As fate would have it, the New West 
release arrived the next day. 
Brophey gave it a listen and decid- 
ed to pass on any prospective in- 
volvement, explaining, "I judge 
music by how it's going to work 
with Boston Country listeners, not 
by what I like. I liked The Flatland - 
ers' music but thought it just didn't 
fit with what we did. 

"When Imus' challenge came out, 
we thought about it but didn't go with 
it for a couple of reasons. First, it's 
logistically impossible. How often 
does any song come out and go right 
into heavy? Because of that, we dis- 
counted the idea immediately. 

"And, while sometimes I wish we 
could play more diverse music, our 
research continually shows that we 
must keep an even keel and not get 
too far off center. We couldn't see 
putting a new song right into heavy, 
or even playing any of the songs that 
much, because it would be so out of 
context for us. 

"Plus, we did a perceptual study 
not long ago that shows our audi- 
ence doesn't have much tolerance 
for traditional music. In the overall 
evolution of our radio station, we're 
being pretty careful." 

All that said, Brophey ended our 
conversation by leaving the tiniest 
of cracks in the door. He said, "We 
did talk about it quite a bit and 
wondered if there was any kind of 
hook we could come up with to 
make this work. But we didn't feel 
we wanted to do that at this time. 
We're watching it, and maybe some- 
thing will come to mind that can 
make it work." 

Houston Has A Problem 

Here again, you'd think that the 
promotional opportunities with 
three Texas music stars would be 
something a Texas Country station 
would jump on with both boots. And 
here again, you'd be wrong. 

With a pair of Country stations, 
KILT & KIKK/Houston PD Darren 
Davis had two chances to create a 
stunt but passed with both stations. 
Asked what he thought when he first 
heard about the Imus challenge, 
Davis said candidly, "I thought 
'Wow, that sounds just like the mu- 
sic that helped KIKK get a 1.6 last 
spring.' 

And if that sounds like Davis has 
a problem with the music, he does. 
He said, "The record has shown that 
we don't have an aversion to play- 
ing artists on KIKK who are outside 
of the traditional Nashville mold. 
We play artists on small labels or no 
label at all, if the music is good. 

"But, speaking of this music in 
particular, I just didn't find it to be 
that good. Regardless of the sound 
or style, nothing from the CD hit me 
hard enough to make me rush to the 
studio to put it on. It's not a question 
of style; it's a question of quality." 

And, Davis said, it's not as if he 
didn't try. "I'm a fan of older Joe 
Ely and Jimmy Dale Gilmore mu- 
sic," he explained. "But, for what- 
ever reason, this just doesn't click. 
We're close with Jay Woods at New 
West Records in Austin, and we had 
heard The Flatlanders' music before 
all this with Imus started. When the 
Imus thing started to bubble, we 
searched desperately for something 
to put on for the promotional value, 
but I just didn't ford the gem I was 
hoping for." 

If The Flatlanders weren't right 
for the traditionally oriented KIKK, 
there was little hope for them to find 
a home on KILT. "It's a dual prob- 
lem with KILT - neither the music 
nor the style fit," Davis said. 

Imus' radio show isn't on in 
Houston. If it was, Davis said, "I 
might try harder to find an accept- 
able single that might make the idea 
of a promotional opportunity more 
enticing." 

KKBQ /Houston PD Michael 
Cruise had another problem: For a 

song to make it into KKBQ's top 10, 

it would have to be played more than 
100 times in a week - something 
Cruise isn't willing to do with any un- 
proven song. Regarding lmus' offer, 

Continued on Page 55 
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Can't Miss Country! 
Westwood One and CMT bring you the CMT Radio Network 

The hot est stars The latest news I he inside scoop 

ex:usively from 

Visit tvww.westwoodone.com or call 310.840.4279 for more info. 
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cgilbert ®radioandrecords. corn 

A Corporate Decision 
Gaylord Entertainment sells one of country music's icons 

When Acuff -Rose Music Publishing was sold this month for $157 million, Sony /ATV Music _ Publishing acquired a cornerstone of the music industry, while Gaylord Entertainment di- 
vested itself of another country-music property. 

Set to close in August, the transac- 
tion will be mutually beneficial for 
both companies. Nashville -based 
Sony /ATV President/CEO Donna 
Hilley has made no secret of her 
longstanding desire to absorb the 
Acuff -Rose song catalog, and Gay- 
lord President/CEO Colin Reed is try- 
ing to reduce the company's debt to 
concentrate on strengthening the 
Gaylord Hotel brand. 

In a press release, Reed says, "The 
sale of Acuff -Rose is in line with our 
previously announced plans. Over the 
past 12 months we have been involved 
in a careful and deliberate analysis of 
the assets of Gaylord, examining 
which businesses make the greatest 
strategic and financial contributions to 
the company. 

"Our motivation was and continues 
to be focusing our resources and at- 
tention on those businesses in the hos- 
pitality and leisure segments that con- 
tribute a solid return on investment, 
provide sustainable growth and can be 
supported by the skill set of our man- 
agement team. 

"By selling the Acuff -Rose catalog 
to Sony /ATV, which has a global pub- 
lishing network, this creates a win for 
all parties - for Gaylord sharehold- 
ers, Acuff -Rose songwriters and 
Sony /ATV Music Publishing." 

Expansive Histories 

Country Music Hall of Fame mem- 
bers Roy Acuff and Wesley Rose 

founded Acuff -Rose Publications in 

1942 as Nashville's first country pub- 
lishing company. The firm continues 
to represent the song catalog of Hank 
Williams Sr., who signed with Acuff - 
Rose in 1948. 

The company also represents the 
catalogs of Roy Orbison, the Everly 
Brothers, Don Gibson and Felice & 
Boudleaux Bryant, while Acuff - 
Rose's current writers include Kenny 
Chesney, Aaron Tippin, Dean Dillon 
and Skip Ewing. 

Sony /ATV Music Publishing's 
Nashville connection dates back to 
Tree Publishing, established by Jack 
Stapp and Lou Cowan in 1951. Sony 
Music purchased Tree from Buddy 
Killen in 1989. Sony /ATV Music Pub- 
lishing was created in 1995 as a joint 
venture between Sony Music Enter- 
tainment, Sony Music Entertainment/ 
Japan and Michael Jackson. 

The company's country songwriters 
include Bobby Braddock, Buddy 
Cannon, Don Cook, Bob DiPiero, 
Brett James, Steven Dale Jones, 
Gretchen Peters and Tom Shapiro. 
Sony /ATV also owns or administers 
the work of The Beatles, Babyface, 
Miles Davis, Neil Diamond, Bob 
Dylan, Lauryn Hill, Stevie Nicks, 
Pearl Jam and many others. 

Country's Crown Jewels 
Gaylord's sale of its publishing 

company is the latest of several recent 
transactions. Earlier this month 

C O U N T R Y 

No. I: "I'm Already There" - Lonestar (fourth week) 
OYEARS AGO 

No. I: "Carrying Your..." - George Strait (third week) @ YEARS AGO 

No. I: "The River " - Garth Brooks (second week) 

15 
YEARS AGO 

No. I: "One Promise Too Late" - Reba McEntire 

0 YEARS AGO 

No. I: "Take Me Down" - Alabama (second week) 

0 YEARS AGO 

No. I: "lt Was Almost...'- Ronnie Milsap (third week) 

Gaylord sold its 33.3% stake in 
Nashville's Opry Mills mall to the 
Mills Corporation for $30.8 million. 
The transaction brought the company 
$25.8 million in cash, along with 
100% ownership of a 24 -acre tract of 
land near the Gaylord Opryland Re- 
sort & Convention Center in Nash- 
ville. 

Additionally. Gaylord recently re- 
ceived a cash refund of $64.6 million 
from the U.S. Department of Treasury 
as a result of a recently passed eco- 
nomic stimulus package. The Job Cre- 
ation and Worker Assistance Act of 
2002 allowed companies that had tax 
losses in 2001 and 2002 - and that 
had paid taxes in the past five years - to recoup their tax payments in the 
form of a cash refund. 

Gaylord sold its Country Music 
Television and The Nashville Net- 
work cable networks in 1997, the 
same year the Opryland theme park 
closed. Gaylord currently owns other 
jewels of country-music history, in- 

cluding WSM -AM & FM/Nashville, 
the Grand Ole Opry and the Ryman 
Auditorium. 

Reed and most of Gaylord Enter - 
tainment's top officers come from the 
hotel and gambling industries, but they 
saw the impact of country's history 
earlier this year when protests arose 
after they acknowledged that they were 

considering changing WSM -AM from 
Classic Country to Sports. Following 
a public outcry, they ultimately decided 
to keep traditional music flowing on 
WSM -AM, which has served as the 
Opry's radio home for more than 75 

years. 
Many in the country-music indus- 

try will continue to monitor Gaylord's 
business dealings, especially follow- 
ing the sale of Acuff -Rose. While 
there's no public indication whatso- 
ever that WSM and the Opry are up 
for sale, rumors have circulated that 
at least one major radio group owner 
is interested in the properties. 

Diamond & Metal 

The Dixie Chicks' 1999 Monument 
album, Fly, has gained the trio their 
second RIAA Diamond Award, com- 
memorating sales of 10 million units. 
The Chicks are the only country group 
in history to earn back -to-back Dia- 
mond Awards. Others who have 
scored Diamond Awards for consecu- 
tive albums include Garth Brooks, 
Shania Twain, Celine Dion and the 

Billy Ray Cyrus took his Time Flies tour west for a show at the San 
Diego County Fair. The performance near the beach in Del Mar, CA was 
taped for a concert special set to air later this year on PAX -TV. Visiting 
backstage are (l -r) Agency for the Performing Arts President Jim Gosnell, 
Cyrus and Del Mar Fairgrounds GM Tim Fenell. 

Backstreet Boys. The Chicks' first 
Monument project - I998's Wide 
Open Spaces - has sold more than 
11 million copies. 

hi other RIAA news, Kenny Ches- 
ney's No Shoes, No Shirt, No Prob- 
lems surpassed Gold and Platinum sta- 
tus in June. Cyndi Thomson's Capi- 
tol debut album, My World, qualified 
her as one of four artists receiving 
their first RIAA Gold certifications in 

June. 

Circle Trois 

Vince Gill, Willie Nelson, Dwight 
Yoakam and Tom Petty are among the 
artists featured on The Nitty Gritty Dirt 

Band's upcoming project Will the 
Circle Be Unbroken, Vol. III. Set for an 
Oct. 1 release, the Capitol/Nashville 
album also features Iris Dement, 
Jimmy Martin, Johnny Cash, Taj 
Mahal, Doc Watson, Emmylou Harris, 
Earl Scruggs, Alison Krauss, The Del 
McCoury Band, June Carter Cash, 
Sam Bush, Jerry Douglas and Tony 
Rice. 

The Dirt Band's first Circle album 
was released in 1972 as a tribute to 
bluegrass and acoustic music. Origi- 
nally released by United Artists Rec- 
ords on three vinyl albums, the record- 
ings were recently remastered and 
rereleased by Capitol. 

Bluegrass Star 

Speaking of bluegrass music, what 
does banjo pioneer Earl Scruggs have 
in common with actress Susan 
Sarandon and film director Martin 
Scorsese? All three will be honored 
next year with stars on the Hollywood 
Walk of Fame. Actors Kevin Bacon 
and Robert Duvall are among the oth- 
ers who will have their stars unveiled 
next year. 

If it seems odd for Scruggs to 
qualify for such an honor, keep in 

mind that the Country Music Hall of 
Fame member's "Foggy Mountain 
Breakdown" was heard throughout 
the film Bonnie & Clyde. And, in ad- 
dition to his work with former part- 
ner Lester Flatt on the theme to the 
'60s TV series The Beverly Hillbillies, 
the two also portrayed themselves on 
several episodes of the show. 

Nashville In Hollywood 

Cyndi Thomson and Andy Griggs 
will join several Hollywood celeb- 
rities at the upcoming Gibson/Bald- 
win Night at the Net in Los Ange- 
les. Tennis greats Andre Agassi and 
Lleyton Hewitt host the July 22 
event, which kicks off the 2002 
Mercedes -Benz Cup tennis tourna- 
ment at UCLA. Money raised will 
benefit the Recording Academy's 
MusiCares Foundation. 

Following Thomson's performance 
of the national anthem, Griggs will 
perform during the show, which will . 

also feature Michael Bolton and R &B t 

act Musiq. In addition, the evening 
will include appearances by Kelsey 
Grammer, James McDaniel, Dennis 
Miller, Matthew Perry and psycholo- 
gist-TV personality Dr. Phil McGraw. 

Other Notes 

Trace Adkins and Darryl Worley 
team up for a series of concerts billed 
as the Big Men of Country Music Tour - Size Does Matter. The tour kicks 
off Sept. 28 in Stillwater, OK, with 
other shows already scheduled in s 

Pennsylvania and California. 
Six female country acts are fea- 

tured in the August issue of Rosie I 

magazine, which hit newsstands this i 
week. The issue includes photos of 
Sara Evans, Carolyn Dawn Johnson, 
Jo Dee Messina, SHeDAISY, Rebecca 
Lynn Howard and Mindy McCready. 
Rosie Sr. Fashion Editor Mali Baer 
supervised the photo shoot at Holly 
Hills Farm, which is in the Nashville 

1 
suburb of Leipers Fork, TN. All are i 
modeling denim fashions in the fea- 
ture titled - and we're not making 
this up - "Denim Darlins." 

After joining Hank Williams Jr. 

for an appearance on ABC -TV's In- 

dependence Day special, bluegrass act i 

Rhonda Vincent has been added to the t'' 
list of performers at a tribute to gos- 
pel -music pioneer Dottie Rambo. 
Host Barbara Mandrell will be joined 
by an all -star cast, including Crystal 
Gayle, Larry Gatlin and The Jor- 
danaires. The special will be taped 
July 31 at Nashville's Ryman Audi- 
torium and will air later this year on 
PAX -TV. 
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Ben 8 Brian Connect With 
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Country Top 50 
laillEk July 19, 2002 

LAST THIS 
aEEK WEEK 

1 1 

2 © 
5 © 
4 

7 © 
9 Q 

8 

® 

® 

o 
o 
CD 

® 

33 

Breaker 
Breaker ® 

39 

38 ® 
43 

/Debut> e 
44 

40 41 

46 

41 

49 

48 (1) 
)Debut> 

47 m 
45 48 

50 d9 

¡Debut> ®I 

3 

8 

10 

12 

11 

13 

14 

15 

16 

18 

17 

19 

20 

21 

22 

24 

23 

25 

26 

27 

28 

35 

29 

30 

32 

33 

34 

TOTAL 
ARTIST TITLE LABEL(S/ POINTS POINTS 

TOTAL 
PLAYS 

1 

PLAYS 
WEEKS ON 

CHART 

TOTAL STATIONS' 
ADDS 

TOBY KEITH Courtesy Of The Red. White... (DreamWorks) 16552 -533 5843 -43 10 151/0 

KENNY CHESNEY The Good Stuff (BNA) 16539 +804 5802 +299 13 151/0 

LONESTAR Not A Day Goes By (BNA) 14492 +667 5396 +221 26 149/0 

GARY ALLAN The One (MCA) 14475 +370 5198 +171 27 150/0 

BROOKS & DUNN My Heart Is Lost To You (Arista) 13401 +389 4761 +124 16 151/0 

DIXIE CHICKS Long Time Gone (Monument) 13001 +811 4460 +325 8 151/0 

BRAD PAISLEY I'm Gonna Miss Her (Fishin') (Arista) 12528 -2216 4499 -940 21 151/0 

KELLIE COFFEY When You Lie Next To Me (BNA) 11912 -455 4335 -210 29 147/0 

DARRYL WORLEY I Miss My Friend (Dream Works) 11149 +561 4025 +187 19 151/0 

TIM MCGRAW Unbroken (Curb) 10723 +846 3791 +307 9 150/1 

ANDY GRIGGS Tonight I Wanna Be Your Man (RCA) 10477 +526 3844 +170 26 151/1 

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 10030 +650 3635 +273 16 150ß 

SARA EVANS I Keep Looking (RCA) 9049 +332 3349 +112 20 145/2 

JOE NICHOLS The Impossible (Universal South) 8644 +530 3045 +146 18 145/4 

TRACE ADKINS Help Me Understand (Capitol) 7810 +191 2964 +43 22 145/1 

BLAKE SHELTON 01' Red (Warner Bros.) 7669 +539 2823 +209 17 135/4 

MARK CHESNUTT She Was (Columbia) 7430 +269 2712 +135 25 139/1 

DIAMOND RIO Beautiful Mess (Arista) 7207 +407 2595 +185 14 136/9 

BRAD MARTIN Before I Knew Better (Epic) 6958 +291 2711 +57 24 139/3 

PHIL VASSAR American Child (Arista) 6280 -115 2361 +26 13 138/1 

MARTINA MCBRIDE Where Would You Be (RCA) 5801 +446 2216 +157 12 138/5 

GARTH BROOKS Thicker Than Blood (Capitol) 5359 +487 1985 +189 6 129/5 

LEE ANN WOMACK Something Worth Leaving Behind (MCA) 5340 +296 1965 +106 9 126/3 

PINMONKEY Barbed Wire And Roses (BNA) 4667 +246 1762 +122 16 127/3 

JO DEE MESSINA Dare To Dream (Curb) 4429 +158 1779 +47 11 122/4 

ALAN JACKSON Work In Progress (Arista) 4308 +1095 1626 +418 5 120/16 

KEITH URBAN Somebody Like You (Capitol) 3849 +713 1347 +268 4 124/27 

MONTGOMERY GENTRY My Town (Columbia) 3330 +803 1217 +274 7 109/13 

SIXWIRE Look At Me Now (Warner Bros.) 3287 +255 1217 +91 13 111/2 

REBECCA LYNN HOWARD Forgive (MCA) 3260 +290 1230 +138 10 103/8 

CHRIS CAGLE Country By The Grace Of God (Capitol) 2786 +143 1011 +47 12 98/6 

ANTHONY SMITH If That Ain't Country (Mercury) 2666 +30 1057 +29 14 90/2 

SHEDAISY Mine All Mine (Lyric Street) 2457 -74 923 -41 10 102/6 

RASCAL FLATTS These Days (Lyric Street) 2391 +403 936 +133 5 94/11 

TAMMY COCHRAN Life Happened (Epic) 1969 +186 750 +87 7 92/6 

KEVIN DENNEY Cadillac Tears (Lyric Street) 1653 +357 689 +122 6 77/8 

RODNEY ATKINS Sing Along (Curb) 1538 -34 649 +23 9 79/3 

EMERSON DRIVE Fall Into Me (Dream Works) 994 +343 369 +118 2 55/17 

GEORGE STRAIT Stars On The Water (MCA) 883 +558 126 +86 1 2/0 

ERIC HEATHERLY The Last Man Committed (Dream Works) 808 +167 341 +51 3 56/9 

J. MICHAEL HARTER Hard Call To Make (Broken Bow) 760 -83 273 -31 5 39/2 

TOMMY SHANE STEINER Tell Me Where It Hurts (RCA) 758 +185 337 +76 3 55/10 

ALABAMA I'm In The Mood (RCA) 697 -16 266 +5 4 45/2 

LITTLE BIG TOWN Everything Changes (Monument) 696 +172 283 +69 2 58/11 

DARYLE SINGLETARY That's Why I Sing This Way (Audium) 611 +75 260 +22 5 31/1 

TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 587 +132 205 +71 1 47 /30 

JAMES OTTO The Ball (Mercury) 542 -19 242 0 3 40/4 

WILLIE NELSON Maria (Shut Up And Kiss Me) (Lost Highway /IDJMG) 502 -97 189 -26 3 23/6 

DAVID NAIL Memphis (Mercury) 447 -45 220 -18 3 29/0 

RICKY SKAGGS/KENTUCKY THUNDER Halfway... (Skaggs Family) 427 +291 134 +89 1 2/0 

151 Country reporters. Monitored airplay data suppliec by Mediabase Research, a divisior of Premiere Radio Networks. Songs ranked by total points for the airplay week of 

7/7 -7/13. Bullets appear on songs gaining in points or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase in points is 

placed first. Songs below No. 1 and down in points for three consecutive weeks are moved :o recurrent. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the songs with the greatest week -to- 
week increases in total points. Breaker status is awarded to songs reported by 60% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10) divided 
by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quartet Hour Persons used herein with permission from the 
Arbitron Company (copyright 2002. The Arbitron Company). (C) 2002, R& R. Inc. 

Most Added. 
www.rradds.com 

ARTIST TITLE L76EL.S, ADDS 

TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 30 

KEITH URBAN Somebody Like You (Capitol) 27 

JOHN MICHAEL MONTGOMERY Nothing... (Warner Bros.) 25 

STEVE AZAR Waitin On Joe (Mercury) 23 

CAROLYN DAWN JOHNSON One Day Closer... (Arista) 20 

EMERSON DRIVE Fall Into Me (Dream Works) 17 

ALAN JACKSON Work In Progress (Arista) 16 

MONTGOMERY GENTRY My Town (Columbia) 13 

RASCAL FLATTS These Days (Lyric Street) 11 

LITTLE BIG TOWN Everything Changes (Monument) 11 

TOMMY SHANE STEINER Tell Me Where It Hurts (RCA) 10 

Most Increased 
Points 

ARTIST TITLE LABEL4S, 

POINT 
INCREASE 

ALAN JACKSON Work In Progress (Arista) +1095 

TIM MCGRAW Unbroken (Curb) +846 

DIXIE CHICKS Long Time Gone (Monument) +811 

KENNY CHESNEY The Good Stuff (BNA) +804 

MONTGOMERY GENTRY My Town (Columbia) +803 

KEITH URBAN Somebody Like You (Capitol) +713 

LONESTAR Not A Day Goes By (BNA) +667 

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) +650 

DARRYL WORLEY I Miss My Friend (Dream Works) +561 

GEORGE STRAIT Stars On The Water (MCA) +558 

Most Increased 
Plays 

ARTIST TITLE LABEL(S) 

TOTA L 

PLAY 

INCREASE 

ALAN JACKSON Work In Progress (Arista) +418 

DIXIE CHICKS Long Time Gone (Monument) +325 

TIM MCGRAW Unbroken (Curb) +307 

KENNY CHESNEY The Good Stuff (BNA) +299 

MONTGOMERY GENTRY My Town (Columbia) +274 

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) +273 

KEITH URBAN Somebody Like You (Capitol) +268 

LONESTAR Not A Day Goes By (BNA) +221 

BLAKE SHELTON 01' Red (Warner Bros.) +209 

GARTH BROOKS Thicker Than Blood (Capitol) +189 

Breakers. 
RASCAL FLATTS 

These Days (Lyric Street) 
11 Adds Moves 36 -34 

TAMMY COCHRAN 
Life Happened (Epic) 
6 Adds Moves 37 -35 

Songs ranked by total plays 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Ciiuntry Croruads 
Top country hits anti artist interviews along with 
Grammy winner Bill Mack's comments about living. 

WEEKLY PROGRAMS 
FREE! 
FOLLOWED BY A :24 PROMO SPOT 
VOICE OUT 28:00 
COMPACT DISC 

.I -J ii,1J1.1J13; 
Powerline 
Adult Contemporary Music 

MasterControl 
Magazine Style Format 

On Track 
Contemporary Christian Music 

The Baptist Hour 
Christian Music with Teaching 

:60 Features 
Family. Health & Fitness 

EawiliNet 
6350 West Freeway 

Fort Worth, TX 76116 -4511 

800 -266 -1837 
www.FamilyNetRadio.com 

email: info @FamilyNetRadio.com 
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/ 1,7,1,7 Country Top 50 Indicator 53 

July 19, 2002 
R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

LAST 
WEEK 

TH S 

WEEK ARTIST TITLE ABELISI 
TOTAL 

POINTS 
+1- 

POINTS 
TOTAL 
PLAYS 

d 
PLAYS 

WEENSON TOTAL STATIONS/ 

CHART ADOS 

1 KENNY CHESNEY The Good Stuff (BNA) 3555 +39 2809 +33 12 75/0 

2 2 TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 3489 -10 2738 -24 10 73/0 

3 © BROOKS & DUNN My Heart Is Lost To You (Arista) 3357 +16 2658 +33 15 75/0 

4 GARY ALLAN The One (MCA) 3333 +25 2577 +12 28 71/0 

7 © DARRYL WORLEY I Miss My Friend (DreamWorks) 3053 +99 2390 +66 18 74/0 

10 n DIXIE CHICKS Long Time Gone (Monument) 2811 +220 2252 +154 7 75/0 

9 ANDY GRIGGS Tonight I Wanna Be Your Man (RCA) 2805 +48 2171 +43 27 72/0 

8 8 KELLIE COFFEY When You Lie Next To Me (BNA) 2789 -49 2221 -26 31 68/0 

5 9 LONESTAR Not A Day Goes By (BNA) 2757 -533 2185 -386 28 64/0 

11 TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 2594 +57 2050 +43 17 75/0 

13 M SARA EVANS I Keep Looking (RCA) 2593 +121 2024 +75 22 74/0 

14 ® TIM MCGRAW Unbroken (Curb) 2560 +110 2021 +89 7 75/0 

6 13 BRAD PAISLEY I'm Gonna Miss Her (Fishin') (Arista) 2474 -549 1933 -410 22 63/0 

16 al JOE NICHOLS The Impossible (Universal South) 2283 +108 1799 +102 18 74/2 

17 ® BLAKE SHELTON 01' Red (Warner Bros.) 2143 +116 1711 +87 16 70/1 

15 16 TRACE ADKINS Help Me Understand (Capitol) 2029 -164 1634 -87 24 67/0 

18 MARTINA MCBRIDE Where Would You Be (RCA) 1958 +24 1546 +14 12 75/0 

19 in PHIL VASSAR American Child (Arista) 1957 +55 1546 +42 11 73/2 

20 in DIAMOND RIO Beautiful Mess (Arista) 1938 +107 1542 +86 15 72/1 

21 MARK CHESNUTT She Was (Columbia) 1925 +102 1510 +67 26 69/0 

23 ® LEE ANN WOMACK Something Worth Leaving Behind (MCA) 1745 +92 1392 +64 7 73/0 

22 ® BRAD MARTIN Before I Knew Better (Epic) 1743 +4 1348 +1 24 62/0 

26 ® ALAN JACKSON Work In Progress (Arista) 1684 +238 1325 +179 4 73/3 

25 m GARTH BROOKS Thicker Than Blood (Capitol) 1677 +172 1317 +125 5 73/2 

24 ® JO DEE MESSINA Dare To Dream (Curb) 1549 +30 1259 +30 12 70 /0 

27 ® PINMONKEY Barbed Wire And Roses (BNA) 1284 -19 1052 +1 13 59/1 

30 ® KEITH URBAN Somebody Like You (Capitol) 1272 +346 1008 +253 3 69/7 

29 ® REBECCA LYNN HOWARD Forgive (MCA) 1140 +78 918 +56 11 62/3 

28 29 CHRIS CAGLE Country By The Grace Of God (Capitol) 1072 -3 863 -1 12 59/2 

31 RASCAL FLATTS These Days (Lyric Street) 1057 +141 830 +105 3 62/4 

35 ® MONTGOMERY GENTRY My Town (Columbia) 962 +117 764 +101 5 61/10 

33 ® SIXWIRE Look At Me Now (Warner Bros.) 926 +58 750 +47 11 51/4 

32 33 SHEDAISY Mine All Mine (Lyric Street) 893 -7 745 -7 8 54/2 

34 m ANTHONY SMITH If That Ain't Country (Mercury) 866 +17 729 +16 15 48/1 

37 ® KEVIN DENNEY Cadillac Tears (Lyric Street) 828 +46 664 +24 6 49/2 

38 m TAMMY COCHRAN Life Happened (Epic) 565 +19 471 +17 6 37/4 

39 ® J. MICHAEL HARTER Hard Call To Make (Broken Bow) 508 +19 426 +23 10 30/1 

40 m RODNEY ATKINS Sing Along (Curb) 479 +29 389 +15 8 31/0 

43 ® EMERSON DRIVE Fall Into Me (DreamWorks) 429 +154 339 +116 2 37/15 

41 TRISHA YEARWOOD I Don't Paint Myself Into... (MCA) 404 +67 340 +46 2 33/5 

42 en ALABAMA I'm In The Mood (RCA) 333 +24 263 +15 4 25/3 

46 m ERIC HEATHERLY The Last Man Committed (DreamWorks) 306 +71 265 +60 3 29/3 

44 ® DARYLE SINGLETARY That's Why I Sing This Way (Audium) 284 +44 214 +20 4 20/3 

/Debut> JOHN MICHAEL MONTGOMERY'Til Nothing... (Warner Bros.) 283 +201 199 +140 1 20/13 

47 TOMMY SHANE STEINER Tell Me Where It Hurts (RCA) 257 +29 218 +30 2 24/3 

45 m JAMES OTTO The Ball (Mercury) 253 +18 229 +19 2 23/1 

/Debut> CD TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 238 +106 214 +98 1 24/6 

48 m WILLIE NELSON Maria (Shut Up And Kiss Me) (Lost Highway / IDJMG) 234 +65 185 +43 2 19/4 

50 RICKY SKAGGS Half Way Home Cafe (Skagg Family) 167 +24 140 +25 2 13/3 

(Debut> I CHAD BROCK A Man's Gotta Do (Broken Bow) 155 +12 105 +10 1 12/1 

75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 717- Saturday 7/13. 
©2002, R &R Inc. 

ARTIST TITLE LABEL'S. ADDS 

CAROLYN DAWN JOHNSON One Day Closer... (Arista) 16 

EMERSON DRIVE Fall Into Me (DreamWorks) 15 

JOHN MICHAEL MONTGOMERY'Til Nothing... (Warner Bros.) 13 

MONTGOMERY GENTRY My Town (Columbia) 10 

STEVE AZAR Waitin' On Joe (Mercury) 10 

KEITH URBAN Somebody Like You (Capitol) 7 

TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 6 

TRISHA YEARWOOD I Don't Paint Myself Into... (MCA) 5 

RASCAL FLATTS These Days (Lyric Street) 4 

SIXWIRE Look At Me Now (Warner Bros.) 4 

TAMMY COCHRAN Life Happened (Epic) 4 

WILLIE NELSON Maria... (Lost Highway /IDJMG) 4 

BELLAMY BROTHERS Over The Line (Bellamy Brothers) 4 

ALAN JACKSON Work In Progress (Arista) 3 

REBECCA LYNN HOWARD Forgive (MCA) 3 

ERIC HEATHERLY The Last Man Committed ( DreamWorks) 3 

ALABAMA I'm In The Mood (RCA) 3 

TOMMY SHANE STEINER Tell Me Where It Hurts (RCA) 3 

DARYLE SINGLETARY That's Why I Sing This Way (Audium) 3 

RICKY SKAGGS Half Way Home Cafe (Skagg Family) 3 

Most Increased 
Points 

ARTIST TITLE LABEL/S, 

POINT 
INCREASE 

KEITH URBAN Somebody Like You (Capitol) 

ALAN JACKSON Work In Progress (Arista) 

DIXIE CHICKS Long Time Gone (Monument) 

JOHN MICHAEL MONTGOMERY Til Nothing... (Warner Bros.) 

GARTH BROOKS Thicker Than Blood (Capitol) 

EMERSON DRIVE Fall Into Me (DreamWorks) 

RASCAL FLATTS These Days (Lyric Street) 

SARA EVANS I Keep Looking (RCA) 

MONTGOMERY GENTRY My Town (Columbia) 

BLAKE SHELTON 01' Red (Warner Bros.) 

+346 

+238 

+220 

+201 

+172 

+154 

+141 

+121 

+117 

+116 

Most Increased 
Plays 

TOTAL 

PLAY 
ARTIST TITLE LABEL(S) INCREASE 

KEITH URBAN Somebody Like You (Capitol) +253 

ALAN JACKSON Work In Progress (Arista) +179 

DIXIE CHICKS Long Time Gone (Monument) +154 

JOHN MICHAEL MONTGOMERY Til Nothing... (WamerBros.) +140 

GARTH BROOKS Thicker Than Blood (Capitol) +125 

EMERSON DRIVE Fall Into Me (DreamWorks) +116 

RASCAL FLATTS These Days (Lyric Street) +105 

JOE NICHOLS The Impossible (Universal South) +102 

MONTGOMERY GENTRY My Town (Columbia) +101 

TRAVIS TRITT Strong Enough To Be Your Man (Columbia) +98 

TIM MCGRAW Unbroken (Curb) +89 

BLAKE SHELTON 01' Red (WamerBros.) +87 

DIAMOND RIO Beautiful Mess (Arista) +86 

SARA EVANS I Keep Looking (RCA) +75 

MARK CHESNUTT She Was (Columbia) +67 

DARRYL WORLEY I Miss My Friend (DreamWorks) +66 

LEE ANN WOMACK Something Worth... (MCA) +64 

ERIC HEATHERLY The Last Man Committed (DreamWorks) +60 

STEVE AZAR Waitin' On Joe (Mercury) +58 

REBECCA LYNN HOWARD Forgive (MCA) +56 

MONITORED STATION PURISTS 1? 
NOW AVAILABLE ONLINE AT OUR NEW ADDRESS: 

www.radioandrecords.com 
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Bullseye Country Cal/out.. 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 19, 2002 

BULLSEyE® song selection is based on the top 35 titles from the R &R Country chart for the airplay week of June 10 -16. 

ARTIST Title (Label) LIKE A LOT 

TOTAL 
POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN 

BRAD PAISLEY I'm Gonna Miss Her (Arista) 44.5% 73.8% 16.0% 99.5% 6.3% 3.5% 

LDNESTAR Not A Day Goes By (BNA) 39.5% 71.8% 15.8% 98.0% 5.3% 5.3% 

KELLIE COFFEY When You Lie Next To Me (BNA) 37.3% 70.8% 18.5% 98.5% 6.0% 3.3% 

KENNY CHESNEY The Good Stuff (BNA) 36.8% 70.3% 20.8% 96.5% 4.5% 1.0% 

TRACE ADKINS Help Me Understand (Capitol) 31.3% 69.5% 24.3% 99.0% 3.8% 1.5% 

SARA EVANS I Keep Looking (RCA) 35.0% 68.8% 22.3% 98.8% 5.8% 2.0% 

PHIL VASSAR American Child (Arista) 32.3% 68.8% 21.8% 95.8% 4.5% 0.8% 

TOBY KEITH Courtesy Of The Red White And Blue (DrearnWorks) 38.5% 67.5% 19.0% 97.5% 8.8% 2.3% 

ANDY GRIGGS Tonight I Wanna Be Your Man (RCA) 29.3% 67.0% 22.3% 98.0% 7.5% 1.3% 

BLAKE SHELTON 01' Red (Warner Bros.) 32.0% 66.0% 22.3% 97.0% 6.5% 2.3% 

GEORGE STRAIT Living And Living Well (MCA) 34.8% 65.8% 22.0% 99.5% 7.0% 4.8% 

DARRYL WORLEY I Miss My Friend (DreamWorks) 33.0% 65.5% 26.0% 97.8% 5.3% 1.0% 

TIM MCGRAW Unbroken (Curb) 29.0% 65.5% 23.5% 96.5% 5.0% 2.5% 

BROOKS & DUNN My Heart Is Lost To You (Arista) 32.0% 64.8% 24.5% 96.3% 5.8% 1.3% 

DIXIE CHICKS Long Time Gone (Monument) 28.0% 64.8% 24.3% 98.3% 6.3% 3.0% 

BRAD MARTIN Before I Knew Better (Epic) 24.3% 63.5% 27.8% 97.8% 5.8% 0.8% 

GARY ALLAN The One (MCA) 29.3% 63.0% 26.0% 98.8% 6.0% 3.8% 

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 29.3% 63.0% 25.8% 99.5% 7.3% 3.5% 

CYNDI THOMSON I'm Gone (Capitol) 25.8% 63.0% 22.8% 94.0% 6.8% 1.5% 

MARK CHESNUTT She Was (Columbia) 20.0 °ró 62.0% 26.0% 94.0% 4.3% 1.8% 

DIAMOND RIO Beautiful Mess (Arista) 28.5 ° /o 61.5% 25.0% 96.5% 6.5% 3.5% 

ALAN JACKSON Work In Progress (Arista) 25.5% 60.3% 22.0% 90.5% 8.3% 0.0% 

JOE NICHOLS The Impossible (Universal /South Republic) 29.5% 60.0% 24.8% 95.5% 8.3% 2.5% 

SHEDAISY Mine All Mine (Lyric Street) 24.3% 59.5% 26.8% 100.0% 11.8% 2.0°h 

PINMONKEY Barbed Wire And Roses (BNA) 28.8% 56.5% 26.3% 95.0% 9.5% 2.8% 

MONTGOMERY GENTRY My Town (Columbia) 19.0% 55.8% 27.0% 92.5% 8.5% 1.3% 

MARTINA MCBRIDE Where Would You Be (RCA) 27.0% 55.3% 26.5% 94.5% 9.3% 3.5% 

SIXWIRE Look At Me Now (Warner Bros.) 22.0% 55.3% 29.0% 93.3% 8.5% 0.5% 

LEE ANN WOMACK Something Worth Leaving Behind (MCA) 20.8% 54.5% 24.5% 89.5% 10.0% 0.5% 

ANTHONY SMITH If That Ain't Country (Mercury) 19.0% 53.0% 26.8% 97.5% 16.0% 1.8% 

CHRIS CAGLE Country By The Grace Of God (Capitol) 20.5% 52.3% 27.8% 92.0% 10.5% 1.5% 

GP,RTH BROOKS Thicker Than Blood (Capitol) 20.3% 51.8% 25.3% 86.8% 7.3% 2.5% 

JO DEE MESSINA Dare To Dream (Curb) 20.3% 51.3% 32.8% 95.0% 10.0% 1.0% 

KEITH URBAN Somebody Like You (Capitol) 20.8% 49.5% 26.8% 86.8% 9.5% 1.0% 

REBECCA LYNN HOWARD Forgive (MCA) 19.0% 46.8% 29.0% 85.3% 8.3% 1.3% 

uI Isye 
ALLOUT 

assword of the Week: Stark 
Question of the Week: Think 

about listening to your favorite Coun- 
try station each day. Which of the fol- 
lowing best describes the station? 

1. Doesn't play enough of the 
older songs from Country stars. 

2: The air personalities talk too 
much. 

3. They play just a few songs 
over and over. 

4. They don't play enough new 
songs by newer singers 

5. They play too many songs I 

don't recognize. 
Total 
1. 42% 
2. 24% 
3. 23% 
4. 8% 
5. 3% 
P1 

I. 42% 
2. 20% 
3. 25% 
4. 9% 
5. 4% 
P2 

I. 45% 
2. 30% 
3. 18% 

4. 7% 
5. 0% 
Male 
1. 38% 
2. 25% 
3. 25% 
4. 7% 
5. 5% 
Female 
I. 47% 
2. 22% 
3. 21% 
4. 9% 
5. 1% 

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like I A Lot, In Fact It's One Ot My Favorites b) I Like 
It c) It's Okay.Just So -So d) I Don't Like It e) I'm Tired Ot Hearing It On The Radio t) I Don't Recognize It. To be included in the weekly callout songs must enter the top 40 positions on R &R' Country airplay chart. The sample is composed 
of40025 -54 year -old persons who identity Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3beachin he 25-34, 35-44, and 45 -54 demos. The sample 
is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY., 

Springfield, MA., Hartford, Portland, ME., Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL., Charleston, SC., Jackson, MS., MIDWEST: Milwau ee, Cincinnati, Cleveland, Kansas City, Lansing, 
MI., Ft Wayne. IN., Rockford, IL., Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston -Galveston. Phoenix, Lafayette LA., San Antonio. WEST: Portland, OR., Salt Lake City, Fresno, Bakersfield, Spokane. 

WA., Riverside -San Bernardino. Boise. Denver. Monterey -Salinas. © 2002 R &R Inc. © 2002 Bullseye Marketing Research Inc. 

Going Fast 
Lia is Country radio's hottest star with 3 million listeners per week. 

If you don't get her now, you'll be competing with her soon. 

She'll make you a star. 800.426.9082 

Doypart 2a hir..r 
Personalities Formats 

JONES RADIO NETWORKS 
News 2 Talk 

Maim 
prepremrn,np Research 
s Canso., 6 Prep 

jonearadio.com 
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Country Action ...................... 

BatelheAfusiccamm 
ö111fllLItlN1:' B) IIFDI:IBISE" 

America's Best Testing Country Songs 12+ 
For The Week Ending 7/19/02. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

T08Y KEITH Courtesy Of The Red... (DreamWorks) 4.42 4.40 97% 15% 4.38 97% 16% 

GARY ALLAN The One(MCA) 4.27 4.27 96% 18% 4.24 95% 19% 

ALAN JACKSON Drive (For Daddy Gene)(Arista) 4.26 4.15 99% 34% 4.07 99% 41% 

KENNY CHESNEY The Good Stuff(BNA) 4.26 4.35 97% 19% 4.33 97% 18% 

TRACE ADKINS Help Me Understand(Capitol) 4.25 4.25 92% 8% 4.12 90% 12% 

TRACY BYRD Ten Rounds With Jose Cuervo(RCA) 4.24 4.15 96% 16% 4.17 95% 17% 

MARK CHESNUTT She Was(Columbia) 4.22 4.23 89% 12% 4.13 89% 14% 

SARA EVANS I Keep Looking(RCA) 4.19 4.14 90% 15% 4.16 90 14 % 

DARRYL WORLEY I Miss My Friend(DreamWorks) 4.18 4.22 95% 21% 4.06 96% 22% 

ALAN JACKSON Work In Progress(Arista) 4.18 - 73% 6% 4.05 67% 6% 

GEORGE STRAIT Living And Living Well(MCA) 4.15 4.17 98% 25% 3.95 98% 33% 

JOE NICHOLS The Impossible (Universal South) 4.15 4.18 80% 14% 4.12 83% 14% 

MARTINA MCBRIDE Where Would You Be(RCA) 4.14 4.17 90% 15% 4.09 90% 14% 

BROOKS 8 DUNN My Heart Is Lost To You(Arista) 4.12 4.08 95% 20% 3.99 95°/e 23% 

DIAMOND RIO Beautiful Mess(Arista) 4.11 4.08 86% 9% 4.07 86% 10% 

LONESTAR Not A Day Goes By(BNA) 4.10 4.10 98% 30% 3.93 98°/e 35% 

BRAD PAISLEY I'm Gonna Miss... (Arista) 4.09 4.18 99% 38% 3.93 99% 42% 

ANDY GRIGGS Tonight I Wanna Be... (RCA) 4.08 4.07 970/0 22% 3.94 97% 24% 

BRAD MARTIN Before I Knew Better(Epic) 4.07 4.13 87% 12% 4.06 88% 13% 

TIM MCGRAW Unbroken(Curb) 4.07 4.08 88% 13% 4.07 88% 12% 

STEVE AZAR I Don't Have To Be Me... (Mercury) 4.03 4.06 99% 35% 4.03 99% 36% 

KELLIE COFFEY When You Lie Next To Me(BNA) 4.01 3.97 94% 25% 3.83 95% 300/0 

BLAKE SHELTON 01' Red(Warner Bros.) 3.94 3.93 94% 26% 3.89 94% 25% 

PHIL VASSAR American Child (Arista) 3.93 3.83 87% 17% 3.91 88% 18% 

DIXIE CHICKS Long Time Gone(Monument) 3.85 3.91 96% 22% 3.89 96% 22% 

LEE ANN WOMACK Something Worth... (MCA) 3.84 3.87 77% 12% 3.90 77% 11% 

JO DEE MESSINA Dare To Dream (Curb) 3.79 3.80 78% 15% 3.80 79% 14% 

SIXWIRE Look At Me Now(Warner Bros.) 3.74 3.85 550/0 9% 3.79 54% 8% 

GARTH BROOKS Thicker Than Blood (Capitol) 3.67 3.60 74% 15% 3.68 75% 15% 

PINMONKEY Barbed Wire And Roses(BNA) 3.57 3.52 73% 19% 3.44 74% 21% 

Total sample size is 653 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike 
very much, 5 =like very much). Total familiarity represents the percentage of respondents who recognized the 
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample 
composition is based on persons 12 +. TD = Target Demo (Males 18 -34). Persons are screened via the Internet. 
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are 
not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. 
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio 
stations by calling 818/377 -5300. RateTheMusic.com data is provided by Mediabase Research. A division of 
Premiere Radio Networks. 

The ¡mus Challenge 
Continued from Page 48 

Cruise said, "He'd better check our rate card. The 

last time he priced radio must have been in 1962. 

We get $95 a minute for the overnight show. 

