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SHAKEOUT CONTINUES 

$$ Losses, Layoffs 
Plague Game Firms 

By FAYE ZUCKERMAN 

LOS ANGELES -The volatile 
video game industry is in the midst of 
a new shakeout. A number of major 
firrns -Fox Video Games, Parker 
Bros., Activision, Milton Bradley 
and CBS Electronics -last week con- 
firmed substantial layoffs and /or 
heavy equity losses. 

20th Century -Fox will shut down 
its video game division in Santa 
Clara, dismissing nearly 42 employ- 
ees this month, a spokesman for the 
company says. CBS Electronics has 
transferred 25 staffers in its video 
game design team to other posts 
within CBS, while Parker Bros. has 
let go some 78 white collar 
employees. 

Activision and Milton Bradley 
blame their financial losses during 
the fiscal quarter just ended on the 
volatility of the video game industry. 

James J. Shea, president of Milton 
Bradley, attributes the company's 
crop in earnings to its company - 
cwned video game hardware and 
software firm, GCE. 

Shea says that "earnings for the 
third quarter were sharply lower 
than those of the comparable period 
in 1982." The decline was due to 
losses in sales on the Vectrex ma- 
chine made by GCE. 

The game makers contend these 
osses and layoffs result from a prod- 
act glut of heavily discounted titles 
plaguing the marketplace after last 
year's sluggish holiday selling season. 
Additionally, conservative buying 
trends by computer product retailers, 
who have not forgotten last year's 
video game debacle, are contributing 
to the video game industry's 

(Continued on page 67) 

THE PARACHUTE CLUB (WAVE 2) has just lanced with its debut LP. 

The first single, "Rise Up" (7" PB 13675, 12" PD 13655) was a top ten 

record in their native Canada; now watch it soar up the American charts. 

Produced by Daniel Lanois on Current Recods- Distributed by RCA 

Records and Cassettes. (Advertisement) 

Labels Seek 

Customs Aid 

Vs. Parallels 
By IS HOROWITZ 

NEW YORK -Beset by the grow- 
ing traffic in parallel imports, the Re- 
cording Industry Assn. of America 
(RIAA) has petitioned the U.S. Cus- 
toms Service to amend its regulations 
so that infringing product may be 
identified and reported before the 
sales of domestic products are 
eroded. 

The association estimates that 
more than 28 million parallel record- 
ings, valued at more than $37 mil- 
lion, entered the country in 1982. 
The total a year earlier is given as at 
least 21 million units, worth upwards 
of $30 million. 

Early identification and notifica- 
tions, argues the RIAA, would en- 
able labels with domestic rights to the 

(Continued on page 71) 

N Ads Focus Of 
Labels' Yule Push; 
Cable Gets Big Test 

By PAUL GREIN 

LOS ANGELES -There will be a 
good deal more record and tape ad- 
vertising on television this holiday 
season than last, reflecting an im- 
provement in business conditions and 
the increased linkage between music 
and video. Major tv campaigns are 
set between now and the holidays on 
such diverse acts as Daryl Hall & 
John Oates, the Police, the Carpen- 
ters, Linda Ronstadt and David 
Bowie. 

There's a particular increase in the 
number of time buys on cable, an 
area of advertising that's being close- 
ly monitored by most labels. In fact, 
the impact of record advertising on 
cable will be the subject of a Warner 
Communications study due for re- 
lease in February. 

Al Teller, Columbia's senior vice 
president and general manager, sees 

- Inside Billboard - 
ONE -STOP EXECUTIVES pledged closer cooperation aimed at assessing 

their future role in the industry at NARM's first annual one -stop conference in 

Scottsdale, Ariz. About 15 one -stops were represented at the gathering; leaders 
of the movement say they hope to have as many as 50 represented at next year's 
meeting. Page 3. 

RECORD STORES AND RADIO STATIONS are working together 
more diligently than ever on merchandising promotions. AOR stations are the 
most heavily involved, and new and developing acts are the most frequent bene- 
ficiaries of this increased teamwork. Retailing, page 28. 

THE RADIO ADVERTISING BUREAU has named Wayne Cornils, out- 
going senior vice president of the National Assn. of Broadcasters, to take over 
Dec. 1 as its executive vice president. Cornils says he wants to increase the per- 
centage of advertising dollars allocated to the nations' 9,000 radio stations. Ra- 
dio, page 15. 

POLYGRAM IS SEEKING MORE TIME to elaborate its case for a 

merger with Warner Communications Inc., according to president Jan Timmer. 
Timmer acknowledges that CBS Records has "made use of its right to a hear- 
ing" on the proposed merger before the German Cartel Office. Page 3. 

BLACK VIDEO CLIPS and their relationship to record sales was the 
dominant topic at the sixth Black Music Assn. conference, held recently in New 
York. A special report on the conference appears on page 3. 

METROMEDIA'S SALE of all -news KRLD Dallas and the Texas State 
Networks to CBS has been cancelled. Metromedia decided to call off the $27 
million deal after the FCC paved the way for the company to purchase KNBN- 
TV Dallas and still retain ownership of KRLD. Radio, page 15. 

cable as having both strengths and 
weaknesses. "The demos of a cable 
show are absolutely more precise 
than a broader -based program on 
network television. Yet cable still has 
limited national penetration," he 
says. 

Lou Maglia, Elektra /Asylum's se- 
nior vice president of marketing, isn't 
deterred. "The cable music watchers 
are active buyers and we're going af- 
ter them," he says, adding that E/A 
has targeted nearly $500,000 for time 
buys through Christmas on "super - 
station" WTBS and MTV. The spots 
highlight Ronstadt and the Doors, 
along with a significant number of 
new and developing acts: X, Motley 
Crue, Dokken, the World and Peter 
Schilling. 

Frenchy Gauthier, EMI America's 
(Continued on page 67) 

"TRASH IT UP" w'th SOUTHSIDE JOHNNY & THE JUKES, 90113. 

Get down and dirty with the new album from Jersey's # 1 rock 'n soul 

band. Featuring the singles, "TRASH IT UP," 7 -99839 and "GET 

YOUR BODY ON THE JOB." 0 -96973 Trash It Up! On Mirage Records 

& Cassettes. (Advertisement) 
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Is NOTHING SACRFD ? 

T his computer world we've punched into seems to be 
turnin our already flip-flop lives into a mess of num- 

bers. 
Y p p 

bers. Consider this, at a time when our sense of free- 
dom, our security, our one chance to really make IT work 
is being ripped out of our feeble grasps, NOW they 
want to turn OUR VERY SOULS INTO NUMBERS!! 
LORDS HELP US!! IS NOTHING SACRED ?! Calm 
down. There is at least one number you should 
remember because that is the purpose of this 
ad. SP70039. It is the catalog number of the 
new LORDS OF THE NEW CHURCH record- 
ing, IS NOTHING SACRED? But this isn't just any old 
number. It is a collection of music from a band that has 
serious statements about our states of mind and world. 
No, not a doomed vision, just a hopeful one. All with a 

swipe of HUMOR. Considering the way this 
world seems to be, uh ... changing, we could 
all use a laugh, wouldn't you say? 

However, we at I.R.S. RECORDS (you re- 
member us, of course) are VERY serious about this record 
and this band. THE LORDS OF THE NEW CHURCH. 
They make good music so we felt THIS was a good place 
to tell YOU that. We don't usually do this kind of adver- 
tising, but it's time to make YOU aware of j 

THE LORDS OF THE NEW CHURCH. IS 
NOTHING SACRED? is their new release. 
Stop. Rewind. THE LORDS OF THE NEW 
CHURCH. IS NOTHING SACRED? It is available on 
the supposedly extinct, round, vinyl ELLPEE or on state - 
of- the -art CASSETTE. Both contain the superb single, 

DANCE WITH ME. They will be on TOUR 
beginning November 3. And oh, yes, don't 
forget that number. SP70039. It's on one of 
the few who dare to do it differently. I.R.S. 

I.R.S. 

©1983 International Record Syndicate, Inc. Manufactured and distributed by A &M Records, Inc. Your prayers have been answered. 
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MILEAGE AWARD -Miles Davis enjoys the limelight as the subject of a 

concert tribute at Radio City Music Hall during the Black Music Assn.'s an- 
nual conference in New York. Among several presentations made to the 
artist is this original turn -of- the -century Columbia gramaphone. Pictured 
from left are Al Teller, senior vice president and general manager of Co- 
lumbia Records; Bill Cosby, the evening's host; Davis; his wife Cicely Ty- 

son, and his son Erin. 

News 
One - Stops: Let's Work Together 
NARM Meet Ends In Pledge For Closer Cooperation 

By JOHN SIPPEL 
SCOTTSDALE, Ariz.- Repre- 

sentatives from at least 15 U.S. one- 
stops pledged closer contact and co- 
ordination aimed at assessing their 
future role in the industry, following 
the climax of their first annual con- 
ference, sponsored here by the Na- 
tional Assn. of Recording 
Merchandisers. 

According to leaders of the move- 
ment, such as Pat Moreland of City 
1 -Stop and Stan Meyers of Sound/ 
Video Unlimited, an immediate goal 
is to swell the ranks of the one -stop 
conference next year so that as many 
as 50 one -stoppers will be in 
attendance. 

A full roster of manufacturers' 
marketing executives volunteered 
continually during the two- and -a- 
half -day confab that they needed 

more information on the one -stop in- 
dustry. Label representation was 
dominated by branch -operated enti- 
ties, along with several accessories 
and children's record companies. 

The most bitter beef revolved 
around a one -stop claim that they 
don't get the advertising allowance or 
marketing support provided retail 
chains. "How come independent 
dealers aren't even tied in with a 
chain -store advertising campaign ?" 
Murray Berman of C&M, Washing- 
ton, asked labels. "Present ad proce- 
dures don't encourage independent 
retailers. The chains get more ad dol- 
lars. If advertising was generic, it 
would be better." 

Randy Davidson of Central South, 
Nashville, said, "Manufacturers are 
unenthusiastic about ad money. My 
own Sound Shop chain has been 

MTV Row Flares Again At BMA Conference 
By NELSON GEORGE 

NEW YORK -Does the lack of 
black videos on MTV really affect 
sales of black music? Or is the issue 
of the music cable channel's allegedly 
racist programming practices merely 
a cause celebre? This was the domi- 
nant theme of two well -attended pan- 
el discussions at the sixth Black Mu- 
sic Assn. conference, held at the 
Sheraton Centre here, Nov. 4-6. 

At the "Black Music Summit" 
panel, composed of leading musi- 
cians, program directors and execu- 
tives involved with black music, two 
major figures, CBS Records Division 
senior vice president Larkin Arnold 
and producer /writer Nile Rodgers, 
said that there was too much concern 
surrounding the MTV issue. 

At the panel on "The Impact of 
New Forms of Telecommunica- 
tions," Les Garland, vice president of 
programming for MTV, was present. 
Yet the issue of what impact MTV 
has had on black music was side- 
stepped, to the disgruntlement of 
many who attended the workshop. 

Overall, the conference was judged 
a success by BMA officials, who not- 
ed that it attracted 350 paid regis- 
trants and generated a profit of just 
under $9,000. In contrast, last year's 
conference in New Orleans drew 
more people but lost approximately 
$150,000. In addition, proceeds from 
the sold -out Nov. 6 Miles Davis trib- 
ute concert at Radio City Music Hall 
bought the organization $30,000 
from ads in the concert booklet and 
an estimated $25,000 for the BMA's 

share of the ticket sales. 
There was no discussion of execu- 

tive director George Ware's proposal 
to approach the Federal Trade Corn - 
mission and Federal Communica- 
tions Commission about program- 
ming practices that allegedly 
discriminate against black artists 
(Billboard, Oct. 29). Philadelphia 
Congressman William Gray was in- 
vited, but did not participate. At a 
panel on "The International Music 
Market," BMA President Dick Grif- 
fey led a discussion of expanding 
black music sales in West Africa 
(Billboard, Nov. 5). 

As the "Black Music Summit" and 
"Telecommunications" panels illus- 
trated, most of the panels at the con- 
ference were lively and occasionally 
controversial, though what use the 
BMA board will make of these dia- 
logs in forming policy is uncertain. 
Most panels didn't start on time, and 
registrants tended to arrive late. 

At the "Black Music Summit," 
Larkin Arnold argued that too much 
weight was being placed on having 
black videos played on MTV. He not- 
ed that "at any given quarter hour 
only 250,000 households nationally 
are watching" the all -music video 
network, suggesting that the net- 
work's impact isn't as dramatic as 
Warner Communications' "promo- 
tional hype" leads the industry to be- 
lieve. MoreoJer, Arnold said, "Not 
everything on MTV, as we can attest 
to at CBS, sells. Our music will not 
necessarily sell more if programmed 
on MTV." 

Nile Rodgers, whose "Land of The 
Good Groove" video has been played 
on MTV, agreed with Arnold. "I 
don't see MTV as that important," 
he said. He said the key to expanding 
the sale of black music was a "more 
level- headed approach to program- 
ming by black radio. They should be 
programming for everybody, not just 
blacks," emulating the programming 
philosophies found in Europe. 

However, the aggressively anti - 
MTV views of producer James 
Mtume and Joe Tamburro, program 
director of Philadelphia radio station 
WDAS, seemed more in touch with 
the sentiments of the approximately 

250 persons in attendance. 
Tamburro stated forcefully that 

the black music community "should 
be getting our share of videos pro- 
grammed on MTV. We have to fight 
with the companies to get budgets for 
videos we can be proud of. I think the 
companies can get that for us." 
Whatever percentage of the popula- 
tion blacks make up, said Tamburro, 
the same percentage of black videos 
should be programmed on MTV. 

Mtume, like Tamburro, suggested 
that the record companies could play 
a vital role in opening MTV. "This is 
not just a problem with MTV," 

(Continued on page 70) 

Growth Reflected At 
Music Video Confab 

NEW YORK -The burgeoning 
music video field is at a crossroads, as 
increased attention from and expo- 
sure through the media affects the in- 
dustry's direction. 

More and more professionals from 
related and unrelated fields are enter- 
ing, or trying to break into, music 
video. Budgets are on the rise, as re- 
cord companies and artists respond 
to increased competition for televi- 
sion airtime. And the questions of 
who pays for video production and 
who owns the rights to the finished 
product are becoming ever more 
complex. 

The legal, creative and business as- 

PolyGram Pleading Merger Case 
Timmer Seeking To Persuade German Cartel Office 
By MIKE HENNESSEY and 

WOLFGANG SPAHR 
LONDON -PolyGram president 

Jan Timmer confirmed Thursday 
(10) that the group is seeking more 
time to elaborate its case for a merger 
with Warner Communications Inc. 
following detailed representations 
made by CBS /Records Group presi- 
dent Walter Yetnikoff to the German 
Cartel Office in Berlin. 

Speaking from New York, where 
he was presiding over inter -company 
meetings, Timmer acknowledged 
that CBS has "made use of its right to 
a hearing" before the Cartel Office, 
and that PolyGram and WCI were 
seeking more time to prepare their re- 
ply (Billboard, Nov. 12). 

However, Timmer declined to 
elaborate on the situation and em- 
phasized that he had given an under- 
taking to the Cartel Office not to dis- 
cuss the merger project in the media. 

"I mean to confine the discussion at 
this stage to the people directly in- 
volved. I don't wish to conduct any 
verbal warfare via the music publica- 
tions," he said. 

The decision of the German Cartel 
Office is regarded as being the key to 
the projected merger. West Germany 
is considered the toughest territory in 
terms of gaining acceptance of the 
WCI /PolyGram marriage, with 
France and the U.K. close behind. A 
turndown from the Berlin office 
would probably result in the aban- 
donment of the project. 

A factor which emerged last week 
was that the Cartel Office is not only 
taking into account the substantial 
market share that a WCl/PolyGram 
conglomerate would acquire in West 
Germany but is also considering the 
range of repertoire and the possibility 
that the merger would give the joint 
venture such strength across the 

board as to give it an unfair advan- 
tage in all departments. 

The Cartel Office is also believed 
to be considering the possibility that 
the likely consistent success of the 
merged companies could have the ef- 
fect of luring away from the compe- 
titing record companies some of their 
key personnel, thus further distorting 
the market. 

Despite the additional complica- 
tions created by the CBS interven- 
tion, PolyGram and WCI chief exec- 
utives remain confident that they can 
ultimately win the day, calling a re- 
port in the German business paper 
Handelsblatt that the merger bid was 
already a lost cause without founda- 
tion. Nevertheless. the feeling in Ger- 
man industry circles is that WCI and 
PolyGram are in for a tough battle, 
with odds currently running slightly 
against the merger going through. 

pects of video music will be discussed 
in depth at Billboard's fifth annual 
Video Music Conference, opening 
this Thursday (17) at the Hunting- 
ton- Sheraton Hotel in Pasadena, 
Calif. Panel discussions will tackle a 
wide range of issues and feature a 
lineup of top industry professionals. 
Highlights of the conference include: 

A multi -media keynote speech 
by Island recording artist Will Pow- 
ers Friday morning (18). 

A series of presentations by tele- 
vision programmers and producers in 
charge of music -oriented shows and 
services. They will discuss the philos- 
ophies behind their programming, 
screen samples and answer questions 
from the audience. 

A presentation by Phil Tripp of 
the Australian Film Review of cur- 
rent Australian video and television 
productions. 

Parties sponsored by MTV, 
RockAmerica and Sound Unlimited 
Systems, both at the hotel and at Los 
Angeles video clubs. 

A star -studded Video Music 
Awards ceremony Saturday night. 

Programmers discussing their mu- 
sic shows and cable services are: Ron 
Greenburg, "The Pop 'n' Rocker 
Show "; Scott Sassa and Thomas 
Lynch, "Night Tracks "; Booker 
Wade, "The Music Channel "; Paul 
Corbin, The Nashville Network; 
Marcus Peterzell, "Hot Spots," "In- 
side Rock," "Take -Off' and "The 
News That Rocked "; Jeff Lee, Black 
Entertainment Television; Cynthia 
Friedland, "Night Flight," "Radio 
1990" and "FM -TV "; Les Garland 
and John Sykes, MTV; Rick Kurk- 
jian, the California Music Channel; 
David Lewine, "Playboy's Hot 
Rocks "; and representatives from 
ON -TV and Showtime. 

forced to cut back on advertising. We 
had to become more creative." 

Jerry Richman of Richman Bros., 
Pennsauken, N.J., said he gives 1% 
of net purchases to his customers for 
advertising. Terry Woodward of 
Waxworks/Videoworks, Owensboro, 
Ky., had earlier urged that advertis- 
ing money from labels be based on a 
percentage of net dollar purchases. 
Woodward said he feels labels should 
have more faith in the ability of a 
one -stop to apportion ad money to 
dealers. Often, he added, the urgent 
impact of an ad campaign is lost 
when he has to wait weeks before get- 
ting label assent. When label money 
is provided, Woodward said, insuffi- 
cient time is allowed to work out a 
good campaign. 

CBS' Tom McGuiness pointed out 
that manufacturers require more 
control than just passing the money 
to a one -stop. Woodward countered 
with a suggestion that if someone 
abused the advertising opportunity, 
the manufacturer should then con- 
trol dollars to that firm. 

McGuiness said more education 
about industry manufacturing proce- 
dures was essential, stating that ad 
dollars are still there in an amount 
equal to the past, but that ad rates for 
print, radio and tv have risen so 
greatly that the actual advertising has 
shrunk. CBS plans more tv advertis- 
ing, McGuiness said. 

RCA's Larry Gallagher said his ad 
dollars have lessened. RCA has hired 
a firm which monitors the industry, 
including hundreds of independent 
dealers. Such data enables RCA to 
more fruitfully administer its market - 
ng, he said. (Continued on page 76) 
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News 
CDs Due In All Sam Goody Stores 
Musicland's Hemmerle Sees Continued `Steady Growth' 

By IS HOROWITZ 

NEW YORK -All 37 Sam Goody 
stores will be carrying Compact 
Discs by Dec. 1, as sales of the laser - 
read software continue to show 
"steady growth," Glenn Hemmerle, 
senior vice president of the Music - 
land group, told an industry meeting 
here last Monday (7). 

One of the featured panelists at a 
special conclave devoted to the new 
technology, Hemmerle said 14 of the 
Goody outlets currently handle CDs. 
Staff training is under way as the 
chain prepares for an increased com- 
mitment, he added. 

The meeting called by the Music & 
Performing Arts Lodge of the B'nai 

Quarterly Income 
Down At MCA 

NEW YORK -With no E.T. to 
call home the big bucks this year, 
MCA Inc. saw its net income for the 
third quarter plunge 37.7% from the 
same period last year. 

And the record and music division 
didn't help much, either, posting an 
undisclosed loss, because, says the 
company, during the period inven- 
tory was valued lower to reflect cur- 
rent realizeable values. 

For the company as a whole, net 
income in the third quarter fell to 
$46.1 million, or 95 cents per share, 
from last year's $74 million or $1.55 
per share. Revenues fell 13 %, from 
$469.3 million last year to $406.8 
million this year. 

B'rith attracted more than 100 indus- 
try persons to hear a discussion of 
digital recording and witness a dem- 
onstration of CD playback. Steve 
Traiman, executive director of the 
RIAA and coordinator of the Corn- 
pact Disc Group, chaired the panel, 
which included among its members 
John Briesch of Sony, Jerry Shulman 
of CBS Records, and Paul Sloman of 
the Atlantic Records studio. 

Briesch noted that 18 manufactur- 
ers of CD hardware have 22 models 
available for sale in the U.S. He at- 
tributed a slowed marketing pace to 
the lack of sufficient software in the 
marketplace, a reverse twist to the ar- 
gument often presented by record la- 
bels. Briesch did not hold out much 
promise for a rapid decline in CD 
player prices, but said that new fea- 
tures present in machines being intro- 
duced will spark consumer interest. 

CBS's Shulman suggested that 
hardware dealers must carry the 
thrust of the marketing effort to es- 
tablish Compact Disc. His compa- 
ny's CD activity, which he described 
as "cautious" to date, will be stepped 
up in 1984. He claimed exposure in 
500 retail locations at this time and 
said that the CBS marketing ap- 
proach would remain conservative 
for the time being with regular 
monthly releases of 12 titles. 

Sloman noted that the developing 
technology has had to accept certain 
quality compromises as much CD 
product, particularly of pop material, 
has been mastered on tape primarily 
for analog. Some of the restrictions 

COUNTRY CABLE CHANNEL EXPANDING 

necessary in analog mastering are not 
needed for CD, and superior quality 
requirements might better be served 
by two sets of masters, each specially 
tailored for its medium, he suggested. 

Sloman said he was encouraged by 
steps being taken to provide for digi- 
tal tape recorder compatibility, a de- 
velopment he said might spur studio 
investment in digital recorders. 

Traiman said that about one mil- 
lion CDs will have appeared in the 
U.S. market this year, a figure which 
should jump to 10 million in 1984. 
Worldwide, six million to 10 million 
CDs are in circulation this year, he 
said, with some 35 million anticipat- 
ed in 1984. He said he did not feel 
that software prices would come 
down significantly until 1985. 

Some 50,000 CD players wil have 
been distributed by year's end, said 
the RIAA executive, a number that 
may rise as high as 250,000 next year. 

Great promise exists in the appli- 
cation of CD to Walkman -type stere- 
os and car units, said Traiman, who 
also noted that a CD changer is being 
readied. 

Mega Product Due 
On Passport Label 

NEW YORK -An agreement 
whereby Jem Records will manufac- 
ture and distribute Mega Inc. prod- 
uct on its Passport label has been fi- 
nalized. First release under the pict 
is the Gap Band's "Strike A Groove" 
album, a remixed compilation of pre- 
viously unreleased songs recorded in 
the early '70s. 

New Nashville Net Shows Near 
By LAURA FOTI 

NEW YORK -The Nashville 
Network, a country music -oriented 
channel operated by Group W Cable, 
is stepping up its original produc- 
tions, adding a number of new series 
after the first of the year. A new facil- 
ity in Nashville will also be used for 
co- productions with labels. 

Paul Corbin, director of program- 
ming, explains that the new facility 
will allow The Nashville Network to 
get involved in productions of video 
clips with record labels. "A co-op ar- 
rangement, where we would own 
part of the rights, would be option- 
al," he says, adding that the facility 
would also be available for other 
uses. 

One of the new series, "Country 
Clips," begins in March and will in- 
dude some of the new in -house pro- 

gramming. "What's been lacking up 
till now has been enough quality 
clips," Corbin remarks. "The jury is 
still out on whether the whole con- 
cept of video clips will translate to 
country. Unlike rock fans, country 
fans are attracted to the artist first 
and the music second." 

Other new series include "New 
Country," to run 30 minutes nightly 
beginning in February. This series 
will gradually replace "Nashville Af- 
ter Hours." Timed to coincide with 
the release of new albums, it will fea- 
ture one artist per program perform- 
ing four new songs and two older 
cuts. 

Once an artist has completed 
"New Country," he or she can do the 
live 90- minute "Nashville Now," 
which includes footage from "New 
Country" and an interview with the 
artist. 

--ALL -STAR BENEFIT SHOWS ..1.1". 

Charity Rock Tour To U.S. 
NEW YORK -The success of a September benefit concert at London's 

Royal Albert Hall to aid the Ronnie Lane Appeal For Action Research Into 
Multiple Sclerosis has prompted the principals to take substantially the same 
show on the road in the U.S., with a mini -tour set for Dallas, San Francisco, 
Los Angeles and New York. 

According to Bill Graham, who is organizing the tour, and Glyn Johns, 
who has put together the shows, the performers will be Eric Clapton, Jimmy 
Page, Jeff Beck, Bill Wyman, Charlie Watts, Kenney Jones, Andy Fair- 
weather Low and Joe Cocker, with Ronnie Lane himself, who has been 
stricken by the disease, taking a part as well. 

Graham says the concerts are being done in conjunction with local pro- 
moter Pace Concerts for the Dallas shows, Nov. 28 at the Reunion Arena; 
with Bill Graham Presents for the Cow Palace show in San Francisco, Dec. 
1; with Avalon Attractions for the Forum show in Los Angeles, Dec. 5; and 
with Ron Delsener for the two concerts at Madison Square Garden, Dec. 8- 
9, in New York. 

