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Beenie’s The Add Man This Week ] People Meter On The Hot Seat

Beenie Man grabs Most Added honors this week at Radio consultants got a detailed briefing of Arbitron’s

CHR/Rhythmic and Urban, and he comes in a close Portable People Meter last week. Included were
second at CHR/Pop. breakouts of station fatings from the Philadelphia test

He did the trick with market. Needless to say, the results raised some
“Feel It Boy” — and eyebrows. Details on Page 1

with the help of Janet,
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Already Exploding at Rhythm Radio...
Already (- €P at R&R RHYTHMIC CHART!!!
Debut at #26 in Rhythm Tep 40 Monitor!!!
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Multi-platinum, Grammy award
winner, Monica returns with
an undeniable smash hit

(produced by Rodney JerKins)
~From her debut J fecords
album that you’ll neuer forget!

Coming this Septembernr!

Blasting onto MAINSTREAM TOP 40!!

Most Added This Week...

KHKS WKQI WKTU WFLZ WKST
WKSE WKSS WEZB KSLZ WFKS
WPXY WFHN KKSS WDJX KBFM
WYCR KJYO WYOY WJBQ KZMG
WFLY WKKF KHTT WDKF WHZZ...

LWULDIMONICA.COM ¢ LD jrecords.com
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management ¢ marketing ¢ sales

At many radio stations, automobiles are
the reigning advertising category. Certain
formats, such as Sports, Urban AC, Gospel
and those in the Spanish-language arena,
index very high among potential auto
buyers. it so happens that July and August
are prime buying months for both
domestic and imported cars, and dealers
will soon be looking to clear out their
current model cars in preparation for the
2003 models. So now's the time to bone
up on the category. Turn to our
Management, Marketing & Sales section
and read up on everything you need to
know about new cars!

Pages 8-10

KEITH EUBANKS REMEMBERED

The ubiquitous voice of Alternative radio
was silenced last week. Keith Eubanks left
behind a great professional legacy — at
one time he was the imaging voice on
three out of every four Alternative stations
in the country — but he also left a
personal legacy that deeply touched just
about every radio and record professional
he came into contact with. Jim Kerr
captures some of those memories in his
column this week.

Page 74

: IN THE NEWS

= Vliacom stock suffers after
analyst report

« Jonathan Adelstein officially
nominated to FCC

¢ Jerry McKenna named
PD for WQSX/Boston

Page 3

(THis ] WEEK]

CHR/POP

* AVRIL LAVIGNE Complicated (Arista)
CHR/RHYTHMIC

« NELLY Hot In Herre (Fo’ ReeiUniversal)

URBAN

* NELLY Hot In Herre (Fo’ Reel/Universal)

URBAN AC

« JOE What If A Woman {Jive)

COUNTRY

« TOBY KEITH Courtesy Of The Red... (DreamWorks)
AC

» CELINE DION A New Day Has Come (Epic)

HOT AC

» SHERYL CROW Soak Up The Sun (A&M/nterscope)
SMOOTH JAZZ

« BONEY JAMES RPM (Warner Bros.)

ROCK

« KROEGER & SCOTT Hero (Roadrunner/ColumbiaiDJMG)
ACTIVE ROCK

+ PUOOLE OF MUOO Drift ... (Flawless/Geffen/Interscope)
ALTERNATIVE

« REO HOT CHILI PEPPERS By The Way (Warner Bros.)
TRIPLE A

« DAVE MATTHEWS BAND Where Are You Going (RCA)

THE INDUSTRY’S NEWSPAPER

By RoN RODRIGUES
R&R EDITOR-IN-CHIEF
ronr@radioandrecords.com

COLUMBIA, MD — Arb-
itron took to the consultant
cormimunity last week in its ef-
forts to drum up support for

Countdown
To The

PPM Gets Hearing In Front
0f Consultant Community

™ Some Philly stations see steep declines with
People Meter; no word yet on rate increases

price increases when the PPM
is implemented — is not be-
ing coy about pricing. it just
doesn’t know what its own fi-
nancial exposure is at this
poinl
The escalating ten-
sion between the group

g . owners and Arbitron is
also a result of notice-

able differences be-

People Meter tween PPM-generated

the Portable People Meter.
The company offered a de-
tailed briefing on how respon-
dents are recruited and used
in sample panels and how re-
sults from the Philadelphia
test differ from a comparable
diary survey. It also warned
that the PPM will be derailed
it Nielsen Media Research
does not come on board as a
partner.

Arbitron President/U.S.
Media Services Owen Charle-
bois emphasized that his com-
pany — which has drawn the
wrath of many radio group
executives for not being
upfront about the extent of

results and diary re-
turns in moming drive. The
owners are wondering aloud
if any price increases will
make up for audience losses
in radio’s most important
daypart.

About 100 prominent re-
search and programming con-
sultants atiended the meeting
at Arbitron headquarters last
week for an all-day seminar
titled “How Radio Will Be
Measured With the PPM.”

Of greatest concern among
the attendees were the results.
It"s been often reported that
cume figures have skyrock-
eted and time spent listening

PPM/See Page 10
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Gotham Turns Up The ‘Power’

By Anam JacoBson
R&R RADIQ EDITOR
ajacobson@ radioandrecords.com

As the weather heats up in
New York, so does the city’s hip-
hop battle between Clear Chan-
nel and Emmis.

Clear Channel’s recently
launched Urban WWPR (Power
105.1) soared 2.8-4.2 in the
market’s spring 2002 Arbitrons,
landing in a tie for third 12+ with
CHR/Pop sister WHTZ.

Power’s move sent Emmis’
CHR/Rhythmic WQHT down
6.1-4.3, but "QHT still maintained
second place as Clear Channel's
AC WLTW remained at No. !
with a 6.3-6.4 trend. WWPR’s de-
but also affected Inner City's Urban

WBLS, which dipped 4.2-3.6 and
finished in a tie for eighth.

In nearby Nassau-Suffoik, in-
formation stations dominated.
While Clear Channel’s AC
WALK remained on top with a
5.4-4.7 move, Infinity's News
WCBS-AM (also the new Yan-
kees flagship), ABC’s Talk
WABC and Infinity's Sports and
Mets flagship WFAN rounded out
the top four. WABC also scored
impressive results in Westchester,
where it ranked No. 1.

In Riverside, meanwhile. a
Frog is being perturbed by a
Toad. Infinity-owned Country
KFRG (K-Frog)’s market lead

RATINGS/See Page 27

New York

Station (Format) wi'02 Sp 02
WLTW-FM (AC) 63 64
WQHT-FM (CHR/Rhy) 6.1 4.3
WHTZ-FM (CHR/Pop) 41 42
WWPR-FM (Utban) 28 42
WCBS-FM (Oldies) 45 4.1
WSKQ-FM (Tropical) 43 4.1
WINS-AM (News) a0 37
WABC-AM (Talk) 36 36
WBLS-FM (Urban) 42 36
WRKS-FM (Uban AC) 3.4 36

Nassau-Suffolk
Station (Format) wi'02 Sp'02
WALK-FM (AC) 54 47
WCBS-AM (News) 37 46
WABC-AM (Talk) 30 44

WBABMWHFM (Rock) 39 4.4
WFAN-AM (Sports) 34 4.4
WCBS-FM (Oidies) 38 43
WBLI-FM (CHR/Pop) 55 4.1
WXRK-FM (AlL) 40 40
WLTW-FM (AC) 38 36
WHTZ-FM (CHR/Pop) 36 35

COMPLETE RESULTS FROM THESE MAJOR MARKETS: PAGE 27

ALL MARKETS, ALL THE TIME: www.radioandrecords.com

Schuon Now Infinity Pres./Programming
I Bebel takes over as pressplay President/CEOQ

Andy Schuon has re-
turned to Viacom, taking
the President/Program-
ming post for Infinity
Radio. Schuon, a former
PD of Infinity’s Alterna-
tive KROQ/Los Angeles |
and Exec. VP/Program- §
ming for Viacom’s VH]
and MTV, was most re-
cently President/CEO of
online music subscription
service pressplay.

In his new position, Schuon
will concentrate on programming

chuon

oppor!umlles for Infin-
ity’s group of 183 radio
stations and work with
stations on the local level
on developmental strate-
gies. He reports to Infin-
| ity Broadcasting Chair-
man/CEO John Sykes,
with whom he worked at
VHI.

“We are very pleased
that Andy is back home
at Infinity,” Sykes said. “He is
an incredibly creative thinker
SCHUON/See Page 13

Haley Tapped To
Head Promotion
At WB/Nashville

By Lo~ Herron
R&R COUNTRY EDITOR
Ihefton @ radioandrecords.com
Former MCA/Nashville Sr. VP/
Promotion David Haley has
been named head
of Warner Bros./
Nashville’s
promotion de-
partment. He suc-
ceeds Jack Purcell.
a |7-year WB/
Nashville veteran
who has left the
label.
WB/Nashville
CEO/President Jim Ed Norman
told R&R, “It is a privilege and

HALEY/See Page 13

Haley

www americanradiohistorv com

Finck.

Automobile Pictured Not Actual Size

Hollywood Records borrowed an idea from Roald Dahf’s book Charlie
and the Chocolate Factory in order to promote BBMak's new single,
“Out of My Heart (into My Hands).” Instead of giving out Golden
Tickets, the label stipped the sound of a car horn onto 50 copies of
the promotional single it sent to PDs across the country. Those who
received the qualifying CDs =— and reported to Hollywood that they
heard the horn — were entered into a drawing for a new Mini Coo-
per car, which was won by WSTW/MWilmington, DE PD John Wit-
son. Seen here celebrating the promotion are (I-r) Hollywood Sr.
VP/Promotion Justin Fontaine; BBMak members Christian Burns,
Mark Barry and Ste McNally; and Holfywood VP/Pop Promotion Scot

Caparro Appointed
CEO Of WEA Inc.

Longtime record industry ex-
ecutive Jim Caparro has been
appointed CEO of WEA Inc.,
Warner Music
Group’s manu-
facturing, pack- [}
aging and distri-
bution operation.
Caparro will also
serve as Chair-
man of WMG’s
Global Media
Manutacturing
and Distribution
Committee. and he’ll oversee
Warner Strategic Marketing,
which consists of Rhino Enter-
tainment. Wamer Special Products,
Warner Commercial Marketing
and the Allernative Distribution

CAPARRO/See Page 27

Caparro

. Same-day results from www.radioandrecords.com
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CAPRICORN

[A BRAND NEW NAMEK]

Early Alt. adds@
WXDXKTCL KWOD
KTEG WJBX and more!

Top 5 phones @ WNFZ!!!

Early Active adds @
KUPDWQBK KAZR
KHTQWZOR and more!

Top 10 phones @ WCPR!

“We went a little early on ‘Capricorn’. This
might turn out to be quite a big hit!! The guitar
and drums remind me of Sevendust with a
killer hook! Keep your eye on this track!!”
—Larry McFeelie, MD, KUPD/Phoenix

PRODUCED BY BOoB EzRIN
WITH BRIAN VIRTUE AND 30 SECONDS TO MARS

MANAGEMENT: ARTHUR SPIVAK/SPIVAK So80L ENTERTAINMENT

WWW.IMMORTALRECORDS.COM
WWW.THIRTYSECONDSTOMARS.COM
WWW.VIRGINRECORDS.COM

=2 IMPACTING 7/22

“#  On tour with INCUBUS this fall

JZ002 IMMORTAL RECORDS LLI c.

WWW americanradiohicraons com.
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Adelstein Gets
Nomination For
Vacant FCC Seat

By Jor: Howarn
R&R WASHINGTON BUREAU
Jjhoward@radioandrecords.com

Saying he believes the telecommuni-
cations industry is in a state of crisis,
FCC nominee Jonathan Adelstein
told a Senate panel
Tuesday that the
public has losl
confidence in the
scelor due to the
accounting scan-

wracked compa-
nies like World-
Com and Enron.
Il he is confirmed
by the Senate for
a commission scal. Adelstein vowed
to help “implement a sensible, bi-
partisan approach™ to maintaining
what he called America’s leader-
ship in communications.

The legislative aide 10 Sen. Tom
Daschle has for months been Pres-
ident Bush’'s intended nomince 10
fill the vacant commissioner’s seat,
but his nomination was delayed
due to wrangling between the
White House and Sens. Daschle.
Trent Lott and John McCain over
administration nominces. Those
parties reached an agreement on
July 10, prompting the commitiee
to schedule the long-delayed hear-
ing on Adelstein’s nomination to

the FCC.
ADELSTEIN/See Page 12

Adelstein

McKenna Moves To
’0SX/Boston As PD

Jerry McKenna has been
named PD of Entercom’s Rythmic
AC WQSX (Star
93.7)/Boston.
McKenna joins
Star from the PD
post at WWKX
(Hot 106)/Provi-
dence and suc-
cceds Jeff Scout,
who recently ex-
ited

“Jerry is an ex-
tremely bright
and talented person.” Entercom VP/
Programming Pat Paxton told
R&R. “He’s achieved great success
on the radio and record sides ot the
industry. 1 look forward to his shar-
ing his perspectives and applying
his abilities.”

Julie Kahn, VP/GM of Enterconv/
Boston's FM Group. commented,
“We are extremely exciled 1o wel-
come Jerry back to Boston. Jerry’s
knowledge of the market and the
Star 93.7 format and his broad ex-
perience in the music industry make

McKENNA/See Page 27

McKenna

dals that have |

| bling last week to a nine-
| month low. But another an-

sonality “Cousin Brucie” Morrow.

Mark Kasner

Infinity’s Oldies WCBS-FM/New York recently celebrated its 30th an-
niversary with a daylong broadcast from the New York branch of the
Museum of Television & Radio. The festivities included guest appear-
ances by Ronnie Spector and Lou Christie and a call-in by station
alumnus Ron Lundy. Pictured here during the broadcast are (I-r) PD
Joe McCoy, who has programmed WCBS for 20 years, and air per-

Analyst: Viacom Selloff ‘Unwarranted’
m Wall Street report sends shares down 12%

By Mo 11k ZisGLik
R&R WASHINGTON BUREAU
mziegler@radioandrecords.com

A recent analyst’s report that cast

| doubt on the strength of Infinity

sent Viacom stock tum-

alyst — and Viacom’s
Chairman/CEQ — came to
the rescue and helped the
company light back.

Noting that “a recovery in
Viacom’s radio business
could take longer than Wall
Street currently expects.”
J.P. Morgan Securities an-
alyst Spencer Wang on July
10 initiated coverage on the issue
with a long-term “buy™ rating but
pointed out that Q1 cash flow for
the Infinity division would have
dropped 22% compared to the same
quarter in 2001 if Westwood One
hadn't had increases in revenue and
expense reimbursements. Wang’s
report sent Viacom stock down
12% that day, 10 $35.79.

But on July 11 Banc of America
Securities analyst Timothy Wallace
called concerns over Infinity — and

the previous day’s massive selloff

of Viacom stock duc lo Wang’s
forecast — unwarranted. “Fears that
the division’s underlying cash {low
declined by over 20% are unrealis-
tic, in our opinion,” Wallace said.

He noted that. minus the impact
of the Westwood One payments.
Infinity’s cash flow declined 12%.
And while he said that decline is
“meaningful,” Wallace predicted
that results in Q2 and beyond will
show improvement. He also esti-
mated that Infinity’s Q1 2002 radio
revenues reached $439.6 million,
only 1% less than the QI 2001
result.

Redstone

Wallace also believes that funda-
mentals are improving throughout the
company and expects that the strength
of large-market radio — reflected
by accelerating national industry
revenues — will “directly
impact™ Infinity in Q2.

“We believe the market
overreacted [on July 10]
and has thus offered inves-
tors a compelling opportu-
nity to buy the company’s
shares,” Wallace said. Via-
com stock rose o $37.25
after Wallace’s report was
released.

Meanwhile. Viacom Chair-
man/CEO Sumner Red-
stone used a public forum o assure
investors that his company is on the
right track. In a July 12 interview
with the New York Post, Redstone
said that the company will be only
minimally affected in the long run
should President/COO Mel Kar-
mazin depart when his contract ex-
pires in late 2003.

“I'm not for a moment suggesting
that he’s going 10 go,” Redstone
said. “But we have a wonderful
management team. This company is
not about one person. Even Mel
says this o everyone.”

Redstone explained that when Via-
com obtained CBS, Redstone and |
the board created a multiyear con-
tract for Karmazin that gave him |
operational control over the compa-
ny and the ability to take over
should Redstone be deposed or step
down. But Redstone said that it was
only a short-term provision and part
of the deal to get CBS. “It was a |
sacrifice,” he said. *1 think both of
us realized that the arrangement was
for a limited period of time.”

VIACOM/See Page 12 |
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KRNB/Dallas Welcomes Weaver As OM

Veteran programmer Sam
Weaver has been named OM of
Service Broadcasting’s
Urban AC KRNB/Dallas.
Weaver comes o Dallas
after a decade as PD of
Carter’s Urban KPRS/
Kansas City. a station that
consistently ranks in the
top three with persons
12+, 18-34 and 25-54.

T feel good about the po-
sition I left KPRS in,”
Weaver told R&R. “There
are some good people
there, but this opportunity just pre-
sented itself. 1 have some friends

Weaver

here on the inside, and it seemed
like a really good situation.”

When asked about his im-
mediate game plan, Weav-
er said, “I plan to learn the
turf. My first order of busi-
ness is 10 gel 1o know the
people. both inside and
outside the station. This is
like being traded from one
sports team 10 another. It
takes time to learn & new
system, to figure out the
chemistry and sece how
things work. The X's and

WEAVER/See Page 13

BusinessTalkRadio Makes Metter Pres./CEO

Michael Metter has been named
President/CEO of Chicago-based
BusinessTalkRadio Network. The
former owner of Metter Broadcast-
ing — a chain of Northeastern ra-
dio stations that he sold in 1988 —
assumes the position that was most
recently held by Chet Tart, who left
BTR earlier this year to return to

station ownership in Florida.
During his 20-ycar career on Wall
Street, Metter worked as a banker.
broker and investor who financed.
negotiated, managed and under-
wrote more than $200 million for
start-up companies in the small-cap

METTER/See Page 27
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Radio Business

Entercom’s Battle For KWOD Drags On

By Apam Jaconson
R&R RADIO EDITOR
acoheon@rad
Y

drecords.com

Entercom Communications and Royce International have
been battling for control of Altemative KWOD/Sacramento for
more than six years, and on July 11 the FCC dismissed a sale appli-
cation that would have ended Entercom’s struggle to conclude its
purchase of the station from Royce. The FCC decision is not a
denial of the sale, but Entercom will have to once again apply to the
commission to approve the transfer of control of KWOD.

Entercom and Royce signed a four-
page letter of intent for the $25 mil-
lion sale of the station in February
1996, but Royce later backed away
from the letter and soon after claimed
that. because it was only a letter of in-
tent, the agreement was not enforce-
able. A California Superior Court dis-
agreed. however. and ruled that the
letter constituted a binding sales con-
tract.

In fall 2001 Royce filed for bank-
rupicy, a move Entercom claims was
simply a 1actic to block the sale of
KWOD. A federal court threw out the
bankruptcy claim earlier this year, and
on June 12 the sale application for
KWOD and the original letter of in-
tent were filed witl the FCC. As R&R
reported. at that time Royce President
Ed Siolz claimed the application had

*
“The FCC has
dismissed the false and
spurious assignment
application.”
e =

been sent to the commission without
his company's knowledge and said
it should not have been submitted.
Apparently. the FCC agreed, giving
Stolz a small victory.

“The FCC has dismissed the false
and spurious assignment application
that was concocted by Entercom

without our consent.” Stolz told R&R.
In fact, he said this was the third time
that Enterccm has filed — and the
FCC has dismissed — an assignment
application related to KWOD.

Entercom: General Counsel Jack
Donlevie called the FCC’s decision *"a
temporary situation” and explained,
“If one party says it doesn’t want to
go through with a deal, the FCC will
dismiss the application. It doesn’t care
why.”

Matters were further complicated
on July 12, when an appellate court
judge ruled that the court cannot set a
bond amount for Royce to pay if it
wishes to continue with its appeal of
the lower-court decree that it sell
KWOD to Entercom. Donlevie told
R&R that an evidentiary hearing in
which both parties will present their
cases is needed before a bond amount
can be set. Entercom and Royce will
confer to set a hearing date that fits
the court’s calendar. While he noted
that Royce has every right (o appeal,
Donlevie said the appeal won't affect
the outcome of the matter. “This is all
procedural,” he said.
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BUSINESS BRIEFS
Radio Groups, NAB Appeal Webcast Royalties

0 n Monday Clear Channel Communications, Emmis Communica-
tions, Entercom Communications, Bonneville Communications,
Susquehanna Radio and Cox Radio joined the NAB in appealing last
year’s U.S. District Court ruling that they're not exempt from paying musi-
cians and copyright hoiders performance royalties for AM and FM broad-
casts streamed over the Internet. The appeal, filed with the U.S. Third
Circuit Court in Philadelphia, says the District Court was wrong to uphold
an earlier Copyright Office rulemaking saying that AM and FM web simul-
casts are not “nonsubscription broadcast transmissions,” which would be
exempt from the performance royalties required under the Digital Millen-
nium Copyright Act. The DMCA was passed in 1998, and the court fight
over this issue dates back to March 2000, when the RIAA petitioned the
Copyright Office for the original rulemaking.

Live365 Asks Members To Pay Share Of Royalties

normously popular Intemet-only webcaster Live365 is asking the music

tans and hobbyists who program its channels to pay $5 a month,
beginning next month, to help pay its webcast-royalties bill. Every stream,
whether music or Talk, will be charged the fee, which the webcaster says
will be applied to administrative and legal costs, as well as to royalties. If
all 40,000 or so Live365 members pay up, about $200,000 a month will
be coming in to help offset the bills. The perennial webcast-ratings leader
typically streams about 8 million hours of programming a month, most of
it music, so it could potentially owe hundreds of thousands of dollars in
monthly royalties — in addition to retroactive payments going back to its
launch in July 1998. Members have until Aug. 1 to decide whether to pay
or lose their stations.

Three Broadcast Streams Move Into Arbitron Top 25

ea-Comm Media's WFXZ/Wiimington, DE just joined the Arbitron
Webcast Ratings, and the Classic Rocker makes a strong debut,
taking the No. 12 spot with 233,500 hours of listening in June. Two other
broadcast streams, both Alternatives, move into the top 25 for the first
time: Clear Channel's WWDC-FM/Washington, which takes the No. 23
slot with 136,400 hours, and Balogh Broadcasting's WOXY/Cincinnati, in
25th place with 123,700 hours. Leading the channel ratings for the 10th
Continued on Page 13

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross earnings from radio advertising.
Change Since

7112101 73102 7/12/02 7/12/01 7/3/02-7/12/02

R&R Index 269.83 185.28 186.17 -31% +0.5%
Dow Industrials  10,498.99 905497  8801.53 -16% -2.8%
S&P 500 1208.14 953.99 927.37 -23% -2.8%

FCC Sets More Hearings For
Clear Channel Deals

[J Company faces new opposition to Ackerley acquisition
By MOLLIE ZIEGLER
R&R WASHINGTON BUREAU
mziegler@ rronline.com

The FCC followed up on its March announcement that it would
hold a hearing on Clear Channel Communications’ long-pend-
ing acquisition of Air Virginia’s WUMX/Charlottesville, VA by
designating for hearings Clear Channel’s acquisitions of seven
stations in three deals. In question are Clear Channel’s purchases
of KLFX/Killeen, TX; WNIO-AM, WAKZ-FM, WICT-FM &
WNCD-FM/Youngstown, OH; and WSKW-AM & WHQO-FM/
Augusta, ME. The commission has not held a hearing on a pro-

posed sale since 1969.

In Killeen, Clear Channel alrcady
owns two stations and Cumulus holds
another five. The proposed deal for
KLFX would give the two broadcast-
ers control of 98% of Killeen’s ad rev-
enues and 100% of listening share.

In Youngstown, Clear Channel
owns three stations and Cumulus owns
eight. The proposed purchase would
give the two control of 95.3% of mar-
ket revenue. The FCC has already re-
jected Clear Channel’s argument that

the deal would allow it to compete
more effectively with Cumulus’ strong
market presence.

In Augusta, the proposed sale would
give Clear Channel and Citadel a com-
bined 99.5% of ad revenues. Between
them, the two would own 14 of the 15
commercial stations in the market.
“This market structure,” the FCC said
of the Augusta case, “increases the risk
of coordinated behavior leading to

FCC/See Page 13
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 The Only Static You'll Get 7-

Is From The Caller On Line 1

You may get a lot of noise from an opinionated caller, but

your show sounds crystal clear to the radio audience. That
is if you have a Gentner Broadcast Telephone System

from Harris.

Although the system’s console looks like an ordinary
telephone your talk show host will see the difference
immediately. Not only is the
sound incredibly clean and Gentner:
crisp, the system includes
two built-in digital = e Wt
hybrids so you can :
conference up to four

on-air callers

simultaneously. And each

one will be heard loud
and clear. Even Mr.
Cranky on line 1.

Which brings us to another important point.

Gentner Broadcast Telephone Systems have
multi-colored line indicators so your host knows who's .
on the air, who's on hold, who is talking to the producer
and who has been screened. Plus, the host can screen calls
off the air while other callers are on the air. So if the guy

on line 1 isn‘t a good fit for today’s show - he’s history.

There’s much more to know, of course, including Gentner's
6 or 12 telephone line capabilities, available software to
customize a system to your specific requirements, and

network solutions that let you connect multiple studios.

To learn all that a Gentner Broadcast Telephone System can

do for your operation, contact your local Harris representative.

SERVICE
SYSTEMS
AUTOMATION

TRANSMISSION

www.broadcast.harris.com ‘M’S

Tonictory com
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(Las Vegas, NV)
$12.43 million

DEAL OF THE WEEK

* KRCY-FM/Dolan Springs, AZ

2002 DEALS TO DATE

Dollars to Date: $4,496,929,885
(Last Year: $3,869,025,728)

Dollars This Quarter:  $77,088,500
(Last Year: $242,094,925)

Stations Traded This Year: 450
(Last Year: 1,046)

Stations Traded This Quarter: 26

(Last Year: 136)

Entravision Doubles Up In Las Vegas

Ul Acquires AZ-licensed class C in $12.4 million deal; Wilks adds in Big Easy

Arizona

KRCY-FM/Dolan Springs
(Las Vegas, NV)

PRICE: $12.43 million

TERMS: Asset sale for cash. Asum
of $725,000 will be placed in escrow.
Of that amount, $425,000 will be used
to move the station’s transmitter from
Bullhead City, AZ to Dolan Springs,
AZ. A sum of $300,000 will represent
the earnest money deposit. Entra-
vision will then make two payments
of $6 million; the first one is less the
eamest money deposit. At the same
time, Spectrum Scan has petitioned
the FCC for a facility move of KRCY
to Moapa Valley, NV.

BUYER: Entravision Communica-
tions Co. LLC, headed by Chairman/
CEO Wallter Ulloa. Phone: 310-447-
3870. It owns 53 other stations, in-
cluding KRRN-FM/Las Vegas.
SELLER: Spectrum Scan LLC,
headed by Rodco Inc. President Rod-
ney Burbridge. Phone: 502-245-
6623

FREQUENCY: 105.9 MHz
POWER: 100kw at 1,775 feet
FORMAT: Oidies

COMMENT: This deal originally ap-
peared in the July 12 issue of R&R
with a price of $6 million.

k

 Deal |

Metropolitan/Word
Transaction

PRICE: $1.25 million

TERMS: Asset sale for cash
BUYER: Word Broadcasting Net-
work Inc., headed by President Rob-
ert Rodgers. Phone: 502-968-1220.
It owns one other station. This repre-
sents its entry into these markets.
SELLER: Metropolitan Radio
Group, headed by President Mark
Acker. Phone: 719-547-0411
BROKER: John Pierce of John
Pierce & Co.

Florida
WOBS-AM/Jacksonville
FREQUENCY: 1530 kHz
POWER: 50kw
FORMAT: Gospel

Virginia
WCKO-AM/Norfolk
FREQUENCY: 1110 kHz
POWER: 50kw
FORMAT: Gospel/Tak

State-By-State
Transactions
Cortaro/One Mart Station

Swap
PRICE: $130,000 plus facility assets

TERMS: One Mart is swapping
KCKY-AM to Cortaro Broadcasting for
KEVT-AM/Cortaro, AZ. One Mart will
also receive $130,000 from Cortaro
related to the exchange of facilities.
BUYER: Cortaro Broadcasting
Corp., headed by President Moises
Herrerra Jr. Phone: 520-889-8904.
It owns no other stations.

SELLER: One Mart Inc., headed by
President Armando Zamora. Phone:
602-882-9129

Cortaro is receiving the following
station:
KCKY-AM/Coolidge
(Phoenix)
FREQUENCY: 1150 kHz

POWER: Ekw day/1kw night
FORMAT: Spanish Religious

One Mart is receiving the following
station, along with $130,000:
KEVT-AM/Cortaro
(Tucson)

FREQUENCY: 1030 kHz
POWER: 10kw day/1kw night
FORMAT: Regional Mexican

P

L e

WCGO-AM/Chicago
Heights (Chicago)
PRICE: $750,000

$3.15 million

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

@ Cortaro/One Mart Station Swap $130,000 plus facility assets
* WCGO-AM/Chicago Heights (Chicago), IL $750,000
* WYLA-FM/Lacombe and WXXM-FM/Reserve
(New Orleans), LA $3.95 million
* WJOR-FM/St. Joseph, TN (Florence, AL) $1.48 million
* KXGJ-FM/Bay City and KIOX-FM/El Campo (Victoria)

* KORQ-FM/Winters (Abilene), TX $675,000

TERMS: Asset sale for cash
BUYER: Kovas Communications,
headed by President Frank Kovas.
Phone: 219-747-1511. It owns four
other stations, including WKKD-AM
& WONX-AM/Chicago.

SELLER: Q Broadcasting Corp.
Inc., headed by President George
Arroyo. Phone: 407-830-0800
FREQUENCY: 1600 kHz

POWER: 1kw day/20 watts night
FORMAT: Adult Standards
BROKER: Doyie Hadden of Had-
den & Associates Media Brokers

WYLA-FM/Lacombe and
WXXM-FM/Reserve (New
Orleans)

PRICE: $3.95 million

TERMS: Asset sale for cash
BUYER: Wilks Broadcasting LLC,
headed by CEO Jeff Wilks. Phone:
404-394-8000. it owns 10 other sta-
tions, including KKND-FM & KMEZ-
FM/New Orleans.

SELLER: Styles Broadcasting Inc.,
headed by CEO Kim Styles. Phone:
850-234-8388

FREQUENCY: 94.7 MHz; 94.9 MHz
POWER: S5kw at 348 feet; 14kw at
440 feet

FORMAT: Rock; Rock

COMMENT: WXXM and WYLA are
simulcast partners.

TR

WJOR-FM/St. Joseph
(Florence, AL)

PRICE: $1.48 million

TERMS: Asset sale for cash
BUYER: Clear Channel Communi-
cations, headed by Radio CEO
Randy Michaels. Phone: 859-655-
2267. It owns 1,212 other stations.
This represents its entry into the mar-
ket.

SELLER: Brenda Chandler. Phone:
931-845-4172

FREQUENCY: 101.5 MHz
POWER: 6kw at 404 feet

FORMAT: Country/Gospel

|

KXGJ-FM/Bay City and
KIOX-FM/EI Campo
(Victoria)

PRICE: $3.15 million

TERMS: Asset sale for cash
BUYER: Liberman Broadcasting
Inc., headed by Exec. VP Lennard
Liberman. Phone: 323-461-9300. It
owns 12 other stations. This repre-
sents its entry into the market.
SELLER: Guajillo Investments

Continued on Page 13

Showcase Your Brand. Anywhere on the Planet.

you stand out at your next event.

1-800-786-7411

www.bannersonaroll.com

Grab attention fast with Banners On A Roll®,
It's so easy to use these lightweight plastic
banners. Just pull what you need off the roll,
cut, and tape. Put up 10...100...even 1,000
feet in minutes! Call today. Let us help

SR A ROLL,

wwWw.americanradiohistorv.com
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, ,’T"W@ Come enjoy a great evening with
ANDRE AGASSI
SO ", LLEYTON HEWITT
‘Eatean.  MICHAEL BOLTON + DR. PHIL
" KELSEY GRAMMER + JAMES McDANIEL
DENNIS MILLER & MATTHEW PERRY

— at the
{ZJ Mercedes-Benz Cup
Opening Night Charity Gala

benefitting

MusiCares
Monday, July 22, 2002
Los Angeles Tennis Center,
Straus Stadium at UCLA
Los Angeles, California
with
Bruce Vilanch

and
Pam Shriver, Master of Ceremonies

Musical Performances by

Michael Bolton, Andy Griggs
Musiq & Cyndi Thompson

VIP Buffet Reception 6:00 pm
Pro-Celebrity Tennis Match 7:30 pm
First Round Tournament Match 9:00 pm

For further information call MusiCares at 310.392.3777
For tournament information call 310.824.1010

www americanradiohictorvy com
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“Automobiles are free of egotism, passion,
prejudice and stupid ideas about where to have
dinner. They are, literally, selftess.”

— P.J. O'Rourke

® More new-car buyer stats, Page 9
¢ Automotive media advertising by market, Page 9

management - marketing -

| PART ONE OF A TWO-PART SERIES |

By Jeff Green The automobile business is
Executive Editor radio’s ultimate love affair. Ac-

igreen@radioandrecords.com - cording to the RAB, $288.7 mil-
| lion was spent in the automo-
tive category, including acces-
sories and equipment, in 2000.
That was up 12.8% from 1999
and put automotive behind
only retail and media advertis-
ing in the RAB's top 30 national
| network- and spot-radio cat-
egories. CMR estimates that na-
tional spot radio earned 4.7% of
the total pool of auto-dealer
and -manufacturer dollars
spent on newspapers {(daily and Sunday), spot TV
and spot radio in 2001 across 75 major and medium
markets.

Sales of new domestic cars are strongest between
March and August. For import-car buyers, May to
August is the top sales season, as it is among those
looking at used cars. With business beginning to cool
off along with the weather, dealers will be looking to
finish the year by clearing out 2002 inventory and
promoting the 2003 models rolling into showrooms.
This X-Ray profiles automobile owners, especially
those interested in buying or leasing new cars, trucks
and SUVs.

SNAPSHOT OF GAR BUYERS AND LESSEES

Media Audit and Scarborough report that 10%-
15% of adults intend to buy or lease a new car in the
next 12 months. The most likely buyers? Not sur-
prisingly, affluent, married, well-educated families
with kids will be the first ones heading to the
dealerships. Media Audit reports that 55% of new-car
buyers are male (indexing at 115), 65% are between 25-
54 (110), 52% are employed at management level or
higher (147), 61% have household income of $50,000 or
more (138), 42% are college grads (123), and 30%
regularly buy items online (150).

Scarborough reports that the average planned
auto-purchase or -lease price is $22,660, more than
double the typical used-car expenditure of $10,340.
What are Americans driving off the dealer lots? The
majority of forthcoming purchases will be utility-
related vehicles: SUVs (23%), pickup trucks (23%) and
vans (15%). Among other vehicles, midsized cars lead
the pack (25%), while luxury cars (12%), compacts
(11%) and full-sized cars (10%) are at the bottom of the
list.

TOP PLANNED AUTO-PURCHASE AND -LEASE MARKETS

They don'tcall it Motown for nothing: Detroitleads
the nation in people planning to buy or lease a car in
the next 12 months, according to both Scarborough
and Media Audit. The state of Texas is also riding
high, with four of the top 10 markets. Here are the top

INDUSTRY X-RAY:
NEW AUTOMOBILES

B Now is the time to shift your sales efforts into gear

15 consensus metros for wheeling and dealing. Note:
Inunduplicated markets, Scarborough rates El Paso at
134 and Media Audit scores Ann Arbor, MI at 136.

Market Index
Scarborough Media Audit

1 Detroit 172 178
2 Houston 137 122
3 Dallas-Ft. Worth 133 125
4 Miami-Ft. Lauderdale 137 120
5 West Paim Beach 122 132
6 New Orleans 123 125
7 San Antonio 119 123
8 Austin 145 96
9 Los Angeles 124 110
10 Atlanta 120 107

(tie) New York 123 104
12 Las Vegas 123 103
13 Toledo 110 115
14 Albany, NY 116 107
15 Washington, DC 116 103

TOP FORMATS FOR AUTO BUYERS
Below are the major formats indexing highest among
those who are planning to buy an auto soon. Male-
oriented and Urban formats score particularly well.

Format Index
Sports 150
Active Rock 134
Urban AC 134
Smooth Jazz 133
Gospel 129
Urban 129
Talk 126
Oldies 125
Spanish-language 124
CHR/Rhythmic 123
Alternative 123
Classic Rock 123
Hot AC 122
News/Talk 120
Rock 119
CHR/Pop 117
AC 115
Triple A 11
Country 99

Source: Media Audit

TOP-INDEXING SUV-OWNER FORMATS
Approximately 20% of all radio-listening households
own SUVs, and Triple A, at 26%, is the leading format
among these listeners. This chart looks at the 10 formats

AUTOMOTIVE SEEDING
AND SELLING POINTS

* Price and dealer reputation are the most im-
portant factors In the decision to buy a new car.
Price or value, at 27%, teads the list of criteria for
buyers selecting a dealership, so, if the dealer can
back it up, make sure your copy points include this
advantage. Second most important to buyers is a
dealer's reputation, at 18%, followed by selection, at
16%,; location, 14%; service, 12%; other, 9%; dealer
financing, 8%, and dealer warranty; 7%. (Scar-
borough)

* Location is an Influential swing factor in buying
decisions. The average distance people traveled to
buy their last new car was 16 miles one way. If your
account Is on the outskirts of the metro, it will need
to emphasize price and reputation. Tell listeners “It's
worth the trip to Mojo Motors™ — 45% of adults
would drive an extra 50 miles to save $300. If a
dealer Is not as competitive on price or reputation
but is centrally located, promoting that it's “right
around the cormer” plays well with a significant
percentage of people — 14% — who weight con-
venience more than other factors. (Scarborough,
J.D. Power & Associates)

* Radio delivers car buyers as well as news-
papers and better than TV. Heavy users of radio are
more inclined to be planning a new-vehicle
purchase than people who watch a lot of TV: Radio
and TV index at 115 and 93, respectively. Radio Is
virtually tied with heavy newspaper users {116)
among people planning auto purchases. (Media
Audit)

* Car buyers index highest with radio after 7pm
(even better overnight) and use the Internet to
research their purchases. Maximize your efficiency
by using evening inventory to reach buyers. Offer
additional visibility on your website to help your auto
accounts attract prospects. (Media Audit, Dohring Co.)

* Customers are not impulsive about car pur-
chases, so work to get a long-term schedule from
your accounts. The average buyer spends 85 hours
researching his or her purchase and checks out at
least four dealerships. Nearly one in five buyers
visits a dealer at least two months before selectinga
new vehicle. (CNW Marketing Research, J.D.
Power & Associates)

* Take advantage of the appeal of eco-friendly
and safer cars. Research shows that 30% of
potential car buyers say they would definitely
consider a hybrid electric vehicie, while another
30% might be interested. Additlonally, safety
features are an overwhelmingly popular benefit.
(J.D. Power & Associates, Dohring Co.)

« Stress a dealer's customer focus. While 80% of
new-car buyers are satisfied with their dealership
experience, 78% say auto shopping is a hassle,
60% say salespeople are not trustworthy, 55%
don't enjoy negotiating, and 51% find the buying

~ process intimidating. (Gallup/Wirthlin, Forrester)

wWWW americanradiohistorv com
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with at least 2% format preference that index the MEDIA ADVERTISING Bv MAHKET.
highest among those who own SUVs, (Those stations .
that carry Radio Disney should note that the
Children’s format indexes at a whopping 133. Noreal CAH AND THUCK DEALER ASSOCIATIONS
surprise, butanideal account to pitch for local avails.)
::;Z"X :’;zex Total 2001 spending, in thousands of dollars. Newspaper totals include both daily and Sunday.
808 129 For info on markets below No. 35, contact Jeff Green at R&R.
Classic Hits 125 Market Car-Truck Dealer Car Truck Dealer Car-Truck Dealer
Pop/Alternative 122 Newspaper Assn.ég%neshc Spot Newspaper  Spot Assn./As:asW' NewspI;‘;se';'/E”m z;NealEsqsé
Classic Rock 122 v Radio v Radio v Radio
Alternative 120 1 New York 13,037 40,217 4,567 6,907 28623 4819 3084 8653 5,731
32?2?: 113 2 losAngeles 26,689 38801 989 43285 38643 522 27,087 9491 3,045
CHR 118 3 Chicago 51,314 22,369 0 25,871 9,115 268 23,634 3270 1,282
Rock 115 | 4 San Francisco 9,449 15,162 1,447 9,725 11,049 3,008 11,949 4,753 2,768
e e . 5 Dallas 22,0261 23916 1,169 5158 11,611 2,094 3340 1,135 1,414
6 Philadelphia 9,421 20,219 4,748 16,145 7,853 4,879 8,888 2,822 2,863
IMPORT DEALERS BUY RADIO . 7 Washington, DC 10,409 3,586 2,945 15,854 10453 2,968 15,666 2,006 2,610
While radio earned an average 12.75% of total ad 8 Boston 6492 18575 1681 5482 19481 4640 12028 3133 3,057
dollars in 52 VoiceTrak markets over the first three 9 Houston 17,590 25331 1529 25724 10674 1,875 2779 1130 1,154
quarters of 2000 and 2001, many import dealers’ | 10 Detroit 20547 11431 2,256 17,629 1775 243 4045 807 0
associations among the top 30 advertisers support 11 Atlanta 4,399 15,267 24t 6,310 6,093 760 6,916 1,367 890
radio in a big way. Here's radio’s share of the | 12 Miami 21,596 19,707 313 70,597 9,349 1,609 7,293 2494 2372
following 16 combined dealers’ associations and [ 14 Seattle 5,846 8,612 280 16,421 5,873 175 2,663 934 415
manufacturers’ ad budgets. ! 15 Phoenix 7,292 15,587 530 15,339 6,828 1,337 712 750 360
Dealer % Of Budget [ 16 Minneapolis 7,276 8,575 1,657 4,407 2,392 522 993 628 457
Mitsubishi 44.7 17 San Diego 4,549 7,654 408 1,963 3,958 167 3,457 675 900
Saab 39.5 } 19 St Louis 2,586 5,304 325 764 3,730 63 117 326 494
Suzuki 25.85 l 20 Baitimore 4,196 1,821 988 7,276 4,428 1,298 2,599 806 633
BMw 19.30 21 Tampa 14,485 12,844 864 17,688 3,865 969 2,080 222 270
Sizy 185 22 Denver 20,248 10,234 933 8,649 4,875 378 5993 802 1,092
l’;’éﬁi’:age" 1;*’2-2 23 Pittsburgh 1,993 4,336 2053 5179 3023 1203 1,197 1,004 385
o 18:00 24 Portland, OR 1,789 4,763 310 1,541 2667 606 816 427 494
Audi 16.75 . 25 Cleveland 1,161 4,707 1,913 3,810 4,647 274 659 402 712
S pr— | 26 Cincinnati 13,303 4020 108 20,172 3630 223 233 231 547
Lexus 15.85 | 27 Sacramento 1171 5,819 583 599 3,933 1,774 082 256 682
Toyota 14.35 29 Kansas City 7,614 3,780 130 4,972 2,555 443 180 182 0
Cadillac 14.2 31 San Antonio 11,247 10,667 1,242 2,972 3,026 493 0 9 196
Mazda 13.95 32 Milwaukee 4,288 3,106 388 988 2,323 222 219 297 90
Hyundai 1375 34 Salt Lake City 1,667 3,844 2N 807 2,130 423 403 a1 278
NEES 12195 35 Providence 629 2509 352 105 3783 119 510 290 326
Source: VoiceTrak

Alistener is calling.

RadioVoodoo is magic telephone and web technology that answers all your listener calls.

It turns the calls into demographic data and audio files you can use instantly: to know your
audience better, to sell your advertisers more spots, and to improve your programming.
All without bending an elbow.

It's the coolest tool in radio. ra-d i OUU Oiiﬂg

Contact Liz Laud at liz@radiovoodoo.com or call 800.798.5663 for a demonstration.

[ ]
Music
Daypart 24 Hour Programming Research 1
Personalities Formats News & Talk & Consuiting & P.l'ep

C i -
JONES RADIO NETWORKS 5252

www americanradiohistorv com
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PPM

Continued from Page 1

results have shrunk when measured by the PPM.
Arbitron has reported that, on a marketwide basis,
PPM AQH figures are comparable to diary AQH num-
bers. That is true, but there is great variation among the
stations.

MORNING DRIVE LOSSES

Using PPM data gathered between April 25 and
May 22 and comparing it to the March-April-May
Arbitrends, the Philadelphia market lost 10% of AQH
listening in morning drive using the PPM. All-News
KYW suffered a 30% drop in its AQH in the daypart,
and Urban AC WDAS-FM took a 20% hit.

Arbitron reports that upper demos and black
listeners, for some reason, report lower AQH results
overall using the People Meter than do other listeners.
But that doesn’t explain why CHR/Pop WIOQ or
Alternative WPLY — neither of which has large
numbers of upper-demo or black listeners — lost 40%
and 25%, respectively, of their morning drive AQH
listening.

Furthermore, while other dayparts fared better on
the whole with the PPM than with the diary, certain
stations still suffered. KYW’s PPM figures were off
25% in middays and 15% in evenings while it did
slightly better in afternoons and weekends.

When looking at a typical day that combines all
dayparts, KYW fared the worst, losing 15% of its AQH
listening. WDAS-FM was down 10%, WIOQ was off
9%, and WPLY was up 3%. Other stations fared signif-
icantly better using the PPM, including WXTU (up
20%), WMMR (up 20%) and WBEB (up 15%).

Despite the ups and downs of the AQH resuilts,
Arbitron Sr. VP /GM Scott Musgrave declared, “Radio
will be able to compete better against TV and cable,”
thanks to radio cume levels thatare more comparable to
the large cumes that competing media already claim.

Researchers at Arbitron pulled up a number of
interesting stats from PPM usage. While the average
diarykeeper entered three stations over the course of a
week, the typical PPM panelist heard six stations. A
third of the panel heard eight or more stations, while
18% heard 10 or more stations.

In Philadelphia, according to the diaries, the typical
station’s P1 audience constituted 31% of its cume, and
that P1 audience contributed 68% of quarter-hours.
According to the PPM, only 16% of a station’s cume is
P1, and that 16% contributes 54% of a station’s quarter-

hours. Also, the PPM virtually eliminates “very high
quarter-hour” listeners. Nearly 8% of Philadelphia’s diaries
have 100-plus quarter-hours credited to one station or
another, but in the PPM just 1% of the listeners show tuning
to one station for 100 or more quarter-hours in a week.

PROGRAMMING STRATEGY MAY CHANGE

These results raise questions about how programmers
will attract listeners in the future, whether the current
focus on “core listeners” will apply and whether the
emphasis on recall will remain paramount.

But none of this matters if the PPM isn’t around, and
Arbitron executives have made it clear that if Nielsen
Media Research chooses not to become an equity partner
in the People Meter, Arbitron will abandon its use as a
radio-measurement tool in this country.

As things stand, Arbitron’s Charlebois said he doesn’t
know which way Nielsen is leaning. All he knows is that

Countdown @

To The

People Meter

Nielsen has until the end of the year to decide and that it is
closely monitoring the PPM test in Philadelphia.

Charlebois also emphasized that “we are not in a
position to say what the price of the PPM will be at this
moment.” He said several issues, such as sampling
methodology, sample sizes and what share each of the
partners will take in the new venture, will determine how
much of a burden radio will be expected to shoulder.

Arbitron brass took pains to explain the differences
between a PPM panel and a diary sample. When the PPM
comes online, measurement will occur with listeners who
will be wearing the People Meter for as long as two years,
compared to diarykeepers who only record their listening
for one week.

PPM panelists will be selected through a process called
enumeration, an additional step that helps identify
various consumer characteristics of a listening household.
The eight characteristics are county of residence, presence
of children, race/ethnicity, existence of cable/satellite,
household size, employment status, language preference
and number of TV sets. Several of these characteristics
were created as nods to Nielsen’s needs.

Once a random telephone sample has been created,
Arbitron finds househclds with various combinations of

the above characteristics to replicate the characteristics
of a market. Households that agree to participate in a
survey are then placed in a “bucket” until they are
called upon for a survey. Arbitron points out that, as a
result of enumeration, there will be less need for
postmeasurement weighting.

Arbitron’s Bob Patchen said the “enumeration
completion rate” — the percentage of households that
make it through the initial stages of recruitment — is
54%. Of that group, about 44% agree to join a panel. Of
that group, Arbitron said it has successfully installed
PPM equipment in 83% of households. Once you
crunch all the numbers, the result is that about 20% of
the households in a random sample eventually
become part of a PPM panel.

That figure is significantly lower than the 30%-40%
response rates that Arbitron now sees by way of the
diary, but Arbitron said itexpects to pump up its PPM-
placement batting average as time goes on.

The company acknowledges that the radio in-
dustry has not warmed to the concept of two-year
PPM panelists, preferring perhaps a one-year part-
icipation period. But the TV industry would be more
interested in two-year panelists, so Arbitron may end
up proposing 18-month panel periods. According to
results from the Wilmington and Philadelphia tests,
50% of the panels turn over every six months.

INFINITY, ABC SIGN EXTENSIONS

In related news, Arbitron announced this week that
it has extended by one year its contracts with Infinity
Broadcasting and ABC Radio. Infinity had been
without an Arbitron contract for several months, and
its executives have expressed the most concern over
implementation of the People Meter.

Indeed, Arbitron President/CEO Steve Morris
acknowledged that the PPM will be central to a long-
term agreement with both companies. “How the
Portable People Meter will affect the scope of our radio
ratings services over the next few years is animportant
topic of discussion between Arbitron and our cus-
tomers,” he said. ” As we make progress in our market
trial of the Portable People Meter and in our joint-
venture discussions with Nielsen Media Research, we
will be better able to articulate the value proposition
for the new ratings service. This contract extension is
specifically designed to provide the time we need to
give our customers the information they have
requested in our continuing discussions for the long-
term renewals of their ratings contracts.”

“THE 90°S SHOW
 WITH

GARY

—

* SRYAN

Call us Toll Free before you get the wrong show

888.GMANN 98 (888.462.6698)

edmann@sprynet.com

A FRESH LOOK AT A DECADE
THAT CAPPED A MILLENIUM.

From Nirvana, to Right Said Fred to
Alanis Morrisette, Gary Bryan brings your listeners

back with unreal production elements, features and
a knack for communicating that's unmatched.

wwWwW americanradiohistorv com

From Boom Boxes to Grunge P
2 hours every weekend, market exclusive.

p; REWIND: The 90's Show
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Take Off
The Brakes

Al a time when webcasters and online
music services are trying to figure out their
futures. the legislalors
in Congress are poised
to make some of those
decisions for us. If that
happens, we may not
be happy with the re-
sults.

Rep. Rick Boucher
had some advice for
the music industry at
last week’s Jupiter
Plug.In conference in New York: Take the
brakes off digital music. And implicit in that
advice was a threat of help from the gov-
ernment to do so.

In the past we’ve suggested that the mu-
sic industry look pasi digital rights man-
agement to the MP3 file itself and the pos-
sibilities of providing a “superfile” that
would provide the sume end-user experi-
ence as a CD. Instcad of the caich-as-
catch-can quality of MP3 files available on
pirale sites, it would be a great service 1o
make available files that include complete
ID tags, album art. bios. lyrics and links to
artist’s sites. Players like Winamp, the Mu-
sicMatch Jukebox (our favorite) and the
Windows Media Player could take full ad-
vantage of such files.

In addition, offering several levels of file
size and quality on the CD itself — just as
the local phoio shop does when it puts snap-
shots on CDs in digital format — would
give the end user a choice of versions for
different situations. Imagine a set of MP3
files for each cut. from a smaller. 96kbps
joint-stereo version for saving space on a
portable device to a typical 128k joint-ste-
reo version for use on a laptop with more
hard-drive space and better audio process-
ing. all the way up to a high-quality 320k.
true sterco version for use on audiophile
home entertainment cenlers.

Services like EMusic. whose new access
to portions of Universal’s current and back
catalogs in plain, unprotected MP3 format
and as part of an all-you-can-download $10
per month subscrip-
tion. are an experi-
mental step in the
right direction. and
should be walched closely. If EMusic
doesn’t lcad anywhere. any future steps may
end up being taken for us.

On another topic, I’ll be hosting a bene-
fit concert for the International Webcasters
Association to support its efforts to fight the
Copyright Office’s webcasl royalties struc-
ture. The show is set for Monday, July 22
at 7:30pm at Falls Church. VA’s State The-
ater. The show. with headliner Jay Geils
(formerly of The J. Geils Band). will be we-
beast on TVWorldwide.com.

David Lawrence

| David Lawrence is heard dally on more than 150 radio stations
| on his nationally syndicated shovis: Onfide To-mght. a nightly
high-tech and pop culture talk show; the East Coast morming
drive news slot for CNET Radio and XM's Channel 130; and Ner
Music Countdown, the official countdown for music heard via
the tnternet. He is based In washington DC and is heard on
hundreds of stations, including WGN/Chicago, KFBK/Sacra-
mento and WBT-AM & FM/Charlotte. You can reach him at
david@netmusic countdown.com or by calling B00-396-6546.
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ARTIST CO/Title

EMINEM The Eminem Show/“Without™
ASHANTI Ashanti/ “Foolish”

NELLY Nelfyville/ “Here"

CHAD KROEGER Spider-Man/“Hero

AVRIL LAVIGNE et Go/ “Complicated”
PUBOLE OF MUBD Come Ciean/Biurry”

PINK Missundaztood/ *0on't,” “Pill"

DIRTY VEGAS Dirty Vegas/ “Days™

JOHN MAYER Room For Squares/“Such”
VANESSA CARLTON Be Not Nobody/ “Miles™
JIMMY EAT WORLD Bleed American/ “Middie”
ND ODUBT Rock Steady/ “Hella™

NICKELBACK Sifver Side Up/ “8ad”

SHERYL CROW C'mon, C'mon/ “Soak”

CRAIG DAVID Born To Do 1/ “Walking™
MICHELLE BRANCH The Spiril Room/ “Wanted”
SHAKIRA Laundry Service/ “Clolhes™ |
CREED Weathered/ "Breath”

INDIA.ARIE Acoustic Sou/"Video™ |
P. DIDDY We invented The Remix/ “Need™

Coun_try_ |

ARTIST COTitle |
KENNY CHESNEY No Shoes. No Shirt.../“Stuff”

KELLIE COFFEY When You Lie Next To Me/"Lie"
DARRYL WORLEY / Miss My Friend/“Friend”

ALAN JACKSDN Drive/ “Drive,” “Work"

GEORGE STRAIT The Road Less Traveled/“Living™
TOBY KEITH Unigashed/ “Red” |
BRAD PAISLEY Part /t/ “Miss™

BROOKS & DUNN Steers & Stripes/ “Heart” |
GARY ALLAN Alright Guy/“One” |
ANDY GRIGES Freedom/ “Tonlght”

BRAD MARTIN Wings 074 Honky Tonk Ange/“Belore” |
TOBY KEITH Pull My Chale/"List™

LONESTAR /'m Already There/“Day” |
SARA EVANS 8orn To Fly/ “Looking”

TIM MCGRAW Set This Circus Down/“Unbroken”
TRICK PONY Trick Pony/ “Just”

DIAMOND RIO Beautiful Mess/“Mess™ [
RASCAL FLATTS Rascal Flatts/“Movin"™

KEVIN DENNEY Kevin Denney/ “Jessie™ |
EMERSON DRIVE Emerson Drive/ “Sleeping”

ARTIST CO/Title

AVRIL LAVIGNE Let Go/“Complicated”

VANESSA CARLTON 8e Not Nobody/ “Miles™

SHERYL CROW C'mon, C'mon/“Soak™

JOHN MAYER Room For Squares/ “Such”

OAVE MATTHEWS BAND Busted Stuft/“Going’
COUNTING CROWS Hard Candy/ “American”
MICHELLE BRANCH The Spirit Room/ “Wanted” l
LINKIN PARK Hybrid Theory/“End”

NICKELBACK Sitver Side Up/“Remind,” “Bad” |
NORAH JDNES Come Away With Me/ “Know™

GO0 GOO ODLLS Gutterfiower/ “Gone™ |
PUDDLE OF MUDD Come Ciean/“Blurry”

CALLING Camino Paimero/*Adrienne”

MOBY 78/"Stars™

NO OO0UBT Rock Steady/ “Hella™

PINK Missundaztood/ " Get™

DIRTY VEGAS Dirty Vegas/“Days”

JIMMY EAT WORLD Bieed American/ “Middle”

COURSE OF NATURE Superkala/“Caught”
CREED Weathereo/ “Breath”

LWTW

™
1
2
3 JENNIFER LDPEZ J. Lo/ “Alright”
4
§
6
7
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Urban

ARTIST COTitle
EMINEM The Eminem Show/ “Without"
ASHANTI Foolish/“Foolish,” “Baby,” “Happy”

MARY J. BLIGE No More Drama/ “Rainy™
ANGIE STONE Mahogany Soul/“Wish”

FAITH EVANS Faithfully/ “Love”

USHER 8701/Cail”

JOE Better Days/“Woman™

P. DIODY P. Diddy & Bad Boy../ “Need.™ “Girl™
LUDACRIS Word Of Mout/“Move”

JAHEIM Ghetto Love/ “Anything™

MUSIO Jusiisen/ “Haltcrazy”

LUTHER VANDRDSS Luther Vandross/“Rather”
MAXWELL Now/ “Work™

B2K 82K/“Gots™

REMY SHAND Way | Feel/“Message”

‘N SYNC Celebrity/ *Girliriend”

ALICIAKEYS Songs In A Minor/ “How™

MR. CHEEKS John P. Kelly/ “Lights™

RUFF ENDZ Someone To Love You/“Someone”

Smooth Jazz
ARTIST COfTitle

NORAH JONES Come Away With Me/ “Why™
CELINE DION A New Day Has Come/ “Day”

KIM WATERS From The Heart/ “Dawn,” “House”
CRAIG CHAQUICO Shadow & Light/“Luminosa®

BRAXTON BROTHERS Both Sides/ “Whenever”
NORMAN BROWN Just Chittin/ "Chillin™

JOYCE COOLING Third Wish/"Daddy-D"

PIECES OF A OREAM Acguainted.../“Vision”
LARRY CARLTON Deep /nfo 1t/ “Magic”

JONATHAN BUTLER Surrender/ “Wake”

PETER WHITE Giowy/ “Bueno®

WAYMAN TISDALE Face To Face/ “Hide™

RUSS FREEMAN To Grover With Love/ “East”

EUGE GROOVE Euge Groove/"Sneak”

BRIAN CULBERTSON Nice And Siow/ “Without™
THE RIPPINGTONS Life in The Tropics/Caribbean”
DOWN TO THE BONE Crazy Vibes & Things/ “Glide”
GERALO ALBRIGHT To Grover With Love/ “Winelight"
PAUL TAYLOR Hypnotic/ “Hypnotic™

1
2
3
3
5 3RD FORCE Gentle Force/“Believe™
6
7
8
9

Ttemaﬁve

ARTIST COfTitte

KORN Unfouchables/“Stay,” “Thoughtless”
CHAO KROEGER Spider-Man/ “Hero™

PAPA ROACH Lovehatetragedy/ “Not”
EMINEM The Eminem Show/“Without™

PUDDLE OF MUDD Come Clean/"Drift”

INCUBUS Morning View “Warning”

HIVES Veni Vidi Vicious/“Hate”

HOOBASTANK Hoobastank/“Running”

SYSTEM OF A DOWN Toxicity/ “Toxicity,” “Aenals”
P.0.D. Satefiite/“Boom™

STAINO Break The Cycie/“You,” "Epiphany”

RED HOT CHILI PEPPERS By The Way/ “Way”
CREED Weathered/ “Breath”

UNWRITTEN LAW £iva/“Red”

JIMMY EAT WORLD Bieed American/ " Sweetness”
OUR LADY PEACE Gravify/ “Somewhere”

JACK JOHNSON Brushfire Fairytales/“Flake”
DEFAULT Faliout/ “Deny”

DAVE MATTHEWS BAND Busted Stuff/ “Going”

i
2
3
4
§ BOX CAR RACER 8ox Car Racer/"Feel”
6
7
8
9

E-charts are based on weekly rankings of CD sales, downloads and streams of artists online compited
and tabulated directly from the logfiles of reporting websites. Reporters include Amazon.com,
AT&T.net, B&N Radio, BarnesandNoble.com, BeliSouth Radlo, bolt Radio, ChoiceRadio.com,
CDNow.com, Denver 93.3 Radlo, DMX Music, Gracenote.com, iWonRadio, Launch.yahoo.com,
MusicMatch, Music Choice, Radlo.Beonair.Com, Radio Free Virgin, RealOne, Spinner.com, The
RadioAMP Network, and Voice Of America-Music Mix — Music Mix. Voice Of America-Music Mix Is
weighted based on traffic reports by web traffic monitor MediaMetrix. Charts are ranked with a 50/50
methodology of sales data and streaming/airplay data for the six reporting formats. © 2002 R&R Inc.

© 2002 Online Today, Net Music Countdown.
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- gracenote.

Hugo Cole

General Manager/Data Services
www.gracenote.com

charts @gracenote.com

Gracenote has well over 1 million unique daily
users of the CDDB8 Music Recognition Service.
Each time a consumer inserts an audio CD into
acomputer witha CDDB-enabled Intemet con-
nection, track information for that CD is dis-
played on the user's computer or device, and
the data is anonymously aggregated by CDDB.
Here are the 50-most-played CDs last week:

DIGITAL TOP 50

LW TW ARTIST Album Title Weeks On
1 1 EMINEM The Eminem Show 9
2 2 NELLY Nellyvilie 3
— 3 RED HOT CHIL! PEPPERS By The Way 1
3 4 LINKIN PARK Hybrid Theory 85
4 5§ UTADA HIKARU Deep River 4
6 6 SYSTEM OF A OOWN Toxicity 45
5 7 ASHANTI Ashanti 15
7 B8 CREEO Weathered 34
10 9 BEATLES One 78
11 10 AVRIL LAVIGNE Let Go §
8 11 ENYAA Day Without Rain Il
14 12 ALICIA KEYS Songs In A Minor 85
12 13 PINK Missundaztood 28
13 14 NICKELBACK Silver Side Up 44
9 15 U2 Al That You Can't Leave Behind 91
19 16 CELINE OION A New Day Has Come 16
16 17 JOHN MAYER Room For Squares 15
21 18 LIMP BIZKIT Chocolate Starfish And. 92
18 19 NORAH JONES Come Away With Me 12
— 20 COUNTING CROWS Hard Candy 1
20 21 SHAKIRA Laundry Service 35
26 22 PUDDLE OF MUDD Come Clean 32
15 23 KORN Untouchables 5
22 24 LUDACRIS Word Of Mout 33
24 25 P.0.D. Satelite 30
31 26 AEROSMITH 0, Yeah! Ultimate Aerosmith Hits 2
25 27 BLINK-182 Take Off Your Pants & Jacket 57
23 28 ORIGINAL SOUNDTRACK O Brother... 31
17 29 OASIS Heathen Chemistry 2
27 30 CRAIG DAVID Born To Do It 31
30 31 KYLIE MINOGUE Fever 20
29 32 MOBY 18 8
35 33 STAINO Break The Cycle 60
34 34 JACK JOHNSON Brushfire Fairytales 6
32 35 USHER 8701 40
47 36 DAVE MATTHEWS BAND Everyday 65
37 37 ORIGINAL SOUNDTRACK Moulin Rouge 37

— 38 JOSH GROBAN Josh Groban 4
40 39 ENRIQUE IGLESIAS Escape 28
41 4D PINK FLOYO Echoes (The Best Of Pink Floyd} 36
38 41 JENNIFERLOPEZ J Lo L)
60 42 SADE Lovers Rock 44
33 43 LENNY KRAVITZ Greatest Hits 92
28 44 ORIGINAL SOUNOTRACK Spider-Man 1

36 45 JIMMY EAT WORLO Bleed American 5

— 46 STYLES A Gangster And A Gentleman 1

49 47 STROKES Is This It 14

44 48 BRITNEY SPEARS Britney 35

42 49 JARULE Pain Is Love L)l

39 50 TOOL Lateralus 55

www americanradiohistorv com
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Adeistein
Continued from Page 3

As Adelstein faced questioning
from the Senate Committee on
Commerce, Science and Transpor-
tation, McCain asked point-blank if
the industry is in a crisis. “There’s
an unprecedented downturn. I be-
lieve, in the telecommunications
economy.” Adelstein said.

“There’s a challenge now in con-
fidence in the system. We’ve seen
a problem with major corporations
that have been alleged to have en-
gaged in fraudulent activities. If we
don’t have investor confidence in
this sector, it’s going to be difficult
to raise the capital needed to con-
tinue 10 maintain America’s leader-
ship.”

McCain also cautioned Adelstein
that the job he’s nominated for is an
important one. “There is no body
more important to the future of this
country than the FCC.” McCain
said. “This is not a task that can
lend itself to mediocrity.”

But McCain also threw his sup-
port behind Adelstein. saying he
finds the 15-year Senaie veteran
lo be “thoughtful and committed
lo serving consumer interests.”
McCain added. “T appreciate his
willingness o undertake the (re-
mendous responsibility of serving
as an FCC commissioner.”

Adelstein’s longtime boss agreed.
Daschle told the committee that he
has “‘never presented a nominee with
greater confidence and with greater
enthusiasm.”

“I know him as a fast learner, as
a fair and balanced analyst. as some-
one with wise intellectal capacity
and as someone who is committed
to rural America.” Daschle contin-
ued. “It’s a pleasure for me to be at
his side on this special occasion.”

Adelstein — who has also worked
for Sens. Harry Reid and Donald
Riegle — had equally kind words
for Daschle, for whom he’s worked
as a legislative aide since 1995.
“You mean the world 10 me,” Adel-
stein told Daschle. “I can’t think of
a better mentor.”

Ne wsb(eakers

Einstein, Jacobs Join RCA Victor m

Industry vet David Einstein has
joined RCA Victor Group as VP/
Promotions. Additionally, Susan
Jacobs has been appointed VP/
Worldwide Publicity.

“I am pleased to welcome both
Susan and David to our worldwide
marketing team,” RCA Sr. VP/
Worldwide Marketing Jeb Hart said.
“They bring a tremendous breadth
of experience and skill to the com-
pany and will be invaluable addi-
tions to the RCA Victor Group.”

Einstein spent his first 20 years in
radio in the Washington/Baltimore
area. most notably at WHFS. He
has also been national head of
promotion for the Palm/Rykodisc
label, Sr. Director/National Promo-
tion for Mercury Records and Mid-
Atlantic Regional Promotion Manager

Jacobs

Einstein

for RCA. More recently, he was an
editor at Gavin.

Jacobs has worked as an inde-
pendent consultant for such events
as the New York Film Festival
and Lincoin Center’s Midsummer
Night Swing. Prior 1o that she was
VP/Worldwide Publicity for Sony
Classical.

Viacom
Continued from Page 3

If Karmazin does leave, “it’s cer-
tain that no one else will,” Redstone
boasted. *T think Mel is a very good
operator. He has certainly kept our
costs down, which is important. With
or without him, or with or without
me, this company will do very well.”

Viacom stock was up to $39.10 on
July 12 but had fallen to $37.20 at
R&R's Tuesday press time.

Ad Forecaster Predicts Mild
Recovery In 2002

Universal McCann Sr. VP and
Director/Forecasting Robert Coen
lowered his growth estimate tor

fall.

and Randy Phillips.

ESPN Radio Debuts In San Diego On XMMM

MMM-AM/Tijuana-San Diego dropped its Spanish News/Talk pro-
gramming on Monday and became the latest affiliate of ABC-owned
ESPN Radio. Broadcasting from south of the border, the new “ESPN 800"
now airs a full slate of ESPN network programming and plans to carry
University of Southern Califormia football and basketball play-by-play this

XMMM is owned and operated by Cadena Baja California and man-
aged in the U.S. by San Diego-based Media Access Partners. Media Ac-
cess Partners is headed by market broadcast veterans Rodger Seelert

Commenting on how the new XMMM will differ from crosstown Clear
Channel-operated Sports/Talker XTRA-AM, Seelert told R&R, “ESPN Ra-
dio 800 will offer San Diego listeners a different style of Sports radio; it will
have a national perspective, rather than the more local or regional per-
spective of XTRA. Many San Diegans grew up somewhere else in the
country, and we believe there is demand and room for an altemative Sports/
Talk station that spends equal time with all the issues and teams that
make up the various leagues and conferences in professional and ama-
teur sports. That said, we are committed to San Diego, so we’ll also pro-
vide solid coverage of the local professional and collegiate sports scene.”

U.S. ad spending this year from
2.4% 10 2.1%, saying gains from
the recent Winter Olympics and up-
coming midterm elections this fall
will most likely be offset by contin-
ued cooling in such major advertis-

ing sectors as airlines, computers

If he gets Senate approval.
Adelstein will leave that relation-
ship behind to take on the myriad
challenges facing the FCC. While
he declined to comment to R&R
about specific radio-related issues,
Adelstein shared in his committee
testimony his general outlook and
aspirations.

“The telecommunications sector
is so important to the overall pro-
ductivity and efficiency of the
economy,” he said. “If we don’t
have the best sysiem in the world
— if we don’t maintain our edge —
we're not going to be able to be as
competitive in the global economy

as we otherwise could be. If con-
firmed. I commit to you to do ev-
erything possible, using the tools of
the Telecommunications Act, to try
to turn the situation around.”
While the topic of broadcast inde-
cency wasn't raised, Adelstein dem-
onstrated that broadcast content is an
important issue for him. When Sen.
Sam Brownback sought his input on
how violent television content af-
fects children, Adelstein referred 1o
his I-year-old son, Adam, and said.
“Itis something that is of great con-
cern to me personally because of
him and because of all children and
the entire nature of the society that

we live in. This goes to the heart of

what they see and how it influences
them. When children watch, the net-
works and broadcasters should be
very vigilant about what's going out
over the airwaves.”

The committee will forward
Adelstein’s nomination to the Sen-
ate for approval, but it's unclear
when the Senate will vote. Until

then, McCain offered Adelstein a

jovial warning about what awaits
him at the FCC should he win ap-

proval. “There may be some days

in the years ahead,” McCain joked,

“when you'll wish that we’d turned

you down.”

and financial services, as well as
continued jitteriness on Wall Street.

“The stock market situation
makes me nervous,” said Coen,
whose estimates for 2002 are bet-
ter than many other forecasters’, in-
cluding that of Zenith Optimedia,
which recently improved its U.S.
ad-spending estimate from a 1.8%
decrcase 10 a 1.2% decrease.

Another analyst said that July ra-
dio pacings were unexpectedly
strong. Both May and June finished
weaker than they siarted, CIBC’s
Jason Helfstein noted, so the news
about July surprised him. If the cur-
rent trend continues, “Companies
may be more optimistic with their
Q3 guidance than current investor
sentiment indicates,” he said. Still,
Helfstein cautions that only one
week of the five-week month has
been booked.

Joe Howard, Adam Jucobson and
Julie Gidlow contributed to this re-
port.

AMERICA'S FIRST ALL-NINETIES RETRO SHOW

Every weekend, Dave Stewart from WPLJ, New York City weaves
together the hits and pop culture from the 1990s. It's fun, fast-moving,
and heavy on “Oh, Wow".

The "90s will be radio’s next important brand.
(A college freshman in 1990 turns 30 this year)

Nothing captures the ‘90s better

Call (800)322-3204

E-mail: info @ retrostars.com

www.retrostars.com

Dave Stewart |
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Weaver
Continued from Page 3

O's of programming will come later.”

Weaver's career highlights include
stints as an air personality for Bartel
Radio Group in St. Louis and Detroit
and as MD of Country WUSN (US99Y
Chicago. He was also a programmcr
in Pittsburgh. Greensboro and New
Orleans. His first PD gig was at Ur-
ban WDIA/Memphis.

Talking ahout his new joh
prompted Weaver to quip. “You're
asking me about my career. and poor
Ted Williams is frozen somewhere
in Arizona? I just wonder how long
he’s going to keep in that heat.”

R S e

- Newsbreakers

BirTHS

WAPUAppleton, WI PD Joe
Calgaro and wife Carrie, son
Joshua Anthony, July 8

WCCC/Hartford APD/MD Mike
Karolyi and wife Denise, son
Michael Jace, July 8.

CONDOLENCES

Wall Street Journal Radio Net-
work reporter Vicki Lynn Kelley,
45, July 14,

Haley

Continued from Page 1

a pleasure for all of us at Warner
Bros. to have this professional rela-
tionship with David. His commit-
ment (o artists and their music is un-
matched, and his commitment to
employees. pecrs and friends is un-
questioned. We are indeed fortunate
he has chosen to join our team and
our family.”

Haley said. “1'm thrilled with this

PROS ON

THE LOOSE

Al Fuentes, PD of WPAT
{Amor 93.1)/New York, 917-402-
5011,

opportunity and look forward to
working with this great roster of art-
ists and the entire Warner Bros. staff.
Our focus will be to build strong re-
lationships with Country radio while
taking these artists to the next level.
I'm extremely excited about new
projects from Faith Hill, John
Michael Montgomery and Trick
Pony, which are coming very soon.”

WB/Nashville is only the second
stop in Haley’s 17-year record-in-
dustry career. He was PD of WJQS/
Jackson. MS when he joined MCA/
Nashville for regional promotion in
July 1984. He was elevated from Sr.
Director/Midsouth-Midwest to Sr.
Director/Regional Promotion &
Field Specialist in July "95, to Sr. Di-
rector/National Promotion in Octo-
ber "95. to VP/Promotion in March
'97 and to Sr. VP/Promotion in De-
cember 2000.

Transactions
Continued from Page 6

LLC, headed by Managing Member
Cheryl Stewart. Phone: 979-245-4642
FREQUENCY: 101.7 MHz; 96.9 MHz
POWER: 100kw at 981 feet, 100kw at
981 feet

FORMAT: Country; Country

KORQ-FM/Winters
(Abilene)

PRICE: $675,000

TERMS: Unavailable

BUYER: Doud Media Group, headed
by Partner Richard Doud Sr. No
phone listed. It owns no other stations.
SELLER: Dove Media Inc., headed by
VP Bruce Campbell. Phone: 915-673-
5289

FREQUENCY: 96.1 MHz

POWER: 50kw at 492 feet

FORMAT: Oldies

BROKER: Doyle Hadden of Hadden
& Associates Media Brokers
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BUSINESS BRIEFS

Continued from Page 6

consecutive month is London Hot AC Virgin Radio U.K., which streamed 1.2 million hours in June; at No. 2 is
JazzFM U K., with 853,500 hours; and Classical WQXR-FM/New York is third, with 702,600 hours. Leading the
network ratings — also for the 10th consecutive month — is Live365, but it dips from 8.4 million hours of streaming
in May to 8.2 million in June. Clear Channel Worldwide comes in second for June, with 7.4 million hours; and
ChainCast/StreamAudio is third, with 1.9 million hours.

MeasureCast also released its June webcast ratings this week, and Clear Channel Worldwide leads once again.
The network, which has claimed the tcp spot every month since it joined the survey in mid-March, streamed 7.1
million hours in June with its 202 AM and FM simulcasts. WarpRadio, a mix of terrestrial simulcasts and Internet-
only streams, is in second place with 3.05 million hours, followed by Los Angeles-based multichannel *Net-only
Radio Free Virgin, which streamed 3.043 million hours. In what may be a hopeful sign for webcasters hoping to
move to a paid model, subscription service MusicMatch joins the MeasureCast network ratings in fourth place with
2.6 million hours of streaming. Leading the individual channel ratings once again is Virgin Radio U K., which streamed
1.6 million hours in June. That's followed by JazzFM, with 1.2 miflion hours, and third-place Classical WQXR-FM/
New York, which streamed 704 259 hours.

FCC

Continued from Page 4
price discrimination. division of ad-
vertising accounts and lower-quality
programming.” No dates have been
set for the sale hearings.

Buckley Continues To

Protest CC-Ackerley Merger

Buckley Radio, which aggres-
sively lobbied the FCC to deny
Clear Channel’s acquisition of the
Ackerley Group, filed a petition July
11 with the commission claiming
that Clear Channel and Ackerley are
not living up to assurances they
made to the commission when the
deal was approved.

When the FCC granted the
merger, it gave Ackerley 30 days to
rewrite the LMA it had with KCBA-
TV/Salinas, CA owner Seal Rock
Broadcasters to read that Ackerley
could receive revenues only from
the 15% of KCBA’s programming
that Ackerley provides. The earlier
LMA stipulated that Ackerley could
control 15% of the station’s pro-
gramming but could collect all rev-
enues from non-network programs
ming.

Buckley. which owns 18 stations
and the WOR Radio Network, al-
leges that, although a new LMA was
drawn up, nothing has changed. It
charges that Clear Channel employ-

ees are selling KCBA's ad time and
said that. while Seal Rock has a new
employee serving “at least nomi-
nally” as GM, PD and sales manager
of the TV station, the only real
change is that Seal Rock may now
“theoretically” collect profits from
the 85% of programming it is sup-
posed to provide.

Buckley also suggested that Seal
Rock may be consulting with Clear
Channel on programming decisions,
just as it did with Ackerley. *“The re-
ality of the situation is exactly the
same,” Buckley told the FCC.

Joe Howard contributed to this
report.

Schuon
Continued from Page 1

and strategist. Andy is one of the
most prolific programming execu-
tives 1 have ever met, and his knowl-
edge of the divisions of Viacom.
along with his experience in radio,
television, music and the Internet.
makes him the perfect executive to
take the programming at Infinity to
new levels of success.”

Schuon said. *T made my first doi-
lar in radio. and what initially at-
tracted me to it still holds true today:
It’s a playing field of ideas and cre-
ativity limited only by one’s imagi-
nation. So, I am thrilled to have the
opportunity to return to radio, to
work with John Sykes again and to
reconnect with so many of my
friends and colleagues at Infinity and
Viacom.”

Before joining pressplay, Schuon
founded and was President/COO of
Farmclub.com. He has also been
Exec. VP/GM of Warner Bros.
Records. Schuon began his career as
an air personality at KOZZ/Reno.
NVin 1981.

Meanwhile, pressplay has el-
evated COO Michael Bebel to
President/CEO to succeed Schuon.
Bebel will work closely with joint-
venture partners Universal Music
Group and Sony Music Entertain-
ment and continue the ongoing de-
velopment of the Internet-based mu-
sic service.

“Pressplay has made tremendous
strides as a company and as a ser-
vice,” Bebel said. “I'm excited to
lead the company through its next
phase of growth as we break new
ground in the world of online music.

“We have a great team at
pressplay and a number of exciting
developments coming this year, in-
cluding a new version of the service
that will keep pressplay at the fore-
front of the online-music space. [ am
indebted to Andy for all he has done
to successfully launch pressplay in
the marketplace, and I wish him well
in his endeavors.”

Before joining pressplay last year
Bebel was Exec. VP of Universal
Music Group’s eLabs division,
where he played an integral role in
the development of pressplay. He
has also served as Sr. VP/Strategic
Planning & Business Development
for UMG's eCAT division, where he
developed numerous online ventures
and strategic alliances with such
firms as GetMusic.

— Adam Jacobson

Boortz is #1

Rush Limbaugh, Dr. Laura, & now Glenn Beck.
Do you have #1 Show 25-54?7 We do!