"But, seriously, putting unfamiliar music on the 

radio is equivalent to a restaurant serving a bad 

meal. Would a restaurant serve a bad meal to ben- 

efit a charity? Would Imus pitch McDonald's with 
an offer for charity and ask them to make every 20th 

hamburger with a rancid patty of meat? That's side- 
ways thinking. 

"I'm in the business of making the best product 
I can every day. No one tunes in to a radio station 
wondering, ' What obscure music can I hear today ?' 
I don't want someone sampling my station to ever 

say, 'What the hell is this on the air ?' It makes no 

sense to ever buckle on the product. Coke would 
never put out a bad can at any cost. 

"I have no doubt that Imus' heart is in the right place, 

but weakening the product is not the way to go." 

"This is an example of what 

radio can do and should do 

more of: have fun and create 

interest in music." 
R.J. Curtis 

Offering an alternative that KKBQ could get be- 

hind, Cruise said, "They should take that $10,000 
and make the band available to do an acoustic night. 

We could make some noise, get them noticed and 

raise money for charity without affecting our prod- 

uct. I'd be amenable to running :30 promos with 
their music in them; I just won't broker part of our 
playlist. We've been offered more than $10,000 in 

the past and have always politely declined." 

am; ooz R&R 55 

the New Artist 6allery v._ 
Joe Nichols 
Man With A ... (Universal South) 
Joe Nichols continues to be categorized by many as a new- 
comer, although his debut album was released in 1996. 

With Country radio noticing his first single, "Six of One, 

Halfa Dozen (Of the Other)," the Rogers, AR native was 

off to a good start for a new artist on an independent 
label. But then the label, lntersound, closed its country 
division. Nichols has continued to work on his music for 

the past six years, resulting in an artistic maturity apparent throughout his new album, 
Man With a Memory. Notably, it's the first album released on Universal South, the 

new label operated by industry veterans Tony Brown and Tim DuBois. When Univer- 
sal South was launched earlier this year, both DuBois and Brown were clearly excited 
about signing an honest -to- goodness country act. Nichols co -wrote three songs on the 

album, which was produced by famed session guitarist Brent Rowan. Man With a 
Memory features Nichols' Universal South debut single, "The Impossible," which 
climbs to No. 14 on this week's R &R Country top 50. 

Toby Keith 
Unleashed (DreamWorks) 
If Toby Keith's Unleashed doesn't sound like a typical 
country album, maybe that's because it was recorded in 
Miami. Keith co- produced the project with DreamWorks/ 
Nashville chief James Stroud, and the singer says the 

change of scenery eliminated any distractions that might 
have prevented everyone involved from concentrating 
on the music. He says, "We found we could really focus 

there. When people listen to the album, I think they'll be able to hear that creativity 
and focus." Keith had a hand in writing every song on Unleashed, the followup to Pull 
My Chain. He says, "When we finished recording Pull My Chain, we were satisfied 
that we had everything we wanted, that it was complete. At that point I just started 
writing the new album, and by the time Pull My Chain was released, we were well on 

our way to having this one done." Unleashed contains Keith's latest No. I single, 
"Courtesy of the Red, White and Blue (The Angry American)," and a duet with Willie 
Nelson on "Beer for My Horses." Keith says, "I don't think I'm at my peak, but I do 

think I'm hitting my stride. I'm really feeling like we've got a great album with Un- 

leashed, like all the cylinders are firing." 

Charlie Daniels Band 
Redneck ... (Audium/Blue Hat) 
Charlie Daniels is 67 years old, but his music still rocks 
as hard as it ever did. Maybe that's why younger artists 
will always be attracted to the idea of working with him. 
Daniels' latest project, Redneck Fiddlin ' Man, promi- 
nently features Travis Tritt on "Southern Boy," a song 
Daniels and Tritt wrote together. Another track, "Waco," 
includes background vocals by Garth Brooks. The mu- 

sic covers familiar territory, with the opening track, "Rock This Joint," melding rock, 
blues and Western swing in a way reminiscent of "The South's Gonna Do It Again." 
But you can't help but feel good when Daniels and his band hit the middle of the 

groove. Daniels and Patrick Kelly co- produced the album, which includes two 
instrumentals, one of them a touching version of "The Star -Spangled Banner." Daniels' 
patriotism also shows on "The Last Fallen Hero." 

New & Active 
TRISHA YEARWOOD I Don't Paint Myself Into... (MCA) 
Total Plays: 184, Total Stations: 30, Adds: 9 

TY HERNDON A Few Short Years (Epic) 
Total Plays: 153, Total Stations: 23, Adds: 1 

CAROLYN DAWN JOHNSON One Day Closer To You (Arista) 
Total Plays: 131, Total Stations: 38, Adds: 20 

STEVE AZAR Waitin' On Joe (Mercury) 
Total Plays: 111, Total Stations: 23, Adds: 23 

ALISON KRAUSS... Let Me Touch You...(Rounder) 
Total Plays: 94, Total Stations: 10, Adds: 1 

JOHN MICHAEL MONTGOMERY Tfl Nothing Comes Between Us (Warner Bros.) 
Total Plays: 81, Total Stations: 27, Adds: 25 

DEAN MILLER Love Is A Game (Universal South) 
Total Plays: 70, Total Stations: 12, Adds: 3 

CHAD BROCK A Man's Gotta Do (Broken Bow) 
Total Plays: 63, Total Stations: 17, Adds: 5 

Songs ranked by total points. 
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56 R &R July 19, 2002 Country Reporters 
Stations and their adds listed alphabetically by market 

KEAN /Abilene, TX 

PitMD:Rudy Fernandez 
8 J0661 60:NIGD.FRTlu.g 
a STEVEANA -Joe- 
a RICKY SKAGGS -Ore- 
7 Y.sa 
7 DIYH3FRINIM DIaeO' 
5 DIY 
5 PAL CIIAIOXS'Eagrks" 
5 COMER GAMS Tin 
5 

5 FREOm' LMYDAM 7ebpY- 

WOMX'Akron OH' 
Ohl PD MO Kean Mason 

WGNAAIbany. NY' 
Pp. Buz: Br ntlle 

MD. Bill Earley 

KBOI,AIbuquerque. NM' 
PD Tommy Ca era 

MD. Sarum Cm se 

.J 

,,,,llw DIANJ:MS7r 

KRST /Albuquerque, NM 
PD John Richards 

I EMERSON DRIVE 'Tad 
I TRISHA vEWWOW-Pamr 

DEAN MILLER 'Game- 

WCTO /Allempwn. PA 

PO: Chuck Geiger 

MOND: Bobby Knì M M 
12ALAN JACN50N-Propeat 
9 ode 

FOSTER 7 BENEAOSTEA'Anr 
y Out 6AnmO ors 

3 7MSIa1YFARNDOD'Pae' 
3 pNa OLD RIO 76s' 
t 01M010IO Misr 'iNINO" 

KGNC /Amarillo. TX 

PD: Tim Butler 

APDMD: Patrick Clark 
10 DERYL DOOD'Cm 
10 A7NM MDAD]kN 

KBRJ /Mehora e, AK g 

PD: Matt Valley 

MD: Jelin Case 

6 PFBFffAliTBrlA'.AIID'foge 
4 SHEDc$Y -uic 
4 ANM MONIGD.ERr 
4 frm.NGN:':AeSZN tL 

WWWW /Mn Arbor, Ml 

PD Barry Mdrdil 
MO Tom Baker 

5 PASCA 

- - 

WNCY,'Appleton. WI' 
OM Jell McCarthy 

PO Randy Shannon 

MD Marry Braun 

-- -- 

WNSFrAsheville. NC 

OM PD: Jett Davis 

MO Andy Woods 
- _. .. 

- 

WNHX'Allanta, GA' 
OM PO'. Dare Hallam 

MO Johnny Gray 

'' - 

WYAY /Atlanta. GA 

OM gene Hallam 

PO Steve Mitchell 

MD Johnny Gray 
- < -- 

" - --- 

WPUR,Allanlrc City, NJ' 
PD/M0, Joe Kelly ry 

I CHAD BeWK -Goya- 
STEVEAUA-Jce 
CAROLYN OSMNAes7N . 

WKKC /M usta, GA g 

OM/PO: "r Gentry 

A. PWNEV Zack Taryla 
ROOMVAMINS -5.g- 
AfnTi owe TU.g 
"ON .n 9lA^E $IEdER VAvé 

KASE/Mstin, TX' 
PD. Jason Kane 

',REM 

2 MART IS MCBRDm "Where' 

KUZZJBakensleld, CA 
PO: Evan Bridwell 
MO:AdamJemies 

6 TRANS ni n-Srrag 
GviDYNDwNIGeWo IMAM' 

WpOCRaltrmore, MO 
MD: Michael J. Foxe 

c TRACY BYRD Ten 

2 ALAN JACKSON 'Proems" 

WTGE/Baton Rouge. LA 

PD. Dave Michaels 

WYNKBaton Roue. LA ' 

PD. Orr 

API) TAD: Austin James 

- -- 

. :. 
.. 

WNWNlBattle Creek. MI 

WNWNLace Lacey 

MD: Phil O'Reilly 

^-- 

KAYD/Beaumont. TX 
OM/PO: Jim West 

APOMO'Jay BaTd 
Cif CIA DAW.0183 eastr 
KelmURBW'SomeOody- 

WJLS /Beckley. WV 

PO: BIII O'Brien 

MO:David Willis 
11 ALAN JACKSON - Ras- PRroppp 

11 ANA AIOMDX.4RYlke.y- 
11 TALSM YEARWOOD T 

11 TAMMY WCHRW'Ue" 

W:Kipp lreggorllpori, MS 

PO 

Debra Lee MD: oeki a Lee 

WHWKBin ha g 

PO/APO/MD: Ed Walker 
ro GARTH BA,' ,r - 

WZZKB rm- ngham. AL' 
PD: Bean Orner 

., 

- - ' 

WBWNIBIoom ngton, IL 

PD: Dan Westhoff 

MD: Bud Stevens 

-rc' r'''ER1We.- 

WHkX/Blueheld, WV 

POMD:Bill Bmd 
CHAS CAGLE -Co,o:' 

KIZN/Boise, ID 

OM: Rich Summers 

PDNO Spencer Burke 

-' ': 1 

NDFGBO Se ID' 
OM: Rich Summers 

PDMD: Lame Tidwell 
i TAMMY CWNRAN -Lie' 

AHVM man° mg 
KE:H URBAN SC"-ebOdi 

WKLB,Boston. MA 

PO: Mike Brophey 

APO/MO: Ginny Rogers 
ALAN 

r TR .a - 

KAGG/Bryan, TX 

POND: Jennifer Allen 
20 MONTGOMERY GENTRY town 
20 EMERSON ORNE 'Far 

WYfl1UBullaIO. NY' 
PO: Paul 

APDNO Chns NSome 

2 KEITH URBAN 'S 

KHAICICedarLRaprds . elA 

PD: Jell Winfield 

MD: Dawn Johnson 

- 

WIRY /CAampaign. IL 

POND R W Smith 

-' - 

T.J. 

SC 
PO: . Phillips 
MD Gary Griffin L.ryGr 

t 

WNKUCharleston. SC' 
PD: Lloyd Ford 

MD. M tlilaP 

- _.'. -_. 
-- 

WORE/Charleston. WV 

OMPO Jell Whitehead 

= -_ 

-" 
- 

WKKTmhadOtte. NC' 
PO: Nevin King 

MD: Keith Todd 

No arcs 

WSOCmhanotte, NC 

OM PD: Jell Roper 

MO'. Rick MCCra... :_::- -_ - :_ 

- - 

WUSY/Chattanooga. TN' 
PD: Clay Hunnicutt 

MD: Bill Poindexler 

3 S 
S- 

" --` 
` 

WUSN/Chicago, IL' 
PD: Justin Case 

MD: Edda Biondo 
No Add, 

WUBE/Eiscinnatl OH 
081/PD: Tim Chinon 
MO: Duke Hamilton 

,O 1 i r 1CMGCA.Dry Hawn 
BILL RAY C RZS -Rare 
RA5C_FLAnsThese 
KEVIN DENNEY CarAac' 
EMERSON DRIVE -FM 

JENNIFER HANSON'G000brm- 
ERIC HEATHERLY -Wmmeled' 
SHANNON LAWSON'Omani- 
STEVE A7AA -Jae" 

WYGY/Clncinnati. OH 
PO Jay Phillips Y P 

APONO Dawn Michaels 
un_Ea "IDrr ̂ : Changes- g 

WILLIE NELSON 'Mara' 
TRAMS TRln 9rong- 

WGAR/Cleveland.OH' 
PO: Meg Stevens 

MD: Chuck Collier 
GARTH BROOKS Blood' 

3 MONTGOMERYGENTRY -iotrn 

2 
CHRIS CAGLE 

-& -^!' 

KCCYColorado Springs, CO' 

PD/MD: Travis Daily 
No Ades 

KKCSColorado Springs. CO 

PEI:Shannon Slone 

MO:SIá Frnntdin 
t CHAD BROCI(-Gorp' 

W 
Brooks 

Sc ' 
OM/PO: Ron Brooks 

M0: Glen Garrett 

WCOL'Columbus.OH' 
PO: Crenshaw 

MD:DaCE. Llko 

3 
GARTH :.: 

Z - - 

WHOKaColumhus, OH' 
PO: Charley Lake 

MD:Geoge Wolf .,:: 
WGSO/Coekeville, TN 

PO: Bator Harrison 

AO: SYwMEJMnds 
MmRGOIERY' GAMY'Tru - 

ICRYSRogus Christi, 1X 
PD Clayton Allen 

MD: Cactus LOLL 

,, 

RASCAL 

..R: GENTRY -c- 
RASCAL FUTTs Nam 
,E- ' RAN&- ace; - 

KPLX/Dallas -Ft. Worth. TX 

Pp: Paul Williams 
APD Smokey Rivers 

MD: Cody Alan . 

Kterim PD: TedLWck TX' 
Interim PD: Ted Stacker 

APO/MO: Cho HM 
24 eDna URERS'N 

KEIM URBAN Somebody- 

WGNEmaytona Beach. FL 
PO: Jet' Davis 'Da . 

PO BudegoultleLCO 
MD. Tad Svendsen 

- - 

Regimes Moines, IA' 
PO: Jack O Dnen 
APD;MD:Jm Olsen 

=_ - - -_ .. .. 
_.. 

APOND. Ron 

Daniels 

WOJRDalhan AL 

OMPO'. Jerry Broadway 
.: c c. 

WAXXrEau Claire, WI 

P0: George g 
M0: Tin Wilson 

- -, . _' e-¿ 
-.`i. ß - 

KHEY/EI Paso, TX 

PDMD: Chas Malibu 
1 MONTGOMERY GENTRY -Ton., 

Lfne BIG nosvu 'Charges- 

WRS6Elizahelh City, NC 

POMD:Ra dyGll 
-- - 

--- 
-:' 

`- - - , s 

WXTAEne PA 

PD Fred Rados 
5 ,ERS.o ; 

c. ,. ,- 

c3'':wl'L'(5 RD"vr?O. : vy,,EA, ' rti 

IOONU,fugeile- Spnilgfield. OR 

PD: Jim Davis 

MD. Man James 
- ryV, ),'Yä'. 'stns 

.. .: .. .. 

WKDOÆvansvrlle, IN 

PO: Jon Prell 

MD: K.C. Todd 
- - = -A VEARWOOD'PaIrt 
;.' rl DANN JDT&]ri thsu- 
SISWIRE -Now' 
ERIC HEATHERLY "Cammnm 

KVOXPago, NO 

PO: Eric Heyer 

MO:Scal Winston 
16 KETe,== ='. 0. -Ereo. 

KKIX/Fayette ill¢ AR 

PO: Tom Trans 

APDMD: Tone Marconi 
2auaAaA 

_ 

2 KEN URBAN- &.neM:; 

wKMIJFayeltewne,NC 
POND: Andy Elmore 

ERIC HEATHERLY- Commrm 

1(AFFPlagslaA, AZ 

PD: Chris Halstead 

MD: Hugh James 
I DEW MILLER 
I SHANNON UW50N'Dram 
I AS'EEYwILSON-0000' 

WFBFjfllm MI 
PDMD: Chip Mlle 

113 TOMMY SHANE FSTEIBRwlxre' 

I 
AIM JACKSON Negras 

1 CHAD BROCK "Gotta' m.Alsma.tery- 
Cxn>NNWNAeffiiYt 
.0mm MDaaxenrsag 

LIITRE 

URBAN 

G OWN 'Cs 
STEVE AZAR:be" 
TRANS TRITT Strong- 

WXFL/Florence, AL 

POND: Gary Murdock 
RICKY SKAGGS'GIe 
T ISHA YFMWUW -P 
OMYIF SINGLE -rev -Snq- 
TAMMY MERSCWN.A' ;'£ 
9dERSDJCa' _ 

PO Mark Callaghan 

- 

g 

MD: Bran Gary ry 

WCKTPt. Myers, FL 

PD: Kerry Babb 

MO Dave Logan 

- K.-Y 
r , _ 

", 
-- 

WWGRPL Myers. FL' 
PD. Mark Phillips 

MO Steve 

-L" 
WYZB/Ft. Walton Beach. FL 

PO: bum Hussey 

MO Cadillac Jack "...,.,,.: 
2 -. 

WOHKIFE. Wayne, IN 
OM/PD: Dean McNeil 

APDMD: Mark Allan 
2 RONTWMERNGENng' 'ions- 

RWN A Km5 S q 

KSNSPresno, CA 
PO: Mike Peterson 

MD: Sieve Montgomery 
2 Pa_'.: a,CSTER'Aetei 
I siirx , -'ire 

'_' _ r: -g 

OMPD Doug Rapids. MI 

MDDave Taft 
S E a 
Da ..,.. ..s. 

WTORmreenshOro. NC 

MO Angle Ward 

WRNS/Greenville, NC' 
PD. Wayne Carlyle 

MO Boomer L et' 

P'- '- - 

WESCmreenville, SC 

OMPD: Bruce Loge, 

APDMD: John Landrum 

- 

WSSVGreenville. SC' 
PO: Bruce Logan 

APDMD Kix Layton .... :... . 

.. ...,_ 

WppjTlageistown. MO 

PDAID: Dennis Hughes 
15 CARay NDANNacK runs( 
mJMICHAELi nee -Gtr 

WRBTMarrisbu PA' g 
Shelly Easton N 

MD.Jo Dean ry 
4 LEE ANN WONtALN S 

- 
3 KEITH URBAN 'Se -' 
2 SHEDHSY-M 

ERIC HEATHERLr "Comm Ned 

EMERSON DRIVE 'Far 

WCATMartrsbug, PA 
PD: Sam McGuire 

MO:Oandalion. 

8r6vE ALIR,JOe 
LviOLrN DNriJDfSOry 
.nrev AI marriGOMEen litre' 
TRANS rmn'Strong 
KEITH URBAN Somebody' 

WWYLHartford, CT 

PO: Jay McCarthy 

MD:JayY Thomas 
1 KEVIN DENNEY-Caulac 

TOMMY SHAM DEEPER Meee 

MIIO(Alr x,- Gahasni. TN' 
Group DD: hnrTra Davis 

APDNO:JOhn Trepan¢ 

No Atlas 

NILTMOLS1nLaNesion, TX 
Group PD. Damen Davis 

APDMD: John Propane 
2 ALAN JACKSON- Pr(gau 
I TRACY BYRD rni 
I KEIMLWBANSanrooSf 

KKBOMoeston,TN 
PO: Michael Cruise 

MD: Christi Brooks 
a ANDY GRIGGS riongtf 
3 nom MCGRAWV Unbroken" 

AIANJACNSON "Progress 

WTCflMuntrn on, KY 

PO: Chuck Black 

MD: Dare Poole 
- ANM MONTGOMERY Ykerg 

COMA 0/1WID i' 
WILLIE NELSON 'Mane' 
MICHAELDWN -Poor 

BELLAMY BROTHERS 'Over" 

EMERSON o- 

WORM/Huntsville. AL' 
0M /PD: Wes McShay 

APO: Stuart Langston 

MD: Dan McClain 
9 BEANE SHELTON "nee - 

WFMSpndianapolis, IN 

PD: Bob Richards 

MD: J.D. Cannon 
3 PINMONKEY'Rosei 

R Hn ATH2P1 C, _ -- 

' -' 
WMSI /Jackson, MS' 
PO Adams 

MDIJOh Cgppnnville. 
FL 

WR00 /Jacksonville. FL' 
MD: Dixie Jones 

a -s Pc SCeng. 
s. . P.qr °" 

WXBO/Johnson City, Th 

PDMD Bill Hagy 

Vii' '.Ai""' 
N 

S ^ -w i.CO 

WMTZ/Johnslown, PA 

P0: Steve Walker 

MD: Lora Mosby 
. ^.-s 

KIXOUoplin. MO 

PDMD. Cody Carlson 
,,:_. 

- _ . - r- ... 

PO: sods CiN, MO ' 

PD: Mike Kennedy 

MD: T.J.ML'Elmre 
2 STEVE 

ANM MDWNXAEAy'Aerq 
GROOrN DiAANJMSD+09ays- 

KFKFMansas City, MO' 
PD: Dale Carter 

APO/MD: Tony Stevens 

JCIYi NI. MONTGOMERY',tow 
TRAVIS MITT'Strong 

WDAF:Taismmem, 
MO 

3 EMERSON DRIV -. 
3 AISON KRAUSS r 
I TAMMY COCHRAN Lr 

. rmLE BG TOWN tnan,es 

WIVKA(nozville. TN 

OM PD Michael Hammond 

MO Colleen Adtlav 
: -, -- 
'' - 

E 

KxKReneeRete. 
MD Sean Riley 

- 
' ? 

', _ _' 
-' - ' 

KM04la ene, LA' 
P0: Mike James 

M0: T.D. Smith 
KEITH URBAN 

WPCV/Lakeland, FL 
OM: Steve Howard 

P0: Dave Wdghl 
MD:Jenr Taylor 

I J3`riJ MmrrGDMERrHanG- 
I VENN DErmEY "Cadoat- 

W10VAancasler, PA 

PD Jim Radler 
MD Missy Cortrighl 

- -- 
- -- , -.r - - - 7 

WITLLansing. Ml' 
pp: Jay J. MOCne 

MD: Chris Tyler 
B DIAMOND RIO 'Mess' 
2 STEVE AZAR'Joe 

usi rJ WelfGCcEPP'ii ç 

KWNRAas Vegas, NV' 
OM/PD: John Marla 
MD: Brooks O'Brian 

No Adds 

WBBNAaiaeM}aMabu MS g 
PD: Larry Blakeney 

MO: Mlyson Scot! 
BELLAMY BROTHERS 'Oyer' 
STEVE AZAR'Joe' 

WBULLmOrIglm Fayele, KY' 
POND: Ric Larson 

'17 ALABAMA IEFT+he.v 

NA4KM1wroNP+yetla, K'Y 
PDMD: Brian Landrum 

I KEITH I:R3mi So,mebod; 

ICZIOOLrncoln, NE 

PO: Brian Jennings 

MO:Carol Turner 
5 PHIL VASSAR "DIN 
a ALAN JACKSON 'Progress' 
I MCNTWMERYGEMIIV'TOVnv 
I KELLIECOREY -EM 

KSSNAHtie Rock, AR 

PDMD: Bill Dotson 
ER C HN-HER_V -Cams -tl- 
WILLIE NELSON -Mara 
RASCAL FUnS 'These' 

KZIMos Angeles, CA' 
OM/PD: R.J. Culis 
APD,MO: Tanya Campos 

'.-:.- 
- -' 

WAMZAouisville. KY 

PD: Coyote Calhoun 

MD: Ni Morin Lore 
aRASgCALFUnS'Mese- 
5 EMERSONDRNE'Far 
s SHANNON IAW000 -DIM,i 

KILL/Lubbock. TX 
PO: Jay Richards 

MD: Neily Yates 
9 SIZwIRE No... 

9 MONTGOMERY GENTRY --o.n 

WDENMacon, GA 

PO: Gerry Marshall 
APDMD: Laura Starling 

-:." i 5.... .H 

WW Mad GnnIn WI' 
PD: Mark Grontin 

MO:MeIMC %e McKenzie 

KIN /Mason 

KTEXMCAIIen. TX 

PD: JOjO 

MD: Palettes 

Kr TH URBAN Sometady- 

KRWOMedford. OR 

PD. La Neal rr/ 
MD Slott Schuler 

D 
NET R noses 

STEVE AZAR 

TRAYS ns:reni 
(WelYN WaNAf i ' 

WGICOMempns, TN' 
PO Greg MOZingo 

MD Mark Billingsley 
_ 

- ':' --, 
WONKMendran, MS 

PDMD: Scotty Ray 
7 TRANS IAITT-Str wig 

EMERSm DRNf'FN 
COMA DNNiAfffiJmaf 

WI(I$Miami, FL 

PD: Bah Bametl 

MO:Darlene Ears 
3 TOMMY SIAM SIEINER Ware' 

RASCAL FUns 
JENNIFER HANSON- Goodh,n 

OM/PO: 

Scott 

Wolfe 

OM O:KerryWll 

Wl 

MO Mitch Morgan 
2 ALAN JACKSON -Progress 

2 RASCAL FLA 5 -^a 
WILLIE NELSON -r. .n' a 

KEEY/Minneapolis, MN p 

OM/PD: Swetlheg 
APDMD Travis Moon ,,r 

"" 

APp Slaver 

Black 

I MONTGOMERY av a.n 

KATMMotleslo. CA' 
PO Randy Black 

APO: D.J. Walker 
MD: Joe Roberts 
o TRANS TPITTSNOnq 

KILOMonroe, LA 

POMD:Mike Blakeney 
PASCAL FLAr'S"hese" 
EMERSON DRIVE Safi" 

KTOMMomerey, CA 

OM/PD: Cory MiOaá 
2 STEW AZAR'Jrc 

CA90EYNDVMAah4W Yba 
TRANS MITT -Wpg- 

WLWIMontgomeny, AL 
pp Bill Jones 

MD:Oadene Dixon 
MONTGOMERY GENTRY Ka ,- 

WGTRMyrtle Beach, SC 

PO: Johnny walker 
MD: Joey D. 

SIxiRE'Now' 
EMERSON DRIVE -Far 
CNoLYN DIM.0Esxl Ube 

WKDF/Nashville, TN 

PO:Dave Kelly 

MO: Eddie Fors 
7 TRAVIS "Strong- 

WSIX/Nashville, TN 

Pa Mike Moore 

APOMD:Billy Greenwood 

'' STEVE 52ÁR -Joe- 
MONTGOMERY GENTRYTomi 

WBMMashVrIIB. TN' 
DM: Kyle Cantrell 

PO: Kevin O'Neal 
AbO:Fmt 

SOia 
1 STEVE AZAfranr 

JDHM kvdtOLAMMina 

WCTYJNew London, CT 

POND Jimmy Lebe 
6 MO T ;ENTRY/ 

WNOEMe Orleans, LA' 
PO: Les Acree 

MD Casey Caner 
ss E .. .- 

WCMSMOdoIk, VA 

DMPEtt Randy Brooks 
F3Sn ù, l.!Cl'..M.e 

WGHMorlolk, VA 

DAVPDMD: Randy Brooks 
2 JO DEE MESSIRA-Dare 
I MONTGOMERY GENTRY lovti' 

CA/CON DANJON Yi.Gm- 

KNFM/Odesa- Midland, TX 

PO: John Moesch 

MO: DanTrnis 
JCe NICHOLS-Impossmie 
DIAMOND RIO -Mess- 

KTSTNMahemaCity,OK 
PO:L.J, Smith 
APDMD: Crash 

7 MARK CHESNLITT She- 
6 DIAMOND R 'Miss 

Ca yy MSNJDr81Js 

KXXY /Oklahoma City, OK 

PO: L.J. Smith 

APDMD: Bill Reed 
2 DIAMOND RIO less- 
t MMTINA MCBAIDE'WTar 

KKKi /OmaAa, NE' 
PO: Tom Goodwin 

MO: John 

n 
melody 

WWKNOrlando, FL 
Po: Len Shackelford 

M0: Shadow Stevens 

EMERSON 

ace 

EMERSON DRIVE -Fall 

KHAY/Omaa, CA 

P D:Mark Hill 
iTORam DAVNAfSCN 

TRAVIS TRITT"Soong 
KEITH URBAN & Tetad, 

KPLM/Palm Springs, CA 

PO: AI Gordon 

APO/MD: gory James 
.'.' r., pfsn; ma 

_v, _ 

WPAP/Panama Ciry. FL 

PD: Bill Young 

MO: Shane Collins 
25 URBAN -&medodi 
25 GENE WATSON rart 
15 DWYA ISAACS kg' 

,W$IAISAACS'BStr¡ 
IS .gNMMOMUl.SiY'Na'rq" 

WXBMPBnsaeoia, FL' 
POMD:L West 

TRAYS Pm 'Strong g 
KEITH URBAN' Somebody" 

WXCUPeoria, IL 

fi EA1'ASON DRIVE Fal: 

' 

EMERSON 

PA 
pp; Bob Mcka Y 

APDMD Cadillac Jack 
3 ERIC HEATHERLY Co -v,e] 

fNRYKN'INAf.Wf1 
TRiSM YEARIWD Par 

KMLEPhoenix, AZ ' 
Pp Jeff Garrison 

APDMD Chris LOSS 

z -.. - 

KNIX/Phoenix, AZ' 
PD: George King g 

MD,Gwen Foster 

° - ^ - " " 

WOSYPieith 
Clark 

PA 

OMPO. Keith Clark 

APDMD: Stoney Richards et' chards 
6 SARA EVANS 1 ^.. -- 

WPOR/Portland. ME 

PO: Rick Jordan 

MD: GIO Ma ie 

GA - -,S :,:., 

NUR/Portland, OR 
:Lee Ropers 

PO: Ca Rolfe 

MD: Rick 
9 KEITH URBAN -ymebo,.- - 
, LEE W!1140erALK' & "il 

KWJJ/Pentland. OR' 
PO: Ken Boesen 

AMMO: Lockwood Craig 
No Adds 

WCKOPortsmouth. NH 

PO: Mark Jennings 

MONO: Dan Lennie 

3 MONTGOMERY GENTRY 

Ì LIMMLE6G Tones Thre 
1 MLSM YFARNDOp'Palm 

WCTH/Providence, RI 

PO: Rick Everett 

MO: Slam Stevens 
No Adds 

WLLR/Uuad Cities, TAIL' 
PD: Jim O'Hara 

MD: Reo Evens 
1 KEITH URBAN'someacey 

VADRMaleigh Dutam, NC 
PO: Lisa McKay 

MO: Morgan Thomas 

'. .` 

gDUTMapidGr N. SD 

POND: Mark Houston 
.T_HGGS E=SC:',ladem 

KBUVAeoO,NV' 
OMPD: Tom Joroan 

APO/MD: Chuck Reeves 
6 GARTH BPOCsS . aac 
6 LEE ANN V4DVA:[ S,mrhng- 
s MARnHA MCuiC where 
7 ALA4 JAC160N'Frogresi 
2 CHRIS CAGLE 'CoAatri' 

2 
LAD1NPQW0 Poem 
ANM mCMGxvNleuvo- 

WKHK/Richmond. VA 
PO: Jim Tice 

KEITH URBAN ' &melody" 

KFRG/Riverside. CA' 
OM/PD: Ray Massie 

MD: Don Jeffrey 
CLY1i DNA .01JDiQ - 

WSLCOoaFrle-LKtlhsg.VA 
PD: Brett Sharp 

MO: Robin James 
ID KEITH URBAN "Somebody- 
I TRANS r91iT' bong' 

_ -'::` 
.__r. 

PO: u Chris K...:. 

TRANS TRIIT"Strong- 

EMochesler, NY' 
OM Dave Symonds 

POW,.. Coyote Colinas 

- 

MOW/Rockford_ IL 

OM PD' Jesse Garcia 

MD Kathy Hess 
- 

y 
y _, 

KNCl/Sacramenlo CA' 
Du/Pro9: Mark Evans 

APO: Gre Cale Greg 

MD: Jennifer Wood ., 
WNCOISaginaw, Ml' 
DMPD:RIdWalker 

2 STEVE A.AR : 
,. _ - 

W:EJ 
Fora 

ishury. MD 

PD: EJLEh 
10 WILLlf 0815' -Nara 
10 EMERSON ORIYF "fat' 

NSOSt. Louis. MO' 
MD. Mark Langston 

- - 
9 

' .. _...- 
WILlSt. Louis. MO' 
PO: Russ Schell 

APO AN 

JACKSON 

Montana 
4 ALAN n 

- 

C' GCJE v Grange :n 
IRE B r, -c Granges" 

KNAT/SaN Lake City. UT ty 
PD: Eddie Haskell 

APO: Billy Williams 

MD: Jim Mlaelson 
A!C C 

r1EF c 

' ̂ ^ -, ° 

KSOP/Salt Lake CI UT' 

APDMD: Debby Turyñ ,,,,s y 

^ 
KUBLSali Lake Ciry, UT' 
OM/PD: Ed Hill 

MD: Pat Garrett 
. - 

- 

KCKLSan Angelo, TX 

PD/MD: David Hollebeke 

., 
2 s.;1r.0 TANS., - 
3 d,SCKHAWK w 
7 scrim BURGESS' asné 
2 HEATHER YES 'Broken 

NAJASan Antonio. TX' 
OM/PO: Keith Montgomery 

APDNO: Jennie James 
6 GARTH BROOKS 'Boca 
3 KEITH URBAN 'Somebody' 

,1TTLE SIG TOWN 

KCYYSan Antonio. TX 

OM/PD: Steve Giutlan - 
6 ;Á5E5 LID+ 'Red' 
6 TRACE ADP NS' Here' 
5 BRAD MAPnN -Peter" 
5 JOE NICH LS possbe- 

A1Ali JFCKSOH Nooresi 

KNP55LY7ETauare, WA' 
PD: Becky Brenner 

MD:ToTy Thomas 
1 MCMDOWRIGBNMarf 

DYNiJDhNiH@!'SIt$- 

KRMOeShreveport. LA' 
Wog PO/MD James M 

mom 

KKKSShreveport, LA' 
OM: Gary McCoy 

POND: Russ Winston 
13 GARTH BROOKS 'SWOP r KEITH DAMN Somebody" 

ALS,KI/AWDTade' 
vnLLIE NELi04 -Mara 

KSUJ(ISioux City. N 
PD Bob Rounds 

MD Tony Michaels 

- ` -'- -z 

WBYT/So ih Bend, IN 

PO Tom Oakes 

APDMD Lisa Kosti 

,_. ,-- 
- r °. 

NORKBpakane. WA 

OM/PD: Ray Edwards 

APDMD. Tony Troaato 

y9y;l.Crr t. , %aye 
A. p 

-I "s 

NI %ZSPtt WA' 
OIA'. Scott Rusk 

PO/MD: Neumann 
-PAYS rn T-, c, . 

3.T.,DiVeSi'JFRYweee 
`"' wA =.a - 

P " ^- -, ^ - " ̂ ' -' - 
WPKJUSpringireld, MA 
MD:JesidTler 

No acts 
y 

WFMB/Spnnglield, IL 

PO Dave Shepel 

MO John Spaulding 

-'' 
- 
-- -'` 

KTfS/Sprrn field, MO g 

OM/PD: Brod Hansen 

MO Chris Cannon 
.. RaSwL:A -- -e 

Clark 

I 
iD,KhBWe5B811Nee 
CAUSNDYWJHBNr 

WTNT/Tallahassee, FL 

Terry PD: Te Cruise 

MD: Woody Hayes 

- --' -- 
'' 

S "3n', l.. 
r E8S 'aI 4`IrQ "w 
KMIìDRtY G4JmY luvn' 

WOYK/TamPa. FL' 
OM: Eric Logan 

PO: Beecher Martin 

APDND:J Roberts 
2 fADMiliM 0 u0R 

WYUU/Tampa, FL' 
PO: Bá Logan g 

MD: Jay Roberts 
5 TY HERNDON'ears 
3 fNUhûNMl m8NIIN 

WTHI/Terne Haute, IN 

rtY OM/PD: Barry Kent 

MD: Pa Marty 
TRiShIA vr worn Paint' 
KEITH URBAN Samoee 
STEVE v od-o 
S'rrP'E " ̂ :: 

KIIM/Tucson, AZ 
PO: BuuJackson 
MO:Jotn Collins 

1 LITTLE BIG TOWN 'Changes" 
VENN DEN!:EY- faSlac 
JDeiM.UIT AEFo?ern' 

KVOO/Tulsa. OK 

OM: Moon Mullins 

APDMD' Scott Woodson 

2 PAS:= 

8roUre, MS 
pp Brian Driver 

APORO Paul Slone 

KNUE/Tyle Longview. TX 

PDMD. Lanny Kent 
No Adds 

WFRGAlliea-Rome. NY 

OM: Don Cristi 

POND: Man Raárnan 
14 TANS TAm . 

TAMMY COCHRN Lre 
CMEFSON RrVETaic 
EMERSON ORNE -Farr 

KJUGNrsalia. CA' 
PD/MD: Dave Daniels 

Af.NLeq-O7.6,Y'ar 
TRANS Am -Soo of 
DEAN MILLER -Game 

WACOJWacp. TX 

PDNM:vd Owen 
10 WILLIE NELSON nwa 
ID EMERSON DRIVE Fall 

WM2D: inglon, DC 

OM/PD: Jell Wyatt 

APDMD Jon Anthony 
5 + E - , 

I TAMMYrai,/Cr tiearrg 
rNINI. .._aHMJ -Lne 

WOEZAVausau, WI 

PD: Denny Loral! 

MD: T.K. Michaels 
3 A.;Si.:= :';cc 

WfüwMksiPokn D3.7,,R' 
PO: Mahan 

APDMD:J 
NELSON 

son 
WILLS NELSON Mesa 

rDWm51WESiHNR vase 
RASCAL RAMS 'These 
Slew ADA JAL 

JOENMMDNGCte'a<: 
CHAD BROCK'32-: 
JAMES 070 -s 

WOW/Wheeling. WV 

POMP Jimmy Elliott 
c 

TOWNS-Auk STdER lMae 

Joe" 

TOWN Clanger 

KFDIAVrchda KS 

P0. Bevedee Brannlgan 

APDMD: Pat James 
2 TAMMY COCHRW'Lne 
I MONTGOMERY GENTRY -rove 

IQSNAwchAa. NS' 
Jack Oliver 

MD:Dan Holiday 
5 EMERSC'DRI\i'Fxe- 
1 KENN DEtév -Car.IDc' 

KLUR/Wichila Falls, TX 

POAD: Brent Warner 
cYtt?;:;AnAf5U, 2-d 

WGGY/Wilkes Barre, PA 
Mike Kri le PD' ie m 

MD.J ie Gordon gym 
STEVE AZAR -Joe' 

MULER'Gamé 
'MWSTRIn'Strorg- 

WWOOAWlmington, NC 

PDMD: Ron Gray 
KEITH URBAN Somebody" 

KKDDIYakIma, WA 
MAID: Dewey Boynton 
14KENNDENNEY'Cadeat- 

WGTY/yotk, PA 
OM/PO: John Palle rini 9 

APO MD: Brad Austin 
6 V.firV };:f SIEKER'VAirF 

WmOVAavtamkaaaAOf 
PO: Dave Steele 

M0: Tim Roberts 
2 MA9iIM MCBRIDE Mew' 

CARttJGNN.RfAi thof 
KEITH URBAN Somebody' 

JO Dee MESSRS Dare 
ANTHONY SMITH 'Country 
MARTINABURIDF Where 
NXIVRE'Y-ROSei 
BII(WAE 'Vox- 
SHEDNSV -Mine 
CHRIS CAGLE 'Country' 

- MONTGOMERY GENTRY -roars 
¿ f (SAp51IIO W0laigcO 

TAMMY ESONsHot e' 

URBAN 
N "S Sets 

TRISHA YEARwOW-Pant' 
Pans 

KSONBan Diego, CA g 

OM/PD: Di ice 

Greg Y 

O 
" "s - 

KRTY/San Jose, CA 
PO/MO: Julie Stevens 
APD: Nate Deaton 
a ALAN JACKSON -n 

I ALANJACKSON 
ogress 

KKJG.San Luis Obispo, CA 

PO Donna James 

MD CJ.Greene 

.: 
er 
_ . 

- 
KRAZISanta Barbara. CA 

Po TAO'. R1ck Barker 
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226 Total Reporters =' 

. 

151 Total Monitored 

75 Total Indicator 
69 Current Indicator Playlists 

Reported Frozen Playlist (2): 

WPSK/Blacksburg. VA 

WKDA/Lafayette. IN 

Did Not Report. Playlist Frozen (4): 

KRRV /Alexandria, LA 
KKCB /Duluth, MN 

WIBW/Topeka. KS 

WTCMfTraverse City, MI 
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Adult Contemporary July 19, 2002 R &R 57 

KID KELLY 
kkelly @rad ioandrecords. corn 

Hot AC: It Ain't Your Father's Oldsmobile 
LI Is it today's de facto CHR for adults? 

T he ongoing debate over whether Hot AC is really just CHR for grown -ups rages on. It seems 
that there are three major areas of focus. One, of course, is the music; the second, the stationality; 

and last, but not least, the on -air presentation. 

With today's available research, it 
is fairly easy to play the music that 
adults want to hear. However, defin- 
ing stationality and presentation is not 

as easy. Quite possibly, the trickiest 
part for a Hot AC programmer is de- 

ciding what type of presentation and 

station vibe is right for the audience. 

Should Hot AC look to CHR for 
presentation? For music rotations? 
Should Hot AC have that larger -than- 
life morning show? And, the all -im- 
portant final question: Is today's Hot 
AC really a de facto CHR for adults? 

We asked a few experts to share their 
thoughts. 

Mike Edwards 
PD, WWZZ 

(Z104)/Washington 

We're not doing CHR -type things. 

Our focus is different from a CI 

especially in DC. CHR has silly morning 

shows, lots of contests, hype, jingles, 
etc., and crams as many commercials 
in as it possibly can. 

Most importantly, who we are go- 
ing after is different from who CHR 
is going after. Twelve -to-24 -year-olds, 
who make up the 

core CHR demo, 

are not important 
to us. Women 25- 

34 who are sick of 
the hype and 
childish presenta- 

tions and extreme 
music of CHR. 
are who we are in- 

terested in. 

Yes, we'll share 

music. Mostly the 

Pop /Alternative and Rock crossovers. 
You've seen CHRs play a lot more 
rock music over the past nine months 
because bands like Lifehouse, Creed, 

Nickelback and The Calling have 
crossed into the mainstream. Those 
styles of music, we'll share, and 

there's the similarity between the 
formats. That's about as far as it goes 

for us. 

We feel we've created something 
unique at Z104. Most people don't 
like what radio has done to itself. It's 
all homogenized, cookie -cutter, 
overcommercialized, overhyped sta- 

tions that forgot one simple thing: the 

listener (i.e., the customer). 

As simple as it sounds, it's never 
going to change: Find out what listeners 

want and give it to them. It's beyond 

what song titles they like (as impor- 
'ant as that is); it's taking into consid- 

Mike Edwards 

eration what has driven them away 
from radio and finally acting on it. It's 
taking radio back to the way it's sup- 

posed to be. 

Steve Rivers 
Consultant 

Play hits. I think Hot AC is a mess. 

It's some form of Modem AC or Pop/ 
Alternative on stations that probably 
would be better off playing pop hits, 

as the hits come in all flavors and col- 
ors. 

Chris Patyk 
Asst. PD/MD, KYSR 

(Star 98.7)/Los Angeles 

We are certainly at an apex in terms 

of the Hot AC format. It's either swim 
or sink, and that means getting aggres- 

sive about rotations, playing the right 
new music and 
getting in listeners' 

faces. This must 
be a focused, mar- 

ket- specific at- 
tack. What does 
that dictate for 
your audience? 
There's nothing to 

lose and a lot to 
gain. 

The bloom is 

back on adult -ori- 
ented music. Check out newer 
artists like John Mayer, Zero 7, Jack 

Johnson and Vanessa Carlton or 
the latest from Sheryl Crow, Lenny 
Kravitz, The Goo Goo Dolls, Pearl 

Jam's Eddie Vedder, Chris Isaak or 
Jewel. Who's gonna play 'em? Post 9/ 
I I, the public needs something of 
substance. They need something dif- 
ferent; they need a reality check. It's 
back to the singer and the song. 

Let's face it, the audience is chang- 
ing. The grunge kids from the early 
'905 are adults, and they're scratch- 
ing their heads over System Of A 
Down and Slipknot. They're starting 
to say, "Man, I must be getting old." 
Seize the moment. Don't let the other 
guys take advantage of you. This is 

a watershed year for Pop /Alternative 
radio (let's just call it that - it ain't 
Alternative and it ain'tAC). Let's roll! 

