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Thomas Transfers To
CC/Detroit As OM

Clear Channel Radio/
Hartford and New
Haven, Conn., OM
Todd Thomas is trans-
ferring to a similar
position within the

company’s seven-sta-

tion Detroit group,

Thomas

replacing Dom
Theodore, who was recently named VP of
programming for CBS Radio’s six Detroit sta-
tions, as well as VP of CHR programming.
Clear Chzannel/Detroit president/market
manger Til Levesque says Thomas’ “experi-
ence and successful track record as a Clear
Channel operations manager will prove very
beneficial to our continued success here.”
Clear Channel’s Motor City properties include
AC WNIC, country WDTW, urban WJLB,
CHR/top 40 WKQI, urban AC WMXD, sports
WDFN and talk WDTW-AM.—Mike Boyle

Lucek New VP Of Pop
Promotion For WB/Reprise

Ken Lucek comes off the bench as the newly
named VP of pop promotion for Warner Bros.
and Reprise Records. Lucek has a long promo
past, most recently as VP of pop promo for
the West Coast at Jive Records. Previous label
stops include Capitol, Epic, Maverick and
A&M. Lucek is already in the Burbank, Calif.,
offices, where he reports to Warner senior VP
of promotion Ron Cerrito and Reprise senior
VP of promotion Mike Rittberg.—Kevin Carter

e ey A
New PPM Study Set For TRS

Coleman Insights will debut the lat-
est study in its “Mapping the DNA of
PPM"” series at the R&R Talk Radio
Seminar March 13 in Los Angeles.
“Beyond the Rhetoric: The Truth
About the PPM Performances of
Spoken Word Formats,” will reveal
how transition from diary to PPM
measurement affects Arbitron per-
formance of specific spoken-word
radio formats. Attendees can view
the presentation as part of the
“State of the (Ratings) Nation” ses-
sion. To register for R&R's Talk
Radio Seminar, go to Radioand-
Records.com.—Mike Boyle

FEBRUARY 27, 2009

Pols, Artists Converge On Capitol
Hill Over Performance Royalties

More than 100 recording artists, politicians and staff packed a Capitol Hill hearing room
Feb. 24 calling tor passage of controversial legislation that would force radio stations to
pay additional fees for aring recorded works. As NAB spokesman Dennis Wharton said,
the proposed bill would mean “lights out™ for the already tinancially struggling industry.

During a series of briet speeches from artists and legislators who back the
Performance Rights Act (5.379 and H.IR.848), singer Patti LaBelle said," Radio 1s doing
us in” because 1t doesn’t pay a pertormance royalty. Will.i.am argued that profound
changes i the music business should impel radio to compensate artists for broadcast-
ing their work. “There are no record stores today. Success is being No. 1 on iTunes.”
the artist said. Emmylou Harris
took a somewhat softer stance.
“We do love radio. It does play
the soundtrack of our lives. But
when you think of radio, you
think of music,” she said, suggest-
ing that artists who provide con-
tent for music radio should be
compensated.

Rep. Marsha Blackburn, R-
Tenn., said the issue 1s one of fair-
ness and private property rights.
“This s

wrong. [Artists and performersj

Emmylou Harris was among the artists calling for
passage of performance rayalty legislation during a
Feb, 24 event on Capitol Hill.

about correcting  a
should be compensated for using
their property” Rep. Howard
Berman, D-Calit,, who spon-
sored the measure, rejected broadeasters” arguments that radios exemption from pay-
ing a performance royalty should continue because of the promotional value it pro-
vides artists and labels. " Broadcasters don’t tell the NFL or NBA that they are promoting
their sports and that they then don’t need to pay for the air rights. They couldn’t even
keep a straight face saying that.”

Broadcasters rallying against the bill have 16 additional House members added to an
NAB-backed resolution that opposes it. At press time, 126 members had signed the reso-
lution, a measure that doesn’t carry any regulatory power but is considered by broadcast-
ers as a barometer of where some House members stand on the issue. But Berman isn't
convinced the barometer is accurate.”I know many of those members who signed on who
have no fundamental understanding what it means or what it stands for.” he told R&R.
“We have so many good arguments on our side that [ think we can overcome that”

Wharton, who was also in the hearing room that included such acts as Herbie Hancock,
Dionne Warwick, Matt Maher and Los Tigres del Norte. noted that an unusually high num-
ber of broadcasters are experiencing hard financial times, so “we look forward to a great
debate about who has been more fair to artists: recording labels or radio. —/effiey Yorke

FAMILY AFFAIR: Greater Media
chairman/CED Peter Smyth and the
Bordes famiby were presentad with the
2008 Broadcasters Faundation of
America Golden Mike Award Feb. 23 at
MNew York's Waldorf Astoria, The
black-tie gala, which raises funds for
broadcasters with acute bealth needs,
drew & wha's who of radio CEOs,
performances by Melba Moore and
Martina McBride and speeches by
RAB CEOY Jeff Habey, Ermmis CED Jeff
Smulyan and athers, Smyth [right)
accepted the award with Peter Bordes
Jr., son of the late Peter Bordes, who
co-founded Greater Media in 1956,

Univision Changes In Dallas

Radio
changes to its Dallas properties, as regional
Mexican KESS (La Qué Buena 107.9) flips
to Latin pop as “La Kalle™ and Latn rhythim
KFZO (La Kalle 99.1) takes on regional
Mexican as “La Qué Buena 99.1 FM." The
companys other regional Mexican KDXX

Univision has  made  signiticant

(Estéreo Latino 107.1) essentially fades away,
with the 107.1 frequency simulcasting La
Qué Buena 99.1 FM. With this move, the
companys morning shows are also affected:
La Qué Buena maintains “Piolin por la
Manana,” while “Raul Brindis y Pepito,” pre-
viously heard in mornings on Estéreo Latino,
is out. “Radl Brindis y Pepito™ originates at
the company’s regional Mexican KLTN
(Estéreo Latino)/Houston.—Jackie A ladrigal

UMGN Chief Lewis
Signs New Deal

Universal Music Group Nashville  chair-
man/CEQO Luke Lewis has signed a new
multivear deal. UMGN was R&R sister
publication Billboard’s top country album
label in 2008 and its
MCA Nashville was
the top country al-
bum imprint. The la-
bel group, which in-
cludes MCA Nashwille,
Mercury Nashville and
Lost Highway, is home

Lewis

to George Strait, Sugar-

land, Lee Ann Womack, Gary Allan, Hayes
Cardl, Josh Turner and Jamey Johnson,
among others.—Keu Tiwcker

Fruge Returns To Mix/
Vegas, Thomas Upped

Charese Fruge returns to her old stomping
ground: CBS Radio hot AC KMXB (Mix
94.1)/Las Vegas, where she previously pro-
grammed for five years. While Fruge will
retain P stripes at hot AC sister KSCF
(Sophie@103.7)/San Diego. she’ll surrender
control of hot AC KLLC (Alice(@97.3)/San
Francisco, where shes been P since
August 2008, Additonally, Cat Thomas,
longtime P of CBS rhythmic KLUC/ Las
Vegas, 1s upped to director of FM program-
ming tor KLUC, Mix and adult hits KKJJ
(100.5 Jack FM).—Keith Berman

MEWS UPDATES ARCUND THE CLOCK:
wwow.RadioandRecords.com
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Michaels Steels For
Q92.9 Gig

Dan Michacels s the new P at Steel City
Media ACWLT) (QU2.9)/Piteshurgh, replac-
g Chuck Stevens, who left in December to
program WIYE/Buffalo. Michacls last spent
two years 11 the programming seat ae Clear
Channel dassic his WBIG  (Big 100.3)/
Washington but was consolidated out of that
posinon m June 2008, Hek alko been PD of
Entercom classic rock KQMT (995 the
Mountain)/Denver. “Its o wrrific challenge
making sure QY29 lives up to the spiric of
Pictsburgh.” Michaels savs.™ [tk a great city, and

I can't wait to get started”—Keitlt Berman

Salem Announces ‘Obama’s
First 100 Days Tour’

Salem Radio Nerwork’s natonally syndicat-
ed talk hosts will embark on a nationwide, 12—
city tour comnading with the first 100 days of
President Barack Obanas adnmnistraton.
SRN hosts Bill Bennett. Mike Gallagher.
Dennis Prager, Michiael Medved and Hugh
Hewitt will appear at public events and broad-
cast fromi such markets as Los Angeles,
Chicago and Dallas. They will analyze isues
ranging trom the adminntration’ $787 billion
stimulus plan to foreign policy natters to chal-
lenges facing talk radio. SRN VP of news and
talk progranuming Tom Tradup says cach stop
on the tour, which begins April 27 in Dallas.
will feature three SRN hosts and - special
guests, who vary in cach market. —Mike Boyle

Saga/Columbus Ups
Trapp, Kelly

At Saga’s Columbus, Ohio, cluster, Steve
Kellv is named PD of classic hits WODB
(Big Hits B104-3) and Dan Trapp adds APD
duties for smooth jazz WJZA. Both were
already in the cluster: Kelly 1s AP /after-
noon guy on AC monster WSNY (Sunny
95). while Trapp docs middays on WJZA
and 1s the cluster production director. Both
retain their previous duties.—Keith Bernian

New Format, Better
Frequency For KTTA

Bustos Media vegional Mexican KTTA
(Ke Bucena)/Sacramento moves trom 97.9
FM to the more powertul 94.3 FM, which
previously belonged to Latin pop KLMG
(Magia). The switch allows Ke Buena to
have  better coverage in Sacramento,
Stockton and the East Bay areas of
Concord, Brentwood and Tracv. Now on

979 FM, KLMG tkes on a newly

VISIT R&R'S RELAUNCHED WEB SITE: RADIOAND-RECORDS.COM

Business Briefing

Entercom Has Q4 Loss
Entercom Conununications reports a
fourth-quarter net loss of $429.8 nnl-
lion, or $11.91 ger share, compared
with a net loss of $9.4 million, or 25
cents per share, during the same peri-
od last year. The Philadelphia-based
radio group says adjusted net income
dropped to $12 million, or 33 cents
per share, from $15.4 million, or 41
cents per share, in 2007.

Analysts polled by Thomson
Reuters forccast earnings of 29
cents per share, but analyvsts also
generally exclude special accounting
deducuons. For the full year,
Entercom’s net revenue decreased
6% to $438.8 million and adjusted
net income per share increased 2%
from $1.25 to $1.27.

Entercom president/CEO David
Ficld savs, “In the face of ditficult
gencral economic conditions that are
adversely 1mpacting advertising rev-
cnues. Entercom has taken significant
measures to improve our short-term

performance and enhance long-term

By Jeffrey
Yorke

prospects. We have materially reduced
expenses |and] mcreased our invest-
ment i various digital and new rev-
enue mitatives.” Field added chat he
was “pleased to note” that in 2008
Entercom posted a 3% increase in
free cash flow and reduced long-term
debt by $140 million.

FCC Withdraws Increased
Fee Schedule, For Now

Days before a scheduled Feb. 18
tiling fees increase, the FCC posted
its increased Fee Filing Guide on its
Web site. But attorney David
Oxentord, a partner in Washington,
D.C,, firm Davis Wright Tremaine,
wrote in a note to clicnts that shortly
before the supposed effective date,
the guide disappeared from the site
and the new fees haven’t been pro-
grammed into the agency’ electronic
tiling system. “So those new fees have
not become cffective vee—though we
would expect that they will be soon”
He advises, “Stay tuned”

Transactions at a Glance

Voice of Reason Radio’s KVXR-AM/Moorhead, Minn., to Real Presence Radio for $240,000
. . . Roche-A-Cri Broadcasting’'s WDKM-FM/Adams, Wis., to DKS Communications for
$190,000 . . . College Creek Media's KRID-FM/Ashton, Idaho, to Ted W. Austin Jr. for
$175,000, payable in cash at closing with a $7,500 escrow deposit and additional
$175,000 payment if the FCC grants the station’s upgrade application . . . Leon Hunt's
KBSF-AM/Springhill, La., to Hereford Agri-Fuels’ Raftt Corp. for $55,000. . .1A Chord’s
construction permit for KKFC-FM/Hart, Texas, to Christian Ministries of the Valley for
$30,000. . . Praise Temple Way of the Church of Christ’s construction permit for a new FM
in Loomis, S.D., to Network of Glory for $12,000 . . . Wilkes Community College's WSIF-
FM/Wilkesboro, N.C., to Isothermal Community College for $1. . . Pescadero Public Radio
Service's KPDO-FM/Pescadero, Calif., to the Regents of the University of California for no
monetary consideration . . . Electronic Applications Radio Service's WVXI-FM/Cole, Ind., to

Hoosier Public Radio for no monetary consideration.

KPX1-FM/Overton (Tyler-Longview), Texas

PRICE: $350,000
TERMS: Asset sale for cash

BUYER: Hanszen Broadcast Group, headed by owner/GM Jerry Hanszen. Phone: 903-
B93-6668. It owns five other stations. This represents its entry into this market.

SELLER: Salem Communications, headed by CEO Edward Atsinger lll. Phone:

805-987-0400
FORMAT: Christian/tatk

BROKER: Bill Whitley of Media Services Group

COMMENT: Salem Communications’ KPXI-FM/Overton, Texas, to Jerry Hanszen for
$350,000, payable in cash at closing, with a $75,000 escrow deposit.
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DISTINGUISHED BROADCASTERS NATIONWIDE PREFER THE BDS ADVANTAGE

WPLJ-FM / New York

106.¢
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AU.MTMCCION DE AAS T BARULNS'

WNOW-FM / Charlotte

WEDG-FM / Buffalo

%3 WDVD

Today's Best Hits

WDVD-FM / Detroit

T/

KHTN-FM / Modesto

KSCS

KSCS-FM / Dallas

F OF THE BILLS

U 24

WGRF-FM / Buffalo

509

WDRQ-FM / Detroit

WCTO-FM / Allentown

( S. Take a closer look at why broadcasters choose BDSradio as their ultimate programming tool.

| ‘,ICESCI’E TO AFFILIATE OR FOR A FREE TRIAL: Call 914-684-5509 Email bdsradio@bdsonline.com
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AFTER SIX WEEKS IN THE
RUNMER-UP POSITION,
USHER'S “HERE | STAND”
RETLURNS TO THE URBAN AC
SUMMIT FOR A SEVENTH
TOTAL WEEK ON TOP. HIS
FIRST NO. 1 AT THE FORMAT
ORIGINALLY HIT NO. 1IN

THE NOV. 28 ISSUE.

FORMAT Page
CHR/TOP 40 k1|

‘If all you do is
what’s been done,
all you'll get is

CO I l te I l ts ISSUE #1803 » FEBRUARY 27, 2009

FEATURES

12 THE ROCKY STATE OF RADIO
Total radio revenue sank 9% last year,
with steeper declines forecast for 200 3.

COUNTRY SPECIAL

The real Bob McKay writes his own
storybook ending.

what’'s been
otten. Radio has
o take chances
and do things that
haven’t been done
before. Stop
copying.’ .8
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Britney Spears / 7 n
Gireus - ¢, - 44

IS 1.1, Featuring Justin Timberlake /
RHYTHMIC | 3:.1 T, Fesuring Justin Tberise

rae [ rome
URBAN Ty Jamie Foxx Featuring T-Pain /
o Blame It
URBAN AC
GOSPEL 3®©
CHRISTIANAC 4
CHRISTIAN CHR

46 Gerry House has a second home: the
DJ Hall of Fame.

48 Hall of Fame induction eclipses Moon

B Usher/ Mullins” previous career highlights.

o S - S50 Atter decades at WGAR/Cleveland, Chuck

James Fortune & FIYA / .
{ Trust You Collier enters Country DJ Hall of Fame.

ﬁr::\‘/’vﬁré:p/xloay ! B \ _ 52 CRB 2009 Artist Career Achievement
: Award recipient: Merle Haggard.

Jaremy Camp
There Will Be A Day

27 8%

Willie Nelson And Asleep At The Wheel /
Willie And The Wheel

Banda El Recodo / -
Te Presumo 24

AMERICANA The 2008 R&R Talk Radio Seminar.

REGIONAL MEXICAN STREET TALK

it's the end of an era, as Citadel’'s Torr
Cuddy departs after 29 years.

Luis Fonsi /

No Me Doy Por Vencido

Aventura /
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Wisin & Yandel Featuring Nesty /

Me Estas Tentando

Las Fabulosos Cadillacs /
Padre Nuesto
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Here today, hear tomorrow.

Your passion for creating great radio got you where you are today. Now it's time to
take advantage of the techniques and technologies at the NAB Show™ to ensure your
programming will be heard everywhere your listeners are tomorrow.

Broadcast Management Conference | April 18-22

When times are tough, the tough get going! With continued forecasts of a weak economy, going outside
of your company’s boundaries to examine the issues facing broadcasting today can yield diverse ideas and
rewards. With a new administration, and a new FCC Chairman and Commissioner, it is more important than

ever that you attend the NAB Show. The Broadcast Managzment Conference sets the stage for imaginative P o
‘; thinking and answers to these questions and more: #“\
‘ * What kind of new content regulation and spectrum management can you expect from the FCC? s
: * Dc you need a new business model to capitalize on game-changing innovations? A'?\ )
-« What are the first steps for launching a mobile strategy in these impossible times? & -
~ * Hcw can innovative technologies help you stay competitive? {(SE-J" o

F e What are the latest tactics for enhancing your revenue streams?

8.00am re Fin 1 8:00a.m.

830am . il [ i ¥ 1 8:30 a.m.
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1
1
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10:30 2. 10:30.a.m, 1030 - 11:45 am.

11-008.m Regulating Broadcast 10:30 - 11:45 a.m.
BMMSNI Frogramming — [s Content King Small Market idea Swap
11:38.8.m. or Wil{ Government Reign?

10:30 - 11:45a.m.
HD Radio Content: it's Not
Just About HD-1 and HD-2

11:00a.m.
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1230-2:15p.m.
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1:30p.m Streaming Secrets Revealed! 1:00-2:15 p.m.
DA What Every Radio Station HD Radio Sales

200pm 1:00 - 4:30 pm. 200pm. shoulo ol

Focus on Leadership:

2:30 p.m. Building and 2:30p.m.

Implementing

3:00 p.m an Effeciive 3:00p.m.

Strategic Plan

1:00 - 2:15 p.m.
Rating Radio’s Ratings
Systems

1:30 p.m

2:30—-3:45p.m. 2:30 - 3:45 p.m.
Station Choices — How to Keep Your Share
Restructuring in a Changing of the Advertiser and
Financial Climate Agency Dollars

2:30 - 3:45 p.m. 2:30 - 4:00 p.m.
Reality Radio: Producing Television Moving Forward:
Videos for Your Web site The Business Model
270 m

330p.m

400pm

NA TH ERE 430 p.m

Sessions are subject to change. Visit www.nabshew.com for up-to-date information.

4:0u p.m.

Focus on Leadership | April 19

The Focus on Leadership session will be held from

1 —4:30 p.m. in the LVCC. Learn the best practices of
X% ~ | developing and implementing strategic business
exclusive travel discounts, tips and more : \ A objectives. The sessions are sponsored by the

at www.nabshow.com i Broadcast Leadership Training Program and the
NAB Career Development Seminars.

Only ane destination allows you to learn,
comgare and network. Investing in the

NAB Show pays off! Learn more about
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Where Content Comes to Life™

Conferences: April 18-23, 2009 / Exhibits: April 20-23
Las Vegas Convention Center / Las Vegas, Nevada USA

www.nabshow.com

Wm‘i\‘a’&.i -

Exhibit Floor Hours
™ ] - . c : Las Vegas Convention Center
| April20-22:9am.~5p.m.
\_ April 23: 9a.m. -2 p.m.
% A Las Vegas Hilton
1 : - April 19: 5:30 - 6:30 p.m.
April 20-21: 9a.m. -5 p.m.
April 22: 9 a.m. ~ 3:30 p.m.

‘Tuesday, April 21
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HAEGEME

11:00 a.m.

12:00 p-m. '

12:30 p.m. 12:30 - 2:00 p.m.
Radio Luncheon
1:00 p.m. 10— 215 p.m. Broadcasting Hall of Fame )
] Broadcasters and the New Creos fasic (EUD =21 i 1:00 - 2:15 Rl —
1:30 p.m. : = ASCAP Mobile: The Station The DTV Transition: What's L
Media. Leaving the Analog Acquisition P Un, What's N R
World Behind cquisition Process p, What's Next ) - .
2:00 p.m. 1:00 p.m. - 5:00 p.m. C I EA
Visit the Exhibit Floor! / ?\E . |/ f
230 p.m. L Y
290 - 345 om 2:30-3:45 p.m. 230 - 345 pm 2:30 - 3:45 p.m. /{ \ O * 0
3:00 p.m. o gﬁ Your Next Generation of Self Reinvention. Turning Digitat Audience Growth 7 Qw = O“'\I 0
Sales Trainers into Your Best Side Stategies / N AB kD) \“\ é
3:30 p.m. 4
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ster To0aY:
Broadcast Management Conference
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Registration Includes: \\\ I&X\\'\“‘\\Sv-l\m\n“ 1 s

= Access to all Broadcast Management Conference sessions . 7
= Registrants also receive access to the Broadcast Engineering \ Jt'Q...:‘d/"/’ 3
Conference and RTNDA@NAB Conference sessions NEW Best Value Package

* One NAB Luncheon Ticket of your choice Online Learning Center Upgrade

i, TSV Gl e T g ) For an additional $149 after conference registration,

conference attendees receive access to 200+ sessions
post-show for continued learning all year long!
Exhibits-only attendees: $199

» Opening Keynote and General Sessions
» Super Sessions and Info Sessions

» Exhibit Halls and Pavilions

» BEA Sessions
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R&R BEYOND THE HEADLINES

Inside The Launch Of
L.A.'s Amp Radio ; «.cn

‘We felt
“Amp Radio”
captured
what we
wanted the
station to
sound like
and represent
online, which
was energetic,
¥out,hfu| and
un.
—Kevin Weatherly

CBS Radio

Angeles radio plaving field at 5 pom. Feb. 20,

dramatically  altered  the Los
tflushing the talk format on KESX and jumping
into the CHR /top 40 arena with the launch of
what  senior VPP of  programming  Kevin
Weatherly describes as ™a hit machine™ 97,1
Amp Radio. After two decades of a cluster men-
tality that catered mostly to men, the company
moved to address its gender imbalance in radio’s
richest revenue market.”We do really well with
the male demos with Jalternative] KROQ and
[adult hits KCBS-FM] Jack FM, our news sta-
tons KFWDB KNX, and [classic hits
KRTH| K-Earth"Weatherly savs."Amp Radio

now gi\\‘.\' us a chance to compete tor the

and

temale demo.”

Its no comcidence that the new sign-on 15
pointed directly at Clear Channels format mon-
ster, market ratings leader KIIS-FM, the nation’
No. 2-billing station 1 2007, second only to
KROQ."Obviously, when you look at the shares
of KIIS, theyre a pretey dominant radio station,
and hopefully in time we'll get a picce of that,”
says Weatherly, who made his name 20 years ago
as M) of KIIS.

The Amp Radio brand was born a year ago as

an D=2 channel tor Jack-FM.
“The idea at that tme was to
come up with a ‘tweener’ sta-
ton berween Radio Disney and
top 407 Weatherly savs. Gradually,
Amps pilot run began to sound
ready for prime time.” When we stare-
ed talking about doing a top 40 1n this
market, we had not decided upon a name
untl two or three weeks ago.” he says, “We
rescarched various names, but decided to go with
‘Amp Radio’ instead of "Wild™ or "Party” We felt
it really caprured what we wanted the station to
sound like and represent online, which was ener-
etic, vouthtul and fun.”

Ampt most immediate task s building public
awareness, which is being facilicated via the vast
resources of CBBS Qutdoor. “We have over 60
digital boards, another 700 transie hoards, plus
posters and 30-sheets, so we're going to be pret-
ty comprehensive i terms of outdoor,” market-
ing dircctor Chad Fitzsimmons says. The next step
tor Amp, currently rolling 10,000 songs i a row,
will be the addidon of personalities within the
next 90 days. U Lven though musically there are a

lor of similarities to what you can hear in the

market, we want to position Amp Radio ditfer-
ently in terms of personalities and imaging,”
Weathery says. ™ We want to make sure Amp is a
hit machine and make ic all about the music.
Whatever personalitics we add will only comple-
ment that fact, not detract from ic”

Weatherlv admies the September
20086 anaval of Arbitron’s PPM ratngs
contributed  to
flip.

1Tigh-TSL formats such

service

the  deasion o

as FM talk have not fared

as well with electronic

.." e ratings as they did under
the diary: The once tormi-
dable KESX was already
Houndering below a 2 share 12+
with the diary and slipped further with the PPM.
“When you look around the country. the big
mainstream top 40s are doing really well in PPM,
which absolutely favors the high-cume tormats,
and thats what we ulmately want Amp Radio
to be.” Weatherly says. "We know we have our
work cut out tor us.”

Wil CBS

Weatherly can't say—yet. “Honestly, there’s

launch  other Amp  athliates?
been no discussion about taking Amp and put-
ting it anywhere, Right now we have to make
sure it works in LA he says. Which isn't to say
itisn’t a possibility in the tuture:™'m sure if this
station takes off, which we believe thatic will in
time, vou'll probably sce people Tooking at it in

other places.”

NEW BOSS PLEDGES A MORE
FLEXIBLE, RESPONSIVE ARBITRON

By Mike Boyle

Michael Skarzynski is a man on a mission.
And based on what he recently told a
handful of reporters on a “get to know the
new Arbitron boss” conference call, the
52-year-old former AT&T, Lucent and
Motorola executive knew exactly what he
was getting into when he took over the
ratings company as president/CEO last
month from Steve Morris, who remains as
chairman of the board.

The reason Skarzynski was able to hit the
ground running in his new position is be-
cause he spent five months in the interview
process talking to Arbitron.board members,
executives, customers and partners, as well
as ad agencies, to get feedback on the com-
pany before accepting the position.

Since Jan. 12, Skarzynski has met with
more than 60 customers at all levels—own-
ers, GMs, sales and programming—and has
heard the good, the bad and the ugly,
including from some of Arbitron’s biggest
PPM critics like the National Assn. of Black
Owned Broadcasters and the Spanish
Radio Assn., which have accused the com-
pany of underrepresenting minority groups

in its PPM samples.
“We're addressing these
issues with those cus-
tomers to try to make
improvements to our
sample size and to pro-
portionality and to the
quality of our PPM serv-
ice,” Skarzynski says.

He also says cus-
tomers have told him
that Arbitron has a great
reputation as a research-
based survey company,
but that it needs to be
more flexible and
responsive to customers. Skarzynski says
this is something that he is working on on
a “real-time basis” to change. “Customers
say we are too slow; we take an input and
say, ‘OK, gee whiz, that’s an important
issue, but | can’t possibly change that for
months and months.” We need to be more
responsive to customers in our response
time. We have to look at our business prac-
tices, the way we make decisions, the busi-

10 24/7 NEWS ONLINE @ www.RadioandRecords.com

ness infrastructure and
IT support, that we have
attended to our PPM
and diary market solu-
tions. There are some
changes that we can
make to shorten those
intervals of response.
“We need to say to
ourselves and to the mar-
ket that we're not per-
fect, but we have a gen-
uine concern that we're
trying to help our cus-

Skarzynski

tomers, particularly dur-
ing this difficult time.”
Skarzynski says Arbitron must work
with radio to grow the medium into a $22
billion industry. According to the RAB,
total radio revenue in 2008 was $19.5 bil-
lion. “We need to point out the impor-
tance of radio as a medium and talk about
its great reach. We also need to stand up
on a table and wave our hands and say,
‘Radio deserves a greater mix of advertis-

o

ing budgets.

WWwW americanradiohistorv com

Also high on his agenda is winning back
the business of Cumulus and Clear Channel,
which have contracted with the Nielsen
Co.—the parent company of Radio &
Records—for ratings data in 51 small mar-
kets beginning later this year. “We dropped
the ball,” Skarzynski says. “| have apolo-
gized to Cumulus and Clear Channel, but
we're going to win back that business; it's
very important to Arbitron.”

Like many other CEOs, Skarzynski is look-
ing to cut expenses. While he doesn't envi-
sion significant layoffs, he says the company
will make reductions in its work force.

Arbitron aspires, he says, to “reach for
its potential in the multimedia market” and
go beyond radio to take the success it has
had in the radio ratings market and move
into what he calls the three “screen” mar-
kets: TV, Internet and wireless.

Skarzynski also says Arbitron has been
working on a technical road map for the PPM
hardware suite and moving it to smaller
devices and a software-only solution.

And what is his timetable for such a
solution? “We could have a software solu-
tion out in a test situation in 12 months, not
a commercial-ready solution. And that
would be a software solution sitting on
some other device—your laptop, your cell
phone depending on the chip set, or a flat
panel display that is hooked up to either a
cable TV or some digital broadcast.”

FEBRUARY 27, 2009
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» Durable for indoor and outdoor use
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Total radio revenue sank 9% last year, with
' steeper declines forecast for 2009

The Roc

i
A cr Iﬁhmg /econamy
may put things in |
perspectlve, but it can also make people
sound startlingly like-minded. “We are clearly in the mudst of
one of the most dﬂfﬁcult ﬁnamaal environments in hlstory with

very liftle v151blht;y on how lqmg these economlc conditions will By Jeffrey Yorke
contugue or if there is worse to come. T}lat from CBS execu-
tive glau man Sumner Redstone, 85, as the multimedid com-
pany unveiled ifs fourth-quarter and yeat-end results Feb. 18.
Then there’s this statement: ‘fWe are astoun;ﬁed by what we giure see-
ing. The whol¢ country 1s astounded at \&hat we are seemg The
market for radio advertlsmg continues to deteriorate sharpfy "That
guote came Just a few houfs later from a gnan half Redstope’s age,
but clearly on the same page, Radio On,;ﬁ president/ CEO Alfred
Liggins 111, 4. In fact, just about everf other Amencar% execu-
ftive, radio o otherwise, Has offered the ;ame take on the state of
tnr Business. Radio 1s fating declining revenue and a locked-up
credit market, and it’s fighting not to los¢ any more grouné to such
conlpetltl\}e audio forceg as iPods, Internet and satellite 1acﬁo while
promoting its latest attraction, HD radio. But even keeping new
side-c 131311615 on the air enabled by /that new techncﬁogy has
become a challenge as ghe industry 1s fqrced to rebalance its work-
force 1 iy hopes of par 1§g down 1ts blégest expense: payro?l

Like mui\ other industrics, 1adfb is experienc-  will be continued economic p1(&)1gms n

the USS. and many other O\LIQLaMiL)UH[IiLS
Mualm forecasts a 4.3% decline if U.S. advertis-
ng 11$ 2009 for a total of $258. 7%11110n Coen
mdu!ted that total worldwide ngumsmg will

g mass lgloﬁq and, to a lesser erent, salary cuts
and heen;s on raises. Some cm?]ovees who are
relieved @ simply keep their Jobs rave applaud-
ed the fgeezes. Exccutives at unum ser of radio

companges have taken 10% sa
while LL\R has learned of
who ogduud a 20% salary 1ed£1cnon for exees as

salary reductions,
e large operator

1t tr)csi to navigate rough seaﬂg
By no means is this an fissue centered on
bro‘uj« asting alone. Bob (‘qen predicted these
dire gircumstances and warrged the media world
n flis
Re;ort," published Dec. 8,2()08_ Magna’s veter-
ﬁ ‘In 2009, there

L - 4 £
annual advertising forecast, “Insider’s

an Madison Avenue guru wrote,

]2 24/7 NEWS ONLINE @ www.RadioandRecards.com ;
44

i

buc@ change this year, with an @\Lmll decline
of 0@% tor a rotal of $640.7 b111§m

Coen estimated that ULS. 1d\c§tmng, demand
would slow because of lighter demand from a
bad, economy coupled with t?vo major in-
gredients that will be miussing from the 2009 buy-
imfimix: a series of major politic;] races nation-
wigle and the Olympics.

S‘Unril consumers start spenging more and
mgrketers become confident th:it sales of their

1
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products are recovering, they will not loosen the
right controls on their ad budgets, and will also
hold down the size of their work forces,” he said.
“Advertising lags behind the economy, and there
1s little hope there will be much cconomic recov-
ery in 2009 He added that one of the bright
spots on the advertising horizon won’t impact
until 2010, when more fuel-efficient automobiles
are expected to roll into U.S. showrooms.

Accelerated Q4 Decline

Local and national radio revenue fell 10% to
$16.5 bilkon in 2008. Add off-air and network
radio spots, and the industry was down 9% to
$19.5 billion, according to final numbers
compiled by the Los Angeles accounting firm of
Miller, Kaplan, Arase & Co., and released by the
RAB. They offer evidence that Coen, Redstone
and Liggins are on target.

Further, local revenue dropped 10% to $13.6
billion; national was down 12% or $2.9 billion.
Network revenue for 2008 was flat at $1.2 bil-
lion, as off-air jumped 7% to $2 billion.

For the quarter ending Dec. 31, 2008, local
advertising revenue was off by 13% to $3.2 bil-
lion while national revenue fell 14% to $735 mil-
lion. Network revenue fell 4% tor the quarter, to
$298 million, and off-air revenue—which has
been the new, fast-growing category—gained
only 1%, to $444 million in the last quarter. In
total, fourth-quarter radio revenuce was down 11%
to $4.6 billion.

Much of the 2008 decline comes from erosion
in radio’s top ad categories, such as automotive,
15% of the business but
declined 22% to $2.5 billion. Radio’s second-largest

which accounts for

ad category, communications/ cellular/public utili-
ties companies, was flat at $1.7 billion.

Several categories grew during the fourth quar-
ter as the nation’s entertainment consumption fo-
cused on home-oriented events, For instance,
Grapevine, Texas-based GameStop Corp., the
world’s largest videogame retailer, raised its Q4
earnings estimate Feb. 18 and said it will open 400
or more retail outlets nationwide this year, as con-
sumers are buying more home-bound products.

Radio cashed in on that thinking, too, as rev-
enue from home improvement spots, which lin-
gered during the first three quarters, grew a
whopping 49% in fourth-quarter 2008, to $96
million. Lowe’s led the way with an 81% boost
compared with a 17% increase by Home Depot.
RAB also reports that Target, too. stepped up its
on-air presence with “a generous 164% increase
over Q4’07 spending—a move that boosted the
discounter to the top of this sub-category for the
quarter, supplanting Macys” Target ends the year
as asolid No. 3 in the retail segment (up from No.
51 2007), the result ot'a 110% full-year increase,
while Wal-Mart remains second after raising
spending a healthy 15% for full-year 2008. Kohl’s
added 2% to radios Q4 coffers, and T] Maxx
charged ahead, nearly doubling spending for the
quarter, although neither significantly helped
radio’s full-year bottom line.

Advertising for grocery/convenience/liquor
msurance  and

stores,  professional  services,

FEBRUARY 27, 2009

Revenue Comparisons -
2008 vs. 2007 (in Millions)

Revenue ; 5Q4 ‘08

Local $3172

Mational

Local & National Combined
Network

L;lif-Air

Grand Total

%o Chg
-13%

Off-Air was previously referred to as Non-Spot

SOLIRCE: i Kaplarn. Arase & Ca.

quick-service restaurants were also key cate-
gories. According to RAB president/CEO Jeff
Haley, “Reflective of the consumer mind-set,
advertisers who focused on the home, as well as
value or price, strengthened their commitments
to radio in Q4 and throughout the year, even as
many traditional mainstay spenders pulled back
on their advertising” He added that advertisers
increasing radio budgets may be heeding their
own “value message and capitalizing on the
medium’s efficiencies.”

Off-Air Optimism

Oft-air advertising, which was strong in 2007,
again paced ahead of total radio spending.
“Radio’s stepped-up efforts to follow advertiser
trends to emerging media channels paid oft in
2008, Haley says. The medium’s commitment to
growing off-air business opportunities netted a
7% increase in this platform for the year, despite
a relatively small gain in Q4. “This area will
remain a focus as radio rises to meet the chal-
lenges of 2009 and beyond. At the current
growth rate, off-air is on target to reach $2 bil-
lion in 2009.” Haley adds.

Last year, of course, was also pivotal for
Anierican  politics and the hotter-than-usual
presidential campaign scason was reflected in
broadcast revenue. RAB says local and national
radio tallied nearly $56 million in fourth-quarter
political spots while $108.3 million was spent the
entire year on political advertising. According to
TNS Media Intelligence, network radio saw an
influx of political dollars at $8.1 million and $20.9
million tor Q4 and the full year, respectively.

Grim Near-Term Outlook
At BIAfn, the Chantilly,Va., operation that pro-
duces financial intelligence and investment data
on the media, telecommunications and technol-
ogy industries, Mark Fratrik is preparing anoth-
er analysis of the radio industry. His immediate
snapshot is grim.

“There is no denying that the economy is in real-
ly tough shape.” Fratrik begins.“Will we get out of

www americanradiohistorvicom
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it? Yes. But it will take some time for the advertis-
ing marketplace and radio to rebound noticeably™

Fratrik, who earned a Ph.D. in economics from
Texas A&M and serves as an adjunct professor of
economics at Johns Hopking University, had been
cyeballing 2008 radio revenue days before the
RAB figures were released, and put total 2008
local and national revenue at negative 8.5%. Based
on pacing for the first six weeks of this year, he
tells R&IR that 2009 will be down at least 10%.
“It’s a moving target,” he points out, and BIAfm
intends to revisit the revenue figures at least four
times per year. "It could get worse.”

Fratrik is quick to wisecrack that the practice
of economics “is a dismal science,” adding,
“There is always a disincentive to make it look
worse than it is 5o you can be pleasantly surprised
it you are wrong.”

The professor says,“Radio obviously has some
longer-term secular trends that will be challeng-
ing,” but he believes that part of the rebound
will come as the industry improves program-
ming and online capabilities. He is encouraged
by the possibilities.

The nation is bracing for what many hope will
be a solid cconomic jolt in the right direction
with the Feb. 17 signing by President Barack
Obama of the much-discussed $787 billion stim-
ulus package. Hoping to bolster the ailing hous-
ing industry, the following day Obama unveiled
a $75 billion foreclosure prevention package,
than 9

American homeowners from losing their homes

which aims to save more million
by making their mortgages more affordable.

But nothing will happen overnight and the
radio industry will have to be patient. “It’ll be a
good number of weeks and months before we see
any positive news,” Fratrik says. In fact, he’s con-
cerned about whether the stimulus package will
give the economy the boost it needs. He believes
spending plans are “way too directed” and won't
stimulate enough, predicting that the cconomic
needle wont move for at least six months—
maybe not for nine months—but he does think
that American will see some recovery late in
third- or fourth-quarter 2009.

Continued on page 14
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Continued from page 13

‘Radio: All About Debt’

Bevond the terrible cconomy, radio has another
ugly problen: debt. Wachovia Capital Markets vet-
eran analvst Marei Ryvicker released forecast
numbers Feb. 11, calling tor a 13% revenue decline
for this vear. However, she believes that debe will
be the industry’s biggest near-term hurdle.

“With virtually no equity value 1 radio, we
anticipate the quarterly conference calls will be
focused on deleveraging events, whether it be
debt paydown or outright buvbacks,” Ryvicker
observed in her recent research note.

“Its the same depressing story. Advertisers are
cutting back significantly, given rising unemploy-
ment and the general state of the cconomy.™ She
expects the story across the board to be “steep
revenue declines coupled with signiticant cost
cutting”” However, there may be good news
inside the bad: “While the possibilities of bank-
ruptcies and delistings continue to pressure the
stocks, neither appears likely, as banks would
rather refinance than own the assets, and the New
York Stock Exchange and NASDAQ continue to
relax listing requirements—at least for now.”

On Feb. 11 Ryvicker offered a breakout of how
2008 revenue likely shook out—and her forecast
for 2009, While nontraditional revenue was the
onlv high point ot 2008, increasing 8% over the
year, she doesn’t expect the category to gain at that
rate this year, predicting that 1ts revenue stream will

taper off by 4% this year (sce charts below).

Radio Revenue According To Ryviker

—Marci Ryvicker

Apart from nontraditional revenue, double-digit declines dominate veter-
an analyst Marci Ryviker's estimated 2008 and 2009 financial figures.

2008

SOURCE: Wachovia Capital Markets and Thomson One

Q1 2009 Company Forecasts

2009
Local spot -10% -13%
National spot -12% -17%
Network -10% -10%
Nontraditional revenue +8% +4%

(Figures in millions except per-share amounts)

Ryvicker offers estimates for certain putlicly traded radio companies’ con-
solidated revenue and growth for first-quarter 2009:

New Old Consensus New

Citadel $177 $177 $180 14%
Cox Radio $87 $87 $88 %
Cumulus $64 $64 $64 12%
Entercom $83 $83 $83 13%
Radio One $68 $68 $66 6%
Saga $28 $28 $28 10%

SOURCE: Wachovia Capital Markets and Thomson One
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Google Bails On Radio

When Google started cyeballing radio sales, it was
entranced by the notion that it could scoop up
extra radio inventory across the country, mone-
tize it and take a healthy protit for itsclf. It was in
2006 when the Mountain View, Calif., company
launched Google Audio Ads and Google Radio
Automation. While the idea became a sweating
point tor many radioc CEOs who worred
whether “to Google or not to Google,” 1t never
became a factor and it certainly never turned mto
a cash cow for Google.

“While we've devoted substantial resources to
developing these products and learned a lot along
the way, we haven’t had the mmpact we hoped
for,” Google VP of product management Susan
Wojcicki wrote Feb. 12 on the companyss blog to
employees. The company has decided to exit the
AM/FM radio business and focus cfforts on
online streaming audio, phasing out the existing
Google Audio Ads and AdSense for audio prod-
ucts. It plans to unload the Google Radio
Automation business and the software that auto-
mates broadcast radio programming.

Meanwhile, CBS announced Feb. I8 that its
fourth-quarter radio division revenue fell 18% to
$366.7 million from $447.1 million last year. CBS
blamed a combination ot the weak advertising
market aud “the impact of radio station divest-
tures.”” Full-vear radio revenue decreased 12% to
$1.5 billion from $1.8 billion for 2007.

“The marketplace was under mcreasing pres-
sure throughout 2008, vet we were still able to
deliver annual revenues of nearly $14 billion,
adjusted operating profits of almost $2.8 billion
and free cash flow of just under $1.7 billlon—
results that reflect the quality of our content and
the enduring strength of our operatons,” CBS
president/ CEQ Leslic Moonves says.

CBS had recently become an investor’s delight
because it issucd high dividends. Buc that has
ended. The company said it 1s slicing its quarter-
ly dividend from 27 cents per share to 5 cents per
share. The new rate is payable April | to share-
holders of record on March 11.

Another Loss

On Feb. 19, urban giant Radio One reported a
tourth-quarter net loss of $7.6 million. or 9 cents
per share, on net revenue of $74.3 million. The
loss was a ).6% decrease from the same period in
2007. That vear, the Lanham, Md., group report-
ed 1 net loss of $388.1 million or 83.93 per basic

share. There was some good news, 1 that station

americanradiohistorv.com

operating income was $31.1 million, an increase
of 6.6% from the samie period m 2007

The company had full-ycar net revenue of
$316.4 million compared with $319.6 muillion tor
2007, and a net loss of $304.2 million compared
with $391.5 million in 2007,

While analysts noted that the company had “u
relatively good quarter compared to |its] peers.”
president/CEO Alfred Liggins says the overall
cconomy is in a desperate way. “The market for
radio advertising continues to deteriorate sharply.
While we outperformed our markets by 540 basis
points, our core radio revenucs were down by
7.1% in the fourth quarter, despite a strony show-
ing trom political advertising. In this difficult envi-
ronment, we continued to focus on cost cutting
and deleveraging the balance sheet”

And he adds that the mdustry’s near-term fore-
cast is prefty nasty.“Business conditions i the first
quarter of 2009 are worse than we previously
anticipated, with radio pacing down approximate-

% year to year. Qur focus tor 2009 is to

lv 30
improve our market share, save costs where pos-
sible and continue to delever the company.”

During the conference call, Liggins put a stern
overcast on the cost-saving program: “Unless it’s
the difference of us staying on the air or going
off the air, we don't need it this year. If it1s a case
of making vour job casier, as software salesmen
always promote, we're not worried about mak-
ing vour job ecasier this year”

Stmilarly, on Feb. 18, Salem Communications
offered a preview of its tourth-quarter 2008
results, set to be officially released March 12
Salem said its total revenue “is esumated to
decrease 6.3% to $54.8 million” and that operat-
ing expenses before gain or loss on disposal of
assets and impairments “are estimated to decrease
14.7% to $38.9 million.” The Camarillo. Calif -
based multimedia company also expects to take
an impairment of long-lived assets, believed to be
about $53 million, and says that adjusted earnings
betore interest, taxes, depreciation and amortiza-
tion is cstimated to increase 16.2% to $15.8 mil-
lion from $13.6 million.

Perhaps some broadeasters are beginning to
take the economy in stride. One executive pro-
grammer tor a national svndicator who recently
met with an R&R reporter to chat about busi-
ness tossed back a drink and, with obvious dis-
tress, ran down a Jong list of competitors whose
early-2009 revenue “are down, way down. And
we are flat. Just Aat”” A simile then crossed the pro-
grammer’s face and with sudden great joy, the
executive uteered, “Flat is the new up!”
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MANAGEMENT / MARKETING / SALES

1 imately
959 of
advertisers
claim that
they weren’t
aware of this
practice. In
most cases,

—Sherman K. Kizart

How to successfully convert “no urban” dictates into cash in a

down economy

EndingDiscriminatory

Ad Practices

Sherman K. Kizart

shermankizart@att.net

o urban” dictates cost urban stations millions of dollars every
year. The Minority Media and Telecommunications Council
MMTC), an advocate for minority broadcasters, estimated
b
that African-American- and Hispanic-targeted stations lose
g
$200 million annually to “no urban” and “no Hispani¢™ dictates.
y

What is a “no urban™ dictate (NUD)?
CBS/Orlando senior VP Earnest James coined
the term more than a decade ago at an urban
sales retreat. le refers to the deliberate and sys-
tematic exclusion of African-American-target-
ed and -programmed stations from the adver-
tising campaign of a local, regional or national
advertiser.  Oftentimes,  local and  national
advertising agencies are the culprits by high-
lighting the exclusion of urban stations on
advertising avail requests, which are circulated
to local and national sellers.

Last January, the FCC got involved in
addressing the impact that these discriminatory

advertising practices have on minority broad-

casters. The thought of a station being exclud-
ed because of the racial appeal or makeup of its
audience led the FCC to pass a localism provi-
sion banning such dictates in 2008, FCC com-
missioners Robert McDowell and Jonathan
Adelstein asked me to lead a group of broadcast-
ers, industry lobbyists (including the NADB, the
National Assin. of Black Owned Broadceasters and
the MMTC), ad agency and national adveruser
lobbying concerns  (the Assn. of Advertiser
Agencies  and  the  American  Advertising
Federation) to create a grass-roots educational
effort to help eradicate such dictates.

What can you do to help eradicate them in

your market? Here are a few tips:

1. Get active by being vigilant. Some advertis-
ers and agencies make the mistake of putting
“No urban/no Hispanic radio station will be
considered™ on certain ad buys. Always change
those assertions whenever you're confronted
with them. If you don't feel comfortable doing
it vourself, then engage your station manage-
ment or ownership. You’ll find that they will
want to take action becausce if they don't, inac-
tion will result in lost revenue to the station,

network or group.

2. Don't focus your attention just on media buyers.
Penetrate the media plainning and, more impor-
tant, the account management levels of the ad
agency. When youre confronted with an NUD
from an agency, identify the VP/account director
or account supervisor on the business. Why? The
account management team has the most direct
contact and interaction with the actual advertis-
er. The team’s primary focus is to ensure that
advertisers’ campaigns are successtul by increasing
revenue. Demonstrate to them that your stations
can help their client make money,and format be-

comes less of an issue.

3. Don't hesitate to consult the advertiser. Ap-
proximately 95% of advertisers that [ speak to
about this issue claim that they weren't aware of
this practice. In most cases, when I spoke to the
VP of marketing, chief marketing otticer or even
the CEQO, things changed for the better. The dic-
tates are counter to the business principle of sell-
ing their product or services to a diverse group
of consumers. In one case where the agency had
been practicing an NUD, the client had the cul-
prit replaced. The agency was also instructed to
send me a letter of apology. Most important: The
agency began purchasing urban radio for the

advertiser. RsR

Sherman K. Kizart is managing director of sales and

marketing firm Kizare Media Parmers.
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To-tal Re-call

1 a: The faculty of remembering station call letters with
camplete clarity and in detail from seeing your station decal.
b: The result is improved ratings and station revenue.

c: Generating Total Recall begins by calling Communication
Graphics today and placing your station's sticker order. Two

convenient locations: Earth and Mars.

Decals * Labels = Magnets = Signs

munication
= araphics Inc

{BOO) 331-4438 www.cqgilink.com
www.mostexcellentdecals.com

i 208 Communication Graphics
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‘Give your
valuable
time to
worthy
causes and
events. It
comes back
to you
monetarily.’

—Arthur Crofton

The more you do behind the scenes, the more positive feedback
comes back to management, sponsors and advertisers

Off-Air Presence:
As Vital As
Cracking The Mic

Arthur Crofton

acrofton@rendabroadcasting.com

tirst hosted mornings in 1981—and for the last 18-and-a-half years

Same

have done so on AC WE]Z (Lite 96.1)/Jacksonville. Same station,
call letters, same format. That i itself 1s a little unusual, so I'm

told, and there 1s something to be said for consistency, especially in
our ever-changing mdustry. We are also fortunate to have had the
same ownership through that period, as part of Renda Broadcasting,
one of few remaining family-owned radio groups. As I understand, ours is a very

difterent environment from that in which many in radio work today.

Active And Successful
So how do you stay active and successtul as an air
personality during the long haul. especially m
mornings? People ask mie that question all the ame.
We've all been coached by GMs, PDs and consule-
antes; been to boot camps and convention breakout
sessions; and read many articles, including ones here
m R&IR. But what does 1t all boil down to? You
know how to present a show: do bits. make your
audience laugh or ery. Bue sull, we can find our-
selves depleted at times. What else can be done to
keep us talking to our audience? In my view, that
15 as much about what is done off the arr as what
takes place on the air—in two specific areas.
First, 1t’s important to get out into the commu-
ity and be involved—not just being seen at func

tons but volunteering to serve on boards, joming
organizations associated with schools, churches or

synagogues. Its great to be mvited to host fimctions,

but also chair a commuttee at the Chamber of

Commerce, join the Salvation Arnmy Advisory
Board (as | have) or serve on the Big Brothers and
Big Sisters board (as my co-host Valerie Segraves
does). Give vour valuable time to worthy causes and
events. | belicve 1t comes back to you monetarily.
The more you do behind the scenes, the more pos-
itive feedback comes back to management, and the
more potential sponsors and advertisers will know
what you offer, both on the air and off That makes
you more valuable than just ratings.

Sccond, visit the sales department and get to

know those folks. It a cliché to say that sales and

Jim Byard; and OM Chuck

AIR TALENT

programnung are part of the Great Divide. We fecl
pressure in different ways. but to have a relation-
ship with those who find the revenue dhat funds
our salaries can’t be anvthing but good. Hev it you
derive mcome from live spots, look at it as an
investment 1n your owin value to the company. Go
on sales calls, even if 1its only a mect-and-greet.
The rep will certainly enjoy having a “celebrity”
along. We all have tme constramts. but a little
planning and coordination can mean a great deul
to those who go out every day to sell your show
and station, and atter all, most of us on the air are
really salespeople anvway—every tme we open
the microphone and say the call leteers.
Obviously neither of these suggestions offers any
guarantee of success and longevity—there simply
aren’t any guarantees i life. However. if vour drive
and performance on the air are at least matched
by your commitment to the conununity in which
vou live and the ccmpany you serve, 1t likely will
work to your advantage when management starts
considering 1ts options during tough ames.
There are mcredibly talented celebrities in radio.
Lhave been m awe of many throughout the years,
but when it comes to my little corner of the radio
world, it scems clear that to communicate with an
audience eftectively: the closer vou get to them, the
better it s i every respect. | continue to be thank-
ful to my colleagues, espeaally Valerie
Segraves: my other co-host,
Beck. from whom [ still
learn new stutt everv day.
Their ideas keep us mov-
book.
book. vear after vear.

ing torward. atter

Arthur Crofron is morning man
at Renda Broadeasiing ACWE]Z
(Lite 96.1)/Jacksonville.
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NEWS / TALK / SPORTS

The 2009 R&R Talk Radio Seminar

Old Friends And
Fresh Faces

Mike Stern

MStern@RadioandRecords.com

magine sitting in a movie theater, empty popcorn bucket under your

B ocoand nothing but ice left m your large soda as the credits roll at the

)9 Radio & Records Talk Radio Seminar. There’s no short-

age of star names like Robin Bertolucct, Phil Boyce, Jon Coleman, David

| Hall, Roger Hedgecock, Gabe Hobbs, Brian Jennings, Mickey Luckoft,
Mark Masters, Jack Silver, Curtis Sliwa, Plul Tower and Bennett Zier.

end of the 20(

We're pretty convineed that at this point, you're
feeling pretey satiated on all accounts. The sheer
amount of experience these names bring to the
seminar is invaluable. But this colunmm isn’t abour
them. It’s about some of the other people shar-
ing their knowledge at the seminar. Some come
from outside the industry and others front adja-

cent areas. These voices are muportant because ot

the extrordinary times we
Only

mdustry experience with outside 1deas can we

are experiencing.

by combining old friends with tresh faces,

generate the thought-provoking content that will

make the seminar valuable to everyone attending,.

‘We need to

et out

ere and
demonstrate
to clients that

radio—and
partlcularly
endorsement
radio—is not
just part of a
media buy. It
is the place to
spend money
when times
are tough.’

—Chris Balfe

So. without turther ado, 1d like to introduce some
of the 2009 Talk Radio Senunar panelists vou
probably don't know.

Chris Balfe, Mercury Radio Arts

You may not know Chris Balfes name, bur vou
know his work. Balte 1s the man behind the man at
Glenn Becks company, Mercury Radio Arts. As
COQO.hes charged with bringing Beck s ideas to lite.
That can mean anything from radio and TV shows
to live stage shows, musicals, magazines and books.

Planly, Balfe sces radio as fighting just to sur-

vive. However, he believes it has an advantage:“In

tmes of economic turmoil, advertisers cut back
on brand advertising and look for advertising thac
can make the phones ring and drive people into
stores. That’s radios strength. Of all the places a
client can spend a buck. radio is most effective.
And of all the places that a client can spend a
buck m radio, talk radio is most ctfective”

Balte wants radio to go on the offensive. “We
need to get out there and demonstrate to clients
that radie—and particularly endorsement radio—
1s not just part of a media buy. Ir s the place o

spend money when times are tough”

Caitlin Hill, Hitviews
Surely one of the most untque perspectives at the
seminar will come from 20-year-old Australian
Caitlin Hill, the chief creative ofhicer for Walter
Sabo’s new company Hitviews. As one ot the top
200 most-watched  people 1 che history of
YouTube, Hill’s views on commmunications and
technology come trom a ditferent generation.
Ske says caunion is killing radio’s online
cfforts. “The challenge tacing radio 1s the
beliet thae they have to understand the
oline world betore they start using it to

The

vou

promote  their  content,

Internet s something
cmbrace and use with pas-
sion. There are thousands of
sites willing to do every-
thing tor you—host, pro-
mote, create. connect. All
you have to do 1s press

Continued on page 22
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THE LATEST OVAL OFFICE UPDATE
IN 60 SECONDS.

beDNEWS
OCRADIO

TRUSTED. CREDIBLE. COMPLETE.

Another special programming option available to ABC News Radio dffiliates. To become an offiliate, contact mary.mccarthy@citcomm.com or jon.wilson@citcomm.com
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'NOW IN OVER 70 MARKETS INCLUDING:
New York, Los Angeles, Dallas, San Francisco, Atlanta, Seattle, Minneapolis and Cleveland

All In 3 Minutes.

Leading issues of the dav with quick
wit and insider perspective that only
the Governor can provide.

Great for appbintment tune-in in a
PPM world.

Available online and for podcasts.

Airing twice-daily, Monday-Friday
Three minutes with one minute of
network inventory

. - ‘ Call Dave Yan Dyke at 972.448.3105 and
RADIO NETWORKS ' . bring a dose of Governor Huckabee’s
common sense views to your station.
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M REGISTRATION OPEN
)-4:45PM ANNUAL ROUNDTABLE: THE TALKING HEADS OF TALK RADIO

A distinguished panel of industry eaders offer their assessment of the opportunities and challenges facing the format.

CZ-WCLERATORS

Cyndee Maxwell Mike Stern Kevin Magee Mark Masters £lex Nogales Oscar Ramos Bruce Reese Neal Schore Michae Weiss

R&R R&R Fox News Talk Radio Network  Narional Hispanic ESPN Deportes Bonneville Triton Vedia CBS Radio
Media Coalition Group
5:00-7:00PM R&R OPENING NIGHT TALKTAIL PARTY sponsored by Talk Radio Network @ Nf;{%:%k
FRIDAY, MARCH 13
8:00AM-6:00PM REGISTRATION OPEN
8:30-3:00AM CONTINENTAL BREAKFAST @REWS

TRUSTED. CREDIBLE. COMPLETE.

Sponsored by ABC News Radio
9:00-10:00AM THE STATE OF THE (RATINGS) NATION

It's more important than ever in our business to understand the business of
ratings. Not only are they the report card programrmrers measure success
against, they play a major role in a station's revenuz success. This session
will provide a full update on issues like new vendors, new measurement
systems and new recruitment challenges.

Jon Coleman Lorraine Hadfield Bill Bose
Coleman Insights The Nielsen Company Arbtron

10:30-11:45AM DRILLING FOR TALENT NEW SOURCES AND ALTERNATIVE SOLUTIONS

Just like oil, talk radio talent is a rare commodity,
which means, just like America, radio needs to
drill in new areas to develop alternatives to our
current dependence on small markets and
broadcast schools. L=arn about ways to build
pipelines to new sources of fresh talent.

Phil Tower Robin Bertolucci Cory Calhoun Eric _ogan John Salley Jack Silver

Mcceracr KFl/Los Angeles Second City Ha-po P oductions Radio/ Morning Shows Inc.
The Allen Hu Show Television Host
12:00-1:45PH LUNCHEON

Bob Rosner is co-auttor of the nationally syncicated column "workplace 911" and author

of the best-selling “The Boss's Survival Guide " A recognized management expert, he has
contributed to many publications, including the Wall Street Journal and Fortune, ard has
been interviewed by “60 Minutes,” CNN, Fox News and others. He wili share his experience
and provide advice to help managers through the tough times our industry is facing.

Bob Rosner
Author'Column st

ARCH 12-14,2009
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FRIDAY cotin:

2:15-3:30PM DID YOU HEAR THAT? HOW TO LISTEN TO YOUR STATION MORE EFFECTIVELY

As prcgrammers ar= asked to take on ever-in-
creasing workloads. including overseeing muiti-
ple steticns, there is significantly less time being
devoted to actu3asly listening to and critiquing
our product. A pane: of experts will provide use-
ful suggestions vou can implement immediately,
enabling you 0 not just listen to your station but

Gabe Hobbs Neniior Fors Dzvid Hall Greg Moceri Ron Rodrigues Chris Stigall Kirk Tanter = 4
Moderator KiFW/Los Angees KABC.Los Angeles Mcceri Media Arbizron KCWMO/Karisas City Radio One to actL a”y hear whzt’s on the air.
3:45-5:00PM WHO SAID LIFE’S FAIR? THE FAIRNESS DOCTRINE DEBATE

With r=newed interest and some senators
calling for re nstatement of the Faimess
Doctrine, it’s time -0 examine all sides of
the issue, including the likelihood of its re-
| turn, the potential ramifications ard even
the pcssible upside for talk radio.

Rita Cosby Roger Hedgeco:<  Brian .Jennings Comgressman Bill Press Congressman Paul Woodhult
Moderator/ Author, Radio America  Radio 2-ogrammer M ke Pence Dial Glosal Radio Greg V/aiden Radio Media
Radio & Television Host (R-Ind) Networks (3-Ore) Syndication Services

SATURDAY, MARGH 14

8:00AM-1280PM REGISTRATION OPEN

8:30-9:00AM CONTINENTAL BREAKFAST Ssponsored b/ Real Estate Today éém;;
9:00-9:45AM TAKING TIME TO THINK

Charles S. Feldran, an investigative reporter at CBS Radio news KN X/Los Angeles, is
the co-author of *“No Time to Think,” a new book focused on how the ncreasing amount
of rews, due to the dangerously extreme speed at which it is produced, is only “half
thought-out, half true and sometimes lazily repeat2d from anonymous sources interested
in selling opinion and wild speculation as news.” Hear about the exanples Feldmen
researched and tae conclusions he draws in the baok at the Talk Radio Seminar.

Charles S. Feldnan
Author/Journakis

10:00-11:15AM YOU’'RE THE BOSS, NOW ACT LIKE IT

Most broadcasters “ind it easy to learn the
mechanics of radio, but not as many learn how to effec-
tively handle the hardest part of the job — managing a
staff. A pane of exparts w il providz easy-to-implement
suggestions t2 help you lead your staff in this time of un-
precedented change.