Atlanta 9AM to Noon / Adults 25-54 AQH Share
#

Boortz ......cceeennrenene 11.7
= 1=T o] 1.4 #21
Atlanta Noon to 1PM / Aduits 25-54 AQH Share
oortz .......cceeeemnnn .
Limbaugh .............. 56 #4
Amy Bolton 800.611.5663
Paul Douglas 404.962.2078 .
e, R -~ TEEm e (@)
g@%é,‘cm,, L JONES RADIO NETWORKS Y
e 1m0, S ADtL ST www coxradiosyndication jonesradio.com “rerower

www americanradiohistorv com


www.americanradiohistory.com

14 © RzR July 19, 2002

Natlonal Muslc Formats

e

e SR S

"

SATELLITE
RADIO

()

Lori Parkerson e 202-380-4425

MUS|C
CHOICE'

23 million homes
27,000 businesses
Available on digital cable and DirecTV

20020 (XM20) Adam Neiman ® 646-459-3300
Kane
BBMAK Out Of My Heart HITLIST
CAM'RON O Boy Seth Neiman
EVE Y/ALICIA KEYS Gangsta Lovin' EVE UALICIA KEYS Gangsta Lovin'
KHIA My Nock, My Back (Lick 1t JENNIFER LOVE HEWITT Barenaked
SHAKIRA Objection MICHELLE BRANCH Goodbye To You
BPM {XM81) VANESSA CARLTON Ordinary Oay
Biake Lawrence SOFT ROCK
4 STRINGS Take Me Away
CASSIUS I'm A Woman Seth Neiman
The Boneyard (XM41) BRUCE SPRINGSTEEN The Rising
Charlie Logan R&B & HIP-HOP
DEF LEPPARO Now -
Damon Williams
Real Jazz (XM70) FAITH EVANS Bumin’ Up
Maxx Myrick IRV GOTTI PRESENTS... Down 4 U
THREE TENORS NO OPERA Deconstruction... STINGY Ginuwine
X Country (XM12) RAP
Jessie Scott -
BRUCE SPRINGSTEEN The Rising Damon Williams
CALVIN RUSSELL Rebel Radio MACK-1D Hittin Switches
OALE WATSON Live in London SCARFACE On My Block
OOLLY PARTON Halos & Horns
MARK OLSON & CREEKOIPPERS December's... SMOOTH R&B
XM Cafe (XM45) Damon Williams
Bill Evans RAPHAEL SAAOIQ Faithful
BRYAN FERRY Frantic TWEET Best Friend
OUNCAN SHEIK On A High
WILLY PORTER Willy Porter ROCK
RAW (XM66) Gary Susalis
CLIPSE Grindin’ BLINOSIOE Pititul
STYLES Goodtimes COLOR REO Sore Throat
STYLES & PHAROAHE MONCH The Life MAO AT GRAVITY Historypeats
PETEY PABLO | Told Y'ai NONPOINT Your Sign
E-40 1/ FABOLOUS Automatic
NAS You're Da Man TODAY’S COUNTRY
MYSTICAL /BUTCH CASSIOY Tarantula .
KHIA My Neck, My Back (Lick It Liz Opoka
TRICK DAODY /CEE-LO In O Wind ALAN JACKSON Work In Progress
SLUM VILLAGE Taintsd RASCAL FLATTS These Oays
SWIZZ BEATS {/BOUNTY KILLERS Guitty
SMILEZ & SOUTHSTAR Who Wants This PROGRESSIVE
CEE-LO Getting Grown
FABOLOUS VJAGGED EOGE Trade It All, Pt 2 Liz Opoka
EMINEM Without Me ) ALEX LLOYO Amazing
E-40Y/PETEY PABLO... Rep Yo City GRAHAM NASH Lost Anather One
:;E'E"&‘:‘:M b LUNA Black Postcards
oRE TOM WAITS God's Away On Business
BIG MOE /TYTE EYEZ Confidential Playa
LUDACRIS /MYSTIKAL Move Bitch LITE JAZZ
YIN YANG TWINS Say | Yi Yi Gary Susalis
DJ QUIK Trouble
scmm; Love & Friendship RIC MANDELL A Road Less Traveled
Artist/Tilg Total Plays
A*TEENS Can't Help Falling In Love 81
SIMON AND MILO Get A Clue 80
CHRISTINA MILIAN Call Me, Beep Me 78
PLAY I'm Gonna Make You Love Me 78
AVRIL LAVIGNE Complicated 78
LIL' BOW WOW Take Ya Home 77
VANESSA CARLTDN A Thousand Miles 75
LMNT Juliet 75
"N SYNC Pop 74
PINK Get The Party Started 37
BAHA MEN Who Let The Dogs Out 36
MICHELLE BRANCH Everywhere 34
BAHA MEN Move it Like This 34
BRITNEY SPEARS Overprotected 34
WILL SMITH Black Suits Comin’ (Nod Ya Head) 34
JUMPS God Bless The USA 33
DESTINY'S CHILD Survivor 30
NINE DAYS Absolutely (Story Of A Girl) 30
PINK Most Girls 30
29

AARON CARTER I'm All About You

Playlist for the week ending July 13.

DX

10million homes 180,000 businesses
Rick Gillette » 800-494-8863

DMX Specialty Retail
Jim Fisher

The hottest tracks at specialty retait, which
includes toy stores, home and office furnish-
ings, kitchen stores, cosmetics, shoe stores,
etc., targeted at 25-54 females.

YOUNG MC Bust A Move 2002

CIRRUS Boomeraag

ROSEY The Time

DIRTY VEGAS 7AM

BEBEL GILBERTO Tanlo Tempo (Peter...)
ESTHERO WITH DANNY SABER Song For Holly
PHATS AND SMALL This Time Around
HAKAN LIDBO All I Want

MOBY In My Heart

KINOBE SUMMER In The Studio

SOUL HOOLIGAN Numb In Both Lips
SELF Pattycake

This section features this week's new adds
on DMX MUSIC channels avaitable via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson

BEENIE MAN Fesi It Boy

ELVIS PRESLEY VS. JXL A Little Less Coaversation
CHR/RHYTHMIC

Mark Shands

FRANK THE PUG | Wili Survive
URBAN

Jack Patterson

IRV GOTTI PRESENTS.... Down 4 U
SEEK Right Here
ALTERNATIVE

Dave Sloan

30 SECONOS TD MARS Capricorn (A Brand...)
CLINIC Walking With Thee

FINCH Letters To You

BLINOSIOE Pitfut

ROCK

Stephanie Mondelio
P.0.0. Boom

ADULT ALTERNATIVE
Stephanie Mondelio
JAY NASH Steepwalking
ADULT CONTEMPORARY

Jason Shiff
ELVIS PRESLEY VS. JXL A Littie Less Conversation

INTERNATIONAL HITS

Mark Shanas

FRANK THE PUG | Will Survive

COUNTRY

Leanne Flask

RASCAL FLATTS Thess Days

DANGE

Danielle Ruysschaert

TYRELL Alright, Alright (Static Revenger Mix)
RAP/HIP-HOP

Mark Shands
No Adds

T il miisg0es
1,00 Fravia heaters

WEST
1. KYLIE MINOGUE Love At First Sight
2. BRITNEY SPEARS Boys
3. NAPPY RDOTS Po’ Folks
4. BEYONCE Work 1t Qut
5. A*TEENS Can't Help Fating In Love

MIDWEST
1, BRITNEY SPEARS Boys
2 KYLIE MINDGLE ove A it Sight
3. NAPPY ROOTS PO’ Folks
4 ATEENS Can't Hep Faling In Love
5. BEYONCE Work it Out

SQUTHWEST
1. KYLIE MINOGUE Love At First Sight
2. BRITNEY SPEARS Boys
3. LINT Juliet
4, BEYONCE Work 1t Out
§. THICKE Alone
NORTHEAST
1. KYLIE MINOGUE Love At First Sight
2. BRITNEY SPEARS Boys
3. ABENAA Rain
4. THICKE Alone
5. SHEILA KICCOLLS Faith

SOUTHEAST
1. BRITNEY SPEARS Boys
2. NAPPY ROOTS Po’ Folks
3. KYLIE MINOGLE Love At Fist Sight
4, TRACY LYONS Love Hurts
5. JENE Get Into Something

RADIO NETWORKS

Phil Hall» 972-991-9200

Rhythmic CHR

Steve Young/Josh Hosler

DANIEL BEDINGFIELD Gotta Get Through This
CLIPSE Grindin®

www americanradiohictorv com

Hot AC FABOLOUS Trade It All
Steve Nichols Mainstream Country
THE CORRS When The Stars Go Blue Ray Randall/Hank Aaron
CREED One Last Breath KEITH URBAN Somebody Like You
New Country
ALTERNATIVE PROGRAMMING Hank Aaron
Gary Knoll » 800-231-2818 MARK CHESNUTT She Was
MARTINA MCBRIOE Whére Would You Be
Rock
SEETHER Fine Again Lia
SINCH Something More Ken Moultrie/Hank Aaron
BRUCE SPRINGSTEEN The Rising MARK CHESNUTT She Was
Alternative
SEETHER Fine Again 24 HOUR FORMATS
Somethi 3
OSRITTEN LA U Night Jon Holiday » 303-784-8700
WEEZER Keep Fishin’ ADULT HIT RADIO
Triple A JJ McKay
SHERYL CROW Steve McQueen DJ SAMMY & YANOU Heaven
CHR JACK JOHNSON Flake
CAM'RON Oh Boy PINK Just Like A Pilt
EVE Y/ALICIA KEYS Gangsta Lovio’
P. 010DY YGINUWINE | Need A Gitl, Part 1l cq COUNTRY
Rick Morgan
Mainstream AC KELLIE COFFEY At The End Of The Day
MICHELLE BRANCH Goodbye To You OERYL 0000 Honky Tonk Champagne
BRUCE SPRINGSTEEN The Rising SHANNON LAWSON Oream Your Way To Me
Lite AC MICHAEL PETERSON Modecn Man
BEN GREEN Two To One US COUNTRY
PET SHOP BOYS Home And Dry penny Mitchell
NAC KEVIN DENNEY Cadillac Tears
CHUCK LOEB Sarao
SPECIAL EFX Cruise Control
AT T e GREAT AMERICAN COUNTRY
Jim Murphy » 303-784-8700
Christian AC EMERSON ORIVE FallInto Me
TRUE VIBE See The Light TIFT MERRITT Virginia, No One Can Warn You
ue PINMONKEY Barbed Wire And Roses
LIL' BOW WOW Basketball
MARY MARY In The Moming = T
NAPPY ROOTS Po’ Folks Saiies e Tueci)
N.0.R.E. Nothin’
SMILEZ & SOUTHSTAR Who Wants This After Midnite
TRICK DADOY In 02 Wind KEITH URBAN Somebody Like You
Country
EMERSON ORIVE Fall Into Me
PHIL VASSAR Words Are Your Wheels
WHeV
Alternative
Chris Reeves * 970-949-3339
FLIPP Freak
arveroee: s GREENWHEEL Breathe
Music Programming/Consuiting Countr
Ken Moultrie » 800-426-9082 ountry
Jim West
Alternative REBECCA LYNN HOWARO Forgive
Steve Young/Kristopher Jones :%"J::v”::;gﬁm ,mmm
LINKIN PARK Points O Authority KEITH URBAN Somebody Like You
WHITE STRIPES Ocad Leaves And Oirty Ground
Active Rock _ )
Steve Young/Kristopher Jones | IMESTWOOD DNE |
NICKELBACK Never Again
Heritage Rock Charlie Cook » 661-294-9000
Steve Young/Kristopher Jones Soft AC
DEF LEPPARD Now Andy Fuller
FILTER Where Do We Go From Here JAMES TAYLOR On The 4th Of July
NICKELBACK Never Again Bright AC
Hot A Jim Hays
Steve Young/Josh Hosler ALANIS MORISSETYE Precious liusions
JACK JOHNSON Flake
NORAH JONES Don't Know Why Hot Country
CHR Jim Hays
TR MONTGOMERY GENTRY My Town
leve Young/Josh Hosler
MICHELLE BRANCH Goodbye To You Young & Elder
ELVIS VS. JXL A Litte Less Conversation David Felker
P. DIOOY & THE BAO BOY CREW | Need A Girl MONTGOMERY GENTRY My Town
CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 PAUL MCCARTNEY $2.636.3 BRUCE SPRINGSTEEN & THE E
2 NSYNC $1,1243 SIREETBAND
5 DAVE MATTHEWS BAND $856.0 HERBIE HANCOCK
& CROSBY, STILLS, NASH & YOUNG $806.5
7 GREEN DAY/BLINK-182 $431.6 MORRISSEY
8 BROOKS & DUNN $350.2 PAPA ROACH
9 ROBIN WILLIAMS $302.5
10 ALAN JACKSON $290.8 PET SHOP BOYS
11 HAGAR/ROTH $270.9 The CONCERT PULSE is courtesy of
12 KENNY CHESNEY $249.9 Pm pubbuwn of P%n
13 DIANA KRALL $229.8 . 800-344-
14 INCUBUS s2216 Caffomia 209-271-7900.
15 LORD OF THE DANCE $197.4
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72 million househoids

Television/Films

75 million households

Tom Calderone Paul Marszalek
VP/Programming VP/Music Programming
ry | ADDS
NELLY Hot In Herre 27 COUNTRY MUSIC TELEVISION
EMINEM Without Me 24 | EBMAKOUOfMy Head..
BIG TYMERS St Fy 2 DEF LEPPARD Now 56.8 million households
IRV GOTTI PRESENTS... Down 4 U 19 JENNIFER LOVE HEWITT Barenaked Brian Phiips. St. VE/GM
PINK Just Like A Pil 18 Chris Parr, VPMusic & Talent
AVRIL LAVIGNE Complicated 7 =
RED HOT CHILI PEPPERS By The Way 16
CAMRON 1/JUELZ SANTANA Oh Boy 14 | |
SATNEYSPENT 5% 13 | CHADKROEGER IJDSEY SCOTT Hero 31 ADDS
:‘:’I‘:Di“':l‘:;zv;l’::s 'I"P‘:;":‘G?‘I ‘;‘;‘02"' g W Sos Ll e Sy ) RHONDA VINCENT I'm Nol Over You
0 ane irl,
INES G & NO DOUBT Hella Good bl SIXWIRE Lok At Me Now
AMERIE Why Don't We Fall In Love 1" JIMMY EAT WORLD The Middie z EMERSON DRIVE Fall Into Me
ENRIQUE IGLESIAS Dont Turn Off The Lights 11 JOHN MAYER No Such Thing %
WEEZER Keep Fishin’ 1 I TOP 20 |
PAPA RDACH Sbe Laves Me Not @ || SRR dl
DIRTY VEGAS Days Go By 10 RED HOT CHILI PEPPERS By The Way 2 ALAN JACKSON Drive (For Daddy Gene)
B2K Gots T2 Be 8 PINK Just Like A Pil 2 DARRYL WORLEY | Miss My Friend
::mg:‘:lwa'"u g CREED One Last Breath 2 TRACE ADXINS Help Me Understand
KYLIE MINDGUE Love At irst Sight 9 DIRTY VEGAS Days Go By 2 BROOKS & DUNN My Heart 15 Lost To You
[LWEETCall el 9| DAVE MATTHEWS BAND Where Are You Going 20 NENNYICHESNEY (e Good Slutf
JIMMY EAT WORLD Sweetness 9 BRAD PAISLEY f'm Gonna Miss Her
INCUBUS Warning 8 MING TEA I/AUSTIN POWERS Daddy Wasn't There 20
’ STEVE AZAR | Don't Have To Be Me (Tl Monday)
OUR LADY PEACE Somewhere Out There 8 ALANIS MORISSETTE Precious llusions 18
JOHN MAYER No Such Thing 8 s 0 LDNESTAR Not A Day Goes By
LIL" BOW WOW Basketball 8 MYLEE RO e GARY ALLAN The One
ﬁ:g;mrnu e— ; DUR LADY PEACE Somewhere Out There 16 KELLIE COFFEY When You Lie Next To Me
rdinary NORAM JONES Don't Know W 16 ;

HIVES Hate To Say | Told You So 7 hy BLAKE SHELTON OF Red
LUDACRIS Move Bitch 7 CELINE DION I'm Alive 15 DIXIE CHICKS Long Time Gone
NEW FOUND GLORY My Frends Over You 7 ANASTACIA One Day In Your Life 15 PATTY LOVELESS #/TRAVIS TRITT Out Of Control...
R & | couwtivg crows Ameran s m TRICK PONY Just What 1 Da
PUDDLE DF MUDD Drift & Die 6 THE CORRS ¥BOND When The Stars Go Blve 13 MARK CHESNUTT She Was
JERMAINE DUPRI HLUDACAIS Welcome To Atarta 6 SHAKIRA Otjecton (Tango) - BRAD MARTIN Before | Knew Beter
AERDSMITH Girls Of Summer 6 ) PHIL VASSAR American Child
N.D.R.E. Nothin' 5 KID ROCK You Never Met A MF Quite... n i

DIAMOND RID Beautitul Mess
NAPPY ROOTS Awnaw 5 NO DOUBT Undemeath It Al 10 : .
HODBASTANK Running Away 5 A 7 LEE ANN WOMACK Something Worth Leaving Behind
KHIA My Neck, My Back. 5 DL WILLIE NELSDN Maria (Shut Up And Kiss Me)
KID ROCK You Never Met A MF Quite... 5 SHERYL CROW Steve McQOueen ]
::;:‘TSJ L""‘:L‘” AMilhon Drums g ENRIQUE IGLESIAS Don't Tum Off The Light 8 I HEAVY l

oughtiess
TRUTH HURTS Addctve 4 | BRANDYRuloon ¢ BRODKS & DUNN My Hear: s Lost To You
EOXCAR RACERA 6180 4 | BEvONCEWork tOut g DARRYL WORLEY [ Miss My Friend
DEFAULT Deny 4 TOMMY LEE Hoid Me Down 7 ,
DAVE MATTHEWS BAND Where Are You Going 4 DIXIE CHICKS Long Time Gone
PAULINA RUBID Don't Say Goodbye 4 KYLIE MINDGUE Love AtFirst Sight 4 KELLIE COFFEY When You Lie Next To Me
%:le.:f?s‘::l".wuuums PR : ELTON JOHN Onginal Sin 4 KENNY CHESNEY The Good Stutf
wo Wrongs .
JENNIFER LOVE HEWITT Barenaked 4 MUSIQ Hatfcrazy 3 TOBY KEITH Courtesy Of The Red. White And Blue
SYSTEM DF A DOWN Aeriais 4 311 Amber 3 TRACE ADKINS Help Me Understand
CHAD KROEGER 1/JDSEY SCOTT Hero 3 . )
VST CORPAY DRt 2 JENNIFERLDPEZ UNAS 'm Gonna Be Alright 3 I HOT SHOTS I
STAIND Epiphany 3 DARIUS RUCKER Wild One 3
THICKE When | Get You Alo 3 its Comin’
cm.“mfe"y R R S 2 LEE ANN WOMACK Something Worth Leaving Behind
EVE /ALICIA KEYS Gangsta Lovin' 3 WYCLEF JEAN I/CLAUDETTE ORTIZ Two Wrongs 1 MARTINA MCBRIDE Where Would You 8e
N.E.R.D. Rock Slar 2 DIXIE CHICKS Long Time Gone 1 PINMONKEY Barbed Wire And Roses
STROKES Hard To Explain 2 ROBERT y Maria (Shut 65 M
CREED One Last Breath 2 {i] PLANT arkness. Darkness WILLIE NELSON Maria (Shut Up And Kiss Me)
DONELL JONES You Know That | Love You 2 AMERIE Why Oon't We Fall In Love 1
STYLES Goodtimes 2 COLDPLAY In My Place 1 Heavy rotation songs receive 28 plays per week.
WHITE STRIPES Fel in Love With A Girl 2 Hot Shots recsive 21 plays per waek.
COUNTING CROWS American Girls 2 | ASHANTIHappy l
FAITH EVANS I/MISSY ELLIOTT & LOON Bumnin’ Up 2 .
Video airplay for July 22-29. Information current as of July 16, 2002
Video playlsst for the week ending July 13.

55 miilion households

Peter Cohen
VP/Programming

Rap Adds

SEAN PAUL Gimme The Light
SHADE SHEIST Money Owners
SCARFACE On My Block

NON PHIXION Rock Stars

Pop Adds

BBMAK Out of My Heart...
ELVIS VS. JXL A Little Less Conversation

Urban Adds

SCARFACE On My Block
SEAN PAUL Gimme The Light
SHADE SHEIST Money Owners

Rhythmic Adds

ELVIS VS, JXL A Littie Less Conversation
4 STRINGS Take Me Away

Rock Adds

SEETHER Fine Again

GLASSJAW Cosmopolitan Blood Loss
AIMEE ALLEN Revolution

STROKES Someday

Adds for the week of July 22.

36 mililon houssholds

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

P. 0100Y GINUWINE... | Need A Girl, Pt. 2
TWEET Call Me

CAM RON I/JUELZ SANTANA Oh Boy
AMERIE Why Oon’t We Fall In Love

NELLY Hot In Herre

BIG TYMERS Still Fiy

IRV GOTTI PRESENTS... Down 4 U

KHIA My Neck. My Back...

MUSIQ Hallcrazy

MARID Just A Friend 2002

Rap City Top 10

BIG TYMERS Stilt Fly

N.D.R.E. Nothin®

LUDACRIS /MYSTIKAL & 1-20 Move Bitch
CAM’RON f/JUEL2Z SANTANA Oh Boy

ARCHIE I/BUBBA SPARXXX We Ready

CLIPSE Grindin'

TRICK DADDY f/CEE-LD & BIG BOI In Da Wind
NELLY Hot In Herre

LI WAYNE Way Of Life

EVE t/ALICIA KEYS Gangsta Lovin’

Video playlist for the week ending July 21,

July 19, 2002 R&R © 15

TELEVISION

TOP TEN SHOWS July 8-14
Total Audience Adults

(105.5 million housahais) 25-54
1 MLBAI-Star Game 1 MLB All-Star Game
2 csI 2 csi
3 MLB All-Star Pre-Game 3 Everybody Loves Raymond
4 Everybody Loves Raymond 4 Law & Order
5 Law & Order 5 MLB All-Star Pre-Game
6 Movie 6 Big Brother 3 (Wednesday)

(The Horse Whisperer) 7 48 Hours (Monday)
7 60 Minutes (tie) Dog Eat Dog
8 48 Hours (Monday) 9 Fear Factor
9 Becker 10 Becker

10 Dog Eat Dog (tie) Movie (Men In Black)
Source: Nielsen Media Research

COMING NEXT WEEK

Friday, 7/19

* QutKast, The Tonight Show
With Jay Leno (NBC, check local
listings for ime).

* Audiovent, Late Late Show
With Craig Kitborn (CBS, check lo-
cal listings for time).

Monday, 7/22
+ Dashboard Confessional, Late

Show With David Letterman (CBS,
check local listings for time).

~ Tuesday, 7/23

* Beyoncé Knowles, Jay Leno.

tul Yy

= Moby, Saturday Night Live
(NBC, check local listings for time).

* B2K, Showtime at the Apollo
(check local listings for time and
channel).

TOBY KEITH Courtesy Ot The Red, White And Blue
DIXIE CHICKS Long Time Gone

BLAKE SHELTON OI' Red

GARY ALLAN The One

CLEDUS T. JUDO Breath

ANDY GRIGGS Tonight | Wanna Be Your Man
RHONDA VINCENT I'm Not Over You

TAMMY COCHRAN Life Happened

BRAD MARTIN Before | Knew Better

KENNY CHESNEY The Good Stuff

Information current as of July 19, 2002

* Kinky, David Letterman.

* Bonnie Raitt, Late Night With
Conan O'Brien (NBC, check local list-
ings for time).

* Kylie Minogue, Last Call With
Carson Daly (NBC, check local list-
ings for time).

Wednesday, 7/24
* Goo Goo Dolls, Craig Kitbom.
* Neily, Carson Daly.
Thursday, 7/25

* Jewel, Jay Leno.

* Weezer, David Letterman,

= Los Lobos, Conan O'Brien.
» Chris Isaak, Craig Kilbom.

—Julie Gidlow

Wt ® Teess e an F I LM s PR XX XXX R
BOX OFFICE TOTALS
July 12-14
Title Distributor $ Weekend $ To Date
) . 1 Men In Black 2 (Sony) $24.41 $132.68
4 A:gm';ymwmmw 2 Road To Perdition (DreamWorks)" $22.07 $22.07
millon housena 3 Reign Of Fire (Buena Vista)" $1563  $15.63
4 Hall : Resurrection (Miramax)" $12.29 $12.29
| ADDS || | 5 M. Deeds (Sory) $1084  $93.97
EMERSON DRIVE Fal Into Me 6 C(ooodilg Hunter: Collision Course (MGM/UA)" $9.53 $9.53
PINMONKEY Barbed Wire And Roses ! 7 L{Io & ?tltch (Buena Vista) $8.02 $118.41
TIFT MERRITT Virginia, No One Can Wam You 8 Like Mike (FOX) $7.83 $32.81
9 Minority Report (FOX) $7.21 $110.13
[ TOP 10 || 10 The Bourne identity (Universal) $576  $99.02

“First week in release. All figures in millions. Source: ACNielsen EDI

COMING ATTRACTIONS: This
week’s opener’s include Stuart
Little 2, starring Geena Davis and
the voice of Michael J. Fox.
Nathan Lane contributes his voice
fo the film and a song (“One”) to
the film's Epic soundtrack, which
also contains Celine Dion’s “I'm
Alive,” Chantal Kreviazuk's “An-

www americanradiohistorvy com

other Small Adventure ™ Billy
Gilman’s “Count on Me” and Mary
Mary's version of “Put a Little Love
in Your Heart.” Vintage tunes from
The Romantics (“What | Like
About You™) and Gilbert O'Sullivan
(“‘Alone Again, Naturally”) complete
the ST.

— Julie Gidlow
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apeterson@radioandrecords.com
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Talk Radio Research Potpourri

] A collection of data from recent studies on News/Talk/Sports

ccording to several recently released radio-research studies, it’s not just the weather that’s
— heating things up across America this summer. When it comes to listening among adults,

News/Talk/Sports radio is hot!

Following the huge ratings spikes
most stations experienced in fall
2001, there was a bit of hand-wring-
ing when ratings came back down to
earth in the winter 2002 Arbitron.
But early indicators point 10 solid
results in the upcoming spring book,
which will again confirm that more
Americans listen to Talk radio than
to any other format, both when times
are good and when they’re bad.

Add to that some very positive au-
dience information, and you have
good news for programmers and
sellers of spoken-word radio.

The Update From Interep

First up is Interep’s annual state-
of-the-format update. which calls
News/Talk radio “an integral part of
the daily lives of Americans.”

Admittedly, Interep’s report is
based on Arbitron numbers and
Media-mark research from fall
2001, and, as already noted, that
period was certainly a high-water
mark for Talk formats, but that
doesn’t change the consistent per-
formance of Talk formats from vear
to year in adult demographics, with
the majority of the audience falling
into the category of high-income
consumers.

When it comes to the listeners

coveted by most advertisers, Interep
says that News/Talk continues to
“dominate the share of the adult ra-
dio-listening audience” while deliv-
ering “consumers with spending
power.”

In the top 25 markets, among
persons 18+ (Monday-Sunday,
6am-midnight), News/Talk domi-
nates with a 17.6% share. By com-
parison, No. 2 Spanish-language
radio posts a [0.9% share. Round-
ing out the top five most listened-
to adult formats are Urban, with
10.8%; AC, 10.8%; and Classic
Rock, 7.5%.

According to Interep, News/Talk
radio reaches nearly one-third of
adults 18+ in the top 25 markets,
with an audience gender makeup
that remains fairly well-balanced at
43% female and 57% male. And,
while News/Talk’s cume remains
best among adults 35-64 — 60% —
Interep notes that it also cumes very
well with adults 25-54 (59%) and
45+ (59%).

The News/Talk audience has a
significantly higher concentration
of well-educated adults than is
found in the general population; in
fact, more than one-third of News/
Talk listeners are college graduates.

As for household income, News/

Talk reaches adults in all income
brackets but shows its greatest
strength among upscale households.
While only 15.6% of the U.S. pop-
ulation lives in homes with a house-
hold income of $100,000 or more,
24.5% of the News/Talk audience
lives in households at that income
level.

The results for the three other up-
per income categories — $50,000,
$60,000 and $75,000 — are similar-
ly impressive. The greatest percent-
age of News/Talk listeners, 31%, are
employed in professional or manage-
rial occupations. In fact, compared to
the entire U.S. adult population,
News/Talk listeners are much more
likely to be working on the highest
rungs of the career ladder.

Some Consumer Facts

Interep’s study continues with a
look at how News/Talk listeners per-
form in several key consumer cate-
gories. In the area of banking and
investments, the format’s audience
has formidable financial clout, with
extremely high indices among peo-
ple using banking services.

In fact, News/Talk listeners hand-
ily outperform the national average
when it comes to such financial cat-
egories as owning IRAs, participa-

News/Talk Radio |
Listeners By Market |

% News/Talk
Market Listeners
St. Louis 40
Milwaukee 39
Seattle 37
Boston 34
Cincinnati 34
Minneapolis 32
Des Moines 32
Denver 31
Rochester, NY 3
San Francisco 31
San Diego 28
Salt Lake City 28
Albany, NY 28
Suffalo 28
Chicago 28
Providence 27
Atlanta 27
Pittsburgh 27
Portland, OR 27
Baltimore 27
Phoenix 26
Louisville 26
Dallas 25
Cleveland 25
Detroit 24
Hartford 24
New Orleans 23
Kansas City 23
Syracuse 23
Columbus, OH 22
Dayton 22
Toledo -22
Sacramento 22
Tulsa 22
Houston 22
Grand Rapids .21
San Antonio 21

National average 22%

% News/Talk
Market Listeners
Washington, DC 21
Indianapolis 20
Raleigh 20
Richmond 19
Spokane 19
Flint, MI 19
Harrisburg 18
Charlotte 18
West Palm Beach 18
Las Vegas 17
New York 17
Albuquerque 17
Tucson 17
Jacksonville 17
Oklahoma City 16
Fresno 16
Roanoke 16
Austin 16
Miami 16
Tampa 15
Ft. Myers 15
El Paso 15
Birmingham 15
Greensboro 15
Los Angeles 15
Orlando 15
Knoxville 14
Norfolk 14
Philadelphia 14
Wichita 14
Nashville 13
Lexington 12
Mobile 12
Wilkes-Barre 12
Charleston 1
Memphis 10
Greenville, SC 10
Honolulu °]

Sourcs: Scarborough Research

tion in 401(k) plans, owning stocks
and bonds, investing in mutual funds
and owning money market funds.
News/Talk listeners also outper-
form the national average in Inter-
net use and ownership of desktop
PCs, laptops and hand-held units.
When they’re online, they index
well above the norm for using the

*Net to make travel plans, track in-
vestments, send and receive e-mail,
bank and make personal purchases.
A vital consumer group for the trav-
el industry, News/Talk listeners in-
dex above average when it comes to
domestic and international airline
travel and memberships in frequent-
flyer programs.

Congratulations Larry
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In the automotive category,
News/Talk radio listeners are far
more likely than the average con-
sumer to spend $40,000 or more on
a new car, and they are the most
likely to be decisionmakers in their
households when it comes to mak-
ing a new-vehicle purchase. The
same holds true for business spend-
ing on items like personal comput-
ers, software. oftice machines,
corporate travel, engincering and
construction services, banking ser-
vices and telephone and communi-
cations equipment.

Finally, Interep compared News/
Talk’s weekly reach to that of oth-
er media. Compared to similarly
formatted newsmagazines, News/
Talk radio’s average weekly cume
ot 36 million adults 18+ in the top
25 markets bests Time magazine’s
22.9 million, Newsweek s 20.5 mil-
lion and U.S. News and World Re-
ports 11.3 million.

When it comes to reaching key
decisionmakers — protessionals
and managers who make more than
$60,000 annually News/Talk’s
average weekly cume of 9.3 million
beats Newsweek’'s 5 million weekly
issue average and the 4.1 million
average of CBS-TV’s 60 AMinutes.
Results for other magazines and TV
news shows were similar.

One In Four Listens To Talk

Scarborough Rescarch’s latest ra-
dio-format study indicates that al-
most a quarter — 22%
American adults |8+ listen to
News/Talk radio.

The markets that have the highest
penctrations of News/Talk radio lis-
teners are St. Louis, with 10%; Mil-
waukee, 39%:; Seattle/Tacoma,
37%,; and Boston and Cincinnati,
both at 34%. The markets with the
lowest penctrations are Honolulu,
9%: Memphis and Greenville, SC
tied at 10%; Charleston, SC, 11%,
and Lexington, Mobile and Wilkes-
Barre, all at 12%. Penetrations for
some other major metropolitan cit-
ies: Chicago. 28%; Washington,
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DC, 21%,; and New York, 17%.

Scarborough’s study also tinds
that News/Talk’s median listener
age is 52, with nearly one-fourth
(24%) of the audience in the 45-54
demographic. With regard to young-
er demos. the report says only 3%
of News/Talk radio listeners are
ages 18-24, and 11% fall into the
25-34 demo.

Like Interep’s tindings, this study
confirms that better-educated and
affluent individuals are more likely
to be News/Talk listeners: More
than half (52%) of the audience is
made up of white-collar workers.
Additionally, 37% of people with
household incomes of $250.000 or
more listen to the format. Scarbor-
ough also reports that over 80% of’
News/Talk listeners own their resi-
dences, and 53% have used a gold
or platinum credit card within the
past three months.

Like Interep, Scarborough notes
that investing is an important trait of
News Talk radio listeners, with close
to hall’ (45%) of those surveyed say-

ing they are invested in a mutual
fund. Long-term investments also
rank high: Twenty-nine percent of
News/Talk listeners say they own an
individual retirement account.

News/Talk radio listeners like
to stay active. Close to two-thirds
(63%) walk for exercise, and more
than halt (53%) enjoy gardening.
Other leisure activities that rank
high are swimming (35%). pho-
tography (28%) and bicycling
(26%). The study also finds that
adults who enjoy antiquing are
80% more likely to listen to
News/Talk radio.

Audience Advantage Index

R&R Exec. Editor Jett Green re-
cently analyzed Interep Research’s
2002 “Study of Radio Formats” to
develop the Audience Advantage in-
dex, in which a format receives one
index point per audience percentage
point in four categories: household
income of $75,000 or more, bache-
lor’s degree or higher, employed
full-time and owns a home.

The Audience Advantage crown goes 1o Sports/Talk radio, with a total

ol 260 points. Also note that News,

Talk and News/Talk formats occupy

four ol the top five slots. Here's a breakdown of format performance us-

ing these criteria.

1 Sports 54
2 Classical 51
3 News 49
4 Talk 43
5 News/Talk 40
6 Smooth Jazz 42
7 SoftAC 41
8 Classic Rock 36
9 AC 37
10 Oldies 35
11 Rock 36
12 Alternative 39
13 Religious 28
14  Variety 29
15 Country 26
16 Adult Standards 29
16 Ethnic 25
18 CHR 32
19 Easy Listening 22
20 Gospel 24
21 Urban 24
22 Spanish-language 17

45 %) 82 260
53 60 78 242
43 64 75 231
37 62 82 224
35 59 81 215
36 68 68 214
30 61 75 207
23 74 70 203
27 66 71 201
25 66 74 200
25 Al 66 198
27 68 60 194
26 59 77 190
31 64 65 189
17 61 77 181
25 45 82 181
29 60 67 181
20 64 61 177
23 38 84 167
14 64 56 158
14 63 52 153
10 63 49 139

And which format delivers the overall most aftluent radio listener? Once
again, the answer is Sports/Talk. According to the “Study of Radio For-

mats,”

Sports radio has the highest percentage of listeners with annual

household income of $75,000 or more. Here are the top 10:

1 Sports 54%
2 Classical 51%
3 News 49%
4 Tak 43%
5 Smooth Jazz 42%
6 Soft AC 41%

News/Talk 40%
Alternative 39%
AC 37%
Classic Rock 36%
Rock 36%

While Talk formats don’t finish at the top of the list when it comes to
the format with the most homeowners, nonmusic formats dominate the top

10:
1 Easy Listening 84%
2 Adult Standards  82%
2 All-Tak 82%
2 Sports 82%
5 News/Talk 81%

Classical 78%
Country 77%
Religious 77%
Soft AC 75%
News 75%

Classical stations

— among which there are very few commercial out-

lets — finish first when it comes to the format with the highest percent-
age of listeners with bachelor’s degrees or greater. But. again, it’s
Talk-based tormats in three of the top five slots. Here’s how the top 10 tin-

ishers look:
g |
1 Classical 53% 7 Variety 31%
2 Sports 45% 8 Soft AC 30%
3 News 43% 9 Ethnic 29%
4 Tak 37% 10 AC 27%
5 Smooth Jazz 36% (tie) Alternative 27%
6 News/Talk 35%

Our last table shows the format with the most listeners employed tull-
time, and, once again, it’s Sports/Talk leading the pack. Here are the top

10:
1 Sports 79%
2 Classic Rock 74%
3 Rock 71%
4 Alternative 68%
4 Smooth Jazz 68%
6 AC 66%

{tie)
8

{tie)
{tie)
{tie)

Oldies 66%
News 64%
Gospel 64%
CHR 64%
Variety 64%

For more information about the studies reviewed on these pages, con-
tact Michele Skettino at Interep at 212-916-0536 or michele_skettino@
interep.com; Deirdre McFarland or Tara Goldstein at Scarborough Re-
search, 212-593-4123 or info@scarborough.com; or R&R Exec. Editor Jeff
Green, 615-244-8822 or jgreen@radioandrecords.com.
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What Lies Ahead

O McVay Media’s Greg Gillispie addresses the issues Classic Rock faces

good number of Classic Rock programmers have much to smile abeut these days. Solid
ratings, low burn scores among the format’s A-list records and resolute listener loyalty

have helped to make Classic Rock the format of choice for America’s adults. But what lies

ahead for Classic Rock? We asked McVay Media’s Greg Gillispie for his cpinion on the many
concerns programmers may soon face.

Although Gillispie’s offi-
cial title at McVay is VP/
Rock-Alternative, roughly
half of the 26 stations he
consults are Classic Rockers.
Our discussion quickly
turned to the success of Sus-
quehanna’s KDBN (The
Bone)/Dallas, which was
profiled in a recent Classic
Rock column (R&R 6/14).

While The Bone’s success
can be attributed to several
factors, its abundance of tracks from
the 1980s certainly played a role in
the station’s instant ascent to the top
position among North Texas Rockers.
So what are other Classic Rockers to
do? Is there a need to start adding
more material from the 1980s, or
should the format hunker down and
maintain its current *70s focus for as
long as it can?

“That is dependent on the strategy
of the particular radio station in its
particular cluster and how that station
would be packaged and presented,”
Gillispie says. “In most cases, Classic
Rock stations have come to the real-
ization that the broad target of the
format is 35-49 or 35-54. Within that
target, the 41- or 42-year-old guy is
the person we’re looking for. That
kind of determines what you’re going
to do with the music.”

Based on McVay’s research, Clas-
sic Rock’s appeal has surged among
those in the younger end of the demo
— particularly those between 35 and
40. But programmers shouldn’t rush
into the '80s by filling their playlists
with material that may not be compat-
ible with their stations’ core artists and
overall images.

Furthermore, Gillispie says there is
no need for a Classic Rock station to
start rethinking its median target age.
While Oldies now faces a graying
problem, Gillispie believes that Clas-
sic Rock is far from dealing with such
challenges.

The Rock N’ Roll Chasm

While music from the 1970s re-
mains the most desired at Classic
Rock, titles released during the '80s
are finding their way onto more and
more stations. This can present chal-

Greg Gillispie

—] lenges for some stations, and
| Gillispie notes that a schism
has developed in regard to
what older Classic Rock lis-
teners may accept as classic
rock and what those in their
30s believe it to be.

“Of the *80s material,
Guns °N Roses, Def Leppard
and Ozzy Osbourne have
been found to be very polar-
izing,” he says. But he notes
that other artists, such as
Tom Petty and John Mellencamp,
work very well.

“In the early 1980s I programmed
what was considered a Rock station,
and | thought that Def Leppard fit into
the whole sound of the station,”
Gillispie says. Today there is polariza-
tion on all Def Leppard tracks — even
the band’s older, harder material.

“There are people in the upper
demos who don’teven
make the connection
that Def Leppard
would be considered
classic rock,” Gillis-
pie says. “That type of material
doesn’t really mix well.”

Other bands may get exceptional-
ly high test scores with their earlier
material but fail to generate similar
results with their later recordings.
Case in point: Van Halen. *I find it
interesting that David Lee Roth-era
Van Halen records test very well and
that there are some Sammy Hagar-
era Van Halen songs that don’t test
at all,” Gillispie says. “I think listen-
ers have come to the realization that
the David Lee Roth version of Van
Halen was hotter, at least for their
tastes.”

Ripe For Riches

Throughout the *80s and 90s Old-
ies enjoyed considerable success
from both the ratings and revenue
standpoints, thanks to low burn
scores and the ongoing desire of
American adults to relive the mem-
ories of their youth. Now it seems
that Classic Rock — along with
Classic Hits — is set to displace Old-
ies as the “nostalgia” format for the
next generation. As Gillispie points
out, Classic Rock in the late "80s and

*90s was a format with core listeners
in the 35-44 demo. Those listeners
are now in the 45-54 demo.

This shift :n demos has taken its toll
on Oldies. Classic Rock beat Oldies
for the first time among 35-44s in
winter 1997. By winter 2000, Classic
Rock beat Oldies in the 45-54 demo,
and it hasn’t looked back since. “It's
been a natural transition,” Gillispie
says. “The culture of that cell’s natu-
ral upbringing, based on what was
going on in their youth, puts them
squarely in the Classic Rock zone,
rather than Oldies.”

The advertising community has yet
to set its sights on the Classic Rock
crowd, however. Perhaps it’s time for
that to change. “They’ve got to come
to the realization that there is a huge
element of the population that is ag-
ing differently from the previous
generation,” Gillispie says.

M VAV MEDIA

“They are more active, healthier
and have more resources at their dis-
posal. Sooner or later Madison Ave-
nue has got to realize that there is a
tremendous amount of opportunity to
market to these people and realize that
it’s not all about just 25-54-year-olds.
There is some great value in market-
ing to uppar-demo Classic Rock
listeners.”

The Drive

In fact, one radio operator, Bonne-
ville, decided to roll the dice and cre-
ate a radio format specifically de-
signed to attract the upper end of the
35-54 demo. Today, WDRV (The
Drive)Chicago is a top player among
the market’s adult listeners and has
become a concemn for the local Triple
A, WXRT, a heritage station with
heavy listening among those in the
35-54 range.

Bonneville is now seeking to rep-
licate The Drive’s success in San
Francisco with KKDYV, which com-
petes with a heritage Triple A with
high 35-54 listening (KFOG) and
complements a hard-charging Classic
Rocker (KSAN).

www americanradiohictorv com

“Pinpoint somebody in the 35-50-year-old
crowd and say, ‘That's the guy.’ Pick a 42- or
43-year-old guy, someone who graduated high
school in 1978.”

—

“Once again, here’s a format com-
ing in and trying low-personality,
no-promotion, no-intrusion radio,”
Gillispie says of The Drive concept.
“When Classic Rock came on back in
the mid-1980s, they did it as a juke-
box. 2 music machine. Album-
oriented Rock stations realized that
they had the personality behind them,
and they adjusted.”

Today, however, some of the big-
gest Classic Rock stations have
proven that it takes more than a good
playlist to be an across-the-board win-
ner. “KQRS/Minneapolis is a great
station, but if you took Tom Bemnard
away from it, it would just be an OK
radio station,” Gillispie says. “It’s the
morning show, the station’s involve-
ment in the community and its ability
to reflect rock elements that makes it
stand out above the rest.”

Burn-Free Zone

As stations decide whether to drop
older titles from the Woodstock era
and replace them with songs from the
Live Aid era, the desire to hear tracks
from Classic Rock’s
biggest bands has
hardly waned.

“People who were
into the Oldies format
were into songs,” Gillispie says.
“Now we're in a situation where the
people who have been brought up on
Classic Rock were brought up on
bands. It’s about Fleetwood Mac, not
‘Go Your Own Way.” At this time,
there are no signs of the Classic
Rock audience getting tired of or
burned on a particular title or a par-
ticular artist.”

Gillispie relates the story of one cli-
ent, a PD who struggled over what to
do with The Eagles’ “Hotel Califor-
nia,” a staple for just about every
Classic Rocker in North America.
“One PD told me that on ‘Hotel Cali-
fornia’ the burn score was at the
threshold, but it was still good enough
to be played in power rotation,” he
says. Did the PD dare pull the song
out of power? Not a chance.

“l don’t see anything in the imme-
diate future that says the Classic
Rock population is going to wake up
one day and say, ‘Hey, I don’t like
Led Zeppelin anymore,”” Gillispie
says.

In fact, Active Rockers are seeing
incredibly good scores on some par-
ticularly old artists. “It’s always Black

i

Sabbath, Jimi Hendrix and The Doors,”
Gillispie says. “Younger listeners are
going back and discovering this mu-
sic.

“They were dangerous, and they
are dead — there’s an element of that
that appeais to those who are just dis-
covering Hendrix and Morrison. Even
though there’s renewed interest in
some of the younger demos, though,
it’s just icing on the cake.”

Stay Focused

But, while Active Rockers may
have no problem with Jim Morrison
mingling with Fred Durst, Gillispie
believes that Classic Rockers should
think twice about adding a band like
Guns N Roses to their playlists. “It
depends on who you want to target
and the specifics of your market,” he
says.

“If you look at what’s going on
musically now in the 30-36-year-old
age group, they are not 100% com-
fortable with what is considered rock
music today. They have a difficult
time digesting Korn and Limp Biz-
kit, but they may find some of the
stuff at Classic Rock wimpy. It’s dif-
ficult to make a very, very broad
Classic Rock station. You’ve got to
be focused.

“When you look at an Active Rock
station that utilizes some elements of
Classic Rock, you have to take a
snapshot of the station and see what
itis playing. Is it Metallica, Komn and
Godsmack with a Led Zeppelin song
stuck in between? If so, you’re going
to blow off that 35-54 listener.

“But in some markets you’re fly-
ing two stations wingtip to wingtip.
In any case, the main target is 35-
50-year-olds. Pinpoint somebody in
that crowd and say, ‘That’s the guy.’
Pick a 42- or 43-year-old guy, some-
one who graduated high school in
1978.”

Once that’s done, have some fun,
like one McVay client did with its lin-
ers and positioners. Gillespie says,
“One liner a client uses says, ‘In the
*70s you used killer weed. Today you
use weed killer. Some things change,
but the music stays the same.”

“Remember, Classic Rock done
properly is kind of like that comfort-
able pair of blue jeans. Classic Rock
can make you feel comfortable and
make you feel good. Even if you wear
a shirt and tie to work, you can come
home and relax.”
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Mike Joseph, America’s First Consultant

Advice from a co-worker leads to Top 40 success

By Ron Rodrigues
R&R Editor-in-Chief
ronr@radioandrecords.com

Mike Joseph was having a good time as National
Program Director of the Founders Chain, a group of
stations in Flint, MI; Honolulu; New Orleans; and
Syracuse (see Legends 2/1). But there was one
problem: He wasn’t being paid nearly what he felt he
was worth. He began the job — we’re talking the 1950s
here — making $135 a week, and, after turning all of
the company’s properties around, had earned
all of a $25 per weck raise.

“My dilemma was how to make more money,”
he recalls. “Here | was making so much money
for the salesmen, the sales manager, the station
managers and the owners. Program people were
looked down on during those years. So, in 1957,
the Honolulu sales manager said, ‘Mike, if you
can do it for us, why can’t you do it for yourself?
Why don’t you go into business for yourself?"

That advice resonated with Joseph. Most of
his family owned their own businesses, and,
frankly, he got bored hanging around the same
station too long. Radio consulting was an
unheard-of profession in those days, and it took
Joseph six months to plan his business and draw up
contracts. He hung out his shingle in January of 1958.

His first call was from WMAX/Grand Rapids, a
daytime Top 40 operation owned by two former
salesman he had worked with in the past. Joseph
recalls, “We had been No. 1 in the market, so they
knew of my success in Grand Rapids and also knew of
my success at WFAC/Flint, which was one of the first
Top 40 stations in America.”

WMAX was an instant smash. It was a daytimer, but
it pulled a 42 share.

When a potential client called, Joseph made it clear
that he wanted 100% carte blanche going in. For the
first six months to a year that he was on the scene, he
would be a virtual general manager, calling the shots
from top to bottom.

BUFFALO BECKONS

Before long, the phone began to ring more often:
WROK /Rockford, IL; WKZO/Kalamazoo, MI;
KDAL/Duluth, MN. Then Joseph scored his first
major-market station, WKBW /Buffalo.

Joseph says that WKBW was perhaps his favorite
station. With the legendary on-air names who worked

Mike Joseph
song playlist — knocked off WXYZ, W]BK and CLKW
in mere weeks. And it stayed in first until 1970, when
the Paul Drew-led CKLW reassumed first place.
Joseph did the same thing in Ft. Wayne, IN, where
250-watt WLYV knocked off 50,000-watt WOWO.

there — including Art Roberts, Russ Syracuse, Dick
Biondi and Tom Shannon — it’s no wonder.

WKBW was also known for its ultra-short playlist. It
was down to 20 records at times and had a very fast
power rotation. Joseph hyperpromoted the station and
accentuated things with tight and fast pacing. The
personalities were very well-known, and that, in
combination with the tight list, exciting jingles and
great promotions, made for magic.

It didn’t hurt to be on a 50kw blowtorch that reached
Florida, but back in those days most of Joseph’s
clients were daytimers or Class [V AMs that
dropped down to 250 watts at night. Not a lot of

owners were willing to commit their big-signal
stations to Top 40, but Joseph says he did just
fine with whatever he got. That is, until Arbitron
— whose methodology gave an edge to big-
signal stations — started up.

Joseph says that one of the worst major-market
signals he ever worked with was WKNR/Detroit.
1t was 1963, and three Top 40s were battling it
out in the Motor City. Joseph signed on WKNR

and realized that the station’s pattern looked
like a handprint. Yet the station — with its 31-

MAJOR MARKETS SIGN ON

Joseph's reputation began to precede him, and his client
roster slowly turned into a marquee list of major-market
properties. Of course, they weren't exactly prime properties.

“These stations were absolute dogs at one time,”
Joseph says. “Itis very hard to believe, but stations like
WABC/New York, WFIL/Philadelphia and WKNR/
Detroit were not even in the book at the time I went in.
They were unrated. Where do you want me to start?”

Well, he started at WABC in October 1960. The station
was doing old-line MOR with some of the greatest old-
time traditional jocks in America, but it was ranked
11th, and 11th in those days meant it was losing nearly a
million dollars a year.

Hal Neal, GM of WXYZ/Detroit, was brought in to
fix things, and his first order of business was to hire
the consultant who beat him in the Motor City.

With a lineup that included Herb Oscar Anderson,
Charlie Greer, Jack Carney, Chuck Dunaway and Scott

Muni, WABC’s Top 40 format was born on Dec. 7, 1960.
Six months later the station brought in two names who
would define WABC'’s sound: Dan Ingram and Bruce
Morrow.

PROGRAMMING POTPOURRI

As exciting as it was building the new format, there
were challenges galore. Seven people were required to
put on a disc-jockey show: the personality, an engineer,
a record turner, a staff announcer to give station breaks
and intro the news, a director who prepared the show
and gave cues to all the others, a newscaster and
another engineer to press the button to start the tape
for the news actualities.

“The jock just talked,” Joseph says. “The engineer
handled the mike switch and the pots, and the record
turner spun the disc. We had to deal with so many
unions that [ can’t even remember the initials.”

On top of that, WABC’s programming commitments
nearly destroyed its attempts to attract a young-aduit
audience. Each day at 9am the station broke away for an
hour for Don McNeal’s Breakfast Club, an old-line network
radio talk show for which WABC served as the flagship.
At 6pm the station had a 90-minute news block. Then
there were 11 daily short features hosted by Dick Van
Dyke. And then from midnight to 6am the station
couldn’t run any music because it ran Roe Rosenfield’s
Happiness Exchange Show, a lonely hearts club show.

That wasn’t all: WABC also carried the Metropolitan
Opera on Saturday afternoons, New York Mets
baseball and New York Jets football.

“Weekends were virtually wiped out for music,
except for three or four hours a day, because of
commitments to public affairs, religion, sports and the
network,” Joseph says. “But we still made it!”

And made it despite a number of naysayers,
including one prominent WABC personality, sports-
caster Howard Cosell.

“He always looked down at anybody who came in
from the boondocks because he was a native New Yorker,
and nobody else had a chance,” Joseph says. “Cosell
would come into my office, sit down and throw at me,
‘Mike, this is the Big Apple, man. This is the big time.
This isn’t Buffalo, man. You're not going to make it.”

Cosell was wrong, and the old-line critics at ABC
were wrong. Joseph established himself as the pre-
eminent radio consultant of the next couple of decades
and went on to establish the “Hot Hits” format. But
we’'ll save that for Part Three.

MUSIC TESTING & CALLOUT
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| Congress and said, ‘Please

GG’s Mays On Indies 'N’ Stuff

press-shy Clear Channel President/COO

Mark Mays, who this week suddenly turned
into a regular media chatterbox, sharing some
rather candid views with the Los Angeles Times,
among other outlets. Mays told the Times that
his company earns between $10 million and $13
million per year from independent promoters.
But, he stressed that the money was not to
promote songs. He said, “People think that we
are going to let independent promoters influence
our playlists by payments of that magnitude?
When I'm risking $3 billion [in radio revenue] by
not giving the consumers what they want? The
math doesn’t work. We may be hicks from San
Antonio, but we ain’t that dumb.”

In a separate interview with Bloomberg,
Mays characterized the record industry as being
“in a state of total disarray,” adding, “They are
grasping and trying to figure out how to rework
their own business model.” Meanwhile, the L.A.
Times' Jeff Leeds asked Mays about certain
record execs who told Mays they feared that if
they ceased paying indies, some of their rivals
might not follow suit, thus
getting an edge in obtaining
airplay. “I think they are a
paranoid group,” Mays respond-
ed. “l said, ‘Grow up.’ It seems
to me, if they're that insecure
about their own business, they
have some real business
issues. They have come to

It’s been & busy seven days for normally

prevent us from paying these
independeni promoters.’ How
about just not signing a check, have you thought
about that?”

Furthermore, Mays spoke his mind about
Sen. Russ Feingold's proposed legislation to
rein in what the senator believes are abuses by
big companies in the concert and radio indus-
tries. Mays said, “l think all of our brethren in the
radio industry are ready to take it on. We are
going to join arms and treat it as a real serious
threat. It's not a threat, but we have to treat it as
such.” But Mays told Bloomberg that he isn't
concerned ebout mounting too strong a defense
to Feingold's proposal. “I've seen more analyst
quotes that thers is a zero-percent chance that
the Feingold legislation gets anywhere, and
that's accurate in my opinion,” Mays said. “He's
not even going to get a hearing.

Mark Méys

After seven weeks in radio limbo, WBBM-
FM (B96)/Chicago morning hosts Ed Volkman
and Joe Bohannon will be back in their old
familiar quarters come Monday morning.
Perhaps it was the whiff of a $21 million contract
that gives each more than $1.5 million per year
for seven years that helped sway them. “At least
they won't be living paycheck to paycheck
anymore,” B96 PD Todd Cavanabh tells ST.
Chicago Sun-Times columnist Robert Feder
reports that, while crosstown Clear Channel rival
WKSC madsz a comparable offer, the guys were
ultimately moved by loyalty and by the personal
intervention last week of Viacom President Mel
Karmazin and infinity Chairman/CEQ John
Sykes — who will fly in to personally announce
Eddie & Joko's return in a live, on-air press
conference set for July 22 at 7am.

P The ReaiMen in Black

The United States Secret Service has no
discernible sense of humor — just ask WQEN/
Birmingham, which received a special visit from

www americanradiohictorv com

the boys during a recent stop in town by Presi-
dent Bush. After morning show producer Cari
Kates made some ill-advised comments on-air
prior to Bush’s arrival, a big black Chevy Blazer
materialized at the station. Among Kates’
comments, which were recorded and sent to the
agency by a concerned citizen: “I'll be there
trying desperately to get in as much trouble as
possible. My goal is to have the Secret Service
run me out of the place.” Here's the piece de
resistance: “I'd love to have my face on the FBI's
10 Most Wanted list by the end of the day.”
Kates’ apartment and car were subsequentty
searched, while PD Johnny Vincent enjoyed a
three-hour chat with the suits. A remorseful
Kates tells ST, “People who know me know how
ridiculous this whole thing was. There’s nothing
shady about me. I'm just a little church girl who
happens to play booty music for a living.”

The July 15 issue of People features a story
about former Malrite Communications radio guru
Milton Maltz, who is opening the International
Spy Museum in Washington, DC. The five-
building complex is billed as the largest museum
of all things cloak-and-dagger and includes such
items as the Kiss of Death pistol, which is
disguised as lipstick, and a Nazi encoding
device known as Enigma, the subject of the film
U-571. Maltz is no novice at this museum thing
— he's one of the founders of the Rock and Roll
Hall of Fame.

ESPN on July 15 suspended radio and TV
host Tony Kornheiser for one week without pay
for allegedly making remarks critical of manage-
ment during his radio show. Sources said
management was unhappy with comments
Kornheiser made during commercial breaks that
weren't heard on the radio but were broadcast
over the Internet. Kornheiser tells the Washing-
ton Post he's uncertain why he received the
timeout.

}Olsen Empire Strikes Back<

For the past three years, Cox Radio Syndi-
cation/Jones Radio Network-syndicated wakeup
warriors Lex & Terry have been counting the
days until teen superstars
Mary-Kate and Ashley
Olsen (pictured) cease
being jailbait (that would
be their 18th birthday).
The WFYV/dJacksonville-
based hosts have also
been selling special commemorative “Open
Season” Olsen T-shirts on their website. All this
undying devotion to the onetime Full House stars
got the hosts a C&D from the twins’ legal team,
alleging copyright infringement on the term
“Olsen Twins.” The lawsuit also threatens “civil
damage and penalites” uniess Lex & Terry knock
it off and stop discussing the Olsen ladies. Says
a heartbroken Terry Jaymes, “I guess, in
retrospect, calling their 18th birthday ‘Open
Season’ on the T-shirts was a bit over the line. |
wonder if Nellie Oleson from Little House on the
Prairie is legal?”

And now, ST presents more Big Dumb
Promotions We Love: Last week WXTB (98
Rock)/Tampa shamelessly exploited dead and
currently frozen baseball great Ted Williams by
giving someone a chance to take home their
own frozen wad of Ted’s DNA — on an auto-
graphed baseball. “Ted held the ball while

Continued on Page 22
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Continued from Page 20

signing it, so his bodily oils are all over the
leather cover,” 'XTB Promotion Director Mike
Oliviero tells ST. “We froze the ball inside a
block of ice.” All qualifiers scored tickets to see
Ted's old team, the Boston Red Sox, play the
Tampa Bay Devil Rays. The grand-prize winner
got to bring home the Ted-sicle.

KHTS/San Diego’s morning show, AJ’s

| Playhouse, decided to have a little fun by

stealing a concept from that classic Seinfeld
episode known as “The Contest.” KHTS's
Queen of the Castle, Diana Laird, who played
along, explains how it worked: “No soio or
tandem gratification missions were allowed.”
The person who held out g v S
the longest scored a trip ﬁh_r ] 1
to Las Vegas. ‘| sent =
strippers into the studio to —
give them 90 minutes of
free lap dances,” Laird
says. The next day the
Playhouse paid her back
by enlisting the help of
Laird's “imaginary
boyfriend,” Seven of pop
act Seven & The Sun,
who spent several agonizing minutes torturing
Laird over the phone, on the air. The next
morning Laird was the first one to cave. When
asked about listener reaction, she says,
“Surprisingly, it's been very quiet — although |
did get one e-mail from a listener that said, ‘You
need to get a Bible.”

ey

KHTS/San Diego’s A.J.
enjoys his job

And then there's WJHM (102 Jamz)/
Orlando, which proudly presents its Gusher for
Usher promotion. Asst. PD/Promo Hound Keith
Memoly tells us more: “We had a dozen people
compete for front-row tickets and backstage
passes to see Usher by seeing which person's
bladder could survive the longest without
exploding.” A dozen people stood outside the
TD Waterhouse Center — in front of a gushing
fountain — and chugged various Pepsi prod-
ucts. Memoly says, “During the first hour they
had to down a soda every 10 minutes. We then
upped it to every five minutes.” The madness
lasted for more than two hours, with people
alternately dropping out and fleeing to the
nearest bathroom. The ultimate winner of the
Iron Bladder award consumed more than a
case of soda!

D> Aiberts Lands As 'LV PD {

Brent Alberts, most recently PD of Classic
Rocker WNRQ/Nashville, takes similar duties at
Citadel's Classic Rock WLAV/Grand Rapids.
He succeeds Tony Gates, who will now serve
as VP/Station Development for both 'LAV and
Active Rock sister WKLQ while continuing to
host the 'LAV morning show.

Clear Channel/Salt Lake City Cluster VP/
GM Tom Sly exits, along with OM Lee Doug-
las. No replacements have been named.

Clear Channel's Classic Hits WLLC (Alice
106.7)/Detroit cranks up the tempo and
repositions itself as WDTW. Its new moniker:
“106.7 The Crive.” Premiere's syndicated Bob
& Tom are added for mornings.

Ted Stecker is now interim PD at ABC's
Country KSCS/Dallas. He replaces (at least for
now) Dean James, who exits.

On the heels of a flamethrowin’ debut in the
Arbitrons, Colby Colb exits the MD slot at Clear
Channel Urban WWPR (Power 105.1)/New
York.

www americanradiohistorv com

¢ Rush Limbaugh re-ups with
Premiere, inking an eight-year,
$250 million deal.

¢ Richard Sanders set as Exec.
VP/GM of RCA Records.

*KGB/San Diego sets Diana

Laird as OM, Jay Isbell as PD.
Rush Limbaugh

e Charles Warfield tapped as VP/GM of
WDAS-AM & FM/Philadelphia.

¢ Chris Gallu appointed VP/GM for Pulitzer/
Phoenix.

* Danlel Manella made GM of Milwaukee Ra-
dio Alliance.

¢ Paul Duckworth lands KOMO/Seattle PD
post.

¢ Ron Rodrigues promoted to Editor-in-Chief of

* Scott Borchetta elevated to
VP/Field Promotion for MCA/
Nashville.

* Johnny Michaels made PD of
WYNY/New York.

* Tony Fields takes KACE/Los
Angeles PD duties.

* WKQX/Chicago goes New
Rock Alternative.

v

* WMAQ/Chicago VP/GM Mike Lonneke adds
duties at WKQX/Chicago.

¢ Jim Ashbery named Program Manager of
WSB-AM/Atlanta.

* Moon Mullins shines as WSM-AM/Nashville

 Dan Vallie ascends to VP/Programming at EZ
Communications.

* Michael Spears selected as
VP of Service Broadcasting.

* Rich Fitzgerald joins Geffen
Records as National Promotion
Director.

* Tom Bender becomes OM of
WFAA/Dallas. i

¢ Richard Blade joins KROQ/ ' 7 "=
Los Angeles as Production Di- Aich Fitzgerald

rector. v

* Roger Skolink named PD of WDAI/Chicago.

¢ Clark Smidt accepts the PD chair at WEE!-
FM/Boston.

* Steve Rivers tapped as PD of WAPE/Jack-

ksonville. ‘

L.A. radio veteran Nicole Sandler goes
home to South Florida, becoming Asst. PD/
midday host at Clear Channel Classic Rocker
WBGG (Big 106)/Miami. She replaces Steve
Stansell on-air. At the same time, former KRBZ/
Kansas City air talent Do¢ Reno succeeds
Kimba in afternoons.

‘Scott
Borchetta

If you have Street Talk, call the R&R News Desk at 310-
788-1699, or e-malil streettalk @ radioandrecords.com
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Elvis Has Re-Entered The Building

00 How electronic music and soccer heralded the King’s return

By Frank Correia, Music Editor
fcorreia@radioandrecords.com

rom impersonators and skydiving teams to collectors’ plates and hip-shakin’ wall
clocks, Elvis Presley, the icon, has been alive for years. But now, thanks to Nike’s
—— global advertising campaign for World Cup soccer and an exciting electronic remix
of Presley’s “A Little Less Conversation,” the King’s name is once again on everyone’s
lips for the right reason — his music.

During the global frenzy
that accompanied this year’s
World Cup tournament, |
Nike’s “Secret Toumnament”
ad campaign featured soccer |
stars in a Thunderdome-like
elimination tournament. The
music for the spots was “A
Little Less Conversation,”
remixed by Amsterdam- §
based DJ Tom Holkenberg, =
ak.a. Junkie XL.

Credited to Elvis Vs.-JXL, “A
Little Less Conversation” became the
talk of many a town, earning No. |
status in Denmark, Ireland and Nor-
way. And, after a longtime tie with
The Beatles for most No. 1 songs in
the U.K., Presley, via the remix, de-
buted in the U.K.’s top spot and fi-
nally claimed the throne.

With the rest of the world all shook
up, Elvis Vs. JXL is starting to make
more noise than a neglected hound
dog in the States. For two weeks in a
row it’s been the best-selling single in
the U.S. In addition, the main char-
acter of Disney’s new animated
movie Lilo & Stitch, happens to be a
huge fan of Elvis.

The timing couldn’t be better, as
Aug. 16, 2002 marks the 25th anni-
versary of Presley’s death. For fans,
label execs and programmers alike,
the celebration culminates this Sep-
tember with the release of Elvis: 30
No. I Hits. o

Similar to the mega-successful The
Beatles 1, RCA’s latest greatest-hits
compilation for Presley will feature
30 of his No. 1 hits. And if you
thought there was a lot of hoopla sur-
rounding the Presley postage stamp,
get ready for a major push for Elvis:
30 No. 1 Hits that will feature a di-
rect-response TV campaign and a
one-hour network TV special in the
fall. Sponsors include Nike, Disney,
McDonald’s, AOL, Wal-Mart, NAS-
CAR and many, many more.

Little More Conversation

At radio, “A Little Less Conversa-
tion” has tongues wagging at mul-
tiple formats, especially when it
comes to listener requests. “We just
threw it on because we thought it was
cool, but it’s taking off,” says WNKS/
Charlotte MD Jason McCormick.
“There are a lot of calls, and people
are digging the Elvis.”

- So far, CHR/Pop is the torch-

Ron Geslin

bearing format, with strong
support from WNKS,
WAPE/Jacksonville and
WRBC/Greenville, NC,
among others. And, al-
though it hasn’t officially
added the song yet, KHKS/
Dallas has seen a huge re-
sponse on the phone lines.

“It’s won our Big Ass
Battle five nights in a row,”
KHKS MD David Morales
says. “We’re talking 9pm, when there
are a lot of kids calling. It went up
against some great records. It beat
Britney one night and Vanessa
Carlton’s new single the next. I’ve
been working [OM/PD] Todd Shan-
non on it. I’'m about to come in here
with a jumpsuit on.”

Over at Rhythmic, WKTU/New
York has officially hopped on board.
In Memphis, where Elvis’ mansion,
Graceland, is located, WMC is giv-
ing “Conversation” healthy rotation,
while other Hot ACs like WTSS/Buf-
falo, KALC/Denver and KYKY/St.
Louis are also supporting the cause.
Even a few Altemative tastemakers
are beginning to believe, with WNNX/
Atlanta adding the song and WXRK/
New York, KROQ/Los Angeles and
KNND/Seattle continuing with test
spins.

T R GIHE

“It could become an
alternative, cutting-edge
type of thing to like
Elvis again.”

R e

“What's really interesting is the in-
credible multiformat nature of it,
which is always a great indication of
a massive mass-appeal, mass-demo-
graphic hit,” says RCA Sr. VP/Pro-
motion Rop Geslin. “We watched
the activity build in Europe during
the World Cup frenzy, and eventually
the song’s success made it an issue
for the United States, even though
soccer isn’t that big here.”

While the soccer angle wasn’t a
big reason to begin working the
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single to the 1J.S. market, “A Little
Less Conversation” began to make a
lot of sense in the context of the up-
coming No. / Hits album. “Some-
thing that wasn’t really planned
ended up being a tremendous coinci-
dence, much like the Lilo & Stitch
movie, and helped to create a whole
year of activities leading up to the re-
lease of Elvis 30 No. 1 Hits,” Geslin
says. “There are a lot of planets lining
up, and it’s wenderful.”

A Big Hunk O’ Love

Although the buzz is big, Geslin
notes that the Elvis Vs. JXL project is
still in the beginning stages. He says,
“It probably seems like it’s farther
along than it really is because of the
news coverage on CNN, FOX News
and The Today Show, which did a seg-
ment on the mixer and the whole phe-
nomenon of Elvis being No. 1 in Eu-
rope and beating the old Beatles
record for No. | songs in England.

“That was worldwide news, so it’s
become a real event record tied to
what, 1 think, will be the event album
of the year, globally. We’re looking at
putting between 15 million to 20 mil-
lion albums out by September, world-
wide.”

It’s no secret that the new Elvis
collection of 30 No. 1 hits is similar,
if not identical, to Capitol’s The
Beatles 1 project, released in 2000 —
except for one major difference: The
Beatles album didn’t have a contem-
porary track to help push sales.

“We probatly would have just re-
leased one of the remastered tracks,
which are beautifully done, integrity-
wise, to radio, but this came along,”
Geslin says of “A Little Less Conver-
sation,” which will be included as a
bonus track or: the No. I Hits collec-
tion. “It’s basically a hit record in
contemporary form. The Beatles
record sold wonderfully whether ra-
dio played it or not. For this, we have
a piece for radio that is a hit with a
contemporary sound.”

Despite such contemporary spins
on Elvis, Geslin notes that BMG’s
global marketing campaign and the
sound remastering done on No. I Hits
are focused on paying proper respect
to Presley’s past. “He’s been kind of
a caricature in the last few decades,
but we’re looking at Elvis and what
he did — not the bobbing-head-doll
Elvis or the flying Elvises,” he says.

Decisions.

BT ke il T RFTa T

“What's really interesting is the incredible
multiformat nature of it, which is always a great
indication of a massive mass-appeal, mass-
demographic hit.”

e T e TP s e

“We really want to look at the
original work that was done over
time and the credibility of it. The re-
mastering and sound work on No. /
Hits is absolutely one of the most
magnificent things I’ve ever heard.
We’ve been in the studio listening to
outtakes and things, and it’s been
amazing to hear Elvis talking, laugh-
ing and singing to live music.

“This campaign is really integrity-
driven. It’s driven by the great mar-
keting companies that we are work-
ing with, as well as our own, and
there is an oversight committee that
has been instituted by [BMG Chair-

man] Thomas Middlehoff that makes
sure we don’t drift into tacky situa-
tions. The goal here, and the mandate,
is integrity and quality, from the
sound to the imaging to the market-
ing to the end result, which is the con-
sumer enjoying Elvis again.”

Electronica Elvis?

Of particular note is the lack of
backlash when it comes to Junkie
XL’s electronica Elvis. From digitally
enhanced remakes of old movies to
posthumous musical duets, fans gen-
erally tend to frown on tampering
with the classics.

“1 think people really enjoy the
context of what Junkie XL did,”
Geslin says. “He did an amazing, fes-
tive arrangement. I can see it being
the type of record that is played all
year at social events. The way he’s
blended the contemporary rhythm
tracks and arrangements with the
original vocal tracks and some of the
original master tracks is incredible.”

“There were no preconceived no-
tions about it,” McCormick offers. “It
wasn’t ‘Hound Dog’ redone.”

“It’s not like we’re bastardizing
one of Elvis’ great singles,” Geslin
concurs. “The beauty of it is that it
was a lesser-known record. I think
there’s a lot to say about this being,
literally, a new record.”

And the new blend of Elvis with

electronica is working well texture-
wise for Pop stations. “The beat’s
cool,” McCormick says. “Things are
going well with Dirty Vegas and stuff
like that, and that type of music is ac-
cepted now. Add to that the familiar-
ity of Elvis, who is always cool.”

“One of the reasons I like it so
much is that it doesn’t sound like any-
thing else that’s out there,” Morales
notes. “It kind of breaks up the mo-
notony of the stuff you’re hearing a
lot. This thing comes at you com-
pletely out of left field, and it’s
catchy.”

The King’s New Subjects

Geslin can’t say for certain if there
will be more Elvis remixes like the
one from Junkie XL, but some of the
remastered versions of Presley origi-
nals are slated for release. Time will
tell if younger generations become
fans, but there are certainly plenty of
chances for the King to win new sub-
jects. There are five vintage Presley
tracks on the Lilo & Stitch sound-
track, not to mention Wynonna’s
cover of “Burning Love” and
A*Teens’ take on “Can’t Help Fall-
ing in Love,” a top song on Radio
Disney.

Morales, for his part, notes that the
massive marketing will help get kids’
attention and that the current remix
may tum younger demos on to older
tracks. “Is it going to get them listen-
ing to the old ‘Love Me Tender’? |
don’t know — it very well could. It
could become an altemative, cutting-
edge type of thing to like Elvis again.
Especially with the Elvis Vs. JXL
record, it’s cool to be a fan again.”

“It’s great fun to see a record that
can be played, for the most part, on
every type of radio station in
America,” Geslin says. “And it’s
great to really go back and acknowl-
edge the significance of what Elvis
started, which has become the current
rock and pop idiom that we all enjoy
in modem culture. A lot of it came
from rhythmic and black roots, but
Elvis definitely moved it ahead and
made it a phenomenon. A lot came
after that that we all take for granted
every day.”

TALK BACK TO RER!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1658
or e-mail:
feorreia@radioandrecords.com
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° THE INDUSTRY'’S NO. 1 RETAIL CHART July 1 9, 2002
w o Tw ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 NELLY Nellyville Fo’ Raallimversal 326,610 -23%
- 2 RED HOT CHILI PEPPERS By The Way Warner Bros. 277,005 —
2 3 EMINEM Eminem Show Shady/Aftermath/Interscope 224,549 -14%
5 4 AVRIL LAVIGNE Let Go Arista 162,116 +26%
— B COUNTING CROWS Hard Candy Geffer/interscope 148,038 —
— 6 STYLES A Gangster And A Gentleman Ruff Ryders/Interscope 124,810 —
3 7 IRV GOTTI PRESENTS... Various Murder inc. ADJMG 102,676 -48%
27 8 JOSH GROBAN Josh Groban 143/Reprise 82,288 +122
6 9 ASHANTI Ashanti Murder Inc./IDJMG 72,268 -17%
4 10 AEROSMITH 0, Yeah! Ultimate Aerosmith Columbia 70,944 -51%
g8 M PINK MiSsundaztood Aristz 60,633 -6%
10 12 VARIOUS Totally Hits 2002 WsMm 52,970 -11%
7 13 KORN Untouchablas Epic 47,304 -30%
21 14 NORAH JONES Come Away With Me Blue Note/Virgin 46,551 +9%
14 15 KENNY CHESNEY No Shoes, No Shirt, No Probizm B 16,142 1%
— 16 E-40 Grit & Grind Jive 45,535 —
9 17 P.DIDDY We Invented The Remix Bad Boy/Arista 44,990 -26%
23 18 JOHN MAYER Room For Sguares Aware/Columbia 42,595 +2%
15 19 SHERYL CROW C'mon, C'mon AdMIntarscops 42,563 -15%
12 20 N.O.R.E. Grimey...God’s Favorite Def Jam/IDJMG 42,150 -24%
13 2 LILO & STITCH Soundirack Disney 41,613 -22%
22 22 0 BROTHER, WHERE ART THOU?  Soundtrack Lost Highway/IDJMG 40,118 -4%
11 23 PAPA ROACH Lovehatatragady New Noize/Dreamworks 38,768 -30%
20 24 WILL SMITH Born To Reign Columbia 37,367 -15%
17 25 BIG TYMERS Hood Rich Cash Money/Universal 36,321 -20%
28 26 DIRTY VEGAS Dirty Vegas Capitol 35,477 4%
29 27 OUR LADY PEACE Gravity Columbia 34,925 4%
24 28 NEW FOUND GLORY Sticks & Stones Drive-Thru/MCA 33,920 -13%
26 29 JIMMY EAT WORLD Jimmy Eat Worlt DreamWorks 33,074 -13%
35 30 CELINE DION A New Day Has Come Epic 33,027 +3%
31 A VANESSA CARLTON Be Not Nobuody A&MAnterscope 32,172 10%
4 32 JACK JOHNSON Brushfire Fairytales Enjoy/Universal 31,489 3%
18 33 TRUTH HURTS Truthfully Speaking Aftermath/Interscope 30,616 -32%
— N.E.R.D. In Search Of... Virgin 30,000 —
25 35 LIKE MIKE Soundtrack So So Def/Columbia 29,863 -23%
— 36 MARC ANTHONY Mended Columbia 29,755 —
3 37 NOW VOL.9 Variols v 9,13 -8%
33 38 ENRIQUE Escape Interscope 28,830 -13%
32 39 SPIDER-MAN Soundtrack Readrunner/Columbia/IDJMG 28,563 -16%
38 40 SHAKIRA Laundry Service Epic 28,024 -8%
— 4 KHIA Thug Misses Dirty Down/Artemis 25,872 —
37 42 NO DOUBT Rock Steady Interscope 25,305 -19%
39 43 ALAN JACKSON Drive Arizta 25,260 -15%
45 M CHICAGO Complete Greatest Hits: Only... Rhino 24,660 -2%
4 45 CREED Weathared Wind-up 24,169 -4%
19 46 0ASIS Heathen Chemistry Epic 23,076 -48%
43 47 NICKELBACK Silver Side Up Roadrunner/IDJMG 22,301 -13%
— 48 HOOBASTANK Hoobastank Island/IDJMG 22,110 —
42 95 $:CAMRON Come Home With Me Roc-A-Fella10IMG 21,531 A%
41 50 PUDDLE OF MUDD Come Clean Flawless/Geffen/Interscope 21,257 -25%

© HITS Magazine Inc.

0] ALBUMS
Chili Peppers: Way Hot

Rock fans find the Way this week as By the
Way, The Red Hot Chili Peppers’ first album
since 1999°s Californication. provides just the
spice a belea-
guered retail ﬁ.F"
community k.,
needs. Warner
Bros.” punk
funk progenitors
blaze back to the
upper regions of’
the HITS Top 50
Albums Chart with a kick-ass No. 2 bow on sales

Red Hot Chili Peppers

north of 275,000, fueled by the No. | Alterna-
tive track and video, That’s a lot of tube socks!

The Chili Peppers’ surge, spiked by Best
Buy’s below-cost $9.99 price on the July 9 re-
lease date, isn’t enough to dislodge Fo’ Reel/
Universal’s Nelly from the top spot with the
rapper’s new cut, “Dilemma,” exploding, but it’s
an impressive first week nonetheless for the 20-
year veterans.

Speaking of veteran rockers, Geffen/Inter-
scope’s Counting Crows, who also benefited
from Best Buy’s
cut-rate pricing
program, lock
down the No. 5
spot on nearly °
150,000 units —
another indication that rock is thriving, even if

Counting Crows

business sucks overall.

Ruff Ryders/Interscope rap DJ Styles gar-
ners a top 10 bow with his debut, 4 Gangsrer
and a Gentleman, entering at No. 6.

Best Buy’s weeklong $5.99 pricing on Aris-
ta skate-punk diva Avril Lavigne helps keep that
album in the top five and boasting a robust 25%-
plus rise in sales over the previous week.

Aftermath/Interscope hip-hop icon Em-
inem drops a spot to No. 3 on a still-impressive
225,000, with airplay on both cuts starting to
drive album sales.

Rounding out the top 10 are Murder Inc/ID-
IMG?’s Irv Gotti Presents... at No. 7; 143/Re-
prise’s Josh Groban, who parlays TV appear-
ances into a 27-8 chart rise and a 122% bump in
sales; No. 9 Murder Inc./IDJMG’s Ashanti; and
Columbia/CRG’s Aerosmith greatest-hits al-

bum in the 10 spot. Jive
rapper E-40 debuts at
No. 16.

Heartening upward
moves continue to be
made by a pair of
promising new singer-
songwriters:  Blue
Note/Virgin's Norah
Jones, who moves 21-
14, and Aware/Colum-
bia John Mayer, up 23-18. Multiformat play
continues to expose both to new fans.

Josh Groban

Next week: RCA’s Dave Matthews Band,
the beneficiary of this week’s Best Buy $9.99
Tuesday, will top the charts with retail sales es-
timated in the 500,000 area.

www americanradiohistorv com



www.americanradiohistory.com

July 19, 2002

Who Is Stanley Climbfall?

Who says creating an imaginary friend is bad? While recording
their upcoming sophomore album, Lifehouse not only conceptualized
Stanley Climbfall. they named the title track of the album after him.
“Everyone has their ups and downs.” says singer-songwriter Jason
Wade. “So. after a lot of wordplay. a song called ‘Stand, Climb, Fall’
was transformed into an everyday character named Stanley Climb-
fall who goes through those kinds of changes.” The first single from
the Ron Aniello-produced Stanley Climbfall is “Spin.” which debut-
ed at this year's R&R Convention during the second annual Rock and
Active Rock “Rate-a-Record/
Rate-a-Wine” session. The album
hits stores Sept. 17. but “Spin” ar-
rives at Rock. Active Rock and
Alternative next week.

Can't get enough Lifehouse?
Check out Nine Days' “Good
Friend,” featuring Jason Wade as |
guest guitarist. The band who
brought you the hit “Absolutely
(Story of a Girl)” go for adds next
weck at Hot AC and Triple A.
“Good Friend"™ is about vocalist
John Hampson®s wife, the one
who almost got away. Their engagement ended due to the band's in-
tense schedule. prompting the writing of the song. The two recon-
ciled, though, and tied the knot this past December.

Alternative has a lot of excilement coming its way. 30 Seconds
To Mars launch “Capricorn™ at Aliernative. Rock and Active Rock
on Tuesday. You may already be familiar with singer Jared Leto due
to his roles in the movies Panic Room, Requiem for a Dreamn and Fight
Club. Stroke 9 are delivering *'100 Girls™ to Alternative stations across
the country as well (that’s the song “100 Girls.” not 100 living, breath-
ing females). This is the first of-
fering from their Aug. 27 release,
Rip It Off. Iceland natives Qua-
rashi are also Going for Adds at
Aliernative with “*Mr. Jinx,” the
followup to their song “Stick *Em
Up.” See the band live on the
Vans Warped Tour this summer.

Amanda Latona arrives at
Hot AC next week with “Can’t
Take [t Back.” the first single
from her upcoming debut album.
Latona was formerly a member
of the pop girl group Innosense
and already has numerous fan sites devoted 10 her even though she
has yet to release her solo debut.

Latona isn't the only beautiful lady Going for Adds at Hot AC.
Mexico's Paulina Rubio delivers “The One You Love™ to Hot AC.
Pop and Rhythmic. It's the followup to her hit “Don’t Say Goodbye.™
Rubio is a star of both the big and small screens in her home coun-
try, and now she’s taking the U.S. by storm. Catch this rising star on
Last Call With Carson Daly (1/18), The Late Late Show With Craig
Kilhorn (8/5) and the covers of Maxim, Blender and Sty this fall.