Jon Zenner 
PD, KSRC (Star) & 
KMXV/Kansas City 

I will say that Star has been suc- 

cessful during the other I I months of 
the year because of my CHR back- 
ground. We play CHR recurrents rath- 

Chris Patyk 

er than AC -only records like Jim 
Brickman because those are the songs 

that the older moms are hearing on 

their kids' stations that they grow to 
like. It's very hard to get AC -only 
songs familiar because AC radio ro- 
tates the songs slower and our audi- 
ence isn't getting them from other 
media, like MTV. 

Smokey Rivers 
PD, KYKY & 

KEZK/St. Louis 

Hot AC has always functioned best 

when it was CHR for big people. I'm 
concerned that in some circles it's 
busy being the anti -CHR right now. 

That limits growth potential. 

Steve McKay 
PD, WPTE/Norfolk 

Every market obviously has its own 
nuances, but, in general terms, I be- 

lieve that Hot AC has, in fact, become 

today's de facto CHR. We have seen 

music take on extreme sounds again. I 

see the audience being split between 

rhythmic and rock, and I do not see 

the same audience accepting both. 

This point was 

driven home when 

we began playing 
No Doubt's "Hey 
Baby." The origi- 
nal version with 
the rap at the end 

tested dead last. As 
soon as we played 

the edit without 
the rap, test scores 

went top five. The 
message was clear. 

I acknowledge that broad -based 
CHRs have worked in the past, but 
times have changed. Today, we have 

a niched society, where there is a spe- 

cialist for just about everything we do 

in life. People want instant gratifi- 
cation. They don't have the time or 
patience to sit through a song they 
don't like. 

Our station plays rock hits. Our pre- 

sentation is high- energy, hip and 
fun. Nobody will ever confuse our sta- 

tion with an AOR (no offense intend- 

ed). Our promotions are geared to the 

active lifestyle, and our imaging talks 
to the active young -adult audience. 

Chuck Knight 
PD, WSNY /Columbus, OH 

CHR is and always will be about 

playing all of the hits, not just some 

of them. As much as I love extremely 

Steve McKay 

CAN YOU LOCATE THE EQUESTRIAN? 

A slightly injured Bryan Adams recently made an appearance on WPLI/ 
New Yorles Scott & Todd in the Morning show. Seen here chatting about 
Adams' songs on the soundtrack to the animated movie Spirit: Stallion 
of Cimarron are (l -r) WPLI PD /morning co-host Scott Shannon, Ad- 

ams and WPLI morning co -star Todd Pettengill and news mommy Pat- 

ty Steele. 

focused and targeted radio, Hot 
AC seems too narrow to ever be able 
to surpass mainstream AC or CHR in 
ratings performance. Arbitron's own 
fairly recent top -50 markets analysis 

of 25 -54 adults has mainstream AC 
with an 8.6 AQH share, CHR/Pop at 

a 5.6 (a recent low) and Hot AC at a 

4.5. HotAC is a niche format that will 
share with CHR but, in my crystal 
ball, not surpass it. 

Barry McKay 
PD, KFBZ/Wichita 

Both Hot AC and CHR reflect cur- 
rent pop culture. Whether it's movies 
like Spider -Man or Star Wars or life- 
style topics such 

as Botox parties, 

you'll find both 
being promoted 
or talked about on 

CHR and Hot AC. 
Both are person- 

ality- driven rather 
than liner -card- 
driven, and both 
usually have fun 
promotions and 
contests to stay top -of -mind in the 

marketplace. 

At KFBZ, we are a rock -based Hot 
AC, so when songs like Pink's "Don't 
Let Me Get Me" come along, we'll put 

them in callout after they get signifi- 
cant airplay in the market to see if they 
have potential with our audience. A 
CHR would probably jump right on 

them because of the artists' history 
with the format. 

CHR's younger base demands 
more of a steady diet of new music 
and expects to get it from a CHR, 
while a Hot AC may be a little more 
recurrent- sounding. This is because 

of Hot AC's slightly older demo. 
They generally have less time to 
spend listening to radio because of 
the demands of work and family, so 

it's important for them to have a cer- 
tain comfort level when listening to 
their favorite Hot AC radio station. 
And, generally, a CHR will spin its 
hottest titles more often than a Hot 
AC. 

Mother slight difference might be 

in promotions. A CHR might be a lit- 
tle more extreme compared to a Hot 
AC, again due to the difference in age 

Barry McKay 

of each format's target demo. For in- 
stance, a CHR might do a Fear Fac- 
tor promotion with eating worms and 

bugs, etc., while a Hot AC might opt 
for more mainstream types of promo- 
tions. 

You'll get some strong P2 listening 
with a bright -sounding Hot AC when 

the CHR is either in spots or playing a 

song the listener is tired of or doesn't 
like. We have that here in Wichita, 
where we share most with CHR KKRD. 

The core of a Hot AC is attracted 
to it because the music it plays is 
less edgy than the current music on 

CHR. Plus, there are more recurrents 
in the mix. When a CHR moves off 
a hit, listeners many times still like 
the song and will find it on the Hot 
AC. 

Jeff Andrews 
PD, WVTIUGrand Rapids 

It's all about entertainment: fun 
morning show, bigger -than-life and 

fun -to- listen -to contests and upbeat, 
relatable jocks. 
The makeup of a 

Hot AC depends 
on the market, 
the competitive 
field and, in 
Grand Rapids, 
the goal of the 
cluster. Most for- 
mats, not just CH R, 

need a big morn- 
ing show to pull 
the train. 

Our rotations are slower than a 

CHR's. Adult women like famili- 
arity. Other markets may not have a 

CHR, and the Hot AC doubles as a 

CHR. It boils down to the demo 
you're trying to reach. 

Bill Cahill 
PD, WTVR/Richmond 

& Clear Channel VP /Ops for 
VA Trading Area 

Hot AC is the de facto CHR for 
adults - well, maybe. But there are 

a lot of moms listening to straight - 
ahead CHR stations with their 
daughters right now because the 
music satisfies both. For single 
young adults 25 -34, maybe Hot AC 
is the ticket, but for 35 -54 moms, 
maybe not. 

Jeff Andrews 
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Bonnie Raitt 
Silver Lining 

The new single and title track 
from her critically acclaimed, 

already gold album, 
SILVER LINING. 

Huge First Week 
#1 Most Added!! 

WNND, KVtL, WLTE, WMTK, 

WLTJ, W_TQ, WWLI, WWDE, 

AND MANY MANY MORE! 

See Bonnie together with 
Lyle. Lovett on tour this summer! 

Prodi.ced by Bonnie Ra Et, 

Mitchell from and Tchad Blake 
Management: Ron Stone and Kathy Kane 

for Gold Moentain Entertainn-i,nr 

.um hoilywoodandvine.con! 

:20C2 Cif.Rbl Récord: !nc. 
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i AC Top 30 
LAST 

WEEK ̀

 
WEEK 

July 19, 2002 
ARTIST - 

TOTAL 
PLAYS 

- - 
PLAYS 

GROSS 
IMPRESSIONS 

(00) 

WEEKS ON TOTAL STATIONS 
CHART ADOS 

1 1 CELINE DION A New Day Has Come (Epic) 2536 -65 302730 23 120/0 

2 0 FIVE FOR FIGHTING Superman (It's Not Easy) (Aware /Columbia) 2433 +113 319430 35 118/0 

3 0 JOSH GROBAN To Where You Are (143 /Reprise) 2385 +85 279830 16 114/0 

5 4 ENRIQUE IGLESIAS Hero (Interscope) 2012 -34 257735 39 120/0 

4 5 MARC ANTHONY I Need You (Columbia) 1978 -101 238148 22 113/0 

6 0 JO DEE MESSINA Bring On The Rain (Curb) 1962 +15 197248 23 108/2 

7 0 BRYAN ADAMS Here I Am (A &M /Interscope) 1844 +138 240068 8 107/2 

8 0 DARYL HALL & JOHN OATES Do It For Love (BMG /Heritage) 1746 +56 234899 9 107/1 

10 0 VANESSA CARLTON A Thousand Miles (A &M /Interscope) 1541 +45 212527 12 89/8 

11 0 LONESTAR I'm Already There (BNA) 1496 +18 193461 45 108/0 

12 11 MICHAEL BOLTON Only A Woman Like You (Jive) 1252 -34 140365 20 107/0 

14 0 SHERYL CROW Soak Up The Sun (A &M /Interscope) 1026 +35 137868 10 66/5 

13 13 CAROLYN DAWN JOHNSON So Complicated (Arista) 984 -65 87763 18 94/0 

17 0 CELINE DION I'm Alive (Epic) 958 +156 175942 5 88/11 

15 ® ENYA Wild Child (Reprise) 832 +14 92741 21 91/0 

16 16 JENNIFER LOPEZ Alive (Epic) 790 -24 83171 10 74/0 

20 17 LUTHER VANDROSS I'd Rather (J) 510 -4 125944 17 65/0 

18 18 JAMES TAYLOR On The 4th Of July (Columbia) 510 -104 97341 3 67/5 

22 0 ELTON JOHN Original Sin (Rocket/Universal) 503 +43 101279 7 70/8 

19 20 BONNIE RAITT I Can't Help You Now (Capitol) 488 -70 46195 17 72/0 

23 ® JOHN MAYER No Such Thing (Aware /Columbia) 467 -i-41 64472 8 46/4 

21 22 CALLING Wherever You Will Go (RCA) 463 -13 108436 14 26/2 

26 ® MARC ANTHONY I've Got You (Columbia) 399 +43 90226 4 51/6 

25 TAMARA WALKER Angel Eyes (Curb) 397 +7 34770 6 65/3 

24 25 ENRIQUE IGLESIAS Escape (lnterscope) 381 -21 79392 11 28/1 

27 26 GARTH BROOKS When You Come Back To Me Again (Capitol) 307 -1 27501 8 46/0 

28 27 BARRY MANILOW They Dance! (Concord) 226 -11 18498 7 41/1 

30 28 MICHAEL DAMIAN Shadows In The Night (Modern Voices/WeirBros.) 215 -6 15895 2 38/3 
/Debut a KATHY MATTEA They Are The Roses (Narada) 214 +11 14805 1 41/2 
/Debut ®i BRUCE SPRINGSTEEN The Rising (Columbia) 206 +99 60187 1 24/6 

121 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
7/7 -7/13. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is placed first. 
Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number 
of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 
songs with the greatest week -to -week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour 
Persons used herein with permission from the Arbitron Company (copyright 2002. The Arbitron Company). (C) 2002, R&R, Inc. 

New & Active 
BEN GREEN Two To One (Artemis) 
Total Plays 189. Total Stations: 31, Adds: 5 

PET SHOP BOYS Home And Dry (Sanctuary/SRG) 
Total Plays: 187, Total Stations: 29, Adds: 0 

STEELY Simple Girl (NEE) 
Total Plays:125, Total Stations: 30, Adds: 4 

NORAH JONES Don't Know Why (Blue NoteNirgin) 
Total Plays: 120. Total Stations: 23, Adds: 8 

STEVE HOLY Good Morning Beautiful (Curb) 
Total Plays: 107, Total Stations: 25, Adds: 4 

BONNIE RAITT Silver Lining (Capitol) 
Total Plays: 1, Total Stations: 35, Adds: 35 

Songs ranked by total plays 

59 r 
Most Added® 

www.rradds.com 

ARTIST - " 0 LABELIS) ADDS 

BONNIE RAITT Silver Lining (Capitol) 35 

CELINE DION I'm Alive (Epic) 11 

VANESSA CARLTON A Thousand Miles (A &M /Interscope) 8 

ELTON JOHN Original Sin (Rocket/Universal) 8 

NORAH JONES Don't Know Why (Blue NoteNirgin) 8 

MARC ANTHONY I've Got You (Columbia) 6 

BRUCE SPRINGSTEEN The Rising (Columbia) 6 

JAMES TAYLOR On The 4th Of July (Columbia) 5 

SHERYL CROW Soak Up The Sun (A &M/Interscope) 5 

BEN GREEN Two To One (Artemis) 5 

Most Increased 
Plays 

TOTAL 
PLA' 

ARTIST TITLE LABEL ¡S) INCREASE 

BBMAK Back Here (Hollywood) +196 

'N SYNC This I Promise You (Jive) +187 

CELINE DION I'm Alive (Epic) +156 

BRYAN ADAMS Here I Am (A &M/Interscope) +138 

0 -TOWN All Or Nothing (J) +138 

FIVE FOR FIGHTING Superman... (Aware/Columbia) +113 

BRUCE SPRINGSTEEN The Rising (Columbia) +99 

JOSH GROBAN To Where You Are (143 /Reprise) +85 

R. MARTIN F /C. AGUILERA Nobody Wants... (Columbia) +76 

C. CHURCH W /J. GROBAN The Prayer (Columbia) +70 

Most Played 
Recurrents 

TOTAL 
ARTIST - - -L . ,. PLAYS 

MATCHBOX TWENTY If You're Gone (Lava/Atlantic) 1431 

LEE ANN WOMACK I Hope You Dance (MCA/Universal) 1384 

TRAIN Drops Of Jupiter (Tell Me) (Columbia) 1268 

ENYA Only Time (Reprise) 1242 

DIDO Thankyou (Arista) 1188 

'N SYNC This I Promise You (Jive) 1009 

SAVAGE GARDEN I Knew I Loved You (Columbia) 985 

H. LEWIS & G. PALTROW Cruisin' (Hollywood) 869 

FAITH HILL There You'll Be (Warner Bros.) 850 

LEANN RIMES I Need You (Curb) 847 

FAITH HILL The Way You Love Me (Warner Bros.) 811 

UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic) 791 

0 -TOWN All Or Nothing (J) 718 

CELINE DION That's The Way It Is (Epic) 716 

BBMAK Back Here (Hollywood) 659 

R &R Station Playlists have moved to the weh. 
See all of our monitored reporters at 

www.radioandrecords.com. 
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AC 
July 19, 2002 

BateTheMusic.cam 
BV IIEI!LIBISE'w 

America's Best Testing AC Songs 12+ 
For The Week Ending 7/19/02. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

CELINE DION Iln Alive(Epic) 4,08 4.05 81% 12% 4.12 82 °. /o 12% 

CELINE DION A New Day Has Come (Epic) 4.07 3.98 98% 28% 4.09 99% 27% 

BRYAN ADAMS Here I Am(A &M/Interscope) 4,04 4.05 83% 10% 4.13 86% 8% 

JOSH GROBAN To Where You Are(143 /Reprise) 4.01 3.97 81% 18% 4.10 82% 15% 

HALL & OATES Do It For Love(BMG/Herltage) 4.00 4.07 73% 10% 4.09 76% 8% 

MATCHBOX TWENTY If You're Gone(Lava/Atlantic) 4.00 3.88 96% 42% 4.11 96% 40% 

LONESTAR fm Already There(BNA) 3.96 3.94 96% 36% 4.10 97% 33% 
MARC ANTHONY I Need You(Columbia) 3.92 3.81 94% 26% 3.99 94% 25 % 

FIVE FOR FIGHTING Superman (It's Not Easy)(Aware/Columbia) 3.91 3.84 96% 40% 3.99 95% 38 % 

VANESSA CARLTON AThousand Miles(A &M / Interscope) 3.90 3,84 76% 17% 3.98 74% 15% 

ENRIQUE IGLESIAS Hero (Interscope) 3.90 3.70 98% 43% 4.00 99% 40% 

CALLING Wherever You Will Go(RCA) 3.90 3.85 84% 22% 3.94 84% 20% 

ENRIQUE IGLESIAS Escape (lnterscope) 3.87 3.76 83% 19% 3.93 81% 16% 

MARC ANTHONY I've Got You (Columbia) 3.87 3.81 75% 15% 3.93 77% 13% 

LUTHER VANDROSS I'd Rather(J) 3.86 3.81 72% 12% 3.97 740/0 9% 

SHERYL CROW Soak Up The Sun (A &M /Interscope) 3.78 3.76 85% 21% 3.88 82% 20% 

GARTH BROOKS When You Come Back To Me Again(Capitol) 3.78 3.74 59% 12% 3.86 60% 10% 

BARRY MANILOW They Dance! (Concord) 3.74 3.63 63% 11% 3.81 66% 10% 

JOHN MAYER No Such Thing(A ware/Columbia) 3.73 3.70 54% 11% 3.74 52% 9% 

JO DEE MESSINA Bring On The Rain(Curb) 3.72 3.68 86 % 27% 3.83 86% 26% 

ALL -4 -ONE Beautiful As U(AMC) 3.71 3.78 70% 17% 3.82 73% 15% 

TRAIN Drops Of Jupiter (Tell Me)(Columbia) 3.71 3.57 95% 46% 3.79 93% 43% 

ELTON JOHN Original Sin(Rocket/Universal) 3.71 3.80 65% 12 °/D 3.76 64% 10% 

JAMES TAYLOR On The 4th Of July(Columbia) 3.65 44% 7% 3.66 44% 6% 

MICHAEL BOLTON Only A Woman LikeYou(Jive) 3.62 3.63 85% 27% 3.76 86% 25% 

MICHELLE BRANCH All You Wanted (Maverick'WB) 3.59 3.71 66 % 18% 3.60 62% 16% 

CAROLYN DAWN JOHNSON Complicated(Arista) 3.58 3.58 69% 22% 3.66 70% 20% 

BONNIE RAITT I Can't Help You Now(Capitol) 3.42 3.50 67% 18 % 3.46 68% 18% 

JENNIFER LOPEZ Alive(Epic) 3.35 3.32 73% 22 °/D 3.41 74% 20% 

ENYA Wild Child(Reprise) 3.33 3.37 91% 42% 3.34 93% 43% 

Total sample size is 255 respondents. Total average lavorabiMy estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 
song. Sample composition is based on persons 1250. TO = Target Demo (Females 25 -54). Persons are screened via the Internet. Once passed, they can take the 

music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions 
of participants on the Internet only RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem Isavadabla for!ocal radio stations by calling 
818/377 -5300. RateTheMusic.com data is provided by Mediabase Research. A division of Premiere Radio Networks. 

Indicator 

Most Added. 
NORAH JONES Don't Know Why (Blue Note Virgin) 

SHERYL CROW Soak Up The Sun 

(A &M. Interscope) 

BEN GREEN Two To One (Artemis) 

MICHAEL DAMIAN Shadows In The Night 

(Modern Voices/VVeirBros.) 

BRYAN ADAMS Here I Am (A &M /Interscope) 

DARYL HALL & JOHN OATES Do It For Love 

(BMG /Heritage) 

JO DEE MESSINA W/TIM MCGRAW 

Bring On The Rain (Curb) 

VANESSA CARLTON 

AThousand Miles (A &M /Interscope) 

CELINE DION I'm Alive (Epic) 

ELTON JOHN Original Sin (Rocket/Universal) 

MARC ANTHONY I've Got You (Columbia) 

MICHELLE BRANCH All You Wanted (Maverick/WB) 

BERTIE HIGGINS Just Another Day (Independent) 

STEVE HOLY Good Morning Beautiful (Curb) 

BRUCE SPRINGSTEEN The Rising (Columbia) 

BONNIE RAITT Silver Lining (Capitol) 
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Jeanne Ashley 
MO/Middays 

KSRC/Kansas City's (Star 102) 

r.' 

We just bumped Vanessa Carlton's "A 
Thousand Miles" up to power. What's spe- 
cial about this song is that we were the first 
mainstream AC in the country to play it. We 
rarely go on records early, especially from 
new artists, but it sounded so good on Mix 
93.3 [CHR/Pop sister KMXV /Kansas City] 
that I told our PD, Jon Zellner, "Why let a 

song like this collect dust on my desk? 
We need to be playing it now." We've 
added "Soak Up the Sun" from Sheryl 
Crow. Pretty much a no- brainer for us, it's 

a fun summer tune from an artist who does really well here 
on Star 102. James Taylor's "On the 4th of July" is another 
add. It's classic- sounding J.T., a great "sit in the hammock" 
tune for summer. Josh Groban's'To Where You Are" contin- 
ues to be our most asked -about song. Every time it plays, 
we get e-mail and calls wondering who he is. I will admit that, 
in the beginning, I wasn't sure about how it would be re- 
ceived. But it has taken on a life of its own, and Josh's CD 
is selling like crazy here in Kansas City. Carolyn Dawn 

Johnson's "So Complicated" is also getting a great reaction. She has such a 
fresh, clean sound, and we're getting about the same amount of requests for 
her as we are for Josh Groban. Finally, Jo Dee Messina's "Bring on the Rain" 
has turned out to be a really strong song for us. This one will be around a while. 
AC tends to have periodic dry spells when it comes to new music and new 
artists, but this spring and early summer have been great for our format. There's 
been a lot of wonderful product for us. 

Drops to Etoile Zisselman and Steve Bartels, 

who power Avril Lavigne's "Complicated" 
(Arista) up to No. 3 during a tight chart week and 
nab 263 additional plays! ... Pete Cosenza, 
Elaine Locatelli and the Columbia crew have to 

be crowing over "B- r- u- u- u -c -e." After just three 
weeks. Bruce Springsteen & The E Street 
Band rise to No. 22 at Hot AC with `The Ris- 

ing" and debut at No. 30 at AC ... Dave 
Matthews Band go top 10 with "Where Are You 

Going" ... And kudos to Debbie Cerchione and the Warner Bros. crew, who nab 

Most Added honors with Goo Goo Dolls' "Big Machine" ... Debuting: Elvis Vs. 

JXL's "A Little Less Conversation" (RCA) and Splender's "Save It for Later" (J) ... 

At AC, it's a supertight chart this week. Celine Dion's "I'm Alive" (Epic) adds an 

additional 156 plays and jumps 17 -14* after only four weeks ... Hall & Oates' "Do 

It for Love" (BMG/Heritage) remains very solid, perched at No. 8 and ranking No. 1 

with person 25 -34 on the RateTheMusic survey ... Speaking of RTM, Bryan 
Adams' "Here 1 Am" (A &M /Interscope) tests No. 1 among women ... Debuting only 

five weeks after her stellar performance at this year's R &R Convention is Kathy 
Mattea with 'They Are the Roses" (Narada). -Kid Kelly, AC/Hot AC Editor 

artist 
ARTIST: Doves 

LABEL: Capitol 

By KID KELLY /AC -HOT AC EDITOR 

am obsessed with Doves. I listen to them 

all the time, like there is no other album 

like this on the planet. What's wrong with 

me ?" That post from the message board on 

Doves' official website (www.doves.net) is 

a pretty good illustration of the kind of 
compulsive following this band has accu- 

mulated. 

So who are these guys? Doves are Jimi 

Goodwin on lead vocals and guitar, Jez 

Williams on guitar and background vocals 

and Andy Williams on drums, background 

vocals and harmonica. They hail from 
Manchester, England and formed unoffi- 

cially about 10 years ago, when Jimi met 

twin brothers Jez and Andy. They were all 

just 15, but they realized that making mu- 

sic together was their destiny. 

Back in 1998 Doves released their debut ef- 

fort, an EP called The Cedar Room. and they 

followed that the next year with the EPs Sea 

and Here It Comes. All their music has been 

critically acclaimed, and their latest work, the 

full- length The Last Broadcast, will also give 

TELL US WHAT 
YOU THINK! 

Share your opinion 
about this column - go to 

www.radioandrecords.com and 
click the Message Boards button. 

: t1Vlt 

Doves 

critics a reason to celebrate. 

From the introspective and delicate "M62 

Song" to the cheerful "Pounding," Doves 

prove they are not afraid to evoke a broad 

range of emotions. (They're so open and 

honest, they probably frighten all those pre- 

fab artists.) They have a style all their own, 

and on The Last Broadcast - with the as- 

sistance of producers Steve Osborne (Happy 

Mondays) and Max Heyes (Primal Scream, 

Paul Weller) - they work hard to maintain 

that uniqueness. 

If you had to find a comparison, there 

may be some echoes of an earlier Jimi in the 

sounds of Jimi Goodwin and company, but 

Doves thrive by setting their own styles. 

Says Jez Williams, "The harder we work, 

the better the ideas that come to us. We're 

quite happy to write five songs and throw 

four away; that's how hard we can be on 

ourselves." Andy Williams adds, "After all 

this time working together, I think we've 

finally started to unlearn and get to the core 

of things - to make them as simple as pos- 

sible." 

"What's wrong with me ?" Absolutely 
nothing. It's just a Doves thing. 

Dowerlìne 
Adult contemporary music blended with 
brief commentaries about life by host 
Brother Jon Rivers. 
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Country Crossroads 
Country Hits and Interviews 

MasterControl 
Magazine Style Format 

On Track 
Contemporary Christian Music 

The Baptist Hour 
Contemporary Christian Music 

:60 Features 
Family, Health & Fitness 
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800 -266 -1837 
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LAST 
WEEK V K .E ARTIST TITLE LABEL(S) 

1 o 
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4 

3 1 

5 0 
6 0 
7 © 
8 8 
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¡Debut> ED 

39 39 

36 40 

TOTAL I- GROSS 
FLAYS PLAYS IMPRESSIONS CHART ADDS 

WEEKS ON TOTAL STATIONS/ 

(00) 

SHERYL CROW Soak Up The Sun (A &M /Interscope) 3608 +19 363208 21 87/0 

JIMMY EAT WORLD The Middle (DreamWorks) 3502 +77 373178 18 85/1 

AVRIL LAVIGNE Complicated (Arista) 3428 +263 348867 14 89/5 

VANESSA CARLTON A Thousand Miles (A &M /Interscope) 3343 -15 323897 20 85/0 

C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 2951 +157 273886 10 81/1 

JOHN MAYER No Such Thing (Aware/Columbia) 2809 +100 314946 22 85/0 

CALLING Wherever You Will Go (RCA) 2741 +38 285880 43 85/0 

NICKELBACK How You Remind Me (Roadrunner /IDJMG) 2302 -42 241195 37 81/0 

DAVE MATTHEWS BAND Where Are You Going (RCA) 2155 +49 238449 9 82/0 

PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 2049 -117 202973 25 64/0 

GOO G00 DOLLS Here Is Gone (Warner Bros.) 2012 -98 205276 19 75/0 

NO DOUBT Hella Good (Interscope) 1979 +93 178502 12 60/1 

MICHELLE BRANCH All You Wanted (Maverick/WB) 1915 -193 198096 27 68/0 

CREED One Last Breath (Wind -up) 1710 +103 137614 8 73/2 

TRAIN Drops Of Jupiter (Tell Me) (Columbia) 1588 -53 151404 71 83/0 

JACK JOHNSON Flake (Enjoy /Universal) 1420 +162 166036 10 65/3 

PINK Don't Let Me Get Me (Arista) 14.13 +3 127322 13 38/1 

THE CORRS When The Stars Go Blue (143 /Lava/Atlantic) 1152 -11 124152 11 60/0 

ALANIS MORISSETTE Precious Illusions (Maverick/Reprise) 1058 +45 98303 6 61/0 

DROPLINE Fly Away From Here (...Day) (143 /Reprise) 1007 +2 86862 9 62/0 

RUBYHORSE Sparkle (Island/IDJMG) 990 -18 98446 11 55/0 

BRUCE SPRINGSTEEN The Rising (Columbia) 932 +282 118053 3 57/10 

DIRTY VEGAS Days Go By (Capitol) 914 +75 81610 6 42/4 

COUNTING CROWS American Girls (GeffeNlnterscope) 887 +24 105662 8 54/3 

DISHWALLA Somewhere In The Middle (Immergent) 878 -28 56034 10 47/1 

NORAH JONES Don't Know Why (Blue NoteNirgin) 783 +135 90040 4 49/7 

CALLING Adrienne (RCA) 770 -162 72592 12 52/0 

NICKELBACK Too Bad (Roadrunner / IDJMG) 732 -21 37994 10 23/0 

OUR LADY PEACE Somewhere Out There (Columbia) 714 +109 75316 5 45/5 

SHAKIRA Underneath Your Clothes (Epic) 613 -103 55032 11 29/0 

SEVEN AND THE SUN Walk With Me (Atlantic) 595 -1 56191 5 37/0 

311 Amber (Volcano) 513 +86 38361 3 28/2 

ENRIQUE IGLESIAS Escape (Interscope) 422 -4 67226 10 9/0 

BBMAK Out Of My Heart (Into Your...) (Hollywood) 377 +78 40365 2 28/1 

COURSE OF NATURE Caught In The Sun (Lava/Atlantic) 362 -18 23569 9 18/0 

CAROLYN DAWN JOHNSON So Complicated (Arista) 555 +36 24628 3 29/1 

SPLENDER Save It For Later (J) 334 +102 27722 1 33/4 

ELVIS VS. JXL A Little Less Conversation (RCA) 333 +196 36728 1 26/13 

SHEILA NICHOLLS Faith (EssexgirMollywood) 303 -12 30053 3 28/1 

MOBY We Are All Made Of Stars (V2) 279 -101 18854 7 28/0 

90 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
7/7 -7/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Ccmpany (copyright 2002, The Arbitron Company). (C) 2002, R &R, Inc. 

Most Added® 
www.rradds.com 

ARTIST ADDS 

G00 G00 DOLLS Big Machine (Warner Bros.) 35 

DUNCAN SHEIK On A High (Atlantic) 21 

ELVIS VS. JXL A Little Less Conversation (RCA) 13 

BRUCE SPRINGSTEEN The Rising (Columbia) 10 

JENNIFER LOVE HEWITT BareNaked (Jive) 10 

MICHELLE BRANCH Goodbye To You (Maverick/WB) 9 

ROSEY Afterlife (Island/IDJMG) 8 

NORAH JONES Don't Know Why (Blue NoteNirgin) 7 

AVRIL LAVIGNE Complicated (Arista) 5 

OUR LADY PEACE Somewhere Out There (Columbia) 5 

COLGPLAY In My Place (Capitol) 5 

Most Increased 
Plays 

ARTIST -_L LABEL(S) 

TOTAL 

PLAY 

INCREASE 

BRUCE SPRINGSTEEN The Rising (Columbia) +282 

AVRIL LAVIGNE Complicated (Arista) +263 

ELVIS VS. JXL A Little Less Conversation (RCA) +196 

JACK JOHNSON Flake (Enjoy/Universal) +162 

C. KROEGER F /J. SCOTT Hero (RcedmmnenColumbWIDJMG) +157 

JEWEL This Way (Atlantic) +142 

NORAH JONES Don't Know Why (Blue NoteNirgin) +135 

MICHELLE BRANCH Goodbye To You (Maverick7WB) +124 

OUR LADY PEACE Somewhere Out There (Columbia) +109 

CREED One Last Breath (Wind -up) +103 

Most Played 
Recurrents 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

LIFEHOUSE Hanging By A Moment (DreamWorks) 1400 

FIVE FOR FIGHTING Superman... (Aware/Columbia) 1330 

JEWEL Standing Still (Atlantic) 1289 

CREED My Sacrifice (Wind -up) 1196 

DEFAULT Wasting My Time (WI) 1151 

ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 1093 

DIDO Thankyou (Arista) 

STAIND It's Been Awhile (Flip/Elektra/EEG) 

3 DOORS DOWN Be Like That (Republic/Universal) 

UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic) 

SUGAR RAY When It's Over (Lava/Atlantic) 

LINKIN PARK In The End (Warner Bros.) 

DAVE MATTHEWS BAND The Space Between (RCA) 

INCUBUS Drive (Immortal/Epic) 

923 

852 

832 

813 

803 

782 

779 

752 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

o 
R&R Packages The Reach & Frequency You Need! 

R&R Today: the leading management daily fax 

radioandrecords.com: Radio's Premiere Web Site 

R&R: The Industry's Newspaper with the largest help wanted section 

Contact Karen Mumaw at kmumaw @ )radioandrecords.com or (310)788 -1621 for information. 

www.americanradiohistory.com

www.americanradiohistory.com


rFt_Z- Hot AC 
July 19, 2002 

BaCelbeMusic.com 

Nl' 11H11111111, ' 
America's Best Testing Hot AC Songs 12+ 

For The Week Ending 7/19/02. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

AVRIL LAVIGNE Complicated(Arista) 4.17 4.12 900/0 17% 4.15 91°/0 20% 

JIMMY EAT WORLD The Middle(Dream Works) 4.13 4.12 96% 33% 4.10 95° /e 38% 

GOO GOO DOLLS Here Is Gone(Warner Bros.) 4.10 4.09 92% 22% 4.04 92% 27% 

JOHN MAYER No Such Thing(A ware/Columbia) 4.08 4.11 81% 19% 4.07 85% 22% 

LIFEHOUSE Hanging By A Moment(Dream Works) 4.07 3.97 98% 50% 4.06 98% 54% 

CHAD KROEGER F /JOSEY SCOTT Hero (Roadrunner /Columbia /IDJMG) 4.03 4.09 92% 28 % 4.00 93% 31% 

DEFAULT Wasting My Time(TVT) 4.03 4.00 92% 34% 4.04 92% 35% 

CALLING Wherever You Will Go(RCA) 4.01 4.00 96% 45% 3.96 97 % 49% 

NICKELBACK Too Bad (Roadrunner /IDJMG) 3.99 3.99 88% 26 % 3.98 87% 27% 

CALLING Adrienne(RCA) 3.95 3.98 76% 13% 3.91 76% 16% 
DISHWALLA Somewhere In The Middle(Immergent) 3.91 3.86 54% 7% 3.88 57/ 
PUDDLE OF MUDD Blurry (Flawless /Geffen /Interscope) 3.90 3.97 94% 41 °/ 3.91 94% 42% 

VANESSA CARLTON A Thousand Miles (A &M /Interscope) 3.89 3.84 92% 36 % 3.88 94% 36% 
MICHELLE BRANCH All You Wanted(Maverick /WB) 3.89 3.91 93°7a 34% 3.81 95% 37% 

CREED One Last Breath(Wind -up) 3.88 3.81 84% 19% 3.81 84% 22% 

JACK JOHNSON Flake(Enjoy /Universal) 3.86 3.95 48% 10% 3.93 52% 10% 

NICKELBACK How You Remind Me(Roadrunner /IDJMG) 3.86 3.76 98% 560/0 3.91 99% 58% 

DAVE MATTHEWS BAND Where Are You Going(RCA) 3.86 3.83 82% 17% 3.88 84% 20% 

TRAIN Drops Of Jupiter (Tell Me)(Columbia) 3.82 3.84 97% 55% 3.85 98% 58% 

COUNTING CROWS American Girls(Geffen /Interscope) 3.75 3.81 64% 1B% 3.73 66% 11% 

RUBYHORSE Sparkle(Island /IDJMG) 3.69 3.78 50% 9% 3.69 56% 10% 

PINK Don't Let Me Get Me(Arista) 3.59 3.65 93% 41% 3.66 94 % 41% 

ALANIS MORISSETTE Precious Illusions (Maverick/Reprise) 3.58 3.46 63% 12% 3.74 64% 11% 

SHERYL CROW Soak Up The Sun(A &M /Interscope) 3.58 3.60 97% 41% 3.47 97% 48% 

DIRTY VEGAS Days Go By(Capitol) 3.56 3.50 79% 26 % 3.66 80% 26% 

CORRS F /BOND When The Stars Go Blue(143 /Lava/Atlantic) 3.52 3.43 61% 14% 3.49 63% 17% 

NO DOUBT Hella Good (Interscope) 3.49 3.42 93% 40 % 3.58 94% 41% 
JEWEL Standing Still (Atlantic) 3.45 3.47 92% 49 % 3.47 96% 53% 

DROPLINE Fly Away From Here (Graduation Day)(143 /Reprise) 3.42 3.53 48% 13% 3.38 51% 14% 

SHAKIRA Underneath Your Clothes(Epic) 3.16 3.19 92% 49% 3.18 94% 50% 

Total sample size is 475 respondents. Total average favorability estimates are based on a scale or 1 -5. (1= dislike very much, 5 =like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 
song. Sample composition is based on persons 12+. ro = Target Demo (Females I8 -34). Persons are screened via the Internet. Once passed, they can take the 
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions 
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 
4818/377 -5300. RaterheMusic. corn data is provided by Mediabase Research, A division of Premiere Radio Networks. 
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Indicator 
Most Added® 

ELVIS VS. JXL A Little Less Conversation (RCA) 

ROSEY Afterlife (Island /IDJMG) 

THE CORRS When The Stars Go Blue (143 /Lava/Atlantic) 

CELINE DION I'm Alive (Epic) 

BRUCE SPRINGSTEEN The Rising (Columbia) 

JACK JOHNSON Flake (Enjoy /Universal) 

BBMAK Out Of My Heart (Into Your...) (Hollywood) 

JEWEL This Way (Atlantic) 

New & Active 
CELINE DION I'm Alive (Epic) 
Total Plays: 270, Total Stations: 15, Adds: 0 

COLDPLAY In My Place (Capitol) 
Total Plays: 268. Total Stations: 22, Adds: 5 

STRETCH PRINCESS Freakshow (Wind -up) 
Total Plays: 262, Total Stations: 21, Adds: 1 

JEWEL This Way (Atlantic) 
Total Plays: 258, Total Stations: 23, Adds: 3 

REMY ZERO Perfect Memory (I'll...) (Elektra/EEG) 
Total Plays: 219. Total Stations: 23, Adds: 1 

HOOBASTANK Running Away (Island /IDJMG) 
Total Plays: 203. Total Stations: 9, Adds: 2 

MICHELLE BRANCH Goodbye To You (Maverick/WB) 
Total Plays: 182. Total Stations: 27, Adds: 9 

DASHBOARD CONFESSIONAL Screaming... (Vagrant) 
Total Plays: 180, Total Stations: 19, Adds: 2 

JENNIFER LOVE HEWITT BareNaked (Jive) 
Total Plays: 98, Total Stations: 23, Adds: 10 

GOO GOO DOLLS Big Machine (Warner Bros.) 
Total Plays: 85. Total Stations: 39. Adds: 35 

Songs ranked by total plays 
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64 R&R JuLy ta. 2002 Smooth Jazz 
CAROL ARCHER 
carcher@radioandrecords. com 

PART TWO OF A TWO-PART SERIES 

Much Ado Abdul Music ... 
And An Aging Demo 

Expert programmers share insights 

There was a time when PDs could win if they grasped programming basics, had good jocks 
and maintained a fierce competitive sense. Today's PD must be a sophisticated professional _ with a keen understanding of all the aspects that contribute to top ratings and revenue suc- 

cess. The PD must also possess the means to implement those aspects. 

In the second part of our review of 
the R &R Convention 2002 session 
"Ratings: The Golden Egg," the pan- 
el of Smooth Jazz's most accom- 
plished programmers share the 
wealth. Serving as panelists were 
KYOT /Phoenix's Shaun Holly, 
KIFM/San Diego's Mike Vasquez, 
KTWV/Los Angeles' Chris Brodie, 
WNUA & WLIT /Chicago's Bob 
Kaake, KKSF /San Francisco's Paul 
Goldstein and KJCD/Denver's Steve 
Williams. Broadcast Architecture 
Exec. VP /GM Allen Kepler served 
as moderator. 

AK: How do you view the state of 
the music submitted for Smooth Jazz 

airplay today compared to the music 
of a few years ago? 

BK: I think it's incredible - 
never stronger. That makes our de- 
cisions more difficult, but every 
format should have such problems. 
And I love when 
nuggets like Boz 
Scaggs or Hil St. 

Soul filter through 

and everyone 
says, "1 love that 
song!" 

SW: To the av- 
erage listener, 
new music is 
70% of what we 
play. But, for the 
most part, Smooth Jazz is sadly lack- 
ing in exploration of the music we 
play. It's not just about the Boney 
Jameses or Chris Bottis of the world, 
but also about India.Arie, Jill Scott, 
Remy Shand and Sarah McLachlan, 
whom we don't hear on Smooth Jazz 
when we should. 

There are so many new, develop- 
ing artists who aren't getting expo- 
sure, and we're missing the boat. You 
have to listen to everything to have 
an educated opinion about music, es- 
pecially new music, and that requires 
both an appetite for and a commit- 
ment to new music. 

AK: There 's so much music -mu- 
sic worked to our format and music 
that doesn't even come across our 

Bob Kaake 

desks. Isn't it key 

to lead the audi- 
ence, but not so 

far that they can? 
catch up with you? 
It seems there's so 

much music that 
our consumers 
could never con- 
sume it fast enough, 

which creates dis- 
appointment on 
the record side. 

CB: The flow of music is extreme- 
ly cyclical, like during the first quar- 
ter, when there are often few releases. 
But there are many more times when 
[KTW V Asst. PD/MD] Ralph [Stew- 
art] and I listen and then ask our- 
selves how can we actually do 
service to this product so that it gets 
enough exposure to create measur- 
able success for both our audience's 
appreciation of it and significant sell - 
through, because radio needs a 
healthy recording industry. 

But that's what our job is: to look 
at each song each quarter -hour of ev- 
ery day. 1 don't feel that there is a lot 

of great music that falls by the way- 
side. We all program for our individ- 
ual markets. A song that works for 
one may not work in another. 

MV: We're in a Catch -22, trying 
to develop hits and establish artists' 
identities, which means playing their 
songs for a long time. KIFM has 
songs in power that are long gone at 
other stations because we use callout 
research, and mean scores tell me a 
lot. A perfect example is The Rip - 
pingtons' "Caribbean Breeze," 
which, for everyone else, is an old 
song, but we just recently moved it 
to recurrent Research told us that, for 
our Pls, there was no bum on the 
song whatsoever, and the mean 
scores were at the top, which kept it 
alive. 

Then we got the new Joe Sample, 
which we went gaga over but took a 
while to add because of space limi- 
tations. There's a fine line to walk 
when you want to accomplish both 
goals: break as many new artists as 

Chris Brodle 

possible and develop hits - which 
are validated in semi -annual AMT 
scores - by hanging on to some 
songs longer than we did in the past. 

We also take great pride in produc- 
ing new -music promos, which we 
play hourly. They showcase two 
songs at a titre, and we've noticed 
significant increases in mean scores 
as a result over the last year, because 
we're building familiarity. 

The once -an-hour sweeper, within 
a music sweep, says, "New music 
from Smooth Jazz 98.1," and then we 
play the hooks, two at most. It flows 
with the music. I highly encourage 
those who are not doing new -music 
promos to look into it. When the lis- 
tener finally hears the whole song, it's 
already familiar - although they 
don't know why. 

AK: It certainly says something 
about the quality of the music we play 
that it doesn't really ever die - es- 

pecially the instrumental music, since 
we're the only ones playing it. What 

else are you doing regarding new 
music? Would you consider dedicat- 
ing, or do you already dedicate, a 

two-hour show to 

new music -like 
AC andCHRhave 
done for years - 
to reinforce the 
idea that we play 
new music? 

PG: Every Fri- 

day at 5pm KKSF 
premieres a new 
record, and we 
get the artist to 

cut promos for it. This creates a mini - 

event on the station that we can talk 
about, promote and even get some 
press on. We run a piece about it with 
a great color photo in our e- newslet- 
ter too. 

SH: At KYOT we present a new- 
music night. In my effort to be more 
flexible as a PD with the sales depart- 
ment, we sell it to a resort and then 
promote it for two weeks and invite 
the public to come and rate new mu- 
sic for two hours, with our morning 
guy as host. From time to time we've 

Paul Goldstein 

"I highly encourage those who are not doing new - 

music promos to look into it. When the listener 

finally hears the whole song, it's already familiar, 

although they don't know why." 

also done a CD feature or two on a 

weekend. 
MV: We're toying with the idea of 

dedicating KIFM's 9am Sunday 
hour, between Ramsey Lewis' Leg- 

ends ofJazz and the time the Sunday 
brunch show really kicks in at 10am, 

to new music. 
AK: We're all getting a little old- 

er, and so are our listeners - all 
those cool, hip people who discov- 
ered Smooth Jazz 15 years ago, along 
with those who are still discovering 
it. I'm not talking about bringing in 
20-year-olds, but is anyone working 

on a strategy to 
keep our format 
young and vibrant 
and appealing to 

the sales commu- 

nity? 
SW: We're ad- 

justing our re- 
search gradually 
to include young- 
er people - by 
younger, I mean a 
year or two out- 

side the demo - so we can get a read 
in advance on what their tastes are. 
You really don't want to react to what 
they're are saying in general, but it's 
important to begin to include those 
slightly younger than our target demo 
in our research. 

CB: People, like those 25 -34, can't 
be lumped together. You can make 
certain hypotheses about boomers or 

assumptions about Gen -Xers, but 
what we're seeing - and the best 
way to approach it - is that there are 
25 -34s who don't necessarily fit the 
mold of what the universe thinks they 

look like but who 
still have a level 
of maturity or a 

lifestyle that is at- 
tracted to Smooth 
Jazz. It's critical 
for The Wave, 
because Los An- 
geles is a market 
that goes against 
the grain, in that 
25 -34 is the larg- 

est age cell, according to the 2000 
census, which is not the case in most 
markets across the country. 