Graham says that depending upon the availability of the musicians and 
venues. other shows may be added to the mini -tour. Tickets are $20. 

"We're working closely with the 
labels because we're all in this togeth- 
er and we're interested in major art- 
ists having exposure. We think it will 
help us and them and the labels seem 
to agree," Corbin says. 

"Church Street Station" is a 30- 
minute weekend series set to begin in 
March, produced at the Cheyenne 
Saloon and Opry House in Orlando, 
Fla. Hosted by Rex Allen Sr., the se- 
ries features live performances by 
such artists as T.G. Sheppard, Char- 
lie Rich and Tanya Tucker. To date, 
26 shows have been co- produced by 
the Nashville Network and Salt & 
Pepper Television. 

Ernest Tubb's 17 -year -old series 
will be brought to the channel, also 
beginning in March. "It's probably 
one of the best -preserved early color 
series," says Corbin, "and a nostalgic 
look at early television production in 
Nashville." Artists represented on 
the show include Willie Nelson and 
Cal Smith. Tubb's son Justin will 
tape opening segments due to his fa- 
ther's ill health. 

In addition, The Nashville Net- 
work will run a number of specials, 
including the monthly "Wrangler 
Talent Search." The final contest, to 
be taped this week, is a 90- minute 
show hosted by Louise Mandrell and 
Ed Bruce and will air in January. 

Corbin also foresees a Loretta 
Lynn Christmas special. Two other 
series are still in the deal- making 
stage, he says. 

March is the time for the debut of 
most series since that marks the 
channel's first anniversary. There are 
currently 9.6 million subscribers, and 
Corbin estimates that figure will in- 
crease by about a million by the end 
of the month and to 20 million by the 
end of 1984. 

CLASSICAL COMIC -After a concert in Los Angeles, the group Musica An- 
tiqua Koln poses with the original M. Stevens New Yorker cartoon "Prison- 
er of Pachelbel," which ties in with the group's current version of the ba- 
roque warhorse. Pictured from left are Reinhard Goebel, leader of the DG's 
Archiv Producktion Records group; PolyGram's Wendy Kenney; and the 

group's Andreas Staier. 

Executive Turntable 
Record Companies 

Hank Caldwell has been appointed vice president and general manager of At- 
lantic /Cotillion Records, based in New York. He was vice president of black 
music for WEA in Burbank ... In Los Angeles, MCA Records has made two 
appointments. Kathy Nelson joins the label as West Coast a&r manager. She 
was professional manager for Chrysalis Music. In addition, Jay McDaniel has 

Caldwell Nelson Plen Coleman 

been promoted to national AOR field director. He was regional promotion man- 
ager ... Michael Plen has been upped to promotion vice president for IRS Rec- 
ords in New Yòrk. He was director of promotion ... Tommy Boy Records, 
New York, has named Bert Coleman national director of promotion and Joey 
Gardner retail and club coordinator. Coleman was director of national radio 
promotion for Quality. Gardner was an administrative assistant for Tommy 
Boy. 

WEA has made several appointments in three of its offices. Rich Cervino has 
been named New York branch regional sales manager. He was sales manager in 
Philadelphia. In Burbank, Doug Froeberg has been upped to financial planning 
manager. He was financial analyst. In the Philadelphia branch; Ray Milanese 
has been appointed regional sales manager, Dee Neiman marketing coordinator 
and Rick Froio assistant controller. Milanese was branch marketing coordina- 
tor, Nejman was singles specialist and special projects coordinator, and Froio 
was manager of warehouse operations. 

Kathy McQuade has been named promotion manager for Jem Records West 
in Seattle. She had held the same position for Pacific Records and Tapes ... Pat 
Martine has left his post as Arista's West Coast promotion director. He can be 
reached at (213) 373 -7995. 

Marketing 
Herbe Dorfman has departed from the Pickwick distributing companies in 

Minneapolis, where he was marketing administration vice president. Ed To- 
mechko will assume his duties. 

Publishing 
Joe Moscheo has been named administration vice president of the BMI Nash- 

ville office. He was director of affiliate relations. In addition, the organization's 
New York office has made the following appointments: Edward Chapin vice 
president, secretary and general counsel; Howard Colson assistant vice presi- 
dent, public relations; Al Feilich vice president, information and research; 
James Roy Jr. vice president, concert music administration; Joan Thayer vice 
president, public relations; and Robert Warner assistant vice president, 
licensing. 

In Nashville, Pam Lee moves to the post of publishing coordinator for Mea - 
dowgreen Music, the gospel arm of Tree International. She was a freelance 
publicist. 

Video/Pro Equipment 
Two promotions have been made at Scene Three Inc. in Nashville. Mike Ar- 

nold moves up to executive vice president, and Wendell Davis is upped to vice 
president of production. Arnold was chief engineer. Davis was lighting director 
... Don Colapinto has joined Peters Productions Inc. of San Diego as national 
sales manager. He was head of his own firm, the Television Program Distribu- 
tion Co. 
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EDDIE MURPHY 
OUTRAGEOUS DOESN'T 

COME CLOSE! 

He's become a household word in less time than it takes 
to say... Eddie Murphy! 

ON TV -On "Saturday Night Live" and his recent 
"Delirious" special! 

ON SCREEN -In "48 Hrs." and "Trading Places "! 

ON STAGE -A so_d -out summer tour! 
ON RECORD -On his Grammy -nominated debut 

album, "Eddie Murphy" 
Eddie's success has been truly outrageous -now, check out the out- 

rageous comedy on his latest album, "Eddie Murphy: Comedian" 
Filled with wild routines and impersonations, it'll put Eddie in more 

homes than ever befcre! 

Check stock on this one: 

e 
Check your local 
CBS Records Sales Rep 
for details of the outrageous 
P.O.P materials available! 

"EDDIE MURPHY: COMEDIAN" 
THE ENTERTAINMENT COMPANY RECORDS. 
DISTRIBUTED BY COLUMBIA RECORDS AND CASSETTES. 
Produced by Eddie Murphy. Richard Tienken and Robert Wachs. 

"Columbia" 
I 
are tracemarksofCBS Inc. 1983 CBS Inc. 
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News 
12 -YEAR OLD CASE 

Supreme Court Hears 
Bose Libel Arguments 

By BILL HOLLAND 

WASHINGTON -A May, 1970 
product review of the now -famous 
Bose 901 loudspeaker in Consumer 
Reports magazine that alleged that 
the speaker reproduced instruments 
so that they seemed to "wander 
about the room." has led to litigation 
all the way to the U.S. Supreme 
Court testing the constitutional free- 
dom of speech for the press in libel 
suits. 

The Supreme Court heard oral ar- 
guments in the 12- year -old suit (Bose 
Corp. vs. Consumers Union of the 
United States Inc.) Tuesday (8) to 
clarify whether public figures (Bose) 
can only recover damages in defama- 
tion cases when they produce "clear 
and convincing proof" that state- 
ments are false and made "with actu- 

Kool Yule Push 
From PolyGram 

NEW YORK -Kool & the Gang 
are the focal point of PolyGram's 
"Kool Xmas" holiday marketing 
push, which gets rolling Monday (14) 
as the group's "In The Heart" album 
ships. 

A nationally broadcast interview 
with the group, conducted by Sid 
McCoy, will air the week of Dec. 12 

o on over 200 stations via Westwood 
-; One's 'Special Edition." The follow- 

- ing week, a Kool & the Gang perfor- 

r<i 
mance will air on the same stations 

2 through the network's "Budweiser 
rn Concert Hour." 

ai 
ce w 
2 w 

al malice," principles of law fash- 
ioned in the landmark New York 
Times vs. Sullivan case in 1964. 

In the original suit against Con- 
sumers Union, the judge awarded 
Bose more than $200,000 in damages 
for CU's disparaging the 901 speaker 
by the use of the phrase "wander 
about the room." On appeal, the 
First Circuit Court of Appeals re- 
versed the decision, finding that Bose 
had not met standards for proving 
"actual malice" in the product 
report. 

The American Civil Liberties 
Union (ACLU) and the Civil Liber- 
ties Union of Massachusetts have 
filed briefs supporting CU, as well as 
a 12 -party group of journalists, pub- 
lishers, broadcasters and editors. 
They argue that the appellate courts 
must set up independent reviews of 
evidence of a trial court, or else they 
will subject reviewers and critics to 
standards of verbal accuracy as the 
case preview states, "thát are as im- 
possible to articulate as they are to 
meet." In other words, a ruling in 
Bose's favor would put a severe 
crimp in the information and evalua- 
tive results consumer advisors could 
write. 

Bose's lawyers, of course, maintain 
that the statement in Consumer Re- 
ports was known to be false and reck- 
less, and that the findings by the Dis- 
trict Court that the testimony of 
CU's engineers was not credible 
proves its case. 

`VOICE OF THE HEART' -- -- 
Album Recalls Karen Carpenter 

By PAUL GREIN 

LOS ANGELES -There's a sto- 
ry behind every album on Bill- 
board's Top 200, but none is more 
poignant than that behind the al- 
bum that debuts at number 84 this 
week -the Carpenters' "Voice Of 
The Heart." 

The album, r nich has been in the 
top 10 in Jritain for the past 
month, es nine months after 
Karen rpenter's death, at 32, 
from plications associated with 
anorexia nervosa. Karen died on 
Feb. 4, and by the end of that 
month Richard Carpenter was back 
at A &M Studios finishing work on 
the album. 

While one would think it would 
be hard to focus on work at a time 
of such shock and grief, Carpenter 
says returning to that familiar regi- 
men actually helped pull him 
through. "It actually made the time 
a little bit easier," he says. "I think 
if I'd just stayed home, it would 
have been that much more difficult. 

"I felt strongly that the material 
shouldn't be stuck away on a shelf. 
Putting myself in a fan's position - 
if I'd never met Karen -I'd want to 
hear it. I hear now there's more un- 

released John Lennon on its way, 
and I want to hear it. I feel it de- 
serves to be heard." 

Carpenter completed work on 
the album in May, but its release 
was held up for five months by 
A &M chairman Jerry Moss and the 
Carpenters' personal manager, Jer- 
ry Weintraub. The most likely rea- 
son is that A &M didn't want to ap- 
pear to be capitalizing on Karen's 
death by releasing an album of 
mostly sad, sentimental ballads so 
soon afterwards. 

For the past month, Carpenter 
has been on a promotional tour of 
England, Japan and Australia. He 
has also done selected press and 
television interviews in the U.S., in- 
cluding "Good Morning America" 
and People magazine. But Carpen- 
ter and his parents called off a 
scheduled interview for ABC -TV's 
"20/20." 

"We felt it was going to be a little 
too painful," he says. "In early re- 
search, calling different people, 
they were getting into really painful 
subjects, and who needs it? I don't 
want Karen remembered that way. 
Karen brought a great deal of joy to 
many milllions of people, and that's 
how she should be remembered." 

GROUP ASSESSED $1.79 MILLION 

Carpenter says time had been 
booked for the Carpenters to begin 
recording a new album on Feb. 11 

of this year. It would have been the 
first time the duo was in the studio 
since April, 1982, when they cut 
four sides. 

"We were making plans and fig- 
uring that Karen was going to get 
her strength back and we'd be 
ready to go back in. That's where 
that was left." 

"Voice Of The Heart" includes 
two songs from the April, 1982 ses- 
sions ( "Now" and "You're 
Enough "), and other cuts dating as 
far back as 1976 ( "Ordinary Fool ") 
and 1977 ( "Sailin' On The Tide "). 
But Carpenter says there's still 
enough releasable material left over 
for a second studio album. 

"I'd love to do another one," he 
says, "but obviously that's up to 
A &M. I don't know if its release is 
predicated on the success of this al- 
bum, or if, to them, this is it. But 
there are plenty of other things (in 
the can). It was killing me not to 
put them on this album, but I was 
hoping there would be another." 

Other possible future releases in- 
(Continued on page 70) 

Court To Alabama: Pay Ex Booking Agency 
NASHVILLE -Acting on a judg- 

ment against the group Alabama by 

ChorEbeot 
Z Four Albums Monopolize No. 1 Spot 

The Police's "Synchronicity" 
(A &M) holds at No. 1 for the 17th 
week, becoming one of the five long- 
est- running No. 1 albums of the past 
20 years. 

But "Synchronicity" is still second 
for the year to Michael Jackson's 
"Thriller," which was No. 1 for 20 
weeks. Men At Work's "Business As 
Usual" was No. 1 for 15 weeks in late 
'82 and early '83, to take the third 
spot for the year. 

So dominant have these three al- 
bums been that only one other album 
has made it to No. 1 so far this year: 

the "Flashdance" soundtrack, which 
had two weeks on top in mid-sum- 
mer. The fact that four albums have 
monopolized the No. 1 spot for the 
first 47 weeks of the year shows how 
responsible a few super -hits have 
been for the upturn in the record 
business this year. 

While the desirability of having 
sales spread among a great many al- 
bums is obvious, it's interesting that 
in both of the industry's peak years - 
1977 and 1978 -there were relatively 
few No. 1 albums. In '77, the year of 
Fleetwood Mac's "Rumours," there 

WRANGLER TOUGH -MCA recording artist Ed Bruce, far left, who is co- 
hosting this week's Wrangler Country Showdown at the Grand Ole Opry 
House in Nashville, confers with, from left, director Bill Turner of The 
Nashville Network, Top Billing vice president Ginger Hennessy and Corn- 
pleat Records president Charlie Fach. Topic of the day is a Network con- 
test in which the winner will receive a recording contract with Compleat 

and a booking contract with Top Billing. 

were just seven No. 1 LPs; in '78, the 
year of "Saturday Night Fever," 
there were nine. 

Here's a complete list of all albums 
that have logged more than 10 weeks 
at No. 1 in the last 20 years. Ties are 
broken based on number of weeks in 
the top 10. 

1. "Rumours," Fleetwood Mac, 
Warner Bros., 1977 -78, 31 
weeks. 

2. "Saturday Night Fever" 
soundtrack, Bee Gees, RSO, 
1978, 24. 

3. "Thriller," Michael Jackson, 
Epic, 1983, 20. 

4. "More Of The Monkees," Col - 
gems, 1967, 18. 

5. "Synchronicity," the Police, 
A &M, 1983, 17. 

6. "Tapestry," Carole King, 
Ode /A &M, 1971, 15. 

7. "Sgt. Pepper's Lonely Hearts 
Club Band," Beatles, Capitol, 
1967, 15. 

8. "Business As Usual," Men At 
Work, Columbia, 1982 -83, 15. 

9. "Hi Infidelity," REO Speed - 
wagon, Epic, 1981, 15. 

10. "The Wall," Pink Floyd, Co- 
lumbia, 1980. 15. 

11. "Mary Poppins" soundtrack, 
Vista, 1965, 14. 

12. "Songs In The Key Of Life," 
Stevie Wonder, Tamla, 1976- 
77, 14. 

13. "The Monkees," Colgems, 
1966 -67, 13. 

14. "Hair" cast album, 1969, RCA, 
13. 

15. "Grease" soundtrack, 1978, 
RSO, 12. 

16. "A Hard Day's Night" sound- 
track, Beatles, 1964, United 

(Continued on page 70) 

Chancery Court here in April, a 
court master ruled last week that the 
RCA Records act must pay its for- 
mer booking agency $1,798,825.18 
for breach of contract. 

The figure represents commissions 
on Alabama's reported concert earn- 
ings from May 13, 1981, through 
Aug. 31, 1983, and on anticipated 
concert earnings through Nov. 30, 
1986. The latter date is six months 
beyond the time Alabama's contract 
with International House Of Talent 
was due to end and was set at the re- 
quest of IHT. 

The court found that Alabama had 
breached its contract with IHT when 
it transferred its booking responsibil- 
ities to former IHT agent Dale 
Morris. 

Supporting documents show that 
Alabama's gross concert income dur- 
ing the period in question ranged 
from a low of $4,000 for a perfor- 
mance in Dayton, Ohio, July 12, 

1981, to a high of $201,452.20 for 
two shows in Greensboro, N.C., this 
Feb. 12. IHT successfully maintained 
that it is entitled to 10% of any per- 
sonal appearance income over 
$3,000. 

According to the master's ruling, 
Keith Fowler promotes 90% of the 
group's concerts, and the standard 
contract typically guarantees Ala- 
bama $25,000 per performance or 
80% of the net profits, whichever is 
greater. Fowler also pays 5% of his 
20% to Alabama as a production 
consulting fee, the ruling states. The 
master concluded that none of this 
additional 5% can have a commis- 
sion levied against it by IHT. 

The booking agency's commission 
through Aug. 31, 1983, was judged to 
be $1,435,273.15, from which were 
deducted expenses of $705,784.19, 
yielding a net commission due of 
$729,488.96. Projected commissions 

(Continued on page 76) 

Nashville Assn. Hopes For 
30,000 At Second Expo 

NASHVILLE -The Nashville 
Music Assn. is anticipating atten- 
dance of up to 30,000 for its second 
annual Entertainment Expo, sched- 
uled for Friday (18) through (20) at 
Municipal Auditorium here. 

The three -day event will offer 180 
exhibit booths from major Nashville 
businesses and entertainment -related 
companies, as well as continuous live 
performances by such acts as Dr. 
Hook, Jimmy Buffett, Dean Martin, 
the Charlie Daniels Band, Tanya 
Tucker, Rodney Crowell, Dobie 
Gray, Rosanne Cash, Jason & the 
Nashville Scorchers, Gary Morris, 
New Grass Revival, Big Al Down- 
ing, Mac McAnally, the Oak Ridge 
Boys, Carl Perkins and Steve Earle & 
the Dukes. Carlo Sound will handle 
the audio for the shows, while VTL is 
doing lighting. 

Expo officially gets under way 
with a reception Friday afternoon, 
sponsored by First American Bank, 

for exhibitors, media, key industry 
executives from Nashville's business 
and music communities, the Cham- 
ber of Commerce and the Country 
Music Assn.'s board of directors. 
Following this will be "President's 
Hour," in which booths will be 
manned by the heads of their compa- 
nies as a goodwill gesture. 

Tickets for Entertainment Expo 
'83 are priced at $4 per day, or $10 
for a three -day admission. Last year's 
event -the first of this kind to be 
staged in Nashville -drew around 
14,000 people and netted the NMA 
more than $22,000; Expo chairman 
Steve Greil hopes to triple that figure 
this year. 

This year's Expo will offer a pro- 
gram book with a tribute to the CMA 
in its 25th anniversary year. Net pro- 
ceeds from the sale of Entertainment 
Expo merchandise and program re- 
ceipts will benefit the W.O. Smith 
Community School of Music. 
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Anyone can play games with numbers, 
but here's the bottom line: 

This year, again, 
most of the music 
playedon radio 

is licensed by BMI. 
BMI 

We bring you 
the music 
that brings in your audience. 
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KOOL OUT! 
' Ara^'. &THE GANG 

RETURNED. 

KOOL &THE GANG IN THE HEART 

peAceÌ 

DSR 8508 IN THE HEART," the new album 
from Kool & The Gang. Includes the 
new single, "Joanna: óE 829 It's 
Kool & The Gang at their best. 

Manufactured and Marketed by 

PolyGram Records' 
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News / InEernaEioncal 
Cassette Pirate 
Gets Six Months 
In London Court 

By PETER JONES 

LONDON -A six -month jail term 
imposed on an audiocassette pirate 
based here is the longest custodial 
sentence yet in the BPI's intensifying 
antipiracy battle in Britain. 

Trader Gary Kilbey was jailed in 
the High Court Nov. 1 for contempt 
of an order made in the same court a 
year ago when he was ordered to pro- 
vide full details of his activities. In 
November, 1982, an Anton Piller 
"search- and -seize" order was execut- 
ed at a site in the East End of Lon- 
don, where a large number of cassette 

(Continued on page 61) 

BY POLYGRAM, VIRGIN 

U.K. Music Vid Prices Cut 
LONDON -Citing "a dramatic market increase for music video soft- 

ware," PolyGram here is slashing prices of its music product on video- 
cassette and videodisk, by around 30% for the latter, while Virgin, too, is 
projecting big -name music videos at a low price. 

PolyGram has re -priced its music titles into two new categories, $17 
and $20.25 for cassettes, taking the pound sterling at an exchange rate of 
$1.50. And the company's LaserVision videodisks now have a lowest -cat- 
egory dealer price of just $11.75. 

Key selling title in PolyGram's pre -Christmas action is "Video Snap," 
a "definitive" greatest hits compilation by the now -disbanded Jam. A mix 
of film and video, it is in the lower price category. The company is also 
pushing new music videodisk material from Roxy Music, ABC, Fleet- 
wood Mac, Status Quo and Bob Marley. 

Virgin's low -cost music video series (dealer price $16.85) includes 
Heaven 17 and UB "Live ", a one -hour concert performance from the 
Hammersmith Odeon. On the way is a Culture Club performance, set for 
taping at Christmas. 

RCA Eyes Compact Disc Boom 
Presley Compilation Spearheads Label's European Push 

By MIKE HENNESSEY 

LONDON -RCA expects to. have 
sold more than 250,000 Compact 
Discs, mainly in Europe and exclud- 
ing the U.S., by the end of this year. 

Sales at present are around 
130,000 on 21 RCA and Erato titles. 
But the company is adding another 
22 titles to its CD repertoire, includ- 
ing recordings by James Galway, 
Claudio Abbado, the Eurythmics, 
Kenny Rogers, Nilsson, John Den- 
ver, Lou Reed and Al Stewart. 

Spearheading the new release 
package will be an Elvis Presley com- 
pilation of three CDs, comprising 60 
tracks. The three -disk release, titled 
"Elvis The Legend," will be a num- 
bered, limited edition of 5,000 and 
will carry a recommended retail price 
of $75. Alan Cornish, vice presi- 
dent of RCA Records' European re- 
gional office, says: "We are certain 
that demand for the Elvis collection 
will outstrip supply within days of re- 
lease. Even Elvis fans who don't own 
CD players yet will want to purchase 
the package. It is a genuine collec- 
tor's item." RCA, which last Sep- 
tember became the first record com- 
pany without hardware 
manufacturing links to announce 
support for the Compact Disc, is set- 
ting considerable store by the system, 
which Cornish believes is reshaping 
the European record business. He 
says: "CD looks to be the growth in- 
dustry for the music business over 
the next decade, and RCA intends to 
be a leader in the dramatic changes 

which lie ahead. In 1980, 750 million 
albums, cassettes and singles were 
sold-in Western Europe. Independent 
research predicts that this overall 
volume will remain static through 
1990, and perhaps even decline by as 
much as 50 million units by 1995. 

"Audiocassettes are growing in 
share of market and will continue to 
grow over the next 10 years, while 
black vinyl disks decline. Compact 
Discs will emerge as a major section 
of the market. By the end of the year, 
150,000 CD players will have been 
sold in Europe, and the figure by the 

Hungarians Win 
At Tokyo Fest 
TOKYO -Hungarian group 

the Newton Family has taken the 
Grand Prize for international art- 
ists at the 14th World Popular 
Song Festival, held in the Nippon 
Budokan Hall here Oct. 30. The 
group, which also received a 
$10,000 cash prize, performed the 
English -language song "Time 
Goes By." 

The award for most outstand- 
ing performance, plus $3,000 in 
cash, went to Peruvian artist Ho- 
meru, singing the Spanish song 
"If You Could Know, If You 
Could Understand," while the 
overall Grand Prize was awarded 
to 17- year -old Japanese schoolgirl 
Makow for her composition 
"Winter Flower." She also re- 
ceived a $10,000 prize. 

COURTS CRACKING DOWN 

end of 1984 will be in excess of 
600,000. 

"On the basis that the software 
take -up is in the order of 10 disks per 
player, there should be a European 
software market of six million disks 
by the end of 1984, at a minimum. 
From RCA's experience in the video 
industry, we feel we may be able to 
expect anything up to twice as 
much." 

RCA has manufacturing agree- 
ments with PolyGram in Germany 
and Nippon Columbia in Japan. 
"And we are selling every Compact 
Disc we can manufacture," says Cor- 
nish. Major European markets are 
the U.K., West Germany, Switzer- 
land and Belgium. 

Cornish says that for the CD 
system to reach its potential, it is 
vital that hardware penetration 
and software proliferation go 
hand in hand. He therefore roundly 
condemns talk of an EEC initiative to 
put tariff barriers on imported Japa- 
nese hardware. "This could be a body 
blow to the music industry," he ar- 
gues. Although Cornish acknowl- 
edges that initial sales of hardware 
have tended to be to the audiophile 
consumer, he suggests that a develop- 
ing factor is that player owners will 
have teenage children who will want 
to buy Compact Discs by their favor- 
ite artists, and that this will 
substantially augment software de- 
mand. He says that CD software sales 
at present are incremental to black 
disk sales, and while there will be in- 
creasing substitution of CDs for 

(Continued on page 61) 

Greek Gasseite Piracy Declines 
By JOHN CARR 

ATHENS -Tougher court action 
and in -store public education are 
seen as the twin keys to a perceived 
20% drop in cassette piracy in 
Greece this year. 

In October, an Athens court 
passed a six -year jail sentence, the 
heaviest yet levied for piracy world- 
wide, on a cassette pirate first arrest- 
ed four years ago for having some 
11,000 bogus cassettes in his ware- 
house. The pirate was concurrently 
fined the drachma equivalent of 
$3,600 as compensation to the state 
for lost revenue. 

The same month saw the arrest of 
the man the local IFPI branch calls 
"the unrepentant godfather of cas- 
sette piracy in Greece," Constantine 
Theodosiou, general secretary of the 
so- called National Union of Record 
& Cassette Retailers. The IFPI be- 
lieves the organization is a front for a 

widespread pirate ring. 
At the time of his arrest, Theodo- 

siou was on the run from 30 convic- 
tions entailing a total of seven years 
in jail. Three other suspected pirates 
were nabbed along with him. 