Tim Moore Phil Boyce Micsey Luckoff R>ger Reiss Cums Sllwa Bennett Zer
Moderator Talk Radio Netwok < itadel/ The CZ0 Show ABC Radio Air America
Audience Developmnznt Sar Francisco Networks
Group

T11:15AM-1230PM  IT’S NOT JUST RADIO ANYMORE. MAXIMIZE YOUR INTERACTIVE EFFORTS
o

There is no single bxgger challeage facing broadcasters
than maximiz ng their use of new digital technologies in
ways that lead to generating revenue. The problem is
we’re not tech people, we’re radie pecple. A panel of
digital people will provide practicel s sggestions for
improving yotr online effort

Ruth Presslaff Zolby Atwocd Ct - s Balfe Them Callahan Caitlin Hill Paul Krasinski

Moderator Borrell and Mercuy Radio Ats  Associated Press Hitviews Ardo ldeda
Presslaff interactive Associates
Revenue

12:30-2:00PM R&R ANNUAL NEWS/TALK/SPORTS INDUSTRY

ACHIEVEMENT AWARDS LUNCHEON

TRS closes out with our annual R&R News/Talk/Sgorts Industry
Achievement Awards. This year we will recognize the best of the best
in 12 categories, including three new additions: 2recducer of the Year,
Web Site of the Year, and Station of the Year in markets 51+. This
year’s ceremony will also include Lany King as thz first-ever recipient

- of the new R&R Career Excellence Award. !
Larry King Agenda subject to change

MARINA DEL REY MARRIOTT - LOS ANGELES
REGISTER NOW! radioandrecords.com
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Continued from page 18

the refresh button on your browser and on your mind.”
She adds, “Don’t be afraid o fail. Most platforms to
upload content are free. So test it out. take a chance, lis-

ten to your users, and try again if 1t sucks”

Paul Krasinski, Ando Media

Referring to themsclves as “the biggest company vou've
never heard of” Ando Media quictly enables more than
5,000 radio stations to insert ads into
their streams and podcasts. Having that
many clients has taught  executve
VP/GM Paul Krasinski a lot about
what listeners want. “Consumers want
a tatlored experience that addresses
their needs. That includes advertise-
ments that are relevant to them.,
Reach is not the most important met-
ric any longer. It is the ability 1o engage
the ever-elusive audience. Radio must
evolve aud embrace this tend.”

He savs that even though talk radio is
still a highly sought-after form of content,
the industry can't rest on its laurels. “As
fickle audiences find new means of infor-
mation and enteraimment, the medium
must remain innovative. Video, audio and mobile delivered

cohesively are powertul, bue disparate ‘packages’ will not work ™

Kevin Magee, Fox News Radio
With a great deal of TV experience, Kevin Magee was
promoted to sentor VP of Fox News Radio n 2004 Sice.
he has overseen the networks furious growth. Now. he
sces something else growing at a furious pace: “The
Internet 1s everywhere but your car, and 1t’s tapping on
the window there”” He worries about whether radio is
prepared to compete with “an th-dash device that can pull
in any audio stream in the world”

He says the answer is innovation. It all vou do is what’s

been done, all you'll get is what’s been gotten. Radio has

to take chances and do things that
haven't been done before. Try somethimg
new. Stop copying.”

Alex Nogales, National
Hispanic Media Coalition
The presidenual election clearly dlustrat-
ed that the demographics of America are
changing and that minorites have begun to assert their
growing strength. Focused on improving the portrayal of
American Latinos by the media and
increasing  the number of American
Latinos employed m the media, Alex
Nogales questions the wisdom of some
of the content he hears on talk radio.

“Hate speech 1s divisive, bigoted
and racist,” he says and he believes it
will have consequences. “It could be
anythmyg trom advertisers moving
their ads elsewhere and affecung the
bottom line to national condemna-
von for propagating bigotry and
racism.” The effects of this could be
far reaching. At some point society
will ask for specitic names of the peo-
ple in charge”

Bob Rosner, Workplace 911

An expert in managenient, author of the best-selling 12
Steps to Better Bossing” and co-author of a syndicated col-
umn about personnel imanagement, Bob Rosner understands
the challenges facing stadon managers. Maintaining creativ-
ity and producing quality content with tewer resources is
tough, especially 1n the current economic environment.” He
says, “That can sap the life force out of even the most caf-
femnated radio executive” But there is good news:*You e not
alone!” he says. “What's happening isn't your faule”

He insists that all 1s not lost. “There are creative ways
to respond to today’s economic challenges. Radio can lead
the way in providing information, insight and mspiration

to people who are struggling to survive.”

"

John Salley,
Radio/TV Host

A tour-time NBA champi-
on, John Salley has moved beyond his sports carcer to become

Nogales

a multimedia star In addition to many movie roles. he co-
hosted Fox SportsThe Best Damn Sports Show™ for many
years and was part of a morning radio show in Los Angeles.

Pliying alongside NBA legends like Michael Jordan,
Isaiah Thomas, Scottic Pippen, Shaquille O'Neal and Kobe
Bryant, Salley fearned the value of talent. “What makes talk
radio so special are the people involved 1 it—from what
a talk radio host says to how his guests or hstenets react.
It's always having the chance to be new, tresh, original and

provocative. That is what makes this format so exciting.”

Neal Schore, Triton Media Group
As president/CEO of a company focused on helping ter-
restrial radio stations expand their brands online, Neal
Schore worties about the conflict between local and digi-
tal. “Talk radio stations have unmique brands in their respec-
tive markets, yet now they have the opportunity to expand
the deplovment of their brand using their content to engage
audicnces outsids of their traditional signal coverage”

He says that radio operators that don’t evolve to the dig-
ital world “risk not programming their stations to the
much larger potential audience. It tme to embrace

change and eliminate fear”

T hope vou see the value in seating people like these
next to the stars ot our format. The resule will surely be a
creative, thoughr-provoking conference. 1 hope you will
join us at the 2009 R&R Talk Radio Seminar and take

part 1 the discussion.

([

Lifeline
CALL SKIP JOECKEL (719) 579-667
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STREET TALK.

By Kevin Carter and Keith Berman

TIMELINE

Peter 0. Thompson is appointed CFO
1 of Radio One. B
MZLE) Skip Dillard
joins Inner City as OM of
WLIB and WBLS/New
York. B Dave “Kane-0” i
Kane returns to !
WCMFHochester, N.Y., as 3
PDvmidday host, H
Dillard
KISE/San
Francisco PD Michael Erickson adds
KKSF duties, B Mark Remington is
promated to market manager of Clear
Channel/Denver. B Cynthia Johnson named
senior VP of urban promotion for Warner Bros.

Erik Hellum

rises to VP of
UZLTISE  regional sales
for Chancellor Media. B
Joe Puglise upped to mar-
ket manager of Atlantic
StarWilmington, Del. B
Jim Hanzo promoted to

PD of WLTS/MNew Orleans.

Puglise

Bob Garland appointed WP of pro-
maotion at Elektra Entertainment. M
Jeff Sattler tapped as WP/GM of
WL Z/Detroit. W Todd Wallace named OM of
KTARMPhoenix.

Tunc Erim elevat-
20 ed to senior VP

LSS at Atlantic
Records, B Mark Chernoff
chosen to be PO of WIFK-
FhWashington. Bl Neil
Portnow set as VP of West
Coast operations for Zomba,

25

YEARS AGD

YEARS AGD

Ny
-

L2
-

S —
Chernoff

Paul Michael Tyler is boosted to PD
of WSHNI-FM/Philadelphia. | Bl
Wise is promoted ta PD of
WFBLYIndianapolis. M Kim Amidon hired to do
late nights at KHJ/Los Angeles.

Jerry Smallwood named national
promotion director for Epic Records.
MZLEITOR W Mutual buys WHMNNew York for

$14 million. W Roger Cary goes fram
KFQOVAnchorage, Alaska, to WiVY-
FhJacksanville.

WEBM/Cincinnati appoints Frank E.

Wood GM and Tom Kennedy P2, B
LI Bill Bass boosted to national a bum
promotion manager at RCA Records.
—Compited by Hurricone Heerar

[hheeran@radioondrecords.com ]
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End Of The Cuddy Era Approaches

It’s almost impossible to imagine
Citadel hot AC WPLJ/New York
without the reassuring presence (and
never-ending candy stash) of Tom
Cuddy, but that day is Feb. 27. Cuddy
announced his resignation as VI of
programming for WPL] and Citadel’s
Major-Market FM Music Stations
Group, thus ending his 29 years with

the company, dating back to when it
Caollectahle
Tom Cuddy
action flgurel

was Capital Cities Communications
and Cuddy was PD of WPRO-AM &
FM/Providence. In 1987, he moved to
New York as VP of entertainment for ABC Radio
Networks. He joined WPLJ in 1990 as VI’ of pro-
gramming; a year later, he hired Scott Shannon,
teamed him with Todd Pettengill and the rest is New
York radio history. News of his pending departure
came a week after the exit of his longtime friend and
former boss Mitch Dolan, president/ GM of WPL] and
president of Citadel’s Major-Market Radio Station
Group, who left Feb. 10).

“It occurred to me that it was
nearly 19 years ago that Mitch and |
arrived at 'PLJ with the mission of
rehabilitating this iconic ABC sta-
tion that had suffered a series of
severe ratings and revenue chal-
lenges,” Cuddy says. “It was the
privilege of a lifetime to be part of
an amazing team that not only
turned WPLJ around but trans-
formed it into one of the most
consistent, best-run and, given its
multitude of industry awards, most-
admired FM stations in America. Companies and
cultures change, and it strikes me that despite the
tremendous sadness of leaving such a remarkable
group of people and a job that I love—and certainly
comforted by the knowledge that "PL] is performing
at such a high level—TI find myselt believing that now
may actually be the best time for me to seck a new
adventure.” Cuddy says he has no formal future plans;
he can be reached at tcuddy@optonline.net.

Jock-O-Rama-Lama

M Clear Channel rhythmic KYLD (Wild

94 .9)/San Francisco is preparing to roll out
the “Welcome Back” mat for the station’s infa-
mous “Doghouse” morning show—at least half
of it, anyway: JV, who was teamed with part-
ner Elvis Medina for nearly a decade, is com-
ing back, this time minus Elvis. Instead, JV's
new partner will be current Wild midday talent
Christie James. Since the syndicated “T-Man
Show” ended its Wild 94.9 run last September,
the morning shift has been handled by part-
timer Jon Manuel, who will remain aboard as

producer of “JV.” As far as Mr. Medina’s status IV wants

you! To
listen to
his new ‘

shaw!

goes, we advise you to stay tuned.

M Across the street at CBS Radio, Baltazar has
ended two years at the morning wheel of
rhythmic AC KMVQ (MOViN 99.7)/San
Francisco. Co-host Maria Todd now slides over
into the driver’s seat. Mr. Baltazar appeared at MOVIiN in
January 2007 after several years in mornings alongside
Goumba Johnny at WKTU/New York, and, before that, he did
mornings at WIMN (Jam'n 94.5)/Boston.

M Market vets Dr. Doug and Skippy are no longer doing morn-

ings at Entercom adult hits KYCH (97.1 Charlie
FM)/Portland, Ore. The boys also worked
across the street at KKRZ (Z100) for a few
years. Locate the good Doctor at 503-956-
1626, find Skippy at 503-995-3445 or skip-
py5276@live.com or reach them via their joint
e-mail address, drdougandskippy@live.com.

M Heather Deluca is new to middays at
Millennium hot AC WSJO (SoJO
104.9)/Atlantic City, N.J.; she had no trouble
finding the station: She simply looked both
ways, then crossed the street from the same
shift at Equity CHR/top 40 WAYYV, where she
spent the past six years.

M Dan Tooker is returning to Wichita, this time
as director of marketing for Connoisseur’s two-
station cluster, adult hits KIBB (Bob FM) and
country KVWF (the Wolf). He'll also do afternoons on the Wolf.
No stranger to the market, Tooker is a previous Country Music
Assn. winner for medium-market personality of the year while
he worked at Journal country KFDI/Wichita from 2004 until
2007; most recently, he did mornings on Citadel CHR/top 40
KZMG/Boise, ldaho.

Dept. Of Irony: Rose Gets Pricked

Back in the day, while spending summers on Cape Cod,
Mass., there was nothing better than cruising up and down
Route 28 through Hyannis while blasting top 40 tunes in the
car. Now, that tradition is about to take a serious hit, right
before summer vacation: Qantum Communications has cut a
deal with Entercom’ Boston-based WEEI sports Radio
Network to turn over the 96.3 frequency currently occupied
by Cape Cod CHR/top 40 WRZE (96.3 the Rose) to becone
the eighth affiliate of WEEI/Boston’s growing sports/ talk pro-
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gramming empire. " We're sad to be leaving the top 40 arena,
but in terms of the strength of our porttolio, WEEI provides
a tremendous opportunity for us,” says VI?/market manager
Allison Makkay Davis, who adds that no jobs would be lost
“at present” Current Rose PD Steve McVie Solomon will
remain plenty busy as OM of the cluster and PI) of classic
hits sister WCIB (Kool 102). WRZE will change calls to WEII,
and the flip should happen around April 1—and no, it’s not
an April Fools’ joke.
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The Programming Department

M Brian DePoe has landed in the PD chair at
Corus AC CFQR (Q92)/Montreal, filling a

position that’s been vacant since the

Christmas break when Chris Kennedy left.
DePoe, a past winner and multiple nominee of
the Canadian Music Week major-market PD of
the year award, spent the past eight years
programming Astral Media AC CJEZ (97.3
EZRock)/Toronto before he was caught up in
those crappy budget cuts last month.

W After a year-and-a-half with Peak
Broadcasting in Boise, Idaho, Brent Carey is
returning to Michigan to work on his new
company, 818 Media. Carey joined the cluster
in June 2007 as PD/afternoon guy of hot AC
KCIX (Mix 106) and picked up programming

responsibilities for AC sister KXLT (Lite
107.9) in November 2007. His résumé also
includes PD stops at WIOG/Saginaw, Mich.,
and WTWR (Tower 98.3)/Toledo. “I'm very
excited about some new projects,” says a very
excited Carey, who can be reached at brent-
careyl@aol.com. In other cluster news, Josh
“Lucas” Garber has exited his APD/night gig
at Mix 106. Catch up to him at 419-213-0163
or garber.josh@gmail.com.

B Big doin’s in Eugene, Ore., as Al Scott,
PD of Cumulus active rock KNRQ and coun-
try KUJZ, is promoted to OM of the whole
damn cluster, which also includes classic
rock KZEL, hot AC KEHK, news/talk KUGN
and ESPN affiliate KSCR. Scott will still do

afternoons on KNRQ. In related news, KZEL
PD Mark Raney annexes programming
duties at KUGN.

B Last September, Kristen Honeycutt left
her longtime afternoon co-host gig at Clear
Channel alternative WEND (106.5 the
End)/Charlotte and relocated to the wilds of
Arkansas. We are now pleased to report that
Ms. Honeycutt is once again gainfully
employed, this time as PD/afternoon diva at
Cumulus rocker KKEG/Fayetteville, Ark. She
can be reached in her new digs at 479-521-
5566 or kristen.honeycutt@cumulus.com.

M Jake Fontana is the new PD of Results
Radio CHR/top 40 KEWB (Power

94)/Redding, Calif., effective March 9.
Fontana’s previous stops include KLUC/Las
Vegas and KSRT/Santa Rosa, Calif. He
replaces Rico Garcia, who was promoted
last summer to PD of sister
KCCL/Sacramento.

B NextMedia hot AC WGER/Saginaw,
Mich., has ditched its longtime “Magic
106.3” moniker in favor of the far-easier-to-
spell “Mix 106.3.” It was easier for us, any-
way. PD/midday talent Lauren “Ren” Davis
will take herself out of the jock lineup for a
few weeks and has a swell new e-mail
address: ren@mix1063fm.com. Scott
Seipel, aka (Not That) Scott Shannon, is

now doing mornings

Great Moments In Syndication

B Syndicated duo Walton & Johnson are reacquainting
themselves with the term “trequency modulation™ as they
debut on Clear Channel classic rocker KKRW (93.7 the
Arrow)/Houston. Its a return to FM 1 the market for the
boys, who've most recently been on KPRC-AM (950 Radio
Mojo) but were previously heard in Houston on KLOL dui-
ing its rock days and now-detunct KIOL (Rock 103.7). The
guys till the void that was manufactured when Dean & Rog
crossed the street to Cox classic hits KHTC (K-Hits 107.5).

B Kidd Kraddick adds another notch to lis syndicated
gunbelt—mornings on GRM Communications rhythmic
XHTO (104.3 Hit FM)/El Paso, where he rolls 4 am.-9 a.m.
Kraddick’s arrival will no doubt come as great relief tor

Dario “the Delicious One,” who had been covering morn-
ings since November 2007, then coming back to host the
“Noontime Workout.” Now, Dario will do noon-3 p.mn.

and continue as promotions director.

W After a three-year absence, the syndicat-
ed "Ace & Tf Morning Show™ nuakes 1ts
trivmphant return to WLDA in exotic
Dothan, Ala.. now sporting a new

hot AC format and a new owner,

Magic Broadeasting. It certain-

ly pays to have friends in the

building: OM Kris Van Dyke

3

used to run the show

Dept. Of Shrinkage

when he was at WKXJ/Chattanooga, Tenn.. during its
CHR 7top 40 days.”The Ace & T] Morning Show:” syndicat-
ed by 7 to 8 Media, is now heard in a dozen markets, includ-
ing Charlotte: Birmingham: Greenville, N.C.;and ves, Dothan
(again). “Last time we were here, the station was forced to
change the format to get rid of us,” TJ savs
“Hopetully, that won't happen agam

B Cumulus
N.Y..
John Tesh trom nights into the

AC  WFAS/Westchester,

moves  syndicated  sensation

blinding light of nuddays, thus

Ace & TJ
walke up In
Dathan . . .

proving conclusively that he's not

actually a vamprre.

B There's keen further human fallout from
CBS Radio’s decision to flip KMVK (MOViN
107.5)/Dallas from rhythmic AC to Spanish-
language hot AC: Former MOViN morning co-
hostess Mel McKay is now available for her
next radio adventure. McKay's previous stops
include KMYI1/San Diego and KMZQ and
KLUC/Las Vegas. Talk to Ms. Mel at 858-
245-6745 or mellemelmckay@yahoo.com.

M Due to those ever-spreading budget cuts,

Lisa Orlando exits CBS Radio oldies WOMC
(Oldies 104.3)/Detroit, where she was doing
overnights and the “Saturday Night Dance
Party.” Orlando, who will be replaced by the
ubiquitous “Otto Mation,” can be reached at
248-310-9901 or lisalisaon@aol.com.

B Crappy news out of San Diego, as our
friend Rob Zilla has been downsized out of
his promotions director gig at Finest City
rhythmic XHTZ (Z90.3) and rhythmic AC

XHRM (Magic 92.5). Zilla had been with
the company since its inception three years
ago. His assistant, Jamie, will now inherit
promotional duties for both stations. Sefior
Zilla can be reached at robzilla55@aol.com.

B PD Maynard exits Clear Channel alterna-
tive WXSR/Tallahassee, Fla., after only five
months. He was named PD last September,
seguing from the APD/MD/midday chair at
Triad active rocker WCPR/Biloxi-Gulfport,

Miss. For now, OM Jeff Horn will oversee
"XSR programming. Find Mr. Maynard at
904-742-3289 or jjmx@hotmail.com.

B And after four years with Dial Global,
affiliate sales princess Liz Laud has left the
premises and is now in the hunt for a new
adventure. We advise you to contact her
now before the competition scoops her up.
Call 310-625-9753 or e-mail

lizlaud@gmail.com.

A local morning show™ took tull advantage of Feb. 17 being
the long-anticipated (and since delayed) “IDTV Day” to com-
pletely screw with its more gullible listeners. And we hearti-
lv approve. Starting at 6 a.m. that day, Pat & AJ at Midwest
Family CHR /top 40 WIZM/La Crosse, Wis., began warning
their audience not only about the impending switch to DTV
ar 10 am.—>but the lesser-reported “switchover™ to HD

radio. They helpfully instructed people to check the backs of

Hand model pointlsl‘"
to handy HD
conversion button,

their radios for a handy switch that would enable it to receive

the station or urged them to visit their local electronic stores

for FID radio converter boxes. They managed to keep the bit
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rolling all morning, right up untl the “dme of the switch,”
which happened to coincide with their signottac 10 am. CT,
at which time, the station suddenly flipped into an inter-
minable 30-second segment of white noise static, after which
the hoax was revealed. Hilarity ensued.

Pat Clark reports that several retailers, including local
Best Buy and Radio Shack outlets, contacted the station
to tind out why they were being flooded with concerned
consumers looking for this special converter. One listen-
er even reported that her husband had disassembled cheir

car stereo to look for this mysterious switch.
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BIG SHOTS

Compiled by Alexandra Cahill
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Mercury Rising

Irish trio the Script, whose debut album is double-platinum
in the United Kingdom and five-times platinum at home,
made its stateside debut in January at New York’s Mercury
Lounge. Pictured after the gig are Script guitarist Mark
Sheehan, R&R associate chart production manager Alex
Vitoulis, Script vocalist/keyboardist Danny O'Donoghue,
R&R senior editor Chuck Taylor, Script drummer Glen Power
and Billboard contributor Fred Bronson. The band’s first
single on Epic, “The Man Who Can’t Be Moved” (which
reached No. 1in five countries) is just heading to U.S. radio,
followed by release of the full-length “The Script,” March 17.

Easy Living p-©

“CMT Top 20 Countdown” host Lance Smith (left) talked
to RCA Nashville singer/songwriter Jake Owen about his
second studio album “Easy Does It,” which dropped Feb.
24. The CD's lead single, “Don‘t Think | Can Love You,”
is No. 10 at Country. Photo courtesy of Ben Wilder

Hello, Goodbye »
Cox CHR/top 40
WBLI/Nassau-Suffolk
staffers welcomed
Island Def Jam
artist Utada to the
Long Island station.
The Japanese pop
star wished MD
Tim Clarke luck in
his transition to PD
of sister
WAPE/Jacksonville,
effective March 2.
From left are Clarke,
IDJ director of
promotion Nicki
Farag, Utada and
WBLI PD Jeremy
Rice.

Keeping It Real >
Curb artist Heidi Newfield dropped by ABC
Radio Networks” studios to make appearances
on “Today's Best Country” and “Real
Country.” The five-time Academy of Country
Music nominee also performed a set for
network employees in the building’s atrium
lobby, which included single “Johnny and
June!” From left are “Today's Best Country”
PD Gary Reynolds, “Real Country”/“Today’s
Best Country” MD Kris Wilson, Newfield and
ABC Radio Networks senior VP of
programming and distribution Carl Anderson.
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Lounging In Tampa

R&B singer/songwriter Keri Hilson chatted with Clear
Channel WBTP (95.7 the Beat)/Tampa weekend
personality DJ Ekin and Interscope executives at the

ron

urban outlet’s

Listeners’ Lounge” the week of the Super

Bowl. From left are Interscope director of rap promotion
Marlon Singleton, DJ Ekin, Interscope artist Keri Hilson
and Interscope VP of rap promotion Troy Marshall.

%+* <Fully Loaded

Velvet Revolver
bassist Duff
McKagan met with
several Sirius XM
personalities during a
visit to the satcaster’s
New York offices.
McKagan has been
busy promoting his
punk rock solo
project Loaded; the
Seattle-based quartet
will release its second
studio album, “Sick,”
on Century Media in
April. From left are
Century Media
Records national
director of rock and
alternative Mike
Jakubow, McKagan,
Faction (Sirius
channel 28) host
Bryan Cullen, Octane
(Sirius channel 20)
host Kayla and Liguid
Metal (Sirius channel
27) host Troy Hinson.

R <A Man For All

Seasons

Emmis alternative
WKQX (Q101)
afternoon jock Alex
Quigley (left) invited
Slipknot vocalist
Corey Taylor to the
Chicago station
before the
Roadrunner act
performed at
Allstate Arena.
During his visit,
Taylor was
encouraged to
create his own
playlist, which
included Slayer’s
“Seasons in the
Abyss,” Van Halen's
“Unchained,” Foo
Fighters’ “Best of
You,” Prince’s “You
Got the Look” and
Rick Astley’s “Never
Gonna Give You Up.”
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Three-Ring
‘Circus’
A week after Beyoncé
logged three simultane-
ous CHR/Top 40 chart
entries for the first time
(this week ranking at
Nos. 8, 33 and 36),
Britney Spears likewise
aceomplis-es the feat. Spears becomes one of just
six lead females to amess three concurrent chart
encries (exclucing holiday cuts). All have tripled up
with one set of songs, except for Mariah Carey,
wha's maraged three separate trios.

Artist, Titles, Year(s)

Britney. Spears, “Circus,
“If U Seek Amy,” 2009

Beyoncé, “Single Ladies (Put a Ring on It),”
“If | Were a Boy,” “Halo,” 2009

Rihanna, ""Shut Up and Drive,” “Umbrella,”
“Hate That | Love You,” 2007

Mariah Carey, “Shake It Off,” “We Belong
Together,” “Don’t Forget About Us,” 2005;
“One Sweet Day,” “Fantasy,” “Always Be My
3aby,” 1996; “Herc,” “Dreamlover,”
"Withcut You,” 1964

Janet Jackson, “If,” “That’s the Way Love
Soes,” “Acain,” 1993

Whitney Houston, “I'm Every Woman,” “I
—lave Nothing,” “l Will Always Love You,” 1993

" 4

Womanizer,”

Top ‘Ten’

As Pearl Jam seadies the re-launch of its seminal
1991 debut album “Ten" with the debut of
“Brother” at No. 18 on Alternative, here is a look at
the format's top 10 the week of Aug. 28,1992,
when “Jeremy,” the set’s biggest hit (and, surpris-
ingly, only top 10), peakad at No. 5.

Pos., Artist. Title

1, Morrissay, “Tomorrow”

2, INXS, “Not Enough Time"

3, The Cu-e, “A Letter to Elise”

4, Saul Wastarberg, "Dyslexic Heart”
S, Pearl Jam. “Jeremy”

6, Sonic Youzh, “100%"

7, Utah Saints, “Something Good”

8, Temple of the Doc, “Hunger Strike”
9, PJ Harvey. “Sheelz-Na-Gig”

10,.U2, “Even Better Than the Real Thing”

FEBRUARY 27, 2009

THE SPIN

Britney Spears moves mto a te tor

The gateway to music formats, the week in charts and airplay data.

Spears Snares Fifth No. 1

second-most No. 1s 1n the
CHR/Top 40 charts 16-vear his-
tory, as “Circus” (JLG) becomes her
titth chart-topper with a 3-1 rise.
She jomns Beyonceé, Avril Lavigne,
Pink and Jusun Tunberlake with a
handtul of No. Is, all tratling only
Mariah Careys six career leaders.

“Circus™ also grants Spears her

first set of back-to-back No. Is;“Wonmanizer” led for two weeks in

December. She previously reigned with “. . . Baby One More Time”
(1999),“Oops! I Ind It Again™ (2000) and “Toxic™ (2004),

Spears concurrently charts her 22nd entry at the tormat, as the
lyrical riddle “It U Seek Amy” starts at No. 4. Only Carcev (28).
Madonna (26) and Janet Jackson (23) have made more visits.

With “Circus,” “Womanizer” (No. 18) and “Amyv” all on the list,

Spears joins a select group of lead females to boast three simultane-

ously charting utles (see Spin Spotlight. lett).

King James

Boney James claims the mark for most
No. Is in the Nielsen BDS-based Smooth
Jazz chart’s archives, as “Stop, Look,
Listen (To Your Heart)” (CMG) ascends
3-1. The track is James’ fourth leader,
breaking a tie with fellow saxophonists
Euge Groove and Richard Elliot.

James first reigned with “The Total
Experience” in November 2006 and
added No. 1s with “Hypnotic” (2007)
and “Let It Go” (2008).

Papa Roach Infests
Top 10

A week after entering the Alternative
top 10, this issue rising 10-7, Papa
Roach’s “Lifeline” (Interscope) reach-
es the top tier at Active Rock (11-9)
and Rock (13-10). On the former list,
“Lifeline” marks the group’s eighth
top 10. Prior to the March 24 release
of “Metamorphosis,” the album
becomes the group’s fifth consecutive
set to yield an Active Rock top 10.

Decade Leader
Keith Crowns
Country

Toby Keith collects his 18th
Country No. [, as “God Love
Her™ rises 2-1. The song extends
the Oklahoman’s mark for most
chart-topping tracks this decade
(15), ahead of Kenny Chesney’s 13
No. Is dating to 2000. With the
ascension, Keith completes his first
set of consccutive No. 1s since
launching his Show Dog Nashville
imprint m 2005; his previous “She
Never Cried in Front of Me”
reached the top in October. While
signed to the now-shuttered
DreamWorks label, Keith strung
together streaks of seven and three
consecutive No. Ts in 2001-02 and
2003-04, respectively.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George ]

T.l., Timberlake Top
Rhythmic

T.l. rolls to his third Rhythmic leader, all from his
current album “Paper Trail,” as “Dead and Gone”
(Atlantic), featuring Justin Timberlake, climbs 2-1.
Following his previous No. 1s “Whatever You Like"
and “Live Your Life,” T.l. is the third rapper, joining
50 Cent and Lil Wayne, to land at least three No. 1s
from one album. The track marks Timberlake's

first view from the top.

Breaking Foxx News

Jamie Foxx logs his second Urban No. 1 as a
lead artist, and tourth overall, as “Blame 1t”
(RMG), featuring T-Pain. zips 4-1 with Most
Increased Plays (up 787) tor the fifth consecu-
tive week. Foxxd three prior No. 1s hic the top
consecutively: He guested with Kanve West on
Twista’s “Slow Jamz™ in 2004, provided the cho-
rus to Wests “Gold Digger” in 2005 and capped
the list solo with “Unpredictable” in 2006. With
the rise of “Blame,” T-Pain lands his sixth No. 1.

Pearl Jam Revisits
Landmark Set

Pearl Jam previews the March 24 reissue of its 1991
debut album “Ten,” as the previously unreleased
“Brother” (Epic) opens on Rock (No. 17), Alternative
(No. 18) and Active Rock (No. 26) with Most
Increased Plays at all three formats. “Brother” is
one of six newly available tracks from “Ten,” which
has sold 9.6 million copies, according to Nielsen
SoundScan, and spawned four Alternative hits (see
Spin Spotlight, left). The song is the group’s 33rd

Alternative entry, second only to U2's 36.
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R&R SOUND DECISIONS

New album sings with ‘Hannah Montana’ synergy

Billy's Back

Ken Tucker

KTucker@RadioandRecords.com

illy Ray Cyrus is back in Tennessee. Or at least he was. @ The
Kentucky-born singer/actor, who has been spending much
of his time in Los Angeles where he stars in the Disney
Channel’s “Hannah Montana” with his daughter, Miley Cyrus,
had a busy summer around Nashville last year. Not only did
he host NBC’s “Nashville Star” talent competition and shoot

the forthcoming film “Hannah Montana: The Movie,” he also recorded a new
album, “Back to Tennessee,” which Lyric Street will release March 31,

While the

originally scheduled for the

project  was
tall, the new date could turn
out to be fortuitous. The

Hannah Montana movie is
due April 10, and Cyrus’ cur-
rent single and tide wack,
“Back to Tennessee,” which 1s
i the movie, is now at coun-
try radio. Cyrus co-wrote the
I'm-longing-tor-home tune
and

Matthew Wilder, (A previous

with  Tamara  Dunn

single  from  the  album,
“Somebody Said a Prayer.” peaked at No. 33 on
the R&R Country chart in November.)

D.J. Stout, OM/PD for CBS Radio country
WSOC/Charlotte, says he liked the tune the
first time he heard it "It got good tempo and
a cool vibe. I also like the fact that he and the
song will be part of what probably will be one
of the biggest movies of the year. If moms and
kids love the movie and the song, they know
they can hear it on WSOC.”

Cyrus says that while "Back to Tennessee™ 1s
“the cornerstone” of the Hannah Montna
movie, 1t also represents his own return,“You are
talking to someone who loves country who was
born and raised in Kentucky,” he says.

Unlike his last album, *Home at Last,” which was
recorded in L.A. and sold 294,000 copies, accord-
ing to Nielsen SoundScan, the new set marks a
return to Music City. The record was produced by
Mark Bright (Rascal Flatts). Lyric Street senior VP

of A&IX Doug Howard, who has known Cyrus

since  his  days at Mereury
Nashville in the early "90s, was
also involved in the  process.
“Doug was the man who said,
“We want this thing to be bullet-
proof, " Cyrus says, The first
song  Howard  brought
“Somebody Said a

which was penned by hit song-

wWas

Prayer,”

writers  Craig Wiseman  and
Neil Thrasher. “We just started
building from there,” Cyrus says.

The

include an exclusive duet with

new set will also
Miley on “Butterfly” a song from the movie.
While Mileys version will be heard on the
soundtrack, the duct will only appear on Cyrus’
album. (*Ready, Set, Dont Go™ from his last
album also featured Miley. That song peaked at
No. 4 on the R&R Country chart in February
2008 and was his biggest hit in nine years.)
Unlike the last release, the new album is a joint
venture between Walt Disney Records and
Nashville Street. “We've
involved from the very beginning of this thing,

sister - Lyric been
every little step)” says Greg McCarn, VP of mar-
keting for Lyric Street.™ There are things that they
can bring to the table that we don't have the

opportunity to, like working with the Disney

Channcl—and we hopefully bring our country
expertise to the table”

It helps that Cyrus is still a touring draw. He
will be on the road a couple of weeks cach month
for the rest of the year, playing casinos, clubs,

country festivals and even Sca World.
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Anjutie

‘On this
record, |
tried to
loosen up
and just
express
myself.
really write
for myself.’

—Anjulie

www americanradiohistorv com

The Next Big Thing

Much like the title of her new single, “Boom.”
upcoming artist Anjulic (Hear Music) has hit the
music scene with a resounding bang.

The Los Angeles transplant was raised in
Toronto, although her cultural roots are in
Guyana, where her parents are
originally from. An internship at a
recording studio in Toronto and a
chance meeting with Jon Levine of
Canadian group the Philosopher
Kings led to a creative partnership.
The two began writing songs
together, including “Don’t Call
Me Baby,” a hit for for Canadian
songstress  Kreesha Turner that
rcached the Billboard Top 10 in
Canada.

“I have something to say lyrical-
ly,” Anjulie says. "My background is
in songwriting, so I'm really investe-
ed in melodies, song structure and
payofl choruses, but on this record,
I tried to loosen up and just express
myself how 1 wanted to. 1 really
write for myself. I always tell people
it they want to know about me, just
listen to my music because [ really
do put it all out there”

Anjulie’s  genre-blending, not-
easily-categorized sound is tinding life at several
triple A outlets, with “Boom” gaining traction at
the format. Saga’s WCLZ/Portland, Maine,
offered the song as a free download this past
December, initiating more than 300 plays and
subsequent downloads, a sign that the single was
connecting with listeners.

“In a world where MULA. received a ton of
[active rock] and alternative airplay, triple A should
be taking a chance on some records that have
rhythm and tempo to them that appeal to a
younger demographic.” says Joel Frank, MD/APD
tor LM triple A outlet WCOQO/ Charleston, S.C.
“If we can take a chance on a record like ‘Boom,
and give 1t some exposure, we ¢an raise awareness
that people other than Jack Johnson and Sheryl
Crow make music worth listening to, for our
triple A demographic”

Bob Waugh, PD for Empire Broadcasting
WRNR/Baltimore, MDD, agrees: “The first time
we heard this song, we thought it was cool and
compelling, sexy and seductive. It’s one of those
records we love because it showeases the diversi-
ty of our playlist. The audience has reacted [and)|
it’s probably our No. 1 inquiry from the *“Who
Sings That Song?” |feature] at wrnr.com.”

Robert  Burch, VIP/station
Compass triple A KPRI/San Dicgo, says he can'’t

manager at

remember a time m the triple A world where
there were more female artists being promorted,
and deservedly so."Anjulic has a sound that stands
out and gets noticed.”

Currently the budding star is gaining visibili-
ty performing at various venues, most recently
opening for Solange at the Viper Room in West
Hollywood. Her album is set to be released in the
Foladé Bell

near future.
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march 18-22 = austin, tx

"SXSW remains a strong brand and a place
that provides fertile opportunities for bands,
even after they have been vattad by the Web.
And SXSW also has emerged as a great

place for international acts to break

on U.S. shores and for non-indie rock

acts to connect with new audiences.™

- Billboard Magazine

Register now at

To stay current an the most up to date

conference and festival news like

featured speakers and showcasing

artists, visit and bookmark sxsw.com

Act now for marketing opoortunities.

Learn mores at

SOUTH BY SOUTHWEST MUSIC & MEDIA CONFERENCE
March 18-22, 2009 | Austin, Texas | sxsw.com

@
IFC

always,uncut.

puzs |

P!Wﬂc

ACCESS TO THE SHDN

somcblds ZONE

= GHRONIGLE

pébsi

showcases hundreds of musical acts

from around the globe on seventy stages
in downtown Austin. By day, confzarence
registrants do business in the SXSW Trace
Show in the Austin Convention Center and
partake of a full agenda of informative,
provocative panel discussions

featuring hundreds cf speakars

of international stature.
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R&R CHR/TOP 40

Enjoy a couple of more Arbitron success stories that will keep up

your faith in radio. Part two.

Smaller Markets Deliver
Major Ratings

Kevin Carter

KCarter@RadioandRecords.com

ast week [ began my examination of rating success stories with
stations based in small markets, owned by smaller operators.
This week’s sequel continues that journey, with pit stops in
Corpus Christi, Texas, and Casper, Wyo. The storyline remains
similar: Despite challenging economic conditions, these sta-

tions, usually operating with a tight local staft and miniscule
budgets, have managed to carve out significant ratings successes—something any
station in any size market can learn a lesson from.

KTRS/Casper, Wyo.

OM Donovan Short just passed his 10-year
anmiversary with Gapwest CTTR /top 40 KTRS
(1047 Kiss FM) in beaudtul Casper, Wyo.
Perusing his book, Short gives us the high spots:
KTRS is No. I with women 18-34 and 1849,
No. 2 with women 124 and No. 3 with persons
124+ and 18-34."The main reason I believe we
continue to do well is that we have an amazing
crew of pros that are well-steeped in the basies
and beyond.” he says. That crew includes a mix-
ture of local and imported air talent . ..

OK. o that mixture is a litde lopsided: Short
holds the distinction of being his station’s only
locally based presence, doing afternoons, sur-
rounded by an impressive roster of outside tal-
ent. " We're fortunate to have relationships with
some phenomenal jocks like JBB Wilde from
WLKT [104.5 the Cat] in Lexington. Ky.: Silly
Jilly from WKSC {1603.5 Kiss FM] in Chicago:
Mike Miller from WHKF {993 Kiss FM| m
Harrisburg; and JoJo from WIBT [the Beat] in
Charlotte: All of them are great people behind
the scenes and just at the top of their game on-
air” Short savs. " We've all been together for sev-
eral years as well, which is kind ot rare these days.
We also have an amazing creative guy in-house,
Robin Perry, who wears about six stations’ worth
of hats, but always carves out the dme to make
sure Kiss sounds fresh.”

Other than an all-star airstatt, Short confident-
lv points to another recently added factor that he
readily classifies as his “secret weapon™ of late. ']

truly think launching and growing our online

KISS VIP" program through Tracy Johnson's
company. Mass 2 One Media, made a huge dif-
ference i the fall, and will be even more of a fac-
tor tor spring.” he says. ™ We put it on in August
of last year and quickly put over 140% of our cume
into the database. The growth is just exponential
once you make the commitment to it on-air and
it really kicks .

“The program also has tons of features to
incentivize that relationship with the listener and
make it a true two-way street, and lots of tools
that help you measure your progress on the pro-
gramming side—and a lot of accountability and
new ways of doing things for clients that the sales-
people need more than ever right now. I'm
majorly convineed that its the future of every-

thing we do.”

KKPN (Planet 102.3)/Corpus Christi

For OM/P1) Scott Holt, the recent ratings per-
formance of Convergent Broadeastings KKPN
was well worth waiting tor. " It’s been about three
years since we flipped from hot AC to CHIRand
we've tmally reached Noo 1 in all female
demos—except 35-64—which we'll go tor next
time.” he says, only halt5joking, "Ity wuly a
rewarding process to see three years of hard work
from cvervone here finally pay oft. It also nice,
gradual growth. so what we're seeing in Arbitron
we have a lot of faith in”

THolt says his statf has worked hard to get the
station to the top, and he is quick to nail its suc-

cess down to several key elements, not the least
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KKPN By The

Numbers

No. 112+, cume 56,700

No. 4 12+ share, 5.8

No. 1 women 18-34, 16.1

No. 1 women 25-44,
13.2

No. 1 women 25-54, 8.5

No. 318-34, 8.9

No. 2 25-44, 8.2

No. 4 25-54, 6.4

Source: Fall 2008 Arbitron

‘We really
raised the
bar by
doing less
frequent,
but really
big and
memorable
promotions.’
—Scott Holt

-

In the Feb. 13 column
about Radio Disney,
Rich Ross should have
been identified as
president of Disney
Channels Worldwide.

www americanradiohistorv. com

of which is the fact that there was no other main-
stream CHR Ztop 40 in the market at the tome.
In fact. Corpus Christi was traditionally known
as "a rhythmic market” which propelled the
dominance of crosscown Malkan Broadeasting’s
KZFM for many years. Today, that storvline has
been altered slightly: “In addition to being No. 1
in 124 cume., we finally beat KZFM 12+ which
is an amazing feat, if you know the market’s his-
tory,” Holt says. “linside the demos, were No. |
across the board.”

Planet gets a strong morning jump-start trom
the syndicated Kidd Kraddick, who sets the
table for the rest of the day. ™ We relaunched the
station with Kraddick three years ago because
we believed he had a lot of regional appeal.
(Kraddick is based in Dallas.) Kidds show has
been No. |
books and has really helped drive the station.”

12+ in two out of the last three

Following Kraddick is promising new nudday
talent Brandon James. whose stock is quickly ris-
ing in Holts book. "Brandon is from San
Angelo, Texas, and F'm pleased to say that he is
one of the most creative, tight-buttoned-up
jocks I've ever had the pleasure of working
with,” says Holt, who does afternoons. At press
time. Holt was making a change in his night
show and had inked the voice-tracked services
of Jackson Blue, who does nights at Kraddick’s
base, Clear Channel's KHKS/Dallas.
“Greg Hunter of WZPL/Indianapolis has done

the shift for the past three years, and 1 thank him

home

for doing a great job for us.” Holt says. "1 also
have to mention the stellar voice work we get
from Jett Berlin and Jennifer Vaughan, and amaz-
ing production from Burning Eye Creative.”

Promotions are always a key part of any radio
station’s winning formula, but Planet 102.3 has
chosen to be a bit more judicious in its promo-
tonal profile. ™ We really raised the bar by doing
less frequent, but really big and memorable pro-
motons,” Holt says." " While other stations are giv-
ing away smaller prizes with more frequency, we
picked one huge deal and went wich it like the
Planet 1023 Incredible Concert  Giveaway,!
where we gave away 15 fAy-aways in 15 days to
major cities like Boston, New York and Miami. [
give my APD Dave Ross tremendous props, not
only for his input on the music we play, but his
abiliey to deal with everything that comes with
giving away a lot of stuff.”

Hole strongly believes that Planet 102,37 deci-
sion to fip to CHR/top 40 three years ago is
now paving oft because of increased audience
acceptance for compatible music seyles all co-
existing under the same roof. “The last two to
three vears have been great for CHR stations.
Musically, whacs considered rhythmic and ac-
ceptable now is very ditferent than it was e
years ago. We're very comfortable mixing the Fray
with T.L with Brimey [Spears].” he says. " We're
very mainstream with broad appeal, and run a
very tght lisg, turning our powers over 17-18
times a dav. Its all about cume; the PPM has
shown that. You need to give your listener a sat-
isfying experience. so they'll either come back
later in the day, or the next occasion they have to

sample radio, we're tisst on their mind.” RsR
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» MILEY CYRUS PREVIEWS FUTURE BLOCKBUSTER
“HANNAH MONTANA: THE MOVIE” WITH “THE CLIMB”
AT NO. 31. THE SOUNDTRACK HITS RETAIL MARCH 24,
WHILE THE FILM OPENS IN THEATERS APRIL 10. CYRUS
PREVIOUSLY REACHED NO. 3 AT THE FORMAT WITH

R&R CHR/TOP 40

POWERED 2lsen “SEE YOU AGAIN“ AND NO. 18 WITH “7 THINGS.”
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CHART LEGEND

Chaits are ran-ed by plays (except for
Country, which is based on audience
impressions, computed by cross-refer-
encing exact times of arplay with
Arbitron listene r data).

Songs showing an increase in

plays (audience for Country)

over the previous week,
rzgardless of crart movement. A song
will also receive a bullet if its percent-
2ge loss in pla-s (audience for
Country) does 1ot exceed the percent-
cge of monitorad station downtime for
the format. Es=mpting the Country
chart, a song Tat has been on the
chart for more than 20 weeks will
aenerally not receive a aullet, even if it
r2gisters an i rease in plays. Country

FEBRUARY 27, 2009

titles that decline in audience but
increase m plays will also receive a bul-
let if the total audience erosion for the
week does not exceed 3%. A song in
its first week at No. 1 will always
receive a bullet, even if it has lost plays
(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persans 12+
audience estimates, under license

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

BREAKER:
Awarded solely on the Country chart

to songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:

Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ratked
hugher on chart will be listed first.

MOST ADDED:

A listing of songs with the total number
of new adds either reported 2y each
station or by automatic add thresholds
Title with top most added tctals will

also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week 15 ranked first if tied with
another song on the chart. If the
songs are still tied at this point, the
title that is being played on the most
stations at that format will be ranked
first.

RECURRENT RULE:

Songs below the top 20 (top 15 for
Urban AC, Hot AC, Christian AC,
Christian CHR, Christian Rock,
Gospel, Rock, Triple A and

Smooth Jazz; top 10 for Soft
AU/Inspirational) become recur-ents
and are removed from the char:
after 20 weeks. In addition, songs
that have been on the chart for
more than 52 weeks and rank helow
No. 10 become recurrents and are
removed from the chart. Descending
Country titles move to recurrent
after 20 weeks if they rank below
No. 10 in either audience or plays,
or if they rank below No. 10 and
post a third consecutive week cf
audience decline, regardless of total
chart weeks. Descending AC titles
move to recurrent after 52 weexs if
they rank below No. 5, after 26
weeks if they rank below No. 10, or
after 20 weeks if they rank below
No. 15. Songs on Latin charts move
to recurrent after 20 weeks if taey

rank below No. 20 in both audience
and plays.

Nielsen BDS certification for
1‘1 airplay of 100,000 plays on all
monitored stations, including
satellite and national networks,
across the United States and Canada.
Nurmeral following symbol indicates
multiple level of 100,000 plays.

Inchcates title earned HitPredictor
m status in research data provided

by Promosquad. Songs are test-
ed online by Promosquad using multiple
listens and a nationwide sample of care-
fully profiled music consumers.

Indicated solely on the Canadian
charts for songs meeting
Canadian content requirements.
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Melanie Fiona merges genres on debut album ‘The Bridge'

When Pop Meets Soul

Darnella Dunham
DDunham@RadioandRecords.com

t’s rare when an artist exceeds the hype that precedes his or
her major-label debut. SRC/Universal Motown  spitfire

Melanie Fiona is among those rarities. The Toronto native,

whose debut album, “The Bridge,” drops in May, was first

introduced to dozens of rhythmic programmers by Universal

Motown senior VP of promotion Gary Marella Oct. 23 at the
Lawman 4th Quarter Music Presentation in Austin.

As the sample from the Zombies™ 1968 clas-
sic "Time of the Season™ spilled out of the
speakers, it didn't take long for the audience to
warm up to the beat of debut single “Give Tt to
Me Right” By the time the passionately belted
hook came in.if neck movement was any indi-
cation, most of the attendees were feeling Fiona.

The song doesn’t neatly tall into one cate-
gory. I like to call it “pop-soul” because | feel
like it fits a pop format but it’s got this old
soul to 1t.” Fiona says.

No fancy packaging or
racy pictures were needed
to catch  programmers’
attentton—the music
took care of that. Fiona
also recerved high praise
from Kanye West, who
sclected her to open for
him on the European leg
of his Glow in the Dark
tour. In addition. industry
showecases drew the likes
of Jay-Z and the Roots
drummer  Zuestlove  in
New Yorx, while in Los
David
[leavy D

Angeles, Banner

and were
among the tastemakers who helped spread a
rapidly expanding buzz.

Even before the official Feb. 24 add date for
“Give Tt to Me Right,” Fiona was in rotation
on  CBS Radios WZMX/Hartford and
KXJM/Portland, Ore.; Bucklev's KHTN/Mo-
destor and Kemp's KVEG/Las Vegas.
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Finding The Perfect Deal

Born and raised in Toronto, Fiona is the prod-
uct of two Guyanese parents. After working
with lTocal producers and writers, she eventu-
ally linked with Title 9 Productions, where she
Martin.
The pairing was pivotal for Fiona: She had

met  songwriter/producer  Andrea
finally found a collaborator who understood
her desire to be an artise with a sound influ-
enced by several genres.

“l started doing stutt
that had a Little bit of a
reggae feel, some R&DB,
pop. and Andrea
clicked like

recalls. "It was amazing.

and |
that,” Fiona

She played me some of
the songs that she had that
she knew would work for
me and we worked on
songs and created songs
together, and then | start-
ed shopping my deal.”
SRC

Rifkind came to one of

founder  Steve
Fiona’s studio sessions in
Los Angeles in 2007, “He
like, “You're

she says. But he had just signed three

Was amaz-

il]g,. n

other girls to SRC and was somewhat reluc-
tant to seal the deal.

Sull, Ritkind decided to bring Fiona to
New York to perform for the label statt and
planned to help her land a deal at another
label. Atter the performance. the SRC staft

WwWwWw americanradiohistorv.

Blurring The
Lines

By blending pop and
soul, Toronto native
Melanie Fiona is
receiving early airplay
on “Give It to Me
Right” at multiple
formats in the United

States and Canada.

Rhythmic
WJIMN/Boston
KSEQ/Fresno
WZMX/Hartford
KVEG/Las Vegas
KHTN/Modesto, Calif.
KYZZ/Monterey
WQHT/New York
KXJM/Portland, Ore.
WWKX/Providence

Urban

WBLK/Buffalo
WBFA/Columbus, Ga.
WEUP/Huntsville, Ala.
KBXX/Houston
WOWI/Norfolk
KMEL/San Francisco
Sirius XM

Canada: Top 40
CKBT/Kitchener
CFXJ/Toronto

Canada: Hot AC
CKPC/Brantford
CKCE/Calgary, Alberta
CJFM/Montreal
CHUM/Toronto
CKFM/Toronto

Source: Nielsen BDS

became believers, especially head of market-
ing and A&R Meda Leacock. But with re-
leases from Shontelle. Tammy Chin. Melissa
Menes and Sheree on deck, Leacock under-
Ritkind’s

another female argist. Fiona's performance of

stood concerns  about  signing
“e Kills Me™ changed her mind.

“I don't like an artist just based on the
song that I hear because vou dont know
what they took to put into it,” Leacock
explains, “I've been in this game for a long
I've seen other artists come out
they

time and

sounding good, but [ know how
sounded when they went into the studio. So
it wasn't so much just the song, it was the
performance.”

In other words, Leacock simply fele Fiona.
“I'm totally unattached and unemotional,”
Leacock says. “'so for me to teel something,. I
know that thats a keeper. That was why |
fought so hard. I knew we had four girls, but
I told Steve he would be making a big mis-
take. It's like one in a million when vou real-
ly feel something—I love when it happens

because it rarely does.”

Creating Something Special
After signing Fiona to SRC. Ritkind didn't
attempt to modity her artistic vision. "From
day one, he was hike, "Whatever you want to
do. go for it. Make the album vou want to
make. 7 According to Fiona, the result is “a
classic, timeless piece of work that's real music,
real singing, real lyrics, hive music, something
that 10 years trom now you just pull back out
because of the way it made you feel.” For now,
she hopes listeners find her project to be
“something that's really going to be refresh-
ing to the music industry.”

As U.S. radio gets a tormal introduction to
Fiona, international audiences are warming to
“Give It to Me Right." Two months ago, label
execs debated where to attempt to break her
first: internationally or domestically. But since
then, Fiona appears to be naturally connecting
with audiences. “We're getting feedback from
Japan, trom London. from Canada, from
everywhere at the same time, so it’s like 1t’s not
really something that we have to sit and think
about right now because it’s just happening,”
Leacock says.

Fiona says her debut album “blurs the lines
between what people maybe think music is
supposed to be. The persistent genre of music
on the album is soul but then you have like
sprinkles of R&B and then hip-hop and then
reggae, and [ think it’s a really good repre-
sentation of what [ was influenced with
growing up: a mix. I lived in a multicultural
city. My parents are first-generation immi-
grants and I've traveled about. T wanted to
make an international album. T wanted to
make an album for evervone, not for black
people. not for white people not for Asian
people. [ wanted to just make music for peo-

RsR

ple who love music.”
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ARTIST NEW
TITLE / LABEL STATIONS
LADY GAGA 17
Poker Face

(Streamline/KonLive/Cherrytree/interscope)
KCAQ, KDGS, KDLW, KHTN, KISV, KKSS,
KPTY, KRKA, KSEQ, KVEG, KWIN, KYLD,
KYZZ, WIQM, WRVZ, WXIS, XMOR

RICK ROSS FEAT.

JOHN LEGEND 15
Magnificent

(Slip-N-5iide/Def Jam/{DIMG)

KBMB, KDDB, KDLW, KHTN, KISV, KPTY,
KTTB, KVEG, KVPW, WAJZ, WIQM, WNHT,
WRDW, WRVZ, WXIS

MELANIE FIONA 13
Give It To Me Right

(Universal Motown)

KBMB, KDD8, KDGS, KDLW, KHTN, KISV,
KVEG, KVPW, KWIN, WRDW, WRVZ, WXIS,
wz8z

THE-DREAM FEAT.

MARIAH CAREY 12
My Love

(Def Jam/IDIMG)

KBMB, KCAQ, KDDB, KDGS, KHTN, KKFR,
KKWO, KVPW, KWIN, WRVZ, WXI5, XMOR

DRAMA FEAT. AKON,
SNOOP DOGG & T.1. 1n
Day Dreaming
{Grand Hustte/Atlantic)
KBBT, KDDB, KKSS, KVPW, KZFM, WIQM,
WLLD, WNHT, WRDW, WXIS, XHTZ
JAMIE FOXX FEAT. T-PAIN 6
Blame It
(/RMG)
KGGI, KKFR, KPHW, KSFM, KUBE, KZON

BOW WOW FEAT.

JOHNTA AUSTIN 6
You Can Get It All

(Columbia)

KBMB, KOHT, KQKS, KRKA, KZFM, WZMX

JIM JONES FEAT. NOE &
BRITTNEY TAYLOR

Na Na Nana Na Na

{EV/Columbia)

KBMB, KDLW, KISV, KXHT, WAJZ, XHTZ
KID CUDI 5
Day 'N' Nite

{Foal's Gold/Downtown)

KIBT, KKFR, KPTY, KTTB, WHZT

ASHER ROTH S
| Love College
(SchoolBoy/Loud/SRC/Universal Motown)
KBOS, KHTN, KSFM, WIBT, wzZBzZ

ADDED AT... m%
KKFR S8
Phoenix, AZ =

PD: Bruce 5t. James

MD: DJ Joey Boy

Busta Rhymes Feat. T-Pain, Hustlers Anthem '09;0

Jamie Foxx Feat. T-Pain, Blame It, O

Kid Cudi, Day ‘N’ Nite, 0

The-Oream Feat. Mariah Carey, My Love, O
FDR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords.com

» SOULJA BOY TELL'EM'S “KISS ME THRU THE PHONE"
CLIMBS TO THE TOP 10 OF RHYTHMIC (12-S, UP 748 PLAYS)

AND URBAN (14-10; UP 444). AT RAP, THE TRACK DARTS 7-5
WITH ITS FOURTH CONSECUTIVE MOST INCREASED PLAYS

AWARD AND GAIN OF AT

T 1,000 SPINS (UP 1,192).

NEW ARD ACTIVE

ARTIST PLAYS
TITLE / LABEL /GAIN
PLIES FEAT.

ASHANTI fr 449/28
Want It, Need it :

(Big Gates/Slip-N-Slide/Atlantic)

TOTAL STATIONS: 38
PINK 425745
Sober

(LaFace/JLG)

TOTAL STATIONS: 15
T-PAIN FEAT.

CHRIS BROWN fr 420/81
Freeze

(Konvict/Nappy Boy/live/JLG)

TOTAL STATIONS: 36
GS BOoYZ 383/13
Stanky Legg

(Swagg Team/Jive/Battery)

TOTAL STATIONS: 45
SERANI 356/
No Games

(Rockstone/Phase One/Universal Republic)
TOTAL STATIONS:

ARTIST PLAYS
TITLE / LABEL IGAIN
ELIJAH KING 354/36
Cry No More

(V.IR)

TOTAL STATIONS: 6
MADCON 332131
Beggin®

(Next Plateau/Universal Republic)

TOTAL STATIONS: 35
KELLY CLARKSON 330/48
My Life Would Suck Without You
(RCA/RME)

TOTAL STATIONS: 13
BOW WOW FEAT. JOHNTA
AUSTIN /207
You Can Get it All

(Columbia)

TOTAL STATIONS: 43
YUNG L.A. FEAT.

YOUNG DRO & T.I. 285/60
Ain't |

{Grand Hustle/Interscope)

TOTAL STATIONS: 32

¥ JAMIE FOXX FEAT. T-PAIN
Blame It (/rRMG)
WBTS +38, WAJZ +35, WNVZ «33, KPWT +33, KSFM +30,
KTTB %29, KZON +25, WZMX +24, XHTZ +24, WIQM +23

fr SOULJABOY TELL 'EM FEAT.
SAMMIE

Kiss Me Thru The Phone (ColtiPark/Interscope)
WBTS +40, KIKI +38, KKWD +35, WBBM +28, KDDB +27,
WLTO +25, WHZT +25, KBBT +23, KKSS +22, WPYQ +22

FLO RIDA

Right Round (Poe Boy/Atlantic}
KKFR +38, KCAQ +32, KWIN +31, WRDW +30, WIFX +26,
WPOW +22, KYLD +21, KPWT 421, KDON +19, KLUC +18

%1 T.I.FEAT. JUSTIN
TIMBERLAKE

Dead And Gone (Grand Hustle/Atlantic)
KCHZ +43, KOHT +36, KPWR +32, KKFR +32, WIBT +27,
KPRR +27, WBTT +23, KCAQ +23, WZMX +23, KSFM +23

Yr AKON FEAT. COLBY O'DONIS &
KARDINAL OFFISHALL

Beautiful (Konvict/Upfront/SRC/Universal Motown)
WBBM +29, KISV «28, KPWR +25, WLTO +24, KVYB +22,
WWKX +21, KHTN 418, KTTB +18, KRKA <7, WWKL +16

FOR WEEK ENDING FEBRUARY 22, 2009

LEGEND: Sce legend to charts in charts section for rules and symbal explanations.
75 rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
a day, 7 days a week.© 2009 Nielsen Business Media, Inc. All rights reserved.

RADIO PROFESSIONALS WANTED TO TEACH RADIO"

Make money teaching radio hroadcasting AROUND YOUR JOB.
Be a PRIVATE TUTOR and teach radio using our radio curriculum.
If you are a D), a Sportscaster, Program Director, Talk Show Host, Producer etc.,
in "ANY CITY OR TOWN IN THE U.S. OR CANADA "we have students for you to teach.

GET PAID TO GIVE BACK YOUR KNOWLEDGE AND LOVE IN RADIO
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*SEND YOUR RESUME and a COVER LETTER to: brian@eccprograms.com PLEASE TELL US WHAT CITY OR TOWN YOU ARE LOCATED IN AND YOUR AVAILABILITY
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WAJZ/Albany, NY*
OM: Kevin Callanan
PD: Russ Aflen

MD: Jeff Lyons

KDLW/Albuquerque, NM*
PD/MD: Eddie (Co!) George

KKSS/Albuquerque, NM*
PD: D.J. Lopez
MD: Matthew Candelaria

KFAT/Anchorage, AK
OM: Tom Oakes
PD/MD: McConnell
"Man@Large" Adams
APD: Brad Erickson

WBTS/Atlanta, GA*
PD: Lee Cagle
APD/MD: Mave-ick

WZBZ/Atlantic City, NJ*
PD: Rob Garcia

KDHT/Austin, TX*
OM/PD: Chase
APD: Boogie

MD: Deuce

KiSV/Bakersfield, CA*
PD/MD: J. Reed

WJMN/Boston, MA*
OM: Cadillac Jack

PD: Chris Tyler

APD: Dennis O'Heron
MD: DJ Pup Dawg

WCZQ/Champaign, IL
PD/MD: Roderick "SuavA”
Lake

WRVZ/Charleston, WV*
OM: Rick Johnson
PD/MD: Woody Woods

WIBT/Charlotte, NC*
OM/PD: Bruce Logan
APD/MD: JoJo

WBBM/Chicago, IL*
PD: Todd Cavanah
APD/MD: Erik Bradley

KIBT/Colorado Springs, CO*
PD: Chris Pickett
MD: Madboy

KZFM/Corpus Christi, TX*
OM/PD: Ed Ocanas
MD: Arlene M. Cordell

KQKS/Denver, CO*
PD/MD: John E. Kage

KPRR/EI Paso. TX*
PD: Patti Diaz
APD/MD: DJ Sle Motion

XHTO/EI Paso, TX*
OM/POD: Francisco Aguirre

WRCL/Flint, MI*
OM: J. Patrick

PD: Clay Church
MD: lan Richards

WWVB/Fredericksburg, VA
OM: Paul Johnsen
PD: Victor Starr

KBOS/Fresno, CA*
PD: Greg Hoffman
MD: Danny Salas

KSEQ/Fresno, CA*
OM/PD: Tommy Del Rio
MD: DJ Lace

WBTT/Ft. Myers, FL*
PD: Scrap Jackson
APD/MD: Omar "The Big 0"

FEBRUARY 27, 2009

WFFY/Ft. Walton Beach, FL
OM/PD: Dan Collins

WJFX/Ft. Wayne, IN*
PD: Phil Becker
APD/MD: Wease!