It's a top-of-mind consideration for 
us, but we have to look at it from a 

Mike Vasquez 

Shaun Holly 

marketing perspective much more 
than a programming perspective. 
We're not going to gain a massive 
bulk of 25 -34 listeners, and it is not 
going to serve us well if we do any- 
thing to attract those people that will 
make our P 1 s have a problem with 
our station. 

MV: People grow into Smooth 
Jazz. My younger sister, who's al- 
ways been a rock chick, used to lis- 
ten to me when 1 was on the air in 
Smooth Jazz because it was me. But 
now she's listening to Smooth Jazz 
because she enjoys the music. 

BK: We learned at Viacom in the 
early '90s, when we were curious 
to know whether we could make 
our Soft AC stations younger, as far 
as usage was concerned - and 
we're all usage -targeted radio sta- 
tions - that the need to have the 
radio on and its use as a way to re- 
lax starts around 35 or so. You may 
want to go younger, but the core 
that delivers TSL and passion kicks 
in at about age 35. 

1 encourage everyone to keep think- 
ing about concerts and events, btrai ice 

live smooth jazz shows so persuasive- 
ly plant a seed in 

younger adults, 
who think, "Wow, 
that's so cool!" 
Weeknight after - 
work gatherings, 
like Wednesday 
Hump Night, tend 
to attract a slight- 
ly younger crowd. 
They go for the 
ambiance and be- 

cause it's cool to have some wine and 
hear some jazz. They begin to like one 
artist, then another, and once they 
meet an artist, we start reeling them in. 

SW: Many Smooth Jazz promo- 
tions are anemic, but if they're not, 
they are incredibly powerful and ef- 
fective. You should do 100 events a 
year, because that's the level of ex- 
posure you need to cut through in a 
very crowded marketplace. 

BK: And don't forget that looks 
count. I must credit Paul Goldstein 
for always making KKSF look so at- 
tractive and appealing - on its e- 
newsletter, website and everything - that anyone would say, "Yeah, 
that's me!" 

Steve Williams 
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 July 19, 2002 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

+/- 
PLAYS 

GROSS 
IMPRESSIONS 

1001 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

2 1 BONEY JAMES RPM (Warner Bros.) 882 -20 126474 15 39/0 

1 2 CRAIG CHAQUICO Luminosa (Higher Octave) 855 -51 116306 14 39/0 

3 3 PETER WHITE Bueno Funk (Columbia) 742 -54 97535 18 38/0 

4 0 JOE SAMPLE X Marks The Spot (PRA/GRPNMG) 686 +40 97221 10 42/0 

5 0 JOYCE COOLING Daddy -0 (GRPNMG) 665 +20 81041 16 38/0 

6 0 DOWN TO THE BONE Electra Glide (GRPNMG) 618 +18 91660 12 38/1 

7 0 NORAH JONES Don't Know Why (Blue NoteNirgin) 587 +13 75245 13 40/0 

14 0 SPECIAL EFX Cruise Control (Shanachie) 530 +71 86044 8 38/0 

8 9 JEFF GOLUB Cut The Cake (GRPNMG) 521 -32 58200 22 31/0 

9 ® KIM WATERS In The House (Shanachie) 515 +26 93734 11 37/1 

10 11 BRAXTON BROTHERS Whenever I See You (Peak) 480 -4 77233 15 37/0 

13 12 LARRY CARLTON Morning Magic (Warner Bros.) 470 -3 78165 8 39/1 

16 0 BRIAN CULBERTSON Without Your Love (Warner Bros.) 466 +32 60353 10 37/0 

12 14 ALFONZO BLACKWELL Funky Shuffle (Shanachie) 424 -52 53551 29 26/0 

15 15 STEVE COLE So Into You (Atlantic) 422 -13 71540 18 32/0 

17 0 NORMAN BROWN Just Chillin' (Warner Bros.) 417 +14 60380 5 41/4 

20 GERALD ALBRIGHT Ain't No Stoppin' (GRPNMG) 376 +11 58992 6 36/3 

19 18 BOZ SCAGGS Miss Riddle (Virgin) 365 -11 35215 20 24/0 

22 0 EUGE GROOVE Slam Dunk (Warner Bros.) 343 +57 53111 4 33/2 

21 LUTHER VANDROSS I'd Rather (J) 301 +6 39317 7 20/0 

23 ® JOE MCBRIDE Woke Up This Morning (Heads Up) 293 +19 36213 6 26/0 

27 ® SADE Somebody Already Broke My... (Epic) 269 +30 30324 5 19/2 

26 ® JONATHAN BUTLER Wake Up (Warner Bros.) 265 +18 29149 4 28/4 

25 ® CHUCK LOEB Sarao (Shanachie) 265 +12 35111 4 29/4 

29 ® FOURPLAY Rollin' (Bluebird /RCA Victor) 213 +22 25927 2 26/6 

28 Q GREG ADAMS Roadhouse (Ripa) 203 +11 29997 3 23/6 

24 27 RICHARD ELLIOT Shotgun (GRPNMG) 176 -82 21941 19 14/0 

30 28 3RD FORCE I Believe In You (Higher Octave) 168 -5 10307 2 19/1 

¡Debut> ® WILL DOWNING I Can't Help It (GRPNMG) 142 +1 3734 1 9/0 
¡Debut> m JULIA FORDHAM FANDIA.ARIE Concrete Love (Vanguard) 137 +12 7357 1 12/3 

42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 7/7 -7/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are 

tied in total plays. the song with the most stations is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds 
officially reported to RSA by each reporting station. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Gross Impressions equals Average 
Quarter Hour Persons times number of plays (times 100). Average Ouarter Hour Persons used herein with permission from the Arbitron Company (copyright 2002, The Arbitron 
Company). (C) 2002. RBR, Inc. 

JEFF KASHIWA 3 -Day Weekend (Native Language) 
Total Plays: 115. Total Stations: 16. Adds: 2 

BOYZ II MEN The Color Of Love (Arista) 
Total Plays: 109. Total Stations: 7. Adds: 1 

DAVID BENOIT Then The Morning Comes (GRPNMG) 
Total Plays: 101. Total Stations: 16. Adds: 7 

REMY SHAND Take A Message (Motown) 
Total Plays: 91. Total Stations: 9. Adds: 1 

JIM WILSON F/E. HARP River (Hillsboro) 
Total Plays: 86, Total Stations: 8, Adds: 0 

New & Active 
MARC ANTOINE Cruisin' (GRPNMG) 
Total Plays: 80. Total Stations: 10. Adds: 1 

PAUL HARDCASTLE Desire (Trippin "n Rhythm) 
Total Plays: 75, Total Stations: 8, Adds: 0 

STEVE OLIVER High Noon (Native Language) 
Total Plays: 71. Total Stations: 12, Adds: 3 

CHRIS BOTTI Lisa (Columbia) 
Total Plays: 70. Total Stations: 9. Adds: 4 

CHRIS STANDRING Through The Looking Glass (Instinct) 
Total Plays: 61, Total Stations: 5, Adds: 0 

Songs ranked by total plays 

ARTIST TITLE LABEL(S) ADDS 

DAVID BENOIT Then The Morning Comes (GRPNMG) 7 

RICHARD ELLIOT Q.T. (GRPNMG) 7 

FOURPLAY Rollin' (Bluebird /RCA Victor) 6 

GREG ADAMS Roadhouse (Ripa) 6 

THOM ROTELLA A Day In The Life (Trippin "n Rhythm) 5 

NORMAN BROWN Just Chillin' (Warner Bros.) 4 

CHUCK LOEB Sarao (Shanachie) 4 

JONATHAN BUTLER Wake Up (Warner Bros.) 4 

CHRIS BOTTI Lisa (Columbia) 4 

Most Increased 
Plays 

TOTAL 
PLAY 

ARTIST 'ITLE LABEL(S) INCREASE 

SPECIAL EFX Cruise Control (Shanachie) +71 

EUGE GROOVE Slam Dunk (Warner Bros.) +57 

DAVID BENOIT Then The Morning Comes (GRPNMG) +55 

JEFF KASHIWA 3 -Day Weekend (Native Language) +41 

JOE SAMPLE X Marks The Spot (PRA/GRPNMG) +40 

BRIAN CULBERTSON Without Your Love (Warner Bros.) +32 

SADE Somebody Already Broke My... (Epic) +30 

RICHARD ELLIOT Q.T. (GRPNMG) +29 

CHRIS BOTTI Lisa (Columbia) +28 

KIM WATERS In The House (Shanachie) +26 

Most Played 
Recurrents 

ARTIST "IRE LABELS; 
TOTAL 

PLAYS 

JIMMY SOMMERS Lowdown (Higher Octave) 416 

CELINE DION A New Day Has Come (Epic) 375 

DAVID BENOIT Snap! (GRPNMG) 152 

PIECES OF A DREAM Night Vision (Heads Up) 145 

SADE Lovers Rock (Epic) 143 

KIRK WHALUM I Try (Warner Bros.) 136 

ENYA Only Time (Reprise) 131 

GREGG KARUKAS Night Shift (N- Coded) 129 

ERIC MARIENTHAL Lefty's Lounge (Peak) 113 

KEVIN TONEY Passion Dance (Shanachie) 108 

DAVID LANZ That Smile (Decca) 98 

CHRIS BOTTI Through An Open Window (Columbia) 94 

LARRY CARLTON Deep Into It (Warner Bros.) 76 

GERALD VEASLEY Do I Do (Heads Up) 75 

CHUCK LOEB Pocket Change (Shanachie) 71 

MARC ANTOINE On The Strip (GRPNMG) 64 

JEFF LORBER Ain't Nobody (Samson/Gold Circle) 62 

WAYMAN TISDALE Can't Hide Love (Atlantic) 58 

STING Fragile (A &M /Interscope) 50 

DIDO Thankyou (Arista) 45 

Own Your Events 
If no one can see your signs, do they know who staged 
the event? Make sure you claim ownership at all your 
events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. 
Perfect for concerts, events and giveaways. 
Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 
Durable 
Weather- resistant 

1- 800 -231 -6074 
P.O. Box 750250 Houston, Texas 77275 -0250 r 

I 

713/507 -4200 713/507 -4295 FAX 
I 

ri@reefindustries.com www.reefindustries.com `1,4 
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L 

nEcon0 
With 

Bret Michael 
Asst. PD/MD, 

KOAI (The Oasis)/Dallas 

It's very hard for us to listen to a station like 
regular listeners. It's easy for us to overesti- 
mate how much new music our listeners can 
absorb at once and misjudge how long a 
song remains "new" to them. One o' the 
best analogies for this dilemma is to com- 
pare radio listening to the old game of Battle- 
ship. The object was to launch an imaginary 
torpedo at a coordinate on your opponent's 
board and hope your adversary had a 
battleship in that space. That analogy can 
work for radio listening if we imagine that 

the coordinates on our game board are the days of the week 
and hours of the day. Suppose a listener tunes in at noon 
on Tuesday. Will he hear the new song that we're playing 30 
times a week? Since there are 168 hours in a week, the odds 
are he will not. How about if he tunes in at 9am on Thursday? 
Same odds. In fact, depending on audience listening habits, it's 
very likely that a station would have to play a song 15 times for 
half its audience to hear the song once. You could say that 

repetition in adult radio is mostly myth. Even on long -TSL formats like Smooth 
Jazz, the majority of our listeners don't hear songs often enough to be burned 
out on them. That's why songs on The Oasis stay in current for six or eight 
months. The Oasis does add music out of the box. The most recent ex- 
amples have been Alfonso Blackwell's "Funky Shuffle," Special EFX's "Cruise 
Control" and a song that I think can be a huge hit for the format, Boyz II Men's 
"The Color of Love." In the past we were one of the only stations to play Jaared's 
"Love's Taken Over" and David Mann's "Stone Groove." 

Money James' "RPM" (Warner Bros.) goes 
to No. 1. "I'm stoked!" the artist said upon 

hearing the news. And well he should be, too, 

because now WVMV /Detroit adds James' title 
track, "Ride," which features a vocal by Jaheim 
and sounds like a multiformat smash ... GRP/ 
VMG is on fire with the week's two Most Added 
tracks, each of which earns seven new adds: 
Richard Elliot's "Q.T." and David Benoit's 
'Then the Morning Comes" ... Two tracks tie 
for No. 2 Most Added with six adds each: Fourplay's "Rollin ' (RCA/Bluebird), 
which counts KWJZ/Seattle among the adds, and Greg Adams' "Roadhouse" 
(Ripa), which is added by WLVE/Miami, WNWV /Cleveland and KCIY /Kansa City, 

among others ... Thom Rotella's "A Day in the Life" (Trippin 'n' Rhythm) is No. 3 

Most Added with five new adds, including JRN ... Four tracks tie for fourth Most 
Added: Chris Botti's "Lisa" (Columbia), now up to 24 plays on KTWV /Los An- 
geles; Jonathan Butler's "Wake Up" (Warner Bros.), with adds including KKSF/ 
San Francisco and WQCD /New York; Norman Brown's "Just Chillin " at 16" 
(Warner Bros.), now on every reporting station except KYOT /Phoenix; and Chuck 
Loeb's "Sarao" (Shanachie), with adds including KKSF ... Julia Fordham f/ 
India.Arie's "Concrete Love" (Vanguard) debuts at 30 *. 

- Carol Archer, Smooth Jazz Editor 

Reporters 
Stations and their adds listed alphabetically by market 

. WZMR/Albany, NY 
PO/MD: Tim Durkee 

KROS /Albuquerque, NM 
PD: Paul Lavoie 
MD: Jeff Young 

KNIK/Anchorage, AK 
OM: Aaron Wallender 
PD: J.J. Michaels 
MD: Jennifer Summers 

Faacur-A,r, - 

WJZZ/Atlanta, GA 
PO/MD: Nick Francis 

KSMJ/Bakerstield, CA 
PD/MD: Chris Townshend 

:SEE KASH WAw,,,rï 
v saonm _r ', 

ivicer,:t1 eV 
'ove -w YT;oi. =s CO E rrrr 

WNUNChicago, IL 
PD: Bob Kaake 
APD/MD: Carl Anderson 

WNWV/Cleveland, OH 
PD /MD: Bernie Kimble 

WJZNColumbus, OH 

OM /PO /MD: Bill Harman 
APD: Gary Wolter 

KOAI/Dallas -Ft. Worth, TX 
PD: Maxine Todd 

APD/MD: Bret Michael 

KJCD/Denver- Boulder, CO 

PD /MD: Steve Williams 

KVJZ/Des Moines, IA 
PD: Mike Blakemore 
MD: Becky Taylor 

So SITE 

WVMV/Detroit, MI 
PD: Tom Sleeker 
MD: Sandy Kovach 

Kl1JZ/Eugene, OR 
P0: Chris Crowley 

KFZL/Frasno, CA 

PD/MD: J. Weidenheimer 

WYJZAndianapolis, IN 
PD /MD: Carl Frye 

., :G SLAVS '+czec :,e 

KCIY/Kansas City, MO 
PD: Mark Edwards 
MD: Michelle Chase 

KOAS/Las Vegas, NV 
PO /MD: Erik Foss 

KTWVA.os Angeles, CA 
PD: Chris Brodie 
APD /MD: Ralph Stewart 

WJZN/Memphis, TN 
PD: Norm Miller 

SEE, TT vER 

SOET 

5AC GaA'S.'. 

WLVEANiami, FL 
PD: Rich McMillan 

WJZI/Milwaukee, WI 
lot. PD: Steve Scott 

KSBR/Mission Viejo, CA 
OM /PO: Terry Wedel 
MD: Logan Parris 

KRVR/Modesto. CA 

PD: Jim Bryan 
MD: Doug l'lulll 

WOCDMew York, NY 

OM: John Mullen 
PO;MO: Charley Connolly 

WJCD/Norfolk. VA 
MO: Larry Hollowell 

WL00/Orlando. FL 

PD: Dave Kash 

MO Patricia Jarres 

WJJZ/Philadelphia, PA 

OM: Anne Gress 
P0: Michael Toso, 

M0: Joe Proke 

KYOT/Phoenix, AZ 
PO: Shaun Holly 
APO /MD: Greg Morgan 

KJZS/Reno, NV 
PD: Jay Davis 

KSSJ/Sacramento, CA 
PD: Lee Hanson 
APO: Ken Jones 

WSSM/St. Louis, MO 
0M: Mark Edwards 
PD: David Myers 

KBZN/Salt Lake City, UT 
PD /MD: Rob Riesen 

KIFM/San Diego, CA 
PD: Mike Vasquez 
APD/MD: Kelly Cole 

KKSF/San Francisco, CA 
PD: Paul Goldstein 
APD/MD: Samanlha Wiedmann 

2 JOMAAN 
OUT 

2 CNOCK TOES la, 
E STFVEO'LI000 E N.aO- 

KMGOBarda Bartiara, CA 
PO: Mark De Anda 
APD/M0: Steve Bauer 

ovo FORCE -e<i [TEE 

KJZY/Santa Rosa, CA 
PO: Gordon Zlot 
APD /MD: Rob Singleton 

KWJZ/Seattle- Troma. WA 
PD: Carol Handle, 
MD. Dianna Rase 

WEIB/Springfield, MA 
PO. Ber Casey 
MO: Darrel Coifing 

WSJT/Tampa, FL 
Ord: PO: Ross Black 
MO Kathy Curtis 

WJZW/Washington. OC 

PD .AID Kenny King 

JRN /)Janes NAC)Mational 
PD. Steve Hibbard 

MO: Chen Marquart 

42 Total Reporters 

41 Current Playlists 

Did Not Report. Picylist Frozen (1): 
WJZV/Richmond, V.'1 

MUSIC TESTING & CALLOUT 
Faster 
Less Expensive 
Smarter 

Call Edison today to learn about how our efficient 
methods lead to better, more reliable results. 

edison media research 
908-707-4707 / e-mail lrosin@edisonresearch.com / www.edisonresearch.com 
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CYNDEE MAXWELL 
cmaxwe((@radioandrecords. com 

PART TWO OF A TWO -PART SERIES 

Rock 

Mentors Mull Talent Pool, Interns 
Networking extolled as an important virtue 

Tilts week we continue our review of the "Mentors Panel: Lessons Learned" session at last 
month's R &R Convention. Moderator Pollack Media Group's Jeff Pollack was joined by 
four panelists: Susquehanna/Atlanta Director/Programming Leslie Fram; Station Manager 

of Entercom's KRXQ & KSEG /Sacramento Curtiss Johnson; former WLZR/Milwaukee PD & 
Saga Communications Active Rock Format Specialist and current PD of WAAF/Boston Keith 
Hastings; and KISS & KSMG /San Antonio OM and Cox Radio Rock Format Coordinator Virgil 
Thompson. 

As we ended last week's column. 
the conversation had turned to the 
subject of interns. Fm put in her two 
cents, saying, "With regard to interns, 
that's when you have to step back and 

say, 'Somebody helped me out years 
ago, and I have to give back.' You 
have to make the time to do that. 

"We get stacks of CDs of air - 
checks. It's impossible to listen to all 
of them, but it's important to make 
some time - once a month, late on a 

Friday afternoon - to go through 
them. Now, with e-mail, you can get 

back to people quickly. I also talk to 

people in other markets who don't 
have anyone to review a tape with 
them. I'll do that for them because 
few others are out there doing that." 

Thompson agreed, saying, "In our 
positions, when you're dealing with 
multiple stations, inevitably a GM is 

going to ask you, `Do you know some- 

one who can do blank ?' It's your re- 
sponsibility to have a little network 
going. Plus, it keeps you fired up. On 

a day -to -day basis I don't do air - 
checks with people at KISS, other 
than discussions with the morning 
show, but I do, on occasion, listen to 
tapes from people outside the compa- 
ny: one, to give some feedback, and 

two, they're potential candidates for 
one of our stations somewhere. That's 
part of the job. Maybe it's not neces- 

sarily mentoring, but it is a way to 
network. 

"Reviewing airchecks is interesting 
and vital, and it provides a bit of 
charm to the business on days when 
it isn't so much fun. I like listening to 
a good aircheck. It's inspiring, and 

sometimes you can steal a good idea 
for one of your stations." 

Pool Is Not So Shallow 
Pollack asked Hastings what he 

does when he needs to fill a position. 
"Do you get recommendations from 
someone? Is there a farm club out 
there somewhere ?" 

"I don't think the talent pool is 

quite as shallow as we've made it out 
to be," replied Hastings. "It is shal- 
lower than it once was, but we have 

to do a better job of looking in dark 

"I like listening to a 

good aircheck. It's 

inspiring, and 

sometimes you can 

steal a good idea for 

one of your stations." 
Virgil Thompson 

corners. Nowadays, there are fewer 
jobs and better people; therefore, you 
have fewer good people who are un- 
employed. So, you really have to look 
in unconventional places and look for 
people who don't necessarily have 
experience. 

"If you've created a culture within 
your radio station where you're bring- 
ing people up and you have an idea 

of what their work habits are, then 
you have an idea of where you can 

look and where you can't. I've 
learned, when I have a big position 
open and there isn't someone who is 

perfect for the job, to wait and leave 

the job open. My GM will give me 

hell, and rightfully so, for not getting 
it filled faster, but the fact is, if I fill 
that job with the wrong person, I'm 
going to be doing it all over again in 

six months" 
Johnson picked up that thread, not- 

ing how the wrong person can disrupt 
the chemistry of the radio station. "I 
look at mentoring as an essential part 

of the job, especially in this day and 

age. Talent is under rocks out there; 

you've got to find them. So, you're 
always kind of looking. 

"I'll advertise in the trades and on 

websites for talent, but I may not fill 
the position from the tapes I get at that 

point in time. It may be someone I 

worked with two or three jobs ago 
whom I've continued to work with, 
whom I've mentored for a year or so. 

"[KRXQ MD] Paul Marshall is 

someone who came up to me at a con- 
vention a few years ago and said, 
'Hey, I really respect what you've 
done.' We developed a relationship. 
He'd send me tapes every once in a 

while, and I'd give him feedback. I 

knew he was the guy I needed for that 

position when it came open. 

"I go through the process of bring- 
ing extra tapes in, and I may find four 
or five people whom I develop that 
mentor relationship with. Even if I 

don't hire them for the position, I 

want to continue to stay in touch, and 

some of them will do that." 

More Multitasking 
"Is there pressure to give back your 

overnight shift?" asked Pollack. "I 
always felt that was a critical shift on 

a station, allowing you to put some- 
one on whom you think has potential, 
and whom you can work with. They 
can grow from there. But it seems to 
be a shift that is in jeopardy." 

"It's in jeopardy in a number of 
markets," noted Hastings. "But we 
can't just use the plug -and -play men- 

tality. As managers, we have to pick 
our battles. If you have an opportuni- 
ty to perhaps burn up some hours in 

overnights and give talent some room 

to breathe, and if it costs us a few ex- 

tra dollars, then we need to find it in 

our budgets and do it." 
"I've looked at overnights in a 

different way," Johnson said. "Rath- 
er than have someone from another 
shift voicetrack that slot, I put some- 
body on who is growing in other parts 

of their career. For instance, my im- 
aging director voicetracks nights. You 

may have an Asst. PD who is learn- 

ing and growing in the programming 
department during the day who voice - 
tracks nights. It could be someone in 

the promotions department. The per- 

son is multitasking." 
"A great jock, whether he's live or 

voicetracked, is still a great jock," in- 
terjected Hastings. "One who doesn't 
cut the mustard live won't cut it if he's 
voicetracked." 

"It doesn't have to be live. You 
don't have to sit there for five hours 
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. ALTERNATIVE AND ROCK MENTORS 

"The Mentors Panel: Lessons Learned" at R &R Convention 2002 focused 
on the heart and soul of programmers. On the panel were (l -r) 
Susquehanna /Atlanta Director /Programming Leslie Fram; KRXQ & KSEG/ 

Sacramento Station Manager Curtiss Johnson; moderator Jeff Pollack, 

of Pollack Media Group; KISS & KSMG /San Antonio OM and Cox Radio 

Rock Format Coordinator Virgil Thompson; and former WLZR /Milwau- 
kee PD & Saga Format Specialist Keith Hastings, who is now PD of 
WAAF/Boston. 

in the middle of the night," continued 
Johnson. "You can still grow and 
progress by doing voicetracks. When 
I was the overnight guy, I felt like I 

lived on the other side of the world. 
You didn't know what was going on 

at the radio station during the day. 

"Nowadays, that's not the case. 
You can progress and build your skills 
as an air personality, but you can also 

build many other skills, because 
you're in the radio station during the 
vibrant part of the day and you can 

interact with everybody else. I don't 
look at voicetracking as a negative in 
that circumstance." 

Someone in the audience asked 
Thompson if he knew what the goal 

was for the Cox Mentoring Program, 
described in last week's column. "I 
don't know if it's necessarily a specif- 
ic goal to be able to move people 
around within the company," he an- 

swered. 

"You can teach anybody 

radio skills. What you 

can't teach is brains, 

ambition and drive." 
Bill Gamble 

"It's pretty interesting to have not 
just radio people mentor radio peo- 

ple but also television people men - 

toring newspaper people. The dif- 
ferent experiences in the different 
businesses within Cox Enterprises 
make for a different perspective on 

a regular basis. 

"It'd be rare for, say, a promotion 
manager to get to the level of a GM. 
But it could happen if you were giv- 
en the skills and shown the systems. 
The goal, I believe, is to take some 
of the most talented people and chal- 
lenge them and give them some 
guidance to grow or to help them be 

more enthused about their current 
jobs. That's my guess about what the 

goal of the mentor program is. I think 
it's a great investment by a big com- 
pany that realizes that people are a 

vital asset." 
Pollack asked Hastings if he re- 

sponded to airchecks. Hastings said, 

"I don't respond to every single one 

that I get that's unsolicited, but your 
chances of getting a response from me 

are remarkably improved if you re- 
member to sign your cover letter, if 
you spell my name correctly and if 
you give me a good -looking package. 

"If you send a junky cassette, and 

the package looks like crap, I'll think 
that it's probably going to sound like 
crap, and I'm probably not going to 
waste my time. I think it is important 
for people to know that, if you're go- 
ing to send something unsolicited, it 
should look and feel great, because 

then it's going to have a better chance 
of getting listened to." 

Johnson added, "And don't address 

it with a Sharpie pen, you know? Big, 
fat black marker - that's not cool. If 
you can't take the time to properly 
present yourself, how are you going 
to represent my X- million -dollar radio 
station ?" 

"It isn't possible to respond to ev- 

ery single aircheck you receive, but 
you do as many as you can." Fram 
said. "I remember when I got into the 
business, I sent a tape, unsolicited, to 
a guy in New Orleans whom I used 

to listen to, Eric Tracey. I thought he 

was brilliant. 
"He actually wrote me back and set 

up a meeting. I was blown away. I 

couldn't believe that this guy who, in 
my eyes, was a big radio star, was 
making time for me. Try to remember 
how you felt when you got that feed- 
back. People are blown away when 
they get a response. It's important to 
do that as much as you can." 

As noted in the column last week, 

Thompson was called on to join the 
panel at the last minute to pinch hit for 
WZZN /Chicago PD Bill Gamble, 
who was stuck on the late- running Al- 
ternative panel. By now Gamble had 

entered the room, and Pollack asked 
him to share how he has given people 
the opportunity to hone their skills. 

"The discussion about interns is 

interesting because, really, with an 

Alternative station, they're program- 
ming the radio station," he said. "We 
just facilitate what they have to say. 

They're closer to the streets, they're 
closer to the audience, and they know 
what's going on. Talking to the interns 

is a focus group every single day. 

"What we've done in the past is 
identify really smart people and push 

them to the max. I'm lucky in Chicago 

Continued on Page 69 
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CHAD KROEGER F /JOSEY SCOTT Hero (Roadrunner /Columbia/IDJMG)747 -9 62992 13 35/0 

PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope) 691 +41 61964 13 32/0 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 684 +29 61118 7 33/0 

CREED One Last Breath (Wind -up) 554 -11 51669 14 29/0 

TOMMY LEE Hold Me Down (MCA) 532 -21 47444 18 26/0 

PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 456 -28 44006 37 33/0 

DEFAULT Deny (TVT) 450 +24 43788 15 31/0 

GODSMACK I Stand Alone (Republic/Universal) 434 -3 51416 24 20/0 

PAPA ROACH She Loves Me Not (DreamWorks) 383 +14 30102 9 26/0 

NICKELBACK Too Bad (Roadrunner /IDJMG) 351 -58 38350 33 26/0 

DEFAULT Wasting My Time (TVT) 321 -5 37236 44 24/0 

ROBERT PLANT Darkness, Darkness (Universal) 313 +12 30677 6 26/0 

RUSH Secret Touch (Atlantic) 300 +21 23572 5 30/1 

JERRY CANTRELL Anger Rising (Roadrunner /IDJMG) 293 -36 31011 13 24/0 

AUDIOVENT The Energy (Atlantic) 281 +20 20813 10 25/0 

BRUCE SPRINGSTEEN The Rising (Columbia) 277 +53 27386 2 22/2 

AEROSMITH Girls Of Summer (Columbia) 263 -22 26068 8 25/0 

NICKELBACK Never Again (Roadrunner /IDJMG) 244 +130 23253 1 29/2 

FILTER Where Do We Go From Here (Reprise) 242 +19 16797 3 21/0 

HOOBASTANK Running Away (Island /IDJMG) 239 -21 17924 10 19/0 

EARSHOT Get Away (Warner Bros.) 220 -13 16755 15 21/0 

SYSTEM OF A DOWN Aerials (American/Columbia) 197 +10 17680 5 16/0 

DEF LEPPARD Now (Island /IDJMG) 192 +64 16619 1 18/7 

TRUSTCOMPANY Downfall (Geffen/Interscope) 192 +17 15202 6 18/0 

TOOL Parabola (Volcano) 166 -2 15347 12 16/0 

KORN Thoughtless (Immortal/Epic) 154 +18 9578 2 14/0 

SINCH Something More (Roadrunner /IDJMG) 133 +17 11461 1 17/1 

STAIND Epiphany (Flip/Elektra/EEG) 131 -31 12280 11 13/0 

KORN Here To Stay ( Immortal/Epic) 128 -24 12252 17 15/0 

BAD COMPANY Joe Fabulous (Sanctuary /SRG) 120 0 10207 5 9/0 

37 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
7/7 -7/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to-week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 1001. Average Quarter Hour Persons used herein .. ith permission from 
the Arbitron Company (copyright 2002. The Arbitron Company). (C) 2002, R &R, Inc. 

New & Active 
ROB ZOMBIE Demon Speeding (Geffen/Interscope) 
Total Plays: 113. Total Stations: 14, Adds: 2 

SEETHER Fine Again (Wind -up) 
Total Plays: 102. Total Stations: 14, Adds: 1 

JIMMY EAT WORLD The Middle (DreamWorks) 
Total Plays: 99, Total Stations: 4, Adds: 0 

ADEMA Freaking Out (Arista) 
Total Plays: 83, Total Stations: 9, Adds: 0 

CHEVELLE The Red (Epic) 
Total Plays: 78, Total Stations: 12, Adds: 2 

VINES Get Free (Capitol) 
Total Plays: 74, Total Stations: 9 Adds: 1 

EPIDEMIC Walk Away (Elektra/EEG) 
Total Plays: 71. Total Stations: 13. Adds: 2 

JOE BONAMASSA Unbroken (Medalist) 
Total Plays: 69, Total Stat ons:10, Adds: 2 

MUST Freechild (Wind -up) 
Total Plays: 66, Total Stations: 10, Adds: 8 

MAD AT GRAVITY Walk Away (ARTISTdirect) 
Total Plays: 65, Total Stations: 9. Adds: 0 

Songs ranked by total plays 

Most Added© 
www.rradds.com 

ARTIST 

MUST Freechild (Wind -up) 

DEF LEPPARD Now (Island/IDJMG) 

MARC COPELY Surprise (RCA) 

BLINDSIDE Pitiful (Elektra/EEG) 

GOO G00 DOLLS Big Machine (Warner Bros.) 

NICKELBACK Never Again (Roadrunner /IDJMG) 

BRUCE SPRINGSTEEN The Rising (Columbia) 

ROB ZOMBIE Demon Speeding (GeffeMlnterscope) 

EPIDEMIC Walk Away (Elektra/EEG) 

CHEVELLE The Red (Epic) 

JOE BONAMASSA Unbroken (Medalist) 

COLOR RED Sore Throat (RCA) 

INJECTED Bullet (Island /IDJMG) 

FLIPP Freak (Artemis) 

THEORY OF A DEADMAN Nothing... (Roadrunner /IDJMG) 

ADDS 

B 

7 

5 

4 
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2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

Most Increased 
Plays 

TOTAL 
PLAY 

ARTIST _ABEL($) INCREASE 

NICKELBACK Never Again (Roadrunner /IDJMG) +130 

DEF LEPPARD Now (Island/IDJMG) +64 

BRUCE SPRINGSTEEN The Rising (Columbia) +53 

PUDDLE OF MUDD Drift & Die (Flawless/GeffeMnterscope) +41 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) +29 

SEETHER Fine Again (Wind -up) +26 

DEFAULT Deny (TVT) +24 

COLOR RED Sore Throat (RCA) +24 

LINKIN PARK Runaway (Warner Bros.) +24 

3 DOORS DOWN Loser (Republic/Universal) +22 

ROB ZOMBIE Demon Speeding (Geffen /Interscope) +22 

Most Played 
Recurrents 

TOTAL 

ARTIST TITLE LABELS, PLAYS 

STAIND For You (Flip/Elektra/EEG) 315 

NICKELBACK How You Remind Me (RoadrunneMDJMG) 273 

LINKIN PARK In The End (Warner Bros.) 271 

STAIND It's Been Awhile (Flip/Elektra/EEG) 220 

CREED My Sacrifice (Wind -up) 218 

DISTURBED Down With The Sickness (Giant/Reprise) 181 

PUDDLE OF MUDD Control (Flawless/Geffen/Interscope) 172 

3 DOORS DOWN Kryptonite (Republic/Universal) 158 

INCUBUS Wish You Were Here (Immortal/Epic) 154 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.cam. 

R &Rs Year -End Chart Pack 

NOW AVAILABLE! 

Includes year -end charts for all R &R formats 
from 1974 through 2001! Call (310) 788 -1637, or 

email ` jbennett @radioandrecords. corn " 

Only$5o 
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Reporters 

WONE Akron .OH' 
IJ hOial; 

KZRRiAlhuquerque. NM - 

DmP,og.BillMay 
PD Phil Mahoney 
MO Rot Brothers 

KZMZ/Alexandria. LA 
PO. Terry Manning 
MD Pat Caw 

WZZO /Allentown, PA' 
PO'. Robin Lee 
MD. Kent, Moyer 

KWHL/Anchorage, AK 
PO many Snider 
RID Kathy Mitchell 

WAPUAppleton, WI ' 
PD: Joe Calgaro 
APDTID: Cramer 

.,A:WAS.&A U ^R'tu 
MARC COPEL' -Supt. 

KLBJ /Austin, TX 
OM Jeff Card 
Rra Loos Lowe 

KIOC/Beaumont, TX 
Du.vro9 Debbie Wylde 
POMO Mike Dans 

WKGBBinghamton, NY 
PD'. Jim Free 
MD. Fini Boland 

WBUFBufialo, NY' 
PD. John Paul 

WROK/Canton, OH 
PoddD. Todd Downerd 

WPXC/Cape Cod, MA 
OM : Save Movie 
PD: Suzanne Tonabe 

WYBB/Charleston, SC' 
PDND: Mike Alan 

WKLC/Charleston, WV 
PD /MD Mike Rappaport 

LAP,. CUPE re Surprise 

WEBN/Cincinnali, OH' 
OM' Scoff Rem., 
PD. Michael Walter 

Rick The Dude Vaske 

WVRK/Columhus. GA 
OM env. Waters 

KNCN /Corpus Christi. TX' 
PD. Pau. Newell 

R10. Monte Montana 

WTUE/Dayton, OH' 
P0. Tony Taltod 
APDIMD: John Beaulieu 

EP°ARO Sea 

NICKELBACK 

KLAG EI Paso, TX' 
Poi Magic Moe Ramsey 
APOMD: Gern Garn 

SOS GOO DcXLS 31. 
:JUST Ì,?ec. 
,.... ìi PIPES lams' 

WPHO/Elmira- Coming, NY 
GM: George Hams 
MD. Jay Wulff 

KLOLMouston, TX' 
OMPO: Vince Richards 
MO: Steve Fi,, 

WRKR/Xalamazoo, MI 
PO. Mike McKelly 
APDMD. Jay Deacon 

JD) GOO DOLLS -Bg 
3D SECR15 TO MARS 'Caps. 

WOBZ/Macon, GA 
MO: Samna Soon 

KFRO/McAllen. TX' 
Po Alex Duran 
MD. Keith West 

GOO 0OO DOLLS äp- 
MJSrmnn 
NAPPY ROOTS lonh.- 
MARC COErLY Imes( 

WCLG/Morgantown. WV 
P0: Jell Miller 
MD: Dase Murdock 

WDHA/Morrislown. NJ 
PORGO: Tenie Can 

WBABMassau- Suffolk, NY' 
PD. John Olsen 
APOSID John Panse 

KFZX/Odessa- Midland, TX 
POROO. Steve Onscdl 

KEZO /Omaha, NE' 
POMD: Bruce Patrick 

KCLB/Palm Springs, CA 
PD,ND :1:n Lacy 

WRRX/Pensacola, FL' 
OMPD: Dan McClintock 

t BUNOSIDE 'Panel 

WWCT/Peoria, IL 
PD: Jamie Markley 
MD. Debbe Munter 

WMMR/Philadelphia. PA' 
PD. Sam Milkman 
APOND. Ken Lpeto 

KDKB/Phoenix. AZ 
PD Jce Bonadonra 
M0: Dock Elks 

6 64UCf asy 

WHEB/Porlsmouth. NH 
PDMO. Alex James 

WHJY/Providence, RI' 
PD Joe Devilacaua 
APD Doug Palmen 
MD John reno 

WBBBBaleigh- Durham, NC' 
OM Andy Meyer 

WRXL/Rfchmond, VA' 
Po: Jean lassman 
MD'. Casey Krukowski 

KCALBiverside, CA' 
PD: Steve Hoffman 
MD. M . Matthews 

WROVRoanda{yndtug. VA' 
PD. Aaron Roberts 
MD'. Heidi Krummen 

WCMF/Rochester, NY' 
PD: John McCne 
MD: Dave Kane 

.Ct.:S T I.r .6 

1.1.5' Tiacr 4 

WXRX/Rockford, IL 
POND. Jim Stone 

KBER/Salt Lake City, UT' 
OM. Bruce Jones 
PO: Kelly Hammer 
APD/MD. Helen Powers 

I NICK, _S.:_<'._ 
BREAM.i,u SOLLT :, Per 

MUST 'Free:1W 

KSJO/San Francisco, CA' 
OM. Gary Schoenwener 
MD. Zakk Tyler 

KZOZSan Luis Obispo, CA 
PD. Donna James 

MD: Jordan Black 

KXFXBanta Rosa, CA' 
PD: Don Hannon 
MD: Howard Free 

No Aces 

KISW/Seatlle- Tacoma, WA' 
OM Ryan Clark 
PD'. Dave Richards 
APOhtD. Kylee Brooks 

KXUS/Springlield, MO 
P0: Tony Maneo 
MD: Mani McClen 

WAOXByracuse, NY' 
PD/MO: Bob O'Dea 
APD: Dave FdMna 

3iiMAIDE -Phu 
GCC GOOWaS 6g 

WIOT/Toledo. OH' 
OM: Cary Pall 
POND: Dave Rossi 

1.tUSTica. : 

WKLT/Traverse City, MI 
POND. Tem Ray 

Sr :.. 

WHITE STRIPES ma.., 
!NACU Bole! 
MARCCO.T1Y 'r{iir 

KLPX/Tucson, AZ 
PDMO: Jonas Hunter 
APD'. Chita 

KMOD/Tulsa, OK' 
PD/MO Rob Hun 

WMZK/Wausau. WI 
POSAD: Nick Summer: 

WROR/Wilmingtan. NC 
OM: Jean Stevens 
APOMD. Gregg Stepp 

AIL'S'. 

KATS/Yakima, WA 
OM: Ron Hans 

19 DEE LEPPARD'11uvi 

WNCD/Youngstown, OH' 
PD Ce-sPa:nck 

*Monitored Reporters 
57 Total Reporters 

37 Total Monitored 

20 Total Indicator 

Mentors Mull Talent.... 
Continued from Page 67 

to have a staff of people who have 
worked for me before. My MD is 
a former intern; my marketing di- 
rector is a former intern; the Asst. 
PD is a former intern. Most of the 
airstaff started as callout kids. 

"You can teach anybody radio 
skills. What you can't teach is 

brains, ambition and drive. Every 
year we get a batch of interns, and 
there is always that one who is a 

giant pain in the ass, who asks too 
many questions, who is always 
hanging out in your office or in 
the studio, drooling over the tal- 
ent. That's usually the person 
most of us will be working for 
some day." 

Avoid Extinction 

In closing, Pollack asked the 
panelists for their parting thoughts. 
Johnson noted the importance of 
career development. "Apply ev- 
erything possible to make yourself 
the best broadcaster you can be," 
he said. "You may be a program 
director or come out of the pro- 
gramming department, but if you 
rise up the ranks, you'll need to 
have a thorough understanding of 
the sales aspect and the manage- 
ment process. 

"I've found that taking the ex- 

tra steps to go to an area that's not 
really my area has made me a bet- 
ter PD, a better manager. It ex- 
pands your skill sets, and that's 
what we all have to do nowadays. 
Develop a global vision for the 
other departments and how they 
fit with programming. You can't 
be a one -trick pony, or you'll be- 
come extinct." 

"It's really important to net- 
work," said Fram. "If you can't 
afford to attend the conventions, 
don't be afraid to pick up the 
phone and network with people. 
There are people out there who 
work specifically with air talent, 
people like Randy Lane. Pick up 
the phone and make those connec- 
tions. Most of the time people will 
call you back, and you'll be on 
your way to some great relation- 
ships." 

"We're not in this business to 
make money," said Hastings. 
"We're here because of passion 
and because we're demented. Just 
because we're managers doesn't 
mean we're not demented. In our 
company, we have what we call 
the 'it' factor. You can look at the 
young talent in any field and see 

whether they've got 'it.' If they 
do, then they've got passion to 
drive it. 

"You need to market yourself to 
those around you and above you. 
Be relentless. Don't take no for an 

answer. Know what your strengths 
are, and make yourself as valuable 
as you can. Know what your 
weaknesses are. Challenge your -, 
self to improve them, but also un- 

derstand that you may have to 
work around them." 

A Positive Feeling 

Thompson added, "Network, 
network. Besides Randy Lane, 
there's a woman named Lorna 
Osborne who's an air talent coach 
we work with. Network with con- 
sultants too. Target some places, 
have a specific goal, and pursue it 
like a heat -seeking missile - not 
to the point where you drive the 
person in the decisionmaking po- 
sition insane, because they may 
think you're a little too demented, 
but in a creative way that's not too 
hokey. Don't send a pizza with a 

SI0 bill on it. That's been done; it's 
old." 

Pollack concluded, "Network- 
ing is really right. Unfortunately, 
my plate is full, but I try to make 
sure someone on my team listens 
to the airchecks. You never know 
when you'll run across someone in 
a small market who has enormous 
talent and can benefit from your 
encouragement. 

"Thank you all for your input. I 
hope everybody has a positive 
feeling about the radio industry, as 

opposed to thinking all these doom 

i DO WE LOOK DISTURBED? 

After the "Rate -a- Wine" session at R &R Convention 2002, Reprise wisely 

held a "Rockaholics 12 Track Program," where the new albums from 

Disturbed and Filter were tracked. Recovering rockaholics pictured here 

are (l -r) Disturbed's Fuzz and Dan Donegan, R &R's Cyndee Maxwell, 

the band's Mike Wengren and David Draiman, and Reprise head rocka- 

holic Raymond McGlamery. 

and gloom scenarios necessarily 
mean that all the creativity and 
passion have suddenly left the 
building. Yes, it's more challeng- 
ing. Yes, it's more difficult. 