Gerald Levert has enjoyed . ‘ Y

Litehouse

Amanda Latona

success both as a solo artist and a
member of the groups Levert and |
LSG. Now he returns to the spot-
light with “Funny.” the first peek
at his Sept. 24 release., The G Spor.
“Funny" is no joke though — look
for this love song to be a scrious
contender at both Urban and Ur-
ban AC.

Smooth Jazz has many songs
hitting radio on Monday. and
SOme programmers are getting a
head start on the competition.
Jeff Golub remakes the Eddie Harris classic “Cold Duck Time.” and
KRQS/Albuquerque has decided to add it a week early. KRQS also
brightened its playlist with Russ Freeman’s “Brighter Day.” The Rip-
pingtons guitarist enlisted the keyboard skills of Jeff Lorber for the
latest single off his solo album. Drive. R&R’s own Smooth Jazz edi-
tor Carol Archer remarks. “Freeman’s superb technique is on full dis-
play on his solo project, and although ‘Cut the Cake’ remains in ro-
tation for many stations, ‘Cold Duck Time’ is simply one of the hot-
test tracks of the year. Qutstanding!”

Keep your playlist bright and new — subscribe 1o R&R’s Going
for Adds e-mail by sending an e-mail to gfa@ radioandrecords.com
with the word “subscribe™ in the subject line.

Gerald Levert

— Mike Trias

TN
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Week 0f 7/22/02

‘CHR/POP

ANGIE MARTINEZ If | Could Go (East\West/EEG)
MUSIQ Halfcrazy (Def Soul/iDJMG)
NO OOUBT f/LADY SAW Underneath It All

SMOOTH JAZZ

JEFF GOLUB Cold Duck Time (GRPVMG)
MARILYN SCOTT Loving You (Prana)
MARION MEADOWS Tales Of A Gypsy

{Interscope) (Heads Up)
PAULINA RUBIO The One You Love (Universal) RICARDO SCALES A Bridge Between
3LW | Do (Wanna Get Close To You) (Epic) (Baysound)

RUSS FREEMAN Brighter Day (Peak)
SHAKATAK Paradise Garden (/nstinct)

| = TURNING POINT Wide Open Spaces
CHR/RHYTHMIC (A440 Music Group)
LIL’ FLIP The Way We Ball ROCK

(Suckafree/Loud/Columbia)
PASTOR TROY Are We Cuttin’ (Universal)
PAULINA RUBIO The One You Love (Universal)

URBAN

BIG FLAV VIP (Rezmobb)

GERALD LEVERT Funny (Elektra/EEG)

LIL' FLIP The Way We Ball
(Suckafree/Loud/Columbia)

MIDWIKID Like We Sposed Ta (Divine Mill/Arista)

URBAN AC

GERALD LEVERT Funny (Elektra/EEG)

LIFEHOUSE Spin (DreamWorks)
THEORY OF A DEADMAN Nothing Could
Come Between Us (Roadrunner/IDJMG)
30 SECONDS TO MARS Capricorn
(Immortal/Virgin)

ACTIVE ROCK

LIFEHOUSE Spin (DreamWorks)
THEORY OF A DEADMAN Nothing Could
Come Between Us (Roadrunner/IDJMG)
30 SECONDS TO MARS Capricorn
(Immortal/Virgin)

ALTERNATIVE

BAD RELIGION Broken (Epitaph)

BEFORE BRAILLE 24 Minus 18 (Aezra)
LIFEHOUSE Spin (DreamWorks)
QUARASHI Mr. Jinx (Time Bomb/Columbia)

COUNTRY STROKE 9 100 Girls (Cherry/Universal)

30 SECONDS TO MARS Capricorn
(Immortal/Virgin)

DERYL DODD Honky Tonk Champagne

(Lucky Dog) N

MICHAEL PETERSON Modern Man (Monument) TRIPLE A

SHANNON LAWSON Dream YOUrWay To Me CONCRETE BLONDE Take Me Home

(MCA) (Manifesto)
DRIVE-BY TRUCKERS Let There Be Rock
(Lost Highway/IDJMG)

AC

JACK RUSSELL For You (Knight)

HOT AC

AMANDA LATONA Can't Take It Back (/)

DEF LEPPARD Now (/sland/IDJMG)

LUCE Good Day (Nettwerk)

NINE DAYS Good Friend (Epic)

PAULINA RUBIO The One You Love (Universal)

DUNCAN SHEIK On A High (Atiantic)

ELVIS COSTELLO 45 (/sland/IDJMG)

JOHN BUTLER TRIO Pickapart (Jarrah)
KATHY MATTEA They Are The Roses (Narada)
NINE DAYS Good Friend (Epic)

PETER STUART With My Heart In Your Hands
(Vanguard)

RANDY SHARP Some Walls (33rd Street)
REMY SHAND Take A Message (Motown)
RICHARD X. HEYMAN Wishful Thinking
(Turn-Up)

TONY FURTADO Oh Berta, Berta (W.A.R.?)
WILLY PORTER If Love Were An Airplane
(Six Degrees)

TS

i,

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radic and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.
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New York — #1

Station (Format) Owner
WLTW-FM (AC) Clear Chan.
WOQHT-FM (CHR/Rhy) Emmis
WHTZ-FM (CHR/Pop}) Clear Chan.
WWPR-FM (Urban)* Clear Chan.
WCBS-FM (Oldies) Infinity
WSKQ-FM (Tropical) SBS
WINS-AM (News) Infinity
WABC-AM (Talk) ABC
WBLS-FM (Urban) Inner City
WRKS-FM (Urban AC) Emmis
WQCD-FM (Sm. Jazz) Emmis
WCBS-AM (News) Infinity
WXRK-FM (Alt.) Infinity
WKTU-FM (CHR/Rhy) Clear Chan.
WAXQ-FM (CI. Rock) Clear Chan.
WFAN-AM (Sports) Infinity
WPLJ-FM (Hot AC) ABC
WPAT-FM (Span. AC) SBS
WOXR-FM (Classical) NY Times
WOR-AM (Talk) Buckley
WCAA-FM (Tropical) Hispanic
WNEW-FM (Talk) Infinity
WADO-AM (Span. N/T) Hispanic
WLIB-AM (N/T) inner City
WFME-FM (Christian) Family

*Was Urban AC until March 15, was WTJM-FM until April 16

12+ Spring 2002 Arbitron Results
Nassau-Suffolk — #18

wi'o2 Sp 02 Station (Format) Owner Wi'02 Sp'02
63 64 WALK-FM (AC) Clear Chan. 54 47
61 43 WCBS-AM (News) Infinity 7 46
41 42 WABC-AM (Talk) ABC o 44
28 42 WBAB/WHFM (Rock) Cox a8 44
45 41 WFAN-AM (Sports) Infinity 34 44
43 a1 WCBS-FM (Oldies) Infinity 38 43
40 a7 WBLI-FM (CHR/Pop) Cox 55 Wi
36 36 WXRK-FM (Alt.) Infinity 40 40
42 36 WLTW-FM (AC) Clear Chan. ig 36
34 36 WHTZ-FM (CHR/Pop) Clear Chan. 36 35
32 34 WINS-AM (News) Infinity 9 a1
?6 33 WAXQ-FM (CI. Rock) Clear Chan. 28 28
33 3z WBZ0-FM (Oldies) Barnstable ar 27
36 ad WGSM/WHLI (Aduit Std.)  Barnstable 8 26
28 27 WKJY-FM (AC) Barnstable 22 25
24 2y WOR-AM (Talk) Buckley 20 25
26 25 WKTU-FM (CHR/Rhy) Clear Chan. 24 24
25 25 WQCD-FM (Sm. Jazz) Emmis 24 24
27 24 WOXR-FM (Classical) NY Times 28 23
23 23 WNEW-FM (Talk) Infinity 22 22
18 22 | WPLJ-FM (Hot AC) ABC 19 22
12 17 WQHT-FM (CHR/Rhy) Emmis 11 22
11 15 WDRE/WLIR (Alt.) Jarad 189 23
R WSKQ-FM (Tropical) S8S 14 13
07 10 WWPR-FM (Urban)* Clear Chan. 15 18
WRKS-FM (Urban AC) Emmis 1.3 14

WBLS-FM (Urban) Inner City 19 15

WRCN-FM (CI. Hits) Barnstable 14 12

*Was Urban AC until March 15, was WTJM-FM until April 16

AC-Adult Contemporary, Adult Std .-Adult Standards, B/EZ-Beautiful/Easy Listening, CHR/Pop-Contemporary Hit Radio/Pop,
CHR/Rhy-Contemporary Hit Radio/Rhythmic, Cl. Hits-Classic Hits, Cl. Rock-Classic Rock, Full Serv-Full Service, Hot AC-Hot |
AC, Misc-Miscellaneous, Reg. Mex-Regional Mexican, Sm. Jazz-Smooth Jazz, Span. AC-Spanish Adult Contemporary, Spanish
Con-Spanish Contemporary, Span N/T-Spanish News/Talk, Spanish/O-Spanish Oldies, Triple A-Triple A, Urban/AC-Urban
Adutt Contemporary, Urban-Urban Contemporary, Urban/O-Urban Oldies.

Ratings

Continued from Page 1
was trimmed to just two-tenths of a
point, thanks to the debut of Clear
Channel’s Classic Country KTDD-
AM (The Toad), which earned a 1.0
share. Clear Channel’s CHR/Rhyth-
mic KGGI climbed 6.0-6.8 to finish
second, and the company’s L.A.-
based Talker KFI placed third.

Also of note: Anaheim Broad-
casting’s Rock KCAL soared 3.6-4.9
to take fourth place. KCAL's move
came as All-Pro’s Alternative KCXX
dipped 44-2.8.

Caparro
Continued from Page 1

Alliance. He succeeds David Mount,
who retired last week.

Caparro will report to WMG Chair-
man/CEQO Roger Ames, who re-
marked, “All of us at Warner Music
Group are extremely pleased to wel-
come Jim Caparro to our team. In
addition to being a well-regarded
music executive, Jim has proven him-
self to be thoroughly knowledgeable
about and highly effective at the busi-
ness of distributing music. His rela-
tionships with retailers run deep, and
his ability to market albums effec-
tively is the swff of legend. I'm ex-
cited about the future of WEA Inc.
under Jim’s leadership.”

Caparro said, “I'm thrilled by the
opportunity Roger has given me, and
I look forward to working with the
first-rate executives at both the Mu-
sic Group and at WEA. The Music

McKenna
Continued from Page 3

him a perfect choice to continue Star’s
ratings growth.”

McKenna told R&R, “I'm very
pleased to be returning to my Boston
roots and equally delighted to be
working with Julie Kahn, Pat Paxton
and the rest of the incredible Enter-

©2002 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron

com family. There’s a huge void for
adult rhythmic radio here in Boston,
and my goal is to take Star 93.7,
which is still in its infancy, to the next
level and develop it further as a 25-
54 heritage radio station for Boston
adults.”

McKenna previously served as Sr.
Director/Crossover Promotion at
RCA Records. He has also been MD
at Boston stations WXKS & WZOU.

Metter

Continued from Page 3

and emerging-growth arenas. Most
recently President of financial hold-
ing company RME International,
Metter has also held a number of other
executive positions in the financial
world over the past two decades and

has served as an independent consult-
ant to a broad range of retail and con-
sumer product businesses.

BusinessTalkRadio currently of-
fers a 24-hour lineup of business, fi-
nancial and specialty talk programs,
including The Ray Lucia Show, MG
and the Stock Doctor. The Gabe Wis-
dom Show and The Mike Schiano
Show.

Group is ideally positioned to capital-
ize on the revolutionary changes that
are impacting our business, and WEA
has an important rofe to play.

“Dave Mount’s exceptional leader-
ship at WEA and the culture of cre-
ativity and professionalism that he’s
nurtured there leave me with big
shoes to fill. I'm appreciative of ev-
erything Dave’s done to build such a
solid operation and invigorated by the
challenge of building on his record of
success.”

More recently, Caparro created Is-
land Def Jam Music Group and
served as its Chairman from 1999 to

www americanradiohictorv com

2001. He was instrumental in Istand
Def Jam’s acquisition of half of Roa-
drunner Records, whose roster in-
cludes Nickelback and Slipknot. Is-
iand Def Jam also partnered with
Mercury Nashville and founded Lost
Highway Records. That partnership
produced the award-winning sound-
track to the film O Brother, Where Art
Thou?

Caparro has also served as Presi-
dent/CEQ of PolyGram Group Dis-
tribution and held management posi-
tions at CBS Records (now Sony Mu-
sic).

— Ron Rodrigues
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Listener Reality Check

O Focus group delivers timely opinions to broadcasters and labels

ne way to get the real deal is to go right to the source. In our industry, that means radio
listeners and record buyers. With so few stations spending money on research or listener

studies, we decided to conduct an unscientific research session of our own by recruiting

15 women between the ages of 15 and 28 living in the Los Angeles metro area to participate in

a focus group.

The participants recorded their ra-
dio-listening habits for a week and
then spoke frankly to an audience of
radio and record-label personnel at
R&R Convention 2002 about what
they tuned in to. The goal was to get
some answers about their radio-listen-
ing and music-buying and ~download-
ing habits. We also allowed audience
members to ask some of their own
questions.

Larry Rosin and Jayne Charnes-
ki from Edison Media Research over-
saw the recruitment of the panel mem-
bers and moderated the session. The
women were Pls to either CHR/Pop
KI1IS/Los Angeles or CHR/Rhythmic
KPWR (Power 106)/Los Angeles,
and there were a few Alternative
KROQ/Los Angeles listeners as well.
This week and next we present some
of the questions they were asked and
selected responses.

Likes And Dislikes

LR: What do you like and dislike
about your favorite radio station?

Responses: ¢ | like KIIS-FM at
nighttime because it makes me want
to dance, and my two passions are
dancing and swimming. My pet peeve
is that during the daytime they’ll play
the same song at least two or three
times in the same hour, like that Gwen
Stefani [No Doubt] song “Hella
Good” and Pink’s newest one. It’s too
much. Repetition is good sometimes,
but not every day consistently
throughout the week.

* [ like KIIS-FM because they play
kind of a mix. You can hear songs on
KIIS that they play on KROQ and on
Power 106. You can hear all different
kinds of music, and they play what-
ever is generally popular. But [ don’t
like momnings; they talk too much. I
hate talk in the moming,. I think they
should just play songs. They play
some songs, but not enough.

* I'm more of a KROQ fan simply
because it will make me hold off put-
ting in the CD that I’m going to lis-
ten to. As far as talk goes, ! like Talk
radio. | also like AM radio, so I don’t
mind talk so much. Repetition is defi-
nitely not a plus though.

* | have to agree with everybody
else: Repetition really bothers me. |

Y S L — =

“MTV and all the rap
videos, they all use the
same formula, like
naked women and
rolling cars and bling-
bling.”

TR T

like a song, and then | start to hate it.

« There’s too much talking and too
many commercials.

LR: You mentioned too many com-
mercials. Can you explain?

Response: * Commercial breaks
are too long. They should shorten
them to two minutes. When they start
to play commercials, | change the sta-
tion, because 1 know it will be a long
time before they play music again.

LR: A lot of stations play a long
period of music followed by a long pe-
riod of commercials. What if they just
played shorter periods of nusic with
shorter periods of commercials?®

Responses: * Well, 1’d rather have
less commercials altogether, but if
they can’t do that, | think it’s better to
have a long set of music followed by
a long set of commercials, because
then I can flip to somewhere else dur-
ing the commerecials. I’ve also noticed
that all the stations play commercials
at the same time. When I’m on a sta-
tion and | hear a commercial, 1 flip to
another station, and I hear commer-
cials there too.

* [ don’t really have a favorite ra-
dio station because of the number of
commercials. I'm not going to sit and
listen to commercials. I really don’t
listen to one radio station; I turn on the
radio, and within five minutes [I'm
switching the station and switching
again in another five minutes.

'l also change it if it’s a song that
I"'m hearing for the third time; it’s ri-
diculous. 1t’s kind of sad that radio
stations can’t play some different
music. L.A. is full of bands that play
awesome music, and there’s no reason

www americanradiohistorv com

to play the same three songs every
hour. We have plenty of music out
there to create variety.

« [ kind of tune commercials out,
because while they are playing, | am
concentrating on driving my car.

Time And Money

LR: How long do you really listen
to the radio at one time?

Responses: * When 1’'m at work.
Eight hours.

| work for about five hours, and 1
mostly listen to the radio during that
time. But on my own, I listen to it for
about an hour; after that, | can’t take
it anymore.

« [’m the same way. After an hour,
I tum to CDs.

* After about two or three hours of
listening to it at home while I'm
cleaning, | kind of get overwhelmed,
so | have to click it off.

* Maybe like an hour or an hour
and a half. Pretty much until they start
repeating everything again. That’s
when [ zone out and dig into the CD
collection.

R

“I don't really have a
favorite radio station
because of the number
of commercials.”

A . et

*I’d say two hours. When I get
home from scheol, I put the radio on
even if I don’t listen to it. | tum it on
just to have it ir: the background.

* I work from home, and if I'm with
my business partner, she’ll listen to
the same station all day, which drives
me crazy because there’s so much
repetition. If I'm by myself; 1 tend to
not listen to the radio because I can’t
get up and change it when [ want to
switch to the next station.

« If you're talking about listening
or actually paying attention, probably
about 20 minutes. When they play a
song that I don’t like or if a commer-

Interscope’s Tommy Schuall.

- VANESSA AND KISS
Interscope/A&M recording artist Vanessa Carlton performed at WXSS/
Milwaukee's Kiss Klose-Up. Pictured here (l-r) are WXSS Asst. PD/MD/
midday host Jo Jo Martinez, Carlton, WXSS PD Brian Kelly and

cial comes on, the radio can still be
there, but [ won't pay attention.

« | usually only listen to the radio
when I'm in my car, which is about
20 minutes.

« [ pretty much only listen to the
radio in my car, so, depending on how
much traffic there is, about an hour or so.

* | listen to the radio a lot when I’'m
doing my homework. I’ll have it on
for two or three hours at a time. I can
kind of tune it out, but when | hear a
song | like, I turn it up and put the
homework aside.

* | listen to the radio in my car, be-
cause at home it’s just annoying. In
my car it kills a little bit of time, and
it’s very easy to press the button to
change stations. I probably only travel
about 15 minutes to half an hour each
time | go from one place to the next.

* 1 listen about eight hours a day
because 1’m in my car a lot, and | lis-
ten in my car.

JC: Where do you buy your music?

* 1 go to Rhino Records.

* Amoeba Records is pretty good.
1 also go to Penny Lane.

+ | like the used-CD stores.

* ] go to Best Buy or Tower be-
cause they’re close to my house. They
have everything.

* [ used to work at Wherehouse
Music, and I still get a discount there,
so | go there.

LR: How many of you haven
bought any CDs in the last six months,
and why?

Responses: * My sister does that
Columbia House deal, and I usually
just borrow CDs from her. | haven’t
bought a CD in over a year.

* Well, every time | buy aCD or |
like a song, | get sick of it. When it’s
on the radio, I don’t like it anymore.
That’s why | don’t buy it.

| do want CDs, of course, but
money is an issue. | use money in dif-
ferent ways. 1’d rather buy a person a
gift or give something to other people
than buy for myself. I’m not into self-
ish ambitions and selfish wants.

« [ just haven’t really heard any-
thing that speaks to me enough to go
out and purchase it.

No More Bling-Bling

Tony Novia: What are your
thoughts on video channels like MTV,
VH1, BET and MTV2?

Responses: ¢ If | had MTV2, |

would watch it all the time.

[ was actually watching MTV
early this morning. It seems like
there’s never videos on. It’s either The
Real World or Road Rules. They
never play videos anymore, and |
wish they would play more. They
have all these new shows now. | do
like The Real World though.

* MTV and all the rap videos, they
all use the same formula, like naked
women and rolling cars and bling-
bling. Honestly, I think there’s way
too much of it, and [ can’t handle it
all. [ like the hip-hop; it’s a lot more
respectful of women. My new favor-
ite video is The White Stripes video

e e

“Everything sounds the
same. If I hear one more
band that sounds like
Creed, I'm going to
shoot myself in the
head.”

ey By A

[“Fell in Love With a Girl"] because
it is original and amazing. | love it.

JC: How do you feel in general
about the music that you're hearing
on the radio? Do you feel that it s bet-
ter, worse or about the same as in the
past?

Responses: * Maybe I'm getting
too old, but | really don’t care for it
much at all. [ think that’s why I tum
to my computer. | guess I’m not mov-
ing with the times.

* Everything sounds the same. If |
hear one more band that sounds like
Creed, I’'m going to shoot myself in
the head. There are so many talented
people out there and so many new, in-
novative sounds, and I think radio sta-
tions need to explore that.

« [ often listen to 92.3 [Urban AC
KHHT/Los Angeles), because a lot of
stuff on stations like Star [Hot AC
KYSR/Los Angeles] and KIIS is all
the same. KHHT plays a lot of old
school. I like that better.
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EXCL USIVE NATIONAL MUSIC RESEARCH ES TIMA TES July 7 9, 2002
CarLout AmEericae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of June 23-29. 7

2
HEp = Hit Potential ® CHR/POP CaLLour AMERICA2
TOTAL AVERAGE 5 § DEMOGRAPHICS REGIONS H = t s
FAVORABILITY ESTIMATE (1-5) s % UWOMEN WOMEN  WOMEN MID- o cores
ARTIST TITLE LABEL(S) ™w W W 4w g 5 H H d
9 2 3 5 & 12-17 18-24 25-34| EAST SOUTH WEST WEST BrdANTRON A AN ERA
AVRIL LAVIGNE Complicated {Arista) 3.98 391 398 — 70.1 16.4 [ 4.22 3.96 3.70 |3.82 3.88 4.25 3.94 . .
hree songs make impressive debuts
NELLY Hot In Herre (Fo’ Reel/Universal) 383 3.81 3.77 366 716 224421 360 3.57 358 3.82 4.01 3.90 on Callout America this week as
) the survey returns after a hiatus follow-
JIMMY EAT WORLD The Middle (DreamWorks) 369 371 377 368 729 214|392 352 3.60(3.88 349 364 3.71 ing the recent holiday weekend.
Hoobastank— who have this
EMINEM Without Me (Shady/Aftermath/Interscope) 3.65 3.80 3.82 3.6 734 25.9|3.62 3.76 3.58 [3.70 350 3.69 3.72 | week’s Hit Potential track — debut at
. No. 6 overall with their top five Aliter-
VANESSA CARLTON A Thousand Miles (A&M/interscope) 362 3.75 3.72 356 751 26.6|3.65 3.57 3.62 {336 3.47 3.81 3.78 native smash “Running Away" (Island/
HEp HDDBASTANK Running Away (Isiand/IDJMG) 361 365 3.40 3.30 403 6.2 | 387 333 361 (353 359 373 361 | 'DIMG). “Running” ranks fourth with
teens and an impressive seventh among
MICHELLE BRANCH All You Wanted (Maverick/WB) 361 355 378 347 719 214}384 3.46 348 [3.79 3.62 358 345 | women2534
Pink pulls out a solid score for the
PINK Just Like A Pill (Arista) 361 — — — 522 95 |3.78 3.3% 358 (332 372 372 373 third time in a row with “Just Like a
: ) Pill” (Arista). The single follows “Get
LINKIN PARK In The End (Warner Bros.) 3.57 369 3.65 357 744 256 (3.53 347 371|361 357 357 353 | ihe Party Started” and “Don’t Let Me
- Get Me” by debuting in a tie for sixth
KROEGER & SCOTT Hero (Roadrunner/Columoia/IDIMG) 356 3.76 3.72 358 714 216|374 333 360|365 349 366 3.43 overall. It also ranks eighth with teens
FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic) 353 3.63 356 339 729 284|370 3.45 338 (333 338 378 358 | 2ndninth2534 _
Creed are back and off to a solid
PUDDLE OF MUDD Blurry (Flawless/Geffen/interscope) 353 351 363 3.52 684 21.6|3.45 347 3.6 |3.54 3.63 357 3.40 start with “One Last Breath™ (Wind-up).
“Breath™ ranks a stellar second with
ASHANTI Foolish (Murder inc./IDJMG) 352 352 353 3.49 699 311381 334 3.31[335 343 3.72 353 women 25-34, scoring 3.76 and trailing
Default’s “Wasting My Time” (TVT)
CREED One Last Breath (Wind-up) 350 — — — 440 104|340 336 3.76 [3.21 344 372 370 | by 01 inthe demo.
| : . ¥ Avril Lavigne continues on her roll,
JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 3.47 353 3.54 3.27 624 16.7 |3.82 3.24 3.21 |3.38 355 3.51 3.45 far ahead of everyone with “Complicat-
AALIYAH More Than A Woman (BlackGround) 342 357 345 3.29 60.0 18.9|3.60 328 3.3 |3.35 350 360 329 | cd(Arista). “Complicated” s first with
teens and women 18-24 and fourth 25-
DEFAULT Wasting My Time (7V7) 342 35 341 339 716 246 )3.40 3.12 3.77 |3.44 329 3.5 3.4 34.
Nelly seems to be setting records
P. DIODY... | Need A Girl (Bad Boy/Arista) 34z 346 3.52 354 652 27.4|3.68 3.09 3.42 (335 340 3.68 3.24 and hitting new heights every week.
“Hot in Herre” (Fo' Reel/Universal)
SHAKIRA Undemneath Your... (Epic) 3.40 3.38 3.40 3.29 70.9 24.6 (333 3.51 3.39 {3.30 3.26 3.77 3.27 | ..ikssecond overall and with teens and
. . 1 is a solid third among women 18-24.
PINK Don't Let Me Get Me (Arista) 339 361 352 35 711 284345 3.29 342 |3.30 3.09 3.62 3.5 “Talk about longevity: Jimmy Eat
MARY J. BLIGE Rainy Dayz (MCA) 337 348 346 — 527 182|362 3.00 327 315 340 335 357 | Worldcontinue toroll as The Middle™
(DreamWorks) ranks third with a 3.69.
BRANDY Full Moon (Atlantic} 332 345 — — 582 17.7(3.47 320 322 305 347 3.15 3.61 The track is third with teens, fifth 18-
24 and eighth among 25-34s. Along
SHERYL CROW Soak Up The Sun (A&M/Interscope) 330 332 336 3.28 E(594 2491338 3.01 3.0 [3.21 288 3.48 3.54 with Linkin Park’s “In the End”
(Warner Bros.), “Middle” will be one of
ND DOUBT Helia Good (/nterscope) 329 334 322 337 71.6 294 (324 311 355|351 290 335 337 | e vear's most consistent hits.
A h y ; Callout America is now available
CRAIG DAVID Walking Away (Wildstar/Atlantic) 3.27 350 3.57 3.33 542 157 |3.55 3.01 3.14 |3.33 3.29 323 3.23 via c-mail! Contact moreinfo@
DIRTY VEGAS Days Go By (Capitol) 324 331 2.92 304 746 256 |3.06 325 342 (313 3.41 318 3.24 | radioandrecords.com if you'd like to
make the switch from fax to e-mail.
Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Totat famitiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Boston, Nassau-Suffolk, New York, Philadeiphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Colum-
bus, Detroit, Kansas City, Milwaukee, Minneapolls, St. Louis. WEST: Denver, Los Angeles, Portland, Sacramento, Salt Lake City, San Diego, San Francisco, Seattle. © 2002, R&R Inc.
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CHR/Pop Top

ARTIST TITLE LABEL(S)

AVRIL LAVIGNE Complicated (Arista)
NELLY Hot In Herre (Fo’ Reel/Universai)

C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG)

EMINEM Without Me (Shady/Aftermath/Interscope)
DJ SAMMY & YANOU Heaven (Robbins)

PINK Just Like A Pill (Arista)

JENNIFER LOPEZ F/NAS |'m Gonna Be Alright (£pic)
JIMMY EAT WORLO The Middle (DreamWorks)

VANESSA CARLTON A Thousand Miles (A&M/Interscope)

OIRTY VEGAS Days Go By (Capitol)

P. 0100Y F/USHER & LOON | Need A Girl (Part One) (Bad Boy/Arista)

NO OOUBT Hella Good (/nterscope)
ASHANTI Foolish (Murder Inc./IDJMG)

FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic)

SHERYL CROW Soak Up The Sun (A&M/Interscope)
MICHELLE BRANCH All You Wanted (Maverick/\WB)
JOHN MAYER No Such Thing (Aware/Columbia)
PINK Don't Let Me Get Me (Arista)

SOLUNA For All Time (DreamWorks)

PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)

CRAIG DAVID Walking Away (Wildstar/Atlantic)
CAM’RON Oh Boy (Roc-A-fella/IDJMG)

KYLIE MINOGUE Love At First Sight (Capitol)
BRANDY Full Moon (Atlantic)

CREED One Last Breath (Wind-up)

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)

MARIO Just A Friend 2002 (J)

ENRIQUE IGLESIAS Don't Turn Off The Lights (/nterscope)

SEVEN AND THE SUN Walk With Me (Atantic)
ANASTACIA One Day In Your Life (Epic)
BBMAK Qut Of My Heart (Into Your...) (Hollywood)

TRUTH HURTS F/RAKIM Addictive (Aftermatfv/interscope)

KELLY 0SBOURNE Papa Don't Preach (Epic)
MARY J. BLIGE Rainy Dayz (MCA)

EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope)

VANESSA CARLTON Ordinary Day (A&M/Interscope)

P. DIDDY F/GINUWINE | Need A Girl (Part 1) (Bad Boy/Arista)
DANIEL BEDINGFIELD Gotta Get Thru This (/sland//DJMG)
NAUGHTY BY NATURE F/3LW Feels Good (Don't Worry...) (TVT)

SHAKIRA Obijection (Tango) (Epic)

KHIA My Neck, My Back (Lick It) (Dirfy Down/Artemis)
BIG TYMERS Still Fly (Cash Money/Universal)

OUR LADY PEACE Somewhere Qut There (Columbia)
AALIYAH More Than A Woman (BlackGround/Virgin)
BRITNEY SPEARS Boys (Maverick/Reprise)

B2K Gots Ta Be (Epic)

A1 Caught In The Middle (Columbia)

NICKELBACK Too Bad (Roadrunner/IDJMG)

GOO GOO DOLLS Here Is Gone (Warngr Bros.)

B2K Uh Huh (Epic)

ke

TOTAL
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9322
8624
8372
7953
6407
6100
6082
5964
5380
5264
4491
4435
4402
4148
3576
3559
3309
32n
3264
2991
2895
2752
2660
2657
2498
2491
2231
207
2065
2002
1888
1712
1596
1581
1545
1404
1391
1389
1268
1265
1258
1178
1172
1155
1129
1040
1033

986

964

938
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+706
-719
+337
-129
+502
+661
+31
-256
-638
-670
-825
-658
-646
-322
-153
-612
+381
-376
+1
-338
-400
+311
+280
-198
+107
+1224
+492
+151
+225
+2
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+116
-822
-753
+545
+708
+382
+575
+191
+263
+276
+53
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+325
+11
+73
-79
-82
-85
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515279
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428984
421960
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420778
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408073
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327597
320580
293678
404775
241159
289012
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309196
211385
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215624
235496
215254
167293
187431
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134/0
126/0
131/0
130/0
1231
133/1
130/0
130/0
132/0
13370
125/0
13370
129/0
1230
1210
12810
105/5
13200
12472
12714
11510
9155
11955
1031
92A
78/28
11716
10372
98/4
1134
103/6
3
10010
1050
101147
111112
72/8
81/30
61/2
9/9
57/4
54/5
705
92/
68/8
66/2
56/4
63/0
88/0
471

134 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airplay week
of 7/7-7/13. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is
placed first. Song$ below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Gross impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with
permission from the Arbitron Company (copyright 2002. The Arbitron Gompany). (C) 2002, R&R, Inc.
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Most Added.-

www.rradds.com

ARTISTTITLE LASEL(S) ADDS

GOO GOO DOLLS Big Machine (Warner Bros.) 48
BEENIE MAN F/JANET Feel It Boy (Virgin) 36
DANIEL BEDINGFIELD Gotta Get Thru This (/sland//DJMG) 30
MONICA All Eyez On Me (J) 30

NELLY F/KELLY ROWLAND Dilemma (fo’ Reel/Universal) 28
EMINEM Cleaning Out ... (Shady/AftermattyInterscope) 22
EVE F/ALICIA KEYS Gangsta... (Ruff Ryders/Interscope) 17
ELVIS VS. JXL A Little Less Conversation {RCA) 17
MARIO Just A Friend 2002 () 16
VANESSA CARLTON Ordinary Day (A&M/Interscope) 12
MICHELLE BRANCH Goodbye To You (MaverickW8) 12
DEF LEPPARD Now (/sland/IDJMG) 12

DANIEL £

thru this

BEDINGFIELD

R&R CHR/Pop: @-@D

Mainstream Top 40 Monitor: Debut 36*
Rhythmic Top 40 Monitor: 33* - 29*!

Over 25 new adds, including:
KSLZ,WRVW, KUDD, KKRZ, WKFS, KFMD

0 THE ISLAND DEF JAM MUSIC GROUR
AN A UNIVERSAL MUSIE COMPANY.

Most Increased
Plays

PLAY
ARTIST TMLE LABEL(S) INCREASE

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) +1224

VANESSA CARLTON Ordinary Day (A&M/interscope)  +708
AVRIL LAVIGNE Complicated (Arista) +706
PINK Just Like A Pill (Arista) +661

DANIEL BEOINGFIELD Gotta Get Thru This (/siand/IDJMG)
MICHELLE BRANCH Goodbye To You (Maverick/W8)
EVE F/ALICIA KEYS Gangsta... (Ruff Ryders/Interscope)

+575
+568
+545

DJ SAMMY & YANOU Heaven (Robbins) +502
MARIO Just A Friend 2002 (J) +492
BEENIE MAN F/JANET Feel It Boy (Virgin) +412
Most Played
Recurrents
ARTIST TITLE LABEL(S) TOTAL PLAYS
DEFAULT Wasting My Time (TVT) 2957
LINKIN PARK In The End (Warner Bros.) 2551
SHAKIRA Underneath Your Clothes (Epic) 2458
CALLING Wherever You Will Go (RCA} 2101
JENNIFER LOPEZ Ain't it Funny (Fpic) 1927

NICKELBACK How You Remind Me (Roadrunner/iDJMG) 1789

MARY J. BLIGE Family Affair (MCA} 1688
‘N SYNC Girlfriend (Jive) 1450
ENRIQUE IGLESIAS Escape (Interscope) 1266

JA RULE F/ASHANT! Always On... (Murder Inc./IDJMG) 1182

KYLIE MINOGUE Can't Get You Out Of My Head (Capitol) 1155

USHER U Got It Bad (LaFace/Arista) 1152

R&R Station Playlists have moved to the web. |
See all of our monitored reporters at

I www.radioandrecords.com. |

Need it fast? No problem.

> Custom Production - Callouts & Montages

> Digital, Clear, Consistent

» All Formats & International Titles

> 60,000+ Song Library

» On-Time Delivery
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The Worlds Premuer Music Hook Servece

Email: hooks @hooks.com
www.hooks.com
FAX: (573)443-4016

200 Old 63 South, #103
Columbia, MO 65201-6081

For The Best Auditorium
Test Hook Tapes

Bernie Grice
(573)443-4155
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July 19, 2002
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added-
u ARTISTTITLE LABEL(S) ADDS
WK WE ARTIST TITLE LABELE) 3 pavs mfz?o%sﬁ)us "ehr S | 600 GO0 DOLLS Big Machine (Warer Bros) 25
2 @ AVRILLAVIGNE Complicated (Arista) 203 420 go126 8 500 | pot FESIRORUAND Dicemna Fo Z:;’; %jn’jg’)) by
1 ©  C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/lDJMG) 2902 +149 84827 9 510 DEF LEPPARD Now (Isianc/IDJMG) 1
5 ©  NELLY Hot In Herre (Fo’ Reel/Universal) 2361 +58 67370 11 49/0 MICHELLE BRANCH Goodbye To You (Maverick/WB) 9
4 4 DIRTY VEGAS Days Go By (Capitol) 2304 59 67726 10 500 | BEENIE MAN FUANET Feel It Boy (Virgin) 8
3 5 JIMMY EAT WORLD The Middle (DreamiWorks) 2200 205 65936 18 46/0 ;ﬁ@hfx A"E::nga;g;‘; (LJ‘;V'“ (Ruft Rydiers/interscope) g
6 6  EMINEM Without Me (Shady/Afterma.th/lnterscope) 2170 -129 58431 10 44/0 AURDRA Dreaming (Groovilicious/Strictly Rhythm) §
10 © DJ SAMMY & YANOU Heaven (Robbins) 2097 +347 63233 1 48/1 MONICA All Eyez On Me () 6
11 @ PINK Just Like A Pill (Arista) 2077 +360 62867 5 510 | ELVISVS.JXLA Litle Less Conversation (RCA) 5
7 9 VANESSA CARLTON A Thousand Miles (A&M/interscope) 1972 127 57415 21 450 | BRITNEY SPEARS Boys (Waverick/Reprise) 5
8§ 10 NODOUBT Hella Good (Interscope) 1993 67 54141 15 4g0 | D0 FONMINE Moo ’(‘Tf,':ng:r’;"l';s(ga” ol g
12 @ JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 1867 +202 56067 11 460 | kyLiE MINOGUE Love At First Sight (Capitol) 3
9 12 SHERYL CROW Soak Up The Sun (A&M/Interscape) 1811 -79 49200 18 481 HOOBASTANK Running Away (isiand/{DJMG) 3
15 @ SOLUNA For All Time (DreamWorks) 1736 +213 53234 18 501 TRUTH HURTS F/RAKIM Addictive (Aftermattvinterscope) 3
16 @  JOHN MAYER No Such Thing (Aware/Columbia) 1563  +109 45756 9 482 33%‘[‘]‘;‘; *;/E&C[ffgg“;“{]“:égrg:;;“]‘:’:]lffl‘,’f;’r’;zgze) g
18 @ CREED One Last Breath (Wlﬂd'Up) 1500 +73 41703 8 471 VANESSA CARLTON Ordinary Day (A&M/interscope) 2
14 16 ASHANTI Foolish (Murder Inc./iDJMG) 1500 91 4421 16 420
13 17 P.DIDDY FAUSHER & LOON | Need A Girl (Part One) (Bad Boy/Arista) 1445 158 40712 14 370
17 18  MICHELLE BRANCH All You Wanted (Maverick/WB) 1288 164 38130 26 370
21 D ENRIQUE IGLESIAS Don't Turn Off The Lights (/nterscope) 1266  +187 36384 7 410
19 20 CRAIG DAVID Walking Away (Wildstar/Atiantic) 1200 -209 37329 14 3600
22 €@ BRANDY Full Moon (Atlantic) 1146 +81 31031 11 420
26 @ SEVEN AND THE SUN Walk With Me (Atlantic) 1001 #1965 32072 8  46R2
27 @  KYLIE MINOGUE Love At First Sight (Capitol) 1006 +121 31647 6 423
23 24 PUDDLE OF MUDD Blurry (Flawless/Getfer/Interscope) oT2 35 26869 26 330 Most Increased
29 €@ BBMAK Out Of My Heart (Into Your...) (Hollywood) 910 4223 25061 2 431 Plays
25 26  PINK Don't Let Me Get Me (Arista) 883 44 2149 A 31A o
24 27  FATJOE F/ASHANTI What's Luv? (Terror Squad/Atlantic) 843 84 22961 2 3 e iy
33 @ VANESSA CARLTON Ordinary Day (A&M//nterscope} 799 +304 22744 2 48/2 PINK Just Like A Pill (Arista) +360
31 @ CAMRON Oh Boy (Roc-A-Fella/iDJMG) 642  +60 17985 3 352 | MICHELLE BRANCH Goodbye To You (Maverick/Ws) +348
28 30 KELLY OSBOURNE Papa Don't Preach (Epic) 619  -152 17389 6§ 251 | DJSAMMY & YANOU Heaven (Robbins) +347
39 @ MARIOJust AFriend 2002 (J) 568 4180 13636 2 346 | VANESSA CQRETC“" D’d'”agy (3ay ('j&M/’"’e’“"Pe) o
, . AVRIL LAVIGNE Complicated (Arista, +
32 €D ANASTACIA One Day In Your Lite (Epic) 564 435 16871 6 220 | o'y ExeIlY ROWLAND Diemme (o' ReelUniersd) 1268
35 @ HOOBASTANK Running Away (Island/IDJMG) 539 +82 15791 2 3973 BBMAK Out Of My Heart (Into Your...) (Hollywood) ~ +223
36 € TRUTH HURTS F/RAKIM Addictive (Aftermath/interscope) 471 +61 15637 4 353 SOLUNA For All Time (DreamWorks) +213
40 €D SHAKIRA Objection (Tango) (Epic) 473 495 10821 2 270 | EVEFIALICIA KEYS Gangsta... (Ruff Ryders/interscope) +211
30 36 MARY J. BLIGE Rainy Dayz (VCA) 21 109 w12 15p | FUMEERLOPELEAAS fm Goma B A'”(%’g A()f”’c) il
X LVIS VS. JXL A Little Less Conversation +
@ MICHELLE BRANCH Goodbye To You (MaVeI’ICk/WB} 406 +348 12166 1 39/9 SEVEN AND THE SUN Walk With Me (Atiantic) +196
@ P. DIDDY F/GINUWINE | Need A Girl (Part 1) (Bad Boy/Arista) 385  +192 12349 1 20/4 P. DIDDY F/GINUWINE | Need A Girl (Part II) (Bad Boy/Arista) +192
€  EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/interscope) 378 4211 12579 1 34/6 | ENRIQUE IGLESIAS Oorit Tum Off The Lights (inerscope) +187
37 40 GOO GOO DOLLS Here Is Gone (Warner Bros.) 365 46 12484 17 140 m&égg F/?JFQE% 232; ?/J?)mdmmm —— 123
. 3 3 o 3 Ui +
@®  NELLY F/KELLY ROWLAND Dilemma (Fo’ ReellUniversal) 33 4268 12124 1 2910 | e ot Get Ty T (SardDAVG) 1125
50 (®  DANIEL BEDINGFIELD Gotta Get Thru This (/siand/IDJMG) 349 +125 8519 2 21Mm KYLIE MINOGUE Love At First Sight (Capitol) +121
34 43 AALIYAH More Than A Woman (BlackGround) 305 179 7263 10 1200 | JOHN MAYER No Such Thing (Aware/Columbia)  +109
@ OURLADY PEACE Somewhere Out There (Columbia) 301 +78 8656 1193 ASHANTI Happy (Murder Inc/ADJMG) +100
41 45  KACIJust An Old Boyiriend (Curb) 209 51 6917 11 15m | SHAKIRAObjection (Tango) (Epic) o
: y 2910 BEENIE MAN F/JANH Feel I_I Boy (Virgin) +93
43 46 SOFIALOELL Right Up Your Face (Curb) ' 288 g 859 5 600 60O DOLLS Big Vachine (Warmer Bros,) o
46 @  KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis) 276 +16 7043 4 2211 HOOBASTANK Running Away (/sland/IDJMG) +82
@ ELVIS VS. JXL A Little Less Conversation (RCA) 274 4202 7411 1 2255 BRANDY Full Moon (Atiantic) B
@ BRITNEY SPEARS Boys (Maverick/Reprise) 256 43 6115 1 205 gg?E;AgY PLEAfEB SOtmhe(WWh?f; OU)‘ There (Columbia) *;g
a0 R ne Last preal na-up, +
38 50 UNWRITTEN LAW Seein’ Red (Interscope) 60 B T 8 120 | e e e e
51 CHR/Pop Indicator reports. Songs ranked %y ztgz)azI‘pFI*aB)‘/; fI(:c I'he airplay week of Sunday 7/7-Saturday 7/13. Eill;r':(Ill.IhlIJ%IISB’Z}IR?}';:J@-2Ejge“/:lg/v/el).(fA%;maﬂwme,smpe) :g:]
I
The R&R Annual Subscription Package Delivers The Most For Your Money
$3 2 5 i - L] ) ]
(US. Ol 51 weeks of R&R PLUS 2 semi-annval R&R Directories
{$330 valve) {S150 valve)
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KMXF hails from the home of the Arkan-
sas Razorbacks, Fayetteville. Being that
we're in a college town, our listeners’ music
tastes tend to have a slight hip-hop lean, but
we have no shortage of rock and pop
fans. Right now it goes without saying
that, over the last month or so, Eminem has,
by far, been our most requested song, with
Nelly's “Hot in Herre” taking second place.
Also doing well for us are Kroeger and
Scott's “Hero,” Craig David's "Walking
Away,” Kylie Minogue’s “Love at First
Sight" and Aaliyah’s “More Than a Woman.” There have
been a few new names that have been good phoners lately as
well, like Avril Lavigne’s “Complicated.” This is a great song that
has taken off lately, and it's great for us all day long, especially
with females. John Mayer’s “No Such Thing” is aiso one of my
favorites that we piay right now. It's a song that sounds good
all day long and connects with all demographics. We've also
had lots of requests, young and old, for the remake of “Heaven”
| with DJ Sammy and, of course, Dirty Vegas’ “Days GoBy.” ¢ There
have also been a few surprises, like the new group LMNT, with “Juliet.” It has
not been huge on the charts, but it has been one of our top phoners. For a group
with little exposure, | was surprised, but the hook of the song is so easy to re-
member, and it does wonders with the ladies. Also, Khia's “My Neck, My Back”
has been big at night. I’'m excited about the new Pink, “Just Like a Pill,” and
Vanessa Cariton’s “Ordinary Day,” both already doing well for us. And | think
the new Eve/Alicia Keys, “Gangsta Lovin'," is going to be huge!

Ike Douglas
MD, KMXF (Hot Mix 101.9)
" Fayetteville, AR

[

0. 1is Arista’s Avril Lavigne, trying to un-

derstand the difficulty of love in her No. 1
single “Complicated.” Slipping to No. 2 is Nelly's
“Hot in Herre” (Fo' Reel/Universal), while
Kroeger & Scott’s “Hero” (Roadrunner/Colum-
bia/IDJMG) inches up to No. 3. Eminem’s “With-
out Me” (Shady/Aftermath/Interscope) scoots
down to No. 4, and DJ Sammy & Yanou's
“Heaven” (Robbins) rises from 9-5 ... Entering
the chart this week are Vanessa Cariton with
“Ordinary Day” (A&M/Interscope) at No. 36" and
Britney Spears with “Boys” (Maverick/Reprise/Jive) at No. 45*. Carlton’s +692 eams
her the runner-up spot for Most Increased Plays ... The biggest chart move belongs
to Island/IDJMG's Daniel Bedingfield, as “Gotta Get Thru This” jumps from 50-38"
... Following closely behind are two duets that each jump up 10 spots. Eve, featur-
ing Alicia Keys' smooth vocals, jumps from 45-35° with “Gangsta Lovin™ (Ruff
Ryders/Interscope), which increases 545 plays In its second week on the chart.
Meanwhile, Nelly, aided by the incredibie vocals of (who knew?) Destiny’s Child
member Kelly Rowland, moves from 36-26° with “Dilemma” (Fo’ Reel/Universal).
This joint tops the Most Increased Plays column with +1,217 in its second week on
the chart. I'm hearing it every hour on the hour out here in Los Angeles.

— Anthony Acampora, Director/Charts
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armist: Def Leppard
LaseL: Island/IDJMG

8y TANYA O’ QUINN /ASSISTANT EDITOR

n 1978 Def Leppard’s debut EP, Gercha

Rocks Off, became a word-of-mouth success
in the U.K. and eamed BBC airplay. After sign-
ing with AC/DC manager Peter Mensch, Def
Leppard secured a contract with Mercury and
released their full-length debut. On Through the
Night. which became a hit in the UK. and es-
tablished a foothold in the U.S. Opening shows
for Judas Priest, Ted Nugent, Pat Travers and
AC/DC also helped the cause.

When the band returned home to play at the
Reading Festival, the English crowd didn’t put
out the welcome mat. Instead, they greeted the
band with a rain of tomatoes and beer cans,
convinced that they’d sold out to the “Yankee
dollar.” In July *81 the group’s second effort,
High 'n’ Dry, was released, with “sixth mem-
ber” Robert John “Mutt” Lange as producer.
“Bringing on the Heartbreak” eamed heavy
rotation on then-nascent MTV. Guitarist Pete
Willis was kicked out of the band in July 1982
due to alcohol abuse, and former Girl guitarist
Phil Collen joined up. Things really heated up
for the band with 1983’s Pyvromania, which
yielded the hit singles “Photograph™ and “Rock
of Ages™ and launched the band 10 multi-Plati-
num superstar status.

The following year was truly a test for the
group, afier drummer Rick Allen lost his left
arm in a New Year’s Eve car accident. But the
group soldiered on, with the drummer leaming
to play a customized electromic kit. After a slow
start, 1987’s followup to Pyromania, Hysteria,
yielded seven singles and sold 15 million cop-
ies. Def Leppard were back on top. Sadly, an-
other setback was around the comer: While re-
cording the followup, guitarist Steve Clark died
of an overdose of drugs and alcohol.
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Def Leppard

The band kept going, putting out 1992’s
Adrenalize, which sold 6 million copies. Retro
Active, a 1993 collection of outtakes and left-
overs spanning the group’s career, went double
Platinum. An impressive greatest hits collection,
Vault, was released the tollowing year with a
new single, “When Love and Hate Collide,” be-
coming their biggest U.K. hit. Slang was re-
leased in 1996.

Joining the company of Pink Floyd. George
Michael, Eric Clapton and The Beatles, Def
Leppard received the Diamond Award in 1999,
a new award honoring acts with individual al-
burns that reach over 10 million sales in the U.S.
Later that year Euphoria was released.

With such a storied past, Def Leppard are
now on the eve of’ X. Their aptly titled 10th
project is slated for a July 30 release. The de-
but single, “Now,” is a high-spirited request to
let love be. The song’s urgency is accentuated
by Collen’s active guitar strumming and Joe
Elliott’s strong, controlled vocals. Will Def
Leppard’s latest effort perform as well as the
band’s past projects? I’d say, by the look of their
track record, Platinum status is not in question

it's how many fimes Platinum X will go that
is up in the air.

PORTABLE
DISPLAYS

HIGH-IMPACT GRAPHICS
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By MEDHRASE™

Artist Title (Label)

AVRIL LAVIGNE Complicated (Arista)

CHAD KROEGER F/JOSEY SCOTT Hero(Roadrunner/Columbia/IDJMG)

PINK Just Like A Pili{Arista)

VICHELLE BRANCH All You Wanted{Maverick/WB)
CRAIG DAVID watking Away(Wildstar/Atlantic)

DJ SAMMY & YANOU Heaven(Robbins)

JOHN MAYER No Such Thing (Aware/Columbia)

JIMMY EAT WORLD The Middle(DreamWorks)

PINK Don't Let Me Get Me(Arista)

DEFAULT Wasting My Time(7V7)

VANESSA CARLTON A Thousand Miles (A& M/interscope)
EMINEM Without Me (Shady/Aftermath/Interscope)
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)
NELLY Hot In Herre(Fo’ Reel/Universal)

JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright(Epic)
AALIYAH More Than A Woman (Blackground/Virgin)
SOLUNA For All Time(DreamiVorks)

NO DOUBT Hella Good (/nterscope)

CREED One Last Breath(Wind-up)

KYLIE MINDGUE Love At First Sight(Capitol)

FAT JOE F/ASHANTI What's Luv?(Terror Squad/Atlantic)
SHERYL CROW Soak Up The Sun(A&M/interscope)
ANASTACIA One Day In Your Life(Epic)

ASHANTI Foolish(Murder Inc./IDJMG)

DIRTY VEGAS Days Go By(Capitol)

P. DIDDY FAUSHER & LOON | Need A Girl (Part 1) (Bad Boy/Arista)

KELLY OSBOURNE Papa Don't Preach (Epic)
BRANDY Full Moon(Atiantic)

MARY J. BLIGE Rainy Dayz(MCA)
CAM’RON Oh Boy(Roc-A-Fella/tDJMG)

America’s Best Testing CHR/Pop Songs 12+

For The Week Ending 7/19/02.

W

4.34
4.02
4.00
3.99
3.99
3.94
3.94
3.93
3.92
3.90
3.88
3.87
3.80
3.80
3.72
3.70
3.69
3.69
3.69
3.59
3.58
3.57
3.56
3.55
3.54
3.52
3.52
3.47
3.45
3.30

LW Familiarity Bura

4.26
4.05
3.98
4.04
4.05
3.88
3.77
3.91
3.93
3.91
3.87
3.82
3.84
3.73
3.69
3.67
3.69
3.73
3.7

3.53
3.59
3.59
3.53
3.65
3.43
3.43
3.45
3.36

91%
83%
87%
95%
88%
4%
69%
89%
98%
85%
97%
96%
92%
94%
90%
84%
51%
96%
69%
64%
93%
92%
57%
90%

87%

94%
95%
81%
81%
64%

16%
24%
14%
38%
20%
17%
14%
32%
47%
30%
49%
36%
43%
33%
28%
27%
10%
%
16%
14%
53%
33%
14%
7%
32%
46%
29%
26%
30%
24%

TD Familiarity Burn

4.36
4.10
3.96
4.00
4.04
3.79
3.94
3.89
3.93
3.98
3.90
3.93
3.90
3.75
3.713
3.68
3.713
3.74
3.78
3.38
3.52
3.42
3.54
3.51
3.46
3.44
3.53
3.45
3.4
3.38

91%
89%
87%
95%
89%
76%
0%
90%
97%
85%
97%
95%
92%
92%
88%
84%
52%
95%
2%
63%
92%
94%
55%
90%
88%
92%
95%
79%
79%
61%

15%
24%
15%
%
19%
20%
15%
3%
46%
28%
51%
36%
1%
33%
28%
28%

9%
40%
13%
17%
53%
37%
14%
46 °/0
34%
47%
28%
28%
29%
22%

Total sample size is 464 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number
of respondents who said they are tired of hearing the song. Sample composition is based on persoas 12+. TD = Target Demo (Females
18-34). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations
by calling 818/377-5300. RateTheMusic.com dala is provided by Mediabase Research, A division of Premiere Radio Networks.
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315 New &.Active

HOOBASTANK Running Away (Island/IDJMG)
Total Plays: 876, Total Stations: 56, Adds: 6

——a

MICHELLE BRANCH Goodbye To You (Maverick/WB)
Total Plays: 743, Total Stations: 87, Adds: 12

ELVIS VS. JXL A Little Less Conversation (RCA)
Total Plays: 739, Total Stations: 50, Adds: 17

re

£ CELINE DION I'm Alive (Epic)
Total Plays: 687, Total Stations: 58, Adds: 1

crsme

BEENIE MAN F/JANET Feel it Boy (Virgin) ¥
Total Plays: 648, Total Stations: 73, Adds: 36 |

IRV GOTTI Down 4 U (Murder Inc./IDJMG)
Total Plays: 522, Total Stations: 27, Adds: 9

ASHANTI Happy (Murder Inc./IDJMG)
Total Plays: 495, Total Stations: 27, Adds: 11

BEYONCE' Work It Out (Columbia)
Total Plays: 479, Total Stations: 21, Adds: 0

EMINEM Cleaning Out... (Shady/Aftermath/Interscope)
Total Plays: 430, Total Stations: 29, Adds: 22

AVANT Makin’ Good Love-(Magic Johnson/MCA)
Total Plays: 290, Total Stations: 23, Adds: 8

Songs ranked by total plays

PLEASE SEND
YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:

R&R c/o Mike Davis:
10100 Santa Monica Blvd., 3rd Floor
Los Angeles, CA 90067

WBBO (B985)/Monmouth-Ocean recently held its Free-B Beach Bash, which rocked the
Seaside Heights Boardwalk. IDJMG/Island’s Rubyhorse was one of the many bands who
performed at the free concert. Pictured here (l-r) are Rubyhorse’s Dave, WBBO night jock/
MD Kid Knight, Rubyhorse’s Decky, WBBO morning-show producer Jen Winter and Promo-
tions Coordinator Chris Brown, Rubyhorse’s Joe and (kneeling, in front) WBBO weekend
jock Nate.

WB/Maverick recording artist Michelle Branch performed at WKSE/Buffalos big summer con-
cert. Pictured here are (I-r) WB rep. Jeff Criden, WKSE PD Dave Universal, Branch and WKSE
MD Brian B. Wilde.
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Young And Talented

O My day in the life of B2K

CHR/Rhythmic

2K are a group of young men with big dreams and aspirations. Discovered at an Epic Records
~ showcase for new talent, the group members amazed record executives by having incredible

stage presence at a young age.

Since then the smooth harmonies
and hip-jerking performances of 17-
year-olds Omarion and Raz-B and
16-year-olds Lil’ Fizz and J-Boog
have caused young girls — and some
older women — to go crazy. | re-
cently spent a full day with B2K in
Las Vegas while they were in town to
perform at KLUC/Las Vegas’ Sum-
mer Jam, Below is an interview I did
with them, and elsewhere on this page
are a few photos.

R&R: Before you were discovered
by Epic, how did you guys come to-
gether?

J-Boog: The group started off more
than four years ago with just three
members: me, Lil” Fizz and Raz-B.
Then we got a new manager, Chris
Stokes, who took over the project and
brought in Omarion, who is the little
brother of Batman from IMx, as well
as my cousin,

We got in the studio and went to
dance and vocal rehearsals, and then
Chris took us to Max Gousse at Epic
Records. We flew to New York and
met with the heads of Sony —
Tommy Mottola and Polly Anthony
— and we did a showcase. Tommy
signed us on the spot.

R&R: So. you met with these big
label heads to be a part of the show-
case, and you got signed on the spot.
Didn't that trip you out?

Omarion: At first Tommy Mottola
just came in the room and said, “It’s
nice to meet you.” And then he said,
“Go ahead.” Polly Anthony wasn’t
even in the room yet. We performed,
and he said, “Stop. Welcome to your
new family.” We were tripping.

R&R: Was material already done
Jor an album?

Lil’ Fizz: We had a demo, but the
next step was to try to make a hit al-
bum. We wanted to give music that
everybody could enjoy, not just teen-
agers. After we did the album, we had
to choose a single. That was a real
hard decision. Our label made the de-
cision, picking “Uh Huh.”

We then did the video and began our
promotional tour, which included
schools and radio-station concerts, It
seemed like it did pretty well. And now
we are about to go on tour with Lil’
Bow Wow and IMXx, starting July 25,

R&R: I've seen you guys perform a
Jew times, and your stage presence is off
the hook. Did you do a lot of talent
shows or showcases? It seems like you

have been doing this for a long time.

Raz-B: | did talent shows with my
brother. | was Loverboy, and he was
Romance. We called ourselves Broth-
ers 2, I’ve been around the business
all my life. Chris Stokes, our manager,
is my cousin,

R&R: With boy groups always
coming and going, what do you feel
sets you apart from so many other
acts?

Raz-B: Good attitudes and rein-
venting ourselves on every album.

LiP Fizz: We’ve established a re-
lationship in the four years that we’ve
been together. If we didn’t have the
music, we’d still be together — best
friends for life. Aside from business,
we have friendship.

Omarion: When we’re onstage,
we have unity. Everybody has a po-
sition in this group, and everybody
plays that position to the fullest.

R&R: What are those positions?

Omarion: I'm the lead singer, J-
Boog does what he does, Raz-B does
what he does, and Lil’ Fizz is the rap-
per.

R&R: As young men, how does it
feel to have young, and sometimes
older, women screaming your names
while you are performing?

B2K: It makes us feel good!

J-Boog: We're zoned. That’s the
only time to really clear our minds.
That’s our outlet and our reward for
all the work we do during the day, like
the radio-station visits and homework.
That's our reward: to perform.

R&R: How do you maintain your
Jfocus with all the radio visits, shows,
various appearances, homework,
photo shoots and traveling?

Omarion: We have a tutor who
travels with us. She keeps us on point.
It’s not hard at all. We pretty much
structure our day. If we have stuff to
do throughout the day, we’ll wake up
that morning and do what we have to
do. We always make time for school;
we have to.

R&R: Omarion, I was watching
television one day, and I swear I saw
you in a cereal commercial.

Omarion: Yeah, I actually did a
Pops commercial. And | did a McDon-
ald’s commercial. Just to let every-
body know, B2K will be doing the
acting thing. We’re trying to win
Grammys and Oscars,

R&R: How supportive is your
Sfamily?

J-Boog: Our family is everywhere.

They may not get on the planes as
much, but if it’s somewhere local —
where they can drive to or take a short
flight — they’ll come out, They sup-
port everything.

R&R: If you guys had to pick one
song off your album that you love the
most, which one would it be, and
why?

Omarion: My favorite song is
“Why I Love You.” It’s the third
single to be released. We just shot the
video with Eric White, who did “Uh
Huh.” It’s a hot video.

Lil’ Fizz: My favorite song is
“Gots ta Be.” It’s for all the ladies, not
just the younger ones; the older ones
can relate to it too. Our album is not
just for kids. You can be 60 years old
and pick up our album and enjoy it.

Raz-B: My favorite song is “Hey
Little Lady.” IMx’s production com-
pany, Platiaum Status — along with
my brother T. Scott — produced it.
It’s like a mackin’ song, but the way
we did it, it’s like the 2002 mackin’
version, | suggest everybody listen to
that song.

J-Boog: | like “B2K Is Hot.” That
was the song we got to write, Platinum
Status produced the beat, That was the
first song we wrote together as B2K,
and for it to make it on the album was
crazy for us, We didn’t expect that to
happen. We have a writing company
called Mighty Mites, and we have a
girl group coming out for whom we are
writing, called Tomboys.

Raz-B: They’re the female B2K.

Omarion: The girl group Tomboys
is just sick! They’re going to be with
us on tour, since they are opening for
us.

R&R: Who were some of the pro-
ducers contributing to the album?

Raz-B: We worked with Tricky
Stewart, who did “Uh Huh.” We
worked with Steve Russell, and The
Underdogs did “Gots ta Be.” Jer-
maine Dupri, The Characters and Bad
Boy did the remix to “Uh Huh.” We
have a video out, a DVD that contains
backstage footage of “Gots ta Be” and
the “Uh Huh” video and never-be-
fore-seen interviews.

R&R: Lil* Fizz mentioned that
people young and old relate to the al-
bum. Was that something you set out
to do, or do your writers and A&R
people get credit for that?

Raz-B: Kids our age are really ma-
ture these days. They see a lot more
things than our parents may have

A B2K Day

Here are a few photographic highlights of the day | spent
with B2K.

Pt b
WHAT THE HELL ARE WE ABOUT TO DO?
That's exactly what I was thinking when Lil' Fizz (r) challenged fellow
B2K member Omarion to a rock-climbing match at Gameworks on the
Las Vegas Strip. After much bragging from Lil' Fizz about how he would
beat anyone to the top, Omarion took the challenge.

Once the race to the top began, disaster struck for Omarion. A minute
into the rock-climbing challenge he lost his grip and couldn't regroup
to catch Lil' Fizz. As Omarion and other spectators look on from the
ground, Lil’ Fizz makes his way to the top.

While Omarion and Lil’ Fizz challenged each other in rock climbing,
the other members of B2K played arcade games at Gameworks. Epic’s
Mike Liberman challenged J-Boog in Daytona 2 Racing, and Raz-B tried
to be like Anakin Skywalker. He's pictured playing a game of Star Wars
Racer as Epic Rhythm team member Natalie Simpson looks on.

It was definitely hot at KLUC/Las Vegas’ Summer Jam III, what with
a lineup that consisted of NBK, Master P, Lil' Bow Wow, Angelina,
Naughty By Nature, Amanda Perez, Ja Rule and P. Diddy. When B2K
hit the stage, the crowd of more than 17,000 went crazy. Before their
performance the band caught up with Ja Rule to show him some love.
Seen here are (l-r) B2K's J-Boog and Raz-B, Rule and B2K's Lil’ Fizz
and Omarion.

seen. Sixtesn-year-olds in relation-
ships — it’s a little more serious than
everybody thinks. We just try to speak
about what goes on in teenage lives
and not sugarcoat it. We keep it real.

R&R: For those who haven t seen

a B2K show, what can they expect?
J-Boog: Wild participation. Energy.
Raz-B: Dance, backstage passes,

whatever, 110%!

Lil’ Fizz: On the Bow Wow-IMx-

B2K tour, you can expect pyro!
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23 27 KHIAMy Neck, My Back (Lick 1) (Dirty Down/Artemis) 1256 189 20195 16 551 | MOMCAAIEezOnie() =
35 g LIL’ WAYNE Way Of Life (Cash Money/Universal) 1109 +152 122748 4 653
32 WYCLEF JEAN Two Wrongs (Columbia) 1080 +54 136384 7 462 -
34 @ TRICKDADDY InDaWind (Slip  Slide/Atiantic) 1054 485 67798 6 523 New & Active
36 € NAPPY ROOTS Po’ Foiks (Atlantic) 1048 +173 75646 5 514
27 32 MARY J. BLIGE Rainy Dayz (MCA) 1032 -176 118843 18 500 NAS F/AMERIE Rule (Columbia)
31 33 YING YANG TWINS Say | Yi Yi (Koch) 1006 -87 121684 18 5pp1 | el Pays: 443, TotalStfions: 33, Adds: 5
B B R K2 AW R T S oS S
yez On Me + , ' )
22 @ USHER Can U Help Me (LaFace/Arista) 818 4191 TOTE 2 AB | erion e St s ]
33 37  DIRTY VEGAS Days Go By (Capitol) 840 130 140181 13 330 | jepsee MONET Most High (Dreamiorks)
39 €@  ASHANTI Baby (Murder Inc./IDJMG) 833 +168 98754 5 30 Total Plays: 389, Total Stations: 35, Adds: 1
44 €D 3L Do(wanna Get Close To You) (Epic) 774 +146 86710 2 457 0J QUIK Trouble (Bungalo)
@ FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part 11} (Epic) 744 4375 127607 1 395 | Total Plays: 376, Total Stations: 17, Adds: O
38 41  SMILEZ AND SOUTHSTAR Who Wants This? (ARTIS Tdirect) 691 32 49428 8 48/0 | OJSAMMY & YANOU Heaven (Robbins)
43 @ GINUWINE Stingy (Epic) 687 57 112462 4 49/4 Total Plays: 373, Total Stations: 11, Adds: 2 .
45 @ DANIEL BEDINGFIELD Gotta Get Thru This (Island/IDJMG) 620 474 7220 3 228 | Lk BOW WOWFUD. Baskeloal (S0 So DefColumbe)
@  BEENIE MAN F/JANET Feel It Boy (Virgin) 563 4352 63098 1 5742 | . E'VER.SOLE - Re; dy' - A)
37 45  LADY MAY F/BLU CANTRELL Round Up (Arista) 562 -193 43654 7 310 Total Plays: 269, Total Stations; 16, Adds: 0
46 @ YASMEEN Blue Jeans (Maglc JOhﬂson/MCA) 552 +31 49685 2 46/5 BRITNEY SPEARS Boys (Maverick/Reprise)
48 @  STYLES Goodtimes (Interscope) 536 +41 189324 2 193 Total Plays: 256, Total Stations: 17, Adds: 1
@  FAITH EVANS Burnin’ Up (Bad Boy/Arista) 500  +240 104643 1 31 LI FLIP The Way We Ball (Suckafree/Loud/Columbia)
49 @  JENE Get Into Something (Motown) 412 +8 32973 5 29/ | Vol Plays: 237, Total Stalions: 12, Adds: 4
47 50  E-40 Automatic (Sick Wid it/Jive) 468 32 76143 7 190
- : = - - — = - - Songs ranked by total plays
82 CHR/Rhythmic reporters. Monitored airplay data Supplied by A R , a division of Premiere Radio Networks. Songs ranked by total plays for the airplay

week of 7/7-7/13. Bullets appear on songs gaining plays of remaining flat from previous week. !f two songs are tled In total plays, the song with the iarger inCrease in plays |

is placed first. Songs below No. 20 are moved o recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each R&R Station Playlists have moved 1o the web.

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in totai plays. Gross Impressions equals Average Guarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with | www.radioandrecords.com.
permission from the Arbitron Company {copyright 2002, The Arbitron Company). (C) 2002, R&R, inc.

~ ~ A Most Added at both Rhythm/Crossover & Urban!!
Including: KMEL, WPGC, WIMN,
A R FA\ KBXX, KPTY, KTHT, WXYV, and many more!
With a total of over 70 stations combined!

Top 10 phones continue @ 92Q!

Q|2 aoo: Q=X aponn

O renaengoammne crous FROM THE FORT, HCOMINGALBUM ‘THE FIX" IN STORES AUGUST 6TH
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® July 19, 2002

RANK ARTIST TITLE LABEL

1 N.O.R.E. Nothin’ (Def Jam/IDJMG)

2 P. DIDDY f/GINUWINE | Need A Girl (Part 2) (Bad Boy/Arista)

3 NELLY Hot In Herre (Fo’ Reel/Universal)

4 BIG TYMERS Still Fly (Cash Money/Universal) :
5 CAM’RDN Oh Boy (Roc-A-Fella/IDJMG)
6
7
8

CLIPSE Grindin’ (Star Trak/Arista)

TRUTH HURTS {/RAKIM Addictive (Aftermath/Intersccpe) I'm buggin’ off of Cam'ron's new one, “Hey Ma” (Roc-A-Fella/

IRV GOTTI PRESENTS Down 4 U (Murder Inc./Def Jar/IDJMG) IDJMG). { think it's plain and simple that this is a strong record.

9 MARID Just A Friend 2002 (J) Give ita few listens and you'll fallin love with it, Also, there's &
10 LUDACRIS Move Bi**h (Def Jam South/IDJMG) ; hot Talib Kweli and DJ Quik record on the Soundbombing fifalbum called “Put It on the Air” (Rawkus/
11 NELLY {/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) MCA). It's a complete Quik beat, and it kind of reminds me of an upbeat version of Tony Toni Tone’s
12 EVE f/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/IDJM?5) : “Let's Get Down.” This record is a banger!
13 FABOLOUS F/P. DIDDY & JAGGED EDGE Trade It All Part Il (Elektra/EEG) Chino XL, Technitions
14 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) ORNERST
15 LIL WAYNE Way Of Life (Cash Money/Universal) ',5 q 171 m

16 ASHANTI Happy (Murder Inc./Def Jam/IDJMG)

17 STYLES Goodtimes (Ruff Ryders/Inteérscope)

18 JENNIFER LOPEZ #/NAS I'm Gonna Be Alright (Epic)

19 AMERIE Why Don't We Fall In Love (Rise/Columbia)

20 KHIA My Neck, My Back (Dirty Down/Artemis)

21 ANGIE MARTINEZ If | Could Go (FastiWest/EEG)

22 FAITH EVANS f/MISSY ELLIOTT Burnin’ Up (Bad Boy/Arista)
23 FAT JOE t/ASHANTI What's Luv (Terror Squad/Atlantic)

24 EMINEM Without Me (Shady/Aftermath/interscope)

25 TWEET Call Me (Gold Mind/Elektra/EEG) __
26 E-40 Automatic (Jive) J5'90 Lopez ®
27 BEENIE MAN f/JANET Feel It Boy (Virgin)

28 SCARFACE Guess Who's Back (Def Jam South/IDJMG)
29 3LW | Do (Wanna Get...) (Epic)

30 YING YANG TWINS Say | Yi Yi (Koch)

| think “Feet It Boy” (Virgin) by Beenie Man and Janet is a great summer
record! It's like “Girls Dem Sugar, Pt. 2,” but with Janet instead of Mya. A hot
| dance record that's out right now is “At Night” (Defected) by Shakedown.
Just like hip-hop, dance music has East Coast and West Coast records, and |
think this is some hot dance flava for the West Coast. And if you ever played
“Superthug” by N.O.R.E., you should play “Nothin™ (Def Jam/IDJMG). N.O.R.E.
| comes with it, and it's his best work to date.

Jo Jo Lopez, KSEQ/Fresno

There are two hot records out right now that are not only tight records, they
have improved my game with the |adies. First, | gotta give my man Cam’ron
props for coming out with “Hey Ma.” The message in this song will give you
an idea of how it's improved my game. Also, there is AZs “Take It Off"
(Motown). | think the title is self-explanatory, and need | say more? Shout-
outs 10 all the mix-show DJs, B Lord and Fred Nice.

Cory Hill (a.k.a. Dirty South DJ of the Year),
WWBZ/Charleston, SC & Technitions

Networks. Songs ranked by total plays for the airplay week of 7/8-7/15/02.

(C) 2002, R&R, inc.
JaWESIK

CAM’RON Hey Ma (Roc-A-Fella/IDJMG)

NAS {/AMERIE Rule (Columbia)

JIM CROW Holla At A Playa (ORCA/Interscope)

FAITH EVANS f/MISSY ELLIOT Burnin’ Up (Bad Boy/Arista)
SEAN PAUL Gimme The Light (VP)

FOXY BROWN Stylin’ (Def Jam/IDJMG)

Monitored airplay data supplied by Mediabase Research, a division of Fremiere Radio %

Cory Hill
™ ry

Trick Daddy’s “In da Wind” (Slip-N-Slide/Atiantic) is so hot, with Cee-Lo and
Big Boy on it. This weekend I'm gonna play it about 10 or 15 times at every
club 1 DJ at and shove it down the throats of all the people in the clubs. Also,
Brian Sampson from ARTISTdirect told me to say | like Naam Brigade’s “Early
in the Game,” and, hey, since I'm a man of my word, here you go: | love the
Naam Brigade record (even though | haven't heard it yet).

DJ Speed, WBBM-FM/Chicago
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Bruce The Moose
D, WETT/FL Myers

Nappy Roots’ “Po’ Folks™ (Atlantic): This is
starting to blow up for us. It’s approaching top
10 requests.

Rated R’s “In Here Ta Nite” (241): This
record is very catchy. Somebody needs to sign
this artist — don’t sleep on this record.

( ,)ﬁ
' s

ol
"
g
'u

Nivea featuring Brian & Brandon Casey’s
“Don’t Mess With My Man (Remix)” (Jive):
This is hot and blowing up for us.

Beenie Man featuring Janet's “Feel It Boy”
(Virgin): This is already getting top five phones.

John Chrislian
VP/Programming, Silverado Broadcasting
& KWIN/Stocktan

Amanda Perez’s “Angel” (Universal): If
“Never” worked for you, “Angel” will be a
home-run record for you.

0.D.M.’s “Closer” (Independent): The
phones is banging on O to the D to the M —
and he doesn’t even do nights on my station.

Elvis Vs. JXL’s “A Little Less Conversation”
(RCA): We’re playing this in morning drive. It’s
been a top-selling single in the country. The
King is back, and he never left the building.

Trick Daddy

This Week’s Hottest Music

Erika
PO, KCAQ/OXmard

Truth Hurts featuring
DJ Quik’s “I’'m Not Real-
ly Lookin™” (Aftermath/In-
terscope): [ love this record!
It’s definitely a summer hit.

Amerie’s “Why Don’t
We Fall in Love” (Rise/Columbia): We were the
first station in the country to play this, back in
March on Love Pad and in our new-music hour
at night. Thanks to the big ears of Asst. PD Big
Bear and our night jock, Quay.

Erik Bradiey
MD. WEEM-FM/Chicago

Whitney Houston’s 'l Don’t Care What You
Say” (Arista): This song is nice.

Daniel Bedingfield’s “Gotta Get Thru This”
(Island/IDJIMG): 1 believe this record is a smash!

Phil Becker
PO, WIRFL Wayne, IN

Nas featuring Amerie’s “Rule” (Columbia):
Nas could come to Ft. Wayne and do a mock
lynching of Jay-Z and we would still play this
song.

Beenie Man featuring Janet “Feel It Boy™:
Janet must have a thing for guys with dread-
locks. First it’s Busta Rhymes and her, then her
and Beenie Man. Being white sucks, “cause |
can’t grow dreads, and now 1 can’t do a song
with Janet.

Dana Cortez
PO/MD, KMAK/Ddessa, TX
Clipse’s “Grindin’ (Remix)” (Star Trak/Arista):

CHR/Rhythmic Action

This is a hard-core phat joint!

Nelly featuring Kelly Rowland’s “Dilem-
ma” (Universal): The ladies love it, and the guys
are feeling it too.

Mr. Shadow’s “West Coast Party” (Indepen-
dent): Very street — the vibe on this record is
strictly party!

Beata
D, WLLD Tampa

Ms. Jade featuring Timbaland & Nelly
Furtado’s “Ching Ching” (Beatclub/Inter-
scope): Straight heat! I cannot stress “straight
heat” enough! A Timbaland-produced track with
Neily Furtado on the hook. Straight heat!

Joe’s “Wonderful Woman (All-Star Remix)”
(Jive): Sounds like another “Stutter.” This song
is hot!

Skillz featuring Missy Elliott’s “Crew
Deep” (Rawkus/MCAY): 1t’s warming up for us
in the mix, and I’d like to see it grow to regular
rotation. I’m crossing my fingers.

Mark McCray
POMD, WHEX West Palm Beach

Usher’s “Can U Help Me” (LaFace/Arista):
We're getting great early female response.

Nelly featuring Kelly Rowland’s “Dilem-
ma™: It’s already No. 1 phones.

Nappy Roots’ “Po’ Folks”: This one’s blow-

ing up out of the mix show.

Toni Braxton’s “No More Loving” (Arista):
This is off the hook!

July 19, 2002 R&R © 39

Bone Thugs-N-Harmony featuring 3LW’s
“Get Up & Get It” (Epic): This is a great come-
back for these guys. 3LW are on everything —
what are they, Ja Rule?

Nas featuring Amerie’s “Rule”: This song
should be a No. 1 record. 'm surprised it hasn’t
blown up already.

Greg Williams
PD, KDGS/Wichita

Mack 10’s “Hittin’ Switches” (D3): 1 love
this song! Great beat — this track is hot.

Naughty By Nature’s “Swing Swang”
(TVT): This is a fuckin’ smash!

Skillz featuring Missy Elliot’s “Crew Deep”
It’s a fuckin’ smash!

Lil’ Flip’s “The Way We Ball” (Suckafree/
Loud/Columbia): Big Tymers hit big; now
watch Lil’ Flip. This one could achieve the same
success. It is a sieeper that could be the big hit
of the summer.

Trina featuring Tweet’s “No Panties” (Slip-
N-Slide/Atlantic): 1 like this track a lot.

i

Naughty By Nature

R Dub
MO, KOHTMacsan =

Nas featuring Amerie’s “Rule™: Smash! It’s
gonna hit big.

Bone Thugs-N-Harmony featuring 3LW’s
“Get Up & Get It”: Sizzlin’ hot — everybody’s
feelin’ this one.

Naughty By Nature's “Swing Swang”:
These guys are back, and they ain’t gonna be
stopped. | like this better than “Feels Good,”
which was a home run for us.

Then...

Are you in the Rhythm world? YES ¢

Call us: 415/665-7992

Email us: www.lawmanpromotions.com L AV VI A N

P RO MOT.I

Do you want to improve your station's ratings and enhance their sales? YES [«

Do you want to have fun in the process? YES [

.

!