WNHT/Ft. Wayne, IN*
PD/MD: Shady Spencer

WHZT/Greenville, SC*
OM/PD: Steve Crumbley
APD: Supa Dave

MD: Marino

WDLD/Hagerstown, MD
OM: Rick Alexander
PD/MD: Artie Shultz

WWKL/Harrisburg, PA*
OM/PD: John O'Dea
APD/MD: Venetia

WZMX/Hartford, CT*
OM: Steve Salhany
PO/MD: DJ Buck

APD: David Simpson

KDBDB/Honolulu, HI*
PD: Ryan Sean

KIKI/Honolulu, HI*
PD/MD: K-Smooth

KPHW/Honolulu, HI*
OM: Wayne Maria

PD: KC Bejerana

MD: Kevin Akitake

KPTY/Houston, TX*
OM: Arnulfo Ramirez
PD: Cindy Hill
APD/MD: Crisco Kidd

WXIS/Johnson City, TN*
PD/MD: Todd Ambrose

KCHZ/Kansas City, MO*
OM/PD: Maurice DeVoe
MD: Sweet Lenny

WKHT/Knoxville, TN*
OM: Rich Bailey

PD: Darren Stephens
APD: Eric Bennett

MD: Joey Tack

KRKA/Lafayette, L A*
PD: Chris Logan
MD: DJ Digital

KNEX/Laredo, TX
PD: Arturo Serna Ili

KLUC/Las Vegas, NV*
OM/PD: Cat Thomas
APD/MD: J.B. King

KVEG/Las Vegas, NV*
PD: Sherita Saulsherry
MD: Jesse "J-Noise" Garcia

WLTO/Lexington, KY*
PD: Tahatha Levrault

KPWR/Los Angeles, CA*
PD: Jimmy Steal

APD: E-Man

MD: Ryan "Deelon” Dillon

KBTE/Lubbock, TX
OM: Jeff Scott

PD: Dee Brown

MD: Magoo

KSTQ/Lubbock, TX
PD: Eddie Moreno
APD: Vince Carrillo
MD: Gilbert Saldana

WJQM/Madison, WI*
OM: Randy Hawke

PD: I Carfield

MD: Brandon Marshall

KBFM/McAllen, TX*
OM: Billy Santiago

PD: Johnny O

MD: Jay Z

KXHT/Memphis, TN*
PD: Mo Better

WPOW/Miami, FL*
OM/PD: Tom Calococci
MD: Eddie Mix

KTTB/Minneapolis, MN*
OM/PD: Sam Elliot
MD: Zannie K.

KHTN/Modesto, CA*
OM/PD: Rene Roberts

KDON/Monterey, CA*
OM/PD: Sam Diggedy
APD/MD: Eric "The Funky 1

KYZZ/Monterey, CA*
PD: Tommy Del Rio
MD: Amy Chalis

KKND/New Orleans, LA*
PD: LeBron "LBJ" Joseph

WQHT/New York, NY*
PD: Ebro Darden
APD/MO: Jill Strada

WNVZ/Norfolk, VA*
OM: Don London

PD: Tias Schuster

MD: Shaggy

KKWD/Oklahoma City, OK*
PD: Cisco

WPYO/Orlando, FL*
OM: Steve Holbrook
PD: Stevie DeMann

KCAQ/Oxnard, CA*
PD: Brian "Big Bear" Davis
MD: Quay

KVYB/Oxnard, CA*
PD: Picazzo Stevens

KKUU/Palm Springs, CA
PD: Anthony "Antdog”
Quiroz

APD/MD: Ron T.

WZPW/Peoria, IL
OM: Matt Bahan
PD: Jason Parkinson

WRDW/Philadelphia, PA*
PD: Leo "Kid Leo" Baldwin

KKFR/Phoenix, AZ*
PD: Bruce St. James
APD: Karlie Hustle
MD: DJ Joey Boy

KZON/Phoenix, AZ*
PD: Byron Kennedy
APD: Strawherry

MD: DJ Mikee Mike

KXJM/Portland, OR*
PD: Chris Patyk

WPKF/Poughkeepsie, NY
PD: C.J. Mclntyre

WWKX/Providence, RI*
OM: Tony Bristol
PO/MD: Dan Hunt

KEWB/Redding, CA
OM/PD: Rick Healy

KGGI/Riverside, CA*
PD: Jesse Duran
MD: DJKC

WJJS/Roanoke, VA*
OM: Steve Cross
PD/MD: Cisgo

KBMB/Sacramento, CA*
PD: Pattie Morena
MD: Short-E

KSFM/Sacramento, CA*
PD: Byron Kennedy

APD: Randy Fox

MD: Tony Tecate

WOCQ/Salisbury, MD
PD: Deelite
MD: Bill Baker

KUUU/Salt Lake City, UT*
OM: Brian Michel

PD: Kevin Cruise

MD: Booker

KBBT/San Antonio, TX*
PD: Homie Marco Arias

KPWT/San Antanio, TX*
OM: Roger Allen
PD: Eric Sean

XHTZ/San Biego, CA*
PD: Rick Thomas
APD: DJ Tre

XMOR/San Diego, CA*
OMY/PD: Lee Cornell
APD: Chris Loos

MOD: Vanya

KYLD/San Francisco, CA*
PD: Cat Collins
APD/MD: Travis Loughran

KWWV/San Luis Obispo, CA
OM: Diew Ross

PD: JoJo Lopez

APD/MD: My, Clean

KPAT/Santa Maria, CA
PD/MD: DJ E-Wiek

KUBE/Seattle, WA*
OM: Shellie Hart
PD: Eric Powers
APD/MD: Karen Wild

WYPW/South Bend, IN
APD/MD: Mike Jackson

KWIN/Stockton, CA*
PD: Louie Diaz

WLLD/Tampa, FL*
PD: Orlando

APD: Scantman
MD: Kristi Reif

KOHT/Tucson, AZ*
OM: Tim Richards
PD: Fred Rico

KTBT/Tulsa, OK*
OM: Don Cristi

PD: Corbin Pierce

MD: Jonathan Shuford

KBLZ/Tyler, TX
PD/MD: Charltie 0'Douglas
MD: J. Dominguez

KVPW/Visalia, CA*
PD: Chuck "Manic" Wright

WMBX/West Palm Beach, FL*
OM/PD: Mark McCray
MD: Preston Lowe

KDGS/Wichita, KS*
PD: Greg "Hitman" Williams

MD: Dave "Deuce” Jacobson

KHHK/Yakima, WA
OM/PD: Dewey Boynton

* Monitored Reporters
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clear. consistent. quality.

With so many options for testing your music,

one thing is CLEAR. You must have CONSISTENT

hooks or your research can be unreliable. Hooks

Unlimited’s digital QUALITY hooks, unmatched library
of music, fast turnaround and dependable service
ensures your music research provider can delivar

results you can‘M\

Contact Michael Pelaia today about your next project:
hooks@hooks.com » 404.835.0205 = www.hooks.com
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R&R URBAN/URBAN AC/GOSPEL

On-air, online and on-site avenues for recognizing prominent
African-Americans. Part two of a two-part series

Creative Approaches To
Black History Month

Darnella Dunham
DDunham@RadioandRecords.com

For many stations, taking a local approach has
been highly effective, " Once you start rescarching
your own city, vou'll be amazed at how much his-
tory is happening right there.” Saga urban AC
WIMR (Jammin® 98.3)/Milwaukee P Laun
Jones says.

Inner  City  urban WML (99
Jams)/Jackson, Miss., taps high school
and clementary school students to
volce “Legacies In Black History™
profiles. Sister urban AC WKXI
(Kixic  107) aws “Black  Tistory
Expressions.” which feature local his-
tory-nmakers voicing 60-90 second
segiients in which they tlk about
their accomplishments and  reveal
their name at the end.

“There is stll a need to let people know about
the accomplishments of our people, living and
dead, who have given so much and received so very
litdle for their contributions to this great society,”
Inner City/Jackson, Miss. OM Stan Branson says.

In parmership  with the Missourt  History
Muscum, Clear Channel urban AC KMJM (Majic
104.9) and gospel KATZ-AM (Hallelujah AM
1600y celebrate black history year-round. In addi-
tion to vignettes, the stations produce “Pride In
Our Past.” an on-air and online audio series focused
on the history of black movers and shakers born or
raised in the St. Louis and the region. ™I felt it was
important to bring to light many of the black peo-
ple who have made a difference in their local sphere
of influence, and not just from a national stand-
point.” P Darrel Eason says.

Black Texas is the focus tor KTCX (Magic
102.5)/Beaumont, Texas. " There are a lot of edu-

Branson

y far, the vignette has served as the reliable, tried-and-true way
to acknowledge Black History Month on urban, urban AC
and gospel stations. However, some programmers have
expanded efforts to devise more creative approaches to the
annual time of reflection on African-American contributions
to the United States.

cators and artists from the great state of Texas that

many do not know about.” PID/afternoon person-

ality Adrian Scott says about the decision to focus
on less famous figures, “This is a great time to
spotlight those who have impacted uvs, in some
way, shape or form.” Magic also partmered with a

local blood bank for a blood drive.

l'

J

“We have a low number in the com-
munity when it comes to blood
donations. We feel that education is
the key. to get those numbers up.”
Scott adds.

Radio One urban  WKYS/
Washington pays tribute to young
business leaders and  community
trailblazers who live in or are from
D.C.with"“The WKYS DMV |D.C,,
Marvland and Virginia] Top 30 Under 307
“Doctors, lawyers, athletes, models, teachers—were
showcasing individuals that are making a ditfer-
ence,” P Al Payne says. In addition, afternoon
drive personality EZ Street hopes to maintain the
momentum of President Obama’s inauguration
with a contest that encourages kids to “capture the
character of our president” by reciting his naugu-
ral speech via video or audio. The grand prize win-
ner will recetve a $500 scholarship and an Xbox
gaming system. Both promotions have on-air and

online components.

On-Air, Online

WJMIR uses on-air and online plattorms to recog-
nize Milwaukeeans, along with station  events.
Photos and exclusive audio content are posted to

the station site, and black history makers are mvit-
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Jones

ed to appear at station remotes during February,
where listeners can meet and thank them for their
community contributions.

“Many of the people we have mterviewed over
the vears are ‘firsts—the first African-American
police sergeant. Milwaukee County judge, president
of a baseball club, cte.)” P Jones says. "But many
are just interesting storytellers with great memories
and interesting lives. Its a great legacy and archiv-
ing of history.”

For a third consecutive year, Cox urban AC
WIMZ (107.3 Jamz)/Greenville, S.C. is encour-
aging listeners to submit candidates who are “help-
ing the needy.along with teachers, policeman, tire-
fighters, politicians, ministers or whoever goes
beyond to help their fellow man”™ OM Steve
Crumbley savs. Choosing from submissions, the
station recognizes a ditferent individual cach day
during February, both on-air and ouline. “The
people love it. This year it was so big that [NBC
attiliace] WYFF [channel 4] is running them,”
Crumbley says.

In addition to vignettes, Brewer urban WJTT
(Power 94) and urban AC WMPZ, (Groove 93)/
Chattanooga, Tenn., sponsored a - Chattanooga
Black History Bus Tour last year and resurrected the
month-long event for 2009, This just ties in to our
commitient  to  serve our conununity,” P
Andrea Perry says.

Clear Chaniel urban WXBT (100.1 the Beat)/
Columbia, S.C.. uses its Web site as the primary
outlet for Black History Month.™ We use imaging
to push people to the Web site” PD B. Paiz says. ™1
believe its casier for the younger demos to check
it out on Web sites since that is a medium that they
use. Seeing video, pictures and hearing audio
appeals to our listening audience. 1 don't know it
the vignettes and things like that get the point across
like they used to.”

Along with airing vignettes and posting content
on its Web site, Cumulus urban AC WTYB (Magic
103.9)/Savannah, Ga., ties into two large, local
events. Magic is the exclusive radio partner for the
Black Heritage Festival, a two-wecek celebration
now in its 20th year. The station is also involved
with the Gullah Festival in Hilton Head, S.C.. a
monthlong celebration.

“Recognizing black history is detinitely a must
in my opinion” PID Jones says. “There i so much
rich history that isn’t covered by the traditional
media. They've become better at it over the years,
but it really falls to urban radio and other black

media to carry the torch.” RsR

Why The Shortest Month

Of The Year?

Black history being celebrated in
February, the shortest month on

the czlendar, hasn't gone unnoticed.

So why is this the designated time
for Black History Month?

What first started as Negro
History Week was introduced by
Carter G. Woodson, who selected
the second week of February

because it coincided with the
birthdays of Frederick Douglass
and Abraham Lincoln. This month
is also significant in African-
American history, because in
1870 the 15th Amendment to the
Constitution was passed, granting
voting rights to black
Americans.—DD
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11 NIELSEN BDS ¥ HITPREDICTOR
ARTIST CERTIFICATIONS STATUS
TITLE

IMPRINT / PROMOTION LABEL

(DMDS

JAMIEFOXXFEAT. T-PAIN  NO. 1 (I WK)/MOST INCREASEDPLAYS  1hy
BLAME IT JRMG

KERI HILSON FEATURING LIL WAYNE

TURNIN ME ON MOSLEY/ZONE 4/INTERSCDPE
BEYOMNCE

DivA MUSIC WORLD/COLUMBIA
THE-DREAM

ROCKIN' "HAT THANG RADIC KILLA/DEF JAM/IDIMC
BOBB'Y VALENTINO FEATURING YUNG JOC ¢
BEEP BLUKOLLA DREAMS/CAPITOL

NE-YO FEATURING JAMIE FOXX & FABOLOUS r
SHE COT HER OWN DEF JAM/IDIMC

KANYZ WEST N

HEARTLESS ROC-A-FELLA/DEF JAM/IDIMG
KEYSHIA COLE

YOU COMPLETE ME IMANI/GEFFEN/INTERSCOPE
NE-YO

MAD DEF JAM/IDIMG

SOUL.A BOY TELL 'EM FEATURING SAMMIE
KISS ME THRU THE PHONE COLLIPARK/INTERSCOPE

YUNG L.A. FEATURING YOUNG DRO & T.I.

AINTI GRAND HUSTLE/INTERSCOPE
JAMIE FOXX FEATURING T.1.

JUST LIKE ME JIRMG
T.l. FEATURING JUSTIN TIMBERLAKE o
DEAD AND GONE GRAND HUSTLE/ATLANTIC

JIM JONES & RON BROWZ FEAT. JUELZ SANTANA

POP CHAMPACNE ETHER BOY/UNIVERSAL MOTOWN/COLUMBIA/ET
GS BOYZ AIRPOWER

STANKY LECG SWAGE TEAMUIVE/BATTERY
BEYOMNCE

SINGLE LADIES (PUT ARINGONIT) MUSIC WORLD/COLUMBIA
JAZMINE SULLIVAN

LIONS, TIGERS & BEARS JIRMG
GORILLA ZOE

LOST BLOCK/BAD BOY SOUTH/ATL ANTIC
T.l. FEATURING RIHANNA 13
LIVE YOURLIFE DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC
J. HOLIDAY

IT'S YDUFS MUSIC LINE/CAPITOL

PLIES FEATURING ASHANTI
WANTIT, NEEDI(T

PLIES FEATURING CHRIS J
PUTITON YA

MIMS
MOVE (IF (OU "W'ANNA)

T-PAIN FEATURING CHRIS BROWN
FREEZE

JENNIFER HUDSON

BIG GATES/SLIP-N-SLIDE/ATLANTIC

BIG GATES/SI IP-N-SLIDE/ATLANTIC

AMERICAN KING/CAPITOL

KONVICT/NAPPY BOY/JIVE/LG

IF THIS ISH'T LOVE ARISTA/RMG
OJ DA JUICEMAN FEATURING GUCCI MANE

MAKE THA TRAP SAY AYE 32/MIZAY/ASYLUM
RON BROWZ

JUMPING ‘OUT THE WINDO'W)
KEYSHIA COLE FEATURING 2PAC

ETHER BOY/UNIVERSAL MOTOWN

PLAYA CARDZ RIGHT AMARU/IMANI/GEFFEN/INTERSCOPE
50 CENT
IGETITIN SHADY/AFTERMATH/INTERSCOPE

MUSIQ SOULCHILD

SOBEAUT FUL ATLANTIC
CIARA FEATURING YOUNG JEEZY

NEVER EVER LAFACE/ILG
LUDACRIS CO-STARRING T-PAIN

ONE MOR: DRINK DTP/DEF JAM/IDIMG
LUDACRIS CO-STARING PLIES

NASTY GIRL DTP/DEF JAM/IDIMG
PLEASURE P

BOYFRIEND #2 ATLANTIC
SLIM THUG

{RUN BOSS HOGG OUTLAWZ/E]
MUSIQ SOULCHILD FEATURING MARY J. BLIGE 1r
{FULEAVE ATLANTIC
BOW V/OW FEATURING JOHNTA AUSTIN

YOUCANETIT ALL COLUMBIA
JOHN LEGEND

EVERYBOJY KNOWS G.00.D /COLUMBIA

EMINEM, DR. DRE & 50 CENT
CRACK ABOTTLE

UNLADYLIKE

BARTENDSR

SHADY/AFTERMATH/INTERSCOPE

VMG/IDIMG

PLAYS
W +f-
4766 +787
4568  +388
4313 +191
8107 427
3258  +396
3219 -195
300 357
2883  +374
2809 +361
2615 +444
2525 +275
2421 -372
2335 +351
2168 533
2105  +210
2051 -438
1855 +18
1762 -16
1748  -362
1606 +38
477 #1180
1291 -215
1274 +22
1270 -53
1232 +53
1230 +267
nai -64
1053 -1
1038 <213
1002 +100
963 +62
954  -239
917 +132
888  +255
834 N8
746 7—136
72 +61
704 +107
596 +45
595 +35

DIGITAL DOWNLCADS
AVAILABLE AT DMDS.COM

AUDIENCE

MILLIONS RANK

41.219
35.791
34.660
31578
24,000
27446
23323
18.883
22.499
19.751
20425
20320
16.379
15.740
13.154
17.270
12.849
10.507
13.359
9.757
8.507
9.491
7.809
7958
6.71
7.551
g.S]O
9.857
5.648
6.570
4.743
6.538
3.904
5.665
4.877

5o
3.';07
2.775
3.414

1900

1

2

21

23

22

25

24

28

26

27

20

32

29

35

30

38

3t

34

B3

MOST ADDED
ARTIST NEW
) ]'lTLE / LABEL i STATIONS
RICK ROSS FEAT.
JOHN LEGEND 35

Magpnificent

(Slip-N-Sticle/Def Jam/IDJMG)

KBTT, KDAY, KHTE, KIPR, KJMM, KKDA,
KNDA. KOPW, KPRS, KRRQ, KVSE, WAMO,
WBFA, WBLK, WBTF, WDKX, WEMX, WERQ,
WFXA, WFXE, WGZB, WHXT, WJBT, WJKS,
WIMI, WIUC, WIWZ, WIZD, WJZE, WQHH,
WRBJ, WUSL, WWWZ, WZFX, WZHT

MIKE JONES 30
Next To You

(lce Age/Asylum)

KBFB, KBTT, KHTE, KIPR, KUJMM, KKDA,
KNDA, KOPW, KPRS, KRRQ, KVSP, WAMO,
WBFA, WBLK, WBTF, WEMX, WEUP, WFXA,
WFXE, WJKS, WIMH, WML, WJTT, wJuC,
WIWZ, WJZD, WQHH, WRBJ, WTMG, WZFX

THE-DREAM FEAT.

MARIAH CAREY 30
My Love

(Def Jam/IDIJMG)

KHTE, KIPR, KJMM. KKDA, KNDA, KOPW,
KPRS, KRRQ, KVSP, WAMO, WBFA, WBLK,
WBTF, WDHT, WDKX, WEMX, WFXA, WFXE,
WHXT, WJKS, WM, WUTT, WJUC, WJZD,
WQHH, WRB, WTMC, WVEE, WWWZ, WZHT

RAY J FEAT. TRUTH 29
Sexy Ladies

{Knockout/ET)

KDAY, KHTE, KIPR, KJMM, KKDA, KNDA,
KOPW, KVSP, Sirius XM The Heat, WAMO,
WBFA, WBLK, WBTF, WDKX, WEMX,
WEUP, WEXA, WGZB, WIMI, WITT, WiuC,
WJIWZ, WIZD, WQHH, WRBJ, WTMG,
WWWZ, WZFX, WZHT

LETOYA 27
Not Anymore

(Capitot)

KBTT, KHTE, KIPR, KJMM, KKDA, KNDA,
KOPW, KPRS, KVSP, WAMO, WBFA, WBLK,
WBTF, WDKX, WEMX, WEUP, WFXA,
WJIKS, WIMI, WITT, WJUC, WJZD, WJZE,
WQHH, WRBJ, WTMG, WWwZ

GUCCI MANE 22
Stoopid

{Big Cat/Tommy Boy)

KBTT, KIPR, KJMM. KKDA, KOPW, KVSP,
WBFA, WDKX, WEMX, WFXA, WFXE,
WIKS, WIMI, WITT, WJUC, WIWZ, WJZD,
WJZE, WRBJ, WTMG, WWWZ, WZHT

MELANIE FIONA 17
Give it To Me Right

(Universal Motown)

KBTT, KIPR, KOPW, WBFA, WBLK, WDKX,
WEMX, WEUP, WFXE, WIKS, WJMI, WJTT,
WJUC, WJZD, WRBJ, WTMG, WWWZ

YOUNG JEEZY

FEAT. SHAWTY REDD 4
Who Dat

(CTE/Oef Jam/iDIMG)

KATZ, WIZF, WJBT, WJLB, WKYS, WQHH,
WZHT

ADDED AT... msﬁ
WHXT #8050
Columbia, SC b

PD. Chiis Conners
MD: Shanik Mince

Pleasure P. Boytriend #2, 26
Rick Ross Feat. John Legend, Magnificent, 2
The-Dream Feat. Mariah Carey, My Love, 2

FOR REPORTING STATIONS PLAYLISTS GO T0:
www.RadioandRecords.com

» NE-YO BOASTS TWO SONGS AS A LEAD ARTIST IN
THE TOP 10 FOR THE FIRST TIME, AS “MAD* DASHES 12-9,
JOINING “SHE GOT HER OWN" AT NO. 6. THE
SINGER/SONGWRITER POSTED CONCURRENT TOP 10s IN
2007 WITH HIS TRACK “DO YOU” AND AS A FEATURED
PERFORMER ON FABOLOUS' “MAKE ME BETTER.”

ARTIST
TITLE / LABEL

RICHGIRL FEAT. BUN B

24's
(Richcraft/divelJLG)
TOTAL STATIONS:

YO GOTTI
Sald Out

(5TP)

TOTAL STATIONS:

RIHANNA

Rehab

(SRP/ODef Jam/IDIMC)
TOTAL STATIONS:

BUSTA RHYMES
FEAT. T-PAIN
Hustler's Anthem '09
(Universal Motown)
TOTAL STATIONS:

YOUNG JEEZY
Who Dat

{CTE/Det JanvIDIJMG)
TOTAL STATIONS:

NEW AND ACTIVE

PLAYS ARTIST PLAYS
1GAIN TITLE / LABEL /GAIN
540/56 JADAKISS FEAT.
AYANNA IRISH 42017
Can't Stop Me
62 (Def Jam/IDJMG)
TOTAL STATIONS: 44
500'35
SOULJA BOY TELL'EM 417102
Turn My Swag On
37 (ColliPark/Interscope)
TOTAL STATIONS: 56
493'75
CHRISETTE MICHELE 400/169
Epiphany
35 (Def Jam/IDIMG)
TOTAL STATIONS: 38
4517118 RICK ROSS FEAT.
JOHN LEGEND 370/155
Magnificent
57 (Slip-N-Slide/Def Jam/iDIMG)
TOTAL STATIONS: 55
424/271
AKON FEAT. COLBY O'DONIS
& KARDINAL OFFISHALL 351170

56 Beautiful
(Konvict/Upfront/SRC/Universal Motown)
TOTAL STATIONS:

JAMIE FOXX FEAT. T-PAIN

Blame It (J/RMC)
WWWZ +42, WCC +37, KBXX <37, WZHT <36, WUSL 33,
WQUE +30, WXBT +27, WBFA 27, KPRS +26, WEMX +24

SOULJA BOY TELL 'EM FEAT.

SAMMIE

Kiss Me Thru The Phone (ColliPark/Interscope)
WHTA +39, WCKX +34, WIKS +24, WWPR +23, WIZF +22,
WHHL +20, WIMH +20, WKKV +T7, WZFX +16, WCDX +16

1t BOBBY VALENTINO
FEAT. YUNG JOC

Beep (Blu Kolla Dreams/Capitol)
WHHH +32, WQUE +31, WEDR ~28, KM.LJ +23, WKKV +21,
KTCX +21, WIZF +20, WEAS +1S, WQBT +16, WIKS +15

KERI HILSON FEAT. LIL WAYNE
TJurnin Me On (Mosley/2one 4/Interscope)

WLKX +40, WGCE +39, WHHH +25, WKYS +24, WCDX +22,
KIPR +22, WIKS +22, KBTT +17, WBT. +T7, WERQ +16

¥t KEYSHIA COLE

You Complete Me (Imani/Geffen/Interscope)
WHHH +34, KBFB +22, WQUE +21, KATZ +19, WIZF +T7,
WKKYV +T7, WPRW +16, WXBT +T3, WHXT +13, KKDA +13

FOR WEEK ENDING FEBRUARY 22, 2009

LEGEND: See legend to charts i1 charts section for rules and symbol explanations.

82 urhan stations are electronically monitored by Nieisen Broadcast Oata Systems 24 hours a day.
7 days a week, Rap chart comprised of 82 urban and 75 Rhythmic electromically monitored Nielsen
Broadcast Data Systems stations. @ 2009 Nielsen Business Media. Inc. All rights reserved.
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’ » RAPHAEL SAADIQ LANDS HIS HIGHEST DEBUT, AS
- “NEVER GIVE YOU UP" FEATURING STEVIE WONDER AND
| CJHILTON, ENTERS AT NO. 31. AMONG HIS SEVEN
- U R BAN AC CAREER ENTRIES, THE FORMER TONY! TONI! TONE!

. FRONTMAN PREVIOUSLY BOWED AS HIGH AS NO. 34
agweRED By hielsen X WITH “GET INVOLVED" IN 1999 AND “BE HERE" IN 2002.

mDs DIGITAL DOWNLOADS
¢ AVAILABLE AT DMDS.COM

i -
e 5 ) NIELSEN BDS NEW AND ACTIVE
5 55 ARTIST CERTIFICATIONS PLAYS AUDIENCE
3 iz TITLE B _ IMPRINT/PROMOTION LABEL  TW  +-  MILLIONS RANK A AR A [ — AR
USHER NO. 1(7 WKS) LEE CARR n2/22 HEZEKIAH WALKER & LFC  65/2
z _ 27 {ERE1STAND e 2 +72 neas | Breathe Souled Out
MUSIQ SOULCHILD FEATURING MARY J. BLIGE (3rd Street/Jive/JLG) } (Verity/JLG)
1 a IFUI FAVE ATLANTIC 1678 23 n.510 2 MOST ADDED TOTAL STATIONS: 14 TOTAL STATIONS: 35
CHARLIE WILSON ' NE-YO 107/56  BONEY JAMES
2 9 riemecoesuy By weg  PAL R 95253 Mod INTRODUCING QUINN 64/8
AVANT (Def Jam/IDIMC) Don't Let Me Be Lonely Tonight
3 2% ENITHURTS caproL 1474 80 =] 4 TOTAL STATIONS: 31 (Concord/CMG) "
b TOTAL STATIONS:
ROBIN THICKE
25 THE SWEETESTLOVE saRTRAK/NTERSCopE. 1428 69 gz2doy ST NEW ;I?nNdEx 85120 GINUWINE 63/25
24 ANTHONY HAMILTON FEATURING DAVID BANNER 1281 o 8.493 7 TITLE / LABEL STATIONS (Jrve/Battery) Last Chance
' oot MISTER'S MUSIC/SO SO DEF/JLG - DEBORAH COX 17 TOTAL STATIONS: 16 (Notifi/Kedar/Asylum/Warner Bros )
INDIA.ARIE FEATURING MUSIQ SOULCHILD Saying Goodbye MEIARSTATICHSS 8
B CHocOLATE Hich SOULBRO/UNVERSAL REPURLE 070 *B7 P n (DECO/ET) MACYIGRAYIS
KBLX, KJLH, KMEZ. KNEK, KOKY, KQXL MARSHA AMBROSIUS 74124 21:03 WITH FRED HAMMOND,
z7) PENNIFERIHUDSON a7 -56 8.808 6 Sirius XM Heart & Soul, WAGH, WAKB, Still Hurts SMOKIE NORFUL & JMOSS  54/13
SPOTLIGHT ARISTA/RMG - WBLS, WGPR, WKXI, WLXC’ WMCL, ’ (Stadm) Cover Me
KEYSHIA COLE ) WMPZ, WSRB, WXST TOTAL STATIONS: 9 (PAJAM/Gospo Centric/JLL)
A ravensenT wanicerEniTERscope 930 T899 6728 9 TOTAL STATIONS: 29
JENNIFER HUDSON 13 BEYONCE 70/67
1% 7 MUSIQ SOULCHILD MOST INCREASED PLAYS ag7 21 6.851 8 T (hefs e Diva JONATHAN NELSON
SOBEAUTIFUL ATLANTIC (Arista/RMG) (Music World/Columbia) FEAT. PURPOSE 49/14
JENNIFER HUDSON 842 4180 6553 10 KJLH, KIMS, KMJK, KOKY, KRNB, WDLT, TOTAL STATIONS: 20 My Name Is Victory
IF THISISN'T LOVE ARISTA/RMG . WHRP, WLVH, WMMJ, WMXD, WSOL, (Integrity/Columbia) 20
MINT CONDITION A s _— - WVAZ, WVKL TOTAL STATIONS:
NOTHING LEFT TO SAY CAGED BIRD/IMAGE . MUSIQ SOULCHILD . - 5
KEYSHIA COLE FEATURING 2PAC sobeautiful
PLAYA CARDZ RIGHT AMARU/IMANI/GEFFEN/INTERSCOPE 728 36 6.204 2 (Atiantic)
KRNB, WIMR, WLVH, WMXD, WROU
ERICIBENET 725 37 4733 1S il |
YOU'RE THE ONLY ONE FRIDAY/REPRISE/WARNER BROS. ERIC BENET 5
NE-YO ~ Chocolate Legs
MISS INDEPENDENT DEF JAM/IDIMG 828 101 5282 B {Friday/Reprise/Warner Bros.}
KENNY "BABYFACE" EDMONDS - o = A WDAS, WKJS, WMMJ, WMO3, WYLD
INEED A LOVE SONG MERCURY/IDIMG :
LALRA [ZIBOR JAZMINE SULLIVAN 5
Lions, Tigers & 8
FROMMY HEART T0 YOURS ATUANTIC 297 s 330 8 C Jf;;m'gers s
JOE - 45 Y KMJM, KRNB, WMKS, WMXD, WRNB
WE NEED TOROLL SBI/KEDAR i -
BRANDY CHRISETTE MICHELE 5
5 Epiph
LONG DISTANCE frepc o0% 182 2068 25 (g;': J::‘y,m IMG)
JAZMINE SULLIVAN AIRPOWER KMJM, WBAV, WKSP, WKUS, WYLD
¥ TONS, TIGERS & BEARS JIRMG 48 e 2889 19 Py
RAPHAEL SAADIQ FEAT.
2 ERIC BENET 397 +166 2.222 23 STEVIE WONDER & U HILTON 5
CHOCOLATE LECS FRIDAY/REPRISF/WARNER BROS i Never Give You Up
JAMES FORTUNE & FIYA (Columbia)
S Trrustvou BLACKSMOKEMWORLOWIDE 532 i 3768 16 KJLH, WAGH, WBAV, WKJS, WUHT
HEATHER HEADLEY FEATURING SMOKIE NORFUL INDIA. FEAT.
4 esusisiove emcospeL 024 A7 jisse) 26 MUS|QASROIEJLCHILD 3
CASE Chocolate High
g LOVELY INDICO BLUE 32 72 1195 37 {Soulbird/Universal Republic) MUSIQ SOULCHILD
, CHRISETTE MICHELE sl oS GEL 36 T, WO D . B sobeautiful (Atlantic)
EPIPHANY DEF JAM/IDIMG . JAZMINE SULLIVAN 3 WVKL +12, KMEZ +11, WXST +10, WTLZ 10, WDZZ 3,
; WMGL +9, WQQK 9, KRNB +3, WTYB +8, KVMA +7
15 JAZMINE SULLIVAN 282 +65 2.496 20 Bust Your Windows
BUST YOUR WINDOWS JIRMG i} (J/RMG)
BEYONCE - WKSP, WRNB, WVKL JENNIFER HUDSON
15 CINGLELADIES (PUT ARNGONT) wscwortDicomBla 200 37 73'2]8 2 KEYSHIA COLE FEAT. 2PAC 2 If This Isn't Love (Arista/RMG)

WWDM +14, WDLT +14, WKSP +12, WAGH 411, KVMA +It,

JAMIE FOXX FEATURING T.1. : Playa Cardz Right WDZZ 11, KMJK +T, WTYB 410, SXHS +8. KDKS +8
S st LK v JRMC 20§ B 72] 827 S (Amaru/imani/Cetfen/interscope)
LIONEL RICHIE PYMIMAVVIE] RAPHAEL SAADIQFEAT.
3 steo oef amiome 297 & gies2 B
= STEVIE WONDER & CJ HILTON
SLIQUE N Give You U
7 195 A .957 4 ever Give You Up (Columbia)
L YOUR BODY ROSEHIP g S g KOKY +26, WKJS 14, WBAV 14, KMEZ +13, KBLX +1),
m RAPHAEL SAADIQ FEAT. STEVIE WONDER & CJ HILTON 186 +68 0808 - WEPR +8, WKXI +8, WLXC +8, WHUR <7, WMCL +7
! NEVERGIVE YOUUP COLUMBIA i g
S 5 VWAYNEBRADY 153 .52 1532 32 ki
FWB. PEAK/CMG : Chocolate Legs (Friday/Reprise/Warner Bros.}
o R R — WTLZ <14, KQXL +12, WAKE +10, WKJS +10, WBAV +9,
m MARY MARY FEATURING KIERRA 'KIK{' SHEARD 147 65 1553 30 KOKS +9, WDAS +9, WWDM +8, WKSP «7, WYLD +7
CODINME MY BLOCK/COLUMBIA : I —
K'JON CHARLIE WILSON
m DN THE OCEAN UPSUP/DEH TYME/UNIVERSAL REPUBLIC [0 +69 1626 29 There Goes My Baby (ive/LG)
- SEAL 131 21 0.316 . WOLT +17, KVMA +15, WDZZ +12, KMJK +12, WKUS +11,
. IF YOU DON'T KNOW ME BY NOW 143/WARNER BROS. 3 ADDED AT... WROU 411, WQQK +9, KQXL +8, WBLS +8, KILH +7
NE-YO FEATURING JAMIE FOXX & FABOLOUS
3 SHECOTHEROWN I L ¥ 24ssi 22 KRNB %
Dallas, TX
USHER
> 2 poncrLaces LAFACE/LG 125 128 1626 28 PD: Shay '\Sﬂmﬁ'
T MD Nate Quick
BEYONCE
7o iinst MUSIC WORLD/COLUMBIA ns +10 1512 33 Jennifer Hudsan, It This Isn't Love, 31
JOE - Jazmine Sullivan, Lions, Tigers & Bears, 28
Musiq Soulchild, sobeautiful, 9
WHY JUST BE FRIENDS seskepar B A0 1761 27 g oe Rl s oh g FOR WEEK ENDING FEBRUARY 22, 2009
L DWELE FOR REPORTING STATIONS PLAYLISTS LO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
B rw REASONS (TRUTHPT2) RTE 18 10 0.281 = www.RadioandRecords.com 70 urban AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours

a day, 7 days a week. © 2009 Nielsen Business Media, Inc. All rights reserved
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THIS WEEK

s

. GOSPEL

nielsen

i DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

» KIERRA “KIKI” SHEARD'S “PRAISE HIM NOW” RETURNS

TO THE TOP 10 (12-10) ON THE STRENGTH OF MOST INCREASED

PLAYS (UP 87). THE SONG HAS CLIMBED AS HIGH AS NO. 8 IN
ITS 29 WEEKS ON THE CHART. SHEARD ALSO RANKS AT NO. 21
AS A FEATURED ARTIST ON MARY MARY’S “GOD IN ME.”

=
3 ‘;"‘E 11 NIELSEN BDS NEW AND ACTIVE
WY ARTIST CERTIFICATIONS PLAYS AUDIENCE
- £3 e IMPRINT/ PROMOTION LABEL ~ TW  +-  MILLIONS RANK e — A L — e
| 54 JAMES FORTUNE & FIYA NO. 1(28 WKS) 94 3 som@ 1 SMOKIE NORFUL 196/37  DAVID FRAZIER 1D8/6
; ITRUST YOU BLACKSMDKE/WORLDWIDE : So— Favor
HEZEKIAH WALKER. & LFC (EMI Gospel) (Cod's Music)
SOULEDOUT vermvag 990 +34 3 4152 2 TOTAL STATIONS: 25 TOTAL STATIONS: 22
KURT CARR & THE KURT CARR SINGERS 928 +79 3770 S DORINDA CLARK-COLE  182/13  JUANITA BYNUM as/3
PEACE AND FAVOR REST ONUS Regagd 250 T TN R Pour My Lave On You
MARY MARY (Verity/JLG) (Flow)
CETUP myvelockicoLumel, 500 40 ) 3984 3 TOTAL STATIONS: n TOTAL STATIONS: 10
21:03 WITH FRED HAMMOND, SMOKIE NORFUL & J MOSS
818 -83 3.854 4 MICAH STAMPLEY 143/24 GENITA PUGH 86/2D
CQUERME REJAM/COSROCENTRICILGS MG ARTIST NEW The Corinthian Sang You Made It Possible
DONALD LAWRENCE & CO. 646 W5 2.662 7 _ TITLE/LABEL  STATIONS (Interface) (Eternity)
BACK I EDEN QUIET WATER/VERITY/ILG = i ’ SMOKIE NORFUL 5 TOTAL STATIONS: 22 TOTAL STATIONS: n
JONATHAN NELSON FEATURING PURPOSE Justified
MY NAME IS VICTORY Wy 944 43 302 6 (EMI Cospel) g't " 138/24 :'::'L ::R}’:? 78/8
. WEMYV, WTHE, WUFO, WXEZ, WXVI et Up etter Than Thal
ARKANSAS GOSPEL MASS CHOIR 600 -4 2131 n — (BGA/Blacksmoke/Worldwide) (Kingdom)
[LIETMy{HANDS) TIEMTIROGOSBEL N SHARI ADDISON 4 TOTAL STATIONS: 17 TOTAL STATIONS: 15
MAURETTE BROWN-CLARK No Battle, No Blessi
IT AIN'T VER (UNTIL GOD SAYS IT'S OVER) ARCOSPELMALACO 082 *B3 227 10 [BoETlaVeriety/JEG) g BROWN BOYZ FEAT. ) DONNIE MCCLURKIN FEAT.
o " ——— = ey KROI, WOAD, WPZE, WSOK SPANKY WILLIAMS T17/6 KAREN CLARK-SHEARD 67/37
KIERRA “KIKI” SHEARD MOST INCREASED PLAYS 581 87 2417 8 i TovelllikeiTHigt -
RRESHRMNOY ENE0SEr — > 3 BISHOP PAUL S. MORTON (Blacksmoke/WorldWide] (Verity/JLG)
KATHY TAYLOR AND FAVOR 557 +83 2222 9 PRESENTS THE FULL GOSPEL TOTAL STATIONS: n TOTAL STATIONS: 7
OH HOW PRECIOUS KATCO/TYSCOT ' BAPTIST CHURCH FELLOWSHIP 4
| el - Cry Your Last Tear
THE WEST ANGELES COGIC MASS CHOIR v -
LORD PREPARE ME EMcOsPEL 090 g4 ;]_9_35 2 E(T:"\‘/"h'f’;(/'ﬁ'g:“avFMv TS
HEATHER HEADLEY FEATURING SMOKIE NORFUL 514 1) 1739 15 R —
JESUS 15 LOVE EMI GOSPEL b TROY SNEED 4
T With You Always
ISAIAH D. THOMAS & ELEMENTS OF PRAISE
SAIDHE WOULD BE WITH ME hapakkuk 407 456 [o0cl E(Eo";(‘;rxo &OOSADE)UWTHE WXOK
MARVIN SAPP ——
PRAISE HIM IN ADVANCE VERITY/ILG 430 < 1.830 % JAMES INGRAM 2
Don't Let Go
SHARI ADDISON ¥ .
NOBATTLE, NO BLESSING gTvERTYAG S8 A 1586 6 ntelije MisiOne)
JOE LEAVELL & ST. STEPHEN TEMPLE CHOIR _— e
GODIS ABLE EMTROGOSPEL 336 g 0828 24 ISRAEL HOUGHTON 2
v Just Wanna Say
JIMMY HICKS & THE VOICES OF INTEGRITY -
GOD'S GOT T BLACKSMOKE/WORLDWIDE 317 0, 0778, 27 3«”,5%9[%00
JAMES INGRAM
DON'T LET GO INTERING/MUSIC ONE 313 3 1282 8 Gl 2
Get Up
THE MURRILLS
FRIEND OF MINE QUETwWATERVERTYIG S0 K4 0810 25 fgﬁg’g';ﬁ;g’;’ke/w"”dw’de)
MARY MARY FEATURING KIERRA “KIKI” SHEARD
CODINME MY BLOCK/COLUMBIA 30 +2 1.864 3 PHIL TARVER 2
I N = e Better Than That
BISHOP PAUL S. MORTON PRESENTS THE FGBCFMC N
CRY YOLRLAST TEAR THLARLGH 283 +40 0798 26 3;5‘:3"'\;‘,{”,0
THE WILLIAMS BROTHERS ——
STILL STRONG BLACKBERRY 282 8 0620 29 AMI RUSHES 2
t Can Go To God In Prayer —
PERFECTION e
WHAT 1S THIS JEA/TESTIMONY E?L +45 0.562 - (Ami Rushes Ministries) KIERRA “KIK1” SHEARD
CRYSTAL AIKIN Praise Him Now (EMI Gospel)
| DESIRE MORE BETMERTYOLG 279 D4 1230 1 KATZ +20, WFMV +9, WNNL +8, WEAM +7, WLIB +6,
REGINA BELUE - ADDED AT... WTHB +6, KROI +5, WXOK +5, WPZS +4, WFLT +4
ICALL ON JESUS PENDULUM 266 -37 0985 22 WNOO i 7KATHY TAYLOR AND FAVOR
BLESSED 250 +32 0567 30 Shatianaoas N Oh How Precious (Katco/Tyscot)
_ COTTATAKEMY TIME ULTIMATE i PD/MD: Sam Terry ATt alen) wxa(;\/(v?_oljsf; AT
ISRAEL HOUGHTON Gl, Get Up, 7 s 1 WXOK +6, WFMV 43, WIMO +3, WIYD +3, WNNL +3
~ JUST WANNA SAY INTEGRITY ___242 h2h 1.093 20 Brown Boyz Feat. Spanky Williams, Love = B
KEITH WONDERBOY JOHNSON & THE SPIRITUAL VOICES 5.0 ..\ ga79 23 RLGAMED 7 KURT CARR & THEKURT
TIME TOGET CLOSE TO JESUS GOSPEL TRUTH . Israel Houghton, Just Wanna Say, 6 CARR SINGERS
PAUL PORTER 7E o oo ) FOR REPORTING STATIONS PLAYLISTS GO TO: Peace And Favor Rest On Us (KCG/ILG)
WHAT DID YOU DO? LIGHT E : KROI +14, KATZ +10, WTHB +7, WHAL +7, WFLT +5,
www.RadioandRecords.com WSOK +4, WNOO +4, WPRS +4, WXEZ +4, WOAD +3
MAURETTE BROWN-CLARK
RECURRENTS It Ain't Over (Until God Says It's Over)
(AIR Gospel/Malace)
o WPRS +2), KATZ +1%, WHAL +1}, KROI +10, WFMV +9,
¥ WOAD +6, WXVI +5, SXPR +4, WLOU +3, WXOK +2
ARTIST |1 NIELSEN BDS PLAYS %‘ ARTIST NIELSEN BDS PLAYS S - = ]
TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™W Lw - TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS TW w ISAIAHD. THOMAS &
MARVIN SAPP 516 549 JOSHUA'S TROOP 323 348 ELEMENTS OF PRAISE
NEVER WOULO HAVE MADE IT (VERITY/ILG) =g EVERYBODY CLAP YOUR HANOS (NEW HAVEN) & Said He Would Be With Me (Habakkuk)
TROY SNEED PRESENTS BONAFIDE PRAISERS 493 534 KIRK FRANKLIN m 34 WEMV +7 WHLW +6, KROI +5, WOAD +4, KATZ +4,
WORK IT OUT (EMTRO GOSPEL) JESUS (FO YO SOUL/GOSPO CENTRIC/JLG) 1 WHLH +3, KHLR 43, WEAM +3, WXV] +3, WCAO +3
SHEKINAH GLORY MINISTRY DEWAYNE WOODS & WHEN SINGERS MEET
JESLS (KINCDOM) 47 502 LET GO (QUIET WATER/VERITY/ILG) 306 EO]
HEZEKIAH WALKER & LFC DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
347 %8 305 292
GRATEFUL (VERITYLLG; B ENCOURAGE YOURSELF (EMI GOSPEL) FOR WEEK ENOING FEBRUARY 22, 2009
LEGEND: See legend to charts in charts section for rules and symbol explanations.
JASON CHAMPION 344 410 DAMITA 283 310 44 gospel stations are electronically monitored by Nielsen Broadcast Oata Systems 24 hours a

ALWAYS (BROOKS/EMI GOSPEL)

NOLOOKING BACK (TYSCOT}

day, 7 days a week, © 2009 Nielsen Business Media, Inc. All rights reserved.
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Flying high on the Internet

Social Butterflies

Kevin Peterson

KPeterson@RadioandRecords.com

week ago I was just another caterpillar in my social network-
ing cocoon, but since then I've jumped on the Faccbook
bandwagon and found friends, relatives, former classmates,

teammates, employers, and employees, co-workers and listen-
ers from around the world. As 1 searched for, tound and corresponded with these
new “friends,” I thought about the value of social networking for radio, record
labels and artists, not just from a promotion and marketing standpoint, but from
a relationship standpoint. Radio stations, labels and artists who are using social
networking daily say there are even more ways to use the platform.

Promoting the station or the artist 1s probably
the most popular way radio and labels are using
social networking. WFSH (1047 the  Fish)/
Atanta promotion  director  Chad
Davis says,"We've created a Facebook
group so that we can quickly send
messages and updates to our listeners
about whats going on at the station.
We're also adding dhe station to
Tawitter so that we can have listeners
tollow us and keep up to date with
whatever we may be doing.”

Coming in a close second 1s social
networking as a means to develop and
maintain relagonships with listeners and
fans."When I got here the station had
a small fan site on Facebook with 163
people tgged” WAYH (WAY-FM}/
Huntsville, Ala., promotion director/
morning co-host Betsy Sharp says.
“We're now breaching 1,000 atter

about three months. Through this

we've gleaned some amazing volun-

teers, soon-to-be interns and listeners

tor lite”

First Destination

Part of creating those relationships 1s connecting
people with the station even when they can't listen.
“Facebook is becoming the tirst page peoaple visit
when they log onto the Internet, and we use

Facebook to be the first to tell them what’s going

Czelada

Connell

on at the station; whether that’s through wall posts,
fan pages and even advertising along the borders of
Facebook” WAYT (WAY-FM)/ Tallahassee, Fla.,
operations  director  Craig Vinson
says. TS helping us become real
friends with our listeners.”

WAY-FM network morning man
Brant Hansen contunues, All [ know
is, when 1 update my status. I'm
reminding thousands of people to lis-
ten to the show: Theyre at work. or
school or wherever—likely not lis-
tening to the radio—and there T am,
on their status teed. What’s not to like
about that?”

Social networking sites are also
being used for industry professionals
to network with cach other. The
Radio Womens  Forum  recently
started using a Facebook group to
communicate, says WPOZ (7.88.3)/
Orlando promotion director Carol
Baker."It’s a great place to share ideas
without receiving a million ¢-mail
threads a day like the old e-mail forum provided.”
WBGL/Champaign, 11, PID Ryan Springer states,
“From a programming perspective, its been a use-
ful tool to keep updated on whats happening with
our artists, record label contacts and other radio
industry friends.”

MySpace. Facebook and Tawitter can also ntro-
duce new listeners to the station. “We've already

heard from people who just found out about our sta-

40 24/7 NEWS ONLINE @ www.RadioandRecords.com

‘It's been a
useful tool to
keep updated
on what’s
happening
with our
artists,
record label
contacts and
other radio
indust
friends.

—Ryan Springer

12 Ways To Use
Social
Networking
1. Developing and
maintaining
listener/consumer
relationships
2. Promoting the
station
3. Gathering and
disseminating
information
4. Contesting
5. Event calendar
6. Posting pictures and
videos
7. Encouraging
listeners/consumers
8. Networking with
others in the
industry
9. Connecting listeners
with the station
when they can't
listen
10. Connecting
listeners/consumers
to other
listeners/consumers
11. Introducing new
listeners/consumers
to the station/artist
12. Helping
listeners/consumers

in need

Davis

www americanradiohistorv com

tion from seeing something on a friend’s feed, and
were adding 30 tans a day on average.” WAY-FM
Colorado PD Jeff Connell says.

Listener encouragement is another great use of
social networking sites. Xtreme Youth Alliance
International & Sound of Light president/ CEO
Bill Scott savs, ™ We actually send out a daily Bible
study to our listeners through podcast and e-mail.
We now are putting both the podceast Bible study
and written Bible seudy on listener’s Facebook.com
and MySpace.com profiles. We are able to update
the Bible studies each day tor them. We also use
Twitter.com to send our verse of the day to listen-
ers” computers and to their cell phones.”

WAYH was able to help a histener in need thanks
to a Faccbook entry. Sharp says that just atter
Christmas, a monn that she had been ralking to put
in her status that she was out of insulin, had no
money and even it she did, the pharmacies were
closed. “Our business development director Lisa
caught wind of it from the messages, contacted some
doctor and pharmacist friends. called me to get the
moms contact info and made a Christmas miracle,
getting several months of testing supplies and insulin

donated,” Sharp recalls.

Information Sources

WHCF/Bangor, Maine. uses Facebook and Tavitter
as information sources. PD Joe Polek says, " We find
that Twitter is extremely usetul to the staff, as we can
get up-to-the-minute derails on a multitude of
things. That’s how we found out about [MercyMe
vocalist] Bart Millards daughter’s health issues. Ith
also how we get breaking local news from our local
TV stations.”

Stations are even using social neoworking sites for
contesting. At Michigans Smile FM network, PD
Jenn Czeleda says.” We've found it very usetul when
we gret a last-minute prize to give away. We post it
and the first people who post on our wall win the
prizes. We gave away five pairs of concert tickets in
about 3 minutes.” She adds that they watch the sta-
tus of their online friends and look for a time when
they have a lot of people on before they spring a
quick giveaway.

Planning and scheduling can be done on social
networking sites as well. WCQR/Johnson City
PD/morning man Brian Sunmer explains,” We have
an 88.3 WCQR Facebook page that lists all our
upcoming events. We e-mail our friends info on each
event. I also have a page and will comment on sta-
tion happenings. Its also cool to be able to encour-
age, pray, or just sav."Happy birthday! to friends, artists
and histeners.”

Video and pictures have given radio the visual cle-
ment they've never had betore. "We've also used
Facebook to allow fans to share photos from our
concerts. and we provide video content weekly as
well” Connell says."We see a big response to video
content, and are launching addigonal side-channel
content such as interviews, good calls from shows
and unique Facebook-based material as well.”

For more ideas on how radio, labels and artists can
use social neeworking sites to their benetit, see the
Feb. 27 R&R Christian Friday News. {f you're not
a subseriber yet. go to radioandrecords.com to

RsR

receive a free Friday News subscription.
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THIS WEEK

nielsen

=
PE

E5 ARTIST
8 TTLE

DMDS

NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

JEREMY CAMP
THERE WILL BE A DAY

THIRD DAY
REVELATION

TENTH AVENUE NORTH
BY YOUF SIDE

FREE TOBE ME
MERCYME
FINALLY HOME

BRANDON HEATH
GIVE ME YOUREYES

LOSE MY SOUL

JOSH WILSON
SAVIOR, 2LEASE

MATTHEW WEST
THE MOTIONS

CHRIS TOMLIN
JESUS MESSIAH
NATALIE GRANT
QUR HOPE ENDURES

BUILDING 429
END OF ME

CASTING CROWNS
SLOW FADE

CHRIS TOMLIN

BIG DADDY WEAVE
YOU FOLND ME

AARCN SHUST
CREATE AGAIN

JOHN WALLER
WHILE ' A WAITING

SARAH REEVES
SWEET SWEET SOUND

ARTIST
TIFLE . IMPRINT / PROMOTION LABEL

DIOWNHERE

HERE [ AM (CENTRICITY

B G DADDY WEAVE

W 4AT LIFE WOULD BE L KE (FERVENT/WORD-CURB)

LAURA STORY
MCHTY TOSAVE (INO)
MERCYME
YCURE GN{INO)

TEEG3
BLESSED BE YOUR NAM: (INPOP)

FRANCESCA BATTISTELLI

DIGITAL DOWNLOADS

AVAILABLE AT DMDS.COM

NO. 1(6 WKS)
BEC/TOOTH & NAIL

ESSENTIAL/PLG
REUNION/PLG
FERVENT/WORD-CURB
INO

MONOMODE/REUNION/PLG

TOBYMAC FEATURING KIRK FRANKLIN & MANDISA

FOREFRONT/EMI CMG

SPARROW/EMI CMC

SPARROW/EMI (MG

SIXSTERS/SPARROW/EMI CMG

CURB

INO

BEACH STREET/REUNION/PLC

MOST INCREASED PLAYS

IWILL RISE SIXSTEPS/SPARROW/EMI CMG
ADDISON ROAD

HOPE NCW INO
NEWSBOYS

INTHE HANDS OF GOD INPOP
MEREDITH ANDREWS

YOUINV TEMEIN WORD-CURB
THE MICHAEL GUNGOR BAND

ANCIENT SKIES BRASH
POIN™ OF GRACE

IWISH WORD-CURB
MARK HARRIS

ONE TRLE GOD INO
IAN ESKELIN, MARK STUART & VICKY BEECHING

LORD INTEGRITY
ABOVE THE GOLDEN STATE

F'LL LOVE YOU SO SPARROW/EMI CMG
MANDISA

MY DELIVERER SPARROW/EMI CMC
DAVID CROWDER BAND

0, FOR A THOUSAND TONGUES TO SING SIXSTEPS/SPARROW/EMI (MG
LINCOLN BREWSTER

COD YOLREIGN INTEGRITY
THE FRAY

YOU FOLND ME EPIC/INO

MOST ADDED
FERVENT/WORD-CURB

BRASH

BEACH STREET/REUNION/PLG

PLAYS AUDIENCE
™ +- MILLIONS RANK
1866 +18 4.061 2
1854 +57 4.508 1
1621 +6 3.480 4

380
376
354
315

27

+83 3.272 5
;84 *3’:)-8; » 6
-53 3.6187 )
-52 3.070 7
+44 1.927 10
+57 2.094 8
-57 72.087 g9
#2 0888 19
+13 1.885 |l
-78 1705 12
+159 1.660 B
-3 1342 4
8 87 B
-34 me 7
+7 0.346 B

-80 1150 16

+4] 0620 24
+51 1.077 18
+66 0690 21
+89 0.651 ] 23
1 0.262 &

+58 0.270 E

+5 0670 22

sammOwEMICMG 208 *3 0365 30
RECURRENTS
4
g
1 NIELSEN BDS PLAYS "i‘ ARTIST
CERTIFICATIONS ™ W = TITLE / IMPRINT / PROMOTION LABEL
AARON SHUST
943 25 MY SAVIOR MY COD (BRASH)
ROBBIE SEAY BAND
839 251 SONC OF HOPE (SPARROW/EMI CMG)
LINCOLN BREWSTER
158 858 EVERLASTING COD (INTECRITY)
STEVEN CURTIS CHAPMAN
77 E% 3 YOURS (SPARROW/EMI CMG)
&1 607 THIRD DAY

CALL MY NAME (ESSENT{AL/PLC)

FOR REPORTING STATIONS PLAYLISTS GO TO

MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS
BIG DADDY WEAVE 7

You Found Me

(Fervent/Word-Curb)

KAIM, KHZR, KPEZ, WAFJ, WBDX, WMS),
WRBS

MANDISA 5

My Deliverer
(Sparrow/EMI CMG)
KLTY, WAFJ, WCRJ, WPAR, WRBS

RUSH OF FOOLS 5
Lose It All

(Midas)

KBIQ, WBDX, WBSN, WCSG, WJIE

'SARA GROVES 5

Love Is Still A Worthy Cause
(INO)
KPEZ, WAFJ, WBSN, WDC, WJTL

NEWSBOYS 4
In The Hands Of God

{Inpop)

KAIM, KTSY, WFFH, WLFJ

JIMMY NEEDHAM 4
Forgiven And Loved

(inpop)

KAIM, KS8J, WBHY, WMHK

MATTHEW WEST 3

The Motions
(Sparrow/EMt CMG}
KTIS, WGTS, WJKL

ABOVE THE GOLDEN STATE 3
I'll Love You So

(Spasrow/EMI CMG)

KHZR, WCRJ, WPAR

LIFEHOUSE 3
Broken

[Geffen/Interscope)

KFSH, KGBI, WFHM

ADDED AT...

WBHY

Mobile, AL
PD/MD: Kenny Fowler

Jimmy Needham, Forgiven and Loved, 10
Natalie Grant, Our Hope Endures, 10

www.RadioandRecords.com

11 NIELSEN BDS PLAYS

CERTIFICATIONS ™ W
597 en
?81 7 ‘5*5_;7
566 565
565 648

555 552

» GARNERING TH= MOST ADDED NOD, BIG DADDY
WEAVE'S “YCU FOUND ME™ LAUNCHES AT NO. 27. THE
CUT, A DIFFERENT 50NG THAN THE FRAY’S LIKE-TITLED
TRACK THAT SITS ONE NOTCH FIGHER, IS THE SECOND
SINGLE FROM THE SROUP’S ALBUM “WHAT LIFE WOULD
BE LIKE.” THE TITLE TRACK ROS= TO NO. 3 IN OCTOBER.

NEW AND ACTIVE
ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL JCAIN TITLE / LABEL /GAIN
JIMMY NEEDHAM 18v82 KARI JOBE 127/8
Forgiven And Loved I'm Singing
(Inpop} (Integrity)
TOTAL STATIONS: n TOTAL STATIONS: 15
JARS OF CLAY 175/2S KUTLESS nom
Two Hands | Do Not Belong
(Cray Matters/Essent «l/PLOY (BEC/Tooth & Nail)
TOTAL STATIONS: 14 TOTAL STATIONS: 8
JEREMY RIDDLE 162/27 REMEDY DRIVE 10918
Bless His Nem= All Along
(Vineyard) (Word-Curb)
TOTAL STATIONS: 12 TOTAL STATIONS: 10
SANCTUS REAL 136710 MATT MAHER 104/5
Sing Empty & Beautiful
(Sparrow/EN| TMG) (Essential/PLG)
TOTAL STATIONS: 6 TOTAL STATIONS: 6
BLUETREE 1320 ISRAEL HOUGHTON 100/26
God Of This City My Tribute
(Lucid) (Integrity)
TOTAL STATIONS: 8 TOTAL STATIONS: 14

CHRIS TOMLIN

| Will Rise (Sixsteps/Sparrow/EMI CMG)

WCVC +27, WAWZ +21, WIKL +20, KXOJ +20, KWND +14,
WNWC +8, WPAR +7, KLIC +7, WDUC +5, WCRJ +5

BIG DADDY WEAVE

You Found Me (Fervent/Word-Curb)

WLAE +27, KHZR +23, WCQR +20, KBNJ +T7, KSBJ +17,
WUIE +13, KLJC +10, WRBS +8, KPEZ +7, SXMS +2

MANDISA

My Deliverer (Sparrow/EMI CMC)

WPOZ +25, WBFJ +16, KLTY +13, WRBS +11, KLIC +10,
WAFJ +9, WCIE +6, KPEZ +5, WCSG +4, WIKL +3

MERCYME

Finally Home (INO)
KSGN +20, KWND +15, WCRJ +11, WMUZ +8, KLIC +7,
- WNWC +7, WVEJ +6, KSBJ +6, WCSG +4, WRCM +4

FRANCESCA BATTISTELLI

Free To Be Me (Fervent/Word-Curb)
WNWC 118, WCRJ +15, WLAB +10, WAKW +7, WVFJ +7,
WCQR +7, WIKL +7, WIQK +7, WFFH +7, WMUZ +7

FOR WEEK ENDIN 3 FEBRUARY 22, 2009

LEGEND: See lege 1d to charts in charts section for rules and symbol explanations.