"We all started in the business 
when there wasn't that much mon- 
ey to do the things we wanted to 
do. So, if you're having resources 
cut back or there's tremendous 
pressure on you, it doesn't mean 
that you can't continue building 
people from within and allowing 
people to have an open door into 

your stations and encouraging 
those few 'relentless' people who 
do come. That's what it takes to 
make it these days." 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310 -788 -1668 
or e-mail: 

cmaxxwell @radioandrecords.com 
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PUDDLE OF MUDD Drift & Die (Flawless /Geffen /Interscope) 1879 +19 150704 16 59/0 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 1713 +93 134688 7 59/0 

GODSMACK I Stand Alone (Republic/Universal) 1595 -76 145256 24 56/0 

PAPA ROACH She Loves Me Not (Dream Works) 1546 +46 116455 11 59/0 

EARSHOT Get Away (Warner Bros.) 1450 -22 126273 21 58/0 

SYSTEM OF A DOWN Aerials (American/Columbia) 1212 +120 101965 8 57/0 

KORN Here To Stay (Immortal /Epic) 1202 -62 107190 18 57/0 

CHAD KROEGER F /JOSEY SCOTT Hero (Roadrunner /Columbia/IDJMG)1185 -110 83214 13 49/0 

HOOBASTANK Running Away (Island /IDJMG) 1043 +84 75905 15 50/0 

STAIND For You (Flip / Elektra/EEG) 1028 -7 101828 30 56/0 

TOOL Parabola (Volcano) 1005 +7 81501 16 55/0 

P.O.D. Boom (Atlantic) 960 -28 74769 14 50/0 

DEFAULT Deny (TVT) 958 -33 66368 16 47/0 

FILTER Where Do We Go From Here (Reprise) 922 +105 67732 4 51/0 

AUDIOVENT The Energy (Atlantic) 920 +125 66131 12 53/0 

KORN Thoughtless (Immortal /Epic) 906 +87 75348 6 57/2 

TRUSTCOMPANY Downfall (Geffen/lnterscope) 858 +37 70115 11 57/1 

SYSTEM OF A DOWN Toxicity (American/Columbia) 790 -40 61916 28 52/0 

TOMMY LEE Hold Me Down (MCA) 780 -89 80167 19 44/0 

JERRY CANTRELL Anger Rising (Roadrunner /IDJMG) 700 -117 62475 15 50/0 

NICKELBACK Never Again (Roadrunner /IDJMG) 608 +314 48596 3 53/9 

CREED One Last Breath (Wind -up) 607 -65 49469 15 35/0 

ROB ZOMBIE Demon Speeding (Geffen/Interscope) 584 +67 52458 4 51/4 

ADEMA Freaking Out (Arista) 579 -15 45207 9 44/0 

3RD STRIKE No Light (Hollywood) 470 -142 35260 18 43/0 

STAIND Epiphany (Flip/Elektra/EEG) 468 -96 33047 13 39/0 

CHEVELLE The Red (Epic) 425 +93 38768 3 51/5 

SINCH Something More (Roadrunner /IDJMG) 420 +40 35610 5 46/4 

VINES Get Free (Capitol) 407 +80 34770 6 38/2 

NONPOINT Your Signs (MCA) 405 +16 27983 8 33/0 

OUR LADY PEACE Somewhere Out There (Columbia) 402 +1 26323 14 26/0 

EPIDEMIC Walk Away (Elektra/EEG) 372 +35 22346 5 40/2 

BREAKING BENJAMIN Polyamorous (Hollywood) 318 +116 21276 2 40/6 

SEETHER Fine Again (Wind -up) 294 +55 21650 2 35/3 

SOIL Breaking Me Down (J) 284 +7 25114 8 28/1 

INJECTED Bullet (Island/IDJMG) 270 +58 24758 2 30/4 

INCUBUS Warning (Immortal /Epic) 264 -12 24579 14 18/0 

HIVES Hate To Say I Told You So (Burning/Epitaph /Sire/Reprise) 258 +37 15321 4 24/3 

SEVENDUST Crucified (TVT) 230 +15 16029 3 17/1 

LINKIN PARK Runaway (Warner Bros.) 230 -14 30981 17 11/0 

AARON LEWIS Black (Label / Elektra/EEG) 218 +19 20239 9 10/0 

DRY CELL Body Crumbles (Warner Bros.) 204 -49 17887 7 27/0 

MAD AT GRAVITY Walk Away (ARTISTdirect) 176 +10 13334 3 22/1 

UNION UNDERGROUND Across The Nation (Portrait/Columbia) 173 -91 12977 12 21/0 

RUSH Secret Touch (Atlantic) 172 +9 13640 3 16/1 

BUZZHORN Ordinary (Atlantic) 167 +23 11874 2 24/4 

A Nothing (Mammoth /Hollywood) 145 +4 12106 3 16/0 

COLOR RED Sore Throat (RCA) 144 +76 7390 1 25/7 

JIMMY EAT WORLD Sweetness (Dream Works) 136 +21 8097 4 7/0 

LOSTPROPHETS Fake Sound Of Progress (Columbia) 120 +51 14170 1 17/3 

59 Active Roc reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs 
of 7/7 -7/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists t 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average 
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R &R, Inc. 

ranked by total plays for the airplay week 
song with the larger increase in plays is 

adds officially reported to R &R by each 
he songs with the greatest week -to -week 
Quarter Hour Persons used herein with 

Most Added® 
www.rradds.com 

ARTIST -_n _ASEL(S) 

BLINDSIDE Pitiful (Elektra/EEG) 

NICKELBACK Never Again (Roadrunner /IDJMG) 

MUST Freechild (Wind -up) 

COLOR RED Sore Throat (RCA) 

BREAKING BENJAMIN Polyamorous (Hollywood) 

THEORY OF A DEADMAN Nothing... (Roadrunner /IDJMG) 

CHEVELLE The Red (Epic) 

LIFEHOUSE Spin (Dream Works) 

ROB ZOMBIE Demon Speeding (Geffen/Interscope) 

SINCH Something More (Roadrunner /IDJMG) 

INJECTED Bullet ( Island/IDJMG) 

BUZZHORN Ordinary (Atlantic) 

DEF LEPPARD Now (Island /IDJMG) 

ADDS 

21 

9 

9 

7 

6 

6 

5 

5 

4 

4 

4 

4 

4 

HATEBREED 
Headlining second 

stage OZZFEST 

all dates 
Over 100,000 sold 

#1 Metal track 

Most Increased 
Plays 

ARTIST --._ _- SELISI 

NICKELBACK Never Again (Roadrunner /IDJMG) 

AUDIOVENT The Energy (Atlantic) 

SYSTEM OF A DOWN Aerials (American/Columbia) 

BREAKING BENJAMIN Polyamorous (Hollywood) 

FILTER Where Do We Go From Here (Reprise) 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

CHEVELLE The Red (Epic) 

KORN Thoughtless (Immortal/Epic) 

HOOBASTANK Running Away ( Island/IDJMG) 

VINES Get Free (Capitol) 

-OTAL 
PLAY 

INCREASE 

+314 

+125 

+120 

+116 

+105 

+93 

+93 

+87 

+84 

+80 

Most Played 
Recurrents 

TOTAL 
ARTIST LABEL(S) PLAYS 

DISTURBED Down With The Sickness (Gianteeprise) 764 

LINKIN PARK In The End (Warner Bros.) 630 

PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 557 

DEFAULT Wasting My Time (1VT) 551 

P.O.D. Youth Of The Nation (Atlantic) 

NICKELBACK Too Bad (Roadrunner /IDJMG) 

LINKIN PARK Crawling (Warner Bros.) 

TOOL Schism (Volcano) 

HOOBASTANK Crawling In The Dark (Island/IDJMG) 

SYSTEM OF A DOWN Chop Suey (American/Columbia) 

503 

474 

473 

468 

451 

446 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.corn. 

Quality... 
tom Prod °' Callouts & Montages 

Digital, Clear, Consistent 60,000+ Song Library 

All Formats & International Titles On -Time Delivery 

" GoldDiScs and HitDIS 
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UNIIMITED 

The W Pr Nn'v H-i S..in 

Email: hooks @hooks.com 
www.hooks.com FAX: (573)443 -4016 

200 Old 63 South, #103 
Columbia, MO 65201 -6081 

For The Best Auditorium Test Hook Tapes 

Bernie Grice 
(573)443 -4155 
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July f9, 2002 

RateTheMusic.cain 
HY 111:IIL111:11E'" 

America's Best Testing Active Rock Songs 12+ 
For The Week Ending 7/19/02. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

ROB ZOMBIE Demon Speeding(Geffen /Interscope) 

SYSTEM OF A DOWN Aerials(American /Columbia) 

TOOL Parabola(Volcano) 

DISTURBED Down With The Sickness(Giant/Reprise) 

JERRY CANTRELL Anger Rising (Roadrunner /IDJMG) 

SYSTEM OF A DOWN Toxicity(American /Columbia) 

GODSMACK I Stand Alone(Republic/Universal) 
KORN Here To Stay(Immortal /Epic) 

EARSHOT Get Away(Warner Bros.) 

KORN Thoughtless(/mmortal /Epic) 
NONPOINT Your Signs(MCA) 

TRUST COMPANY Downfall(Interscope) 

STAIND For You (Flip / Elektra/EEG) 

STAIND Epiphany(Flip /Elektra/EEG) 

NICKELBACK Never Again (Roadrunner /IDJMG) 

HOOBASTANK Running Away(Island /IDJMG) 

AUDIOVENT The Energy(Atlantic) 
PUDDLE OF MUDD Drift & Die(Flawless/Geffen / Interscope) 

RED HOT CHILI PEPPERS By The Way(WarnerBros.) 
CHAD KROEGER F /JOSEY SCOTT Hero(Roadrunner /Columbia/IDJMG) 

FILTER Where Do We Go From Here(Reprise) 

OUR LADY PEACE Somewhere Out There(Columbia) 

ADEMA Freaking Out(Arista) 

PAPA ROACH She Loves Me Not(DreamWorks) 
DEFAULT Deny(71/T) 

TOMMY LEE Hold Me Down (MCA) 

P.O.D. Boom (Atlantic) 

3RD STRIKE No Light(Hollywood) 
CREED One Last Breath(Wind -up) 

4.07 

4.05 

4.03 

3.98 

3.96 

3.95 

3.93 

3.92 

3.91 

3.88 

3.80 

3.76 

3.75 

3.73 

3.72 

3.72 

3.71 

3.67 

3.65 

3.63 

3.63 

3.60 

3.59 

3.59 

3.58 

3.43 

3.40 

3.37 

3.33 

4.07 

4.10 

4.03 

3.99 

4.02 

3.97 

4.00 

3.93 

3.97 

3.93 

3.83 

3.83 

3.80 

3.77 

3.75 

3.78 

3.69 

3.62 

3.67 
3.68 

3.55 

3.70 

3.62 

3.61 

3.48 

3.46 

3.47 

3.30 

63% 

86% 

84% 

97% 

80°/b 

96% 

97% 

93% 

79% 

72% 

48% 

59°/p 

94% 

90% 

70% 

91% 

56% 

94% 

92% 

96°/p 

55% 

71% 

66% 

89% 

80°/d 

85% 

91% 

65% 

91% 

7% 

16% 

19°% 

43% 

15% 

40% 

41% 

25% 

19% 

13% 

7% 

10% 

44% 

33% 

17% 

30% 

10% 

38% 

23% 

47% 

9% 

16% 

14% 

26% 

24% 

29% 

33% 

20% 

38% 

4.02 

4.05 

4.08 

4.00 

3.97 

4.02 

4.04 

4.01 

3.88 

3.90 

3.77 

3.65 

3.57 

3.55 

3.56 

3.47 

3.65 

3.55 

3.46 

3.39 

3.59 

3.42 

3.53 

3.43 

3.35 

3.30 

3.46 

3.31 

3.17 

72% 9% 

89%p 16% 

90% 20% 

97% 48°/p 

87% 16°/p 

97°/d 39% 

98% 42% 

95% 26°/O 

83% 23% 

79% 15% 

53% 9% 

61°/p 12% 

95% 50% 

91% 38% 

73% 19% 

91% 36% 

62% 13% 

96% 41% 

95% 27% 

97% 55% 

59% 11°/b 

76% 19% 

70% 18% 

91% 30% 

83% 29% 

91% 35% 

93% 34°/p 

72% 25% 

92% 42% 

Total sample size is 521 respondents. Total average lavorabilily estimates are based on a scale of 1-5. (1= dislike very much, 5 =like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who 

said they are tired of hearing the song. Sample composition is based on persons 12 +. TD = Target Demo (Females 18 -34). Persons are 

screened via the Internet. Once passed. they can take the music test based on their format/music preference. RateTheMusic.com results are not 
meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered 
trademark of RateTheMusic. com. The RTM system is available for local radio stations by calling 407/523 -7272. RateTheMusic. com data 
is provided by Mediabase Research. A division of Premiere Radio Networks. 
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New & Active 
APEX THEORY Apossibly (Can You Please...) (DreamWotks) 
Total Plays: 119, Total Stations: 16, Adds: 1 

BOX CAR RACER I Feel So (MCA) 
Total Plays: 75, Total Stations: 6, Adds: 1 

HATEBREED I Will Be Heard (Universal) 
Total Plays: 71, Total Stations: 8, Adds: 0 

30 SECONDS TO MARS Capricorn (ImmortalNirgin) 
Total Plays: 65, Total Stations: 8. Adds: 1 

FLIPP Freak (Artemis) 
Total Plays: 63, Total Stations: 12, Adds: 3 

STEPA Aquarium (Locomotive) 
Total Plays: 61, Total Stations: 13, Adds: 2 

DEF LEPPARD Now (Island/IDJMG) 
Total Plays: 50, Total Stations: 8, Adds: 4 

BLACK LABEL SOCIETY Demise Of Sanity (Spitfire) 
Total Plays: 50. Total Stations: 6, Adds: 1 

MEDICATION Inside (Locomotive) 
Total Plays: 45, Total Stations: 5, Adds: 0 

MUST Freechild (Wind -up) 
Total Plays: 36, Total Stations: 11, Adds: 9 

Songs ranked by total plays 

Indicator 
Most Added® 

BLINDSIDE Pitiful (Elektra/EEG) 

30 SECONDS TO MARS Capricom (ImmortaWirgin) 
MUST Freechild (Wind -up) 

SINCH Something More (Roadrunner /IDJMG) 

SEETHER Fine Again (Wind -up) 

INJECTED Bullet (Island /IDJMG) 

BUZZHORN Ordinary (Atlantic) 

BREAKING BENJAMIN Polyamorous (Hollywood) 

COLOR RED Sore Throat (RCA) 

NAPPY ROOTS Awnaw (Atlantic) 

FILTER Where Do We Go From Here (Reprise) 
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72 R &R July 19, 2002 Active Rock Action 

With. 

Joey Scoleri 
VP/Rock & Alternative, 

Hollywood Records 

It is only every so often in our business - 
or any business, for that matter - that 
something raises its hand in an organic 
fashion. In this overcommunicated world, it's 
the subtle that sometimes screams the 
loudest. A case in point is the passion ex- 
hibited by Hollywood Records New York 
Regional David Perl regarding one of our 
new artists, Breaking Benjamin. Usu- 
ally, people rant and rave or scream about 
something they love, especially music, but 
David just kept dropping subtle mentions 

about this great band out of Wilkes -Barre that WBSX was play- 
ing and having success with. Perl kept getting info from WBSX 
and feeding our staff here, letting the A &R department in New 
York know what was happening with "Polyamorous." As I 

kept hearing more and more about this song that was No. 1 

phones and spins, I became more intrigued by the success the 
band was having. Sold -out shows every month with over a 

thousand kids and 2,000 CD EPs selling out in just two days - now that's passion for the music. Perl sent us a demo that 
featured " Polyamorous," and the label was suitably impressed. 
We dispatched A &R (along with Perl, of course) to one of the 

band's shows in Wilkes- Barre. Everyone was knocked out and agreed that 
we should sign Breaking Benjamin. e There was only one problem: Universal 
also wanted this band with a proven hit song, a record -buying public and an ador- 
ing concert-going audience. Perl would not let up. Through his relationship with 
Larry Mazer's office (the band's management) and his relationship with WBSX 
(whose MD, Freddie Fabbri, championed the band), Hollywood Records was able 
to sign Breaking Benjamin. In just four short weeks " Polyamorous" has blown 
onto stations all over America and is creating an early stir. From WAAF /Boston 
to KPNT /St. Louis, the believers are coming in - all because one person heard 
a song and believed. 

CTIVE ROCK: Last week's Max Pix comes Pi in big this week, as Blindside take the No. 1 

Most Added position with 21 adds on "Pitiful" I like 
this song more and more with every listen ... Must 
and Nickelback tied for No. 2 Most Added. 
Nickelback's "Never Again" nears the top 20 in 

a mere three weeks thanks to a huge +314 spins 
this week. Must's "Freechild" is just getting 
started. This song is great; I love it ... The Color 
Red land on the chart and bring in seven adds 
this week ... It's cool to watch a baby band's 
progress, as in the case of Audiovent. 'The Energy" climbs 20 -15 on the chart as 
+125 spins kick in ... System Of A Down are set to crack the top five. "Aerials" rises 
8 -6 this week ... Another baby band is making waves: Breaking Benjamin collect 
+116 plays and go up 43 -33 ... The Red Hot Chili Peppers are knocking on heaven's 
door with "By the Way" at No. 2 on the chart this week ... Have you checked out the 
Butch Walker e-card link that Arista's Dave Lombardi sent out? It's tun and worth 
your time: wwwbutchwalker.com/butch ecard/butch_ecard.htm. ROCK: The adds 
were few and far between this week, as the format withholds strong consensus for 
any record. However, Must take the No. 1 Most Added slot with a track that's a slam 
dunk for both sides of the format ... I'm so impressed with Def Leppard's continued 
presence in music. "Now" is second Most Added and debuts this week at No. 23 on 
the chart. The likes of KDKB /Phoenix; WHJY /Providence; WDHA/Morristown, NJ; 
WZZO /Allentown; and KEZO /Omaha are among the strong supporters ... Mark 
Copelÿ s "Surprise" clocks in with five adds, Blindside check in with four adds, and 
The Goo Goo Dolls' "Big Machine" rounds out the top five. MAX PIX: MUST 
"Freechild" (Wind -up) -Cyan Maxwell, Active Rock/Rock Editor 

ON THE A ,TIri 
O 

Record Of The Week 
Artist: Time In Malta 
Title: A Second Engine 
Label: Equal Vision 

Time In Malta may sound more like a getaway than a group, and 
that's no coincidence. This San Francisco treat is the perfect va- 

cation from the chest -thumping antics of tattooed pincushions 
growling bad metal in the name of hardcore.T.l.M. put some heart 
into their hardcore and ram it headfirst into metal, punk and indie rock on A Second 
Engine. Think of a heavier version of Quicksand that stepped on a rusty nail on their 
way to a Boy Sets Fire concert.While vocalist Todd Gullion can scream with the best 
of them, there's plenty of melody to be found throughout the affair. Highlights include 
"All Said and Done," the transcendent "Against the Tide" and the hypnotic "Grant's 
Stand," all of which show a band who are not afraid to wear their hearts, and their 
minds, on their sleeves. -Frank Correia 

ARTIST: Blindside 
LABEL: Elektra 
By FRANK CORREIA I ROCK SPECIALTY EDITOR 

OK, before radio broke out with a case of 
The Hives, what did you think of when 

somebody mentioned the fine nation of 
Sweden? Affordable furniture assembled with 

an Allen wrench? Delicious meatballs? Well, 

start thinking with your ears rather than your 

stomach, because Sweden has just offered up 

another fine musical export in Blindside. 
Like this group's name suggests, their sound 

lures you in with infectious melodies before 

unleashing a torrent of hard -edged guitar. The 

deceptively soft bass intro of opening track 

"Caught a Glimpse" gives way to a downpour 

of distortion courtesy of guitarist Simon. And, 

rather than assault with a hailstorm of howling, 

vocalist Christian lets his clear- throated 
harmonies wash over the listener and chooses 

precise moments to let loose his anger with well - 

placed screams. The lead single, "Pitiful," 
showcases the group's accomplished sense of 
dynamics, as the mounting pressure built in the 

verses busts the damn wide open in the choruses 

with soaring vocals and guitars. 

Blindside also visit calmer oceans with 
atmospheric songs like "Midnight" and the title 

track, "Silence." "Sleepwalking" lives up to its 

name with lilting melodies and wandering guitar 

Irffig 

Blindside 

lines, while "Time Will Change Your Heart" 

clocks you with a fistful o' rock. A rock mix 

that's edgy without being abrasive, Silence 

demands to be heard. 

Formed in 1994, Blindside released two 

independent discs in their homeland and toured 

throughout Europe and the U.S. The buzz on 

Blindside not only attracted A &R men, but a 

certain successful band as well. In an industry 

where it pays to have friends in high places, 

Blindside are definitely connected: They're the 

first signing to P.O.D.'s imprint with Elektra. 

Besides the backing of a multi -Platinum band, 

Blindside also have the added muscle of P.O.D.'s 

street team and an opening slot on P.O.D.'s fall 

tour to hip kids to the sounds ofSilence. Now, if 
they could just get Ikea to sponsor the tour. 

Top 20 Specialty Artists 
® July 19, 2002 

1. HALFORD (Sanctuary /SRG) "Crucible," "Betrayal" 

2. KORN ( Immortal /Epic) "Thoughtless," "Bottled Up Inside" 

3. SOULFLY (Roadrunner /IDJMG) "Seek 'N' Strike," "Call To Arms" 

4. KILLSWITCH ENGAGE (Roadrunner /IDJMG) "My Last Serenade," "Numbered Days" 

5. SUPERJOINT RITUAL (Sanctuary /SRG) "It Takes No Guts," "Fuck Your Enemy" 

6. SKINLAB (Century Media) "Come Get It," "Slave The Way" 

7. PULSE ULTRA (Atlantic) "Big Brother," "Glass Door" 

8. OTEP (Capitol) "Battle Ready," "Blood Pigs" 

9. DANZIG (Spitfire) "Black Mass," "Wicked Pussycat" 

10. LOLLIPOP LUST KILL (Artemis) "Like A Disease," "Black All Over" 

11. COAL CHAMBER (Roadrunner /IDJMG) "Fiend," "Dark Days" 

12. BRAND NEW SIN (Now Or Never) "Broken Soul," "My World" 

13. NONPOINT (MCA) "Your Signs," "Development" 

14. SPEEDEALER (Palm) "Leave Me Alone," "Second Sight" 

15. CHEVELLE (Epic) "The Red," "Family System" 

16. 7TH RAIL CREW (Capo) "Shattered," "Unravel" 

17. FILTER (Warner Bros.) "Where Do We Go...," "So I Quit" 

18. BLINDSIDE ( Elektra/EEG) "Pitiful," "Caught A Glimpse" 

19. EPIDEMIC (Elektra/EEG) "Walk Away," "Catalyst" 

20. USED (Reprise) "Box Full Of Sharp Objects," "Say Days Ago" 

Ranked by total number of shows reporting the artist, with titles 
listed /n order of most airplay. 
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PORK CHOP 02002 SKG Music LLC. 

the new single from, the forthcoming album stanley climbfall ° 

in stores september 17th 

produced by Ron Aniello. mixed by Brendan O'Brien 
a &r: michael os tin. management: jude cole/azoffmusic management 
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JIM KERR 

jkerr@radioandrecords. corn 

Keith Eubanks, 1964 -2002 
C Alternative's voice is now silent 

Kcith Eubanks, the voice of the Alternative format during its tremendous growth in the 
_ '90s, died on Saturday, June 29, due to complications from pneumonia. He was 38. 

Eubanks got his start at WNNX 
(99X) /Atlanta, where he worked in 
the production department as an assis- 
tant. He was named Production Direc- 
tor at about the same time that PD 
Brian Philips took over the station. 
Philips immediately recognized Eu- 
banks' raw but powerful production 
talent and used him extensively as 
99X imaged and branded itself in At- 
lanta. The station's dramatic success 
quickly brought attention to Eubanks' 
distinctive delivery and approach, and 
he was soon working with an impres- 
sive roster of clients. 

"Keith was the first guy I met at 
99X," Philips [now Sr. VP /GM ofCMI] 
said. "He was making about 30K and 
had just been named Production Di- 
rector. The 'imaging' title wouldn't 
exist for years yet. 

"By about a year later he was voic- 
ing Z100 [WHTZ/New York], MTV, 
a hundred stations and flying around 
in a Lear Jet. What a character. He 
fundamentally changed the way radio 
stations spoke to their listeners." 

As the '90s progressed, the Alter- 
native format exploded in popularity, 
topping 100 stations in 1998. Through 
it all, Eubanks' voice was a signature, 
every bit as defining for the format as 
Pearl Jam and Nirvana. At one point 
Eubanks was the voice of almost three 
out of four Alternative stations in the 
country. 

While his deadpan delivery was im- 
itated in commercials, TV and by oth- 
er voice talents, the creativity and the 
nuances he brought to his craft could 
not be duplicated. The outtakes from 
his sessions were legendary, and more 
than one station used them instead of 
the scripted piece, sometimes with 
expletives bleeped out. 

While Eubanks' dominance of the 
format waned a bit over the years, he 
continued to voice an impressive 
range of stations covering a number 
of formats. Alternative, however, was 
always his home. 

There is no doubt that Eubanks was 
a radio giant, but, more importantly, 
he was one of our own. He will be 
sorely missed. Here are some memo- 
ries from those who knew him - and 
his work - best. 

Will Pendarvis 
A &R, ArtistDirect Records 

We all say it when we leave a job, 
and most of the time we mean it: "Stay 
in touch." Unfortunately, it doesn't 
seem to work out that way most of the 

Keith Eubanks 

time. We meet new people. We get 
busy. 

Keith Eubanks was an exception to 
that rule. Keith and I developed a close 
relationship from the beginning of my 
stay at 99X, and it only grew stronger 
after 1 left. We not only stayed in touch 
with each other, but he became a 
friend of my wife and a crazy uncle 
to my kids. 

Every conversation 1 ever had with 
him left me with a fun memory and a 
new lesson in appreciation for friends 
and life in general. It was always an 
education in spirituality. Now, more 
than ever, I understand these concepts 
in a harsh and clear way. 

The day before Keith passed away 
my 6- year-old son Wylie asked me if 
Keith was a superhero. If creativity, 
instilling the value of life into others, 
kindness, love and being able to leap 
tall problems in a single bound are 
special powers, then I guess he was. 

Lee Chesnut 
VP /A &R, Universal Records 

Keith Eubanks and I worked to- 
gether at WAPW (Power 99)/Atlanta 
from 1990 -1992 and remained close 
friends ever since, talking on the 
phone almost every day. He was, 
without a doubt, the most creative 
person I have ever known, both at 
work and at play. Even in the final 
months, as his health was failing, he 
was constantly trying to fool me on 
the phone with one of his voices. 

It was very important for Keith to 

be on the cutting edge of things, 
whether it was his revolutionary style 
of voicework, his passion for skydiv- 
ing or his need to own the very latest 
technologic& gadgets. He always 
wanted to be different, better, more. 

He recently wrote me a note that 
reminded me to "live each day as if it 
were your last." Even though Keith 
achieved greatness through the use of 
his voice, he was not a man of words; 
he was a man of action. He didn't sim- 
ply talk about living life to the fullest, 
he did it. He was and continues to be 
a source of personal inspiration - I 
went skydiving for the first time last 
month. 

Joel Folger 
President, Folger 

Entertainment Company 

After working with Keith at KDGE 
(The Edge) /Dallas in the '90s, in a 

strange twist of fate, I had re-estab- 
lished a working relationship with him 
just a few days before he died. Words 
can't describe my feelings of grief 
when J.J. McKay informed me at 
noon on Monday that Keith had 
passed away the previous Saturday. 

When I took over the PD duties at 
KDGE, we had a four -pronged strat- 
egy to increase ratings, one of which 
was to make the station more memo- 
rable through creative imaging. Keith 
was probably the biggest move we 
made in that direction, and I am sure 
he wouldn't mind being associated 
with his part of our success. The rat- 

"The day before Keith passed away, my 6 -year- 

old son, Wylie, asked me if Keith was a 

superhero. If creativity, instilling the value of 

life into others, kindness, love and being able to 

leap tall problems in a single bound are special 

powers, then I guess he was." 

Wilt Pendarvis 

ings we reached have not been dupli- 
cated, even with signal improvements 
at KDGE. 

At the time the airwaves were filled 
with big, ballsy- voiced guys with lit- 
tle or no personality. In every city 
there was a certain sameness, and we 
were looking for something to break 
the mold in Dallas. 

We found Keith. What resulted was 
one of the most duplicated radio 
sounds of the '90s: Keith Eubanks on 
The Edge! Our consultants at the time 
knew a good thing when they saw 
it. They duplicated it everywhere. In 

the late '90s maybe half or more of 
the important Alternative stations in 

the country used Keith Eubanks as 
their station voice. 

I asked one of my record friends to 
send me some airchecks from stations 
in New York. Steve Kingston's Z -I00 
(WHIZ) was one of them. Only later 
did I learn that Keith was also on 
WNNX/Atlanta, where Brian Philips 
was PD. I heard three breaks from 
Keith and said to myself, "This is it 

-a new sound that cuts through the 
clutter." 

Later, we developed the great im- 
aging team at KDGE: the writing skills 
of Alex Valentine (now at KRBV/Dal- 
las) and Alan Smith (now at WOCU 
Orlando), the production skills of 
Steve Wilson and, of course, the voice 
and outtakes of Keith Eubanks. Keith 
had a crazed sense of humor that re- 
ally came through in the outtakes. He 
will be missed greatly. 

Leslie Fram 
Dir. /Programming, 

Susquehanna/Atlanta 
Keith Eubanks' personality radiat- 

ed over the airwaves. In our first few 
years Keith incorporated nontradi- 
tional imaging. His writing style re- 
flected his irreverent sense of 
humor. Some of his sweepers that 
come to mind include: "As part of the 
community, 99X does not waste wa- 
ter. That's why we keep a brick in our 
toilet." And "We have more buttons 
and flashing lights than any station 
in Atlanta." Or "Welcome to Atlan- 
ta, the only city that covers its pot- 
holes with metal plates." 

This was really the beginning of the 
self -deprecating imagery that gave the 
station its edge. Keith didn't want to 
use the in -your -face approach or take 
himself or the station too seriously. 
That obviously segues into his out- 
takes being more valuable than origi- 

nal copy. Keith went off on tangents 
in post -production and many times 
used these on the air. This became a 

trademark around the country. You 
got Keith and his invaluable outtakes. 

Wendel was a character he por- 
trayed on the air. He was Will Pen - 
darvis' imaginary roommate. Wendel 
would end every call by getting in- 
creasingly perturbed and hanging 
up. One night he called Will and, in 

the middle of the call, started chok- 
ing. Will told him to call 91 I, and you 
could hear Wendel on the other end 
of the line, trying to call 91 I without 
hanging up. Sheer brilliance! 

Keith's love of life was an inspira- 
tion, and I feel honored to have been 
his friend. 

"Keith's love of life was 

an inspiration, and I feel 

honored to have been 

his friend." 

Leslie Fram 

Sean Denver/ 
PD, KITS /San Francisco 

Keith Eubanks was more than just 
that guy with the filtered voice who 
became the unofficial voice of the for- 
mat. He was a pain -in- the -ass, creative 
whiz kid who helped shape the audio 
landscape of 99X in Atlanta. Through 
his efforts he single -handedly forged 
the sound of that station and gave it 

the flavor that, in turn, the jocks em- 
braced and that became the road to a 
ratings safe haven. 

Professionally, he amassed multi- 
ple Alternative, Modern AC and 
CHR voiceover gigs that allowed 
him to live a lifestyle that many of 
us still dream of. Personally, he was 
a good friend to many, to the point 
of being like family. Being like fam- 
ily suggests that there were times 
where you weren't talking. If you 
were one of his friends, you know 
what I mean. His contributions didn't 
change the world, but neither has 40 
minutes of nonstop whatever. He was 
so much more. We're gonna miss him 
like crazy. 

www.americanradiohistory.com

www.americanradiohistory.com


1-7 Alternative Top 50 
k_ July 19, 2002 

1 0 
3 0 
2 © 
6 0 
4 5 

7 0 
5 7 

8 8 

9 0 
10 0 
14 a 
16 0 
17 a 
11 14 

21 0 
12 16 

23 a 
15 18 

19 0 
13 20 

20 21 

24 a 
e 

25 m 
18 25 

22 26 

26 ® 
28 m 

m 
27 m 
46 0 
42 ® 
29 ® 
30 0 
36 ® 
31 36 

39 a 
33 38 

34 39 

35 m 
32 41 

45 a 
40 a 

¡Debut> 

37 45 

48 m 
43 0 
41 48 

¡Debut> 

¡Debut> ®i 

ARTIST 
TOTAL 
PLAYS 

I- 
PLAYS 

GROSS 
IMPRESSIONS 

(Ql 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 3033 +270 357154 7 75/0 

INCUBUS Warning (Immortal /Epic) 2452 +166 260971 14 73/0 

HOOBASTANK Running Away (Island /IDJMG) 2371 +66 244224 16 74/0 

JIMMY EAT WORLD Sweetness (DreamWorks) 2257 +231 270416 12 70/0 

PUDDLE OF MUDD Drift & Die (Flawless /Geffen /Interscope) 2141 -70 191975 17 68/0 

PAPA ROACH She Loves Me Not (DreamWorks) 2061 +104 220707 11 73/0 

C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 1800 -253 160342 13 64/0 

BOX CAR RACER I Feel So (MCA) 1709 -35 173353 12 68/1 

HIVES Hate To Say I Told You So (Burning /Epitaph /Sire /Reprise) 1686 +169 218869 11 69/0 

SYSTEM OF A DOWN Aerials (American /Columbia) 1655 +175 225038 8 69/1 

NEW FOUND GLORY My Friends Over You (Drive -Thru /MCA) 1468 +137 183512 6 65/0 

VINES Get Free (Capitol) 1460 +175 191837 8 73/0 

TRUSTCOMPANY Downfall (Geffen /Interscope) 1449 +198 163894 9 68/2 

STAIND For You (Flip /Elektra/EEG) 1368 -30 140761 29 67/0 

FILTER Where Do We Go From Here (Reprise) 1332 +153 116595 4 66/1 

OUR LADY PEACE Somewhere Out There (Columbia) 1309 -104 119732 15 59/0 

KORN Thoughtless (Immortal /Epic) 1264 +203 190478 5 65/2 

SYSTEM OF A DOWN Toxicity (American/Columbia) 1246 -70 157790 28 60/0 

EARSHOT Get Away (Warner Bros.) 1242 +39 101964 18 53/0 

KORN Here To Stay (Immortal /Epic) 1185 -155 148386 18 61/0 

EMINEM Without Me (Shady /Aftermath /Interscope) 1148 -35 179409 11 44/0 

AUDIOVENT The Energy (Atlantic) 1138 +120 108281 11 62/2 

311 Amber (Volcano) 1129 +67 169591 21 45/2 

DEFAULT Deny (TVT) 1092 +73 96232 15 50/1 

P.O.D. Boom (Atlantic) 994 -215 114370 15 60/0 

CREED One Last Breath (Wind -up) 991 -68 97941 13 46/0 

STAIND Epiphany (Flip /Elektra/EEG) 897 +54 97814 12 40/0 

WEEZER Keep Fishin' (Geffen /lnterscope) 814 +178 97192 3 54/5 

JACK JOHNSON Flake (Enjoy /Universal) 754 +59 86248 21 34/3 

ADEMA Freaking Out (Arista) 633 +3 44923 7 45/0 

UNWRITTEN LAW Up All Night (Interscope) 596 +291 49014 2 55/11 

COLDPLAY In My Place (Capitol) 584 +203 85720 3 47/7 

TRIK TURNER Sacrifice (RCA) 575 +53 34818 5 38/0 

WHITE STRIPES Fell In Love With A Girl (Third ManN2) 570 +52 125967 20 41/0 

CHEVELLE The Red (Epic) 528 +113 60162 3 50/5 

RIDDLIN' KIDS I Feel Fine (Aware /Columbia) 501 -1 46247 7 31/0 

N.E.R.D. Rock Star (Virgin) 479 +79 65411 6 31/3 

STROKES Hard To Explain (RCA) 474 -20 101143 14 31/0 

DAVE MATTHEWS BAND Where Are You Going (RCA) 452 -19 46200 9 30/0 

HOME TOWN HERO Eighteen (Maverick/Reprise) 440 +15 48555 4 30/2 

LINKIN PARK Runaway (Warner Bros.) 433 -65 52838 8 10/1 

BEN KWELLER Wasted And Ready (ATO /RCA) 421 +65 38793 3 34/7 

ASH Burn Baby Burn (Kinetic) 419 +32 39425 5 29/1 

LINKIN PARK Point Of Authority (Remix) (Warner Bros.) 415 +159 80801 1 20/6 

CUSTOM Beat Me (ARTISTdirect) 401 -1 33779 5 29/0 

SEETHER Fine Again (Wind -up) 386 +105 36537 2 36/4 

TOOL Parabola (Volcano) 378 +18 31464 15 24/0 

JERRY CANTRELL Anger Rising (Roadrunner /IDJMG) 341 -32 29637 9 20/0 

NICKELBACK Never Again (Roadrunner /IDJMG) 297 +199 22479 1 36/9 

WHITE STRIPES Dead Leaves And Dirty Ground (Third ManN2) 284 +116 74278 1 25/2 

76 Alternative reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

o17/7 -7/13. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied n total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the tota number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (copyright 2002. The Arbitron Company). (C) 2002. R &R, Inc. 
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Most Added, 
www.rradds.com 

ARTIST TITLE LABEL(S) ADDS 

BLINDSIDE Pitiful (Elektra/EEG) 17 

UNWRITTEN LAW Up All Night (Interscope) 11 

MARC COPELY Surprise (RCA) 11 

NICKELBACK Never Again (Roadrunner /IDJMG) 9 

OUARASHI Mr. Jinx (Time Bomb/Columbia) 8 

COLDPLAY In My Place (Capitol) 7 

BEN KWELLER Wasted And Ready (ATO /RCA) 7 

SPARTA Cut Your Ribbon (DreamWorks) 7 

BOWLING FOR SOUP Girl All The Bad... (Silvertone /Jive) 7 

LINKIN PARK Point Of Authority (Remix) (Warner Bros.) 6 

RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 6 

ANDREW W.K. 
"She Is Beautiful" 

Early believers: 
WZZN, WROX, WBUZ, 
KFMA, KWOD, WKRL 

On Ozzfest this summer 

012 Kt \' 
LIN 

ISLAND E CJMMIÑNSIC GROUP 

Most Increased 
Plays 

TOTAL 

PLAY 

ARTIST T;TLE LABELISI NCRUSE 

UNWRITTEN LAW Up All Night (Interscope) +291 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) +270 

JIMMY EAT WORLD Sweetness (DreamWorks) +231 

KORN Thoughtless (Immortal /Epic) +203 

COLDPLAY In My Place (Capitol) +203 

NICKELBACK Never Again (Roadrunner /IDJMG) +199 

TRUSTCOMPANY Downfall (Geffen/Interscope) +198 

WEEZER Keep Fishin' (GefferVlnterscope) +178 

VINES Get Free (Capitol) +175 

SYSTEM OF A DOWN Aerials (American/Columbia) +175 

Most Played 
Recurrents 

ARTIST TITLE LABELS.. 

UNWRITTEN LAW Seein Red (Interscope) 

JIMMY EAT WORLD The Middle (DreamWorks) 

HOOBASTANK Crawling In The Dark (Island/IDJMG) 

PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 

LINKIN PARK In The End (Warner Bros.) 

GODSMACK I Stand Alone (Republic/Universal) 

DEFAULT Wasting My Time (1VT) 

INCUBUS I Wish You Were Here (Immortal/Epic) 

SYSTEM OF A DOWN Chop Suey (American/Columbia) 

P.O.D. Alive (Atlantic) 

P.O.D. Youth Of The Nation (Atlantic) 

NICKELBACK Too Bad (Roadrunner /IDJMG) 

DISTURBED Down With The Sickness (Giant/Reprise) 

TOTAL 
PLAYS 

983 

957 

900 

864 

847 

716 

705 

699 

690 

643 

634 

624 

622 

R &R Station Playlists have moved to the web. 

See all of our monitored reporters at 

www.radioandrecords.com. 

Custom manufacturers of 

Stickers. Decals 
StaticsLogo Design 
Call us for all your Promotional Product needs 
1.888.768.4259 www.imagesinkusa.com e -mail: Inksales @imagesinkusa.com 
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Alternative Action 

MIND 

Adam 12 

MDlhostKTEGIAIhuquerquelons 

Well, it's summertime, so I dragged out 

the of Pet Sounds boxed set. As far as new 

stuff, I'm into Guided By Voices, Chevelle, 

DJ Shadow and a dozen other bands I 

can't remember at the moment. Just 

added Sparta. Love the sound, love the 

vibe. Hoping our listeners will love it half 

as much as I do. . We're also playing 

Soil's "Breaking Me Down." Haven't seen anyone else on 

the Alternative panel on it. Ball- crushing man rock does 

quite well here at KTEG. N I'm jonesing for the new 

Cave -In. I've been a fan of theirs since they were a 

screamin' Boston hardcore band back in the day. The new 

stuff should be out on RCA by year's end. Face To 

Face played our Edgefest last month. There is no substitute for real punk rock. 

I felt like I was 16 again. 

My gut kind of told me it would happen, 

and it certainly appears to be the 

case: The Red Hot Chili Peppers' "By the 

Way" is gaining momentum after being on 

the top of the chart for a month now. It is 

looking a lot like "Scar Tissue," in that the 

song is not burning and its appeal seems 

to be growing over time. No doubt about it, this song is a huge smash by any 

definition ... The sad thing is that we have a really strong group of songs sit- 

ting right behind the Red Hots, including those by Incubus. Hoobastank, 

Jimmy Eat World and Puddle Of Mudd. They don't really have a prayer of 

touching No. 1 for the foreseeable future ... In terms of new music, Pete 

Rosenblum has a nice debut in the department head chair at Elektra, as 

Blindside come in at No. 1 Most Added with 17 new stations behind "Pitiful" 

... Marc Copely gets a pleasant surprise for "Surprise," picking up 11 adds 

(No. 2 Most Added). RECORD OF THE WEEK: Lifehouse "Spin" 

- Jim Kerr, Alternative Editor 

COIllIDG1 Ile, 
RIGHT yr. 

ARTIST: Haven 

LABEL: Virgin 

By KATY STEPHAN /ALTERNATIVE SPECIALTY EDITOR 

ou owe e. I'm letting you in on my pri- 

vate 

m 

vate conversation with Haven's Gary 
Briggs about how the Manchester -based band 

got together; their manager, Joe Moss (The 
Smiths' original manager); and their producer, 

the legendary Johnny Marr. 

On being a rock fan: "I was never running 
around in tight pants, flashing the sign of the 

devil or anything, but I was into a lot ofAmeri- 
can records. Growing up, there was a lot of Elvis 
and Roy Orbison. My dad was a big Zeppelin 

fan and turned me onto The Velvet Underground 
and Buffalo Springfield." 

How this led to his own musical destiny: "I 
met [future bandmate] Nat in a record shop. 1 

was looking at Happy Trails by Quicksilver 
Messenger Service. He walked in and started 

looking at the same records. We started chatting, 

and 1 went back to his place and stayed at his 

house for a couple of weeks, sleeping on the 

floor and playing guitar. We've never looked 

back since, really. We've been playing together 
for about six years." 

How they hooked up with Joe Moss: "A mu- 
tual friend brought him down to where we hung 

out and played guitar. We just got to know him, 
spent a lot of time hanging out. Initially, he said, 

`Come and stay with me for a couple of weeks,' 
and that stretched into a couple of years." 

Why meeting Johnny Marr did not make them 

pee their pants with awe: "For the first few 
months, I was totally unaware of his involve- 
ment with The Smiths and what he did and ev- 

erything. It was really when we supported The 
Healers on tour, after supporting Badly Drawn 
Boy. After a couple of shows it was obvious to 

us that we had the same ideas about what a gui- 
tar band should be about. 

"Hearing him on records is one thing; hear- 

ing him actually do what he does on records is 

Haven 

an entirely different thing. It blew us all away. 

We got to know him quite well in the months 

after that. We spent a lot of time hanging out. 

There was a friendship, really. B) the time we 

entered the studio, everyone was on an equal 

level, socially." 
On Between the Senses: "We recorded the 

album in 3 1/2 weeks. It was just so smooth, one 

song after the next. Everyone had similar ideas. 

If someone had an idea that we couldn't agree 

on, usually that idea would be turned into a new 

song. There was a real creative give and take, 

no egos. It was the finale of almost a year of 
hanging out and talking about music." 

On who loves Haven: "There was a point 
when everybody was speculating that our audi- 

ence would be mainly female, but all theories 
have been disproved. We've got everything 
from the audience you'd expect to see at an 

Oasis gig to the people you'd see at a Van 

Morrison gig. 1 love that. I believe there's some- 

thing in it for everyone. We're really accessible. 