The impetus for the fall antipiracy 
offensive comes from a precedent -set- 
ting higher court ruling in March 
that held the unlawful duplication of 
cassettes to be tantamount to the 
forgery of official documents. The 
ruling has put teeth into the IFPI an- 
tipicary squad coordinated by Vasilis 
Apostolidis, who says: "Now that we 
have legal backing, the magistrates 
have orders to press antipiracy 
charges fully. The era of the police 
looking the other way is also over." 

The amount of pirate material in 
the stores, he says, has dropped by 
about 20% in the course of this year. 
But, he adds, the pirates still account 
for about 60% of all cassette sales. 

Greece's justice minister, George 
Alexander Mangakis, has called the 

forgery ruling "a happy development 
in legislation, opening the way for an 
independent judiciary to confront the 
scourge of cassette piracy." 

IFPI says it has a list of about 180 
known and suspected cassette pi- 
rates. But, says Apostolidis, there are 
hundreds of small operators who are 
impossible to track down. He does 
believe, though, that the recent tough 
court actions are a deterrent to the 
big -time pirates. 

IFPI's Apostolidis has also started 
a campaign of retailer and buyer edu- 
cation to steer buyers away from pi- 
rate product. The campaign includes 
an incentive plan for retailers, who 
get "IFPI- authorized" status by 
sticking to legitimate material. 

The stores have ceiling cutouts 
with the message "We Don't Kill 
Music," and the facsimilies of leading 
music industry executives. Any 
store's authorized status can be re- 
voked if it is found carrying pirate 
cassettes or second -hand records. 

$750,000 CAMPAIGN 

EMI, Virgin Join In 
British Hits Album 

By PETER 
LONDON -A tv /press campaign 

costing some $750,000, split between 
EMI and Virgin in what's seen here 
as a "unique deal" between record 
companies, is set for a double -album 
compilation "Now, That's What I 

Call Music." 
Behind the collaboration is a four - 

pronged policy plan, according to 
Virgin chief Richard Branson and 
EMI U.K. managing director Peter 
Jamieson, who masterminded the 
deal. Those aims: to upgrade the im- 
age of tv- advertised hit compilations; 
to retain revenue from them for the 
record companies providing the ma- 
terial; to counter home taping; and to 
try to stem the waves of multiple use 
of the same tracks on compilation 
albums. 

Branson first put forward the idea 
in 1979, when he moved to get record 
companies together to market their 
own hit compilations rather than 
lease tracks to the specialist mer- 
chandisers. Now with Jamieson, new 
to EMI Records U.K. leadership 
from a similar role in Australia, he's 
persuaded companies and artists to 
cooperate on exclusive deals for the 
two -record set, with WEA, RCA and 
Stiff prominent among those assist- 
ing. There are also tracks from Lon- 
don, Phonogram, CBS and Island. 

Release is set for Nov. 28, with the 
dealer price set at roughly $6.30. The 
package includes a minimum of 11 

JONES 
No. 1 singles, the balance made up of 
records moving up the U.K. chart. It 
comes on a joint EMI/Virgin label 
(catalog number: NOW 1 and, for the 
cassette format, TC NOW 1). 

Advertising starts in late Novem- 
ber and runs for a month. The pack- 
age will be marketed, promoted and 
sold by both EMI and Virgin. Artists 
involved include Duran Duran, Phil 
Collins, Bonnie Tyler, Rod Stewart, 
Eddy Grant, Madness and Culture 
Club. 

Jamieson says: "When other artists 
see the quality of the joint venture, 
they'll want to be involved in the fu- 
ture. Until the record industry regu- 
larly provides this kind of album in a 
quality -slanted style, we've little de- 
fense against the home tapers, most 
of whom have concentrated on trying 
to provide this kind of collection. 

"This kind of collaboration in cer- 
tain areas of the market must be in 
the best interests of public and artists 
alike. And it helps the image of an in- 
dustry so often seen as inflexible." 

Branson adds: "We hope to up- 
grade the whole business of tv- adver- 
tised albums. We look to a logical 
product flow, rather than have three 
or four LPs out every month or so 
with much the same tracks repeated. 

"If this kind of package is put out 
by record companies, the profits will 
be re- invested in new acts instead of 
just new hits albums." 
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Commentary 
Horizontal & Vertical Myopia 

By JERRY JAFFE 
The breast -beating and self -serving rationalizing by AOR pro- 

grammers over the last few weeks has become a great source of 
amusement. Even more ludicrous, it features the same cast of 
characters who are responsible for the current state of AOR in 
the first place. 

To put this in perspective, let's bear in 
mind that in its 17 years as a recognized 
format, AOR (or the misnomer "album 
rock ") evolved from an "anything goes if 
it's good" type of presentation, to a ho- 
mogenized, stylized and predictable for- 
mat of "rock that our research and out- 
side consultants tell us lower middle 
class white people want to hear." 

Starting in the early 1970s, as the post- 
war babies traded in their hookahs for 
Chryslers, the major advertising agen- 
cies began to beam their sights on this 
demographic bulge. Their targets com- 
prised a group who had the bourgeois as- 
pirations and disposable cash to acquire 
the new trinkets of American industry. 

Old -time top 40 radio with its jive, 
gibberish and jingles, which bred in 
many of us our passion for pop music, 
was being transformed into a contempo- 
rary adult status. The screaming jock 
suddenly became a warm father figure 
selling the wares of the big advertisers 
and agencies to that very demographic 
bulge they assumed never expanded their musical tastes beyond 
mellow Beatles tunes. 

At the same time, AOR tightened its musical stance to keep 
pace. It also reached out for the 24 -35 audience. But its approach 
took the form of reliance on the die -hard rock bands of yester- 
year, or newer ones that fit the pattern of those standard bearers, 
e.g., Led Zeppelin, Yes, Lynyrd Skynyrd, et al. 

(and still hold) the fancy of a wide cross -section of people. Their 
ratings success shows that people hunger for good music of any 
stripe, and that crude assumptions about racial preferences 
crumble when confronted with great songs or musicianship. 

Another milestone was reached when 
record companies lost patience with the 
refusal by supposedly liberal AOR sta- 
tions to give airplay to the new music (a 
fusing of rock, pop and soul) coming 
mainly from the U.K. Labels ranted and 
raved when a deaf ear was turned to the 
Police, Elvis Costello, Joe Jackson, the 
Jam, the B -52's, Talking Heads and 
Blondie, among others, dismissing them 
as sounds which "don't fit the format." 
Out of sheer frustration, record compa- 
nies turned their promotional attention 
to top 40. 

Slowly but surely, the new music acts 
began finding homes for their' songs on 
urban radio as well as top 40. Their al- 
bums went gold and platinum, and their 
styles began to permeate the American 
consciousness. 

AOR had been scooped again. Album 
radio's main validation came from 
young white males who clogged phone 
lines demanding more AC/DC, Def 
Leppard and Iron Maiden. 

It's no wonder, then, that top 40 radio 
was back in business with a vengeance. AOR had failed to keep 
abreast of the new names, new songs and new attitudes. Things 
were exciting again, no thanks to them. 

AOR scratches its collective head and wonders where it went 
wrong. How could the mainstream elude their research? A con- 
sultant invents a new lexicon -"horizontal" and "vertical " -to 
cover up their collective lack of foresight and instinct. 

Jaffe: "Crude assumptions about racial 
preferences crumble when confronted 

with great songs." 

`AOR scratches its collective head and wonders where it 
went wrong. How could the mainstream elude its research ?' 

Radio's musical conservatism hit its peak by 1978, as AOR 
tried to maintain the hip veneer it inherited in the '60s by en- 
hancing its image even as it held to a safe musical policy. Playing 
the second single out of the box from the current Styx album had 
AOR believing it was more progressive by far than its local top 
40 competitor. And it considered itself infinitely more progres- 
sive pounding out "Stairway To Heaven," which top 40 in the 
late '70s couldn't air because it had never been released as a 45. 

However, a few events transpired that caught AOR with its 
pants down. 

The assumption that AOR programmers and consultants un- 
derstood the music white America liked was undermined by the 
disco phenomenon, which spawned the rise of urban contempo- 
rary radio. New York stations like WKTU and WBLS captured 

In effect, they are saying that this year we're giving priority to 
records that top 40 breaks first. Talk about chutzpah! 

So what's in the future for AOR, a radio format that redefines 
itself with every ratings book? I certainly can't say. But let's all 
take note that those old -line rock'n'roll stations like WMMS 
Cleveland, WBCN Boston and WXRT Chicago are all on top of 
their ratings roost by consistently giving the best new music a 
fair shot, unencumbered by space -age research, methodology 
and pronouncements from afar on the mating habits of 
Caucasians. 

Jerry Jaffe is senior vice president, rock division, PolyGram 
Records, based in New York 

To Thine Own Self Be True 
By MICHAEL G. ABRAMSON 

For the longest time, I had the faith. I was one who honestly 
believed that AOR radio was once again going to take its rightful 
place as the true visionary and trendsetter for the musical tastes 
of tomorrow. How naive I've been. 

Don't think I'm foolish enough not to recognize that many of 
you programmers do follow your heart. You determine the best 
methodology for your station and market. If your station em- 
ploys a consultant, you draw from that data and weigh it along 
with all the other variables bearing on programming decisions. 

`Do your own listening; 
make up your own mind' 

It is now and has always been my contention that each market 
is an entity unto itself and should be programmed accordingly. I 
remain unconvinced why someone programming a station on the 
East Coast could possibly be concerned about a record's activity 
on the West Coast. 

If this seems a little far -fetched, my hope is that it strikes a 

nerve in a few of you and serves to remind you of a basic pro- 
gramming premise. It's your station. Program it for your market, 
and your listeners. 

You were hired because of your programming ability and 
knowledge of your market. Consultants can be of value, but no 
one can program a station better than a skilled person who lives 
it 24 hours a day. 

So here's what I suggest: 1) Do your own listening and make 
up your own mind on what's right for your format. 2) Be open to 
all input (consultants included). Use what's applicable and dis- 
miss the rest. 3) If you're the only station in the country playing 
an act's music, so what, so long as it works for you and your 
listeners and it's selling. 

Your peers may come to realize that your success carne from 
your courage of conviction, and a whole new programming trend 
might evolve. It may very well be called "GOR" -Gut Oriented 
Rock 

Michael Abramson is vice president, promotion, Island Rec- 
ords, based in New York 

A Reasonable Budget 

Letters Tolhe Editor 
It was pure luck that I was going over the bud- 

get figures for our first release on Brat Records - 
a three -song, seven -inch by Suzy Saxon & The An- 
glos -when the Nov. 5 issue of Billboard arrived. 

Since RCA Records is spending $2.5 million to send everyone back to school. Therefore, I've re- 
promote Hall & Oates, a firmly established triple- vised my budget to $7.5 million. 
platinum act, I felt, conservatively, that I better 
triple that figure to break a new act. After all, if Barry H. Gottlieb 
RCA needs to educate the public about the release Mad Dog Productions 
of a new Hall & Oates album, I guess I have to Richmond, Va. 

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions 
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036. 
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iTARIST. Al R B O R N 
LOOK FOR THE "BAD GIRLS" VIDEO DIRECTED BY TIM NEWMAN. 
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MUSIC FROM THE FORTHCOMING 20TH CENTURY FOX M 
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TWIST OF 
& PREVIOUSLY UNRELEASED SONGS` 

PATTI AUSTIN, CHICAGO, DAVID FOSTER 

JOURNEY, STEVE KIPNER & BOZ SCAGGS 

ALBUM CO- ORDINATION: ROGER D -AVIES & DAVID FOSTER 

ONJ MANAGEMENT: ROGER DAVIES MANAGEMENT, INC. 
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Three major projects have consistently overlapped on Stewart 
Copeland's 1983 creative calendar: 
The Police's Synchronicity album. (Now breaking records on the 
Billboard charts.) 
The Police's Synchronicity Tour. (Nine weeks of sell -out U.S. dates. 
With many more months to follow.) 
His own original soundtrack for Rumble Fish. (Nine months of 
writing and performing, record producing and film music editing - 
serving as his solo trial by fire as well as water.) 

A &M heartily congratulates Stewart Copeland. 
Initially for his skill as a juggler. 

But ultimately for his craft as a musician. 

ANNOUNCING 
THE RELEASE 

OF 

RUMBLE 
FISH..,.. 

The first soundtrack with the track 
record of STEWART COPELAND. 

PRODUCED BY STEWART COPELAND 

ON A &M RECORDS & CASSETTES. 

new single 
It Includes 

the 

BOY. 
L 

/ /DON alumnus 

Vocals by Wall of Vood 
MA 2604 

Stanard 
Ridgway. 
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ALL KEYED UP -WYNY New York air personality Steve O'Brien hosts the 
station's Porsche Party, while 97 listeners hope they have the right key to 

one of two Porsche 944s given away as grand prize to winners to WYNY's 
"Key Song" contest. 

Radio 
Advertising Bureau Names Cornus 
Outgoing NAB VP To Assume New Position Dec. 1 

By LEO SACKS 

NEW YORK -Wayne Cornils 
won't say how much more money 
he'll be making when he takes over as 

executive vice president of the Radio 
Advertising Bureau on Dec. 1. But 

the outgoing senior vice president of 

the National Assn. of Broadcasters 

does note that the increase is "sub- 

stantial enough" to make his move 

here worthwhile. 
"It's an exciting opportunity," 

says Cornils, whose "first order of 

business" is a strategy session with 

RAB president Bill Stakelin and his 

senior management team. While he is 

"unsure" of the precise direction 
RAB's new game plan will take, Cor- 
nils wants to increase the percentage 
of advertising dollars currently allo- 

cated to the nation's 9,000 radio 
stations. 

Vox Jox 
Kempff Steps Down At Cox's WHIO 

By ROLLYE BORNSTEIN 

After over a decade, Ron Kempff 
resigns his post as VP /GM of Cox's 
highly successful WHIO -AM -FM 
Dayton to pursue personal interests. 
His resignation is. effective Jan. 1, and 
Cox's Jim Wesley expects to have a 
replacement named by then. 

* * * 
After nine years in afternoon drive, 

Cleveland's Fig Newton will be find- 
ing out what it's like to rise in time to 
shine on morning drive. Newton - 
who held the highly rated WGAR af- 
ternoon slot until 1981, when he 
moved to the same shift at 
WWWE-is the permanent morning 
replacement for the short-lived "Wil- 
kie In The Morning" offering. Wil- 
kie, as you know, is back in St. Louis, 
and now 3WE operations manager 
Ray Marshall, who has been holding 
down the morning fort until a per- 
manent decision was made, can segue 
back to late mornings (9 to 11 a.m.). 
He's followed by music director Jim 
Crocker (11 a.m. -3 p.m.) and newly 
acquired afternoon man Don Christi, 
who comes from the overnight slot at 
WZZP across town. Nights continue 
to be dominated by Pete Franklin's 
"Sportsline" and Jack Reynolds' all - 
night mayhem. The all -star weekend 
cast now includes Diane Burr, Den- 
nis J. McGovern, Joe Rafferty, 
Chuck Stevens and Bruce St. Clair. 

Barry Bennett leaves Western Ci- 
ties' KWSS San Jose, where he was 
news director, to join the chain's Las 
Vegas outlet, KLUC, programmed 
by Dave Anthony, in the same posi- 
tion. Former ND Richard Urey is 
now handling the news director 

Speaking of news, WRC's new 
owners will be keeping the news /talk 
format in place on the Washington, 
D.C. outlet for the time being, but 
once the sale is complete, the call let- 
ters will have to go. NBC wants to re- 
tain WRC -TV's calls. 

Tracy Mitchell's back at KJR Se- 
attle. The former PD, whose history 
with the station dates back about a 
decade to the days when the Metro- 
media AM was the dominant top 40 
outlet owned by Smith /Kaye, has re- 
placed Benjamin Hill who's now 
with First Media's KFMK Houston. 
For the past year, Mitchell's been sta- 
tion manager at Menatchee, Wash.'s 
KUEN /KYJR. 

You'd better get a calculator out to 
¡irrinhrr thin nnr Kan .inhnann'a 

pitol Broadcasting, which owns 
WRKA, a suburban Louisville Class 
A outlet licensed to St. Matthews, is 
buying Multimedia's Louisville 
combo, WAKY /WVEZ, for $3.6 
million. Capitol is selling WRKA, 
and WAKY, as a combo to Marion 
Communications of Alabama for 
$2.5 million. As it stands, that's $1.1 
million to upgrade from a 3 KW out- 
let at 286 feet at 103.1, to a class B 

facility at 670 feet with 24.5 kw at 
106.9 (just to the left of your glove 
compartment). The WRKA calls will 
move to the WVEZ dial position 
(106.9) and the WRKA AC format 
will replace the current beautiful mu- 
sic fare. Marion president Ernest 
Palmer says he'll keep WAKY's old- 
ies format, maybe, but as for the FM, 
it looks like urban contemp on 
103.1 -a much needed move in that 
the city's only black outlet is an AM 
daytimer. 

* * * 
Speaking of sales, the word is San 

Francisco's KQAK is officially on 
the block. No word about the fate of 
its "Rock Of The 80's" format 
... Downstate in San Diego, KSON- 
AM-FM is going big -time. The coun- 
try combo now affords the luxury of 
an off -air PD. Joining both stations 
in that capacity is Mike Shepard, 
who started out at the station in 1973 
as a board op. Currently he's PD of 
Cocoa Beach's WRKT. This means 
former KSON -AM PD Lee Shannon 
will concentrate fully on his morning 
drive airshift, while KSON -FM PD 
Rod Hunter moves up to operations 

Statewide Buys 
WCFL Chicago 
From Mutual 

NEW YORK -Scott Ginsburg of 
Statewide Broadcasting has a plan, 
but is it divine? Last week the compa- 
ny purchased WCFL Chicago from 
Mutual for $8 million, and there is 
speculation that he will convert the 
station's adult variety sound into a 
block format featuring religious pro- 
gramming if the FCC approves the 
sale. 

Ginsburg, who was unavailable for 
comment at presstime, recently ac- 
quired WVCG Coral Gables and 
converted the station into a religious 
outlet. WCFL is heavily involved in 

(Continued on page 16) 

manager for both facilities and re- 
tains his FM morning slot. 

Maryann Roque leaves New 
York's FM country outlet, WKHK, 
to join ABC's WPLJ there, in a shift 
to be determined. That leaves 
WKHK PD Dene Hallam with a 

choice Gotham opening. The lady 
was doing evenings. 

Scotty Regan is the only jock we 
know to have Edwin Starr cut a cus- 
tom version on disc of "S.O.S." for 
him ( "If you see Scotty Regan, Stop 
Him On Sight" ... ), back in his De- 
troit days. Now he's back on the air. 
The former Atco national pop pro- 
motion director is currently hanging 
out with fellow Detroit home boy 
Scott Shannon, doing weekends on 
Z -100 (WHTZ New York) until he 

announces his next venture. 

From the "So Much For Mornings 
In L.A." department: "Langan & 

West," who joined KMET just before 
the PD changover a few months ago, 
are out. Midday lady Cynthia Fox 
wakes up earlier to join morning 
newsman Paraquat Kelly on that 
shift. 

Al Moll gets the official nod as 
general manager of Malrite's 
WLZZ/WZUU Milwaukee. Moll 
who has been acting in that post since 
VP /GM Paul Lesage resigned (Vox 
Jox, Oct. 29), has previously served 
as GSM for both stations, as well as 
WLZZ station manager ... Speaking 
of Lesage who started with the sta- 
tions 15 years ago as chief engineer 
he's back in action as GSM across 
town at WTMJ. 

Bob Baker resigned as GM of 
Windsor's CKLW /CKJY last week. 
He's replaced by GSM Gary Mercer, 
who becomes senior VP of Bassett 
Broadcasting . .. Here's a name you 
haven't heard in a while (Minneapo- 
lis readers exempt): Johnny Canton. 
The long -time rock jock, and current 
host of channel 9's "Bowlerama" 
there, now does mornings on W -Lite 
(formerly WCCO -FM) . .. Bringing 
up old names, we were happy to see 
Jay Stone back in action. He's now 
PD at New Haven's WKCI 
(KC101), working with operations 
manager Mike Scalzi ... Tom Arm - 
shaw's hired a consultant. Steve 
Rivers now works with WKOS Mur- 
freesboro /Nashville ... KIIS/ 
KPRZ Los Angeles has a new direc- 
tor of promotions. Moving up into 
that slot is account exec Susan Grill. 

(Continued on page 24) 

"We have to find a way to generate 
more bucks," he states. "The 6 % -8% 
figure is appalling. There are just too 
many stations splitting the pie." 

"Radio Wayne," as Cornils was 
tagged four years ago by Reed Bun - 
zel, who is leaving the NAB Nov. 21 

as editor of the association's Radio - 
Active magazine, has been one of the 
organization's most visible support- 
ers since his election to the NAB 
board of directors in 1976. Repre- 
senting the Rocky Mountain region 
as president of Idaho Broadcasting's 
KFXD -AM -FM Boise, he was asked 
to join the group "when I told them, 
'The trouble with you guys is there 
are too many lawyers and not enough 
broadcasters around here'." 

Cornils, who sold his interest in 

the stations to Phil Kelley's Commu- 
nications Property Inc. in September. 
joined the NAB as director of mem- 
bership in 1976. He was upped to 
vice president of that department in 
1978, and after a move to the radio 

CBS `DISAPPOINTED' 

division that year, he was elevated to 
the senior vice president slot last fall. 

Cornils, who will be involved in 
the selection of his replacement with 
NAB president Edward Fritts and 
executive vice president John Sum- 
mers, says that as many as 20 candi- 
dates will be interviewed, and that a 

decision will be made by mid - 
January. 

Reflecting on his seven years with 
the NAB, Cornils, who oversaw the 

direction of the first Radio Program- 
ming Conference in 1978, says that 
his main objective was to make the 
organization "more responsive to the 
needs, wants and desires of the na- 

tion's broadcasters, and while that's 
an intangible, I think we've generated 
a strong awareness." 

Cornils, who is 47, won't move his 
family to New York until his son 
graduates from high school in north- 
ern Virginia. "I uprooted two kids 
before," he says. "I don't want to do 
it to a third." 

Metromedia Backs Out Of 
Sale of Texas Properties 

NEW YORK -A spokesman for 
the CBS Broadcast Group says that 
the company is "very disappointed" 
by Metromedia's abrupt decision to 
cancel its sale of all -news station 
KRLD Dallas and the Texas State 
Networks to the firm for $27 million. 
But he declines to say whether CBS 
will take Metromedia to court in a 
breach of contract suit. 

The parties announced the trans- 
action in April, but Metromedia can- 
celled the deal Tuesday (8) when the 
FCC waived a rule that would have 
prevented the company from pur- 
chasing KNBN -TV Dallas and still 
retain ownership of KRLD. 

"Given the news resources at the 
radio station, we feel we can make an 
immediate impact in the KNBN 
news operation." states Carl Brazell, 
president of the Metromedia radio di- 
vision, who notes that the television 
station will be renamed KRLD. 

KNBN, an independent on UHF 
channel 33, is in the process of pre- 
paring the market's first prime -time 
newscast, he says. He adds that the 
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news sharing between the radio and 
television stations "weighed heavily 
in the FCC's decision, to my 
understanding." 

"It was a very attractive deal," 
comments George Schweitzer, vice 

president of communications for the 
CBS Broadcast Group, who says that 
CBS was "looking forward" to the 
acquisition of "a very fine" radio sta- 
tion and the Texas State web, which 
includes Dallas Cowboys broadcasts 
and the satellite- delivered farm, busi- 
ness and Spanish -language networks. 
"But it's unfair to speculate whether 
we'll take any legal action. What we 
do in the future is another 
conversation." 

Brazell says that the decision to re- 
tain KRLD "should signal to the in- 
dustry that we're not getting out of 
the radio business. We certainly re- 
serve the right to buy and sell sta- 
tions, but we're a communications 
company, and radio is a big part of 
communications. The fact that we 
walked away from a $27 million deal 
should attest to that." LEO SACKS 

KITT, New Class C FM, 
On The Air In Las Vegas 

LAS VEGAS -Radio listeners 
here have yet another choice to con- 
sider when scanning the FM band, as 
Cole Industries, owner of country - 
formatted KRAM -AM here, puts a 
class C FM facility on the air Mon- 
day (14). 

KITT, a top 40 outlet with 100 kw 
of power and an antenna height of 
1,200 feet, will blanket the area, mid - 
dial at 96.3, with a hybrid of Century 

RADIO 
PROGRAMMING 

CONVENTION 
July 5 -8, 1984 
L' Enfant Plaza 

Washington, D.C. 

21's "Z Format" programmed local- 
ly by Ken Copper. 

Copper, who will also handle a live 
personality morning drive shift, sees 
the station targeted "20 to 40. It 
doesn't match up with Arbitron 
breakdowns, but that's the demo- 
graphics we're most likely to serve. I 

imagine we'll pick up teens, but that's 
by accident." 

Admitting that the emphasis, apart 
from morning drive, will be on the 
automated music format, positioned 
closest to Dave Anthony's KLUC, 
Copper says he hopes to add a live af- 
ternoon drive shift in the future. 

"Plans are really still under way" 
for the station's musical direction, 
says Copper. "It will be customized 
for the market, and dayparted." 

Prior to joining KRAM /KITT 
GM Bill Berkey in Las Vegas last 
week, Copper did mornings on Taco- 
ma's KTAC, coming from San Fran- 
cisco's K -101, where he also did 
mornings after several years in San 
Diego as KOGO's afternoon person- 
ality. He joined that station from 
Tampa's WDAE. 
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RUSSELL NAMED AT KROR 
Rodio 

Roberts Joins RKO Networks 
LOS ANGELES -Dave Roberts 

has been named VP /director of pro- 
gramming for the RKO Radio Net- 
works, reporting directly to Tom 
Burchill, president of the networks. 
He succeeds Dan Griffin, who re- 
cently became VP /GM of Boston's 
WRKO. 