57 Christian £.C stat s s are electrom cally monitored by Nielsen Broadcast Oata Systems 24 hours a
day, 7 days a ~eek. Thristian AC Indicator chart compiled of 33 reporters, christian CHR 26, christian
rock 25 and saft AC. 1spirational 20. © 20C9 Nielsen Business Media, Inc. All rights reserved.
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FOWERED BY

nielsen

DIGITAL DOWNLOADS
(DMDS AVAILABLE AT JNIDS.COM

» ON THE HEELS OF RECEIVING FOUR DOVE AWARD
NOMINATIONS, INCLUDING A NOD FOR ARTIST OF THE
YEAR, FIREFLIGHT BOWS AT NO. 25 ON CHRISTIAN ROCK
WITH “STAND UP” PRESENTED ANNUALLY BY THE GOSPEL
MUSIC ASSN., THE DOVE AWARDS CEREMONY WILL BE
HELD APRIL 23 AT NASHVILLE’S GRAND OLE OPRY HOUSE.

x - = a
£ R CHRISTIAN CHR A E s CHRISTIAN ROCK
o £S5 ARTIST PLAYS o B £3 ARTIST PLAYS
E P $& T IMPRINT / PROMOTION L ABEL ™ - Bl = £33 e IMPRINT / PROMOTION LABEL -
———
JEREMY CAMP i FAMILY FORCE S R
L | _2_1_'_ THERE WILL BE A DAY BECTOOTHENAL 007 w3 I B Rapwion e 289 0
f TENTH AVENUE NORTH NEVERTHELESS
z 25 gyvoursine REUNION/PLG E‘_QZA ?] ' ﬁi CROSS MY HEART FLICKER/PLG 281 10
' FRANCESCA BATTISTELLI : CHILDREN 18:3
. 7 FREETOBEME FERVENT/WORD-CURB T +52 . 8 | OMEMADE VALENTINE TooTHNaL 204 48
MATTHEW WEST CLASSIC CRIME
. : 1?‘ THE MOTIONS SPARROW/EMI CMG 83{'_ i . _ SING oot Nar 20! 0
4 ‘= RUSH OF FOOLS RELIENT K
. 8 0 loserman mors B34 3 . 3  THE LAST, THE LOST, THE LEAST coree 2 il
RED = HAWK NELSON
. . B (everBE THE saMe ESSENTIALPLG 7% +B4 . = LET'S DANCE BEC/TOOTHS&NAIL _zf’? o ;2 .
GROUP 1 CREW § CAPITAL LIGHTS
o 24 | EVS T THE KINGOOM FERVENT/WORD CURB i & 7 QUTRAGE TOOTH & NAIL 2""% el
VOTA IVORYLINE
= 2 HARD TOBELIEVE INO 702 4 ' - HEARTS AND MINDS TOOTH & NAIL 238 16
THIRD DAY . RED
9 21_ RUNTOYOU ESSENTIAL/PLG _6_58_ 1 9 . FIGHT INSIDE EssenTIALPLG 220 =51
‘ DISCIPLE £ THIS BEAUTIFUL REPUBLIC
I 15 HATEVER REASON no O® i . 3 SURRENDER SAVED MY LIFE FOREFRONT/EMI CMG 224 S
FRAY ABANDON
. W 8 ourounove tgng 0% 4 . _ HOLDON FORFFRONTIEMICMG 21 i3
- BRANDON HEATH WEDDING -
LE 38 CVEME YOUREVES reunonpg B4 2 RETURN BuaveNewworln 208 L
ARTICLE ONE REMEDY DRIVE
. 18 TAKENBY THE STORM weop 475 i STAND UP WORD-CURB _292'7 o
BUILDING 429 SECRET AND WHISPER 4
20 oorme wo %2 EL ANCHORS TOOTH & NAIL J87 8
NEWSBOYS BECOMING
5 INTHEHANDS OF COD INPOP 3827 L “d YOUR LOVE TooTHENAL 180 =,
KRYSTAL MEYERS DECYFER DOWN
12 v T Away ESSENTIALPLG 572 2 I FADING wo 180 520
KUTLESS . HOUSE OF HEROES
! 3 TOKNOW THAT YOU'RE ALIVE BEC/TOOTH & NAIL _}3_6 & 7 B 20' LOSE CONTROL MONOVSSTEREOICOTEE /2 R
JON FOREMAN ‘ 2 PHILMONT
T JOURLOVE Is STRONG CREDENTIAL/EMICMG 335 a @ - THE DIFFERENCE FOREFRONT/EMI (MG n i
THIS BEAUTIFUL REPUBLIC g KUTLESS
BEAUTIFULLY BROKEN FOREFRONTEMICMG 528 L5 ’ f]‘ 16 O KNOW THAT YOURE ALIVE BEC/TOOTH & NAIL 168¥ ki
JARS OF CLAY et RUN KID RUN
_ TWOHANDS CGRAY MATTERS/ESSENTIAL/PLG, 326 & @ 23. 4 GerHEDIAL ToOTHENAL 182 i52
DOWNHERE . E=) SEARCH THE CITY P
MY LAST AMEN centrcry 299 186 2 5‘% | 15 Thegescue T00THENAL 1P B
SEVENGLORY - THE CONTACT
_ ALLOFTHISFOR YOU 7SPIN 2?1 7:42 22 :2_9 6 giacksea 5o 154 1
B. REITH A ROTTERDAM NOVEMBER -
MESS GOTEE 255 1S ENOUGH mn P2 L 1
BEBO NORMAN RUTH
BRITNEY BEcTooTHENAL 224 B WHD | WAS AND WHO | AM oomsna 47 3
REMEDY DRIVE FIREFLIGHT
ALL ALONG worD-cupg 2! *33 STAND UP FLICKER/PLG i i
ADDISON ROAD PILLAR
_ THISCOULDBE OUR DAY no 227 ill STATE OF EMERGENCY ESSENTIAL/PLG ‘Ev *6
CASTING CROWNS 223 7 FALLING Up n9 +10
SLOW FADE BEACH STREET/REUNION/PLG - B STREAMS OF WOE AT ACHERON BEC/TOOTH& NAIL
NEVERTHELESS FLYNN ADAM
IT'S TRUE ckeroe 2% SUCH A TIME coree B 552
FIREFLIGHT K SUPERCHIC(K}
YOU GAVE ME A PROMISE FLICKER/PLG 2l 12 CROSS THE LINE weop 109 i
MARVIN WINANS JR. FRAY
YOUNEVER LET ME DOWN M2 21l 525 YOU FOUND ME im0 108 &
SOFT AC/INSPIRATIONAL
ARTIST PLAYS = ARTIST PLAYS
TITLE IMPRINT / PROMOTION LABEL ~ TW - Wl ¥ wks TITLE IMPRINT / PROMOTION LABEL  TW +-
L MARK HARRIS ONE TRUEGOD INO 379 +18 MATTHEW WEST THEMOTIONS SPARROW/EMICMG B6 1
§ MERCYME FINALLY HOME N0 365 +4 THIRD DAY REVELATION B ESSENTIAL/PLG 180 +29
N ~ NATALIE GRANT OURHOPE ENDURES CuRB 304 +46 JOSH WILSON SAVIOR. PLEASE SPARROW/EMICMG 175 +17
§ JAMIE SLOCUM DEPENDENCE Cure 299 -8 _ AVALON STILLMYGOD SPARROW/EMI CMG 157 +32
§ MEREDITH ANDREWS YOU INVITE ME IN WORD-CURB 298 -2 CURT COLLINS JESUSPAID T ALL FSS 146 +]
g JEREMY CAMP THERE WILL BE A DAY BEC/TOOTH&NAIL 294 +10 FRANCESCA BATTISTELLI FREE TOBE ME FERVENT/WORD-CURB 141 +8
é CHRIS TOMLIN 1 wiLLRISE SIXSTEPS/SPARROW/EMI CMG 270 +20 KATINAS PRAYINGFOR YOU DESTINY-EXECUTIVE 140 +25
9 v = iid:
e CARMEN D'ARCY WE ADORE THEE BRICK STREET/MARTINGALE 206 a7 JARED ANDERSON CGLORIFIED INTEGRITY 128 -9
g LINCOLN BREWSTER GOD YOUREICN INTEGRITY 203 +5 TWILA PARIS NOTFORGOTTEN £l 24 43
§ JUSTIN UNGER BEHOLD HEIGHTS 202 +3 RUSH OF FOOLS WONDER OF THE WORLD MiDAS T8 -68

tent

\BREAKOUT NeW ARTIST or 2008

onLy New aRTIST
TO GARNER TWO NO. 1 RADIO SINGLEeS
WITH "LOVe IS HeRe” anD "BY YOUR SiDe”

BEST SeLLING hew ORTIST ACROSS
PHYSICAL & DIGITAL FORMATS

"TO SAY CHIS BAND IS GOING tO Be 'tHe NeXt BIG tHNG'

WWW tentHaveNuUENORH.COM FeelS LiKe dn unDerstacement.” siisoarn macazine
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CHRISTIAN AC REPORTERS

KGNZ/Ahilene, TX
PD/MD: Gary Hill

WMIT/Asheville, NC*
OM/PD: Tom Creene
MD: Matt Stockman

WFSH/Atlanta, GA*
PD: Mike Blakemore
MD: Mike Stoudt

WVFJ/Atlanta, GA*
OM/PD: Don Schaeffer
APD: Steve Williams

WAFJ/Augusta, GA*
PD/MD: Steve Swanson

KPEZ/Austin, TX*

OM: Mac Daniels

PD: Gary Walsh
APD/MD: Steve Etheridge

WRBS/Baltimore, MD*
PD: David Paul
MD: Chris Scotland

WDJC/Birmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Boise, ID*
OM: Chris Gilbreth
PD: Jerry Wocds
APD/MD: Travis Culver

WCVK/Bowling Green, KY
OM: Ken Burns
PD: Susan Woodard

WAYR/Brunswick, GA
PD/MD: Bart Wagner

WRCM/Charlotte, NC*
OM: Gary Mor and
PD: Dwayne Harrison

WBDX/Chattanooga, TN*
OM/PD: Jason McKay
MO: Justin Wade

WJKL/Chicago, IL*

WAKW/Cincinnati, OH*
PD: Kurt Wallace

APD: Rab Lewis

MD: Daryl Pierce

WFHM/Cieveland, OH*
PD: Len Howser
MD: Gina Hart

KGTS/College Place, WA
PD/MD: Errest Beck

KBIQ/Colorado Springs, CO*

PD: Bret Stevens
MD: Jack Hamilton

KCVO/Columbia, MO
OM/PD: Jim McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCVO/Columbus, OH*
PD: Todd Stach
APD/MD: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fah

KLTY/Dallas, TX*
PD: Chuck Finrey
APD/MD: Michael Prendergast

KNWI/Des Moines, |A*
PD/MD: Dave St. John

WMUZ/Detroit, MI*
PD: Julia Belcher

WWIB/Eau Claire, Wl
OM: Paul Anthany
PD/MD: Greg Steward

WCTL/Erie, PA
OM: Ronald Raymond
PD/MD: Adam Frase

KHPE/Eugens, OR
MD: Paul Hernandez

KYTT/Eugene, OR
OM: Dave DeAndrea
PD/MD: Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: Syndi Long

MD: Steve Turley
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KGCB/Flagstaff, AZ
OM: Damel White
PD/MD: Mike Medlin

WPER/Fredericksburg, VA
PD: Frankie Morea

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, iN*
PD: Dan Buettner
MD: Melissa Montana

WCSG/Grand Rapids, MI*
PD: Chris Lemke

WJQK/Grand Rapids, MI*
OM: Troy West
PD/MD: Gary Thompson

WBF}/Greenshoro, NC*
OM: Dana Evans

PD/MD: Wally Decker
APD: Darren Stevens

WLFJ/Greenville, SC*
PD/MD: Rob Dempsey
APD: Gary Miller

KAIM/Honolulu, HI*
OM: Jack Waters
PD/MD: Mike Cravatt

KSBJ/Houston, TX*
PD: Jon Huil
MD: Jim Beeler

WQME/Indianapolis, IN
PD/MD: Matt Rust

WCRJ/Jacksonville, FL*
PD: Chris Wayne
MD: Theresa Rass

WCQR/Johnson City, TN*
PD/MD: Brian Sumner

KOBC/Joplin, MO
OM/PD: Lisa Davis

KLJC/Kansas City, MO*
PD/MD: Michael Grimm

WJTL/Lancaster, PA*
PD: John Shirk
MO: Phil Smith

KSOS/Las Vegas, NV*
PD: Scott Herrold

KKSP/Little Rock, AR*
OM: John Scuderi

PD: JR Runyon

MD: Dave Srite

KFSH/Los Angeles, CA*
PD: Chuck Tyler
APD: Bob Shaw
MD: Lara Scott

WJIE/Louisville, KY*
PD: Jim Galipeau
APD/MD: Chris Crain

KSWP/Lufkin, TX
OM/PD: Al Ross
APD/MD: Michelle Ross

WNWC/Madison, WI*

KVMV/McAllen, TX*
OM/PD: Jeremy Morris

KJIL/Meade, KS
PD/MD: Michael Luskey

WAWZ/Middlesex, NJ*
OM: Scott Taylor

PD: Johnny Stone
APD/MD: Keith Stevens

KTIS/Minneapolis, MN*
PD: Jason Sharp

WBHY/Mobile, AL*
OM: Robert Barber
MD: Kenny Fowler

KBMQ/Monroe, LA
PD/MD: Phillip Brooks

WFFH/Nashville, TN*
PD/MD: Vance Dillard

Family Life Ministries/Network

PD: Cecii Van Houten
APD: Kevin VanBuren
MD: Bruce Barrows

New Life Media/Network
PD/MD: Joe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

KGBI/Omaha, NE*
PD: Melody Mitler
MD: Jeff Devereaux

WPOZ/Orlando, FL*
OM/PD: Dean O'Neal
APD: Jeff Cruz

WMSJ/Portland, ME*
OM/PD: Paula K.
MD: Kenny Robinson

KFiS/Portland, OR*
OM/PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
PD/MD: Dave Masters

KSGN/Riverside, CA*
PD: Bryan O'Neal
MD: Brandi Lanai

WPAR/Roancke, VA*
OM/MD: Jackie Howard

WQFL/Rockford, IL
PD/MD: Johnny V.

KKFS/Sacramento, CA*
PD/MD: Max Miller

WSMR/Sarasota, FL

Sirius XM The Message/Satellite*
PD: Al Skop

KCMS/Seattle, WA*
PD: Scott Huntley
MD: Sarah Taylor

WBYO/Sellersville, PA

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Moare

WHPZ/South Bend, IN
OM: Gary Hegland
PD: Corey Mann

KWND/Springfield, MO*
PD/MD: Chalmer Harper

KKJM/St. Cloud, MN
OM/PD: Diana Madsen
MD: Dawn Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WCIE/Tampa, FL*
PD: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KKCM/Tulsa, OK*
OM: Steve Hunter
PD: Chris Kelly

KX0J/Tulsa, OK*
PD: Bob Tharnton

KVNE/Tyler, TX
PD: Mike Harper
MO: Jennifer Winborn

WCGTS/Washington, DC*
PD: Becky Wilson Alignay
MD: Rob Conway

KNWS/Waterloo, (A
PD: Dan Raymond

WGNV/Wausau, Wi
OM: Karen Benke
PD: Mark Bystrom
MD: Todd Christopher

WGRC/Williamsport, PA
OM: Don Casteline
PD/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kirby

APD: Sal April

* Monitored Reporters

HAMDS OF GO0

ﬁ REPORTERS, THE
m Tylyl FIRST TOP 10 SINCE °

TO MO 3 ON THE NOV. 3

% %' 23 .onsr CHRISTIAN AC INDICATOR

4 WONDER™ ROSE

= CHART.

<DMDS
DIGITAL DOMHLOADS
ANAILABLE AT DRDS, COM

% TITLE IMPRENT / PROMOTION LABEL TprAY5~/-

1 2'5 JEREMY CAMP THERE WILL BE A DAY BEC/TOOTH & NAIL 960 -4
2 22 1 THIRD DAY REVELATION ESSENTIAL/PLG _EGS -56
e ¥ 16 MATTHEW WEST THE MOTIONS SPARROW/EMI CMG r 839 +1
o LA 7  FRANCESCA BATTISTELLI £REE TOBEME FERVENT/WORD-CURB 805 +2
e E E_ MERCYME FINALLY HOME N0 759 +12
b = REUNION/PLG 756 -36

& ‘.5 © 2E  TENTH AVENUE NORTH BY YOUR SIDE

200 JOSH WILSON SAVIOR. PLEASE

SPARROW/EMICMG 663 +9

of
B B 37 BRANDON HEATH CIVEME YOUREYES REUNIONPLG 608 34
. 14 MICHAEL GUNGOR BAND ANCENT SKIES BRASH 589 +22
. @ B ; NEWSBOYS IN THE HANDS OF GOD INPOP - 589 +2
n E?s‘ 15  NATALIE GRANT OUR HOPE ENDURES CURB 586 24
12 %r. 2% BUILDING 429 enoor v O 508 -6
. }ﬁﬁ - '5_ CHRIS TOMLIN | wILLRISE SXSTEPS/SPARROW/EMI CMC _480 +79 .
14 %ﬁh‘? 37 TOBYMAC FEAT. KIRK FRANKLIN & MANDISA £0SE MY SOUL FOREFRONTEMICMG 466 -52
15 E 21 MEREDITH ANDREWS YOU (NVITEME IN WORD CURB 385 3
o ’ q _.3_ BEBO NORMAN PULL ME OUT BEC/TOOTH & NAIL _366- +35 -
(7] #2¢ B MARKHARRIS ON TRUECOD mO 356 24
. % 7 DAVID CROWDER BAND O, FOR A THOUSAND TONGUES TOSING S KSTEPS/SPARROW/EMICMG 350 +24
. {2 & MANDISA MYDELIVERER SPARROW/EMICMG 305 +57
20 12 POINT OF GRACE | wisk woRDCURE 292 56
21 ; 13 IANESKELIN, MARK STUART & VICKY BEECHING LORD INTECRITY 26.5 -19
. § 4 ABOVE THE GOLDEN STATE ('LL LOVE YOU SO SPARROW/EMI CMC 252 +37
. - %  KUTLESS 100 NOT BELONG BEC/TOOTH&NAL 251 +54
. i . :2 JARS OF CLAY TWOHANDS GRAY MATTERS/ESSENTIAL/PLG 237 +58
. 2 BIGDADDY WEAVE YOU FOUND ME FERVENT/WORD-CURB 231 +89
. 5 JAMIE SLOCUM DEPENDENCE CURB 213 +21
. i _? REMEDY DRIVE ALL ALONG WORD-CURB “185 . +34
. ﬁ JIMMY NEEDHAM FORGIVEN AND LOVED INPOP 169 +57
' m LINCOLN BREWSTER C0D YOUREICN INTEGRITY 166 +26
30 ‘%E' . 4 - REVIVE CHORUS OF THE SAINTS ESSENTIAL/PLG 161 -4
CHRISTIAN AC
ﬁ MUSIC RESEARCH
TroyResearch
ARTIST w w w w
TITLE IMPRINT / PROMOTION LABEL ~ PAM®%  25-54  25-34  35-44 4554
BRANDON HEATH GIVE ME YOUR EYES REUNION/PLC  ®9% 424 423 426 422
LAURA STORY MICHTY TO SAVE INO  %8% 422 433 423 4m
TOBYMAC FEAT. KIRK FRANKLIN & MANDISA LOSEMYSOUL ~ FOREFRONT/EMICMG — ¥8% 46 413 4315 4.2

CHRIS TOMLIN JESUS MESSIAH SIXSTEPS/SPARROW/EMI CMC

TENTH AVENUE NORTH BY YOUR SIDE REUNION/PLG

MATTHEW WEST THE MOTIONS SPARROW/EMI CMG

JEREMY CAMP THERE wiLL BE ADAY BEC/TOOTH & NAIL

BEACH STREET/REUNION/PLG

CASTING CROWNS 510w FADE

THIRD DAY REVELATION ESSENTIAL/PLC

BIG DADDY WEAVE wHAT LIFE wOULD BE LIKE FERVENT/WORD-CURB

CHRIS TOMLIN | witL RISE SIXSTEPS/SPARROW/EMI CMG

MERCYME FINALLY HOME INO
DOWNHERE HEREIAM CENTRICITY
STEVEN CURTIS CHAPMAN YOURS SPARROW/EMI CMC

MERCYME YOU REIGN INO

MEREDITH ANDREWS YOU INVITE ME IN WORD-CURB
33 MILES ONE LIFE TOLOVE INO

JOSH WILSON SAVIOR PLEASE SPARROW/EMI CMC

FRANCESCA BATTISTELLI FREE TOBE ME FERVENT/WORD-CURB

NATALIE GRANT OUR HOPE ENDURES CURB

A% 416

87% 412 418

4.04 426 407

7% 402 4.21

a8% 410 4.04

&% 406 4.03

3% 405 393

A% 404 397

€0% 404 399

&5% 398 3.82

€9% 397 3.87

€4% 396 4.00

€8% 391 382

£0% 384 388

410  4.09
430 405
44 402
408 4.07
416 4.07
409  4.06
410 402
398 4l4
4.04 401
390 399
391 4.00
3.85. 3.79

2% 380

380 385 377
7% 380 37 381 3.83
385 3.66

€% 379 3.85

A% 3.76

376 381 372

“otal Sample size is 1708. These are average scores for music in the Christian AC format, based on data from
surveys conducted throughout the US, using TroyResearch Online Music Tvacking. Online panelists score eact
song on a 1-5 scale where 1 = strongly dislike and S = strongly like. TroyR2search is a registered trademark ol
RadioResearch.Com. To inquire about Online Music Tracking with TroyResearch, call Jonathan Little at 740-549-

9700, x61 or email jlittle@troyresearch.com.
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R&R COUNTRY SPECIAL

Bob McKay writes his own storybook ending

The Real

McKay

R.J. Curtis

RCurtis@RadioandRecords.com

Beasley’s WKIS/Miami and WXTU/Philadelphia have had Bob
McKay’s fingerprints all over them for the past 25 years. After near-
ly 17 successful years in Miami, he segued to WX TU 1n 2000, where
he’s enjoyed similar success for the past eight. McKay 1s a well-

respected, high-profile figure in country radio, programming in two

challenging, nontraditional and vastly different major markets. m

What prepared McKay for such a consistent run that started in

1984 and continues to this day? Perhaps 1t was the 21 other sta-

tions he worked at during the 18 years prior to his Miami arrival.

According to McKay, in one year alone, he accumulated five W-

2 forms. In the years leading up to his marathon Miami stint, he

characterizes himself as “a nomadic roustabout D] who took my

kids all over the country for another $25 a week.”

A Perfect Script

There is a payoff for all that state-hopping, and 1t
a real doozy. On March 3, McKay will be induct-
ed into Nashville’s Country Radio Hall of Fame.

That feat would quahfy 2009 as a pretty good year

for anyone, but McKay has plans for later in the
year that will make 2009 even more special.

First, WX TU will celebrate its 25th year in the
format. In addition. by years end, McKay will
make good on a plan to retire from radio. When
R&R recently spoke with WXTU GM Natalie
Connor about McKay stepping down. she said,
“How cool is that for Bob? Going out on the
25th anniversary and going into the Hall of Fame.
You couldn’t have scripted that any better”

By the ume McKay took his first job n coun-
iy radio, programming WBCS/Milwaukee
(now WMIL), he'd already worked in Wichita;

44

Albuguerque; Cleveland; Tampa; Akron; Oklahoma
City; Great Falls, Mont.; and Minot, N.D. He was
familiar with country before that, having hstened
to WWVA/Wheeling, W.Va,, as a kid, but never
really gave 1t a second thought untll he worked in
Kansas. While  programming  KLEO/Wichiea,
McKay found himself listenng to crosstown KFDI
more and more and was drawn to the music.

When he arrived in Mihwaukee. McKay says it
was about the same time Bob Pittman had put
country WMAQ on the air—and on the map-—
in Chicago.”He had given it a top 40 vibe. That’s
what we did in Milwaukee, roo.”

It was during his Milwaukee experience that
McKay decided country was the tormat for him.
“I loved the music. T was listening at home on
weekends, evervwhere, and wving all different

torims of it, too.”

24/7 NEWS ONLINE @ www.RadioandRecords.com

‘How cool is
that for Bob?

Going out on
the 2Z5th
anniversary

and goin

into %he Iﬂall
of Fame. You
couldn’t have

scripted that
any better.

—Natalie Connor

WwWwWw.americanradiohistorv.com

“A nomadic roustabout DJ":
Bob McKay, circa 1966

Country, Coast To Coast

After a year-and-a-half, McKay jumped at the
chance to flip KCBQ/San Diego to country.” That
was the biggest moment ot my life]” he says. It was

1980, the beginming of the Urban Cowboy’ move-
ment. At about the same time. KHJ and KZLA/Los
Angcles went country, and WQAM/Muami and
KSAN/San Francisco flipped, too.”

For the next tour years McKay lived the
Southern California life, programming KCBQ
and battling with KSON. Then Mel Karmazin's
Infimty Broadcasting bought "CBQ and during
a management turnover McKay lett the station.
In fall 1984, McKay was offered the job n
Miami, programming WKQS (Kiss Country),
which later changed 1ts calls to WKIS. Atter flip-
ping to country in 1981, McKay savs Kiss sull
wasn’t a mature station when he arrived, sorug-
gling with two competitors, WGMA-AM and
WQAM. Eventually, WKIS” owners hought out
"QAM and "GMA ulamately went
away, leaving Kiss alone in the for-
mat. lt tcook McKay about a year to
fully get his armis around the station
and the market. “My reference
point was Southern California be-
cause | lived there tor four years.”

Compared with what he des-
cribes as a more laid-back lifestyle
out west, South Florida had an
uptempo. East Coast pace. “Its a
very Hashy place. I had to get used
to the difference in lifestyle and
overall attitude there” While 1n
Miami, McKay helped create what
is now one of the biggest concerts
in the Southeast, the annual WKIS
Chili Cookoft. McKay brought the
idea with him from San Diego. " We
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did a lot of chili cookoffs out there. I rold the
owner. ‘Lets just do another one!” Tt became a
two-day event and was originally free”

McKay was i the middle of a good long run
in Miami when the chance to move o country
sister WXTU came up. It started when WKIS
GM  Dave Donahue transterred  to
Philadelphia in November 1999, At the WKIS
Christmas party a month later, Donahue suggest-

was

ed the move to McKay. ] was in Miami for so
long; the station was domg really well. The rat-
ings were good, I had a great airstaff. nothing was
wrong in my world.” he savs. “lt was just a great
opporturity.” Fairly quickly, the move to Philly
became "a no-brainer,” he savs. 1 thought, "If |
tall, then I fall’ ”

‘Never Get Lazy’

Just as he had done when he arrived at WKIS,
McKay had to work on reaching the country
audience 1n Philadelphia, a city that he says has a
faster pace and 4 more aggressive vibe than
Miami."There’s a lot of country in South Jersey,
m Glouster County, and there are a lot of mili-
tary personnel around Philly,” according to Mc-
Kay."“They’re all listening to this station. I learned
that the tirst six months here”” Like Kiss, WXTU
does well in the suburbs and on the military bases
but theres something else challenging about
Philly, too. McKay says the metro 1s enormous.
“There are cight counties in the metro. [t 1s fast-
paced, high-energy, but T will say theres a great
work cthic in Phillv. People really work up here.

‘I loved
[country]
music.
| was listening
at home on
weekends,
everywhere,
and trying
all different
forms of
it, too.

—Bob McKay

The CRB President’s Award goes to . . .

Shelia Shipley Biddy

By R.J. Curtis

McKay, then lmown
as Trip Summars,
the Night Tuipaer,
at WKY/Oklahoma
City, crca 1962

W K Y

They care aboue their jobs and seem to cnjoy
themselves” McKay has high regard tor the qual-
ity of radio in his market, too, citing Philly's “great
musical heritage. Beyond the nsic. vou have o
put up a product that stands up to [rock]
WMMI, [AC] WBEB and |classic hits] WOGL.
It keeps you sounding great. You van’t be this lit-
tle ole country station sitting by itself. We need
ro sound as good as evervbody else every day, and
we do. We've been very consistent.”

When programming in a PPM-measured mar-
ket, McKay says.*vou can never get lazy.You have
to keep reinventing the station every day. [ don’t
mean changing it, but keeping things fresh and
relevant” He knows tirsthand what 1 game-
changer the PPM has been and will continue to
be. Hes been living with this new ratings
methodology for seven vears and is one of the
most sought-after voices for the country format
when the topic comes up at such events as the
Country Radio Seminar. Asked if the transition to
clectronic measurement has mvigorated him, even
atter so many years of day-to-day programming,
McKav replies. “Clearly. We were on the beta test
for that starting 11 2602.To sce what 1t does now
and how 1t measures listening, even with a few
problems, overall mest of us would take real Tis-
tening over diary recall”

When McKay was first told of his induction
into the Country DJ Hall of Fame in October,
he was nearly beside himselt. 1 can’t even begin
to describe what it means to me.” he said. "Its
phenomenal; the crown jewel, the pinnacle. I'in
humbled and still a bit numb.”

Even after a few months to absorb and reflect
on the news, McKay says that when March 3
arrives,“it will be an emotional might for me.” His
entre fanuly will be in Nashville to celebrate, the
same fanuly that moved across the country so
many tines.

“They weathered them all])” he savs” Whats
amazing to me 1s how well-adjusted my kids are.
I look back on that and think.'T can’t believe we
did that” ” RsR

Shelia Shipley Biddy remembers
the events leading up to her 1992
electior as VP of the Country
Radio Eroadcasters, although it all
happened rather quickly. “Jack
Lameie- had been in the VP role
for years. He came into the board
meeting one day after the [Country
Radio Seminar] and told me, ‘I'm
nominating you for VP today.’ “

* Knowing better than to argue
with the often gruff but usually
lovable Lameier, Shipley Biddy
went vith the plan. The next
thing s1e knew, nominations
were closed, a vote was quickly
taken, and she was elected. “It
hit so quick,” Shipley Biddy says,
realizimg later that she had over-
whelming, premeditated support
from tae entire board. She went
on to sarve in the VP role from
19921399, eight of her 13 total
years an the CRB board.
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Recognition Time

Her years of service to the CRB
will be recognized Tuesday,
March 3, at the Country DJ and
Radio Hall of Fame dinner, when
Shipley Biddy is presented with
the organization’s President’s
Award. The honor acknowledges
“an individual who has made a
significant contribution to the
marketing, production, growth
and development of the Country
Radio Seminar.”

Upon hearing of her selection
last fall, Shipley Biddy was liter-
ally moved to tears, saying she
was “totally blown away. | did-

n’t expect it, didn't see it com-

ing.” Even after so many years
of volunteering her time and
energy to the organization,
Shipley Biddy didn’t realize—
much like the day she was elect-
ed VP—how much support she

had from so many pacple.
Expleining he- emotibas, sh2
says, "When -hat call zame it
was a good thing for me ard my
morde. It meant the-e wes a
chunx of time that peaple
rememnbered who | ar, wnaz |
did a1d how  centributed.”

A ZRB Boa-d seati< not a
paid dosition. At the time Shpley
Biddv served, she had ane cf the
more high-prcfil2 cay jobs ca
Musiz Row. A-ter sta-tng he-
carear in promotions a: RC2,
Shipl2y Biddy maved to MC2 as
direc-or of marketing and szles
in 1984. A yeer later she wae
direc-or of national p-anotion,
then senior di-ecto- cf natiora
prormotion. Wae1 MCA reac: vat-
ed Decca in 1994, Sh pey Sddy
was mamed senior vP/OM, t-e
first voman im Nash\il e to hold

suchan executive posi-ion.

WWW americanradiohistorv com

Knowledge,
Celebration
S-ipley Biady describes her earli-
es CRS ex3erences as “my col-
lece.” She had grown up in
sTalltcwr radio and her first
hasbaad was in the business, so
512 arived n Nashville armed
wizh both vndarstanding of radio
a1 deep love for it. Going to
G=S “was a c-ance to attend an
ed.cationa fo-um, learn about
Aeitron ard 3ee how radio sta-
tions worked,” she remembers.
“ always care away with knowl-
edze that was important to me.”
Once in a gesition where she
managed a st=ff, Shipley Biddy
passed on :qe importance of CRS
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as an educational opportunity to
others. “| would go to the agen-
da and mark panels | thought my
staff needed to be at; it might be
time management, a motivation-
al speaser or some subject that
needed a better understanding.”
Durimg Shipley Biddy’s time on
the CRB Board, the format and
CRS flawrished. It was the "90s
boom when country was the
dominant mainstream form of
music i1 America. Shipley Biddy
calls th2 seminar at that time “a
real celebration,” where country
radio amd the record industry
converced on Nashville. “We were
having success and we were
proud cf it. Radio stations were
competitive and | loved that. The
competition was so fierce. There
was such a pride in being a coun-
try radis station. That's some-
thing we shared at the seminar.”
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House has a second home: the DJ Hall of Fame

By R.J. Curtis

WSIX/Nashville morning man Gerry House, who will be
inducted into the Country D] Hall of Fame Tuesday, March 3
in Nashville, likes to say he is a terrible DJ. @ How terrible, you
ask? So bad, that in the past 12 months, he’s been recognized as

the personality of the year by the Academy of Country Music,
the Country Music Assn. and Radio & Records. In fact, for the
past decade, R&R has been wise to House and his unique brand
of on-air terribleness. Just once in the past 10 years has House
not won the R&R Industry Achievement Award for best per-
sonality. Since he originally moved into the Music City neigh-
borhood in 1975, no fewer than 25 industry awards have ended
up on his doorstep. Obviously, the guy is atrocious.

Of course, that’s just Gerry's opinion. The radio
listening audience in Nashville would likely disagree.
So would his bosses at WSIX and their bosses at
Clear Channel headquarters in San Antonio. The
samie goes for the many artists. songwriters. publish-
ers.industry pals and golting buddies who call Gerry
House their friend. While none of those people will
ever convinee House that he is.in fact, wrong about
his on=air selt appraisal. the Country D] Hall of Fame
selection committee has at last comvineed House he'd

feel right at home in the hall anvway.

From Radical To Radio

Like most people in radio, Gerry House had a few
different stops before arriving at his longtime
WSIX home. Unlike many enduring air person-
alides, he wasn't the kid hanging around the local
radio station, taking out the trash as he grew up in
northern  Kentucky, o wasnt unal awending
Eastern Kentucky University and joining the cam-
pus station WEKU that House became interested
in being on the air, and 1t happened accidentally.
A selt-deseribed “radical” back then, House went
into the station to read an editorial on the air.
Afterward, he asked the station manager what he
thought.”Awtul™ was the initial reply. The manag-
er then added.”bue [ Hike the way you read.” House
got an immediate offer to liberate himselt” of his
radical ideas “and be part of the establishment” He
then did what any college-aged student with wide

eved ideals would do when faced with a4 moral
dilemma: Of course. I immediately dropped all my
beliets and the things 1 cherished for two years. My

core beliefs went right out the window”

Big 98

Houses amazing carcer will forever be linked to

one radio station: Big 98, With the exception of a
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Terribly Good,
Awfully Deserving

‘Some people
have that
one-on-one
communi-
cation ability.
I'm just not
comfortable
doing it.’

—Gerry House

www americanradiohistorv com

short stint at crosstown WSM/Nashville and a
two-vear experiment at KLAC/Los Angeles. both
i the mid-"80s, Nashville has been Houses milieu.
House had sent tapes to several stations before 'SIX
hired him in December 1975, When he checked
into the Nashville Hyatt on Dec. 31,1975, 0 mes-
sage was waitimg tor him from the GM at
WHAS/ Louisville.

The GM called House “Gary” which Touse
automatically assumed was because he spells his
first name with a *G The GM told him. 1 real-
Iy like your tpe. Theres this other guy who's
good. but not as good as you: you're the guy”™ Even
though hed taken the Nashville job, House was
convinced to at least talk about the job at "HAS.
“I drove to Louisville” he recounts, “Went to
WHAS .. .1 was a nervous wreck, and the GM
said *Gary, come on in” 1 said, "By the way, my
name is Gerry! He looked down at his desk and
said."You mean you're not Gary Burbank?' 1 said,
*No. I'm Gerry House. the other guy thats not as
good as Gary Burbank. That was one of the most
embarrassing, cringe-inducing moments I've ever

been through.”

The Write Stuff

Obviously: things have worked out pretey well for
House. Hes been producing laughter ar WSIX
all these years on a show that is meticulously
written, planned and executed, yet sounds total-
Iy spontancous. House insists he's a terrible D]
because hes actually a writer and while he won't
say it, we wills a brilliant writer. The preparation
masks what House sees as deficiencies i his basic
on-air skills.

R&R asked it his self-generated on-air char-
acters do the same thing: " Absolutely. Some peo-
ple have that one-on-one communication abil-
it I'm just not comfortable doing it I'm a
writer, so | create bits and funny commercials.”
Ideas for what we now know as “the House
Foundation™ were percolating early in his carcer
in markets like Ithaca. N.Y. and Tallahassee, Fla.
What held him back. Fouse says, was a lack of
people around him in the studio. ™ Thats why |
started  creating characters, because 1 needed
somebody to tlk 0 One of his now-familiar
characters was developed during his tine in

Continued on page 55
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ek Continued Growth!
*WGAR/FM Cleveland, OH—UP 58.1%
LIRS *WYGY/FM Cincinnati, OH—UP 255.6%

*WYRK/FM Buffalo, NY—UP 34.2%
KBWEF/FM San Francisco, CA—UP 51.5%

Nov. 08 PPM to Dec. 08 PPM

KPLX/FM Dallas/Ft. Worth, TX

Oct.-Dec. 08 PPM (3 month average);

18—49 #1 (8.8 Share)
**WXXQ/FM Rockford, IL—UP 81.8%

Over 11 million listeners coast to coast
wait every week for the nation’s
#1 country countdown.

*Arbitron Metro 25-54 AQH Increases (Summer 08 to Falt 08)
**Arbitron Metro 25-54 AQH Increases (Spring 08 to Fall 08; No summer book in this market)

SRS

Affiliate Sales: SHAWN STUDER 817.599.4099 x 2238 Ad Sales: EILEEN DECKER 212.419.2887 .

www.americanradiohistorv.com
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Hall of Fame induction eclipses previous career highlights

By R.J. Curtis

Like many hardworking people in radio, Moon Mullins has a lot
on his plate. Each day is piled high with a variety of responsibili-
tes. It starts with the morning show on Regents country
WBKR /Owensboro, Ky.,, where Mullins, Chad Benefield and
Jaclyn Graves comprise the station’s “Waking Crew;” airing week-
days from 5 a.m. to 9 a.m. Every Wednesday the show looks for-
ward to its regular, special guest: Hoot, the talking parrot. Last month,
on Elvis Presley’s birthday, Mullins and his cohorts were graced by

the presence of the former Graceland resident—"the younger ver-

sion,” according to Mullins, who says the King patiently played “Are
You Smarter Than Elvis” with the Waking Crew and its listeners.

After 9 a.n., Mullins segues to day-to-day pro-
gramming duties for WBKR and OM chores for
news/talk sister WOMI, which are interrupted
only when it time for another of his many re-
sponsibilities: a one-hour stint as the stations’ re-
ceptionist. Mullins insists he can get a lot of work
done while answering phones at the front desk.
There’s something else Mullins is adanant about:
“I would not go anywhere else to do anything.
This is incredibly fun.”

Mullins’ multitasking position at WBKIR, a small-
market station situated in a county with about
100,000 people,“goes right back to where | began.”
His first radio job was in 1961 in Denver City, Texas.
In the years between Denver City and Owensboro,
Mullins’ career has taken him to numerous destina-
tions. His accomplishments in all those places and
contributions to the country format have earned
him a permanent home in the Country Radio Hall
of Fame; he will be inducted March 3 in Nashville.

Moon’s First Phase

Born and raised in Lubbock, Texas, Mullins grew
up listening to CHR /top 40 stations KSEL and
KDUB.When he was 15, he responded to a want
ad in the local paper, which sought a radio
announcer in Brownfield, Texas. As it turned out,
while the owner was in Brownfield, Mullins says
the station was actually in Denver City, 90 miles
from Lubbock. Mullins got the job and quit school,
something he says that, at the time, “wasn’t as

important as getting into the business.”

After two more stops, Mullins circled back to
Lubbock and was hired at country KLLL in Feb-
ruary 1963.“The station programmed itself like a
top 40 station.” Mullins recalls. “It called itself
‘modern country’ and played crossover music like
Roy Orbison, Buddy Holly and the Everly
Brothers.” The presentation appealed to Mullins,
who had already worked in the format before his
arrival at KLLL and was initially drawn to that
style of radio as a child, listening to faraway sta-
tions like WLS/Chicago and KOMA/Oklahoma
City. “It wasn’t the music,” he says. “It was the
voice in the dark, as | listened to my transistor
radio under the covers, wanting to be those guys.”

Zenith

Mullins left KLLL in 1966 and had his first real
exposure to programming when he arrived at
KCKN (nmow KFKF) in Kansas City, where he
worked closely with Ted Cramer, a 1999 Country
DJ Hall of Fame inductee. During his three years at
KCKN, Mullins says he learned about prograniming
from Cramer while gradually moving up the food
chain, from nights to afternoons and then on to
mornings with MDD responsibilities.

In early 1969, Mike Oatman and Mike Lynch of
Great Empire’s KFIDI/Wichita “seemed to be taken
with me and wanted me to be their PD)" Mullins
says. He took the opportunity to acquire his first oth-
cial P> gig. Though he adinired the Great Empire
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‘I would not
go anywhere
else to do

anyt
hYs

hing.

IS

incredibly

fun.’
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—Moon Mullins

No Dark Side To
This Moon

approach to country radio with its *Radio Ranch”
handle and personalities who referred to themselves
as “ranch hands,” it was too old-school for his top
40 instincts. “T had difficulty adapting; I couldn't do
it,” he says now. After four months, he took a job
doing mornings at WINN/Louisville for P13 Dave
Olsen. By the ame Mullins arrived at the station,
however, Olsen had been fired. That turned out to
be good news for Mullins, who was asked to be the
PD—for $5 extra per week.

For the next nine years, Mullins doubled as
WINN’s PD and morning man. But his next
move proved to be pivotal and career-defining.
Mullins was reunited with Cramer in 1978, when
he took the MD job at WDAE working under
Cramer and then-Taft Broadcasting group PD
Randy Michaels. Cramer moved on to program
WTVN/Columbus, Ohio, in 1980. Mullins was
subsequently given the programming keys to
'DAE which took to calling itself **the Flatlands
Godezilla” when a No. 1 book would come in—
which turned out to be every survey except one
during Mullins’ eight-year tenure as PD.

That single non-No. 1 ranking still irritates
Mullins, who says it was due to “bad sampling
from one of our hot zips, Raytown, which was just
asinine.” Despite that blemish, WDAF achieved

Continued on page 55
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“You're My Life”

Written by Steve Azar & Radney Foster

The hest country songs touch the heart. This is one of them.

~*You can hear Azar’s soul pouring thru the speakers
in ‘You’re My Life.’”
~ SCOTT MAHALICK
PD, KBWF - The Wolf/San Francisco

“Not only is it infectious and haunting, but | have yet to play
this song that | didn’t get calls saying ‘who was that? It’s
awesome!’ We've moved it to Medium rotation.”
~ EDDIE HASKELL
PD, KRST/Albuquerque

=~ Steve Azar is a Delta Gem, and Steve’s song
“You’re My Life’ helps us to realize the treasures of
our personal relationships.”
~ MORGAN FREEMAN
Actor/Hollywood California
Resident/Mississippi Delta

“Steve Azar rocked the house on our last tour!
A great guy and a great performer!”
~ BOB SEGER

Now Playing on KBWF/San Francisco,
WKLB/Boston, WYGD/Detroit,
WMIL/Milwaukee, KBEQ/Kansas Gity,
KRST/Albuguergue, WQYK/Tampa,
KTST/0klahoma Gity and 25+ i
Other Majer Markets o P

AND BE SURE TO CHECK OUT EXCLUSIVE VIDEO CONTENT
AT WWW.STEVEAZARLIVE.COM

i

Phetosraphy by Pamela Springsteen

wWWwWwW americanradiohistorv.com . . .
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After decades at WGAR/Cleveland, Chuck Collier enters Country DJ Hall of Farme

A Date With Destiny

By R.J. Curtis

June 12,1963, is a significant date for the city ot Cleveland and

its many country music fans. That’s the day a family friend

brought Chuck Collier to the local radio station. He was a con-

fident, natural cold reader and had spent many hours doing

make-believe radio shows at home. Willard Parker, who ran the

station, offered Collier a lifetime’s worth of confidence when he
told the 16-year-old, “You're better than I am.”

Things went down almost perfectly on that
sunimer day in 63, which is why on a winter
evening i 2009, Collier will assume his perma-
nent place in the Country D] Hall of Fame, dur-
ing the D] and Radio 1 Tall of Fame induction and
dinner in Nashville. He is already accustomed to
permanent places. though. having spent most of’
his lite in radio—306 years at WGAR/Cleveland
and more than three decades in country. It’s all
because once he was behind a live microphone,
Collier was bitten by the radio bug and knew

that’s what he wanted to do for the rest of his lite.

Department Of Education
There’s someone else who deserves partial cred-
it too, according to Collier: Gary West, his best
friend. West is the one who triggered the initial
curiosity in radio for Collier by landing a job at
that local station, WSRW /1 lillsboro, Ohio. Once
Collier heard West on the air a few umes, he
thought to himself, "Hey. I could do that.” Onee
he caught the attention of Parker, Collier was reg-
ularly reading the news on WSRW. Tr was only a
matter of weeks betore Collier sat behind the
turntables as well.

Some 47 vears later, the thrill remains. “To sit

there and cue those records up at that 300-watt

radio station and actually be on the air ... wlk
about being lucky,” he says. After a year-and-a-
halt, Collier moved on  tw WMWM/

Wilmington, Ohio, where he worked during
summer vacations while attending the University
ot Cincinnaa, Collier hadn’t originally planned on
attending college, tiguring radio would be his
career; besides, he'd never been a big tan of the
classroom. When his father suggested continuing
his education, Collier told him. " Arthur Godfrey
never went to college” He recalls that his dad
never missed a beat, saving, *Yeah, but just think
how much better he could have been if he did
go.” Anxious to prove his father wrong, Collier
wrote a letter to the TV/radio editor at the

Cincinmati Enquirer, asking how many of the

jocks at WSAL/Cincinnati were college grads. To
his surprise. the paper printed Collier’s letter,
revealing that every one of the staton's on-air per-
sonalities had degrees. This was espectally power-
tul tor Collier. who idolized the station’s statt.
“That very moment.” he says,"ts when Isaid,'T'm
going to college” ™ He now had the best of both
worlds, sticking with school and radio. In the stun-
mer of 1967, Collier joined WONE/Dayton, han-
dling vacations and fill-in. Ironically, in 1969 he
was hired at the station he 1dolized, WSAIL where

he worked until finishing college.

The Big Apple And Back

With his degree in hand. Collier sent audition
tapes to WGAR  which was on the verge of a for-
mat change. He soon found himself in the othcee
of WGAR PD) John Lund, getting a job ofter
without even knowing what the format would
be. Collier would be doing atternoons on an
oldies station, he soon learned. On the same day
he made his Cleveland radio debut. so did the sta-
tion’s newly hired morning man, Don Imus. After
nearly five years there, Collier followed what had
turned out to be an exodus to New York. One
by one, Imus, Lund and other co-workers ended

up in the Big Apple.and in 1975, Collier joined

Callier, rlght,
and Charlie
Danleks
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Chuck Collier
and Reba
McEntire

‘To sit there
and cue those
records u

at that 500-
watt radio
station and
actually be
on the air,
talk about
being lucky.’

—Chuck Collier
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his Cleveland cronies when he landed a job at
WCBS-FM/New York. After two years,a PD and
GM change at the station pointed Collier back
home. "I lucked out and got another job at
WGAR he says. "I T'd have stayed in New York
any longer. it would have changed everything.
Cleveland would never have happened.”

WGAR made the flip to country in 1983 and
Collier remuained with the station. where he even-
tually became MID—a job he sull has—n addition
to his afternoon show. Explaining why he'’s never had
any desire to leave the station or the market in the
nearly 32 vears since returning, he says, 1 ake after
my dad. I I'm happy somewhere, theres no reason
to leave. The stadon has always been filled with won-
derful people. Itk a lot of hours, but never any work.™

As for maintaining longevity at WGAR | he
adds. "I’ve always tried to treat everybody with
the golden rule. [ just liked 1t and found no rea-
son to leave.” Atter all his ume handling MD
chores for WGAR, Collier never felt a calling tor
the programmery chair, nor has he fele any
burnout after so many years on the air every day.
“[ can sum it up this way: From 1963, this is all
I ever wanted to do. Even working 12- to 14-
hour days, T am sull having a blast. I enjoy the
airwork. T enjoy listening to music. But ['ve
never had any aspirations to be a P That scat
is really hot”™ (The P job is currently held by
Brian Jennings.)

Asked what it means to be recognized by the
industry and meeting the Country D] Hall of
Fame criteria of “having made significant ¢on-
tributions to the country radio/music industry,”
Collier says it may be hard to keep his emotions
in check on the night of March 3."T well up eas-
ily. I'll have a lot of friends there, Country music
is all a big family: it means the world to me. Its
one of the highlights of my life and definitely

the highlighe of my carcer. I'm humbled.”

FEBRUARY 27, 2009
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Country Radio Broadcasters’ 2009 Artist Career Achieverment

Award Recipient

Merle Haggard

By R.J. Curtis

Career achievement. Merle Haggard. The words and the name

are practically interchangeable. In 2009 they’re again linked,

as the Country Radio Broadcasters presents its annual Career

Achievement Award to one of the most respected and influ-

ential American singer/songwriters.

Since 1998, CRB has presented this award to an
individual or artist that ““through their creativity,
vision, performance or leadership has made a sig-
nificant contribution to the development and pro-
motion of country music and country radio.” Past
recipients include Charlie Daniels, Kenny Rogers,
Dolly Parton, Buck Owens and Loretta Lynn.

Haggard is credited with helping create the Ba-
Kerstield sound and emerged as one of the most
important and successtul country artists ot the "6Us.
But he didn't stop there. In 1977, Haggard was
inducted into the Nashville Songwriters Hall of
Fame and he remained @ mainstay of country radio
through the "80s. During his long career he has
accumulated numerous awards from the Academy
of Country Music, the Country Music Assn. and
many other organizations. He has been a member
of the Country Music Hall of Fame since 1994

For more than 45 years, Haggard has been a
veritable melting pot of musical styles that include
country, jazz, blues, folk and bluegrass. In late
2008, he chalked up yet another accomplishment:
surviving cancer. He was diagnosed with non-
small-cell lung cancer in November of last year
and subsequently had a portion of his lung
removed. Haggard was back onstage as carly as
this January in the city he helped make famous,
Bakerstield. Calif.

R&R spoke to Haggard earlier via telephone

while he was on tour.

How is your health?

It’s in good shape. I'm working a 12-day tour right
now. | have some recuperating to do; I had a seri-
ous surgery but it was successtul. T don’t need to

have any further treatments, [ just need to heal up.

We heard you describe yourself as “very lucky” in
terms of your illness and treatment.

Well, T think so. I had an old bus for about 12
years and I think I spent a couple years not know-
ing we had an exhaust Jeak. I wound up with can-
cer on the top right lobe of my lung. They were
able to go in there and get that; it was kind of
hanging there like a piece of fruit. But there was

no other cancer in my body.

Describe the Bakersfield sound.

It’s a barroom sound. It a west-of-the-Mississippi
sound and a Texas/California type music that prob-
ably has some Mexican imfluence; probably has
some electric Telecaster influence that you would-
n't find in the church in North Carolina. I guess

it’s a lietle more toward rock n'roll than country.

Why do you think fans connected with it?

That kind of music grew up in America when
America was working 24 hours a day: It was built
for energetic people that went to a dance on
Saturday night. There’s nobody that goes out past 5
pam. in America anymore and they work tour days
a week, eight hours a day when they work ... and
they wonder whatks wrong with the economy!
[laughs| [t5 really pretty damn simple. Everything is
bought on the Internet and all these stores are emipty.

It doesn't take a genius to figure it out.

Musically, you seem to have been influenced by a
lot of different people over the years. What kind
of music or artists influence you today?

Well you know I'm friends with a lot of them. Tike
George Strait. 'm probably more friends with the
old rock’n'rollers: the Rolling Stones, Keith Rich-
ards and people like that. And T was probably more
influenced by Chuck Berry than Roy Acuff.

On the flip side, you've been a musical influence
for many artists over several generations.

Well that's wonderful to know you've been heard
and studied. A man at my age would have to take

that as a compliment.

In general, has country radio been good to you?

I think they have. I know there are other artists in
my age bracket that have complained a lot about ir.
But ity simple to see why they don't play me more.
I'm too old. T had a lot of airplay over a period of
30 years, so 1 can't complain; [ mean, they still play
me once an hour at a lot of stations as a classic. 1
would love to be treated as a current artist, but age
won't allow it. We're writing new music and we have
new records, We compete at a top-drawer level with

mtentions of that. Its kind of hard to bust the bar-
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‘l was
probably
more
influenced
by Chuck
Berry than
Roy Acuff.

—Merle Haggard
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rier. How can [ compete with the young girls? And

let me be sure and clarify something: [ love the
young girls in the business; they do wondertul. But

[ can’t make a video that will compete with theirs.

Artists sometimes say their songs are like children
and it’s hard to pick a favorite. Are there songs
you are particularly proud of?

We do our favorites every night. We start out with
“Ramblin® Fever”™ and we do “"Mama Tried,”
“Workin’ Man Blues™ and " Big City”" I've got 16
songs that are over a million played. We try to do

a variety of those every night.

What are your thoughts about being honored with
the Artist Career Achievement Award from CRB?
Its a wonderful thing. I'm glad to know there are
people in the orgamzation that recognize my name,

know I'mi still alive and know that T'm not Waylon.

Wait a minute . . . was there ever confusion about that?
Well, it’s always been there. Don't understand it,
can’t explain it, but people have always gotten me

contused with Waylon.

But there’s such a difference between your music
and his!

Well, there is.You know;, his wife [Jessi Colter] had
a song called “I'm Not Lisa.” I'm thinking about
writing one called “'m Not Waylon.” RsR

FEBRUARY 27, 2009

PHOTOGRAPH BY PAMELA SPRINGSTEEN


www.americanradiohistory.com

s HX* | !:'1 i : 4 | |
| CATCH WILLIAMS RILEY AT THE O
D NESDAY LUNCHEON AT cns MAncn 4, 2009

ITAF@‘

FYRLE PENNEos

6% LUCKY LARE Nas

-‘

A=A yith Kix Brooks ~

(X, U. _——

* _ 2 ; - Williams lRlley |
——— 1 ACC Superstar 2009 %3

ﬁ) www.goldenmusic.biz » www.williamsriley.com it (@

IT' WWW.americanradiohisterv.com


www.americanradiohistory.com

e S T
:@ﬂ‘v;é«;f I
L";«-f???:?-a‘ L2 T ¢ ')' ¢ . y

o
(F

[

s

y
]
¢

| fF Q.,__j
oA
CARTER TWINS__

IMPACTING

== MARCH 16th

Heart Like Memphis
The first real new artist story of 2009!

« New Artist features in Yahegc!, AOL, Country Weekly and more!
* Over 200,000 MySpace plays in less thaam a month!
* Top 10 on CMT.com in the first week!
* Produced by Frank Rogers :
* Radic tour happening now!
Spin the record CMT has already made
familiar 1o your audience!

- CMT

‘musnc =

=

A NASHVILLE

Lee SSacksorn

1re
Smali Town Rain

Honest country music. Your listeners
will tatally relate to this song.

. Impacting March 23

O

L

y i

RICHARD JAYMES

Dollarand A Dream

Hear Richard perform his great debut single
“Dollar And A Dream”
and more at his Wednesday 9:30PM
showcase at the Renaissance.

Single impacts April 6th.

—SH®I'( Ul —
ENTERTAINNEERNT
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Terribly Good, Awfully Deserving

Continued from page 46

Florida: Mack Truck. It used to be a singing
character,” House says. "It was a way to use my
musical stuft. Then it evolved into an editorial-
1st. [ don’t think of hini as a redneck character. |
think of him more as a comedy character” Lately,
House says, the Mack Truck character "is almost
me. | hardly do the voice anymore.”

The great thing about characters ™is that vou can
say things in a funny, high-pitched coniic voice that
you can't say in your own voice. All they are for
me now is my satety pieces. | still feel unprepared
unless I have that.” With several of his characters
participating in the show every day, how does
House compartmentalize all of them? I just write
what I think 1s funny and just have them say it
Conung up with the initial idea is the tough part.
“After thar you can run with it

House says he found his groove for “the House
Foundation™ in the early "80s “when | went to
WSIX-FM and I got Paul Randall and AlVoecks
as a news guys that’s when ic gelled.”

Another cornerstone of the House Foundation
is the use of listener phone calls.“I love poking and
prodding and teasing and getting people to do
things,” he says. Listeners dont mind the teasing.
“My listeners are in on the joke: I chink everybody
gets that and knows | don’t have an agenda to bury

someone. I'd never do that, It somebody was real-

ly lost I wouldirt make fun ot then. Ie's really just
sitting around and talking to people”

House believes the biggest mistake air person-
alities make is depending on the listeners to be
funny.” That’s deadly: trving to get a punch line
instead of just talking to them. Thev™l say hilar-

~

tous things [that way)

‘No Dread, No Drama’

Atter so many years of waking up Nashville, the
[House Foundation is “a well-oiled machine, but
I sall worry that people will think something’
not fununy or we're not doing a good show.™
House will also tell you that he cares about suc-
cess “a lictle less than I used to” He had an
epiphany after suffering a brain ancurisim in 2003.
While out playing golf one day, House started
getting what he deseribed as “the mother of all
headaches™ and instinctively  called  his wite,
Allyson. "1 said, "Where are vou?” She said, "Call
911 She heard it in my voice.”

Though he made a full recovery, it wasn't until
a year later when his doctor told him how lucky
he was to be alive, deseribing it this way: *You're
one out of 10,000 who recovered like vou did.”
The new mantra for House and his wife atter that
experience has since been "No dread, no drama.”

What will be going the through his mind on the

evening ot March 3 when hes inducted into the

‘I don't have
an agenda
to bury
someone. |'d
never do
that. If
somebody
was really
lost
wouldn’t
make fun

of them.’

—Gerry House

D] Hall of Fame? "I'm honored beyond belict and
I understand T've had success and 'm lucky to be
here T guess I'll just go in and quit the next day,”
he says with a laugh.

That probably won't really happen, but we
wonder how much longer House will want to
maintain the grind of morning radio. 1 will say
the days get earlier and 1 get grayer. I notice that.
Someday I'll probably just write songs. But as |
like to say, "Who wouldn't want to spend more
time with Allyson House? which is what I'll do.”

But not right now "I always have a page tull
of things. I read a lot and [ write a lot. I'm not
tired of doing that. I was before my brain surgery
but I'm not anymore. I'm not atraid of not being

Gerry House” R

From lcft; Mike
Bohan, Randy Trawis
and Gerry House

No Dark Side To This Moon

Continued from page 48

legendary status during those years, and Mullins
says the job was a dream come true. “The news
director at WDAF created a news culture that
harkened back to the old days, almost like news-
paper street reporters. The processing on the sta-
tion was incredible. We had a huge promotional
budget and | had such an incredible staft.”

New Moon
Following the success of WDAFE Mullins was lured
to the biggest market i America to program
WHN/New York. But in December 1985, just
months after his August arrival, " Doubleday was start-
g to sell it. There were things going on that were
disruptive” Because of that, Mulling says now;™1'm not
sure T really had time to wrap my arms around it

In spite of the challenges, he remains positive
about his tme in the Big Apple. 1 ry and remem-
ber all the wondertul things that happened during
the year I programmed there: walking down Park
Avenue, gomg mto Grand Central terminal, seeing
big-time screen and Broadway stars walking down
the street” Mulling also marveled at the talent and
professionalism of his New York airstat!, which
comprised such big names as Lee Arnold, Dan
Daniels and Del Demantro. *You could go i and
have a session with them, giving them one concept
and they would go in and just nail ic.”

After WHN folded. Mullins opened a program-
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ming consultancy, which he'd been considering
even before his New York experience. He relocat-
ed to Nashville in 1986 and business took off. By
1988, he became associated with fellow radio con-
sultant Jett Pollack, opening a Nashville office for
the latter’s worldwide company. In the early 90,
Mullins collaborated with Rick Blackburn and
Mike O'Malley, forming First Track of Nashville, a
music research company used by labels. But then,
in 1994, Mullins sutfered a near fatal heart attack.
That experience and his recovery compelled him
“to stare rethinking where 1 was in life”

In 1996 he left radio consulting and deciding to

concentrate on  his  research company. Unfor-

‘Being in the
hall and
\hanginlg on
the wall at the
convention
center for
however
long it hangs
there is very
nice. | wish
my mother
were there
to see it.’