All the records I love have been that way." 
Speaking of records you love, check out Be- 

tween the Senses if you haven't already. Then 
you'll really owe me - big. 
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July 19, 2002 

America's Best Testing Alternative Songs 
12+ For The Week Ending 7/19/02. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

INCUBUS Warning(lmmortal/Epic) 4.09 4.08 92% 21% 3.98 94% 24% 

HOOBASTANK Running Away(lsland/IDJMG) 4.08 4.11 90% 20% 3.95 92% 24% 

HOOBASTANK Crawling In The Dark(Island/IDJMG) 4.05 4.08 96% 41% 3.99 97% 43% 

JIMMY EAT WORLD Sweetness(DreamWorks) 4.05 4.07 80% 14% 3.98 80% 15% 

NEW FOUND GLORY My Friends... (Drive - Thru/MCA) 4.01 4.06 70% 11% 3.79 66% 13% 

OUR LADY PEACE Somewhere Out There(Columbia) 3.94 4.06 79% 15% 3.90 82% 17% 

STAIND Epiphany(Flip/Elektra/EEG) 3.93 3.92 82% 20% 3.87 85% 21% 

TRUST COMPANY Downfall(lnterscope) 3.92 3.99 55% 6% 3.84 55% 6% 

STAIND For You(Flip/Elektra/EEG) 3.92 3.89 91% 33% 3.82 94% 37% 

BOX CAR RACER I Feel So(MCA) 3.88 3.93 83% 21% 3.72 85% 25% 

SYSTEM OF A DOWN Aerials(American/Columbia) 3.84 3.79 77% 15% 3.76 80% 17% 

RED HOT CHILI PEPPERS By The Way(Warner Bros.) 3.83 3.87 89% 20% 3.78 93% 22% 

UNWRITTEN LAW Seein' Red(Interscope) 3.83 3.93 86% 32% 3.75 89% 35% 

PUDDLE... Drift & Die(Flawless/Gefen/Interscope) 3.82 3.87 89% 27% 3.75 91% 32% 

C. KROEGER... Hero(Roadrunner /Columbia/IDJMG) 3.82 3.82 95% 41% 3.70 95% 46% 

SYSTEM OF A DOWN Toxicity(American /Columbia) 3.80 3.80 95% 38% 3.72 96% 41% 

DEFAULT Deny(TVT) 3.77 3.90 77% 17% 3.65 80% 20% 

EARSHOT Get Away(Warner Bros.) 3.77 3.80 62% 13% 3.70 70% 17% 

AUDIOVENT The Energy(Atlantic) 3.76 - 48% 6% 3.65 51% 7% 

KORN Here To Stay(Immortal/Epic) 3.74 3.83 85% 24% 3.76 89% 24% 

WEEZER Keep Fishin'(Geffen/Interscope) 3.73 - 50% 9% 3.71 52% 9% 

PAPA ROACH She Loves Me Not(DreamWorks) 3.72 3.85 89% 22% 3.57 89% 26% 

EMINEM Without Me(Shady /Aftermath/Interscope) 3.72 3.75 98% 42% 3.83 98% 38% 

FILTER Where Do We Go From Here(Reprise) 3.70 3.68 51% 7% 3.65 57°k 9% 

311 Amber(Volcano) 3.69 3.74 82% 24% 3.61 85% 28% 

KORN Thoughtless(lmmortai/Epic) 3.67 3.71 62% 12% 3.63 67% 13% 

P.O.D. Boom (Atlantic) 3.61 3.60 90% 30% 3.58 93% 32% 

HIVES Hate To Say... (Buming/Epitah/Sire/Reprise) 3.54 3.63 69 17% 3.44 70% 19% 

VINES Get Free(Capitol) 3.47 3.48 60 14% 3.38 63% 17% 

CREED One Last Breath(Wind -up) 3.43 3.45 88% 33% 3.31 90% 38% 

Total sample size is 680 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike 

very much, 5 =like very much). Total familiarity represents the percentage of respondents who recognized the 

song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample 

composition is based on persons 12 +. TD = Target Demo (Males 18 -34). Persons are screened via the Internet. 

Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are 

not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. 

RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio 
stations by calling 818/377.5300. RateTheMusic.com data is provided by Mediabase Research, A division of 
Premiere Radio Networks. 

of 
7 Top 20 Specialty Artists 

. Ju /y 19, 2002 
1. MIGHT MIGHTY BOSSTONES (Sideonedummy) "You Gotta Go" 

2. SONIC YOUTH (Geffen) various 

3. FLAMING LIPS (Warner Bros.) "Do You Realize" 

4. SPARTA (DreamWorks) "Cut Your Ribbon" 

5. DRAGONFLIES (AgentX/Pyramid) "All I Ever Had" 

6. OFF BY ONE (LMG) "Been Alone" 

7. SCAPEGOAT WAX (Hollywood) "Lost Cause" 

8. PRETTY GIRLS MAKE GRAVES (Lookout) "Speakers Push" 

9. PIXIES (SpinArt) various 

10. BOWLING FOR SOUP (Jive) "Girl All the Bad Guys Want" 

11. VEX RED (Virgin) "Can't Smile" 

12. USED (Reprise) "Box Full of Sharp Objects" 

13. MORCHEEBA (Reprise) "Otherwise;" "Women Lose Weight" 

14. OK GO (Capitol) "Get Over It" 

15. NO USE FOR A NAME (Fat Wreck Chords) "Dumb Reminders" 

16. CHEVELLE (Epic) "The Red" 

17. DOVES (Capitol) "Caught by the River" 

18. SOMETHING CORPORATE (Drive -Thru /MCA) "Woke Up in a Car" 

19. ROLLINS BAND (Sanctuary /SRG) "Your Number is One" 

20. MAROON 5 (Octone) "Harder to Breathe" 

Ranked by Iota/ number of shows reporting artist. 

Record Of The Week 

Artist: MAROON 5 

Label: OCTONE 

Put the box of labels down. Screw the cap back on the 
glue.Yes, it's very satisfying to slap a tag onto a new record. 

And when you first hear Maroon 5, you'll be reaching for 
"funk," smearing some adhesive on the back of "soul" and 

looking for room to paste "pop rock" on there somewhere. . But Maroon 

5 can't be limited by your little labels. "Harder to Breathe" is both booty - 
shaking and hard -rocking; funkier than rock and more rocking than funk. So 

stop trying to label it, and just crank it up. The only category you need to 
put it in is the one marked "heavy rotation." 

- Katy Stephan, Alternative Specialty Editor 

Prose HIGH -IMPACT GRAPHICS 

DURABLE CONSTRUCTION 

TM . MAXIMUM PORTABILITY 

PORTABLE DISPLAYS 10- MINUTE SET -UP 

BROADCAST 

PNIPRPPRO'E 

6528 CONSTITUTION DRIVE 

FORT WAYNE, IN 46804 USA 

(219) 459 -1286 

1- 800 -433 -8460 
www.americanradiohistory.com

www.americanradiohistory.com
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Stations and their adds listed alphabetically by market 

WHRL/Albany. NY 

OM/PO, /APO/MD: .áa Biello 

i c. - - 

. --_ ._ 

KTEG /Albuquerque. NM' 
PD: Ellen Flaherty 
MD Adam 12 

` 
7,.. 

WNNX/Atlanla. GA 
PD Leslie Fram 

APD/MD: Chris WAiams 

-- -- -- 

WJSE /AIIanIíc City, NJ h 
PD: AIParinello 
MO: Jason Ulanet 

JS E .: 
lA L v <.;. 
GOO G SOLES e,e 

1 

KROX/Austin, rX' 
PO: Melody ee ° 
MD: Toby Ryan 

1 NICKEL 

Leers- 
'Novi 

KmcH -Lepers- 
KCp Tncugnt 

KNXX/Bataa Rouge, LA 
PD/MD: Randy Chase 

APOBIIIJadlson 

_ ' "- 
E, -m- 

_ 

` 

WRAX/BUmmpham. AL' 
PD: Susan Groves 

APO: Hurricane Shane 

MD: Mark Lindsey 

- - 

..ä __, -, 
` -" 

KOXR/Boise, I)' 
PM JaceolJaekso', 
MD'. Kahl) 

WBCN Boston. MA' 
VPP Ogm Inq: oealpus 
APO TAD Steven 5inck 

WEN% /Boston. MA' 
PD Cruse 

APO MO. Kevin Mays 

- - 

WEDG /Butalo, NY 

PD: Lenry Diana 

MD Rya', Patrick 
. ,E,EZE oPocenf 

-- 
P_", 

',ireo 

PPG XPELY 2Supee 
AGE wad- 

SolAPLULT'Pretty- 

WAVE /Charleston. SC' 
PO: Gre Patrick 
APORAD Danny Villalobos 

- 
-'_r 

WEND/Charlotte, NC' 
PM Jar* Daniel 

APDl: wen HoneyNO ' /i,sT- C'°.,",- 
svP :AVr,;° 

WNOX(.'hlcago, IL' 
PD: Tim Richards 

APD,7AD: Mary Shumias 
AK): Nicole LAUmiane 

c;eNa.e =e: 
TRUSL,0NIPANY- Doubt' 

WZZN/Chica o, IL t 
PO: Bill Gamble 
APD: Steve Le Levy 

MD: James VanOsdoI 
27 a,TID71KT erc,ç; 
1E DUES v l 1is Ei,E7 5..,. 

- a cP .; .,.,.. 

WAOZ/Cincinnati, OH 
PO John Michael 
APDMD: Shaggy 

.. .... 

WXTM /Cleveland, OH 

Po. Kim Monroe 

MD: Dom Nardella MD: 

WARD /olumhia. SC' 
0M 1PDm D: Ginns Juliano 

-- 

WWCO Columbus, OH' 
PO Andy Davis 

MD Jack Oevoa 
W.11'G UPS -Rao- 

BEN 6/ELLER-Waseti 
rVPlTEN LAW Up 

KDGENallas -R. Warts, TX 

PM Dare Doherty 

APORAD: Nan Aye 

26 fi0lriaG FOR SCUP -dad- 

6 MOP Somme" 
2 BEN KNEELER -hate- 

SEETHIR'FIN" 

WXEG /Dayton. OH 

PD Steve Kamer 
MD: Boone' 

'. :- 

KTCL/DenverBoulder. CO ' 
PO: Mike Connor 
MD: Sabrina Saunders 

`- 
- -' - " -' 

CIM %Reboil. MI' 
PD. Murray 3rookshaw 

APO: anneva 
MD Matt Franklin 

1 SDI E.LE aDrr.n 
:3.a E_VEN Drag 

KNAlgale-Maire old, OR 

PD: LAds CrJwley 

APDMD. Sts Allen 

_. -. 

KXNA/Fayetteville, AR 

PD: Margot Smith 

6 NIICKELS='Ne r' 
Goo G00 DOl15'Bp' 
MARC COPELY Summa 
BLINDSIDE "Pour 

WJBX/Ft. Myers, FL' 
PD: John Ron 
APD: EinWrind 
MO Je, Zd, 

, s FIG FOR SCUP B,c 
S6'.EN_ ST uv =» 
PAP, pt.:- z- 

KFRRIFre no. CA 

PO. Chris scubas 
MD Reverend 

WORD/Grand Rapids. Ml' 
PD: Bobby Duncan 

MD Michael Grey 
y 

- _ - 

WXNR /Greenville, NC 

PD :Jen Senders 

APD:TumerWaaoe 
Fbhn 

WEygp Palm 

WEED/Hagerstown, MD 
PO: Bran Mme 
APD: Dave Fattens 

SEETHER "fine" 

WMROIHartord, CT' 
PEI: Todd Thomas 

MD: OazKelly 
NDDLE Or MUDD'Hates" 

WEE21R'I51111' 

KUCD/Honolulu, HI' 
PD: Jamie Hyatt 

MD: Ryan Sean 

,.f .1'. -Spa' 
'.,K., iaCK-Naw" 
OK GO 'Nu- 

1n13rJHIAl6llelr>alaesbl,TX 
PO/MO: Steve Robison 

APD Eric Schmidt 

-,.;.::',:':'-':',''',.s..::'; 

WRZX/Indianapolls, IN' 
PO: Scott Jameson 

MD: You Young 

2 N'CKEL3ACK'Nner 
1 1VHIT STRIPES Looms 

WPLgyJacksonville, FL 

PO: Scott Petibone 

APD/MD: Chad Chumley 
- A,.; 

'2.. C1 -5 ..:.z- 

WRZK/JoAnson City, TN 

VP/Pm. Ops.: Mark E. McKinn 

E.'CS_E-P -'..: 
SP ?'A Pr;c- ' ̂''' e - =- 

WNFZ/xnoxville, TN' 
PD: Dan Bowl, 
APDMD: Anthony Pronii 
AMMO le Op 

- - 

KFTE /Lafayette. LA 
PD: Rob summers 
MD: Soon Perrin 

WWDX /Lansing, MI 
PO: Chili waver 
MD: Kelly Brady h % 

'CM HERO 'E 

`'' "}-u6a -Wasted" 
tea" 

L,hVR-TEN LAW "Op" 

KXTE/Las Vegas. NV 
PD: Dave Wellington 
APD/MM Chris Ripley 

' = 

2 L K 

KLEC/LIHle Rock, AR 
Dir.iProg.: Larry LeBlanc 
MO: Peter Gunn 

16 OAKENFOID'Rude 
BLINDSIDE Tenor 
BOWLING FOR SOUP -Ban 
MARC COPELYSumrse" 
COMESke 

n 
SPARTA"Rtton 

Reporters 
KRONLos Angeles, CA ' 
VP/Prog.: Kevin Weatherly 

APD: GeneSadbloom 
MD: Lisa Warden 

16 RED HOT ND 
12 SYSTEM CF A DOWN"P3Ttno" 

WL'DO.:J isVllle, KY' 

PO: 

D. Kunes 
PO: Lance 

M7: Annae Fitzgerald 

'2 rA cOSS A,rar 
ò_I SD; 'PAT 
c-- E E -Res 

°° DO Throat- 

WMAO/Madison, WI' 
PO: Pat Frawley 

MD :RmY Hedeen 

COLDPaY "Pad- 
GOO GOO DOLLS -o - 

WMFS/MBmphis, TN' 
PO: ROb Grossman 

M0: Mike K.IWbrew 

AuOIoV<r.1 LAw 

UNWRITTEN LAW"up 

WZTA/ Ralson FL' 
PD: TmyHee 

Daniels APOAKD: Lee 

3.INDSICF'Palul' 
Nn:KELBAX'None 
SEETHR Fpe 

pABYMIortmeySdala, CA' 
OM: Chris White 

PD: Kenny Allen 
APDMD Oae Taylor 

-- -- 

WBUZ/Nashville,TN' 
PD: Brian Krysa 

-ReKE31w 
OLDPLAN-Pau- 

GOO N00 DOLLS "Bo' 
GREEN DAY "Omens 

SRENDJDT 'Cadge' 

WRRV/Newhurgh, NY 

PD: Andrew Boris 

" 
. °` -' Sr' "' 

NKNDMew Orleans, LA 

DM;PO Dave Stewed 
MO: Sig 

:'nw -up' 

W:seve wYork. NY' 
PO: Steve K ngston 

MD: Mike hen 
12 SYSTEM 2T CCw'. -3, 

EMINEM -GPoser" 

WROXINOdolk, VA 

PO: Michele Diamond 
MO: Mere Powers 

1A1DREW INK -Bain;' 
1 SUNDSIDE'PM,' 

DOVES"RN 

KORX/Odessa -Midland, TX 

PD: Michael Todd Mobley 

GOO GOO c S 3g 
eL O C 

!AFC 

WJRR/Odande, FL 

PO: pat Lynch 

MO: Drckemen 
6 UNWRITTEN LAW -Up" 

a NONPOINr Sons 
aOLE BY ONE "None" 

BREAKING BENJAMIN Role 

WOCL/Odando, FL 

PD:AIaAMM 
APDAAD: Paln Smith 
II LINKIN PARK 

WPLY/Phlladelphla, PA' 
PO :Jim McGuia 
MD: Dan Fein 

5 GREEN DAY 'Deserts' 
ERD. Stu' 

AZ' 
PD: Nancy Stevens 

APD: Dead Air Dave 

MD: Rabin Nash 

2 OWPASNI"Ro' 
1 SPARTA 'ROM" 

KZON/Phoenix. AZ' 
OMFO: Tim Maanville 
APO/MD: Kevin Mannion 

MICHELLE BRANCH- GooaU,e 
COmRAV race 
.,I , , 

:.'...= 

WXDX /Pilishurh,PA' g 
PD'. John M05ehiia 
MD:Vinnie 

3 

MARC 

JOHNSON 'Fla 

1 MMCCOPELY Sorpae 

1IUPSMERí Tiá/vPS 

WCYY/Portland, ME 

P0: Herb Ivy 

Mo:B anJamt 
STFN LAW -Up' 

WHITE STRIPES- leaves' 
LIMONPARK-Pawl.," 
BEN KWELLER Vaster 
BUZZHORN Ordmuy 
SPARTA 'Moon- 
SEETHER -Foe' 
PARANOID SOCIAL CLUB wasted- 

KNRK/Parlland, OR 
PO: Mark Hamilton 

APDMD: Jayn 

.- s.::: 

WBRU /Providence, RI 

PD:Tim Schiavelli 

MD:Alicia Mullin 
:'.;.s 

KRZO/Reno, NV' 
PD: Wendy Rollins 

MD: Man Diable 

3 GANG 

3Lr 

maE as K 

u!ry -T , 

PEI: 

VA' 
PO: Mike Murphy 

MO: Keith Dakin 

13 RIDDLE OFMUDO "Hales" 

6 COIOPLAV -Fare' 
1 FINCH "Loners' 

KCXX/Rlverslde, CA 

OM/PO: Kalb Chigoe 

MO: DayIJamen 
I SEVENDIAT'tNee" 

FINCH 

YhEIIR Famn_ 

. 
PDRAO: Den Walker 

BLINDSIDE BLINDSIDE'PONT 
won COPELV"Sumreé 
DOVES 'RBI( 
GOO GOO DOLLS-Bp" 

WZNE/Rochesler, NY' 
OWPD.Mite Danger 

MD: Violet 

MARC MOPELY- S umeC 
Duaus 'Joe 
SEETHER Too 

acramento, CA 

APO: Boner 
APO: Boomer 

GOIAEZ Ore ',cY 
BUNDSIDE'PUlul 
NAPPY ROOTS Pona :: 
OFF BY ONE 'Alone' 
WARASHI-JV: 
MARC COPEIV"Sumnse" 

KPNTISt. Louis, MO' 
PO: TammryMenem 
MD:JMIFrtrse 
APD :JM "Weedy "Erie 

1 OUARAS I JIM. 
CGLDRAY-PYe- 
COREY TAYLOR 13olnee 

IIXRK/Sall Lake City, UT 

pDlNPAps.AFrog.:Mikes 
'Ka adds 

XTRA/San Diego, CA' 
PD: Bryan Schack 

MO: Chris Mickley 
13 RED HOT )41'Song" 
4 WHITE STRIPES lams' 

:Mae 2 KOPS 

I ELVIS VS JXi.Lae' 
SYSTEM OF A DOWN "Oaals" 
GOVES"Rnv 

SeinD Francisco, CA' 
PO: Sean Demon/ 

MD: Aaron Axelsen 

a . , 
c 

DFa_ 

KJEE/Salda Barbara, CA 

GM/PO: Eddie Gutierrez 

MD: Dakota 

No adds 

WIMO kannah, GA 
PDRAD: B.J. Kinard 

GOO Goo DOLLS "Bo 
tIFEH0u5E "SPR 
TRUSSCOMPANY "Doan r 

KNDD/SealIIIng ma, WA 

PO:Phil Keller 
APD: Jim 

nester MD:SahRqr 
7RED NOT DIN Sao' 

DSTIL3EP5-Gay- 
BOGGING MOLLY'Lolanes 

KSYR/Shreveor1,LA P 
16 LOAN FASO( -Ancrm 

311 'Amber 

BLINDSIDE -Poor 
BOWING FOR SOUP Sac 

WKRLISyracuse, NY' 
OM/PO:Mimi Griswold 

APDAHD :Akbie 
BLINDS OE Mu" 
%RC CORED' Sr o. 
GOO GOO DOLLS 'Bq 
DF<BV ONE Wave 

WXSRnallahassee,FL 
PD:$rsve King 

MD: M,a cad 
!6 NEW FOUND GLORY 'Owe 

OFF BY ONE "Wore 
RIPP-FraG 
BOWLING FOR SOUP Sad 

WSUN/Tampa. FL 

OM: Chuck Beck 

PO: Shark 

25 UNKIN PARK 'Runaway' 
I TRuSYCOMPANY-Ddrn`a.r 

BEN KWELLER wöted- 

KFMA/Tucson, AZ' 
POJohn Michael 
APD: Carstensen 

MD Mans P7 

. S'. a 

B_x 

DAK 
C 

.n. tee. 

LJas 

KMYZ/Tulsa, OK 

PD: Lynn Barstow 

MD: Corbin Pierce 

2 U'nvR711% LAW -Up 
1 BOWLING PORSWP'BaP 
1 B EK nOUP M 

EMINEM'CIInC 

WHFS/Washington, DC' 
PO: Robert Benjamin 

APO: Bob Waugh 
Ferrise MO: 

2 11,ru. 

OUARARw -i,n: 
WEEZER -Fe:Un 

WWOC/Washington,DC 
PD: Bu Rher Buddy 

MD: LeeAnn Curtis 
1 CCLDP,AV -Rau - 
, Y.EEZER F-rr 

WHIZ/Wet Palm Bads, FL 
OM ?D: John O'Connell 

MD: Eric oristemen 
BLINDS CE 

mVC COY Pau- 

;aCKOfnsOnue- 
°ELY 

WSFM/Wilmington, NC 

PD :Knulhead 
No olds 

*Monitored Reporters 
0 n e' 

óS Total Reporters 

75 Total Monitored 

10 Total Indicator 

Note: WBSX/Wilkes Barre, PA moves 
from Alternative to Active Rock. 

ziroice;9 "I00 60-1s9 

Early at: 

KCNL ( #1 Phones) 

WBUZ (Top 5 Phones) 

IN JUST ONE WEEK! 

GOING FOR ADDS NOW 

ch`r; 

New & Active 
SINCH Something MorE (Roadrunner /IDJMG) 
Total Plays: 274, Total Stations: 26, Adds: 1 

BAD RELIGION Sorrow (Epitaph) 
Total Plays: 272, Total Stations: 16, Adds: 0 

PAUL OAKENFOLD Ready, Steady, Go (Maverick/Reprise) 
Total Plays: 261, Total Stations: 20, Adds: 1 

MOBY Extreme Ways (V2) 
Total Plays: 249, Total Stations: 25, Adds: 2 

EPIDEMIC Walk Away ( Elektra/EEG) 

Total Plays: 223, Total Stations: 23, Adds: 0 

SPARTA Cut Your Ribbon (Dream Works) 
Total Plays: 175, Total StaTions: 22, Adds: 7 

GREEN DAY Desensitized (Reprise) 
Total Plays: 171, Total Starions: 10, Adds: 3 

SEVENDUST Crucified (M) 
Total Plays: 161, Total Starions: 15, Adds: 5 

NAPPY ROOTS Awnaw (Atlantic) 
Total Plays: 135, Total Sta:ions: 12, Adds: 2 

FLAW Whole (Republic/Universal) 
Total Plays: 130, Total Sta:ions: 10, Adds: 0 

Songs ranked by total playa 

Indicator 
Most Added® 

GOO GOD DOLLS Big Machine (Warner Bros.) 

LIFEHOUSE Spin (Dream Works) 

SEETHER Fine Again (Wind -up) 

BLINDSIDE Pitiful (Elektra/EEG) 

MARC COPELY Surprise (RCA) 

TRUSTCOMPANY Downfall (Geffen /lnterscope) 

UNWRITTEN LAW Up All Night ( lnterscope) 

NEW FOUND GLORY My Friends Over You 

(Drive -Thru /MCA) 

NICKELBACK Never Again (Roadrunner / IDJMG) 

BEN KWELLER Wasted And Ready (ATO /RCA) 

SPARTA Cut Your Ribbon (Dream Works) 

LINKIN PARK Point Of Authority (Remix) (Warner Bros.) 

BOWLING FOR SOUP Girl All The Bad Guys Want 
(Silvertone /Jive) 

WHITE STRIPES Dead Leaves And Dirty Ground 

(Third ManN2) 

BUZZHORN Ordinary (Atlantic) 

FLIPP Freak (Artemis) 

OFF BY ONE Been Alone (LMC) 

PARANOID SOCIAL CLUB Wasted (Independent) 

www.americanradiohistory.com

www.americanradiohistory.com
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JOHN SCHOENBERGER 
jschoenbergereradioandrecords. corn 

Public Radio, Pittsburgh Style 
As it evolves, WYEP remains committed to its values 

There are several public stations that present a form of Triple A radio for an audience that is 

ready to be challenged, as well as entertained. WYEP/Pittsburgh is one of these and is part - of an elite group of noncomms that program music continuously. According to PD Rose- 
mary Welsch, the on -air product has changed dramatically since she joined the station 12 years 
ago. However, WYEP's commitment to music and to the community it serves has not. 

WYEP has been on the air 
since 1974 and in June 1990 

became a Triple A station. 
"At the time, what we tried 

to do wasn't as clearly de- 

fined as it is today; we were 

trying to bring some focus 
and intelligence to the mix 
of music we were playing," 
Welsch says. 

"By 1993 and '94 we had 

a pretty clear handle on the 

musical direction of the sta- 

tion and had reined in what 
we play. Obviously, quite a bit of re- 

finement has happened since then, and 
we are getting ready to take the next 
big step by introducing programming 
software - in our case, Musicmaster - into the mix." 

WYEP has always been known as 

a musical alternative. It didn't evolve 
from a News, Classical or Jazz for- 
mat; it began as a community -access 

station with an all- volunteer airstaff, 
and that community connection re- 

mains to this day. The license is held 

by Pittsburgh Broadcasting Corpora- 
tion, and the station is I00% publicly 
funded. 

"With our total dependence on pub- 
lic support, we'd better pay very close 
attention to what kinds of program- 
ming we do that the audience is re- 
sponding to," Welsch says. "We find 
out very quickly when we've made a 

wrong turn. It means that we need to 
really know our audience. 

"Certainly, we pay attention to the 
Arbitron information we receive too. 
The trends we see from rating period 
to rating period mean the most to us. 

It's a good signpost to see if we're 
doing the right things. Every quarter 
we all sit down and look at everything 
to see how we're faring." 

A Music Station, 
First And Foremost 

There are three key public radio 
outlets in the Pittsburgh area: WQED, 
which is the Classical station; WDUQ, 
the NPR News -Jazz outlet; and WYEP. 

For many years the three have coop- 
erated to ensure that each has a clear- 
ly defined niche. With the exception 
of an hourlong block of public affairs 
programming four nights a week, 
WYEP is a full -time contemporary 
music station. 

Rose emery 
e/sch 

It has been that way 
since 1995, when we drop- 
ped the NPR feeds," ex- 
plains Welsch. "We still 
carry the three- minute top - 
of -the -hour headlines from 
NPR from 6am -6pm, but 
that's it. We think that makes 

our listeners feel like they're 
still in touch with the out- 
side world. Of course, if an 

event as important as Sept. 

II, 2001 comes along, we 
drop all regular program- 

ming and go to the news feeds." 
According to Welsch, even though 

the station is much more pro- 
grammed today than in the past, 
there is still a lot of room for air tal- 
ent to create their own shows with- 
in the format. "That has been a very 
long evolution that began about IO 

years ago and will continue to 
change as we move into the realm 
of Musicmaster," she says. 

"What we're looking for from the 

software is to create better consisten- 

cy for the station's sound while leav- 
ing an educated DJ the room to do 
creative and artful things in the stu- 

dio. This is one of the rare places 
where that can still happen. Now, 
spontaneity is relative. We don't want 
chaos, but we do want the flexibility 
to be able to reflect the mood or events 

of the day from this market's point of 
view." 

One of the things that WYEP re- 
cently discovered in its focus -group 
research was that its listeners feel an 

incredible level of connection to the 

people they hear on the air. They are 

very excited about the fact that they 
can call the station and talk directly 
to the DJ about the music and the art- 

ists we play," Welsch says. 

"They also feel that our delivery is 

very human and that we educate them 
without talking down to them. This 
puts quite a bit of pressure on the DJ: 

Not only is he or she running a show, 
but, in some ways, each is also a pub- 
lic relations person for the station." 

Keeping The Balance 

Like many Triple A- formatted pub- 
lic stations, WYEP is constantly try- 
ing to maintain a balance between 
being independent and progressive 
and trying to reach a broader audience. 

Welsch explains that there are vari- 
ous forces at work in deciding the pro- 

gramming direction the station is 

taking. 
"There's a debate about this almost 

every day here," she says. "This is how 
we continue to develop a philosophy 
between what the mission statement of 
the station is and what you have to do 

to attract a broader listenership. 

"We are certainly much more song - 

oriented today than we have been in 
the past. We have certainly increased 

our rotations on the music we play. 

We have certainly narrowed our li- 
brary. All of these have helped to dra- 

matically increase our audience and, 

consequently, our fund drives." 
What Welsch sees is a constant 

push and pull between modern indus- 
try standards of success and the sta- 

tion's commitment to serving a certain 

segment of the public that wants to be 

challenged by the radio they listen to. 

"Somewhere in between, l have to 

be the one who finds the right bal- 
ance," she says. "Different people will 
push for each perspective: GM Lee 

Ferraro is fully dedicated to the mis- 

sion side of the station, while Chris 
Griffin, our Asst. PD/MD, brings the 

industry feel to the table, which is 

really what his job is about. I see my- 
self as the fulcrum. As time has pro- 
gressed, the position of that fulcrum 
has moved. 

"We now have a playlist that's more 
about the songs we play and not so 

much the albums we are behind. But 
we haven't lost our passion for repre- 
senting an entire album that we think 
is good and that deserves our atten- 
tion and support. To take it one step 
further, we remain dedicated to the 
artists, both established and new, that 
we believe in. 

"The other positive in all of this is 

that 1 am certain that a tighter playlist 
has been a real benefit to the artists 

we are committed to. I feel that more 
listeners are now more familiar with 
the artists we play. In spite of all the 

changes, when I see what we program 
each day, l am convinced that we still 
challenge our listeners." 

Changing With The Market 
WYEP isn't the only thing in west - 

em Pennsylvania to undergo a trans - 

formation. The city of Pittsburgh has 

WYEP Sample Hours 
June 27, 7-8am 

GOMEZ Detroit Swing 66 
BOB DYLAN Slow Train 
AFRO -CELT SOUND SYSTEM Release 
KEB MO Standing Here At The Station 
PATTY GRIFFIN Tony 
TOM PETTY Time To Move On 
MIDNIGHT OIL Luritja Way 
JANIS IAN Jolene 
RYAN ADAMS New York, New York 
HOOVERPHONIC Mad About You 
ROBERT RANDOLPH Ted's Jam 
HEM Half Acre 
COLDPLAY Don't Panic 

X 
91.3frn wyep 

June 27, 4-5pm 
MAIA SHARP You Can't Lose Them All 
STEVE EARLE Nowhere Road 
DAVE MATTHEWS BAND Where Are You Going 
JOAN BAEZ Fishing? 
SANTANA (Da Le) Yaleo 
MASSIVE ATTACK Sly 
BIG HEAD TODD & THE MONSTERS Wishing Well 
JOHNNY CASH Rowboat 
HONEYDOGS Losing Transmission 
NEIL YOUNG Differently 
PRETENDERS Brass In Pocket 
BRUCE COCKBURN My Beat 
CAROLE KING Beautiful 

also changed dramatically over the 

past decade or two. It now prides it- 
self on being a postindustrial city that 
is culturally rich and diverse. 

"The old image of it being an in- 
dustrial town has pretty much faded 

away," Welsch says. "It's a much pret- 
tier, cleaner city today. The biggest 
issue here is lack of jobs. Plus, there's 

a real problem keeping young people 
here. That's something we have to re- 

main aware of: We are in a market that 
has some of the oldest demos in the 

country. 
"Because of this, we have to lean 

slightly toward people at the higher 
end of the adult scale - late 40s to 
early 60s. That's not to say that we 

can't reach for the younger demos; it's 
just that there are fewer of them avail- 
able in the market. We have to ask 

ourselves this question: Do we sim- 
ply go for an older demo because our 
average listener is generally around 
40 years old, or do we look for young- 
er bands that we think 28 -year-olds 
will be interested in but that will also 

appeal to the intelligent 40- something 
listener? 

"Fortunately, there are quite a few 
colleges here, and that gives us a pool 
of younger people to potentially grab 
as listeners. It's a delicate balance for 
us, because that's an ever -shifting 
group that changes every three to five 
years. Having said that, we find that 
we continue to have a huge pull from 
all the colleges. We are perceived as 

the hip station by many of them." 
The other aspect of Pittsburgh that 

most people don't think of is the coun- 
tryside surrounding the city. Western 

Pennsylvania is very beautiful, with 
rolling hills, lakes and rivers. When 
the weather permits, area residents 
enjoy an active outdoor lifestyle. Ski- 
ing and other activities are also big in 

the winter. As the city has taken on a 

healthier, more active image, WYEP 
has kept pace. 

"We have really just started to move 
aggressively into that area," Welsch 
says. "Our focus groups have revealed 

that our listeners would like us to be 

more active in getting the message out 
about what is happening in the Great- 
er Pittsburgh area." 

Art Lessons 

In addition, Pittsburgh has a long 
and established history of supporting 
the arts. Not only does it have many 
well- established arts institutions, it 
also boasts quite a few progressive and 

cutting -edge organizations that are 
often fueled by the city's universities. 
In fact, in a recent survey, Pittsburgh 
was the fourth most -popular city in 

tourism for people who are interested 
in the arts. 

"We are involved with a lot of the 
arts organizations in town, but we are 

also very selective about what insti- 
tutions we affiliate ourselves with," 
Welsch says. "We are very lucky that 
we can choose which ones best fit 
WYEP. 

"For example, we pair up with the 
Warhol Museum because it is an in- 
credible and very hip museum. 
They're going to bring Patti Smith in 
for a silkscreen showing in Septem- 
ber, plus she'll be performing. That's 
also where we do our annual World 
Café performances in conjunction 
with WXPN/Philadelphia. 

"We also have something called the 
Mattress Factory, which is a huge, six - 
story building devoted to installation 
art, that we work with regularly, as well 
as many cutting -edge theater groups. 

These are the perfect kinds of things 
for us." 

It is clear that WYEP is making all 
the right moves as it evolves. Each of 
its fund drives outdoes the one before, 
and the station is also enjoying the 
largest cume in its history. And it's 
excelling in the same way that so 

many commercial Triple A stations are - by remaining local and staying fo- 
cused on the community it serves. 

You can reach Rosemary Welsch at 
412- 381 -9131. Be sure to check out the 
station's website at www.wyep.org. 
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WEEK WEEIS ARTIST TITLE LABEL(SI 

1 Q 
2 2 

3 3 

4 4 

5 5 

8 Q 
6 7 

7 8 

9 Q 
17 

10 0 
12 ® 
13 ® 
11 14 

15 ® 
18 0 
14 17 

19 o 
20 

24 m 
27 ® 
22 ® 
16 23 

25 24 

23 25 

26 26 

29 ® 
30 

¡Debut> a 
¡Debut> 

Triple A Top 30 
® July 19, 2002 

TOTAL I - GROSS WEEKS ON TOTAL STA -IONS 
PLAYS PLAYS IMPRESSIONS CHART ADDS 

tot 

DAVE MATTHEWS BAND Where Are You Going (RCA) 682 +2 40760 9 27/0 

COUNTING CROWS American Girls (Geffenhlnterscope) 553 -42 33126 10 26/0 

JACK JOHNSON Flake (Enjoy /Universal) 548 -33 42020 22 28/1 

JIMMY EAT WORLD The Middle (DreamWorks) 478 -12 33631 18 18/1 

SHERYL CROW Soak Up The Sun (A &M /Interscope) 432 -53 29133 21 24/1 

BRUCE SPRINGSTEEN The Rising (Columbia) 427 +42 38267 3 21/' 

NORAH JONES Don't Know Why (Blue NoteNirgin) 424 -13 32863 11 23/1 

GOD G00 DOLLS Here Is Gone (Warner Bros.) 394 -39 22986 18 20/0 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 384 +34 25754 6 23/1 

COLDPLAY In My Place (Capitol) 355 +123 21908 2 25/- 

CHUCK PROPHET Summertime Thing (New West/Red Ink) 346 +27 21740 5 22/0 

JOHN MAYER No Such Thing (Aware /Columbia) 302 +11 23684 46 22/1 

DROPLINE Fly Away From Here (...Day) (143 /Reprise) 298 +11 13568 6 18/1 

TREY ANASTASIO Alive Again (Elektra/EEG) 260 -36 14450 13 21/1 

CHRIS ISAAK One Day (Reprise) 248 +3 16399 7 21/1 

C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 241 +9 10993 7 8/1 

DISHWALLA Somewhere In The Middle (Immergent) 235 -19 9768 16 14/1 

LUCE Good Day (Nettwerk) 218 +6 9254 7 14/1 

ALANIS MORISSETTE Precious Illusions (Maverick/Reprise) 207 +8 6019 3 13/1 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 203 +21 7512 6 8/1 

DAVE PIRNER Never Recover (Ultimatum) 196 +22 12479 3 18/1 

LOS LOBOS Hearts Of Stone (Mammoth) 196 +2 7840 9 13/1 

MOBY We Are All Made Of Stars (V2) 193 -43 12533 14 15/1 

MAIA SHARP Willing To Burn (Concord) 179 -1 4277 4 12/1 

SHANNON MCNALLY Now That I Know (Capitol) 175 -10 8510 8 12/1 

THE CORKS When The Stars Go Blue (143 /Lava/Atlantic) 171 -5 13105 13 11/0 

NO DOUBT Hella Good (Interscope) 160 +13 4551 3 6/0 

HOWIE DAY Ghost (Epic) 156 +10 8903 3 14/2 

ROBERT PLANT Darkness. Darkness (Universal) 154 +28 12835 1 15/1 

VAN MORRISON Down The Road (Universal) 145 +10 13812 1 11/1 

28 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
7/7 -7/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average 0uarter Hour Persons used herein with permission from 
the Arbitron Company (copyright 2002. The Arbitron Company). 'CI 2002. R &R. Inc. 

New & Active 
SHERYL CROW Steve McQueen (A &M /Interscope) 
Total Plays: 137, Total Stations: 18, Adds: 16 

BETH ORTON Concrete Sky (A stralwerks/Heavenly /Capitol) 
Total Plays: 135, Total Stations: 13, Adds: 2 

BIG HEAD TODD & THE MONSTERS Again & Again (Big) 
Total Plays: 129, Total Stations: 13, Adds: 0 

DAVID BOWIE Slow Burn (ISO /Columbia) 
Total Plays: 126, Total Stations: 11, Adds: 1 

RUBYHORSE Sparkle (Island /IDJMG) 
Total Plays: 126, Total Stations: 10, Adds: 0 

BRUCE HORNSBY St cks & Stones (RCA) 
Total Plays: 111. Total Stations: 10, Adds:1 

OASIS Stop Crying Your Heart Out (Epic) 
Total Plays: 109, Total Stations: 9, Adds: 0 

311 Amber (Volcano) 
Total Plays: 104, Total Stations: 4, Adds: 0 

OUR LADY PEACE Somewhere Out There (Columbia) 
Total Plays: 100. Total Stations: 4. Adds: 0 

AVRIL LAVIGNE Complicated (Arista) 
Total Plays: 94, Total Stations: 4 Adds: 0 

Songs ranked by total plays 

Most Added® 
www.rradds.com 

ARTIST TITLE LABELISI ADDS 

SHERYL CROW Steve McQueen (A &MAnterscope) 16 

BONNIE RAITT Silver Lining (Capitol) 13 

SONIA DADA Baby Woke Up (Calliope) 9 

G00 G00 DOLLS Big Machine (Warner Bros.) 4 

HOWIE DAY Ghost (Epic) 2 

BETH ORTON Concrete Sky (AstralwerksHeavenly /Capitol) 2 

COUSTEAU Talking To Myself (Palm Pictures) 2 

TRAGICALLY HIP It's A Good Lit If You Don't (Zoe/Rounder) 2 

JACK JOHNSON Bubble Toes (Enjoy /Universal) 2 

BADLY DRAWN BOY Silent Sigh (XL/ARTISTdirect) 2 

JAY FARRAR Damn Shame (Artemis) 2 

ROSEY Afterlife (Island/IDJMG) 2 

LINDA THOMPSON Dear Mary (Rounder) 2 

Most Increased 
Plays 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

COLDPLAY In My Place (Capitol) +123 

SHERYL CROW Steve McQueen (A &M/Interscope) +64 

COUSTEAU Talking To Myself (Palm Pictures) +51 

BRUCE SPRINGSTEEN The Rising (Columbia) +42 

BRUCE HORNSBY Sticks & Stones (RCA) +42 

JOHN MAYER Your Body Is A Wonderland (Awara/Columbia) +34 

ROBERT PLANT Darkness, Darkness (Universal) +28 

CHUCK PROPHET Summertime Thing (New West/Red Ink) +27 

3 DOORS DOWN Be Like That (Republic/Universal) +25 

MOBY Extreme Ways (V2) +25 

Most Played 
Recurrents 

TOTAL 

ARTIST -.' -c PLAYS 

PUDDLE OF MUDD Blurry (Flawless/Geffendnterscope) 206 

U2 In A Little While (Interscope) 190 

PETE YORN Strange Condition (Columbia) 184 

LENNY KRAVITZ Stillness Of Heart (Virgin) 182 

DAVE MATTHEWS BAND Everyday (RCA) 167 

TRAIN Drops Of Jupiter (Tell Me) (Columbia) 165 

LIFEHOUSE Hanging By A Moment (DreamWorks) 150 

U2 Beautiful Day (Interscope) 150 

AFRO- CELT... F/P. GABRIEL When... (Real WorldNirgin) 147 

CHRIS ISAAK Let Me Down Easy (Reprise) 

CALLING Wherever You Will Go (RCA) 

DEFAULT Wasting My Time (NT) 
EDDIE VEDDER You've Got To Hide Your... (V2) 

141 

137 

137 

135 

R &R Station Playlists have moved to the web. 
See all at our monitored reporters at 

www.radioandrecords.com. 

is /_S 
On Tour Now! 
For tour dates log on to 
www.drivebytruckers.com 

LOST HIGHWAY 

from the album 

saw lu4 OPE' R ii 

in stores now 

©2002 umg recordings, Inc. Contact: GLENN NOBLIT @ 615.524.7828 
* * -ROLLING STONE 
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7 J7 Triple A Top 30 Indicator 
L ` July 19, 2002 

Most Added. 
..c.+ ..EE ARTIST -_ - -.__ F 

TOTAL 
PLAYS 

.I- 
PLAYS 

GROSS 
IMPRESSIONS 

1001 

WEEKS ON 
CHART 

S/ TOTAL STATIONS/ 

ADDS 

ARTIST-'"._ .'BSS. ADDS 

3 0 DAVE MATTHEWS BAND Where Are You Going (RCA) 311 +41 6406 9 19/0 BONNIE RAITT Silver Lining (Capitol) 18 

1 0 COUNTING CROWS American Girls (Geffen /Interscope) 306 +8 6437 9 18/0 SHERYL CROW Steve McQueen (A &M/Interscope) 12 

2 3 TREY ANASTASIO Alive Again (Elektra/EEG) 285 -12 6066 17 18/0 
SONIA DADA Baby Woke Up (Calliope) 12 

LINDA THOMPSON Dear Mary (Rounder) 7 
4 0 CHUCK PROPHET Summertime Thing (New West/Red Ink) 268 +16 7934 11 20/0 BADLY DRAWN BOY Silent Sigh (XL/ARTISTdirect) 4 

5 0 MAIA SHARP Willing To Burn (Concord) 265 +15 6169 14 20/0 JOE COCKER Never Tear Us Apart (Eagle /Red Ink) 4 

6 0 WILCO Heavy Metal Drummer (Nonesuch) 240 +8 6141 17 16/0 MARIANNE FAITHFULL Wherever I Go (HuWirgin) 4 

8 0 BRYAN FERRY Goddess Of Love (Virgin) 234 +11 6302 8 19/0 BRUCE SPRINGSTEEN The Rising (Columbia) 3 

ALANA DAVIS Don't Care (Elektra EEG) 3 
7 0 NORAH JONES Don't Know Why (Blue NoteNirgin) 230 0 5327 16 15/0 

ROSEY Afterlife (Island /IDJMG) 3 

15 0 BRUCE SPRINGSTEEN The Rising (Columbia) 224 +39 4811 2 20/3 

13 a JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 223 +30 3967 4 14/0 Most Increased 
9 

10 

m 
12 

NEIL FINN Driving Me Mad (Nettwerk) 

LOS LOBOS Hearts Of Stone (Mammoth) 

222 

214 

+4 

-4 

6369 

7259 

9 

13 

19/0 

18/0 
Plays 

16 ® BETH ORTON Concrete Sky (Astralwerks /Heavenly /Capitol) 207 +22 6802 3 19/0 TOTAL 

12 14 MOBY We Are All Made Of Stars (V2) 194 -1 4210 16 15/0 ARTIST TITLE LBELrs/ INCREASE 

19 ® CHRIS ISAAK One Day (Reprise) 187 +28 5271 7 16/0 ROGER CLYNE & THE PEACEMAKERS Sleep... (Orchard) +83 

18 a DAVID BOWIE Slow Burn (1SO /Columbia) 186 +5 5585 6 17/0 SHERYL CROW Steve McQueen (A &M /Interscope) +48 

22 COLDPLAY In My Place (Capitol) 161 +20 4703 2 17/0 
DAVID BAERWALD Nothing's ... (Lost Highway /IDJMG) +46 

DAVE MATTHEWS BAND Where Are You Going (RCA) +41 

14 18 ELVIS COSTELLO Tear Off Your Own Head.,. (Island /IDJMG) 152 -34 5304 20 14/0 BONNIE RAITT Silver Lining (Capitol) +41 

21 a JACK JOHNSON Flake (Enjoy /Universal) 151 +6 3129 24 11/0 BRUCE HORNSBY Sticks & Stones (RCA) +40 

17 20 LUCE Good Day (Nettwerk) 145 -36 3336 9 12/0 COUSTEAU Talking To Myself (Palm Pictures) +40 

29 a BRUCE HORNSBY Sticks & Stones (RCA) 144 +40 3919 2 17/2 
BRUCE SPRINGSTEEN The Rising (Columbia) +39 

JOHN MAYER Your Body Is A Wonderland (AwareColumbia) +30 

20 22 INDIGO GIRLS Become YOU (Epic) 142 -12 4864 7 13/0 CHRIS ISAAK One Day (Reprise) +28 

11 23 SHERYL CROW Soak Up The Sun (A &M /Interscope) 131 -72 1320 23 10/0 HOWIE DAY Ghost (Epic) +28 

¡Debut> a COUSTEAU Talking To Myself (Palm Pictures) 128 +40 7147 1 15/2 SONIA DADA Baby Woke Up (Calliope) +25 

24 25 JEB LOY NICHOLS They Don't Know (Rykodisc) 120 -1 2769 16 10/0 
BETH ORTON Concrete Sky (AstralwerksMeavenly,'Caprtol) +22 

COLDPLAY IS Place +20 
¡Debut> e HOWIE DAY Ghost (Epic) (p 117 +28 4557 1 13/0 The VAN MORRISON Down The Road (Universal) +17 

25 27 ROBERT PLANT Darkness, Darkness (Universal) 115 -1 2868 5 14/1 CHUCK PROPHET Summertime Thing (New West/Red Ink) +16 

23 28 PATTY GRIFFIN Rain (ATO) 109 -24 3341 17 12/0 JULIA FORDHAM F/INDIA.ARIE Concrete Love (Vanguard) +16 

30 a EELS Fresh Feeling (DreamWorks) 108 +6 2052 2 11/0 JOE COCKER Never Tear Us Apart (Eagle /Red Ink) +16 

26 30 PHIL LESH Night Of A Thousand Stars (Columbia) 108 -1 3278 3 14/1 
DA SHARP Willing To 

Discs) 

+15 

DAVID GRISMAN Slade (Acoustic Discs) +13 

BADLY DRAWN BOY Silent Sigh (XL/ARTISTdirect) +13 
21 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 7/7- Saturday 7/13. 