Roberts, who for the past two 
years has served simultaneously as 
PD of CBS -FM's KRQR San Fran- 
cisco and manager of market re- 
search for the CBS FM Group, will 
be in charge of all RKO Radioshows 
and Network programming that is 
non -news. He'll oversee the shows al- 
ready in production for the networks, 
including "The Hot Ones," an Inter - 
ante -Sisco production which Roberts 
voices, as well as new product 
development. 

While at CBS, Roberts was instru- 
mental in the transformation of 
KCBS -FM into KRQR and responsi- 
ble for much of the research relied 
upon for the group's decision to ex- 
pand the "Hit Radio" concept, an 
outgrowth of Mike Joseph's "Hot 
Hits" now on line at CBS -FMs in 
Philadelphia, Chicago, Boston, St. 
Louis and Los Angeles. 

Prior to joining CBS, Roberts 
served as KYA -AM -FM assistant 
PD /research director and afternoon 
drive personality for two years. Hold- 
ing a doctorate in research from the 
Univ. of Oregon, Roberts also jocked 
on Anaheim's KEZY, KYNO -AM 
Fresno ( "in their heyday, where I 
worked with Les Garland and Mike. 
Novak," he says), KMEN San Ber- 
nardino ( "working with Pat Shaugh- 

KSFO Veteran Sherwood Dies 
SAN FRANCISCO -He carried 

an oxygen bottle and a pack of ciga- 
rettes- both associated with the em- 
physema that forced him off the air 
in 1974 and finally claimed his life 
last week. He unabashedly referred 
to himself as "the world's greatest 
disk jockey" and his fans readily 
agreed, as evidenced by his top rat- 
ings from the days of C.E. Hooper, 
Trendex Reports and Pulse to early 
Arbitrons. He was Don Sherwood, 
and he was a star. 

News of the longtime KSFO 
morning man's death at 58 caused a 
suspension of programming on 

KSFO. Nearly a decade after his 
show faded from the airwaves, Sher- 
wood once again became the talk of 
the town. 

His impact on the city was undeni- 
able. Other than a brief stint in Los 
Angeles hosting a comedy show on 
KHJ -TV, Sherwood turned down lu- 
crative offers, preferring to remain in 
the Bay area. 

He was an individualist, a noncon- 
formist. His sense of timing was im- 
peccable. Had he not been on the air 
from 1953 through the early '70s, his 
talent might have been missed, even 
penalized in today's radio climate. 

* * * * * * * * * * * * * * * * * * * * * * * * * * * * * * 
THE SHINING LIGHT OF THE NIGHT 
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GREAT FOOD 
OPEN 24 HOURS 

LARRY PARKER'S 
_cow 

DINER 

206 S. Beverly Dr. 
at Charleville, Beverly Hills, CA 

(213) 274 -5658 
Telephones at Each Dining Booth 

* * * * * * * * * * * * * * * * * * * * * * * * * * * * 
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The Sounds of SINATRA 
hosted by Sid Mark 

presents a 

YEAR -END 
RADIO SPECIAL 

co- hosted by 

1 FRANK SINATRA 
For information on this super 

ratings -maker contact: 

ORANGE PRODUCTIONS 

105 Forrest Avenue 
Narberth, PA 19072 
215- 667 -8620 

nessy while he was GM there ") and 
KPOI Honolulu from 1969 through 
1972. 

Replacing Roberts is Jon Russell, 
who has been KRQR's assistant PD/ 
MD as well as afternoon drive per- 
sonality since the switch to AOR on 
Jan. 25, 1982. Russell's previous 
AOR experience includes afternoon 
drive /MD at Sacramento's KZAP 
and a short stint at KXOA -AM 
across town after coming from Ba- 
kersfield's KKXX, a Buck Owens 
station, formerly KUZZ -FM. 

Restating the company's commit - 
tment to remain AOR in San Fran- 
cisco despite the group's majority of 
top 40 outlets, Russell says he ex- 
pects "no changes in direction what- 
soever. We're doing as well as to be 
expected in this competitive situa- 
tion, and we hope to remain on top of 
the AOR heap with straight ahead 
rock'n'roll." 

Friday, Nov. 4 marked Russell's 
last afternoon drive shift. That slot is 
now filled by 6 - 10 p.m. personality 
Nancy Walton, with 10 - 2 a.m. jock 
Steve Garland on 7 to midnight, and 
John Mack Flanigan expanding to 
midnight to six. 

ROLII.YE BORNSTEIN. 

FCC Ruling On 

Debates Is Hailed 
WASHINGTON -The nation's 

broadcasters applauded the FCC's 
decision Wednesday (9) to broaden 
the so- called Aspen Rule concerning 
the broadcast of political debates so 
that they may be considered as on- 
the -spot -news and thus exempt from 
equal opportunity requirements of 
the Communication Act. 

The Commission unanimously 
passed the request for a reinterpreta- 
tion of the rule, following an 18- 
month study of the rule in response 
to petitions by Henry Geller, the Ra- 
dio- Television News Directors Assn. 
and the National Assn. of Broadcast- 
ers. However, the Commission de- 
clined to rule whether documentary 
programming focusing on campaign 
issues with "incidental but significant 
candidate appearances" may be con- 
sidered within the exception for 
"bona fide news documentaries" in 
the Act. 

NAB president Edward O. Fritts 
said following the FCC decision that 
"the public and our form of govern- 
ment" are the "obvious winners." 

Statewide Buys 
WCFL Chicago 

Continued from page 15 
local sports coverage. but Statewide 
executive vice president Tony Lupo 
notes that it's "premature" to say 
whether the station will honor its 
contracts with the Univ. of Illinois, 
Loyola Univ. and the USFL's Chica- 
go Blitz should Ginsburg assume 
control of the once legendary rock 
station. 

Mutual purchased WCFL for $12 
million in 1978. "Some people say 
that $12 million was too high at the 
time," notes Mutual press rep Nancy 
Neubauer. "The feeling around here 
is that the Chicago market is differ- 
ent today, and that $8 million is a 
good price." The station has been up 
for sale, unofficially, for the past 
year. 

Statewide's other properties in- 
clude WAPE Jacksonville and 
WKQE and WBGM Tallahassee. 

WoshIû9I h. 
By BILL HOLLAND 

More on the continuing AM stereo 
system arm -wrestling contest: Leon- 
ard Kahn called us to comment on 
last week's story concerning the 
FCC's okay of the Harris system's 
exciter unit and the puzzling an- 
nouncement by Chrysler Corp. that 
it had picked Motorola receivers over 
the more expensive multi- system 
receivers. 

Kahn, who's been scrapping, and 
quite successfully, to get his system 
on the air, pointed out that he has 
sold the Kahn unit to one and some- 
times two stations in many major cit- 
ies, including WQXR in New York, 
KHJ in Los Angeles, KFRC and 
KNBR in San Francisco, WGN in 
Chicago, WMAL in D.C., and quite 
a few others. 

"They've got to be kidding," Kahn 
says of Chrysler. "There's no way 
they're going to be able to sell a re- 
ceiver that isn't a multi- system. It's a 
joke." 

* * * 
Let's hope it isn't kickass rock'n- 

roll: The FCC has granted the appli- 

cation for a new FN. 
boro, Ark. to a new c 
Whispering Sounds Inc. 

* * * 
It's final, and good news for s 

broadcaster pursestrings: The F 
has affirmed its April ruling drop- 
ping requirements that payments 
made in settling mutually exclusive 
applications for broadcast licenses 
not exceed "reasonable and prudent 
expenses" covering the withdrawn 
application of the party which de- 
cides to drop out. 

* * * 
Hope they have an emergency gen- 

erator: WINZ Miami was vindicated 
last week when the FCC upheld an 
April ruling denying a Fairness Doc- 
trine and personal attack complaint 
by Florida Power & Light Co. (FPL). 

FPL had charged that WINZ had 
broadcast "a barrage" of daily edito- 
rials against an FPL rate increase. 
The FCC noted that the station had 
also run FPL spots "on 198 occa- 
sions," and further, that the station 
had not "acted unreasonably." 

LMosE Added Records] 
The week's five most added singles at 

Billboard's reporting stations in each of four formats 

Title, Artist, Label 

# of Billboard's 
stations 

adding record 
this week 

# of Billboard's 
stations 

now reporting 
record 

HOT 100 
( 184 Stations) 

1 "Read 'Em And W eep," Barry 
Manilow, Arista 70 70 

2 "If I'd Been The One," .38 Special, 
A &M 53 96 

3 "Allergies," Paul Simon, Warner 
Bros. 36 81 

4 "Undercover Of The Night," Rolling 
Stones, Rolling Stones 35 133 

5 "Joanna," Kool & the Gang, De -Lite 34 68 

BLACK 
(94 Stations) 

1 "Magnetic," Earth, Wind & Fire, 
Columbia 23 

2 "Nubian Nut," George Clinton, 
Capitol 20 

3 "I Still Can't Get Over Loving You," 
Ray Parker Jr., Arista 18 

71 

43 

52 

4 "How Come U Dont Call Me 
Anymore," Stephanie Mills, 
Casablanca 16 53 

5 "Let The Music Play," Shannon, 
Emergency 13 40 

COUNTRY 
(125 Stations) 

1 "That's The Way Love Goes," Merle 
Haggard, Epic 45 

2 "Show Her," Ronnie Milsap, RCA 39 

3 "After All," Ed Bruce, MCA 35 

45 

103 

80 

4 "Drivin' Wheel," Emmylou Harris, 
Warner Bros. 32 35 

5 "I Call It Love," Mel McDaniel, 
Capitol 24 87 

ADULT CONTEMPORARY 
(84 Stations) 

1 "Read 'Em And Weep," Barry 
Manilow, Arista 33 33 

2 "Joanna," Kool & the Gang, De -Lite 11 23 

3- "I Guess That's Why They Call It 
The Blues," Elton John, Geffen 10 40 

4 "The Sound Of Goodbye," Crystal 
Gayle, Warner Bros. 10 34 

5 "All The Right Moves," Jennifer 
Warnes & Chris Norman, Casablanca 10 21 
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IYEST/#"000 ONE- 

T H E L E G E N D O F 

BARBRA STREISAND 

Featuring a rare interview granted exclusively £ir this program, "The Legend Of Barbra Streisand" is a two -hour 
radio special airing the weekend.of November 18 on more than 300 of the Nation's finest radio stations.. 

Join Barbra as she talks about her many- facetei career -from live performing to record_ng, from the New York 

stage to Hollywood. She'll also spotlight he- forthcoming MGM /UA film "Yentl" and the accompanying 
Columbia Records soundtrack -album. 

"The Legend of Barbra Streisand:" Sponsored ny the Cadillac Motor Car Division. Don't miss this momentous 
evening of song and conversation with one of America's entertainment. legends. 

Los Angeles: 
9540 Washington Boulevard 
Culver City, CA 90230 

. (213) 204 -5000 

I1/ESTII'OOD ONE 
For the biggest everts in radio, it's Westwood One...and only! 

New York: 

575 Madison Avenue, Suite 1006 
New York, NY 10022 

(212) 605-0500 
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Billboard. Sinoles Radio Action. 

**KEY ADD -ONS -the two key records added at the stations listed as deter- 
mined by station personnel. 

ADD-ONS -All records added at the stations listed as determined by station 

Pacific Southwest Region 

TOP ADD ONS 

BARRY MANILOW -Read 'Em And Weep (Arista) 
THE ROLLING STONES- Undercover Of The Night 

(Rolling Stone) 
11001 AND THE GANG -Joanna (De -Lite) 
THE POUCE -S nchronicity II (A&M) 
TES-Owner OfyA Lonely Heart (Atco) 

KDZA -AM- Pueblo 
(R1 Avila-M.D.) 

NAKED EYES -When The Lights Go Out 

38 SPECIAL -If I'd Been The One 

THE COMMODORES-Only You 

UNDA RONSTADT- What's New 

THE ROMANTICS -Talking In Your Sleep 

BARRY MANILOW -Read 'Em And Weep 

IRENE CARA -Why Me 

KIM CANNES- Invisible Hands 

PETER SCHILLNG -Major Tom (Coming Home) 

THE POINTER SISTERS -I Need You 

KFI -AM -Los Angeles 
(Stove LUBeau -M.D.) 

BARRY MANILOW -Read 'Em And Weep 

«FRANK STALLONE A CYNTHIA RHODES -I'm Never 

Gonna Give You Up 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

THE COMMODORES-Only You 

KFMY -FM -Provo 
(Keith Greer -M.D.) « CULTURE CLUB -Church 01 The Poison Mind 

DURAN DURAN-Union Of The Snake 

TES-Owner 01 A Lonely Heart 

BARRY MANILOW- Read 'Em And Weep 

THE POINTER SISTERS -I Need You 

KGGI -FM (99- 1 -FM)- Riverside 
(Kraig Hubbs -M.D.) 

BILLY JOEL- Uptown Girl « OUVIA NEWTON -JOHN -Twist Of Fate 

MADONNA -Holiday 

RODNEY DANGERFIELD- Rappin' Rodney 

KHYT -AM- Tucson 
(Sherman Cohen -M.D.) 

38 SPECIAL -If I'd Been The One 

JENNIFER NOLLIDAYII Am Love 

SHANNON -Let The Music Play 

THE POLICE -Synchronicity II 

DURAN DURAN -Union Of The Snake 

HUEY LEWIS AND THE NEWS -Heart And Soul 

STACY LATTISLAW- Million Dollar Babe 

SAGA -The Flyer 

KIIS -FM -Los Angeles 
(Michael Schaefer-M.D.) 

JEFFREY OSBORNE -Stay With Me Tonight 

RUFUS AND CHAKA KHAN-Ain't Nobody 

THE ROMANTICS -Talking In Your Sleep 

KOOL AND THE GANG -Joanna 

JENNIFER HOLLIDAY -1 Am Love 

MADONNA -Holiday 
BARBRA STREISAND -The Way He Makes Me Feel 

THE POLICE -Synchronicity II 

OLIVIA NEWTON -JOHN -Twist 01 Fate 

RICK SPRINGFIELD -Souls 
ASIA -The Smile Has Left Your Eyes 

THE ROLLING STONES- Undercover Of The Night 

KIMN -AM- Denver 
Gisela Avila -Perez -M.D.) 

QUIET RIOT -Cum On Feel The Noize 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

38 SPECIAL -If I'd Been The One 

PAUL SIMON- Allergies 

STRAY CATS -I Won't Stand In Your Way 

KIQQ -FM -Los Angeles 
(Robert Moorhead -M.0.) 

JEFFREY OSBORNE -Stay With Me Tonight 

WHAM U.K. -Wham Rap (Enjoy What You Do) 

RITHEIRA -Vamps Ala Playa 

UMAHO-Only For Love 

SPANDAU BALLET -Gold 

GENESIS -That's All 

BARRY MANILOW- Read 'Em And Weep 

ELO- Stranger 

MADONNA -Holiday 

MEN WITHOUT HATS-I Like 

SIMON TOWSENDI'm The Answer 

KIST -AM -Santa Barbara 
(Dick Williams-M.D.) 

DORAN DORAN -Union 01 The Snake 

YES -Owner Of A Lonely Heart 

38 SPECIAL -If I'd Been The One 

LINDA RONSTADT- What's New 

BARRY MANILOW -Read 'Em And Weep 

REAL LIFE -Send Me An Angel 

JENNIFER HOLLDAY-1 Am Love 

KKHR -FM -Los Angeles 
)Dave Mall -M.D.) 

THE ROLLING STONES -Undercover Of The Night 

YES-Owner Of A Lonely Heart 

MADONNA -Holiday 

38 SPECIAL -If I'd Been The One 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

JEFFREY OSBORNE -Stay With Me Tonight 

K.C. -Give It Up 

KKXX -FM- Bakersfield 
)Dave Kamper -M.D.) 

THE ROLLING STONES- Undercover Of The Night 

YES -Owner 01 A Lonely Heart 

HEART -Allies 
38 SPECIAL-If I'd Been The One 

ELTON JOHN -1 Guess That's Why They Call It The 

Blues 

THE POLICE -Synchronicity II 

STRAY CATS -I Won't Stand In Your Way 

DURAN DORAN -Union Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

KLUC -FM -Las Vegas 
(Randy Lundquist -M.D.) 

STRAY CATS -I Won't Stand In Your Way 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

THE POLICE -Synchronicity II 

OLIVIA NEWTON -JOHN -Twist Of Fate 

MATTHEW WILDER -Break My Stride 

NAKED EYES -When The Lights Go Out 

30 SPECIAL -If I'd Been The One 

KOOL AND THE GANG -Joanna 

EDDIE MONEY -The Big Crash 

BARRY MANILOW -Read 'Em And Weep 

JEFFREY OSBORNE -Stay With Me Tonight 

KOAQ -FM- Denver 
(Allan Sledge-M.D.) 

KOOL AND THE GANG -Joanna 

THE ROWNG STONES- Undercover Of The Night 

BARRY MANILOW -Read 'Em And Weep 

33 SPECIAL -II I'd Been The One 

RAY PARKER JR.I Still Can't Get Over Loving You 

THE ROMANTICS -Talking In Your Sleep 

KOPA -FM- Scottsdale 
Art Morales-M.D.) 

CULTURE CLUB-Church Of The Poison Mind 

THE POUCE -Synchronicity II 

DURAN DURAN -Union Of The Snake 

TES-Owner 01 A Lonely Heart 

BARRY MANILOW -Read 'Em And Weep 

STRAY CATS -I Wont Stand In Your Way 

BRYAN ADAMS -This Time 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

KRQQ -FM- Tucson 
(Zapdian /Nerds - M.D.) 

THE POLICE -Synchronicity II 

THE ROMANTICS- Talking In Your Sleep 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

MICHAEL STANLEY BAND -My Town 

THE HUMAN LEAGUE -Mirror Man 

DURAN DURAN -Union Of The Snake 

RAINBOW- Street Of Dreams 

NAKED EYES -When The Lights Go Out 

RAY PARKER JR.-1 Still Can't Get Over Loving You 

SPANDAU BALLET-Gold 

KRSP -AM -Salt Lake City 
(Barry wD -M.D.) 

YES-Owner Of A Lonely Heart 

LOVERBOY -Queen Of The Broken Hearts 

THE ROLLING STONES- Undercover Of The Night 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

OUVIA NEWTON -JOHN -Twist Of Fate 

DURAN DURAN -Union Of The Snake 

KRTH -FM -Los Angeles 
(David Grossman -M.D.) 

BARRY MANILOW -Read 'Em And Weep 

JENNIFER HOLLIDAY-I Am Love 

MADONNA -Holiday 

PAT BENATAR -Love Is A Battlefield 
THE ROLLING STONES -Undercover Of The Night 

KOOL ANO THE GANG- Joanna 

HUEY LEWIS AND THE NEWS -Heart And Soul 

OUVIA NEWTON -JOHN -Twist Of Fate 

RICK SPRINGFIELD -Souls 
THE MOODY BLUES -Blue World 

KSDO -FM -San Diego 
(Mike Preston -M.D.) 

PETER SCHILLING -Major Tom (Coming Home) 

THE POLICE -Synchronicity II 

OLIVIA NEWTON -JOHN -Twist Of Fate 

KIM CARNES -Invisible Hands 

STRAY CATS -I Won't Stand In Your Way 

LIONEL RICHIE- Running With The Night 

CULTURE CLUB -Karma Chameleon 

RUFUS AND CHAKA KHAN -Ain't Nobody 

TES-Owner Of A Lonely Heart 

THE ROLLING STONES- Undercover Of The Night 

KSLY -AM -San Luis Obispo 
(Tom Walsh -M.D.) 

38 SPECIAL -If I'd Been The One 

RAY PARKER JR. I Still Can't Get Over Loving You 

JENNIFER HOLLIDAYI Am love 
LINDA RONSTADT- What's New 

SPANDAU BALLET-Gold 
THE MOODY BLUES -Blue World 

BARRY MANILOW -Read 'Em And Weep 

DURAN DORAN -Union Of The Snake 

KIM CARNES- Invisible Hands 

RICK SPRINGFIELD -Souls 
YES-Owner Of A Lonely Heart 

KZZP -FM- Phoenix 
(Steve GsInrd -M.D.) 

IRENE CARA -Why Me 

RICK SPRINGFIELD -Souls 
PETER SCHILLING -Major Tom (Coming Home) 

DURAN DURAN -Union Of The Snake 

JACKSON BROWNE -Tender Is The Night 

CULTURE CLUB-Church Of The Poison Mind 

THE POUCE -Synchronicity II 

XTRA -AM -San Diego 
(Jim Richards -M.D.) 

THE ROMANTICS -Talking In Your Sleep 

YES-Owner Of A Lonely Heart 

MANHATTAN TRANSFER -Spice Of Life 

DEBARGE -Time Will Reveal 

THE ROLLING STONES- Undercover Of The Night 

THE POINTER SISTERS -I Need You 

EDDIE MONEY -The Big Crash 

RUFUS AND CHAKA KHAN -Am't Nobody 

MADONNA -Holiday 
COOL AND THE GANG -Joanna 

Pacific Northwest Region 
TOP ADD ONS 

COOL AND THE GANG -Joanna (De -Lite) 
DURAN DURAN -Union Of The School (Capitol) 
THE ROLLING STONES -Undercover Of he Night 

ELTON JOHN-Guess )That's Why They Call It The 

Blues (Geffen) 
BARRY miaow-Read 'Em And Weep (Arista) 

Based on station playlists through Tuesday (11/8/83) 

TOP ADD ONS - NATIONAL 
BARRY MANILOW -Read 'Em And Weep (Arista) 
THE ROLLING STONES- Undercover Of The Night (Rolling Stone) 
38 SPECIAL -If I'd Been The One (A &M) 
DURAN DURAN -Union Of The Snake (Capitol) 

KBBK -FM -Boise 
Ti. ( Evans -M.D.) « MATTHEW WILDER -Break My Stride 

ELTON JOHN -I Guess That's Why They Call it The 

Blues 

DURAN DORAN -Union Of The Snake 

CULTURE CLUB-Church 01 The Poison Mind 
THE POLICE-Synchronicity II 
YES -Owner 01 A Lonely Heart 

DARYL HALL AND JOHN OATES -Say It Isn't So 

KIM CARNES- Invisible Hands 

KOOL AND THE GANG -Joanna 
BARRY MANILOW -Read 'Em And Weep 

KISS -Lick It Up 

THE ROMANTICS -Talking In Your Sleep 

KCNR -FM- Portland 
(Richard Harter-M.D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

DARYL HALL AND JOHN OATES -Say It Isn't So 

KFRC -AM -San Francisco 
(Kate Igpam -M.0.) 

RICK SPRINGFIELD -Souls 
EARN, WINO A FIRE -Magnetic 
RAY PARKER JR. -I Still Can't Get Over Loving You 

COOL AND THE GANG- Joanna 

KGHO -FM- Hoquaim 
(Steve Larson -M.D.) 

« BARRY MANILOW -Read 'Em And Weep 

OLIVIA NEWTON -JOHN -Twist Of Fate 

DURAN DURAN -Union 01 The Snake 

THE POLICE -Synchronicity II 

KIM CARNES -Invisible Hands 

YES-Owner 01 A Lonely Heart 

STRAY CATS -I Won't Stand In Your Way 

KHOP -FM- Modesto 
(David Allyn Kraham -M.D.) 

THE ROLUNG STONES- Undercover 01 The Night 

« QUIET RIOT -Gum On Feel The Noize 

THE POINTER SISTERS -I Need You 

JOBOXERS -lust Got Lucky 

DURAN DURAN -Union 01 The Snake 

RUFUS AND CHAKA KHAN -Ain't Nobody 

THE ALAN PARSONS PROJECT -You Don't Believe 

KIDD -AM- Monterey 
(Rick Boyd-M. D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

YES-Owner Of A Lonely Heart 

BIG COUNTRY -In A Big Country 

THE ROLLING STONES- Undercover Of The Night 

PETER SCHILLING -Major Tom (Coming Home) 

KOOL AND THE GANG -Joanna 

RAY PARKER JR. I Still Can't Get Over loving You 

DURAN DORAN -Union Of The Snake 

KITS -FM -San Francisco 
Michelle Meisnen -M.D.) 

EARTH, WIND 8 FIRE -Magnetic 
SHANNON -Let The Music Play 

EDDIE MONEY -The Big Crash 

REAL LIFE -Send Me An Angel 

THE ALAN PARSONS PROJECT -You Don't Believe 

BARBRA STREISAND -The Way He Makes Me Feel 

MADONNA -Holiday 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

PAUL SIMON -Allergies 

BETTE MIDLER- Favorite Waste 01 Time 

KJRB -AM- Spokane 
(Brian Gregory-M.D.) 

LINDA RONSTADT- What's New 

CRYSTAL GAYLE -The Sound Of Goodbye 

NATIVE -Take A Chance On Love 

JENNIFER WARNES /CHRIS THOMPSON -All The 

Right Moves 

KOOL AND THE GANG -Joanna 

KMJK -FM- Portland 
{Steve Naganuma -M.O.) 

38 SPECIAL -If I'd Been The One 

KOOL AND THE GANG -Joanna 

MADONNA -Holiday 
SPANDAU BALLET -Gold 

THE ROLLING STONES -Undercover Of The Night 

OLIVIA NEWTON- JOHN -Twist Of Fate 

PETER SCHILLING -Major Tom (Coming Home) 

PAUL SIMON -Allergies 
RUFUS AND CHAKA KHAN -Ain't Nobody 

KNBQ -FM- Tacoma 
(Beau Roberts-M.D.) 

KIM CARNES -Invisible Hands 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

DURAN DORAN -Unen 01 The Snake 

BIG COUNTRY -In A Big Country 

DIONNE WARWICK AND LUTHER VANDROSS -How 

Many Times Can We Say Goodbye 

BARRY MANILOW -Read 'Em And Weep 

DEBORAH ALLEN -Baby I Lied 

SPANDAU BALLET-Gold 

KOZE -FM- Lewiston 
(Jay McCall-M.D.) 