—Moon Mullins

Moon Mullins
with Patty
Loveless in

the mid-"90s

tunately, Mullins says, “The record business went
through a bad time and business started drying up;
it was fairly lean for a couple years.” In 1998 he got
the urge to return to radio and became group PD
tor Journal’s country radio stations, based at KFDIL
handling corporate responsibilities. When his run
with Journal ended, Mullins says. ™1 really wanted
to work tor Regent. T knew both [VI? of program-
ming| Bob Moody and [president/CEO| Bill
Stakelin.” Since 2005, he has been the OM of Re-
gent’s WBKR and WOMIL in addition to morning
show and receptionist duties.

Retlecting on his induction mto the Country
Radio Hall of Fanie, Mullins, a huge baseball fan,
compares it to players landing in Cooperstown,
where eriteria 1s based on a players body of work.
“In the era in which he played. was he ina dom-
inant position? Was he a dominant player?”™

Thinking back on his own body of work,
Mullins reflects on his radio career this way:In the
OUs, 705, "80s and early "0s, T was a player. T was
imvolved somewlhere in an mtluential position. So
having that recognized—Dbeing in the hall and
hanging on the wall ar the convention center, for
however long it hangs there—is very nice. 1 wish
my mother were there to see it And as a broad-
caster who rennains active in day-to-day radio,
Mullins” excitement and outlook on the medium
remain positive.” T love radio. No matter what hap-
pens [ think radio will be alive and well, living in
your downtown. I don'tsee it succumbing to satel-
lite and radios on phones. And with what’s going
on in the economy now. radio is sall the best place

for someone whose business is sutfering.”
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KJJY, KKBQ, KKGO, KMPS,
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WPCV, WQYK, WRNS, WSiX,
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KNTY, KSOP, WFBE, \WWGCY,
WCKX, WONE, WITL, WIVK,
WKCQ, WOGK, WQBE.
WQHK, WQYK, WRNS,
WSLC, WSOC, WUSJ,
WWGR, WXBQ, WYRK

MONTGOMERY GENTRY 17
One In Every Crowd
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WXBM, WXBQ

JOHNRICH 16

Shuttin' Detroit Down
(Warner Bros./WRN)

KBQI, KILT, KMLE, KPLX,
KSON, KSSN, KTOM, KXKS,
KXKT, WGKX, WIRK, WKDF,
WPKX, WQDR, WRBT,
wYpY

WXBQ-0107 KKGO +.087

MOST
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UDIENC

(N MILLIONS)

+3.221

SUGARLAND

+3.195

DARIUS
RUCKER

) 4

KW.LI=OT0, KNIX +0108,

WBEE «0.100, WYRK «0.09%0,

o]

Don‘t Think I Can't
Love You
{RZA)

KEEY #3634, WQYK +158a,
WRAW #026E, WGAR +0T56,
WFMS +015, KiM +QD28,
WL +OT8, WKLB -0,

Ske's Country
1Broken Bow)
KMLE -0184, WAMZ 0178,
WQYK +0158 WMIL +0140,
WPAW 013 KSON -012%
KMPS «0.09% KFDI +0.096,
KSD +2.085,KTTS +0.084

ALAN JACKSON 13
Sissy’s Somg

{Aris 3 Nasville)

KFDI, KNTY, KSKS. KT7S,
KUZZ. WOAF, WGH, WHENMK,
WOKQ, WQYK, WENS,
WTQ=, wWLSY

" DIERKS BENTLEY 10

Sideways

{Capizal Nashville}

KIZN KMOL, KSCE, KSOP,
WGNA, WIVK, WRNS, WUBE,
WXCr, WY3K
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COUNTRY MONITORED REPORTERS

WQMX/Akron, DH
OM: Chuck Collins
PO: Sue Wilson
APD/MD: Ken Steel

WGNA/Albany, NY
OM/PD: Tom Jacobsen

KBQI/Albuquergque, NM
PD: Tony Manero
MD: Bev Rainey

KRST/Albuquerque, NM
OMIPO: Eddie Haskell
MO: Kristina Carlyle

WCTQ/Allentown, PA
OM/PD: Shelly Easton
APC/MD: Jerry Padden

WKSF/Asheville, NC
OMY/PD: Jeff Davis
MO: Brian Hatfield

WKHX/Atlanta, GA
OM/PD: Mark Richards
MO: Mike Macho

WUBL/Atlanta, CA
OM/PD: Scott Lindy
APD/MD: Lance Houston

WKXC/Augusta, CA
OM/PO: T. Centry
MO: Chris O'Kelley

KASE/Austin, TX
OM/PD: Mac Danels
APD/MD: Bob Pickett

KUZZ/Bakersfield, CA
PD: Evan Bridwell

WYPY/Baton Rouge, LA
PD/MD: Dave Dunaway

KIZN/Boise, ID
OM/PD: Rich Summers
APD: Steve Shannon
MD: Spencer Burke

WKLB/Boston, MA
OM: Don Kelley

PD: Mike Bruphes
APD/MD: Ginny Rogers

WYRK/Buffalo, NY
PD: Wendy Lynn

WEZL/Charleston, SC
OM: Steve Burke
PD: Bill West

WQBE/Charleston, WV
OM: Jeff Whitehead

PD: Ed Roberts

MD: Bill Hagy

WKKT/Charlotte, NC
OM/PO: Bruce Logan
APD/MD: Ryan Dokke

WSOC/Charlotte, NC
PD: D.J. Stout
APD/MD: Rick M:-Cracken

WUSY/Chattanooga, TN
PD: Jay Cruze
MD: Bill Poindexta

WUSN/Chicago, IL
PD: Dave Robbins
MD: Marci Braun

WUBE/Cincinnati, OH
OM: Patti Marshell

PD: Travis Moon

APD: Kathy O'Connor
MD: Duke Hamiiton

WCAR/Clevelard, OH
OM: Keith Abrams

PD: Brian Jennings
APD/MD: Chuck Collier

KATC/Colorado Springs, CO
OM: Bobw Irwin

PD: Jim West

MD: Wingnut

WWNU/Columbia, SC
OM/PD: Tyler On The Radio

WCOL/Columbus, OH
PD: John Crenshaw
APD/MD: Dan €. Zuko

KPLX/Dallas, TX
PD/MD: Mark Ph llips
APD: Smokey Rivers

KSCS/Dallas, TX
PD: Crash Poteet
APD/MD: Chris tutf

KYGO/Denver, CO
PD: Joel Burke
MD: Garrett Dotl

KJJY/Des Moines, I1A
OM: Steve Brill

PD: Andy Elliott

MD: Eddie Hattield

FEBRUARY 27, 2009

WDTW/Detroit, MI
PD: Doug Montgomery

WYCD/Detroit, M1
PD: Tim Roberts
APD/MD: Mike Scott

KHEY/El Paso, TX
PD: Ted "Bob Cat " Brown
MD: Marty Austin

WFBE/Flint, Ml
PO: April Rose
APD: Keith Allen

KSKS/Fresno, CA
PD/MD: Tom Jordan

WWCR/Ft. Myers, FL
PD/MD: Justin Tyler
APD: Steve Hart

WQHK/Ft. Wayne, IN
OM/PD: Rob Kelley
MD: Dave Michaels

WOGK/Gainesville, FL
PD: Mr. Bob
MD: Big Red

WBCT/Crand Rapids, MI
OM/PD: Doug Montgomery
APD/MD: Dave Taft

WPAW/Greenshoro, NC
PD: Randall Bliss
APD: Clay J.D. Walker

WTQR/Greensboro, NC
OM: Tim Sattertield
PO/MD: John Roberts

WRNS/Greenville, NC
PD/MD: Wayne Carlyle

WR8BT/Harrisburg, PA
PD: JT Bosch
APD/MD: Newman

WWYZ/Hartford, CT
PD: Pete Salant

KILT/Houston, TX
PD: Jeff Garrison
MD: Greg Frey

KKBQ/Houston, TX
OM/PD): Johnny Chiang
APD/MD: Christi Brooks

WFMS/Indianapolis, IN
PD: Bob Richards
MD: ).D. Cannen

WUSJ/Jackson, MS
PD: Russ Williams

WUGNE/Jacksonville, FL
OM: Chuck Beck
PD: Randy Hill

WXBQ/Johnson City, TN
PD/MD: Bill Hagy

KBEQ/Kansas City, MO
PD: Mike Kennedy
MD: T.J. McEntire

KFKF/Kansas City, MO
OM/PD: Dale Carter
APD/MD: Tony Stevens

WDAF/Kansas City, MO
OM: Thom McGinty
PD: John Cook

WIVK/Knoxville, TN
OM/PD: Mike Hammond
MD: Colieen Addair

KMDL/Lafayette, LA
PD: Scott Bryant

APD: Jude Vice

MD: T.D. Smith

WPCV/Lakeland, FL
OM/PD: Mike James
APD/MD: Jeni Taylor

WIOV/Lancaster, PA
OM: Ken Carson
PD: Al Brock

WITL/Lansing, MI
OM: Brent Alberts
PD/MD: Chris Tyler
APD: Jordan Lee

KCYE/Las Vegas, NV
PD: Sean Lynch

KWNR/Las Vegas, NV
PD: Cary Rolfe

WBUL/Lexington, KY
PD: Mark Crantin

KSSN/Little Rock, AR
OM/PD: Chad Heritage

KKGO/Los Angeles, CA
OM: Mike Johnson
PD: Tonya Campos

WAMZ/Louisville, KY
PD: Coyote Calhoun
MO: Night Train Lane

WWQM/Madison, W|
OM: Pat O"Neill

PD: Brad Austin
APD/MD: Kenny Jay

KTEX/McAllen, TX
OM: Billy Santiago
PD: JoJo Cerda
APD: Frankie Dee
MD: Patches

WCKX/Memphis, TN
PD: Tim Jones
MDO: Kay Maniey

WMIL/Milwaukee, WI
OM/PD: Kerry Wolfe
APD: Scott Dolphin
MD: Mitch Morgan

KEEY/Minneapolis, MN
OM/PD: Gregg Swedherg
MD: J.0. Greene

WKSJ/Mobile, AL
OM: Steve Powers
PD: Bili Black

WKMK/Monmouth, NJ
OM: Mike Fitzgerald
PD/MD: Kaptain Jack

KTOM/Monterey, CA
OM: Sam Diggedy

PD: Wes Poe
APD/MD: Jim Pearson

WKDF/Nashville, TN
OM/PD: Dave Kelly

WSIX/Nashville, TN
OM: Rich Davis
PD: Keith Kaufman

WGH/Norfolk, VA
OM/PD: John Shomby
APD/MD: Mark McKay

KKNG/Oklahoma CitY, 0K
OM/PD: Kevin Christopher
MD: Lynn Waggoner

KTST/Oklahoma City, OK
OM/PD: Tom Travis

KXKT/Omaha, NE
PD: Erik Johnson
MD: Craig Allen

WXBM/Pensacola, FL
OM/PD: Lynn West

WXTU/Philadelphia, PA
OM/APD: Roy Land
PD: Bob McKay

KMLE/Phoenix, AZ
PO: Kris Abrams
APD: Andrew Bland
MD: Gwen Foster

KNIX/Phoenix, AZ
PD: Ray Massie

WOSY/Pittsburgh, PA
OM/PD: Keith Clark
APD/MD: Stoney Richards

WOCGI/Pittsburgh, PA
OM: Frank Bel
PD: Dave Anthony

KUPL/Portland, OR
PD: John Paul
APD/MD: Rick Taylor

KWJJ/Portland, OR
OM: Clark Ryan

PD; Mike Moore

APD/MD: Savannah Jones

WOKQ/Portsmouth, NH
OM: Mark Ericson
PD/MD: Mark Jennings

WCTK/Providence, Rl
APD: Sam Stevens
MD: Jessica Tyler

WQDR/Raleigh, NC
OM: Paul Michaels
PO: Lisa Mckay

MD: Billy Dukes

KBUL/Reno, NV
PD: Brad Hansen
APD/MD: Derek Gunn

KFRG/Riverside, CA
OM/PD: Lee Douglas

WSLC/Roanoke, VA
PD: Brett Sharp

WBEE/Rochester, NY
PD: Billy Kidd
APD/MD: Weslea Neas

KNCI/Sacramento, CA
PO: Mark Evans
APD/MO: Greg Cole

KNTY/Sacramento, CA
PD/MD: Bob McNeill

WKCQ/Saginaw, Ml
it

ds

KSOP/Sait Lake City, UT
APD/MD: Debby Turpin

KUBL/Salt Lake City, UT
PD: Ed Hill
MD: Pat Carrett

KAJA/San Antonio, TX
OM/PD:; Ceorge King
APD/MD: Lou Ramirez

KSON/San Diego, CA
PD: John Marks
APD/MD: Brooks O'Brian

KBWF/San Francisco, CA
PO: Scott Mahalick
APD/MD: Keola Lui Kwar

KRTY/San Jose, CA
PD/MD: Julie Stevens

KKWF/Seattle, WA
OM: Dave Richards
PD: Scott Mahalick
MD: Lola Montgomery

KMPS/Seattle, WA
PD: Becky Brenner
MD: Tony Thomas

KXKS/Shreveport, LA
OM: Gary McCoy
PD: Chris Evans

KDRK/Spokane, WA
OM: Frank Jackson
PD: Jay Daniels

WPKX/Springfield, MA
OM/PD: Pat McKay
APD: Marc¢ Spencer

KTTS/SEringfield, MO
OM/PO: Chris Cannon
APD/MD: Curly Clark

KSD/St. Louis, MO
OM: Mark Anderson
PD: Billy Greenwood

WIL/St. Louis, MO
PD: Greg Mozingo
APD/MD: Danny Montana

KATM/Stockton, CA
OM: Richard Perry
PD: Randy Black

MD: Nikki Thomas

WBBS/Syracuse, NY
OM/PD: Rich Lauber

WFUS/Tampa, FL
OM: Doug Hamand
PO: Travis Daily

WQYK/Tampa, FL
OM/PD: Mike Culotta
APD: Beecher Martin
MO: Jay Robert

KlIM/Tucson, AZ
OM: Herb Crowe
PO: Buzz Jackson
MO: Lois Lewis

KVOO/Tulsa, OK
PD: Luke Jensen
MD: Dave Austin

WIRK/West Palm Beach, FL
PD: John O*Connelt

KFDi/Wichita, KS
OM/PD:; Beveriee Brannigan
APD/MD: Carol Hughes

WGGY/Wilkes Barre, PA
PD: Doc Medek
MD: Jessie Roberts

WXCY/Wilmington, DE
OM/PD: Dave Hovel

WGTY/York, PA
PD: Scott Donato
MD: Dan Douglas

» BIC & RICH'S JOHN RICH MOTORS 46-30
WITH HIS FIRST SOLO ENTRY, “SHUTTIN'

DETROIT DOWN.” THE TRACK CLaIMS THE
FORMAT’S LARGEST INCREASE (LP 152
PLAYS, A 96% GAIN).

COUNTRY INDICATOR HIGHLIGHTS

ARTIST TITLE

TOBY <EITH COD LOVE HER

ARTIST TITLE

SUGARLAND /T HAPPENS

ALANW JACKSON SiSSY'S SONG

DIBRKS BENTLEY SIDEWAYS

LADY AP TEBELLUM | RUN TO YOU

BLAKE SHELTON I'LL JUST HOLDON
MOMTGCOMERY GENTRY ONE INEVERY CROWD

ARTIST TITLE

SUG
JOH
ALA
RAS

ARLAND ITHAPPENS

N RICH SHUTTIN' DETROIT 00WN

4 JECKSON SiS5Y'S SONG
CALFLATTS HERE COMES COODBYE

MOMTGOMERY GENTRY ONE INEVERY CROWD

TIM

-

A LW

4e
48
50
56

55

0000000
|

VMCCRAW NOTHIN' TODIE FOR

ARTIST TITLE

“RAILER CHOIR WHAT wOULD YOU SAY

JULIA BURTON WHAT A WOMAN WANTS

ZONA JONES YOU SHOULD'VE SEENHER THIS MORNING
BILLY RAY CYRUS BACK TO TENNESSEE
DIERKS BENTLEY SIDEWAYS

HOLLY WILLIAMS KEEP THE CHANGE

LOVE AND THEFT RUNAWAY

BLUEFIELD READY TO LOVE YOUNOW

POWERED BY

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

PMPRINT / PROMOTION LABEL

SHOW DOG NASHVILLE

IMPRINT / FROMOTION LABEL ~ NEW STATIONS
MERCURY 47
ARISTA NASHVILLE 29
CAPITOL NASHVILLE 2
CAPITOL NASHVILLE 12
WARNER BROS./WRN n
COoLUMBIA 10
IMPRINT / FROMOTION LABEL GAIN
MERCURY +780
WARNER BROS./WRN 481
ARISTA NASHVILLE +479
LYRIC STREET +417
COLUMBIA 373
CURB +330
IMPRINT / PROMCTION LABEL ~ TW PLAYS  «
SHOW 00OG NASHVILLE 320 +34
EMERALD RIVER/SPINVILLE 249 +51
ROCKY COMF( RT/NINE NORTH 197 +20
WALT DISNEWLYRIC STREET 144 415
CAPITDL NASHVILLE 141 +141
MERCURY 135 +]
CAROLWOOD 126 +B84
COUNTRY THUNDER 10 +23

Set yous first laok at next week’s complete Country Indicator chart action in R&R Country HotFax, in yaur e-mail in-box every Monday. To subscribe tc
28R “cuntry FotFa: , visit www.radioandrecords.com.
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ARTIST
TITLE

| WEEKS
| ONCHART

16 KENNY CHESNEY WITH MAC MCANALLY DOWN THE ROAD

22  DIERKS BENTLEY FEEL THATFIRE
15  KEITH URBAN SWEET THING
13 DARIUS RUCKER IT WON'T BE LIKE THIS FOR LONC.
15  TOBY KEITH CODLOVE HER
14  GEORGE STRAIT RIVER OF LOVE
1 TAYLOR SWIFT WHITE HORSE

18  BROOKS & DUNN FEAT. REBA MCENTIRE COWCIRLS DON'T CRY

6 JOHNNY REID 2 WOMAN LIKE YOU &

14  EMERSON DRIVE BELONGS TO YOU &

13 THE ROAD HAMMERS HOMECROWN &

6  TIMMCGRAW NOTHIN TODIE FOR

6  GORD BAMFORD LITTLECUY &

16 DOC WALKER ONE LAST SUNDOWN &

9 ADAM GREGORY WHAT IT TAKES &

20  BLAKE SHELTON 5SHE WOULDN'T BE CONE

6  CARRIE UNDERWOOD | TOLD YOU SO

2 CRYSTAL SHAWANDA DAWN OF ANEW DAY &
] RASCAL FLATTS HERE COMES COODBYE

6  OERIC RUTTAN CALIFORNIA PLATES &

S TRACE AOKINS MARRY FORMONEY

16 BILLY CURRINGTON 0ON'T

11 ONE MORE GIRL I CANLOVE ANYONE &

n MARTINA MCBRIOE RiDE

4  GEORGE CANYON ALL ORNOTHING &

13 TARAORAM <!
19  AARON PRITCHEYT HOW DOICET THERE &
20 GEORGE CANYON JUST LIKE YOU &

19  OEAN BROOY BROTHERS &

2 JOHN RICH SHUTTIN' DETROIT DOWN

STARS &

'OR WEEK EF DING FEBRUARY 22, 2009

CANADA COUNTRY

IMPRIN™ / PROMOTION LABEL
BLUE CHAIR/BNA/SONY MUSIC
CAPITOL NASHVILLE/EM)

CAPITOL NASHVILLE/EMI

CAPITOL NASHVILLE/EMI

SHOW DCZ NASHVILLE/UNIVERSAL
MOYNASHVILLE/UNIVERSAL

BIGC MACHIN /OPEN ROAD/UNIVERSAL
ARIS” A NASHVILLE/SONY MUSK
OPENROAD/UNIVERSAL
VALOR™/OPEN ROAD/UNIVERSAL
OPEN ROAD/UNIVERSAL

CURB/EM)

ROYALTY

OPEN ROAD/UNIVERSAL

BIG MACHIN /OPEN ROAD/UNIVERSAL
WARNER BROS /WARNER
19/ARISTA NASHVILLE

RCA/SONY MUSIC
YRICSTREET/UNIVERSAL
ONRAMP/EMI

CAPITOL NASHVILLE/EMI
MERCURY/UNIVERSAL

EMI

RCA/SONY MUSIC

UNIVERSAL

OPEN ROAD/UNIVERSAL

0PM/604

UNIVERSAL

BROKEN BOW/SONY MUSIC
WARNER BROS./WARNER

PLAYS
™ /-
60 20
752 a3
736 30
708 +62
692 32
640 -0
629 +8
&7l 49
623 2
607 -2
S5 +6
533 +50

529 e
si6 36
s -4l
489 53

476 99

459 S
457 +63

T 455 a7
S 34
46 98
433 0
424 +20
3% 64
369 60
360 -28
)
32 46
WM ws2

& indicates CanCon

24/7 NEWS ONLINE @ www.RadioandRecords.com 57

WWW . americanradiohistorv.com


www.americanradiohistory.com

R&R AC SPECIAL

Part two of a two-part series on AC's image issue

Oldsmobile,

Either

Keith Berman

KBerman@RadiocandRecords.com

Last week, in part one of R&R’s annual AC special, our panel of

programmers discussed the type of music AC 1s actually playing—
as opposed to the Anne Murray-Barbra Streisand-Bette Midler type

of stuff that the format is potentially perceived as progranuning—

. . % . . . . .
in addition to what type of music imaging to run on-air. @ This

week, those PDs—as well as a few others—check in with more

suggestions on how to defeat the misperception that AC is sleepy,
retirement home music. m Since Sandusky AC KRWM (Warm
106.9)/Seattle has been around for many years, today’s 25-54 lis-

teners actually could have grown up with the perception that Warm

1s a station their mother listened to. “And who wants to listen to
what your parents listen to, honestly?” asks PD Laura Dane. To
update the station, Dane started with small, subtle steps like adding
“today” into its slogan, changing it to “Today’s soft favorites.”

“You put that word today” in there, and it gives
it a contemporary connotation,” she says.

In additon to a new music-driven TV cam-
paign, Warm also used various marketing cfforts
to make sure potential listeners percetved the sta-
tion as younger and hipper than any preconceived
notions they might have had. "We got involved
in texting and different ways of marketing and
strategies that have heavy appeal on the younger
end of the demo. So while we're absolutely still
tocusing on our target, we have more appeal to
a wider range ot the demo.” she says.

Capitol AC WRAL (Mix 101.5)/Raleigh P

Barry Fox has tried to position his station so that

58

listeners perceive it as being a little more progres-
sive than it actually is, despite playing AC cur-
rents. " You can do that if you properly rweak the
imaging or the jock content or the music How.”
he says. “Ies somewhat smoke and mirrors, but
vou push the envelope where you can without
aftecting the overall product.”

While he makes sure his imaging can fean into
the hot AC realm. his jocks are also dialed in with
what's going on with the people in their target
demos, even if they themsclves might be a little
older.”Tt’s almost like a person—you can be as old
or younyg as you want depending on your litestyle

and your mind-set,” Fox says. " We have a mature

24/7 NEWS ONLINE @ www.RadioandRecords.com

Not Your Father's

‘At some
point,
someone
years ago
said, “You
know, we
don’t have to
ble just the
sleepy, ver
Iaid-%yack Y
roduct just
ecause
we're AC.
There may
be adults
listening, but
they're not
dead.” ’

—Barry Fox

www americanradiohistorv. com

airstatt, and in terms of being active in the com-

munity and staying on top of current events, they

act like thevre 10 years younger than they are”

Go Where The Young People Are

Another way to portray an AC station as active-
ly targeting a certain demographic—say. that of a
30- or 40-something mom and not a 70-some-

thing grandmother—is to let listeners image it.
“Get out there, and get lots of audio from the tar-
get listener who you'd like to hold up and say,
‘Hey, this is who we are;” ™ Clear Channel AC
KSNE (Sunny 106.5)/Las Vegas PID Tom Chase
says. “Let them talk about your station in their
own words, then play 1t back on the radio so it
resonates with the right demo.” Chase says in
order to capture these kinds of testimonials, he
and his crew bring digital recorders to station
events and promotions.

In terms of promotions and events, Chase says
that it’s important to be cognizant of the image you
want to project when choosing places where the
station will be visible. For example, Sunny has been
invited to participate in health tairs for seniors,

Continued on page 60
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R&R AC SPECIAL

Continued from page 58

which Chase agrees is a great conununity serv-
ice and gives the mmpression that the station
cares about people’s health. But he also says he
has to wonder about what kind of message
sponsoring that kind of activity would send to
his younger listeners.

However, Chase does make sure Sunny works
with a couple of major events every vear that are
heavily attended by younger listeners in order to
fully expose the station to that target, including
the annual Chocolate Affair, a chocolate, wine
and liqueur tasung that happens around Val-
entine’s Day. “We have live music. and its a very
hip event.” he says. “You sce people there and
think, " Wow, I didn't think these people listened
to Sunny.' I don't know if they're there tor the sta-
tion or just because the word is out on the event,
but it’s a chance tor us to introduce our station
to that 25-34 side. We also do the tried-and-true
pick your purse extravaganza cach year. I see that
drawing in the younger temales.”

Bringing in new listeners is also a matter of
making sure PDs maximize AC being the at-
work champion. Fox says that since arrwving at
Mix in April 2007, the one active marketing cam-
paign he's been involved in was one desizned to
recapture  at-work  listening. I think  they
thought they had the positon without working
really hard tor it or telling people they were the
at-work station, and if you don't tell people who
you are after a while, everyone forgets,” he says.
Since the station had kind ot abandoned the posi-
tion of at-work front-runner. it was impaortant to
push the message out again so people would tune
in and realize that Mix wasn't as slow and sleepy
as they thought it might have been.

Entercom AC KOSI/Denver P Gary Nolan

60 24/7 NEWS ONLINE @ www.RadioandRecords.com

also recognizes the necessity  of the format doesn’t play a lot of her music.

‘Get out
there, and
get lots of
audio from
the target
listeners who
ou'd like to
old up and
say, _”Helz,

thlS is who we e going over our listeners” heads, those are the
"wor
we are.

being the at-work station, saying “T don’t think we need to be apologetic about

that even if you have marketing talking about Beyoncé’s performance at the inau-

money, there’s sometimes just not guration or things like that—those are the ways

enough to change people’s opinions that we can image ourselves.” he says. "If we

of your station, and simply exposing become afraid to talk about artists like Beyoncé

them to it in the office is the best or try to explain who she is, that's when we start

thing PDs can do." That’s where the to sound square. If we can just mention the con-

largest opportunity is,” he says.*On cept of texting your daughter without feeling like

the air and all the promotions and

events and everything you do kinds of things we can do to make us sound hip-

should be geared toward working per than—quite frankly—we actually are”

—Tom Chase

wonien. Just keep pounding away at
that, and you'll reap some benetits at
Think Young, Be Young

Fox agrees that AC needs to continue thinking

the end of the day”

voung. " Young is not a bad thing for the format
Don’t Be Scared
Don Gosselin, P of Greater Media AC
WNUW  (Now 97.5)/Philadelphia,

advises PDs to not be afraid of new

as long as you know where the boundaries are”
he says. At some point, someone years ago said,
“You know, we don’t have to be just the slecpy.
very laid-back product just because we're AC.
artists and portraying their stations as There may be adults listening, but they’re not

being voung, based simply on cultur- dead. They want an uptempo, bright product as
al shifts, citing the truth behind say- well” " He cites the late-"90s as a potendal break-

mgs like 40 s the new 307 through point for the format, when some very
“Women in their 40s are less atraid good adult product getting played on top 40 sta-
of newer music than they were 10- tions also worked well with ACs. The possibility
20 years ago,” he says, pointing to the exists that AC can still take material trom that tor-
relative popularity of recent acts like mat—it’s just a matter ot keeping an open mind.

Snow  Patrol at the format. “However, the Fox says. "Certainly, through rescarch, you can

younger they are, the closer their tinger is to the tind out very quickly how much vour listeners
button. If they don't like something, bang—theyre are willing to tolerate.”
out, they've got a million other options to go to.” Overall, though. it’s important to keep in mind
It’s also a matter of not locking out younger that AC is still a very healthy format, and these
artists or certain types of music simply based on misperceptions may just be in our own minds,
a beliet that the upper end of the female demo or that PDs have held them over from years ago
isn't interested in them or is slowing down and when the format actually did play those slow,
s “The

truth is quite the opposite. One of the fascinat-

therefore wants slower music, Dane s sleepy and schmaltzy tracks. Consulant Gary

Berkowitz believes that AC is a very viable tor-
ing bits of rescarch T read shows that women are mat, despite more competition than ever tor lis-
much more open to accepting newer styles of teners’ cars, hearts and minds.
music and theyre interested in expanding the “If you're starting to see some station be chal-

boundaries of what they listen to. lenged in the ratings, you can't sav its because

“The thing 1s familiarity s also 1m- people think theyre old-fashioned, boring and

portant to theni so you can play the slow.” he says "It anvthing, I think CHR

contemporary hits as long as you right now is on fire because the moms

present them in a way that keeps and daughters can agree on the station,

listeners  feeling  comfortable and that’s the case with many of the

and connected to your station hot ACs these davs, and we're cer-
If you start throwing out these tainly sceing that in the PPM mar-

new artists and untesced Havors kets”” Given  that  the mother-

of songs, that’s when you run into daughter link 1s very strong right
trouble because then the listeners now. ity extremely important to
lose that connection and feel like convey that AC 1s a format everyone
they don’t know you. You can can agree on
embrace a contemporary style as That said, Berkowitz sn't claning
long as you don't lose who you are.” there aren’t any perceptual problens to

Saga AC WSNY  (Sunny
95)/Columbus, Ohio  OM/PD

Tony Florentino agrees that today’s

overcome, sice every format has its
own issues to deal with.”I don't think AC
being vour grandmother’s format is one
H0-year-old perceives herself to be of them.” he savs." AC never was an in-
and acts younger than she would've 10 your-face format. Ity always been
vears ago. As a result, he believes it somewhat passive, though 1 say
important to embrace new forms ot that positively. I¢’s the station
technology like texting, and says you put on when you
AC shouldn’t be afraid to get to work and
leave on all

day” R

talk about artists like

Bevoncé, even if
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» THE WEEK'S DEBUTS BELONG TO A PAIR OF “AMERICAN
IDOL” ALUMNI: MELINDA DOOLITTLE, A 2007 TOP THREE
FINALIST, BOWS WITH “IT'S YOUR LOVE,” FROM HER DEBUT
SET “COMING BACK TO YOU,” AT NO, 29, WHILE KELLY
CLARKSON CROSSES OVER HER CHR/TOP 40/HOT AC TOP 10
“MY LIFE WOULD SUCK WITHOUT YOU" AT NO. 30.

11 NIELSEN BDS T HITPREDICTOR NEW AND ACTIVE
ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE ARTIST PLAYS ARTIST PLAYS
TITLE IMPRINT / PROMOTION LABEL ™ +/-  MILLIONS RANK e - A L — YCAN
JASON MRAZ NO. 1(4 WKS) W 5 e B ) BEYONCE 4110 BILLY HUFSEY 29729
I'M YOURS ATLANTIC/RRP ot Single Ladies (Put A Ring On It) Better Man
COLDPLAY 13 {(Music World/Columbia) (Blaster)
VIVALAVIDA CAPITOL 1998 +88 15.890 2 MOST ADDED TOTAL STATIONS: 7 TOTAL STATIONS: 7
TAYLOR SWIFT 2 < | P
LOVE STORY BIGMACHINGUNIVERSAL REFUBLL. 1812 *196 13416 4 E‘REG ILONDON 40715 DAVID"ARCHULETA 29/0
. verything | Own A Little Too Not Over You
DAVID COOK n : (MVPrLondicons) (190ive/JLG)
THE TIME OF MY LIFE oRcaRMG 1704 46 15053 3 TOTAL STATIONS: 10 TOTAL STATIONS: 2
DI SFIELD onceencane 13 34 13344 S JOURNEY 39717  JENNIFER HUDSON 2773
. S ARTIST NEW Where Did | Lose Your Love Spotlight
DAUGHTRY n W8 2w 23 7 TITLE/LABEL  STATIONS (Nomota) (Arista/RMG)
WHAT ABOUT NOW RCA/RMG 3 SEAL 7 TOTAL STATIONS: g TOTAL STATIONS: 2
EONA LEWIS % ’
N weme w24 B0 w3R 6 S o o icRllex BARRY MANILOW DUET PINK 26/0
/arner Bros.}
: KBEE, KISC, KTSM, KUDL, KVKI, WASH TR EBAIMCENTIRE o Sober
DAVID ARCHULETA 1 130) 53 6.751 g WLTW ‘ i } ‘ N Islands In The Stream (LaFace/JLG)
CRUSH ] 19/IVEALG {Arista/RMG) TOTAL STATIONS: 7
LEONA LEWIS 1017 160 8189 a GAVIN ROSSDALE 5 TOTAL STATIONS: 7
BLEEDING LOVE SYCOU/RMG. o Love Remains The Same AITEVTEVRUE — JA%%:ELE%E%D EEAT- 35715
CAVIN ROSSOALE MOST INCREASEDPLAYS =~ 1 o7 .55 4580 10 KMGA. WIBR, WLRQ, WNIC, WOBM The Climb Green Light
_ LOVEREMAINS THE SAME INTERS[?:: - _ B ' ’ i i (Walt Disney/Hallywood) (C.0.0.D./Columbia)
MISSY HIGGINS LEONA LEWIS 4 TOTAL STATIONS: 3 TOTAL STATIONS: 1
WHERE [ 57000 fevenmepRise 107 T 327 W Better In Time
JAMES TAYLOR (SYCOL/RMG)
IT'S GROW NG eawong 480 +30 . 3345 1 KRBB, WASH, WSPA, WTFM
JIM BRICKMAN FEATURING RUSH OF FOOLS 1 DAUGHTRY - ‘:
NEVER FAR AWAY TIMELIFE 336 +82 9'903’ 19 What About Now
0.A.R. \ (RCA/RMG)
SHATTERE (TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP 255 ) 49 210 15 KESZ. KVIL, WARM, WSHH
JORDIN SPARKS T = e
208 +27 2.612 3 MATT NATHANSON 4
ONE STEP AT A TIME T9IVELLG | ] B Come On Get Higher
BEYONCE 1 (Vanguard/Capitol)
\F I WERE A BOY MUSIC WORLD/COLUMBIA 6 i A 22745 15 KISC. WFEMK, WWLI, WZID
LIONEL RICHIE ! JIM BRICKMAN FEA
JUST GO ofFawome 243 94 0355 25 RUSH OF FOOLS T. 3
SEAL MOST ADDED Never Far Away
IF YOU DON'T KNOW ME BY NOW WSWARNERBRDS, 224 3B 0.765 20 (Time Life}
DAVID COOK AIRPOWER 5 B Bios B A
LIGHT ON 19/RCA/RMG ~ L - - o B SIMPLY RED 3
NICKELBACK e Go Now
GOTTA BE 5OMEBODY ROAGRUNNERMRP 203 i 1498 16 {simplyred.com/Razor & Tie) MOST
SIMPLY RED E ) KEZK, KVKI, WGSY
GONOW SIMPLYRED.COM/RAZOR & TIE e <2 g2 B " DAVID COOK m 3 INCREASED
KATY PERRY ) 18l 2 B @ Light On PLAYS
HOT NCOLD CAPITOL ¥ (19/RCA/RMG)
MATT NATHANSON VL, WA, WTNE
COME ON GET HIGHER VANGUARD/CAPITOL 130 *59 0627 24
THE FRAY 1%
YOU FOUNG ME EPIC ‘20_ i} Vflgi B R el +225 GAVIN ROSSDALE
DUFFY Love Remains The Same (Interscope)
STEPPING STONE MERCURY/IDIMG S, i ae7a 23 KSOF +15, KKMJ +14, WLTE +12, WSNY +3, WLRQ +8,
TAYLOR HICKS ADDED AT... Rt KUMU +8, WEZF +8, WGSY +7, WDOK +7, KUDL +7
o m a0 ong - WWLI LiteRoc
WHAT'S RIGHT IS RIGHT MODERN WHOMP/AZOFFMUSIC 05
ADELE - > @ Providence, RI +219 DAUGHTRY
+ .246 - T What About Now (RCA/RMG}
(R INGRAYEMENTS KCAEOLOMBI - = OM/PD: Tony Bristol WMXS +T7, KSNE +16, WEBE +15, WLTW +1], WYY +1I
CELINE DION 87 g o170 B APD: Mike Ravin WLRQ +T1, KGBX 11, WRRM +11, WJKK +10, WRAL +10
MYLOVE CoLumBIA i Matt Nathanson, Come On Get Higher, 16 — e —
MELINDA DOOLITTLE 56 5 0025 - Adele, Chasing Pavements, O TAYLOR SWIFT
IT'5 YOUR LOVE HIFI a ! 8 ~ Love StOI’y (Big Machine/Universal Repubtic)
KELLY CLARKSON 54 a3 0121 FOR REPORTING STATIONS PLAYLISTS GO TO: WCRZ +16, WIKK +1, WYYY +14, KKCW +14, KSOF +T3,
ol 4 ’ : WLTJ +13, WRAL +7, WMY +10, WMXS +9, WLHT +9
MY LIFE WULD SUCK WITHOUT YOU RCA/RMG wiRGd aandRecords eom
LEONA LEWIS
Better In Time (SYCO/U/RMG)
RECURRENTS WIKK +13, KBEE 2. WRAL +10, WDOK +8, KSSK +8,
WIXB +B, WMGF +8, KCKC +7 KTSM +7, WYYY +6
E MISSY HIGGINS
ARTIST 11 NIELSEN BDS PLAYS A ARTIST 11 NIELSEN BDS PLAYS Where | Stood (eleven:/Reprise)
KKMJ +12, WMGF +8, WAHR +4, WDOK +4, KWAV +4,
TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ Lw S TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS - T!V,-, LW - WLDB +4, WWLI 3, KMGA +3, WMGN +3, KVIL 42
SARA BAREILLES COLBIE CAILLAT
LOVE SONG (EPIC) [210) Bl REALIZE (UNIVERSAL REPUBLIC) 818 972
LIFEHOUSE DAUGHTRY 1
WHATEVER IT TAKES (CEFFEN/INTERSCOPE) 975 1099 FEELS LIKE TONIGHT (RCA/RMC) E3 923
COLBIE CAILLAT TIMBALAND FEATURING ONEREPUBLIC
BUBBLY (UNIVERSAL REPUBL (C) 540 959 APOLOGIZE (MOSLEY/BLACKGROUND/INTERSCOPE? 788 7%
FERGIE DAUGHTRY FOR WEEK ENDING FEBRUARY 22, 2009
BIGGIRLS DON'T CRY (WILL.| AM/A&M/INTERSCOPE) 830 838 HOME (RCA/RMC) 708 iﬁ? LEGEND: See legend to charts ia charts section for rules and symbo! explanations.
103 AC, 26 Canada AC and 24 Can.«da hat AC stations are electronically monitored by Nielsen
JOHN MAYER 825 873 EHEERAY 693 w7 Broadcast Data Systems 24 hours » day, 7 days a week. © 2009 Nielsen Business Media, inc.

SAY [AWARE/COLUMBIA)

HOW TO SAVE ALIFE (EPIC)

All rights reserved.

Vin Scully

NAB Broadcas;[ing
Hall of Fame Inductee

Dave Ramsey

The Dave Ramsey Show

Sportscaster
Los Angeles Dodgers

N/BSHOW

Where Content Comes to Life™

Winners announced

= 7 We Creare Wasic
7///d//7 RADIO AWARD <

" for excellestce 171 communily service ﬁ M Ticket required.

Conferences: April 18-23, 2009 / Exhibits: April 20-23, 2009 / Las Vegas Convention Center / Las Vegas, USA / www.nabshow.com

Luncheon
sponsored by:
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» PLAIN WHITE T'S RETURN TO THE TOP 20, AS
", 2, 3, 4” SPORTS AIRPOWER AND MOST ADDED STRIPES
IN ITS 18TH CHART WEEK (22-18). IT ALSO REGISTERS THE

FORMAT'S SECOND-BEST GAIN (UP 277 PLAYS). THE
GROUP LAST RANKED (N THE TOP HALF WITH FORMER
NO.1“HEY THERE DELILAH" IN DECEMBER 2007.

. DIGITAL DOWNLOADS
‘DMDS AVAILABLE AT DMDS.COM

WATCHOVER YOU

UNIVERSAL REPUBLIC

e | =
g § L] (L NIELSEN BDS Y HITPREDICTOR NEW AND ACTIVE
] ws  ARTIST ERTIFICATIONS STATUS PLAYS AUDIENCE
) Lz ARTIST PLAYS ARTIST PLAYS
= g E 28 TITLE y 7\MPRINT / PROMOTION LABEL ~1:V‘V,~ - i— ’M|LLION5 RANK TITLE / LABEL /GAIN TITLE / LABEL /GAIN
1B E:EDEEDA;YE NO. 1(2WKS) 1 grc 2388 +148 17079 2 ERIN MCCARLEY 293/62 RIHANNA 195/5
pd Love, Save The Empty Rehab
NICKELBACK 1 (Universal Republc) (SRP/Def Jam/IDJMG)
COTTA BE SOMEBODY ROADRUNNER/RRP 5245 +8 172085 1 MOST ADDED TOTAL STATIONS: 26  TOTAL STATIONS: 9
TAYLOR SWIFT n NICK LACHEY 265/58 GABRIELLA CILMI 192/24
LOVE STORY BOMACHINGUNIVERSALREpUBLE. 2700 *133 14218 4 P Sweet About Me
KATY PERRY (Jive/JLGY {Universal Republic)
HOTNCOLD CAPITOL ‘37755 75 14848 ) s TOTAL STATIONS: 21 TOTAL STATIONS: 14
BG‘:‘T’:R cooK Ry 272 24 B3R 6 THE PUSSYCAT DOLLS ~ 259/6  THE OFFSPRING 176/72
ARTIST NEW | Hate This Part Kristy, Are You Doing OK?
KELLY CLARKSON 2507 183 12,956 7 TITLE / LABE'_— STATIONS (Interscope) (Calumbia)
MY LIFE WOULD SUCK WITHOUT YOU RCA/RMG i PLAIN WHITE T'S 10 TOTAL STATIONS: 4 TOTAL STATIONS: 19
JASON MRAZ | 1,234
I'M YOURS ATLANTIC/RRE 2402 -48 14.074 5 (Hoflywaod) ‘s:hAR%L'th.L.-'Af o A7/73 :ANIYE WEST 149/26
KALZ, KFBZ, KFYV, KGBY, KiOl, WHYN, gyMerihatilimCackingfkor garticss
S’J;g;‘ MOSEERCREASED PLAYSL A E/IEIC 2368  +301 1.955 g WLNK, WMTX, WOMX, WQAL (Atlantic) (Roc-A-Feilla/Def Jam/IDIMC)
AFACE/) S i = | TOTAL STATIONS: 19 TOTAL STATIONS: 0
3 O.A.R. ] JAMES MORRISON
8 35 SHATTERED (TURN THE CAR AROUND) cveReNEaTLANTICRRP 2108 BB n300 M FEAT. NELLY FURTADO 9 BRETT DENNEN DAVID ARCHULETA W 144/M
B ——— T T —— - Broken Strings FEAT. FEMI KUTI 217/36 A Little Too Not Over You
n 35 WHAT ABOUT NOW I ATRRL 1919 +34 1.984 8 (Polyder/tnterscope) Make You Crazy (19/Jive/JLG)
e HE KCDU, KLLY, KLZR, KQKQ, KSlI, KVLY, {Downtown/Duaitone) TOTAL STATIONS: 4
]i v I’VES nghE-LALMER'CAN REECR pOGHOUSE/DGUINTERScOPE 1844 186 8622 12 GPARS U, WA LA AL 23
e PINK : KATY PERRY 8
e 27 o At 1787 24 M735 10 Thinking Of You
e (Capito!)
ok 3 DOORS DOWN W KFYV, KHMX, KLCA, KLLC, KMXB, WMMX,
}E: 22 e BemvseLr UNERsALREPUBLIC 1178 *42 2y B WSNE, WXMA
i o LIEHOUSE o WERSU}?E 27 18 9081 13 THE SCRIPT 8
P GAVIN ROSSDALE ﬁ e The Man Who Can’t Be Moved
| (Ph ic/Epic)
15 44 LOVEREMAIS THE SAME INTERSCOPE 2 R g ¥ KC[;JLI}OﬁeLTY KpL‘TG, KSTP, KVLY, Sirius XM
LADY GAGA FEATURING COLBY O'DONIS i P, WESIE WSS
‘9_ 2 ST oance STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE M"L 152 fs—f’i }8 THE VERONICAS =
§ KEVIN RUDOLF FEATURING LIL WAYNE n Untouched
]? B ermrock CASHMONEY/UNIVERSAL RepUBLIC 1292 74 {2075 (E':,;::Rfmm,g,g,wame, Bros.)
PLAIN WHITE T'S AIRPOWER/MOST ADDED KCIX, KLCA, KLLC, KYKY, KZZU, WJLK,
L2 Sy oLywoop 1261 4277 5668 19 WTIC
i : THE KILLERS E SAVING ABEL 7
? 3 7 HUMAN ISLAND/IDJMG 1248 na 5125 20 18 Days
= BEYONCE {Skiddco/Virgin/Capitol)
20% 19 SINGLE LADIES (PUT ARINCONIT) MUSIC WORLD/COLUMBIA 1210 +18 6.977 17 KCDUé KLZR, KSII, KVLY, WAYV, WCDA, MOST
s WRM
: MISSY HIGGINS = N e———
j} -~ STOOD ELEVEN:/REPRISE nas 22 f‘ 248 22 PINK 6 INCREASED
¢ JASON MRAZ & COLBIE CAILLAT 29 495 4603 21 Ry PLAYS
LuckY ATLANTIC/RRP & (LaFace/JLG)
THEORY OF A DEADMAN - KBBY, KGBY, KURB, WA Ii, WNNK, WWWM
. W ormeanT ToBE 604/ROADRUNNER/RRP QBE = BE(i 25 JASON MRAZ &
ERIC HUTCHINSON COLBIE CAILLAT 6
26. 16 corkapoL LETSBREAK/WARNERBROS SO0 69 3134 24 Lucky +30] PINK
ST (Atlantic/RRP)
- KATY PERRY Sober (LaFace/JLG)
?9 6 ' THINKING OF YOU opo. 880 A7 2661 26 KFYV, KHMX, KSRZ,‘WINK, WMTX, WSNE WKRQ +28, KZZ0 +24, WWWM +13, WOVD +17, WNNE <T7,
KMHX +16, WINK +15, KCDU +1, WNNK +14, KBBY +14
_'_?E_ 2 :N'g?LIS\S:INTEE%gr?V whoup 020 467 1585 31 ILvaﬁ)l';: LEWIS 6 27
; CoLbBLAY BTG, +277 PLAIN WHITE T'S
25 16 Tovera R caN cApITal 618 -234 2.503 27 KPEK, KURB, KYKY, WA, WKDD, WXLO 1, 2, 3, 4 (Hollywood)
e BETTRERIEREREE L - B WKRQ +16, WMTX 416, KVLY +15, KCBY +15, WXLD +¥,
O vEr 546 461 2152 28 e B WL +¥4, WMGX +T3, KALZ +T3, KPLZ +T3, KLLC +12
u2 (Everfine/Atlantic/RRP) JASON MRAZ & COLBIE CAILLAT
:”'Ot 5 CETONYOURBOOTS ISLAND/INTERSCOPE 523 +25 ) LBS? 30 KCDU, KHMX, KSRZ, KUDD, WXLO Lucky (Atlantic/RRP)
. T WPTE +22, WINK +22, WZPL +14, WLNK +12, WMTX +12,
3/ o UGSUXE?ONICAS ENCINERGOM/SIREAWARNER BROS 513 +136 1.863 29 KLTG +11, WMEE +T], WCOA +10, KLZR +9, KHMX +9
CHRISTINA AGUILERA
B 18 v ReTTER Roaeme 503 M2 2942 25 ;EIEIIY VSLIZRSKSkON
= i i You (RCA/RMG)
; BUCKCHERRY y Life Would Suck Without
2E { 481 A 1277 36 KUDD +43, KYKY +16, WCDA +13, KVLY +12, WKRQ +1),
= DON'T GO AWAY ELEVEN SEVEN/ATLANTIC KCDU 1, WHYN +11, WMEE +9, KMXE +8, KYIS +7
3 NATASHA BEDINGFIELD e
36 4 coumare provocencepc  4%B +BO 1316 32 KATY PERRY
. HOOBASTANK Thinking Of You (Capitol}
33 : 5 S0CLOSE SOFAR sLanDiome 443 el 1322 35 KLTG +T7, WCDA +14, KCDU +13, WZPL +T5, KMXB +12,
- WMEE +12, WPLJ +12, WAJI +T1, WSNE 10, KLLC +9
B9 : LILY ALLEN 423 455 0915 39
THE FEAR CAPITOL ADDED AT... Star
HINDER
34 16 WITHOUT YOU UNIVERSAL REPUBLIC 364 36 1406 34 KSRZ 'Ws
—— o AR Omaha, NE Owraha‘s Favertte Mix
m THIS TOWN EVERFINEATLANTICRRE 540 +94 1417 33 OM: Mark Todd
PD: Kurt Owens
- GAVIN ROSSDALE
39 3 orevermaY YoU RN WTemscope 333 *46 0681 - :AD e 2":: c b
== ason Mraz olbie Caillat, Lucky,
m ILVEI?L';EA LEWIS SYCO/J/RMG 330 LU 0.868 B B0 FOR WEEK ENDING FEBRUARY 22, 2009
ALTER BRIDGE FOR REPORTING STATIONS PLAYLISTS GO TO LEGEND: See legend to charts in charts section for rules and symbol explanations.
40 3 303 +39 0.925 38 www.RadioandRecords.com 84 hot AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

day, 7 days a week. © 2002 Nielsen Business Media, Inc. All rights reserved.
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POWERED BY

» DIVINE BROWN'S “SUNCLASSES” STEERS
22-16 AT CANADA HOT AC, PASSING THE NQ. 17
PEAK OF HER PRIOR TOP 20 HIT, “LAY IT ON
THE LINE.” SHE LAST ROSE HIGHER WITH
“OLD SKOOL LOVE” (NO. 9) IN 2005.

niclsen

R&R AC/HOT AC

DIGITAL DOWNLOADS
AVAILABLE £T DMDS.COM

=
w E]
AC REPORTERS 4§ B s CANADA AC PLAYS
8 TITLE IMPRIN™ / PROMOTION LABEL ~ TW +-
WYJB/Albany, NY* KTSM/E| Paso, TX* WMGQ/Middlesex, NJ WSLQ/Roancke, VA* ‘ 1 2% JASONMRAZ I'M YOURS ATLANTIC/WARNER 458 +32
OM: Kevin Callahan PD/MD: Bill Tole PD: Jeff Rafter PD: Jim Murphy ' e e
PD: Ric Mitchell APD: Sam Cassiano APD/MD: Debbie Mazella MD: Dick Daniels ‘ 2 15 BEYONCE FiwEREABOY MUSIC WORLD/COLUMBIA/SONY MUSIC 388 +18
APD/MD: Chad O : = o s
ST WXKC/Erie, PA WLDB/Milwaukee, Wi* WGFB/Rockford, IL Bl 4 27 LEONALEWISBETTERINTIME SYCO/SONYMUSIC 365 0
KMGA/Albuquerque, NM*  OM: Adam Reese PD/MD: Stan Atkinson OM: Jim Stone L .
OM: Eddie Haskell PD: Ron Arlen . , . PD:Timothy Crul Sl 858 31 COLDPLAYvvALAVIDA PARLOPHONEEMI 362 -6
PD/MD: Justin Riley ) WLTE/Minneapolis, MN MD: Gail Lewis 5y 00 312 g
WCRZ/Flint, Mi* PD: John Lassman R 6 33 DAVIDCOOK THE TIME OF MY LIFE 19/RCA/SONY MUSIC 1 +
WLEV/Allentewn, PA* OM/PD: J. Patrick APD/MD: Adam Sprenger KBEE/Salt Lake City, UT* 8 | - .
OM/PD: Shelly Easton APDIMD: CeorgeMcltyre PD: Rusty Keys SO B 20 LIGHTS DRivemy souL & Honrswystc zgee @
APD/MD: Jerry Padd obile, 1 K
erryredcen WDAR/Florence, SC OM: Steve Powers KBAY/San Jose, CA* [ 'S DEBORAHCOX peaUTrULUR & DECO/E SRRl S
KYMG/Anchorage, AK PD/MD: Wil Nichols PD: Dan Mason PD: Dana Jang } 28  SARAH MCLACHLAN UWANT ME 2 289 5
OM: Mark Murphy WAFY/Frederick. MO MD: Mary Booth MD: Steve Fox 8 i —P- P wt~A* —
PD/MD: Dave £ rederick, « NATASHA BEDINGFIELD 278 -26
ave f avin PD: Marc Richarde WOBM/Monmouth, NJ* KSTT/San Luis Obispo, CA 9 L 5 38 POCKETFUL OF SUNSHINE PHON JGENIC/EPIC/SONY MUSIC
WFPG/Atlantic City, NJ*  APD: Dave Gunning PD/MD: Steve Ardolina OM: Mark Mitchell (¢l 10 39 KREESHA TURNER DON'TCALL MEBABY W EMI 276 -6
PD/MD: Gary Guida PD: Kristen Kelley i e .
KSOF/Fresno, CA* KWAV/Monterey, CA* B 1 24 ALISLAIGHT CREAT EXPECTATIONS v UNIVERSAL 238 -33
KKMJ/Austin, TX* OM: Paul Wilson PD/MD: Bernie Moody KSBL/Santa Barbara, CA aE
PD: Cat Thomas PD: Mike Brady « OM/PD: Keith Royer PJ (12 21 SIMON COLLINS UNCONDITIONAL JAZOR&TIE/SONY MUSIC 231 4
APD: Stephen Michael Kerr . WMXS/Montgomery, AL*  \D): Peter Bie | . = "L}
MD: Terri McCo-mick KTRR/Ft. Collins, CO OM: Bill Jones . 13 18 DAVID ARCHULETA CRUSH T9IVE/SONY MUSIC 220 +1
OM/PD: Mark Callaghan PD/MD: Brian Roberts Oial Global B = n R
WCOV/Baton Rouge, LA* AC Network/Satellite . i 18 8  TAYLOR SWIFT LOVE STORY BIG MACHIN Z/OPEN ROAD/UNIVERSAL 198 +40
OM: LeBron "LBJ" Joseph WHLG/Ft. Pierce, FL* WALK/Nassau, NY* PD: Rick Brady i - * S =
PD: J-Tweezy PD/MD: George Coles PD: Patrick Shea [El 16 50 JOHN MAYER say AWARZ/COLUMBIA/SONY MUSIC 177 +3
. g . Music Choi -
Q%[?Eﬁfxzzauéaﬁnes gﬁ%gﬁf"ﬁgag“ﬂ:’ MI* I\:,]\{)Kéyu/?dassa(ju, NY* Lir:ﬁigs;)slgiellite [ 14 _3:8_ DIVINE BROWN LAY T ON THE LINE ¥ ) WARNER 177 _]_‘LV
LJerry larran 4 =]] wards DD J ti P
KKMY/Beaumont, Txr MD: Kim Cartr Nl o Tuéf;]y aer O] 'S CARLY RAE JEPSEN TuGOr waR & waLewUsC 173 o1
PD: Don Rivers WOOD/Grand Rapids, M WLTW/New York, NY* Sirius XM 18 5 _]i ROBIN THICKE MAGIC % STAR TRAK/INTERSCOPE/UNIVERSAL 170 a3
WMJY/Biloxi, MS* OM: Doug Montgomery PO: Chris Conley The Blend/Satellite* [l 15 19 BRYAN ADAMS SHE'SGOTAWAY W BADMAN/UNIVERSAL 150 1
OM/PD: Walter Brown PD: Kelly fris APD/MD: Morgan Prue OM: Kid Kelly | . — e e
YR 2 i 4
WMXW/Binghamton, NY WMGV/Greenville, NC* WWFS/New York, NY* p%-hjlkeﬁbmms 20 B ] 51  LEONA LEWIS BLEEDING LOVE SYCOM/SONY MUSIC 144 3
PD: Doug Mosher PD: Colleen Jackson E\BDE;&;I? Thomas MO iRy . 25 15  SEAL ACHANGE (SGONNACOME 143 WARNERBROS/WARNER 129 +7
1 : Fabi Pimentel * - . — -
KXLT/Boise, 10* WSPA/Greenville, SC* gSYM/SBattIe, WA EYM 24 26  RIHANNA TAKE ABOW SRP/DEF JAM/UNIVERSAL 120 +1
APD/MD: Tohin Jeffries OM/PD: Mark Hamlin WGNY/Newburgh, NY e Iasone e f -_— T
OM/PD: i 25 7  DAUGHTRY WHAT ABOUT NOW RCA/SONY MUSIC n7z +18
WMJX/Boston, MA* WBAZiHamptons, NY ) Jowa e S ey - eum
OM/PD: Don Kelley OM/PD: Harry Wareing atianylvicioy Al 22 30 CARLY RAE JEPSEN SUNSHINE ONMY SHOULDERS MAPLEMUSIC 104 -25
; , APD/MD: Steel WHUO/Newb , NY* o T |
AR Eandy o) Andrew Steeley N WNSN/South Bend, IN CELINE DION My LOVE COLUMBIASONYMUSIC 102 -37
OM/PD
MD: Mark Laurence WRCH/Hartford, CT* M/PID: Steven Petrone OM/PD: Jim Roberts il - &
] : ’ APD/MD: Tom Furci APD/MD: Brad King GAROU FIRST DAY OF MY LIFE & SONYMUSIC 94 +16
WEBE/Bridgeport, (T*  PD:AllanCamp o C 1
OM/PD: Curt Hansen MD: Joe Hann WVBW/Norfolk, VA* KISC/Spokane, WA BURTON CUMMINGS DREAM sonvmusc 93 %2
MD: Danny Lyons KSSK/Honolulu, HI* Bg:dofn/iromby PD: Robert Harder —
, : Mike Alle
WEZF/Burlington, VT* PD: Jamie Hyatt ! n WMAS/Springfield, MA* JAMES BLUNT LOVE, LOVE, LOVE CUSTARD/ATLANTIC/WARNER 84 ’ +1
PD/MD: Jennifer Foxx * WWOE/Norfolk, VA* OMY/PD: Rob Anthony KATY PERRY HOTN (OLD CAPITOL/EMI 82 +4
KUMU/Henolulu, HI PD: Don London MD: Jim Ramo I s S
WQRC/Cape Cod, MA MD: Lee Kirk MD: Mark McCarthy ) IMA DROLE DE VIE W DIVINE ANGEL/SELECT 80 +4
OM/PD: Wayne White WAHR/Huntsville, AL* KGBX/Springfield, MO* — n
B , KCHX/0 , TX ;
APD: Ben Runnels OM/PD: ee Reynolds e Gﬂ:g:%ema OM/PD: Paul Kelley =
WVAF/Charleston, WV* - KEZK/St. Louis, MO* =
e 4 WRSA/Huntsville, AL* KMGL/Oklahoma City, DK* ‘ ;i £
OM/PO: Rick Johnson PD: John Malone PO/MD: St;/eoOmE?rielnyv PD: Mark Edwards 3 gg . CANADA HOT AC B vs
WOEF/Chattanooga, TN*  MD: Nate Cholevik WYYY/Syracuse, NY* S ¥z e IMPRINT / PROMOTION LABEL ~ TW  +/-
OM/PD: D WMGF/Orlando, FL* R : b
: Danny Howard WIKK /Jackson, MS* OM: Rich Lauber .
APD: Patti Sanders : : OM: Chris Kampmeier PD: Kathy Rowe "1 TN PINKs0BER LAFACE/SONY MUSIC 770 +9
iy PD/MD: John Anthony PD/MD: Ken P ! ;. _ I - S
MD: Robin Darets WTFM/Johnson City, TN* KEZN/-P Tn Sayn.e ol APD/MD: Marne Mason all BEYDNCE SINCLE LADIES (PUT ARINGON IT) MUSIC WORLD/COLUMBIA/SONY MUSIC 689 -20
WCFS/Chicago, IL* : " alm Springs, , DH* - I ) e
PD: Dave Rlo(ggi%s PD/MO: Mark Baker PD/MD: Rick Shaw g&%ﬁﬂmﬁi‘;l?” 5 THE FRAY v0UFOUNDME EPIC/SONY MUSIC 687 +31
APD/MD: Joe Epperson KCKC/Kansas City, MD*  wMEZ/Pensacola, FL* PD: Tom Cook 3 LADY GAGA POKER FACE STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE/UNIVERSAL 675 -12
. OM: Mike Kennedy OM/PD: Lynn West MD: KC Palmer -
WLIT/Chicago, 1L* . -Lynn West
PD: Ed Walker = BRITNEY SPEARS CIRCUS JIVE/SONY MUSIC 673 +16
PD: Tony Coles WSWT/Peoria, IL KONA/Tri-Cities, WA A
APD/MD: Eric Richeke KUDL/Kansas City, MD* : e OM/PD: Doug Daniels KELLY CLARKSDN My LIFE wOULD SUCK WITHOUT YOU RCASONYMUSIC 657  +64
OMIPD: TromMeC OM/PD: Randy Rundle B - i}
WRRM/Cincinnati, DH* - Thom McLinty ; ia pax KMXZ/Tucson, AZ* TAYLDR SWIFT LOVE STORY BIGMACHINE/OPEN ROAD/IUNNERSAL 635 +78
\ . WBEB/Philadelphia, PA G
PD: TJ Holland WJXB/Knoxville, TN* PD: Chuck Knight OM: Darla Thomas - =
APD: Ted Morro PD: Jeff Jarnigan . PD: Bobby Rich NICKELBACK IF TODAY WAS YOUR LAST DAY Em 593 +94
i * APD/MD: ie Loi - w7
WDOK/Cleveland, OH* KQiS/Lafayette, LA* KESZ/Phoenlx, AZ (eiotors THE PUSSYCAT DDLLS | HATE THIS PART INTERSCOPE/UNIVERSAL 572 +76
Q yette, PD: Kevin Gpssett
PD: Dave Popovich PD: “Fast Eddie” Nelson ’ KBEZ/Tulsa, DK* - e
MD: Ted Kowalski MD: Ed "Big Tuna" Perkins WLTJ/Pittsburgh, PA* OM/PD: Tod Tucker i JASON MRAZ 1M YOURS ATLANTIC/WARNER 536 53
WTCB/Columbia, SC* KTOY/Lafayette, LA* PD: Dan Michaels KOOI/ Tyler, TX KARL WOLF FEATURING CULTURE AFRICA ¥ WM 5N +95
OM/PD: Brent Johnson PD: C.J. Clements WSHH/Pittsburgh, PA* PD: Dave Moreland . I S e
APD: Jennifer .ensen APD: Debbic Ray BOMMD: Ron Anmlg o, o DAVID COOK LIGHT ON ORCASONYMUSIC 494 54
- ! ica,
WGSY/Columbus, GA* MD: Steve Wiley WHOM/Portland, ME* PD: Eric Meier I HEDLEY DYING TOLIVE AGAIN o UNIVERSAL 427 +12
PD: Alan Quin \F”\[I)'}aé/k/lanr:asltC%AptAh OM/PD: Tim Moore MD: Mark Richards NICKELBACK GOTTA BE SOMEBODY % M 397 -103
WSNY/Columhbus, OH* FMIChaglt ATINONY  cw/Portiand, DR* WASH/Washington, DC* I
OM/PD: Tony Florentino WFMK/Lansing, MI* OM/PD: Tormmy Austin OM: Thea Mitchem RIHANNA REHAB ?RP/DEF JAM/UNIVERSAL 39 +_14 i
APD: Steve Kelly OM/PD: Brent Alberts T e et N PO: Bill Cahill DIVINE BROWN SUNGLASSES s WARNEFMUSIC CANADA/WARNER 385 +62
r uth, g - 20200 -
KKBA/Corpus Christi, TX*  KFRH/Las Vegas, NV* OM/PD: Jeff Paradis KRBB/Wichita, KS* DANNY FERNANDES FANTASY o 382 9
OM: Ed Ocanas PD: Sean Lynch APD: lan Horne OM/PD: Lyman James — ———
PD/MD: Bart Allison BTV N MD: Pat McCrueden MD: Dave Wilson KATY PERRY THINKING OF YOU CAPITOL/EMI 380 +43
as Vegas, . _ i S
KVIL/Dallas, TX* PD: Tom Chase WWLI/Providence, RI* WLNP/Wilkes Barre, PA* KEVIN RUDOLF FEAT. LIL WAYNE LETIT ROCK CASH MONEY/UNIVERSAL REPUBLIC/AUNIVERSAL 379 -39
OM/PD: Kurt Johnson OM/PD: Tony Bristot OM/PD: Bill Knight U
APD/MD: Jay Cresswell KOST/Los Angeles, CA* APD: Mike Rovin CARLY RAE JEPSEN TUG OF WAR o MAPLEMUSIC 375 17
PD/MD: Stella Prado ’ WMGS/Wilkes Barre, PA* - —
WLQT/Dayton, OH* o N WRAL/Raleigh, NC* PD: Stan Phillips THEORY OF A DEADMAN NOT MEANT TO BE W 604/UNIVERSAL 370 +49
OM/PD: Jeff Stevens adison, PD: Barry Fox APD: Fran Pantuso .
APD/MD: Brian Michaels OM/PD: Pat‘O'NeiH APD/M[;{: Jim Kelly MD: Brian Hughes THE VERDNICAS UNTOUCHED - ENGINEROOM/SIRE/WARNER 366 +49
KOSH/Denver, CO* f/lFl)JDAAerYAZb‘Egtetu KSHA/Redding, CA WIBR/Wilmington, DE* T.1. FEAT. RIHANNA LIV YOURLIFE SRP/DEF JAMIGRAND HUSTLEITLAKTIC/UNVERSAL/WARNER 323 _—3 ] |
PD: Cary Nolan WZID/Manchester, NH OM/PD: Don Burton ag{gi’;ﬂgnfe’ Waite DEBORAH COX BEAUTIFULUR ¥ DECOET 318 66
WMGC/Detroit, MI* OM/PD: Bob Bronson KNEV/Reno, NV* THE ALL-AMERICAN REJECTS GIVES YOUHELL DOGHOUSE/IDGC/UNIVERSAL 3B 75
OM: Jim Harper WLRQ/Melb PR OM/PD: Nick Elliott WSRS/Worcester, MA* =
PD: Lori Bennett elbourne, PD/MD: Tom Holt THE MIDWAY STAT! 278 37
- OM/PD: Ken Holiday KRND/Reno, NV* ENEVERAGAN ¥ g L '
\F’)\{)?‘/"!/(l:é[)ﬁ:rolt, hLM* APD/MD: Michael W. Lowe  PD/MD: Dan Fritz \F’)\{)ABM/VRWK ﬁA* EVA AVILA DAMNED W SONYMUSIC 270 7
: Theresa Lucas : Dave Russe e
WRVR/Memphis, TN* WTVR/Richmond, VA* MD: Melanie Cardner KATY PERRY HOTNCOLD CAPITOLEMI 246  -59
WOOF/Dothan, AL OM/PD: Jerry Dean OM/PD: Dave Symonds - S T
PD/MD: Leigh Simpson APD: Adam Stubhs THE LATENCY TONIGHT, |LOVE YOU THELATENCY 235 -10
MD: Kat Simons 4
REGAL/PARLOPHONE/EMI 232

FEBRUARY 27, 2009

* Momitored Reporters

LILY ALLEN THE FEAR

WwWWwWw americanradiohistorv com

+72

& indicates CanCon

FOR MEEK ENDING FEBRUARY 22. 2000 24/7 NEWS ONLINE @ www.RadioandRecords.com 63


www.americanradiohistory.com

R&R SMOOTH JAZZ

Bruce Lundvall leads the helm of Blue Note for 25 years

Jazz Titan

Carol Archer

CArcher@RadioandRecords.com

he year 1s 1947. In Cliftside Park, N.J., 12-year-old Bruce
Lundvall 1s getting into jazz. Already a music fanatic, the boy
buys used jukebox 78 rpm records with “A” sides worn
ragged: boogie-woogie piano and songs by Lionel Hampton
and Benny Goodman. In eighth grade, bebop—"renegade

music, very hip”’—enthralls him.