LUCE Here (Nettwerk) +13 
© 2002, R &R Inc. 
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/d ' World Cafe 

Added This Week 

Ali Castelinni 215 -898 -6677 

MARRIANNE FAITHFULL Rich Kid Blues 

Rob Reinhart 734 -761 -2043 

DOLLY PARTON Stairway To Heaven 

KEV RUSSELL'S JUNKER Imbibing My Prescriptions 

ROBERT PLANT Song To The Siren 

SWAN DIVE Have You Ever 

PLEASE SEND YOUR PHOTOS 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles 

of all pictured and send them to: 

R &R c/o Mike Davis: 

10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067 
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With 

Michele Williams 
A-d PD/MD, WBOSBoston 

Howie Day's "Ghost" is not a one -listen 

song, but once it gets to you, it sticks. The 

song has a haunting quality that lingers 

long after the song is over. Howie's lyrics 

are powerful and unique, and it is these 

lyrics that make Australia a great CD from 

start to finish. Howie Day is a phenom- 

enon here in Boston, as he is originally from Maine and has 

been performing here for years. His live performances are 

wildly popular and talked about as must -sees for any music 

lover. He has a following that is loyal and passion- 

ate. - "Ghost" sounds great on the air and adds another di- 

mension that is not only hip, but meaningful as well. 

It was fast and furious this week with new re- 

leases: Bonnie Raitt comes out No. 1 Most 

Added overall with 31 total (she is first on the 

indicator side and second on the monitored 

side), Sheryl Crow has 28 total adds (first on 

the monitored side and second on the indica- 

tor side), and Sonia Dada have a total of 21 

(they are third with both panels) ... Linda 

Thompson, Badly Drawn Boy, The Goo Goo Dolls, Joe Cocker and Rosey 

also have good first weeks ... Howie Day, Beth Orton, Cousteau, Tragically 

Hip, Jay Farrar, Alana Davis, Bruce Hornsby and David Baerwald close some 

important holes ... On the monitored airplay chart, Dave Matthews Band hold 

the top slot again, Bruce Springsteen moves 8` -6`, John Mayer holds at 9', 

and Coldplay jump 171o10' ... The rest of the chart remains pretty tight, but there 

were a couple of big jumpers: Red Hot Chili Peppers (24' -20 *) and Dave Pirner 

(27' -21 `) ... Robert Plant and Van Morrison debut ... On the indicator airplay 

chart, DMB also take the No. 1 position, and Springsteen and Mayer go top 10 

at 9* and 10 *, respectively ... Other movers include Orton (16' -13'), Chris Isaak 

(19' -15`), Coldplay (22' -17`) and Hornsby (29' -21') ... Cousteau and Day de- 

but ... Keep an eye on Big Head Todd & The Monsters, David Bowie, 

Rubyhorse, Eels, Jorma Kaukonen, Doves and Carbonleaf 

- John Schoenberger, Triple A Editor 

OF THE WEEK 

ARTIST: Beth Orton 

LABEL: Heavenly/ 
Astralwerks /Capitol 

By JOHN SCHOENBERGER / TRIPLE A EDITOR 

We first heard the unique vocal stylings of 
Beth Orton on the song "Water From a 

Vine." which she co-wrote with William Orbit 
for his Strange Cargo 3 project, released in 

1993. She then had a brief stint with a group 

called Red Snapper, appearing on the tracks 
"Snapper" and "In Deep." Following that, Orton 

collaborated with The Chemical Brothers in 
1995 on "Alive: Alone," which appeared on 

Exit Planet Dust. By then she was developing 
a name for herself and a ground swell of fans 

who were mesmerized by her voice. After put- 
ting together her own band - Ted Barnes (gui- 
tar), Sean Read (keys), Ali Friend (bass) and 

Will Blanchard (drums) - Orton recorded and 

released the She Cries Your Name EP in 1996, 

which launched her solo career. 

Receiving rave reviews in her native En- 

gland, Orton was motivated to re -enter the stu- 

dio and finish up more material for her 1997 

debut album, Trailer Park. Produced by Victor 
Van Vugt and Andrew Weatherall, the project 
synthesized a beautiful trademark combination 
of acoustic folk and the electronic beats of trip -hop. 

This release not only led to a sizable following 
in the U.K., it also set her career in motion in 

the U.S. Orton's sophomore effort, Central Res- 
ervation, which was also produced by Vugt, as 

well as Ben Watt, David Roback and Mark 
Stent, followed in 1999. The project featured 

guest appearances by Dr. John, Terry Callier and 

Ben Harper. The album propelled her popular- 

ity forward and nabbed her the 2000 Brit Award 
for Best British Female Artist. 

After a hiatus due to health problems and 
much- needed time to reflect and write new ma- 

terial, Orton now returns with her triumphant 
Davbreaker. "It's a made -up word to describe 

the sun coming up, the start of a new day and 

Beth Orton 

the sound of the record playing as the dawn 

breaks." says Orton. It's these things and much, 

much more. 

Once again backed by her core band of 
Barnes, Read. Friend and Blanchard, Orton has 

delivered a career album that will certainly cata- 

pult her to immense popularity and success. Old 
friends on the production side were also in- 
volved, including Watt, Orbit. Vugt and The 
Chemical Brothers. The album features some 

key guest vocal appearances, including Emmy- 
lou Harris on "God Song" and Ryan Adams on 

the first single, "Concrete Sky." Orton also per- 

forms the Adams -penned tune "This One's 
Gonna Bruise." Other standout tracks include 

"Paris Train." "Mount Washington." "Any - 
where" and "Thinking About Tomorrow." 

This album was initially an experiment." 
says Orton. "One of embracing the excitement 
of making music rather than going into it with 
fear. And that feeling has carried through ever 
since." Indeed, Davbreaker represents an artist 
who has found confidence in her talent and a 

clear vision about which direction she wants her 
music to go. 

After a brief tour in the States earlier this year, 

Orton returns again from the end of July to the 

end of August. She'll be performing on Thurs- 
day, Aug. 15 at The Fox Theater in Boulder, CO 

during R &R Triple A Summit 2002. 

f< Select the Best. 
When it comes to promoting your radio station, select the decal printer 

more radio stations have selected over the past 29 years... 
Communication Graphics. Call Today. 

DECALS / BUMPER STICKERS / STATICS / SIGNAGE / FULL SERVICE DESIGN STUDIO 

SINCE 1973 

C,ommunication 
...::::Graphics Inc 

WHERE QUALITY STICKS 
1765 N. JUNIPER, BROKEN ARROW, OK 74012 

(800) 331 -4438 WWW.CGILINK.COM 
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1*-#1 
AC Vs. Inspo - What's The Difference? 

The gap that separates the two formats gets narrower 

Idecided to send out a survey to programmers in the Christian AC and Inspirational formats to 
see what their thoughts were about programming. The range of answers regarding format and - philosophy wasn't as wide as you would expect. 

To many in AC and Inspirational an AC station admit that it plays a per - 
radio, it is clear that the industry is centage of Inspo songs ?" Actually, it 

looking for more clarification in for- would, according to the numbers 
mat representation. Some stations shown here. 
skew toward the more progressive 
side of programming, while others 
lean a bit more traditional. Just be- When a record company releases 
cause a station selects either an AC or different singles for AC and Inspo, 
Inspo format doesn't necessarily which one do you normally pick? 
mean an individual programmer stays 
the course within that format. The an- 
swers to the following questions help 
portray the mindset prevalent within 
the industry. 

Many stations play a combination 
of AC- and Inspo- specific radio re- 
leases. What would you say best de- 
scribes your single selection over the 
past six months? 

Divisions And Decisions 

60% 
3% 
7% 
13% 
7% 
10% 

90 +% AC 

75% AC, 25% Insilo 

50/50 split 
60% Inspo, 40% AC 

75% Inspo, 25% AC 

90 +% Inspo 

56% AC cut 
24% Depends on the song selected 

20% Inspo cut 

Almost a quarter of those who sent 
in their surveys didn't want to be 
nailed down in terms of only adding 
songs released to their format. Some 
AC stations admitted that they add 
Inspo and CHR releases if they feel 
that a track from one of those formats 
is suited for their audience. The ma- 
jority of Inspo stations, on the other 
hand, are more than willing to add 
AC cuts at any time. 

Of course, AC stations play pre- Some programmers are a bit fa- 
dominantly AC releases, and Inspo tigued by what some record labels 
plays a large number of Inspo-specific offer up in order to get a spin these 
cuts. It's noteworthy that 30% of mu- days. WCSG /Grand Rapids PD 
sic selectors who answered the survey Chris Lemke says, "Lincoln Brew - 
say they play 25% or more of the ster's 'All I Really Want' is a great 
other format's singles. example. I think there were no less 

Inspo panel member and Northern than four remixes of that song made 
Christian Radio Network PD Kevin available. Also, in the past couple 
Davis remarks, "I've noticed that weeks, I saw about seven different 
about 40% of the songs that I play remixes of that Sara Groves tune, 
also show up on the AC charts. Are 'First Song That I Sing.' Good grief." 
they Inspo songs or AC songs? Would Who makes the final decision on 

which singles to play at your station? 

60% PD 

20% MD 

13% Combination of people 
7% Station Manager 

According to our respondents, 80% 
of the time the MD does not have the 
final say on whether a song gets air- 
play, which was a bit surprising. So, 
when a record label wants to talk to 
the person making the final decision 
on a given track, in most cases it 
needs to talk to a station's PD. MDs 
have a lot of say about the playlists, 
but it is the PD or sometimes even the 
station manager who gives the final 
blessing. 

Would you say that, at present, 
your playlist leans more towards 
Inspo- and Praise & Worship -type se- 
lections? 

41% Not really 

32% Defin tely 
14% A little 

10% It has been lately 
3% I'd play less of these types of 

songs if labels didn't release so many 
of them 

Given the vast increase of core art- 
ists jumping on the Praise & Worship 
bandwagon, programmers realize that 
there has been a large increase in this 
type of music over the past several 
months. Fifty-six percent say that 
their individual playlists are leaning in 

this direction to some degree at the 
moment, while almost a third are lean- 
ing heavily toward Praise & Worship. 

Family Life Network MD Bruce 
Barrows says, "We would probably 
play fewer Praise & Worship type 
songs as radio singles. However, they 
seem to be the in thing right now." 

"We're playing more Worship - 
style songs now than we ever have 
before," Davis says. "But, again, the 
line between Praise & Worship and 
Inspirational is becoming more blurry. 
Worship used to be solely Maranatha 
and Vineyard praise teams. On our 
last chart we had Tim Hughes, Jason 
Ingram, Lincoln Brewster and Mi- 
chael W. Smith." 

When will it end? Probably not un- 
til consumers slow their buying trends 
in this genre to a level where pro- 
grammers start to pull back. 

Everything To Everyone 

Would you say your station Ls more 
progressive or more traditional in its 
programming mindset? 

66% Progressive - willing to take steps 
to reach more of the general population 

"About 40% of the songs that I play also show up 

on the AC charts. Are they Inspo songs or AC songs? 

Would an AC station admit that it plays a 

percentage of Inspo songs ?" 

Kevin Davis 

33% A combination of the two 
0% Traditional - more interested 
in serving the needs of the church 

Two things to note here: First, no 
one views his or her style of program- 
ming as traditional in nature. Even the 
Inspo programmers see themselves as 
either progressive -leaning or trying to 
combine the two. Secondly, 33% see 
their station as trying to be all things 
to all people. Of course, perceptions 
change when a core artist of the genre 
is up for consideration. 

Lemke shares his philosophy: "I'd 
probably say that we're more progres- 
sive than not, but I'll qualify that by 
saying that we're fairly progressive 
with core artists. Case in point, if 
'Magnificent Obsession' were done by 
anyone other than, say, Steven Curtis 
Chapman or Wayne Watson, we 
wouldn't be playing it. It's a bit hot for 
us, but it works because the song has 
strong lyrics and it's by a core artist." 

One of the most contentious points 
in the industry right now is the ques- 
tion of chart separation. For the sake 
of this survey, we narrowed the mat- 
ter down to this question: 

With the gap between Inspo and 
AC radio playlists shrinking, will 
there be a need for a Hot AC chart in 

the near future? 

45% Ves 

38% Unsure 
17% No 

KAFC /Anchorage, AK PD Tom 
Steigleman says, "A Hot AC chart 
may blur the lines even more. Hot AC 
stations will still play a good song 
even if it's slow -paced. I'd think the 
AC and Hot AC charts would prob- 
ably have 15 of the top songs as cross- 
overs. But the faster songs would be 
closer to the top on Hot AC, and the 
slower songs would be closer to the 
top on the AC chart." 

"I'd like to see Inspirational be- 
come Light AC or something along 
those lines," Barrows says. 'It's dif- 
ficult to explain to someone what 
Inspo really is as a musical format. If 
we are trying to reach adults let's call 
it some form of AC." 

Focus Areas 

What would help you out most in 

reaching your goals at your station? 

TOT GN BN N 

27% 7% 10% 10% Inexpensive 
research ideas 
25% 8% 10% 7% Ideas for how to 
market my station on a tight budget 
18% 6% 4% 8 %Ideas for better 
promotions 
16% 8% 4% 4% Tips for growing 
my cume without hurting my P1 listenership 

8% 4% 2% 2 %More access to 
top -notch production tools/people 
4% 3% - 1 %Tips for how to 

work with a difficult board of directors 
2% 2"/ - - Other 
(Key: TOT = Total, GN = Greatest Need, 
BN = Big Need, N = Need) 

Most Christian stations have very 
small budgets for research, marketing 
and promotions. That is probably why 
those are the top three areas where they 
express a strong need for help. What 
can be done? Research companies 
need to provide lower -cost solutions to 
address these needs. Some are already 
developing and implementing Internet- 
oriented research tools that several 
Christian stations are now using. 

Being a former marketing and pro- 
motions guy, I realize that promotions 
are a necessity that - at most stations - are thrown on the back burner. Pro- 
moting yourself in your community is 

a key component in making an impres- 
sion. Even with the greatest frequency, 
on-air sound and staff, without face-to- 
face contact, your station has little hope 
of truly impacting a community. 

What is your station's stance on ur- 

ban- oriented music? 

40% We play it if it's good enough or 
fits our mix 
23% We have a little bit of it in rotation 
20% We don't play it 
13% We'd play more if labels would offer 
up more singles 
3% We've tried it on -air, and it doesn't 
work for us 

Urban music is a subject that most 
programmers like to stay away from. 
Even stations in markets with high mi- 
nority populations say it doesn't work 
for them. Most are willing to play 
Nicole C. Mullen but wouldn't touch a 
group of similar style, like Out Of Eden. 

KAIM /Honolulu PD Michael 
Shishido says, Our recent move to the 
'Fish' format took out a lot of those 
urban- oriented titles, but our market 
naturally gravitates toward this style 
of music. Our future research, hope- 
fully, will reveal that." 

WAWZ/New York Director /Opera- 
tions Chris Gilbreth says, "AC and 
lnspo could use a good dose of urban 
material. Christian music tends to be 

very Middle American, which makes 
it tough for those of us serving large 
metropolitan areas. I know our listen- 
ers would be encouraged if the labels 
would foster more talent at the AC 
and Inspo level in the vein of Anoint- 
ed, Nicole C. Mullen and Salvador." 

One thing is revealed through the 
numbers presented here: Many 
within AC and Inspirational radio 
are ready for a change. What that 
change is and what it will look like 
on the other side of the decision 
process is unclear, but it is good that 
programmers are willing to talk 
about and share what needs to be 
done to continue to grow these for- 
mats for the future. 
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GOOD WORKS 

Cabrera Partners With New York's Metro Ministries 
Plans underway for fall tour and music seminars 

By Lizza Connor 
lconnor @ccmcom.com 

S 
igning on last week as a spokesperson for New York's 
largest inner -city children's ministries was, singer - 
songwriter Patty Cabrera says, a no-brainer. That's 

because, in her 10 years of experience with Brooklyn -based 
Metro Ministries, the fruit of the organization's labor has been 
self- evident. 

Metro Ministries, found- 
ed in 1982 by Bill Wilson 
as an outreach program for 
inner -city youth, now buses 

more than 20,000 partici- 
pants to its headquarters 

each weekend. While the 

multifaceted program aids 

children and adults with 
trade skills, academics and 

mentoring, among other things, its 

music emphasis has ballooned over 
the last decade - thanks, in part, 

to Cabrera's participation. 
Cabrera has been out of the pub- 

lic eye for six years and is just re- 

surfacing to promote Someone Like 
Me, set for Aug. 20 release through 
the nascent Peermusic/Patrona Pro- 

ductions partnership. But, among 
all the industry meetings and pro- 
motional tours, she's weaving her 

passion for music and ministry into 
a music -workshop model that she 

plans to take on the road this fall. 

Patty 

"What young people are 

looking for is a sense of 

belonging." 

Patty Cabrera 

Meeting Needs 
"One of the questions I am most 

often asked because I take so long 
between making records is, 'Where 
have you been ?" Cabrera tells THE 

CCM UPDATE. "I say I've been 

making music, writing and work- 
ing with Metro Ministries. Making 
records is an addition to what I do, 

it's not the staple. It's just another 

tool of what I do in an overall 
sense." 

Cabrera's larger work is invest- 
ing in young people's lives, and 

Cabrera 

that's where Metro Minis- 
tries comes into play. "My 
relationship with Metro 
sprung out of a singing op- 

portunity I had with the or- 
ganization a decade ago," 
she says. "There was an 

immediate connection with 
the kids. They became my 
friends. Metro invited me 

back more and more to share, so it 
just segued into this spokesperson 

role without my ever officially 
having a title. Now we're taking it 

to the next level." 
That next level, according to 

Cabrera, is a plan to align her fall 
tour stops with inner -city music 
workshops in places like Los An- 
geles, Chicago and Atlanta. Young 
people will have the opportunity 
to interact with Cabrera and par- 

ticipate in such activities as song - 
writing classes, engineering in- 
struction and D1 training. "Our ef- 
forts aren't just about my coming 
in and doing a concert," Cabrera 
says. "The biggest thing is that 
we're creating opportunities to be 

with young people, to have them 
share what they do with us and to 

help them take that craft to anoth- 
er level." 

The Timing Is Right 
According to Metro Ministries 

Director Chris Blake, teenagers 

have responded so well to the orga- 
nization's music -related events in 
the past that the time was right to 

work with Cabrera to develop 

workshops. 

"Music has always been a big 
part of our ministry because it's 
something that young people in the 

city respond to," he says. "When 
Patty began getting involved here, 

we noticed that the kids were 

drawn to her. They felt they had 

similar things inside them, but, be- 
cause they lacked the musical edu- 

cation, there was nowhere for the 

energy to go. 

"Here in New York, all music 
instruction has been taken out of 
the schools because of budget cuts. 

Especially since Sept. 11, every- 
thing has been scaled back. It's 
like a whole generation of young 
people will have no musical foun- 
dation. They just know what they 

hear on the radio." 
The first workshop, to be held 

at the end of this month at Metro 
Ministries headquarters in Brook- 
lyn, will be the prototype for 
those to be held throughout the 

fall. Blake says, "We're just 
choosing 12 kids initially, because 

we want to allow for quality time 
with Patty." 

"Our efforts aren't just 

about my coming in and 

doing a concert. It's 

going to be more like a 

community event." 

Patty Cabrera 

So far, five to seven seminars 

are being set to run in other cities, 
and both Blake and Cabrera aim to 

get other Christian musicians in- 
volved. Blake says, "We've got no 

lack of young people who want to 
do it and no lack of organizational 
ability to pull it together. The only 
thing we need is for people to in- 
vest and get involved in it. Once 
we get them in the cities, we can 

put them to work." 
Value The Young 

While the workshops are being 
officially launched this summer, 
Cabrera says the concept is noth- 
ing new for Metro. It's just been 

formalized into four -walls work - 
shops, rather than encounters with 
young people on the streets. She 

says, "In the past I'd be out on the 

sidewalk after a concert, and these 

kids would just come up to me to 

show me their new rhymes, raps 

and songs they'd written. We'd 
end up spending a few hours out 
there." 

Asked why young people relate 

to the ministry's message, Cabrera 

explains, "With young people, 

when you emphasize how valuable 
a person is, you've won them over 
for life. These kids leap left or 
right. One way is all the hard -core 
rap, hip -hop and what's going 
down in the streets. And then 

they've got Metro. 
"We can still relate to them, just 

with a positive spin. What young 

Talk back to CCM 

Do you have questions, 
comments or feedback regarding 

this column or other issues? 

E -mail: 
lconnor @ccmcom.com 

people are looking for is a sense of 
belonging. That's why these kids 
are in gangs. If you can flip that in 

such a way as to say to a young 
person, 'Who you are is good 
enough. God loves you like you 
are. Show us what you love to do, 

and we'll see how we can help,' 
it's instilling value in oneself. It 
really changes lives. I see it hap- 

pening. Yeah, we're sinners, but 

that's not the whole story. We're 
made in love, for love. God loves 

us like crazy, and those kids really 
connect with that." 

dIZEMIIM 
Integrity Music announces the launch of Integrity Gospel as the new 

label home for Integrity's gospel and urban praise and worship albums. The 

label launches with the release of Joe Pace Presents - Shake the 

Foundation, which streets on July 30. 

After five years with Smallbone Management, Zachary Kelm amicably 

departs to launch his own company, Q Management Group. Kelm continues 
to manage the career of Ardent recording artists Skillet, while Rebecca St. 

James remains with Smallbone. 

Essential Records promotes Bob Wohler from Director /A &R to VP /A &R. 

Tim Marshall is upped from Sr. Director /Marketing to VP /Marketing 
for Provident Music Distribution. 

Family Christian Stores President /CEO Les Dietzman retires; he'll be 

succeeded by former LensCrafters CEO David Browne later this summer. 

Dietzman will serve as a consultant and remains on the Family Christian 
Stores board of directors. 

CBS -TV will air The Christmas Shoes as a Movie of the Week this 
holiday season. Starring Rob Lowe (The West Wing) and Kimberly Williams 
(The Father of the Bride), The Christmas Shoes is based on Donna Vanlieré s 

New York Times best -selling novella of the same title, published in 2001. 
The novella was inspired by NewSong's AC radio single "The Christmas 
Shoes." 

WFSH (104.7 The Fish) /Atlanta wins the Georgia Association of 
Broadcasters' 2002 Gabby for excellence in broadcasting as Radio Station 
of the Year, Major Market (Class AAA). The award was presented at the 
associations' recent annual meeting. 

Artist Update 

Sparrow Records teen group Jump5 are spending the next few 
months on an extensive U.S. tour. Jump5 share the bill with A *Teens and 

Baha Men for a summer tour and will join Aaron Carter on his tour in the 
fall. 

Signings 

Flicker Records announces the newest addition to its artist roster: 

Ohio -based rock band Everyday Sunday, whose album Stand Up, produced 

by Quinlan (The Benjamin Gate, Rebecca St. James) and DC Talk's Michael 
Tait, debuts on Sept. 24. 

Next week: Look for a special report from the CBA International 
Convention in Anaheim, CA. 
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CHR Top 30 Rock Top 30 
LAST 

WEEK 
THIS 

WEEK ARTIST TITLE LABELIS/ 
TOTAL 

PLAYS 
.l- 

PLAYS 
WEEKS ON 

CHART 
LAST 

WEEK 
THIS 

WEEK ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

.1- 
PLAYS 

WEEKS ON 
CHART 

1 1 PAUL COLMAN TRIO Turn (Essential) 1048 -58 16 1 1 PAX217 Tonight (Forefront) 426 -8 15 

4 0 DAILY PLANET Flying Blind (Reunion) 918 +132 9 2 2 P.O.D. Boom (Atlantic) 423 -5 13 

3 o 12 STONES Broken (Wind -up) 348 +14 8 2 3 THIRD DAY It's Alright (Essential) 883 -40 18 

3 0 JARS OF CLAY Fly (Essential) 844 +53 7 4 0 BENJAMIN GATE Do What You Say (Forefront) 339 +42 7 

7 5 OUT OF EDEN Day Like Today (Gotee) 688 -2 12 0 38TH PARALLEL Horizon (Squint) 294 +17 4 

5 6 JEFF DEVO Let It Flow (Gotee) 626 -89 17 6 0 LADS International Mystery Man (Cross Driven) 275 +8 7 

14 0 NEWSBOYS Million Pieces (Sparrow) 606 +109 4 10 0 KUTLESS Your Touch (BEC) 253 +27 3 

9 8 GINNY OWENS I Am (Rocketown) 596 -39 22 7 8 TOBY MAC What's Gain' Down (Forefront) 238 -19 14 

8 9 JENNIFER KNAPP Say Won't You Say (Gotee) 593 -59 15 14 0 STRANGE OCCURRENCE Reach (Steel Roots) 237 +37 5 

10 10 TAIT Bonded (Forefront) 563 -49 16 12 0 TINMAN JONES I Will (Independent) 231 +23 3 

6 11 AUDIO ADRENALINE Rejoice (Forefront) 559 -140 18 19 Q ESO Sad Mary (Bettie Rocket) 215 +39 11 

12 0 FFH Fly Away (Essential) 529 +27 6 13 0 SHILOHShackles (Accidental Sirens) 207 0 11 

13 0 BEBO NORMAN Holy Is Your Name (Essential) 511 +13 15 17 © JOHN REUBEN Hindsight (Gotee) 206 +26 5 

11 0 ZOE GIRL Here And Now (Sparrow) 506 +3 13 18 0 SKILLET Earth Invasion (Ardent) 204 +28 16 

19 0 BENJAMIN GATE The Calling (Forefront) 500 +86 4 9 15 NEWSBOYS John Woo (Sparrow) 200 -26 16 

15 TOBY MAC Irene (Forefront) 490 +1 8 15 0 MXPX My Mistake (Tooth & Nail) 193 +9 2 

16 a) SALVADOR Breathing Life (Word) 489 +15 7 16 m LINCOLN BREWSTER Everybody Praise The Lord (Vertical)191 +10 4 

21 0 REBECCA ST. JAMES Song Of Love (Forefront) 472 +110 4 8 18 PILLAR Fireproof (Flicker) 184 -60 20 

18 19 ALL TOGETHER SEPARATE We Know (Ardent) 397 -46 12 20 0 DAILY PLANET Tangled Web (Reunion) 180 +6 4 

29 a) DAVID CROWDER BAND My Hope (Sparrow) 397 +104 2 11 20 TAIT Bonded (Forefront) 178 -32 11 

17 21 STACIE ORRICO Bounce Back (Forefront) 384 -74 18 22 21 SLICK SHOES My Ignorance (Tooth & Nail) 163 -6 7 

20 ® NEWSBOYS It Is You (Sparrow) 381 +1 29 26 ® PLANET SHAKERS Shake the Planet (Crowne) 158 +9 9 

22 ® JAKE Brighter (Reunion) 360 +10 5 23 23 FIVE IRON FRENZY Spartan (5 Minute Walk) 154 -10 20 

ED SHAUN GROVES Move Me (Rocketown) 337 +50 2 24 24 KEVIN MAX You (Forefront) 150 -12 11 

28 ® PLUS ONE I Don't Care (Atlantic) 335 +40 2 21 25 G.S. MEGAPHONE Prodigal Dad (Spindust) 146 -23 14 

26 m MERCY ME I Can Only Imagine (/NO) 320 +8 26 28 m CR33 Birth of Defiance (Bettie Rocket) 141 +3 2 

24 27 RELIENT K For The Moments I Feel Faint (Gotee) 312 -4 13 25 27 THIRD DAY Get On (Essential) 137 -21 20 

28 KEVIN MAX You (Forefront) 289 -24 6 29 28 AUDIO ADRENALINE Rejoice (Forefront) 122 -14 12 

[Debt] TRIN -I -TEE 5:7 Holla (Gospo Centric) 287 +22 1 (Debut> ALL TOGETHER SEPARATE I'll Rise (Asteroid) (Ardent) 120 +30 1 

27 30 DOWNHERE Free Me Up (Word) 285 -12 4 27 30 COMMON CHILDREN Celebrity Virtue (Galaxy21) 111 -28 15 

30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 7/7- Saturday 7/13. 
© 2002 Radio & Records. 

45 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 717- Saturday 7/13. 
02002 Radio & Records. 

Showcase Your Brand. Anywhere on the Planet. 

Grab attention fast with Banners On A Roll ®. 

It's so easy to use these lightweight plastic 

banners. Just pull what you need off the roll, 

cut, and tape. Put up 10...100...even 1,000 

feet in minutes! Call today. Let us help 

you stand out at your next event. 

1-800-786-7411 
www.bannersonaroli.com 
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July 19, 2002 

AC Top 30 
WEEK tEEi ARTIST TITLE LABEL(SI 

TOTAL 

PLAYS 
I- 

PLAYS 
WEEKS ON 

CHART 

1 Q ìTEVEN CURTIS CHAPMAN Magnificent... (Sparrow) 1814 +4 13 

4 0 .AUDIO ADRENALINE Ocean Floor (Forefront) 1551 +110 9 

2 © =FH Fly Away (Essential) 1537 +78 12 

6 0 SALVADOR Breathing Life (Word) 1414 +93 11 

3 THIRD DAY It's Alright (Essential) 1228 -230 19 

5 'VOICES OF HOPE In God We Trust (Sparrow) 1214 -121 14 

8 MARK SCHULTZ Back In His Arms Again (Word) 1023 -85 21 

12 0 SHAUN GROVES Move Me (Rocketown) 1011 +80 8 

11 Q REBECCA ST. JAMES Song Of Love (Forefront) 1010 +63 8 

7 10 4HIM Surrender (Word) 969 -235 19 

14 a JARS OF CLAY Fly (Essential) 956 +123 6 

19 e BIG DADDY WEAVE In Christ (Fervent) 852 +56 5 

21 ® NEWSBOYS Million Pieces (Sparrow) 809 +81 5 

10 14 ZOE GIRL Here And Now (Sparrow) 807 -147 16 

9 15 FREDDIE COLLOCA Savior My Savior (One Voice) 804 -177 17 

20 LATINAS Rejoice (Gotee) 798 +14 7 

13 17 BEBO NORMAN Holy Is Your Name (Essential) 787 -124 18 

22 Q NICOLE C. MULLEN Come Unto Me (Word) 773 +52 6 

15 19 REWSONG Wide Open (Reunion) 758 -67 16 

16 20 NATALIE GRANT What Other Man (Curb) 751 -70 19 

24 ® RACHAEL LAMPA I'm All Yours (Word) 740 +151 3 

18 22 AMY GRANT The River's Gonna Keep On Rolling (Word) 732 -67 9 

23 a SONICFLOOD Write Your Name Upon My Heart (INO) 696 +6 13 

17 24 JENNIFER KNAPP Say Won't You Say (Gotee) 689 -114 15 

26 ® LINCOLN BREWSTER All I Really Want (Vertical) 580 +118 3 

25 0 CAEDMON'S CALL We Delight (Essential) 562 +70 3 

30 m TRUE VIBE See The Light (Essential) 536 +153 2 

28 r) ALLEN ASBURY All About Grace (Doxology) 513 +96 2 

27 m J. HANSON & S. GROVES Traveling Light (Creative Trust) 478 +43 2 

29 m DAVID CROWDER BAND My Hope (Sparrow) 401 +10 4 

57 AC reporters. Songs ranked by total plays for the airplay week of Sunday 7/7- Saturday 7/13. 
*2002 Radio & Records. 

Inspo Top 20 
LAST 

WEEK 
THIS 

WEEK ARTIST TITLE LABEL(S) 
PTLOATYASL 1- 

PLAYS 
WEEKS ON 

CHART 

1 1 JACI VELASOUEZ In Green Pastures (Creative Trust) 301 -4 7 

2 2 STEVEN CURTIS CHAPMAN Magnificent... (Sparrow) 260 -1 

3 Q BOB CARLISLE You're Beautiful (Diadem) 257 +12 7 

5 Q LINCOLN BREWSTER All I Really Want (Vertical) 226 +22 4 

B Q REBECCA ST. JAMES Song Of Love (Forefront) 221 +32 5 

6 Q NICOLE C. MULLEN Come Unto Me (Word) 211 +18 3 

14 Q MICHAEL W. SMITH Purified (Reunion) 202 +39 4 

7 Q MICHAEL CARD Scribbling In The Sand (M2.0) 193 +2 7 

11 Q RONNIE FREEMAN The Only Thing (Rocketown) 183 +16 5 

12 Q JASON INGRAM Restore Me (INO) 175 +10 7 

10 TIM HUGHES Here I Am To Worship (Worship Together) 174 +1 6 

4 12 4HIM Surrender (Word) 172 -60 7 

17 ® COREY EMERSON I Will Remember (Discovery House) 163 +25 5 

15 MARTINS Lord Most High (Spring Hill) 162 +6 6 

13 15 NEWSONG Wide Open (Reunion) 134 -30 7 

18 16 VOICES OF HOPE In God We Trust (Sparrow) 131 -2 7 

9 17 MARK SCHULTZ Back In His Arms Again (Word) 123 -52 7 

19 DAVID PHELPS You Can Dream (Spring Hill) 115 +4 2 

'Debut> ALLEN ASBURY All About Grace (Doxology) 109 +33 1 

/Debut> SELAH Timeless (Curb) 107 +3 1 

19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 7/7- Saturday 7/13. 
*2002 Radio & Records. 

Rhythmic Specialty Programming 
- -. ARTIST -' -E LABEL(S) 

1 JOHN REUBEN Hindsight (Gotee) 

2 GRITS Here We Go (Gotee) 

3 DJ MAJ f /DJ FORM 7 Factors (Gotee) 

4 TOBY MAC Irene (Forefront) 

5 TRIN -I -TEE 5:7 Holla (Gospo Centric) 

6 WOODY ROCK Believer (Gospo Centric) 

7 ILL HARMONICS Take Two (Uprok) 

8 KATINAS Dance (Gotee) 

9 BK & ASSOCIATES What I Love (Uprok) 

10 FREDDIE BRUNO Freddie B -R -U -Know (Uprok) 

CHRIS TOMLIN "ENOUGH" 

The first single from his new project 
NOT TO US 
IN STORES SEPT 10 

GOING FOR ADDS JULY 26th 

for promotional info 
contact Brian Dishon 
at 615 -371 -6852 or 
boishon @sparrowrecords.com 

ci1rIS10f11lln.cof71 
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88 R&R July 19, 2002 Opportunities 
OPENINGS OPENINGS 

NATIONAL 

Tea 1 P TIP 7 
Resume and Web Site Design For Media Professionals 

Jack Kratoville 516- 909 -5150 
www.resumedesign.com fax: 801 -383 -5052 

( http://onairjobtipsl-eet.com J 

MIDWEST 
WQXK-FM Midday Opening 9AM -2PM Tapes 
and resumes to: Dave Steele, Program Director, 
WOXK -FM, 4040 Simon Road, Youngtown, OH 
44512. Cumulus Broadcasting is an EOE. (07/19) 

News/Talk DD, 1290 KKAR If you're a PD who 
wants to grow, and have all the tools & support 
while doing it, we want to hear from you. T &R: 
Phil Willson. Director of Operations, Waiti Radio, 
5011 Capitol, Omaha, NE 68132. EOE (07/19) 

www.radioandrecords.com 

WEST 

PROMOTION DIRECTOR 

Tremendously family friendly 
station group ooking for super 
Promotions Directorfor Southern 
California multi- format cluster. 
You will direct 3 person staff with 
your vision and creativity. Must 
be a proven pro with serious 
experience. If you're tired of the 
consolidation roller coaster and 
are ready for a great work 
environment and a real charge 
get your info to: Radio & Reco-ds, 
10100 Santa Monica Blvd., 
#1049, 3'rd Floor, Los Angeles, 
CA 90067. EOE 

RADIO & RECORDS 
1 01 00 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R&R is published weekly. except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable sales tar) in the 

United States. $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds on y) from Radio F. Records Inc., at 10100 Santa Monica 

Blvd.. 3rd Floor. Los Mge es. Califon) a 90067. Annual subscription plan includes the weekly newspaper plus two R&R Directories issues and 

other special publications. Ref undo are prorated based on the actual value of issue received prior to cancellation. Nonrefundable quarterly rates 

available. All reasonable care taken but no responsibility assumed tor unsolicited material. R &R reserves all rights in material accepted for 

publication. All letters addressed to R&R or its Editors will be assumed intended for publication reproductior and may therefore be usedfor this 

purpose. Letters may be edited for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding 

the content of the letter and its publication in R &R. Nothing may be reproduced in whole or in part wihout written permission from the 

Publisher. 

O Radio & Records, Inc. 2002 

POSTMASTER: Seid address changes to R &R. 10100 Santa Monica Blvd.. Third Floor, Los Angeles. California 9006(. 

OPENINGS 

WEST 

Music / Talkshow 
Promotion Campaign Sales 

Promote our client indie artists and 
talkshow hosts to radio, and sell the 
campaigns to the artists and hosts. 
Radio sales experience required, 
along with music knowledge, and a 
like for talk radio. Sherman Oaks 
location, part -time only. 818 -905- 
8038 x27. EOE 

POSITIONS SOUGHT 

Seeking part-time on -air opportunity in Chicago or suburbs. 
Mutei- format experience. Call MATT: 773- 255 -0833. (07/19) 

CLIFFORD A. POTTS, on -air talent. news, sales Rookie with 
passion for digital production. One year webcastng. Will relo- 
cale -817- 797 -4843.817- 798 -7972. (07/19) 

Hi, I'm Lawrence Of The Radio. All I ask is a chance to make 
your station number A1. 714- 2700 -8418. (07/19) 

Play -by -Play & Sales D1 Football, Basketball and 
Baseball. Contact: ROB GREGORY 302 -559 -8021 or 
gregoryll @netaero.net. (07/19) 

Morning Show with lock n load attitude! Classic Has..Hot 
AC..Hot Country preferred. Midwest and California (rained ready 
to fire warning shots over your competitions head Resume at: 
w.angelfire.com/mi2/sfroad/page 500.html or call 580- 494 -6225. 
(07/19) 

R &R Opportunities 
Free Advertising 

Radio & Records provides free (20 words maxi- 

mum) listings to radio stations ON A SPACE AVAIL- 

ABLE BASIS in Opportunities. Free listings of the 

same length are also available to individuals seek- 

ing work in the industry under Positions Sought. 

Deadline 

To appear in the following week's issue. your ad must 

be received by Thursday noon (PST), eight days prior 

to issue date. Free Opportunities listings should be type- 

written or printed on 81/2' X 11' company /station let- 

terhead and are accepted only by mail or fax: 310-203- 

8727. Only free postions sought ads are accepted by 

e -mail to: kmumaw @radioandrecords.comAddress all 

20 -word ads to R &R Free Opportunities, 10100 Santa 

Monica Blvd., Third Floor. Los Angeles, CA 90067. 

POSIT IONS SOUGHT 

POSITIONS SOUGHT 

Free Your Mind w/ The Drama Mama's! Proven track record. 
Deals with rea' life situations! Very caller based. very addictive. 
whatsyourdrana© aol com 931- 320 -3049. (07119) 

Attention San Diego Programmers, platinum pipes & person- 
ality plus! Former KCBO'er & planeteer seeking next upbeat gig. 
AMY: 760 -744 4771 Amy0910Daol.com. (07/11) 

Blind as a bat. but as fun to listen to as your last 
night fantasy: JOHNNIE! Seeking a medium market to work 
my way up. excellent Cakewalk pro 9 skills. Wiling to try 
any format and earn your respect. 303 -607 -9560. 
www.innervision record.org. (07/19) 

Help! I've graduated from radio school and I need a ob. Young 
and ambitious, seeking on -air or production position. JOE: 918- 
437 -1936. (07,'19) 

R &R Opportunities Advertising 

1x 2x 
$175 /inch $150 /inch 

Rates are per week (maximum 35 word per inch in- 
cluding heading). Includes generic border. If logo, 
custom border or larger heading are required, add 1/ 

2 inch ($60 for Ix. S50 for 2x). In addition, all ads ap- 
pearon R&R'swebsbe. (wtvty radioandrecords.com). 

Blind Box: add $50 

The R &R address and your box number adds 12 
words to your ad. Regular Opportunities rates ap- 
ply to Blind Box ads. but a $50 service charge is 

added for shipping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of 
$50 /inch. 

Payable In Advance 

Opportunities Advertising orders must be typewrit- 
ten on company /station letterhead and accompa- 

nied by advance payment. Ads are accepted by fax: 

(310-203-B450) or mail. Visa, MC, AmEx or Dis- 

cover care accepted. Include card number, name 

as it appears on credit card. expiration date and 

phone number. Blind box responses are sent to ad- 
vertisers every Friday by first -class mail. 

Deadline 

To appeal in the following week's issue, your ad 

must be received by Thursday noon (POT) eight 
days prio to issue date. Address all ads to R &R 

Opportunities, 10100 Santa Monica Blvd., Third 

Floor, Los Angeles, CA 90067. 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

R ftR's INDUSTRY VIP PACKAGE R&tR: The Industry's Newspaper 

RErR Today: The Industry's Leading Daily Fax 

R&R's Today's News 
E -mail updates of breaking stories 

The R£&R Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
RftR'S INDUSTRY VIP PACKAGE IS $445oó 

(Regular rate $595.00) 

e mail R &R at FAX Credit Card Payments To 

moreinfo @radioandrecords.com 310.203.8727 
Call R &R at Subscribe online: 

310.788.1625 www.radioandrecords.com 

www.americanradiohistory.com
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Marketplace July 19, 2002 R &R 89 

AIR CHECKS 

-AUDIO & VIDEO AIRCHECKS - 
. CURRENT 0266 KDWB /Scotty Davis. WKTU /Ballazar 8 Goumba, KIIS1Gary Spears - 

Valentine WJMK/DIck Biondi. KHMXILarry 8 Bridget. KDES /Russ 0' Hera SSO cassette. 