ROBERT PLANT-In The Mood 

BARRY MANILOW -Read 'Ern And Weep 

STRAY CATS -I Won't Stand In Your Way 

DEBARGE -Time Will Reveal 

THE POLICE -Synchronicity ll 
DURAN DURAN -Union Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

PAUL SIMON -Allergies 
CULTURE CLUB-Church 01 The Poison Mind 

KSKD -FM -Salem 
(Len Mitchell -M.D.) 

RAY PARKER JR. -I Still Can't Get Over Loving You 

DEBORAH ALLEN -Baby I Lied 

LINDA BONSTADT- What's New 

JENNIFER HOLLIDAY-1 Am Love 

REAL LIFE -Send Me An Angel 

MATTHEW WILDER -Break My Stride 

BARRY MANILOW -Read 'Em And Weep 

KTRS -FM- Casper 
(Jamie Sears) 

KIM CARNES- Invisible Hands 

YES-Owner Of A Lonely Heart 

THE POINTER SISTERS -I Need You 

BARBRA STREISAND -The Way He Makes Me Feel 

DEBARGE -Time Will Reveal 

KWOD -FM- Sacramento 
(Mr. Ed -M.D.) 

«JACKSON BROWNE- Tender Is The Night 

JOBOXERS -Just Got Lucky 

BIG COUNTRY -In A Big Country 

DURAN DURAN -Union Of The Snake 

KWSS -FM- Gilroy 
(Chris Knight -M.D.) 

STRAY CATS -I Won't Stand In Your Way 

ASIA -The Smile Has Left Your Eyes 

RUFUS AND CHAKA KHAN -Ain'( Nobody 

YES-Owner Of A Lonely Heart 

THE ROLLING STONES -Undercover Of The Night 

IRENE CARA -Why Me 

OLIVIA NEWTON -JOHN -Twist Of Fate 

BIG COUNTRY -In A Big Country 

THE ROMANTICS -Talking In Your Sleep 

THE POLICE -Synchronicity II 

KYNO-FM--Fresno 
(Jeff Davis -M.D.) 

JEFFREY OSBORNE -Stay With Me Tonight 

DURAN DURAN -Union Of The Snake 

BIG COUNTRY -In A Big Country 

CLIFF RICHARD -Never Say Die 

THE ROLLING STONES- Undercover Of The Night 

KYYA -FM- Billings 
(Charlie Fox -M.D.) 

38 SPECIAL -If I'd Been The One 

PETER SCHILLING -Major Tom (Coming Home) 

YES -Owner Of A Lonely Heart 

MATTHEW WILDER -Break My Stride 

BARRY MANILOW -Read 'Em And Weep 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

DURAN DURAN -Union 01 the Snake 

BIG COUNTRY -In A Big Country 

PAUL SIMON -Allergies 

THE ROLLING STONES- Undercover Of The Night 

North Central Region 

TOP ADD ONS 

DURAN DURAN -Union Of The Snake (Capitol) 

THE ROLLING STONES -Undercover Of The Night 
(Rolling Stone) 

PETER SCHILLING -Major Tom (Coming Home) 

(Elektra) 

JOBOXERS -Just Got Lucky (RCA) 

SPANDAU BALLET -Gold (Chrysalis) 

WABX -FM- Detroit 
(Paul Christy -M.D.) 

SAGA -The Flyer 

ROBERT PLANT -In The Mood 

THE ALAN PARSONS PROJECT -You Don't Believe 

RAINBOW -Street Of Dreams 

JENNIFER HOLLIDAY -I Am Love 

EDDIE MONEY -The Big Crash 

YES-Owner 01 A Lonely Heart 

JOURNEY -Send Her My Love 

THE POINTER SISTERS -I Need You 

SPANDAU BALLET -Gold 
30 SPECIAL -If I'd Been The One 

PAUL SIMON -Allergies 

WBWB -FM- Bloomington 
(Randy Lloyd-M.D.) 

EDDIE MONEY -The Big Crash 

38 SPECIAL -II I'd Been The One 

PETER SCHILLING -Major Tom (Coming Home) 

SPANDAU BALLET-Gold 

ROBERT PUNT -In The Mood 

RAY PARKER JR.-1 Still Can't Get Over Loving You 

RAINBOW -Street Of Dreams 

KOOL AND THE GANG -Joanna 
MEN WITHOUT HATS -I Like 

MADONNA -Holiday 

BIG COUNTRY -In A Big Country 

THE ROLUNG STONES -Undercover Of The Night 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE -Synchronicity II 

DURAN DURAN -Union Of The Snake 

WCIL -FM- Carbondale 
(Tony Waitekus -P.D.) 

SPANDAU BALLET -Gold 
DURAN DURAN -Union Of The Snake 

JOBOXERS -Just Got Lucky 

PETER SCHILLING -Major Tom (Coming Home) 

THE ROMANTICS- Talking In Your Sleep 

THE MOODY BLUES -Blue Wald 
OUVIA NEWTON -JOHN -Twist Of Fate 

PEABO BRYSON /ROBERTA FUCK -Tonight I 

Celebrate My Love 

DARYL HALL AND JOHN OATES -Say It Isn't So 

WDMT -FM- Cleveland 
(Dean Dean -M.0.) 

RAY PARKER JR. -I Still Can't Get Over loving You 

STEPHANIE MILLS -How Come U Don't Call Me 

Anymore 

RICK JAMES -U Bring The Freak Out 

KOOL AND THE GANG -Joanna 

TWILIGHT 22- Electric Kingdom 

SHANNON -Let The Music Play 

THE LATEST- Starting Over 

MELBA MOORE-Keepin' My Lover Satisfied 

MADONNA -Holiday 
TYRONE DAVIS-1 Found Myself When I Lost You 

KLIQUE -Stop Doggin Me Around 

WDRQ -FM- Detroit 
(Brian White -41.D.) 

THE STYLE COUNCIL -Lone Hot Summer 

GEORGE CLINTON -Nuwan Nat 

THE GAP BAND -lam The Motha' 

LUTHER VANDROSS -111 Let You Slide 

WGCI -FM- Chicago 
!Gram Armstrong -P.0.i 

DA22 BAND -Joystick 
MAJOR HARRIS -All My Life 

IRENE CARA -Why Me 

ASHFORD R SIMPSON -Hs Much Deeper 

INDO -To Look At You 

JENNIFER HOWDAY -Shine A Light 

DREAMBOY -DonT Go 

TYRONE DAVIS -I Found Myself When I Lost You 

LUTHER VANDROSS -I'll Let YOU Slide 

WHYT -FM- Detroit 
(Lee Malcolm-M.D.) 

BIG COUNTRY -In A Big Country 

THE ROWNG STONES- Undercover Of The Night 

JOBOXERS -Just Got Lucky 

ELTON JOHN -1 Guess That's Why They Call It The 

Blues 

SPANDAU BALLET-Gold 

DURAN DURAN -Anion Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

PETER SCHILLING-Major Tom (Coming Home) 

MATTHEW WILDER -Break My Stride 

KIM CARNES -Invisible Hands 

WKDD -FM -Akron 
(Matt Pattrick-P.D.) « THE POINTER SISTERS -I Need You 

BARBRA STREISAND -The Way He Makes Me Feel 

SAGA -The Flyer 

BARRY MANILOW -Read 'Em And Weep 

THE POUCE -Synchronicity II 

RUFUS AND CHAKA KHAN -Ain't Nobody 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

DURAN DURAN -Union 01 The Snake 

THE ROLLING STONES- Undercover Of The Night 

YES-Owner Of A Lonely Heart 

RICK SPRINGFIELD -Souls 

BIG COUNTRY -In A Big Country 

OLIVIA NEWTON -JOHN -Twist Of Fate 

WKRQ -FM -Cincinnati 
(Tony Galluzzo -M.D.) « CULTURE CLUB-Church 01 The Poison Mind 

WKTI -FM- Milwaukee 
(Danny Claytem -M.D.) 

DURAN DURAN -Anion 01 The Snake 

THE ROLUNG STONES- Undercover Of The Night 

PEABO BRYSON /ROBERTA FLACK- Tonight I 

Celebrate My Love 

THE HUMAN LEAGUE -Mirror Man 

38 SPECIAL -If I'd Been The One 

RICK SPRINGFIELD -Souls 
RAT PARKER JR. -I Still Can't Get Over Loving You 

GENESIS- That's All 

WKZW -FM- Peoria 
{Mark Maloney -M.D.) 

TES -Owner Of A Lonely Heart 

STRAY CATS -I Won't Stand In Your Way 

DURAN DURAN -Union Of The Snake 

WLS -AM (AM /FM)- Chicago 
(Steve Peron -MA.) 

JUMP IN THE SADDLE -The Curly Shuffle 

HUEY LEWIS AND THE NEWS -Heart And Soul 

DARYL HALL AND JOHN OATES -Say It Isn't So 

JACKSON BROWNE- Tender Is The Night 

WNCI -FM- Columbus 
(Steve Edwards -M.D.) 

RICK SPRINGFIELD -Souls 
DURAN DURAN -Union Of The Snake 

ASIA -The Smile Has Left Your Eyes 

THE ROWNG STONES- Undercover Of The Night 

LOVERBOY -Queen Of The Broken Hearts 

WSPT -FM- Stevens Point 
(Dianne Tracy -M.D.) 

PAUL SIMON -Allergies 

BARRY MANILOW -Read 'Em And Weep 

PETER SCHILLING -Major Tom (Coming Home) 

THE POINTER SISTERS -I Need You 

RICK SPRINGFIELD -Souls 
THE ROLLING STONES- Undercover Of The Night 

DORAN DURAN -Union Of The Snake 

BIG COUNTRY -In A Big Country 

STRAY CATS -I Won't Stand In Your Way 

ELTON JOHN-1 Guess That's Why They Call It The 

Blues 

WXGT -FM -Columbus 
(Teri Nutter -M.D.) 

IRENE CARA -Why Me 

YES-Owner Of A Lonely Heart 

PAUL SIMON -Allergies 

DURAN DURAN -Union Of The Snake 

THE ROLLING STONES -Undercover Of The Night 

WZEE -FM- Madison 
(Matt Hudson-M.D.) 

STRAY CATS -I Won't Stand In Your Way 

ASIA -The Smile Has left Your Eyes 

NENA -99 Luftballons 
RAY PARKER JR. -I Still Can't Get Over Loving You 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE ROLLING STONES -Undercover Of The Night 
PEABO BRYSON / ROBERTA FUCK- Tonight I 

Celebrate My Love 

JOBOOERS -Just Got Lucky 

WZOK -FM- Rockford 
(Ti. Fex -M.D.) 

IRENE CARA -Why Me 

PETER SCHILLING -Major Tom (Coming Home) 

DURAN DURAN -Union Of The Snake 

WZPL -FM- Indianapolis 
(Gary Haflman -M.D.) 

ROBERT PUNT -In The Mood 

38 SPECIAL -If I'd Been The One 
MATTHEW WILDER -Break My Stride 

BARRY MANILOW -Read 'Em And Weep 
THE ROLLING STONES -Undercover Of The Night 
JOBOXERS -lust Got Lucky 
THE HUMAN LEAGUE-Mirror Man 
PETER SCHILLING -Major Tom (Coming Home) 

WZZR -FM -Grand Rapids 
(Don Schueller) 

EDDIE MONEY -The Big Crash 

SAGA -The Flyer 

OLIVIA NEWTON -JOHN -Twist Of Fate 

STRAY CATS -I Won't Stand In Your Way 

38 SPECIAL-If I'd Been The One 

THE ROLLING STONES- Undercover Of The Night 

ROBERT PUNT -In The Mood 

CHEAP TRICK-1 Can't Take It 
THE AUN PARSONS PROJECT -You Don't Believe 

JOE JACKSON -Memphis 
RE- FLEX -Politics And Dancing 

Southwest Region 

TOP ADD ONS 

BARRY MANILOW -Read 'Em And Weep (Arista) 

THE ROLLING STONES- Undercover Of The Night 

(Rolling Stone) 

OLIVIA NEWTON -JOHN -Twist Of Fate (MCA) 

YES -Owner Of A Lonely Heart (Atco) 

38 SPECIAL -If I'd Been The One (A &M) 

KAFM -FM- Dallas 
(Pete Thompson -M.O.( 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

RAY PARKER JR. I Still Can't Get Over Loving You 
DEBARGE -Time Will Reveal 

RAINBOW -Street Of Dreams 

THE ROMANTICS -Talking In Your Sleep 

OUVIA NEWTON -JOHN -Twist Of Fate 

JOHN COUGAR MELLENCAMP -Crumblin' Down 
CULTURE CLUB-Church Of The Poison Mind 

KAMZ -FM -El Paso 
(Georgia Saylor -M.D.) 

MATTHEW WILDER -Break My Stride 

BARRY MANILOW -Read 'Em And Weep 

OUVIA NEWTON -JOHN -Twist 01 Fate 

KB FM -FM- McAllen- Brownsville 
(Bib Mitchell-M.D.) « BARRY MANILOW -Read 'Em And Weep 

JOE JACKSON -Memphis 
THE ROLUNG STONES -Undercover Of The Night 

DURAN DURAN -Union Of The Snake 

PETER SCHILLING -Major Tom (Coming Home) 

BIG COUNTRY -In A Big Country 

YES -Owner Of A Lately Heart 

ELTON JOHN -1 Guess That's Why They Call It The 

Blues 

DEBARGE -Time Will Reveal 

KHFI -FM- Austin 
(Ed Volkman -M.D.) 

DURAN DURAN -Union Of The Snake 

MICHAEL STANLEY BAND -My Town 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

THE POLICE -Synchronicity II 

YES-Owner Of A Lonely Heart 

KIM CANNES -Invisible Hands 

KUQUE -Stop Doggin' Me Around 

STRAY CATS -I Won't Stand In Your Way 

NAKED EYES -When The Lights Go Out 

PAUL SIMON- Allergies 

RAY PARKER JR. I Still Can't Get Over Loving You 

THE ROMANTICS- Talking In Your Sleep 

ICEHOUSE -Hey Little Girl 

JOE JACKSON- Memphis 

THE ROLLING STONES -Undercover Of The Night 

KILE -AM -Galveston 
(Scott Taylor -M.D.) 

THE ROLLING STONES- Undercover Of The Night 

ELTON JOHN -1 Guess That's Why They Call It The 

Blues 

SPANDAU BALLET -Gold 

DEBARGE -Time Will Reveal 

EDDIE AND THE CRUISERS -On The Dark Side 

COOL AND THE GANG -Joanna 

KISR -FM -Fort Smith 
(Rick Hayes -M.D.) 

REAL LIFE -Send Me An Angel 

BARBRA STREISAND -The Way He Makes Me Feel 

BARRY MANILOW -Read 'Em And Weep 

RAY PARKER JR.-1 Still Can't Get Over Loving You 

MATTHEW WILDER -Break My Stride 

YES-Owner Of A Lonely Heart 

RUFUS AND CHAKA KHAN-Ain't Nobody 

CULTURE CLUB-Church Of The Poison Mind 

THE ROMANTICS -Talking In Your Steep 

KITE -FM- Corpus Christi 
(Tod Tucker -M.D.) 

THE ROLLING STONES- Undercover 01 The Night 
SPANDAU BALLET-Gold 

OUVIA NEWTON -JOHN -Twist Of Fate 

DURAN DURAN -Union Of The Snake 

THE POL10E-Synchronicily II 

YES -Owner Of A Lonely Heart 

NAKED EYES -When The Lights Go Out 

30 SPECIAL -If I'd Been The One 

KKBQ -FM- Houston 
(Pat Hamilton -M.D.) 

CULTURE CLUB- Church 01 The Poison Mind 

PAUL YOUNG- Wherever I Lay My Hat 

SHANNON -let The Music Play 

KKYK -FM -Little Rock 
(Mark McCain -M.D.( 

THE ROLLING STONES -Undercover Of The Night 

KROK -FM- Shreveport 
(Peter Stewart -M.D.) 

YES -Owner Of A Loney Heart 

BARRY MANILOW- Read 'Ern And Weep 

DARYL HALL AND JOHN OATES -Say It Isn't So 

IRENE CARA -Why Me 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

THE COMMODORES -Only You 

THE ROLLING STONES- Undercover Of The Night 

THE MOODY BLUES -Blue World 

LINDA ROMSTADT- What's New 

GUDYS KNIGHT AND THE PIPS -Hero 

(Continued on page 20) 
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Billboard 
brings you to CES 

NIA HOvV 

...and beyond 
If you are a marketer of consumer electronics 
software or hardware(games, computers, 
tapes, accessories), there are times when to 
sell effectively, it seems you have to be every- 
where at once. Especially at the Winter Con- 
sumer Electronics Show in Las Vegas, where 
tens of thousands of potential customers will 
gather under four roofs. You need to reach 
them, even if you don't go to the show. 

The power of Billboard can take you 
there and everywhere. Because in addition to 
its regular weekly, worldwide circulation, 
Billboard will be distributed to convention 
attendees. Your ad in our expanded editorial 
section covering CES in the January 14 issue 
will be seen all over CES ... even if you can't be. 

Billboard ...the trade publication that takes your 
message to CES and beyond: to all the important 
buyers and influentials ... retailers, wholesalers, rack 
jobbers, manufacturers, reps and other potential 
customers. 

1984 Winter CES 

Las Vegas 
Convention Center /Annex 
Hilton Hotel Riviera Hotel 

January 7 -10 

Issue Date: January 14 

Ad Deadline: December 23 
For advertising details, call Ron Willman in New York at 
(212) 764 -7350, Diane Daou in Los Angeles at (213) 859 -5312, 
or contact any Billboard Sales Office around the world. 

Biflboar 
1515 Broadway, New York, N.Y. 10036 

New York City: 212 -764 -7356; Beverly Hills, California: 213 -859 -5316; Nashville, Tennessee: 615 -748 -8145; 
Toronto, Canada: 416 -365 -0724; London, England: (01) 439 -9411; Paris, France: 1- 738 -4321; 
Hamburg, West Germany: (040) 631 -4299; Milan, Italy. 28-29 -158; Madrid, Spain: 232- 8000, 231 -8319; 
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Billboard R Singles Rod** Ac 
Based on station playlists through Tuesday (11/8/83) 

Ploylist Prime Movers * 
TM Ploylist Top Add Ons 

Continued from page 18 

KSET -FM -EI Paso 
(Cat Simon -M.D.) 

38 SPECIAL -If I'd Been The One 

THE COMMODORES-Only You 

SHANNON -Let The Music Play 

STREETS -II Love Should Go 

EARTH, WIND & FIRE -Magnetic 
UB 40-Red, Red Wine 

YES-Owner Of A Lonely Heart 

DARYL HALL AND JOHN OATES -Say It Isn't So 

PAUL McCARTNEY AND MICHAEL JACKSON -Say 
Say Say 

IRENE CARA -Why Me 

KTFM -FM -San Antonio 
(Joe Nasty-M.D.) 

BILLY JOEL- Uptown Girt 

SPANDAU BALLET-Gold 
LINDA RONSTADT- What's New 

BARRY MANILOW -Read 'Em And Weep 

RE- FLEX -Politics And Dancing 

HEADPINS -Just One More Time 

HERB ALPERT -Red Hot 

PAUL SIMON -Allergies 
EDDIE AND THE CRUISERS-On The Dark Side 

THE MOODY BLUES -Blue World 

CAROLE KING -Crying In The Rain 

KZFM -FM- Corpus Christi 
(Jahn Steele -M.D.) 

GEORGE BENSON -lady Love Me 

STAGY LATTISAW -Miracles 
MANHATTAN TRANSFER -Spice Of Life 

RUFUS AND CHAKA KHAN-Ain't Nobody 

THE POINTER SISTERS -I Need You 

PAUL YOUNG- Wherever I Lay My Hat 

PRINCE -Delirious 
IRENE CARA -Why Me 

PAUL McCARTNEY AND MICHAEL JACKSON -Say 

Say Say 

WABB -FM- Mobile 
(Paul Fuller -M.D.) 

OUVIA NEWTON -JOHN -Twist Of Fate 

YES -Owner Of A Lonely Heart 

RODNEY DANGERFIELD- Rappin' Rodney 
PETER SCHILLING -Major Tom (Coming Home) 

BIG COUNTRY -In A Big Country 

DURAN DURAN -Union 01 The Snake 

WEZB -FM -New Orleans 
(Nick Baaoo -M.D.) 

YES -Owner 01 A Lonely Heart 

BARRY MANILOW -Read 'Em And Weep 

KOOL AND THE GANG-Manna 

OLIVIA NEWTON -JOHN -Twist Of Fate 

KIM CARNES -Invisible Hands 

JENNIFER HOLLIDAY -I Am Love 

THE POLICE- Synchroniuty II 

PAT BENATAR -Love Is A Battlefield 

WFMF -FM -Baton Rouge 
(Johnny "A" -M.D.) 

THE ROLLING STONES- Undercover Of The Night 

WHHY -FM- Montgomery 
(Mark St. John -M.D.) 

BARRY MANILOW -Read 'Em And Weep 

KOOL AND THE GANG -Joanna 

3B SPECIAL -If I'd Been The One 

SPANDAU BALLET-Gold 
JOURNEY -Send Her My Love 

CULTURE CLUB-Church Of The Poison Mind 

THE HUMAN LEAGUE -Mirror Man 

WKXX -FM- Birmingham 
(Kevin McCarthy -M.D.) 

PETER SCHILLING -Major Tom (Coming Home) 

YES-Owner Of A Lonely Heart 

MATTHEW WILDER -Break My Stride 

38 SPECIAL -If I'd Been The One 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE -Synchronicity II 

THE ROLLING STONES- Undercover Of The Night 

MICHAEL STANLEY BAND -My Town 

KLIQUE -Stop Doggin' Me Around 

WMC -FM (FM- 100)- Memphis 
(Tom Prestigiacoma -M.D.) 

THE ROLLING STONES -Undercover Of The Night 

38 SPECIAL -If I'd Been The One 

KOOL AND THE GANG -Joanna 

WQEN -FM- Gadsden 
(Leo Davis-M.D.) 

YES -Owner Of A Lonely Heart 

THE MOODY BLUES -Blue World 

THE ROMANTICS -Talking In Your Sleep 

DEBORAH ALLEN -Baby I Lied 

THE ROLLING STONES -Undercover Of The Night 

THE POINTER SISTERS -I Need You 

OLIVIA NEWTON -JOHN -Twist Of Fate 

DURAN DURAN -Union Of The Snake 

38 SPECIAL -If I'd Been The One 

THE FOUR TOPS -I Just Can't Walk Away 

BARRY MANILOW -Read 'Em And Weep 

WQI D -FM- Biloxi 
(Kurt Ctiatt -M.D.) 

DURAN DURAN -Union Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE ROLLING STONES- Undercover Of The Night 

YES-Owner Of A Lonely Heart 

PETER SCHILLING -Major Tom (Coming Home) 

38 SPECIAL -II I'd Been The One 

BARRY MANILOW -Read 'Em And Weep 

WTIX -AM -New Orleans 
(Barney Kilpatrick -M.D.) 

DURAN DURAN -Union 01 The Snake 

38 SPECIAL -If I'd Been The One 

BIG COUNTRY -In A Big Country 

THE ROLLING STONES- Undercover Of The Night 

KOOL AND THE GANG -Joanna 

EDDIE AND THE CRUISERS-On The Dark Side 

ALABAMA -Lady Down On Love 

RAY PARKER JR. -I Still Can't Get Over Loving You 

DEBARGE -Time Will Reveal 

EARTH, WIND A FIRE -Magnetic 
BARRY MANILOW -Read 'Em And Weep 

WTYX -AM- Jackson 
(Wayne Scott-MX.) 

ALABAMA -Lady Down On Love 

THE COMMODORES -Only You 

RUFUS AND CHAKA KHAN -Am't Nobody 

THE POLICE -Synchronicity II 

OLIVIA NEWTON -JOHN -Twist Of Fate 

BARRY MANILOW -Read 'Em And Weep 

38 SPECIAL -If I'd Been The One 

WWKX -FM- Nashville 
(Brian Sargent -M.D.I 

BARRY MANILOW -Read 'Em And Weep 

38 SPECIAL -If I'd Been The One 

PETER SCHILLING -Major Tom (Coming Home) 

THE ROLLING STONES -Undercover Of The Night 

Midwest Region 

TOP ADD ONS 

38 SPECIAL -If I'd Been The One (A &M) 

THE ROLLING STONES- Undercover Of The Night 

(Rolling Stone) 

ELTON JOHN -I Guess That's Why They Call It 

The Blues (Geffen) 

YES --Owner Of A Lonely Heart (Atco) 

BARRY MANILOW -Read 'Em And Weep (Arista) 

KAYI -FM -Tulsa 
(Phil Williams -M.D.) 

38 SPECIAL -II I'd Been The One 

THE ALAN PARSONS PROJECT -You Don't Believe 

PAUL SIMON- Allergies 

THE ROMANTICS -Talking In Your Sleep 

RAY PARKER JR. -I Still Can't Get Over Loving You 

KBEQ -FM- Kansas City 
(Pat McKay -M.D.) 

BIG COUNTRY -In A Big Country 

DEBARGE -Time Will Reveal 

SPANDAU BALLET -Gold 

KDVV -FM- Topeka 
(Tony Stewart-P D.) 

PETER SCHILLING -Major Tom (Coming Home) 

DURAN DURAN -Union Of The Snake 

BARRY MANILOW -Read 'Em And Weep 

ROBERT PLANT -In The Mood 

KEYN -FM- Wichita 
(Don Pearman -M.D.) 

THE ROLLING STONES- Undercover Of The Night 

DURAN DURAN -Union 01 The Snake 

QUIET RIOT -Cum On Feel The Node 

PETER SCHILLING -Major Tom (Coming Home) 

PAUL SIMON- Allergies 

MATTHEW WILDER -Break My Stride 

THE POLICE- Synchronicity II 

BIG COUNTRY -In A Big Country 

KFMW -FM- Waterloo 
(Kipper MaGee -M.0.1 

THE ROLLING STONES -Undercover Of The Night 
PETER SCHILLING -Major Tom (Coming Home) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

38 SPECIAL -I1 I'd Been The One 

DEBARGE -Time Will Reveal 

RAINBOW -Street 0f Dreams 

MATTHEW WILDER -Break My Stride 

KOOL ANO THE GANG -Joanna 

KFMZ -FM- Columbia 
Jim Williams -M.D.) 