O N S

THE Rhythm Independent
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”ﬂ!ﬂ,ﬂﬂMIISIa L'”,” ) America’s Best Testing CHR/Rhythmic Songs 12+ |
Y MEBIRASE™ For The Week Ending 7/19/02. ‘
ist Title (Label) LW Familiarity Burn
NELLY f/KELLY ROWLAND Dilemma(Fo’ Reel/Universal) 442 429 57% 3% 448 56% 2%
IRV GOTTI PRESENTS THE INC. Down 4 You(Murder inc./IDJMG) 433 433 66% 7% 4.43 66% 6% ARTIST: Beenie Man
EMINEM Cleaning Out My Closet(Shady/Aftermath/interscope) 4.31 - 65% 5% 431 66% 3% LaBeL: Virgin
NELLY Hot In Herre(Fo’ Reel/Universal) 429 426 99% 30% 4.3 99% 31% By MIKE TRIAS/ASSISTANT EOITOR
EMINEM Without Me(Shady/Aftermath/interscope) 417 440 99% 39% 419 99% 41% o
ASHANTI Happy (Murder inc./Def Jam/IDJMG) 400 416 83% 14% 415 84% 12% he st time we heard from
JENNIFER LOPEZ FEATURING NAS f'm Gonna Be Alright(Epic) 407 414 9% 26% 405 9% 21% dance-hall king Beenie Man,
EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope) 406 414 52% 5% 405 52% 5% hre] g M{; A “[’)a”"gs"p 12
JARULE... Down A** Chick(Murder Inc./Def Jam/IDJMG) 405 405 8% 23% 413 88% 22% & a”fh‘e”é ) r;:'s_ an ”3;’5 D
CAM'RON Oh Boy(Roc-A-Fella/ive/IDIMG) 400 403 88% 27% 405 88% 26% h:S"zoun b ;ng‘m eyr ;22:;231 pa'ﬂ_
ANGIE MARTINEZ F/LIL’ MO & SACARIO If | Could Go(FastWest/EEG) 3.99 396 41% 6% 4.05 38% 5% ner in Janet as he presents “Feel It Boy,” the first single from
BIG TYMERS Still Fly (Cash Money/Universal) 398 384 76% 19% 410 77% 1% : : . )
his album Tropical Storm, which drops Aug. 20. Last week the
FAT JOE F/ASHANTI What's Luv?(Terror Squad/Atlantic) 397 405 98% 52% 3.92 98% 55% song earned Most Added honors at Rhythmic and was third
ASHANTI Foolish (Murder inc./Def Jam/IDJMG) 3.95 3.99 97% 45% 3.94 97% 46% Most Added at Pop — though it doesn't officially hit radio until
N.0.R.E. Nothing (Def Jam/IDJMG) 395 395 47% 7% 399 45% 1% this week.
P.DIDDY F/GINUWINE | Need A Girl (Pan II)(Bad Boy/Arista) 3.94 3.98 3% 25% 3.97 94% 25% Though he's on|y in his late 205’ Moses Davisy a.k.a. Beenie
MARY J. BLIGE Rainy Dayz(MCA) 3.91 391 96% 3% 391 9% 36% Man, has been in entertainment for more than two decades. He
MARIO Just A Friend(J) 386 3.82 71% 15% 3.93 76% 15% became a child star in his native Jamaica after being discov-
AVANT Makin’ Good Love(Magic Johnson/MCA) 3.85 390 64% 16% 3.91 63% 16% ered in a local talent contest at age 6. Having taken the stage
P. DIDDY F/USHER & LOON | Need A Girl (Part |)(Bad Boy/Arista) 3.84 382 98% 46% 3.82 98% 47% name Beenie Man, which means “shorty,” Davis grew into a
CLIPSE Grindin’ (Star Track/Arista) 3.79 - 41% 10% 382 46% 10% tall, lanky man with a talent for football. He was even invited to
BUSTA RHYMES F/P. DIDDY & PHARRELL ..Courvoisier (Part I1)(J)  3.78 3.86 84% 34% 3.79 84% 34% attend schools as a football player, but a foot injury quickly
TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope) 377 378 5% 25% 3.79 75% 24% made him realize that music was his only ticket out of the im-
BRANDY Full Moon (Atiantic) 376 382 9% 29% 371 94% 3% poverished Waterhouse area. Though he remained popular in
LUDACRIS Move B** *h (Def Jam South/IDJMG) 374 362 €5% 13% 3.87 64% 11% Jamaica, it wasn't until 1997 that Beenie Man gained interna-
AMERIE Why Don’t We Fall In Love(Rise/Columbia) 374 37 5% 11% 371 58% 11% | | tionalfamewith the release of the album The Many Moods of
MUSIQ Halfcrazy (Def Soul/IDJMG) 368 38 60% 16% 366 58% 17% Moses. - ) )
B2K Gots Ta Be(Epic) 366 3.77 80% 23% 3.64 82% 24% Feel It Boy" is an amalgam ‘of mu5|gal eIer'nents coming
TWEET Call Me(Gold Mind/Elektra/EEG) 351 352 81% 23% 348 81% 23% L‘;?:g;e;rffﬂﬁzfg’Sﬁ’gtp'y‘z’:‘zgg;"»‘vgg:l’;'in“"g:‘esc’:f’c %f;ehz‘g:f
H 0, 0, 0, 0, h
KHIA My Neck, My Back(Artemis) 341 344 89% 32% 348 88% 30% Add to that aplayful, upbeattrack by The Neptunes, and "Feel it
Total sample size is 565 respondents. Total average Ial_mramlily estimates are based on a scale of 1-5. (1=dislike very much, 5=lik§ very much).. Total lam{lianfy Boy”is the perfect summer joint. The video also screams sum-
represents the percentage of respondents who recognized the song. Totaf burn represents the number of respondents who said they are tired of hearing the . . R .
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the mertime, featuring a bikini-clad Janet and a beach-party vibe.
music test based on their for ¢. RateTheMusic.com results are not meant to replace caliout research. The results are intended to show opinions The Dave Meyers-directed video was filmed in Malibu and pre-
of participants on the internet only. RafeTheMusrc isa reglslered t/ademark of R:afeTheMusm com. The RTM system is available for local radio stations by calling mieres in late July.
818/377-5300. RateTheMusic.com data is p by M A , A division of Premiere Radio Networks.
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$ UL WAYNE “Lin®
L FLIP ~Bar”

WIS Johason City, TH *

PO: Blade Michasls
MD: Todd Ambrose

TRIKA F/TWEET *Pares

KLUCALas Vegas. NV *
OMPO: Cat Thomas.

APD: Mike smm

MO: J.B. K

7 ey SEONSHELD So”
UANET

1 BEENIEMANF)
SOLUNA T

me”

KVEGALas Vegas, NV *
PD: Shunta Saulskamy

10 BEENIE MAN FLANET “Feei”

§ LOUS ~Trade’

1 BONE THUGS-N-MARMONY ~Get
KHTE/Litte Rock, AR *
I)Il/ﬂn' uny LeBlanc
MD: Peier Gune
58 NEI.LVIKELLVPDWMND ‘Dilemra”

-

oo
TRINA F/TWEST “Pantes”

KPWR/Los Angeles, CA *

vmm Jlmmy Stoal

2‘ EEEN'E MAN FIIANET “Feer

CROOKED | “Damn”
3 SR TR TAAHONY “Ger

WELD/LnumﬂII! K-

v

St mm&v Fee

EMINER “Closet”

NAS FIAMERIE *Ruie®
KOG Memphis, TN *

20 doogaloo
n ) FAMERIE “Ru”

i ies”
YING YANG TWINS “Wrseir

WPOW/Miami, FL

PD: Kad Curry

APO: Tony The Tiger

MD: Eddie Mix

€ Closet”

53 TRINA FTWEET “Pantes”

3 AMERE T

1 szrmsmmmr o
AMERIE “Ruie”

WPYMMiami. FL *
PD/MO: Phil Michasls.
Ko agzs

KTTBMinneapolis. MN *

CARFACE “Btock™
TRIRA FTV/EET Panties”
KBTU/Monterey-Salinas, CA *

DONELL JONES “Dow
KDON/Monterey-Salinas. CA *
£0: Connis Martingg

LOUS. . Traoe”
1 guPsE
EMINEM “Cloger”
‘WHHYMonigomery, AL
20 Karva Rite
AMERIE “Fal

WMz Mangomery. AL

POMD. D-Aeck

75 lll WAYKE “Lie
hll’lNA

Pares”
on”

WKTUNew York, NY *
VP/Ops. Frankin Blue
APD/ND: Jo 2.

7w wmzwousvw Whaton

MADNOUSE “Prayer
WONCA Eyer
WOHT/New York, NY *
VPfPsg: Ty Cohecy
BAICK “Whoa
1 Uowage
10 CAMRON "

7 Rl o
WNVZMNortolk, VA *
P0; Doa London
D Jay West

4 WONICA

3 AMERIE “Fal-
1 BEENIE MAN FIIANET “Fer
KBAT/Dgessa-Midland, X
P0: Lac Cary
MO: 0 Sio-Maien
AMERIE “Fan”
KMRK/Ogessa- Mndlanﬂ 113
POMD: Dasa Cont
%Rmfwsu:w(v Feer
MORICA “Eye
ONYX “Stam”
BONE THUGS-N-HARMONY “Get™
KKWD/Oklahoma City, OK *
70 stavs Enpln
MD: Cisc
v !EENEMANF/JMI"
DJ SAMMY & YANOLI Hnwn
Kﬂcmmiha NE*
P0: Efl Js
¢ e mcxmuv Vg

WJHMIDrIandn FL*
Disfls.* Joha Robects
PD: Stevie OeMann
PO, Keitn Mamoly
MO: Jay Love

No Aees
WPYO/Drtando, AL *
PO Steve Bartet
!murlm MO: Jill Slnll

< STAIRGS M
H aiivf=mn'n¢1

REL ROVANS SDiemea”

mum:mm -Ventura, CA *
OM Dan Garity
PDMD: Enu Garite.
APD:
W s e
1 SRR U -
11 DAMEL awmansm S

fan”

VACK 10 “Connected”

SCARFACE “Block”

KKUUaim Springs, CA
Aatdog

s
KZZP/Phoenix, AZ *
?ll M Mading

0: Corlas
k BONE THUGS A KARMONY “Ger
1§ M O

2 ’wnrvu

YASM Aot o
10UM/Portland. OR *
Dir/Prog.: Mars Adams
Arn s Oree

% o0 s -R-HARMORY “Get™

B CLIPSE “Gringun
TRINA FTWEET “Pantes”

WPKF/Pauphkeepsie. NY
PO: Jimi Jamm
APOMD: C.J. Melntyre
LW “Wanna'
BEENIE MAN F/JANET Feer™
EMINEM “Cioset”
EVE FALICIA KEYS “Gargst”
FABOLOUS . “Trade”
M ROOTS “Fols®
NAS FAMERIE “Rule”
WWIOUProvidence. Al
PD: Jorry McKanng

Mﬂ BVMI"I
W et e
’ WWI
E"INE” Closet”
TASVEe St

NWNZReno, NV
oM: Pat mmn
PD: l.u s:mn

D
A e e
S FAMERLE

KWVUR:nn Nv

PO/MD: Angei G

§ RVl mmsms Predge”
BBGECL sghes - Qown"
SCARFACE *Bloox

WRHH/Richmond, VA *
PO J.0. Kuary
MD: Big Nat

L u.msm ROWLAND “Oiemma™

wmm.wmona VA*
i

15 SWLES Gmml!
Hapey™

KGGI/Rlversm CA*
PO: fossa Dur
bl % o: onn

KBMB/Sammomo CA*

B A B

KSFM/Sacramento, CA *
VPProg. Mark Evans
PD. Byron Kearesy
MD: Tomy tﬂh
"
BHNIEWHJANE' Feel”
CLIPSE "Grngan™
SHADE SHEIST “Mosey™
WOCQSafistury, MD
PO: Mt

#0: Oeel
RRIE: woneT wer
DONELL JOWES “Down™
FAITH EVAKS “Bemmn™
KUUL/Salt Lake City, UT *
QW/PD: Brisn Michal
13 SCARFACE “Block”
KBET/San Antonio, TX
PO 4.0, Gomslnz

[y

1 MH‘LIC% “Gangsa
3 PABOLOUS Tace”
XHTZ/San Oiego. CA *
OM: Nancy Mitie:
#0: Bt Thomns

MD:T.J. Ling

n \ELLV/KEu.VRWIuND Diermma

BEENIE MAN F/JANET “Fee!

KMEL/San Francisco, CA *
YPBrag, Wkas Martn
APDMD: Jazry i Archar

13 BLEGH “Wrazcna®

S BEENIE MAN FLUANET Feal”

2 SCARFACE “Bioo
TRUGA FTWEET “Panies”

KYLD/San Francisco, CA *

VP/Prog.: Michae! Martin

APDAD.iaay i hrous
KYLIE MINOGUE ’Sl‘ -

Hi o O
DSAMMY.S AN meaver’
BRNEY SPERRS oys®

KUBE/Seattie-Tecoma, WA *

OM: Shellia Hort

PD: Eric Powsrs

APDMD: Juliv Pilat

3 BEENIE MAN ELIANET “Feer”
KBTT/Shruvwoﬂ u .
PDMP: Dusne Echal

18 SVE FALICIA <EYS “Gangsts”
SN AN e Fee
DONELE, JONES "Down’

KYWL/Spokane, WA *
PO: Siove Kicklightar
MO Chuck Wrignt

RN
SCARFACE “Bipce”
e Woney”

KSPW/Springfield. MO
PO ChenCanetn

v
SEENE N S e
TRINA F/TWEET “Pames”

KWIN/Stockton-Modesto, CA *

P/Prog  John Chviation
L

Lo
SCARFACE “Bleew”
TRINA F/TWEET “Partes”

WLLDTampa, FL *

PO: Driando

19 WORE, ‘Mot

2 BEENIE MAN FLIANET Feer

1 TRICK DADOY “Wing™
KOHTJucson. AZ *

PO s

s NELLVIKELLVROWLA.\D “Diemma”

KBy Languien. TX

MD: Mareut Lors

EMIREM “Closar

SCARFACE “Sionk

Thikh ITWEET Pames”
WPGCAWashington, DC *
VP/Prog..Jay Sivvans
MO:Sarh 0 Conour
R
WMBX/MWest Palm Beach, FL *
FOMD. Mare My

LNG\( MAR T lNEZ Could™
VING VAR ‘say

Z2RT
2

AT
{ENIFER LOPEZ S At
NRLLVAELLY ROWLAND “Diemma”

—me
SEEE
aiﬁm
o
$-1

1
LUDACRIS ~S3ture
MR CHEEKS 'urw

FABOLOUS ~Younga®
JAccEp epat Pm(

G
SNt

LUDACATS “oir

AV G

TRuhs nuavs FAAKIM “Aocive®

oMX HFNYN EVN‘S Migs”
GLENN LEWNS “Forger”
CLIPSE G~
KOGSWichita, KS *

PO: Grog Williams.

MO: Jo Jo Collins

NALGHIY EY MATURE “Smag”
STALES “Gooctm

*Monitored Reporters
95 Total Reporters

82 Total Monitored

13 Total Indicator
12 Current Indicator Playlists

Did Not Report For Two Consecutive
Weeks; Data Not Used (1):
KWWV/San Luis Obispo, CA

www americanradiohistorv com
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Stations and their adds listed a/p/zéllet_icé//y Ily market

WAJZ/AIbany, NY *
PD/MD: Sugar Bear
APD: Marie Cristal
11 TRUTH HUATS F/OUIK “Looking
4 BEENIE MAN FIUANET “Feer”
HUSTLECHILD “Cool™
HAS F/AMERIE “Rule”
SCARFACE “Biock™

KBCE/Alexandria, LA
POMD: Kenny Smaov
APO: Dell Banks

5 BIG MOE “Playa

5 TRINA F/TWEET “Panties’

5 BEENIE MAN FIIANET Feel”
3 4SHADES Everythng”

KEDG/Alexandria, LA
OM/PD: Jay Stevens
MD: Wade Hampton
16 BIG MOE Plays
9 BEENIE MAN FLUANET “Feel”
NA FITWEET ~Panties”
4 SHADES “Evengtung

WHTA/Allanta, GA *

PD: Jerry Smokin' 8

APD: Ryan Cameron

MD: Ramona Debraux

1 EVE FALICIA KEYS “Gangsta
PASTOR TROY Cuttin™

WVEE/Allanta, GA *

OM/PLY; Tony Brown

APD/MD: Tosha Love

6 WYCLEF JEAN “Wrangs

2 DONELL JONES “Doven”™
W “Wanag™

WFXA/Augusta, GA *
OM/PD: Ron Thomas
APD: Mojo
1 LI WAYNE “Lde
1 TRICK DADDY “Wind™
1 GINUWANE “Stingy™

EVE F/ALICIA KEYS “Gangsta

WPRW/Augusta, GA *
PO: Tim Snefi
MD: Nighttrain
14 BEENIE MAN FUANET “Feel
3 SCARFACE "Block”
DONELL JONES “Down”
TRINA FTWEET “Pantes
BIG MOE “Paya”

WEMX/Baton Rouge, LA *
OM: James Alexander
PD/MD: Adrian Long

13 BEENIE MAN F/JANET “Feel”

4 86 MOt Playa

DONELL JONES “Down™

WJZDBiloxi-Gutiport, MS *

PD; Rob Neal

MD: Tabari Daniels

7 BEENIE MAN FANET “Feel”
4 SHADES “Evenything”
816 MOE “Playa”
6. DEP “Everyday™
HUSTLECHILD Cool™
OONELL JONES “Dowa™
MACK 10 “Connected
SCARFACE “Block’
SHADE SHEIST “Money™
TRINA FMVEET “Panbes”

WBDT/Boston, MA *
PD: Steve Gousby
APD: Lamar Robinson
MD: T. Clark
TRICK DADDY “Wind™
ASHANTI “Baty

WBLK/Buftalo, NY *
POMD: Skdp Dillard
13 BEENIE MAN FIIANET Feel”
OHELL JOHES “Down™
SCARFACE “Block
TRINA FTWEET “Panbes’
HUSTLECHILD “Cooi”

WWwZ/Charleston, SC *
DM/PD: Terry Base
MD: Yonni 0'Donohue
3 BEENIE MAN FIJANET “Feel
3 G.DEP “Everyday”
1 SCARFACE “Block
4 SHADES "Everything
BIG MOE “Paya”
DONELL JONES “Down

WPEG/Charlotle, NC *
PD: Terni Avery
MD: Nate Duick
16 HAS FAMERIE "Ruie”™
16 TAINA F/TWEET “Panties”
4 BEENIE MAN FIJANET “Feel
4 DONELL JONES “Down”
2 SCARFACE “Block™
13V Wanna™
PASTOR TROY ~Cuibn™
YING YANG TWINS “Mysef”

WJTT/Chattanooga, TN *
PD: Keith Landecker
MD: Magic
15 SCARFACE “Block
7 BEENIE MAN FALANET Feel
7 IRV GOTT) PRESENTS. Down’
2 HUSTLECHILD Coor™
BIG MOE "Paya™
G. DEP “Everyday”
DONELL JONES “Dgwr”
i

4 SHADES “Everything”

WPWX/Chicago, IL *
PD: Jay Alan

MD: Traci Reynolds

24 NAS F/AMERIE “Ruie”

3 USHER “Help”

3 BEENIE MAN F/JANET “Feel”
2 TRICK DADDY “Wind™

+ DOMELL JONES “Down™

1 SCARFACE “Biock™

WIZF/Cincinnati, OH *
PD: Hurricane Dave
APLMO: Terri Thomas

11 3W Vianra®

11 BEENIE AN F/JANET “Feei”
3 HUSTLECHILD “Cool™

3 E40 Oty

WENZ/Cleveland, OH *

PD: Sam Sylk

5 71 NORTH “Shuffe

4 EVE FIALICIA KEYS “Gangsia™
AL Care”

WHXT/Columbia, SC *
PD: Chris Conner
MO: Biil Black
11 BEENIE MAK FUANET “Feel
4 SCARFACE "Biock’

DONELL JONES "Down’

WWOM/Columbia, SC *

POMD: Mike Love

APD: Vemessa Pendergrass

7 G DEP Beryday”

2 SCARFACE "Blook
DONELL JONES “Down”
TRINA FTWEET “Panties’
BEENIE MAN FIUANET “Feet
MACK 10 "Connected™

WFXE/Columbus, GA
PD: Michaei Soul

15 TRUTH HURTS FQUIK “Lockng
12 TRINA FTWEET Panties”

7 BEENIE HAN FUUANET “Feei

s CEELD “Grown'
COFFEY/UACKSON Boy?
5 DONELL JONES “Down”

5 NAS FIAMERIE “Ruk”

4 SCARFACE “Block™

3 BIG MO "Playa”

2 HUSTLECHILD “Coof

WCKX/Columbus, OH *
PD: Paul Strong

MD: Warren Stevens

10 GINUWINE “Stngy™

4 TRICK DADDY "Wind”

2 EVE F/ALICIA KEYS “Gangsta

1 SCARFACE “Biock™

KBFB/Daitas-Ft. Worth, TX *
OM/PD: John Candetaria

30 £40°Cay"

31 1R GOTTI PRESENTS., "Down'

Reporters

WRDU/Dayton, OH *
PD: Mareo Simmaons

MD. Thep Smith

4 £40°Cty"

2 HUSTLECHILD “Coor

1 BEENIE MAN FLIANET “Feel”

SCARFACE Block™
DONELL JONES “Down™
TRIN-I-TEE §7 “Hola™

WDTJ/Delroit, MI *
VP/Prog.: Lance Patton
OM:Monica Starr
PDMO: Spudd

8§ AVANT “Say

WJLB/Detroil, MI *

PO: KJ Holiday

APDMD: Kris Kelley

© BOYZ | MENGE. EVANS "Relax™

5 E0Cry”

1 SCARFACE Block”™
BEENIE MAN FLANET “Feel
BUSTLECHILD ~Cooi™
DONELL JONES "Down™

WJJN/Dothan, AL
PDMD: Tony Black
12 BEENIE MAN F/JANET “Fee!”
10 DO OR DI “Damenz”
10 TRINA HTWEET “Panties’
7 BIG MDE “Paya”

4 SHADES "Everything

WEZFX/Fayelieville, NC *
PD: Rod Cruise
APD: Garrett Davis
MD: Taylor Morgan
4 SCARFACE “Block
NAPFY ROOTS “Fots™

WDZZ/Flint, MI *

PD/MD: Cheis Reynolds
BEENIE MAN FUANET “Feel”
MASTER P “Rock”
SCARFACE "Block”

WTMG/Gainesville-Ocata, FL *
PDMD: Oqum:y

10 SCARFACE

4 SLM WMGE “Tanted™

4 G.DEP

3 IRINAF/’W[EY “Panbes™

BEENIE MAN FLIANET "Fee”
MACX 10 “Connected”
SHADE SHEIST “Hone;™

WIKS/Greenville, NC *
POMD:B.K. Kirkland
BEENIE MAN FISENET “Fer”

i
TRICK DADOY “Wind™

WJMZ/Greenville, SC *
PDMO: Boug Davis

1 KIRK FRANKLIN “Boghter
BEENIE MAN FLJANET “Feel”

WJMI/Jackson, MS *
PO/MD: Stan Branson
26 SCARFACE “Bloo”™
4 TRINA HTWEET “Pantes™
1 HUSTLECHILD “Cool
4 SHADES “Everything
BEENTE MAN F/JN(T “Feel”
BIG MOE “Playa”
DONELL JONES “Down™
MACK 10 “Connected”

WRJH/Jackson, MS *
PD: Sieve Poston

MD: Lil Homie

§ BEENIE MAN F1JANET “Feel
2 SCARFACE Biock”

G.OFP “Everyday”

KPRS/Kansas City, M0 *
APD/MD: Myron Fears
Ro Adds

KlIZ/Killeen-Temple, TX
PD/MD: Mychal Magulre

19 RLKELLY “Hug™

11 BEENIE MAN FUANET "Feel”

10 STYLES “Goodbmes™

10 816 MOE “Paye

KRRQ/Lafayelte, LA *
OM: James Alexander
PD/MD: Darlene Prejean

3 MYSTIKAL “Live”

1 BEENIE MAN FUANET “Feer
BIG MOE “Playa™
SCARFACE "Block
DONELL JONES “Dowa’

WQHH/Lansing, M1 *

PO/MD: Brant Johnson

16 BEENIE MAN FJANET “Feel”
1 E40°Cay”

1 HUSTLECHILD “Cool™

1 SCARFACE “Block™
4 SHADES “Everything
BIG MOE "Paya”
6. DEP Everyday”
DONELL JONES ~Doven
SHADE SHEIST “Money”
TRINA F/TWEET “Panties™
MACK 10 “Connected”

KVGS/Las Vegas, NV *
PD: Vic Clemons

M0: Adrlan Wagers

18 MACK 10 “Connected”

5 NAS FIAMERIE Ruk™

2 TRINAFTV/EET “Parties

KIPR/Litile Rock, AR *
DM/PDMD: Joe Booker
32 BEENIE MAN FIJANET “Feer”
3 TRINA FTWEET “Panties™
1 MACK 10 “Connected”
1 SCARFACE "Block”
4 SHADES “Everything”
BIG MOE “Piye”
G DEP “Everyday”
DONELL JONES “Dowin™

KKBT/Los Angeles, CA *
PD: Rob Scompio

MD: Darsey Fuller

15 BEENIE MAN F J‘Nﬂ “Feel’

6 GINUWINE “Sh

6 SMILEZ AND SOUTHSTM “Warts'
§ SLUMWILLAGE “Tanted”

WGZB/Louisville, KY *
PD: Mark Gunn
MD: Gerald Harrison
SLUM VILLAGE “Tainted”
TRICK DADOY “Wind™

WFXM/Macon, GA
PDMD: Derek Harper
18 P. DIDDY F/GINUWINE Need”
BLACK COFFEVIJACKSON “Boy?
BIG MOE -
TRINA F/TWEET
BEENIE MAN F/JANET “Feel

WIBB/Macon, GA

PD; Mike Williams

APD: Ava Blakk
TRINA F/TWEET “Panties
'BEENIE MAN FLJANET “Feet”
00 OR DIE Damens”
4 SHADES “Everythung™

WHRK/Memphis, TN *
PD; Nate Bell
APD: Eileen Cotlier
MO: Devin Sieel
BOYZ I MENST. EVANS "Reilax™
G. DEP Everyday
MACK 16 Connected
SLUM VILLAGE “Tanted”
BEENIE MAN F/JANET ~Feel

WEDR/Miami, FL *
DM/PO/MD: Cedric Hollywood
Ho Adds

WKKV/Milwaukee, Wl *
PD: Jamillah Muhammad
MD: Doc Love
1 ONYX “Slam
1 BEENTE MAN FIUAHET “Feer™
1 W Warma®
1 SCARFACE “Bod
DONELL JONES “Dovn™

WBLX/Mobile, AL *

WZHT/Montgomery, AL

PD: Darvy! Elliott

MD: Michael Long

18 3UW “Wanna™

10 TRINA FTWEET “Panties”

9 SMILEZ AND SOUTHSTAR “Wants”
BEENIE MAN FLIANET “Feel”
HUSTLECHILD ~Coor

WUBT/Nashville, TN *
PD/MD: Kiki Henson
o Adds

WQUEMNew Drleans, LA®
OM: Carla Boatner
PD: Ange!a Watson
13 ASHANTI “Happy
T KHIA “Back”

WBLS/New York, NY *
PD: Vinny Brown
MD: Deneen Womack

No Agds

WBHH/Norfotk, VA *
PO/MO: Hear Attack
E SCARFACE “Block”

MACK 10 “Connected

WOWIMNortolk, VA *
OM/PO: Daisy Davis
APD/MD: Michael Mauzone
9 SCARFACE “Block™
BEEME MAN F/JANET “Feel”
TONELL JONES "Down™
NAS FAMERIE “Rule”

KVSP/Oklahoma City, DK *
PD: Terry Monday

AMD: Eddie Brasco

15 BEENIE MAN FLUANET “Feel”

11 HUSTLECHILD “Coor”

2 GERALD LEVERT “Funny”

2 E40°C

2 TRIN--TEE 57 “Holo™

DONELL JONES “Down”

WPHI/Philadelphia, PA *
PD: Luscious Ice

MD: Raphael “Rafi George
67 MARID “Frend”

WUSL/Philadelphia, PA *

PD:Glenn Cooper

APD: Colby Tyner

MD: Coka Lani

2 SCARFACE "Block

1 NIVEA “Man®

1 HUSTLECHILD “Cool

1 BEENIE MAN F/JANET “Foet™
DONELL JONES “Down™

WOOKRaleigh-Ourham. NC *
PD: Cy Young
MD: Sean Alexander
5 TRICK DADDY “Wind™
ASHANT “Baby™

WCDX/Richmond, VA *
PO: Terry Foxx

MO: Reggie Baker

8 EVE FALICIA KEYS “Gangsta™

WDKX/Rochester, NY *

PD: Andre Marcel

MD: Kala 0'Neal

7 NAS FIAMERIE "Rule”™

7 BEENIE MAN FLIANET “feel”
G DEP “Everyday”
DONELL JONES “Down”™
SCARFACE “Block™

WTLZ/Saginaw, MI *
PD: Eugene Brown
BEENE MAN FLUANET Feel”
TANK One”

WEAS/Savannah, GA
PD: Sam Nelson
MD: Jewe! Carter
14 STYLES “Goodtimes™
7 TANK “One
SCARFACE “Block”
BEENIE MAN FJANET “Feel”
FAITH EVANS “Burnin”

KDKS/Shreveport, LA *

POMD: Quenn Echols

9 MARID “Friend’

5 BEENIE MAN FUANET “Feel”

1 HUSTLECHILD “Cool"
DOKELL JONES “Dovin

TRINA F/TWEET “Panties”
516 MOE “Paye”

KMJJ/Shreveport, LA *

PD: Michael Tee

MD: Kelli Dupree

2 TRID( DADOY “Wing™
SCARFACE “Block

B{EN(E MAN FAJANET “Feel”

EVE F/ALICIA KEYS “Gangsta™
MR BIGGSS “Tral

KATZ/St. Louis, MD *
PD. Eric Mychaels

WFUN/SL. Louis, MO *
PD: Mo'Shay
APD: Craig Black
MO: oa Koa Thai
29 TAICK DADDY "Wind™
6 FAITH EVANS “Bun™
EVE FALICIA KEYS "Gengsts™

WPHR/Syracuse, NY *
PD: Butch Charles

MD: Kenny Dees

13 BEENTE MAAN FIJANET “Feer”
9 HUSTLECHILD Coo™

3 SCARFACE "Block”

WTMP/Tampa, FL
Interim PD: Big Money Ced
Interim MD: Erig Stoma

38 BEENIE MAN FIJANET “Feel”
36 DO O DIE “Damenz”

34 4 SHADES “Fverything’

15 BIG MOE “Paya”

WJUC/Toledo, OH *
PD: Charfie Mack
MD: Nikki G.
12 EVE FALICIA KEYS “Gangsta”
3 SCARFACE "Block”
1 DOMELL JONESM
4§ SHADES “Everyhin
SEENI MAN FOAET e
816 MOE “Playa”
B0YZ I MENE. EVANS “Relax”
E40 Ty
G DEP “Everyday
HUST HILD ~Cool"
MACK 10 “Connecteo™
SHADE SHEIST “Morey”
TRINA FITWEET “Paries”

KJMM/Tulsa, DK *

PD: Temy Monday

APQ: Aaron Bemard

25 DONELL JONES “Down

73 BEENIE MAN FUANET “Feel

17 HUSTLECHILD “Coo™

9 £40Caf"

4 BIG MOE “Paya”

3 TRINA F/TWEET “Panties™
4 SHADES “Everything”
. 0EP “Everyday”
GERALD LEVERT “Funny
SCARFACE “Block™

WESE/Tupelo, M$
POMD: Pamela Aniese
BIG MOE
BEENIE MAN FLJANET “Feel

WKYS/Washington, 0C *
PO: Damy| Huckaby

MD: DJ Wreldk Dne, MD: P-Stew
27 MARI “Friend 8 SCAAFACE “Block
5 NOAE “Nathin 4 BEENIE MAN FLUANET “Feel
3 FABOLOUS.. “Trade 3 TANK “One”
BEENIE MAN FUUANET “Feel 1 W Wann”
* .
Monitored Reporters

KTCKBeaumont, TX | WGCHChicago, IL ¢ by it o _ . i
E%ﬁg%n Feel E:Mg?z ?EEL"‘E%&‘;‘D o %?i/grﬂmw AL* élisfs»:ﬁimf; /JANEM? “Feel i ﬁﬁiﬂggf&"- Ei&?{;ﬁiﬁk&A e
“Feel” 1 LL) lemma’ . 48 LY Hug™ HIL T
£
j Most Played Recurrents ! Indicator
: ToTAL
ARTIST TITLE LABEL(S) PLAYS
JAHEIM Anything (Divine Mili/W8) 860 Most Added.-
BUSTA RHYMES Pass The Courvoisier (Part I1) (/) 755 BEENIE MAN F/JANET Feel It Boy (Virgin)
AVANT Makin' Good Love (Magic Johnson/MCA) 671 BIG MOE Confidential Playa (Priority/Capitol)
FAITH EVANS | Love You (Bad Boy/Arista) 448 TRINA F/TWEET No Panties (Siip ‘N Slide/Atlantic)
TWEET Qops (Oh My) (Gold Mind/Elektra/EEG) 437 _ 4 SHADES Everything (Rea! Deal)
FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atiantic) 428 DO OR DIE Diamenz (Virgin)
MR. CHEEKS Lights, Camera, Action (Universal) 400 STYLES Goodtimes (/nterscope)
AALIYAH Rock The Boat (BlackGround) 3N BLACK COFFEY F/ROB JACKSON Country Boyz (Motown)
JERMAINE DUPRI F/LUDACRIS Welcome To Atlanta (So So Def/Columbia) 365 HUSTLECHILD I'm Cool (Elektra/EEG)
AALIYAH More Than A Woman (BlackGround) 358 SCARFACE On My Block (Def Jam South/IDJMG)
KEKE WYATT Nothing In This World (MCA) 336 SMILEZ AND SOUTHSTAR Who Wants This? (ARTISTdirect)
JENNIFER LOPEZ Ain't It Funny (Epic) 308 | TANK One Man (BlackGround)
BEANIE SIGEL & FREEWAY Roc The Mic (Roc-A-Fella/IDIMG) 291 | FAITH EVANS Burnin' Up (Bad Boy/Arista)
MAXWELL This Woman's Work (Columbia) 286 ¢ 3LW | Do (Wanna Get Close To You) (Epic)
NAPPY ROOTS Awnaw (Atlantic) 260 | P. DIDDY F/GINUWINE | Need A Girl (Part 11} (Bad Boy/Arista)
JA RULE F/ASHANTI Always On Time (Murder Inc./IDJMG) 256 CEE-LO Gettin’ Grown (LaFace/Arista)
USHER U Got It Bad (LaFace/Arista) 248 ! DONELL JONES Put Me Down (Untouchables/LaFace/Arista)
GINUWINE Differences (Epic) 234 ‘NAS F/AMERIE Rule (Columbia)
| LUDACRIS Saturday (Oooh! Ocooh!) (Def Jam South/IDJMG) = 226 R. KELLY Heaven | Need A Hug (Jive)
FAT JOE We Thuggin® (Terror Squad/Atlantic) 218 TRUTH HURTS F/DJ QUIK I'm Not Really Looking (Aftermath/Interscope)

www americanradiohistorvy com
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Urban

What They Really Want

O What do women expect from Urban and Urban AC radio?

H ow many men have asked the question “What do women really want?"* Well, radio continues

— to ask the same thing.

A recent Arbitron study revealed
some really interesting information
about what women who listen to
Urban and Urban AC radio really
desire from their radio stations.
More than a thousand women be-
tween the ages of 18 and 54 were
interviewed, and one of the things
the study revealed was that these
listeners truly use the radio as a
source of information.

Seventy-two percent of the Ur-
ban and Urban AC listeners inter-
viewed strongly agree that weather
reports are important, compared to
52% for other formats. Sixty-five
percent of the women said they
tune in to hear the traffic, and 54%
listen for news and news headlines.
Sixty-two percent listen to get in-
formation on community activities.

These women love to hear con-
tests with a chance to win prizes,
but, surprisingly, they don’t neces-
sarily care to participate. Forty-five
percent of the women surveyed said
contests are “fun to listen to,” even
if they don’t play. Only 23% of oth-
er formats’ listeners agreed. Twen-
ty-one percent of all women inter-
viewed said they would tune out
during contests, but only 12% of
Urban and Urban AC women said
they’d tune out. So contests should
be attention-grabbing for the wom-
en who don’t want to take part but
do want to listen.

1t seems as though air personali-
ties’ role for listeners has not changed
much over the years: Personalities
must continue to produce an atmo-
sphere that adds amusement to lis-
teners’ lives. A majority of the
females interviewed said funny air
personalities are important to them,
with 62% saying “Funny DJs/air
personalities” are the reason they
tune in. Funny features, comedy
and jokes are also among these
women’s reasons for listening, and
more than half believe radio should
make them laugh.

In addition, a majority of female
Urban listeners use the radio to
change their mood, especially when
they are at work. More than half of
the women surveyed said radio eas-
es their stress at work, and nearly
80% agreed that they listen to the
radio to relax.

With music one of the most im-
portant factors in radio, it’s no sur-

prise that 87% of Urban/Urban AC
listeners regard “music | like” as
being very important to them.
Eighty-two percent of Urban/Urban
AC women said hearing their favor-
ite older songs is something that
will make them listen to the radio,
and 15% said that what they “like,
even love” about radio are the “clas-
sic/oldies” songs.

What'’s That Song?

It appears that song identification
is more important to women who
prefer the Urban and Urban AC for-
mats than it is to female listeners of
any other format. Seventy percent
of Urban/Urban AC women don’t
think radio stations announce song
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A majority of female
Urban listeners use the
radio to change their
mood, especially when
they are at work.

T e e

titles enough. It has already been
established that women use the ra-
dio as a source of information, so
information, in this instance, could
mean announcing artists and song
titles, as well as telling listeners
more about the artists.

Of course, too many spots will
probably always be a major com-
plaint from listeners about any
commercial radio station, and in the
Arbitron study it was the No. | rea-
son given for tuning out. Seventy-
three percent of Urban and Urban
AC’s female listeners agreed that
hearing too many commercials will
cause them to tune out or turn off.

Programmers must consistently
monitor station spotloads — and
station promos as well, because, as
we all know, listeners consider ev-
erything that isn’t music to be a
commercial. Another key complaint
among listeners: too much talk.
Sixty-eight percent of the women

surveyed said too much talk will
cause them to tune out.

Women like call-in shows that
give advice, and they like them
even if they don’t agree with the air
personalities. Almost one-third of
the Urban Urban AC women inter-
viewed said they listen to radio for
“advice on relationships, including
sexual concerns.” They also seem
to like the controversial shows:
Twenty-two percent will listen to
“hear programs with opinions they
don’t agree with,” compared to
10% in other formats.

Make The Connection

It goes without saying that pro-
grammers must constantly monitor
the content of the music they’re
playing and what the air personali-
ties are saying. Women say they are
concerned about what’s on the air’s
being appropriate for children, with
65% saying they think radio should
“broadcast things that are OK to lis-

“ten to with the kids.” Fifty-five per-

cent said they will not listen if they
feel the content is not good for their
kids to hear.

It looks as though radio’s tradi-
tional advertising method, TV, is
still an excellent vehicle. Seventy-
eight percent of Urban/Urban AC
women, the most for any format,
say television is a great way for ra-
dio to reach them.

Radio makes a great connection
with the audience when listeners
feel like the people on the air are
their friends and if they feel like
they really know the air personali-
ties. Women generally develop re-
lationships with their favorite radio
stations. Twenty-six percent of the
Urban and Urban AC listeners sur-
veyed said they’d like it if people
from radio stations visited their
workplace; that’s compared to 15%
for other formats. Almost 20% of
Urban/Urban AC women think of
their favorite air personalities as
friends.

And, of course, they want fewer
commercials and less talk. Women
want the air personalities to make
them laugh and to help them relax.
And women who listen to Urban
and Urban AC are definitely saying
great things about radio — far more
than women who listen to any oth-
er format.

www americanradiohistorv com

This week we take a trip to the west side as we shine our
spotlight on Kesha Monk of KKBT/Los Angeles.

Kesha, midday host at KKBT, is a phenomenal radio personality
and a talented vocalist and instrumentalist, and it was no surprise
that she would embrace a career that involved her passion for mu-
sic. Kesha is a product of a musical family: Both her parents were
professional gospel recording artists, and she’s the great-niece of

- legendary jazz musician Thelonious Monk. She
attended the world-acclaimed High School of Per-
forming Arts in Manhattan, where she studied in-
strumental music and played the bassoon in vari-
ous citywide orchestras.

This Queens, NY native is a graduate of Shaw
University in Raleigh. During her last year in col-
lege she changed her major from music education
to mass communications because of her fascina-
tion with the broadcast industry. She couldn't seem
to stay away from the college radio station, and
that's where it all started. Upon graduation, Kesha
landed her first gig, as the afternoon personality at WAUG/Raleigh.
She later took a seasonal part-time opportunity at WFXC & WFXK/
Raleigh and, following a brief stay there, was hired by WQOK/Raleigh
as its full-time Quiet Storm host. Her smooth and sultry vocal skills
led to No. 1 finishes for seven consecutive ratings periods.

In 1999 Kesha ventured to WJJJ/Pittsburgh, where she took the
airwaves by storm. A huge leap of faith allowed her to quit that posi-
tion for a shot on the New York airwaves, and she accepted a part-
time position at WRKS. A month later management saw her vision
and placed her in the moming chair next to isaac Hayes and come-
dian George Wallace. Finally, Radio One made Kesha an offer she
could not refuse: the midday position at KKBT.

Kesha is a member of the National Association of Black Female
Executives in Music and Entertainment and Delta Sigma Theta so-
rority. Her passion for the broadcast industry, her tireless energy, her
undying determination and her dedication make her one of the nation's
most dynamic broadcast personaiities.

Kesha Monk

THEY'RE BACK ¥

Onyx pose with the WAJZ/Albany, NY crew. Seen here are (l-r) Koch
Records regional Marlo Martin-Jackson, Onyx's Sticky Fingaz, WAJZ PD
Sugar Bear and mixer DJ Biz, Onyx's Fredro Starr and WAJZ personal-
ity Baby Bear.

JUST MY FRIEND |

Seen here mugging for the camera are (l-r) J Records Mix Show/Rap
Marketing Manager Russ Jones, J Records artist Mario and WBLK/Buf-
falo PD Skip Dillard.
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The premiere single and video from his new album The G Spot
No doubt you'll be feeling this one.

Produced by Gerald Levert for Trevel Production Company Inc.

& Randall Bowland for Smoobie Production Company

Thc G Spot comlng September 24

Manogement: Leonard Brooks for LB Managem

www. geroldlcvert com
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ALREADY APPROACHING 2
GREAT REACTIONS AT:
WRKS 19x
WDLT 13x
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ILLION IN AUDIENCE!!
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'E TheTrack (S CraZy Flav Is Going To Take Off*
DJ POOUCH Power99 Philadelphia, PA
'"The S—t is Hot' RICKO Power 92 Richmond, VA
"Pure Rava' JANELLE BILLARD Land
"Where Is Mly VIP Pass, The Track Is Hot' LONNIE B Power 92 Richmond, Va
‘Defenitly A Track Banger' DJ FLAKE Hot 105FM, Montgomery AL
Executive Produc=d by Johnathan Splurge Smith ““

A&R By Bro Drayton Muhammad For Quiet Man Entertainment
Business Affairs By Jusin Kennedy Esq. For The Kennedy frm
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THE OTHER SIDE OF THE HAMPTONS
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ARTIST TITLE LABEL(S)

NELLY Hot In Herre (Fo’ Reel/Universal)

CAM’RON Oh Boy (Roc-A-Fella/IDJMG)

P. DIDDY F/GINUWINE | Need A Girl (Part I} (Bad Boy/Arista)
MUSIQ Halfcrazy (Def Soul/IDJMG)

MARIO Just A Friend 2002 (/)

IRV GOTTI Down 4 U (Murder inc./IDJMG)

TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope)
BIG TYMERS Still Fly (Cash Money/Universal)
AMERIE Why Don’t We Fall In Love (Rise/Columbia)
TWEET Call Me (Gold Mind/Elektra/EEG)

ASHANTI Happy (Murder Inc./IDJMG)

N.0.R.E. Nothin’ (Def Jam/IDJMG)

CLIPSE Grindin’ (Star Trak/Arista)

B2K Gots Ta Be (Epic)

LUDACRIS Move Bitch (Def Jam South/IDJMG)
BRANDY Full Moon (Atiantic)

USHER U Don't Have To Call (Laface/Arista)
ASHANTI Foolish (Murder Inc./IDJMG)

GINUWINE Stingy (Epic)

RUFF ENDZ Someone To Love You (Epic)

NAPPY ROOTS Po’ Folks (Atiantic)

DONELL JONES You Know That | Love You (Untouchables/Arista)

KHIA My Neck, My Back (Lick It) (Dirty Down/Artemnis)
ASHANTI Baby (Murder Inc./IDJMG)

WYCLEF JEAN Two Wrongs (Columbia)

EMINEM Without Me (Shady/Aftermath/Interscope)
LIL’ WAYNE Way Of Life (Cash Money/Universal)

R. KELLY Heaven | Need A Hug (Jive)

MONICA All Eyez On Me (J)

MARY J. BLIGE Rainy Dayz (MCA)

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
SLUM VILLAGE Tainted (Barak/Capitol)

JA RULE Down Ass Chick (Murder Inc./IDJMG)

TRICK DADDY In Da Wind (Slip ‘N Slide/Atlantic)
ARCHIE EVERSOLE We Ready (MCA)

STYLES Goodtimes (Interscope)

P. DIDDY F/USHER & LOON | Need A Girl (Part One) (Bad Boy/Arista)

EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope)

LIL BOW WOW F/JD & FABOLOUS Basketball (So So Def/Columbia)

TANK One Man (BlackGround)

RL Good Man (J)

JERZEE MONET Most High (DreamWorks)
AALIYAH | Care 4 U (BlackGround)

YING YANG TWINS Say | Yi Yi (Koch)

USHER Can U Help Me (LaFace/Arista)

NIVEA Don’t Mess With My Man (Jive)

FAITH EVANS Burnin’ Up (Bad Boy/Arista)
SCARFACE Guess Who's Back? (Def Jam South/IDJMG)
LOVHER How It's Gonna Be (Def Soul/{DJMG)
B RICH Whoa Now (Atlantic)

TOTAL
PLAYS

2950
2405
2381
2274
2236
2191
2135
2061
2018
1924
1767
1739
1675
1525
1403
1363
1219
1206
1mn
1164
1152
141
1135
1132
1081
1050
996
91
892
M
851
803
760
758
730
723
706
681
671
648
620
609
583
582
570
556
555
554
534
519

4/
PLAYS

+123

+91
+298
+297
+151
-125
+152
-219
-124
-104
+251
117
+133

-69

+13
+211
+159

+113
+94
+323
-109
+503
+61
-10
+123
-16
+37
-61
+298
+85
+167
-38
24
+108
-51
+13
-18
+155
-57
-20
-127

GROSS
{MPRESSIONS
(00)

532566
415410
409850
402131
349227
350706
357242
340287
312754
306511
323844
285274
265944
244122
254788
197609
230137
213543
185910
222388
113664
225670
176157
211202
176429
135365
130582
170000
139847
148008
161778
110418
140706

97532

77549

91129
144343
105056
109616

93613

92040

66937
107643

77600

78642

58303

90697

83948

68127

56383

WEEKS ON  TOTAL STATIONS/
CHART AODS

12 61/0
14 58/0
7 49/0
22 63/0
1 64/3
5 59/2
14 60/0
17 59/0
9 60/0
12 62/0
621
6 601
9 57/0
17 58/0
10 510
15 57/0
26 60/0
23 64/0
4 5713
23 94/0
5 531
17 48/0
1 431
5 4/2
6 481
10 46/0
6 471
3 21
2 571
19 550
1 21
3 93/4
15 42/0
5 47/9
6 34/0
26/0
20 93/0
1 54/8
4 46/0
1 5072
9 4110
10 35/0
3 n
20 44/0
2 391
4 3113
1 311
1 42/0
6 30/0
1 330

66 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
7/7-7113. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in piays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total aumber of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week inCreases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permisston from
the Arbitron Company {copyright 2002, The Arbitron Company). (C) 2602, R&R, Inc.

Most Added.

www.rradds.com

ADDS

ARTISTTITLE LABEL(S)

BEENIE MAN F/JANET Feet It Boy (Virgin) 43
SCARFACE On My Block (Def Jam South/IDJMG) 40
DONELL JONES Put Me Down (Untouchables/LaFace/Arista) 30
HUSTLECHILD I'm Cool (Elektra/EEG) 20
G. DEP Everyday (Arista) 17
TRINA F/TWEET No Panties (Slip ‘N Siide/Atlantic) 17
MACK 10 Connected For Life (Cash Money/Universal) 15
BIG MOE Confidential Playa (Priority/Capitol) 14
E-40 Rep Your Gity (Sick Wid® tiive) 10
4 SHADES Everything (Real Deal) 10

Most Increased
Plays

TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) +503

MONICA All Eyez On Me (J) +323
ASHANTI Happy (Murder Inc/ADJMG) +298
EVE F/ALICIA KEYS Gangsta... (Ruff Ryders/Interscope) +298
N.0.R.E. Nothin' (Def Jam/IDJMG) +297
1RV GOTTI Down 4 U (Murder Inc./IDJMG) +277
GINUWINE Stingy (Epic) +251
ASHANTI Baby (Murder Inc./IDJMG) +211
BEENIE MAN F/JANET Feel It Boy (Virgin) +168
TANK One Man (BlackGround) +167

New & Active

SMILEZ AND SOUTHSTAR Who Wants This? (ARTISTdirect)
Total Plays: 494, Total Stations: 37, Adds: 2

AVANT Don't Say No, Just Say Yes (Magic Johnson/MCA)
Total Plays: 478, Total Stations: 44, Adds: 1

KEITH SWEAT One On One (Elektra/EEG)
Total Plays: 389, Total Stations: 34, Adds: 0

FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part I1) (Epic)
Total Plays: 384, Total Stations: 38, Adds: 1

E-40 Rep Your City (Sick Wid” t/Jive)
Total Plays: 348, Total Stations: 25. Adds: 10

MR. BIGGSS Trial Time (Warfock)
Total Plays: 339, Total Stations: 11, Adds: 1

MASTER P Rock It (Mo Limit/Universal)
Total Plays: 333, Total Stations: 25, Adds: 1

BEENIE MAN FAJANET Feel It Boy (Virgin)
Totat Plays: 313, Total Stations: 45, Adds: 43

YASMEEN Blue Jeans (Magic Johnson/MCA)
Total Plays: 312, Total Stations: 29, Adds: 0

Songs ranked by total plays

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.
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NEW PRODUCTS AVAILRBLE! - CALL TODAY FOR A CATALOG!

YOURSELF

¢ EventTape®
 BunchaBanners™
* FlashBags™
* BumperStickers

* Ponchos
¢ KeyTags

-+ StadiumCups

®- - -
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| KirstHashi

6528 Constitution Drive
Fort Wayne, Indiana 46804
Fax: 260) 436-6739
www.firstflash.com

4 1-800-21 FLASH
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“Halfcrazy” is a musical lobotomy for the
heart. Musiq has creatively and melodicaily
. shined the spotlight on a situation that is an
+ endearing Catch-22. “Crossing the line” with
a best friend puts one in a very uncomfo:t-
able and compromising situation. How do
. you ignore the intense romantic feelings
that materialize from an intimate physical
| encounter in order to resume the trusting,
supportive and unconditional love that true

friendship exudes? © J. Lo knows how to stay atop
ER the charts: Enlist the lyrical talents of the hottest rap-
pers, grab a hot beat — whether a sample or not —
and sing a simple, catchy chorus. # It seems like

the teen group B2K entered the music scene like a
gentle lambs; however, their effort to keep belting out hits takes a fierce yet
rhythmically entertaining approach. Wow! If the ever-so-soulful Davz
Hollister keeps on releasing joints like “Keep on Lovin’ You,” we'll keep on
lovin® him! Hollister knows how to use his vocals to complement any melody
and intensify any lyrics. @ Usher maintains his presence on the chart. His
single “Can U Help Me" is doing well with our listeners. He's the R&B and
hip-hop version of Ja Rule. & Speaking of Ja, Irv Gotti Presents’ “Down 4
U" is bubbling. It'll boil over soon. And why not? With Ja Rule and Ashanti
on the joint, you know their respective magnetisms will saturate this single
to the point of No. 1.

Magic
MD, WJTT/Chattanooga, ™

Pull up a chair and rest a bit,” say the veter-
ans of the Urban chart to newcomers Faith
Evans, Tank, Eve and Nelly. Evans, with the
help of Missy Elliott and Loon, ignites the chart
with “Burnin’ Up" (Arista) at No. 47°*. Tank's
riding solo on “One Man" (BlackGround) at No. 40°,
while Eve brings Alicia Keys on board to praise
some “Gangsta Lovin’™™ (Ruft Ryders/
Interscope) at No. 38°. Finally, Nelly uses Kelly
Rowlands’ vocals to shed some light on his
“Dilemma” (Fo' Reel/Universal), resting temporarily at 31*. And, with a +503, Neily
and Kelly gamer Most Increased Plays honors this week ... Speaking of Nelly,
“Hot in Herre" (Fo’ Reel/Universal) ramains at No. 1* for the third week in a row ...
Cam’ron maintains his No. 2 siot with “Oh Boy” (Roc-A-Fella/Def Jam/IDJMG),
and P. Diddy'’s “| Need a Girl, Pt. 2" (Bad Boy/Arista) moves from 5-3* ... Ken Wil-
son is happy today: Mario's “Just a Friend 2002" (J) moves from 7-5° ... At No. 29,
Usher's “Can U Help Me” (LaFace/Arista) is the week’s only debut on the Urban
AC chart ... The biggest chart move is made by Keith Sweat’s “One on One”
(Elektra/EEG): The crooner jumps from 27-21* and picks up the Most Increased
title with +93. On his heels with a +92 are Mary Mary, whose “In the Morning”
(Columbia) leaps from 15-10" ... Most Added honors at Urban go to Beenie Man
& Janet's “Feel It Boy” (Virgin) with 45; Scarface’s “On My Block” (Def JamVIDJMG)
is a close second with 40.

— Anthony Acampora, Director/Charts

Urban/Urban Ac Actlon
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ARTisT: Lathun
LaseL: Motown

By TANYA 0’ QUINN / ASSISTANT EDITOR

Riding the neo-soul wave, Lathun finds a
home at Motown Records and uses For-
funate as the outlet to share his soulful vibe. The
Detroit native not only introduces himself with
his debut effort, he also exposes to us the heart
inside the artist. “The songs, lyrically and mu-
sically, are very personal, and most of them are
true stories,” Lathun says. “Being that the eyes
are like windows to the soul, to me, the album is
like looking into a part of me.” The self-taught
pianist-guitarist-drummer releases a joint worthy
of airtime. From the heart of a male to the essence
of the female, Forrunate is like a geographic map
of the heart. You’re able to vividly see certain
points of interest: the point of emotional appre-
ciation, the point of guilt and remorse, the point
of dedication and the point of unrelenting love.
If Fortunate were a directory in a mall, the ar-
row that reads “You are here” would place those
who take this sensual and sentimental journey
smack dab in the middle of Lathun’s heart.

This self-described master of his own fate is
not dependent upon producers to analvze his
artistry and attempt to create a flow that would
complement his spirit. He wrotc much of the
album and is a gified musician who sings most
of his backgrounds. Though he’s new to us,
Lathun is not new to the art of nmusical enter-
tainment. At age 8 he was a member of a group
called The Dynamite Explosion, which was
managed by his mother. The group was later
called Valley Boys and gave birth to Lathun, the
songwriter. He began writing songs and mak-
ing homemade tapes with his Casio keyboard.
The practice obviously paid off, as, a few years
later, Lathun became a producer for Immature,
Jermaine Dupri and Xscape. When he worked
with these artists, they heard the control and
melody his vocals radiated and urged him to get
into singing. His entrance is Fortunate.

The romantic cruise through what [ refer to as

-
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Lathun

the “Red Sea” — red because of the color of the
heart, and a sea because love, to me, is like wa-
ter: life-giving, life-threatening and, in an ideal
situation, free-flowing — begins with “Love
Won’t Let Me.” The hypnotic effect of love places
limitations on Lathun’s day-to-day activities. Just
intime for summer, “BBQ” ignites precious nos-
talgic memories of family gatherings. Instead of
some inciting, rhvthmic beat to get you to
sweatin’, Lathun opts for a smooth, melodic
groove 1o get you to vibin’. “It’s such a shame that
God only made one of yow/Giving you to me was
such a blessing,” says the tenderhearted love-
struck victim in “Sweetest Thing.”

The Graduate had its Mrs. Robinson, and
Lathun has “Miss Sally.” Track No. 5 is the story
of an infatuation with an older woman. And even
though both parties have aged, Lathun deter-
mines that he is now old enough to turn fantasy
into reality. It seems by the end of the song that
Miss Sally agrees. “Forever One Flesh™ is rhe
ode to that special someone. ‘A dream is a wish
that vour heart makes/And I’m ready to fall
asleep,” sings Lathun. This passionate and lov-
ing ballad gives appreciation to a love that has
never been experienced and will never be
matched. (Ahhh ... | need some tissue and a
soulmate.)

Fortunate is a 13-track collection of short love
stories set to music. Lathun’s mom’s dream of
musical stardom is planted on fertile ground with
this talented, musically inclined and vocally
gified young man serving as the soil on which
her seeds of hope have been sowed.

WALR/Atlarta, GA *
QM: Tradia Charmont
PD: Ron Davis

Mo Axds.

WWIN/Battimore, MD *
VPiProg..Kahy Brown

MO: xum Flsh!l
Ko Axds

OM: James Alexander
POMD:

o Aods

PO:
MD: Dirrvl Sohnson
No Acds

PD: Terry Base
APO/MD: Betinda Parker
TRIN-HTEES? “Lond™

WBAV/Charotte, NC *
POMD: Temi Avery
FOURPLAY "Make

PO: Terry Styles
MD: Simemy Rush
No Ades

KQXi/Baton Rouge, LA *

WBHK/Bmmngham AL

WMGL/Charleston, SC *

WLOV/Chattanooga, TN *

WVAZ/Chicago, 1L *
PD: Elroy Smith
APD: Armando Rivera

CHESS “Anger”
GERALD LEVERT o
WAL DOWNING “Tai

WZAK/Cleveland. OH *
PD: Kim Johnson
o Adds

WLXC/Columbia, SC *
nt. PD: Doup Williams
MD: Tre Taylos

Aocs

WAGH/Columbus, GA
PD: Rasheeda
MO: Ed Lewis

RANDY MOSS-SCOTT Platy”

KRNB/DaIIas Ft. Worth, TX *

£0. Al Payn
WO Ruty v
o Asds

WOMK/Detroit, MI
VP/Prog.: Lance Patton
OMPD: Monica Stam
APD: Benita “Lady B” Gray
MO sunny Anderson

WK FRASELIN By

WMXD/Detroit, MI

PO: Janet 6.

APD: Dned Stevens

MD: Sheila Littie
AU’

WUKS/Fayetteville, NC *
PO: Rod Cruise

APD: Garrett Davis

MD; Calvin Pee

bl v g
1 LAMAGIC “Woras'™

9 RKELLY g
T ARLIAN Baat

WFLM/F, Pierce, FL *
PD/MD: Michae! James

WQMG/Greensboro, NC *
PO: Alvin Stowe

o Aoos

KMJOMouston-Galveston, TX *

PD: Can Conner
MD: Sam Choice
No Aoas

WTLCArndianapolis, IN *
OMPD: Brian Wallace
MO: Garth Adams

No Adds

WIKXI/Jackson, MS *
PD/MD: Stan Branson
Ko Azss

WSOL/Jacksonville, FL *
PD: Russ Allen
APDMO: K.J.

No Acds

KMJK/Kansas City, M0 *
MD lr:y Mmmls
STREETWAZE “Rook”
THED Groow”

KNEK/Lafayette, LA *
OM: James Alexander
POMD: Darlene Pmun
4 PRINCE Lows
RAY CHARLES "Mother

KOKYALitlle Rock, AR *
PE: Mark Oylan
MD: Jamal uuam

2 LATRM B
SRS o

KHHT/Los Angeles, CA *
PO: Michelle Santosuasso

10 MELNELLYAOMN. A0 Ty’

AIDAZ FANGELINA ‘Ruravary”

KJLH/Los Angeles, CA *
PDMD: Clitt Winston

Urban AC Reporters

Stations and their adds listed alphabetically by market

WRBV/Macon, GA

PO/MD: Lisa Charles
SRANDY MOSS SCOTT “Reay”
KEITH SWEAT “One”

| WOQK/MNashville, TN *
Interim PO: Jim Kennedy

o Adcs

WCFB/Orlando, FL * | KMJM/S. Louis, MO -
PD: Steve Holbrock OM/PD. Chuck Aliins
MD: Joe Davis MD: Brian Anthony

NoAcss IR FRANKUIN “Breptar”

wDAS/PmIadelpma PA"

WLVH/Savannah, GA

KIMS/Memphis, TN *
PO. Kale Bell
MD: Edieen Nathaniel

BOY2 OMERF. EVANS Reax

WHOT/Miami, FL *
PD; Derrick Brown
mmn Karen Vaughn
THREE PECE Do
:7n ntmmn Foew”

WJMH/Minaukee Racine, Wl *

POMD: Lauri Jor
% RXELY »%‘
KIRK FRANKLIN “Brgmer”

NMCS/MlIwaukee wi

om:

rumn rmne dackson
DARILS RUCKER ‘Wil

‘NDLT/Mobile, AL *

+0: Sleve Crumbiey

1D Kathy Barlow
BOYZ It MEN, EVANS “Relax™
TARK O™
USHER “Help™

WYBC/New Haven, CT *
OM: Wayne Schmidt

POt Juan Caslillo

APD: Steven Richardson
MD: Doc-|

5 ASHANT: Foousn

WYLD/New Orleans, LA *
OM: Carla Boatner

PD/APD/MD: Azmn'AJ Apple
% ASANTI

WRKS/New York, NY *
PO: Toya Beasley
#D: Julie Gustines

Yo Aoty

WSVYNorfolk, VA *
PO/MD: Michael Mauzone
Na Aods

WVKLNordaolk, VA *
POMD: 0C
No Adcs

PD: Jos Tamburrg

PO: Gary Yourg
MD Juann Gamble Mosczs

No Aods
WiMX/Toledo, DH *
wFXCmaleluh -Durham, NC * OM/PD: Rocky Love
MD: Denise Brooks
APDMD lBerry TRIN-H-TEE &7 "Loeg™
1 KEITH SWEAT "One”

. WHURMashington, OC *
WKJS/Richmont, VA * POMO: David A. Dickinson
PDMD: Kevin Kotax HoAoss

o Adds

WMMJ/Wasnmmnn oc*
vaE/Ruanoke Lynchburg, VA * vw PD: Kathy

PO: a W0, ks G

AMD. James Pair

Ay ms\.a”. Aoy

*Monitored Reporters

48 Total Reporters
44 Total Monitored

4 Total Indicator
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B W et e s BB ki wlihe ERR IO
3 @ JOE What I A Woman (Jive) 1010 +54 167878 19 42/0
2 @ MUSIQ Halfcrazy (Def Soul/IDJMG) 976 +19 180007 17 420
4 3 LUTHER VANDROSS I'd Rather (J) 931 18 131726 26 40/0
1 4 JAHEIM Anything (Divine Mill/WB) 882 -80 125618 31 34/0
6 © RUFF ENDZ Someone To Love You (Epic) 803 +73 135784 18 36/0
5 6  ANGIE STONE Wish | Didn’t Miss You (J) 792 19 107748 19 42/0
7 © OONELL JONES You Know That | Love You (Untouchables/Arista) 692 +48 104962 17 3500
8 8  BOYZ It MEN The Color Of Love (Arista) 557 -12 66926 14 3500
10 © MAXWELL Lifetime (Columbia) 551 +17 99356 54 36/0
15 @ MARY MARY In The Morning (Columbia) 519 +92 75389 8 3100
14 )  ASHANTI Foolish (Murder Inc./IDJMG) 515 +83 107586 15 2212
11 @ YOLANDA ADAMS I'm Gonna Be Ready (Elektra/EEG) 510 +12 65883 12 36/0
16 ) DAVE HOLLISTER Keep Lovin’ You (MCA) 480 461 66692 10 2970
12 14 REGINA BELLE F/GLENN JONES From Now On (Peak) 453 -33 47241 16 28/0
13 15  ANN NESBY F/AL GREEN Put It On Paper (Universal) 425 -49 51239 26 2118
177 ) YOLANDA ADAMS The Battle Is The Lords (Verity) 363 +21 57918 13 180
19 @ RLGood Man (J) 349 +34 38525 9 201
18 18  USHER U Don't Have To Call (LaFace/Arista) 333 -6 68677 14 9N
21 @ BONEY JAMES F/AJAHEIM Ride (Warner Bros.) 299 +35 41979 5 2310
22 @ R.KELLY Heaven | Need A Hug (Jive) 295 +39 48647 3 42
27 @  KEITH SWEAT One On One (Elektra/FEG) 273 +93 44199 2 2812
20 22 KIRK FRANKLIN Brighter Days (Gospo Centric/Jive) 246 -61 19999 3 253
24 € SIRCHARLES JONES Is There Anybody Lonely... (Independent) 235 A3 1477 12 150
25 @  ALICIA KEYS How Come You Don’t Call Me ) 231 +36 53015 18 16/0
23 @ TONY TERRY In The Shower (Golden Boy) 231 + 12531 6 14/0
26 )  BRANDY Full Moon (Atlantic) 188 +6 25581 4 12/0
28 @ WILL DOWNING Cool Water (GRP/VMG) 182 +4 17300 15 14/0
29 )  JERZEE MONET Most High (DreamWorks) 168 +16 25485 4 12/0
29 USHER Can U Help Me (LaFace/Arista) 136 -1 978 1 16/
30 30  GLENN LEWIS It's Not Fair (Epic) 123 17 10865 3 140

44 Urban AC reporters. Monitored airplay data supplied by ,a dlvlSiOﬂ of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

7/7-7/13. Bullets appear on songs gaining plays or remaining flat from prewous week If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Sengs below No. 15 are moved to rectirrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall Iotal stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R. Inc.

New & Active

WYCLEF JEAN Two Wrongs (Columbia)

Total Plays: 120, Total Stations: 11, Adds: 0

PRINCE She Loves Me 4 Me (Redline)

Total Plays: 112, Total Stations: 14, Adds: 1
STREETWIZE Rock The Boat (Shanachie)

Total Plays: 111, Total Stations: 14, Adds: 1

LATHUN BBQ (Motown)

Total Plays: 108, Totat Stations: 12, Adds: 1

DARIUS RUCKER Wild One (Hidden Beach/Epic)
Total Plays: 108, Total Stations: 12, Adds: 0

KAREN CLARK-SHEARD Be Sure (Flektra/EEG)
Total Plays: 89, Total Stations: 14, Adds: 0

DJ ROGERS JR. Lonely Girl (Motown)

Total Plays: 86, Total Stations: 7, Adds: 0

FOURPLAY Let's Make Love (Bluebird/RCA Victor)
Total Plays: 73, Total Stations: 11, Adds: 1

ABENAA Rain (Nkunim)

Total Plays: 67, Total Stations: 6, Adds: 0

THEO Get Your Groove On (TWP Productions)
Total Plays: 65, Total Stations: 5, Adds: 1

Songs ranked by total pfays

Most Added-

www.rradds.com

ARTISTTITLE LABEL(S)
KIRK FRANKLIN Brighter Days (Gospo Centricifive) 3
TRIN-I-TEE 5:7 Lord (B-Rite/Jive)

KEITH SWEAT One On One (Elektra/EEG) 2
ASHANTI Foolish (Murder Inc./IDJMG) 2
R. KELLY Heaven | Need A Hug (Jive) 2
BOYZ Il MEN/FAITH EVANS Relax Your Mind (Arista) 2
TANK One Man (BiackGround) 2

Most Increased

Plays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
KEITH SWEAT One On One (Flektra/EEG) +93
MARY MARY In The Morning (Columbia) +92
ASHANT! Foolish (Murder Inc./IDJMG) +83
RUFF ENDZ Someone To Love You (Epic) +13
DAVE HOLLISTER Keep Lovin’ You (MCA} +61
JOE What If A Woman (ive) +54
LUTHER VANDROSS Take You Out () +54

DONELL JONES You Know That... (Untouchables/Arista) +48
FOURPLAY Let's Make Love (Bluebird/RCA Victor) +45

JAHEIM Just In Case (Divine Mill/WB) +44
Most Played
Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
GLENN LEWIS Don't You Forget It (Epic) 398
REMY SHAND Take A Message (Motown) 373
LUTHER VANDROSS Take You Out (J) 367
MAXWELL This Woman's Work (Columbia) 32
ANGIE STONE Brotha () 314
GINUWINE Differences (Epic) 309
GERALD LEVERT Made To Love Ya (FastWest/EEG) 293
FAITH EVANS | Love You (Bad Boy/Arista) 292
USHER U Got It Bad (LaFace/Arista) 231
MICHAEL JACKSON Butterflies (Fpic) 233
JILL SCOTT The Way (Hidden Beach/Epic) 225
ALICIA KEYS A Woman's Worth (J) 224
JAHEIM Just In Case (Divine Mili/W8) 218
DONNIE MCCLURKIN We Fall Down (Verity) 2117
MUSIQ Love (Def SoulIDIMG) 215
YOLANDA ADAMS Open My Heart (Elektra/EEG) 209
ALICIA KEYS Fallin’ (J) 176

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

“Good Man”

R UAC CHA

R &
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Going Top 5 With Your Support!l!
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The Imus Challenge

O PDs explain why they did — and did not — accept his $10,000 offer

A w e T T R T

very now and then something pops up out of the blue that makes a station’s programming

— department stop dead in its tracks to consider the pros and cons of the opportunity presented.

An example of this oc-
curred a couple of weeks
ago when nationally syndi-
cated radio and TV person-
ality Don Imus said he’d
pay $10,000 to the first top
10-market Country station
that put a song from The
Flatlanders’ new CD, Now
Again, into top 10 rotation.

Imus told CNN’s Larry
King during a recent ap-
pearance on King’s show,
“I’'m very serious about this. The
first Country station in any top 10
market ... that puts any single from
The Flatlanders® album in its top 10,
1’1l donate $10,000 to that radio sta-
tion’s favorite charity or the music
director’s charity or whatever they
want to do.”

Imus had the band on his WFAN/
New York morning show June 19
and became a big fan. Among the I-
man’s fave tracks are “Waving My
Heart Goodbye,” “My Wildest
Dreams” and “Going Away.”

Imus told King, “This is the best
album I’ve heard in 25 years. It fea-
tures three legends in Texas: Jimmie
Dale Gilmore, Joe Ely and Butch
Hancock. It would be like if you got
Bob Dylan, Bruce Springsteen and
— 1 don’t know, pick one — togeth-
er to do an album.”

What would you do if presented
with an opportunity like this? Would
you create a promotional stunt to
play the record and give the money
to a station charity, or would you
stay away from it? Since only the
PDs in the top 10 markets had to
face this question, 1 thought I’d ask
them to detail their thought process-
es when they heard about Imus’
chalienge.

Los Angeles Leads The Way

KZLA/Los Angeles PD R.J. Cur-
tis was the first to put a plan in mo-
tion and get The Flatlanders on the
air. He spoke to label personnel and
set up a plan to get Imus on KZLA
with morning personality Peter Til-
den to kick off the event. Curtis’
plan was to play “Waving My Heart
Goodbye” every hour from 7am-
midnight while inviting the audi-
ence to visit KZLA’s website to vote
on whether the song should contin-
ue to be played.

In the final tally, 52% of the more
than 61,000 votes cast were in fa-
vor of keeping the song on the air,

Don Imus

so Curtis put it into regular
rotation. (Curtis said he
chose “Waving” because
“if Imus is going to give us
$10,000, 1 thought he
should get to pick the cut
we’re playing.”)

During Imus’ chat with
Tilden on July 10, Tilden
suggested that Imus donate
$5,000 to the Tilden’s Chil-
dren Fund, to which Imus
responded, *You guys are
playing it, and 1 am Federal Expres-
sing a check to you for $10,000.”

Curtis added that The Flatlanders
have been invited to play on Studio
Z, a Friday-morning live event on
KZLA.

Regarding KZLA’s decision to
mount this effort, Curtis said, “Ra-
dio is always criticized for not play-
ing much variety. This is an example
of what radio can do and should do
more of: have fun and create inter-
est in music. Plus, Don Imus is talk-
ing about country music on his
national radio show, and that’s not
a bad thing. And, ultimately, our lis-
teners — that vast, unpaid research
department — will be the final ar-
biters of taste and will tell us what
to do.

“At the end of the day, by play-
ing The Flatlanders, we’ll make
$10,000 for a charity that we’re pas-
sionate about and, at the same time,
expose our listeners to music they
wouldn’t normally hear. And we’re
letting them make the final choice
about it. 1 see no downside.”

Dallas Dichotomy

From the outside, it would seem
that if any top 10-market station
would jump on this, it would be
KPLX (The Wolf)/Dallas, which has
immersed itself in the Texas music
image for over four years. Howev-
er, it was KSCS/Dallas that board-
ed the Flatlanders bandwagon.

Indeed, KSCS was the only
Country station to play a Flatland-
ers song even a single time in the
week following Imus’ challenge. PD
Dean James said “Pay the Alliga-
tor” was aired on KSCS’s Sunday-
night Texas music show. The next
moming Terry Dorsey and Hawk-
eye of The Dorsey Gang morning
show spearheaded the effort to put
the song into heavy rotation.

James said, “We just thought,
‘Hey, what if we do this? We can

www.americanradiohistorv.com

do something good by donating the
money directly to South Texas flood,
victims while also having some fun.’
Plus, the timing is very right. The band
played here a couple of weeks ago and
did real well, their album is in the top
20 in Dallas sales, and they were just
added to the Down From the Moun-
tain concert tour, which stops here in
a couple of weeks.”

The song is packaged with a front
and back announcement from the
moming personalities that explains
that KSCS is answering the Imus
challenge and tells where the mon-
ey is going. *We’re making no
bones about why we’re doing this,”
said James. “1 believe it will do far
more good than harm. I suppose pro-
grammers could argue the quality of
the music all day long and never
agree, but this isn’t going to hurt us.
It’s topical, and it’s Texas.”

The Flatlanders

James added that he sees this as a
one-time thing. “1 don’t ever envi-
sion us doing this again,” he said.
“But if Don Imus wants to give
$10,000 for South Texas flood vic-
tims, we’ll gladly help out. After ail,
it’s all about Texans helping Texans.”

Across town, surprisingly, The
Wolf has chosen not to participate.
PD Paul Williams said, “Hey, we’re
the kings of hype, and this is all
hype — for Imus, for the band and
for the label. [MD] Cody Alan took
a listen to the music, but there’s so
much other great music out right
now that we don’t have any space
for it and don’t look to put it into
regular rotation. Cody’s philosophy
is to play music the listeners want
to hear.

“Plus, we have a lot going on
right now and don’t really need the
publicity stunt. We’ll play some
Flatlanders music during our Sun-

“Regardless of the sound or style, nothing from the
CD hit me hard enough to make me rush to the
studio to put it on. It's not a question of style, it's a
question of quality.”

T R AT Syl STl R

day-night Texas music show, where
the passionate Texas music fans are,
and if they react, we’ll play it.”

‘Banned’ In Boston

Ironically, WKLB/Boston PD
Mike Brophey was listening to
Imus on ’KLB sister WTKK-AM the
moming Imus was talking with The
Flatlanders and playing their music.
“l caught the end of their time with
Imus and thought their music was
interesting,” he recalled.

“Imus, of course, plays a lot of
country music on his show, but it’s
usually country music that we
wouldn’t play on WKLB. It’s usu-
ally old-time sounding or from the
perspective of a different era. 1t usu-
ally doesn’t fit with what we do.”

The Imus interview spurred
Brophey to look for the album, and
when he didn’t find it in the station,
he went to Amazon.com to order it.
As fate would have it, the New West
release arrived the next day.
Brophey gave it a listen and decid-
ed to pass on any prospective in-
volvement, explaining, “l judge
music by how it’s going to work
with Boston Country listeners, not
by what 1 like. 1 liked The Flatland-
ers’ music but thought it just didn’t
fit with what we did.

“When Imus’ challenge came out,
we thought about it but didn’t go with
it for a couple of reasons. First, it’s
logistically impossible. How often
does any song come out and go right
into heavy? Because of that, we dis-
counted the idea immediately.

“And, while sometimes 1 wish we
could play more diverse music, our
research continually shows that we
must keep an even keel and not get
too far off center. We couldn’t see
putting a new song right into heavy,
or even playing any of the songs that
much, because it would be so out of
context for us.

“Plus, we did a perceptual study
not long ago that shows our audi-
ence doesn’t have much tolerance
for traditional music. In the overall
evolution of our radio station, we’re
being pretty careful.”

All that said, Brophey ended our
conversation by leaving the tiniest
of cracks in the door. He said, “We
did talk about it quite a bit and
wondered if there was any kind of
hook we could come up with to
make this work. But we didn’t feel
we wanted to do that at this time.
We’re watching it, and maybe some-
thing will come to mind that can
make it work.”

Houston Has A Problem

Here again, you’d think that the
promotional opportunities with
three Texas music stars would be
something a Texas Country station
would jump on with both boots. And
here again, you’d be wrong.

With a pair of Country stations,
KILT & KIKK/Houston PD Darren
Davis had two chances to create a
stunt but passed with both stations.
Asked what he thought when he first
heard about the Imus challenge,
Davis said candidly, “I thought
‘Wow, that sounds just like the mu-
sic that helped KIKK get a 1.6 last
spring.””

And if that sounds like Davis has
a problem with the music, he does.
He said, “The record has shown that
we don’t have an aversion to play-
ing artists on KIKK who are outside
of the traditional Nashville mold.
We play artists on smail labels or no
label at all, if the music is good.

“But, speaking of this music in
particular, 1 just didn’t find it to be
that good. Regardless of the sound
or style, nothing from the CD hit me
hard enough to make me rush to the
studio to put it on. It’s not a question
of style; it’s a question of quality.”

And, Davis said, it’s not as if he
didn’t try. “I'm a fan of older Joe
Ely and Jimmy Dale Gilmore mu-
sic,” he explained. “But, for what-
ever reason, this just doesn’t click.
We’re close with Jay Woods at New
West Records in Austin, and we had
heard The Flatlanders’ music before
all this with Imus started. When the
Imus thing started to bubble, we
searched desperately for something
to put on for the promotional value,
but I just didn’t find the gem 1 was
hoping for.”

If The Flatlanders weren’t right
for the traditionally oriented KIKK,
there was little hope for them to find
a home on KILT. “It’s a dual prob-
lem with KILT — neither the music
nor the style fit,” Davis said.

Imus’ radio show isn’t on in
Houston. If it was, Davis said, “1
might try harder to find an accept-
able single that might make the idea
of a promotional opportunity more
enticing.”

KKBQ/Houston PD Michael
Cruise had another problem: For a
song to make it into KKBQ’s top 10,
it would have to be played more than
100 times in a week — something
Cruise isn’t willing to do with any un-
proven song. Regarding Imus’ offer,

Continued on Page 55
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A Gomorate Decision

[z Gaylord Entertainment sells one of country music’s icons

Nashville

hen Acuff-Rose Music Publishing was sold this month for $157 million, Sony/ATV Music
—— Publishing acquired a comerstone of the music industry, while Gaylord Entertainment di-
vested itself of another country-music property.

Set to close in August, the transac-
tion will be mutually beneficial for
both companies. Nashville-based
Sony/ATV President/CEO Donna
Hilley has made no secret of her
longstanding desire to absorb the
Acuff-Rose song catalog, and Gay-
lord President/CEO Colin Reed is try-
ing to reduce the company’s debt to
concentrate on strengthening the
Gaylord Hotel brand.

In a press release, Reed says, “The
sale of Acuff-Rose is in line with our
previously announced plans. Over the
past 12 months we have been involved
in a careful and deliberate analysis of
the assets of Gaylord, examining
which businesses make the greatest
strategic and financial contributions to
the company.

“Our motivation was and continues
to be focusing our resources and at-
tention on those businesses in the hos-
pitality and leisure segments that con-
tribute a solid return on investment,
provide sustainable growth and can be
supported by the skill set of our man-
agement team.

“By selling the Acuff-Rose catalog
to Sony/ATV, which has a global pub-
lishing network, this creates a win for
all parties — for Gaylord sharehold-
ers, Acuff-Rose songwriters and
Sony/ATV Music Publishing.”

Expansive Histories

Country Music Hall of Fame mem-
bers Roy Acuff and Wesley Rose

founded Acuff-Rose Publications in
1942 as Nashville’s first country pub-
lishing company. The firm continues
to represent the song catalog of Hank
Williams Sr., who signed with Acuff-
Rose in 1948.

The company also represents the
catalogs of Roy Orbison, the Everly
Brothers, Don Gibson and Felice &
Boudleaux Bryant, while Acuff-
Rose’s current writers include Kenny
Chesney, Aaron Tippin, Dean Dillon
and Skip Ewing.

Sony/ATV Music Publishing’s
Nashville connection dates back to
Tree Publishing, established by Jack
Stapp and Lou Cowan in 1951. Sony
Music purchased Tree from Buddy
Killen in 1989. Sony/ATV Music Pub-
lishing was created in 1995 as a joint
venture between Sony Music Enter-
tainment, Sony Music Entertainment/
Japan and Michael Jackson.

The company’s country songwriters
include Bobby Braddock, Buddy
Cannon, Don Cook, Bob DiPiero,
Brett James, Steven Dale Jones,
Gretchen Peters and Tom Shapiro.
Sony/ATV also owns or administers
the work of The Beatles, Babyface,
Miles Davis, Neil Diamond, Bob
Dylan, Lauryn Hill, Stevie Nicks,
Pearl Jam and many others.

Country’s Crown Jewels

Gaylord’s sale of its publishing
company is the latest of several recent
transactions. Earlier this month

FLASHBACK
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* No. I: “I'm Already There” — Lonestar (fourth week)

IYEARS AGO

Yms AGO

: “Carrying Your...” — George Strait (third week)

* No. t: “The River” — Garth Brooks (second week)

YEARS AGO

¢ No. I: “One Promise Too Late” — Reba McEntire

YEARS AGO

* No. I: “Take Me Down — Alabama (second week)

YEARS AGO

*No. I: “It Was Almost...” — Ronnie Milsap (third week)

www americanradiohistorv com

Gaylord sold its 33.3% stake in
Nashville’s Opry Mills mall to the
Mills Corporation for $30.8 million.
The transaction brought the company
$25.8 million in cash, along with
100% ownership of a 24-acre tract of
land near the Gaylord Opryland Re-
sort & Convention Center in Nash-
ville.

Additionally, Gaylord recently re-
ceived a cash refund of $64.6 million
from the U.S. Department of Treasury
as a result of a recently passed eco-
nomic stimulus package. The Job Cre-
ation and Worker Assistance Act of
2002 allowed companies that had tax
losses in 2001 and 2002 — and that
had paid taxes in the past five years
— to recoup their tax payments in the
form of a cash refund.