Between then and now, he rises to become
one of the music industry’s most influential and
respected figures: a genuine record man. And, for
the last 25 years, he’s been president of Blue Note
Records, which celebrates its 70th anniversary
this vear.

Previously. Lundvall served as president of
Columbia Records and Elcktra’s Musician label.
His unwavering passion for music, his remarkable

ears and his visionary leadership remain undi-

Cubanismo

In 1976, Stan Cetz told Bruce Lundvall about a
jazz cruise on which he had performed with
Dizzy Gillespie. Apparently, the ship developed
mechanical problems and docked in Havana for
emergency repairs—where a spontaneous jam
session erupted between them
and some other jazz musicians.

At the time, Lundvall had the
Fania All-Stars on Columbia
Records, which opened a seamless
connection to a band in Havana—
Irakere, founded by Chucho

_ Valdés

Lundvall; Billy Cobham, who was avid to

hear Cuban percussionists; and Bob Altschuler,
the label’s head of press, got visas, went to
Canada and flew to Cuba for a week. They
heard Irakere at an open-air concert. “l knew |
had to sign them,” Lundvall says.

Irakere comprised saxophonist/flautist
Paquito D'Rivera, Arturo Sandoval on trumpet,

minished atter 46 years in the music business.
In the course of his tllustrious career, Lund-
vall has signed such notable acts as Norah Jones,
Cassandra Wilson. Dianne Reeves, Stan Getz,
Return to Forever, Willie Nelson and Dave Koz,
among many others. Blue Note has turned a
protit every year he's been president, except
2008. This week and next, R&R recognizes
Lundvall’s journey as a leading longtime jazz

record cxecutive.

tenor Carlos Aberhof and leader/writer/pianist
Valdés. The Cubans were trying to find a way
to bring money into the country, which was
prohibited by the U.S. blockade. “We couldn’t
give them an advance or pay them any money.
We finally worked out a deal where any royal-
ties from Irakere sales would go into a blocked
account earmarked for any Cuban
artist—musician, painter or what-
ever—who was allowed to come
into the U.S. to use it for trans-
portation, hotels and food,”
Lundvall recalls.

Columbia brought lrakere to
the States and secured it a place
in the lineup of the JVC Jazz Festival in New
York on a piano night that featured Bill Evans.
Irakere closed the set and “knocked out the
audience.” Lundvall returned to Cuba in March
1979 to do Havana Jam, which Columbia
recorded and televised. “You have no idea how
time-consuming it was. It was the most
extraordinary week of my life,” he says.—CA
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g tlclald BiI]I
allagher
“I'll work for
you for
nothing if
you'll pa

my bus fare
into New
York. | have
to work for
Columbia.”
He told me
I'd start the
next Monday
at 80 bucks
a week.’

—Bruce Lundvall

Lundvall’s
Greatest Hits
Following are some of
Bruce Lundvall’s
signings and their total
album sales since the
start of the Nielsen
SoundScan era in 1991.

Al di Meola, 720,000

Fania All Stars, 69,000

Stan Getz, 1.5 million

Dexter Gordon,
509,000

Herbie Hancock, 2.5
million

Freddie Hubbard,
349,000

Irakere, 64,000

Stanley Jordan,
280,000

Wynton Marsalis, 1.8
million

John McLaughlin,
426,000

Medeski Martin &
Wood, 1 million

Jason Moran, 42,000

Michel Petrucciani,
86,000

Return to Forever,
219,000

Max Roach, 85,000

Gonzalo Rubalcaba,
124,000

Woody Shaw, 59,000

McCoy Tyner, 353,000

Chucho Valdés,
128,000

www.americanradiohistorv.com

Studying The Greats

At least every other week through high school.
Lundvall and his friends went to New York,
where they could sit in the peanut gallery at
Birdland or the Downbeat Club to see such
greats as Bud Powell. Thelonious Monk, Art
Tatum, Lester Young and Stan Getz for $1. He
remembers  one  Sunday  matinee  at the
Bandbox: the Art Tatum Trio, followed by
Charlie Parker. tollowed by the Duke Ellington
Band. for $1.25. "1 was an avid collector of
records and an amateur musician. [ studied sax-
ophone and | could play a bit, but not great by
any nicans.” he says.

Lundvall worked after school to buy records.
His tirst purchase was the Metronome All-Stars
with Lenny Tristano and Miles Davis’™*No Figs™
and “Double Date." The first of countless 10-inch
discs he bought on
his tavorite label,
Blue Note:
Monk’s “Criss
Cross™ m 1947.

While attending
Bucknell Uni-
versity m
Lewisberg, Pa., he
booked a couple
of CONCerts—
Phineas Newborn
and Teddy Charles—and hosted a jazz radio
show: It was also where he met his college room-
mate, lifelong best triend and fellow jazz lover,
the late Mike Berniker.

Not long after college graduation in 1937,
Lundvall was drafted. He worked a desk job in
counterintelligence in Germany and hung out
at the Club Adantic, where he saw all the jazz
musicians who came through. After being
mustered out of the Army and returning
home, he received a call from Berniker. "He
sald he was a trainee in Epics A&R depart-
ment at Columbia Records,” Lundvall recalls.
“He got me an interview and the guy in per-
sonnel asked what 1 wanted to do. I told him
A&R." The man asked it Lundvall could read
music and when he replied, "Slightly,” he was
further grilled about whether he could sit
down with Leonard Bernstein and read a
score,

“"He said | belonged in marketing, so I met
with Bill Gallagher and in three minutes, |
showed him all the things I'd done ar
Bucknell—including newspaper articles and a
reel-to-reel tape of my radio show. I said,"I've got
to have this job." I didn't hear from anybody for
about a month. I kept calling, but there was no
word.”

Finally, when he was broke, out of options and
“shaking like a leaf]” Lundvall called Gallagher,
VP of the biggest record company in the world,
from a phone booth. 1 told him, ‘I'll work for
you tor nothing it you'll pay my bus fare into
New York. | have to work for Columbia. I'll
prove to you I can do a good job.! He said he'd
call e that night, and true to his word, he did.
He told me I'd start the next Monday at 80 bucks
a week.” ReR
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» FRQM HIS FORTHCOMING SOPHOMORE SET, “LIL MAN
S0UL,” JACKIEM JOYNER NOTCHES HIS SECOND ENTRY, AS
*I'M WEITING FOR YOU" STARTS AT NO. 22 WITH MOST

INCREASZD PLAYS (UP 49) AND MOST ADDED HONORS. THE
VIRCINIA NATIVE REACHED NO. 17 WITH “STAY WITH ME
TON GHT,” FROM THE ALBUM “BABYSOUL,” IN 2007.
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SMOOTH JAZZ REPORTERS

KOAS/Las Vegas, NV* WGRV/Melbourne, FL* WLOQ. Orlando, FL*

OM/PD: Duncan Pay-on OM/PD: Randy Bennett PD: Pav| Lavore

APD/MD: Carmy Ferieri APD: Jan Julian APD: Biian Margar
MD: Patricia James

NEAA/Baktimo-e, MD

ID: S ndi allory

APDAAD: Vv arcell ss "Bassman"
shenad

Music Choice Smooth
Jazz/Satellite
APD. Will Kinnally

WDSJ/Dayton, OH*
OM/PD: Jeff Stevens

WSJW/Harrisburg, PA*
PD/MD: Paul Scott

KKSF/San Francisco, CA*
OM/PD: Michael Erickson

WVMV/Detroit, MI*
OM/PD: Tom Sleeker
MD: Sandy Kovach

WQTQ/Hartford, CT
PD/MD: Stewart Stone

KJZY/Santa Rosa, CA*
PD: Cordon Zlot
APDB/MD: Rob Singleton

Sirius XM
Watercolors/Satellite*
OM/PD: Trimity

MD: Lynette White

KUAP/Littie Rock, AR
PD/MD: Michael Nellums

KRVR/Modesto, CA*
OM/MD: Doug Wulff
PD: James Bryan

NVSU/Birmingham, AL
IOMYPJ: An Iy Parrish

KYOT/ hoerix, AZ*
PD/MD Russ ~gan

KPVU/Houston, TX
DMX Jazz Vocal Blend/Satellite

NNLUA/Chicago. IL*
IMYPD: Tony Coles

NMwV/Cleveland, OH*
DA J: Angie Henda

WZJZ/Ft. Myers, FL
APD/MD: Randi Bachman

WSBZ/Ft. Walton Beach, FL

PD: Mark Carter
MD: Mark Edwards

FEBRUARY 27, 2009

PD: Cheryl Brooks
MD: Jeff Kelley

KJLU/Jefferson City, MO
OM: Mike Downey

PD/MD: Dan Turner

APD: LaVaughin Wilsen

KSBR/Los Angeles, CA
OM/PD: Terry Wedel
MD: Vienna Yip

KTWV/Los Angeles, CA*
PD: Paul Goldstein
APD/MD: Blake Florence

WVAS/Montgomery, AL
OM: Candy Cape!

PD: Mel Marshall

MD: Jay Holcey

WHOV/Norfolk, VA
PD: Kevin "The Moose" Anderson

WwWWwW americanradiohistorv com

KSSJ/Sacraments CA*
PD/MD Lee Hanse s

KIFM/San Diego, CA¥
PD: Mike Vasquez

APD: J. Weidenheimar
MD: Kelly Cole

PD/MD: Rochelle Matthews

DBMX Smooth Jazz/Satellite
PD/MD: Rochelle Matthews

24/7 NENS ON_INE @ www.RadioandRec

KWJZ/Seattle, WA*
PD: Carol Handley
MD: Dianna Rose

KCQZ/Springfield, MO
OM: Jae Jones
PD/MD: Jarrett Grogan

* Monitored Reporters
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R&R ALTERNATIVE/ACTIVE/ROCK

KMY/Z's alter eqo, TulsaOriginalMusic.com, paves way to NTR

Monetizing Local Music

Mike Boyle

MBoyle@RadioandRecords.com

imes-Shamrock alternative KMYZ (Z2104.5 the Edge)/Tulsa
wanted to take stock of its audience’s appetite for the local
music scenc. So 1 January 2008, 1t enlisted five of the biggest
bands i Tulsa, put them on one bill at the 1,800-scat venue
Cain’s Ballroom and promoted 1t as the Tulsa Original Music
Showcase. More than 1,000 people showed up, cach forking over the reason-

ably priced $10 admission fee.

Recalling that night, P Kenny Wall says,
“That kind of response told us right away that
our idea tor an even bigger commitment to local
music was spot on.”

Bigger commitment may be an understate~
ment. On June 1, 2008, KMYZ launched a Web
site dedicated solely to Oklahoma acts. Heavily
promoted on the air and voice-tracked by part-
time KMYZ personalities, TulsaOriginalMu-
sic.com does more than stream local music
24/7. Bands are able to upload their music for
online airplay consideration. Musicians can
shop for gear, gigs or a new bassist in the clas-
sifieds section. The online station even streams
one-hour specialty shows devoted to specific
NIusic genres.

Most important, the site is attracting paid
sponsorships and having a measurable impact on
attenndance at local music events, according to
the station.

TulsaOriginalMusic.com didn’t hatch over-

night. The concept was the subject of months

of brainstorming by the KMYZ staff. “What
we wanted to do was bring more of a spot-
light onto the local music scene because of
the caliber of talent we knew was out there”
Wall says, “but at the same time keep KMYZ
intact and not devote hours and hours to
local music.

Supported by four or five live mentions per
day on KMYZ, the site is guided by PI) Drew
McKemna, who, along with her handful of
staffers. also works on the air part-time. In a
residual eftect, cutting voice-tracks for the online
station is helping those part-timers become bet-
ter jocks on the mother station, Wall notes. “It’
giving those part-timers a chance to voice-track
shitts on TulsaOriginalMusic.com, which gives
them more experience and helps them sound

better on KMYZ.”

Impact On Local Music Events

Wall reports that listener response has been

‘Homegroan’

KMYZ (Z2104.5 the Edge)/Tulsa

has a history of showcasing acts
that hail from the Sooner State.
A local music segment—"“Home-
groan” (yes, with an “a”)—has

aired Sunday nights on the station for the
past dozen years. And during the past few
years, several top acts have emerged from

Northeast Oklahoma, such as
Carrie Underwood, David Cook
and the All-American Rejects, all
of whom have been featured on
the show.

Further solidifying its com-
mitment to the Oklahoma and
local music scene, KMYZ showcases a local
band or artist during a daily late-morning
feature, “Locals at 11."—MB
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‘Initially

this was a
stream that
had a Web
site. Now we
want it to be
more of a
Web site
that has a
really good
stream.’

—Kenny Wall

McKenna

Attention,
iPhone Owners
A combined
KMYZ/TulsaOriginal
Music.com app is
now available to
stream either station
on Apple’s iPhone.
Downioad it for free
from Apple’s iTunes
Music Store.

www americanradiohistorv com

growing since the Web site’s launch and says
e can validate that by the number of peo-
ple attending local music events promoted on
the site.

Sall, much fine-tuning remains to be done.
“QOur goal is to make the Web site even friend-
lier to local musicians,” Wall savs. “Initially this
was a stream that had a Web site. Now we want
it to be more ot a Web site that has a really
good stream.”

As part of the online community experience,
bands upload their submissions to the site tor
consideration. The quality of the recording has
to be high, but other than that, an act only has
to be trom Oklahoma to join the stream.

“We feel the site 1s musician-friendly,” Wall
says. Case in point: A classifieds section, where
musicians can buy or sell equipment, recruit
potential band members, sell their services or
trade show recordings.

How ettective is the site in helping local
artists build a national following? Wall says sev-
cral major labels are kicking the tires on a tew
but, to date, none have been signed. However,
he notes that Oklahoma City's Aranda is stare-
ing to make some national noise with “Sdll in
the Dark™ (Astonish), which moves 38-37 on
R&RS Active Rock

very closely with them in the past.” Wall savs.

chart. "We've worked

“There is another band. Violence to Vegas,
which is starting to get a lot ot label attention
that we're supporting on the site, so we're cer-
tainly helping to generate some noise tor our

local bands.”

Sponsor Support

With much pride in his voice, Wall savs KMYZ
has been “very successtul™ when it comes to
monetizing the site.

“We're not just doing rock programming on
the site,” he says,“we're featuring many genres of
music including hip-hop, country and jazz, and
all of those one-hour weckly shows have spon-
sors.” On Monday nights the site features a spon-
sored metal specialty show; Wednesday 1t’s hip-
hop: Friday is country: and Sunday otters a jazz
brunch feature. According to Wall, the jazz and
hip-hop shows are KMYZs most popular spe-
clalty programs.

Other site programming elements have also
been monetized, such as hourlong concerts with
local bands. A Summer of Music live concert
series promoted last vear in conjunction with the
site was sponsored by Shiner Beer. Wall says,
“Owver about a 0-week period we did five shows
where we had the TulsaOriginalMusic.com ban-
ners hung up around the venue. Live breaks trom
those shows were aired on KMYZ because we
don’t yet have a way of doing live breaks on the
[focal music] site.”

In addition, the site has sold sponsorships for
guest D shitts by local acts.

*This Web site has shown that you can make
money and it makes us look good in our com-
munity,” Wall says. Tt takes a lot of our time, but
its time well spent for the artists and for our
company'’s bottom line.” RsR
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» THE AIRBORNE TOXIC EVENT COMPLETES THE

R&R ALTERNATIVE

THE GREATEST MAN THAT EVER LIVED (VARIATIONS ON A SHAKERHYMN)  DGC/INTERSCOPE

FORMAT’S LONCEST JOURNEY TO THE TOP FIVE, AS “SOMETIME
AROUND MIDNIGHT” RISES 6-5 IN ITS 29TH CHART WEEK. THE
BRAVERY SET THE PRIOR MARK WHEN “BELIEVE"” CLIMBED TO
icls ITS PEAK OF NO. 4 IN ITS 25TH WEEK LAST MARCH.
. . DIGITAL DOWNLOADS
BDS (DMDS AVAILABLE AT OMDS.COM
"l =
$ P NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
§ mg ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE ARTIST LS L] FAYS
E & e ] IMPRINT / PROMOTION LABEL W */- MILLIONS RANK T P SR e
SHINEDOWN No. 13 WKSJ v K'NAAN FEAT. AC/DC 154720
1 23 1687 7 6.713 3 :
- SECOND CHANCE ATLANTIC 8 i KIRK HAMMETT 224130 Big Jack
= INCUBUS ; If Rap Gets Jealous (Columbia)
. LOVE HURTS mMoRTALER 078 7 BS97 MOST ADDED {A&M/Octone/interscope) TOTAL STATIONS: 9
e TOTAL STATIONS: 30
3 ;(EI)(':)(,';'?UQF LEON RCA/RMG 1586 +52 8934 2 SEETHER 145/69
: /RMI THIRD EYE BLIND 1 218/23 Careless Whisper
& SEETHER Non Dairy Creamer {(Wind-up)
& 2 BREAKDOV/N wnoue 328 a4 4951 7 [Assembly) TOTAL STATIONS: 20
- TOTAL STATIONS: 14
. ‘SI-OTAETQ:BXRBO?J:!DNME\D;?H)?(: EVENT MAJORDOMO/SHOUT! FACTORY 1218 *63 S25 YEAH YEAH YEAHS 15151
: - ARTIST NEW BUCKCHERRY wr 185/ Zero
u2 TITLE / LABEL STATIONS R Me R
s b 1 { escue Dress Up/DGC/Interscope)
GET ONYO JR BOOTS ISLAND/NTERSCOPE 1120 E0 558 19 PEARL JAM 10 (Eleven Seven/Atlantic) TOTAL STATIONS: 24
TOTAL STATIONS: 20
(] RARAIROACH W7 a2 39% 4 Brother GLASVEGAS 128/3
LIFELINE EL TONAL/DGC/INTERSCOPE (Epicd oP EVIL 8074 ’
THE KILLERS KDGE, KEDJ, KFRR, KITS, KNXX, KPNT, RORlE 18043 e
. SPACEMAN saNpomG 2P #1000 4192 )3 KQRA, KROQ, KROX, KRZQ, KTBZ, KXRK, 100 In A 55 (Columbia)
ISLAND/I KXTE, KYSR, WARQ, WBCN, WBTZ, WCYY, (Pazzo/Jard Star) TOTAL STATIONS: 14
. : THE OFFSPRING 038 3 3715 6 WEND, WGRD, WHRL, WKRK, WLUM, TOTAL STATIONS: 17
i KRISTY, ARE YOU DOING 0K? COLUMBIA " WROX, WRWK, WSWD, WTZR, WURH, AUDRYE SESSIONS 122/9
i KINGS OF LEON WWDC, WZIO ASHER ROTH 167/58 Turn Me Off
. ] USE SOMEE DDY RN 995 +135 4.786 8 —— I Lave College (Black Seal)
z /RMC DEPECHE MODE n (SchoolBoy/Loud/SRC/Universal Motown) TOTAL STATIONS: 17
APOCALYPTICA FEATURING ADAM GONTIER Wrong TOTAL STATIONS: 22
1DON'T CARE woavee 988 74 5469 [(Mute/Virgin/Capitol)
THE OFFSPRING CiMX, KCXX, KIEE, KRBZ, KROQ, KXRK,
YOU'RE GO NA CO FAR, KID coLuMBIA 978 -15 6.083 4 KEQX, WFNX, WLUM, wRD)iwaD
ANBERLIN 1 YEAH YEAH YEAHS <)
FEEL GOOD DRAG UNIVERSALREPUBLIL 977 37 750 3 Zero
MGMT (Dress Up/DCC/Interscope)
KIDS CoLUMBIA 969 +19 3833 15 CiMX, KJEE. KROX. KRZQ, KXRK, Sirius
— XM Ait Nation, WEQX, WENX, WWCD
PARAMORE
DECODE FUELED BY RAMEN/CHOP SHOP/RRP 933 22 = 0 FRANZ FERDINAND 6
BLUE OCTOBER No You Girls
DIRT ROOM UNIVERSAL MOTOWN 926 2! 3394 18 (Domina/Epic) )
= KNDD, KRBZ, Sirius XM Alt Nation, WLUM,
WROX, WURH
AUDIENCE 13F ONE DGC/NTERSCOPE N4 250 S597 o/ § I
MADINA LAKE 5
PEARL JAM AIRPOWER/MOST INCREASED PLAYS/MOST ADDED
T EPIC 758 +756 4.260 12 Never Take Us Alive
DISTURBED (Roadrunner/RRP)
" KUCD, WGRD, WIBX, WKRL, WRWK
INDESTRUC TIBLF RepRiSE 742 el 1898 22
SAVINC ABEL STAIND =
18 DAYS SKODCOVRGINCAPITOL /0B 78 o7 w23 é‘F‘" '/‘2’7"1 y
i tantic
METALLICA ) K»:gz KRZQ, KUCD, WURH
CYANIDE WARNER BROS 638 = L6, 23 Ree ’
STAIND COLDPLAY 4
ALLTWAN- rpATLANTC B33 68 2288 20 Life in Technicolor Il
(Capitof)
FRAMING HANLEY
LOLLIPOP SILENT MAJORITY/ILG/WARNER BROS. 621 48 20% 21 KRZQINTCLAWEND, WENE
SLIPKNOT DEATH CAB FOR CUTIE 4
DEAD MEMJRIES RoapRUNNERRRP 000 28 =05 58 Grapevine Fires PEARL JAM
(Attantic)
MY CHEMICAL ROMANCE Brother (Epic)
DESOLATICNROW WARNERSUNSETIREPRISE  0B2 D4 fals, 2 fJEE' LS GG NS WBCN +32, KXRK +30, KXTE +30, KNRK +23, WHRL +29,
SEETHER TIMX +27, KWOD +26, KFMA 25, KYSR 424, WMFS 22
g::nls’:%\:r? EEENS UNVERSALMOTOWN 025 *4B 41 3 Careless Whisper 5
NERENEACH (Wind-up) YEAH YEAH YEAHS
s19 -23 1.522 27 KTBZ, WSWD, WTZR, WZJ0 Zero (Dress Up/DCC/Interscope)
SOMETHIN' IN YOUR MOUTI4 ROADRUNNER/RRP KBTI WE DL E WL & TWEQKG KB LT)
THE RED JUMPSUIT APPARATUS 46) 84 1313 ) MY CHEMICAL ROMANCE 3 <RBZ +13, KNDD +12, SXAN 43, CIMX +5, KROX +5
YOU BETTER PRAY VIRGIN/CAPITOL . Desolation Row -
FRANZ FERDINAND (Warner Sunset/Reprise) KINGS OF LEON
455 -67 . 3 5 5
ULYSSES DOMINO/FPIC 1550 39 KDCE RO JWENT Use Somebody (RCA/RMG)
THEORY OF A DEADMAN <EDJ #18, KITS +T7 KRAB 415, WRZX +14, SXAN <D,
HATE MY L FE S04ROADRUNNERRRD 00 Y34 2= I R R W2 KOO KEXXE BIKROQMT:
HOLLYWOOD UNDEAD
UNDEAD ASMOCTONE/NTERSCapE 424 T4 1094 35 flf\lI)A ROACH :
tfeline (Bl Tonal/DGU/Interscope:
THE ALL-AMERICAN REJECTS 419 .53 2658 19 <UCD +33, WWDX +12, KRAB 410, KEDJ +10, KJEE +9,
GIVES YOU HELL DOCHOUSE/DGC/INTERSCOPE : <PNT +3, CIMX +8, WEND +7, W2JO +6, WTZR +6
COLDPLAY ¥ -
LIFE IN TECANICOLOR I cproL 403 +63 laze w28 ™ THE KILLERS
AVENGED SEVENFOLD Spaceman (island/(DJMG)
SCREAM HOPELESS/WARNER BROS P 27 0835 38 <EDJ +26, KITS +22, KNXX +15, WLLIM +9, KRAB +7
IGLU & HARTLY ADDEDIATL: WOYY +7, WURH +7, WEND +7, KXRK +6, W20 +6
INTHIS CITY UNIVERSAL REPUBLIC 519 i lo7s) 36 WGRD
THE GASLIGHT ANTHEM Grand Rapids. Ml
THE '59 SQUND SOEONEDUMMY S0P ue S o, OM/PD: Jerry Tarrants
CAROLINA LIAR K'Naan Feat. Kirk Hammett, f Rap Gets
SHOW ME WHAT M LOOKING FOR ATLANTIC ?84 =2 w80 3 Jealous, 12
THE FRAY Kings Of Leon, Use Somebody, 6
VDU FOUN I ME e 299 3 1545 26 Madina Lake, Never Take Us Alive, 6
Pearl Jam, Brother, &
DEATH CAB FOR CUTIE e FOR WEEK ENDING FEBRLIARY 22, 2009
GRAPEVINE FIRES siantc 247 +28 0705 - The Weer Dniofl 55730n=110 LEGEND: Sce legend to charts ir charts section for rules and symbol explanations.
WEEZER FOR REPORTING STATIONS PLAYLISTS GO TO 68 alternative and 27 Canada rock stations are electronically monitored by Nielsen Broadcast
226 -33 0.742 - i Data Systems 24 hours a day, 7 days a week. © 2009 Nieisen Business Media, Inc.

Al rights reserved.
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* R&R ACTIVE ROCK

POVERED BY

nielsen

DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

» POP EVIL PASSES THE PEAK OF ITS PRIOR ENTRY, AS

“100 IN A 55" SPEEDS 23-18 WITH THE FORMAT'S THIRD-BEST
INCREASE IN PLAYS {UP 124). THE GRAND RAPIDS, MICH.-BASED
QUINTET REACHED MO. 22 IN SEPTEMBER WITH “HERO,” THE
FIRST TRACK FROM TS ALBUM “LIPSTICK ON THE MIRROR.”

= =
= g% 11 NIELSEN BDS NEW AND ACTIVE
S “  ARTIST CERTIFICATIONS PLAYS AUDIENCE
28 e IMPRINT / PROMOTION LABEL ™ +- MILLIONS RANK ¢ﬁ{'§ LABEL p,éﬁ‘,'i ?,RTTL'ESI LABEL F’,LG%S
MUDVAYNE NO. 1{SWKS) SEVENDUST 14117 SINCE OCTOBER 98/12
! _22 00 WHAT YOU DO EPIC ]603 " -62 5.998 I Inside Guilty
NICKELBACK (7Bros/Asylum/ILG) (Tooth & Nail/Capitol)
. i 1_5_ SDMETHING IN YOUR MOUTH ROADRUNNER/RRP 1028 5 5188 3 MOST ADDED TOTAL STATIONS: 18 TOTAL STATIONS: 16
2 SHINEDOWN
s B 25 1421 105 5415 2 SEETHER 137/72 STEEL PANTHER 95/13
= SECOND CHANCE ATLANTIC T L Careless Whisper Death To All But Metal
SLIPKNOT (Wind-up) {Universal Republic}
. 8 DEAD MEMORIES ROADRUNNER/RRP 1307 +89 ?'?)57_7 8 TOTAL STATIONS: 25 TOTAL STATIONS: 13
= SEETHER
5 27 1277 -129 4.301 4 STATIC-X 121/81 STEADLUR 91/10
: BREAKDOWN WIND:UP st ARTIST NEW Stingwray Bumpin’
= METALLICA TITLE / LABEL STATIONS (Reprise) (Roadrunner/RRP)
. B cvanioe WARNER BROS. 17 o 4285. 5 PEARL JAM 22 TOTAL STATIONS: 41 TOTAL STATIONS: 4
= AVENGED SEVENFOLD Brother
23 SCREAM HOPELESS/WARNER BROS 135 +88 3.623 9 (Epic) IS-AA'ABF ?F GOD Na4/2 :C::QLYWOOD UNDEAD 76/29
I KBPI, KHTQ, KILO, KISS, KISW, KRXQ, etilo Fal
. 13 THEORY OF A DEADMAN B0 +81 3246 10 KXXR, KZRQ, WBSX, WBYR, WKQZ, WNFZ, (Epic) (A&M/Cctane/Interscope)
B HATE MY LIFE B04/ROADRUNNER/RRP WRTT, WRZK, WTEX, WTPT. WWEN, TOTAL STATIONS: 23 TOTAL STATIONS: 14
PAPA ROACH WWIZ, WWWX, WXQR, WXZZ, WZOR
S 5 ke ELTONALOCC/INTERSCOPE 128 127 4003 7 T e = SOWS':MAN 5000 98/50 thLACK TIDE 7310
~ e — === uper Villain out
] 57" 27 DISTURBED womee 973 103 4280 6 Eorrens (Mighty Loud) Onterscope)
R IBCE (Universal Motown) TOTAL STATIONS. 21 TOTAL STATIONS: 10
= SAVING ABEL g KFRQ, KOMP, KQRC, KZRQ, Sirius XM
R0 25 g SKIODCOVIRGINCAPITOL 922 125 27641 2 Octane, W10, WRIF, WRXW
- AC/DC
(0] 9 fo e 857 <64 2741 13 ?:?;IJ’:;:BED 7
vz APOCALYPTICA FEATURING ADAM GONTIER ] K {Reprise)
B 35 poNTeaRe 20-20/VEALG 813 52 ZaZg 0 KBPI, KLAQ, KZRQ, WCPR, WIIL, WTKX,
HOLLYWOOD UNDEAD W3
| 25 797 147 2.479 15 —_— i
:ND:EC __ ASM/OCTONE/INTERSCOPE SEETHER 7
U H Y Careless Whisper
5 pescueme eLevensevenaTLaNTe 780 B3 2336 T (Wind-up)
: 3 DROWNING POOL KDJE, WCCC, WCPR, WMMR, WRZK,
45 _ES_ 37 STITCHES ELEVEN SEVEN '_/74 +27 1891 18 WWWX, WXZZ B
= ALL THAT REMAINS HOLLYWOOD UNDEAD S
22 Ty wEeKs PROSTHETIC/RAZOR & TIE jS] +48 1439 24 Young
POP EVIL (A&M/Octone/Interscope)
@ L Y ooiass pzzossrpsTar 33 T4 1354 27 e, ST, WICH, WECLR, (4D
. THEORY OF A DEADMAN t - STAT-IC-X O .
B ‘fo BAD GIRLFRIEND ‘604/ROADRUNNER/RRP 521 iz . 2417 - 6 Sty
SALIVA (Reprise)
18 ALY REUNION sonoiowe 20 176 i EOA_# 2 KXFX, KXXR, WBYR, WKQZ
2 HINDER g 'DUFF MCKAGAN'S LOADED 4
3 '77 UP ALL NIGHT UNIVERSAL REPUBLIC X 2 174 20 Flatline
RED (Century Media/Capitol)
8 DEATH OF ME ESSENTIAL/RED 570 +19 1.490 23 Sirius XM Octane, WIIL, WKQZ, WRIF
e 3 DOORS DOWN n DROWNNG POOL ) 3
10 CnzensoLpier UNIVERSAL REPUBLIC Eii 52 _L“]E | g 37 Stitches oo
STAIND (Eleven Seven)
45 2 2 wanT msantc 000 9 B RO KXXR, WAAF, WEDG PEARL JAM
FIVE FINGER DEATH PUNCH Brother (Epic)
=, 20 CrRANGER TRANFICTION FIRM ol8 &7 1810 13 f:i':gzj' = WAAF +t2.0, KATT +292, KXXR +29, Kglsw +26, \;vng?z 425, 1
WBSX +24, WMMR +20, WWWX +19, W, ¥
PEARL JAM  MOST INCREASED PLAYS/MOST ADDED (Suburban Noize) pom S itian o R O
BROTHER 512 +512 2.707 14
EPIC KHTQ, WQXA, WZMR
S SED . PAPA ROACH
g 3 THE NICHT REPRISE AS0O +118 1.505 22 LAMB OF GOD 3 Lifeline (El Tonal/DGC/Interscope)
- - Set To Fail WXZZ +16, WLRS +14, WQXA +10, WZOR +3, WRXW +8,
- BLACK STONE CHERRY (Epic) WWIZ +7, WXTB +7, WRZK +6, KHTQ +5, WXQR +5
@ - 1_] PLEASE COME IN INDECOOTROADRUNNERRRRP 433 *23 1046 29 KFRQ, KILO, KRZR
FRAMING HANLEY POP EVIL
@ :'2 LOLLIPOP SILENT MA JORITY/ILG/WARNER BROS Al | 13 o 32 100 In A 55 (PazzolJard Star)
WRZK +10, WWBN +9, WKQZ +9, WLRS +B, WRAT +6,
9 10 :(E%ﬁfmgr LEON RCAIRME, 378 +17 1.273 28 | WZMR +6, WLIO +5, WWIZ +5, WRIF +5, WCHZ +5
HURT - F
3 AmusEmenT 388 52 0725 31 DIST!JRBED
LI us The Night (Reprise)
. WRIF +11, WXQR +10, WWBN +10, WRUF +8, KBP! +8,
= _f ~ GETON YOURBOOTS ISLAND/NTERSCOPE 298 g 0.965 1 30 WQXA 7, ng +6, KHTQ +6, WBYR *g, WBUZ +6
= THE RED JUMPSUIT APPARATUS P
SE ) YOU BETTER PRAY VIRCIN/CAPITOL 265 36 0.439 1 38 METALLICA
BLUE OCTOBER Cyanide (Warmer Bros.)
4 4 DR ROOM UNvERsALMOTOWN 290 *34 *0_4_0%_7 ) WLZX +23, KZZQ +13, WAAF +9, WRXW +8, KZRQ +7,
4 BURNHALO = L2 i - KNCN +6, KQXR +5, KATT +5, WNFZ +4, WCCC +4
2 DIRTY LITTLE GIRL RAWKHEAD/ILG e ADDED AT...
TRAPT ; @
@ s 2 (onTAGIOUS fevinseven 230 e 0419 40 KWN" FTZ X
T noxville, TN
ARANDA
9 4 STILLINTHE DARK ASTONISH 28 *9 0595 33 i‘;;&g‘f\f?x o
: Vaterie Aale
THE OFFSPRING
= 5 KRISTY, ARE YOU DOING OK? cowvma 297 4 0908 4 Rearillsmy Brotheng2s'
i — DOPE Kings Of Leon, Use Somebody, 14
2 “' ADDICTION g =2 ol 0434 39 FOR WEE< ENDING FEBRUARY 22, 2009
. REV THEORY ] FOR REPORTING STATIONS PLAYLISTS G0 TO: LEGEND: Sce legend to charts in charts section for rules and symbol explanations.
[2e] s 16 176 -67 0.449 36 : 62 active rock stations are electronically monitored by Nielsen Broadcast Data Systems 24
LICHTITUR VAN HOWES/MALOOF/DCC/INTERSCORE www.RadioandRecords.com hours a day, 7 days a week. © 2009 Nielsen Business Media, Inc. All rights reserved.
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POWERED BY

nelsen

R&R ROCK

m DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

» RISING 6-4, “CYANIDE” Bz=COMES METALLICA’S
SECOND TOP FIVE FROM “DEATH MAGNETIC,” THE
GROUP'S FIRST ALBUM SINCE 1998'S “GARAGE INC.”
TO PRODUCE A PAIR OF TOF FIVE TRACKS. LEAD
SINGLE “THE DAY THAT NEVER COMES” DEBUTED AT
NO. 4 AND SPENT A WEEK AT NO. 1IN SEPTEMBER.

x I3
H 0f - (1 NIELSEN BDS NEW AND ACTIVE
%} B WY ARTI CERTIFICATIONS PLAYS AUDIENCE :
z wz ARTIST PLAS ARTIST PLAYS
F | 35 e IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK e o e et aEEL A
SHINEDOWN NO. 1{7WK3) 438 -5 1433 2 DISTURBED 39N SAMMY HAGAR 211
SECOND CHANCE ATLANTIC b The Night Loud
NICKELBACK ) (Reprise) (Loud & Proud/Roadrunner/RRP)
SOMETHING IN YOUR MOUTH ROADRUNNERRRP 414 2 *]"‘45 ! MOST ADDED TOTAL STATIONS: 10 TOTAL STATIONS: 3
AC/DC
METALLICA (Amusement) (Essential/RED)
CYANIDE WARNER BROS. 315 B 26 ]f7‘ B 3 TOTAL STATIONS: 3 TOTAL STATIONS: 5
SEETHER wnoue 286 I3 0808 8 KID ROCK 298 THE ANSWER 181
ARTIST NEW Lowlife (Living The Highlife) On And On
APOCALYPTICA FEATURING ADAM GONTIER 1 279 43 099 5 ~ TITLE/LABEL ___ STATIONS (Top Dog/Atlantic) (The End/RED)
IDON'TCARE 2D-20/VEILG . PEARL JAM g TOTAL STATIONS: 4 TOTAL STATIONS: 4
THEORY OF A DEADMAN Brother
HATEMY LIE 604/ROADRUNNER/RRP _22 a2l Ova8" I (Epic)
DISTUREED KUFO, WDHA, WEBN, WJXQ, WKLC,
INDESTRUCTIBLE REPRISE 2627 + 1.047 4 wo~Eixrx, WXMM, WZZ0 ph
SAVING ABEL STAIND 2
18 DAYS skootorvRoncamToL 202 22 0766 10 All | Want
PAPA ROACH . {Flip/Atlantic}
LIFELINE ELTONAUOGCNTERSCOPE 220 *P4 0681 T3 N T
THEORY OF A DEADMAN n HINDER 2
BAD GIRLFF END GOAROADRUNNERRRP 210 i WO 59]7_ 12 Up All Night
AC/DC {Universal Republic)
ROCK N ROL_ TRAIN comenn 198 -6 oswe 7 WA (TS
BUCKCHERRY SINCE OCTOBER 2
RESCUE ME ELEVEN SEVEN/ATLANTIC __“]_77 215_ 0563 1 Guilty
MUDVAYNE (Tooth & Nail/Capitol)
DO WHAT Y- DO EpIC 177 +2 0.788 = ~9 : KUFO, WAQX ) ]
3 DOORS DOWN PARLOR MOB 2
_ CMIZEN/SODIER UNVERSALREPUBLIC 100 4 0.267 20 Hard Times
u2 o (in De Goot/Roadrunner/RRP)
GET ON YOUR BOOTS sLanomTerscope P8 7 0338 16 o i =
PEARL JAM AIRPOWER/MOST INCREASED PLAYS/MOST ADDED 155 4155 0.648 14 16 SECOND STARE 2
BROTHER EPIC ' Ballad Of Billy Rose
STAIND (Mighty Loud)
ALLIWANT FUpATLANTIC 0 043y 17 | WU )
SLIPKNOT AC/DC 1
DEAD MEM-ZRIES ROAGRUNNERRRP 120 =4 79'260 2 Big Jack
GUNS N' ROSES Usoiinii)
BETTER BLACK FROC/GEFFEN/INTERSCOPE 107 21 __0'270 ]EL WRRK
SALIVA METALLICA 1
FAMILY REUNION ISLAND/\DJM044?2 =I5 Onssy rb Cyanide
POP EVIL (Warner Bros.)
00INASS zomrose 58 2 0070 . T .
HINDER PAPA ROACH 1
UPALLNIG-T UNIVERSAL REPUBLIC 82 <0 oz7 28 Lifeline
AVENGED SEVENFOLD {Et Tonal/DGC/Interscope) -
SCREAM HOPELESS/WARNER BROS. _79 B 5 b 0156 25 R PEARL JAM
GUNS N’ ROSES = % "o - Brother (Epic)
CHINESE DE LUOCRACY BLACK FROG/GEFFEN/INTERSCOPE - <UFO +31, WZZO +18, WAQX +T7, WDHA +T7, WNOR +I3,
| ) e ADDED AT... WXFX +12, WEBN +8, WIXQ +7, WXMM +7, KAZR +6
BLACK STONE CHERRY 73 4 0160 24 WO I e R
PLEASE COE IN IN DE GOOT/ROADRUNNER/RRP - WDHA PAPA ROACH
KINGS OF LEON Morristown, NJ AL
= 65 =3 0308 18 [ Lifeline (El Tonal/DGC/Interscape)
e LIRS REATRMG APD: Curtis Kay WMMS +10, KSHE +3, WXMM +9, KTUX +8, WVRK +5,
DROWNING POOL 52 410 0.087 N Pearl Jam, Brother, 17 NDHA +4, WiXQ +3, KMOD +3, WEBN +3, WZZ0 +2
37 STICHES ELEVENSEVEN [ The Answer, On And On, 4 -
INCUBUS AC/DC
LOVE HURTS IMMORTAL/EPIC 47» - ; 0i84 23 Big Jack (Columbia)
ARANDA 44 FOR REPORTING STATIDNS PLAYLISTS GD TO: KTUX +18, WVRK +12, KUFO +10, WZZ0 +4, WKLC +3,
STILEHTREDARK ASTONISE = PR E www.RadioandRecords.com O e )
METALLICA
Cyanide (Warner Bros.)
RECURRENTS WMMS +15, WHY +8, WRQK +8, WAQX +7, KUFO +3,
KAZR +3, KIOC +2, WXMM +1
g B THEORY OF A DEADMAN
Tl ARTIST 11 NIELSEN BDS PLAYS W ARTIST NIELSEN BDS PLAYS m{]’;’m‘jﬁ L e i
g F TITLE /IMPRINT / PROJOTION LABEL CERTIFICATIONS CTw W [Sl  TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ W WKLC*],WAQX*], o M"OC %KBE'& % ¢
b SIXX: A.M. GUNS N' ROSES
§ LIFE IS BEAUTIFUL (ELEVEM SEVEN) 168 | 182 SWEET CHILD O’ MINE (GEFFEN‘INTERSCOPE) jos 106
& SAVING ABEL 3 DOORS DOWN
3 ADDICTED (SKIDDCO/VIRGIM/CAPITOL) 156 "0~ 1T'SNOT MY TIME (UNIVERSAL REPUBLIC) 192 99
<L
- METALLICA STONE TEMPLE PILOTS
2 THE DAY THAT NEVER COM ES (WARNER BROS ) 155 157 INTERSTATE LOVE SONG (ATLANTIC) 9 88
E PUDDLE OF MUDD 129 134 GUNS N' ROSES 96 97
5 PSYCHO (FLAWLESS/GEFFE V/INTERSCOPE) PARADISE CITY (GEFFEN/UME) FOR WEEK ENDING FEBRUARY 22, 2009
2 o i LEGEND: See legend to charts ir charts section for rules and symbol explanations.
5 SEETHER 120 n7 AEROSMITH a5 83 24 rock stations are electronically ronitored by Nielsen Broadcast Data Systems 24 hours a
T EEKEIMIWING:05} DREAM ON (COLUMBIA) day, 7 days a week. © 2009 Nielse s Business Media, Inc, Al rights reserved.

WONE/Akron, OH*
OM: Chuck Collins

PD: T.K. O'Grady
APD/MD: Tim Daugherty

KZRR/Albuguerque, NM*
PD: Phil Mahoney
MBD: Rob Brothers

WZZ0/Allentown, PA*
PD: Tori Thomas
MD: Keith Moyer

KWHL/Anchorage, AK
PD: Brad Stennett
MD: Matthew Collins

WTOS/Augusta, ME
OM/PD: Jack O'Brien
APD: Mark Smith

KIOC/Beaumont, TX*
OM: Trey Poston
PD: Mike Davis

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe" Parocai
APD/MD: Monty Foster

WRQK/Canton, OH*
PD: Creg Ausham

WPXC/Cape Cod, MA
PD/MD: Suzanne Tonaire

WKLC/Charleston, WV*
OM/PD: Jay Nunley
APD/MD: Brian Thompson

FEBRUARY 27, 2009

ROCK REPORTERS

WEBN/Cincinnati, OH*
OM/PD: Scott Renhart
MD: Dave Fritz

WMMS/Cleveland, OH*
OM: Keith Abrarr s
PD: Bo Matthews

WVRK/Columbus, GA*
PD: Chris Chaos

KAZR/Des Moires, |1A*
OM: Scott Allen

PD: Ryan Patrick

MD: Andy Hall

KHQG/Duluth, MN
OM: Jack Lawson
PD: Scott Klohn

WQCM/Hagerstown, MD
OM: Rick Alexander
PO/MD: Mike Holder

WR'VC/Huntington, WV
PD: Reeves Kirtner

WJIXQ/Lansing, MI*
PO: Sher Vegas

WGIR/Manchester, NH*
PD: Zhris "Doc” Garrett

WHDR/Miami, FL*
PD: <evin Vargas
MD: Dave Hanson

WXFX/Montgomery, AL¥
PD: Rick Hendrick

WOHA/Morristown, NJ*
APD: Curtis Kay

WNOR/Norfolk, VA*
PD: Mike Beck

APD: Sonja Morrell
MB: Tim Parker

WXMM/Norfolk, VA*
OM/PD: John Shomby

KCLB/Palm Springs, TA
OM/PD: Jen Shevlin
MD: Shelly Brown

KUFO/Portland, OR*
OM/PD: Chris Patyk

WHJY/Providence, RI*
PD: Dennis O"Heron

WXRX/Rockford, IL
PD: Jim Stone
MD: Jon Schulz

KBER/Salt Lake City, UT*
PD: Kelly Harmmer
APD/MD: Darby Wilcox

KZOZ/San Luis Ohispo, CA
OM: Pepper Daniels
PD/MD: Busty Rhoads

KTUX/Shreveport, LA*
OM: Gary McCoy
PO/MD: Randy Hill

KSHE/St. Louis, MO*
OM: Rick Balis

APD: Katy Kruze

MD: Cuy Favazza

WAQX/Syracuse, NY*
OM: Tom Mitchell

PD: Hunter Scott
APD/MD: Don Kelley

KMOD/Tulsa, OK*
OM/PD: Don Cristi

WMZK/Wausau, W
MD: Larry Offerman

KBZS/Wichita Falls, TX
PD: Liz Ryan

* Monitored Reporters
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G TRIO INWARD EYE
MADA ROCK

Ck WITH

R&R rock

ALTERNATIVE & ACTIVE REPORTERS

DIGITAL DOWHLOADS
AVAILABLE AT DMDS.C0M

CANADA ROCK

ARTIST

ALTERNATIVE

WEQX/Albany, NY*
OM/PD: Willobee
MD: Amber Miller

WHRL/Albany, NY*
OM: John Cooper
PD/MD: Tim Noble

WJSE/Atlantic City, NJ
OM/PD: Paul Kelly
MD: Scott Reilly

KROX/Austin, TX*
OM: Chase

PD: Lynn Barstow
MD: Toby Ryan

KRAB/Bakersfield, CA*
OM: Kenn McCloud
PD/MD: Danny Spanks
APD: Jared Mann

KNXX/Baton Rouge, LA*
OM/PD: Dave Dunaway
APD: Phillip Kish

MD: Darren Gauthier

WBCN/Boston, MA*
PD: Mike Thomas
MD: Dan O'Brien

WFNX/Boston, MA*
PD: Keith Dakin

APD: Fletcher

MD: Paul Driscoll

WBTZ/Burlington, VT*
OM/PD: Matt Grasso
APD/MD: Kevin Mays

WZJO/Charleston, WV*
OM: Jeff Whitehead

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jack Daniel

WKQX/Chicago, IL*
PD: Marc Young

WSWD/Cincinnati, OH*
OM: Patti Marshall

PD: Jay Kruz

APD/MD: Julie Evans

WKRK/Cleveland, OH*
PD: Dorminic Nardella

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbus, OH*
OM: Randy Malloy
PD: Andy "Andyman"” Bavis

KDGE/Dallas, TX*
OM/PD: Vince Richards
APD: Chris Ryan

WXEG/Dayton, OH*
OM: Tony Tilford
PD: Steve Kramer
MD: Matt Jericho

KTCL/Denver, CO*
PD: Nerf

CIMX/Detroit, MI*
PD: Vince Cannova
MD: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jackson

KFRR/Fresno, CA*
PD: Jason Squires
APD/MD: Ryan Cldfield

WJBX/Ft. Myers, FL*
PD: Matt Johnson
MD: Jeff Zito

WGRD/Grand Rapids, MI*
OM/PD: Jerry Tarrants

WXNR/Greenville, NC*
OM: Bruce Simel
MD: Blando
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WURH/Hartford, CT*
OM/PD: Todd Thomas

KUCD/Honolulu, HI*
PD: Adam Carr
MD: Chris Sampaio

KTBZ/Houston, TX*
PD: Don Jantzen
MD: Karah Leigh

WRZX/Indianapolis, IN*
PD/MD: Lenny Diana

WTZR/Johnson City, TN*
OM: Bill Hagy
PD/MD: Jay Patrix

KRBZ/Kansas City, MO*
OM: Bob Edwards

PD: Lazlo

APD/MD: Jason Ulanet

KFTE/Lafayette, LA*
PD: Seott Pertin
MD: Josh Boulanger

KXTE/Las Vegas, NV*
PD: Chris Ripley

KROQ/Los Angeles, CA*
PD: Kevin Weatherly

APD: Gene Sandhloom
MD: Lisa Worden

KYSR/Los Angeles, CA*
PD: John Ivey
MD: Julie Pilat

KROG/Medford, OR
PD/MD: Cosmo

WMFS/Memphis, TN*
MD: Sydney Nabors

WLUM/Milwaukee, WI*
PD: Jacent Jackson
APD: Stephen Kallao

WKZQ/Myrtle Beach, SC
OM/PD: Mark McKinney
MD: Mase Brazelle

WROX/Norfolk, VA*
OM/PD: Jay Michaels
MD: James Steele

KHBZ/Oklahoma City, OK*
OM: Tom Travis
PD: Jeff Blackburn

WJRR/Orlando, FL*
PD: Rick Everett

WRFF/Philadelphia, PA*
OM: Thea Mitchem
PD/MD: John Allers
APD: Wendy Rollins

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittsburgh, PA*
OM: Alex Tear
PD: John Moschitta

WCYY/Portland, ME*
PD: Herb vy
MD: Brian James

KNRK/Portland, OR*
PD: Mark Hamilton

WBRU/Providence, RI*
OM: Mark Stachowski
PD: Wendell Clough

APD: Gabrielle Greenfield
MD: Alex Korzec

KRZQ/Reno, NV*
OM: Mark Keefe
PD: Melanie Flores
MD: Chris Payne

WDYL/Richmond, VA*
PD: Mojo

WRXL/Richmond, VA*
OM: Dave Symonds
PD/MD: Casey Krukowski

KCXX/Riverside, CA*
PD: John DeSantis
APD/MD: Bobby Sato

WZNE/Rochester, NY*
OM: Mike Ninnie
PD: Nik Rivers

KWOD/Sacramento, CA*
OM/PD: Curtiss Johnson
MD: Andy Hawk

KXRK/Salt Lake City, UT*
OM: Alan Hague

PD: Todd Noker

APD/MD: Corey O'Brien

KBZT/San Diego, CA*
PD: Carett Michaels
APD: Mike Hansen

MD: Mike Halloran

XETRA/San Diego, CA*
PD: Capone
MD: Christy Taylor

KITS/San Francisco, CA*
PD: Dave Numme
APD/MD: Aaron Axelsen

KCNL/San Jose, CA*
PD: Jeanene Calhoun

KJEE/Santa Barbara, CA*
PD: Eddie Gutierrez
MD: Dave Hanacek

Music Choice
Alternative/Satellite
PD: Justin Prager

MD: Gary Susalis

Sirius XM

Alt Nation/Satellite*
OM: Cregg Steele

PD: Jeff Regan

APD: Jordan Gremli

WFXH/Savannah, GA*
OM: Jon Robhins
MD: Marci Stanley

KNDD/Seattle, WA*
PD: Mike Kaplan
APD/MD: Andrew Harms

KQRA/Springfield, MO*
PD: Kristen Bergman
MD: Shadow Williams

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

WKRL/Syracuse, NY *
PD: Nixon

WSUN/Tampa, FL*
PD: Shark

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry
MD: Chris Firmage

KMYZ/Tulsa, OK*
PD: Kenny Wall

WWDC/Washington, DC*
OM: Thea Mitchem

PD: Dave Wellington

APD: Dave Hennessy

MD: Greg Roche

WPBZ/West Palm Beach, FL*
PD: John O'Connell
APD/MD: Ross Mahoney

WSFM/Wilmington, NC
PD/MD: Mike Kennedy

ACTIVE

KEYJ/Abilene, TX
OM: Randy Jones
PD/MD: Frank Pain

WZMR/Albany, NY*
OM/PD: Kevin Callahan

KTEG/Albuguergue, NM*
PD: Phil Mahoney
MD: Aaron "Buck” Burnett

WWWX/Appleton, WI*
PD/MD: Cuy Dark

WCHZ/Augusta, GA*
OM: Harley Drew
PD: Chuck Williams

WIYY/Baltimore, MD*
PD: Dave Hill

WCPR/Biloxi, MS*
OM/PD: Kenny Vest
MD: Denver Crabb

WKGB/Binghamton, NY
OM/PD: Jim Free
APD/MD: Tim Boland

KQXR/Boise, ID*
OM: Dan McColly
PD: Jeremy Nicolato
MD: Jeremi Smith

WAAF/Boston, MA*
PD: Ron Valeri
MD: Mistress Carrie

WEDG/Buffalo, NY*
PD/MD: Evil Jim

WYBB/Charleston, SC*
OM/PD: Mike Allen
MD: Matthew Potter

WRXR/Chattanooga, TN*
PD: Boner

WIIL/Chicago, IL¥
OM/PD: John Perry
APD: Tom Kief

MD: Steve Salzman

KRQR/Chico, CA
OM: Chad Perry
PD: Neil Randall

KILO/Colorado Springs, CO*

PD: Ross Ford
MD: Jack Mehoft

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

KEGL/Dallas, TX*
OM: Vince Richards
PD: Chris Ryan

KBPI/Denver, CO*
PD: Willie B.