THE MOODY BLUES -Blue World 

38 SPECIAL -If I'd Been The One 

PAUL SIMON -Allergies 
DURAN DURAN -Union Of The Snake 

KANSAS -Everybody's My Friend 

THE ROLLING STONES -Undercover Of The Night 

SAGA -The Flyer 

OLIVIA NEWTON -JOHN -Twist 01 Fate 

THE ALAN PARSONS PROJECT -You Don't Believe 
IRENE CARA -Why Me 

KFYR -AM- Bismarck 
(Sid Hardt -h1.0.) 

DURAN DURAN -Union Of The Snake 

ASIA -The Smile Has Left Your Eyes 

THE ROLLING STONES- Undercover Of The Night 

NEIL YOUNG -Cry, Cry, Cry 

CULTURE CLUB -Church Of The Poison Mind 

IRENE CARA -Why Me 

KHTR- FM -St. Louis 
(Ed Scarborough -P.D.) 

OLIVIA NEWTON -JOHN -Twist Of Fate 

YES -Owner Of A Lonely Heart 

MICHAEL SEMBELLO- Automatic Man 

THE ROLLING STONES- Undercover 01 The Night 

JACKSON BROWNE- Tender Is The Night 
38 SPECIAL -If I'd Been The One 

KIM CARNES- Invisible Hands 

KOOL AND THE GANG -Joanna 

THE FOUR TOPS -I lust Can't Walk Away 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

KIIK -FM- Davenport 
Jim O'Hara -M.D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

PETER SCHILLING -Major Tom (Coming Home) 

STRAY CATS -I Won't Stand In Your Way 

BARRY MANILOW -Read 'Em And Weep 

MATTHEW WILDER -Break My Stride 

DURAN DURAN -Union Of The Snake 

38 SPECIAL -If I'd Been The One 

THE COMMODORES-Only You 

KJYO -FM- Oklahoma City 
(Dan Wilson -M.D.) 

THE ROLLING STONES- Undercover Of The Night 
YES -Owner Of A Lonely Heart 

38 SPECIAL -If I'd Been The One 

MADONNA -Holiday 
REAL LIFE -Send Me An Angel 

STREETS -If Love Should Go 

RAY PARKER JR. I Still Can't Gel Over Loving You 

RE- FLEX -Politics And Dancing 

KKLS -FM -Rapid City 
(Randy Sherwyn -P.D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

KIM CARNES- Invisible Hands 

CULTURE CLUB-Church Of The Poison Mind 

THE ROLLING STONES- Undercover 0f The Night 

DOKKEN- Breaking The Chains 

38 SPECIAL -If I'd Been The One 

THE MOODY BLUES -Blue World 

KKRC -FM -Sioux Falls 
(Adam North -M.D.) 

THE POLICE -Synchronicity II 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

KKXL -AM -Grand Forks 
(Don Nardine -M.0.) 

JOURNEY -Send Her My Love 

THE ROLLING STONES- Undercover Of The Night 

38 SPECIAL -If I'd Been The One 

RICK SPRINGFIELD -Souls 

DURAN DURAN-UnMe Of The Snake 

BIG COUNTRY -In A Big Country 

KMGK -FM -Des Moines 
Pig Roberts -P.D.) 

38 SPECIAL -II I'd Been The One 

RAT PARKER JR. -I Still Can't Get Over Loving You 

SPANDAU BALLET-Gold 

ROBERT PLANT -In The Mood 

DEBARGE -Time Will Reveal 

THE POINTER SISTERS -I Need You 

STRAY CATS -I Won't Stand In Your Way 

NAKED EYES -When The Lights Go Out 

YES-Owner Of A Lonely Heart 

DURAN DURAN -Union Of The Snake 

KQKQ -FM -Omaha 
Way Taylor -M.D.) 

THE ROLLING STONES- Undercover Of The Night 

38 SPECIAL -It I'd Been The One 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

PAUL SIMON -Allergies 

RUFUS AND CHAKA KHAN -Ain't Nobody 

BARRY MANILOW -Read 'Em And Weep 

KQWB -AM -Fargo 
(John Erdahl -M.D.) 

AGNETHA FALTSKOG -Can't Shake Loose 

MATTHEW WILDER -Break My Stride 

THE ROLLING STONES -Undercover Of The Night 

THE POLICE -Synchronicity II 

PETER SCHILLING -Major Tom (Coming Home) 

KIM CARNES- Invisible Hands 

OUVIA NEWTON -JOHN -Twist Of Fate 

KRAV -FM -Tulsa 
(Gary Reynolds -M.D.) 

THE COMMODORES -Only You 

JOURNEY -Send Her My Love 

BARRY MANILOW -Read 'Em And Weep 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

MATTHEW WILDER -Break My Stride 

KRNA -FM -Iowa City 
(Bart Goynshor -P.D.) 

PETER SCHILLING -Major Tom (Coming Home) 

38 SPECIAL -If I'd Been The One 

RAY PARKER JR. -I Still Can't Get Over Loving You 

THE MOODY BLUES -Blue Wald 
BARRY MANILOW -Read 'Em And Weep 

THE ROMANTICS-Talking In Your Sleep 

DURAN DURAN -Union 01 The Snake 

THE ROLLING STONES -Undercover 01 The Night 

THE POLICE -Synchronicity II 

WEBC -AM- Duluth 
(Dick Johnson -M.D.) 

PAUL SIMON- Allergies 

STRAY CATS -I Won't Stand In Your Way 

THE ROLLING STONES -Undercover Of The Night 

YES-Owner Of A Lonely Heart 

MATTHEW WILDER -Break My Stride 

OLIVIA NEWTON -JOHN -Twist Of Fate 

JOBOXERS -Just Got Lucky 

WLOL -FM- Minneapolis 
(Gregg Swedberg -M.D.) 

38 SPECIAL -If I'd Been The One 

PRISM -I Don't Want To Watch You 

KIM CARNES- Invisible Hands 

Northeast Region 

TOP ADD ONS 

38 SPECIAL -If I'd Been The One (A &M) 

THE ROLLING STONES- Undercover Of The Night 

(Rolling Stone) 

THE POLICE -Synchronicity II (A &M) 

BARRY MANILOW -Read 'Em And Weep (Arista) 

NAKED EYES -When The Lights Go Out (EMI - 

America) 

WBEN- FM- Buffalo 
(Roger Christian -M.D.) 

MATTHEW WILDER -Break My Stride 

ROBERT PLANT -In The Mood 

STRAY CATS -I Won't Stand In Your Way 

DEBARGE -Time Will Reveal 

MADONNA -Holiday 
THE FOUR TOPS -1 lust Cant Walk Away 

THE ROLLING STONES- Undercover Of The Night 

THE POLICE -Synchronicity II 

DURAN DURAN -Union Of The Snake 

WCAU -FM- Philadelphia 
(Glen Kalina -M.D.) 

BARRY MANILOW -Read 'Em And Weep 

EDDIE ANO THE CRUISERS-On The Dark Side 

NAKED EYES -When The Lights Go Out 

38 SPECIAL -If I'd Been The One 

SPANDAU BALLET-001d 
PETER SCHILLING -Major Tom (Coming Home) 

JEFFREY OSBORNE -Stay With Me Tonight 

MATTHEW WILDER -Break My Stride 

OLIVIA NEWTON -JOHN -Twist Ot Fate 

ASIA -The Smile Has Left Your Eyes 

WERZ -AM- Exeter 
(Scott Mackay -M.D.) 

38 SPECIAL -If I'd Been The One 

JEFFREY OSBORNE -Stay With Me Tonight 

RAY PARKER JR. -I Still Can't Get Over Loving You 

THE MOODY BLUES -Blue World 

EDDIE MONEY -The Big Crash 

MEN WITHOUT HATS -I Like 

DEBORAH ALLEN -Baby I Lied 

WFEA -AM (13 FEA)- Manchester 
(Rick Ryder -M.D.) 

THE HUMAN LEAGUE -Mirror Man 

KIM CARNES- Invisible Hands 

PAT BENATAR -love Is A Battlefield 
LINDA ROHSTADT- What's New 

NAKED EYES -When The Lights Go Out 

JENNIFER HOLLIDAY -I Am Love 

DEBORAH ALLEN -Baby I Lied 

BARRY MANILOW -Read 'Em And Weep 

SPANDAU BALLET-Gold 

GENESIS- That's All 

WFLY -FM- Albany 
(Jack Lawrence -M.D.) 

RAY PARKER JR. I Still Can't Get Over Loving You 

RODNEY DANGERFIELD-Rappin' Rodney 

BARRY MANILOW -Read 'Em And Weep 

EARTH, WIND A FIRE- Magnetic 

ASIA -The Smile Has Left Your Eyes 

RICK SPRINGFIELD -Souls 
a VIM nuRMat- Invkihln nanaa 

THE ROMANTICS -Talking In Your Sleep 

MADONNA -Holiday 

WGFM -FM- Schenectady 
(Tom Parker-M.D.) 

38 SPECIAL -If I'd Been The One 

THE ALAN PARSONS PROJECT -You Don't Believe 

NAKED EYES -When The Lights Go Out 

JOBOXERS -Just Got lucky 
TES-Owner Of A Lonely Heart 

WGUY -FM- Bangor 
(Bill Pasha -M.D.) 

CHEAP TRICK -I Can't Take It 
w YES-Owner Of A Lonely Heart 

LINDA RONSTADT- What's New 

THE POINTER SISTERS -I Need You 

EARTH, WIND 8 FIRE -Magnetic 

NAKED EYES -When The Lights Go Out 

SURVIVOR-Caught In The Game 

SHANNON -Let The Music Play 

REAL LIFE -Send Me An Angel 

PETER SCHILLING -Major Tom (Coming Home) 
THE FOUR TOPS -I lust Can't Walk Away 

KOOL AND THE GANG -Joanna 

EDDIE AND THE CRUISERS -On The Dark Side 

THE ROLLING STONES- Undercover Of The Night 

MADONNA -Holiday 

WHFM -FM- Rochester 
(Marc Cronin -M.D.) 

BARRY MANILOW -Read 'Em And Weep 

DURAN DURAN -Union Of The Snake 

PETER SCHILLING -Major Tom (Coming Home) 

38 SPECIAL -II I'd Been The One 

STRAY CATS -I Won't Stand In Your Way 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

RUFUS AND CHAKA KHAN -Ain't Nobody 

WHIT -FM- Boston 
(Rick Peters -M.D.) 

DIONNE WARWICK AND LUTHER VANDROSS -How 
Many Times Can We Say Goodbye 

38 SPECIAL -If I'd Been The One 

NAKED EYES -When The Lights Go Out 

INDUSTRY -State Of The Nation 

WIGY -FM -Bath 
(Scott Robbins -M.D.) 

ROBERT PLANT -In The Mood 

EDDIE MONEY -The Big Crash 

38 SPECIAL -If I'd Been The One 

JOBOXERS -lust Got Lucky 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

NAKED EYES -When The Lights Go Out 

THE MOODY BLUES -Blue World 

JEFFREY OSBORNE -Stay With Me Tonight 

INDUSTRY -Stale Of The Nation 

WJ BQ -FM- Portland 
(Bill O'Neil -M.D.) 

RAY PARKER JR. -I Still Can't Get Over Loving You 

38 SPECIAL -If I'd Been The One 

THE ROLLING STONES- Undercover Of The Night 

IRENE CARA -Why Me 

KOOL AND THE GANG -Joanna 

DEBORAH ALLEN -Baby I Lied 

THE POLICE- Synchronidty II 

MEN WITHOUT HATS -I Like 

THE POINTER SISTERS -I Need You 

JENNIFER HOLLIDAY -I Am Love 

NAKED EYES -When The Lights Go Out 

YES -Owner Of A Lonely Heart 

WKBW -AM- Buffalo 
(John Summers -M.D.) 

IRENE CARA -Why Me 

JOBOXERS -Just Got Lucky 

THE POLICE -Synchronicity II 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

PAUL SIMON -Allergies 

BIG COUNTRY -In A Big Country 

38 SPECIAL -If I'd Been The One 

ALABAMA -Lady Down On Love 

WKCI -FM -New Haven 
(Stet Rybak -M.D.) 

THE ROLLING STONES- Undercover 0f The Night 

BARRY MANILOW -Read 'Em And Weep 

DURAN DURAN -Union 01 The Snake 

OLIVIA NEWTON- JOHN -Twist Of Fate 

WNYS -FM- Buffalo 
(Kelly McCann -M.D.) 

YES -Owner Of A Lonely Heart 

THE POLICE -Synchronicity II 

RICK SPRINGFIELD -Souls 
MATTHEW WILDER -Break My Stride 

OLIVIA NEWTON -JOHN -Twist Of Fate 

BARRY MANILOW -Read 'Em And Weep 

PETER SCHILLING -Major Tom (Coming Home) 

WPHD- FM- Buffalo 
(Hare Moore -P.D.) 

ROBERT PLANT -In The Mood 

SAGA -The Flyer 

EDDIE MONEY -The Big Crash 

SIMON TOWSEND -l'm The Answer 

PAUL SIMON -Allergies 
RE- FLEX -Politics And Dancing 

THE ROLLING STONES- Undercover Of The Night 

38 SPECIAL -II I'd Been The One 

THE MOODY BLUES -Blue World 

SPANDAU BALLET -Gold 

WPRO -FM- Providence 
(Tom Cuddy -M.D.) 

DURAN DURAN -Union Of The Snake 

PETER SCHILLING -Major Tom (Coming Home) 

IRENE CARA -Why Me 

THE POLICE -Synchronicity II 

YES -Owner Of A Lonely Heart 

BARBRA STREISAND -The Way He Makes Me Feel 

BARRY MANILOW -Read 'Em And Weep 

THE ROLLING STONES- Undercover Of The Night 

SPANDAU BALLET -Gold 

RAY PARKER JR. I Still Can't Get Over Loving You 

PAUL SIMON -Allergies 

WPXY -FM- Rochester 
(Tom Mitchell) 

PAUL SIMON -Allergies 

BARRY MANILOW -Read 'Em And Weep 

KOOL ANO THE GANG -Joanna 

RUFUS AND CHAKA KHAN -Ain't Nobody 

WRCK -FM -Utica Rome 
(Jim Rieto -M,D.) 

ROBERT PLANT -In The Mood 

EDDIE MONEY -The Big Crash 

SAGA -The Flyer 

SIMON TOWSEND-I'm The Answer 

JOE JACKSON- Memphis 

FIREFALL- Runaway Love 

THE ROLLING STONES -Undercover Of The Night 

38 SPECIAL -If I'd Been The One 

STRAY CATS -I Won't Stand In Your Way 

PAUL SIMON -Allergies 

WSPK -FM (K- 104)- Poughkeepsie 
(Chris Leide-M.D.) 

PAUL SIMON -Allergies 

38 SPECIAL -If I'd Been The One 

BARRY MANILOW -Read 'Em And Weep 

JENNIFER HOLLIDAY -I Am Love 

THE ALAN PARSONS PROJECT -You Don't Believe 

JOURNEY -Send Her My Love 

RAY PARKER JR. I Still Can't Gel Over Loving You 

KOOL AND THE GANG -Joanna 
THE POLICE- Synchroncity II 

WTIC -FM- Hartford 
(Mike West -M.D.) 

MADONNA -Holiday 
DEBARGE -Time Will Reveal 

THE ROMANTICS -Talking In Your Sleep 

WTSN -AM -Dover 
Jim Sebastian -M.0.) 

YES -Owner Of A Lonely Heart 

NAKED EYES -When The Lights Go Out 

PETER SCHILLING -Major Tom (Coming Home) 

BARRY MANILOW -Read 'Em And Weep 

DURAN DURAN -Union Of The Snake 

IRENE CARA -Why Me 

THE ROLLING STONES- Undercover 01 The Night 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

KIM CARNES- Invisible Hands 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE -Synchronicity II 

JEFFREY OSBORNE -Stay With Me Tonight 

WXKS -FM- Boston 
(Geni Donaghey -M.D.) 

DURAN DORMI -Union Of The Snake 

CULTURE CLUB-Church Of The Poison Mind 

KIM CARNES -Invisible Hands 

THE ROLLING STONES -Undercover Of The Night 

DEBARGE -Time Will Reveal 

JEFFREY OSBORNE -Stay With Me Tonight 

THE POLICE -Synchronicity II 

OLIVIA NEWTON -JOHN -Twist Of Fate 

SHANNON -Let The Music Play 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

MARY JANE GIRLS -Boys 
GLADYS KNIGHT AND THE PIPS -Hero 

Mid -Atlantic Region 

TOP ADD ONS 

BARRY MANILOW -Read 'Em And Weep (Arista) 

THE ROLLING STONES- Undercover Of The Night 

(Rolling Stones) 

JEFFREY OSBORNE -Stay With Me Tonight 

(A &M) 

OLIVIA NEWTON -JOHN -Twist of Fate (MCA) 

MATTHEW WILDER -Break My Stride (Private I) 

WBLI -FM -Long Island 
(Bill Terry-P.D.) BARRY MANILOW -Read 'Em 

And Weep 

MATTHEW WILDER -Break My Stride 

KIM CARNES -Invisible Hands 

RICK SPRINGFIELD -Souls 
THE FOUR TOPS -I lust Can't Walk Away 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE -Synchronicity II 

THE COMMODORES -Only You 

WBLS -FM -New York 
(Frankie Crocker -M.D.) 

EDGAR WINTER -Frankenstein 
TEDDY PENERGRASS- Heaven Only Knows 

PLANET PATROL -I Didn't Know I Loved You 

MONGAKA- Reggaematic Funk 

WBSB -FM- Baltimore 
Wan Jefferies -M.0.) 

JEFFREY OSBORNE -Stay With Me Tonight 

PAT BENATAR -Love Is A Battlefield 
THE COMMODORES -Only You 

WBZZ -FM- Pittsburgh 
(Chuck Tyler -M.D.) 

THE ROLLING STONES- Undercover Ot The Night 

DEBARGE -Time Will Reveal 

B.E. TAYLOR- Vitamin L 

MADONNA -Holiday 
BARRY MANILOW -Read 'Em And Weep 

RAY PARKER JR. -I Still Can't Get Over Loving You 

WFBG -AM- Altoona 
(Tony Booth-M.D.) 

THE ROLLING STONES- Undercover Of The Night 

38 SPECIAL -II I'd Been The One 

DURAN DURAN -Union Of The Snake 

STRAY CATS -I Won't Stand In Your Way 

PAUL SIMON -Allergies 
LINDA RONSTADT- What's New 

NAKED EYES -When The Lights Go Out 

RUFUS AND CHAKA KHAN -Ain't Nobody 

MATTHEW WILDER -Break My Stride 

JOE JACKSON- Memphis 

ROBERT PLANT -In The Mood 

KOOL AND THE GANG -Joanna 

GLADYS KNIGHT AND THE PIPS -Hero 
THE ROMANTICS -Talking In Your Sleep 

BARRY MANILOW -Read 'Em And Weep 

WHTX -FM- Pittsburgh 
(Keith Abrams -M.D.) 

PAT BENATAR -Love Is A Battlefield 
OLIVIA NEWTON -JOHN -Twist Of Fate 

JEFFREY OSBORNE -Stay With Me Tonight 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

THE ROLLING STONES- Undercover Of The Night 

WHTZ -FM- Secaucus 
(Michael Ellis -M.D.) 

THE S.O.S. BAND -Tell Me If You Still Care 

THE MOTELS -Suddenly Last Summer 

DARYL HALL AND JOHN OATES -Say It Isn't So 

WHYW -FM- Pittsburgh 
(Jay Cresswell -M.0.) 

LINDA RONSTADT- What's New 

THE CARPENTERS -Make Believe It's Your First Time 

THE FOUR TOPS -I Just Cant Walk Away 

BARRY MANILOW -Read 'Em And Weep 

DEBARGE -Time Will Reveal 

WILK -AM- Wilkes Barre 
Woe Montione -P.D.I 

CULTURE CLUB -Church 01 The Poison Mind 

BARRY MANILOW -Read 'Em And Weep 

SAGA -The Flyer 

WKEE -FM- Huntington 
(Gary Miller -M.D.) 

THE COMMODORES -Only You 

BARRY MANILOW -Read 'Em And Weep 

KOOL AND THE GANG -Joanna 

DEBORAH ALLEN -Baby I Lied 

RAT PARKER JR.-1 Still Cant Get Over Loving You 

DEBARGE -Time Will Reveal 

DURAN DURAN -Union Of The Snake 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

WKHI -FM -Ocean City 
(Jack Gillen -M.D.) 

EARTH, WIND A FIRE -Magnetic 
SPANDAU BALLET -Gold 

38 SPECIAL -If I'd Been The One 

BARRY MANILOW -Read 'Em And Weep 

DEBORAH ALLEN -Baby I Lied 

ELO- Stranger 

PETER SCHIWNG -Major Tom (Coming Home) 

W K RZ -F M- Wilkes -Barre 
(Jim Rising -M,D,I 

BARRY MANILOW -Read 'Em And Weep 

KOOL AND THE GANG -Joanna 

EDDIE MONEY -The Big Crash 

JEFFREY OSBORNE -Stay With Me Tonight 

ROBERT PLANT -In The Mood 

NAKED EYES -When The Lights Go Out 

38 SPECIAL -II I'd Been The One 

THE ROLLING STONES- Undercover Of The Night 

OLIVIA NEWTON -JOHN -Twist Of Fate 

PAUL SIMON -Allergies 

MATTHEW WILDER -Break My Stride 

WKTU -FM -New York City 
(Frankie Blue -M. D.) 

SHEENA EASTON- Telefone (Long Distance Love 

Affair) 

NEW EDITION -Popcorn Love /Jealous Girl 

MELBA MOORE-Keepin' My Lover Satisfied 

SKTT -Show Me The Way 

JENNY BERTON- Remember What You Like 

GEORGE KRANG -Din Da Da 

WMAR -FM- Baltimore 
Jim Payne -M.D.) 

GENESIS- That's All 

NAKED EYES -When The Lights Go Out 

MATTHEW WILDER -Break My Stride 

THE S.O.S. BAND -Tell Me If You Still Care 

MADONNA -Holiday 
INDUSTRY -State 01 The Nation 

THE TONES -One More Time 

WOMP -FM- Bellaire 
(Dwayne Bonds -P.D.) 

JOE JACKSON- Memphis 

RODNEY DANGERFIELD- Rappni Rodney 

NAKED EYES -When The Lights Go Out 

SPANDAU BALLET -Gold 

DEBORAH ALLEN -Baby I Lied 

RAY PARKER JR. -I Still Can't Get Over Loving You 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

KIM CARNES- Invisible Hands 

DURAN DURAN -Union Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

MICHAEL STANLEY BAND -My Town 

WPST -FM- Trenton 
(Tom Taylor -M.D.) 

BARRY MANILOW -Read 'Em And Weep 

KOOL ANO THE GANG- Joanna 

THE ROLLING STONES- Undercover 01 The Night 

DEBARGE -Time Will Reveal 

EARTH, WIND 8 FIRE -Magnetic 
THE MOODY BLUES -Blue World 

38 SPECIAL -If I'd Been The One 

JEFFREY OSBORNE -Stay With Me Tonight 

MATTHEW WILDER -Break My Stride 

RAY PARKER JR. -I Still Can't Get Over Loving You 

ROBERT PLANT -In The Mood 

THE ROMANTICS -Talking In Your Sleep 

WQXA -FM -York 
(Dan Steele-M.D.) 

CULTURE CLUB -Church Of The Poison Mind 

DURAN DURAN -Union 01 The Snake 

OLIVIA NEWTON -JOHN -Twist 01 Fate 

BARRY MANILOW -Read 'Em And Weep 

38 SPECIAL -If I'd Been The One 

MATTHEW WILDER -Break My Stride 

RUFUS ANO CHAKA KHAN -Ain't Nobody 

HEART -Allies 
THE ROLLING STONES- Undercover Of The Night 

WRQX-FM--Washington 
(Mary Totem -M.D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

SHEENA EASTON- Telefone (Long Distance Love 

Attain) 

RUFUS AND CHAKA KHAN -Ain't Nobody 

THE ROLLING STONES- Undercover Of The Night 

YES -Owner Of A Lonely Heart 

WUSL -FM- Philadelphia 
(Fred Buggs -M.D.) 

MIDNIGHT STAR -Wet My Whistle 

PAT BENATAR -Love Is A Battlefield 
MARY JANE GIRLS -Boys 
WHAM U.K. -Young Guns 

FREEEZ -Pop Goes My Love 

RAY PARKER JR. I Still Can't Get Over Loving You 

GLORIA GAYNOR -I Am What I Am 

KOOL AND THE GANG -Joanna 

DURAN DURAN -Union 01 The Snake 

HERB ALPERT -Red Hot 

HERBIE HANCOCK- Autodrive 

THE ROLLING STONES- Undercover Of The Night 

WVAF -FM- Charleston 
(Jay Jarvis -M.00 

NATIVE -Take A Chance On Love 

BARRY MANILOW -Read 'Em And Weep 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

MICHAEL JACKSON- P.Y.T. (Pretty Young Thing) 

ELO- Stranger 

WYCR -FM -York 
(J.J, Randolph -M.D.) 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE ROLLING STONES- Undercover Of The Night 

THE POINTER SISTERS -I Need You 

THE POLICE -Synchronicity II 

KOOL AND THE GANG -Joanna 

THE ROMANTICS -Talking In Your Sleep 

BARRY MANILOW -Read 'Em And Weep 

JEFFREY OSBORNE -Stay With Me Tonight 

RAINBOW -Street Of Dreams 

(Continued on page 22) 
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Billboard R Singles Radel0 
Based on station playlists through Tuesday (11/8/83) 

Ploylist Prime Movers * 
TM Ploylist Top Add Ons 

Continued from page 20 

ANNE MURRAY -A Little Good News 

MEN WITHOUT HATS -I like 
ICEHOUSE -Hey Little Girl 

Southeast Region 

TOP ADD ONS 

BARRY MANILOW -Read 'Em And Weep (Arista) 

BARBRA STREISAND -The Way He Makes Me 

Feel (Columbia) 

DURAN DURAN -Union Of The Snake (Capitol) 

38 SPECIAL -If I'd Been The One (A &M) 

KOOL AND THE GANG -Joanna (De -Lite) 

WAEV -FM- Savannah 
(Scott Rodgers -M.D.) 