Gaylord sold its Country Music
Television and The Nashville Net-
work cable networks in 1997, the
same Yyear the Opryland theme park
closed. Gaylord currently owns other
jewels of country-music history, in-
cluding WSM-AM & FM/Nashville,
the Grand Ole Opry and the Ryman
Auditorium.

Reed and most of Gaylord Enter-
tainment’s top officers come from the
hotel and gambling industries, but they
saw the impact of country’s history
earlier this year when protests arose
after they acknowledged that they were
considering changing WSM-AM from
Classic Country to Sports. Following
a public outcry, they ultimately decided
to keep traditional music flowing on
WSM-AM, which has served as the
Opry’s radio home for more than 75
years.

Many in the country-music indus-
try will continue to monitor Gaylord’s
business dealings, especially follow-
ing the sale of Acuff-Rose. While
there’s no public indication whatso-
ever that WSM and the Opry are up
for sale, rumors have circulated that
at least one major radio group owner
is interested in the properties.

Diamond & Metal

The Dixie Chicks’ 1999 Monument
album, Fly, has gained the trio their
second RIAA Diamond Award, com-
memorating sales of 10 million units.
The Chicks are the only country group
in history to eam back-to-back Dia-
mond Awards. Others who have
scored Diamond Awards for consecu-
tive albums include Garth Brooks,
Shania Twain, Celine Dion and the

Billy Ray Cyrus took his Time Flies tour west for a show at the San
Diego County Fair. The performance near the beach in Del Mar, CA was
taped for a concert special set to air later this year on PAX-TV. Visiting
backstage are (l-r) Agency for the Performing Arts President Jim Gosnell,
Cyrus and Del Mar Fairgrounds GM Tim Fenell.

Backstreet Boys. The Chicks’ first
Monument project — 1998’s Wide
Open Spaces — has sold more than
11 million copies.

In other RIAA news, Kenny Ches-
ney’s No Shoes, No Shirt, No Prob-
lems surpassed Gold and Platinum sta-
tus in June. Cyndi Thomson’s Capi-
tol debut album, My World. qualified
her as one of four artists receiving
their first RIAA Gold certifications in
June.

Circle Trois

Vince Gill, Willie Nelson, Dwight
Yoakam and Tom Petty are among the
artists featured on The Nitty Gritty Dirt
Band’s upcoming project Will the
Circle Be Unbroken, Vol. I11. Set foran
Oct. 1 release, the Capitol/Nashville
album also features Iris Dement,
Jimmy Martin, Johnny Cash, Taj
Mahal, Doc Watson, Emmylou Harris,
Earl Scruggs, Alison Krauss, The Del
McCoury Band, June Carter Cash,
Sam Bush, Jerry Douglas and Tony
Rice.

The Dirt Band’s first Circle album
was released in 1972 as a tribute to
bluegrass and acoustic music. Origi-
nally released by United Artists Rec-
ords on three vinyl albums, the record-
ings were recently remastered and
rereleased by Capitol.

Bluegrass Star

Speaking of bluegrass music, what
does banjo pioneer Earl Scruggs have
in common with actress Susan
Sarandon and film director Martin
Scorsese? All three will be honored
next year with stars on the Hollywood
Walk of Fame. Actors Kevin Bacon
and Robert Duvall are among the oth-
ers who will have their stars unveiled
next year.

If it seems odd for Scruggs to
qualify for such an honor, keep in
mind that the Country Music Hall of
Fame member’s “Foggy Mountain
Breakdown” was heard throughout
the film Bonnie & Clyde. And, in ad-
dition to his work with former part-
ner Lester Flatt on the theme to the
*60s TV series The Beverly Hillbillies,
the two also portrayed themselves on
several episodes of the show.

Nashville In Hollywood

Cyndi Thomson and Andy Griggs
will join several Hollywood celeb-
rities at the upcoming Gibson/Bald-
win Night at the Net in Los Ange-
les. Tennis greats Andre Agassi and
Lleyton Hewitt host the July 22
event, which kicks off the 2002
Mercedes-Benz Cup tennis tourna-
ment at UCLA. Money raised will
benefit the Recording Academy’s
MusiCares Foundation.

Following Thomson’s performance
of the national anthem, Griggs will
perform during the show, which will
also feature Michael Bolton and R&B
act Musiq. In addition, the evening
will include appearances by Kelsey
Grammer, James McDaniel, Dennis
Miller, Matthew Perry and psycholo-
gist-TV personality Dr. Phil McGraw.

Other Notes

* Trace Adkins and Darryl Worley
team up for a series of concerts billed
asthe Big Men of Country Music Tour
— Size Does Matter. The tour kicks

-

off Sept. 28 in Stillwater, OK, with |

other shows already scheduled in
Pennsylvania and California.

« Six female country acts are fea-
tured in the August issue of Rosie
magazine, which hit newsstands this
week. The issue includes photos of
Sara Evans, Carolyn Dawn Johnson,
Jo Dee Messina, SHeDAISY, Rebecca
Lynn Howard and Mindy McCready.
Rosie Sr. Fashion Editor Mali Baer
supervised the photo shoot at Holly
Hills Farm, which is in the Nashville
suburb of Leipers Fork, TN. All are
modeling denim fashions in the fea-
ture titled — and we’re not making
this up — “Denim Darlins.”

* After joining Hank Williams Jr.
for an appearance on ABC-TV’s In-
dependence Day special, bluegrass act
Rhonda Vincent has been added to the
list of performers at a tribute to gos-
pel-music pioneer Dottie Rambo.
Host Barbara Mandrell will be joined
by an all-star cast, including Crystal
Gayle, Larry Gatlin and The Jor-
danaires. The special will be taped
July 31 at Nashville’s Ryman Audi-
torium and will air later this year on
PAX-TV.
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Wtk WEE  ARTIST TITLE LABEL(S) pons po’rﬁrs g3 pis o T gpe i Most A ddedﬂ9
1 1 TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 16552 533 5843 -43 10 15110 3 rdds-com
2 @ KENNY CHESNEY The Good Stuff (BNVA) 16530  +804 5802 4299 13 1510 | smnsrome wees -
il A TS AT SO AT T T | et o e e i) 0
+ + omebody Like You (Capitol, 7
7 €@ BROOKS & DUNN My Heart Is Lost To You (Arista) 13401 4389 4761 +124 16 151/0 | JOHN MICHAEL MONTGOMERY il Nothing.. (Wamer Bros) 25
9 DIXIE CHICKS Long Time Gone (Monument 13001 +811 4460 +325 8 151 STEVE AZAR Waitin' On Joe (Mercury) 2
o ng MO (MOTTRER). el PR 70\ CAROLYN DAWN JOHNSON One Day Closer.. (4rstz) 20
3 7 BRAD PAISLEY 'm Gonna Miss Her {Fishin’) (Arista) 12528 2216 4499 940 21 151 | gyencon DRIV Fall into Me (Dreamivorks) #
8 8  KELLIE COFFEY When You Lie Next To Me (BNA) 11912 -455 4335 210 29 147/0 | aLaN JACKSON Work In Progress (Arista) 16
10 @ DARRYL WORLEY | Miss My Friend (DreamWorks) 11149 +561 4025 +187 19 151/0 | MONTGOMERY GENTRY My Town (Columbi) 13
12 @ TIMMCGRAW Unbroken (Curb) 10723  +846 3791 4307 9 15011 | RASCALFLATTS These Days (Lyric Street) n
11 @ ANDYGRIGGS Tonight | Wanna Be Your Man (RCA) 10477 4526 3844 4170 26 1511 | TLE B TOM Erenting fﬂ"ea\'}vg::rg"lf‘ﬂl‘l’g;"?gc - o
13 @ TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 10030 +650 3635 +273 16 1503
14 @ SARAEVANS I Keep Looking (RCA) 9049 +332 3349 +112 20 14572
15 @  JOE NICHOLS The Impossible (Universal South) 8644 +530 3045 +146 18  145/4 Most Increased
16 {9 TRACE ADKINS Help Me Understand (Capitol) 7810 +191 2964 443 22 14501 Points
18 (D  BLAKE SHELTON OF Red (Warner Bros.) 7660 4530 2823 4209 17 1354 .
17 )  MARK CHESNUTT She Was (Columbia) 7430 4260 2712 4135 25 13971 | amnst v waseus WCREASE
19 @ DIAMOND RIO Beautiful Mess (Arista) 7207 4407 2595 +185 14 136/9 | ALAN JACKSON Work In Progress (Arista) +1095
20 @ BRAD MARTIN Before | Knew Better (Epic) 6958 +291 2711 457 24 1393 | TIM MCGRAW Unbroken (Curb) +846
21 @) PHILVASSAR American Child (Arista) 6280 -115 2361 +26 13 13841 | DIXIE CHICKS Long Time Gone (Momument) 81
22 @ MARTINA MCBRIDE Where Would You Be (RCA) 5801 +446 2216 4157 12 1385 | KENNY CHESNEY The Good Stuff (BNA) o L
) . MONTGOMERY GENTRY My Town (Columbia) +803
24 @ GARTH BROOKS Thicker Than Blood (Capitol) 5359 +487 1985 +189 6 12955 KEITH URBAN Somebody Like You (Capitol) +713
23 €D LEEANN WOMACK Something Worth Leaving Behind (MCA) 5340 +296 1965 +106 9  126/3 | LONESTAR Not A Day Goes By (BNA) +667
25 € PINMONKEY Barbed Wire And Roses (BNA) 4667 +246 1762 +122 16  127/3 | TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 4650
26 D  JODEE MESSINA Dare To Dream (Curb) 4429  +158 1779 447 11 122/4 | DARRYLWORLEY I Miss My Friend (Dreamiworks) 4561
: GEORGE STRAIT Stars On The Water (MC4) +558
27 7D  ALAN JACKSON Work In Progress (Arista) 4308 +1095 1626 +418 5  120/16
28 @ KEITHURBAN Somebody Like You (Capitol) 3849 4713 1347 4268 4 124/27
35 € MONTGOMERY GENTRY My Town (Columbia) 3330 4803 1217 +274 7 1093 Most Increased
29 @ SIXWIRE Look At Me Now (Warner Bros.) 3287 4255 1217 491 13 1112 Plays
30 €D REBECCALYNN HOWARD Forgive (MCA) 3260 +290 1230 +138 10 1038
32 €D CHRIS CAGLE Country By The Grace Of God (Capitol) 2786 +143 1011 +47 12 98f6 , i
33 €D  ANTHONY SMITH If That Ain't Country (Mercury) 2666 +30 1057 +29 14 9oz | AT AR . INCHERSS
34 33 SHEDAISY Mine All Mine (Lyric Street) 2457 74 923 41 10 102/6 | ALANJACKSON Work in Progress (Arista) 48
] DIXIE CHICKS Long Time Gone (Monument) +325
Breaker €)  RASCAL FLATTS These Days (Lyric Street) 2301 03 936 4133 5 ST | et e Ot 5
Breaker §&)  TAMMY COCHRAN Life Happened (Epic) 1969 +186 750 +87 7 92/ KENNY CHESNEY The Good Stuff (BNA) 4299
39 € KEVIN DENNEY Cadillac Tears (Lyric Street) 1653 4357 689 +122 6  77/8 | MONTGOMERY GENTRY My Town (Columbia) 274
38 €) RODNEY ATKINS Sing Along (Curb) 1538 -3¢ 649 423 9 7973 | TRACY BYRD Ten Rounds With Jose Guervo (RCA) 4273
43 @ EMERSON DRIVE Fall Into Me (DreamWorks) 994 4343 369 +118 2 5547 Egg;‘sg:m f:n[;:bosdgeggey m /{)Capno/) :ggs
€D GEORGE STRAIT Stars On The Water (MCA) 883 4556 126 +86 1 20 BLAKE SHELTON ovynea (Warner Br0s) 1
44 @ ERICHEATHERLY The Last Man Committed (DreamWorks) 808 +167 341 +51 3  56/8 GARTH BROGKS Thicker Than Blood (Capitol) +189
40 41 J. MICHAEL HARTER Hard Call To Make (Broken Bow) 760 -83 273 31 5 39%
46 @ TOMMY SHANE STEINER Teli Me Where It Hurts (RCA) 758 +185 337 476 3 5510
41 @® ALABAMA F'm In The Mood (RCA) 607 16 266 +5 4 452 Breakers.
49 @ LITTLE BIG TOWN Everything Changes (Monument) 696 +172 283 +60 2 581
48 € DARVYLE SINGLETARY That's Why | Sing This Way (Audium) 611 475 260 +22 5 317 RASCAL FLATTS
@ TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 587 +132 205 +71 1 47/30 Th1e1sed%avs (Lvncssﬁirseei)
47 @ JAMES OTTO The Ball (Mercury) 542 19 242 0 3 404 PRIt ¢ LBgemte- gy
45 48  WILLIE NELSON Maria (Shut Up And Kiss Me) (Lost Highway/IDJMG) 502 97 189 26 3  23f6 TAMMY COCHRAN
50 49  DAVID NAIL Memphis (Mercury) a7 45 20 18 3 290 e raype ()
@  RICKY SKAGGS/KENTUCKY THUNDER Halfway... (Skaggs Family) 427 +291 134 +89 1 20
151 Country reporters. Monitored airplay data supplieo by Mediabase Research, a divisior of Premiere Radio Networks. Songs ranked by total points for the airpay week of Songs ranked by total plays
7/7-7/1:_3. Bullzts appear on songs gaining in p_oints or remaining flat_ from previous week. If two songs are tied in total points, the song with the Iarggr'increase in points&i;
first. S 1 i t t d ti . Most Added is the total ber of n: dds officiall orted to R : A
e e o e o Vet Pont T o | | AR Saton laylt have moued 1 e weh.
week Increases in total points. Breaker status is awarded to songs reported by 60% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10) divided ee all of our monitored reporters at
by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quartes Hour Persons used herein with permission from the www.radioandrecords.com.
Arbitron Company {copyright 2002, The Arbitron Company). (C} 2002, R&R, Inc.
AUSDIAVAILABLED
i n Powerline
| X Adult Contemporary Music L |
- — iy MasterControl [amIIVNEI
Top country hits and artist interviews along with / Magazine Style Format
Grammy winner Bill Mack’s comments about living. V18 On Track 6350 West Freeway
X3 Contemporary Christian Music
WEEKLY PROGRAMS : =4 The Baptist Hour Fort Worth, TX 76116-4511
f:ROifé)WED BY A :24 PROMO SPOT Christian lvli,usxc with Teaching 800-266-1837
VOICE OUT 28:00 X :60 Features Vil gl etRsEto:coim
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ARTIST TITLE LABEL(S}

KENNY CHESNEY The Good Stuff (BNVA)

TOBY KEITH Courtesy Of The Red, White... (Dream\Works)
BROOKS & DUNN My Heart s Lost To You (Arista)

GARY ALLAN The One (MCA)

DARRYL WORLEY | Miss My Friend (Dream\Works)

DIXIE CHICKS Long Time Gone (Monument)

ANDY GRIGGS Tonight | Wanna Be Your Man (RCA)
KELLIE COFFEY When You Lie Next To Me (BVA)
LONESTAR Not A Day Goes By (BNA)

TRACY BYRD Ten Rounds With Jose Cuervo (RCA)

SARA EVANS | Keep Looking (RCA)

TIM MCGRAW Unbroken (Curb)

BRAD PAISLEY I'm Gonna Miss Her (Fishin’) (Arista)

JOE NICHOLS The Impossible (Universal South)

BLAKE SHELTON OF Red (Warner Bros.)

TRACE ADKINS Help Me Understand (Capitol)

MARTINA MCBRIOE Where Would You Be (RCA)

PHIL VASSAR American Child (Arista)

DIAMOND RIO Beautiful Mess (Arista)

MARK CHESNUTT She Was (Columbia)

LEE ANN WOMACK Something Worth Leaving Behind (MCA)
BRAD MARTIN Before | Knew Better (Epic)

ALAN JACKSON Work tn Progress (Arista)

GARTH BROOKS Thicker Than Blood (Capitol)

JO DEE MESSINA Dare To Dream (Curb)

PINMONKEY Barbed Wire And Roses (BNVA)

KEITH URBAN Somebody Like You (Capitol)

REBECCA LYNN'-HOWARD Forgive (MCA)

CHRIS CAGLE Country By The Grace Of God (Capitol)
RASCAL FLATTS These Days (Lyric Street)
MONTGOMERY GENTRY My Town (Columbia)

SIXWIRE Look At Me Now (Warner Bros.)
SHEDAISY Mine All Mine (Lyric Street)

ANTHONY SMITH If That Ain't Country (Mercury)

KEVIN DENNEY Cadiltac Tears (Lyric Street)

TAMMY COCHRAN Life Happened (Epic)

J. MICHAEL HARTER Hard Call To Make (Broken Bow)
RODNEY ATKINS Sing Along (Curb)

EMERSON DRIVE Fall Into Me (DreamWorks)

TRISHA YEARWOOD | Don’t Paint Myself into... (VICA)
ALABAMA I'm In The Mood (RCA)

ERIC HEATHERLY The Last Man Committed (DreamWorks)
DARYLE SINGLETARY That's Why | Sing This Way (Audium)
JOHN MICHAEL MONTGOMERY ‘Til Nothing... (Warner Bros.)
TOMMY SHANE STEINER Tell Me Where It Hurts (RCA)
JAMES OTTO The Ball (Mercury)

TRAVIS TRITT Strong Enough To Be Your Man (Columbia)

WILLIE NELSON Maria (Shut Up And Kiss Me) (Lost Highway/IDJMG)

RICKY SKAGGS Half Way Home Cafe (Skagg Family)

CHAD BROCK A Man's Gotta Do (Broken Bow)

TOTAL
POINTS

3555
3489
3357
3333
3053
2811
2805
2789
2751
2594
2593
2560
2474
2283
2143
2029
1958
1957
1938
1925
1745
1743
1684
1677
1549
1284
1272
1140
1072
1057

962

926

893

866

828

565

508

479

429

234
167
155

poﬁhs
+39
-10
+16
+25
+99
+220
+48
-49
-533
+57
+121
+110
-549
+108
+116
-164
+24
+95
+107
+102
+92
+
+238
+172
+30
-19
+346
+18
-3
+141
+117
+58
-7
+17
+46
+19
+19
+29
+154
+67
+24
+11
+44
+201
+29
+18
+106
+65
+24
+12

TOTAL
PLAYS

2809
2738
2658
25771
2390
2252
211
2221
2185
2050
2024
2021
1933
1799
1711
1634
1546
1546
1542
1510
1392
1348
1325
1317
1259
1052
1008
918
863
830
764
750
745
729
664
47
426
389
339
340
263
265
214
199
218
229
214
185
140
105

o
PLAYS

+33
-24
+33
+12
+66
+154
+43
-26
-386
+43
+75
+89
-410
+102
+87
-87
+14
+42
+86
+67
+64
+1
+179
+125
+30
+1
+253
+56

+105
+101
+47
-7
+16
+24
+17
+23
+15
+116
+46
+15
+60
+20
+140
+30
+19
+98
+43
+25
+10

WEEKSON  TOTAL STATIONSI

CHART
12
10
15
28
18

7
27
3
28
17
22

7
2
18
16
24
12
11
15
26

7
24

4

5
12
13

3
1
12

3

5
11

8
15

6
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750
730
750
710
740
750
7210
68/0
64/0
750
740
50
63/0
402
701
67/0
750
372
721
69/0
730
62/0
733
732
700
59/
6977
623
5972
62/4
61110
51/4
5472
481
4972
37/4
30
311
37/15
335
25/3
293
203
20113
2473
2B
24f6
19/4
133
12A

© 2002, R&R Inc.

75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 7/7-Saturday 7/13.

Most Added-
ARTIST TITLE LABEL(S) ADDS
CAROLYN DAWN JOHNSON Dne Day Closer... (Arista) 16
EMERSON DRIVE Fall Into Me (DreamWorks) 15
JOHN MICHAEL MONTGOMERY ‘Til Nothing... (Warner Bros) 13
MONTGOMERY GENTRY My Town (Columbia) 10
STEVE AZAR Waitin' On Joe (Mercury) 10
KEITH URBAN Somebody Like You (Capitol} 7

TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 6
TRISHA YEARWOOD | Don't Paint Myself Into... (MCA} 5
RASCAL FLATTS These Days (Lyric Street} 4
SIXWIRE Look At Me Now (Warner Bros.) 4
TAMMY COCHRAN Life Happened (Epic) 4
WILLIE NELSON Maria... (Lost Highway/IDJMG) 4
BELLAMY BROTHERS Over The Line (Bellamy Brothers) 4
ALAN JACKSON Work In Progress (Arista) 3
REBECCA LYNN HOWARD Forgive (MCA) 3
ERIC HEATHERLY The Last Man Committed (DreamWorks) 3
ALABAMA |'m In The Mood (RCA) 3
TOMMY SHANE STEINER Tell Me Where It Hurts (RCA) 3
DARYLE SINGLETARY That's Why | Sing This Way (Audium) 3
RICKY SKAGGS Half Way Home Cafe (Skagg Family) 3

Most Increased
Points

POINT

ARTIST TITLE LABEL(S} INCREASE

KEITH URBAN Somebody Like You (Capitol) +346
ALAN JACKSON Work In Progress (Arista) +238
DIXIE CHICKS Long Time Gone (Monument) +220

JOHN MICHAEL MONTGOMERY ‘Til Nothing... (Wamer Bros,) +201

GARTH BROOKS Thicker Than Blood (Capitol) +172
EMERSON DRIVE Fall Into Me (DreamWorks) +154
RASCAL FLATTS These Days (Lyric Street) +141
SARA EVANS | Keep Looking (RCA) +121
MONTGOMERY GENTRY My Town (Columbia) 117
BLAKE SHELTON OI' Red (Warner Bros.) +116
Most Increased
Plays

TOTAL

PLAY
ARTIST TITLE LABEL(S} INCREASE
KEITH URBAN Somebody Like You (Capitol) +253
ALAN JACKSON Work In Progress (Arista) +179
DIXIE CHICKS Long Time Gone (Monument) +154

JOHN MICHAEL MONTGOMERY Til Nothing... (Warner Bros) +140

GARTH BROOKS Thicker Than Blood (Capitol) +125
EMERSON DRIVE Fall Into Me (DreamWorks) +116
RASCAL FLATTS These Days (Lyric Street) +105
JOE NICHOLS The Impossible (Universal South) +102
MONTGOMERY GENTRY My Town (Columbia) +101

TRAVIS TRITT Strong Enough To Be Your Man (Columbia) +98

TIM MCGRAW Unbroken (Curb) +89
BLAKE SHELTON Or Red (Warner Bros.) +87
DIAMOND RIO Beautiful Mess (Arista) +86
SARA EVANS | Keep Looking (RCA) +75
MARK CHESNUTT She Was (Cofumbia) +67
DARRYL WORLEY | Miss My Friend (DreamWorks) +66
LEE ANN WOMACK Something Worth... (MCA) +64
ERIC HEATHERLY The Last Man Committed (DreamWorks) +60
STEVE AZAR Waitin’ On Joe (Mercury) +58
REBECCA LYNN HOWARD Forgive (MCA) +56

ONITORED STATION PLAYLISTS

NOW AVAILABLE ONLINE AT OUR NEW ADDRESS:

www.radioandrecords.com

KX
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EXCLUSI VE NATIONAL MUSIC BESEABCH ES TIMATES July 4 9, 2002

BuLLsevee song selection is based on the top 35 titles from the R&R Country chart for the airplay week of June 10-16.

TOTAL
ARTIST Title (Labe{) LIKEALOT POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN u l ls
BRAD PAISLEY I'm Gonna Miss Her (Arista) 44.5% 73.8%  16.0% 99.5%  6.3%  3.5% A._._ou-r -
LONESTAR Not A Day Goes By (BNA) 39.5% 71.8% 15.8%  98.0% 5.3% 5.3%
KELLIE COFFEY When You Lie Next To M. (BNA) 37.3%  70.8% 18.5%  98.5% 6.0%  3.3% assword of the Week: Stark
Question of the Week: Think
KENNY CHESNEY The Good Stuff (BNA) 36.8%  703%  20.8%  96.5%  4.5%  1.0% | oo icening to.vour favorite Coun
TRACE ADKINS Help Me Understand (Capitol) 31.3%  69.5% 24.3%  99.0% 3.8%  1.5% | try station each day. Which of the fol-
SARA EVANS | Keep Looking (RCA) 35.0% 68.8%  22.3% 98.8%  5.8%  2.0% | lowingbestdescribes the station?
PHIL VASSAR American Child (Arist 32.3%  68.8%  21.8% 8° ° v w1
: erican Child (Arista) 3%  68.8% 8%  95.8% 4.5%  0.8% | ider songs from Country stars.
TOBY KEITH Courtesy Of The Red White And Blue (DreamWorks) 38.5%  67.5% 19.0%  97.5% 8.8% 2.3% * 2. The air personalities talk too
ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 29.3%  67.0% 22.3%  98.0% 75% 1.3% | ™" ’
; * 3. They play just a few songs
BLAKE SHELTON OI' Red (Warner Bros.) 32.0%  66.0% 22.3% 97.0% 6.5%  2.3% | over and over.
GEORGE STRAIT Living And Living Well (MCA) - 34.8% 65.8% 22.0% 99:5% 7.0% 4.8% * 4. They don’t play enough new
DARRYL WORLEY | Miss My Friend (DreamWorks) 33.0% ©655%  26.0% 97.8%  53% 1.0% S°“g§b§1“°we' o
» 5. They play too many songs |
TIM MCGRAW Unbroken (Curb) 29.0% 65.5% 23.5% 96.5% 5.0% 2.5% | don’t recognize.
BROOKS & DUNN My Heart Is Lost To You (Arista) 32.0% 64.8%  245%  96.3% 5.8% 1.3% ]Totf;; o
DIXIE CHICKS Long Time Gone (Monument) 28.0% 64.8%  24.3% 98.3%  63% 8.0% |, o,
BRAD MARTIN Before | Knew Better (Epic) 24.3% 63.5% 27.8% 97.8% 5.8% 0.8% |3 23%
GARY ALLAN The One (MCA) 29.3% 63.0%  26.0% 98.8%  6.0% 3.8% ‘5‘ §f;°
TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 20.3% 63.0%  25.8% 99.5%  7.3% 3.5% |p;
CYNDI THOMSON I'm Gone (Capitol) 25.8% 63.0% 22.8% 94.0% 6.8% 1.5% . 42%
0,
MARK CHESNUTT She Was (Columbia) 200% 620% 26.0% 94.0% 43% 18% |7 fgj
DIAMOND RIO Beautiful Mess (Arista) 28.5%  61.5% 25.0% 96.5% 6.5% 35% |1 9%
ALAN JACKSON Work In Progress (Arista) 255%  60.3% 22.0%  90.5% 83% 0.0% 5-2 4%
JOE NICHOLS The Impossible (Universal/South Republic) -29.5% 60.0% 24.8% 95.5%. 83% 2.5% ll). 45%
SHEDAISY Mine All Mine (Lyric Street) 24.3%  59.5% 26.8% 100.0% 11.8% 2.0% |2 30%
PINMONKEY Barbed Wire And Roses (BNA) 28.8% 56.5%  26.3%  95.0% 95% 2.8% Z ;§/%
MONTGOMERY GENTRY My Town (Columbia) 19.0% 55.8%  27.0% 925%  8.5% 1.3% |5 o
‘MARTINA MCBRIDE Where Would You Be (RCA) 27.0% 55.3% 26.5% 94.5% 9.3% 3.5% | Male
SIXWIRE Look At Me Now (Warner Bros.) 22.0% 55.3%  29.0% 93.3%  85% 05% | ji‘:f
LEE ANN WOMACK Something Worth Leaving Behind (MCA) 20.8% 545%  245% 89.5% 10.0% 05% |3 25
ANTHONY SMITH If That Ain't Country (Mercury) 19.0%  53.0% 26.8% 97.5% 16.0% 1.8% |+ 7?’
CHRIS CAGLE Country By The Grace Of God (Capitol) 205% 52.3%  27.8% 92.0% 105% 1.5% [ 3%
GARTH BROOKS Thicker Than Blood (Capitol) 20.3% 51.8% 25.3% 86.8% 7.3% 2.5% . 47%
JO DEE MESSINA Dare To Dream (Curb) 20.3% 51.3%  32.8% 95.0% 10.0% 1.0% ; :;:;o
KEITH URBAN Somebody Like You (Capitoi) 20.8% 49.5% 26.8% 86.8% 9.5% 1.0% 4: ;%o
REBECCA LYNN HOWARD Forgive (MCA) 19.0%  46.8% 29.0%  85.3% 83% 13% |5 1%
Total sample size is 400 persons weekly with a +/~ 5% margln of error. Scoring Is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact it's One Of My Favorites b) I Like
It ¢) It's Okay..Just So-So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio f) | Don't Recognize it . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country airplay chart. The sample is composed
of 400 25-54 vear-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3 each in the 25-34, 35-44, and 45-54 demos. The sample
is balanced by region, and markets within that region. Bullseye Callout is conducted in'these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY.,
Springfield, MA., Ha-tford, Portiand, ME., Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL., Charleston, SC., Jackson, MS., MIDWEST: Milwaukee, Cincinnati, Clevetand, Kansas City, Lansing,
MI., Ft Wayne IN., Rockiord, IL., Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston. Phoenix, Lafayette LA., San Antonio. WEST: Portland, OR., Salt Lake City, Fresno, Bakersfield, Spokane,
WA., Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2002 R&R Inc. © 2002 Bullseye Marketing Research Inc.

Lia is Country radio's hottest star with 3 million listeners per week.
If you don't get her now, you'll be competing with her soon.

She’ll make you a star. 800.426.9082

Music
Daypart 24 rHour Programming Research
Personalitios Formats News & Taik & Consulting & Prep I
L e -
.
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BY MEDIABASE™

Artist Title (Label|

TOBY KEITH Courtesy Of The Red... (DreamWorks) 4.42
GARY ALLAN The One(MCA)
ALAN JACKSON Orive (For Daddy Gene)(Arista) 4.26
KENNY CHESNEY The Good Stuff(BNA)
TRACE ADKINS Help Me Understand (Capitel) 4.25
TRACY BYRD Ten Rounds With Jose Cuervo(RCA) 4.24
MARK CHESNUTT She Was(Columbia)
SARA EVANS | Keep Looking(RCA)

DARRYL WDRLEY | Miss My Friend(DreamWorks) 4.18

4.21

4.28

4.22
4.19

ALAN JACKSON Work In Progress(Arista)
GEORGE STRAIT Living And Living Well(MCA) 4.15
JOE NICHOLS The Impossible(Universal South) 4.15
MARTINA MCBRIDE Where Would You Be(RCA) 4.14
BROOKS & DUNN My Heart Is Lost To You{Arista) 4.12

4.18

DIAMOND R10 Beautiful Mess{Arista) a1
LONESTAR Not A Day Goes By(BNA) 4.10
BRAD PAISLEY I'm Gonna Miss... {Arista) 4.09
ANDY GRIGGS Tonight | Wanna Be... (RCA}  4.08
BRAD MARTIN Before | Knew Better(Epic) 4.07
TIM MCGRAW Unbroken(Curb) 4.07
STEVE AZAR | Don't Have To Be Me... (Mercury) 4.03

KELLIE COFFEY When You Lie Next To Me(BNA) 4.01

BLAKE SHELTON OF Red(Warner Bros.) 3.94
PHIL VASSAR American Child(Arista) 3.93
DIXIE CHICKS Long Time Gone(Monument)  3.85
LEE ANN WOMACK Something Worth... (MCA) 3.84
JO DEE MESSINA Dare To Dream(Curb) 3.79
SIXWIRE Look At Me Now (Warner Bros.) 3.74
GARTH BROOKS Thicker Than Blood(Capitol)  3.67
PINMONKEY Barbed Wire And Roses(BN4)  3.57

America’s Best Testing Country Songs 12+

For The Week Ending 7/19/02.

LW Familiarity Burn

440 97% 15% 438 97% 16%

427  96%  18% 424  95% 19%
415  99%  34% 4.07 99% 4%
435 97% 19% 433 97% 18%
4.25  92% 8% 412 90% 12%
415  96%  16% 417 95% 17%
423 89% 12% 413 89% 14%
414 90% 15% 416 90% 14%
422 95% 21% 406 96% 22%

73% 6% 4.05 67% 6%
417 98%  25% 3.95 08% 33%
418  80% 14% 412 83% 14%
417 9% 15% 4.09 90% 14%
4.08 95%  20% 3.99 95% 23%
4.08 86% 9% 4.07 86%  10%
410 98%  30% 393 98% 35%
418 99%  38% 393 9% 42%
407 97% 22% 394 97% 24%
413 B7% 12% 406 88% 13%
408 88% 13% 4.07 88% 12%
406 99%  35% 4.03 99%  36%
3.97  94%  26% 3.83 95%  30%
393 94%  26% 3.89 94%  25%
383 81% 1% 391 88% 18%
3.91 96%  22% 3.89 96% 22%
387 7% 12% 390 7% 1%
380 78% 15% 3.80 79% 14%
3.85  55% 9% 3.79 54% 8%
3.60 7% 15% 3.68 75% 15%
352 73% 19% 344 1% %

Premiere Radio Networks.

Total sample size is 653 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike
very much, 5=like very much). Total familiarity represents the percentage of respondents who recognized the
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample
composition is based on persons 12+. TD = Target Demo (Males 18-34). Persons are screened via the Internet.
Once passed, they can take the music test based on their formalt/music preference. Rate TheMusic.com results are
not meant to replace callout research. The results are intended to show opinions of participants on the Internet only.
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio
stations by calling 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of

The imus Challenge

Continued from Page 48

Cruise said, “He’d better check our rate card. The
last time he priced radio must have been in 1962.
We get $95 a minute for the overnight show.

“But, seriously, putting unfamiliar music on the
radio is equivalent 10 a restaurant serving a bad
meal. Would a restaurant serve a bad meal to ben-
efit a charity? Would Imus pitch McDonald’s with
an offer for charity and ask them to make every 20th
hamburger with a rancid patty of meat? That's side-
ways thinking.

“I’m in the business of making the best product
| can every day. No one tunes in to a radio station
wondering, *What obscure music can | hear today?’
| don’t want someone sampling my staiion to ever
say, ‘What the hell is this on the air?" It makes no
sense to ever buckle on the product. Coke would
never put out a bad can at any cost.

*“I have no doubt that Imus’ heart is in the right place,
but weakening the product is not the way to go.”

*

“This is an example of what
radio can do and should do
more of: have fun and create

interest in music.”

el

Offering an alternative that KKBQ could get be-
hind, Cruise said, “They should take that $10,000
and make the band available to do an acoustic night.
We could make some noise, get them noticed and
raise money for charity without affecting our prod-
uct. I’d be amenable to running :30 promos with
their music in them; [ just won't broker part of our
playlist. We’ve been offered more than $10,000 in
the past and have always politely declined.”

o e ——

Joe Nichols
Man With A ... (Universal South)

Joe Nichols continues to be categorized by many asa new-
comer, although his debut album was released in 1996.
With Country radio noticing his first single, “Six of One,
Half a Dozen (Of the Other),” the Rogers, AR native was
off to a good start for a new artist on an independent
label. But then the label, Intersound. closed its country
division. Nichots has continued to work on his music for
the past six years, resulting in an artistic maturity apparent throughout his new album,
Man With a Memory Notably, it’s the first album released on Universal South, the
new label operated by industry veterans Tony Brown and Tim DuBois. When Univer-
sal South was launched earlier this year, both DuBois and Brown were clearly excited
about signing an honest-to-goodness country act. Nichols co-wrote three songs on the
album, which was produced by famed session guitarist Brent Rowan. Man With a
Memory features Nichols® Universal South debut single, “The Impossible,”
climbs 1o No. 14 on this week’s R&R Country top 50.

which

Toby Keith
Unleashed (DreamWorks)

If Toby Keith’s Unleushed doesn’t sound like a typical
country album, maybe that's because it was recorded in
Miami. Keith co-produced the project with DreamWorks/
Nashville chief James Stroud, and the singer says the
change of scenery eliminated any distractions that might

have prevented everyone involved from concentrating

on the music. He says. “We found we could really focus
there. When people listen to the album, [ think they’ll be able to hear that creativity
and focus.” Keith had a hand in writing every song on Unleashed, the tollowup to Pull
My Chain. He says, *When we finished recording Pull My Chain, we were satisfied
that we had everything we wanted, that it was complete. At that point | just started
writing the new album, and by the time Pul/l My Chain was released, we were well on
our way to having this one done.” Unleashed contains Keith’s latest No. 1 single,
“Courtesy of the Red, White and Blue (The Angry American),” and a duet with Willie
Nelson on “Beer for My Horses.” Keith says, “I don’t think 1’m at my peak, but | do
think P'm hitting my stride. 1’m really feeling like we’ve got a great album with Un-
leashed, like all the cylinders are firing.”

Charlie Daniels Band
Redneck ... {Audium/Blue Hat)

Charlie Daniels is 67 years old, but his music still rocks
as hard as it ever did. Maybe that’s why younger artists
will always be attracied to the idea of working with him.
Daniels’ latest project. Redneck Fiddlin® Man, promi-
nently features Travis Tritt on “Southern Boy,” a song
Daniels and Tritt wrote together. Another track, “Waco,”
includes background vocals by Garth Brooks. The mu-
sic covers familiar territory, with the opening track. “Rock This Joint,” melding rock,
blues and Western swing in a way reminiscent of “The South’s Gonna Do It Again.”
But you can’t help but feel good when Daniels and his band hit the middle of the
groove. Daniels and Patrick Kelly co-produced the album, which includes two
instrumentals, one of them a touching version of “The Star-Spangled Banner.” Daniels’
patriotism also shows on “The Last Fallen Hero.”

New & Active

TRISHA YEARWOOD | Don't Paint Myself Into... (VICA)

Total Plays: 184, Total Stations: 30, Adds: 9

TY HERNDON A Few Short Years (Epic)

Total Plays: 153, Total Stations: 23, Adds: 1

CAROLYN DAWN JOHNSON One Day Closer To You (Arista)

Totat Plays; 131, Total Stations: 38, Adds: 20

STEVE AZAR Waitin' On Joe (Mercury)

Total Plays: 111, Total Stations: 23, Adds: 23

ALISON KRAUSS... Let Me Touch You...(Rounder)

Total Plays: 94, Total Stations: 10, Adds: 1

JOHN MICHAEL MONTGOMERY Til Nothing Comes Between Us (Wamer Bros.)
Total Plays: 81, Total Stations: 27, Adds: 25

DEAN MILLER Love !s A Game (Universal South)

Total Plays: 70, Total Stations: 12, Adds: 3

CHAD BROCK A Man's Gotta Do (Broken Bow)

Total Plays: 63, Total Stations: 17, Adds: 5

Songs ranked by total points.

wwWwW americanradiohistorv com


www.americanradiohistory.com

56 ® RsR July 19, 2002

Country Reporters

Stations and their adds listed alphabeticall

y by market

WGNA/AIbany, NY *
PD: Buz Brindle
MD: Bill Earley
1 RASCAL FLATTS “These™
STEVE AZAR “Joe™

KBQV/Albuquergue, NM *

WCTO/Allentown, PA
PD: Chuck Geiger

KGNC/Amarillo, TX

PO: Tim Burtler
mm:mcm

10 CERYL -
0 e iy
KBRJ/Anchorage, AK

PD: Matt Valley

MD: Justin Case

6 REBECCALYNN HOWRRD Forpe™
4 SHEDASY “Mre™

4 JOHN Wk MONTGOMERY Notwy
4 CARCLYN DYAAM JOHRSCN Cons™

WWWW/Ann Arbor, M

OM: Jeff McCarthy

WKSF/Asheville, NC
OM/PD: Jeff Davis

WKHX/Atlanta, GA *
OM/PD: Oene Hallam
WOy Gray

|| mnowsam«w

WYAY/Atianta, GA *
OM: Oene Haltam

KUZZBakersfield, CA *
PO: Evan Bridwell
MO: Adam Jeffries
6 TRAVIS TAITT N
CARQUNDAWN,

WPOC/Baltimore, MD *
MD: Michaet J. Foxx
8 TRACY 6YRD “Ten”
2 ALAN JACKSON “Progress™

WTGE/Baton Rouge, LA *
PD: Dave Michaeis
No Adds

Coer”

WYNK/Balon Rouge, LA *

PO: Paul O

APD/MO: Austin James
JAMESOTTO BaF

WNWHIB:MI Craek, M
PO: P.J. Lacey
MD’ PNIO Reilly

KAYO/Beaumont, TX *
OM/PD: Jim West

WJLS/Beckley, WV

WKNN/Biloxi-Gulfport, MS *
PD: Kipp Greggory

MD: DeAnna Lee

2 ALAN JACKSON “Progress™
WHWK/Binghamton, NY

PO/APD/MD; Ed Walker
10 GARTH BROOKS "Biood™

WZZI(IBIrmImlum AL*

WBWN/Bloomington, IL
PD: Dan Westhoft
MD: Buck Stevens

10 TOMMY SHANE STEINER “Where'|

WHIKUBiuefietd, WV
POMD: Bill Brock
CHRIS CAGLE “Country”

KiZN/Boise, ID *
OM: Rich Summers

KQFC/Boise, 1D *
OM: mun Summers

WYRK/Buffalo, NY *
PD: John Paul
APD/MD: Chiris Keyzer

2 KEITH URBAN “Somebody™
1 CHRIS CAGLE “Country”
ALAN JACKSON “Progress™

KHAK/Cedar Rapids. IA
P0: Jeff Winfield
MD: Dawn Johnson

3 ERIC HEATHERLY "Commited™

WIXY/Champaign, iL
PO/MO: R.W. Smith
No Adds

WEZL/Charleston, SC *
PD: T.J. Phillips

WNKT/Charleston, SC *
PO: Lioyd Ford

KKCS/Colorado Springs, CO *
PD: Shannon Stone
MD: Stix Frankdin

1 CHAD BROCK "Gota™

WCOS/Columbia, SC *
OM/PD: Ron Brooks
MD: Glen Garrett

No Adds

WCOL/Columbus, OH *
PO; John Crenshaw
MD: BanE. Zuko

3 GARTH BROOKS "Bioot”

WHOK/Columbus, OH *
PD: Charley Lake
MD: George Wol

No Adds

WGS0/Cookeville, TN

PO: Gator Hamison

MD: Stewart Jomes
MONTGOMERY GENTRY “Town”

KRYS/Corpus Christi, TX *
PO: Clayton Allen

KPLX/Dallas-F. Worth, TX *
PD: Paul Williams
APD; Smokey Rivers
MD: Cody Alan
Ho Adds

KSCS/Dallas-Fi.Worth, TX *
Interim PD: Ted Stacker

WGNE/Daytona Beach, FL *
PO; Jeff Davis

1 KEVIN DENNEY “Cadiiac™
KYGO/Denver-Boulder.CO *
PD: Joel Burke

MO; Tad Svendsen
No Adds

KHK\/Des Moines, 1A
PD; Jack 0'Brien
APDMD: im Oisen

ERIC HEATHERLY
WYCD/Detroit, Ml *
PD: Mac Daniels

APD/MD; Ron Chatman
ALAN JACKSON "Progress™

PD: George House

WRSF/Elizabeth City, NC
POMD: Rty il

WKKT/Charlotte, NC *
PD: Kevin King
MO: Keith Todd

Ho Adds

WSOC/Charlotte, NG *

WYGY/Cincinnati. OH *
PD; Jay Phitlips

WGAR/Cleveland, OH *
PD: Meg Stevens

MD: Chuck Collier

4 GARTH SROOKS Biood”

3 MONTGOMERY GENTRY “Town™
2 CHRIS CAGLE “Counry”

c0*

APAMD:
RN DA CHISON Ty
KEITH LRBAN “Somebody”

KCCY/Colorado Spr
POMD: Travis Daily
NoAdcs.

12 e
.3:.- I Town”

|2 TANYA T53F “Memory”

7? U'l'l'l.Ei-’mVHw

WKDQ/Evansville, IN

PD: Jon Prell

MD: K.C. Todd ar
CAROLYN VAWM JOHNSON “Cloner™
SDOWRE “Now™
ERIC HEATHERLY “Commitied”

KVOX/Fargo, NO
PO: Eric Heyer

MD: Scotl Winston
18 KEITH URBAN “Somebody™
KKIX/Fayetteville, AR
PO: Tom Travis
APD/MD: Tone Marcon

2 ALABAMA “Mood™
2 KEITH URBAN “Somebody™
WKML/Fayettevilie, NC *

POMD: Andy Brown
m"&’u’mvw

KAFF/Flagstafl, AZ
PD: Chris Haistead
MD: Hugh James

1 DEAN MILLER “Game™
1 SHANNON LAWSON

1 ASHLEY WILSON “Good™

WFBE/Flint, Ml *

WXFL/Florence, AL

POMD: Gory Murdock
RICKY SKAGGS “Cale”
‘TRISHA YEARWOOD “Pant”
DARYLE SINGLETARY “Sing™
EMERSON ORNE “Falr

KUAD/F. Collins. CO *

PD: Mark Caliaghan
MO: Brian Gary

. Myers, FL *
PD: Mark Phillips
MD: Steve Hart

4 DIAMOND RIO “Mess™
4 JODEE MESSINA Dare™
WYZB/Ft. Walton Beach, FL

WOHK/Ft. Wayne, IN *
OM/PD: Oean McNeil
APD/MD: Mark Allen
2 MONTGOMERY GENTRY
RODNEY ATKINS “Se™
KSKS/Fresno, CA
PD: Mike Peterson
MD: Steve Mosigomery
2 RADNEY FOSTER "Angel”
1 SHEDAISY “Mine™
TRAVIS TRITT “Strong”
WBCT/Grand Rapids, M| *
OM/PD; Doug Montgomery
M0: Dove Talt
STEVE AZAR
DIAMOND IO “Mess™

WTQR/Greensboro, NC *
Mﬂglo Ward

WRNS/Greenville. NC *
PD: Wayne Carlyle
APD: Mike Farley
MD: Booret Lee
1 CARDLYN DAWN JOHNGON Closer”™
EMERSON DRVE “fal”

“Town™

JOMMY SHANE STEINER “Where'|

WESC/Greenville, SC *

OM/PD: Bruce Logan

APD/MD: John Landrum
No Adds

WSSL/Greenville, SC *
PD: Bruce Logan

2 mulmugmm

WAYZMagerstown, MD
PO Dorss g

15 LSEL (AR CHREEN

10 J. WZHAR BARTTR Tl

WRBTHamisburg, PA *

PD: Shelly Easton

MO: Joey Dean

4 LU AWK Sormh\u'

3 selHUAE
!m"h’
LR S
HEFEA A

WCATHarrisburg, PA *
PD: Sam McGuirs

WTCAMuntington, KY
PD: Chnd( Black

WFM$/Indianapolis, IN *
PD: Bob Richards
MD: J.D. Cannon

PINMONKEY “Rases™

ERIC HEATHERLY ~Commatad™

LITTLE BIG TOWN "Changes™
WMS/Jackson, MS *
PD: Rick Adams
MD: Van Haze

No Adds
WOIKAJacksonville, FL *

D: John Scott

ALABASMA “Mood™

WRO0/Jacksonville, FL *

KFKF/Kansas City, MO *
PD: Dale Carter

WIViKKnoxville, TN *
OM/PD: Michael Hammond
MD: Colleen Addair

TRISHA

WIOV/Lancaster, PA *

PO: Jay J. McCrae

KWNR/Las Vegas, NV *
OM/PD: John Maris
MO: Brooks 0'Brian

No At

WVLKALexinglon-Foyelie, KY *
PO/MD: Brian Landrum

1 KEITH URBAN "Somabody™
KDO(Lincoin, NE

PD: Brian Jennings

KZLA/Los Angeles, CA *

OM/PD: R.J. Curtis

APDMD: Tanya Campos
Yo Adds

WAMZ/Louisville, KY *
PD: Coyote Calhoun

WDEN/Macon, GA

WWOM/Madison, W1 *
PD: Mark Grantin
MD: Mel McKenzie
STEVE AZAR “Jou"
TRAMS TRITT “Swong™

X0 ML MONTEOMERY 3

KRWQ/Medtord, OR

PD: Larry Neal

MD: Scotl Schuler
PINMONKEY “Roses™
L,
mmmmn-r

WGIOUMemphis, TN *

PD: Grep Mozingo

WMILMitwaukee, W1 *
OM/PD: Kesry Wolfe
APD: Scolt Dolphin
MD: Mikch i
% mm FLATTS “Thest™
WILLIE NELSON Mara

KEEY/Minneapolis, MN *
OM/PD: Gregg Swedberg
APO/MD: Travis Moon

Nodss

WKSJMobile, AL *
PDMO: Bill Black
APD: Steve Kelley

1 MONTGOMERY GENTRY “Town"

- | KATM/Madesto, CA *

PD: Rany Biack

APD: D.J. Walker

MD: Joe Roberts

10 TRAVIS TRITT “Strong™

KJLOMonroe, LA

POMD: Mike Blakeney
RASCAL FLATTS “These’

GENTRY “Town™

2 JEL IIUSE'“
1 W g\'P."blm

KNFM/Odessa-Midiand, TX
PD; John Moesch
MD: Dan Travis

DIAMOND RIO "Mess™

KTST/Okiahoma City, OK *
PO:L.J. Smith

KXXY/Oktahoma City, OK *
PD: L.J. Smith

PD: Tﬂm Gmln

S
KPLMPalm Sorings, CA
Al Gordon

l.P‘Du'HJ Kary James
FNTTE HAST o
LIFEE G 100N Thoga”

'WPAP/Panama City, FL

WXBM/Pensacola, FL*
PO/MD: Lynn West
TRAVIS TRTT
KEITH URBAN

WXCLPeoria, IL
PO/MO: Dar Dermody
16 EMERSON DANVE “Fab"

WXTU/Philadeiphia, PA
PD: Bob McKay

WDSY/Pittsburgh, PA *
OM/PD: Keith Clark

KUPL/Portiand, OR *
OM: Lee Rogers

PD: Cary Rotfe

MO: Rick Tayler

7 R Sl

KW.JJ/Portiand, OR *

PD: Ken Boesen

APDMD: Craig Lockwood
No Adds

WCKQ/Portsmouth, NH *
PD: Mark Jennings

APD/MD: Dan Lunnie
3 u'l_r:rn'::_nzurr'lm'

TTARND Tl

KBUL/Reno, NV *
OMPD; Tnm Jordan

WKHK/Richmond, VA *
PD: Jim Tice
WEITH URBAN “Somebody™

KFRG/Riverside, CA *
OM/PD; Ray Massie

: Don
CAROLYN DASN JOHASON Cose”™

we
PD: Brett Sharp
: Robin James
0 3ETH LIFESH “Eo
ki o e
Y A
TMIFETA e T

o
PD: Chis O'Kelley
WILLIE NELSON “Maria™
TRAVIS TRITT “Strong™

WBEE/Rochester, NY *

TRAVIS TRITY ~Strong™

WXO(Q/Rockford, IL
OM/PD: Jesse Garcia
Kathy Hess

KNCU/Sacramento, CA *
APD: Greg Cole

KKAT/Salt Lake City, UT *
PD: Eddie Haskell
APD: Billy Williams

KSOP/Salt Lake City, UT *
PO: Don Hitton
APD/MO: Debby Turpin

Mo Adds

KUBL/Salt Laks City, UT *
OM/PO: Ed Hill
MD: Pat Garrett

o Asgs

KGKL/San Angelo, TX
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KRTY/San Jose, CA *
PO/MD: Jutie Stevens
APD: Nate Dealon
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KIJG/San Luls Obispo, CA
PD: Donna James
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POMD: Pau! Neurnann
T TRAS - WOEZ/Wausau, W1
1 TOMMYSHRE! W | PD:Denny Lovell
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WTNT/Tallahassee, FL TR e
PD: Temy Cruise 1 MONTGOMERY GENTRY “Town
MD: Woed Hayes KZSNMichita, KS *
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151 Total Monitored

:z o9
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Reported Frozen Playlist (2):
WPSK/Blacksburg, VA

WKOA/Lafayette, IN

Did Not Report, Playlist Frozen (4):
KRRV/Alexandria, LA
KKCB/Duluth, MN

WIBW/Topeka, KS
WTCM/Traverse City, M
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Hot AC: It Ain’t Your Father’s Oldsmebile

O Is it today’s de facto CHR for adults?

he ongoing debate over whether Hot AC is really just CHR for grown-ups rages on. It seems
2 that there are three major areas of focus. One, of course, is the music; the second, the stationality;
and last, but not least, the on-air presentation.

With today’s available research, it
is fairly easy to play the music that
adults want to hear. However, defin-
ing stationality and presentation is not
as easy. Quite possibly, the trickiest
part for a Hot AC programmer is de-
ciding what type of presentation and
station vibe is right for the audience.

Should Hot AC look to CHR for
presentation? For music rotations?
Should Hot AC have that larger-than-
life moming show? And, the all-im-
portant final question: Is today’s Hot
AC really a de facto CHR for adults?
We asked a few experts to share their
thoughts.

Mike Edwards
PD, WWZZ
(Z104)/Washington

We’re not doing CHR-type things.
Our focus is different from a CHR’s,
especially in DC. CHR has silly moming
shows, lots of contests, hype, jingles,
etc., and crams as many commercials
in as it possibly can.

Most importantly, who we are go-
ing afler is difterent from who CHR
is going after. Twelve-to-24-year-olds,
who make up the
core CIIR demo,
are not important
to us. Women 25-
34 who are sick of
the hype and
childish presenta-
tions and extreme
music of CHR,
are who we are in-
terested in.

Yes, we’ll share
music. Mostly the
Pop/Alternative and Rock crossovers.
You've seen CHRs play a lot more
rock music over the past nine months
because bands like Lifehouse, Creed,
Nickelback and The Calling have
crossed into the mainstream. Those
styles of music, we’ll share, and
there’s the similarity between the
formats. That’s about as far as it goes
for us.

We feel we've created something
unique at Z104. Most people don’t
like what radio has done to itself. It’s
all homogenized, cookie-cutter,
overcommercialized, overhyped sta-
tions that forgot one simple thing: the
listener (i.e., the customer).

As simple as it sounds, it’s never
going to change: Find out what listeners
want and give it to them. It’s beyond
what song titles they like (as impor-
tant as that is); it’s taking into consid-

Mike Edwards

eration what has driven them away
from radio and finally acting on it. It’s
taking radio back to the way it’s sup-
posed to be.

Steve Rivers
Consultant

Play hits. 1 think Hot AC is a mess.
it’s some form of Modern AC or Pop/
Alternative on stations that probably
would be better off playing pop hits,
as the hits come in all flavors and col-
ors.

Chris Patyk
Asst. PD/MD, KYSR
(Star 98.7)/Los Angeles

We are certainly at an apex in terms
ofthe lHot AC format. It’s either swim
or sink, and that means getting aggres-
sive about rotations, playing the right
new music and
getting in listeners’
faces. This must
be a focused, mar-
ket-specific at-
tack. What does
that dictate for
your audience?
There’s nothing to
lose and a lot to
gain.

The bloom is
back on adult-ori-
ented music. Check out newer
artists like John Mayer, Zero 7, Jack
Johnson and Vanessa Carlton or
the latest from Sheryl Crow, Lenny
Kravitz, The Goo Goo Dolls, Pearl
Jam’s Eddie Vedder, Chris Isaak or
Jewel. Who's gonna play 'em? Post 9/
11, the public needs something of
substance. They need something dif-
ferent; they need a reality check. It’s
back to the singer and the song.

Let’s face it, the audience is chang-
ing. The grunge kids from the early
’90s are adults, and they’re scratch-
ing their heads over System Of A
Down and Slipknot. They're starting
to say, “Man, | must be getting old.”
Seize the moment. Don’t let the other
guys take advantage of you. This is
a watershed year for Pop/Alternative
radio (let’s just call it that — it ain’t
Alternative and it ain’t AC). Let’s roli!

Jon Zellner
PD, KSRC (Star) &
KMXV/Kansas City

1 will say that Star has been suc-
cessful during the other 11 months of
the year because of my CHR back-
ground. We play CHR recurrents rath-

@

Chris Patyk

er than AC-only records like Jim
Brickman because those are the songs
that the older moms are hearing on
their kids stations that they grow to
like. It’s very hard to get AC-only
songs familiar because AC radio ro-
tates the songs slower and our audi-
ence isn’t getting them from other
media, like MTV.

Smokey Rivers
PD, KYKY &
KEZK/St. Louis

Hot AC has always functioned best
when it was CHR for big people. I'm
concerned that in some circles it’s
busy being the anti-CHR right now.
That limits growth potential.

Steve McKay
PD, WPTE/Norfolk

Every market obviously has its own
nuances, but, in general terms, I be-
lieve that Hot AC has, in fact, become
today’s de facto CHR. We have seen
music take on extreme sounds again. |
see the audience being split between
rhythmic and rock, and | do not see
the same audience accepting both.

This point was
driven home when
we began playing
No Doubt’s “Hey
Baby.” The origi-
nal version with
the rap at the end
tested dead last. As
soon as we played
the edit without
the rap, test scores
went top five. The
message was clear.

1 acknowledge that broad-based
CHRs have worked in the past, but
times have changed. Today, we have
aniched society, where there is a spe-
cialist for just about everything we do
in life. People want instant gratifi-
cation. They don’t have the time or
patience to sit through a song they
don’t like.

Our station plays rock hits. Our pre-
sentation is high-energy, hip and
fun, Nobody will ever confuse our sta-
tion with an AOR (no offense intend-
ed). Our promotions are geared to the
active lifestyle, and our imaging talks
to the active young-adult audience.

Chuck Knight
PD, WSNY/Columbus, OH

CHR is and always will be about
playing all of the hits, not just some
ofthem. As much as I love extremely

Steve McKay

mporary
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CAN YOU LOCATE THE EQUESTRIAN?
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ty Steele.

A slightly injured Bryan Adams recently made an appearance on WPL]/
New YorK's Scott & Todd in the Moming show. Seen here chatting about
Adams’ songs on the soundtrack to the animated movie Spint: Stallion
of the Cimarron are (l-r) WPL) PD/morning co-host Scott Shannon, Ad-
ams and WPL] morning co-star Todd Pettengill and news mommy Pat-

focused and targeted radio, Hot
AC seems too narrow to ever be able
to surpass mainstream AC or CHR in
ratings performance. Arbitron’s own
fairly recent top-50 markets analysis
of 25-54 adults has mainstream AC
with an 8.6 AQH share, CHR/Pop at
a 5.6 (arecent low)and Hot AC at a
4.5. Hot AC is a niche format that will
share with CHR but, in my crystal
ball, not surpass it.

Barry McKay
PD, KFBZ/Wichita

Both Hot AC and CHR reflect cur-
rent pop culture. Whether it’s movies
like Spider-Man or Star Wars or life-
style topics such [ |
as Botox parties,
you'll find both
being promoted
or talked about on
CHR and HotAC.
Both are person- |
ality-driven rather
than liner-card-
driven, and both
usually have fun
promotions and
contests to stay top-of-mind in the
marketplace.

At KFBZ, we are a rock-based Hot
AC, so when songs like Pink’s “Don’t
Let Me Get Me” come along, we’ll put
them in callout after they get signifi-
cant airplay in the market to see ifthey
have potential with our audience. A
CHR would probably jump right on
them because of the artists® history
with the format.

CHR’s younger base demands
more of a steady diet of new music
and expects to get it from a CHR,
while a Hot AC may be a little more
recurrent-sounding. This is because
of Hot AC’s slightly older demo.
They generally have less time to
spend listening to radio because of
the demands of work and family, so
it’s important for them to have a cer-
tain comfort level when listening to
their favorite Hot AC radio station.
And, generally, a CHR will spin its
hottest titles more often than a Hot
AC.

Another slight difference might be
in promotions. A CHR might be a lit-
tle more extreme compared to a Hot
AC, again due to the difference in age

Barry McKay
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of each format’s target demo. For in-
stance, a CHR might do a Fear Fac-
tor promotion with eating worms and
bugs, etc., while a Hot AC might opt
for more mainstream types of promo-
tions.

You'll get some strong P2 listening
with a bright-sounding Hot AC when
the CHR is either in spots or playing a
song the listener is tired of or doesn’t
like. We have that here in Wichita,
where we share most withCHR KKRD.

The core of a Hot AC is attracted
to it because the music it plays is
less edgy than the current music on
CHR. Plus, there are more recurrents
in the mix. When a CHR moves off
a hit, listeners many times still like
the song and will find it on the Hot
AC.

Jeff Andrews
PD, WVTL/Grand Rapids

It’s all about entertainment: fun
mnorning show, bigger-than-life and
fun-to-listen-to contests and upbeat,
relatable jocks.
The makeup of a
Hot AC depends |
on the market,
the competitive
field and, in
Grand Rapids,
the goal of the
cluster. Most for-
mats, not just CHR,
need a big mom-
ing show to pull
the train.

Our rotations are slower than a
CHR’s. Adult women like famili-
arity. Other markets may not have a
CHR, and the Hot AC doubles as a
CHR. It boils down to the demo
you'’re trying to reach.

Bill Cahill
PD, WTVR/Richmond
& Clear Channel VP/Ops for
VA Trading Area

Hot AC is the de facto CHR for
adults — well, maybe. But there are
a lot of moms listening to straight-
ahead CHR stations with their
daughters right now because the
music satisfies both. For single
young aduits 25-34, maybe Hot AC
is the ticket, but for 35-54 moms,
maybe not.

Jerf Andrews
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Bonnie Raitt
Silver Lining

Huge First Week
#1 Most Added!!

WNND, KVIL, WLTE, WMTX
WLT), W_TQ, WWLI, WWDE,
AND MANY MANY MOR:!

——— See Bonnie together with

Lyle Lovett on tour this summer!
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WEC R aRTST TILE LaBELS) SN pLAYS mp“n?;s’o%%us VeI, O S Most Added.-
11 CELINE DION A New Day Has Come (Epic) 2536  -65 302730 23 12000 e e S i
2 © FIVE FOR FIGHTING Superman {It's Not Easy) (Aware/Columbia) 2433 +113 319430 35 T18/0 [ ssmsrvoe weey ‘ AGDS
3 €@ JOSHGROBAN To Where You Are (143/Reprise) 2385 +85 279830 16  114/0 | BONNIE RAITT Silver Lining (Capitol) 3%
5 4 ENRIQUE IGLESIAS Hero (Interscope) 2012 -34 257735 39 120 | CELINEDION ' Alie (Epic) L
4 5 MARC ANTHONY | Columbi 1978 101 238148 22 113 VANESSA CARLTON A Thousand Miles (A&M/Interscope) 8
ANTHONY | Need You (Columbia) 9 - 4 /| ELTON JOHN Original Sin (RocketUniversal) 8
6 @  J0 DEE MESSINA Bring On The Rain (Curb) 1962 +15 197248 23 108/2 | ngRAH JONES Don't Know Why (Blue Note/Virgin) 8
i @ BRYAN ADAMS Here | Am (A&M/interscope) 1844 +138 240068 8  107/2 | MARC ANTHONY I've Got You (Columbia) 6
8 0 DARYL HALL & JOHN OATES Do It For Love (BMG/Heritage) 1746 +56 234899 9 107A BRUCE SPRINGSTEEN The Rising (Columbia) 6
10 @ VANESSA CARLTON A Thousand Miles (A&M/interscope) 1541 45 212527 12 89 | JAMESTAYLOR On The ath Of July (Columbia) 5
n SHERYL CROW Soak Up The Sun (A&M/interscope) 5
1 ) LONESTAR I'm Already There (BNA) 1496 +18 193461 45 108/0 :
i ) BEN GREEN Two To One (Artemis) 5
12 11 MICHAEL BOLTON Only A Woman Like You {Jive) 1252 -34 140365 20 1070
14 @ SHERYL CROW Soak Up The Sun (A&M/interscope) 1026 +35 137868 10 66/5
13 13 CAROLYN DAWN JOHNSON So Complicated (Arista) 984 65 87763 18 947 Most Pl;rcreased
17 @ CELINEDION 'm Alive (Epic) 958  +156 175842 5  88/11 ays
15 @ ENYA Wild Child (Reprise) 832 +14 92741 2 91/0 Tom
16 16 JENNIFER LOPEZ Alive (Epic) 790 -24 83171 10 740 ARTIST TITLE LABEL(S) INCREASE
20 17  LUTHER VANDROSS I'd Rather (J) 510 -4 125944 17 650 | BBMAK Back Here (Holywood) 1%
. ‘N SYNC This | Promise You (Jive} +187
18 18  JAMES TAYLOR On The 4th Of July (Columbia) 510 -104 97341 3 67/5 CELINE OION 'm Alive (Epic) 156
22 @ ELTON JOHN Original Sin (Rocket/Universal) 503 +43 101279 7 70/8 BRYAN AOAMS Here | Am (A&M/interscope) +138
19 20 BONNIE RAITT | Can't Help You Now (Capitol) 488 =70 46195 17 72/0 | 0-TOWN All Or Nothing () +138
23 @)  JOHN MAYER No Such Thing (Aware/Columbia) 467 +#1 64472 8 46/4 | FIVE FOR FIGHTING Superman... (Aware/Columbia) ~ +113
21 22 CALLING Wherever You Will Go (RCA) 463 13 108436 14  26/2 | BRUCE SPRINGSTEEN The Rising (Columbia) +99
26 @ MARC ANTHONY I've Got You (Columbia) 309 43 00226 4 51/ | JOSHGROBANTo Where You Are (143Reprse) ~  +85
25 @ TAMARA WALKER Angel Eves (Curb) 397 o 34770 6 6573 R. MARTIN F/C. AGUILERA Nobody Wants... (quumb/a) +76
C. CHURCH W/J. GROBAN The Prayer (Columbia) +70
24 25  ENRIQUE IGLESIAS Escape (Interscope) 381 -21 7932 11 281
27 26 GARTH BRODKS When You Come Back To Me Again (Capitol) 307 -1 27501 8 46/0 Most Playe d
28 27 BARRY MANILOW They Dance! (Concord) 226 -1 18498 7 h Recurrents
30 28 MICHAEL DAMIAN Shadows In The Night (Modern Voices/Meir Bros.) 215 -6 15895 2 3873
€@  KATHY MATTEA They Are The Roses (Narada) 214 A1 14805 1 42| o v e
@ BRUCE SPRINGSTEEN The Rlslng (CO/UmbIa) 206 +09 60187 1 24/6 MATCHBOX TWENTY If You're Gone (Lava/AtIanric) 1431
121 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of LEE ANN WOMACK! H°pe You Dance (MCA/U"iversal) 1384
7/7-7/13. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. | TRAIN Drops Ot Jupiter (Tell Me) (Columbia) 1268
Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number ENYA 0n|y Time (Reprise) 1242
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations piaying a song. Most Increased Plays lists the ;
songs with the greatest week-to-week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour DIDO Thankyou (A’ ’Sta) 1188
Persons ysed herein with permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc. ‘N SYNC This | Promise You (Jive) 1009
= SAVAGE GARDEN | Knew | Loved You (Columbia) 985
New & Acltive H. LEWIS & G. PALTROW Cruisin’ (Hollywood) 869
FAITH HILL There You'll Be (Warner Bros.) 850
BEN GREEN Two To One (Artemis) NORAH JONES Don't Know Why (Blue Note/Virgin) LEANN RIMES | Need You (Curb) 847
Total Plays: 189, Total Stations: 31, Adds: 5 | Total Plays: 120, Total Stations: 23, Adds: 8 FAITH HILL The Way You Love Me (Warner Bros.) 811
UNCLE KRACKER Follow Me (Top Dog/Lava/Atiantic) 791
PET SHOP BOYS Home And Dry (Sanctuary/SRG) STEVE HOLY Good Morning Beautiful (Curb) 0-TOWN All Or Nothing () 8
Total Plays: 187, Total Stations: 29, Adds: 0 Total Plays: 107, Total Stations: 25, Adds: 4 CELINE DION That's The Way It Is (Epic) 716
‘ BBMAK Back Here (Hollywood) 659 |
STEELY Simple Girl (NFE) BONNIE RAITT Silver Lining (Capitol, . R
Total Plays: 125, Total Stations: 30, Adds: 4 Total Plays: 1, Total Stations: 35,A(dds: 35 : R&R Station Playlists have moved to the web.
See all of our monitored reporters at
— - — e www.radioandrecords.com.
Songs ranked by total plays
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ﬁ”g ”’,MII 5 m ””\”_’ America’s Best Testing AC Songs 12+ l n d’ cator
BY MEBHBASE” For The Week Ending 7/19/02.

Artist Title (Label) LW Familiarity Burn TD Familiarity Burn MOSt Added@
CELINE DION I'm Alive (Epic) 408 405 81% 12% 412 82% 12% NORAH JONES Don’t Know Why (Blue Note/Virgin)
CELINE DION A New Day Has Come (Epic) 407 398 98% 28% 4.09 99% 27% SHERYL
BRYAN ADAMS Here | Am(A&M/Interscope) 4.08 405 83% 10% 413 86% 8% ASM tCROW Sl Tensn
JOSH GROBAN To Where You Are(743/Reprise) 401 397 1% 18% 410 82% 15% (A&M/Interscope)

HALL & OATES Do It For Love(BMG/Heritage) 400 407 73% 10% 409 76% 8% BEN GREEN Two To One (Artemis
MATCHBOX TWENTY If You're Gone(Lava/Atiantic) 400 388 96% 42% 411 96% 40% ! Lk )
LONESTAR I'm Already There(BNVA) 396 394 96% 36% 410 97% 33% MICHAEL DAMIAN Shadows In The Night
MARC ANTHONY | Need You(Columbia) 392 381 94% 26% 399 94% 25% (Modern Voices/Weir Bros.)

FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia) 391 384 96% 40% 399 95% 38%

VANESSA CARLTON A Thousand Miles(A&//Interscope) 390 384 T76% 17% 3.98 74% 15% BRYAN ADAMS Here | Am (A&M/interscope)
ENRIQUE IGLESIAS Hero(interscope) 390 370 98% 43% 4.00 99% 40%

CALLING Wherever You Will Go(RCA) 390 385 B84% 22% 3.94 84% 20% DARYL HALL & JOHN OATES Do It For Love
ENRIQUE IGLESIAS Escape(interscope) 387 376 83% 19% 393 81% 16% (BMG/Heritage)

MARC ANTHONY |'ve Got You(Columbia) 3.87 381 75% 15% 3.93 77% 13%

LUTHER VANDROSS I'd Rather(J) 38 38 T72% 12% 397 74% 9% JO DEE MESSINA W/TIM MCGRAW
SHERYL CROW Soak Up The Sun{A&Winterscope) 378 3.76 8% 21% 3.88 82% 20% Bring On The Rain (Curb)

GARTH BROOKS When You Come Back To Me Again(Capitol) 3.78 3.74 59% 12% 3.86 60% 10%

BARRY MANILOW They Dance! (Concord) 3.74 363 63% 11% 381 66% 10% VANESSA CARLTON
JOHN MAYER No Such Thing (Aware/Columbia) 373 370 54% 11% 374 52% 9% A Thousand Miles (A&M/interscope)

JO DEE MESSINA Bring On The Rain{Curb) 372 368 86% 27% 3.83 86% 26% , ) ;

ALL-4-ONE Beautiful As U(AMC) 371 378 0% 1% 3.82 73% 15% CELINE BION I'm Alive (Epic)

TRAIN Drops Of Jupiter (Tell Me)(Columbia) 3.71 357 95% 46% 3.79 93% 43% v . R
ELTON JOHN Original Sin(RocketUniversal) 371 380 65% 12% 376 64% 10% ELTON JOHN Original Sin (Rocket/Universal)
JAMES TAYLOR On The 4th Of July (Columbia) 3.65 - 44% 7% 3.66 44% 6% ) ;
MICHAEL BOLTON Only A Woman Like You(ive) 362 363 B5% 21% 376 86% 25% AV CIAN IO GOt Yol Colmbie)
MICHELLE BRANCH All You Wanted(MavericWB) 359 371 66% 18% 3.60 62% 16% MICHELLE BRANCH All You Wanted (Maverick/WB)
CAROLYN DAWN JOHNSON Complicated(Arista) 358 3.58 69% 22% 3.66 70% 20%

BONNIE RAITT | Can't Help You Now (Capitol) 342 350 67% 18% 3.46 68% 18% BERTIE HIGGINS Just Another Day (/ndependent)
JENNIFER LOPEZ Alive (Epic) 335 332 73% 22% 341 714% 20% . ) )

ENYA Wild Child(Reprise) 333 337 91% 42% 3.34  93% 43% STEVE HOLY Good Morning Beautiful (Curb)
e et i s oy e ooy | | BRUCE SPRINGSTEEN The Rising (Columbie

song. Sample composilion is based 0n persons 12+. 1D = Targe! Demo (Females 25-54). Persons are screened via toe internet. Once passed, they can take the 1

music test based on their for . RateTh .com results are not meant to replace callout research. The resuits are intended to show opinions BONNIE RAITT Silver Lining (Capito/)

of participants on the Internet only. RateTneMusm is a registered k of RateTh ic.com. The ATM sysiem is available for local radio stations by calling

818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.
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AC/Hot AC Actlon

July 19, 2002 R&R ® 61

We just bumped Vanessa Carlton's “A
Thousand Miles” up to power. What's spe-
cial about this song is that we were the first
mainstream AC in the country to play it. We

rarely go on records early, especially from
new artists, but it sounded so good on Mix
93.3 [CHR/Pop sister KMXV/Kansas City]

that [ told our PD, Jon Zellner, “Why let a

song like this collect dust on my desk?

We need to be playing it now.” We've

added "Soak Up the Sun” from Sheryl

Crow. Pretty much a no-brainer for us, it’s
a fun summer tune from an artist who does really well here
on Star 102. James Taylor's “On the 4th of July” is another
add. It's classic-sounding J.T., a great “sit in the hammock”
tune for summer. Josh Groban's “To Where You Are” contin-
ues to be our most asked-about song. Every time it plays,
we get e-mail and calls wondering who he is. | will admit that,
in the beginning, | wasn't sure about how it would be re-
ceived. But it has taken on a life of its own, and Josh's CD
is selling like crazy here in Kansas City. Carolyn Dawn
Johnson's “So Complicated” is also getting a great reaction. She has such a
fresh, clean sound, and we're getting about the same amount of requests for
her as we are for Josh Groban. Finally, Jo Dee Messina's “Bring on the Rain”
has turned cut to be a really strong song for us. This one will be around a while.
AC tends tc have periodic dry spells when it comes to new music and new
artists, but this spring and early summer have been great for our format. There's
been a lot of wonderful product for us.

Jeanne Ashley
MD/Mldday
KSRC/Kansas City’s (Star 102)

rops to Etoile Zisselman and Steve Bartels,

who power Avril Lavigne’s “Complicated”
(Arista) up tc No. 3 during a tight chart week and
nab 263 additional plays! ... Pete Cosenza,
Elaine Locatelli and the Columbia crew have to
be crowing over “B-r-u-u-u-c-e.” After just three
weeks, Bruce Springsteen & The E Street
Band rise to No. 22 at Hot AC with “The Rls-
ing" and debut at No. 30 at AC ... Dave
Matthews Band go top 10 with “Where Are You
Going” ... And kudos to Debbie Cerchione and the Warner Bros. crew, who nab
Most Added honors with Goo Goo Dolls’ “Big Machine” ... Debuting: Elvis Vs.
JXL’s “A Little Less Conversation” (RCA) and Splender’s “Save It for Later” (J) ...
At AC, it's a supertight chart this week. Celine Dion's “I'm Alive” (Epic) adds an
additional 156 plays and jumps 17-14" after only four weeks ... Hall & Oates’ “Do
It for Love” (BMG/Heritage) remains very solid, perched at No. 8 and ranking No. 1
with person 25-34 on the RateTheMusic survey ... Speaking of RTM, Bryan
Adams’ “Here | Am” (A&M/Interscope) tests No. 1 among women ... Debuting only
five weeks after her stellar performance at this year's R&R Convention is Kathy

Mattea with “They Are the Roses” (Narada).
o - ( ) — Kid Kelly, AC/Hot AC Editor

artist

armist: Doves
LageL; Capitol

By KID KELLY/AC-HOT AC EDITOR

Iam obsessed with Doves. I listen to them
all the time, like there is no other album
like this on the planet. What's wrong with
me?” That post from the message board on
Doves’ oflicial website (www.doves.net) is

a pretty good illustration of the kind of

compulsive tollowing this band has accu-
mulated.

So who are these guys? Doves are Jimi
Goodwin on Icad vocals and guitar, Jez
Williams on guitar and background vocals
and Andy Williams on drums, background
vocals and harmonica. They hail from
Manchester, England and tormed unotfii-
cially about 10 years ago, when Jimi met
twin brothers Jez and Andy. They were all

just 15, but they realized that making mu-

sic together was their destiny.

Back in 1998 Doves released their debut ef-
fort, an EP called The Cedar Room, and they
followed that the next year with the EPs Sea
and Here It Comes. All their music has been
critically acclaimed, and their latest work, the
tull-length The Last Broadcast, will also give

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.radioandrecords.com and
click the Message Boards button.

tvity

LA
o

/!

Doves

critics a reason to celebrate.

From the introspective and delicate “M62
Song” to the cheertul “Pounding,” Doves
prove they are not afraid to evoke a broad
range ol emotions. (They’re so open and
honest, they probably trighten all those pre-
fab artists.) They have a style all their own,
and on The Last Broadcast — with the as-
sistance of producers Steve Osborne (Happy
Mondays) and Max Heyes (Primal Scream,
Paul Weller)
that uniqueness.

they work hard to maintain

It you had to tind a comparison, there
may be some echoes ot an carlier Jimi in the
sounds of Jimi Goodwin and company, but
Doves thrive by setting their own styles.
Says Jez Williams, “The harder we work,
the better the ideas that come to us. We're
quite happy to write five songs and throw
four away; that’s how hard we can be on
oursclves.” Andy Williams adds, “After all
this time working together, I think we’ve
tinally started to unlearn and get to the core
of things — to make them as simple as pos-
sible.”

“What’s wrong with me?” Absolutely
nothing. It’s just a Doves thing.

Powerine

Adult contemporary music blended with
brief commentaries about life by host
Brother Jon Rivers.