..GURRENT -0265, Z1OC/Elvis Duran. WOGLBig Ron 0' Brien, KZLA/Billy Burke, 

WWWO/The Ben Show. WNCI!Andy Clark. WBZLAdam. KONG. SIB cassette. 

*PERSONALTY PLUS APP -174, WKOX/Mancove. KRTH /Gary Bryan. WWSW/Merkel 8 

Dickson, KSTP -FMNan 8 Cheryl. Cassette $10. CD $13. 

.PERSONALITY PLUS #PP-173, KROOMevin 8 Bean. WBZLJOhn Dave Bubba Shelly. 

WFOX/ Randy 8 Spilf. KSCS1erry Dorsey. Cassette $10 

. PERSONALTY PLUS APP -172- KRBESam Malone. KKBTSteve Harvey. WSTR/Stece `. 

Vick. KLOtJWatton 8 Johnson. Cassette S10. CD $13. 

e ALL COUNTRY AGY -121 WUSN, KEEP KILT, KIKK, KKBO. $1000 

. ALL AC #AC -99, WSB -FM. WPCH. 'NT MX. KHMX, KODA. $10.00 

ALL CHR ACHR-91 KITS. KDWB. WKOI. WORD. WBZZ. $10.00 

.11F FILEO$-_404, CHICAGO' UC CHR AC AOR Gold Ctry. $10.00 

PROFILE A$ -465 MINNEAPOLIS, CHR AC AOR Gold Ctry UC . $10.00 

. PROMQVAULTAPR -49 promo samples - all formats. all market sizes. Cassette, 512.50. 

. SWEEPER VAULT ASV- 35.Sweeper 8 Lega ID samples. all formats. Cassette. $12.50. 

.CHN -31 (CHR NIGHTS) .40-24 (All Oldies) .MILLAII.ROckl..AF -27 (ALL FEMALE) 

4/JO-1 (RHY OLDIES) .T-13 (TALK) at 51000 each 

e CLASSIÇ_Aç -255- WLSBob Hale-1960, WMCNGary Stevens -1968. KHJ /Frank Terry- 

1965. WKLO/BiII Love -1972. KIOOBruce Chandler -1978. KERN 1978. $1350 

VJjQ2,90, MPIs' KDWBDave Ryan. Houston's KBXX/Mad Hatta. ABanta's WWWO/The 

Ben Show-Suzy Tavares. Pnisburgh's WBZLJOhn Dave Bubba Sheky, Columbus' WBNS/ 

Mark Danker 2 killer hours on VHS $30. DO copy $40. 

Tapes marked with may be ordered on CD for $3 additional 

www.calif omiaaircheck. com 

=CALIFORNIA AIRCHECK 
Box 4408 - San Diego, CA 92164 - (619) 460 -6104 

Features 

The Crocodile Hunter: 
Collision Course 

Interview with Steve Irwin 
Contact Lori Lerner at (310)457 -5358 

N, (310)457- 9869(Fan) radtolnksaol.com (e-mail) 

www.radiolinkshollywood -com i 

VO/CEOVER SERVICES 

Peách949 

John d's The New Mouth on The Peach! 
check ow the Preferred Voice for Todays Lite Rock! 

www.voiceoveramerica.com 
415- 388 -8701 888 - 766 -2049 

MARK DRISCOLL 

www.rnarkdriscoll.com 
NOMA 

1- 310 -229 -8970 

BARTER DAVIS 
CUTS THROUGH 

901-681-0650 www.carterdavis.com 

NEED THA TSOUND? 
. vneda e, 'ALTERNATIVE -CHR -v eru In pur face ROCK rua 

a.ww.RyanChase .m 
' 'ëoX'era'953 or., 

Gka-se 
CNR: vss5ea:ne, The BeaVAneneo, KM/Spokane 
Alternative: KIRzJHpetm, 9774-Tampa, KR97/KC 
ROCK: The &ozard7We e. Saper 4 Greceshee. so 
AAA, Country, Hot AC & others... 

MUSIC REFERENCE 

Need Songs About Baseball? 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 

1,569 jam -packed pages 

86,000 listings 
35,000 songs 
1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ( *on U.S. orders) 
Discounted price: $51.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 9006 

Production Effects 

The Future CD - $60 
911 cad- sounding beeps, statics, rewinds, buzzes, 

touch -tones, and listener testimonials. Online demo. 

www.radiomall.com 
or call 763- 522 -6256 

SMALL SPACE WORKS 

You JUST READ THIS 

MARKETPLACE 310- 553 -4330 

VO/CEOVER SERVICES 

EXCEPTIONAL VOICE IMAGERY 

(800) 231-6100 

Mark McKay Media 
Proud to welcome 

KFRC /San Francisco 
as a new client 

PHONE DEMO: 913-345-2381 
FAX 345 -2351 
WEB DEMO: mckaymedia.net 

AFFORDABLE! 

l7 7. L 

DOUG MACASKILL 
IZadio Image Voice 

visit dougmacaskilL.ccm 

www.radioandrecords.com 

MARKETPLACE 
ADVERTISING 

Payable in advance. Order must be typewritten and ac- 

companied by payment. Visa/MC /AMEx/Discover ac- 

cepted. One inch minimum, additional space up to six 

inches available in incre- 

ments of one -inch. 1 time S95.00 
Rates for R &R market- 6 insertions 90.00 
place (per inch): 13 insertions 85.00 

Marketplace 
(310) 553-4330 
Fax: (310) 203 -8450 
e -mail: kmumaw @radioandrecords.com 

26 insertions 75.00 
51 insertions 70.00 
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90 

The Back Pages. 
Monitored Airplay Overview: July 19, 2002 

CHR/POP 
LW TW 

2 0 AVRIL LAVIGNE Complicated (Arista) 
1 2 NELLY Hot In Herre (Fo' Reel /Universal) 
4 0 C. KROEGER F /J. SCOTT Hero (Roadrunner/Columbia/IDJMG) 
3 4 EMINEM Without Me (Shady /A ftermath/lnterscope) 
9 DJ SAMMY & YANOU Heaven (Robbins) 
10 PINK Just Like A Pill (Arista) 
7 JENNIFER LOPEZ F /NAS I'm Gonna Be Alright (Epic) 

5 8 JIMMY EAT WORLD The Middle (Dream Works) 
6 9 VANESSA CARLTON A Thousand Miles (A &M /Interscope) 
8 10 DIRTY VEGAS Days Go By (Capitol) 

11 11 P. DIDDY F/USHER & LOON I Need AGirl (PartOne)(BadBoy/Arista) 
12 12 NO DOUBT Hella Good (Interscope) 
13 13 ASHANTI Foolish (MurderInc./IDJMG) 
14 14 FAT JOE F /ASHANTI What's Luv? (Terror Squad /Atlantic) 
16 15 SHERYL CROW Soak Up The Sun (A &M/Interscope) 
15 16 MICHELLE BRANCH All You Wanted (Maverick/WB) 
22 e JOHN MAYER No Such Thing (Aware/Columbia) 
17 18 PINK Don't Let Me Get Me (Arista) 
21 ID SOLUNA For All Time (Dream Works) 
19 20 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 

20 21 CRAIG DAVID Walking Away (Wildstar /Atlantic) 
24 ® CAM'RON Oh Boy (Roc -A- Fella/IDJMG) 
27 ® KYLIE MINOGUE Love At First Sight (Capitol) 
23 24 BRANDY Full Moon (Atlantic) 
26 CREED One Last Breath (Wind -up) 
36 NELLY F/KELLY ROWLAND Dilemma (Fo'ReeKlniversal) 
33 MARIO Just A Friend 2002 (J) 

30 ENRIQUE IGLESIAS Don't Turn Ott The Lights (Interscope) 
31 SEVEN AND THE SUN Walk With Me (Atlantic) 
29 I ANASTACIA One Day In Your Life (Epic) 

#1 MOST ADDED 
GOO GOO DOLLS Big Machine (Warner Bros.) 

#1 MOST INCREASED PLAYS 
NELLY F/KELLY ROWLAND Dilemma (Fo' Reel/Universal) 

TOP 5 NEW & ACTIVE 
HOOBASTANK Running Away (Island /IDJMG) 

MICHELLE BRANCH Goodbye To You (Maverick/WB) 

ELVIS VS. JXL A Little Less Conversation (RCA) 

CELINE DION I'm Alive (Epic) 

BEENIE MAN F /JANET Feel It Boy (Virgin) 

CHR/POP begins on Page 28. 

AC 
LVV 1W 

1 1 CELINE DION A New Day Has Come (Epic) 

2 © FIVE FOR FIGHTING Superman (It's Not Easy) ( Aware/Columbia) 
3 © JOSH GROBAN To Where You Are (143 /Reprise) 
5 4 ENRIQUE IGLESIAS Hero (Interscope) 
4 5 MARC ANTHONY I Need You (Columbia) 
6 JO DEE MESSINA Bring On The Rain (Curb) 
7 BRYAN ADAMS Here I Am (A &M/Interscope) 
8 DARYL HALL & JOHN OATES Do It For Love (BMG/Heritage) 
10 VANESSA CARLTON A Thousand Miles (A &M /Interscope) 
11 I LONESTAR I'm Already There (BNA) 
12 11 MICHAEL BOLTON Only A Woman Like You (Jive) 
14 ® SHERYL CROW Soak Up The Sun (A &M/Interscope) 
13 13 CAROLYN DAWN JOHNSON So Complicated (Arista) 
17 CELINE DION I'm Alive (Epic) 
15 ENYA Wild Child (Reprise) 
16 16 JENNIFER LOPEZ Alive (Epic) 
20 17 LUTHER VANDROSS I'd Rather (J) 

18 18 JAMES TAYLOR On The 4th Of July (Columbia) 
22 la) ELTON JOHN Original Sin (Rocket/Universal) 
19 20 BONNIE RAITT I Can't Help You Now (Capitol) 
23 0 JOHN MAYER No Such Thing (Aware/Columbia) 

21 22 CALLING Wherever You Will Go (RCA) 

26 MARC ANTHONY I've Got You (Columbia) 
25 TAMARA WALKER Angel Eyes (Curb) 
24 25 ENRIQUE IGLESIAS Escape (Interscope) 
27 26 GARTH BROOKS When You Come Back To Me Again (Capitol) 
28 27 BARRY MANILOW They Dance! (Concord) 
30 28 MICHAEL DAMIAN Shadows... (Modern Voices/Weir Bros.) 

KATHY MATTEA They Are The Roses (Narada) 
BRUCE SPRINGSTEEN The Rising (Columbia) 

#1 MOST ADDED 
BONNIE RAITT Silver Lining (Capitol) 

#1 MOST INCREASED PLAYS 
BBMAK Back Here (Hollywood) 

TOP 5 NEW & ACTIVE 
BEN GREEN Two To One (Artemis) 

PET SHOP BOYS Home And Dry (Sanctuary/SRG) 

STEELY Simple Girl (NFE) 

NORAH JONES Don't Know Why (Blue NoteNrgin) 
STEVE HOLY Good Morning Beautiful (Curb) 

AC begins on Page 57. 

CHR/RHYTHMIC 
LW TW 

1 NELLY Hot In Herre (Fo'Reet/Universal) 
3 P. DIDDY F/GINUWINE ! Need A Girl (Part II) (Bad Boy/Arista) 

2 3 CAM'RON Oh Boy (Roc -A- Fella/IDJMG) 

4 BIG TYMERS Still Fly (Cash Money/Universal) 

6 IRV GOTTI Down 4 U (Murder Inc. /IDJMG) 
11 NELLY F/KELLY ROWLAND Dilemma (Fo' Reel/Universal) 
5 7 EMINEM Without Me (Shady/Aftermath/Interscope) 
9 0 MARIO Just A Friend 2002 (J) 
7 9 TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope) 
8 10 JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 

12 ASHANTI Happy (Murder IncJIDJMG) 
10 12 ASHANTI Foolish (Murderinc. /IDJMG) 
20 EVE F /ALICIA KEYS Gangsta Lovin' (Ruff Ryders/lnterscope) 
21 N.O.R.E. Nothin' (DelJarn/IDJMG) 
18 ANGIE MARTINEZ If I Could Go (EastWest/EEG) 
19 16 B2K Gots Ta Be (Epic! 
13 17 FAT JOE F /ASHANTI What's Luv? (Terror Squad /Atlantic) 
16 18 AVANT Makin' Good Love (Magic Johnson/MCA) 
15 19 BRANDY Full Moon (Atlantic) 
17 20 P. BIDDY FA) SHER& LOONI Need AGid (PartOne)(BadBoy /Adsta) 

30 0 EMINEM Cleaning Out My Closet (Shady/A ftermath/Interscope) 
14 22 JA RULE Down Ass Chick (Murder IncJIDJMG) 
26 ® CLIPSE Grindin (Star Trak/Arista) 
22 24 TWEET Call Me (Gold Mind/Elektra/EEG) 
24 

$ 
AMERIE Why Don't We Fall In Love (Rise/Columbia) 

25 LUDACRIS Move Bitch (Def Jam South/IDJMG) 
23 27 KHIA My Neck, My Back (Lick It) (Dirty Down /Artemis) 
35 LIL' WAYNE Way Of Life (Cash Money/Universal) 
32 WYCLEF JEAN Two Wrongs (Columbia) 
34 TRICK DADDY In Da Wind (Slip W Slide/Atlantic) 

#1 MOST ADDED 
BEENIE MAN F /JANET Feel It Boy (Virgin) 

#1 MOST INCREASED PLAYS 
NELLY F/KELLY ROWLAND Dilemma (Fo'Reel/Universal) 

TOP 5 NEW & ACTIVE 
NAS F /AMERIE Rule (Columbia) 

SLUM VILLAGE Tainted (Barak/Capitol) 

NIVEA Don't Mess With My Man (Jive) 

JERZEE MONET Most High (Dream Works) 

DJ QUIK - rouble (Bungalo) 

CHR/RHYTHAMC begins on Page 37. 

HOT AC 
LW TW 

1 O SHERYL CROW Soak Up The Sun (A &M /Interscope) 
2 JIMMY EAT WORLD The Middle (Dream Works) 
4 AVRIL LAVIGNE Complicated (Arista) 

3 4 VANESSA CARLTON A Thousand Miles (A &M /Interscope) 
5 © C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 
6 8 JOHN MAYER No Such Thing (Aware /Columbia) 
7 CALLING Wherever You Will Go (RCA) 
8 8 NICKELBACK How You Remind Me (Roadrunner /IDJMG) 
12 0 DAVE MATTHEWS BAND Where Are You Going (RCA) 

9 10 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 
10 11 G00 G00 DOLLS Here Is Gone (Warner Bros.) 
13 ® NO DOUBT Hella Good (Interscope) 
11 13 MICHELLE BRANCH All You Wanted (Maverick/WB) 
15 0 CREED One Last Breath (Wind -up) 
14 15 TRAIN Drops Of Jupiter (Tell Me) (Columbia) 
18 JACK JOHNSON Flake (Enjoy /Universal) 
16 PINK Don't Let Me Get Me (Arista) 
19 18 THE CORRS When The Stars Go Blue (143/Lava/Atlantic) 
20 ALANIS MORISSETTE Precious Illusions (Maverick/Reprise) 
22 i DROPLINE Fly Away From Here (...Day) (143/Reprise) 

21 21 RUBYHORSE Sparkle (Island /IDJMG) 
29 ® BRUCE SPRINGSTEEN The Rising (Columbia) 
26 ®® DIRTY VEGAS Days Go By (Capitol) 
25 COUNTING CROWS American Girls (Geffen /Interscope) 
24 25 DISHWALLA Somewhere In The Middle (Immergent) 
30 0 NORAH JONES Don't Know Why (Blue NoteNirgin) 
23 27 CALLING Adrienne (RCA) 
27 28 NICKELBACK Too Bad (Roadrunner /IDJMG) 
31 0 OUR LADY PEACE Scmewhere Out There (Columbia) 
28 30 SHAKIRA Underneath Your Clothes (Epic) 

#1 MOST ADDED 
G00 GOO DOLLS Big Machine (Warner Bros.) 

#1 MOST INCREASED PLAYS 
BRUCE SPRINGSTEEN The Rising (Columbia) 

TOP 5 NEW & ACTIVE 
CELINE DIN I'm Alive (Epic) 

COLDPLAY n My Place (Capitol) 

STRETCH PRINCESS Freakshow (Wind -up) 

JEWEL This Way (Atlantic) 

REMY ZERO Perfect Memory (I'll...) (Elektra/EEG) 

AC begins on Page 57. 

URBAN 
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NELLY Hot In Herre (Fo' ReeVUniversal) 
CAM'RON Oh Boy (Roc- A- Fella/IDJMG) 
P. DIDDY F/GINUWINE I Need A Girl (Part II) (Bad Boy /Arista) 
MUSIQ Halfcrazy (Def Soul /IDJMG) 
MARIO Just A Friend 2002 (J) 
IRV GOTTI Down 4 U (Murder IncADJMG) 
TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope) 
BIG TYMERS Still Fly (Cash Money /Universal) 
AMERIE Why Don't We Fall In Love (Rise /Columbia) 
TWEET Call Me (Gold Mind/Elektra/EEG) 
ASHANTI Happy (Murder Inc. /IDJMG) 
N.O.R.E. Nothin' (DefJam/IDJMG) 
CLIPSE Grindin' (Star Trak/Arista) 
B2K Gots Ta Be (Epic) 
LUDACRIS Move Bitch (Def Jam South/IDJMG) 
BRANDY Full Moon (Atlantic) 
USHER U Don't Have To Call (LaFace /Arista) 
ASHANTI Foolish (Murderinc. /IDJMG) 
GINUWINE Stingy (Epic) 

RUFF ENOZ Someone To Love You (Epic) 
NAPPY ROOTS Po' Folks (Atlantic) 
DONELLJONES You Know That I Love You (Untouchables/Arista) 
KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis) 
ASHANTI Baby (Murder Inc. /IDJMG) 
WYCLEF JEAN Two Wrongs (Columbia) 
EMINEM Without Me (Shady /Aftermath/Interscope) 
LIL' WAYNE Way Of Life (Cash Money/Universal) 
R. KELLY Heaven I Need A Hug (Jive) 
MONICA All Eyez On Me (J) 
MARY J. BLIGE Rainy Dayz (MCA) 

#1 MOST ADDED 
BEENIE MAN F /JANET Feel It Boy (Virgin) 

#1 MOST INCREASED PLAYS 
NELLY F/KELLY ROWLAND Dilemma (Fo' Reel/Universal) 

TOP 5 NEW & ACTIVE 
SMILEZ AND SOUTHSTAR Who Wants This? (ARTISTdirect) 

AVANT Don't Say No, Just Say Yes (Magic Johnson /MCA) 

KEITH SWEAT One On One (Elektra/EEG) 

FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part II) (Epic) 

E -40 Rep Your City (Sick Wid' It/Jive) 

URBAN begins on Page 41. 
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C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 
PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope) 
RED HOT CHILI PEPPERS By The Way (Warner Bros.) 
CREED One Last Breath (Wind -up) 
TOMMY LEE Hold Me Down (MCA) 

PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 
DEFAULT Deny (TVT) 

GODSMACK I Stand Alone (Republic/Universal) 
PAPA ROACH She Loves Me Not (Dream Works) 

NICKELBACK Too Bad (Roadrunner /IDJMG) 
DEFAULT Wasting My Time (7VT) 
ROBERT PLANT Darkness, Darkness (Universal) 
RUSH Secret Touch (Atlantic) 
JERRY CANTRELL Anger Rising (Roadrunner /IDJMG) 
AUDIOVENT The Energy (Atlantic) 
BRUCE SPRINGSTEEN The Rising (Columbia) 
AEROSMITH Girls Of Summer (Columbia) 
NICKELBACK Never Again (Roadrunner /IDJMG) 
FILTER Where Do We Go From Here (Reprise) 
H00BASTANK Running Away (Island/IDJMG) 
EARSHOT Get Away (Warner Bros.) 
SYSTEM OF A DOWN Aerials (American/Columbia) 
DEE LEPPARD Now (Island /IDJMG) 
TRUSTCOMPANY Downfall (Geffen /Interscope) 
TOOL Parabola (Volcano) 
KORN Thoughtless (Immortal/Epic) 
SINCH Something More (Roadrunner /IDJMG) 
STAIND Epiphany (Flip/Elektra/EEG) 

KORN Here To Stay (Immortal/Epic) 
BAD COMPANY Joe Fabulous (Sanctuary/SRC) 

#1 MOST ADDED 
MUST Freechild (Wind -up) 

#1 MOST INCREASED PLAYS 
NICKELBACK Never Again (Roadrunner /IDJMG) 

TOP 5 NEW & ACTIVE 
ROB ZOMBIE Demon Speeding (Geffen/Interscope) 

SEEDIER Fine Again (Wind -up) 

JIMMY EAT WORLD The Middle (Dream Works) 

ADEMA Freaking Out (Arista) 

CHEVELLE The Red (Epic) 

ROCK begins on Page 67. 
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URBAN AC 
LW TW 

3 O JOE What If A Woman (Jive) 
2 © MUSIO Halfcrazy (De /Soul /IDJMG) 
4 3 LUTHER VANDROSS I'd Rather (J) 

1 4 JAHEIM Anything (Divine Mill/WB) 
6 0 RUFF ENDZ Someone To Love You (Epic) 
5 6 ANGIE STONE Wish I Didn't Miss You (J) 
7 0 OONELL JONES You Know That I Love You (Untouchables/Arista) 

8 8 BOYZ II MEN The Color Of Love (Arista) 
10 ' MAXWELL Lifetime (Columbia) 
15 MARY MARY In The Morning (Columbia) 
14 ASHANTI Foolish (Murder Inc. /IDJMG) 
11 YOLANDA ADAMS I'm Gonna Be Ready (Elektra/EEG) 

16 DAVE HOLLISTER Keep Lovin' You (MCA) 
12 14 REGINA BELLE F /GLENN JONES From Now On (Peak) 

13 15 ANN NESBY F /AL GREEN Put It On Paper (Universal) 
17 YOLANDA ADAMS The Battle Is The Lords (Verity) 
19 RL Good Man (J) 

18 18 USHER U Don't Have To Call (LaFace/Arista) 
21 BONEY JAMES F /JAHEIM Ride (Warner Bros.) 
22 R. KELLY Heaven I Need A Hug (Jive) 
27 KEITH SWEAT One On One ( Elektra/EEG) 

20 22 KIRK FRANKLIN Brighter Days (Gospo Centric/Jive) 
24 SIR CHARLES JONES Is There Anybody Lonely... (Independent) 
25 ALICIA KEYS How Come You Don't Call Me (J) 

23 TONY TERRY In The Shower (Golden Boy) 
26 BRANDY Full Moon (Atlantic) 

28 WILL DOWNING Cool Water (GRPNMG) 
29 JERZEE MONET Most High (Dream Works) - 29 USHER Can U Help Me (LaFace /Arista) 
30 30 GLENN LEWIS It's Not Fair (Epic) 

#1 MOST ADDED 
KIRK FRANKLIN Brighter Days (Gaspe Centric,Jive) 

#1 MOST INCREASED PLAYS 
KEITH SWEAT One On One ( Elektra/EEG) 

TOP 5 NEW & ACTIVE 
WYCLEF JEAN Two Wrongs (Columbia) 

PRINCE She Loves Me 4 Me (Redline) 

STREETWIZE Rock The Boat (Shanachie) 

LATHUN BBO (Motown: 

DARIUS RUCKER Wild One (Hidden Beach /Epic) 

URBAN begins on Page 41. 

ACTIVE ROCK 
LW TW 

1 O PUDDLE OF MUDD Drift & Die (Flawless/Geffen /Interscope) 
3 © RED HOT CHILI PEPPERS By The Way (Warner Bros.) 
2 3 GODSMACK I Stand Alone (Republic/Universal) 
4 0 PAPA ROACH She Loves Me Not (Dream Works) 
5 5 EARSHOT Get Away (Warner Bros.) 

8 0 SYSTEM OF A DOWN Aerials (American/Columbia) 
7 7 KORN Here To Stay (Immortal /Epic) 
6 8 C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/1DJMG) 
13 0 HOOBASTANK Running Away (lsland/IDJMG) 
9 10 STAIND For You (Flip / Elektra/EEG) 

11 0 TOOL Parabola (Volcano) 
12 12 P.O.D. Boom (Atlantic) 
10 13 DEFAULT Deny (TVT) 
15 FILTER Where Do We Go From Here (Reprise) 
20 AUDIOVENT The Energy (Atlantic) 
17 KORN Thoughtless ( ImmortalEpic) 
19 TRUSTCOMPANY Downfall (Geffen /Interscope) 
16 18 SYSTEM OF A DOWN Toxicity (American /Columbia) 
14 19 TOMMY LEE Hold Me Down (MCA) 
18 20 JERRY CANTRELL Anger Rising (Roadrunner /IDJMG) 
32 NICKELBACK Never Again (Roadrunner /IDJMG) 
21 22 CREED One Last Breath (Wind -up) 
25 ® ROB ZOMBIE Demon Speeding (Geffen /Interscope) 
23 24 ADEMA Freaking Out (Arista) 
22 25 3RD STRIKE No Light (Hollywood) 
24 26 STAIND Epiphany (Flip/Elektra/EEG) 

29 CHEVELLE The Red (Epic) 
28 SINCH Something More (Roadrunner /IDJMG) 
31 VINES Get Free (Capitol) 
27 NONPOINT Your Signs (MCA) 

#1 MOST ADDED 
BLINDSIDE Pitiful ( Elektra/EEG) 

#1 MOST INCREASED PLAYS 
NICKELBACK Never Again (Roadrunner /IDJMG 

TOP 5 NEW & ACTIVE 
APEX THEORY Apcssibly Can Yoe B'ease iDraa :YÓksi 

BOX CAR RACER I Feel Sc MCA, 

HATEBREED I Will Be Hearn (Universal) 

30 SECONDS TO MARS Capricorn irinmortarilergini 

FLIPP Freak iiArramis 

ROCK begins on Page 67. 
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TOBY KEITH Courtesy Of The Red, White... (Dream Works) 
KENNY CHESNEY The Good Stuff (BNA) 

LONESTAR Not A Day Goes By (BNA) 

GARY ALLAN The One (MCA) 
BROOKS & DUNN My Heart Is Lost To You (Arista) 

DIXIE CHICKS Long Time Gone (Monument) 
BRAD PAISLEY I'm Gonna Miss Her (Fishin') (Arista) 

KELLIE COFFEY When You Lie Next To Me (BNA) 

DARRYL WORLEY I Miss My Friend (Dream Works) 

TIM MCGRAW Unbroken (Curb) 

ANDY GRIGGS Tonight I Wanna Be Your Man (RCA) 

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 
SARA EVANS I Keep Looking (RCA) 

JOE NICHOLS The Impossible (Universal South) 
TRACE ADKINS Help Me Understand (Capitol) 
BLAKE SHELTON 01' Red (Warner Bros.) 
MARK CHESNUTT She Was (Columbia) 
DIAMOND RIO Beautiful Mess (Arista) 
BRAD MARTIN Before I Knew Better (Epic) 

PHIL VASSAR American Child (Arista) 
MARTINA MCBRIDE Where Would You Be (RCA) 

GARTH BROOKS Thicker Than Blood (Capitol) 

LEE ANN WOMACK Something Worth Leaving Behind (MCA) 

PINMONKEY Barbed Wire And Roses (BNA) 
JO DEE MESSINA Dare To Dream (Curb) 

ALAN JACKSON Work In Progress (Arista) 
KEITH URBAN Somebody Like You (Capitol) 
MONTGOMERY GENTRY My Town (Columbia) 
SIXWIRE Look At Me Now (Warner Bros.) 
REBECCA LYNN HOWARD Forgive (MCA) 

#1 MOST ADDED 
TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 

#1 MOST INCREASED PLAYS 
ALAN JACKSON Work In Progress (Arista) 

TOP 5 NEW & ACTIVE 
TRISHA YEARWOOD ! Don't Paint Myself Into... (MCA) 

TY HERNDON A Few Short Years (Epic) 

CAROLYN DAWN JOHNSON One Day Closer To You (Arista) 

STEVE AZAR Waitin' On Joe (Mercury) 

ALISON KRAUSS... Let Me Touch You... (Rounder) 

COUNTRY begins on Page 48. 

ALTERNATIVE 
LW TW 

1 RED HOT CHILI PEPPERS By The Way (Warner Bros.) 
3 INCUBUS Warning (Immortal /Epic) 
2 HOOBASTANK Running Away (Island/IDJMG) 
6 JIMMY EAT WORLD Sweetness (Dream Works) 

4 5 PUDDLE OF MUDD Drift & Die (Flawless/Geffen /Interscope) 
7 0 PAPA ROACH She Loves Me Not (Dream Works) 

5 7 C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 
8 8 BOX CAR RACER I Feel So (MCA) 
9 ' HIVES Hate To Say I Told You So (Burning/Epitaph/Sire/Reprise) 

10 r SYSTEM OF A DOWN Aerials (American/Columbia) 
14 NEW FOUND GLORY My Friends Over You (Drive - Thru/MCA) 

16 VINES Get Free (Capitol) 
17 TRUSTCOMPANY Downfall (Geffen/Interscope) 
11 14 STAIND For You (Flip / Elektra/EEG) 

21 ® FILTER Where Do We Go From Here (Reprise) 
12 16 OUR LADY PEACE Somewhere Out There (Columbia) 
23 0 KORN Thoughtless (Immortal /Epic) 
15 18 SYSTEM OF A DOWN Toxicity (American /Columbia) 
19 0 EARSHOT Get Away (Warner Bros.) 
13 20 KORN Here To Stay (Immortal/Epic) 
20 21 EMINEM Without Me (Shady /Aftermath/Interscope) 
24 AUDIOVENT The Energy (Atlantic) 

311 Amber (Volcano) 
25 DEFAULT Deny (TVT) 

18 25 P.O.D. Boom (Atlantic) 
22 26 CREED One Last Breath (Wind -up) 
26 STAIND Epiphany (Flip/Elektra/EEG) 

28 WEEZER Keep Fishin' (Geffen /Interscope) 
JACK JOHNSON Flake (Enjoy /Universal) 

27 r ADEMA Freaking Out (Arista) 

#1 MOST ADDED 
BLINDSIDE Pitiful (ElektraEEG) 

#1 MOST INCREASED PLAYS 
UNWRITTEN LAW 'Jp Ali Night (Interscope) 

TOP 5 NEW & ACTIVE 
SINCH Something More (Roadrunner /IDJMG) 

BAD RELIGION Sorrow (Epitaph) 

PAUL OAKENFC'_D Ready. Steady, Go ( Maverick/Reprise) 

MOBY Extreme Ways (V2) 

EPIDEMIC Walk Away ( Elektra/EEG) 

ALTERNATIVE begins on Page 74. 

SMOOTH JAll 
LW TW 

2 1 BONEY JAMES RPM (Warner Bros.) 
1 2 CRAIG CHAQUICO Luminosa (Higher Octave) 

3 3 PETER WHITE Bueno Funk (Columbia) 
4 0 JOE SAMPLE X Marks The Spot (PRA/GRPNMG) 
5 JOYCE COOLING Daddy-0 (GRPNMG) 
6 DOWN TO THE BONE Electra Glide (GRPNMG) 
7 NORAH JONES Don't Know Why (Blue NoteNirgin) 
14 s SPECIAL EFX Cruise Control (Shanachie) 

B 9 JEFF GOLUB Cut The Cake (GRPNMG) 
9 0 KIM WATERS In The House (Shanachie) 
10 11 BRAXTON BROTHERS Whenever I See You (Peak) 
13 12 LARRY CARLTON Morning Magic (Warner Bros.) 
16 0 BRIAN CULBERTSON Without Your Love (Warner Bros.) 
12 14 ALFONZO BLACKWELL Funky Shuffle (Shanachie) 
15 15 STEVE COLE So Into You (Atlantic) 
17 NORMAN BROWN Just Chillin (Warner Bros.) 

20 GERALD ALBRIGHT Ain't No Stoppin' (GRPNMG) 
19 18 80Z SCAGGS Miss Riddle (Virgin) 
22 ' EUGE GROOVE Slam Dunk (Warner Bros.) 
21 I LUTHER VANDROSS I'd Rather (J) 

23 JOE MCBRIDE Woke Up This Morning (Heads Up) 
27 SADE Somebody Already Broke My... (Epic) 
26 JONATHAN BUTLER Wake Up (Warner Bros.) 
25 CHUCK LOEB Sarao (Shanachie) 
29 FOURPLAY Rollin' (Bluebird /RCA Victor) 
28 . GREG ADAMS Roadhouse (Ripa) 
24 27 RICHARD ELLIOT Shotgun (GRPNMG) 
30 28 3RD FORCE I Believe In You (Higher Octave) - 

r 

WILL DOWNING I Can't Help It (GRPNMG) 
JULIA FORDHAM F/INDIA.ARIE Concrete Love (Vanguard) 

#1 MOST ADDED 
DAVID BENOIT Then The Morning Comes (GRPNMG) 

#1 MOST INCREASED PLAYS 
SPECIAL EFX Cruise Control (Shanachie) 

TOP 5 NEW & ACTIVE 
JEFF KASHIWA 3 -Day Weekend (Native Language) 

BOYZ II MEN The Color Of Love (Arista) 

DAVID BENOIT Then The Morning Comes (GRPNMG) 

REMY SHAND Take A Message (Motown) 

JIM WILSON FIE. HARP River (Hillsboro) 

Smooth Jazz begins on Page 64. 

TRIPLE A 
LW PN 

1 0 DAVE MATTHEWS BAND Where Are You Going (RCA) 

2 2 COUNTING CROWS American Girls (Geffen /Interscope) 
3 3 JACK JOHNSON Flake (Enjoy /Universal) 
4 4 JIMMY EAT WORLD The Middle (Dream Works) 
5 5 SHERYL CROW Soak Up The Sun (A &M /Interscope) 
8 0 BRUCE SPRINGSTEEN The Rising (Columbia) 

6 7 NORAH JONES Don't Know Why (Blue NoteNirgin) 
7 8 GOO G00 DOLLS Here Is Gone (Warner Bros.) 
9 ' JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 
17 COLDPLAY In My Place (Capitol) 
10 CHUCK PROPHET Summertime Thing (New West/Red Ink) 
12 JOHN MAYER No Such Thing (Aware/Columbia) 
13 DROPLINE Fly Away From Here (...Day) (143 /Reprise) 
11 14 TREY ANASTASIO Alive Again ( Elektra/EEG) 

15 

8 
CHRIS ISAAK One Day (Reprise) 

18 C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 
14 17 DISHWALLA Somewhere In The Middle (Immergent) 
19 : LUCE Good Day ( Netzwerk) 

20 ALANIS MORISSETTE Precious Illusions (Maverick/Reprise) 
24 r RED HOT CHILI PEPPERS By The Way (Warner Bros.) 
27 DAVE PIRNER Never Recover (Ultimatum) 
22 LOS LOBOS Hearts Of Stone (Mammoth) 
16 23 MOBY We Are All Made Of Stars (V2) 

25 24 MAIA SHARP Willing To Burn (Concord) 

23 25 SHANNON MCNALLY Now That I Know (Capitol) 
26 26 THE CORRS When The Stars Go Blue (143 /Lava/Atlantic) 
29 NO DOUBT Hella Good (Interscope) 
30 HOWIE DAY Ghost (Epic) 

ROBERT PLANT Darkness, Darkness (Universal) 
VAN MORRISON Down The Road (Universal) 

#1 MOST ADDED 
SHERYL CROW Steve McQueen (A &M/Interscope) 

#1 MOST INCREASED PLAYS 
COLDPLAY In My Place (Capitol) 

TOP 5 NEW & ACTIVE 
SHERYL CROW Steve McQueen (A &M /Interscope) 

BETH ORTON Concrete Sky (Astralwerks-Heavenly /Capdol) 

BIG HEAD TODD 8 THE MONSTERS Again & Again (Big) 

DAVID BOWIE Slow Burn (ISO /Columbia) 

RUBYHORSE Sparkle (Island/IDJMG) 

TRIPLEA begins on Page 79. 
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oe Amaturo has had a 52 -year career 
primarily dedicated to broadcasting and 
affiliated industries (cable and portable 
phones), with 47 years as owner and 
operator of numerous AM and FM stations 
across the country. He has retired a 

couple of times but keeps returning to 
radio ownership. Currently, he owns three 
FMs, all on the same frequency in the Los 

Angeles area, which, after many 
engineering changes, will soon better 
serve the Southern California marketplace. 

Amaturo has been married to his beloved wife, Wind, 

for 46 years and has five children and five grandchildren 
who continue to make his life interesting, exciting and 
satisfying. 

Getting into the business: When I graduated from 
graduate school, I was supposed to start working for 
Paramount Pictures. A guy approached me about going to 
Europe for a couple of months. I didn't know if Td ever 
be able to do that, so I went. When I came back, they 
didn't have the opening. So, I went and sold sterling 
silver to engaged girls. I was making $300 a week when I 

got a job at Free & Peters at $75 a week. I came in 
through the rep business. I knew selling silver was not 
what I wanted to do, but it was a great source of money. 
I also met a lot of women, but they were all engaged." 

Getting into station ownership: "I got a job 
working for Dr. Stein, who was looking for someone 
interested in show biz. We went to Harvard Business 
School together, and I had put on a lot of skits at 
Harvard. He called me, and I said, 'Sure, Ill take a look: I 

became a talent agent for MCA. Well, Fm a good Catholic 
boy, so six months was all I could take. I either had to 
stop going to church or.... The women were fabulous. The 

temptations thrown at you as a talent agent are 
unbelievable. I couldn't stand it, so I came back to the 
rep business. 

`l'he last job I had was with NBC. I didn't see myself 
loving the rep business and didn't think I wanted to stay 
in it all my life. I saw what was happening to guys, that 
they weren't building any equity. They lived to their 
salaries. I decided to take a shot at ownership. I quit my 
job on April 1, 1956, got married and moved to a town of 
18,000 - me. a New York City boy. I went to 
Southbridge, MA with another guy and owned 20% of a 

station. I had $10,000 and got married four weeks later. 
I went from making about $24,000 to about 5150 a 

week." 
Why he keeps coming out of retirement "I like 
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to be busy, and opportunities come your way. I invested 
with a guy named Kirby Confer. He bought my stations in 
Houston, St. Louis and Detroit. I talked to him about 
financing and said that if he was ever going to buy 
something and needed some money, to call me. I bought 
three stations through him. One day he said he wanted to 
go public. I said, 'I don't go public: We talked, and I went 
back to running radio stations. 

"Then I sold all those stations. That was the second 
time I quit. I had a partner for 33 years, Henry Loeb, a 
terrific guy from Wall Street. I loved working with him. 
He never asked me what I was taking; he trusted me 
completely. I was always the poorest -paid manager in any 
market I was in, but I built equity - that's my thing. I 

look to buy stations where you pay multiples of losses 
rather than multiples of profit, then turn them around. I 

was very careful whom I bought from. The adage I always 
follow is that you never want to follow Frank Sinatra, 
because the lights go out right after he sings. You don't 
want to buy from the smartest broadcaster in town; you 
want to buy from another guy? 

What being a broadcaster means to him: "It's 
something that may be, to some degree, slipping today: 
You become part of a community. The manager has to 
know something about the community. It doesn't make 
any difference what the format is; you have to be 
genuine and be a part of the community. That's what a 
broadcaster is. The license is given to you to serve the 
community. If you do serve the community, the 
community serves you? 

On his success: "I have tried to get people with me I 

trusted and whose abilities I admired, people I thought 
were at least as smart as me, if not smarter. That had a 
lot to do with my making out as well as I did. I've never 
lost out in any market. That's a very important 
consideration in my life. I had a lot of respect for Kevin 
Sweeney. Those are the kinds of people I tried to 
surround myself with whenever I could and whenever I 

could afford it? 
State of the industry: "The guys who work for me 

all had incentives so that if the radio station prospered 
above average, they prospered above average. I try to 
instill that being part of the community is going to help 
you do above average. Doing a better job for the 
community does a better job for your ownership. I've had 
enough experiences along those lines to believe it." 

Biggest challenges: "The biggest challenge is 

getting management interested in serving the 
community. There are a lot of radio stations where it isn't 
just the ratings, it's who you are and where you are in the 
community that gets you business, where you get to meet 
the people who can make decisions. If you want to meet 
people who can say, Res: as opposed to, 'Let me think 
about it, you have to become part of the community. 

"A lot of other industries are in the same situation 
we're in with radio now, where the manager is just 
passing through the community on the way to a larger 
market. Becoming a broadcaster in a community is 
tougher in that regard, because the person who can say 
yes isn't always a member of the community. With 
consolidation in one industry after another, it becomes a 
more difficult chore to make that connection." 

Skips from the past he feels radio should hold on 
to: "Every manager of every radio station in America 
should be a broadcaster. That means they have to be 

By Erica Farber 

concerned about sales and profit but should also be 
concerned about community. That's what makes 
broadcasters. If you're just a bottom -line- oriented guy, 

you're just a manager. In the early days people would get 
you to speak at different clubs - Kiwanis, Rotary, etc. 

"One of the things that I used to say was, 'I don't 
know that you people really appreciate how important 
radio is to the community. Here's why it's important: One 

of the things that distinguishes America from many of 
the other countries in the world is free speech and the 
dissemination of news, good, bad or indifferent. That's 
what broadcasters do: Some of us could do a better job, 
but some of us are doing a darned good job. To this day, 
people turn to radio to get the news. Newspapers come 
out once a day; radio can update you all day long. Look 

at 9/11: It was radio and television that kept people 
abreast of what was going on in the community." 

Career highlight 'Tve got five kids, so I had to 
make a living. They're almost as expensive as having five 
girlfriends. Being a salesman is a tough proposition. Lots 

of times you come to that point where you gotta push a 
little bit, but we all know when we push more than we 

really should. I didn't want people to do that. It's self - 
defeating more than it advances the cause of the station. 
I believed in honesty and correctness and representation 
of facts. And I always cut my top management people in. 
They all made money if I made money, in terms of equity. 
A lot of guys out there became millionaires because of 
this." 

Career disappointment "I knew, with consolidation 
coming, that I had great markets. If I were younger, I 

would have stayed in. If I'd stayed in and held on to my 

properties, I could have done 10 figures. But Fm perfectly 
happy with what happened. I gave up being really active 
at the proper time, and I really should have retired five or 
10 years ago? 

Most influential individual: "Kevin Sweeney. He 
was nuts. We yelled and screamed at each other for 30 

years. I talked to him at the end and told him I loved 
him. He said he loved me. I told him he was a lying son of 
a bitch. He was crusty, but he was also soft. I lied to him 
more than I lied to all the other people in the world put 
together, times 1,000. You had to lie to him!" 

Favorite radio format "There are so many formats. 
I like the music from my era. Not elevator music or Bing 

Crosby, but Sinatra." 
Favorite television show: "I like news." 
Favorite song: "'You're Nobody 1Il Somebody Loves Yoú" 
Favorite movie: "The Godfather series - the 

photography, the understanding of Italian immigration 
and the huge exaggeration of Italian morals." 

Favorite book: "The William Manchester books on 
Winston Churchill. The first one is a must- read." 

Favorite restaurant "I have too many. Most of them 
are Italian. Anyone who can cook somewhat like what my 
mother cooked is going to be OK with me. It's more 
Central Northern Italian." 

Beverage of choice: "Johnnie Walker Black." 
Hobbies: "Golf, travel, reading." 
E -mail address: ' jca @amaturogroups.com." 
Advice for broadcasters: "It used to be a great 

business to get into, to run and then own stations. That's 
much more difficult to do now, but it's still possible. 
There's always a place for someone who tries harder and is 
smarter." 
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New this week: 

KSLZ, WKRQ, KUDD, KHFI, WTIC, WKCI, WGTZ, KVUU 
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KYLD San Francisc 
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KFM Denver 
sKss , WERZ, WCGQ, 

nes at: 

11. Mu it 

1 

1". is 

4777 

414 tr 

471 0 Phones at: 
BE Houston t 

BLI Long Island .r.4.4 
QQ WhEip, WKRZ, XHTO. KQAR, 

fr 

Bile CO-eo teem 
[Tan pilaria[ 

LH Ill:11[111H 

Spins... 
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Soundtrack in stores NOW!! 
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