ASIA -The Smile Has Left Your Eyes 

TES -Owner Of A lonely Heart 

KOOL AND THE GANG -Joanna 

JENNIFER HOLLIDAY -I Am Love 

BARRY MANILOW -Read 'Em And Weep 

SPANDAU BALLET -Gold 

THE POLICE- Synchronicity II 

RAY PARKER JR. I Still Can't Get Over Loving You 

CULTURE CLUB-Church Of The Poison Mind 

WAN S -FM- Anderson /Greenvi Ile 
)Rod Metts -M.0.) 

THE POINTER SISTERS -I Need You 

BARRY MANILOW -Read 'Em And Weep 
MATTHEW WILDER -Break My Stride 

EDDIE AND THE CRUISERS-On The Dark Side 
EARTH, WIND & FIRE -Magnetic 
PETER SCHILLING -Major Tom (Coming Home) 

DURAN DURAN -Union Of The Snake 

THE COMMODORES-Only You 

THE POLICE- Synchroncity 11 

JENNIFER HOLLIDAY-I Am Love 

OLIVIA NEWTON -JOHN -Twist Of Fate 

WBBQ -FM- Augusta 
(Bruce Stevens -M.D.I 

38 SPECIAL -If I'd Been The One 

BARRY MANILOW -Read 'Em And Weep 

KIM CARNES- Invisible Hands 

NAKED EYES -When The Lights Go Out 

BARBRA STREISAND -The Way He Makes Me Feel 

THE POINTER SISTERS -I Need You 

WBCY -FM- Charlotte 
(Bob Kaghan -M.D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

BARRY MANILOW -Read 'Em And Weep 

38 SPECIAL -If I'd Been The One 

IRENE CARA -Why Me 

CULTURE CLUB -Church Of The Poison Mind 

RUFUS AND CHAKA KHAN -Am't Nobody 

DURAN DURAN -Union Of The Snake 

THE ROLLING STONES -Undercover Of The Night 

WCKS -FM -Cocoa Beach 
(Mike Lowe -M.D.) 

KOOL AND THE GANG -Joanna 

THE POINTER SISTERS -I Need You 

ELO- Stranger 

DEBARGE -Time Will Reveal 

PAUL SIMON -Allergies 

WDCG -FM- Durham 
(Randy Kabrich -M.D.) 

THE POINTER SISTERS -I Need You 

BILLY JOEL -Tell Her About It 
PETER SCHILLING -Major Tom (Coming Home) 

DARYL HALL AND JOHN OATES-Say It Isn't So 

CULTURE CLUB -Church Of The Poison Mind 

THE ROLLING STONES -Undercover Of The Night 
38 SPECIAL -If I'd Been The One 

DEBARGE -Time Will Reveal 

JOBOXERS -lust Got Lucky 

WFLB -AM- Fayetteville 
(Larry Canon-11.0.j 

RAY PARKER JR. I Still Can't Get Over Loving You 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

COOL AND THE GANG -Joanna 
CRYSTAL GAYLE -The Sound 01 Goodbye 

BARRY MANILOW-Read 'Ern And Weep 

TES-Owner Of A Lonely Heart 

GEORGE BENSON -In Your Eyes 

PETER SCHILLING -Major Torn (Coming Home) 
ROBERT PLANT -In The Mood 

WFOX -FM- Gainesville 
Alan OuPriest -M.D.) 

BARBRA STREISAND -The Way He Makes Me Feel 

CULTURE CLUB-Church Of The Poison Mind 
RUFUS AND CHAKA KHAN -Ain't Nobody 

JENNIFER WARNES /CHRIS THOMPSON -All The 

Right Moves 

MELISSA MANCHESTER -No One Can Love You More 

Than Me 

BARRY MANILOW -Read 'Em And Weep 

SPANDAU BALLET-Gold 
JENNIFER HOLLIDAY -I Am Love 
DEBORAH ALLEN -Baby I Lied 

WINZ -FM -Miami 
(Mark Shands -M.D.) 

BIG COUNTRY -In A Big Country 

HUEY LEWIS AND THE NEWS -Heart And Soul 
FREEEZ -Pop Goes My Love 

BARRY MANILOW -Read 'Em And Weep 

PLANET PATROL -I Didn't Know I Loved You 

BARBRA STREISAND -The Way He Makes Me Feel 

WISE -AM- Asheville 
(John Stevens -M.D.) 

THE ROLLING STONES- Undercover Of The Night 
BARRY MANILOW -Read 'Em And Weep 

THE COMMODORES-Only You 

JOE JACKSON- Memphis 
KOOL AND THE GANG -Joanna 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

JEFFREY OSBORNE -Stay With Me Tonight 

WKZQ -FM- Myrtle Beach 
IRO Chase -M.D.) 

HEART -Allies 
KOOL AND THE GANG -Joanna 

TAVARES-Deeper In Love 

DARYL HALL AND JOHN OATES -Say It Isn't So 

ASIA -The Smile Has Left Your Eyes 

STRAY CATS -I Won't Stand In Your Way 

JENNIFER HOLLIOAYI Am Love 

38 SPECIAL -If I'd Been The One 

THE MOODY BLUES -Blue World 

MADONNA -Holiday 
K.C.-Give It U0 

WNFY -FM- Daytona Beach 
(Brian Douglas -M.D.I 

PETER SCHILLING -Major Tom (Coming Home) 

MADONNA -Holiday 

FIREFALL- Runaway Love 

38 SPECIAL -If I'd Been The One 

SPANDAU BALLET -Gold 
INDUSTRY -State 01 The Natron 

WNOK -AM- Columbia 
(Hunter Herring -M.O.) 

YES -Owner Of A Lonely Heart 

KIM CARNES -Invisible Hands 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

38 SPECIAL -If I'd Been The One 

CULTURE CLUB -Church Of The Poison Mind 

THE POINTER SISTERS-I Need You 

PETER SCHILLING -Major Tom (Coming Home) 

MADONNA -Holiday 
SIMON TOWSEND -l'm The Answer 

WNVZ -FM- Norfolk 
(Steve Kelly -M.D.) 

DURAN DURAN -Union Of The Snake 

OLIVIA NEWTON -JOHN -Twist Of Fate 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

MATTHEW WILDER -Break My Stride 
MANHATTAN TRANSFER -Spice Of Life 
THE ROMANTICS -Talking In Your Sleep 

BARBRA STREISAND -The Way He Makes Me Feel 

JEFFREY OSBORNE -Stay With Me Tonight 
JENNIFER HOLLIDAY -I Am Love 

ALABAMA -Lady Down On Love 

38 SPECIAL-If I'd Been The One 

WOK( -FM- Knoxville 
(Gary Adkins -M.114 

YES -Owner Of A Lonely Heart 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE POLICE- Synchronicity II 
THE ROLLING STONES- Undercover Of The Night 
NAKED EYES -When The Lights Go Out 

STRAY CATS -I Won't Stand In Your Way 

PAUL SIMON- Allergies 

RAY PARKER JR. I Still Can't Get Over Loving You 
KOOL AND THE GANG -Joanna 
ALDO NOVA- Always Be Mine 
JENNIFER HOLLIDAY-1 Am love 

SPANDAU BALLET -Gold 
EARTH, WIND A FIRE -Magnetic 
MEN WITHOUT HATS -I Like 

BARRY MANILOW -Read 'Em And Weep 

WRBQ -FM -Tampa 
(Ms. Diana Thomas-M.O.) 

BARBRA STREISAND -The Way He Makes Me Feel 

KOOL AND THE GANG- Joanna 

DURAN DURAN -Union Of The Snake 

JOURNEY -Send Her My Love 

MATTHEW WILDER -Break My Stride 

WRQK -FM- Greensboro 
(Wes Jones -M.D.) 

QUIET RIOT -Cum On Feel The Noire 

RAINBOW -Street Of Dreams 

SPANDAU BALLET -Gold 
EARTH, WIND A FIRE -Magnetic 
LINDA RONSTADT -What's New 

BARRY MANILOW -Read 'Em And Weep 

WRVQ -FM- Richmond 
(Jim Payne -M.0.) 

BIG COUNTRY -In A Big Country 

THE ROMANTICS -Talking In Your Sleep 

STRAY CATS -I Won't Stand In Your Way 

THE ROLLING STONES- Undercover Of The Night 

EARTH, WIND & FIRE -Magnetic 
DEBARGE -Time Will Reveal 

IRENE CARA -Why Me 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

OLIVIA NEWTON -JOHN -Twist Of Fate 

W S EZ -FM- Winston -Salem 
(Steve Finnegan -M.D.) 

THE ROLLING STONES -Undercover Of The Night 

WSFL -FM -New Bern 
(John Peace -M.D.) 

38 SPECIAL -If I'd Been The One 

BARRY MANILOW -Read 'Em And Weep 

RAY PARKER JR. -I Still Can't Get Over Loving You 

PETER SCHILLING -Major Ton (Coming Home) 

MATTHEW WILDER -Break My Stride 
CULTURE CLUB -Church Of The Poison Mind 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

IRENE CARA -Why Me 

DEBARGE -Time Will Reveal 

LIONEL RICHIE- Running With The Night 

WSSX -FM- Charleston 
(Bill Martin -M.D.) 

BILLY JOEL- Uptown Girl 

THE ROLLING STONES- Undercover Of The Night 

DURAN DURAN -Union Of The Snake 

NAKED EYES -When The Lights Go Out 

EDDIE MONEY -The Big Crash 

THE ROMANTICS -Talking In Your Sleep 

IRENE CARA -Why Me 

WVEE -FM- Atlanta 
(AI Parks -M.D,i 

RAY PARKER JR. I Still Can't Get Over Loving You 

MELBA MOORE -Reepen' My Lover Satisfied 

WXLK -FM- Roanoke 
(Don 0' Shea -M.D.) 

NAKED EYES -When The Lights Go Out 

THE POINTER SISTERS -I Need You 

REAL LIFE -Send Me An Angel 

DURAN DURAN -Union Of The Snake 

DURAN DURAN -Union Of The Snake 

STRAY CATS -I Won't Stand In Your Way 

38 SPECIAL -If I'd Been The One 

KOOL AND THE GANG -Joanna 

BARRY MANILOW -Read 'Em And Weep 

WZAT -FM- Savannah 
(Randy Summers-M.D.) 

OEBARGE-Time Will Reveal 

OLIVIA NEWTON -JOHN -Twist Of Fate 

PETER SCHILLING -Major Tom (Coming Home) 
LINDA BONSTADT- What's New 

JEFFREY OSBORNE -Stay With Me Tonight 
KOOL AND THE GANG- Joanna 

WZGC -FM- Atlanta 
(John Young -M.D.I 

BARRY MANILOW -Read 'Em And Weep 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

BARBRA STREISAND -The Way He Makes Me Feel 

KOOL AND THE GANG -Joanna 

THE S.O.S. BAND -Tell Me II You Still Care 

THE ROLLING STONES- Undercover Of The Night 

JEFFREY OSBORNE -Stay With Me Tonight 

BIG COUNTRY -In A Big Country 

PETER SCHILLING -Major Tom (Coming Home) 

JENNIFER HOLLIDAY -I Am Love 

DURAN DURAN -Union Of The Snake 
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aft KING BISCUIT 

November 13 

From Switzerland, 
Krokus -solid as a 

Swiss bank -recorded 
live on their recent power- 

packed U.S. tour. Performing 
heavy- hitting favorites like "Eat 

the Rich" and "Stayed Awake All 
Night" from their album Headhunter. 

Krokus, appearing on King Biscuit, on more 
than 300 of America's best rock radio stations 

via the ABC Rock Radio Network. 

The Best Rock - recorded live every week on the 
King Biscuit Flower Hour. Radio's First Concert Show. 
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Continued from page 15 
Jeffrey B. Kelly has been upped 

from operations director to program 
director at Cleveland's WDMT, FM 
108. ( "Operations director" is one of 
those nebulous terms. You're never 
sure if someone is elevated to it, or 
demoted to it.) The reason for the 
step up is so that Bobby Magic can 
concentrate on his job as national 
program director for BBG (the Beas- 
ley Broadcast Group, not Mike 
McVey's WBBG). Both Magic and 
Kelly will remain in Cleveland. 

Across town at WGCL, operations 
manager /program director Bob 
Travis is also on the rise, becoming 
vice president of programming. Trav- 
is, who has been with the station 
since 1977, started as air personality/ 
music director and was named PD a 
year later. 

* * * 
Remember Dick Drury? He's an- 

other Clevelander; in fact, he's a for- 
mer Akron jock from WAKR, but 
we'll admit he's more widely known 
for his years with Susquehanna. 
Well, if you've lost track, he's been 
VP /GM for WYKS in Gainesville, 
Fla., and has just moved upstate to 
Tallahassee, where he's been appoint- 

Vox Jox 
ed president /GM of WMNX, an FM 
country facility there. 

Randy West once again has a set of 
call letters attached to his name. The 
Creative Factor director of project 
development is now also production 
director for Century's (soon to be 
Emmis') KMGG Los Angeles, where 
Jeff Randall also comes aboard in 
weekend rotation from Ventura's 
KACY. Fellow weekender Cherie 
adds the California Radio Network 
to her resume, hosting the 90- second 
daily feature "California Way Of 
Life," which highlights several Cali - 
fornicated folks .. Speaking of 
which, Century's KMEL San Fran- 
cisco PD Bobby Cole promotes a 
couple of riders on to the Camel, as 
afternoon personality Geno Mitchel - 
lini adds music director to his office 
door, while former MD and evening 
jock Nadine Marz slides into the as- 
sistant PD post. She retains her 6 to 
10 p.m. airshift. 

* * * 
Moving up the coast even farther, 

KMPS Seattle air personality Jay 
Hamilton moves east to Missoula, 
Mont. and back into programming at 
KYSS -AM -FM there, replacing 
Monty Turner, who continues as an 

BURD & BAKER COME TO D.C. 

New Morning Team At WPGC 
By BILL HOLLAND 

WASHINGTON -Which former 
No. I Washington -area radio station 
has Jimmy Carter doing the weather 
and Henry Kissinger checking the 
traffic situation? 

No, it's not the Voice of America. 
It's WPGC AM /FM, where the new 
morning team of David Burd and Jeff 
Baker is now at work trying to put 
the longtime favorite station back at 
or near the top, where general man- 
ager Jeanne Oates says it belongs. 

Burd, formerly of KSLQ St. Louis, 
has also produced for Joe Piscopo of 
"Saturday Night Live." He and Bak- 
er have known each other for years- 
they even worked at KSLQ togeth- 
er-but they have never worked as a 
team before. Baker, who comes from 
WPJB -FM Providence, where he did 
mornings, brings a whacko cast of 55 
voice characters with him. 

"We're keeping a low profile at 
first," Oates explains, "to let them 
get the hang of things. It seems to be 
working fine already, though - 
there's real good chemistry 
happening." 

Burd and Baker, who initially ap- 
proached PGC PD Al Casey about 
coming on board, have only been on 
the air together for a few days. But 
already they're beginning to catch on 
with listeners who have been praying 
that the slumping station would 
somehow come up with another El- 
liott & Woodside, who left the station 
nearly two years ago to go with 
WRQX -FM. 

President Reagan also seems to ap- 
prove of the new team -at least his 
imaginary voice does, during the oc- 
casional visits when he drops by on 
his horse to say hello. 

BILLBOARD RADIO JOB MART 
Position Wanted 
Position 

Available 
Services 
$30.00 per inch 

WE ACCEPT 
ALL MAJOR 
CREDIT CARDS 

ADDRESS AU. ADS: JEFF SERRETTE 

Billboard Job Mart. 1515 Broadway. New York. 

N.Y. 10036 Phone: 12121 764.7388 locally, or 

,8001 223-7524 (Out of Statel. Use any major 
credit card when calling in your advertisement. 

PAYMENT MUST ACCOMPANY ORDER 

I Name 

Address 

City 

Telephone 

SERVICES 

INSIDE COUNTRY 
Designed With The Country DJ in 
Mind Current artist bios. Monthly 
Calendar Country Trivia We do they 
research, You sound informed' For 
more information write 

Inside Country 
6000 Fulton Ave., Suite 12 

Van Nuys, CA 91401 

CLASSIFIED 
ADVERTISING 

PAYS. 

WE NEED RADIO PEOPLE 
Once again, a very busy time NATIONAL 
currently has job orders from radio stations in 
New York City. California, Virgin Islands, An- 
chorage, Texas, Florida. Pennsylvania, Wyo- 
ming. Oklahoma. Iowa, Kansas, Missouri, 
plus many others, with new ones every day. 
These openings are for announcers, pro- 
grammers. news and sales. We need quali- 
fied radio personnel to help fill these jobs. 
NATIONAL places coast to coast. If you are 
seriously seeking radio employment, don't 
delay. For complete details. including regis- 
tration form, enclose $1.00 postage and han- 
dling to 

NATIONAL BROADCAST 
TALENT COORDINATORS 

DEPT. L, PO BOX 20551 
BIRMINGHAM, AL 35216 
ACT NOW: 205 -822 -9144 

air personality at the station owned 
by Communications Investment 
Corp. (CIC also owns Salt Lake 
City's KALL- AM -FM, KEGM/ 
KJOT Boise and KGHL/KIDX 
Billings.) 

Jack Armstrong's on the move. 
Not the one you think -he's still at 
KFRC San Francisco -but the for- 
mer WCII/WKJJ Louisville opera- 
tions manager, who can now be 
found on afternoon drive in Lynch- 
burgh, Va., where he also programs 
country- formatted WLVA . .. De- 
troit News writer Matt Beer joins 
Metromedia's WOMC there, writing 
and voicing a short daily feature to be 
called "Out And About With Matt 
Beer," which highlights happenings 
in the Motor City. 

Carol Senor joins KFWB Los An- 
geles as assistant advertising and pro- 
motion manager for the Westing- 
house all -news outlet ... Two 
promotion assistants have been ap- 
pointed at WLS -AM -FM Chicago. 
Moving up into that post is Ed Mar- 
cia, while Susan Whitager joins the 
ABC station from a similar position 
at WGN there. 

* * * 
92FM KTFA Beaumont features 

AC music ( "lyrically positive rock 'n' 
roll with a small percentage of rock - 
oriented Christian artists ") with an 
on -air lineup that includes the 
"Lamb & Lion Good Morning 
Show" (that's John Lamb and Tom 
Carter, and we're assuming Carter is 

the Lion). Rosie Chance is on mid - 
days, B.J. Scott in afternoons and 
The Skye handles nights. 

Burkhart /Abrams Etc. adds a doz- 
en or so new call letters to its burgeon- 
ing lineup, running the gamut from 
Cuban -formatted WCMQ Miami to 
WKIX Country in Raleigh to Balti- 
more MOR mainstay WBAL ... The 
company, by the way, has announced 
the dates for its annual Adult Radio 
Forum. This year's meet takes place at 
the Fairmont in New Orleans, June 
17 -19. Just in time for the World's 
Fair, not to mention the humid- 
ity .... Joining Drake Chenault's fold 
is Bob Price's WIRK -FM West Palm 
Beach. The station will utilize DC's 
Playlist Plus country format. 

* * * 
Driving around the East Coast 

again last weekend netted equally 
good oldies fare. In fact, we were so 
move by Hy Lit's live appearance 
that we picked up WWSH Philadel- 
phia PD Bobby Rich and made our 
way over to Ripley's to watch him in 
person. It was a few hours before he 
figured out who we were, and it was a 
good thing, because otherwise we 
never would have won the dance 
contest. 

Dialing around the AM band next 
to 'FIL (where Jim Nettleton sounds 
as good or better than he did 14 years 
ago), we found a similar offering 

from "the nation's capital," and it 
was 10 minutes before we discovered 
it wasn't our nation. CJSB in Ottowa 
offered a different blend of oldies 
than we usually hear, mid -'60s pre - 
psychedelia mostly, like the Yard - 
birds and Balloon Farm, which 
brought back several songs we 
haven't heard since they left the re- 
current category ... Listening to 
WLN, we happened upon a Cincin- 
nati "Hot Wax" weekend, and from 
what we could tell, it's a weekly oc- 
curance. Dusty Rhodes on Sunday 
nights brought back a flood of WSAI 
"Rocket Radio" memories, and the 
smell of Skyline chili. 

* * * 
Raymond Siri joins Robert E. Ba- 

Ion & Associates as a senior research 
analyst. He comes to the Austin - 
based company from California, 
where he worked with KTSF San 
Francisco, Border Radio Inc. and 
Traffic Net. 

* * * 
Looking for phone numbers to 

dial? Well, (212) 976 -3131 will get 
you a one -minute news report, cour- 
tesy of 1010 WINS New York and 
Phonecasting Systems Network, and 
constantly updated by the station's 
news staff . If you're looking for 
Christmas music, check out Kala- 
Music. They've got 30 hours of the 
stuff available on tape. Give Stephen 
Tivers a call in Kalamazoo ... and if 
you're looking for a jock, ex WRKS- 
New York personality Jimi Bruce is 
still on the prowl and available at 
(212) 465 -4889 ... But if you're 
looking for something to do while 
stuck in an elevator, Gary Owens is 
the guy to call, if the line isn't busy. 
He spent an hour between the lobby 
and mezzanine last week, and things 
might have been boring had he not 
eyed the emergency telephone. After 
calling for help, he dialed up KPRZ 
Los Angeles personality Tom Mur- 
phy, and his FM- counterpart Rick 
Dees on KIIS, giving them minute - 
to-minute details of his moving, or in 
this case, non -moving adventure. 

* * * 
If you've set your sights on the big 

time, Randy Kabrich has a few open- 
ings at WAVA Washington, but if 
medium market good facility is more 
in line, his former haunt, WDCG 
Durham, has an opening or two as 
well . .. Kokomo's Scott Howard is 
shooting for a PD/MD or major 
market air gig. You can reach him at 
(317) 456 -3407 ... We've found our 
missing persons. Bob McC7ay is now 
at San Rafael's KTIM, and Frank 
Bennett is taking a year off from L.A. 
After summering in Aspen, he's win- 
tering in Phoenix, where he's doing 
mornings at Scott Burton's KSTM. 

Rosie Pisani is upped to VP /direc- 
tor of music at Long Island's WLIR 
... Jay Miller is upped to PD of 
Taft's syndicated nostalgia offering, 
Primetime. 

COMPANY OF STARS -Actor John Ritter, center, boasts about his recent- 
ly awarded star on Hollywood's Walk Of Fame. Lending an ear are KPRZ 
Los Angeles president and general manager Wally Clark, left and station 
air personality Gary Owens, who interviewed Ritter during an all -day trib- 

rata En the ,;star_ 

YesterHiEsi 
HITS FROM BILLBOARD 10 AND 

20 YEARS AGO THIS WEEK 

POP SINGLES -10 Years Ago 
1. Keep On Truckin', Eddie Kendricks, 

Tamla 
2. Midnight Train To Georgia, Gladys 

Knight & the Pips, Buddah 
3. Heartbeat It's A Lovebeat, DeFranco 

Family, 20th Century 
4. Photograph, Ringo Starr, Apple 
5. Space Race, Billy Preston. A &M 
6. Paper Roses, Marie Osmond, MGM 
7. Top Of The World, Carpenters. A &M 
8. Angie, Rolling Stones, Rolling Stones 
9. Just You & Me, Chicago, Columbia 

10. I Got A Name, Jim Croce, ABC 

POP SINGLES -20 Years Ago 
1. Deep Purple, Nino Tempo & April Stevens, 

Atco 
2. Sugar Shack, Jimmy Gilmer & the 

Fireballs, Dot 
3. Washington Square, Village Stompers, 

Epic 
4. I'm Leaving It Up To You, Dale & Grace, 

Mental- Michele 
5. It's All Right, Impressions, ABC - 

Paramount 
6. Maria Elena, Les Indios Tabojaras, RCA 

Victor 
7. She's A Fool, Lesley Gore, Mercury 
8. Bossa Nova Baby, Elvis Presley, RCA 

Victor 
9. Everybody, Tommy Roe, ABC -Paramount 

10. 500 Miles Away From Home, Bobby 
Bare, RCA Victor 

TOP LPs -10 Years Ago 
1. Goodbye Yellow Brick Road, Elton John, 

MCA 
2. Goats Head Soup, Rolling Stones, Rolling 

Stones 
3. Brothers & Sisters, Allman Brothers Band, 

Capricorn 
4. Quadrophenia, The Who, MCA 
5. Los Cochinos, Cheech & Chong, Ode 
6. The Smoker You Drink The Player You 

Get, Joe Walsh, Dunhill 
7. Angel Clare, Garfunkel, Columbia 
8. Don't Mess Around With Jim, : r 

ABC 
9. Life & Times, Jim Croce, ABC 

10. Let's Get It On, Marvin Gaye, Tamla 

TOP LPs -20 Years Ago 
1. In the Wind, Peter, Paul & Mary , Warner 

Bros. 
2. The Second Barbra Streisand Album, 

Columbia 
3. Elvis' Golden Records, Vol. 3, RCA 

Victor 
4. Trini Lopez At PJ's, Reprise 
5. Ingredients In A Recipe For Soul, Ray 

Charles, ABC -Paramount 
6. Moving, Peter, Paul & Mary, Warner Bros. 
7. Bye Bye Birdie, Soundtrack, RCA Victor 
8. Peter, Paul & Mary, Warner Bros. 
9. West Side Story, Soundtrack, Columbia 

10. Painted, Tainted Rose, Al Martino. 
Capitol 

COUNTRY SINGLES -10 Years Ago 
1. Paper Roses, Marie Osmond, MGM 
2. Country Sunshine, Dottie West, RCA 
3. Sawmill, Mel Tillis, MGM 
4. The Most Beautiful Girl, Charlie Rich, 

Epic 
5. We're Gonna Hold On, George Jones & 

Tammy Wynette, Epic 
6. Sing About Love, Lynn Anderson, 

Columbia 
7. Little Girl Gone, Donna Fargo, Dot 
8. I'm Your Woman, Jeanne Pruett, MCA 
9. Don't Give Up On Me, Jerry Wallace, 

MCA 

10. I'll Never Break These Chains, Tommy 
Overstreet, Dot 

SOUL SINGLES -10 Years Ago 
1. Space Race, Billy Preston, A &M 
2. The Love I Lost (Part 1), Harold Melvin 

& the Bluenotes, Philadelphia 
International 

3. Midnight Train To Georgia, Gladys 
Knight & the Pips, Buddah 

4. Hey Girl, Temptations, Gordy 
5. Check It Out, Tavares, Capitol 
6. You're A Special Part Of Me, Diana Ross 

& Marvin Gaye, Motown 
7. Get It Together, Jackson 5, Motown 
8. Cheaper To Keep Her, Johnnie Taylor, 

Stax 
9. Having A Party, Ovations, MGM 

10. My Pretending Days Are Over, Dells, 
Cadet 
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WKQX MORNING MAN 

Chicago Waking Up To Murphy 
By MOIRA McCORMICK 

CHICAGO -Robert Murphy, 
"Murphy In The Morning" to his au- 
dience at pop /adult WKQX here, 
does his homework. And that, he 
says, is why his morning drive show 
has been attracting more and more 
listeners since he debuted last 
January. 