O WEEKLY PROGRAMS

O FREE!

o FOLLOWED BY A 24 PROMO SPOT

o VOICE OUT 28: 00

o COMPACT DISC

www americanradiohistorv com

AUSHEAVAIURBIES

Country Crossroads
Country Hits and Interviews

MasterControl
Magazine Style Format

7 On Track

Contemporary Christian Music

The Baptlst Hour

Contemporary Christian Music

:60 Features
Family, Health & Fitness

FamifyNet

6350 West Freeway

Fort Worth, TX 76116-4511
800-266-1837
www.FamilyNetRadio.com
email: info@FamilyNetRadio.com
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July 19, 2002
W S aemst T LABEL(S) RS Pkis |vapg%§|sous e TSN Most Added-
1 € SHERYL CROW Soak Up The Sun (A&M/Interscape) 3608 +19 363208 21 870 R T O
2 ©  JIMMY EAT WORLD The Middle (DreamiWorks) 3502 +17 373178 18 85/ | ammsTrnE LsELs) ADDS
4 €@ AVRILLAVIGNE Complicated (Arista) 3628 4263 348867 14 895 ggﬁcﬁ?ﬁsﬂ%ﬁ B'g L”.ﬁﬂ":e/( UgrEr Bt ) 2
3 4 VANESSACARLTON A Thousand Miles (A&M/nterscope) 343 15 G2 2 B0 | plyicys. LA Lite Los comorenion (FCA) o
5 €@ C.KROEGER FA. SCOTT Hero (Roadrunner/Columbia/ilDJMG) ~ 2951  +157 273886 10 B81/1 | BRUCE SPRINGSTEEN The Rising (Columbia) 10
6 0 JOHN MAYER No Such Thing (Aware/Columbia) 2809 +100 314946 22 85/0 | JENNIFER LOVE HEWITT BareNaked (Jive) 10
7 @ CALLING Wherever You Will Go (RCA) 2741 +38 285880 43  85[ | MICHELLE BRANCH Goodbye To You (MaverickWs) 9
8 & MICKELBACK How You Reming Me (Roadrumner/IDJNG) 202 -2 241195 31 st | hooct e ,g’;’f{’z]’fx’ﬁy —— !
12 @ DAVE MATTHEWS BAND Where Are You Going (RCA) 2155 +49 238449 9 82/0 | AVRIL LAVIGNE Complicated (Arista) 5
9 10 PUDDLE OF MUDD Blurry (Flawless/Geffer/Interscope) 2049 117 202973 25 64/0 | OUR LADY PEACE Somewhere Qut There (Columbia) 5
10 11 GO0 GOO DOLLS Here Is Gone (Warner Bros.) 2012 -9 205276 19 750 | COLDPLAY In My Place (Capitol) 5
13 @ NODOUBT Hella Good (/nterscope) 1979 +93 178502 12 6OA
11 13 MICHELLE BRANCH All You Wanted (Maverick/WB) 1915 193 198096 27 6800 Most Increased
15 @ CREED One Last Breath (Wind-up) 1710 4103 137614 8 T3 Plays
14 15  TRAIN Drops Of Jupiter (Tell Me) (Columbia) 1588 53 151404 T 83/0 Ton
18 (@  JACK JOHNSON Flake (Enjoy/Universal) 1420 +162 166036 10 65/3 | armst TmE LasELs) INCREASE
16 (@ PINK Don't Let Me Get Me (Arista) 1413 #3 127322 13 381 | BRUCE SPRINGSTEEN The Rising (Columbia) +282
19 18  THE CORRS When The Stars Go Blue (143/Lava/Atiantic) 1152 11 124152 11 eop | AVRIL LAVIGNE Compiicated (Aristz) 0
’ g ELVIS VS. JXL A Little Less Conversation (RCA) +196
20 @ ALANIS MORISSETTE Precious lllusions (Maverick/Reprise) 1058 +45 98303 6 610 | JACK JOHNSON Fiake (Enjoy/Universal) +162
22 € OROPLINE Fiy Away From Here (...Day) (143/Reprise) 1007 +2 86862 9  62/0 | C.KROEGERF/J. SCOTT Hero (RoadrumerGokimbiaDMG) +157
21 21 RUBYHORSE Sparkle (Island/IDJMG) 990 18 98446 11 550 | JEWEL This Way (Atlaniic) R
29 € BRUCE SPRINGSTEEN The Rising (Columbia) 932  +282 118053 3  57A0 :‘ﬁ‘l’c":&:g’;%igg: ‘G‘z’;‘;ﬁy‘g’% @:e m’j‘;m%’)ﬂ) :}gi
26 @  DIRTY VEGAS Days Go By (Capitol) 914 +15 81610 6 42/8 | QUR LADY PEACE Somewhere Out There (Columbia) 108
25 @ COUNTING CROWS American Girls (Geffen/interscope) 887 +24 105662 8 54/3 | CREED One Last Breath (Wind-up) +103
24 25  DISHWALLA Somewnhere In The Middle (Immergent) 878 -28 66034 10 477
30 €@ NORAHJONES Don't Know Why (Blue Note/Virgin) 783 4135 90040 4 497 Most Played
23 27  CALLING Adrienne (RCA) 770 162 72502 12 520 Recurrents
27 28 NICKELBACK Too Bad (Roadrunner/IDJMG) 732 21 3794 10 230
31 @ OURLADY PEACE Somewhere Out There (Columbia) T4 4100 75316 5 455 | ammst me veey pLATS
28 30  SHAKIRA Underneath Your Clothes (Epic) 613 -103 55032 M 29/0 | LIFEHOUSE Hanging By A Moment (DreamWorks) 1400
32 31  SEVEN AND THE SUN Walk With Me (Atlantic) 505 4 56191 5 37, | FIVEFORFIGHTING Superman... (Aware/Columbia) 1330
33 @ 311 Amber (Volcano) 513 486 38361 3 28 | SCWEL Standing Stl (Ariantc) 1289
CREED My Sacrifice (Wind-up) 1196
34 33 ENRIQUE IGLESIAS Escape (Interscope) 422 -4 67226 10 /0 | DEFAULT Wasting My Time (TVT) 1151
40 €  BBMAK Out Of My Heart (!nto Your...) (Hollywood) 3 +78 40365 2 281 ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 1083
35 35 COURSE OF NATURE Caught In The Sun (Lava/Atlantic) 362 18 2359 9 18/ | DIDO Thankyou fArista) 82
33 @ CAROLYN DAWN JOHNSON So Complicated (Arista) 355 436 24628 3 2971 | STAIND Its Been Awhile (Fip/Eloktra/ttG)
@  SPLENDER Save It For Later (J) 34«02 27722 1 aaa | SDOORS DOWNBe Lie That (Repubiciinicrsa) 832
UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic) 813
€) ELVIS VS. JXL A Little Less Conversation (RCA) 333 +196 36728 1 26/13 | SUGAR RAY When it's Over (Lava/Atiantic) 803
39 33  SHEILA NICHOLLS Faith (Essexgir/Hollywood) 303 12 30053 3 28 ;IANVKEINM:ﬁ: El\r;lgh;AE;g glarger Brgs.t)w - ;t;g
€ opace oetween
3 40  MOBY We Are All Made Of Stars (V2) 29 A0 tessa 7 280 | R IRTIRENS B nayfp/.c)" () £ 5
90 Hot AC reporters. Monitored airp[ay data suppli by " iabase R rch, a division of Premiere R_adip Networks. Songs rankqd by total plqys for thg airplayl week of
T S B e e e B o . o Mot o b s i ol o b oy o g | | &R Staion Plafss hae moved o the web.
station. Songs unreported as adds do not count toward overali total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases ee all of ourimomtored reporters at
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.
the Arbitron Ccmpany (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

assified Advertising

R&R Packages The Reach & Frequency You Need!

R&R Today: the leading management daily fax
radioandrecords.com: Radio's Premiere Web Site
R&R: The Industry's Newspaper with the largest help wanted section

Contact Karen Mumaw at kmumaw@radioandrecords.com or (310)788-1621 for information.
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Artist Title (Label)

America’s Best Testing Hot AC Songs 12+

Indicator

LW Famitiarity Burn

For The Week Ending 7/19/02.

TD Familiarity Burn

Most Added-
ELVIS VS. JXL A Little Less Conversation (RCA)
ROSEY Afterlife (/sland/IDJMG)
THE CORRS When The Stars Go Biue (143/Lava/Atlantic)
CELINE DION 'm Alive (Epic}
BRUCE SPRINGSTEEN The Rising (Columbia)
JACK JOHNSON Flake (Enjoy/Universal)
BBMAK Out Of My Heart (Into Your...) (Hollywood)
JEWEL This Way (Atlantic)

New & Active

CELINE DION I'm Alive (Epic)

Total Plays: 270, Total Stations: 15, Adds: 0

COLDPLAY In My Place (Capitol)

Total Plays: 268, Total Stations: 22. Adds: 5

STRETCH PRINCESS Freakshow (Wind-up)

Total Plays: 262, Total Stations: 21, Adds: 1

JEWEL This Way (Atlantic)

Total Plays: 258, Total Stations: 23, Adds: 3

REMY ZERO Perfect Memory (I'll...) (Elektra/EEG)
Total Plays: 219, Total Stations: 23, Adds: 1
HOOBASTANK Running Away (/sland/IDJMG)

Total Plays: 203, Total Stations: 9, Adds: 2

MICHELLE BRANCH Goodbye To You (Maverick/WB)
Total Plays: 182, Total Stations: 27, Adds: 9
DASHBOARD CONFESSIONAL Screaming... (Vagrant)
Total Plays: 180, Total Stations: 19, Adds: 2

JENNIFER LOVE HEWITT BareNaked (Jive)

Total Plays: 98, Total Stations: 23, Adds: 10

GO0 GOO DOLLS Big Machine (Warner Bros.)

Total Plays: 85, Total Stations: 39, Adds: 35

AVRIL LAVIGNE Complicated (Arista) 417 412 9% 17% 415 9% 20%
JIMMY EAT WORLD The Middle(DreamWorks) 413 412 9% 33% 410 95% 38%
GOO GOO DOLLS Here Is Gone(Warner Bros.) 410 409 92% 22% 4.04 92% 27%
JOHN MAYER No Such Thing (Aware/Columbia) 408 411 81% 19% 4.07 85% 22%
LIFEHOUSE Hanging By A Moment(DreamWorks) 407 397 98% 50% 4.06 98% 54%
CHAD KROEGER F/JOSEY SCOTT Hero(Roadrunner/Columbia/iIDJMG) 4.03 4.09 92% 28%  4.00 93% 31%
OEFAULT Wasting My Time(TVT) 403 400 92% 34% 4.04 92% 35%
CALLING Wherever You Will Go(RCA) 4.01 400 9% 45% 396 97% 49%
NICKELBACK Too Bad(Roadrunner/IDJMG) 399 399 88% 26% 3.98 87% 27%
CALLING Adrienne(RCA) 395 398 76% 13% 3.91 76% 16%
OISHWALLA Somewhere In The Middle(/mmergent) 391 3.8 54% 7% 3.88 57% 8%
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 390 397 94% 41% 391 94% 42%
VANESSA CARLTON A Thousand Miles(A&M/interscope) 3.89 3.8 92% 36% 3.88 94% 36%
MICHELLE BRANCH All You Wanted (Maverick/WB) 389 391 93% 34% 381 95% 37%
CREED One Last Breath (Wind-up) 3.88 381 84% 19% 3.81 84% 22%
JACK JOHNSON Flake(Enjoy/Universal) 3.86 395 48% 10% 3.93 52% 10%
NICKELBACK How You Remind Me (Roadrunner/iDJMG) 386 376 98% 56% 3.91 99% 58%
OAVE MATTHEWS BAND Where Are You Going(RCA) 3.86 3.83 82% 17% 3.88 84% 20%
TRAIN Drops Of Jupiter (Tell Me)(Columbia) 3.82 384 97% 55% 3.8 98% 58%
COUNTING CROWS American Girls (Geffen/Interscope) 375 381 64% 10% 373 66% 11%
RUBYHORSE Sparkie(/sland/IDJMG) 369 378 50% 9% 3.69 56% 10%
PINK Don't Let Me Get Me(Arista) 3.59 365 93% 41% 3.66 94% 41%
ALANIS MORISSETTE Precious lllusions (Maverick/Reprise) 358 346 63% 12% 374 64% 11%
SHERYL CROW Soak Up The Sun{A&M/interscope) 358 3.60 97% 41% 3.47 97% 48%
DIRTY VEGAS Days Go By(Capitol) 356 350 79% 26% 3.66 80% 26%
CORRS F/BONO When The Stars Go Blue(143/Lava/Atiantic) 352 343 61% 14% 349 63% 17%
NO DOUBT Hella Good (/nterscope) 349 342 93% 40% 3.58 94% 4%
JEWEL Standing Still(Atlantic) 3.45 347 92% 49% 3.47 96% 53%
DROPLINE Fly Away From Here (Graduation Day)(143/Reprise) 342 353 48% 13% 338 51% 14%
SHAKIRA Underneath Your Clothes (Epic) 316 319 92% 49% 318 94% 50%
Total sample s-lzeisdTrespondenls. Total average favorabilily estimales are based on a scale of 1-5. (1=dislike very_lmmh, S5=like very much). Total familiarity
P the g¢ of who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the internet. Once passed, they can take the
muslc test based on their for P RateT! ic.com results are not meant fo repiace callout research. The results are i 10 show opini
of participants on the Internet only. Rate TheMuslc is a regi: k of RateT ic.com. The RTM system is available for local radio stations by calling
4818/377-5300. RaleTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.
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[ PART TWO OF A TWO-PART SERIES|

Much Ado About Music ...
And An Aging Demo

O Expert programmers share insights

here was a time when PDs could win if they grasped programming basics, had good jocks

and maintained a fierce competitive sense. Today’s PD must be a sophisticated professional
—— with a keen understanding of all the aspects that contribute to top ratings and revenue suc-
cess. The PD must also possess the means to implement those aspects.

In the second part of our review of
the R&R Convention 2002 session
“Ratings: The Golden Egg,” the pan-
el of Smooth Jazz’s most accom-
plished programmers share the
wealth. Serving as panelists were
KYOT/Phoenix’s Shaun Holly,
KIFM/San Diego’s Mike Vasquez,
KTWV/Los Angeles’ Chris Brodie,
WNUA & WLIT/Chicago’s Bob
Kaake, KKSF/San Francisco’s Paul
Goldstein and KJCD/Denver’s Steve
Williams. Broadcast Architecture
Exec. VP/GM Allen Kepler served
as moderator.

AK: How do you view the state of
the music submitted for Smooth Jazz
airplay today compared to the music
of a few years ago?

BK: | think it’s incredible —
never stronger. That makes our de-
cisions more difficult, but every
format should have such problems.
And I love when
nuggets like Boz
Scaggs or Hil St.
Soul filter through
and everyone
says, “l Jove that

song!” |
SW: Tothe av- |
erage listener,

new music is
70% of what we
play. But, for the
most part, Smooth Jazz is sadly lack-
ing in exploration of the music we
play. 1t’s not just about the Boney
Jameses or Chris Bottis of the world,
but also about India.Arie, Jill Scott,
Remy Shand and Sarah McLachlan,
whom we don’t hear on Smooth Jazz
when we should.

There are so many new, develop-
ing artists who aren’t getting expo-
sure, and we’re missing the boat. You
have to listen to everything to have
an educated opinion about music, es-
pecially new music, and that requires
both an appetite for and a commit-
ment to new music.

AK: There's so much music — mu-
sic worked to our format and music
that doesn't even come across our

Bob Kaake

desks. Isn't it key .
to lead the audi- | 88
ence, but not so
Jar that they can't
catch up with you?

1t seems there s so |
much music that |
our consumers
could never con-
sume it fast enough,
which creates dis-
appointment on
the record side.

CB: The flow of music is extreme-
ly cyclical, like during the first quar-
ter, when there are often few releases.
But there are many more times when
[KTWYV Asst. PD/MD] Ralph [Stew-
art] and | listen and then ask our-
selves how can we actually do
service to this product so that it gets
enough exposure to create measur-
able success for both our audience’s
appreciation of it and significant sell-
through, because radio needs a
healthy recording industry.

But that’s what our job is: to look
at each song each quarter-hour of ev-
ery day. | don’t feel that there is a lot
of great music that falls by the way-
side. We all program for our individ-
ual markets. A song that works for
one may not work in another.

MYV: We're in a Catch-22, trying
to develop hits and establish artists’
identities, which means playing their
songs for a long time. KIFM has
songs in power that are long gone at
other stations because we use callout
research, and mean scores tell me a
lot. A perfect example is The Rip-
pingtons’ “Caribbean Breeze,”
which, for everyone else, is an old
song, but we just recently moved it
to recurrent. Research told us that, for
our PIs, there was no burn on the
song whatsoever, and the mean
scores were at the top, which kept it
alive.

Then we got the new Joe Sample,
which we went gaga over but took a
while to add because of space limi-
tations. There’s a fine line to walk
when you want to accomplish both
goals: break as many new artists as

Chris Brodie
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possible and develop hits — which
are validated in semi-annual AMT
scores — by hanging on to some
songs longer than we did in the past.

We also take great pride in produc-
ing new-music promos, which we
play hourly. They showcase two
songs at a time, and we’ve noticed
significant increases in mean scores
as aresult over the last year, because
we’re building familiarity.

The once-an-hour sweeper, within
a music sweep, says, “New music
from Smooth Jazz 98.1,” and then we
play the hooks, two at most. It flows
with the music. 1 highly encourage
those who are not doing new-music
promos to look into it. When the lis-
tener finally hears the whole song, it’s
already familiar — although they
don’t know why.

“I highly encourage those who are not doing new-
music promos to look into it. When the listener
finally hears the whole song, it's already familiar,
although they don’t know why.”

Mike Vasquez

e ———— e T T s e e T

also done a CD feature or two on a
weekend.

MYV: We're toying with the idea of
dedicating KIFM’s 9am Sunday
hour, between Ramsey Lewis’ Leg-
ends of Jazz and the time the Sunday
brunch show really kicks in at 10am,
to new music.

AK: We 're all getting a little old-
er, and so are our listeners — all
those cool, hip people who discov-
ered Smooth Jazz 15 years ago, along
with those who are still discovering
it. I'm not talking about bringing in
20-year-olds, but is anyone working
on a strategy to
keep our format
young and vibrant
and appealing to
the sales commu-
nity?

SW: We’re ad-
justing our re-
search gradually
to include young-

£ er people — by
Mike Vasq

AK: It ceriainly says
about the quality of the music we play
that it doesn t really ever die — es-
pecially the instrumental music, since
we re the only ones playing it. What
else are you doing regarding new
music? Would you consider dedicat-
ing, or do you already dedicate, a
two-hour show to
new music — like
AC and CHR have
done for years —
to reinforce the
idea that we play
new music?

PG: Every Fri-
day at 5pm KKSF
premieres a new
record, and we
get the artist to
cut promos for it. This creates a mini-
event on the station that we can talk
about, promote and even get some
press on. We run a piece about it with
a great color photo in our e-newslet-
ter too.

SH: At KYOT we present a new-
music night. In my effort to be more
flexible as a PD with the sales depart-
ment, we sell it to a resort and then
promote it for two weeks and invite
the public to come and rate new mu-
sic for two hours, with our morning
guy as host. From time to time we’ve

Paul Goldstein

younger, | mean a
year or two out-
side the demo — so we can get aread
in advance on what their tastes are.
You really don’t want to react to what
they’re are saying in general, but it’s
important to begin to include those
slightly younger than our target demo
in our research.

CB: People, like those 25-34, can’t
be lumped together. You can make
certain hypotheses about boomers or
assumptions about Gen-Xers, but
what we’re seeing — and the best
way to approach it — is that there are
25-34s who don’t necessarily fit the
mold of what the universe thinks they
look like but who
still have a level
of maturity or a
lifestyle that is at-
tracted to Smooth
| Jazz. It’s critical
for The Wave,
because Los An-
geles is a market
that goes against
the grain, in that
25-34 is the larg-
est age cell, according to the 2000
census, which is not the case in most
markets across the country.

It’s a top-of-mind consideration for
us, but we have to look at it from a

Shaun Holly

marketing perspective much more
than a programming perspective.
We’re not going to gain a massive
bulk of 25-34 listeners, and it is not
going to serve us well if we do any-
thing to attract those people that will
make our Pls have a problem with
our station.

MYV: People grow into Smooth
Jazz. My younger sister, who’s al-
ways been a rock chick, used to lis-
ten to me when |1 was on the air in
Smooth Jazz because it was me. But
now she’s listening to Smooth Jazz
because she enjoys the music.

BK: We leamned at Viacom in the
early '90s, when we were curious
to know whether we could make
our Soft AC stations younger, as far
as usage was concerned — and
we’re all usage-targeted radio sta-
tions — that the need to have the
radio on and its use as a way to re-
lax starts around 35 or so. You may
want to go younger, but the core
that delivers TSL and passion kicks
in at about age 35.

1 encourage everyone to keep think-
ing about concerts and events, because
live smooth jazz shows so persuasive-
ly plant a seed in
younger adults,
who think, “Wow,
that’s so cool!™
Weeknight after-
work gatherings,
like Wednesday
Hump Night, tend
to attract a slight-
ly younger crowd.
They go for the
ambiance and be-
cause it’s cool to have some wine and
hear some jazz. They begin to like one
artist, then another, and once they
meet an artist, we start reeling them in.

SW: Many Smooth Jazz promo-
tions are anemic, but if they’re not,
they are incredibly powerful and ef-
fective. You should do 100 events a
year, because that’s the level of ex-
posure you need to cut through in a
very crowded marketplace.

BK: And don’t forget that looks
count. I must credit Paul Goldstein
for always making KKSF look so at-
tractive and appealing — on its e-
newsletter, website and everything
— that anyone would say, “Yeah,
that’s me!”

Steve Williams
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WERK  WEEk  ARTIST TITLE LABELS) 963 PLAvS
2 1 BONEY JAMES RPM (Warner Bros.) 882 -20
1 2 CRAIG CHAQUICO Luminosa (Higher Octave) 855 -51
3 3 PETER WHITE Bueno Funk (Columbia) 742 54
4 @ JOE SAMPLE X Marks The Spot (PRA/GRP/VMG) 686 +40
5 © JOYCE COOLING Daddy-0 (GRPAYMG) 665 +20
6 @ DOWN TO THE BONE Electra Glide (GRPAMG) 618 +18
7 © NORAH JONES Don't Know Why (Biue Note/Virgin) 587 +13
14 @ SPECIAL EFX Cruise Contral (Shanachie) 530 +1
8 9  JEFF GOLUB Cut The Cake (GRPVMG) 521 -32
9 ) KIM WATERS In The House (Shanachie) 515 +26
10 11 BRAXTON BROTHERS Whenever | See You (Peak) 480 -4
13 12 LARRY CARLTON Morning Magic (Warner Bros.) 470 -3
16 @ BRIAN CULBERTSON Without Your Love (Warner Bros.) 466 +32
12 14 ALFONZO BLACKWELL Funky Shuffle (Shanachie) 424 -52
9] 15 STEVE COLE So Into You (Atlantic) 422 -13
17 @ NORMAN BROWN Just Chillin® (Warner Bros.) 417 +14
20 @ GERALD ALBRIGHT Ain't No Stoppin’ (GRPVMG) 376 +11
19 18  BOZ SCAGGS Miss Riddle (Virgin) 365 -1
22 @ EUGE GROOVE Slam Dunk (Warner Bros.) 343 +97
21 @  LUTHER VANDROSS I'd Rather () 301 +b
23 @  JOE MCBRIDE Woke Up This Morning (Heads Up) 293 +19
27 @ SADE Somebody Already Broke My... (Epic) 269 +30
26 @ JONATHAN BUTLER Wake Up (Warner Bros.) 265 +18
25 @ CHUCK LOEB Sarao (Shanachie) 265 +12
29 @ FOURPLAY Rollin' (Bluebirc/RCA Victor) 213 +22
28 @D GREG ADAMS Roadhouse (Ripa) 203 +1
24 27  RICHARO ELLIOT Shotgun (GRPVMG) 176 -82
30 28 3RO FORCE | Believe In You (Higher Octave) 168 -5
@  WILL OOWNING | Can't Help It (GRPA/MG) 142 +1
€D  JuLIA FORDHAM FANOIA. ARIE Concrete Love (Vanguard) 137 +12

GROSS
IMPRESSIONS
(00)

126474
116306
97535
97221
81041
91660
75245
86044
58200
93734
77233
78165
60353
53551
71540
60380
58992
35215
53111
39317
36213
30324
29149
3K
25927
29997
21941
10307
3734
7357

WEEKS ON TOTAL STATIONSI
CHART

15 39/0
14 39/0

ARTIST TITLE LABEL(S)

JEFF KASHIWA 3-Day Weekend (Native Language)
Total Plays: 115, Total Stations: 16, Adds: 2

BOYZ I8 MEN The Color Of Love {Arista)

Total Plays: 109, Total Stations: 7, Adds: 1

DAVID BENOIT Then The Morning Comes (GRP/VMG)
Total Plays: 101, Total Stations: 16, Adds: 7

REMY SHAND Take A Message (Motown)

Total Plays: 91, Total Stations: 9, Adds: 1

JIM WILSON F/E. HARP River (Hillsboro)

Total Plays: 86, Total Stations: 8, Adds: 0

New & Active

MARC ANTOINE Cruisin’ (GRP/VMG)
Total Plays: 80, Total Stations: 10, Adds: 1

Total Plays: 75, Total Stations: 8, Adds: 0
Totat Plays: 71, Total Stations: 12, Adds: 3
CHRIS BOTTI Lisa (Columbia)

Total Plays: 70, Total Stations: 9, Adds: 4

Total Plays: 61, Total Stations: 5, Adds: 0

Songs ranked by total plays

PAUL HARDCASTLE Desire (Trippin’ ‘n Rhythm)

STEVE OLIVER High Noon {Native Language)

CHRIS STANDRING Through The Looking Giass (/nstinct)

42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 7/7-7/13. Bullets appear on Songs gaining plays or remaining flat from previous week. If two songs are : o

tied in total plays, the song with the most stations is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added Is the total number of new adds PIECES OF A DREAM nght Vision (Hgads Up)
officially reported to R&R by each reporting station. Most Increased Plays lists the songs with the greatest veek-to-week increases in total plays. Gross Impresslons equals Average | SADE Lovers Rock (Epic)

Quarter Hour Persons times number of plays (tmes 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (copyright 2002. The Arbitron  KIRK WHALUM | Try (Warner Bros.)

Company). (C) 2002, R&R. Inc.

Most Added.-

ADDS

DAVID BENOIT Then The Morning Comes (GRPVMG) 7

18 38/0 | RICHARD ELLIOT Q.T. (GRPVMG) 7
10 42/0 FOURPLAY Rollin’ (Bluebird/RCA Victor) 6
16 38/0 GREG ADAMS Roadhouse (Ripa) 6
12 38/ THOM ROTELLA A Day In The Life (Trippin’ 'n Rhythm) 5
13 40/0 NORMAN BROWN Just Chillin’ (Warner Bros.) 4
CHUCK LOEB Sarao (Shanachie) 4
8 380 | ONATHAN BUTLER Wake Up (Wamer Bros) a
22 31/0 CHRIS BOTTI Lisa (Columbia) 4
1 31
B30 Most Increased
8 39/1 Pia ySs
10 37/0
29 260 I
ARTIST TITLE LABEL(S} INCREASE
18 320 | SprciaL EFX Gruise Control (Shanachie) o1
5 M/4 | EUGE GRDOVE Slam Dunk (Warner Bros.) +57
6 36/3 DAVID BENOIT Then The Morning Comes (GRPVMG)  +55
20 24/0 JEFF KASHIWA 3-Day Weekend (Nafive Language) +41
4 332 | JOESAMPLEX Marks The Spot (PRAGRPVMG)  +40
7 20/0 BRIAN CULBERTSON Without Your Love (Warner Bros.) +32
SADE Somebody Already Broke My... (Epic) +30
6 26/0 | RiCHARD ELLIOT O.T. (GRPAVMG) +29
5 192 | CHRIS BOTTI Lisa (Cofumbia) +28
4 28/4 KiM WATERS In The House (Shanachie) +26
4 29/4
2 26 Most Played
i b Recurrents
19 14/0
2 19/1 ARTIST TITLE LABEL(S) I?ICé
1 9 JIMMY SOMMERS Lowdown (Higher Octave) 416
T 12| CeLINE DION A New Day Has Come (£pic) 375
DAVID BENOIT Snap! (GRPVMG) 152
145
143
136
ENYA Only Time (Reprise) 131
GREGG KARUKAS Night Shift (N-Coded) 129
ERIC MARIENTHAL Lefty's Lounge (Peak) 113
KEVIN TONEY Passion Dance (Shanachie) 108
DAVID LANZ That Smile (Decca) 98
CHRIS BOTTI Through An Open Window (Columbia) 9
LARRY CARLTON Deep Into It (Warner Bros.) 76
GERALD VEASLEY Do | Do {Heads Up) 7%
CHUCK LOEB Pocket Change (Shanachie) !
MARC ANTGOINE On The Strip (GRP/VMG) 64
JEFF LORBER Ain't Nobody (Samson/Gold Circle) 62
WAYMAN TISDALE Can't Hide Love (Atlantic) 58
STING Fragile (A&M/Interscope) 50
DIDO Thankyou (Arista) 45

[\/ 2R/ I\ /]
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Own Your Events

If no one can see your signs, do they know who staged
the event? Make sure you claim ownership at all your
events with cost-effective, disposable plastic banners.

We print your logo using up to four spot colors.

Perfect for concerts, events and giveaways.
Packaged on a roll and easy to use.
Up to 3" High and 6" Wide
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1-800-231-6074

P.0. Box 750250 Houston, Texas 77275-0250

Durable 713/507-4200 713/507-4295 FAX r"«u

Weather-resistant

PLASTIC

ri@reefindustries.com www.reefindustries.com [ANNERS

cﬂ]

www americanradiohistorv com



www.americanradiohistory.com

66 ® R&R July 19, 2002

-~ It's very hard for us to listen to a station like

| regular listeners. It's easy for us to overesti-
mate how much new music our listeners can
absorb at once and misjudge how long a
song remains “new” to them. ® One of the
best analogies for this dilemma is to com-
| pare radio listening to the old game of Battle-
|| ship. The object was to launch an imaginary

! Bret MIChael | torpedo at a coordinate on your opponent's
'5. Asst. PD/VO, '} board and hope your adversary had a
p KON (The Oas|s)ma||as ! battieship in that space. That analogy can
B work for radio listening if we imagine that

11 the coordinates on our game board are the days of the week
'| and hours of the day. ® Suppose a listener tunes in at noon
on Tuesday. Will he hear the new song that we're playing 30
'| times a week? Since there are 168 hours in a week, the odds
‘| are he will not. How about if he tunes in at 9am on Thursday?
Same odds. In fact, depending on audience listening habits, it's
very likely that a station would have to play a song 15 times for
half its audience to hear the song once. # You could say that
repetition in adult radio is mostly myth, Even on long-TSL formats like Smooth
Jazz, the majority of our listeners don't hear songs often enough to be burned
out on them. That's why songs on The Oasis stay in current for six or eight
months. ® The Oasis does add music out of the box, The most recent ex-
amples have been Alfonso Blackwell's “Funky Shuffle,” Special EFX's “Cruise
Control” and a song that | think can be a huge hit for the format, Boyz Il Men’s
“The Color of Love.” In the past we were one of the only stations to play Jaared’s
“Love’s Taken Over” and David Mann's “Stone Groove."

sevevesaoe

oney James' “RPW (Wamer Bros.) goes
ta Mo, 1. "I'm stoked!” the artist said upon
haaring the news. And wall he should be, too,
bacausa now WYL Deatroit adds James' title
track, "Rida.” which features a vocal by Jaheim
and sounds like a multiformat smash ... GRPY
VMG is an fire with the week's two Most Addead
tracks, each of which eams seven new adds:
Richard Elliots "Q.T." and David Benoit's
“Then the Moming Comes™ ... Two tracks tie
for Mo. 2 Most Addad with six adds each: Fourplay’s *Rollin™ (RCABIuebird),
which counts KW.JZ/Seatile among the adds, and Greg Adams’ "Roadhouse™
{Ripa), which is added by WLVEMiami, WNWV/Cleveland and KCIY/Kansa City,
amang others ... Thom Rotella’s “A Day in the Life” (Trippén 'n’ Rhythm) is Na. 3
Mast Added with five new adds, including JBM ... Four tracks tie for fourth Most
Added: Chris Botti's "Lisa” (Columbia), now up 1o 24 plays on KTWV/Los An-
gelas; Jonathan Butler's "Wake Up® (Warner Bros.), with adds including KKSF/
San Francisco and WQCD/MNew York; Morman Brown's “Just Chillin™ at 168°
{Warmer Bros.}, now on every reporiing station except KYOT/Phoenis; and Chuck
Loeb’s "Sarac” (Shanachie), with adds including KKSF ... Julia Fordham ff
India.Arie's "Concrele Love” (Manguard) debuts at 30°.
— Garol Areher, Smooth Jazz Editor

Smooth Jazz Actlon

Reporters

LS TN [ e . SREET

Stations and their adds listed alphabetically by market

. WZMR/Albany, NY

PO/MD: Tim Durkee
ﬂM BENOIT “Comen”
CHUCK LOER "Sara0™
CHAIS BOTT} "Lsa®

KRQS/Albuquerque, NM
PD: Paul Lavoie
MD: Jett Young

KNiK/Anchorage, AK

OM: Aaron Wallender

PD: J.J. Michasls

MD: Jennifer Summers
FOURFLAY “Roln™

WJZZ/Atlanta, GA
PD/MD: Nick Francis
o Aads.

KSMJ/Bakersfield, CA
PD/MD: Chris Townshend
JEFF KASHIWA “Woekand™
OROWK st
DAVAD BENOIT “Comes”
FOROHAM

WNUA/Chicago, iL

PD: Bob Kaake

APD/MD: Cart Anderson
DAVID BENONT “Comes™

WNWV/Cleveland, OH
PD/MD: Bernie Kimble
GREG ADANS “Poahouss”

WJZA/Columbus, OH
OM/PO/MD: 3ill Harman
APD: Gary Woller
DAVIG BENOIT “Comes’
RICHARD ELLIOT 0T~
FISHRELLY BLACK “Froetat™
JEF KASHIVEA Woakao

Bty
JONATHAN | Ilf‘l'g'sw
WHALUM FAWHITE “Fes™

KOAI/Dallas-Ft. Worth, TX

PD: Maxine Todd

APD/MD: Brat Michael
0WN T0 THE BONE “Gice”
GERALD ALBRIGHT -Soppn™

KJCO/Denver-Boulder, CO

PD/MD; Steve Wiliiams

S DOTSERQ ‘Cling”

KVJZ/Des Moines, 1A
POD: Mike Blakemore
MD: Becky Taylor

o Adds

WVMV/Detroit, MI
PD: Tom Sieeker

MD: Sandy Kovach
2 BONEY JAMES FUAHEIM “Pude™
'WORMAN BROWN “Just”

KUJZfEugene, OR
PD: Chris Crowley
FORDHAM €

JOSE PADILLA "Ados™

KEZL/Fresno, CA
PD/MD: J. Weidenheimer
No Ao

WYJZAndianapolis, IN
PD/MD: Carl Frye
GREG ADAMS “Rosdhouse”

KClY/Xansas City, MO

PD: Mark Edwards

MD: Micheite Chass
DAVID SENOIT “Comes™

KOAS/Las Vegas, NV
PD/MD: Erik Foxx
3 DIDO “Thankyou™

KTWV/Los Angeles, CA

PD: Chrls Brodie

APD/MD: Ralph Stewarl
DAVID BENOIT “Comes”

WJZNMemphis, TN
PD: Norm Mitler
RICURD ELLIT 0.
STEVE OLVER oon”
SPYRO GYRA“er™
RS BT “Una”
WLVEMiami, FL
PD: Rich McMillan
ONEG ADANS “Roatnouse’”

WJ2lMitwaukee, W1
Int. PD: Stevs Scott
N0 Adds.

KSBR/Mission Viejo, CA
OM/PD: Terry Wedel

MD: Logan Parris
1 BssE

KRVR/Modesto, CA
PD: Jim Bryan
MD: Doug Wullf

“Comes

WOCD/New York, NY
OM: John Mullen
PD/MD: Charley Connolly

JONATHAN BUTLER “Waie™
RCHARD ELLIOT 0T

WJCONorfoik, VA
MO: Larry Hnllolsll

WLOO/Griando, FL
PD: Dave Kosh

MD: Patricia James
T BOYZH MEN Comr

WJJz2/Philadelphia, PA
DM: Anne Grass
PD: Michael Tozzi
MD: Jos Proke
WARREN Ll

KYOT/Phaenix, AZ

PD: Shaun Holly

APD/MD: Greg Morgan
17 SADE “Somabody™

KJZS/Reno, NV
PD: Jay Davis
Mo Ascs

KSSJ/Sacramento, CA
PD: Lee Hanson
APD: Ken Jones

FOURPLAY “Romin™

WSSM/St. Louis, MD
OM: Mark Edwards
PD: David Myers
1 SORATHAN BUTLER “Wait™
EUGE GROOVE "Siew
IMARILYN SCOTT “Lowing'

KBZN/Salt Lake City, UT
PD/MD: Rob Riesen
Mo Adcs.

KIFM/San Diego, CA
PD: Mike Vasquez
APD/MD: Kelly Cote

2 4o

KKSF/San Francisco, CA
PD: Paul Goldstein

APD/MD: S:mamna Wiedmann
! JOMATHAN BUTLER

OISO et
3 Cucrioen s
1 STEVE OUVER Hgh™

KMGQ/Santa Barbara, CA
PD: Mark De Anda
APD/MD: Steve Bauer

370 FORCE “Besevs”

KJZY/Santa Rosa, CA
P0: Gordon Zlol
APD/MD: Rob Sllqlllnn

7 FOURPLAY *Rolin™

KWJZ/Seattle-Tacoma, WA
PD: Carol Handley
MD: Dianna Rose

Mmb‘hn‘
FOURPLAY ~Rollin™
RICHARD £LLIOT QT
WEIB/Springfield, MA
PD: Ben Casey
MO: Darrel Cutting
11 RICHARD ELLIOT 0T~
3 BROTMEA LODE “Neeke™
‘THOM ROTELLA ‘L™
DJ ROGERS/WOLAARIE “Wondertl™
PHR. PERRY “Spint"
MY RED “inda”
WSJT/Tampa, FL
DM/PD: Ross Block
MD: Kathy Curtis
atww‘m—r

WJZW/Washington, OC
PD/MD: Kenny King
Mo Adass

JRN/(Jones NAC)/MNational
PO: Steve Hibbard
MD: Cheri Mlmnarl

42 Total Reporters
41 Current Playlists

Did Not Report, Playlist Frozen (1):
WJZVRichmond, VA

MUSIC TESTING & CALLOUT

6 v Faster
=

v Less Expensive
v’ Smarter

Call Edison today to learn about how our efficient
methods lead to better, more reliable results.

edison media research

908-707-4707 / e-mail lrosin @edisonresearch.com / www.edisonresearch.com
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| PART TWO OF A TWO-PART SERIES |

Mentors Mull Talent Pool, Intems

L] Networking extolled as an important virtue

his week we continue our review of the “Mentors Panel: Lessons Learned” session at last
month’s R&R Convention. Moderator Pollack Media Group’s Jeff Pollack was joined by
— four panelists: Susquehanna/Atlanta Director/Programming Leslie Fram; Station Manager
of Entercom’s KRXQ & KSEG/Sacramento Curtiss Johnson; former WLZR/Milwaukee PD &
Saga Communications Active Rock Format Specialist and current PD of WAAF/Boston Keith
Hastings; and KISS & KSMG/San Antonio OM and Cox Radio Rock Format Coordinator Virgil

Thompson.

As we cnded last week’s column,
the conversation had turned to the
subject of interns. Fram put in her two
cents, saying, “With regard to intemns,
that’s when you have to step back and
say, ‘Somebody helped me out years
ago, and | have to give back.” You
have to make the time to do that.

“We get stacks of CDs of air-
checks. It’s impossiblc to listen to all
of them, but it’s important to make
some time — once a month, late on a
Friday aftemoon — to go through
them. Now, with ¢-mail, you can get
back to people quickly. | also talk to
people in other markets who don’t
have anyone to review a tape with
them. Il do that for them because
few others are out there doing that.”

Thompson agreed, saying, “In our
positions, when you’re dealing with
multiple stations, inevitably a GM is
going to ask you, ‘Do you know some-
one who can do blank?” It’s your re-
sponsibility to have a little network
going. Plus, it keeps you fired up. On
a day-to-day basis | don’t do air-
checks with people at KISS, other
than discussions with the morning
show, but 1 do, on occasion, listen to
tapes from people outside the compa-
ny: one, to give some feedback, and
two, they’re potential candidates for
one of our stations somewhere. That’s
part of the job. Maybe it’s not neces-
sarily mentoring, but it is a way to
network.

“Reviewing airchecks is interesting
and vital, and it provides a bit of
charm to the business on days when
itisn’t so much fun. | like listening to
a good aircheck. [t’s inspiring, and
sometimes you can steal a good idea
for one of your stations.”

Pool Is Not So Shallow

Pollack asked Ilastings what he
does when he needs to fill a position.
“Do you get recommendations from
someone? Is there a farm club out
there somewhere?”

“I don’t think the talent pool is
quite as shallow as we’ve made it out
to be,” replied Hastings. *It is shal-
lower than it once was, but we have
to do a better job of looking in dark

—

“I like listening to a
good aircheck. It's
inspiring, and
sometimes you can
steal a good idea for
one of your stations.”

B ot i

comers. Nowadays, there are fewer
jobs and better people; therefore, you
have fewer good people who are un-
employed. So, you really have to look
in unconventional places and look for
people who don’t necessarily have
experience.

“If you’ve created a culture within
your radio station where you’re bring-
ing people up and you have an idea
of what their work habits are, then
you have an idea of where you can
look and where you can't. I've
learned, when | have a big position
open and there isn’t someone who is
perfect for the job, to wait and leave
the job open. My GM will give me
hell, and rightfully so, for not getting
it filled faster, but the fact is, if | fill
that job with the wrong person, ['m
going to be doing it all over again in
six months.”

Johnson picked up that thread, not-
ing how the wrong person can disrupt
the chemistry of the radio station. “I
look at mentoring as an essential part
of the job, especially in this day and
age. Talent is under rocks out there;
you’ve got to find them. So, you're
always kind of looking.

“ll advertise in the trades and on
websites for talent, but | may not fill
the position from the tapes [ get at that
point in time. It may be someone |
worked with two or three jobs ago
whom I’ve continued to work with,
whom I’ve mentored for a year or so.

“[KRXQ MD] Paul Marshall is
someone who came up to me at a con-
vention a few years ago and said,
‘Hey, I really respect what you’ve
done.” We developed a relationship.
He’d send me tapes every once in a
while, and 1'd give him feedback. |
knew he was the guy | needed for that
position when it came open.

*1 go through the process of bring-
ing extra tapes in, and | may find four
or five people whom I develop that
mentor relationship with. Even if |
don’t hire them for the position, |
want to continue to stay in touch, and
some of them will do that.”

More Multitasking

“Is there pressure to give back your
overnight shifi?” asked Pollack. 1
always felt that was a critical shift on
a station, allowing you to put some-
one on whom you think has potential,
and whom you can work with. They
can grow from there. But it seems to
be a shift that is in jeopardy.”

“It’s in jeopardy in a number of
markets,” noted Hastings. “But we
can’t just use the plug-and-play men-
tality. As managers, we have to pick
our battles. If you have an opportuni-
ty to perhaps burn up some hours in
overnights and give talent some room
to breathe, and if it costs us a few ex-
tra dollars, then we need to find it in
our budgets and do it.”

“1’ve looked at overnights in a
different way,” Johnson said. “Rath-
er than have someone from another
shift voicetrack that slot, 1 put some-
body on who is growing in other parts
of their career. For instance, my im-
aging director voicetracks nights. You
may have an Asst. PD who is leam-
ing and growing in the programming
department during the day who voice-
tracks nights. It could be someone in
the promotions department. The per-
son is multitasking.”

“A great jock, whether he’s live or
voicetracked, is still a great jock,” in-
terjected Hastings. “One who doesn’t
cut the mustard live won’t cut it if he’s
voicetracked.”

“It doesn’t have to be live. You
don’t have to sit there for five hours
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== ALTERNATIVE AND ROCK MENTORS F

WAAF/Boston.

“The Mentors Panel: Lessons Learned” at R&R Convention 2002 focused
on the heart and soul of programmers. On the panel were (l-r)
Susguehanna/Attanta Director/Programming Leslie Fram; KRXQ & KSEG/
Sacramento Station Manager Curtiss Johnson; moderator Jeff Pollack,
of Pollack Media Group; KISS & KSMG/San Antonio OM and Cox Radio
Rock Format Coordinator Virgil Thompson; and former WLZR/Milwau-
kee PD & Saga Format Specialist Keith Hastings, who is now PD of

in the middle of the night,” continued
Johnson. “You can still grow and
progress by doing voicetracks. When
I was the overnight guy, I felt like |
lived on the other side of the world.
You didn’t know what was going on
at the radio station during the day.

“Nowadays, that’s not the case.
You can progress and build your skills
as an air personality, but you can also
build many other skills, because
you’re in the radio station during the
vibrant part of the day and you can
interact with everybody else. [ don’t
look at voicetracking as a negative in
that circumstance.”

Someone in the audience asked
Thompson if he knew what the goal
was for the Cox Mentoring Program,
described in last week’s column. *1
don’t know if it’s necessarily a specif-
ic goal to be able to move people
around within the company,” he an-
swered.

e e e e

“You can teach anybody
radio skills. What you
can't teach is brains,
ambition and drive.”

TR Ty

“It’s pretty interesting to have not
just radio people mentor radio peo-
ple but also television people men-
toring newspaper people. The dif-
ferent experiences in the different
businesses within Cox Enterprises
make for a different perspective on
aregular basis.

“It’d be rare for, say, a promotion
manager to get to the level of a GM.
But it could happen if you were giv-
en the skills and shown the systems.
The goal, [ believe, is to take some
of the most talented people and chal-
lenge them and give them some
guidance to grow or to help them be
more enthused about their current
jobs. That’s my guess about what the
goal of the mentor program is. | think
it's a great investment by a big com-
pany that realizes that people are a
vital asset.”

Pollack asked Hastings if he re-
sponded to airchecks. Hastings said,

www americanradiohistorv com

“I don’t respond to every single one
that | get that’s unsolicited, but your
chances of getting a response from me
are remarkably improved if you re-
member to sign your cover letter, if
you spell my name correctly and if
you give me a good-looking package.

“If you send a junky cassette, and
the package looks like crap, 1’1l think
that it’s probably going to sound like
crap, and I’'m probably not going to
waste my time. | think it is important
for people to know that, if you’re go-
ing to send something unsolicited, it
should look and feel great, because
then it’s going to have a better chance
of getting listened to.”

Johnson added, **And don’t address
it with a Sharpie pen, you know? Big,
fat black marker — that’s not cool. If
you can’t take the time to properly
present yourself, how are you going
to represent my X-million-dollar radio
station?”

It isn’t possible to respond to ev-
ery single aircheck you receive, but
you do as many as you can,” Fram
said. “l remember when | got into the
business, | sent a tape, unsolicited, to
a guy in New Orleans whom [ used
to listen to, Eric Tracey. 1 thought he
was brilliant.

*‘He actually wrote me back and set
up a meeting. | was blown away. |
couldn’t believe that this guy who, in
my eyes, was a big radio star, was
making time for me. Try to remember
how you felt when you got that feed-
back. People are blown away when
they get a response. It’s important to
do that as much as you can.”

As noted in the column last week,
Thompson was called on to join the
panel at the last minute to pinch hit for
WZZN/Chicago PD Bill Gamble,
who was stuck on the late-running Al-
temative panel. By now Gamble had
entered the room, and Pollack asked
him to share how he has given people
the opportunity to hone their skills.

“The discussion about interns is
interesting because, really, with an
Alternative station, they’re program-
ming the radio station,” he said. “We
just facilitate what they have to say.
They’re closer to the streets, they’re
closer to the audience, and they know
what’s going on. Talking to the intems
is a focus group every single day.

“What we’ve done in the past is
identify really smart people and push
them to the max. I'm lucky in Chicago

Continued on Page 69
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' Rock Top 30

\-7'/\- ° July 19, 2002

W W s e e Rt wilhe "B TGO
1 1 CHAD KROEGER F/JOSEY SCOTT Hero (Roadrunner/Columbia/[DJMG) 147 -9 62992 13 3500
3 © PUDDLE OF MUDD Drift & Die (Flawless/Geffer/Interscope) 691  +41 61964 13 3200
2 ©  RED HOT CHILI PEPPERS By The Way (Warner Bros.) 684 429 61118 7 330
4 4 CREED One Last Breath (Wind-up) 554 -1 51669 14 290
5 5  TOMMY LEE Hold Me Down (MCA) 532 -21 47444 18 2600
6 6  PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 456  -28 44006 37 330
8 €©  DEFAULT Deny (TVT) 450  +24 437188 15 31/0
7 8  GODSMACK ! Stand Alone (Republic/Universal) 434 -3 51416 24 200
10 @ PAPA RDACH She Loves Me Not (DreamWorks) 383 +14 30102 9  26/0
9 10 NICKELBACK Too Bad (Roadrunner/IDJMG) 351 -58 38350 33 260
12 11 DEFAULT Wasting My Time (TVT) Kpal -5 37236 44 240
14 D ROBERT PLANT Darkness, Darkness (Universal) 33 412 30677 6 260
16 @ RUSH Secret Touch (Atlantic) 300 +21 23572 30A
" 14 JERRY CANTRELL Anger Rising (Roadrunner/IDJMG) 293  -36 31011 13 240
17 (® AUDIOVENT The Energy (Atfantic) 281 +20 20813 10 2500
20 D BRUCE SPRINGSTEEN The Rising (Columbia) 217 453 27386 2 222
15 17 AEROSMITH Girls Of Summer (Columbia) 263 22 26068 8 250

@  NICKELBACK Never Again (Roadrunner/IDJMG) 244 +130 23253 1 292

21 ® FILTER Where Do We Go From Here (Reprise) 202 419 16797 3 2N
18 20  HOOBASTANK Running Away (/sland/IDJMG) 238 21 17924 10 190
19 21 EARSHOT Get Away (Warner Bros.) 220 13 16755 15 2100
22 @) SYSTEM OF A DOWN Aerials (American/Columbia) 197 +10 17680 5 160

@  DEF LEPPARD Now (/sland/IDJMG) 192 +64 16619 1 187

23 @ TRUSTCOMPANY Downfall (Geffen/Interscope) 192 +17 15202 6 18/0

24 25  TOOL Parabola (Voicano) 166 -2 15347 12 160
28 @ KORN Thoughtless (/mmortal/Epic) 154 +18 9578 2 14/0

€  SINCH Something More (Roadrunner/IDJMG) 133 +17 11461 1 171

25 28  STAINO Epiphany (Flip/Elektra/EEG) 131 -3 12280 11 130
27 29  KORN Here To Stay (Immortal/Epic) 128 -24 12252 11 1500

— @ BADCOMPANY Joe Fabulous (Sanctuary/SRG) 120 0 10207 90

37 Rock reporters. Monitored airplay data Suppiied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
7/7-7/13. Bullets appear on sengs gaining plays or remaining flat from previous week. If two songs are tled in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
statlon. Songs unreporied as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbftron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

New & Aclive

VINES Get Free (Capitol)

Total Plays: 74, Total Stations: 9. Adds: 1

EPIDEMIC Walk Away (Elektra/EEG)

Total Plays: 71, Total Stations: 13, Adds: 2

JOE BONAMASSA Unbroken (Medalist)

Total Plays: 63, Total Stations: 13, Adds: 2

MUST Freechild (Wind-up)

Total Plays: 66, Total Stations: 13, Adds: 8

MAD AT GRAVITY Walk Away (ARTISTdirect)
| Total Plays: 65, Total Stations: 9. Adds: 0

ROB ZOMBIE Demon Speeding (Geffen/Interscope)
Total Plays: 113, Total Stations: 14, Adds: 2

SEETHER Fine Again (Wind-up)

Total Plays: 102, Total Stations: 14, Adds: 1

JIMMY EAT WORLD The Middle (DreamWorks)
Total Plays: 99, Total Stations: 4, Adds: 0
ADEMA Freaking Out (Arista)

Total Plays: 83, Total Stations: 9, Adds: 0
CHEVELLE The Red (Epic)

Total Plays: 78, Total Stations: 12, Adds: 2

Songs ranked by total plays

Most Added.

www.rradds.com

ARTISTTITLE LABEL(S)
MUST Freechild (Wind-up) 8
DEF LEPPARD Now (/sfand/IDJMG)

MARC COPELY Surprise (RCA) 5
BLINDSIDE Pitiful (Elektra/EEG) 4
600 GOO DOLLS Big Machine (Warner Bros.) 3
NICKELBACK Never Again (Roadrunner/IDJMG) 2
BRUCE SPRINGSTEEN The Rising (Columbia) 2
ROB ZOMBIE Demon Speeding (Geffen/interscope) 2
EPIDEMIC Walk Away (Flektra/FEG) 2
CHEVELLE The Red (Fpic) 2
JOE BONAMASSA Unbroken (Medalist) 2
COLOR RED Sore Throat (RCA) 2
INJECTED Bullet (/sland/IDJMG) 2
FLIPP Freak (Artemis) 2
THEORY OF A DEADMAN Nothing... (Roadrunner/IDJMG) 2

Most Increased
Plays

TOTAL
PLAY

ARTIST TITLE (ABEL(S) INCREASE

NICKELBACK Never Again (Roadrunner/IDJMG) +130
DEF LEPPARD Now (/sfand/IDJMG) +64
BRUCE SPRINGSTEEN The Rising (Columbia) +53

PUDDLE OF MUDD Drift & Die (Flawless/GeffervInterscops) +41
RED HOT CHILI PEPPERS By The Way (Warner Bros.}) +29
SEETHER Fine Again (Wind-up) +26
DEFAULT Deny (TV7) +24
COLOR RED Sore Throat (RCA) +24
LINKIN PARK Runaway (Warner Bros.) +24
3 DOORS DOWN Loser (Republic/Universal) +22
ROB ZOMBIE Demon Speeding (Geffen/Interscope) 422
Most Played
Recurrents
TOTAL
ARTIST TITLE LABEL(S) PLAYS
STAIND For You (Flip/Elektra/EEG) 315
NICKELBACK How You Remind Me (Roadrunner/IDIMG) 273
LINKIN PARK In The End (Warner Bros.) 2N
STAIND It's Been Awhile (Flip/Elektra/EEG) 220
CREED My Sacrifice (Wind-up) 218
DISTURBED Down With The Sickness (Giant/Reprise) 181

PUDDLE OF MUDD Control (Flawless/Geffen/interscope) 172
3 DOORS DOWN Kryptonite (Republic/Universal) 158
INCUBUS | Wish You Were Here (immortal/Epic) 154

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

R&R’s Year-End Chart Pack

Tuinpe

NOW AVAILABLE!

Includes year-end charts for all R&R formalts
from 1974 through 2001! Call (310) 788-1637, ar
email “jbennett@radioandrecords.com”

THE YEARS IN REVIEW

www americanradiohistorv com
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WONE/Akron, OH * WKGB/Binghamton, NY KNCN/Carpus Christi, TX * KFRQ/McAllen, TX * WWCT/Peoria, IL WROV/Roanoke-Lynchburg, VA * KISW/Seattle-Tacoma, WA * KLPX/Tucson, AZ *
PD: TK O'Gragy PD: Jim Free PD: Paula Newetl PD: Alex Duran £D. Jamie Markley PD. Aaron Roberts OM: Ryan Ctark PDMO: Jonas Hunter
APD: Tim Daugherty MD: Tim Boland MD: Monte Montana MO: Keith West MD. Debbie Hunter MD: Heidi Krummert PO: Dave Richards APD: Chita
14 DEF LEPPARD “Now’ BREAKING BENJAMIN “Poy” 1 INJECTED “Butler” 60C 600 DOLLS "By SEETHER Fine SEETHER “Fine” APDIMD. Kylee Brooks Ho Acds
ETHER o 1 SEVENDUST “Cruched” MUST “Freechid” LIFEHOUSE “Spur 9 ARON LEWIS “Buck”
BLINDSIDE Pt KAPRY ROCTS “Avraw 3 EPIDEMIC "Wak'
MUST Froeetig” MARC COPELY “Surprise”

KZRR/Albuquerque, NM *

COLOA RED “Throat”

KZMZ/Alexandria, LA
PD: Terry Manning
MD: Pat Cloud
FILTER Where™
THEORY OF A DEADMAN “Man”

WZz0/Allentown, PA *
PD: Robin Lee
MD: Keith Moyer
JOE BONAMASSA “Unbicken

KWHU/Anchorage, AK
PO: Lasry Snider
MD: Kathy Mitchell
ROB ZOMBIE “Demen
FILTER Where™

WAPL/Appleton, Wi *
PD: Joe Calguo
APLMD: Cramer
JOE BOKAMASSA "Unbioken™
MARC COPELY “Surprese”

KLBJ/Austin, TX *
OM: Jett Carrol
MO: Lorts Lowe
4 DEF LEPPARD "Now
INJECTED "Butle!”

KIOC/Beaumont, TX *
DirfProg: Debbie \Wyide
POMO: Mike Davis
2 ROB ZOMBIE "Demon
2 BLACK LABEL SOCHETY “Bogge™

WBUF/Buitalo, NY *
PO John Paul
DEF LEPPARD “Hiow™

WRQK/Canton, OH *
POMD: Todd Downerd
BLINDSIDE “Pabu”
LIFEHOUSE “Spar

WPXC/Cape Cod, MA
OM: Steve McVie
PD: Suzannc Tonaire
MUST “Freechi™

WYBB/Charleston, SC *
PDMD: Mike Allert
No Adds

WKLC/Charleston, WV
PD/MD: Mike Rappapont
BLINDSIDE Pt
MUST “Freechid”
MARC COPELY “Surprse

WEBN/Cincinnatl, OH *

MO: Rick “The Dude” Vaske
NONPOINT “Signs'
THEORY OF A DEADMAN “Nothing™

WVRK/Columbus, GA

WTUE/Dayton, OH *
PD: Tony Tittord
APOMD: John Beaulieu
1 DEF LEPPARD “Now™

NICKELBACK “Hever™

KLAQ/EI Paso, TX *
PD: Magic Mike Ramsey
APOMD: Gienn Garza

WHITE STRIPES "Leaves

WPHO/EImira-Coming, NY
GM: George Harmis
MD: Jay Wultt
MUST “Freechig”
CREEPING EVE “Haked™

KLOLMouston, TX *
OM/PD: Vince Richards
MD: Steve Fixx

No Adds

WRKR/Kalamazoo, MI
POz Mike McKelly
APOMO Jay Deacon
500 600 DOLLS “Bg”
30 SECONDS T0 MARS “Capricorn

WQBZMacon, GA

WCLG/Margantown, WV
PD: Jetf Miller
MD: Dave Murdock
MAD AT GRAVITY “Asvay”

WOHAMorrisiown, NJ *
POMOD: Temie Carr
VIRES “Free”

WBAB/Nassau-Suffolk, NY *
PD: John Olsen
APDMD: John Parise
No Adds

KFZX/Odessa-Midland, TX
POMD: Steve Driscoll
NICKELBACK “Never™

BUNOSIDE “Pibul™

KEZO/Omaha, NE *
POMO: Bruce Patrick
17 DEF LEPPARD "Now

KCLB/Palm Springs, CA
POMD: Tish Lacy
o Adds

WRRX/Pensacola, FL *
OMPO: Dan MeClintock
1 BUNOSIOE “Pafl”

WMMR/Philadelphia, PA *
PO: Sam Milkman
APOMD: Ken Zipeto
2 RUSH “Toueh”
CHEVELLE “Red

KOKB/Phoenix, AZ *
PD: Joe Bonadonna

MD: Dock Ellis

6 BAUCE SPRINGSTEEN “Risng™

WHEB/Portsmouth, NH *
POMD: Alex James
BUZZHORN "Dty
DEF LEPPARD

WHJY/Providence, Rl *
PD: Joe Bevilacqua
APD: Doug Palmier
MD: John Laurenti
SINCH “Mare™

WBBB/Raleigh-Ourham, NC *
OM: Andy Meyer
HIVES “Hate”
INCUBUS “Warning’

WRXL/Richmond, VA *

MARC COPELY “Surpese
FLIPP Freak”

KCAL/Riverside, CA *
PD: Steve Holfman
MO: M.J. Matthews
No Adds.

WCMF/Rochester, NY *
PD: John McCrae
MD: Dave Kane
) SECONDS T0 MARS “Capricom”
MARC COPELY “Surprse™
EPIDEMIC “Wak
MUST “Freechig™

WXRX/Rocidord, IL
POMO: Jim Stone
SEETHER “Fine”

KBER/Salt Lake City, UT *
OM: Bruce Jones
PD. Keily Hammer
APOMD: Helen Powers
1 NICKELBACK "Hiever'
BREAKING BENJAMIN “Poly
“Freechid”

KSJ0/San Francisco, CA *
OM: Gary Schoenwetter
MD: Zakk Tyler
Ho Adls

KZ0Z/San Luis Obispo, CA

COPELY ~Surprese
BREAKING BENJAMIN “Poly’
BLINDSIDE ~Peui”

KXFX/Santa Rosa, CA *
PO: Don Harmison
MD: Howard Freete
o Adds

KXUS/Springlield, MO
PO: Tony Matteo
MD: Mark McClain
AED HOT CHILL, “Way
HARC COPELY “Surprse

WAQX/Syracuse, NY *
PO/MD: Bob O'Dell

BLINDSIDE “Pitfur
500 GOO DOLLS “Big”

WIOT/Toledo, OH *
OM: Cary Pali
PO/MO: Dave Rossi
FUPP “Freak™
UST “Freechid”

WKLT/Traverse City, MI

KMO0O/Tulsa, OK *
POMD: Rob Hurt
CHEVELLE "Red”
PAARC COPELY “Surprse™
DEF LEPPARD "Now”™
MUST Freechia”

WMZK/MWausau, Wi
PDMD: Nick Summers
ANDREW WK “3eautdul”
DEF LEPPARD “Naw™
INECTED -Butler”
A0B ZOMBIE “Demon”
SEETHER “Fre”

WRAOR/MWilmington, NC
OM John Stevens.
APDMD: Gregg Stepp
DEF LEPPARD “How™
MUST Freechid”

KATS/Yakima, WA
‘OM: Ron Hamis.
19 DEF LEPPARD o

POMD. Tem Ray WNCO/Youngstown, OH *
W(ISTT[-;'TR&:;;‘; PO: Chris Patrick
RIPES Leaves’ THEORY OF A DEADMAN “Nothy
INJECTED “Bufet’ ; ROB ZOMBIE “Damon” =
MARC COPELY “Surpese
*, -
Monitored Reporters

57 Total Reporters

37 Total Monitored

20 Total Indicator

COLOR RED “Thvoat OM: Brian Waters
MUST “Freechis MARC COPELY Surprie MO: Sarina Scott
BAUCE SPAINGSTEEN g OFF LEPPARD “Now” o s

Mentors Mull Talent....

Continued from Page 67

lo have a stafl of people who have
worked tor me betore. My MD is
a former intern; my marketing di-
rector is a former intern; the Asst.
PD is a former intern. Most of the
airstafl started as callout kids.

“You can teach anybody radio
skills. What ygu can’t teach is
brains, ambition and drive. Every
ycar we get a batch of interns, and
there is always that one who is a
giant pain in the ass, who asks too
many questions, who is always
hanging out in your office or in
the studio, drooling over the tal-
ent. That’s usually the person
most of us will be working for
some day.”

Avoid Extinction

In closing, Pollack asked the
panclists for their parting thoughts.

Johnson noted the importance of

career development. “Apply cv-

cerything possible to make yourself’

the best broadcaster you can be,”
he said. “You may be a program
director or come out of the pro-
gramming department, but if you
risc up the ranks, you’ll need to

have a thorough understanding of

the sales aspect and the manage-
ment process.
“I’ve found that taking the ex-

tra steps to go (o an arca that's not
really my arca has made me a bet-
ler PD, a belter manager. It ex-
pands your skill sets, and (hat’s
what we all have to do nowadays.
Develop a globat vision for the
other departments and how they
fit with programming. You can’t
be a one-trick pony, or you’ll be-
come extinct.”

“It’s really important to net-
work,” said Fram. “If you can’t
aftord to attend the conventions,
don’t be atraid to pick up the
phone and nctwork with people.
There are people out there who
work specifically with air talent,
people like Randy Lane. Pick up
the phone and make those connec-
tions. Most of the time people will
call you back, and you’ll be on
your way to some great relation-
ships.”

“We're not in this business to
make moncy,” said Hastings.
“We're here because of passion
and because we’re demented. Just
because we're managers doesn’t
mean we’re not demented. In our
company, we have what we call
the “it’ factor. You can look at the
young talent in any field and see
whether they’ve got ‘it.” It they
do, then they’ve got passion to
drive it.

“You need to market yourselfto
those around you and above you.
3e relentless. Don’t take no for an

answer. Know what your strengths
are, and make yoursel{'as valuable
as you can. Know what your

weaknesses are. Challenge your-,

self to improve them, but also un-
derstand that you may have to
work around them.”

A Positive Feeling

Thompson added, “Network,
network. Besides Randy Lane,
there’s a woman named Lorna
Osborne who's an air talent coach
we work with. Network with con-
sultants 100. Target some places,
have a specific goal, and pursue it
like a heat-seeking missile — not
to the point where you drive the
person in the decisionmaking po-
sition insane, because they may
think you’re a little too demented,
but in a creative way that’s not too
hokey. Don't send a pizza with a
$10 bill on it. That’s been done; it’s
old.”

Pollack concluded, “Network-
ing is really right. Unfortunately,
my plate is full, but | try to make
sure someone on my team listens
to the airchecks. You never know
when you'll run across someone in
a small market who has enormous
talent and can benetit from your
encouragement.

“Thank you all for your input. |
hope everybody has a positive
feeling about the radio industry, as
opposed to thinking all these doom

DO WE LOOK DISTURBED?

o

holic Raymond McGlamery.

After the “Rate-a-Wine” session at R&R Convention 2002, Reprise wisely
held a “Rockaholics 12 Track Program,” where the new albums from
Disturbed and Filter were tracked. Recovering rockaholics pictured here
are (l-r) Disturbed’s Fuzz and Dan Donegan, R&R’s Cyndee Maxwell,
the band's Mike Wengren and David Draiman, and Reprise head rocka-

and gioom scenarios necessarily
mean that all the creativity and
passion have suddenly left the
building. Yes, it’s more challeng-
ing. Yes, it’s more difficult.

“We all started in the business
when there wasn’t that much mon-
ey to do the things we wanted to
do. So, if you’re having resources
cut back or there’s tremendous
pressure on you, it doesn’t mean
that you can’t continue building
people from within and allowing
people to have an open door into

wwWw americanradiohistorv com

‘your stations and encouraging

those few ‘relentless’ people who
do come. That’s what it takes to
make it these days.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1668
or e-mail:
cmaxwell@radioandrecords.com
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Ve R'fv ARTIST THLE LABELS) B PLkts maﬁ%%%%ns i R o Most Added-
1 € PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope) 1879 +19 150704 16 590 : www.rradds.com
3 e RED HOT CHILI PEPPERS By The Way (Warner Bros.) 1713 +03 134688 7 5978
. . ARTISTTITLE LABEL(S} ADDS
2 3 GODSMACK I-Stand Alone (Republic/Universal) 1595 <76 145256 24 5600 BLINDSIDE Piiul (Elktra/ZEG) "
4 @ PAPAROACH She Loves Me Not (DreamWorks) 1546 +46 116455 11 590 | \ioveioack Never Again (RoadrumerIDJMG) 9
5 5  EARSHOT Get Away (Warner Bros.) 1450 22 126273 2 58/0 MUST Freechild (Wind-up) 9
8 0 SYSTEM OF A DOWN Aerials (American/Columbia) 1212 +120 101965 8 57/0 CDLOR.RED Sore Throat (RCA) 7
7 7 KORN Here To Stay (Immortal/Epic) ‘ 1202 62 107190 18 570 $:ES:'J‘3 F“i'gé‘A'g'luAPﬁ'm?rzgus ((:;a’ng ol g
6 8  CHADKROEGER F/JOSEY SCOTT Hero (Roadrunner/Columbia/iDJMG)1185 110 83214 13 498 | cpeve E The Red (Enic) 5
13 0 HOOBASTANK Running Away (/siand/IDJMG) 1043 +84 75905 15 50/0 LIFEHOUSE Spin (DreamWorks) 5
9 10 STAIND For You (Flip/Elektra/EEG) 1028 -7 101828 30 56/0 ROB ZOMBIE Demon Speeding (Gefferv/Interscope) 4
11 @ TOOL Parabola (Volcano) 1005 47 81501 16 558 | SINCH Something More (RoadrumnerAD.MG) 4
. INJECTED Bullet (/sland/IDJMG) 4
12 12 P.0.D.Boom (Atiantic) %0 28 74769 14 SO0 | puuoen Ordinary (Atantc) i
10 13 DEFAULT Deny (TVT) 958 -33 66368 16 4710 DEF LEPPARD Now (/siand/IDJMG) 4
15 @  FILTER Where Do We Go From Here (Reprise) 922 +105 67732 4 510
20 @ AUDIOVENT The Energy (Atlantic) 920 +125 66131 12 5300 H A'I' E B R E E D
17 @ KORN Thoughtless (/mmortal/Epic) 906 +87 75348 6 51R
19 @ TRUSTCOMPANY Downfall (Geffen/Interscape) 858 4«37 70115 11 577 Headlining second
16 18  SYSTEM OF A DOWN Toxicity (American/Columbia) 790 -40 61916 28 52/0 stage 0ZZFEST
14 19 TOMMY LEE Hoid Me Down (MCA) 780 -89 80167 19 4400 Il dates
18 20  JERRY CANTRELL Anger Rising (Roadrunner/|DJMG) 700 -117 62475 15 50/0 a
32 @  NICKELBACK Never Again (Roadrunner//DJMG) 608 4314 48506 3 53/9 Over 100,000 sold
21 22 CREED One Last Breath (Wind-up) 607 -65 49468 15 3500 #1 Metal track
25 @ ROB ZOMBIE Demon Speeding (Geffer/Interscope) 584 +67 52458 4 514
23 24 ADEMA Freaking Out (Arista) 579 -15 45207 9 4410 RECORDS
22 25 3RD STRIKE No Light (Hollywood) 470 -142 35260 18 4310
24 26 STAIND Epiphany (Flip/Elektra/EEG) 468 96 33047 13 300 Most Increased
29 € CHEVELLE The Red (Epic) 425 403 38768 3 515 Plays
28 €@ SINCH Something More (Roadrunner/IDJMG) 420 +40 35610 5  46/4 <oTAL
31 @  VINES Get Free (Capitol) 407 +80 34770 6 382 | sansr ome wers INCREASE
27 @ NONPOINT Your Signs (MCA) 405 +16 27983 8  33/0 | NICKELBACK Never Again (Roadrunner/DJMG) +314
26 €@ OURLADY PEACE Somewhere Out There (Columbia) 402 +1 26323 14 26/0 | AUDIOVENT The Energy (Atlantic) o #I
30 @ EPIDEMIC Walk Away (Elektra/EEG) 372 435 2346 5 40 gggi’l‘hg;’E‘Nﬂm‘NA&:gf m(gr’gj’:% wg‘;’f) s
43 €@ BREAKING BENJAMIN Polyamorous (Hollywood) 38 4116 21276 2 40/ | EiTER Where Do We Go From Here (Reprise) 105
38 € SEETHER Fine Again (Wind-up) 204 +55 21650 2 353 | RED HOT CHILI PEPPERS By The Way (Wamer Bros.)  +93
33 € SOILBreaking Me Down (J) 284 +1 25114 8 281 CHEVELLE The Red (Epic) +93
40 € INJECTED Bulet (Isand/IDIMG) 270 458 24758 2 304 ggg'; J;‘f:ﬁ;";ﬁf} ’fl”g’é”;‘;;’a"y’/f,‘;’,g{, — :gz
34 37 INCUBUS Warning (Immortal/Epic) 264 -12 24579 14 1800 VINES Get Free (Capitol) +80
41 €D  HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise) 258 +37 15321 4 243
39 €  SEVENDUST Crucified (TV7) 230 5 16028 3 1A Most Played
37 40  LINKIN PARK Runaway (Warner Bros.) 230 -14 30981 17 110 - Recurrents
42 @ AARON LEWIS Black (Label/Elektra/EEG) 218 +19 20238 9 100
36 42 DRY CELL Body Crumbles (Warner Bros.) 204 49 17887 7 21 | mmsr ne wees) s
46 @ MADAT GRAVITY Walk Away (ARTISTdirect) 176 +10 13334 3 221 | DISTURBED Down With The Sickness (GiantReprise) 764
35 44 UNION-UNDERGROUND Across The Nation (Portrait/Columbia) 173 01 12977 12 210 LINKIN PARK In The End (Warner Bros,) 630
47 @ . RUSH Secret Touch (Atiantic) 172 +9 13640 3 161 PUDDLE OF Ml}DD Blurry (Flawless/Geffervinterscope) 557
) L DEFAULT Wasting My Time (TVT) 551
49 @ BUZZHORN Ordlnary (Atlantic) 167 +23 11874 2 24/4 P.0.D. Youth Of The Nation (Atiantic} 503
— @ ANothing (Mammoth/Hollywood) 145 4 12106 3 160 NICKELBACK Too Bad (Roadrunner/IDJMG) 474
@ COLOR RED Sore Throat (RCA) 144 +76 7390 1 2517 'T-gl(;(:NSP#RK c‘r/a\?/;;n% (Warner Bros.) :ég
— @ JMMY EAT WORLD Sweetness (DreamWorks) _ 136 +21 8057 4 N e AgT'ASE‘K(Cr‘;an] g)ln e Dk (SandiUMG) 451
@ LOSTPROPHETS Fake Sound Of Progress. (Columbia) 120 +51 14170 1 173 SYSTEM OF A DOWN Chop Suey (American/Columbia) 446
59 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Raqlo [\letwnrks. Songs ranked l_)y total plays 1or the airplay week .
itac frs. Sonas boos N, 30 e moved 1 secuton aer 20 W on he chare MOt AGoud st ol mmber o o aad ol toport-to R&R oy sacy | | PR Station Playlists have moved to the web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times humber of plays (times 100). Average Quartel Hour Persons used herein with | | www.radioandrecords.com.
permission from the Arbitron Company (copyright 2002. The Arbitron Company). (C) 2002, R&R, inc. L !
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For The Best Auditorium Test Hook Tapes

Bernie Grice
(573)443-4155
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”EI g IIIEM[ISII" ””’” America’s Best Testing Active Rock Songs 12+ I New & Actl ve
HY MEBLARASE™ For The Week Ending 7/19/02.
APEX THEORY Apossibly (Can You Please...) (DreamWorks)
Atist Title (Label) LW Familiarity Burn  TD Familiarity Burn Total Plays: 119, Total Stations: 16, Adds: 1
ROB ZOMBIE Demon Speeding(Geffen/Interscope) 407 407 63% % 402 1% 9% %g:f g’a‘;_%ﬁa‘l Ef:t'i;‘;_(g”gﬁés‘ 1
SYSTEM OF A DOWN Aerials(American/Columbia) 405 410 86% 16% 4.05 B89% 16% | = NP
TOOL Parabola(Volcano) 403 403 84% 19% 4.08 90% 20% ?'}TIE,SRE,E%' ¥V:"|%‘I’ ?eaf%( ‘//"é’d"e,’ ga’)
DISTURBED Down With The Sickness(Giant/Reprise) 398 399 07% 43% 400 97% 48% Qialays; ] \0talioteNietle, A00S: o
JERRY CANTRELL Anger Rising(Roadrunner/IDJMG) 3.96 4.02 80% 15% 397 87% 16% 30 SECONDS TO MARS Capricorn (Immortal/Virgin) ¢
SYSTEM OF A DOWN Toxicity(American/Columbia) 395 397 96% 40% 4.02 97% 3%% Wital 5 81, Tl v 6, 263 i
GODSMACK | Stand Alone(Republic/Universal) 393 400 97% M1% 4.04 98% 42% | . FLIPP Freak (Artemis)
KORN Here To Stay(Immortal/Epic) 392 3903 93% 25% 401 95% 26% Total Plays: 83, Total Stations: 12, Adds: 3 _'
EARSHOT Get Away(Warner Bros.) 391 397 79% 19% 388 83% 23% STEPA Aquarium (Locomotive) i
KORN Thoughtless (immorial/Epic) 388 393 72% 13% 390 79% 15% Total Plays: 61, Total Stations: 13, Adds: 2 i
NONPOINT Your Signs(MCA) 380 38 48% 7% 377 53% 9% DEF LEPPARD Now (isiand/IDJMG) £
TRUST COMPANY Downfall(/nterscope) 376 3.83 59% 10% 3.65 61% 12% Total Plays: 50, Total Stations: 8, Adds: 4
STAIND For You(Flip/Elektra/EEG) 375 3.80 04% 44% 357 95% 50% BLACK LABEL SOCIETY Demise Of Sanity (Spitfire)
STAIND Epiphany (Flip/Elektra/EEG) 373 377 9% 33% 355 91% 38% Total Plays: 50, Total Stations: 6, Adds: 1
NICKELBACK Never Again(Roadrunner/IDJMG) 3.72 = 0% 17% 356 73% 19% MEDICATION Inside (Locomotive)
HOOBASTANK Running Away(/sland/IDJMG) 372 375 91% 30% 347 91% 36% Total Plays: 45, Total Stations: 5, Adds: 0
AUDIOVENT The Energy(Atlantic) 3.71 378 56% 10% 3.65 62% 13% MUST Freechild (Wind-up)
PUDDLE OF MUDD Drift & Die(Flawless/Geffen/Interscope) 367 369 94% 38% 355 96% 41% Total Plays: 36, Total Stations: 11, Adds: 9
RED HOT CHILI PEPPERS By The Way(Warner Bros.) 365 3.62 92% 23% 3.46 95% 27%
CHAD KROEGER F/JOSEY SCOTT Hero(Roadrunner/Columbia/iDJMG) 3.63 367 96% 47% 339  97% 55% Songsfrankedhytotsl plays
FILTER Where Do We Go From Here(Reprise) 3.63 368 55% 9% 359 59% 1%
OUR LADY PEACE Somewhere Out There(Columbia) 360 355 71% 16% 3.42 76% 19% -
ADEMA Freaking Out(Arista) 359 3.70 66% 14% 3.53 70% 18% Indicator
PAPA ROACH She Loves Me Not(DreamWorks) 359 362 89% 26% 343 91% 30%
DEFAULT Deny(TVT) 358 3.61 80% 24% 3.35 83% 20% Most Added.
TOMMY LEE Hold Me Down(MCA) 3.43 3.48 85% 29% 3.30 91% 35% BLINDSIDE Pitiful (E/ekrra/EEG)
P.0.D. Boom(Atla'nt/c) 3.40 3.46 91% 33% 3.46 93% 34% 30 SECONDS TO MARS Capricorn (/mmortaW/'rgin)
3RD STRIKE No Light(Hollywood) 3.37 347 65% 20% 331 72% 25% MUST Freechild (Wind-up)
CREED One Last Breath(Wind-up) 333 330 91% 38% 3.17 92% 42% SINCH Something More (Roadrunner/IDIMG
SEETHER Fine Again (Wind-up)
Total sample size is 521 respond: Total ge f. bility are based on a scale of 1-5. (1=dislike very much, 5=like very much). INJECTED Bullet (/sfand/IDJMG)
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who BUZZHORN Ordinary (Atlantic) |
said they are tired of hearing the song. Sample compositign is based on persons 12+. TQ = Target Demo (Fema/es‘ 18-34). Persons are BREAKING BENJAMIN Polyamorous (Hollywood)
screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com (esu/ts are not COLOR RED Sore Throat (RCA) ) )
meant to replace callout regearcn. The resuits are inte?nded to show opinions o( participants on m; Internet only. RateTheMusic is a registered NAPPY ROOTS Awnaw (Atiantic) 1
trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data L X |
is provided by Mediabase Research, A division of Premiere Radio Networks. FILTER Where Do We Go From Here (Reprise) |
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Note: WBSX/Wilkes Barre, PA
moves from Alternative to Active
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Active Rack Action

Itis only every so often in our business —
or any business, for that matter — that
something raises its hand in an organic
fashion. In this overcommunicated world, it's
the subtle that sometimes screams the
loudest. A case in point is the passion ex-

hibited by Hollywood Records New York

Regional David Perl regarding one of our

new artists, Breaking Benjamin. Usu-

yP/Rock & Alternative, ally, people rant and rave or scream about
Hollvwﬂﬂﬂ Records something they love, especially music, but
[ David just kept dropping subtle mentions
about this great band out of Wilkes-Barre that WBSX was play-
ing and having success with. Perl kept getting info from WBSX
and feeding our staff here, letting the A&R department in New
York know what was happening with “Polyamorous.” As |
kept hearing more and mote about this song that was No. 1
| phones and spins, | became more intrigued by the success the
| band was having. Sold-out shows every month with over a
thousand kids and 2,000 CD EPs selling out in just two days
— now that’s passion for the music. Perl sent us a demo that
| featured “Polyamorous,” and the label was suitably impressed.
We dispatched A&R (along with Perl, of course) to one of the
band's shows in Wilkes-Barre. # Everyone was knocked out and agreed that
we should sign Breaking Benjamin. @ There was only one problem: Universal
also wanted this band with a proven hit song, a record-buying public and an ador-
ing concert-going audience. Peri would not let up. Through his relationship with
Larry Mazer's office (the band's management) and his relationship with WBSX
(whose MD, Freddie Fabbri, championed the band), Hollywood Records was able
to sign Breaking Benjamin. In just four short weeks "Polyamorous” has blown
onto stations all over America and is creating an early stir. From WAAF/Boston
to KPNT/St. Louis, the believers are coming in — all because one person heard
a song and believed.

Joey Scoleri

CTIVE ROCK: Last week's Max Pix comes

in big this week, as Blindside take the No. 1
Most Added position with 21 adds on “Pitiful.” | like
this song more and more with every listen ... Must
and Nickelback tied for No. 2 Most Added.
Nickelback's “Never Again” nears the top 20 in
a mere three weeks thanks to a huge +314 spins
this week. Must's “Freechild” is just getting
started. This song is great; | love it ... The Color
Red land on the chart and bring in seven adds
this week ... It's cool to watch a baby band's
progress, as in the case of Audiovent. “The Energy” climbs 20-15 on the chart as
+125 spins kick in ... System Of A Down are set to crack the top five. “Aerials” rises
8-6 this week ... Another baby band is making waves: Breaking Benjamin collect
+116 plays and go up 43-33 ... The Red Hot Chili Peppers are knocking on heaven’s
door with “By the Way” at No. 2 on the chart this week ... Have you checked out the
Butch Waltker e-card link that Arista’s Dave Lombardi sent out? It's fun and worth
your time: www.butchwalker.convbutch_ecard/butch_ecard.htm. ROCK: The adds
were few and far between this week, as the format withholds strong consensus for
any record. However, Must take the No. 1 Most Added slot with a track that's a slam
dunk for both sides of the format ... 'm so impressed with Def Leppard’s continued
presence in music. “Now” is second Most Added and debuts this week at No. 23 on
the chart. The likes of KDKB/Phoenix; WHJY/Providence; WDHA/Morristown, NJ;
WZZO/Allentown; and KEZO/Omaha are among the strong supporters ... Mark
Copely’s “Surprise” clocks in with five adds, Blindside check in with four adds, and
The Goo Goo Dolls’ “Big Machine” rounds out the top five. MAX PIX: MUST
“Freechitd” (Wind-up)

Actlve Rock/ﬂock

— Cyndee Maxwell, Actlve Rock/Rock Edltor

Record Of The Week

Artist: Time In Malta
Title: A Second Engine
Label: Equal Vision
Time In Malta may sound more like a getaway than a group. and |
that’s no coincidence. This San Francisco treat is the perfect va-
cation from the chest-thumping antics of tattooed pincushions
growling bad metal in the name of hardcore.T.L.M. put some heart .
into their hardcore and ram it headfirst into metal. punk and indie rock on A Second
Engine. Think of a heavier version of Quicksand that stepped on a rusty nail on their
way to a Boy Sets Fire concert. While vocalist Todd Gullion can scream with the best
of them. there's plenty of melody to be found throughout the affair. Highlights include
“All Said and Done.” the transcendent “Against the Tide" and the hypnotic “Grant’s
Stand,” all of which show a band who are not afraid to wear their hearts. and their
minds. on their sleeves. — Frank Correia

arTisT: Blindside
waseL: Elektra

By FRANK CORREIA /ROCK SPECIALTY EDITOR

O K, before radio broke out with a case of
The Hives, what did you think of when
somebody mentioned the fine nation of
Sweden? Affordable furniture assembled with
an Allen wrench? Delicious meatballs? Well,
start thinking with your ears rather than your
stomach, because Sweden has just offered up
another fine musical export in Blindside.