WRIF/Detroit, MI*
OM: Doug Podell
PD: Mark Pennington

KLAQ/El Paso, TX*
OM/PD: Courtney Nelson
APD/MD: Clenn Carza

WGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Stick Nick

WWBN/Flint, MI*
OM: J. Patrick
PD/MD: Tony LaBrie

KRZR/Fresno, CA*
OM/PD: Paul Wiison
APD/MD: Skippy

WBYR/Ft. Wayne, IN*
APD/MD: Stiller

00080 -0 > - > 0000 - ==

&
=
| o

=] f 37

5 U2 CET‘ ON YOUR BOOTS
3 SHINEDOWN SECOND CHANCE
AC/DC BIC JACK
NICKELBACK SOMETHING IN YOUR MOUTH o
KINGS OF LEON USE SOMEBODY
11 THORNLEY MAKE BELIEVE ¢
.2;3 SEETHER BREAKDOWN
27 KINGS OF LEON SEX ONFIRE
"13 ARKELLS OH, THE BOSS IS COMING! ¥
7 RISE AGAINST AUDIENCE OF ONE
SAVING ABEL 18DAYS
THE OFFSPRING YOU'RE CONNA GO FAR KID
1  FRANZ FERDINAND ULYSSES
& RESPECTABLES SUCAR %
'a PAPA ROACH LIFELINE
5 THE TREWS CAN'T STOP LAUGHING ¥
12 THEORY OF A DEADMAN HATE MY LIFE ¥
MOBILE THE KILLER ¥
THE STILLS BEINCG HERE ¥
15 - MGMT KIDS
12 METALLICA CYANIDE

HEW PEARL JAM BROTHER

THE AIRBORNE TOXIC EVENT SOME TIME AROUND MIDNIGHT
23 MATT MAYS & EL TORPEDO BUILDING A BOAT

| 1  METRICHELPI'MALIVE

OO 0000

18 INCUBUS LOVE HURTS
30 STAIND ALLIWANT
1 THE RACONTEURS CONSOLER OF THE LONELY

FIIR WEFK ENT: %G FERRUARY 22,2079

WRUF/Gainesville, FL*
OM/PD: Harry Guscott
APD: Kyle Baldry

MD: Jack Wich

WKLQ/Grand Rapids, MI*
OM: Steve Stewart

PD: Michael Crey

APD: Jay Deacon

MD: Darcy

WZOR/Green Bay, WI*
PD: Joe Calgaro

APD: Cutter

MD: Borna Velic

WXQR/Greenville, NC*
OM: Mark McKinney
PD: Wes Styles

WTPT/Greenville, SC*
OM/PD: Mark Hendrix
MD: Twisted Todd

WQXA/Harrisburg, PA*
OM/PD: Ken Carson

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karoly:

WAMX/Huntington, WV
PD/MD: Erik Raines
APD: Robin Wilds

WRTT/Huntsville, AL*
OM/PD: Lee Reynolds
APD/MD: Clay Sanders

WRXW/Jackson, MS*
PD/MD: Brad Stevens

WRZK/Johnson City, TN*
PD/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Paul Marshall

WNFZ/Knoxville, TN*
OM: Terry Gilhngham
PD: Shane Cox
APD/MD: Valerie Hale

www.americanradiohistorv.com

KOMP/Las Vegas, NV*
PD: John Griffin
MD: Carlota

KZCDB/Lawton, OK
PD: Don "Critter” Brown
APD: 1.C. "Kelso” Kellison

WXZZ/Lexington, KY*
PD: Johnny Maze
APD: Twitch

KDJE/Little Rock, AR*
OM: Sonny Victory

PD: Jeff Petterson

MD: Adam Peterson

WLRS/Louisville, KY*
OM: George Lindsey
PD: Tommy Lee

WTFX/Louisville, KY*
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubbock, TX
OM/PD: Wes Nessmann

WJJO/Madison, WI*
PD: Randy Hawke
APD/MD: Blake Patton

KFRQ/McAllen, TX*
PD: Alex Duran
MD: Keith West

KBRE/Merced, CA
PD/MD: Jason LaChance

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Carl Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Milier

WBUZ/Nashville, TN*
OM/PD: Troy Hanson
APD: Zigz

TITLE IMPRINT / PROMOTION LABEL

ISLAND/INTERSCOPE/UNIVERSAL 577 -78

ATLANTIC/WARNER 543 +5

COLUMBIA/SONY MUSIC 458 +18

SKIDOCO/VIRGIN/EMI

EMi 449 <7
RCA/SONY MUSIC 430 +56
BO4/UNIVERSAL 416 E==1)
WIND-UP 41, -33
RCA/SONY MUSIC 402 -70
DINEALONE 358 3
DGC/UNIVERSAL i 302 +25

COLUMBIA/SONY MUSIC 265 -34

DOMINO/EPIC/SONY MUSIC

UNIVERSAL 239 +23

EL TONAL/DGC/UNIVERSAL 234 +62
THE BUMSTEAD/UNIVERSAL 233 +56

ED4/UNIVERSAL 229 +42

UNVERSAL 221 412

ARTS & CRAFTS 218 -23
COLUMBIA/SONY MUSIC 210 +1
WARNER BROS./WARNER 182 +1

13 THEORY OF A DEADMAN NOT MEANT TOBE
4  INWARD EYE SHAME

EPIC/SONY MUSIC : m +17

MAJORDOMO/SHOUT! FACTORY m +12
SONIC/WARNER 168 2

LASTGANG 165 12

604/UNIVERSAL 163 -24

SONY MUSIC 145 +36

IMMORTAL/EPIC/SONY MUSIC 135 -24
FLIP/ATLANTIC/WARNER 127 +1

THIRD MAN/WARNER BROS./WARNER 123 27

KATT/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Jake Damels

WYYX/Panama City, FL
PD: Chris Alan
APD/MD: Stroke

WTKX/Pensacola, FL*
PD: Joel Sampson
APD/MD: Mark The Shark

WIXO/Peoria, IL
OM/PD: Matt Bahan

WMMR/Philadelphia, PA*
PD: Bill Weston

APD: Chuck Damico

MD: Sean "The Rabhi" Tyszler

KUPD/Phoenix, AZ*
PD/MD: Larry McFeelie

KDDX/Rapid City, SD
OM/PD: Jim Kallas

KDOT/Reno, NV*
OM: JimMcClain
PD/MD: Jave Patterson

KRXQ/Sacramento, CA*
OM/PD: Jim Fox

WKQZ/Saginaw, MI*
PD: Hoser
APD/MD: Matt Bingham

WZBH/Salisbury, MD
OM: Sue Tirnmons

PD: Sean McHugh

MD: Chris Steele

KZZQ/Salt Lake City, UT*
PD: Kayvon Motiee
APD/MD: Roger Crton

KISS/San Antonio, TX*
PO/MD: LA Lloyd

K10Z/San Diego, CA*
PD/MD: Shauna Moran-Brown

KURQ/San Luis Obispo, CA
OM/PD: Mark Mitchell
APD/MD: Natasha Prybyla

# indicates CanCan

KXFX/Santa Rosa, CA*
PD/MD: Scott Less

Music Choice Rock/Satellite
PD: Justin Prager
MD: Gary Susalis

Sirius XM Octane/Satellite*
OM: Lou Brutus
PD: Bodhi Ebright

KISW/Seattle, WA*
OM/PD: Dave Richards
APD: Ryan Castle

WHBZ/Sheboygan, WI
PD: Ron Simonet
MD: Dave Nelson

WRBR/South Bend, IN
PD: Tommy Carrolt
APD: Maximus

KHTQ/Spokane, WA*
PD: Kris Siebers

WLZX/Springfield, MA*
PD: Rob Cressman

KZRQ/Springfield, MO*
OM: Valorie Knight
PD: Simon Nytes

WXTB/Tampa, FL*
OM: Brad Hardin
PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
PD: Nixen

KFMW/Waterloo, |IA
OM/PD: Michael Cross

WBSX/Wilkes Barre, PA*
PD/MD: James McKay

KATS/Yakima, WA
PD: Todd Lyons
MD: Ken Heman

WWIZ/Youngstown, OH*
OM/PD: Scott Kennedy

* Monitored Reporters
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R&R TRIPLE A

Eight inexpensive ideas to keep your station front and center

Marketing &

Promotion

On A Shoestring

John Schoenberger

JSchoenherger@RadioandRecords.com

L It's all about the community. A top goal for
radio 1s community involvement with such
organizatiens as the Breast Cancer Society.
KTCZ/Minneapolis MDD Thorn says, "They
have a big advertising budget, but also want to
get involved na more meaningful way. So we
came up with the idea to get women to donate
their bras and we would link
them all together and string
them the St. Croix
River.”

For one month last summer

ACTOSS

people stopped by a local bar
to donate bras. " After we had
collected enough, we got a
permit trom the city to string
them across the river. It was
great as an awareness ool for
the cause, 1t was a great way to
attach the station to some-
thing that was very important
to many ot our listeners, and we even ended
up getting local TV coverage,” Thorn says.

2. Can you tweet? Tavitter is all the rage, and it
15 easy to open a station account. Former
KPTL/Des Moines PID Deeva MceClurkin
savs, "l allowed us to build an active commu-
nity with our listenership who wanted to be
more engaged. It took off very quickly after
we set it up and was very versatile in terms of
pushing out messages to get them to listen or
log on to find out more details.”

Twitter communities also stage Tweet-Ups,
which summon people to a place or event.
“That was also something we were able to
mobilize to benefit the station and our
clients. By doing it often KPTL became the
Des Moines,”

Twitter station of choice in

FEBRUARY 27, 2009

ith stations downsizing statts and cutting budgets, what can remain-
ing employees do to market and promote their stations in an eco-
nomical but effective way? At this year’s Sunset Sessions, held Feb.
12-14 in Carlsbad, Calif., several programmers offered suggestions.

McClurkin says.

3. Social networking. WRLT/Nashville GM
Fred Bue seconds McClurkin's Twitter i1dea,
but he says his station has gone further with
social networking. “Some of the younger
members of our statt have taken it upon them-
selves to give the station a
presence on MySpace and
Facebook and other sites.”
For example, the station tre-
quently features live, in-stu-
dio performances by visiting
artists, “so we have been
|videotaping| those and put-
ting them up on our site and
also on YouTube. [t has been
helpful in recyeling people

back to our site.”

Thorn

4. Media trading. WNCS/
Burlington., Vt., has tound that a great way to
get the word out about its events 1s to do a
trade with its local weekly magazine called
Seven Days. which has a large regional circu-
lation. " Weeklies and other prine publications
are facing tough times just like radio and seem
to be more willing to talk about synergistic
relationships these days.” P Zeb Norris says.
“"The weekly is using radio as a way to devel-
op nontraditional revenue. We are using our
tull-page ad right now to promote our Point
Ski promotions at various resorts, but we also

use it for events we do all vear long.”

5. One-stop Internet platform. KMMS/
Bozeman, Mont., P Michelle Wolte has a
new tool called Muass20ne, which is part of
Triton Media. "It is a Web site platform that

www_americanradiohistor

Wolfe

Talking Points
Use these catchphrases
to start brainstorming
sessions:

B Create your own
stories.

B Take ownership of
events.

B Nurture community
good will.

B Cet other media
involved.

B Be relevant and
matter.

B Form alliances.

B Own the music
scene.

H Channel your
passion.

Donoho

has given us so many new ways to jazz up our
site, keep the content fresh and exceiting and
reach out to our loyal listeners,” she says. " This
single sign-on application makes our VIP club
easy to join and frequenty visie-
ed by making evervthing we do
promotionally have a Web com-
also adds  another

our VIP

program. It is a lot of work but it

ponent. It
dimension  to awards
is also the first tool 1T teel really
good about—so much so that |
don’t even mind the extra time 1t

adds to my day.”

6. Radie on TV. KLRR/Bend,
Ore., has tound a way to te in
on-air  personalities  with  the
market’s local cable company to help promote
a 20-minute concert- and music-themed pro-
gram that airs cach quarter. The show discuss-
es videos that can be accessed through che on-
demand service of the cable company and
spotlights concerts that are happening region-
ally. P Doug Donoho says, "It 1s great way to
get our high-profile morning team on the TV
to promote the station and our connection
the community to music. Obviously, we also
promote the on-demand component of the
cable service on the air. It is a win-win for

both of us.”

7. Teaming with local artists. When there isn't
a budget, cooperation and parmerships with
local  organizatons and communities  can
deliver mutual benefits. “Ie 1s more satistying
and, in the long run, does more for our station
and  our community,” WCOO/Charleston,
S.C., OM Mike Allen says. For example, the
station decided to go beyond the Tocal music
show approach to support Charleston’s music
community. “We created a local home-grown
rotation that gives artists exposure in regular
rotation in most dayparts. For that exposure,
we asked the bands to use their social net-
working capabilities to tell their
tans that we are playing their
music and to please tune in to the
station. It has helped build cume

and awareness tor us.”

8. Passicn for music. " The key 1s to
remember what got you into radio
in the first place: passion for the
music.” KXLY/Spokane PD Steve
Wall say~. “This format allows you
to still express that passion. Be the
music station in town. Tie m with
any venue or club you can and be
synonymous with live music.”
KXLY dedicates regular programming seg-
ments to exposing new music and it makes a
big deal about promoting its new music show.
“We also make sure there is a local music com-
ponent and even produce a local music CD
and promote special local music concerts. The
passion for nusic, and especially new music,

R&R

starts with vou.”

24/7 NEWS ONLINE @ www.RadioandRecords.com 71

com


www.americanradiohistory.com

» GOMEZ EARNS ITS FIRST TRIPLE A CHART HIT IN MORE
THAN TWO YEARS, AS “AIRSTREAM DRIVER” OPENS AT NO. 27.
THE GROUP LAST CHARTED WITH “SEE THE WORLD,” WHICH
LED THE LIST FOR FOUR WEEKS ON ITS WAY TO BECOMING
THE FORMAT'S MOST-PLAYED SONG OF 2007. THE NEW SONG
PREVIEWS BAND'S FORTHCOMING ALBUM, “A NEW TIDE."

R&R TRIPLE A

nielsen

3 ‘-m DIGITAL DOWNLDADS
AVAILABLE AT DMDS.COM

POWERED BY
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v } Lo ARTIST CERTIFICATIONS PLAYS AUDIENCE

& wz - ARTIST PLAYS ARTIST PLAYS

€ § E S il Sl AR O AL pdl e MIETIONS RANK: TITLE / LABEL /GAIN  TITLE / LABEL IGAIN

] 2 14 THE FRAY NO. 1{6 WKS) n 563 220 2333 1 AMY MACDONALD nan3 BRUCE SPRINGSTEEN 93/2

YOU FOUNOME ERIC I This Is The Life My Lucky Day
u2 (Mercury/Decca) (Columbia)
b5 T ovvoursoors ISLAND/INTERSCOPE 528 8l 2128 Z MOST ADDED TOTAL STATIONS: 2 TOTAL STATIONS: 16
SNOW PATROL 504 0 2024 3 ERIN MCCARLEY n3/4 LIFEHOUSE 89/1
CRACK THE SHUTTERS POLYDOR/FICTION/GEFFEN/INTERSCOPE Love, Save The Empty Broken
COLDPLAY {Universal Republic) (Geffen/Interscape)
LOVERS IN JAPAN CAPTOL S b 1489 4 TOTAL STATIONS: 12 TOTAL STATIONS: 4
BRUCE SPRINGSTEEN
352 =27 1.323 6 BEN HARPER & GAVIN ROSSDALE 871
WORKINGON'ADREAM CoLUMBEIA ARTIST NEW RELENTLESS? nos3 Can't Stop The World
JAMES MORRISON 346 12 1050 7 TITLE / LABEL STATIONS Shimmer And Shine (Interscape)
NOTHING EVER HURT LIKE YOU POLYDOR/INTERSCOPE : ERIC HUTCHINSON & (Virgin/Capital) TOTAL STATIONS: n
AT ; TOTAL STATIONS: 15
RAY LAMONTAGNE 336 .8 1417 5 Ok, .“ s Alright With Me THE KILLERS 86/8
YOU ARE THE BEST THING RCA/RED (Let's Break/Warner Bros.}
KPRI, KSWD, Siri INDIGO GIRLS 109/19 Spaceman
PRETENDERS b5 . Sirius XM Spectrum, WCOO, What Are You Lik
: 293 ) 1.027 8 WRLT, WRNR at Are You Like (Island/\DIMG)
LOVE'SAMYSTERY SHANGRI-LA (IGVanguard) TOTAL STATIONS: n
ADELE ERIN MCCARLEY 4 TOTAL STATIONS: 5
RICHT AS RAIN xucolumeis 283 3 0834 10 Love, Save The Empty THE RACONTEURS 79/4
ERIC HUTCHINSON (Universal Republic) SAM ROBERTS 102/5  Top Yourself
ROCK & ROLL LTS sRraK/waRNERBROS. 280 il 0880 3 WCLZ, WNCS, WRNR, WXRY L e e e B
(Zoe/Rounder) TOTAL STATIONS: 7
CHRIS ISAAK AIRPOWER/MOST INCREASED PLAYS 242 0 0.727 3 U2 4 TOTAL STATIONS: 3
WE LET HER DOWN REPRISE ) : Magnificent
BRETT DENNEN FEATURING FEMI KUTI (island/Interscope)
MAKE YOU CRAZY cownownouone 207 8 0597 W7 (80033, St P Sprasmerid; R4 e WAIET
DEATH CAB FOR CUTIE u2 4
203 -9 0.581 1
NOSUNLIGHT ATLANTIC g I'll Go Crazy If | Don't Go Crazy Tonight
THE KILLERS {Island/Interscope)
HUMAN aanoiome 200 38 078 w2 Sirius XM Spectrum, WRXP, WXRT, WZGC
SHERYL CROW K DEPECHE MODE 4
DETOURS A&M/INTERSCOPE (=5 13 D204 120 Wrong
COUNTING CROWS (Mute/Virgin/Capitol)
WHEN | DREAM OF MICHELANGELO DGC/CEFFEN/INTERSCOPE 135 g e 2 CIDR, KENZ, KSWD, WRXP
KEANE MAT KEARNEY 3
THE LOVERS ARE LDSING INTERSCOPE 130 a 0429 23 Closer To Love
MEIKO (Aware/Columbia)
BOYS WITH CIRLFRIENDS LUCKY EAR/DCOMYSPACE 8t = A_O"’SQ Z KPTL, KTCZ, WRLT
KINGS OF LEON T e SRS
181 -28 0.783 n ADELE 2
SEX ON FIRE RCA/RMG Right A= Rain
ANDREW BIRD {XLiColumina)
FITZ AND THE DIZZYSPELLS FAT POSSUM/RED ]ESS ¥ P51 2 KFOG, WRNX
SERENA RYDER .
LITTLE BIT OF RED auwrc B2 415 0285 - CHRIS ISAAK 2
We Let Her Down
THE DEREK TRUCKS BAND {Reprise)
DOWN IN THE FLOOD VICTOR 154 g 0.392 B Sirius XM Spectrum, WZGC
et S MRAZISICOLBIEIEAILLAr . 12 28 0347 - INDIGO GIRLS 2
TLANTIC/RRP :
What Are You Like
LILY ALLEN _ (IG/Vanguard)
THE FEAR CAPITOL [l E0 G519 KRVB, WCOO CHRIS ISAAK
KINGS OF LEON We Let Her Down (Reprise)
USE SOMEBODY RCA/RMG 12 0 0672) 4 I - SXSP 435, KXLY +13, WNCS +10, KPRI 49, WCLZ +9,
e 1 WZCC +8, KMTT +5, WXRV +4, KWMT +4, WMMM +4
DONAVON FRANKENREITER ' — e
YOUR HEART LOST HIGHWAY 7]?2_ 3 _0'27" o wcoo % u2
GOMEZ Charleston, SC B s
128 +38 0.234 - Magnificent (Island/interscope)
AIRSTREAM DRIVER ATOIRED OM/PD. Mike Allen SXSP +8, WZGC +8, WXRT +7, KSWD +6, KBCO <5,
MATT NATHANSON N8 7 0348 - MD: Joel Frank WRNR +5, CIDR +4, WRXP +4, WMMM +3, WZEW +3
ALL WE ARE VANGUARD ) Eric Hutchinson, Ok, It's Alright With Me, O
DAVID BYRNE & BRIAN ENO 0.480 Green River Ordinance, Come On, 0 u2
STRANGE OVERTONES OPAL/TODOMUNDO L8 -8 48 2 Indigo Girls, What Are You Like, O I'll Go Crazy If | Don't Go Crazy Tonight
RYAN ADAMS & THE CARDINALS FOR REPORTING STATIONS PLAYLISTS GO TO (Island/Interscope)
MAGICK LOST HICHWAY w7 +27 0.264 - i n S TR WZCC +10, WXRT +8, KSWD +5, SXSP +5, WRXP +5,
i dicandRecords.com KBCO +4, WRNR +4, CIDR +3, KPRI +2, KXLY +2
U2
RECURRENTS Stand Up Comedy (Island/Interscope)
WZGC +9, KSWD +6, WXRT 46, SXSP +5, WMMM +4,
WRXP +4, WZEW +4, KBCO +3, WRNR +3, KPRI +2

5 % Vi o

a ARTIST LS DS PLAYS a ARTIST NIELSEN BDS PLAYS v

£ NIELSEN B £ . A

I No Line On The Horizon (Island/Interscope)

E TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS W Lw = TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS T™W Lw WZGC 9, WRNR +8, WXRT +6, WZEW +5, SXSP +4,
0.A.R. COLDPLAY CIDR +3, WMMM +3, KPRI +2, KXLY +2, WRXP +2
SHATTERED (TURN THE CAR AROUND) (EVERFINE/ATLANTIC/RRP) JEL ,,EZA Sl s L vioa CAPTOL) i52 I B
MATT NATHANSON 77 199 SNOW PATROL 130 134
COME ON GET HIGHER (VANGUARD) . TAKE BACK THE CITY (POLYDOR/FICTION/GEFFEN/INTERSCOPE) L
MICHAEL FRANTI & SPEARHEAD B4 163 DONAVON FRANKENREITER P31
SAY HEY (I LOVE YOU) (BOO BOO WAX/ANTI-/EPITAPH) B LIFE. LOVE & LAUGHTER (LOST HIGHWAY) L
RYAN ADAMS & THE CARDINALS 152 172 COLDPLAY 122 150 FOR WEEK ENDING FEBRUARY 22, 2009
FIXIT (LOST HICHWAY) LOST! (CAPITOL) LEGEND: See legend to charts in charts section for rules and symbol explanations.

) 30 triple A stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
\JBfVSO(SF?S [TT'L‘AANﬁURRP] 140 139 meTZ?[?[ANTI(;’;gD';ACKET 9 128 day, 7 days a week. Indicator chart comprised of 52 reparters.

© 2009 Nielsen Business Media, Inc. All rights reserved.

To-tal Re-call

1 a: The faculty of remembering station call letters with complete clarity and in detail from seeing
your station decal. b: Generating “recall” begins by calling Communication Graphics. Two convenient
locations: Earth and Mars.

<-Communication

we=:Graphics Inc

Decals ¢ Labels * Magnets ¢ Signs
(800) 331-4438 www.cgilink.com
www.mostexcellentdecals.com

© 2009 Communication Graphics
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» BEN HARPER & RELENTLESS7 (JASON
MOZERSKY, JESSE INGALLS AND JORDAN RICHARDSON)
VAULT 15-10 ON THE TRIPLE A INDICATOR LIST WITH
“SHIMMER AND SHINE." THE TRACK INTRODUCES THE
QUARTET'S FIRST ALBUM, "WHITE LIES FOR DARK
TIMES,” SLATED FOR A MAY 5 RELEASE.

TRIPLE A/

{';e\"

AMERICANA

POWERED BY hiclsen

g

m DIGITAL DOWNLOADS
AVAILABLE AT DMDS.CONY

: ]
I ]
z ng z
: B TRIPLE A INDICATOR v : g SETET AMERICANA pLaYS
2 EZ e IMPRINT / PROMOTION LABEL ~ TW - z TITLE IMPRINT / PROMOTION L ABEL ™ +/-  CUMULATIVE
1 S U2 CETONYOURBOOTS ISLAND/INTERSCOPE 589 +36 WILLIE NELSON AND ASLEEP AT THE WHEEL
® - . 2 WILLEANDTHE WHEEL pompaux 40 42 §2o
2 2 13 BRUCE SPRINGSTEEN WORKING ON A DREAM COLUMBIA S8 -10 . THE GOURDS
[ T pavmaer: VEPROC 315 0 1884
| 3 8  COLDPLAY LOVERS IN JAPAN CAPITOL 501 -22 BUDDY & JULIE MILLER
_— . 5 wrmmEnna newwest S0 B4 o
6 6 ANDREW BIRD FiTZ AND THE DIZZYSPELLS FAT POSSUM/RED 439 +34 THE TEJAS BROTHERS
— * ! 3 THETEIAS BROTHERS surw 268 -20 3554
S 6  THE DEREK TRUCKS BAND DOWN IN THE FLOOD VICTOR 433 +24 OTIS GIBBS
o . 5 CRANDPAWALKED A PICKETLINE wanaaker 284 9 Y
6 s 8  PRETENDERS LOVE'S AMYSTERY SHANGRI-LA 413 -25 RUTHIE FOSTER
E = . 107 THE TRUTH ACCORDING TO RUTHIE FOSTER BluEcoRy 204 22 730)
8 13 THE FRAY YOU FOUND ME EPIC 405 +6 THE DEREK TRUCKS BAND
. . 9 ALREADy FAEE veor 234 B B3
L5] 9 4 RYANADAMS & THE CARDINALS tacick LOSTHICHWAY 368  +37 Ml ; MARKOLSON & GARY LOURIS 233 928
k- ~ READY FOR THE FLOOD NEW WEST
9 13 DONAVON FRANKENREITER YOURHEART LOST HIGHWAY 367 -35 LUCINDA WILLIAMS g
— = 8 _ LITTLE HONEY LOST HICHWAY 228 5 6863
' 15 2  BENHARPER & RELENTLESS7 SHIMMER ANO SHINE VIRCIN/CAPITC 324 +74 JORMA KAUKONEN i
= 10 I REDHOUSE 221 50 981
' n S RAYLAMONTAGNE LET (T BE ME RCA/RED 320 +23 RAUL MALO
= B Lokvone pnmsvione 2200 °10 1211
L% 14 7 SNOW PATROL CRACK THE SHUTTERS POLYOOR/FICTION/CEFFEN/INTERSCOPE 296 +27 1 JASON ISBELL AND THE 400 UNIT 27 . 678
JASON ISBELL AND THE 400 UNIT LICHTNING ROD
L% 13 4 DAVIDBYRNE & BRIAN ENO LI 15 LONC OPALTODOMUNDD 280 +4 2 GURF MORLIX o =
= : LAST EXIT TO HAPPYLAND ROOTBALL
78 12- 7 AMY MACDONALD THI(S S THE LIFE MERCURY/DECCA 271 -10 BIG HOUSE
: 15 \EVERENDING TRAIN BIC HOUSE 203 +4 1659
’ (3 3 SAM ROBERTS THEMKIDS 206/ROUNDER 270 +29 BEN KWELLER ;
= 15 ) ]F‘ CHANGING HORSES moren 108 B 1495
GOMEZ 4IRSTREAM DRIVER ATO/RED 265 +87 RYAN ADAMS & THE CARDINALS
. m 23 CAROINOLOGY ostHicHway 178 14 4575
vl 10 15 ADELE 0T ASRAI XLCOLUMBIA 261 39 BRUCE SPRINGSTEEN
Ty 24 ORKING ON A GREAM cowvea V7718 912
{1 18 2 MICHAEL FRANTI & SPEARHEAD v wORLO BOOBOOWAK/ANTI/EPITAPH 252 +28 21 GUY DAvIS 6 0 686
- SWEETHEART LIKE YOU RED HOUSE
17 2 JJCALEROLLON ROUNDER 247 17 THE BRIDGE .
. = Bl YV einomanswiL HYENA 162 2 e
22 2 THERACONTEURS TOP YOURSELF THIRD MAN/WARNERBROS. 243 +3 OLD CROW MEDICINE SHOW g
BE 2 ERN 20 ennessee pUsHER NETTWERK 162 8 5992
2 4 NEKO CASE PEOPLE GOT ALOTTANERVE ANTI/EPITAPH 240 2 RDONEY CROWELL X
__}.. ‘ . ' e 2l ". SEX ANDGASOLINE WORK SONG/YEP ROC 156 |59 813
2C 6  LILY ALLEN THEFEAR 237 21 TONY FURTADD
. * 26 erowater vz 20 B 709
’ 26 2 SERENA RYDER LITTLER!T OF RED ATANTC 235 +34 25 ANTSY MCCLAIN AND THE TRAILER PARK TROUBADOURS - 55
L NEW GOOD OLD DAYS DPR
13 3 G.LOVE& SPECIAL SAUCE SOFT ANDSWEET BRUSHFIRE 229 n WSNB
® —_ i * . 27 oxTiBeEHa COUNTY wng 4B 2 528
SIRLS wHAT T HANK WILLIAMS 11l [
. m INDIGO 5 WHAT ARE YOU LIKE IC/VANGUARD 217 +125 25 1§ DAVIN RIGH T REBEL BROLID CURB 147 36 3979
MADELEINE CAN' SUSAN TEDESCHI e
’ N 2 PEYROUX yOU CAN'T DO ME ROUNDER 216 +19 BER 22 O ot veR VERVE FORECASTIVERVE 145 22 3537
M. . TODD SNIDER
‘ m WARD NEVER HAD NOBODY LIKE YOU MERCE 203 +36 28 PEACE QUEER AMLESS 144 *2 6979
= BRANDON JENKINS
C T vHE KILLERS spacewan SLANDIOWE 200 +62 B 7o one O s B ) 651
m | . J.J.CALE
() m KAISER CHIEFS COODDAYS BAD DAYS BUNIQUEUNIVERSALMOTOWN 187 #13 R o o 162 +82 296
; ; O BRIAN MOLNAR AND THE NAKED HEARTS
. m MORRISSEY 'M THROWING MY ARMS AROUND PARIS ATTACK/LOST HIGHWAY 185 +8 37 TEMPERANCE & THE DEVIL AVENUE A 137 +11 545

KPND, KSPN, KSUT,

ERIC Music Choice Adult CHRIS ISAAK 8 GOMEZ 5 JUSTIN TOWNES DAN THE TED RUSSELL

HUTCHINSON 10 Alz’c:nam; WCNR We Let Her Down Airstream Driver EARLE 21 AUERBACH 10 RESENTMENTS 9 KAMP

Ok, It's Alright WICU : : (Reprise) (ATO/RED) Midnight At The Keep It Hid floselight Poor Man's Paradise

With Me KBAC. KOHO. KOHO, KYSL. Music Movies (Nonesuch/Warner Bros.) (Freedom) (Poety Of The Moment)

(Let's Break/Warner BEN HARPER & KROK, KSPN, Chaice Adult (Bloodshot)

Bros.) RELENTLESS? 9  WCBE. WFIV, Alternative, WCBE, BUDDY & JULIE SARAH BORGES ERIC BRACE &

KDBB, KFMU, mmer. Avsd WFPK, WYEP WEHM NEKO CASE 12 MILLER 9 AND THE PETER COOPER 8
MOST ADDED KLRR, KROK, E MQST ADDED Middle Cyclane Written In Chalk BROKEN You Don't Have To

KTAQ, KYSL, {Virgin/Capitol) JOE BELL X1 5 (Anti-/Epitaph) (New West) SINGLES 8 Like Them Both

WCNR, WEXT, KDBB, KLRR, BONAMASSA 6 The Great Defector The Stars Are Out (Red Beet)

WNRN, WUIN KNBA" KSUT. Music Stopl (Yep Roc) GRETCHEN (Sugar Hill)

Choice Adult (J&R/Fantana) KBAC, KCLC, KTBG, PETERS WITH M. WARD 8

INDIGO GIRLS 9 Altesnative, WCBE KBAC, KNBA, WAPS, WOCM TOM RUSSELL 9 Hold Time

What Are You Like WFUY, WiCU, KPND, wBJB, One To The Heart, (Merge)

(1G/Vanguard) WYMS ’ WJCU, WOCM One To The Head

KCLC, KDBB, KOHO,

“OR WEE < ENDING FEBRUAF Y 22, 2009

(Scartet Letter)

FIR AEEK INDING FEBRUARY 22, 2009

Te Lmericana chart represents the reported play of terrestrial radio stations, nationally syndicated radio shows, satellite radio and internet stations that have
agreed to supmit weekly spin counts. For more information please visit www.americanamusic.org. © 2003 Americana Music Association.

Get a complete collection of R&R year-end chart packs from 1974 through 2008.

RADIO&RECORDS

Included in the package are the year-end charts for every R&R faormat throughout the years. It’s an invaluable resource!

Call 800-562-2706 or 818-487-4582 (between 5am - 5pm Pacific)
Fax: 818-487-4550 * E-mail: radioandrecords@pubservice.com
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R&R LATIN

PDs and personalities on why midday shows matter

Making A Strong Case

For Middays

Jackie Madrigal

JMadrigal@RadioandRecords.com

or decades, morning and afternoon drive have been regard-

ed as radios most important dayparts—often hosted by the

highest-profile jocks. The less glamorous midday and night

shifts, meanwhile, don’t typically recetve the same attention

level from programmers. However, midday shows do matter

and that 1s becoming even more apparent as more markets
switch from the diary to electronic audience measurement.

Clear  Channel - regional  Mexican WBZY
(Patrén) and Latun pop WWVA (Viva)/Adanta PD
Rathy Contigo says the PPM has confirmed what
many PDs already knew. that there 1s more radio
usage during the midday hours than in am.and pm.
drive The reason? A captive audience listening at
home and at work. “Home listening is huge for
Patrén and Viva in Adanta during the midday hours,
and listening patterns are consistent from book to
book in PPM methodology as well as consistently
higher than the rest of the other dayparts” he says.

Calling middays “the bridge between the drive
times,” Spanish Broadcasung System VP of pro-
gramming Pio Ferro says stations would  have
greater ditheulty getting an audience to tune
during afternoon drive without a strong midday
show.“Dirive times get the greatest share of atten-
tion,” Ferro says, but middays follow close behind
in his book. I believe in giving the midday a lot
of attention and benchmarks.”

One problem midday shows often face. accord-
mg to Ferro, is that PDs are too busy puttng out fires
and attending meetings to concentrate on the day-
part. His advice:"Schedule an hour to focus on the
nudday show at least one day a week.”

Contigo says he gives as much attendon to
middays as he does to drive ames. T am always
asking miyself."Is the music right? Is the talent
tocused on a listener benefit every time he or
she opens the mic? Are bits going too long? Are
giveaways short and sweet as well as benehicial
for the audience? Are there too many saluditos
|greetings]? Is the talent creating reasons for the
listener to come back and tune in for a specit-

1c reason?’ "

74  24/7 NEWS ONLINE @ www.RadicandRecords.com

Contigo says he doesn't want his midday shows
to become “just a jukebox.” because listeners at hone
or at work need to have a bond with the midday
talent, just like they do with the morning or after-
noon drive.

SIS has several star performers in middays, which
consistently score high 18-34 ratings. “La Mega
Mezcla del Medio Dia” with Alex Sensation, is the
highest-rated daypart in the demo on topical
WSKQ (Mega)/New York. The show ranked No.
2 the market in the November and December
2008 PPM surveys (7.3-7.9) and placed third in
the Holiday 2008 period with a 7.5. Gloria B
on Laun pop WPAT (Amor)/New York went
2.4-2.9-2.3 during the same dme period. In Los
Angeles, La Bronca has the second-highest-
rated daypart on regional Mexican KLAX (La
Raza) and ranked second in the market 18-
34 in the November and December 2008
PPM surveys (7.1-6.4) and tied for fourth in
Holiday 2008 (5.2).

Contigo is also extremely pleased  with
Patrdén nudday jock EI Primo Migues 18-34
numbers: 6.6 in November, 5.0 in December,
5.7 m Holiday 2008; as well as Vivas Paula
Andreas: 7.3-4.8-4.0.

La Bronca

Like most nudday shows, La Bronca
hosts a music-intensive program: but
also incorporates fun and raunchy ele-
ments. Among them, *La Posicion del
Dia” to encourage passion among

couples; “Los  Sexohoroscopos,”

www_americanradiohistorv co

‘Il believe in
giving the
midday a lot
of attention
and
benchmarks.’

—Pio Ferro

El Primo Migue

‘There is
more radio
usage
during the
midda¥
hours than
in a.m. and
p-m. drive.’
—Raffy Contigo

La Bronca

horoscopes tocused o what the stars have in store
tor histeners when it comes to lovenaking: “La
Bronca Madre” featuring  entertainment  gossip
trom La Broncas mom: and “Las Movidas de la
Broneca.” which airs classic cumbia songs.

La Bronea says midday shows are important for
all the raza who work at factories. restaurants. in con-
struction, landscaping and other jobs.™To be able to
give them good music and a good ame s impor-
tant to me.” Another crucial role she says she pro-
vides is consistency between drive-tume shows, ™1
believe in teamwork. [t the morning show does well,
[ will get good nunibers, and if 1 do well, I will bring
ant audience to afternoon drive.”

SBS has syndicated La Bronca’s show to several of
its properties, including regional Mexican KRZZ
(La Raza)/San Francisco. expanding her reach
bevond LA "Knowing that 1 reach more people—
the raza that works hard, the immigrants that may

be atflicted because they are far away from their fam-

ilies—and can help them or at least put a smile on
their taces tor a while is priceless”

Now that L.A. and San Francisco have convert-
ed to the PPM, La Broca says she has had to make
some adjustiments to her show. The tirst step for her
was learning exactly how the electronic measure-
ment system works. "I'm more informed. I under-
stand how the svstem works, and 1 work with )"
she says. T implemient the strategies tha Fbelieve will
help me bring in listeners in large numbers and for
long periods of tme, while making sure I'm giving

them quality content in return.”

El Primo Migue

El Primo Migue sees his role in middays as keep-
ing hsteners “relaxed and entertamed, without hav-
ing to worry about what happening around
them." The tirst hour of his music-intensive show
is a segment called "Las Gruperronas,” which fea-
tures the best grupero tunes. It's tollowed by an
hour of song requests ("Las Complacencias: Que
No Se Te Duerma El Gallo Con El Primo Migue
Al Medio Dia™). At noon he returns to normal
IMUSIC Programniing.

Following the hustle of the morning show, where
the emphasis is on giving the audience weather, rat-
fie, horoscopes and updates on what’s coming up. the
midday "is more of a relaxing time of the day” El
Primo Migue says.” My job is to make the audience
teel like they don’t have anything to worry about.

It a social ume of day filled with music”

But he also strives to recycle his audience into
afternoon drive by building excitement for
what comes after his show. "We want to keep
them up-to-date on what’s coming up during the
shows that follow and what they can expectin the
morning when they wake up to the staton,”
he adds.
Atlanta, too,1s a PPM-measured market.

In adjusting to the new methodology El

Primo Migue says one of the most

noticeable changes he'’s made is doing

tewer breaks between songs.” We used to
talk 4 lot more on the air and tor longer
periods of dme and play less music,” he
says. “We now play more music and
talk less.” RR
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» LOS TUCANES DE TIJUANA NET BACK-TO-BACK
TOP 10s FOR THE FIRST TIME SINCE 2005, AS “SE FUE

‘ Pl
b, MI AMOR” ADVANCES T1-7. “QUE TE PERDONE TU
REG ON AL M EX'C AN A e B | MADRE" ROSE TO NO. 8 IN JULY. THE BAND UPS ITS
2 ‘ , ‘ TOP 10 TOTAL TO 29, STRETCHING TO ITS FIRST, THE
poweren sy nicl | NO. 6 “MUNDO DE AMOR,” IN 1996.

BDS

b
5 g g‘% 11 NIELSEN BDS NEW AND ACTIVE
WY ARTIST CERTIFICATIONS PLAYS AUDIENCE
£ 3 25 e IMPRINT / PROMOTION LABEL ~ TW  +/-  MILLIONS RANK Gl — foe LT A
BANDA EL RECODO NO. 1(4 WKS) LA AUTENTICA DIANA REYES 255/70
1 17 -
ViE FREIUND ey EES oA Oy DE ZACATECAS 3136 Quedate Junta A Mi
VICENTE FERNANDEZ El lnvisible 0BO)
EL ULTIMO BESO SONY MUSIC L ATIN 1702 15 10.054 3 MOST ADDED (Viva) = TOTAL STATIONS: 19
TOTAL STATIONS:
g‘;;;g P MONTEZEIRORREES 91 62 M9 2 ALACRANES MUSICAL  219/48
BIShy BANDA SAN JOSE Fue Su Amor
EL CHAPO DE SINALOA DE MESILLAS 28130 T e
MALDITOLICOR DISA 1465 -84 8.02 4 Como La Palma De Mi Mano TOTAL STATIONS: 20
- (La Sierra)
i, o 66 79 6526 5 TOTAL STATIONS: 20 LABERINTO 216/31
il ARTIST NEW Rafa Y Su Primo
PESADO 157 21 5934 8 ~ TITLE/ LABEL STATIONS MARCO ANTONIO SOLIS 271/19 (Musart/Balboa)
OJALA ASL B LA ARROLLADORA Nada Que Me Recuerde A Ti TOTAL STATIONS: 7
LOS TUCANES DE TIJUANA BANDA EL LIMON n (Fonovisa)
SEFUEMI AV OR ronovisamusivisa 10 81 5081 1 Ya Es Muy Tarde TOTAL STATIONS: 6 LUIS FONSI 200/0
LA ARROLLADORA BANDA EL LIMON 1086 13 6252 6 eAre on KLAX, KLVO, KMYX LOS HEREDEROS HJO""\;‘:'ZTK"::‘LZT;‘IZ;
¥ QUE QUEDE CLARD DISA/EDIMONSA - e e DE NUEVO LEON 264/84 T e TATIaNE] 20
EL GUERD Y SU BANDA CENTENARIO 1050 i e B ) Tu Dices Cuando
VENTU ARC. ) ’ PALOMO 8 (Serca) ' LUPILLO RIVERA 194/10
El Otro TOTAL STATIONS: 4 Epoca De Oro
ALACRANES MUSICAL il e Ehocs
e o EONOVISAMUSINIS, - KESO, KHHL, KKPS, KRAY, KWIZ, KXTS, EL TIGRILLO PALMA 259/21 TOTAL STATIONS: 9
EL POTRO DE SINALOA WLCC. WYMY Gente De Alto Poder
DEJAME VACD) ronovisamusiviss 1010 105 5724 9 - (Fonowisa) 5
=" e 1
PATRULLA 81 LA APUESTA 5 TOTAL STATIONS
QUIEREME MAS psa 993 77 4B W (Nso Me) Dejes De Amar
erca.
CONJUNTO PRIMAVERA. KDUT, KSAB, KTJM, KWIZ, WYMY
MIPRIMERA VEZ ronoviss 924 T4 4983 12
ESPINOZA PAZ LOS HURACANES DEL NORTE 4
EL PROXIMO /IERNES A ool =100 goesay 10 (LS‘H-)guera
isa
LOS DAREYES DE LA SIERRA ] KDUT. KHHL, KIWL, KJFa
QUE TE ENTREGUES HOY osn 883 67  NBish) §22 e
LOS PRIMOS DE DURANGO LA AUTENTICA DE
FUECOENTUPIEL asL 834 i 3965 16 .EJIEIR 'E;NDE ZACATECAS
invisible
HECHIZEROS BAND — et 5 (Viva)
EL SONIDITO NERY/FONOVISAMUSIVISA 2 KLAX, KRZZ KTM, KWIZ
EL TRONO DE MEXICO AIRPOWER T
ALMAS GEMBLAS FONQVISAMUSIVISA 712 +34 4Nz 15 EIL COMPA CHUY 4
- Corrido Del Katch
INTOCABLE N R
LLEVAME EN TU VIAJE BaTEEVisa 7O A (2625826 E(SBOGE,"QUDSJT,L;;;]N, ]
JENNI RIVERA AIRPOWER —
CHUPER AMIGOS FoNoviss 699 +59 3557 20 FIDEL RUEDA & LOS BUITRES 4
Eso Es Quererte
LOS CREADOREZ DEL PASITO DURANGUENSE DE ALFREDO RAMIREZ L . .
¥ PORESA CALLE VIVE DSAfDMONSs  O89  *23 26847 27 f('f'j\? ! S,'("g‘T"NM;f‘LLZa"")
PALOMO 3
ELOTRO msa 678 M8 3675 18 LOS RIELEROS DEL NORTE 3
Voy A Dejarte
Forag wANESIDEINORIE 656 +66 2645 28 )
LA HIGUERA BISA KLVO, KROM, KXPD
LOS DAREYES DE LA SIERRA e
~ HASTAELDIZ DE HOY DISA 651 2= a2y 1B LOS HEREDEROS s LA ARROLLADORA
N B 3 DE NUEVO LEON
GLORIA TREVI & LOS HOROSCOPOS DE DURANGO 647 30 3764 17 [y o BANDA EL LIMON
CINCOMINUTDS UNIVERSAL MUSIC LATIND e Ya Es Muy Tarde (Disa/Edimonss)
BANDA MACHOS ikl KDUT, KMYX, KSAB KHOT +T7, KXTS +16, KLAX +T3, KLVO +13, KYQQ 4T,
LANOVIACO.A SONY MUSIC LATIN - 5 KESO +9, KJFA +3, KXPD +, XHNZ +, KBUE +8
ALACRANES MUSICAL 3 ——
EL COYOTE Y SU BANDA TIERRA SANTA
CITACON UN NVENTO FoNOvisamusivisa D02 *S0 3297 24 &e Sj“”‘:‘"“” " BANDA MACHOS
LOS PIKADIENTES DE CABORCA KISF, KLTN, WLEY La Novia Coja (Sony Music Latin)
493 +41 2172 30 g g WBZY +25, KXTS +14, KHOT +12, KLBN +8, KLAX +8,
LAMACHACA SONYMUSIELATIN P2 KOND +8, WOJD +8, KTTA +7, KMYX +6, KTIM +5
LOS RIELEROS DEL NORTE L s Bl £ : )
VOY A DEJARTE ronovisa 479 *A3 2643 29 PALOMO
LOS TEMERARIOS g Otro O
461 -30 1475 - ro (Disa)
LUZ DELUNA FONOVISA KBUE +21, WYMY +14, KPS +T3, KXTS +T3, WLCC +12,
LA ARROLLLDORA BANDAELLIMON  MOST INCREASED PLAYS/MOST ADDED 5 o 2 o KHOT 1), KHHL 10, KTIM +3, KYQQ +8, XHTY +8
YA ES MUY TaRDE DISA/EDIMONSA - 2 T o W
LOS INVASORES DE NUEVO LEON 450 s CONJUNTO PRIMAVERA
AHORA VA LA MIA SERCA ) . Mi Primera Vez (Fonovisa)
WBZY +24, KIFA +16, WOJO +12, KSOL +12, XHNZ 10,
EL PODER DEL NORTE 43, KBUE +9, XOCL +7, KGBT +
 GLTRGSNG s gea 429 B 1600 37 ) KHOT +3, KBUE +3, XOCL +7, KGBT +7, KYQQ +6
IUERRAICALY : LOS HEREDEROS
~ PERRASOLEDAD venemuse 409 = ) ]'6237 36 HE RUEVG.LEGH
PANCHO BARRAZA )
d 32
PAPA SOLTEED wossrouson 39143 1846 ADDED AT... e e
FIDEL RUEDA 77 KBNO +7, KMYX +6, KLBN +4, KLEY +3, KESO +3
A TUERTa covouss 391 431 1454 40 KCMT VIEDTE
Tucsan, AZ
DUELO
NECESITOM£S DETI FONGVISA/MUSIVISA _375_ ¥ A fZe h PD/MD: Enrique Mayans
LOS INQUIETOS DEL NORTE Pancho Barraza, Papa Soltero, 19
Mi RECORRcIfI) EACLE i?j7 19 - 1410 - Larry Hernandez, Querendon Cajetoso, 13
COLMILLO NORTENO
ELCID fommva o8 *6 1669 34 FOR WEEK ENDING FEBRUARY 22. 2009 —
A - FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
GRUPO INNOVACION %43 45 077 - = 56 regional mexican stations electron cally monitored by Nielsen Broadcast Data Systems 24
AMIMODO GARMEX www.RadicandRecords.com hours a day. 7 days a week. © 2009 Nielsen Business Media, Inc. All rights reserved.

THE 21 MUSIC RADIO GROUP AMONG LATINOS WORLDW|DE

ed programs, including:
untdowns, news, gossip and more!

Take advantage of our top-rated syndicat

GLR Ne MO rI(S Live concerts, interviews, ¢0

PaiSan0 ,’ FLASH GRUPERO

Can el Gigio de la Calle

PRINCIPALES a

AFFILIATION: 305.438.2571 | AD SALES: 305.438.2572 www.glrnetworks.com

FEBRUARY 27, 2009 24/7 NEWS ONLINE @ www.RadioandReco com 75

www.americanradiohistorv.com


www.americanradiohistory.com

» SISTER DUO HA*ASH-—23-YEAR-OLD HANNA AND 22-YEAR-
OLD ASHLEY—FOLLOWS ITS SECOND TOP 10, “NO TE QUIERO
NADA,” WHICH REACHED NO. 4 IN SEPTEMBER, WITH “LO QUE
YO SE DE TI” AT NO. 40. THE PAIR FIRST APPEARED WITH THE
NO. S-PEAKING “ESTES DONDE ESTES” IN SUMMER 2004.

| R&R LATIN POP

FOWERED BY hiclsen

x 4 =
£ Ed e | NIELSEN BDS NEW AND ACTIVE
= Wy ARTIST CERTIFICATIONS PLAYS AUDIENCE
& g 28 e IMPRINT / PROMOTION LABEL ™ +- MILLIONS RANK AR gy e ARy N
LUIS FONSI NO. 1(28 WKS} TITO “EL BAMBINO™ 148/88 JASON MRAZ, 97/13
11 3% NoME0OYPORVENCIDO UNVERSALMUSCLATNG 896 B9 7312 El Amor Fm Yours
LA 5A ESTACION (Siente) (Atlantic/RRP)
QUE TE QUERIA convmusCLaT 822 93 —5-9551 . MOST ADDED TOTAL STATIONS: 7 TOTAL STATIONS:
ENRIQUE(IGLESIAS 803 +8 6944 2 RICARDO MONTANER  134/44  VICENTE FERNANDEZ 96/m
LIOROPORTI UNIVERSALMUSICLATING =77 e vt T
REIK (EMI Televisa) {Sany Music Latin)
INOLVIDABLE sonvmusciann Y A7 5"333_ ] 47 TOTAL STATIONS: 7 TOTAL STATIONS:
LUIS FONSI
AQUIESTOY YO UNIVERSAL MUSIC LATING J{i o6 pless o ACSD v Ebe?nEUEVAS 12410 :o i!:t:‘ﬁl.yv:?riz B2II%
FANNY LU 651 +22 4680 1  TITLE/LABEL __ STATIONS (Warner Latina) (Ruthless)
TUNOERES PARAMI UNIVERSAL MUSIC LATING J RICARDO ARJONA s TOTAL STATIONS: 6 TOTAL STATIONS:
PLAYA LIMBO Sin Ti...Sin Mi
ASIFUE SONY MUSIC LATIN 625 +40 3.067 2 {Warner Latina) EELQ'_‘I_QVA 121/0 ;ICTOR MANUELLE 78/20
KLOL, KXOB, WVJP, XAVO, XGiX 230 LT TIEMA0, uly
RICARDO ARJONA 69 64 5101 7 . & - (Universal Music Latino) [Kiyovi/VM)
LOMODOELE WABNERUATINA TITO EL BAMBINO 5 TOTAL STATIONS: 5 TOTAL STATIONS:
LAURA PAUSINI El A,
R WARNERLATNA 813 26 3577 17 By ABRAHAM & BETHLIZA  100/25 ([JJA[_)I_DY YQANL(EE
N o T WFID, WIAC, WKAQ, WMGE, WXYX Contigo ue Tengo Que Hacer
SLORIASTREV] €03 70 4773 9 g gL (Luar) (I Cartel}
CINCOMINUTOS UNIVERSALMUSICLATING 02 st 7 ORI TORRES a e 3 B TN
RKM & KEN-Y g Imparable
TE REGALO AMORES PINA/MACHETE ﬁ?j B2 B z.faz ) 12 (Warner Latina)
MANA KQGK, KTCY, XGLX, XHPX

SINOTE HUBIERAS 1DO

ALEXANDER ACHA
TE AMO

KALIMBA
SE TEOLVIDO

FRANCO DE VITA

RICARDO ARJONA

CUANDO TUS DJOS ME MIRAN
AIRPOWER/MOST INCREASED PLAYS/MOST ADDED

WARNER LATINA

AIRPOWER
WARNER LATINA
SONY MUSIC LATIN

SONY MUSICLATIN

565 +43 5.424 6

529 +109 3ns 20

517 +11 2.049 31

480 #] 4687 10

LUIS FONSI 3
Aqui Estoy Yo

(Universal Music Latino)

KESS, KPSL, WAMR

FLEX 3
Dime Si Te Vas Con EI

(EMI Televisa)

KESS, KRIO, KXXS

SIN TI..SINMI WARNERLATINA 472 1122 4137 13 - =
REIK = R GLORIA TREVI -4
425 +45 1.770 37 Cinco Minutos
Al SONY MUSICLATIN (Universal Music Latino)
AVENTURA KESS, WRLX
POR UN SEGUNDO pRiMuMLAT M4 40 3002 22 S DR T8
LAURA
TOMMY TORRES AIRPOWER N
IMPARABLE WARNERLATNA 08> *102 4882 8 En Cambto No
. — . - (Warner Latina)
CRISTIAN CASTRO KESS, KSSE
NOME DIGAS UNIVFRSAL MUSICLATINO 58" 21 2010, 32 Bu— -
FLEX ) FANNY LU 2
DIME SI TE VAS CON EL ewiTRLEvisa 524 B liSe2) w35 ilu NolEresfRara Mi
CTS) = E(\ér;;enﬂ:ﬁﬂssvc Latino)
TEAMO PANAMAMACHETE 0B 18 ZIcBE 28 ' .
- g CRISTIAN CASTRO 2
FONSECA y
b aiaeves 298 20 342419 NoMe Digas
WISIN & YANDEL FEATURING NESTY ) B = i(USr;EE';lsVT:) Musi Latino) ) )
ME ESTAS TENTANDO WYMACHETE 220 2 262l =0 ’ RICARDO ARJONA
LA OREJA DE VAN GOGH el o B ALEXANDER ACHA 2 Sin Ti...Sin Mi (Wamer Latina)
INMORTAL SONY MUSICLATIN : Te Amo A WVIP +22, XAVO +20, WIAC +T7, KLOL +15, XHPX +13,
(Warner Latina WFID +T2, WRMA +T], KXOB +1L XGLX +6, WXYX +5
P .
AMAIA MONTERO 242 2 2 27 i
QUIERD SER SONY MUSIC LATIN 1 267 Te Ao (Warner Latina}
el o KGSX 426, KAMA +23, KPSL +22, WIOA +7, KXXS +6,
EGR KSSE +6, WRMA +6, KBMG +5, KRIO +3, KTCY +3
ENUNSOLODIA eRemumiann 240 35 3659 5
NV;[‘;&E?&&;E&DA NORMAL 223 5 3451 8 2 DM SIS
] SONY MUSICLATIN Imparable (Wamer Latina)
KANY GARCIA WIAC +25, XHPX +25, WFIO +TI, WIOA +I1, XGLX +3,
ESTIGMA DE AMOR SONY MUSIC LATIN 22 2 1.968 33 KTCY +9, KQQK +8, WXYX +7, WRMA +5, WPAT +2
LA SECTA ALL-STAR F - IS N - I =
DEJALOS QUE HABLEN SONY MUSICLATIN 2 *26 2523 25 gA ?AQESTAC'ON
ue Te Queria (Sany Music Latin)
CALLE 13 FEATURING CAFE TACUBA 207 .8 0.893 _ KESS +24, KRIO +1S, WIAC +14, WMGE +13, KXXS 41},
NO HAY NADIE COMO TU SONY MUSIC LATIN KTOY 410, XAVO +4, XHPX 43, KXOB 3, WXYX +2
KATY PERRY - =
HOT NCOLD cemo. 198 i 3 2300y %3 TITO "EL BAMBINO"
DON OMAR El Amor (Siente)
VIRTUAL DIVA VI/MACHETE (£l 4 $77% 56 WIAC +30, WKAQ +20, WMGE +19, WFID +8, WXYX +7,
v KBMG +5
ROSARIO
NO DUDARIA UNIVERSAL MUSIC LATINO ].89 . & - 2.599 24 ADDED AT...
TATI
AMAME rova. 180 &5 1494 - XGLX
ZORRO VIEJO [ Sy
NO QUEDAN LAGRIMAS w13 il 2164 29 PD: Marylu Ramas
OS5 TEMERARIOS APD: Jorge Rivera
LLUZ OELUNA FONOVISA 161 -22 1505 40 Pitbull, | Know You Want Me (Calle Ocho). 15
Tommy Torres, Imparable, 11
LA MUZA FEATURING ANDRES JIMENEZ EL JIBARO 152 a 2448 26 Ricardo Arjona, Sin Ti...Sin Mi, 9 FOR WEEK ENDING FEBRUARY 22, 2009
MIBANDERA LUAR T LEGEND: See legend to charts in charts section for rules and symbol explanations.
HA*ASH L FOR REPORTING STATIONS PLAYLISTS GO TO: 30 Latin pop, 17 tropical and 10 Latin rhythm stations are electronically monitored by Nielsert
149 +21 0.585 Broadcast Data Systems 24 hours a day, 7 days a week. © 2009 Nielsen Business Media, inc.
LOQUEYDSEDETI SONY MUSIC LATIN www.RadioandRecords.com R
WWVA/Atlanta, GA KXO0B/Fresno, CA KSSE/Los Angeles, CA WRMA/Miami, FL WKAQ/Puerto Rico KRIO/San Antonio, TX
DM: Scett Lind PD: Jorge Guillen OM: Elias Autran PD: Pio Ferro PD: Carlos Conzalez OM/PD: Alfonso Flores
Y g
P2: 3 i : i : : i .
J: Raffy Contigo KAMA/Houston, TX ZBDMXHS Na\ga MD: Al Fuentes APD: Natalia Cuevas XGLX/San Diego, CA
KXXS/Austin, TX PD: Angel Basulto +Andrea becera WPAT/New York, NY WVJP/Puerto Rico PD: Marylu Ramos
OM: Romeo Herrera KLOL/Houston. TX XAVO/McAllen, TX PD: Tony Luna OM/PD: Junior Torres APD: Jorge Rivera
DY ¢ ; Y A ] 2 3 H .
M% )Joslh :/nllﬁl PD: Omar Romero (F))[I;A.Jjeff }éoch ] MD: Polito Vega APD: Gloria Carced XHFG/San Diego, CA
Fouleta KQQK/Houston, TX --uan racundo WFID/Puerto Rico WXYX/Puerto Rico OM: Elvis Valle
KPSL/Bakersfield, CA PD: Eddie | eon ' WAMR/Miami, FL PD: Lucy-Ann Ramos PD/MD: Herman Davila PD: Robbie Ramirez
D: Isidro Roman MD: Raguenell Vilarreal PD: Pedro Javier Conzalez WIAC/Puerto Rico KBMG/Salt Lake City, UT XLTN/San Diego, CA
KTCY/Dallas, TX KLVE/Los Angeles, CA WMGE/Miami, FL PD: Valerie Mejia OM: Carlos Martin Valdez PD: Libia Sauza
oN. ; 4 . i 5
D e PD: Fernando Perez pidlRmlPilps WIOA/Puerto Rico RS WRLX/West Palm Beach, FL

XHPX/E]l Paso, TX
B0 David Castillo

PD: Rogelio Alfonso
MD: Raymond Hernandez
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PD: Pedro Arroyo
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KGSX/San Antonio, TX
PD: Manny Herrera

PD: Raymond Hernandez
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» EDDY HERRERA OGS THE FIRST TOP 10 DEBUT AT
TROPICAL SINCE OCTOBER 2007, AS “COMO DIABLOS”
STARTS AT NO. 10 WITH MOST ADDED AND MOST

INCREASED PLAYS HONORS “UP 139). WISIN & YANDEL
SCORED THE SURVEY’S LAS™ TOP 10 BOW IN THE OCT. 26,
2007, ISSUE, WHEN “SEXY MOVIMENTO” OPENED AT NO. 1Q

e |

FEBRUARY 27, 2008

E ;’? &% TROPICAL 11 NIELSEN BDS é IS QE LATIN RHYTHM 1 NIELSEN BDS
! S O R gy : I R R -y
ﬁ;‘éﬁw‘;’uﬁ@o e PREMUMLATIN 383 7 2642 1 L MwElesslTysﬁerqu:NNDg HlAZOL e 20T R E WKvse/M‘:HETE 454 27 4185 ]
55";22/&%0'::0':&: PINA/MACHETE 283 i 15@ 4 ?g:nla(oANo PANAMA/METHETE E52 A 5.604 i
MwEIESSIT/':SfEV‘IYT/‘\xNNDg e S WY/MACHETE 244 2 158 ¢ %‘éﬁzﬁ’uﬁu‘o PREMIUN. LATIN 370 5 3.972 2
QJD\QOUIEEﬁJccf: i SRR KORTA/VENEMUSIC djf'i i 2658 2 ?;;:‘c/\f‘o IA(:oNng PINA/METHETE 351 # 2407 4
LGLIEEgE&LgRSANTA Ses0 SONY MUSIC LATIN 230 -22 1.553 6 agUAP Dm R VI/METHETE 339 20 57 3
R o - woere 226 0 091 AT EEN v 308 425 26710
szﬂf(?LAMANIA WW/NEW 220 Al 585 ? ﬂLTo?va’:i'I WANT ME (CALLE OCHO) JLTRA 722 21 ) 2990 3
LELPC‘FE:J'SJLR’ﬁ ESSEs UNIVERSALMUSICLATING 204 2 0% 29 ?u'é;:o?s»ﬁﬁx'v PINA/MZZHETE 278 Y N 3“’“_ - B
hgﬁnf)?sjsnlvmcmo UNIVERSAL MUSIC LATING 181 s OS2 Iﬁghl'énf)?;‘ozlvwcmo UNIVERSAL MUSIC LATINO 27 i 1284 19
COMADABIDS T N EASED PLAYSMOST Ao 173 B9 0435 38 RS wsrowmenTe 208 42 2363 8
33?{&0 Dl\cAA R VI/MACHETE 73 L7 1'4987 g :UA »rt‘)’:r:gslaym M UNIVERSALMUSICRATING ﬂg B 15_ sy - 13
it AT wpavnssn 196 19 0308 - i CONEL T B e 25 A 227 Y
:)5%:[%?0: cOSTA DAM/VENEMUSIC ] 28 60} 4 r:g:\:l(n/xm SONY MUSIC LATIN 195 0 0.849 - 28
?OI;::DF[!JR? ARJONA DD 154 0 0569 29 ETLIISO';?EL BAMBIND™ AIRPOWER/MOST INCREASED PLAYS ENTE 165 45 1.994 2
| Séﬁgg‘:;;;EIGHTZ NULIFE Ji7 " 7 w5 RJETEL\aAg:'AgTTO FICHT KLUB NATIDN/PREMIUN LATIN 7]58_ "]7 3'090 L L
?QEIELwaAg;xE)TTO FIGHTKLUB NATION/PREMIUM LATIN VVV'O_ +18 0668 23 ECL?ELTkg r\:C?VIMIENTO SONY MUSIC LATIN V’? W3 "4_'51 ]F
gs?fv?oﬁ EECERRNE P By ZAMEARND SONY MUSIC LATIN 138 s O78ef B fgl?olgogﬁ ARSI UNIVERSAL MUSIC LATING Al & 95113 -
Sﬁgfg SegED D A M/VENEMUSIC 155 2 0'758 13 TBIEAMgLYO AASIAISISRINGR LOUDESE8/EME/UNIVERSAL MUSIC RATINO 156 g 1.335 7
g[l;DA PNORE fmon UNIVERSAL MUSIC LATINO 123 ‘3 2423 ) :Egz’gg AIRPOWER BLACK %EARL ‘27 ) +19 1-f’09 L
Rf\hgiggDEvEAM'E‘R.EEENE(IA ELCARTEL ]277'7’]3 B £'635 2 gfg{g?[ﬁ:; (PUT ARINGONIT) MUSIC WORLD/COLUMBIA 123 i 0‘6227 )
?EI:\\ATOANO PANAMA/MACHETE J%? 3 1864 [0 JLUASTD DYANEEA CAHEEANSRING SCT?ELA?AEN?/:([O)EEE/SCHEHRYTREE/INTE&-')(OF’E | 122 i 1.555 ) 15
E:;S__ - I?&:Ltoc\)/)gﬁno NORTE/SONY MUSICLATIN 6 R 0827 1 BA;:&':UEEAT. Ferey o'DoNl}?Or\ﬁ/lglﬁ;ECIJNNT/ASk(/OUS\\F/IEﬁg\LAA%(I:TOWN [ "2 i ]‘Blf | 8
:_,__ﬁi_ 31?»1%!& PJIOESRA PLATINUM MELODIES 115 *3 o) : ge?s’f; SIEHSRIE MP/IVII&N 1Ig 4 [OF e
:i% :‘M‘)(RL DAE?CEUA NU LIFE/MACHETE 797 b EH APSI]-FALJZA HMBO SONY MUSIC LATIN vm_ | __‘3‘ Do Lo
;%_ HOASS%XAQEEI\:/'&IE-LEV?SN SONYMUSICLATING 37* 25 0620 2? IL;J‘E TSE?)UEZIACION SONY MUSICLATIN. =P iz 01366 C
é‘ga' SIE-YJSSTAC::E csu’s,wg UNIVERSAL MUSIC LATINO 3 . "]374 0526 3 QDLQ ITJEII::CYO mmff ELCARTEL 83 2 i 0‘725 B
E(L,Sbgbnlg%:LEA(IENTO e B4 2 ) 0862 15 :(I;Eigél;;spx £50 Faner 82 19l §0339° -
ké‘ulés:g':os ‘ UNIVERSAL MUSICLATING 88 | &> . " DBOANgEYES?IgY 786/ |[ENTE E0 6 - 0'7_03 2
:f :(‘)'E‘RYESIF’ERA M UNIVERSAL MUSIC LATINO 82—~ 1 | 0.230 ' :Eﬁ?lLYEESWEST ROC-A-FELLA/DEF JAM 1DJMG 8 ol 165 a
?\EUYTER vl:slz sonvmusiconn 9 45 0282 - XFSLSS?ETURING " T L (=) el
5 E & ROCK/ALTERNATIVE RECORD POQL
: P EE
B $%  ARTIST TiTLE IMPRINT / PROMOTION LABEL ARTIST TITLE | IMPRINT/ PROMOTION LABEL
1 4 LOS FABULOSOS CADILLACS PADRE NUESTRO NACIONAL BABY RASTA Y GRINGO 11EMBLO LOUDESEB/EME/UNIVERSAL LATIN
. : _7 CALLE 13 FEAT. CAFE TACUBA NO HAY NADIE COMO TU . SONY MUSIC LATIN AVENTURA POR UN SEGUNDO PREMIUM LATIN
. 3 MENORES MUERE LA ILUSION DP PENA SUAZO Y LA BANDA GORDA ELLA TIENE UNA COSA QUE AMARR2 M.P/VNIIEN
4 : 7D-MENTE Lz RAMHAUS RECORDS/V& ) FANNY LU TUNO ERES PARA MI Ur;lVERSAL MUSICL AT}NO
5 > PLASTILINiA Mtgl PERVERT POP SONG NACIONAL WISIN & YANDEL FEAT. NESTY ME ESTAS TENTANDO WY/MACHETE
. : ZQE REPTILECTRIC CAPITOL BRENDALY RITMO LATINO SOUTHERN PEARL.
7/ ALDITIVO SINCERA PISTOLERQ MAKANO 1E AMO MACHETE
8 BETO CUEVAS vuELvO WARNERLATINA NANDA vy BIZ A4 PRODUCTIONS
° KINKY HASTA QUEMARNOS o NETTWERK GRUPO RUSH JaSMINE M.PAVN/IEN
@ ! KINKY avion NETTWERK DANIEL MONCION CULPABLE MP.VNLIEN
n L GC NZTLO YANEZ DISPARA NACIONAL XTREME THROUCH THAT WINDOW [ENAMORADO ESTQY) MACHETE
O : ATERCIOPELADOS RIO NACIONAL CHARLIE CRUZ 5iCO TRATANDO SONY MUSIC LATIN
3 JUANES 0DIO POR AMOR UNIVERSAL MUSIC LATINO TITO NIEVES M ETERNO AMOR SE[RFT(; MACHETE 5
4 7 JAGUARES ENTRE TUS JARDINES EM[TELEV\SA TITO ROJAS NOME ABANDONES M.PAVNL&EN §
15 B ALLISON Ai.COQUE DECIR SONY MUSIC LATIN ANAYKA NADIE SEMUERE POR UN AMOR PROMOTION g
@ LOS PECADOS DE MARIA MEFUI LPDM DE LA GHETTO TU TEIMACINAS FICHT KLUB NATION/PREMIUM LATIN g
@ MANU CHAO (A VIDATOMBOLA NACIONAL ISSAC DELGADO NO VALE LA PENA MACHETE g
@ JAGUARES vISIBLE EMITELEVISA OLGA TANON FUEGOEN VIVO UNIVERSAL MUSIC LATINO %
@ BYE SAMI TALVEZ NUNCA REGRESARAS SOURPOP KEVIN CEBALLO POR ESO TE QUIERO M.PAVNIEN g
° MONARETA TODOEL VOLTAJE NACIONAL EDDY HERRERA COMODIABLOS PREMIUM LATIN §
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R&R NATIONAL AIRPLAY OVERVIEW

8ILLBOARD mdscn
s

POWERED

and Internet sales {both physical albums via Internet, as well as downloaded albums from such services at iTunes).
Hot Digital Songs - The top 75 pad download songs sald via the Internet.