Like this group’s name suggests, their sound
lures you in with infectious melodies before
unleashing a torrent of hard-edged guitar. The
deceptively soft bass intro of opening track
“Caught a Glimpse” gives way to a downpour
of distortion courtesy of guitarist Simon. And,
rather than assault with a hailstorm of howling,
vocalist Christian lets his clear-throated
harmonies wash over the listener and chooses
precise moments to let loose his anger with well-
placed screams. The lead single. “Pitiful,”
showcases the group’s accomplished sense of
dynamics, as the mounting pressure built in the
verses busts the damn wide open in the choruses
with soaring vocals and guitars.

Blindside also visit calmer oceans with
atmospheric songs like “Midnight” and the title
track, “Silence.” “Sleepwalking” lives up to its
name with lilting melodies and wandering guitar

Blindside

lines, while “Time Will Change Your Heart”
clocks you with a fistful o’ rock. A rock mix
that’s edgy without being abrasive. Silence
demands to be heard.

Formed in 1994, Blindside released two
independent discs in their homeland and toured
throughout Europe and the U.S. The buzz on
Blindside not only attracted A&R men, but a
certain successful band as well. In an industry
where it pays to have friends in high places,
Blindside are definitely connected: They're the
first signing to P.O.D.’s imprint with Elektra.
Besides the backing of a multi-Platinum band,
Blindside also have the added muscle of P.O.D.’s
street team and an opening slot on PO.D.’s fall
tour to hip kids to the sounds ot Silence. Now, if
they could just gei Ikea to sponsor the tour.

T
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HALFORD (Sanctuary/SRG) “Crucible,” “Betrayal”
KORN (/mmortal/Epic) “Thoughtless,” “Bottled Up Inside”
SOULFLY (Roadrunner/IDJMG) “Seek ‘N’ Strike,” “Call To Arms”
KILLSWITCH ENGAGE (Roadrunner/IDJMG) “My Last Serenade,” “Numbered Days”
SUPERJOINT RITUAL (Sanctuary/SRG) “It Takes No Guts,” “Fuck Your Enemy”
SKINLAB (Century Media) “Come Get It,” “Slave The Way”
PULSE ULTRA (Atlantic) “Big Brother,” “Glass Door”
OTEP (Capitol) “Battle Ready,” “Blood Pigs”
DANZIG (Spitfire) "Black Mass,” “Wicked Pussycat”
. LOLLIPOP LUST KILL (Artemis) “Like A Disease,” “Black All Over”
. COAL CHAMBER (Roadrunner/IDJMG) “Fiend,” “Dark Days”
. BRAND NEW SIN (Now Or Never) “Broken Soul,” “My World”
. NONPOINT (MCA) “Your Signs,” “Development”
. SPEEDEALER (Palm) “Leave Me Alone,” “Second Sight”
. CHEVELLE (Epic) “The Red,” “Family System”
. 7TH RAIL CREW (Capo) “Shattered,” “Unravel”
. FILTER (Warner Bros.) “Where Do We Go...,” “So [ Quit"
. BLINDSIDE (Elektra/EEG) “Pitiful,” “Caught A Glimpse”
. EPIDEMIC (Elektra/EEG) “Walk Away," “Catalyst”
. USED (Reprise) “Box Full Of Sharp Objects,” “Say Days Ago”

Ranked by total number of shows reporting the artist, with titles
listed in order of most airplay.
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LIFEHOUSE

PORK CHOF ®2002 SKG Music LLC.

“the new single from, the forthcoming album staniey climbfail®

in stores september 17th

produced by Ron Aniello. mixed by Brendan O'Brien @
a&r: michael ostin. management: jude cole/azoffmusic management ‘*
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JIM KERR

Alternative
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Keith Eubanks, 1964-2002

] Alternative’s voice is now silent

K eith Eubanks, the voice of the Alternative format during its tremendous growth in the
— ’90s, died on Saturday, June 29, due to complications from pneumonia. He was 38.

Eubanks got his start at WNNX
(99X)/Atlanta, where he worked in
the production department as an assis-
tant. He was named Production Direc-
tor at about the same time that PD
Brian Philips took over the station.
Philips immediately recognized Eu-
banks’ raw but powerful production
talent and used him extensively as
99X imaged and branded itself in At-
lanta. The station’s dramatic success
quickly brought attention to Eubanks’
distinctive delivery and approach, and
he was soon working with an impres-
sive roster of clients,

“Keith was the first guy I met at
99X,” Philips [now Sr. VP/GM of CMT]
said. “He was making about 30K and
had just been named Production Di-
rector. The ‘imaging’ title wouldn’t
exist for years yet.

“By about a year later he was voic-
ing Z100 [WHTZ/New York], MTV,
a hundred stations and flying around
in a Lear Jet. What a character. He
fundamentally changed the way radio
stations spoke to their listeners.”

As the *90s progressed, the Alter-
native format exploded in popularity,
topping 100 stations in 1998. Through
itall, Eubanks’ voice was a signature,
every bit as defining for the format as
Pearl Jam and Nirvana. At one point
Eubanks was the voice of almost three
out of four Alternative stations in the
country.

While his deadpan delivery was im-
itated in commercials, TV and by oth-
er voice talents, the creativity and the
nuances he brought to his craft could
not be duplicated. The outtakes from
his sessions were legendary, and more
than one station used them instead of
the scripted piece, sometimes with
expletives bleeped out.

While Eubanks’ dominance of the
format waned a bit over the years, he
continued to voice an impressive
range of stations covering a number
of formats. Alternative, however, was
always his home.

There is no doubt that Eubanks was
a radio giant, but, more importantly,
he was one of our own. He will be
sorely missed. Here are some memo-
ries from those who knew him — and
his work — best.

Wil Pendarvis
A&R, ArtistDirect Records

We all say it when we leave a job,
and most of the time we mean it: “Stay
in touch.” Unfortunately, it doesn’t
seem to work out that way most of the

Keith Eubanks

time. We meet new people. We get
busy.

Keith Eubanks was an exception to
that rule. Keith and 1 developed a close
relationship from the beginning of my
stay at 99X, and it only grew stronger
after] left. Wenotonly stayed in touch
with each other, but he became a
friend of my wife and a crazy uncle
to my kids.

Every conversation | ever had with
him left me with a fun memory and a
new lesson in appreciation for friends
and life in general. It was always an
education in spirituality. Now, more
than ever, I understand these concepts
in a harsh and clear way.

The day before Keith passed away
my 6-year-old son Wylie asked me if
Keith was a superhero. If creativity,
instilling the value of life into others,
kindness, love and being able to leap
tall problems in a single bound are
special powers, then 1 guess he was.

Lee Chesnut
VP/A&R, Universal Records

Keith Eubanks and I worked to-
gether at WAPW (Power 99)/Atlanta
from 1990-1992 and remained close
friends ever since, talking on the
phone almost every day. He was,
without a doubt, the most creative
person | have ever known, both at
work and at play. Even in the final
months, as his health was failing, he
was constantly trying to fool me on
the phone with one of his voices.

It was very important for Keith to

www americanradiohistorv com

be on the cutting edge of things,
whether it was his revolutionary style
of voicework, his passion for skydiv-
ing or his need to own the very latest
technologica! gadgets. He always
wanted to be different, better, more.

He recently wrote me a note that
reminded me to “live each day as if it
were your last.” Even though Keith
achieved greatness through the use of
his voice, he was not a man of words;
he was a man of action. He didn’t sim-
ply talk about living life to the fullest,
he did it. He was and continues to be
a source of personal inspiration — 1
went skydiving for the first time last
month.

Joel Folger
President, Folger
Entertainment Company

After working with Keith at KDGE
(The Edge)/Lallas in the *90s, in a
strange twist of fate, [ had re-estab-
lished a working relationship with him
just a few days before he died. Words
can’t describe my feelings of grief
when J.J. McKay informed me at
noon on Monday that Keith had
passed away the previous Saturday.

When 1 took over the PD duties at
KDGE, we hzd a four-pronged strat-
egy to increase ratings, one of which
was to make the station more memo-
rable through creative imaging. Keith
was probably the biggest move we
made in that direction, and 1 am sure
he wouldn’t mind being associated
with his part of our success. The rat-
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“The day before Keith passed away, my 6-year-
old son, Wylie, asked me if Keith was a
superhero. If creativity, instilling the value of
life into others, kindness, love and being able to
leap tall problems in a single bound are special
powers, then I guess he was.”

Will Pendarvis

T T T T L T e T

ings we reached have not been dupli-
cated, even with signal improvements
at KDGE.

Atthe time the airwaves were filled
with big, ballsy-voiced guys with lit-
tle or no personality. In every city
there was a certain sameness, and we
were looking for something to break
the mold in Dallas.

We found Keith. What resulted was
one of the most duplicated radio
sounds of the *90s: Keith Eubanks on
The Edge! Our consultants at the time
knew a good thing when they saw
it. They duplicated it everywhere. In
the late *90s maybe half or more of
the important Alternative stations in
the country used Keith Eubanks as
their station voice.

I asked one of my record friends to
send me some airchecks from stations
in New York. Steve Kingston’s Z-100
(WHTZ) was one of them. Only later
did 1 learn that Keith was also on
WNNX/Atlanta, where Brian Philips
was PD. ] heard three breaks from
Keith and said to myself, “This is it
— a new sound that cuts through the
clutter.”

Later, we developed the great im-
aging team at KDGE: the writing skills
of Alex Valentine (now at KRBV/Dal-
las) and Alan Smith (now at WOCL/
Orlando), the production skills of
Steve Wilson and, of course, the voice
and outtakes of Keith Eubanks. Keith
had a crazed sense of humor that re-
ally came through in the outtakes. He
will be missed greatly.

Leslie Fram
Dir./Programming,
Susquehanna/Atlanta

Keith Eubanks’ personality radiat-
ed over the airwaves. In our first few
years Keith incorporated nontradi-
tional imaging. His writing style re-
flected his irreverent sense of
humor. Some of his sweepers that
come to mind include: “As part of the
community, 99X does not waste wa-
ter. That’s why we keep a brick in our
toilet.” And “We have more buttons
and flashing lights than any station
in Atlanta.” Or “Welcome to Atlan-
ta, the only city that covers its pot-
holes with metal plates.”

This was really the beginning ofthe
self-deprecating imagery that gave the
station its edge. Keith didn’t want to
use the in-your-face approach or take
himself or the station too seriously.
That obviously segues into his out-
takes being more valuable than origi-

nal copy. Keith went off on tangents
in post-production and many times
used these on the air. This became a
trademark around the country. You
got Keith and his invaluable outtakes.

Wendel was a character he por-
trayed on the air. He was Will Pen-
darvis’ imaginary roommate. Wendel
would end every call by getting in-
creasingly perturbed and hanging
up. One night he called Will and, in
the middle of the call, started chok-
ing. Will told him to call 911, and you
could hear Wendel on the other end
of the line, trying to call 911 without
hanging up. Sheer brilliance!

Keith’s love of life was an inspira-
tion, and 1 feel honored to have been
his friend.

R P L

“Keith's love of life was
an inspiration, and I feel
honored to have been
his friend.”

facm T

Sean Demery
PD, KITS/San Francisco

Keith Eubanks was more than just
that guy with the filtered voice who
became the unofficial voice of the for-
mat. He was a pain-in-the-ass, creative
whiz kid who helped shape the audio
landscape of 99X in Atlanta. Through
his efforts he single-handedly forged
the sound of that station and gave it
the flavor that, in turn, the jocks em-
braced and that became the road to a
ratings safe haven.

Professionally, he amassed multi-
ple Alternative, Modern AC and
CHR voiceover gigs that allowed
him to live a lifestyle that many of
us still dream of. Personally, he was
a good friend to many, to the point
of being like family. Being like fam-
ily suggests that there were times
where you weren't talking. 1f you
were one of his friends, you know
what | mean. His contributions didn’t
change the world, but neither has 40
minutes of nonstop whatever. He was
so much more. We’re gonna miss him
like crazy.
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= Web  ARTIST TTLE LABEL(S) T was mpg?o%?lsous VERAT TOTAL SN Most Addedao
)}
1 @ REDHOT CHILI PEPPERS By The Way (Warner Bros.) 3033 +270 357154 7 750 shaiadis - SOl
3 @ INCUBUS Warning (Immortal/Epic) 2052 +166 260971 14 T30 | samsrrine wems Koos
2 €@ HDOBASTANK Running Away (Isiand/IDJMG) 237 +66 244224 16 7400 BLINDSIDE Pitifu (Elektra/EEG) 17
6 @ JIMMY EAT WORLD Sweetness (DreamWorks) 2257 4231 270416 12 70/0 | UNWRITTEN LAW Up AllNight finterscope) 1
4 5  PUDDLEOF MUDD Drift & Die (Flawless/Geffen/interscope) 241 70 191975 17 e | MARC COPELY Surprise (RCA) il
P NICKELBACK Never Again (Roadrunner/IDJMG) 9
7 O PAPARDACH She Loves Me Not (DreamWorks) 2061 +104 220707 11 730 QUARASHI Mr. Jinx (Time Bomb/Columbia)
5 7 C.KROEGER F/Al. SCOTT Hero (Roadrunner/Columbia/iDJMG) 1800  -253 160342 13 6410 COLDPLAY In My Place (Capitol) 7
8 8  BOX CARRACER | Feel So (MCA) 1709 -35 17333 12 68/1 ggxm‘%ﬁ‘ Wa;‘_gg AH?DR%UY JAZO;RCA) ;
. B " g ut Your Riboon {UréamV/orks,
9 @ HIVES Hate To Say ! Told You S0 (Bgrn/ng/Ep:ragn/s:re/Repnse) 1686  +169 218869 11  69/0 BOWLING FOR SOUP Gl Al Tre Bad.. (Sivertonedive) 7
10 D SYSTEM OF A DOWN Aerials (American/Columbia) 1655  +175 225038 8 691 LINKIN PARK Paint Of Authority (Remix) (Warner Bros) 6
14 @ NEW FOUND GLORY My Friends Over You (Drive-Thru/MCA) 1468 +137 183512 6 65/0 RED HOT CHILI PEPPERS Zephyr Song (Warner Bros) 6
16 B VINES Get Free (Capitol) 1460  +175 191837 8 7300 ‘) 7 ‘) 7
17 (® TRUSTCOMPANY Downfall (Geffen/Interscope) 1449 4198 163804 9 6872 ANDRE et K .
11 14 STAIND For You (Fiip/Elekira/EEG) 1368 30 140761 29 67/0 “She Is Beautiful”
21 @ FILTER Where Do We Go From Here (Reprise) 1332 +153 116595 4 661 Early believers:
12 16 OUR LADY PEACE Somewhere Out There (Columbia) 1309 -104 119732 15 590 WZZN. WROX. WBUZ
23 @ KORN Thoughtiess (immortal/Epic) 1264  +203 190478 5 6572 KFM A’ KWOD’ WKRI:
15 18  SYSTEM OF A DOWN Toxicity (American/Columbia) 1246 70 157790 28 600 e g IR
19 @ EARSHOT Get Away (Wamner Bros.) 1242 439 101964 18 530 n Ozztest this summer
13 20  KORN Here To Stay (fmmortal/Epic) 1185 -155 148386 18 610 @lz n
20 21 EMINEM Without Me (Shady/Aftermath/interscope) 1148 35 179409 11 4400 e M
24 @ AUDIOVENT The Energy (Atfantic) 1138 +120 108281 11 6272 T TS T
€ 311 Amber (Volcano) 1129 +67 169501 21 4572 Most Increased
25 @ DEFAULT Deny (TV7) 1002 +73 %6232 15 501 Plays
18 25 P.0.D. Boom (Atlantic) 994  -215 114370 15 600
22 26 CREED One Last Breath (Wind-up) 991 68 97941 13 46/0 b
26 STAIND Epiphany (Flip/Elektra/EEG, 54 97814 12 400 | TMEUES i
” g WEAEzER E'p a:yh( v et ,’w . ) gﬂ :78 pu § : 4;5 UNWRITTEN LAW Up Al Night (/nterscope) 291
eep Fishin' (Geffen/Interscope) & 2 RED HOT CHILI PEPPERS By The Way (Warner Bros) +270
= @  JACK JOHNSON Flake (Enjoy/Universal) 754 +58 86248 21 3453 JIMMY EAT WORLD Sweetness (DreamWorks) +231
27 €)  ADEMA Freaking Out (Arista) 633 +3 44923 7 4500 KORN Thoughtless (/mmona(/Epic) +203
46 €@  UNWRITTEN LAW Up All Night (/nterscope) 506 4291 498014 2 55/11 E?CLEEM’CL"myep'izeafa(%%mnny BT *fgg
o Ver i +
42 €@  COLDPLAY In My Piace (Capito) S84 4208 85720 3 ATT | qpustcOMPANY Downfall (Gefleninterscope)  +198
29 @ TRIK TURNER Sacrifice (RCA) 575 +53 34818 5 38/0 WEEZER Keep Fishin' (Geffervinterscops) +178
30 €D WHITE STRIPES Fell In Love With A Girl (Third Man/V2) 570 +52 125967 20  41/0 | VINES Get Free (Capitol) 75
36 @ CHEVELLE The Red (Epic) 528 +113 60162 3 50/5 SYSTEM OF A DOWN Aerials (American/Columbia) ~ +175
31 36  RIDDLIN' KIDS | Feel Fine (Aware/Columbia) 501 4 46247 7 310
39 €D N.ER.D.Rock Star (Virgin) 4719 +79 65411 6 313 Most Played
33 38 STROKES Hard To Explain (RCA) _ 474 20 101143 14 310 Recurrents
34 39 DAVE MATTHEWS BAND Where Are You Going (RCA) 452 19 46200 9 300
35 @ HOME TOWN HERO Eighteen (Maverick/Reprise) 440 +15 48555 4 302 | et rne e s
32 41 LINKIN PARK Runaway (Warner Bros.) 433 65 52838 8 101 UNWRITTEN LAW Seein’ Red (Interscope) 983
45 @ BEN KWELLER Wasted And Ready (ATO/RCA) 421 +65 38793 3 347 f{'(')“&f\g;‘;N""(’%"Lf’lT"el M}‘:]d'eD(D‘fj"I’Wz;fgﬁM 33[7]
40 @  ASHBum Baby Burn (Kinetic) M9 B2 325 5 201 | poopson et Bk Cama i)
: f ) urry (Flawless/Geffer/Interscope) 864
m LINKIN PARK Point Of Authority (Remix) (Warner Bros.) 415 +159 80801 1 20/6 LINKIN PARK In The End (Warner Bros.} 847
37 45 CUSTOM Beat Me (ARTISTdirect) 401 -1 33779 5 2900 GODSMACK | Stand Alone (Republic/Universal) 716
48 € SEETHER Fine Again (Wind-up) 386  +105 36537 2 36/ m\gﬁg }N\;/STQY Myv\T/ime H(WT;/ — Zgg
1sh You Were Rere (immontal/epic)
43 @ TOOL Parabola (Volcano) - 378 418 3M64 15 24D | qyqren oF A DOWN Chop Suey (American/Columbia) 690
41 48  JERRY CANTRELL Anger Rising (Roadrunner/IDJMG) 341 32 29637 9 200 P.0.D. Alive (Atiantic) 643
@  NICKELBACK Never Again (Roadrunner/|DJMG) 297 +199 22479 1 369 P.0.D. Youth Of The Nation {Atiantic) 634
)  WHITE STRIPES Dead Leaves And Dirty Ground (Third Man/V2) 284  +116 74278 1 252 NICKELBACK Too Bad (Roadrunner/IDJMG) 624
- - — — : - - DISTURBED Down With The Sickness (Giant/Reprise) 622
76 Alternative reporters. Monitored alrplla)f data supplied by '. R ch. a division of Premiere Raqm Networks. Songs ranked py total plays flor the anrplay wegk
ST, Sl appes on <o g plays o g o preunus vl I o on e et il g, e ol the s e 9= | [ R Staion Playists have move o the web. |
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total piays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com. l
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
Custom manufacturers of
StickerseDecals
StaticseLogo Designl | et
1.888.768.4259 » www.imagesinkusa.com ¢ e-mail: Inksales@imagesinkusa.com
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Well, it's summertime, so | dragged out
the ol Pet Sounds boxed set. As far as new
} stuff, 'm into Guided By Voices, Chevelle,

DJ Shadow and a dozen other bands |

¢ can't remember at the moment. & Just

Adam 12

MD/motnings/Burning Sensalions | added Sparta. Love the sound, love the

hos\ KTEG/Nbuquerque vibe. Hoping our listeners will love it half
as much as | do. We're also playing
Soil's “Breaking Me Down.” Haven't seen anyone else on
| the Alternative panel on it. Bail-crushing man rock does
? quite well here at KTEG. I'm jonesing for the new
Cave-In. I've been a fan of theirs since they were a

screamin’ Boston hardcore band back in the day. The new

stuff should be out on RCA by year’s end. Face To
Face played our Edgefest last month. There is no substitute for real punk rock.

| felt like | was 16 again.

R

Altrnative

M y gut kind of told me it would happen,

and it certainly appears to be the
case: The Red Hot Chili Peppers’ “By the
Way” Is gaining momentum after being on
the top of the chart for a month now. It is
looking a lot like “Scar Tissue,” in that the
song is not buming and its appeal seems
to be growing over time. No doubt about it, this song is a huge smash by any
definition ... The sad thing is that we have a really strong group of songs sit-
ting right behind the Red Hots, including those by Incubus, Hoobastank,
Jimmy Eat World and Puddle Of Mudd. They don't really have a prayer of
touching No. 1 for the foreseeable future ... In terms of new music, Pete
Rosenblum has a nice debut in the department head chair at Elektra, as
Blindside come in at No. 1 Most Added with 17 new stations behind “Pitiful”
.. Marc Copely gets a pleasant surprise for “Surprise,” picking up 11 adds
(No. 2 Most Added). RECORD OF THE WEEK: Lifehouse “Spin”

- Jim Kerr, Alternative Editor

e

1

T
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artis: Haven
LABEL: Virgin

By KATY STEPHAN/ALTERNATIVE SPECIALTY EDITOR

’ .7ou owe me. I’'m letting you in on my pri-
vate conversation with Haven’s Gary

Briggs about how the Manchester-based band
got together; their manager, Joe Moss (The
Smiths' original manager); and their producer,
the legendary Johnny Marr.

On being a rock fan: | was never running
around in tight pants, flashing the sign of the
devil or anything, but | was into a lot of Ameri-
can records. Growing up, there was a lot of Elvis
and Roy Orbison. My dad was a big Zeppelin
fan and tumed me onto The Velvet Underground
and Buffalo Springfield.”

How this led to his own musical destiny: “1
met [future bandmate] Nat in a record shop. |
was looking at Happy Trails by Quicksilver
Messenger Service. He walked in and started
looking at the same records. We started chatting,
and | went back to his place and stayed at his
house for a couple of weeks, sleeping on. the
floor and playing guitar. We’ve never looked
back since, really. We've been playing together
for about six years.”

How they hooked up with Joe Moss: “A mu-
tual friend brought him down to where we hung
out and played guitar. We just got to know him,
spent a lot of time hanging out. Initially, he said,
‘Come and stay with me for a couple of weeks,’
and that stretched into a couple of years.”

Why meeting Johmiy Marr did not make them
pee their pants with awe: “For the first few
months, | was totally unaware of his involve-
ment with The Smiths and what he did and ev-
erything. It was really when we supported The
lHealers on tour, after supporting Badly Drawn
Boy. After a couple of shows it was obvious to
us that we had the same ideas about what a gui-
tar band should be about.

“Hearing him on records is one thing; hear-
ing him actually do what he does on records is

Haven

an entirely different thing. It blew us all away.
We got to know him quite well in the months
after thal. We spent a lot of time hanging out.
There was a friendship, really. By the time we
entered the studio, everyone was on an equal
level, socially.”

On Between the Senses: “We recorded the
album in 3 1/2 weeks. It was just so smooth, one
song after the next. Everyone had similar ideas.
If someone had an idea that we couldn’t agree
on, usually that idea would be tumed into a new
song. There was a real creative give and take,
no egos. It was the finale of almost a year of
hanging out and taiking about music.”

On who loves Haven: “There was a point
when everybody was speculating that our audi-
ence would be mainly female, but all theories
have been disproved. We’ve got everyvthing
from the audience you’d expect to see at an
Qasis gig to the people you’d see at a Van
Morrison gig. I love that. [ believe there’s some-
thing in it for everyone. We're really accessible.
All the records I love have been that way.”

Speaking of records you love, check out Be-
nveen the Senses if you haven’t already. Then
you’ll really owe me — big.

OWN YOUR EV

NTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
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— Packaged on a roll and easy to use.
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PO. Box 750250 Houston, Texas 77275-0250
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12+ For The Week Ending 7/19/02.

America’s Best Testing Alternative Songs : > (Ji F-4 rop 20 sPec’alty Artists

v July 19, 2002

Artist Title (Label) LW  Familiarity Burn TD Familiarity Burn

INCUBUS Warning(immortalEpic) 408 408 9% 21% 398 94%  24% 1. MIGHT MIGHTY BOSSTONES (Sideonedummy) “You Gotta Go”
HOOBASTANK Running Away(isiand/iDJMG) 408 4.41  90%  20%  3.95 9%  24% 2. SONIC YOUTH (Geffen) various

HOOBASTANK Crawling In The Dark(Isiand/iDJMG) 4.05 4.08  96%  41%  3.99 097%  43% 3. FLAMING LIPS (Warner Bros.) “Do You Realize”

JIMMY EAT WORLD Sweetness(DreamWorks)  4.05  4.07  80%  14%  3.98 80%  15% 4. SPARTA (DreamWorks) “Cut Your Ribbon”

NEW FOUND GLORY My Friends... (Drive-Thru/MCA) 4.01  4.06  70%  11%  3.79  B66%  13% 5. DRAGONFLIES (Agent X/Pyramid) “All | Ever Had”

OUR LADY PEACE Somewhere Out There(Columbia) 3.94  4.06  79%  15% 390 82% 1% 6. OFF BY ONE (LMC) “Been Alone”

STAIND Epiphany(Flip/Elektra/EEG) 393 392 8% 20% 3.87 8% 21% 7. SCAPEGOAT WAX (Hollywood) “Lost Cause”

TRUST COMPANY Oownfall{interscope) 3.92 399  55% 6% 3.84  55% 6% 8. PRETTY GIRLS MAKE GRAVES (Lookouf) “Speakers Push”
STAIND For You (Flip/Flektra/EEG) 392 388 9% 3% 382 94% 3% 9. PIXIES (SpinArf) various

BOX CAR RACER | Feel So(MCA) 3.88 393 8% 21% 372 8%  25% 10. BOWLING FOR SOUP (Jive) “Girl All the Bad Guys Want"
SYSTEM OF A DOWN Aerials (American/Columbia)  3.84 379 71%  15% 376 80% 17% 11. VEX RED (Virgin) “Can't Smile”

RED HOT CHILI PEPPERS By The Way(Warner Bros.) 3.83  3.87 89%  20% 3.78 93% 22% 12. USED (Reprise) “Box Full of Sharp Objects”

UNWRITTEN LAW Seein’ Red(/nterscope) 383 3.93 86% 32% 375 89% 35% 13. MORCHEEBA (Rep,/se) “Otherwise;” “Women Lose Weight"

PUDDLE... Drift & Die(Flawless/GeffervInterscope) 3.82  3.87 89% 27% 375 91% 32% 14. 0K GO (Cap/'tol) “Get Over It”
C. XROEGER... Hero(Roadrunner/Columbia/iDJMG) 3.82  3.82  95%  41% 370 95%  46% 15. NO USE FOR A NAME (Fat Wreck Chords) “Dumb Reminders”
SYSTEM OF A DOWN Toxicty(American/Columbia) 3.80 3.80  95%  38%  3.72 9%  41% 16. CHEVELLE (Epic) “The Red”
DEFAULT Deny(TVT) | 377 390 71% 17%  3.65 80% 20% 17. DOVES (Capital) “Caught by the River”
NTIRREES - Pt L N T L T . 18. SOMETHING CORPORATE (Drive-Thru/MCA) “Woke Up in a Car”
o o ST R Bl e REOERES o% R 19. ROLLINS BAND (Sanctuary/SRG) “Your Number is One”
KORN Here To Stay(immortal/Epic) 374 383 85%  24% 376 8%%  24% - "
. 20. MAROON 5 (Octone) “Harder to Breathe
WEEZER Keep Fishin' (Geffen/Interscope) 3.73 - 50% 9% 311 52% 9%

Ranked by total number of sh rting artist.
PAPAROACH She Loves Me Not(DreamiWorks)  3.72  3.85  83%  22%  3.57 89%  26% S Ok S POIERGISE

EMINEM Without Me(Shady/Aftermath/interscope) 3.72  3.75 98%  42% 3.83 98% 38%
FILTER Where Do We Go From Here(Reprise)  3.70  3.68 51% 7% 3.65 57% 9%

311 Amber(Volcano) 369 374 82% 24% 361 85%  26% ReCOI‘d O‘P The Week

KORN Thoughtless{/mmortal/Epic) 367 3N 62% 12% 3.63 67% 13%
P.0.D. Boom/Atiantic) 361 360 90% 30% 358 93% 32% Artist: MAROON 5
HIVES Hate To Say... (Burning/Epitaly/Sire/Reprise) 3.54 3.63  69%  17% 348 70% 19% Label: OCTONE
VINES Get Free(Capitol) 347 348 60% 14% 338 63% 17% Put the box of labels down. Screw the cap back on the
CREED One Last Breath(Wind-up) 343 345 88% 33% 331 90%  38% glue. Yes, it's very satisfying to slap a tag onto a new record. |
And when you first hear Maroon 5, you'll be reaching for
Total sample size is 680 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike “funk,” smearing some adhesive on the back of “soul” and

very much, 5=like very much). Total familiarity represents the percentage of respondents who recognized the
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample
composition is based on persons 12+. TD = Target Demo (Males 18-34). Persons are screened via the Internet.
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are

looking for room to paste “"pop rock™ on there somewhere. @ But Maroon
5 can't be limited by your little labels. “Harder to Breathe” is both booty-
shaking and hard-rocking; funkier than rock and more rocking than funk. So

not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. stop trying to label it, and just crank it up. The only category you need to
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio putitin is the one marked “heavy rotation.”
stations by calling 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of — Katy Stephan, Alternative Specialty Editor

Premiere Radio Networks.

Ao BROADCAST
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Stations and their adds listed alphabetically by market

WHRU/Albany, NY *
OM/PD/APD/MD: Lisa Biello

BLINDSIDE

MARC COPELY "Surprse’
HOME TOWN HERQ “Exghteen’
NEAD. “Sar

KTEG/Albuquerque, NM *
PD:Ellen Flaherty
MD: Adam 12

BLINDSIDE P

WNNX/Atlania, GA *
PD: Leslie Fram
APDMD: Chris W-Hiams
1 SEVENDUST “Crucsied

WJSE/Atlantic City, NJ *
PD: Al Parinello
MD: Jason Ulanet

BLINOSIDE "Prtur

MARC COPELY ~Surprise

GO0 GOO DOLLS "By’

MUST “Freechid

KRDX/Austin, TX *
PD: Melady Lee
MO: Toby Ryan
1 NICKELBACK "Never”
FINGH "L efters™
KORN “Thought”

KNXX/Baton Rouge, LA *
POMD: Randy Chase
APD: Bill Jackson

kY SEO_ONBS TO MARS

ncom
SPARTA “Ribbon’

WRAX/Birmingham, AL *
PD; Susan Groves
APD: Hurricane Skane
MD: Mark Lindsey
1 MARC COPELY “Surprse”
1 BLINDSIDE
BOWLING FOR SCUP “Bag
JACK JOHNSON "Subthe™

QUARASHI ~Jinx
COURSE OF NATURE “Dference’

KQXR/Boise, 1D *
PO: facent Jackson
MD: Kallao
CHEVELLE “Red”
NICKELBACK "Never™

WBCN/Boston, MA *
VP/Programming: Dedlpus
APD/MD: Steven Strick
12 STONES "Brokan™
MUST “Freechi”

WFNX/Bosion, MA *
PD: Cnze

APO/MO: Kevin Mays
13 RED HOT GHILL.., “Stop
11 BOX CAR RACER “Feei”
4 RED HOT CHILL. "Song™
1 0K GO “Over”
BLINDSIDE Ptul”
NICKELBACK “Never'

WEDG/Buffalo, NY *
PD: Leary Diana
MO: Ryan Patrick
20 QUR LaDY PEACE “Innocent
1 KLEARAI
2 ALTER “Vimere

ASH "B’

1
VAARC SOPELY “Surprse
STAGE “Worke™
SUGHRCULT “Prety’

WAVF/Charleston, SC *
PO: Greg Patrick

APDMD Danny Villalobos

3 MUST “Freechid™

1 30 SECINDS TOMARS “Capneor™

WEND/Charlofte, NC *

PO: Jack Daniel

APDMD Kristen Honeycutt
SEVENJUST “Crucitied
UNWRTTEN LAV “Up™

WKQX/Shicago, IL *

PD. Tim Richards

APD/MD: Mary Shuminas

AMD: Nicole Chumminatio

1 CHEVELLE "Red”
TRUSTSOMPANY *Downfai

W2ZN/Chicago, IL *
PD: 8ill Gamhle
APD: Steve Levy
MO: James VanCsdol
27 AUDIOVENT “Energy”
16 DAVE NATTHEWS BAND “Streel”
3 LIFEHCLISE “Spin”
ANDREN WK “Beauttul”

WAQZ/Cincinnati, OH *
PD: John Michae!
APD/MD: Shaggy

Bo Adcs

WXTM/Cleveland, OH *
PD: Kim #lonroe
MD. Dom Nardella

No Adds.

WARQ/Columbia, SC *
OM/PO/M0: Gina Jutiano
GLASS- AW “Blood
NEAD S

WWCD/Columbus, DH *

PD: Andy Davis

MD: Jack DeVoss

1 FLAMIKG UIPS “Realze’

1 BEN KWELLER “Wasted”
UNWRITTEN LAW “Up™

KDGE/Dalfas-Ft. Worth, TX *

PD: Ouare Doherty

APDMD: Alan Ayo

26 BOWLING FOR SOUP “Bad™

6 MOBY ‘Extreme”

2 BEN KWELLER Wasted™
SEETHER “Fe”

WXEG/Dayton, OH *
PD: Steve Kramer
MD: Boomer

Ko Adds

KTCL/Denver-Boulder, €0 *
PD: Mike D'Zonnor

MO: Satring Saunders

32 UNWRITTEN LAW "Up™

CIMX/Det-oit, MI *
PD: Murray 3rookshaw
APD. Vince Cannova
MD: Matt Franklin

': JACK .KJHHSORN “Fake™

“Wiasted
FINGER ELEVEN Drag”

KNRQ Eugene-Springfieid. OR
PD: Chris Crawley
APOMD: St Allen

LIFEHOUSE “Spn”

KXNA/Fayetteville, AR

PD: Margut Smith

5 NICKELBATK “Never
G0O GOO DOLLS "™
IMARC COPELY “Surprse™
BUKDSIDE “Pittur™

WJBX/F.. Myers, FL *

PD: John Razz

APD: Fitz Mzdnid

MD: Jefi Zito

1 BOWLING FOR SOUP *Bad”
SEVENDUST “Cructed”
SPARTA “Fabban”

KFRR/Fresno, CA *

PO: Chris Sguires

MD: Reveread

1 UNWAITTEN LAW “Up™
30 SECONDS TO MARS "Capricorn™
COLOR RED “Throat™

WGRD/Grand Rapids, Ml *
PD: Bobby Quncan
MD: Michael Grey
BLINDSIDE “Prbtul”
COLOR RED “Throat™
ICKELBACK “Never

WXNR/Grzenville, NC *
P0: Jeff Samders
APO: Tumer Watson

SPARTA “Fitbon”

WEEZER “Fishn™

WEED/MHagerstown, MD
PD. Brad Hurter
APD: Dave Foberts

SEETHER Fine’

WMRQMartford, CT *
PD: Todd Thomas
MD: Chaz Kelty
PUDDLE 07 MUDD "Hates'
WEEZER “Fishin™

KUCD/Honelulu, HI *

PD: Jamie Hyatl

MD: Ryan Sean

20 LIFEHOUSE “Spm™
NICKELBACK “Never

KTBZHouston-Galveston, X *

POMD: Steve Robison

APD: Eric Schmidt

1 LINKIN PARK “Authorty”
REDHOT CHIL!... “Song™

WRZX/Indianapolis, IN *
P0: Scott Jamesan

MD: Michael Young

2 NICKEL3ACK “Never

1 \WHITE STRIPES “Leaves™

WPLA/Jacksonville, FL *
PD: Scott Petibone
APDMD: Chad Chumley

OFF BY ONE “Aloee”

12 STONES “Broken

WRZK/Johnson City, TN *
VP/Prog. Ops.: Mark E. McKinn
BUNDSIDE Prtu™
‘SPARTA -Ribbon™
“Wasted”

WNFZXKnoxville, TN *
PD: Dan Bozyk
APD/MD: Anihony Profiitt
AMD: Opie Hines

No Adds

KFTE/Lafayette, LA *
PD: Rob Summers
MD: Scott Perrin
2 SEETHER “Fine’
SINCH “More™

WWDX/Lansing, Ml *

PO: Chili Walker

MD: Kelly Brady
HOME TOWN HERQ “Exghteer’
BEN KWELLER “Wasted”
UNWRITTEN LAW “Up"

KXTE/Las Vegas, NV *
P0: Dave Wellington
APD/MO: Cheis Ripley

4 BOWLING FOR SOUP "8ad”
2 UINKIN PARK “Authorty”

KLEC/Little Rock, AR *

Dir./Prog. Larry LeBlanc

MD. Peter Guan

16 QAKENFOLO “Ready™
BLINDSIDE “Pitdui”
BOWLING FOR SOUP “Bad™
MARC COPELY “Surprse”

MUST “Freechdg™
SPARTA “Rigbon’

Reporters

KR0OQ/Los Angeles, CA *
VP/Prog.: Kzvin Weatherly
APD: Gene Sandblosm

MD: Lisa Warden

16 RED HOT CHILL. “Sang™

12 SYSTEM OF A DOWN “Psycho”™

WLRS/Louisvifle, KY *
Dir/Prog.: J.D. Kunes
PD:Lance
MD: Annirae Fitzgerald
13 NAPPY ROOTS “Avraw’
BLINDSIDE "Pifur”
CHEVELLE "Reg”
COLOR RED “Throat”

WMAO/Madiscn, W1 *
PD: Pat Frawley
MD: Amy Hedson

COLDPLAY “Place”
600 60D DOLLS By’

WMFS/Mamphis, TN *
PD: Rob Cressman
MD: Mike K llabrew

AUDIQVENT “Enegy”
UMWRITTEN LAW Up”

WZTAMiami, FL *

PD: Troy Hatson

APD/MD: Lee Daniels
BLINDSIDE "Prdul™
RICKELBAZK “Never™
SEETHER “Fine™

KIBY Morterey-Salinas, CA *
OM; Chris White
PD: Kenny Allen
APO/MD: Opie Taylor
1 PUDDLE GF MUDD “Hates™
1 BLINDSIDE "Peful”

EMINEM “Cioset”

LINKIN PAIK “Authordy

H.

WBUZ/MNashville, TN *
PO: Brian Krysz
7 STROKE $°100°

COLDPLAY “Pice”

600 60O DOLLS "By
GREEN DAY “Desens”
SEVENDUST “Cructied

WRRV/Newburgh, NY
PD: Andrew Boris
LIFEHOUSE “Spar

KKND/New Orleans, LA *
OM/PD: Dave Stewart
MO: Sig

CHEVELLE “Red”
UNWRITTRN Lav¢ "Up™

WXRK/New York, NY *
PD: Steve K:ngston
MD: Mike Pzer

12 SYSTEM CF A DOWN “Psycho™
EMINEM “Closet”

| WROX/Norfolk, VA *

PD: Michele Diamond
MD: Mike Powers
1 ANDREW WK “Beauthr |

1 BUNDSIDE "Piihul”
DOVES “River”

KQRX/Gdessa-Midland, TX
PO: Michae! Todd Mobley
600 GOO DOLLS “Bg™

BLINDSIDE “Peiur”
MARC COPELY “Surprse”

WJRR/Grlando, FL *

PD: Pat Lynch

MD: Dickerman

6 UNWRITTEN LAW Up*

4 NONPOINT “Sgns”

4 OFF BY ONE “Alone”
BREAKING BENUAMIN “Poyy”

wacL/Orlando, FL ¢
PD: Alan Amith

APDMD: Bobby Smith

11 LINKIN PARK “Authorty”

WPLY/Philadelphia, PA *
PO; Jim McGuinn
MD: Dan Fein
§ GREEN DAY "Desens™
RERD. “Star”

KEDJ/Phoenix, AZ *
PD: Nancy Stevens

APD: Dead Air Dave
MD: Robin Nash

2 QUARASH) “Jinx

1 SPARTA “Risbon™

KZON/Phoenix, AZ *
OM/PD: Tim Maranville
APD/MD: Kevin Mannion
MICHELLE BRANCH “Goodbye'
COLDPLAY Place”
MOBY “Extreme
KICKELBACK “Never™

WXDX/Pittsburgh, PA *
PD: Johin Moschitta

MD: Vinnie

3 JACK JOHNSON "Flake™

1 MARC COPELY “Surprise”

130 SECONDS TD MARS “Capricorn™
1 UNWRITTEN AW U™

WCYY/Portland, ME

PD: Herb vy

MD: Brian James
UNWRITTEN LAW g™
WHITE STRIPES “Leaves™
LINKIN PARK ~Authorty”™
BEN KWELLER “Wasted™
BUZZHORN “Ordinary”
SPARTA “Ribbon™
SEETHER “Fine’
PARANOID SOCIAL CLUB “Wasted™

KNRK/Portland, OR *
PD: Mark Hamifton
APOMD: Jayn

Ho Adds

| WIZNERochester, NY *

WBRU/Pravidence, Rl *
PD: Tim Schiavelll
MD: Alicia Mullin

No Ads

KRZQ/Rena, NV *
PD: Wendy Rollins
MD: Matt Diablo
3 OKGO “Qver”
BEN KWELLER “Wasted
NICKELBACK “Never™
UNWRITTEN LAY “Up

WDYL/Michmond, VA *
PD: Mike Murphy

MD: Keith Dakin

13 PUDDLE OF MUOO “Hates”

& COLDPLAY "Place™

1 FINCH “Letters”

KCXX/Riverside, CA *
OM/PD: Kelli Cluque
MD: Daryl James
1 SEVENDUST “Crucified”
FINCH “Letters™
WEEZER “Fshin”

™Y
POMD: Don Walker

BLINDSIDE "Prifr™

MARC COPELY “Surpree”

DOVES “Rrver
600 GOO DOLLS "By

OM/PO: Mike Danger
MD: Violet
MARC COPELY “Surprese’
QUARASH “Jnx”™
SEETHER “Fine”

KWOD/Sacramento, CA * |
PO: Ron Bunce
APD: Boomer

OFF BY OE "Alone™
QUARASHI ~Jm("
MARC COPELY ~Surprse”

KPNT/S1. Louis, MD *
PD: Tommy Matiem
MD: Jeft Frisse
APD: Jeff "Woody” Fife
1 QUARASHI “jind”
COLDPLAY “Prace’
COREY TAYLOR “Bother”

KXRK/Sal Lake City, UT *
PD/MDAP/Ops. & Prog.-Mike S
No Adds

XTRA/San Diego, CA *

PD; Bryan Schack

M: Chris Muckiey

13 RED HOT HILL. “Song

4 WHITE STRIPES "Leaves

2 HVES

1 KORN “Thought

1 ELVISVS. KL "Lite
SYSTEM GF A DOV “Serats’ |
DOVES “Fner

KiTS/San Francisco, CA *
PD: Sean Demery
MD: Aaron Axelsen
7 RED HOT CHILL. “Song
1 CLNIC “Thee”
DEFAULT "Deny”

KJEE/Santa Barbara, CA
GM/PD: Edie Gutierrez
MD: Dakota

No Adds

WWVV/Savarnah, GA
PO/MD: B.J. Kinard
600 60O DOLLS By
UIFEHOUSS “Spin”
TRUSTCOUPANY “Downtal™

KNDD/Seattie-Tacoma, WA *
PD: Phil Manning
APD: Jim Kelier
MO: Seth Resler
7 RED HOT CHILL. “Song™
DISTILLERS “Ciy”
FLOGGING MOLLY "Lullabres™

KSYR/Shreveport, LA *
16 LINKIN PARK “Autharey™

311 “Amder”

BUNDSIDE Pt

BOWLING FOR SOUP “Bac

WKRL/Syracuse, NY *
OM/PO: Mimi Griswold
APDMD: Abbie Weber
SLINDSIDE “Prtut”
MARC COPELY “Surprse’
GOO GOO DOLLS “By”
OFF BY ONE “Alone’

WXSR/Tallahassee, FL

PO: Steve King

MO: Meathead

16 NEW FOUND GLORY * Over
OFF BY ONE “Alone™

FUIPP “Fresk”
BOWLING FOR SOUP “Bad”

WSUN/Tampa, FL *

OM: Chuck Beck

PO Shark

25 LINKIN PARK “Runaway
TRUSTCOMPANY “Downtal™
CHEVELLE “Red
BEN KWELLER "Wasted

KFMA/Tucson, AZ *

PO John Michagl

APD: Libby Carstensen

MD: Matt Spry

27 311 “Amber

16 SUPERDRAG “Genas’

4 SPARTA “Ribban™
BOX CAR RACER Tl
GREEN DAY "Desens”
QOAKENFOLD F/ACE CUBE “Get™
QUARASHI "Jinx”

KMYZTulsa, 0K *

PD: Lynn Barstow

MD: Corbin Pierce

2 UNWRITTEN LAW "Up”

1 BOWLIG FOR SOUP "Bad'

1 LINKIN PARK “Agthortty™
EMINEM “Closer™

WHFS/Washington, 0C *
PD: Robert Benjamin
APD: Bob Waugh
MD: Pat Ferrise
2 ENVINEM "Closet”
QUARASH! “Jimt”
WEEZER TFrshin

WWDC/Washington, DC *
PD: Buddy Rizer

MD: LegAnn Curtis

1 COLDPLAY “Prace”

1 WEEZER “Fishen

WPBZWest Palm Beach,
OM/PO: John O'Connell
MD; Eric Kristensen
BLINDSIDE “Pit
COLDPLAY ~Place”
MARC COPELY “Surprise”
JACK JOHNSON ~Fake”

e

| WSFM/Wilmington, NC

PD: Knothead
No Adds

*Monitored Reporters

85 Total Reporters

75 Total Monitored

10 Total indicator

Note: WBSX/Wilkes Barre, PA moves
from Alternative to Active Rock.

R A TR e
-\-pomq

“100 élr\S"

Early at:

KCNL (#1 Phones)
WBUZ (Top 5 Phones)
IN JUST ONE WEEK!

GOING FOR ADDS NOW

New & Active

SINCH Something More (Roadrunner/[DJMG)
Total Plays: 274, Total Stations: 26, Adds: 1

BAD RELIGION Sorrow (£pitaph)
Total Plays: 272, Total Stations: 16, Adds: 0

PAUL OAKENFOLD Ready, Steady, Go (Maverick/Reprise)
Total Plays: 261, Total Stations: 20, Adds: 1

MOBY Extreme Ways (V2)
Total Plays: 249, Total Stations: 25, Adds: 2

EPIDEMIC Walk Away (Elektra/EEG)
Total Plays: 223, Total Stations: 23, Adds: 0

SPARTA Cut Your Ribben (DreamWorks)
Total Plays: 175, Total Stations: 22, Adds: 7 1

GREEN DAY Desensitized (Reprise)
Total Plays: 171, Total Stations: 10, Adds: 3

SEVENDUST Crucified (TVT)
Total Plays: 161, Total Stations: 15, Adds: 5

NAPPY ROOTS Awnaw (Atlantic)
Total Plays: 135, Total Stations: 12, Adds: 2

FLAW Whole (Republic/Universal)
Total Plays: 130, Total Stazions: 10, Adds: 0

Songs ranked by total plays

www.americanradiohistorv.com

(Silvertone/Jive)

(Third Man/V2)

Indicator

BUZZHORN Ordinary (Atiantic)
FLIPP Freak (Artemis)

OFF BY ONE Been Alone (LMC)
PARANOID SOCIAL CLUB Wasted (Independent)

Most Added-

GO0 GOO DOLLS Big Machine (Warner Bros.)
LIFEHOUSE Spin (DreamWorks)
SEETHER Fine Again (Wind-up)

BLINDSIDE Pitiful (Elekira/EEG)

MARC COPELY Surprise (RCA)

TRUSTCOMPANY Downfall (Geffen/Interscope)
UNWRITTEN LAW Up All Night (interscope)

NEW FOUND GLORY My Friends Over You
(Drive-Thru/MCA)

NICKELBACK Never Again (Roadrunner/IDJMG)

BEN KWELLER Wasted And Ready (ATO/RCA)

SPARTA Cut Your Ribbon (Dream\Works)

LINKIN PARK Point Of Authority (Remix) (Warner Bros.)
BOWLING FOR SOUP Girl All The Bad Guys Want

WHITE STRIPES Dead Leaves And Dirty Ground
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Public Radio, Pittshurgh Style

[1 As it evolves, WYEP remains committed to its values

here are several public stations that present a form of Triple A radio for an audience that is

ready to be challenged, as well as entertained. WY EP/Pittsburgh is one of these and is part
— of an elite group of noncomms that program music continuously. According to PD Rose-
mary Welsch, the on-air product has changed dramatically since she joined the station 12 years
ago. However, WYEP’s commitment to music and to the community it serves has not.

WYEP has been on the air
since 1974 and in June 1990
became a Triple A station.
“At the time, what we tried
to do wasn’t as clearly de-
fined as it is today; we were
trying to bring some focus
and intelligence to the mix
of music we were playing,”
Wclsch says.

“By 1993 and '94 we had
a pretty clear handle on the
musical direction of the sta-
tion and had reined in what
we play. Obviously, quite a bit of re-
finement has happenedsince then, and
we are getting ready to take the next
big step by introducing programming
soflware — in our case, Musicmaster
— into the mix.”

WYEP has always been known as
amusical alternative. It didn’t evolve
from a News, Classical or Jazz for-
mat; it began as a community-access
station with an all-volunteer airstaff,
and that community connection re-
mains to this day. The license is held
by Pittsburgh Broadcasting Corpora-
tion, and the station is 100% publicly
funded.

“With our total dependence on pub-
lic support, we’d better pay very close
attention to what kinds of program-
ming we do that the audience is re-
sponding to,” Welsch says. “We find
out very quickly when we’ve made a
wrong (urn. It means that we need to
really know our audience.

“Certainly, we pay attention to the
Arbitron information we receive t0o.
The trends we see from rating period
to rating period mean the most to us.
It’s a good signpost to see if we’re
doing the right things. Every quarter
we all sit down and look at everything
to see how we’re faring.”

A Music Station,
First And Foremost

There are three key public radio
outlets in the Pittsburgh area: WQED,
which is the Classical station; WDUQ,
the NPR News-Jazz outlet; and WYEP.
For many years the three have coop-
erated to ensure that each has a clear-
ly defined niche. With the exception
of an hourlong block of public affairs
programming four nights a week,
WYEP is a full-time contemporary
music station.

Rosemary
Welsch

“It has been that way
since 1995, when we drop-
ped the NPR feeds,” ex-
plains Welsch. “We still
carry the three-minute top-
of-the-hour headlines from
NPR from 6am-6pm, but
that’s it. We think that makes
our listeners feel like they're
still in touch with the out-
side world. Of course, if an
event as important as Sept.
11, 2001 comes along, we
drop all regular program-
ming and go to the news feeds.”

According to Welsch, even though
the station is much more pro-
grammed today than in the past,
there is still a lot of room for air tal-
ent to create their own shows with-
in the format. “That has been a very
long evolution that began about 10
years ago and will continue to
change as we move into the realm
of Musicmaster,” she says.

“What we’re looking for from the
software is to create better consisten-
cy for the station’s sound while leav-
ing an educated DJ the room to do
creative and artful things in the stu-
dio. This is one of the rare places
where that can still happen. Now,
spontaneity is relative. We don’t want
chaos, but we do want the flexibility
to be able to reflect the mood or events
of the day from this market’s point of
view.”

One of the things that WYEP re-
cently discovered in its focus-group
research was that its listeners feel an
incredible level of connection to the
people they hear on the air. “They are
very excited about the fact that they
can call the station and talk directly
to the DJ about the music and the art-
ists we play,” Welsch says.

“They also feel that our delivery is
very human and that we educate them
without talking down to them. This
puts quite a bit of pressure on the DJ:
Not only is he or she running a show,
but, in some ways, each is also a pub-
lic relations person for the station.”

Keeping The Balance

Like many Triple A-formatted pub-
lic stations, WYEP is constantly try-
ing to maintain a balance between
being independent and progressive
and trying to reach a broader audience.

Welsch explains that there are vari-
ous forces at work in deciding the pro-
gramming direction the station is
taking.

“There’s a debate about this almost
every day here,” she says. “This is how
we continue to develop a philosophy
between what the mission statement of
the station is and what you have to do
to attract a broader listenership.

“We are certainly much more song-
oriented today than we have been in
the past. We have certainly increased
our rotations on the music we play.
We have certainly narrowed our li-
brary. All of these have helped to dra-
matically increase our audience and,
consequently, our fund drives.”

What Welsch sees is a constant
push and pull between modern indus-
try standards of success and the sta-
tion’s commitment to serving a certain
segment of the public that wants to be
challenged by the radio they listen to.

“Somewhere in between, [ have to
be the one who finds the right bal-
ance,” she says. “Different people will
push for each perspective: GM Lee
Ferraro is fully dedicated to the mis-
sion side of the station, while Chris
Griffin, our Asst. PD/MD, brings the
industry feel to the table, which is
really what his job is about. I see my-
self as the fulcrum. As time has pro-
gressed, the position of that fulcrum
has moved.

“We now have a playlist that’s more
about the songs we play and not so
much the albums we are behind. But
we haven’t lost our passion for repre-
senting an entire album that we think
is good and that deserves our atten-
tion and support. To take it one step
further, we remain dedicated to the
artists, both established and new, that
we believe in.

“The other positive in all of this is
that I am certain that a tighter playlist
has been a real benefit to the artists
we are committed to. I feel that more
listeners are now more familiar with
the artists we play. In spite of all the
changes, when | see what we program
each day, | am convinced that we still
challenge our listeners.”

Changing With The Market

WYEP isn’t the only thing in west-
ern Pennsylvania to undergo a trans-
formation. The city of Pittsburgh has
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GOMEZ Detroit Swing 66
BOB DYLAN Slow Train

PATTY GRIFFIN Tony

TOM PETTY Time To Move On
MIDHIGHT OIL Luritia Way
JANIS AN Jolene

HEM Hall Acri
COLDPLAY Don't Panic

STEVE EARLE Mowhers Aoad

JOAMN BAEZ Fishing?
SANTAMNA (Da Le) Yaleo
MASSIVE ATTACK Sly

JOHNNY CASH Rowboat

NEIL YOUNG Differently
PRETEMNDERS Brass In Pocket
BRUCE COCKBURN My Beat
CAROLE KING Beautiful

WYEP Sample Hours

June 27, 7-8am

AFROQ-CELT SOUND SYSTEM Release
KEB MO Standing Here At The Station

RYAN ADAMS New York. New York
HOOVERPHONIC Mad About You
ROBERT RANDOLPH Ted's Jam

June 27, 4-5pm
MAIA SHARP You Can't Lose Tham A

DAVE MATTHEWS BAND Whera Are You Going

BIG HEAD TODD & THE MONSTERS Wishing Well

HOMEYDOGS Losing Transmission

=

91.3fm
wyep

also changed dramatically over the
past decade or two. It now prides it-
self on being a postindustrial city that
is culturally rich and diverse.

“The old image of it being an in-
dustrial town has pretty much faded
away,” Welsch says. “It’s amuch pret-
tier, cleaner city today. The biggest
issue here is lack of jobs. Plus, there’s
a real problem keeping young people
here. That’s something we have to re-
main aware of: We are in amarket that
has some of the oldest demos in the
country.

“Because of this, we have to lean
slightly toward people at the higher
end of the adult scale — late 40s to
early 60s. That’s not to say that we
can’t reach for the younger demos; it’s
just that there are fewer of them avail-
able in the market. We have to ask
ourselves this question: Do we sim-
ply go for an older demo because our
average listener is generally around
40 years old, or do we look for young-
er bands that we think 28-year-olds
will be interested in but that will also
appeal to the intelligent 40-something
listener?

“Fortunately, there are quite a few
colleges here, and that gives us a pool
of younger people to potentially grab
as listeners. 1t’s a delicate balance for
us, because that’s an ever-shifting
group that changes every three to five
years. Having said that, we find that
we continue to have a huge pull from
all the colleges. We are perceived as
the hip station by many of them.”

The other aspect of Pittsburgh that
most people don’t think ofis the coun-
tryside surrounding the city. Western
Pennsylvania is very beautiful, with
rolling hills, lakes and rivers. When
the weather permits, area residents
enjoy an active outdoor lifestyle. Ski-
ing and other activities are also big in
the winter. As the city has taken on a
healthier, more active image, WYEP
has kept pace.

“We have really just started to move
aggressively into that area,” Welsch
says. “Our focus groups have revealed

www americanradiohistorv com

that our listeners would like us to be
more active in getting the message out
about what is happening in the Great-
er Pittsburgh area.”

Art Lessons

In addition, Pittsburgh has a long
and established history of supporting
the arts. Not only does it have many
well-established arts institutions, it
also boasts quite a few progressive and
cutting-edge organizations that are
often fueled by the city’s universities.
In fact, in a recent survey, Pittsburgh
was the fourth most-popular city in
tourism for people who are interested
in the arts.

“We are involved with a lot of the
arts organizations in town, but we are
also very selective about what insti-
tutions we affiliate ourselves with,”
Welsch says. “We are very lucky that
we can choose which ones best fit
WYEP.

“For example, we pair up with the
Warhol Museum because it is an in-
credible and very hip museum.
They’re going to bring Patti Smith in
for a silkscreen showing in Septem-
ber, plus she’ll be performing. That’s
also where we do our annual World
Café performances in conjunction
with WXPN/Philadelphia.

“We also have something called the
Mattress Factory, which is a huge, six-
story building devoted to installation
art, that we work with regularly, aswell
as many cutting-edge theater groups.
These are the perfect kinds of things
for us.”

It is clear that WYEP is making all
the right moves as it evolves. Each of
its fund drives outdoes the one before,
and the station is also enjoying the
largest cume in its history. And it’s
excelling in the same way that so
many commercial Triple A stations are
— by remaining local and staying fo-
cused on the community it serves.

You can reach Rosemary Welsch at
412-381-9131. Be sure to check out the
station s website at www.wyep.org.
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LAST THIS TOTAL /= GROSS WEEKS ON  TOTAL STATIONS!
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS IMPREOSO?IONS CHART ADDE Most Added®
1 @  DAVE MATTHEWS BAND Where Are You Going (RCA) 682 +2 40760 9 2710 www.rradds.com
2 2 COUNTING CROWS American Girls (Geffen/Interscope) 553 42 33126 10 260 | samstrme wess DS
3 3 JACK JOHNSON Flake (Enjoy/Universal) 548 -33 42020 22 28/0 | SHERYL CROW Steve McQueen (A&M/interscope) 16
4 4 JIMMY EAT WORLD The Middle (DreamWorks) 478 -12 33631 18 18/0 | BONNIE RAITT Silver Lining (Capitol} 13
5 5  SHERYL CROW Soak Up The Sun (A&M/nterscope) 432 53 29133 21 24/ | SONIADADA Baby Woke Up (Caliiope) 9
8 @ BRUCE SPRINGSTEEN The Rising (Columbia) 21 s 36T 3 21A 333,,@";’,\3‘;;;;5;2;;?"'"& (s i) .
6 7 NORAH JONES Don't Know Why (Blue Note/Virgin) 424 -13 32863 M 23/8 | BETH ORTON Concrete Sky (Astralwerks/Heavenly/Capitol) 2
7 8  GOO GOO DOLLS Here Is Gone (Warner Bros.) 394 -39 22986 18 20/8 | COUSTEAU Talking To Myself (Paim Pictures) 2
9 ©  JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 384 +34 25754 6 23/8 | TRAGICALLY HIP its A Good Life If You Don't (Zoe/Rounder) 2
17 D COLDPLAY In My Place (Capitol) 355  +123 21908 2 25 | JACK JOHNSON Bubble Toes (EnjoyUniversal) z
10 @ CHUCK PROPHET Summertime Thing (New West/Red Ink) 36 427 2A740 5 220 wt};’m’g B°st]"e“g S(fr';e%“”r’srd”“’) !
12 @  JOHN MAYER No Such Thing (Aware/Columbia) M A 28688 46 22 | posty steiis pdon) g
13 ® DROPLINE Fly Away From Here (...Day) (143/Reprise) 208 +11 13568 6 18/8 | LINDA THOMPSON Dear Mary (Rounder) 2
11 14 TREY ANASTASIO Alive Again (Elektra/EEG) 260 -36 14450 - 13 21/8
15 @ CHRISISAAK One Day (Reprise) 248 43 1639 7 218 Most Increased
18 @ C.KROEGER FA. SCOTT Hero (Roadrunner/Columbia/iDIMG) 241 49 10093 7 8/ Plays
14 17 DISHWALLA Somewhere In The Middle (/mmergent) 235 -19 9768 16 14/8 TOTT
19 @  LUCE Good Day (Neftwerk) 218 6 25 T MR | e e s N
20 @ ALANIS MORISSETTE Precious lllusions (Maverick/Reprise) 207 +8 6019 3 13/8 | COLDPLAY In My Place (Capitol) +123
24 € RED HOT CHILI PEPPERS By The Way (Warner Bros.) 203 +21 7512 6 8/8 | SHERYL CROW Steve McQueen (A&M/interscope)  +64
27 @  DAVE PIRNER Never Recover (Ultimatum) " ye2  WAGD ., Apw, || COISTERBaking Tol\sel (Fajm Potises) il
22 €D LOSLOBOS Hearts Of Stone (Mammoth) 196 o Wi 8 jgm (| RCESPREESIERITLe Risilol Cofintia) s
BRUCE HORNSBY Sticks & Stones (RCA) +42
16 23 MOBY We Are All Made Of Stars (12) 193 43 12533 14 15/8 | JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) +34
25 24 MAIA SHARP Willing To Burn (Concord) 179 -1 4217 4 12/8 | ROBERT PLANT Darkness, Darkness (Universal) +28
23 25  SHANNON MCNALLY Now That | Know (Capitol) 175 -10 8510 8 1278 CHUCK PROPHET Summertime Thing (New West/Red Ink) +27
26 26 THE CORRS When The Stars Go Blue (143/Lava/Atlantic) 17 5 13105 13 110 | 3 DOORS DOWN Be Like That (Republic/Universal) 425
29 8 NO DOUBT Hella Good (nterscope) 160 413 4551 3 g@ | WOBY Bxteme Ways (12) i
30 HOWIE DAY Ghost (Epic) 156 +10 8903 3 142
@ ROBERT PLANT Darkness, Darkness (Universal) 154 +28 12835 1 15/8 Most Played
@ VAN MORRISON Down The Road (Universal) 5 0 13812 1 1A Recurrents
28 Triple A reporters. Monitored airplay data supplied by Medi R rch, a division of Premiere Radip Networks. Songs rankgd by total plays for the airplay week of | ammst TiTLE LABEL(S) ;?Eé
77,713 ult e o ongs gy f T o revts ek, 515 80l gy, i o vl s s s v £ st | PUODLE OF WD By (Fawes/Gfoniorsope) 206
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases U2 In A Little While (Interscope) 190
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permissionfrom | PETE YORN Strange Condition (Cofumbia) 184
the Arbitron Company (Copyright 2002. The Arbitron Company). {C) 2002, R&R, Inc. LENNY KRAVITZ Stiliness Of Heart (Virgin) 182
- DAVE MATTHEWS BAND Everyday (RCA, 167
New & Active TRAIN Drops Of Jupiter (Tell ﬁe) y(c(olum)bia) 165
SHERYL CROW Steve McQueen (A&Yinterscope) BRUCE HORNSBY Sticks & Stones (RCA) e L s I
LT T TN L WO T G e 3 i
Total Plays: 135, Total Stations: 13, Adds: 2 e Total Plays: foe%?a? Statons ) Addlsl:o( il CHRIS ISAAK Let Me Down Easy (Reprise) 141
BIG HEAD TODO & THE MONSTERS Again & Again (Big) 311 Amber (Volcano) CALLING Wherever You Will Go (RCA) 137
Total Plays: 129, Total Statiens: 13, Adds: 0 Totat Plays: 104, Total Stations: 4, Adds: 0 DEFAULT Wasting My Time (TVT) 137
DAVID BOWIE Slow Burn (1SO/Columbia) OUR-LADY PEACE Somewhere Out There (Columbia) EDDIE VEDDER You've Got To Hide Your... (V2) 135
Total Plays: 126, Total Stations: 11, Adds: 1 Total Plays: 100, Total Stations: 4, Adds: 0
RUBYHORSE Sparkle (/sland/IDJMG) AVRIL LAVIGNE Complicated (Arista) R&R Station Playlists have moved to the web.
Total Plays: 126, Total Stations: 10, Adds: 0 Total Plays: 94, Total Stations: 4, Adds: 0 See all of our monitored reporters at
- _ - . www.radioandrecords.com.
Songs ranked by total plays

13

On Tour Now!
For tour dates log on to

www.drivebytruckers.com in stores now

-
5 2002 umg rec Contact: GLENN NOBLIT @ 615.524.7828 -ROLLING STONE

© 2002 umg recordings, Inc.
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TOTAL

+-

WEEKS ON TO"AL STATIONSI

Most Added-

ARTIST TITLE LABEL(S) PLAYS PLAYS |upggg§|sons CHART
{00) ARTISTTITLE LABEL(S) ADDS
3 0 DAVE MATTHEWS BAND Where Are You Going (RCA) 3N +41 6406 ] 18/0 BONNIE RAITT Silver Lining (Capitol) 18
1 © COUNTING CROWS American Girls (Geffen/Interscope) 306 +8 6437 9 18/0 | SHERYL CROW Steve McQueen (A&M/interscope) 12
2 3 TREY ANASTASIO Alive Again (Elektra/EEG) 285 12 6066 17 180 f&'g: ?:gﬁf;g{l%’g:fag r%’;mw ‘§
4 o CHUCK PROPHET Summertime Thing (New West/Red Ink) 268 +16 7934 11 20/0 BADLY DRAWN BOY Silent Sigh (XL/ARTISTdirect) 4
5 ©  MAIA SHARP Willing To Burn (Concord) 265 +15 6168 14 20/0 JOE COCKER Never Tear Us Apart (Fagle/Red Ink) 4
6 @ WILCO Heavy Metal Drummer (Nonesuch) 240 +8 6141 17 16/0 | MARIANNE FAITHFULL Wherever |(go (HutNirgin) 4
irgii 234 1 BRUCE SPRINGSTEEN The Rising (Columbia) 3
3 g :’SYA:: 55’;"; gOdf’e;S i "0;" ¢ (g;'g'") . k ) +1:] 2302 1: 1:% ALANA DAVIS | Don't Care (Flekra/£EG) 3
B IUNERIDien KRON wils, (B ot ATigl) v o ROSEY Afterle (Isiand/DJMG) 3
15 0 BRUCE SPRINGSTEEN The Rising (Columbia) 224 +39 4811 2 203
13 D  JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 223 +30 3967 4 140 ;
9 @  NEILFINN Driving Me Mad (Nettwerk) 22 44 gl 9 190 Mos tpl;tacls'eased
10 12 LOS LOBOS Hearts Of Stone (Mammoth) 214 -4 7259 13 18/0 i 4
16 @ BETH ORTON Concrete Sky (Astralwerks/Heavenly/Capitol) 207 +22 6802 3 19/0 ToraL
12 14 MOBY We Are All Made Of Stars (12) 194 -1 4210 16 1500 ARTIST TITLE LABEL(S) INCREASE
19 @ CHRIS 1SAAK One Day (Reprise) 187 +28 5271 7 16/0 ROGER CLYNE &STHE PEA;EMAKEIZS Sieep... (Orchard) +83
: SHERYL CROW Steve McQueen {A&M/Interscope) +48
18 @ DAVID BOWIE Slow Burn (ISQ/CDIumb/a) 186 + 5585 6 17N DAVID BAERWALO Nothing’s .. (Lost Highway//DJMG) +46
22 m COLDPLAY In My Place (Capltol) 161 +20 4703 2 1710 DAVE MATTHEWS BAND Where Are You Going (RCA}  +41
14 18  ELVIS COSTELLO Tear Off Your Own Head... (/sland/IDJMG) 152 -34 5304 20 1410 BONNIE RAITT Sitver Lining (Capitol) +41
21 @ JACK JOHNSON Flake (Enjoy/Universal) 151 + 3129 24 110 BRUCE HORNSBY Sticks & Stones (RCA} +40
17 2 D ttwerk 145 -36 3336 9 12 COUSTEAU Talking To Myself (Paim Pictures) +40
9 @? ;lli(l:lig :(E]dRNaSyB(YNgt‘ ker &) S RCA 144 +40 3019 9 172 BRUCE SPRINGSTEEN The Rising (Columbia} +39
d s e Hs g JOHN MAYER Your Body Is A Wonderand (AwareColumbia) +30
20 22 INDIGO GIRLS Become You (Epic) 142 -12 4864 7 130 CHRIS ISAAK One Day (Reprise) +28
1 23 SHERYL CROW Soak Up The Sun (A&M/Interscope) 131 -72 1320 23 100 HOWIE DAY Ghost (Epic) +28
€  COUSTEAU Talking To Myself (Paim Pictures) 128 +40 7147 1 15/2 | SONIA DADA Baby Woke Up (Calliope) - 435
24 25  JEBLOY NICHOLS They Dom't Know (Rykodisc) 120 4 2168 16 10m gg{%ggﬂncﬁ;‘%ﬁi f%ﬁgj’w"”‘w"""”’y/&"”"” >
@ HOWIE DAY Ghost (Fpic) 117 +28 4557 1 130 VAN MORRISON Down The Road (Universaly 7
25 27 ROBERT PLANT Darkness, Darkness (Universal) 115 -1 2868 5 141 CHUCK PROPHET Summertime Thing (New West/Red ink) +16
23 28  PATTY GRIFFIN Rain (A70) 109 -24 3341 17 1210 JULIA FORDHAM F/INDIA.ARIE Concrete Love (Vanguard) +16
; JOE COCKER Never Tear Us Apart (Eagle/Red Ink) +16
gg % IE,ELIf Fé‘;s: :fer']'"gf(zre"m Workss) —— 108 *? §23§ g }1’0 MAIA SHARP Willng To Burn (Concord) 45
LESH Night Of A Thousand Stars (Columbia) 108 s /1| DAVID GRISMAN Siade (Acoustic Discs) 3
= - = E S b TSt 7] BADLY DRAWN BOY Silent Sigh (XL/ARTISTdirect) +13
21 Triple A Indicator Reports. Songs ranked bé gg;r‘)lgés;c:rr‘gle airplay week of Sunday 7/7-Saturday 7/13. LUCE Here (Nettwerk) +13
Reporters i National
WAPS/Axton, OH KBXR/Columbia, MO WMMM/Madison, Wi * WXPN/Philadelphia, PA KPAISan Disgo. CA * P r Ogr amm'ng

PD/MD: BIft Gruber
WILLY PORTER “Arpane™
BONNIE RAITT “Urng”
SHERYL CROW " Sieet™
um[nwn_musw
uotvmwm Ecv Son

DAVID BAERWALD “Brog
RN CAY

KTZO/Albuquerque. NM -
PD: Scott Souhrada
MO: Don Keltey

SHERYLCROW - Seve”

KGSR/Austin, TX *
PO: Jody Denberg
MD: Susan Caslte
8 LINDATHOMPSON “Masy
S JAYFARRAR Shame”

WANR/Baltimore, MO
OM: Jon Peterson
PD: Alex Cortright
MD: Damian Einstein

UADADA Woka™
SHERYL CROW Steve”
BONNLE FAITT “Uiing”

KRVB/Batse, 1D *

OM/PO: Dan McColty
SEHORTON-Concre”
BONNIE RATTT “Livng™

WBDS/Boston, MA ™
P0: Chris Herrmana
APD/MD: Michale Williams

2 BONNERATT -Linng
SHERYL CROW “Steve”

WXRY/Bosion, MA *
PD: Joaane Doody
MO: Dana Marshall

BONE RAITT “Limg”
Boiiivroa-

CXEY/Butialo, NY *
OM/PO: Rob While
MD: Mike Blakely

G00GOODOLLS B¢

'WNCS/Burlington, VT
APO: Eric Thomas
MD: Mark Abuzzahad
10 HEAVLCROW “Siew”
SR “Lning®
DOVES “Rwver”
‘ROBERT PLANT “Darness™
WMVY/Cape Cod. MA
PO/MD: Barbara Da:ly
AATT "L

SONNI
T UINDATHOMPSIN "L

WD0D/Chattanoaga, TH *
OM/PO/MO: Danay Howard
12 PUDDLE OFMUDD Dnft”
RUCE SPRKGSTEEN R’
CENNY KRAVTTZ “Coud™
WXRT/Chicago, IL *
PD: Norm Winer
APD/MD: John Farneda
B SHERTLCROW Siew”
2 SOUADADA Voore™
2 REDHOTCH
600600DOULS

PO/MD: Lana Treziss

KBCO/Denver-Boulder. CO *
PD: Scolt Arbaugh
MD: Keefer

WDET/Detroit. MI

PO: Judy Adams

MO: Mertin Bandyke

AMD: Chuck Horn

3 MARANNE FTHRALL Wheew™

3 SONNIERATT L’

3 BADLYDRAWNBOY Sev
3 BRUCE SPRINGSTEEN Risng
WVDO/Elizabeth City. NC

PO: Matt Cooper

MD: Tad Abbey

BALCE

BENKWELLER Wastea™
WNCW/Greenville, SC

PO: Mark Keale
APD/MD: Xim Clark
€.

COCKER
AT e
AL Conpar

FORD)
TERRIHENDRIX Lions™
DAD)

WTTSAndianapolis. IN *
PD: Brad Holtz

5 SERN.CROWSew”
2 DAVID BOWIE "Bum”
‘SONUADADA Woee'

WOKi/Knoxvilie, TN *
PD: Shane Cox
MO: Sarah McClune
BONNIE RAITT “Lining™

KMTN/Jackson, WY
PO/MD: Mark Fishman
DROPLE A

MN\E erl 'u'q:
500600 DOLLS By’
COUSTEAL Wyse™

WEPK/Louisville, KY

PO: Dan Reed

APD: Stacy Owen
FERLOROW S
cws w

£ ANTT

FOGERT RANDOLP Tee s
wx% M
WALLIE KNG Stomoe”

KTBG/Kansas City, MO
PD; Jon Hart
HD: Byron Johnsan

PD/MD Tom Teuber

GOOGOODOLLS
SHERYLCAOW "Siew”
SONADADA Woke™

WMPS/Memphis, TN *
PD/MD: Alexandra Inzer
9 SHERVLCROW Sy

WY e
SONUA DADA “Woke™

KTCZ/Minneapolis, MN *
PD: Lauren MacLeash
APO/MOD: Mike Woll
o1 RN CAOW- Sen”

NNIERAITT “Lining™

WGVX/Minneapalis. MN *
OM: Dave Hamillon
POD: et Coilins
12 SHERYLCROW S
§  JACKJORRSON “Buooe”
& CUSTOM Bear

.

WZEW/Mobile. AL *
PD: Brian Hart
MO: TIm Halimark

MoAzs

KPIG/Montersy. CA
PO/MOD: llllu Elien Hopper
oke™

KTEE/Monterey. CA
OM/PD:Chris White
MD: Carl Widing

BONNE RAITT

ALLISOM A Loid™
‘SONIADADA Woke™

WRLIMNashville. TN *
0M/PO: David Halt
APD/MD: Keith Coas

" “Stew

WFUV/MNew York, NY
POD: Chuck Singleton
MO: Rita Houston
AMD Russﬂsunnls
“Lney:
DRAWN
9 oy 80V Seor

LIDA TMOMPSON - Vary™
DOLLY PARTON"Gone*
ANDY STOCHANSKY “Stumer™

WKOC/Norfolic, VA *
PO: Paul Shugrue
MO: Kristen Croot

SHERVLCROW - Steve
BOVIERATT Lig”
KCTY/Omanha, NE *

PD: Max Bumgardner
MD: Christopher Oean
HERYL CA( i

PD: Bruce Warren
APD/MD' Nllen Lll:m

\DAVIS “Ca”
J0E COOXER “Nea™

WYEP/Pittsburgh, P
PD: Rosemary Wilsch
APD/MD: Chris Griffin

1L

L.

WCLZ/Portiand. ME
PO: Herb vy
MO: Bricn James
19 BRUCEHORNSEY Sores”

DONE RAITT ¥
P St TN S

BRUCE SPRINGS EEN “Fsing”
ROCKTOPOS “Mah™ o

KINK/Portland, OR -
PD: Denals Constantine
MD: Kevin Welch

WOST/Pouphkespsim. NY
PO: Grep Gatting
APD: Christine Martinez
MD: Ragar Hanalt
4 “Sw”
soumwm
IERAITT g
BADLY DRAWN BV S
KTHX/Reno. NV *
PO: Harry Reynolds
MD: Dave Herold

ALBXLLOVD Laping™
KERZ/Salt Laka City. UT *
OM/PD: Bruce Joses

MO: Kari Bushman

COLDPLAY “Pace”
SENXWELLER Veastad™

3

PO;MD: Dona Shaiet
3 SHRVLCROW Sea®

KFOG/San Francisco, CA *
PD: Dave Benson
APD/MO: Hatey Jones

NoAdds

KOTR/San Luis Obispo, CA
PO: Orew Ross
MD: Greg Phifer

9 SONNE RATT “Using"

4 unmmwsm%'

4 MARUANNE FATHAUILL Wherever
KBAC/Sanla Fe, NM
GM/PO: ira Gordon
ADP: Joann Omer
15 BRLCESPRINGSTE

9 SHERYLCROW Siea’
KTAD/Santa Fe. NM

PD: Brad Hockmeyer
APD/MO: Michael Dean
“Seve”

KRSH/Santa Rosa, CA *
PD: Bl Bawker
MO: Pam Long

5 SONADADA Wowr®
7 galc "

KMTT/Seatlle-Tacoma. WA *
GM/PO: Chris Mays
A‘PD/;dD: Shawn Stewart

CARBONLEF ‘Bcxer

2 SHERVLCROW Sien”

KAEP/Spokane_ WA *
PO: Tim Cotter
#0: Karl Bushman

HOWIE DAY"Ghosr”
MOBY “Exreme”
SPUENDER "Laer™

WRNX/Springfield, MA *
GM/PD: Tom Davis
MD: Dannie toorhouse

O Pesng”

BOY "Sgh™
nng”

*Monitored Reporters
49 Total Reporters

28 Total Monitored

21 Total Indicator

Added This Week

]
< _”,,)M.,. World Cafe
Ali Castelinni 215-898-6677
MARRIANNE FAITHFULL Rich Kid Blues

..t
Acoustic Cafe
atnnstiL Lafe

Rob Reinhart 734-761-2043

DOLLY PARTON Stairway To Heaven

KEV RUSSELL'S JUNKER Imbibing My Prescriptions
ROBERT PLANT Song To The Siren

SWAN DIVE Have You Ever

PLEASE SEND YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:

R&R c/o Mike Davis:
10100 Santa Monica Blvd., 3rd Floor,
Los Angeles, CA 90067
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Howie Day’s “Ghost” is not a one-listen
song, but once it gets to you, it sticks. The
song has a haunting quality that lingers

long after the song is over. Howie's lyrics

i are powerful and unique, and it is these
Michele Williams

Asst. PO/MD WBO0S/Boston lyrics that make Australia a great CD from

start to finish. # Howie Day is a phenom-
enon here in Boston, as he is originally from Maine and has
2 been performing here for years. His live performances are
W), wildly popular and talked about as must-sees for any music
lover. He has a following that is loyal and passion-

ate. ® “Ghost” sounds great on the air and adds another di-

mension that is not only hip, but meaningful as well.

.0.."0.0‘0 &« L 2 L 3

I t was fast and furious this week with new re-
leases: Bonnie Raitt comes out No. 1 Most
Added overall with 31 total (she is first on the
indicator side and second on the monitored
side), Sheryl Crow has 28 total adds (first on
the monitored side and second on the indica-
tor side), and Sonia Dada have a total of 21
(they are third with both panels) ... Linda
Thompson, Badly Drawn Boy, The Goo Goo Dolls, Joe Cocker and Rosey
also have good first weeks ... Howie Day, Beth Orton, Cousteau, Tragically
Hip, Jay Farrar, Alana Davis, Bruce Hornsby and David Baerwald ciosa soma
important holes ... On the monitored airplay chart, Dave Matthews Band hoid
the top slot again, Bruce Springsteen moves 8*-6*, John Mayer haolds at 9°,
and Coldplay jump 17*t010" ... The rest of the chart remains pretty tight, but theara
were a couple of big jumpers: Red Hot Chili Peppers (24*-20") and Dave Pirner
(27*-21") ... Robert Plant and Van Morrison debut ... On the indicator airplay
chart, DMB aliso take the No. 1 position, and Springsteen and Mayer go lop 10
at 9" and 10*, respectively ... Other movers include Orton (16*-13*), Chris Isaak
(19*-15*), Coldplay (22*-17*) and Hornsby (29*-21*) ... Cousteau and Diay de-
but ... Keep an eye on Big Head Todd & The Monsters, David Bowie,
Rubyhorse, Eels, Jorma Kaukonen, Doves and Carbonleaf

— Juir Schoenberger, Tripls A Etitor

arnist: Beth Orton

raseL: Heavenly/
Astralwerks/Capitol

By JOHN SCHOENBERGER / TRIPLE A EDITOR

e first heard the unique vocal stylings of

Beth Orton on the song “Water From a
Vine,” which she co-wrote with William Orbit
for his Strange Cargo 3 project, released in
1993. She then had a brief stint with a group
called Red Snapper, appearing on the tracks
“Snapper” and “In Deep.” Following that, Orton
collaborated with The Chemical Brothers in
1995 on “Alive: Alone,” which appeared on
Exit Planet Dust. By then she was developing
a name for herself and a ground swell of fans
who were mesmerized by her voice. After put-
ting together her own band — Ted Barnes (gui-
tar), Sean Read (keys), Ali Friend (bass) and
Will Blanchard (drums) — Orton recorded and
teleased the She Cries Your Name EP in 1996,
which launched her solo career.

Receiving rave reviews in her native En-
gland, Orton was motivated to re-enter the stu-
dio and finish up more material for her 1997
debut album, Trailer Park. Produced by Victor
Van Vugt and Andrew Weatheral, the project
synthesized a beautiful trademark combination
of acoustic folk and the electronic beats of trip-hop.
This release not only led to a sizable following
in the U.K., it also set her career in motion in
the U.S. Orton’s sophomore effort, Central Res-
ervation, which was also produced by Vugt, as
well as Ben Watt, David Roback and Mark
Stent, followed in 1999. The project featured
guest appearances by Dr. John, Terry Callier and
Ben Harper. The album propelled her popular-
ity forward and nabbed her the 2000 Brit Award
for Best British Female Artist.

After a hiatus due to health problems and
much-needed time to reflect and write new ma-
terial, Orton now returns with her triumphant
Daybreaker. “1t’s a made-up word to describe
the sun coming up, the start of a new day and

Beth Orton

the sound of the record playing as the dawn
breaks,” says Orton. It’s these things and much,
much more.

Once again backed by her core band of
Bames, Read, Friend and Blanchard, Orton has
delivered a career album that will certainly cata-
pult her to immense popularity and success. Old
friends on the production side were also in-
volved, including Watt, Orbit, Vugt and The
Chemical Brothers. The album features some
key guest vocal appearances, including Emmy-
lou Harris on “God Song™ and Ryan Adams on
the first single, “Concrete Sky.™ Orton also per-
forms the Adams-penned tune “This One’s
Gonna Bruise.” Other standout tracks include
“Paris Train,” “Mount Washington,” “Any-
where™ and “Thinking About Tomorrow.”

“This album was initially an experiment,”
says Orton. “One of embracing the excitement
of making music rather than going into it with
fear. And that feeling has carried through ever
since.” Indeed, Daybreaker represents an artist
who has found confidence in her talent and a
clear vision about which direction she wants her
music to go.

After abrief tour in the States earlier this year,
Orton retums again from the end of July to the
end of August. She’ll be performing on Thurs-
day, Aug. 15 at The Fox Theater in Boulder, CO
during R&R Triple A Summit 2002.

) Select the

When it comes to promoting your radio station, select the decal printer
more radio stations have selected over the past 29 years...
Communication Graphics. Call Today.

DECALS / BUMPER STICKERS / STATICS / SIGNAGE / FULL SERVICE DESIGN STUDIO

—Sest,

§ o :Graphics Inc
'
AN

1765 N. JUNIPER, BROKEN ARROW, OK 74012
(800) 331-4438 WWW.CGILINK.COM
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Christian

AG Vs. Inspo — What's The Difference?

3 The gap that separates the two formats gets narrower

decided to send out a survey to programmers in the Christian AC and Inspirational formats to
see what their thoughts were about programming. The range of answers regarding format and
— philosophy wasn’t as wide as you would expect.

To many in AC and Inspirational
radio, it is clear that the industry is
looking for more clarification in for-
mat representation. Some stations
skew toward the more progressive
side of programming, while others
lean a bit more traditional. Just be-
cause a station selects either an AC or
Inspo format doesn’t necessarily
mean an individual programmer stays
the course within that format. The an-
swers to the following questions help
portray the mindset prevalent within
the industry.

Many play a combinati
of AC- and Inspo-specific radio re-
leases. What would you say best de-
scribes your single selection over the
past six months?

6% G04% AC
3% 7ES AL, 25% Inspo
T% S50 spit

13%  B0% Inspo, 40% AC
75 T5% Inspo, 25% AG
0% 904+% Inggn

Of course, AC stations play pre-
dominantly AC releases, and Inspo
plays a large number of Inspo-specific
cuts. It’s noteworthy that 30% of mu-
sic selectors who answered the survey
say they play 25% or more of the
other format’s singles.

Inspo panel member and Northern
Christian Radio Network PD Kevin
Davis remarks, “I’ve noticed that
about 40% of the songs that I play
also show up on the AC charts. Are
they Inspo songs or AC songs? Would

an AC station admit that it plays a per-
centage of Inspo songs?” Actually, it
would, according to the numbers
shown here.

Divisions And Decisions

When a record company releases
different singles for AC and Inspo,
which one do you normally pick?

56% AGcut
24%  Dopends on e 500 seieched
2% nspo cut

Almost a quarter of those who sent
in their surveys didn’t want to be
nailed down in terms of only adding
songs released to their format. Some
AC stations admitted that they add
Inspo and CHR releases if they feel
that a track from one of those formats
is suited for their audience. The ma-
jority of Inspo stations, on the other
hand, are more than willing to add
AC cuts at any time.

Some programmers are a bit fa-
tigued by what some record labels
offer up in order to get a spin these
days. WCSG/Grand Rapids PD
Chris Lemke says, “Lincoln Brew-
ster’s ‘All 1 Really Want’ is a great
example. | think there were no less
than four remixes of that song made
available. Also, in the past couple
weeks, 1 saw about seven different
remixes of that Sara Groves tune,
‘First Song That I Sing.” Good grief.”

Who makes the final decision on

AVALON "UNDENIABLY YOU"

GOING FOR ADDS NOW!

29 STATIONS ALREADY ON! AC & CHR

J—

SPARROW”

which singles to play at your station?

B% FD

2% MD

13%  Combination of peopls
T4 Station Manager

According to our respondents, 80%
of'the time the MD does not have the
final say on whether a song gets air-
play, which was a bit surprising. So,
when a record label wants to talk to
the person making the final decision
on a given track, in most cases it
needs to talk to a station’s PD. MDs
have a lot of say about the playlists,
but it is the PD or sometimes even the
station manager who gives the final
blessing.

Would you say that, at present,
your playlist leans more towards

Inspo- and Praise & Worship-type se-
lections?
4% Nl really
% Defintely
4% Alitie
0% It has bean lataly
% I'dplay lass of theae types af
00 if labes gl releasd S0 vy
al tham

Given the vast increase of core art-
ists jumping on the Praise & Worship
bandwagon, programmers realize that
there has been a large increase in this
type of music over the past several
months. Fifty-six percent say that
their individual playlists are leaning in
this direction to some degree at the
moment, while almost a third are lean-
ing heavily toward Praise & Worship.

Family Life Network MD Bruce
Barrows says, “We would probably
play fewer Praise & Worship type
songs as radio singles. However, they
seem to be the in thing right now.”

“We’re playing more Worship-
style songs now than we ever have
before,” Davis says. “But, again, the
line between FPraise & Worship and
Inspirational is becoming more blurry.
Worship used to be solely Maranatha
and Vineyard praise teams. On our
last chart we had Tim Hughes, Jason
Ingram, Lincoln Brewster and Mi-
chael W. Smith.”

When will itend? Probably not un-
til consumers slow their buying trends
in this genre to a level where pro-
grammers start to pull back.

Everything To Everyone

Would you say your station is more
progressive or more traditional in its
programming mindset?

G Progressive — wiling o ke sleps
o réach maore of the general population

“About 40% of the songs that I play also show up
on the AC charts. Are they Inspo songs or AC songs?
Would an AC station admit that it plays a
percentage of Inspo songs?”

T e O o o T e T AT

33% A combination of the twa
0%  Traditonal — mare interested
in serving the needs of the church

Two things to note here: First, no
one views his or her style of program-
ming as traditional in nature. Even the
Inspo programmers see themselves as
either progressive-leaning or trying to
combine the two. Secondly, 33% see
their station as trying to be all things
to all people. Of course, perceptions
change when a core artist of the genre
is up for consideration.

Lemke shares his philosophy: “I"d
probably say that we’re more progres-
sive than not, but I’ll qualify that by
saying that we’re fairly progressive
with core artists. Case in point, if
‘Magnificent Obsession’ were done by
anyone other than, say, Steven Curtis
Chapman or Wayne Watson, we
wouldn’t be playing it. It’s a bit hot for
us, but it works because the song has
strong lyrics and it’s by a core artist.”

One of the most contentious points
in the industry right now is the ques-
tion of chart separation. For the sake
of this survey, we narrowed the mat-
ter down to this question:

With the gap between Inspo and
AC radio playlists shrinking, will
there be a need for a Hot AC chart in
the near future?

45% - Yeg
38%  Unsure
1% Mo

KAFC/Anchorage, AK PD Tom
Steigleman says, “A Hot AC chart
may blur the lines even more. Hot AC
stations will still play a good song
even if it’s slow-paced. 1’d think the
AC and Hot AC charts would prob-
ably have 15 of the top songs as cross-
overs. But the faster songs would be
closer to the top on Hot AC, and the
slower songs would be closer to the
top on the AC chart.”

“I’d like to see Inspirational be-
come Light AC or something along
those lines,” Barrows says. “It’s dif-
ficult to explain to someone what
Inspo really is as a musical format. If
we are trying to reach adults let’s call
it some form of AC.”

Focus Areas

What would help you out most in
reaching your goals at your station?

TOT GM BN N

Pt Mo 10% 10%  Inexpansive
FESEE ilexs

25% B 0% T ldess for how to

market my skabon on 2 tight hudgst
8% B% 4% 3% ideas 1or Delter
promations

16% 8% 4% 4% Tips for growing
e wehout hurting my P1 istenershin
B 4% 2% E% Mo access 1o
fop-noich production toaksfpeaple

% 3% — 1%Tips-tor how fo

www.americanradiohistorv.com

wirk with 8 asficult bazrd of directons
2% % — — Other

(Kay: TOT = Total, GN = Greatest Need,
BN = Big Need, N = Need)

Most Christian stations have very
small budgets for research, marketing
and promotions. That is probably why
those are the top three areas where they
express a strong need for help. What
can be done? Research companies
need to provide lower-cost solutions to
address these needs. Some are already
developing and implementing Internet-
oriented research tools that several
Christian stations are now using.

Being a former marketing and pro-
motions guy, 1 realize that promotions
are a necessity that — at most stations
— are thrown on the back burner. Pro-
moting yourself in your community is
a key component in making an impres-
sion. Even with the greatest frequency,
on-air sound and staff, without face-to-
face contact, your station has little hope
of truly impacting a community.

What is your station's stance on ur-
ban-oriented music?

40% ‘e play it if it's good enough or
88 our mix

23% 'Wa have a Ettla bit of it in rotation
20% 'Wa don't play it

3% Wie'd play moee il Bbels would ofer
U Moee Singles

3% We've tried i on-air, and i doesn't
work for us

Urban music is a subject that most
programmers like to stay away from.
Even stations in markets with high mi-
nority populations say it doesn’t work
for them. Most are willing to play
Nicole C. Mullen but wouldn’t touch a
group of similar style, like Out Of Eden.

KAIM/Honolulu PD Michael
Shishide says, Our recent move to the
‘Fish’ format took out a lot of those
urban-oriented titles, but our market
naturally gravitates toward this style
of music. Our future research, hope-
fully, will reveal that.”

WAWZ/New York Director/Opera-
tions Chris Gilbreth says, “AC and
Inspo could use a good dose of urban
material. Christian music tends to be
very Middle American, which makes
it tough for those of us serving large
metropolitan areas. | know our listen-
ers would be encouraged if the labels
would foster more talent at the AC
and Inspo level in the vein of Anoint-
ed, Nicole C. Mullen and Salvador.”

One thing is revealed through the
numbers presented here: Many
within AC and Inspirational radio
are ready for a change. What that
change is and what it will look like
on the other side of the decision
process is unclear, but it is good that
programmers are willing to talk
about and share what needs to be
done to continue to grow these for-
mats for the future.
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GOOD WORKS

Cabrera Partners With New York’s Metro Ministries

O Plans underway for fall tour and music seminars

By Lizza Connor
{connor@ccmcom.com

igning on last week as a spokesperson for New York’s

largest inner-city children’s ministries was, singer-
—— songwriter Patty Cabrera says, a no-brainer. That’s
because, in her 10 years of experience with Brooklyn-based
Metro Ministries, the fruit of the organization’s labor has been
self-evident.

] that’s where Metro Minis-
tries comes into play. “My
{ relationship with Metro
sprung out of a singing op-
| portunity I had with the or-
ganization a decade ago,”
she says. “There was an
immediate connection with
the kids. They became my

Metro Ministries, found-
cd in 1982 by Bill Wilson
as an outreach program for
inner-city youth, now buses
more than 20,000 partici-
pants to its headquarters
each weckend. While the
multitaceted program aids
children and aduits with

Patty Cobrera

trade skills, academics and
mentoring, among other things, its
music emphasis has ballooned over
the last decade -— thanks, in part,
to Cabrera’s participation.

Cabrera has been out of the pub-
lic eye for six years and is just re-
surfacing to promote Someone Like
Me, set for Aug. 20 release through
the nascent Pecrmusic/Patrona Pro-
ductions partnership. But, among
all the industry meetings and pro-
motional tours, she’s weaving her
passion for music and ministry into
a music-workshop model that she
plans to take on the road this fall.

—

“What young people are
looking for is a sense of
belonging.”

R B

Meeting Needs

“One of the questions | am most
often asked because I take so long
between making records is, ‘Where
have you been?’™ Cabrera tells THE
CCM Uppate. “I say I've been
making music, writing and work-
ing with Metro Ministries. Making
records is an addition to what I do,
it’s not the staple. It’s just another
tool of what 1 do in an overall
sense.”

Cabrera’s larger work is invest-
ing in young people’s lives, and

friends. Metro invited me
back more and more to share, so it

just segued into this spokesperson

role without my ever officially
having a title. Now we’re taking it
to the next level.”

That next level, according to
Cabrera, is a plan to align her fall
tour stops with inner-city music
workshops in places like Los An-
geles, Chicago and Atlanta. Young
people will have the opportunity
to interact with Cabrera and par-
ticipate in such activities as song-
writing classes, engineering in-
struction and DJ training. “Our ef-
forts aren’t just about my coming
in and doing a concert,” Cabrera
says. “The biggest thing is that
we're creating opportunities to be
with young people, to have them
share what they do with us and to
help them take that craft to anoth-
er level.”

The Timing Is Right

According to Metro Ministries
Director Chris Blake, teenagers
have responded so well to the orga-
nization’s music-related events in
the past that the time was right to
work with Cabrera to develop
workshops.

*“Music has always been a big
part of our ministry because it’s
something that young people in the
city respond to,” he says. “When
Patty began getting involved here,
we noticed that the kids were
drawn to her. They felt they had
similar things inside them, but, be-
cause they lacked the musical edu-
cation, there was nowhere for the
energy to go.

wWww.americanradiohistorv.com

“Here in New York, all music
instruction has been taken out of
the schools because of budget cuts.
Especially since Sept. 11, every-
thing has been scaled back. 1t’s
like a whole generation of young
people will have no musical foun-
dation. They just know what they
hear on the radio.”

The first workshop, to be held
at the end of this month at Metro
Ministries headquarters in Brook-
lyn, will be the prototype for
those to be held throughout the
fall. Blake says, “We're just
choosing 12 kids initially, because
we want to allow for quality time
with Patty.”

—

“Our efforts aren't just
about my coming in and
doing a concert. It's
going to be more like a
community event.”

T T R

So far, five to seven seminars
are being set to run in other cities,
and both Blake and Cabrera aim to
get other Christian musicians in-
volved. Blake says, “We’ve got no
lack of young people who want to
do it and no lack of organizational
ability to pull it together. The only
thing we need is for people to in-
vest and get involved in it. Once
we get them in the cities, we can
put them to work.”

Value The Young

While the workshops are being
officially launched this summer,
Cabrera says the concept is noth-
ing new for Metro. It’s just been
formalized into four-walls work-
shops, rather than encounters with
young people on the streets. She
says, “In the past 1’d be out on the
sidewalk after a concert, and these
kids would just come up to me to
show me their new rhymes, raps

and songs they’d written. We’d
end up spending a few hours out
there.”

Asked why young people relate
to the ministry’s message, Cabrera
explains, “With young people,
when you emphasize how valuable
a person is, you’ve won them over
for life. These kids leap left or
right. One way is all the hard-core
rap, hip-hop and what’s going
down in the streets. And then
they’ve got Metro.

“We can still relate to them, just
with a positive spin. What young

The GG Update

Executive Editor
Rick Edwards

Editor
Lizza Connor

The CCM Upnate is published weekly in R&R
by CCM Communications, 104 Woodmont
Blvd.. Suite 300, Nashville, TN 37205.
Ph: 615/386+3011 Fax: 615/386-3380

c icatio y not be
repeoduced without permission. Printed in the U.S.A.

Talk back to CCM

J Do you have questions,
comments or feedback regarding
this column or other issues?
E-mail:
{connor@ccmcom.com

people are looking for is a sense of
belonging. That’s why these kids
are in gangs. If you can flip that in
such a way as to say to a young
person, ‘Who you are is good
enough. God loves you like you
are. Show us what you love to do,
and we’ll see how we can help,”
it’s instilling value in oneself. It
really changes lives. | see it hap-
pening. Yeah, we’re sinners, but
that’s not the whole story. We're
made in love, for love. God loves
us like crazy, and those kids really
connect with that.”

anenh’on in Anaheim, CA.

In The News....

» Integrity Music announces the launch of Integrity Gospel as the new
label home for Integrity’s gospel and urban praise and worship albums. The
label launches with the release of Joe Pace Presents — Shake the
Foundation, which streets on July 30.

o After five years with Smallbone Management, Zachary Kelm amicably
departs to launch his own company, @ Management Group. Kelm continues
to manage the career of Ardent recording artists Skillet, while Rebecca St.
James remains with Smaltbone.

® Essential Records promotes Bob Wohler from Director/A&R to VP/A&R.

» Tim Marshall is upped from Sr. Director/Marketing to VP/Marketing
for Provident Music Distribution.

® Family Christian Stores President/CEO Les Dietzman retires; he'll be
succeeded by former LensCrafters CEQ David Browne later this summer.
Dietzman will serve as a consultant and remains on the Family Christian
Stores board of directors.

* CBS-TV will air The Christmas Shoes as a Movie of the Week this
holiday season. Starring Rob Lowe (The West Wing) and Kimberly Williams
(The Father of the Bride), The Christmas Shoes is based on Donna Vanliere’s
New York Times best-selling novella of the same title, published in 2001.
The novella was inspired by NewSong’s AC radio single “The Christmas
Shoes.”

* WFSH (104.7 The Fish)/Atlanta wins the Georgia Association of
Broadcasters’ 2002 Gabby for excellence in broadcasting as Radio Station
of the Year, Major Market (Class AAA). The award was presented at the
associations’ recent annual meeting.

Artist Update

® Sparrow Records teen group Jump5 are spending the next few
months on an extensive U.S. tour. Jump5 share the bill with A*Teens and
Baha Men for a summer tour and will join Aaron Caster on his tour in the
fall.

Signings

o Flicker Records announces the newest addition to its artist roster:
Ohio-based rock band Everyday Sunday. whose atbum Stand Up, produced
by Quinlan (The Benjamin Gate, Rebecca St. James) and DC Talk's Michael
Tait, debuts on Sept. 24.

Next week: Look for a speciol report from the CBA Intemationol

o
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CHR Top 30 Rock Top 30
VK WEE ARTIST TITLE LABELS g nas o VEK  WEEc  ARTIST TITLE LABEL(S) s A
1 1 PAUL COLMAN TRIO Turn (Essential) 1048 -58 16 1 1 PAX217 Tonight (Forefront) 426 -8 15
4 @ DALY PLANET Flying Blind (Reunion) 918 +132 9 2 2 P.0.D.Boom (Atiantic) 423 5 13
2 3 THIRD DAY It's Alright (Essential) 883 -40 18 3 © 12 STONES Broken (Wind-up) 348 +14 8
3 @  JARS OF CLAY Fly (Essential) 844 +53 7 4 @  BENJAMIN GATE Do What You Say (Forefront) 339 +42 7
7 5 OUT OF EDEN Day Like Today (Gotee) 6588 2 12 5 ©  38TH PARALLEL Horizon (Squint) 294 +7 4
5 6 JEFF OEYO Let It Flow (Gotee) 626 -89 17 6 @  LADS International Mystery Man (Cross Driven) 275 +8 7
14 €@  NEWSBOYS Milion Pieces (Sparrow) 606 +109 4 10 @  KUTLESS Your Touch (BEC) 253 +27 ]
9 8 GINNY OWENS | Am (Rocketown) 596 -39 22 v 8 TOBY MAC What's GoIn’ Down (Forefront) 238 -19 14
8 9 JENNIFER KNAPP Say Won't You Say (Gotes) 593 -59 15 14 ©  STRANGE OCCURRENCE Reach (Stee/ Aoots) 237 +37 5
10 10 TAIT Bonded (Forefront) 563 -49 16 12 @  TINMAN JONES | Will (Independent) 231 +23 s
6 1" AUDIO ADRENALINE Rejoice - (Forefront) 559 -140 18 19 @  ESO Sad Mary (Bettie Rocket) 215 +39 1"
12 @  FFHFIy Away (Essential) 529 +27 ] 13 @  SHILOH Shackles (Accidental Sirens) 207 0 1
13 ®  BEBO NORMAN Holy Is Your Name (Essential) 511 +13 15 17 ®  JOHN REUBEN Hindsight (Gotee) 206 +26 5
1" @  Z0E GIRL Here And Now (Sparrow) 506 +3 13 18 @  SKILLET Earth Invasion (Ardent) 204 +28 16
19 @  BENJAMIN GATE The Calling (Forefront) 500 +86 4 9 15 NEWSBOYS John Woo (Sparrow) 200 -26 16
15 @  TOBY MAC Irene (Forefront) 490 + 8 15 @  MXPx My Mistake (Tooth & Nail) 193 +9 2
16 @  SALVADOR Breathing Life (Word) 489 +15 7 16 @  LINCOLN BREWSTER Everybody Praise The Lord (Vertica)191 +10 4
21 @  REBECCA ST. JAMES Song Of Love (Forefront) 472 +110 4 8 18  PILLAR Fireproof (Flicker) 184 -60 20
18 19 ALL TOGETHER SEPARATE We Know (Ardent) 397 -46 12 20 @  DAILY PLANET Tangled Web (Reunion) 180 +6 4
29 @)  DAVID CROWDER BAND My Hope (Sparrow) 397 +104 2 1 20  TAITBonded {Forefront) 178 -32 1"
17 21 STACIE ORRICD Bounce Back (Forefront) 384 -74 18 22 21 SLICK SHOES My Ignorance {Tooth & Nail) 163 -6 7
20 @  NEWSBOYS Itls You (Sparrow) 381 +1 29 26 @ PLANET SHAKERS Shake the Planet (Crowne) 158 +9 9
22 @  JAKE Brighter (Reunion) 360 +10 ] 23 23 FIVE IRON FRENZY Spartan (5 Minute Walk) 154 -10 20
— @  SHAUN GROVES Move Me (Rocketown) 337 +50 2 24 24 KEVIN MAX You (Forefront) 150 -12 1
28 €  PLUS ONE | Don't Care (Atiantic) 335 +40 2 21 25  G.S. MEGAPHONE Prodigal Dad (Spindust) 146 -23 14
26 €  MERCY ME | Can Only Imagine (/NO) 320 +8 26 28 @  CR33 Birth of Defiance (Bettie Rocket) 141 +3 2
24 27 RELIENT K For The Moments | Feel Faint (Gotee) 312 -4 13 25 27  THIRO DAY Get On (Essential) 137 21 20
25 28  KEVIN MAX You (Forefront) 289 -24 6 29 28  AUDIO ADRENALINE Rejoice (Forefront) 122 -14 12
@  TRIN-I-TEE 5:7 Holla (Gospo Centric) 287 +22 1 @  ALLTOGETHER SEPARATE I'll Rise (Asteroid) (Ardent) 120 +30 1
27 30  DOWNHERE Free Me Up (Word) 285 12 4 27 30  COMMON CHILDREN Celebrity Virtue (Galaxy 21) m -28 15
30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 7/7-Saturday 7/13. 45 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 7/7-Saturday 7/13.
© 2002 Radio & Records. © 2002 Radio & Records.

Showcase Your Brand. Anywhere on the Planet.

Grab attention fast with Banners On A Roll®.
It's so easy to use these lightweight plastic
banners. Just pull what you need off the roll,

cut, and tape. Put up 10...100...even 1,000 , \ 1 1 '-
feet in minutes! Call today. Let us help Aoy ' \ ] . 3 T ' Wﬁ
R il

you stand out at your next event.
05.1]

1-800-786-7411 S|

@,
www.bannersonaroll.com QN Anm

-

wWww . americanradiohistorv.com



www.americanradiohistory.com

' P i’ »  Christian 87

(B Dkt T ——————————

£
July 19, 2002
W W amsT e weeLs) R s Mo MK o ARTIST TULE LABELS) e es Er
1 @  STEVEN CURTIS CHAPMAN Magnificent... (Sparrow) 1814 +4 13 1 1 JACI VELASQUEZ In Green Pastures (Creative Trust) 301 -4 v
4 @  AUDIO ADRENALINE Ocean Floor (Forefront) 1551 +110 9 2 2 STEVEN CURTIS CHAPMAN Magnificent... (Sparrow) 260 -1 7
2 o FFH Fly Away (Essential) 1537 +18 12 8 o BOB CARLISLE You're Beautiful (Diadem) 257 +12 7
6 @  3ALVADOR Breathing Lite (Word) 1414 +93 1 5 @  LINCOLN BREWSTER Alf { Really Want (Vertical) 226 +22 4
8 § THIRD DAY It's Alright (Essential) 1228 -230 19 8 ©  REBECCA ST. JAMES Song Of Love (Forefront) 221 +32 ol
5 6 VOICES OF HOPE In God We Trust (Sparrow) 1214 121 14 6 @  NICOLE C. MULLEN Come Unto Me (Word) amn +18 8
8 7 MARK SCHULTZ Back In His Arms Agaln (Word) 1023 -85 21 14 €  MICHAEL W. SMITH Purified (Reunion) 202 +39 4
12 ©  SHAUN GROVES Move Me (Rocketown) 1011 +80 8 7 ©  MICHAEL CARD Scribbling In The Sand (M2.0) 193 +2 i
1 ©  REBECCA ST. JAMES Song Of Love (Forefront) 1010 +63 8 1 ©  RONNIE FREEMAN The Only Thing (Rocketown) 183 +16 5
7 10 4HIM Surrender (Word) 969 -235 19 12 @  JASON INGRAM Restore Me (INO) 175 +10 7
14 @  JARS OF CLAY Fly (Essential) 956 +123 6 10 @  TIM HUGHES Here | Am To Worship (Worship Together) 174 +1 6
19 (D  BIG DADDY WEAVE In Christ (Fervent) 852 +56 b 4 12 4HIM Surrender (Word) 172 -60 7
21 @®  HEWSBOYS Million Pieces (Sparrow) 809 +81 5 17 @®  COREY EMERSON I Will Remember (Discovery House) 163 +25 5
10 14 20E GIRL Here And Now (Sparrow) 807 -147 16 15 @  MARTINS Lord Most High (Spring Hill) 162 +6 6
9 15  FREDDIE COLLOCA Savior My Savior (One Voice) 804 -177 17 13 15 NEWSONG Wide Open (Reunion) 134 -30 7
20 @  EATINAS Rejoice (Gotee) 798 +14 7 18 16 VOICES OF HOPE In God We Trust (Sparrow) 131 -2 7
13 17 BEBO NORMAN Holy Is Your Name (Essential) 787 -124 18 9 17 MARK SCHULTZ Back In His Arms Agaln (Word) 123 -52 7
22 @  NICOLE C. MULLEN Come Unto Me (Word) 773 +52 6 19 €D  DAVID PHELPS You Can Dream (Spring Hill) 115 +4 2
15 19  REWSONG Wide Open (Reunion) 758 -67 16 @  ALLEN ASBURY All About Grace (Doxology) 109 +33 1
16 20 MATALIE GRANT What Other Man (Curb) 751 -70 19 ¢  SELAH Timeless (Curb) 107 +3 1
24 @ RACHAEL LAMPA I'm All Yours (Word) 740 +151 3
18 22 AMY GRANT The River's Gonna Keep On Rolling (Word) 732 -67 ] 19 Inspo reporiers. Songs ranked by total plays for the airplay week of Sunday 7/7-Saturday 7/13.
© 2002 Radio & Records.
23 @  SONICFLOOD Write Your Name Upon My Heart (/N0) 696 +6 13
17 24 JENNIFER KNAPP Say Won't You Say (Gotee) 689 -114 15 = = =
Rhythmic Specially Programming
26 @ LINCOLN BREWSTER All | Really Want (Vertical) 580 +118 3
25 €D  CAEDMON'S CALL We Delight (Essential) 562 470 3 B el
1 JOHN REUBEN Hindsight (Gotee)
30 @ TRUE VIBE See The Light (Fssential) 536 +153 2 2 GRITS Here We Go (Gotee)
28 @  ALLEN ASBURY All About Grace (Doxology) 513 +96 2 3 DJMAJ1/DJ FORM 7 Factors (Gotee)
27 @ 1. HANSDN & S. GROVES Traveling Light (Creative Trust) 478 43 2 E JUBY MR ITEn: (Foreitont)
: - GROVES Traveling.Light. reanier IS0 2 5  TRIN-I-TEE5:7 Holla (Gospo Centric)
29 @  DAVID CROWDER BAND My Hope (Sparrow) 401 +10 4 6  WOODY ROCK Believer (Gospo Centric)
7 ILL HARMONICS Take Two (Uprok)
8  KATINAS Dance (Gotee)
57 AC reporters. Songs ranked by total plays for the airplay week of Sunday 7/7-Saturday 7/13. 9 BK & ASSOCIATES What | Love (Uprok)
© 2002 Radio & Records. .
10 FREDDIE BRUNO Freddie B-R-U-Know (Uprok)

The first single from his new project

NOTTOUS
IN STORES SEPT 10

GOING FORADDS JULY 26"

for premotional info

contact Brian Dishon

at 615-371-6852 or
bdishon@sparrowrecords.com

christomlin.com 4\ W\ N \\ .

www americanradiohistorv com
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OPENINGS OPENINGS OPENINGS PosiTions SOUGHT
Free Your Mind w/ The Drama Mama’s! Proven track record.
Music / Talkshow Deals with rea life situations! Very caller based, very addictive.

‘ o
resumedesign.com

Resume and Web Site Design Far'Media Professionals

Jack Kratoville
www.resumsdesign.com

516-909-5150
fax: 801-383-5052 J

JOBS!

[ http//onairjobtipsheet.com =l |
|

MIDWEST

WQXK-FM Midday Opening 9AM-2PM Tapes
and resumes to: Dave Steele, Program Director,
WQXK-FM, 4040 Simon Road, Youngtown, OH
44512. Cumulus Broadcasting is an EOE. (07/19)

News/Talk @D, 1290 KKAR. If you're a PD who
wants to grow, and have all the toois & support
while doing it, we want to h=ar from you. T&R:
Phil willson, Director of Operations, Waitt Radio,
5011 Capitol, Omaha, NE 68132. EOE (07/19)

www.radioandrecords.com

| WEST |

PROMOTION DIRECTOR

Tremendously family friendly
station group looking for super
Promotions Directorfor Southern
California multi-format cluster.
You will direct 3 person staff with
your vision and creativity. Must
be a proven pro with serious
experience. If vou're tired of the
consolidation roller coaster and
are ready for a great work
environment and a real change
get yourinfo to: Radio & Records,
10100 Santa Monica Blvd.,
#1049, 3'rd Floor, Los Angeles,
CA 90067. EOE

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

Publisher.

United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records Inc., at 10100 Santa Monica
Bivd., 3rd Fleor. Los Ange es, Californ a 30067. Annual subscription plan includes the weekly newspaper plus two R&R Directories issies and
other special publications. Refunds are prorated based on the actual value of issue received prior to cancellasion. Nonretundable quarterty rates
avaliable. All reasonable care taken but no responsibility assumed for unsolicited material. R&R reserves all rights Tn material accepted for
publication. All letters addressed to R&R or its Editors viill be assumed intended for publication reproductior and may therefore be used for this
purpose. Letters may be edited for space and clarity and may apoear in the electronic versions of R&R. The writer assumes all liability regarding
the contént of the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

R&R is published weekly, except the week of December 25, Subscriptions are available for $325.00 per year {plus applicable sales tax) in the I

© Radio & Records, Inc. 2002 i
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067. |

Promotion Campaign Sales

Promote our client indie artists and
talkshow hosts to radio, and sell the
campaigns to the artists and hosts.
Radio sales experience required,
along with music knowledge, and a
like for talk radio. Sherman Qaks
location, part-time only. 818-905-
8038 x27. EOE

POSITIONS SOUGHT

Seeking part-time on-air opportunity in Chicago or suburbs.
Multi-format experience. Cali MATT: 773-255-0833. (07/19)

CLIFFORD A. POTTS, on-air taient. news, sales Rookie with
passion for digital production. One year webcastng. Will relo-
cate. 817-797-4843. 817-798-7972. (07/19)

Hi, 'm Lawrence Of The Radio. All | ask ts a chance to make
your station number #1. 714-2700-8418. (07/19)

Play-by-Play & Sales D1 Football, Basketball and
Baseball. Contact: ROB GREGORY 302-559-8021 or
vgregory11 @netzero.net. (07/19)

Morning Show with lock n load attitude! Classic Hits..Hot
AC..Hot Country preferred. Midwest and California trained ready
to fire warning shots over your competitions head Resume at:
w.angelfire.com/mi2/sfroad/page 500.html or call 580-494-6225
{07/19)

R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAIL-
ABLE BASIS in Opportunities. Free Histings of the
same length are aiso available to individuals seek-
ing work in the industry under Positions Sought.

To appear in the following week's issue, your ad must
be received by Thursday neen (PST), eight days prior
toissue date. Free Opportunities listings should be type-
written or printed on 8 1/2° X 11" company/station let-
terhead and are accepted only by mail or fax: 310-203-
8727. Only free positions sought ads are accepted by
e-mail to: kmumavi@radioandrecords.comAddress all
20-word ads to R&R Free Opportunities, 10100 Santa
Monica Bivd., Third Floor, Los Angeles, CA 90067.

whatsyourdrama@ aol.com 931-320-3049. (07/19)

Attention San Diego Programmers, piatinum pipes & person-
ality plus! Former KCBQ'er & planeteer seeking next upbeat gig.
AMY: 760-744-4771 Amy0210@aol.com. (07/11)

Blind as a bat, but as fun to listen to as your last
night tantasy: JOHNNIE! Seeking a medium market to work
my way up, excellent Cakewalk pro ¢ skills. Willing to try
any format and earn your respect. 303:-607-9560,
www. Innervision record.org. (07/19)

Help! I've graduated from radio schooi and | need a ob. Young

and ambitious, seeking on-air or production position. JOE: 918-
437-1936. (07/19)

R&R Opportunities Advertisin

1x 2x
$175/inch $150/inch

Rates are per week (maximum 35 word per inch in-
cluding heading). Includes generic border. If logo,
custom border or larger heading are required, add 1/
2inch (862 for 1x, $50for 2x). In addition. all ads ap-
pear on R&R's website. (iwvav. radioandrecords.com).

Blind Box: add $50

The R&R address and your box aumber adds 12
words to your ad. Regular Opportunities rates ap-
ply to Bimd Box ads, but a $50 service charge is
added for shipping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of
$50finch.

Payable In Advance

Opportunities Advertising orders must be typewrit-
ten on company/station letterhead and accompa-
nied by advance payment. Ads are accepted by fax:
(310-203-B450) or mail. Visa, MC, AmEx or Dis-
cover carc accepted. Include card number, name
as it appears on credit card. expiration date and
phone number. Blind box responses are sent to ad-
vertisers every Friday by first-class mail.

To appear in the following week's issue, your ad
must be 'eceived by Thursday noon (PDT} eight
days prior to issue date. Address all ads to:R&R
Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067.

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R’s INDUSTRY VIP PACKAGE

R&R: The Industry’'s Newspaper
R&R Today: The Industry's Leading Daily Fax

R&R’'s Today's News
E-mail updates of breaking staries

The R&R Directory
The most comprehensive resodrce guide available

SAVE OVER 25%!

R&R'S INDUSTRY VIP PACKAGE IS $44500
{(Regular rate $595.00)

e-mail R&R at:

moreinfo@radioandrecords.com

Call R&R at:

310-788-1625

WwWwWwW . americanradiohistorv.com

FAX Credit Card Payments To:

310-203-8727

Subscribe online:
www.radioandrecords.com
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VOICEOVER SERVICES

== AUDIO & VIDEO AIRCHECKS ===

+ CURRENT #266, KDWB/Scotty Davis, WKTU/Baltazar & Goumba. KIIS/Gary Spears-
Valentine WIMK/Dick Biondi. KHMX/Larry & Bridget. KDES/Russ ' Hara $10 cassette.
+ CURRENT #265, Z10C/Ehis Duran. WOGL/Big Ron D' Brien, KZUA/Billy Burke,
WWW(Q/The Bert Show, WNCI/Andy Clark. WBZZ/Adam, KONO. $10 cassette.
+PERSONALITY PLUS #PP-174, WKQX/Mancov:, KRTH/Gary Bryan. WWSW/Merkel &
Dickson. KSTP-FMAVan & Cheryl. Cassetle $10, €D $13
+PERSONALITY PLUS #PP-173, KROQ/Kevin & Bean. WBZZ/John Dave Bubba Shelly,
WFOX/ Randy & Spitf. KSCS/Terry Dorsey. Cassette $10
+PERSONALITY PLUS #PP-172. KRBE/Sam Malone. KKBT/Steve Harvey. WSTR/Steve &
Vicki. KLOLAVaiton & Jobnson. Cassette $10. €O $13.
+ ALL COUNTRY #CY-121, WUSN. KEEY, KILT, KIKK. KKBQ. $10.00
+ALL AC #AG-99, WSB-FM, WPCH, WTMX. KHMX. KODA. $10.00
+ ALL CHR #CHR-91, KIIS. KDWB. wKQI. WORQ, wBZZ $10.00
+ PROFILE #5464, CHICAGO! UC CHR AC AOR Gotd Ctry, $10.00
+ PROFILE #5465, MINNEAPOLIS! CHR AC AOR Gold Ctry UC . $10.00
+ PROMO VAULT#PR-49, promo samples - all formals. all market sizes. Cassette, $12.50.
+ SWEEPER VAULT #5V-35, Sveeper & Legal ID samples, all formats. Cassette. $12.50.
+CHN-31 (CHR NIGHTS), +#0-24 (All Oldies} sMR-3 (At Rock}, +#F-27 [ALL FEMALE
+#J0-1 (RHY. OLDIES), +T-8 (TALK) at $10.00 each
+ CLASSIC #C-258, WLS/Bob Hale-1960. WMCA/Gary Stevens-1968, KHJ/Frank Terry-
1965. WKLO/BIll Love-1972, KIQQ/Bruce Chandler-1978, KERN 1978. $13.50
VIDEQ #90, Mp!s’ KDWB/Dave Ryan, Houston's KBXX/Mad Hatta, Atianta’s WWWQ/The
Bert Show-Suzy Tavarez. Pittsburgh's WB2Z/John Dave Bubba Shelly, Columbus’ WBNS/
Mark Dantzer. 2 killer hours on VHS $30. DVD copy $40.

+ Tapes marked with + may be ordered on CD for $3 additional

E www.californiaaircheck.com w
CALIFORNIA AIRCHECK
Box 4408 - San Diego, CA 92164 - (619) 460-6104

The Crocodile Hunter:

Collision Course
5 Interview with Steve lrwin ¢

L3 &
%, &
% Contact Lori Lerner at (310)457-5358 &
2. (310)457-9869(Fax) radiolnks @ aol.com (e-mail) \§°
www.radiolinkshollywood.com F

Z,
2

JOHINGE) Foastos

John d's The New Mouth on The Peach!

check out the Preferred Voice for Todays Lite Rock!

WWW.voiceoveramerica.com

415-388-8701 888-766-2049

JARK DRISCO

VOIGEOVER
www.markdriscoll.com
R ORISED)

1-310-229-8970

"CARTER DAVIS

CUTS THROUGH
901-681-0650 www.carterdavis.com

NEED THAT SOUND?

Looking to fill the void of a fitered’ ALTERNATIVE read. a warm' CHR reag or an ‘in your face’ ROCK readt

wee RyanChase com ROCK. T Bumanmsion S & el 50
L Rv-;\ ga%%gh;;gf""‘ AAA, Country, Hot AC & others...

Need Songs About Baseball?

* 1,569 jam-packed pages
+ 86,000 listings

* 35,000 songs

» 1,800 subjects

+ All music formats

* 100 years of music

(CA residents add sales tax)

Production Effects

(" The Future CD - $60

90 cool-sounding beeps, statics, rewinds, buzzes,

touch-tones, and listener testimonials. Online demo.

www.radiomall.com

or call 763-522-6256

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music

Order via R&R: Save 20% and get free UPS shipping'* (*on U.S. orders)ﬂW
Discounted price: $51.96 softcover/$63.96 hardcover

Charge by phone: 310.788.1621 or send a check to:

R&R, 10100 Santa Monica Bivd., 3rd Floor, L.A., CA 90067

SMALL SPACE WORKS

YOU JUST READ THIS

MARKETPLACE 310-553-4330

wWWww.americanradiohistorv.com

T ST p— —

(GRS [SRIK STBYENS

EXCEF11ONAL VOICE IMAGERY

(800) 231-6100

Proud to welcome DRY TRAX or
KFRC/San Francisco jgi]ldd)

as a new client AFFORDABLE!
PHONE DEMO: 913-345-2381
FAX 345-2351

WEB DEMO: mckaymedia.net

DOUG MARCASKILL.
Radia Image Vaice |

visit dougmacaskill.com

www.radioandrecords.com

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and ac-
companied by payment. Visa/MC/AMEx/Discover ac-
cepted. One inch minimum, additional space up to six
inches available in incre-

ments of one-inch. 1 time $95.00
Rates for R&R market- 6 insertions 90.00
place (per inch): 13 insertions 85.00

26 insertions 75.00
Marketplace 51 insertions 70.00

(310) 553-4330
Fax: (310) 203-8450
e-mail: kmumaw®@radioandrecerds.com
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The Back Pages

Poysyeved By

W
2 0 AVRIL LAVIGNE Complicated (Arista)
1 2 NELLY Hot In Herre (Fo’ Reel/Universal)
4 € C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG)
3 4 EMINEM Without Me (Siaghwaftsrmathintarscope)
9 g DJ SAMMY & YANOU Heaven (Robbins)
10 PINK Just Like A Pill (Arista)
7 JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (£pic)
5 8 JIMMY EAT WORLD The Middle (DreamWorks)
6 9 VANESSA CARLTON A Thousand Miles (A&M/interscape)
8 10 OIRTY VEGAS Days Go By (Capitol)
11 11 P.DIDDY FAUSHER & LDDN | Need AGirl (Part One) (Bad Boy/Arista)
12 12 NO DOUBT Hella Good (Interscope)
13 13 ASHANTI Foolish (Murder inc.IDJMG)
14 14 FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic)
16 15 SHERYL CROW Soak Up The Sun (A&M/interscope)
16

MICHELLE BRANCH All You Wanted (Maverick/W8)

22 @ JOHN MAYER No Such Thing (Aware/Columbia)

PINK Don't Let Me Get Me (Arista)

21 (D SOLUNA For All Time (DreamWorks)

PUDOLE OF MUDD Blurry (Flawless/Geffer/Interscope)
CRAIG DAVID Walking Away (Wildstar/Atlantic)
CAM'RON Oh Boy (Roc-A-Fella//DJMG)

KYLIE MINOGUE Love At First Sight (Capitol)

BRANDY Full Moon (Atlantic)

CREED One Last Breath (Wind-up)

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
MARIO Just A Friend 2002 (J)

ENRIQUE IGLESIAS Don't Turn Off The Lights (/nterscope)
SEVEN AND THE SUN Walk With Me (Atlantic)
ANASTACIA One Day In Your Life (Epic)

" Monitored Airplay Overview: July 19, 2002

P. DIDDY F/GINUWINE | Need A Girl (Part I1) (Bad Boy/Arista)
CAM’RON Oh Boy (Rac-A-Fella/iDJMG)
§ BIG TYMERS Still Fly (Cash Money/Universal)

™w
8 NELLY Hot In Herre (Fo’ Reel/Universal)
3

Do wa

IRV GOTT) Down 4 U (Murder inc./IDJMG)
NELLY F/KELLY ROWLAND Dilemma (Fo Resl/Universal)
7 EMINEM Without Me (Shady/Aftermath/interscope)
© MARIO Just A Friend 2002 (J)
9 TRUTH HURTS F/RAKIM Addictive (Aftermathinterscope)
10 JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)
@ ASHANTI Happy (Murder inc./IDJMG)
12 ASHANTI Foolish (Murder Inc./IDJMG)
g EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope)

jury

N.0.R.E. Nothin' (Def Jam/IDJMG)

ANGIE MARTINEZ If | Could Go (FastWest/EEG)
16 B2K Gots Ta Be (£pic)
17 FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic)
18 AVANT Makin' Good Love (Magic Johnson/MCA)
19 BRANOY Full Moon (Atlantic)
20 P.DIDDYF/USHER & LOON | Need A Girl(PartOne) (Bad Boy/Arista)
@ EMINEM Cleaning Out My Closet (Shady/Aftermattvinterscope)
22 JA RULE Down Ass Chick (Murder Inc./IDJMG)
26 @ CLIPSE Grindin’ (Star Trak/Arista)

TWEET Calt Me (Goid Mind/Elektra/EEG)

24 g AMERIE Why Don’t We Fall In Love (Rise/Columbia)
25 LUDACRIS Move Bitch (Def Jam South/IDJMG)
23 27 KHIA My Neck, My Back (Lick It} (Dirty Down/Artemis)
35 @) LIL' WAYNE Way Of Life (Cash Money/Universal)
32 &
34 €

J O R SN
rOSNOODWO®AOo ORI NOO

WYCLEF JEAN Two Wrongs (Columbia)
TRICK DADDY in Da Wind (Slip ‘N Slide/Atlantic)

URBAN

W oW
1 @ NELLY Hot In Herre (Fo’ Reel/Universal)

2 2 CAM'RON Oh Boy (Roc-A-Felia/IDJMG)

5 P. DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista)
4 MUSIQ Halfcrazy (Def Soul/IDJMG)

7 MARIO Just A Friend 2002 (J)

8 IRV GOTTI Down 4 U (Murder inc/IDJMG)

3 7 TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope)
6 8 BiG TYMERS Still Fly (Cash Money/Universal)

9 AMERIE Why Don't We Fall in Love (Rise/Columbia)

10 TWEET Call Me (Gold Mind/Elektra/EEG)

14 ASHANTI Happy (Murder inc./IDJMG)

15 N.0.R.E. Nothin' (Def Jam/IDJMG)

13 CLIPSE Grindin' (Star Trak/Arista)

11 14 B2K Gots Ta Be (£pic)

19 (D LUDACRIS Move Bitch (Def Jam South/IDJMG)

12 16 BRANDY Full Moon (Atiantic)

16 17 USHER U Don't Have To Call (LaFace/Arista)

17 18 ASHANTI Foolish (Murder inc./I0JMG)

27 O GINUWINE Stingy (Epic)

18 20 RUFF ENDZ Someone To Love You (Epic)

23 @ NAPPYROOTS Po’ Folks (Atlantic)

20 22 DONELLJONES You Know That [ Love You (Untouchables/Arista)
22 KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis)

26 ASHANT! Baby (Murder Inc/IDJMG)

25 WYCLEF JEAN Two Wrongs (Columbia)

21 26 EMINEM Without Me (Shady/Aftermath/Interscope)

29 LIL* WAYNE Way Of Life (Cash Money/Universal)

30 R. KELLY Heaven | Need A Hug (Jive)

44 MDNICA All Eyez On Me (J)

24 30 MARY J. BLIGE Rainy Dayz (MCA)

#1 MOST ADDED
GOO GOO DOLLS Big Machine (Warner Bros.)
#1 MOST INCREASED PLAYS
NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)

TOP 5 NEW & ACTIVE
HOOBASTANK Running Away (/sland/IDJMG)
MICHELLE BRANCH Goodbye To You (Maverick/WB)
ELVIS VS. JXL A Little Less Conversation (RCA)
CELINE DION I'm Alive (Epic)

BEENIE MAN F/JANET Feel it Boy (Virgin)
CHR/POP hagins on Page 28.

1 1 CELINE DION A New Day Has Come (Epic)

2 FIVEFOR FIGHTING Superman (It's Not Easy) (Aware/Columbia)
3 JOSH GROBAN To Where You Are (143/Raprise)

5 4 ENRIQUE IGLESIAS Hero (Interscope)

4 5 MARC ANTHONY | Need You (Columbia)

6 &) JO DEE MESSINA Bring On The Rain (Curb)

7 @) BRYAN ADAMS Here | Am (A& M/Interscope)

8 ) DARYL HALL & JOHN OATES Do It For Love (BMG/Heritage)
10 @) VANESSA CARLTON A Thousand Miles (A&M/Interscope)

11 Q) LONESTAR I'm Already There (BNA}

12 11 MICHAEL BOLTON Only A Woman Like You (Jive)

14 (B SHERYL CROW Soak Up The Sun (A&M/nterscope)

13 13 CAROLYN DAWN JOHNSON So Complicated (Arista)

17 8 CELINE DION I'm Alive (Epic)

15 ENYA Wild Child (Reprise)

16 16 JENNIFER LOPEZ Alive (Epic)

20 17 LUTHER VANDROSS I'd Rather (J)

18 18 JAMES TAYLOR On The 4th Of July (Columbia)

22 (D ELTON JOHN Originai Sin (Rocket/Universal)

19 20 BONNIE RAITT I Can't Help You Now (Capitol)

23 @ JOHN MAYER No Such Thing (Aware/Columbia)

21 22 CALLING Wherever You Will Go (RCA)

26 8 MARC ANTHONY I've Got You (Columbia)

25 TAMARA WALKER Angel Eyes (Curb)

24 25 ENRIQUE IGLESIAS Escape (Interscope)

27 26 GARTH BROOKS When You Come Back To Me Again (Capitol)
28 27 BARRY MANILOW They Dance! (Concord)

30 28 MICHAEL DAMIAN Shadows... (Modern Voices/Weir Bros.)

KATHY MATTEA They Are The Roses (Narada)
BRUCE SPRINGSTEEN The Rising (Columbia)

-8

#1 MOST ADDED
BEENIE MAN F/LANET Feet It Boy (Virgin)

#1 MOST INCREASED PLAYS
NELLY F/XELLY ROWLAND Dilemma (Fo’ Reel/Universal)

TOP 5 NEW & ACTIVE
NAS F/AMERIE Rule (Columbia)
SLUM VILLAGE Tainted (Barak/Capitol)
NIVEA Don't Mess With My Man (Jive)
JERZEE MONET Most High (DreamWorks)
DJ QUIK “rouble (Bungalo)
CHR/RMYTHMIC begins on Page 37.

1 SHERYL CROW Soak Up The Sun (A&M/Interscope)

2 JIMMY EAT WORLD The Middle (DreamWorks)

4 AVRIL LAVIGNE Complicated (Arista)

3 4 VANESSA CARLTON A Thousand Miles (A&M/interscope)
5 C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/lDJMG)
6 JOHN MAYER No Such Thing (Aware/Columbia)

7 CALLING Wherever You Will Go (RCA)

8 8 NICKELBACK How You Remind Me (Roadrunner/IDJMG)
2 © OAVE MATTHEWS BAND Where Are You Going (RCA)

10 PUDDLE OF MUDD Blurry (Flawiess/Geffen/Interscope)
10 11 GOO GOO DOLLS Here Is Gone (Warner Bros.)

13 NO DOUBT Hella Good (Inferscape)

11 13 MICHELLE BRANCH All You Wanted (Maverick/WB)

15 D) CREEO One Last Breath (Wind-up)

w3

w
@
80

#1 MOST ADDED
BEENIE MAN FAJANET Feel It Boy (Virgin)

#1 MOST INCREASED PLAYS
NELLY F/XELLY ROWLAND Dilemma (Fo’ Reel/Universal)

TOP 5 NEW & ACTIVE
SMILEZ AND SOUTHSTAR Who Wants This? (ARTISTdirect)
AVANT Don't Say No. Just Say Yes (Magic Johnson/MCA)
KEITH SWEAT One On One (Flektra/EEG)
FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part il) (Epic)
E-40 Rep Your City (Sick Wid" it/Jive)
URBAN begins on Page 41.

1 C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/iIDJMG)
PUODLE OF MUOD Orift & Die (Flawless/Geffen/Interscope)
RED HOT CHILI PEPPERS By The Way (Warner 8ros.)

4 CREED One Last Breath (Wind-up)

5 TOMMY LEE Hold Me Down (MCA)

6 PUDOLE DF MUDD Blurry (iFiawiass Gaffendntarsoops)

@ DEFAULT Deny (TVT)

8 GODSMACK | Stand Alone (Republic/Universal)

© PAPA ROACH She Loves Me Not (DreamWorks)

10 NICKELBACK Too Bad (Roadrunner/IDJMG)

11 DEFAULT Wasting My Time (TV7)

g ROBERT PLANT Darkness, Darkness (Universal)

RUSH Secret Touch (Atlantic)

14 JERRY CANTRELL Anger Rising (Roadrunner/IDJMG)

8 AUOIOVENT The Energy (Atiantic)
BRUCE SPRINGSTEEN The Rising (Columbia)

17 AEROSMITH Girls Of Summer (Columbia)

8 NICKELBACK Never Again (Roadrunner/iDJMG)
FILTER Where Do We Go From Here (Reprise)

HOOBASTANK Running Away (/sland/iDJMG)

21 EARSHOT Get Away (Warner Bros.)

§ SYSTEM OF A OOWN Aerials (American/Columbia)

NCODU BN W =

-
o

DEF LEPPARO Now (/siand/IDJMG)
TRUSTCOMPANY Downtall (Gefferv/interscope)
25 TOOL Parabola (Voicano)

KORN Thoughtless (/mmortal/Epic)

SINCH Something More (Roadrunner/IDJMG)
28 STAIND Epiphany (Flip/Elektra/EEG)

29 KORN Here To Stay (/mmortal/Epic)

@ BAD COMPANY Joe Fabulous (Sanctuary/SRG)

| N BB RoxsXR | a8A=2zase
n
o

#1 MOST ADDED
BONNIE RAITT Sitver Lining (Cagitol)

#1 MOST INCREASED PLAYS
BBMAK Back Here (Holfywood)

TOP 5 NEW & ACTIVE
BEN GREEN Two To One (Artemis)
PET SHOP BOYS Home And Dry (Sanctuary/SRG)
STEELY Simple Girl (NFE)
NORAH JONES Don't Know Why (Blue Note/Virgin}
STEVE HOLY Good Morning Beautiful (Curb)

AC bagins on Page 57.

14 15 TRAIN Drops Of Jupiter (Tell Me) (Columbia)
18 8 JACK JOHNSON Flake (Enjoy/Universal)
16
THE CORRS When The Stars Go Blue (743/Lava/Atiantic)
20 8 ALANIS MORISSETTE Precious Illusions (Maverick/Reprise)
22 DROPLINE Fly Away From Here (...Day) (143/Reprise)
21 21
29 BRUCE SPRINGSTEEN The Rising (Columbia)
26 DIRTY VEGAS Days Go By (Capitol)
25 COUNTING CROWS American Girls (Geffen/Interscope)
30 €D NORAH JONES Don't Know Why (Biue NoteMVirgin)
23 27 CALLING Adrienne (RCA)
27 28 NICKELBACK Too Bad (Roadrunner/IDJMG)
SHAKIRA Underneath Your Clothes (£pic)
#1 MOST ADDED
GOO GOO DOLLS Big Machine (Warner Bros.)
BRUCE SPRINGSTEEN The Rising (Columbia)
TOP 5 NEW & ACTIVE
CELINE OIIN I'm Alive (Epic)
STRETCH PRINCESS Freakshow (Wind-up) *
JEWEL This Way (Atiantic)

REMY ZERO Perfect Memory (I'll...) (Elektra/EEG)

PINK Oon't Let Me Get Me (Arista)
19 18
RUBYHORSE Sparkle (/sland/IDJMG)
24 25 DISHWALLA Somewhere In The Middle (/mmergent)
OUR LADY PEACE Somewhere Out There (Columbia)
#1 MOST INCREASED PLAYS
COLDPLAY n My Place (Capitol)
AC bepins on Page 57.

#1 MOST ADDED
MUST Freechild (Wind-up)
#1 MOST INCREASED PLAYS
NICKELBACK Never Again (Roadrunner/iDJMG)

TOP 5 NEW & ACTIVE
ROB ZOMBIE Demon Speeding (Geffen/Interscope)
SEETHER Fine Again (Wind-up)
JIMMY EAT WORLD The Middle (DreamWorks)
ADEMA Freaking Out (Arista)
CHEVELLE The Red (Fpic)

ROCK begins on Page 67.

WWW. americanradiohistorv.com


www.americanradiohistory.com

91

The Back Pages.

URBAN AC

W
3
2

4
1
6
5
7
8

10

15

14

1
16
12
13
17

19

18

21

22

27

20

24

25

23

26

28

29

30

™w

3

JOE What If A Woman (Jive)
MUSIQ Halfcrazy (Def SoulIDJMG)
LUTHER VANDROSS I'd Rather (/)

4 JAHEIM Anything (Divine Mill/WB)
© RUFF ENDZ Someone To Love You (Epic)

6

ﬂ DONELL JONES You Know That | Love You (Untouchables/Arista)

ANGIE STONE Wish | Didn't Miss You (/)

BOYZ Il MEN The Color Of Love {Arista)

MAXWELL Lifetime (Columbia)

MARY MARY In The Moming (Columbia)

ASHANT! Foolish (Murder inc./IDJMG)

YOLANDA ADAMS I'm Gonna Be Ready (Elektra/EEG)
DAVE HOLLISTER Keep Lovin' You (MCA)

REGINA BELLE F/GLENN JONES From Now On (Peak)
ANN NESBY F/AL GREEN Put It On Paper (Universal)
YOLANDA ADAMS The Battle Is The Lords (Verity)
AL Good Man (J)

USHER U Don't Have To Call {LaFace/Arista)

BONEY JAMES F/JAHEIM Ride (Warner Bros.)

R. KELLY Heaven | Need A Hug (Jive)

KEITH SWEAT One On One (Elektra/EEG)

KIRK FRANKLIN Brighter Days (Gospo Centric/Jive)
SIR CHARLES JONES Is There Anybody Lonely... (Independent)
ALICIA KEYS How Come You Don't Call Me (J)

TONY TERRY In The Shower (Goiden Boy)

BRANDY Full Moon (Atlantic)

WILL DOWNING Cool Water (GRPVMG)

JERZEE MONET Most High (DreamWorks)

USHER Can U Help Me (LaFace/Arista)

GLENN LEWIS It's Not Fair (Epic)

#1 MOST ADDED
#1 MOST INCREASED PLAYS

TOP 5 NEW & ACTIVE

WYCLEF JEAN Two Wrongs (Columbia)
PRINCE She Loves Me 4 Me (Rediine)

DARIUS HUCKER Wlld ()n° /Hlddﬂn Beach/Epic)
URBAN begins on Page 41.
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PUDDLE OF MUDD Drift & Die (AawiassGaffanintarzsaps)
RED HOT CHILI PEPPERS By The Way (Wamer Bros.)
GODSMACK | Stand Alone (Republic/Universai)

PAPA ROACH She Loves Me Not (DreamWorks)

EARSHOT Get Away (Warner Bros.)

SYSTEM OF A DOWN Aerials (American/Columbia)

KORN Here To Stay (Immortal/Epic)

C. KROEGER F/J. SCOTT Hero (Hoadrunner/Cqumbla//DJMG)
HDOBASTANK Running Away (island/IDJMG)

STAIND For You (Flip/Elektra/EEG)

TOOL Parabola (Voicano)

P.0.D. Boom (Atlantic)

DEFAULT Deny (TVT)

FILTER Where Do We Go From Here (Reprise)
AUDIOVENT The Energy (Atiantic)

KORN Thoughtless (immortal/Epic)

TRUSTCOMPANY Downfall (Geffen/interscope)

SYSTEM OF A DOWN Toxicity (American/Columbia)
TOMMY LEE Hold Me Down (MCA)

JERRY CANTRELL Anger Rising (Roadrunner/i{DJMG)
NICKELBACK Never Again (Roadrunner/IDJMG)
CREED One Last Breath (Wind-up)

ROB ZOMBIE Demon Speeding (Geffen/Interscope)
ADEMA Freaking Out (Arista)

3RD STRIKE No Light (Hoifywood)

STAIND Epiphany (Aip/Elektra/EEG)

CHEVELLE The Red (Epic)

SINCH Something More (Roadrunner/IDJMG)
VINES Get Free (Capitol)

NONPOINT Your Signs (MCA)

#1MOSTADDED
BLINDSIDE Piiful (Elektra/EEG)

#1 MOST INCREASED PLAYS
NICKELBACK Never Again (Roadrunner/IDJMG)

TOP 5 NEW & ACTIVE

APEX THEORY Apossibly (Can You Please ..} (Drean..Vorks)

BOX CAR RACER | Feel So {MCA)
HATEBREED | Will Be Heard (Universal)
30 SECONDS TO MARS Capricorn (fmmortal/Virgin)
FLIPP Freak (Artemis)

ROCK begins on Page 67.

-
Monitored Airplay Overview: July 19, 2002 @
L P BN <t SMOOTH JAZZ
W W W W
1 1 TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 2 1 BONEY JAMES RPM (Warner Bros.)
2 KENNY CHESNEY The Good Stuff (BNA) 1 2 CRAIG CHAQUICO Luminosa (Higher Octave)
5 LONESTAR Not A Day Goes By (BNA) 3 3 PETER WHITE Bueno Funk (Columbia)
4 GARY ALLAN The One (MCA) 4 €) JOE SAMPLE X Marks The Spot (PRA/GRPVMG)
7 BROOKS & DUNN My Heart Is Lost To You (Arista) 5 € JOYCE COOLING Daddy-0 (GRPVMG)
9 DIXIE CHICKS Long Time Gone (Monument) 6 ) DOWN TO THE BONE Electra Glide (GRPVMG)
3 BRAD PAISLEY I'm Gonna Miss Her (Fishin’) {Arista) 7 @) NORAH JONES Don't Know Why (Blue NoteVirgin)
8 8 KELLIE COFFEY When You Lie Next To Me (BNA) 14 &) SPECIAL EFX Cruise Control (Shanachie)
10 ) DARRYL WORLEY | Miss My Friend (DreamWorks) 8 9 JEFF GOLUB Cut The Cake (GRP/VMG)
12 {9 TIM MCGRAW Unbroken (Curb) 9 @ KIM WATERS In The House (Shanachie)
1 ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 10 11 BRAXTON BROTHERS Whenever | See You (Peak)
13 TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 13 12 LARRY CARLTON Morning Magic (Warner Bros.)
14 {8} SARA EVANS | Keep Looking (RCA) 16 () BRIAN CULBERTSON Without Your Love (Warner Bros.)
15 JOE NICHOLS The Impossible (Universal South) 12 14 ALFONZO BLACKWELL Funky Shuffle (Shanachie)
16 g TRACE ADKINS Help Me Understand (Capitol) 15 15 STEVE COLE So Into You (Atiantic)
18 ig) BLAKE SHELTON OI' Red (Warner Bros.) 17 8 NORMAN BROWN Just Chillin’ (Warner Bros.)
17 ifd MARK CHESNUTT She Was (Columbia) 20 GERALD ALBRIGHT Ain't No Stoppin’ (GRPVMG)
19 ) DIAMOND RIO Beautiful Mess (Arista) 19 18 BO0Z SCAGGS Miss Riddle (Virgin)
20 }) BRAD MARTIN Before | Knew Better (Epic) 22 EUGE GROOVE Slam Dunk (Warner Bros.)
2 PHIL VASSAR American Child (Arista) 21 LUTHER VANDROSS |'d Rather {J)
22 ) MARTINA MCBRIDE Where Would You Be (RCA) 23 JOE MCBRIDE Woke Up This Morning (Heads Up)
24 &) GARTH BROOKS Thicker Than Blood (Capitol) 27 SADE Somebody Already Broke My... (Epic)
23 LEE ANN WOMACK Something Worth Leaving Behind (MCA) 26 JONATHAN BUTLER Wake Up (Warner Bros.)
25 PINMONKEY Barbed Wire And Roses (BNA) 25 CHUCK LOEB Sarao (Shanachie)
26 JO DEE MESSINA Dare To Dream (Curb) 29 FOURPLAY Rollin' (Bluebird/RCA Victor)
27 £} ALAN JACKSON Work In Progress (Arista) 28 GREG ADAMS Roadhouse (Ripa)
28 EB KEITH URBAN Somebody Like You (Capitol) 24 27 RICHARD ELLIOT Shotgun (GRPVMG)
35 £} MONTGOMERY GENTRY My Town (Columbia) 30 28 3RO FORCE | Believe In You (Higher Octave)
29 ) SIXWIRE Look At Me Now (Warner Bros.) -— 8 WILL DOWNING | Can't Help It (GRPVMG)
30 &L REBECCA LYNN HOWARD Forgive (MCA) — JULIA FORDHAM F/INDIA.ARIE Concrete Love (Vanguard)

#1 MOST ADDED
TRAVIS TRITT Strong Enough To Be Your Man (Columbia)

#1 MOST INCREASED PLAYS
LAN JACKSON Work In Progress (Arista)

TOP 5 NEW & ACTIVE
TRISHA YEARWOOD | Don't Paint Myself Into... (MCA)
TY HERNOON A Few Shont Years (Epic)
CAROLYN DAWN JOHNSON One Day Closer To You (Arista)
STEVE AZAR Waitin' On Joe (Mercury)
ALISON KRAUSS... Let Me Touch You... (Rounder)
COUNTRY begins on Page 48.

ALTERNATIVE

RED HOT CHiLI PEPPERS By The Way (Warner Bros.)
INCUBUS Warning (/mmortal/Epic)

HOOBASTANK Running Away (/sland/iDJMG)

JIMMY EAT WORLD Sweetness (DreamWorks)

PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope)
PAPA ROACH She Loves Me Not (DreamWorks)

C. KROEGER F/J. SCOTT Hero {Roadrunner/Columbia/IDJMG)
BODX CAR RACER | Feel So (MCA)

HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise)
SYSTEM OF A DOWN Aerials (American/Columbia)

NEW FOUND GLORY My Friends Over You (Drive-Thru/MCA)
VINES Get Free (Capitol)

TRUSTCDMPANY Downfall (Geffen/Interscope)

4 STAIND For You (Flip/Elektra/EEG)

® FILTER Where Do We Go From Here (Reprise)

OUR LADY PEACE Somewhere Out There (Columbia)

D KORN Thoughtless (/mmortal/Epic)

SYSTEM OF A DDWN Toxicity (American/Columbia)

@ EARSHOT Get Away (Warner Bros.)

KORN Here To Stay (immortal/Epic)

21 EMINEM Without Me (Shady/Aftermath/Interscope)
AUDIOVENT The Energy (Atfantic)

311 Amber (Voicano)

DEFAULT Deny (TV7)

P.0.D. Boom (Atlantic)

CREED One Last Breath (Wind-up)

@) STAINO Epiphany (Flip/Elektra/EEG)

6) WEEZER Keep Fishin® (Geffen/Interscope)

&) JACK JOHNSON Flake (Enjoy/Universal)

1) ADEMA Freaking Out (Arista)

#1 MOST ADDED
BLINDSIOE Pitiful (Efektra/EEG)
#1 MOST INCREASED PLAYS
UNWRITTEN LAW Up All Night (interscope)

TOP 5 NEW & ACTIVE
SINCH Something More {Roadrunner/IDJMG)
BAD RELIGION Sorrow (Epitaph)
AUL OAKENFCLD Ready. Steady, Go (Maverick/Reprise)
MOBY Extreme Ways (V2)
EPIDEMIC Watk Away (Elektra/EEG)
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ALTERNATIVE begins on Page 74.
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#1 MOST ADDED
DAVID BENOIT Then The Morning Comes (GRPVMG)

#1 MOST INCREASED PLAYS
SPECIAL EFX Cruise Control (Shanachie)

TOP 5 NEW & ACTIVE
JEFF KASHIWA 3-Day Weekend (Native Language)
BOYZ Il MEN The Color Of Love (Arista)
DAVIO BENOIT Then The Morning Comes (GRPVMG)
REMY SHAND Take A Message (Motown)
JIM WILSON F/E. HARP River (Hillsboro)

Smooth Jazz begins on Page 64.

TRIPLE A

™
@ DAVE MATTHEWS BAND Where Are You Going (RCA)
COUNTING CROWS American Girls (Geffen/Interscope)
JACK JOHNSON Flake (Enjoy/Universal)

JIMMY EAT WORLD The Middle (DreamWorks)

SHERYL CROW Soak Up The Sun (A&M/interscope)

BRUCE SPRINGSTEEN The Rising (Columbia)

NORAH JONES Don't Know Why (Biue Note/Virgin)

GOO GOO DOLLS Here Is Gone (Warner Bros.)

JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
COLDPLAY In My Place (Capitof)

CHUCK PROPHET Summertime Thing (Vew West/Red Ink)
JOHN MAYER No Such Thing (Aware/Columbia)

DROPLINE Fly Away From Here (...Day) (143/Reprise)

14 TREY ANASTASIO Alive Again (Elektra/EEG)

CHRIS ISAAK One Day (Reprise)

C. KRDEGER F/J. SCOTT Hero (Roadrunner/Columbia/{DJMG)
DISHWALLA Somewhere In The Middle (fmmergent)

LUCE Good Day (Nettwerk)

&) ALANIS MORISSETTE Precious lllusions (Maverick/Reprise)
1) RED HOT CHILI PEPPERS By The Way (Warner Bros.)

¢2) DAVE PIRNER Never Recover (Ultimatum)

¢2) LOS LOBOS Hearts Of Stone (Mammoth)

MOBY We Are All Made Of Stars (V2)

MAIA SHARP Willing To Burn (Concord)

25 SHANNON MCNALLY Now That | Know (Capitol)

THE CORRS When The Stars Go Blue (743/Lava/Atiantic)

(1) NO DOUBT Hella Good (/nterscope)

) HOWIE DAY Ghost (Epic)

@) ROBERT PLANT Darkness, Darkness (Universai)

€1) VAN MORRISON Down The Road (Universal)

#1 MOST ADDED
SHERYL CROW Steve McQueen (A&M/Interscope)
#1 MOST INCREASED PLAYS
COLDPLAY In My Place (Capitol)

TOP 5 NEW & ACTIVE
SHERYL CROW Steve McQueen (A&M/Interscope)
BETH ORTON Concrete Sky (Astraiwerks/Heavenly/Capitol)
BIG HEAD TODD & THE MONSTERS Again & Again (Big)
DAVIO BOWIE Stow Burn (/SO/Columbia)
RUBYHORSE Sparkle (/siand/iDJMG)

m\lem&.mw
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17
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TRIPLE A begins on Page 79.
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By Erica Farber

oe Amaturo has had a 52-year career
primarily dedicated to broadcasting and
affiliated industries (cable and portable
phones), with 47 years as owner and
operator of numerous AM and FM stations
across the country. He has retired a
couple of times but keeps returning to
radio ownership. Currently, he owns three
FMs, all on the same frequency in the Los
Angeles area, which, after many
engineering changes, will soon better
serve the Southemn California marketplace.

Amaturo has been married to his beloved wife, Wini,
for 46 years and has five children and five grandchildren
who continue to make his life interesting, exciting and
satisfying.

Getting into the business: “When I graduated from
graduate school, I was supposed to start working for
Paramount Pictures. A guy approached me about going to
Europe for a couple of months. I didn't know if I'd ever
be able to do. that, so I went. When I came back, they
didn't have the opening. So, I went and sold sterling
silver to engaged girls. I was making $300 a week when I
got a job at Free & Peters at $75 a week. I came in
through the rep business. I knew selling silver was not
what I wanted to do, but it was a great source of money.
I also met a lot of women, but they were all engaged.”

Getting into station ownership: “T got a job
working for Dr. Stein, who was looking for someone
interested in show biz. We went to Harvard Business
School together, and I had put on a lot of skits at
Harvard. He called me, and I said, ‘Sure, I'l take a look’ I
became a talent agent for MCA. Well, I'm a good Catholic
boy, so six months was all I could take. I either had to
stop going to church or.... The women were fabulous. The
temptations thrown at you as a talent agent are
unbelievable. I couldn't stand it, so I came back to the
1ep business.

“The last job I had was with NBC. I didn't see myself
loving the rep business and didn’t think I wanted to stay
in it all my life. I saw what was happening to guys, that
they weren't building any equity. They lived to their
salaries. I decided to take a shot at ownership. I quit my
job on April 1, 1956, got married and moved to a town of
18,000 — me. a New York City boy. I went to
Southbridge, MA with another guy and owned 20% of a
station. I had $10,000 and got married four weeks later.
I went from making about $24,000 to about $150 a
week."”

Why he keeps coming out of retirement: “I like
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JOE AMATURO

General Partner, The Amaturo Groups

to be busy, and opportunities come your way. [ invested
with a guy named Kirby Confer. He bought my stations in
Houston, St. Louis and Detroit. I talked to him about,
financing and said that if he was ever going to buy
something and needed some money, to call me. I bought
three stations through him. One day he said he wanted to
go public. I szid, T don’t go public! We talked, and I went
back to running radio stations.

“Then I sold all those stations. That was the second
time I quit. I had a partner for 33 years, Henry Loeb, a
terrific guy from Wall Street. Iloved working with him.
He never asked me what I was taking; he trusted me
completely. I was always the poorest-paid manager in any
market [ was in, but I built equity — that’s my thing. I
look to buy stations where you pay multiples of losses
rather than multiples of profit, then turn them around. I
was very caretul whom I bought from. The adage I always
follow is that you never want to follow Frank Sinatra,
because the lights go out right after he sings. You don't
want to buy from the smartest broadcaster in town; you
want to buy from another quy.”

What being a broadcaster means to him: “It’s
something that may be, to some degree, slipping today:
You become part of a community. The manager has to
know something about the community. It doesn’t make
any difference what the format is; you have to be
genuine and be a part of the community. That's what a
broadcaster is. The license is given to you to serve the
community. If you do serve the community, the
community serves you.”

0On his success: “I have tried to get people with me I
trusted and whose abilities I admired, people I thought
were at teast as smart as me, if not smarter. That had a
lot to do with my making out as well as I did. I've never
lost out in any market. That's a very important
consideration in my life. T had a lot of respect for Kevin
Sweeney. Those are the kinds of people I tried to
surround mysz21f with whenever I could and whenever I
could afford it.”

State of the industry: “The guys who work for me
all had incentives so that if the radio station prospered
above average, they prospered above average. I try to
instill that being part of the community is going to help
you do above average. Doing a better job for the
community does a better job for your ownership. I've had
enough experiences along those lines to believe it.”

Biggest challenges: “The biggest challenge is
getting management interested in serving the
community. There are a lot of radio stations where it isn't
just the ratings, it's who you are and where you are in the
community that gets you business, where you get to meet
the people who can make decisions. If you want to meet
people who can say, “Yes, as opposed to, Let me think
about it, you have to become part of the community.

“A lot of other industries are in the same situation
we're in with radio now, where the manager is just
passing through the community on the way to a larger
market. Becoming a broadcaster in a community is
tougher in that regard, because the person who can say
yes isn't always a member of the community. With
consolidation in one industry after another, it becomes a
more difficult chore to make that connection.”

Skills from the past he feels radio should hold on
to: “Every manager of every radio station in America
should be a broadcaster. That means they have to be

www.americanradiohistorv.com

concerned about sales and profit but should also be
concerned about community. That's what makes
broadcasters. If you're just a bottom-line-oriented guy,
you're just a manager. In the early days people would get
you to speak at different clubs — Kiwanis, Rotary, etc.

“One of the things that I used to say was, T don’t
know that you people really appreciate how important
radio is to the community. Here’s why it's important: One
of the things that distinguishes America from many of
the other countries in the world is free speech and the
dissemination of news, good, bad or indifferent. That's
what broadcasters do” Some of us could do a better job,
but some of us are doing a darned good job. To this day,
people turn to radio to get the news. Newspapers come
out once a day; radio can update you all day long. Look
at 9/11: It was radio and television that kept people
abreast of what was going on in the community.”

Career highlight: “T've got five kids, so I had to
make a living. They're almost as expensive as having five
girlfriends. Being a salesman is a tough proposition. Lots
of times you come to that point where you gotta push a
little bit, but we all know when we push more than we
really should. I didn’t want people to do that. It's self-
defeating more than it advances the cause of the station.
I believed in honesty and correctness and representation
of facts. And I always cut my top management people in.
They all made money if I made money, in terms of equity.
A lot of guys out there became millionaires because of

Career disappointment: “I knew, with consolidation
coming, that I had great markets. If I were younger, I
would have stayed in. If I'd stayed in and held on to my
properties, I could have done 10 figures. But I'm perfectly
happy with what happened. I gave up being really active
at the proper time, and I really should have retired five or
10 years ago.”

Most influential individual: “Kevin Sweeney. He
was nuts. We yelled and screamed at each other for 30
years. I talked to him at the end and told him I loved
him. He said he loved me. I told him he was a lying son of
a bitch. He was crusty, but he was also soft. I lied to him
more than I lied to all the other people in the world put
together, times 1,000. You had to lie to him!”

Favorite radio format: “There are so many formats.
I like the music from my era. Not elevator music or Bing
Crosby, but Sinatra.”

Favorite television show: “I like news.”

Favorite song: ““Youre Nobody ‘Tl Somebody Loves You!

Favorite movie: “The Godfather series — the
photography, the understanding of Italian immigration
and the huge exaggeration of Italian morals.”

Favorite book: “The William Manchester books on
Winston Churchill. The first one is a must-read.”

Favorite restaurant: “I have too many. Most of them
are Itatian. Anyone who can cook somewhat like what my
mother cooked is going to be OK with me. It's more
Central Northern Italian.”

Beverage of choice: “Johnnie Walker Black.”

Hobbies: “Golf, travel, reading.”

E-mail address: “jca@amaturogroups.com.”

Advice for broadcasters: “It used to be a great
business to get into, to run and then own stations. That's
much more difficult to do now, but it's still possible.
There’s always a place for someone who tries harder and is
smarter.”
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CERTIFIED
PLATINUM

"michelle branc
"‘goodbye to you

New this ‘week:
KSLZ, WKRQ, KUDD, KHFI, WTIC, WKCI, WGTZ, KVUU
ALREADY ON..
WHTZ, KIS, WXKS, WSTR, KHKS, WTIC, KBKS, WK, WV\.MX WHYI KKRZ, KFMD WKRQ,
WNCI, WPRO, WAPE, WKSE, WBZZ, KZHT, KDND, WIHT, WAKS, WSNE, KRBZ KMXV, WPTE,
WSSR, KUDD, KAMX, WNKS, WDRQ, KRBE. WPXY, WDOCG, WXSS, WUMX, KHKS

Produced by John Shanks Mixed by Chris Lord-Aige Mariagemantt Jeff Rabhan for The Rrm

a michellebranch.com michellebranch:net :aol keyword: michelle biranch
..@ ® 2002 Mavefick Recording Company
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4" New Adds: ?
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