The Billboard 200 - based on a national sample of retail storg, mass merchant, direct-to-consumer transactions
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CHART
COMPILED 8Y

SoundScan

Billbeard TOP ALBUMS

ARTIST

IMPRINT & NUMBER / DISTRIBUTING © ABEL (PRICE)
TAYLOR SWIFT
BIG MACHINE 0200 (18 98) +/

CHARLIE WILSON
JIVE 23389/JL6G (18.98)

Title

CERT.

Feariess

Uncle Charlie

- THE FRAY

A& B EPIC 10202 /SONY MUSIC (18 98) + Shelay
wo g ok, cw o B
25 [ l EUE!{%;:?DEOLUMBIA 19492/SONY MUSIC {15 98) } Am...Sasha Fierce
= éoNu?Bilsu'ﬁNmEsm REPUBLIC 012572/UMRG (13 88) + iTestimony, ¥olp2ntiovel& Rollics

B 9 ; »}z(uﬁrm(sﬁ/\vgsEr?ATm 012198°1DJMG (13 98) S . s

2 69 { ;?()355;?3;0%]‘_??;})/ ALISON KRAUSS Raising Sand [ ]
261 16 !: ! ;_T?EEJLINGE‘;(‘OGNﬁVE CHERRYTREE INTERSCOPE 011805° IGA (12 98) The Fame
m; | :fr(?cﬁziz??ﬁzn HIGHWAY (13 98} - vears Of Refusal

18 GT»%I;{ND HUSTLE AMTLANTIC 512267 AG (18 98) + Paper Trail M
6 E)?uldgx\li\?;F.{.,I-JNN?MSU;EE?QB) + Working On A Dream

8 S\S%?Eé’;"(ma) Viva La Vida or Death And All His Friends H
R S hcnasic: osse AEem e
= ala e - e

20 18 ; ?u%ﬁr%?t;l;z%gﬁmmm 515923° AG (18 98) Twilignt W
2315 i-n . F‘Alf:lcts(sem 11G (18 98) i

0 27 ! : XAL[(?OELLIJ-MEB\A 318597/SONY MUSIC {15 98 19

9 12 IO S srecs suns oo SIEmINCReC 200

17 13 |[ I: irﬁ\ﬁgcm:ggﬁ% HB; . We Sing. We Dance. We Steal Things. [ J
48 33 } : ﬁg;os'gazﬁggé (1308, Slumdog Millionaire

28 17 I ! l\J,NlIXV?RIS?LUEa ﬁ)?virmluss-rrcﬁw 012100/UME (18 98) i
s R Incredibad

2 11 ﬁ BRITNEY SPEARS Circus W

TITLE

ARTIST (IMPRINT / PROMOTION LABEL)

RIGHT ROUND
| FLO RIDA FEAT. KESHA POE BOY/ATLANTIC)

DEAD AND

T.1. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC)

JIVE 40387/LG (18.98) +

@
=
=

EkE RT.

GONE

CRACK A BOTTLE
EMINEM, DR, DRE & 50 CENT (S1AY AF [ERMATHINTERSCOPE)

POKER FACE
LADY GABA (5TRI AMLINEKONLVE/CHERRYTREEANTERSCOPE)

GIVES YOU HELL

THE ALL-AMERICAN REJECTS (DOGHOUSE: DGCANTERSCOPE)

KISS ME THRU THE PHONE
SDULJA BOY TELL 'EM FEAT. SAMMIE (COLLIPARK/INTERSCOPE)

MY LIFE WOULD SUCK WITHOUT YOU

KELLY CLARKSON (RCA/RMG)

JUST DANCE

LADY GAGA FEAT. COLBY ODONIS (5 TREAMUINEKUNLIVE INTERECOPE)

HEARTLESS
KANYE WEST (ROC-A-FELLA/DEF JAM IDIMC)

LOVE STORY
TAYLOR SWIFT (BIG MACHINE

YOU FOUND ME B

THE FRAY (EPIC}

SINGLE LADIES (PUT A RING ON IT) a

BEYONCE (MUSIC WORLD/COLUMBIA)

CIRCUS

38

BRITNEY SPEARS (IIVE JLG)

LET IT ROCK B
KEVIN RUDOLF FEAL Lit WAYNE {CASH MONEY UNIVERSAL REPUBLIC)

I'M YOURS

JASON MRAZ (ATLANTIC/RRP}

| LOVE COLLEGE
ASHER ROTH (SCHOOLBDY/LOUD SRC UNIVERSAL MOTUWN)

SOBER

PINK (LAFACE/JLG)

UNTOUCHED ®
THE VERONICAS (ENGINEROOM/SIRE/WARNER BROS )

I HATE THIS PART
THE PUSSYCAT DOLLS (INTERSCOPE)

MAD

NE-YO (DEF JAM/IDIMG)

BEAUTIFUL

AXON FEAT COLBY DDOMES & KARDINAL OFFISHALL < NVCT UPFALAIT 570 UHRERS A MAUTOWN

VIVA LA VIDA B
COLDPLAY (CAPITOL)

DIVA

BEYONCE (MUSIC WORLD/COLUMBIA)

HOT N COLD A

KATY PERRY (CAPITOL)

THINKING OF YOU

KATY PERRY (CAPITOL)
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ARTIST (IMPRINT / PROMOTION LABEL)

TURNIN ME ON

KERI HILSON FEAT. LIL WAYNE (MOSLEY/ZONE 4/INTERSCOPE]
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CERT.

BLAME IT
JAMIE FOXX FEAT T-PAIN (J/RMG)

LIVE YOUR LIFE

T.|. FEAT. REHANNA (OEF JAM GRAND HUSTLE IDJMG ATLANTIC)

HOW DO YOU SLEEP?
JESSE MCCARTNEY FEAT. LUDACRIS (HOLLYWOOD)

1.2,3,4
PLAIN WHITE TS (HOLLYWOODD)

HALO
BEYONCE (MUSIC WORLD. COLUMBIA)

GOTTA BE SOMEBODY
MICKELBACK (ROADRUNNER/RRP)

DISTURBIA
RIHANNA (SRP/OEF JAM/IDJMG)

WOMANIZER
BRITNEY SPEARS (JIVE JLG)

ROCKIN' THAT THANG
THE-DREAM (BADIO KILLAMEF JAM, IDIMG)

WHITE HORSE
TAYLOR SWIFT (BIG MACHINE)

SO WHAT
PINK (LAFACE, JLG)

PAPER PLANES
M.LA. (XL/INTERSCOPE)

LUCKY
JASON MRAZ & COLBIE CAILLAT {AILANTIC RRP)

DAY 'N' NITE
KID CUDI (FOOL'S GOLD/DOWNTOWN)

LOVE LOCKDOWN
KANYE WEST (ROC-A-FELLA DEF JAM/IDJMG)

PROM QUEEN
LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

WHATEVER YOU LIKE
T.. (GRAND HUSTLE ATLANTIC)

CHICKEN FRIED

2AC BROWN BANO (HOME GROWN, ATLANTIC. BIG PICTURE)

GREEN LIGHT
JOHN LEGENO FEAT. ANDRE 3000 (G 0.0.0 /COLUMBIA

RIGHT NOW (NA NA NA)

AKON (KONVICT/UPFRONT SRC, UNIVERSAL MOTOWN)

DONT TRUST ME
30H13 (PHOTO FINISH/ATLANTIC RRP)

CHASING PAVEMENTS
ADELE (XL/COLUMBIA)

I'M SO PAID

AKON FEAT. LIL WAYNE & YOUNG JEEZY (KOMVCT 1 PFRUR LSRG UIVERSAL A0 TOWTL

SECOND CHANCE
SHINEDOWN (ATLANTIC)
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VIDEO CHANNELS

VH1

Exec. VP/Talent & Music. Rick Kim
$r. VP Music & Talent Bruce Gillmer
VP/Music & Talent: Sandy Alouete
Vigcom 212-258-1800

BET

VP/Mule ong Stephen Hill
V/aa)m zIZ 975-4055

™w W ™ W
1 Kanye West, Heartless H o2 1 Ciara Feat. Young Jeezy, Never Ever 10 7
2 The All-American Rejects, Gives You Hell B 2 Gorilta Zoe, Lost 8 7
3 The Fray, You Found Me. 23 45 3 Jamine Sullivan, Lions, Tigers & Bears 3 8
4 Beyonce, Single Lades [Put A Ring On 1t 218 4GS Boy, Stanky Le(‘N 9 8
5 PlainWhite s, 1, 2,3, 41l Love You) 19 12 § Keri Hilson Feat Lil ayne Turnin Me On 8 7
6 Nickelback Gotta Be Sormebody 18 18 6 Keyshia Cole, You Complete Me 8 10
7 Taylor Swift, Love Story 18 20 7 Yung LA Feat Dro & T, Aint i 75
8 Gel Dn Your Boots 17 3 8 Slim Thug. | Run 6 5
9 Pk, Sober 17 1 9 Sou!b Boy Tell'em Feat Sammie, Kiss Me Thru The Phone 6 8
10 Ketly Clarkson, My Life Would Suck Without You 17 18 10 rowz, Jumpmg{(Dut The Window] 6 6
11 Thriving Ivory. Angels On The Moon 17 19 11 The-Dream, Rockiny That Thang 5 2
12 Britney Spears, Circus 1513 12 Bobhy Valentino Feat YnngJoc Brep 5 6
13 Jason Mmz & Coibie Cailtat. Licky 15 13 13 Ludacns Feat Plies, Nasty Girl 4 2
14 Leona Lewis, | Wil Be 3 14 om:e Single: Ladies {PmAng On b 30
15 David Cook, Light On 13 16 15 Keep 10n The Low 3.0
16 Lady GaGa Faat Colhy 0'Donis, Just Dante 12 12 16 Plles Feat, Ashanti, Want it, Need It 3 2
17 Katy Perry, Thinking O You 12 18 17 Youni] Jeezy Feat. Nas, My President 3" 3
18 The Pussycat Dells, | Hate This Part 9 18 J. Holiday, If's Yours 3 3
19 Sarah McLachlan, Answer 02 19 Mavado, So Special 3 4
20 Missy Higgins, Where | Stoo ¢ 9 20 Nas, Heaven 2.0
21 Joshua Radin, ['{ Rather Be me Yau 9 16) 21 Black Eyed Peas, Anxiety 20
22 Carulina Liar, Show Me What I'm tooking For 9 10 22 Aceyalone, Find Dut 20
n Natasha Bedl ield, Soulmate 9 12 23 Bow Wow Feat Ciara, Like You 2.0
2 n, Worlang On A Dream g 14 24 Brian McKnng. Find Myself in You 20
% Gdhne”a Cl i, Sweat About Me 8 8 25 Chaka Khan, k.ep Your Head Up 20
26 John Legend Feat Andre 3000, Green Light 8 10 26 C.Khan, Ge Levert, Y. Adams & C. Thomas, Everyday (Family Reunion) 20
27 Eric Hutchinson Ruck& Roll 8 0 27 Johnny Gill, You For Me (The Wedding Song) 2 0
28 Adele, Chasing Pavements g 15 28 Rachelie Femall, Wounds In The Way 20
29 Buckcherry, Don't Go Away 78 23 Kanye West, Heartless 20
30 The Ting Tings, That's Nut My Name 6 0 30 Mary Mary, | Worship You 20
A+ U2, Get On Your Bools me A+ 8l Thug, | Run 6 &
A+ TheTing Ti That's Not My Name 8 0
A+ Oren kavie, Her Moming Begance 6 3
CMT Great American Country

VP. Music & Talent Rel Jay Fran
Vigeomr 615-335-8400

MD' Tony Trovato
Seripps 615-327-7525

GHE AT AMERICAN COUNTRY
™ W ™ W
1 Came Underwood, | Told You So 20 0 t Kerm Urban, Sweet Thing IR
2 Miranda Lambert, More Like Her 0 18 2 Keith, God Love Her 331
3 Dierks Bentley, Feel That Fire 19 21 3 Bla e Shelton, She Wouldn't Be Gone nnu
4 Sugarland, Love 18 16 4 Darius Rucker, [t Wori't Be Like This For Long n R
5 James Otto, These Are The Goud Ole Days 18 17 5 Brooks & Dunn Feat. Reba McEntire, Cowgirls Don't Cry BB
6 Keith Urban, Sweet Thing 18 20 6 Josh Tumer, Fverything Is Fine R n
7 Zac Brown Band, Chicken Fried 17 16 7 Dierks Bentley, Feel That Fire 3 u
8 Alan Jackson, Country Boy 17 17 8 rtina McBnde, Ride 3 30
9 Martina McBride, Ride 17 18 9 Afan Jackson, Couritry Boy 28 2
10 Taylor Swift, White Horse 7 n 10 Taylor Swift, White Harse %%
11 Carter Twins, Heart Like Mempiiis 16 15 )il rson Drive, Belonys To You 24 20
12 Brad Paistey Duet With Keith Urban, Start A Band %14 12 Lee Ann Womack. Last Cal 2318
13 Jake Owen, Don't Think | Can't Love You 11 13 Came Underwood, | Told You So 2 0
14 Jason Aldean, She's Country 1415 14 Miranda Lamben, More Like Her 22
15 Toby Keith, God Love Her 418 15 Jamie O'Neal, Like A Woman 0 12
16 John Rich, Another You 12 14 16 Katie Ammiger, Trait Of Les 19 11
17 Lee Ann Womack, Last Call 9] 18 17 Jack Ingram, That's A Man 19 13
18 Taylor Switt, Love Story 8 7 18 Biily Ray Cyrus, SomebuﬂvSamAPraver 19 18
19 Jack Ingram, That's A Man 76 19 Eli Young Band, Atways The Love Songs 18 11
20 Josh Tumer. Everything Is Fine T 20 Adam Gregory, What 1t Takes 17 13
21 Brooks & Dunn Feat. Reba McEntire, Cowgrls Don't Cry 79 2 Kellie Pmklev Don't You Know You're Beautih 16 10
z ntebellum, Lookin' For A Good Time 79 22 Kenny Chesney, Got A Littie Crazy w2
23 Kevin Costner & Modem West, Eackyard 7 19, 23 Jake Owen, Dont Think | Can't Love You 16 15
24 Emerson Drive, Belongs To You B 5 24 Brittini Black, Good Happens 15 10
%5 Kellie Plckier Don't You Knuw You're Beauttul 6 7 25 Matt Stillwell, Shine 15 11
% al, Like A Worm: 6 8 26 James Dtto, These Are The Good Ole Days 140
27 Raconteurs Feat Rick Skaggbs& Ashiey Monroe, Old Enough 6 8 27 Sugarland, Love 1412
28 Blake Shetton, She Woulrn't Be Gone 6 16 28 Jason Aldean, Shes Country 14 14
29 £l Young Band, Always The Love Songs 50 2 Jlmm Wayne, | Wil 1420
30 Sugarand, Alreadv Gone 51 13 30 ;a:slev Duet With Keith Urhan, Start A Band JLA<Y
A+ Carrie Underwood, | Told You So 20 A+ Carde Underwood, | Told You 20
A+ James Otto, These Are The Good Dle Days ® 0
FUSE MTV2
Dir. Pgmg. Janis Unterweiser Sr. VP/Music & Talent Amy Doyle
Rambow-Media 212-324-3086 VP/Music & Talent Peter éamu

Viacom 212-258-8000

™w W ™w W
1 Kanye West, Heartless 25 1 Tl Feat Justin Timberlake, Dead And Gone 0 0
2 Britney Spears, Circus % B 2 The-Dream, Rockin' That Thang 8 2
3 T).Feat Rihanna, Live Your Life % 25 3 Rise, AgamsL Audience Of One 8 7
4 The Offspring. Knisty, Are You Doing OK? %519 4 U2, Get Dn Your Boots 70
5 The Pussycat Dolls, | Hute This Parl 3 3 5 Klnas 0f Leon, Use Somebud]{ 78
& The Veronicas, Untouched 219 6 Coldplay, Life In Technicotor i 8 0
7 Pink, Sober 22 18 7 Chester French, She Loves Everyhody 6 8
8 Ne-Yo, Mad 2 18 8 Asher Roth, | Love College 6 12
9 The All-American Rejects, Gives You Hell 2 B2l 9 My Chemical Romance, Oesolation Row 5 0
10 Keri Hilson Feat. Lil Wayne, Turnin Me On 2 2 10 Kifiers, Spaceman 5 B
11 Seether, Breakdown 2 % 11 Ron Browz, Jnmp\ng{ﬂul The Window} 5 6
12 KeII Clarkson, My Lite Would Suck Without You 21 16 12 GS Boyz Stanky Leq: 5 i
13 |Ilers S Ul eman 21 19 13 Gorilla Zoe, Lost 5 8
bL) rowz Feat. Juelz Santana, Pop Champagne 2B 14 Bow Wow:. Roc The Mic 5 8
15 Sl|pknm. Dead M»*munes 21 25 15 Staind, All | Want 5 8
16 My Chemical Romance, Desofation Row 17 16 Shinedown, Second Chance 5 8
17 U2, Get Oi Your Boots 19 0 17 B.o.B. IlBeInThe Si 5 8
18 David Cook, Light On 19 18 18 Akon Feat Lil Wayne & Young Jeezy. I'm So Paid 5 10
19 Then Of A Deadman, Hate My Life 1%- 13 19 Kanye West Heall ess 5 10
2 Ak ight Now {Na Na Nal 17 15 i} Let It Rain 4 0
2 T Pam Feat. Chris Brown, Freeze 16 14 2 ﬁ-l at, Lil Wayne, Turnin Me On 4 1
22 Beyonce, Single Ladies {PutA ng On It 16 14 2 Esca T‘he Fate, Something 4 B
23 Rise A amsl. Audience Of One 16 16 23 Blue Dcmbec Dirt Room 4 6
2 Kmas Leon, Use Somebod 16 16 24 Hoshastank, My Tum 4 7
25 Col play Lite I Technicolor | 15 0 75 Wale, Nike Boots 17
% oker Face 15 0 2 Fall Out Boy, America’s Suitehearts 4 1
27 Chns Comell Feat Timbaland, Scream 1S )13, 27 Hollywood Undead, Undead an
28 Plain White T's, 1,23, 4 [i Love You} 15 14 2 May Parade, Miserable At Best 3 4
yal Fﬁ“ Dut Bny. America’s Sitehearts 15 15 2 Ye r%g jeezy Feat. Nas, My President 3 4
30 The Fray, You Found Me 15 16 30 The Ting Tings, That's Not My Name 8 [
A+ The Pussycat Dnﬂ& t Hate This Pant 3 A+ Tl Feat Justin Timberlake, Dead And Gone 10 0
A+ U2 Get On Your Boots 19 0 A+ The-Dream, Rockin’ That Thang 8 2
A+ Lady Gaga, Poker Face 5 0 A+ U2 Get On Your Boots 1 U
MuchMusic Canada CMT Canada "
"
Dir Music Pgmg Sheila Sullvan Dir, Pgmg Casey Clarke E M .
CHUM Linnted 816-591-5757 MO. Dana Bourgomn % AN
Lorus 316-534-T191
™ W ™w W
1 Kelly Clarkson, My Lfe Would Suck Without You 3B 1 Keith Urban, Sweet Thing 4N
2 Mananas Trench, Cross My Heart 210 2 Alan Jackson. Country Boy 2 19
3 Britney Spears, Ccus 19 22 3 Brooks & Dunn Feat. Reba McEstire, Cowyirls Don't Cry B2
4 Kanm fest. Heartless. 18 6 4 Sugarland, Love B2
§ Jahtus, Shut It All Down 17 13 S Taylor Swift, White Horse 19 94
& Miley Cyrus, Fly On The Wall 16 10 6 Road Kammers, Homegrown 1B 13
7 Taylor Switt, Love Story 14 14 7 Buly Cum on Dum 15 13
8 DBanny Femandes, Fanlasy 14 15 8 4 12
9 Lights, February At 1416 9 ng'gms Secund Hand Car 14 14
10 Katy Perry, Thinking Of You 14 16 0 Lintte Guy 13 12
11 Rise Against Audence 0f Ore 1312 11 Martina McBride, Rice 1313
12 Jonas Brothers, Tonigit 13 1 12 Zac Brown Band, Chicken Fried 1210
13 me, You Found Me 1316 13 Tohy Keith, God Love Her 12 11
14 Classified, Anyhody Listening 12 0 14 Danus Rucker, It Won't Ba Like This For Longq 12 12
15 Lady Gaga, Lovegame 121 15 Emerson Onve, Belongs To You [TERE]
16 Metro Station, Seventeen Forever 12 8 16 One More Girl, | Can Love Anyone 10 1t
17 Cold lay, Lﬁeln Technicolor Il 12} Ni7 17 Johnny Reid, A Woman Like You 10 13
18 g) na 18 Jimmy Wayne, | Wil 9 6
19 My Chemncal Romance, Desu\auon Row i 3 19 eranda Lambert, More Like Her 9 7
2 0f A Deadman, Hate My Life 1 12 28 Adam G , What 1t Takes 9 9
21 Nickelback, Gotta Be Somelidy 114 21 Dlerks Bemley Feel That Fre 9 12
2 Kinys Of Leon, Use Somehody 0 39 22 Xermy Chesney, Got A Little Crazy 8 7
23 The Killers, Spaceman 10 10 23 Wilkinsons, You Heal Me 8 9
24 Shiloh, Operator (A Girt Like Me) 9 7 24 Corb tund, Hard On Eqmpmem (Tool For The Job} 76
2% Ne-Yo, Ma 9 9 % Gearge Canyon, Just Like You )
25 Beyonce, SmPIe Ladies (Put A Ring On ) 8 10 26 Asron Pritchett, How Do | GetThere 78
27 Alias Donmillion, Back On The Block 8 4 27 Randy Houser, Anything Goes iy 19
28 Cancer Bats, Deathsmarch 8 5 2B Taylor Swift, Love Story 714
23 Midway State, Change For You 8 10 29 Taylor Swift. 'm Only Me When I'm With You 6 2
38 The Pussycat Dok, [ Hate This Part 8 10 30 Kellie Pickler, Don't You Know You're Beautiful 5 B
A+ Classified, Anybody Listening Z 0 A+ "o Airplay Adds This Week
At Lagg , Lovegame 171
A+ K0S, no
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R&R OPPORTUNITIES

OPPORTUNITIES

Midday Personality

WVAF Radio Charleston has a rare opening for a mid-
day personality. The successful applicant must be an
experienced air personality with a minimum of three
years experience and a successful background in the
adult contemporary format. Part of the overall
responsibilities of the position include: being webmas-
ter for the V100 website. Send all pertinent informa-
tion inctuding air check and production samples to:
Rick Johnson, Operations Director, The West Virginia
Radio Coproration, 1111 Virginia St. East, Charleston,
WV 25301 or e-mail to: rjohnsonf@wvradio.com. The
West Virginia Radio Corporation is an Equal
Opportunity Employer.

Sales Representative

World Media is hiring sales representatives for its
Ocean city, Maryland and Gastonia, North
Carolina/Myrtle Beach, South Carolina radio sta-
tions. The salected candidate{s] will have minimum
of 2years radio sales experience, self-starter, high-
ly motivated and able to make cold sales calls with
proven results. We truly believe that if you're a part
of the community then you're the person(s] we
need. If you're tired of not being appreciated then
let’s talk.

Job Requirements

* A proven sales professional who is result oriented
and quota driven.

* Excellent communication skills (written and verball
* A self-starter who enjoys the challenge of building
a territory with local customers

» Knowledge of Interactive advertising desired

¢ Aworking knowledge of all online metric, technolo-
gies and research tools used in the marketplace is
desired

* Strong time management, presentation and orga-
nizational skills are required

* Proficient in Microsoft Office products is required

Apply via email at: darobonefdgmail.com.

Account Executives
Needed for Delaware shore
TV station.

The Account Executives will be responsible for sales
prospecting, presenting, negotiating and closing
non-traditional advertising for a LP TV station in
Seaford, DE. Applicants must demonstrate credibili-
ty as an expertin the categories assigned and in online
advertising and be able to seek out and identify new
prospects for their sales leads. The ideal candidates
are people who understand local community needs
and where the community is headed and can trans-
late this knowledge into sales strategies for potential
clients. Applicants should be highly energetic, enthu-
siastic, self-motivated and, most of all, passionate
about working in local television.

The successful candidates will have a general under-
standing of a television station’s sales operations and
2 years of experience in traditional media, online, or
non-traditional selling. Other key attributes include:

Job Requirements

* A proven sales professional who is result oriented
and quota driven.

« Excellent communication skills [written and verbal
* A self-starter who enjoys the challenge of building
a territory with local customers

* Knowledge of Interactive advertising desired

* Aworking knowledge of all online metric, technologies
and research tools used in the marketplace is desired
* Strong time management, presentation and orga-
nizational skills are required

» Proficient in Microsoft Office products is required

This is an excetlent opportunity for an energetic, con-
fident person with strong sales skills, tenacity and
ability to execute.

To Apply: Please send a personal note telling us:

* Why you're interested in this particular position.

» Why you believe you can be successful creating sales
opportunities.

If this is you then we need to talk. Please reply via
email at: darobonefdgmail.com World Media, LLC is
an EEQO employer

FREE JOB LISTINGS

To celebrate our new website,
R&R is now listing industry jobs for free!

Radio Account Executive

WRAL-FM seeks sales professionals with a positive
outlook, incredible drive, and radio sales experience.
This position will focus on new business development.
Applicants must have strong phone skills, presentation
abilities, communication skills, and diligent follow up.
The successful individual must exhibit strong people
skills, problem solving ability, be creative, computer lit-
erate, and have excellent prospecting and strong
organization skills. Two to three years of radio sales
experience, a college degree, and a pre-employment
drug screening are required. All candidates must apply
online at www.cbc-raleigh.com. EOE M/F. All Capitol
Broadcasting Company properties are tobacco free.

Afternoon Drive Personality

The Family Life Network has an opening for Afternoon
Drive Personality. FLN is based in Bath, NY and is a
regional network of nearly 70 signals throughout NY &
PA.Aminimum of ten years of radio experienceis nec-
essary. Applicant must possess creative on-air and
interview skills, have a fun-loving and positive person-
ality, and sense an overwhelming call from God to use
their skills and life to advance His work.

FLN is unique to Christian radio in that it combines
personal outreaches for youth, adults, and perform-
ing arts as part of its mission. Partnership with local
churches and other Christian organizations/min-
istries is a high priority at FLN. Professionalism, per-
sonality, and a passion to serve characterize FLN. E-
mail demo and resume to: ricksnavely@fln.org or mail
to Family Life Network; POB £06; Bath, NY 14810.

Account Executive

KSPA-AM 1510 has an immediate opening for an
Account Executive to sell the Inland Empire’s only Adult
Standards format on its powerful AM signal. KSPA is
also the Flagship station to the Rancho Cucamonga
Quakes Baseball club and exclusive market affiliate for
USC Football and the NFL's San Diego Chargers. For
immediate consideration please forward a cover let-
ter and resume to the attention of Michael Norris at
michaelfdastorbroadcastgroup.com EOE.

SR
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= k3 11 NIELSEN BDS LY HITPREDICTOR 5] E (5 11 NIELSEN BDS YT HITPREDICTOR = = 1 NIELSEN BDS ¥ HITPREDICTOR
F ug ARTIST CERTIFICATIONS z wZ ARTIST CERTIFICATIONS STATUS H v ARTIST CERTIFICATIONS STATUS
v E; TITLE IMPRINT / PROMOTION LABEL L5 é‘-‘ TITLE IMPRINT / PROMOTION LABEL v m‘; TITLE IMPRINT / PROMOTION LABEL
S EXS) 3 23 [ EX]
n BRITNEY SPEARS NO. 1{1WK} 1 2 n T.l. FEAT. JUSTIN TIMBERLAKE NO. 10 WK) 1 7 6 JAMIE FOXX FEAT, -PAIN  NO. 101 WK)/MOST INCREASEDPLAYS 1l
. CIRCUS - DEAD AND GONE GRAND HUSTLE/ATLANTIC y BLAME IT JIRMG
% THE ALL-AMERICAN REJECTS 1 16 KANYE WEST n o | :ii n KERI HILSON FEATURING LIL WAYNE
GIVES YOU HELL DOCHOUSE/DGC/INTERSCOPE =) HEARTLESS ROC-A-FELLA/DEF JAM/IDIMG ] TURNIN ME ON MOSLE Y/ZONE 4/INTERSCOPE
16 TAYLOR SWIFT 3 1% NE-YO e 10 BEYONCE
LOVE STORY BIGC MACHINE/UNIVERSAL REPUBLIC MAD DEF JAM/IDIMG DIva MUSIC WORLB/COLUMBIA
17 LADY GAGA FEATURING COLBY O'DONIS a 20 LADY GAGA FEATURING COLBY O'DONIS n2 0 1 n THE-DREAM
JUST DANCE STREAMLlNE/KONLWE/[@RYTE/\NTERS(OPE JusT DANCE STREAM7L|NE/KQNHVE/QHERRYTREE/]NTERSCOPE ROCKIN' THAT THANG RADIO KILLA/DEF JAM/IDIMG
12 PINK l ) 5 8 AKON FEAT. COLBY O'DONIS & KARDINAL OFFISHALL 1Y ' 18 BOBBY VALENTINO FEATURING YUNG JOC
| SOBER - | BEAUTIFUL KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN BEEP BLUKOLLA DREAMS/CAPITOL
KANYE WEST é 6 = EMINEM, DR, DRE & 50 CENT 6 1% NE-YO FEATURING JAMIE FOXX & FABOLOUS
HEARTLESS ROC-A-FELLA/DEF JAM/IDIMG el CRACK A BOTTLE SHADY/AFTERMATH/INTERSCOPE i SHE GOT HER OWN DEF JAM/IDIMG
KELLY CLARKSON 8 n KERI HILSON FEATURING LIL WAYNE 7 15 KANYE WEST n
MY LIFE WOULD SUCK WITHOUT YOU - TURNIN ME ON MOSLEY/ZONE 4/INTERSCOPE HEARTLESS ROC-A-FELLA/DEF JAM/IDJMG
] BEYONCE 1n< 10 5 FLO RIDA ‘ n KEYSHIA COLE
SINGLE LADIES {PUT ARING ON IT} MUSIC WORLD/COLUMBIA RIGHT ROUND POE BOY/ATLANTIC L YOU COMPLETE ME IMANI/GEFFEN/INTERSCOPE
THE FRAY 2 4 SOULJA BOY TELL "EM FEATURING SAMMIE ‘ B NE-YO
YOU FOUND ME KISS ME THRU THE PHDNE COLLIPARK/INTERSCOPE MAD DEF JAM/IDIMG
N FLO RIDA MOST INCREASED PLAYS 10 6 4, JAMIE FOXX FEAT, T-PAIN MOST INCREASED PLAYS i . 5 SOULJA BOY TELL "EM FEATURING SAMMIE
RIGHT ROUND _POE BOY/ATLANTIC BLAMEIT J/RMQ KISS ME THRU THE PHONE COLLIPARK/INTERSCOPE

NO. ] MOST ADDED

RICK ROSS FEAT. JOHN LEGENO Magnificent (SLIP-N-SLIDE/DEF JAM/IDJMC)

NO. ] MOST ADDED

LAOY GAGA Poker Face (STREAMLINE/KONLIVE/CHERRY TREE/INTERSCOPE)

NO. ] MOST ADDED

MILEY CYRUS The Climb (WALT DISNEY/HOLLYWOOD)

NO. ] MOST INCREASED PLAYS

JAMIE FOXX FEAT. T-PAIN Blame It (/RMC)

NO. ] MOST INCREASED PLAYS

JAMIE FOXX FEAT. T-PAIN Blame It (J/RMG)

NO. ] MOST INCREASED PLAYS

FLO RIOA Right Round (POE BOY/ATLANTIC)

TOP 5 NEW AND ACTIVE

RICHGIRL FEAT. BUN B 24's (RICHCRAFTOIVE/LG)

TOP 5§ NEW AND ACTIVE

PLIES FEAT. ASHANTI Want It, Need It (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

TOP 5 NEW AND ACTIVE

FALL OUT BOY America's Suitehearts (DECAYDANCE/FUELED BY RAMEN/ISLANO/IDIMG)

WE THE KINGS Secret Valentine (S-CURVE) PINK Sober (LAFACE/LG) YO GOTTI Sold Out (STP)

OAVIO ARCHULETA A Little Too Not Over You (19/4IVE/ILG) T-PAIN FEAT. CHRIS BROWN Freeze (KONVICT/NAPPY BOYAIVE/LG) RIHANNA Rehab (SRP/DEF JAM/IDIMG)

BUSTA RHYMES FEAT. T-PAIN Hustler's Anthem '09 (UNIVERSAL MOTOWN)

BEYONCE Diva (MUSIC WORLD/COLUMBIA) GS BOYZ Stanky Legg (SWAGG TEAM/AIVE/BATTERY)

THEORY OF A OEAOMAN Bad Girlfriend (604/ROADRUNNER/RRP) SERANI No Games (ROCKSTONE/PHASE ONE/UNIVERSAL REPUBLIC) YOUNG JEEZY Who Dat (CTE/DEF JAM/IDIJMG)

COMPLETE CHR/TOP 40 CHART ON PAGE 31 COMPLETE RHYTHMIC CHART ON PAGE 34 COMPLETE URBAN CHART ON PAGE 37

URBAN AC

= = 11 NIELSEN BDS E & 11 NIELSEN BDS Y HITPREDICTOR g = 11 NIELSEN BDS ~ ¥¥ HITPREDICTOR
g 23 ARTIST CERTIFICATIONS £ o3 ARTIST CERTIFICATIONS STATUS v ARTIST CERTIFICATIONS STATUS
2 B2 Time IMPRINT / PROMOTION LABEL GBS TmeE IMPRINT / PROMOTION LABEL § BT TITLE IMPRINT / PROMOTION LABEL
- x5 3 =8 25
57 USHER NO. 1(7WKS) 1 2 g TOBYKEITH NO. 101 WK) | 29 JASONMRA2 NO. 1(4 WKS) n°
HERE | STAND LAFACE/LG CODLOVE HER SHOW DOG NASHVILLE I'M YOURS ATLANTIC/RRP
51 MUSIQ SOULCHILD FEATURING MARY J. BLIGE 7 1@ KENNY CHESNEY WITH MAC MCANALLY COLDPLAY n
IFULEAVE ATLANTIC i DOWN THEROAD BLUE CHAIR/BNA VIVALAVIDA CAPITOL
1o CHARLIE WILSON s 1 KEITHURBAN TAYLOR SWIFT 12 ¢y
THERE GOES MY BABY JIVEALG 4 SWEET THING CAPITOL NASHVILLE ~ LOVESTORY BIC MACHINE/UNIVERSAL REPUBLIC
24 AVANT h BROOKS & DUNN FEATURING REBA MCENTIRE DAVID COOK R -1
WHEN IT HURTS CAPITOL = COWGIRLS DON'T CRY ARISTA NASHVILLE THE TIME OF MY LIFE 19/RCA/RMG
>3 ROBIN THICKE 4 73 DIERKS BENTLEY nfr NATASHA BEDINGFIELD n
THE SWEETEST LOVE STAR TRAK/INTERSCOPE = FEEL THAT FIRE CAPITOL NASHVILLE POCKETFUL OF SUNSHINE PHONOCENIC/EPIC
24 ANTHONY HAMILTON FEATURING DAVID BANNER g 19 DARIUS RUCKER DAUGHTRY ner
cooL MISTER'S MUSIC/S0 SO DEFZILG IT WON'T BE LIKE THIS FOR LONG CAPITOL NASHVILLE WHAT ABOUT NOW RCA/RMG
13 INDIA.ARIE FEATURING MUSIQ SOULCHILD - GEORGE STRAIT LEONA LEWIS n2 gy
| CHOCOLATE HIGH SOULBIRD/UNIVERSAL REPUBLIC v RIVER OF LOVE MCANASHVILLE _ BETTERINTIME SYCOJ/RMG
37 JENNIFER HUDSON n 9 13 TAYLOR SWIFT DAVID ARCHULETA n
SPOTLIGHT ARISTA/RMG ) WHITE HORSE BIG MACHINE CRUSH 19/AVEALG
4 KEYSHIA COLE n 6 29 BLAKE SHELTON n o LEONA LEWIS n
a HEAVEN SENT IMANI/GEFFEN/INTERSCOPE SHE WOULDN'T BE GONE WARNER BROS./WRN BLEEDING LOVE SYCOU/RMG
% 7 MUSIQSOULCHILD MOST INCREASED PLAYS 10 28 JAKEOWEN o GAVIN ROSSDALE MOST INCREASED PLAYS i
SOBEAUTIFUL ATLANTIC e 4 DON'T THINK | CAN'T LOVE YOU RCA LOVE REMAINS THE SAME INTERSCOPE

NO. ] MOST ADDED

SEAL M You Don't Know Me By Now (143/WARNER 8R0S )

NO. ] MOST ADDED

SUGARLAND M Happens (MERCURY)

NO. ] MOST ADDED

DEBORAH COX Saying Goodbye (DECO/EY)

NO. ] MOST INCREASED PLAYS

GAVIN ROSSDALE Love Remains The Same (INTERSCOPE)

NO. l MOST INCREASED AUDIENCE

SUGARLAND it Happens (MERCURY)

NO. ] MOST INCREASED PLAYS

MUSIQ SOULCHILD sobeautiful (ATLANTIC)

TOP 5 NEW AND ACTIVE

BEYONCE Single Ladies (Put A Ring On It} (MUSIC WORLD/COLUMBIA)

ToOP 5 NEW AND ACTIVE

KEITH ANDERSON She Could've Been Mine (COLUMBIA)

ToP 5§ NEW AND ACTIVE

LEE CARR Breathe (3RD STREETAIVE/LC)

NE-YO Mad (DEF JAM/IDJMG) PHIL VASSAR Prayer Of A Common Man (UNIVERSAL SOUTH) GREG LONDON Everything | Own (MVP/LONDICONS}

TONEX Blend (JIVE/BATTERY) LOVE AND THEFT Runaway (CAROLWOOD) JOURNEY Where Did | Lose Your Love (NOMOTA)

MACY GRAY & MARSHA AMBROSIUS Still Hurts (STADIUM) BILLY RAY CYRUS Back To Tennessee (WALT DISNEY/LYRIC STREET) BARRY MANILDW DUET WITH REBA MCENTIRE Islands In The Stream (ARISTA/RMG)

PAT GREEN What I'm For (BNA) MILEY CYRUS The Climb (WALT DISNEY/HOLLYWOOD)

COMPLETE COUNTRY CHART ON PAGE 56 COMPLETE AC CHART ON PAGE 61

BEYONCE Diva (MUSIC WORLO/COLUMBIA)

COMPLETE URBAN AC CHART ON PAGE 38
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ARTIST CERTIFICATIONS STATU ¥ E v ARTIST CERTIFICATIONS z
THICE IMPRINT / PROMOTION LABEL Pl 2 BZ Tme IMPRINT / PROMOTION LABEL £
E 3 =23 E
THE FRAY NO. 1(2 WKS) nw 3 g BONEY JAMES NO. 1(1WK)
YOU FDUND ME BRI STOP, LOOK, LISTEN(TO YOUR HEART} CONCORD/ACMG
NICKELBACK n? 5 25 MICHAEL LINGTON
COTTA BE SOMEBODY ROADRUNNER/RRP YOU AND | NUGROOVE
TAYLOR SWIFT n2 1 26 EUGEGROOVE
LOVE STORY BIG MACHINE/UNIVERSAL REPUBLIC ) RELIGIFY NARADA JAZZ/CAPITOL
KATY PERRY ER¢ 4 34 WARREN HILL
HOT NCOLD CAPITOL LA DOLCE VITA EVOLUTION/E}
DAVID COOK 5 33 TIMBOWMAN
LIGHTON 19/RCA/RMG SWEET SUNDAYS TRIPPIN 'N'RHYTHM
KELLY CLARKSON 1% KIM WATERS
MY LIFE WOULD SUCK WITHOUT YOU RCA/RMG LET'SGETONIT SHANACHIE
JASON MRAZ ns 18 OLISILK
_I'MYOURS ATLANTIC/RRP CHILL OR BE CHILLED TRIPPIN'N' RHYTHM
PINK MOST INCREASED PLAYS 1 12 SEAL
SOBER LAFACE/LG A CHANGE iS GONNA COME 143/WARNER BROS.
0.AR. n 26 FOURPLAY
SHATTERED (TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP ~ FORTUNE TELLER HEADS UP
DAUGHTRY n 57 WAYNE BRADY
WHAT ABOUT NOW RCA/RMG ORDINARY PEAK/CMG

SMOOTH JAZZ

ALTERNATIVE

11 NIELSEN BDS

LI HITPREDICTOR
STATUS

ARTIST CERTIFICATIONS

TITLE IMPRINT / PROMOTION LABEL

SHINEDOWN NO. 1(3 WKS) g
» SECOND CHANCE ATLANTIC

INCUBUS

LOVE HURTS IMMORTAL/EPIC

KINGS OF LEON

SEX ON FIRE RCA/RMG

SEETHER

BREAKDOWN WIND-UP

THE AIRBORNE TOXIC EVENT
SOMETIME AROUND MIDNICHT

MAJCRDOMO/SHOUT! FACTORY

u2

GETON YOUR BOOTS ISLAND/INTERSCOPE
PAPA ROACH

LIFELINE EL TONAL/DGC/ANTERSCOPE
THE KILLERS

SPACEMAN ISLAND/IDJMG
THE OFFSPRING

KRISTY, ARE YOU DOING OK: COLUMBIA
KINGS OF LEON

USE SOMEBODY RCA/RMG

NO. ] MOST ADDED

PLAIN WHITE T'S 1, 2, 3, 4 (HOLLYWOOD)

NO. ] MOST INCREASED PLAYS

PINK Sober (LAFACE/LG)

TOP 5 NEW AND ACTIVE
ERIN MCCARLEY Love, Save The Empty (UNIVERSAL REPUBLIC)
NICK LACHEY Patience (JIVE/LG)
THE PUSSYZAT DOLLS | Hate This Part [INTERSCOPE)
CAROLINA LIAR Show Me What I'm Laoking For (ATLANTIC)
BRETT DENNEN FEAT. FEMI KUTI Make You Crazy (DOWNTOWN/DUALTONE}

COMPLETE HOT AC CHART ON PAGE 62

ACTIVE ROCK

No. ] MOST ADDED

JACKIEM JOYNER I'm Waiting For You (MACK AVENUE/ARTISTRY)

NO. ] MOST INCREASED PLAYS

JACKIEM JOYNER I'm Waiting For You (MACK AVENUE/ARTISTRY)

TOP § NEW AND ACTIVE
ERIC ESSIX Shuttlesworth Crive (EDCLECTIC/ESSENTIAL)
RICHARD ELLIOT Move On Up (ARTISTRY/MACK AVENUE)
PAUL HARDCASTLE Revival (TRIPPIN 'N'RHYTHM)
FUNKEE BOY Body Music (FUNKEE BOY)

NILS Jazz Cruice (BAJA/TSR)

COMPLETE SMOOTH J

ZZ CHART ON PAGE 65

NO. ] MOST ADDED

PEARL JAM Brother (EPIC)

NO. ] MOST INCREASED PLAYS

PEARL JAM Brother (EPIC)

TOP 5§ NEW AND ACTIVE
K'NAAN FEAT. KIRK HAMMETT If Rap Gets Jealous (A&M/CCTONE/INTERSCOPE)
THIRD EYE BLIND Non Dairy Creamer (ASSEM3LY)
BUCKCHERRY Rescuz Me (ELEVEN SEVEN/ATLANTIC)
POP EVIL 100 In A 55 (PAZZO/JARD STAR)

ASHER ROTH I Love College (SCHOOLBOY/LOUD/SRCUNIVERSAL MOTOWN)

COMPLETE ALTERNATIVE CHART ON PAGE 67

TRIPLE A

| é E 11 NIELSEN BDS é E 11 NIELSEN BDS é i ] 11 NIELSEN BDS
= v ARTIST CERTIFICATIONS = £ ARTIST CERTIFICATIONS E 2 v ARTIST CERTIFICATIONS
g ﬁ; TITLE IMPRINT / PROMOTION LABEL % ; TITLE IMPRINT / PROMOTION LABEL % g H; TITLE IMPRINT / PROMOTION LABEL
E 20 = =] 5 20
— — ——— _—— — - - — —— — . § S — SE— - - T
] ] 2 MUDVAYNE NO. 1{5WKS) 1 1 2% SHINEDOWN NO. 1(7 WKS) 1 2 14 THE FRAY NO. 1{6 WKS) I
DO WHAT YOU DO EPIC SECOND CHANCE ATLANTIC YOU FOUND ME EPIC
5 NICKELBACK NICKELBACK 1 5 u2
SOMETHING | ¥ YOUR MOUTH ROADRUNNER/RRP SOMETHING IN YOUR MOUTH ROADRUNNER/RRP GET ON YOUR BOOTS ISLAND/INTERSCOPE
25 SHINEDOWN AC/DC 3 1% SNOW PATROL
-~ SECOND CHANCE ATLANTIC BIG JACK COLUMBIA | CRACK THE SHUTTERS POLYDOR/FICTION/CEFFEN/INTERSCOPE
18 SLIPKNOT METALLICA E n COLDPLAY
DEAD MEMOFR IES ROADRUNNER/RRP CYANIDE WARNER BROS. i LOVERS IN JAPAN CAPITOL
27 SEETHER SEETHER 4 3 BRUCE SPRINGSTEEN
__ BREAKDOWN WIND-UP BREAKDOWN WIND-UP ] WORKING ON A DREAM COLUMBIA
3 METALLICA APOCALYPTICA FEATURING ADAM GONTIER 1 6 20 JAMES MORRISON
[P CYANIDE WARNER BROS. JDON'T CARE 20-20/JIVEALE NOTHING EVER HURT LIKE YOU POLYDOR/INTERSCOPE
3 AVENGED SEVENFOLD THEORY OF A DEADMAN 7 26 RAY LAMONTAGNE
SCREAM HOPELESS/WARNER BROS. HATE MY LIFE 604/ROADRUNNER/RRP YOU ARE THE BEST THING RCA/RED
] 13 THEORY OF A DEADMAN DISTURBED 8 8 PRETENDERS
58 HATE MY LIFE 604/ROADRUNNER/RRP INDESTRUCTIBLE REPRISE d LOVE'S AMYSTERY SHANCRI-LA
PAPA RGACH SAVING ABEL aq | B ADELE
1 LIFELINE EL TONAL/DGC/INTERSCOPE 18 DAYS SKIDDCO/VIRGIN/CAPITOL - _RICHTASRAIN XL/COLUMBJA
27 DISTURBED PAPA ROACH o 32 ERIC HUTCHINSON
INDESTRUCTBLE REPRISE LIFELINE EL TONAL/DGC/INTERSCOPE g ROCK & ROLL LET'S BREAK/WARNER BROS.

' NO. ] MOST ADDED

PEARL JAM Brother (EPIC)

NO. ] MOST INCREASED PLAYS

PEARL JAM Brother (EPIQ)

TOP 5 NEW AND ACTIVE
SEVENDUST Inside (7BROS/ASYLUM/ILG)
SEETHER Careless Whisper (WIND-UP)

STATIC-X Stingwray (REPRISE)
LAMB OF GOD Set To Fail (EPIC)
POWERMAN 5000 Super Villain (MIGHTY LOUD)

COMPLETE ACTIVE ROCK CHART ON PAGE 68

FEBRUARY 27, 2009

NO. ] MOST ADDED

PEARL JAM Brother (EPIC)

NO. ] MOST INCREASED PLAYS

PEARL JAM Brother (EPIC)

TOP 5 NEW AND ACTIVE
DISTURBED The Night (REPRISE)
HURT Wars (AMUSEMENT)
KID ROCK Lowlife (Living The Highlife) (TOP DOG/ATLANTIC)
SAMMY HAGAR Loud (LOUD & PROUD/ROADRUNNER/RRP)

RED Death Of Me (ESSENTIAL/RED)

COMPLETE ROCK CHART ON PAGE 69 ‘

www.americanradiohistorv.com

NO. ] MOST ADDED

ERIC HUTCHINSON Ok, It's Adright With Me (LET'S BREAK/WARNER BROS.)

NO. ] MOST INCREASED PLAYS

CHRIS ISAAK We Let Her Down (REPRISE)

TOP 5 NEW AND ACTIVE
AMY MACDONALD This |s The Life (MERCURY/DECCA)

ERIN MCCARLEY Love, Save The Empty (UNIVERSAL REPUBLIC)
BEN HARPER & RELENTLESS7 Shimmer And Shine (VIRGIN/CAPITOL)
INDIGO GIRLS Wha= Are You Like (IG/VANGUARD)

SAM ROBERTS Them Kids (ZOE/ROUNDER)

COMPLETE TRIPLE A CHART ON PAGE 72
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SACK
Lady Antebellum’s

PAG

Country trio gaining traction as a
CRS New Faces headliner

ady Antebellum is one of the acts appearing at the New Faces Show March 6 at
the Country Radio Seminar in Nashville. The trio—vocalists Hillary Scott and
Charles Kelley and guitarist/pianist/backing vocalist Dave Haywood—has an
impressive list of accolades from the industry and fans alike. The band’s current (and
third) single,“I Run to You,” is climbing R&R’s Country chart and is No. 28 this
week. R&R spoke to Kelley about his group’s success and CRS appearance.

You previously recorded a pop album. How did you end up
being a country act?

My brother [Josh Kelley] is a pop artist and we'd play in
cover bands growing up. [ would play anything from
Southern rock to pop to country. So when [ started to
get back into music with my brother, I was writing songs
tor his album. I wanted to be a songwriter more than
anything, then he said, “You've got a great voice: you
ought to start singing some of this yourself™ I was just
trying to develop my sound. Once I met Hillary 1 start-
ed singing a lot lower to sing the male harmony under-
ncath her, and that’s when I discovered this grity singing
that [ didn’t really know I had. Once the
three of us got together, the sound
showed itselt and thats how T got into
country. Hillary certainly has a more tra-
ditionally country voice than I do and our

band 1s the blend of it all.

Have there been eye-opening moments for the three of you
visiting country radio?

When we got to visit St. Jude [Children’s Hospital]. It was

just awesome, visiting a hospital and reconnecting with a
lot of the program directors that we had met early on
during our radio tour from the year before. They had such
a big role in everything coming together for us and it was
cool to reconnect in a setting like that. where we were
raising money tor St. Jude. It wasn’t like when you go out
on a radio tour and walk into the ditferent othces and it
so intimidating. Now we felt like we were sitting there
with all these program directors and disc jockeys and we

were friends with them.

‘I've heard stories about Tim
McGraw—that he appeared at
New Faces and all of a sudden
shot through the sky. It was
where he got his big start.’

—Charles Kelley

82 24/7 NEWS ONLINE @ www.RadioandRecords.com

Vocalist

Lady

Antebellum

What does appearing on the New Faces Show at CRS
means in terms of career momentum?
I've heard so many times that this is one of those really
big things for any new act because you have the undivid-
ed attention of country radio, and that’s hard to get. I've
heard stories about Tim McGraw—that he appeared at
New Faces and all ot a sudden shot through the sky. It was
where he got his big start. We don’t know what to expect;
we'll just get out there, do what we do and try not to think
too much about it. But it definitely a big honor that
everyone voted us in. Being one of the new acts to watch
will be tun, a good time.
You won the Country Music Assn. 2008
new artist of the year award, the Academy
of Country Music 2008 top new group
award, received two Grammy Award nom-
inations and the album is certified gold. Is
the industry respect and success happen-
ing faster than you expected?
No doubt. This is happening a lot faster than we ever
dreamed. When we got into it we knew it was going to
be a grind. But we're still so in the moment and out there
working hard and doing shows and getting caught up . ..
it kind of came out of nowhere.

Any ideas or impressions on how CRS can help an act with
its radio relationships?

It's definitely a great place for a new artist. It’s a great
first impression and that can be either the best thing for
vou or maybe the worst. But | think everyone goes there
looking to have a good time and interact with all the
artists. From our standpoint, we're looking
to build relationships with all these radio
stations because they make us stars. We
obviously help their business and they help
ours, so 1f you ¢an evolve friendships and
not just a business relationship, that's a pret-
ty good thing. I think Hillary would agree
we've made more friendships than we
expected.

www americanradiohistorv com

Your record has been received very well critically. How do

you top that?

We detinitely feel a lot of pressure on this next album, but
in a good way. We've already written probably a good 50)
or 60 songs for the next record, and we've started the
process of picking songs. The pressure we put on ourselves
is that we want to make sure we develop as artists in our
sound and that we push it each time and try to build on
the lyrical content. | teel proud about our first album and
hope that we can beat it with this next one. We've only
been together three-and-a-half years. We've had more time
now to write for the second album—about two vears. So

)
we'll be more prepared.

You mentioned your brother, Josh Kelley. Will you two ever
record together?

Oh, I don’t know. We do a lot of writing together. That
might be something when we're old men: We'll put ourt a
Kelley Brothers album. But for now Josh detinitely has his
own thing going on and he’s clearly busy. But we stay real-
ly close and Dave and Hillary love his stutt, We do some
writing every time we see each other; it’s ahvays a fun time.

And [ think he’ll alwayvs be a big part of our carcer.

Hillary Scott also has a famous member in her family with
her mom, Linda Davis. Do you think there could ever be
anything with all of you?

You never know. Maybe we record a litte vocal event
one time. Right now so many people are just discover-
ing Lady Antebellum for the first time, so [we] don't
want to confuse them too much just vet. But that would

be really cool.

FEBRUARY 27, 2008
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