Though ranked number 12 overall 
in morning drive, Murphy places 
fourth in 'KQX's targeted 18 -49 cate- 
gory with a 6.5 share, behind 
WGCI's Bob Wall (8.2), WGN's 
Wally Phillips (7.5) and WLS -AM- 
FM's Larry Lujack (10.4 combined.) 

Murphy had spent the past six 
years as morning man at WAYS 
Charlotte, N.C. before taking on Chi- 
cago, but his previous stint at 
WOKY Milwaukee had already fa- 
vorably acquainted him with the 
Windy City. "I wanted to live here," 
he says. Once transplanted, adjust- 
ment wasn't difficult: "They laugh at 
the same jokes in Chicago as in 
North Carolina." 

Murphy began prepping for his 
Chicago debut months in advance by 
having both daily newspapers as well 
as a glossy Chicago "lifestyle" 
monthly shipped to him for his pe- 
rusal in Charlotte. "When you're just 
starting out somewhere, you should 
come on your first day knowing as 
much about the market as possible," 
he says. "Each mistake you make 
pegs you as an out -of- towner." 

Chicago's three -ring -circus politi- 
cal shenanigans continue to provide 
Murphy with plenty of grist. "I pre- 
fer local to national political humor," 
he comments. "One of the reasons I 
moved to Chicago was that the poli- 
tics here are easily lampoonable. The 
politicians here all act like children." 

Further on the plus side, he adds, 
is the fact that Chicago residents 
have a strong sense of city. "They're 
more centrally pulled together than 
people in L.A. or Washington," he 

says. "I want this show to be a piece 
of furniture of the Chicago market - 
you could not lift it up and put it in 
any other city." 

Murphy is a firm believer in the 
power of the "schtick." "It gives peo- 
ple a handle to talk about the show," 
he theorizes. One of his regular rou- 
tines is soap opera spoof "The Young 
And The Impotent," centering on 
Everycouple Herb and Norma Fen- 
ster. "Every week they're living in a 
different place, with different kids - 
we don't care," Murphy shrugs, add- 
ing, "One week we killed off Herb 
and then he was back the next week." 

"Mister Codgers' Neighborhood" 
has the soporific kiddie show host 
"torturing animals and showing kids 
how to disrupt their parents' sex 
life -like replacing Mom's pills with 
candy if they want a little sister for 

Refuge 
from 

Road 
Conveniently located between Hollywood 

and Beverly Hills, Le Parc Hotel is close to the 
recording studios and west coast headquarters of 
the major labels. 

Each of the 154 suites features a sunken living 
room with fireplace,wet bar, kitchenette and pri- 
vate balcony. Complimentary continental break- 
fast and limousine service within the area are just 
a few more reasons why Le Parc has become the 
Inn of the Industry. 

h(-)tcI de Iuxr 'ìì North West Knol1, West Hollywood. (:A 90069 
( 21 ì ) 855-8888 
(800) -+21-4666. Nationwide (80)) 252-2152 in Calitürnia 

or see your travel agent 

Christmas." Other features include 
an overweight Elvis imitator, "Pick 
Your News" current events spoofs, 
and "Dial -A -Date Free For All," 
which Murphy says has actually 
matched up a couple or two from the 
listening audience. "There haven't 
been any marriages that we know of, 
but maybe some light housekeeping 
in the parking lot," Murphy cracks. 

"I do restrict myself in the bad 
taste department," he admits. "I go 
about as far as you might go telling 
jokes at a cocktail party. I'm pretty 
low -key in comparison with some 
other Chicago morning drive person- 
alities." He adds with a chuckle, 
"Let's face it -I'm old and tired. 

"The show is done on a friendly 
basis. We take a lot of phone calls. 
We go for an atmosphere like some- 
body's breakfast table, where the 
food's lousy but the conversation is 

great." 
A native of Birmingham, Ala. (and 

still possessed of a slight drawl), 
Murphy was employed at WTDC 
Tuskaloosa while securing a broad- 
casting degree at the Univ. of Ala- 
bama from 1970 -73. Upon gradua- 
tion he took a morning drive shift at 
WKGN Knoxville, and it was morn- 
ings thereafter from WMAK Nash- 
ville (1974), WOKY Milwaukee 
(1976) and WAYS Charlotte (1977- 
83) through his tenure at WKQX. 
Murphy, 32, is single, and lives with 
his cat Pooneil (named after an early 
Jefferson Airplane tune) at the 
"Murphy Metro Mansion" in down- 
town Chicago. 

Assisting Murphy on the dawn pa- 
trol is "caustic and cynical" traffic/ 
weather reporter Beth Kaye, who 
acts as foil to Murphy's tending -to- 
wards- sexist jokes. "We do it that 
way on purpose," he says. "It's an in- 
teresting male- female balance." 

Everything being equal, Murphy 
says, he's careful to counter a male 
chauvinist joke with a female chau- 
vinist joke. Actually, he comments, 
"We're sexual here, but not sexist. 
We avoid sounding like a locker 
room." 

Murphy also credits sportscaster 
Pat Benkowski and Peter Stacker, 
who does his character voices, as in- 
dispensable to the morning routine. 

Murphy says he plans to make his 
morning show "more and more local- 
ized," and notes that some of his reg- 
ular features are already in the pro- 
cess of becoming irrevocably 
stamped with the seal of Chicago. 

JoBOXERS 
Rock a` Reckon With' 

25 

` on 
0111.111 ters: b ng--= JoD"`. like 

Features 
the hit single 
"Just Got 

Lucky" 
7" PB -13601 

12" PD -13581 

Video on MW 

"Just Got Lucky" 
Billboard 3 6 

Cashbox 41 

Radio & Records 3 0 

Tong: 

Nov. 15 

Nov. 16 

Nov. 17 

Nov. 18 

Nov. 19 

Nov. 22 
Nov. 23 
Nov. 24 
Nov. 25 
Nov. 26 
Nov. 27 
Dec. 1 

Dec. 2 

Dec. 3 
Dec. 5 

Dec. 6 
Dec. 7 

Dec. 16 

Dec. 17 

Dec. 18 

Club Soda 
El Mocombo 
Red Creek 
Phillies 
Toads 
Paradise 
Motions 
The Ritz 
Blondies 
My Fathers Place 
Bayou 
Agora 
Todds 
Tutts 
Jakes 
Mables 
Blue Note 
Spirit Club 
Beverly Theatre 
Wolfgangs 

Montreal, Can 
Toronto, Can 
Syracuse, N.Y. 

Philadelphia, PA 
New Haven, CT 
Boston, MA 
Irvington, N.J. 
New York City 
Pleasantville, N.J. 
Roslyn, N.Y. 
Washington, D.C. 

Cleveland, OH 
Detroit, MI 

Chicago, Ill 
Bloomington, IN 

Champaign, III 
Columbia, MO 
San Diego, CA 
Beverly Hills, CA 
San Francisco, CA 

Dates are subject to change 

RCA l 
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Rock Albums 
ARTIST -Title, Label 

JOHN COUGAR MELLENCAMP 
llh -Huh. P ",':li_ , 

5 GENESIS Genesis, Atlantic 

2 THE ROLLING STONES Undercover, Rolling 
Stones 

9 HUEY LEWIS AND THE NEWS Sports, 
Chrysalis 

3 YES -80102, Atco 

9 PAT BENATAR Live From Earth, Chrysalis 

11 RAINBOW Bent Out Of Shape, Mercury 

11 BIG COUNTRY The Crossing, Mercury 

11 THE MOTELS Little Robbers, Capitol 

9 THE ROMANTICS In Heat, Nemperor 

4 EDDIE MONEY Where's The Party ?, Columbia 

22 THE POLICE Synchronicity, A &M 

2 38 SPECIAL Tour De Force, A &M 

3 BLUE OYSTER CULT The Revolution By 
Night, Columbia 

3 DURAN DURAN Seven And The Ragged Tiger, 
Capitol 

7 SURVIVOR Caught In The Game, Scotti Bros. 

8 ALDO NOVA Subject, Portrait 

29 QUIET RIOT Metal Health, Pasha 

11 PETER SCHILLING Error In The System, 
Elektra 

11 MICHAEL STANLEY BAND You Can't Fight 
Fashion, EMI -America 

6 SAGA Heads Or Tales, Epic 

7 KISS Lick It Up, Mercury 

19 JACKSON BROWNE Lawyers In Love, Asylum 

3 PAUL RODGERS Cut Loose, Atlantic 

3 DARYL HALL AND JOHN OATES Rock 'N Soul 
Part 1, RCA 

3 STREETS -1st, Atlantic 

4 THE DOORS Alive, She Cried, Elektra 

3 NIGHT RANGER Midnight Madness, MCA 

2 Z. Z. TOP Elininator, Warner Bros. 

18 ROBERT PLANT The Principle Of Moments, 
EsPeranza /Atlantic 

4 CULTURE CLUB Colour By Numbers, 
Virgin /Epic 

12 THE MOODY BLUES The Present, Threshold 

2 BILLY IDOL Don't Stop, Chrysalis 

15 HEART Passionworks, Epic 

15 ASIA Alpha, Geffen 

2 BOB DYLAN Infidels, Columbia 

5 MOTLEY CRUE Shout At The Devil, Elektra 

THE ALAN PARSONS PROJECT The Best Of 
The Alan Parsons Project, Arista 

5 PAUL McCARTNEY Pipes Of Peace, Columbia 

5 TOMMY TUTONE National Emotion, Columbia 

43 DEF LEPPARD Pyromania, Mercury 

10 DOKKEN Breaking The Chains, Elektra 

2 WAS (NOT WAS) Born To Laugh at 
Tornadoes, Geffen 

16 KANSAS Dfastic Measures, CBS 

3 PAUL KANTNER The Planet Earth Rock And 
Roll Band, RCA 

SIMON TOWNSHEND Sweet Sound, Polydor 

KROKUS Headhunter, Arista 

15 BILLY JOEL An Innocent Man, Columbia 

22 TALKING HEADS Speaking In Tongues, Sire 

BRIAN MAY AND FRIENDS Starfleet Project, 
Capitol 

WEEKS 
AT aR 1 

1 

NE TR 

41 

43 

NTR 

Top Adds 
1 THE ROLLING STONES Undercover, Rolling Stones 

2 PAUL RODGERS Cut Loose, Atlantic 

3 THE ALAN PARSONS PROJECT The Best Of The Alan 
Parsons Project, Arista 

4 DON FELDER Airborne, Asylum 

5 HEAVEN Where Angels Fear To Tread, Columbia 

6 BILLY IDOL Don't Stop, Chrysalis 

7 MANFRED MANN Demolition Man, Arista (12 Inch) 

8 GIRLSCHOOL Play Dirty, Mercury (12 Inch) 

9 ALCATRAll General Hospital, Rocshire (12 Inch) 

10 38 SPECIAL Tour De Force, A &M 
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Top Tracks 
ARTIST -Title, Label 

PAT BENATAR Love Is A Battlefield, 
Chrysalis 

WEEKS 
AT 1 

4 

YES Owner Of A Lonely Heart, Atco 

HUEY LEWIS AND THE NEWS Heart And 
Soul, Chrysalis 

THE ROLLING STONES Undercover Of The 
Night, Rolling Stones 

JOHN COUGAR MELLENCAMP Crumblin' 
Down, Riva /Mercury 

BIG COUNTRY In A Big Country, Mercury 

JOHN COUGAR MELLENCAMP Pink Houses, 
Riva /Mercury 

THE ROMANTICS Talking In Your Sleep, 
Nemperor 

38 SPECIAL If I'd Been The One, A &M 

GENESIS Just A Job Tp Do, Atlantic 

DURAN DURAN Union Of The Snake, Capitol 

QUIET RIOT Cum On Feel The Noize, Pasha 

RAINBOW Street Of Dreams, Polydor 

HUEY LEWIS AND THE NEWS I Want A New 
Drug, Chrysalis 

THE POLICE Synchronicity II, A &M 

MICHAEL STANLEY BAND My Town, EMI - 
America 

ALDO NOVA Monkey On Your Back, Portrait 

JACKSON BROWNE Tender Is The Night, 
Asylum 

SAGA The Flier, Portrait /Epic 

THE ROLLING STONES Too Tough, Rolling 
Stones 

PETER SCHILLING Major Tom (Coming 
Home), Elektra 

GENESIS It's Gonna Get Better, Atlantic 

KISS Lick It Up, Mercury 

THE ROLLING STONES She Was Hot, Rolling 
Stones 

SURVIVOR Caught In The Game, Scotti Bros. 

STREETS If Love Should Go, Atlantic 

THE MOTELS Suddenly Last Summer, Capitol 

PAUL McCARTNEY AND MICHAEL JACKSON 
Say Say Say, Columbia 

GENESIS That's All, Atlantic 

DARYL HALL AND JOHN OATES Say It Isn't 
So, RCA 

KROKUS Stayed Awake All Night, Arista 

DAVID BOWIE Modern Love, EMI -America 

THE FIXX One Thing Leads To Another, MCA 

DEF LEPPARD Foolin', Mercury 

THE DOORS Gloria, Elektra 

NIGHT RANGER (You Can Still) Rock In 
America, Capitol 

THE POLICE King Of Pain, A &M 

DOKKEN Breaking The Chains, Elektra 

THE MOTELS Little Robbers, Capitol 

MOTLEY CRUE Shout, Elektra 

CULTURE CLUB Church Of The Poison Mind, 
Virgin /Epic 

GENESIS Mama, Atlantic 

STEVIE NICKS If Anyone Falls, Modern 

BILLY JOEL Uptown Girl, Columbia 

ASIA The Smile Has Left Your Eyes, Geffen 

GENESIS Illegal Alien, Atlantic 

THE ANIMALS The Night, I.R.S. 

TAXXI Maybe Someday, Fantasy 

THE ROMANTICS Rock You Up, Nemperor 

YES Our Song, Atco 

MOTLEY CRUE If Looks Could Kill, Elektra 

TALKING HEADS Burning Down The House, 
Sire 

ROBERT PLANT Big Log, EsPeranza /Atlantic 

HEART How Can I Refuse, Epic 

ROBERT PLANT In The Mood, 
EsPeranza /Atlantic 

ROBERT PLANT Other Arms, 
EsPeranza /Atlantic 

STRAY CATS (She's) Sexy + 17, EMI - 
America 

THE MOODY BLUES Sitting At The Wheel, 
Threshold 

HELIX Heavy Metal Love, Capitol 

DIO Rainbow In The Dark, Warner Bros. 

A compilation of Rock Radio Airplay as indicated by the nation's leading Album oriented and Top Track stations. 

Radio 

New On The Choi±s 

THE DEELE 

This Cincinnati sextet has launched its Solar debut "Body Talk" to 64 on the 
current Black Singles chart. Taken from the group's forthcoming LP "Street 
Beat," the techno -funk 45 showcases the Deele's danceable soul sound. 

Four of the members have been playing together since high school, but the 
group was officially formed in 1981 and performed throughout the Midwest at 
local clubs and colleges. "Dancing is what our music is all about," says the 
group's percussionist and leader Antonio (L.A.) Marquis Reid. "We want our 
listeners to know that our music comes from the pulse we all feel in the streets; 
it's their music." 

The other members are bass player Kevin Roberson, lead vocalists Darnell 
Bristol and Carlos Greene, and Stanley Burke and Kenny Edmonds, who both 
play guitar and keyboards. Collectively, the group's ambition is to play for a 
maximum crowd at New York's Central Park where "there would be plenty of 
room for everybody to get up and dance," says Reid. 

For more information, contact Pable Davis, Glow Management Corp., 3505 E. 
Livingston, Suite B, Columbus, Ohio 43227 

MATTHEW WILDER 

For a white boy, Matthew Wilder 
is doing well with the soul sound of 
his Private I debut single "Break My 
Stride," which moves up the Black 
Singles chart to 78. 

The single is taken from his LP "I 
Don't Speak The Language," for 
which Wilder wrote the songs, sings 
lead and most notably plays piano 
and synthesizers. A native New 
Yorker, Wilder began with the guitar 
as a street musician in Greenwich 
Village at age 15. After switching to 
piano, he moved to Los Angeles and 
established himself as a songwriter 
and backing vocalist. His songwriting 
credits include "Love, Love, Love" 
for ex- Temptation Eddie Kendricks 
and a collaboration on "Let Me 
Drive" for Bette Midler. As a back- 
ing vocalist, Wilder has appeared on 
LPs by Rickie Lee Jones, Robbie Du- 
Pree and Midler. 

"There are so many different col- 
ors to the synthesizer that enable you 
to create an infinite amount of 
moods," says Wilder, and the elec- 
tronic pop /reggae of "Break My 
Stride" represents only a corner of 
the LP's intriguing tapestry. Woven 
of rich synth textures and threads of 
soul, rock and calypso, Wilder's lan- 
guage is an easy one to listen to. 

For more information, contact Al 
Bunetta, (213) 385 -0882. 

JAMES INGRAM 

While the name and voice are fa- 
miliar, James Ingram has held out on 
his solo debut until now with the 
Qwest LP "It's Your Night," which 
debuts at 27 on the Black LP chart. 

Ingram won a Grammy for best 
r &b male vocalist for his perfor- 
mance on Quincy Jones' "Just Once" 
and "One Hundred Ways," reported- 
ly becoming the first artist to do so 
without his own album. He is also 
half responsible for the gold single 
"Baby Come To Me," a duet with 
Patti Austin, and wrote "PYT" for 
Michael Jackson. Ingram has also 
worked with Ray Charles and pro- 
ducer Leon Haywood. 

"I trained for this album like an 
athlete for the Olympics," says In- 
gram. "I wanted to be able to give my 
all to this project, and I feel great 
about the results." 

One of those results, "Party Ani- 
mal," is pushing its way up the Black 
Singles chart to 22, and the rest are 
the varied mix you'd expect from 
Quincy Jones' influence as producer. 
Proud of the LP's diversity, Ingram 
says, "Funky music is basically my 
strength as a writer, but Quincy's got 
me doing songs I wouldn't have 
thought of singing." 

For more information, contact Ed 
Eckstine, (213) 934 -4711. 
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Featured Pro9rommin9 
"Our once parallel interests have 

diverged in the past year," explains 
Starfleet Blair president Sam Kop- 

per, who last week announced his in- 

tention to buy back Starfleet from 
John Blair & Co., which acquired the 
concert producer in 1980. The Star - 
fleet staff will stay intact, according 
to Kopper, who expects to complete 
the transaction by Jan. 1. 

Noting Starfleet's syndication ar- 
rangements with NBC's The Source, 
Showtime and Home Box Office, 
Kopper says that he's looking for- 
ward to working as an independent 
again. "There's less potential for 
complicated politics," he asserts. 
"More goes into the product (that 
way)." 

Blair publicist Joseph Rosenberg 
adds that the split will have "no ef- 

fect" on the company's consolidated 
earnings in 1983. 

* * * 
O0000weeee! Jayne Kennedy is the 

hostess of a new exercise program 

called "Radiorobics," a five -minute 
show produced by Syndicate It in 
Los Angeles. Sponsored by Revlon, 
the program features exercise rou- 
tines from Kennedy's exercise album, 
"Love Your Body." The series began 
Oct. 15 and currently airs in 54 

markets. 
* * * 

The AP Radio Network is solicit- 
ing four -minutes pieces for its "Port- 
folio" and "Special Assignment" fea- 
tures. Producer Steve Pendlebury in 
Washington (202- 955 -7286) is seek- 
ing freelance feature profiles as well 
as hard news stories for broadcast on 
the company's 1,200 affiliate stations. 
He's paying $25 a pop, and a cassette 
with samples of the kind of pieces 
he's interested in is being prepared. 

* 
An important reminder: Ringo 

Starr will host the finale of the 26- 
week series, "Ringo's Yellow Subma- 
rine," with a 60- minute live call -in 

(Continued on page 59) 

GARDEN PARTY REVISITED -Rick Nelson visits KR LA Los Angeles, to tape 
a segment of Jim Pewter's "Original Rock And Roll Show." Pictured from 
left are Pewter, Nelson and station vice president and general manager 

Bert West. 

YOU DON'T HAVE 
TO GO BROKE 

TO GO 
FIRST CLASS... 

...you can rent a Lincoln for what others charge for 
compacts, or you can choose from a whole range of 
economy cars to super sports. Call our toll free num- 
bers now. 

213 -645 -4500 In California 800 -262 -1271 World Wide 800- 421 -5606 

Budget 
renta car 

9775 Airport Blvd. 
Los Angeles, Ca. 90045 

Below is a weekly calendar of up- 

coming network and syndicated music 
specials. Shows with multiple dates in- 
dicate local stations have option of 
broadcast time and dates. 

Nov. 13 -19, Tomorrow's Imports, inter- 

view with Siouxsie & the Banshees, Rock 

Over London, London Wavelength, one hour. 

Nov. 13 -19, Jim Messina, OMNI /Pent- 

house College Rock Concert, London Wave- 

length, one hour. 

Nov. 14, Dave Davies, Guest D.J., Rolling 

Stone Productions, one hour. 

Nov. 14, Night Ranger, Motley Crue, Rock - 

line, Global Satellite Network, 90 minutes. 

Nov. 14, Def Leppard, Inner -View, Inner - 

View Network, one hour. 

Nov. 14 -19, AC /DC, BBC Rock Hour, Lon- 

don Wavelength, one hour. 

Nov. 14 -20, Alvino Rey & the King Sisters, 

Music Makers, Narwood Productions, one 

hour. 

Nov. 14 -20, Ronnie McDowell, Country 

Closeup, Narwood Productions, one hour. 

Nov. 18 -20, Reba McEntire, Weekly Coun- 

try Music Countdown, United Stations, three 

hours. 
Nov. 18 -20, Atlantic Starr, James Ingram, 

The Countdown, Westwood One, two hours. 

Nov. 18 -20, Bobby Bare, Live From Gil - 

ley's, Westwood One, one hour. 

Nov. 18 -20, Porter Wagoner, Solid Gold 

Country, United Stations, three hours. 

Nov. 18 -20, Mamas & the Papas, Dick 

Clark's Rock Roll And Remember, United 

Stations, four hours. 

Nov. 18 -20, Buddy Greco, The Great 

Sounds, United Stations, four hours. 

Nov. 18 -20, Culture Club, Hot Rocks, Unit- 

ed Stations, one hour. 

Nov. 18 -20, Madness, The Source, NBC, 

one hour. 

Nov. 18 -20, Motels, Off The Record Spe- 

cial, Westwood One, one hour. 

Nov. 18 -20, Deniece Williams, Special Edi- 

tion, Westwood One, one hour. 

Nov. 18 -20, The Subject Is Food, Dr. De- 

mento, Westwood One, two hours. 

Nov. 18 -20, John Cougar Mellencamp, 

Huey Lewis, Rock Album Countdown, 

Westwood One, two hours. 

Nov. 18 -20, Barbra Streisand, Special 

Concert, Westwood One, two hours. 

Nov. 18 -20, Hooked On Rock, Rock Chron- 

icles, Westwood One, one hour. 

Nov. 19, Waylon Jennings, Part Two, Sil- 

ver Eagle, ABC Entertainment Network, 90 

minutes. 
Nov. 19, Ringo's Yellow Submarine, ABC 

FM Network, one hour. 

Nov. 19 -20, Johnny Bristol, Soundtrack Of 

The 60s, ABC Watermark, three hours. 

Nov. 19 -20, John Cougar Mellencamp, Boy 

George, Carlos Santana, Paul Dean, Rock 

USA, Mutual Broadcasting, three hours. 

Nov. 19 -20, Bill Anderson. Dolly Parton, 

Eddie Rabbitt, Alabama, Lee Arnold On A 

Country Road, Mutual Broadcasting, three 

hours. 
Nov. 20, Krokus, Metorhead, King Biscuit, 

ABC Rock Radio Network, 90 minutes. 

Nov. 20, Air Supply, Spotlight Special, 

ABC Contemporary Network, 90 minutes. 

Nov. 20, Rock's Hardest Partyers, Rolling 

Stone's Continuous History Of Rock And 

Roll, ABC Rock Radio Network, one hour. 

Nov. 20 -26, Joe Jackson, BBC Rock Hour, 

London Wavelength, one hour. 

Nov. 20 -26, Jonathan Richman, OMNI/ 
Penthouse College Rock Concert, London 

Wavelength, one hour. 

Nov. 21, Motels, Inner -View, Inner -View 

Network, one hour. 

Nov. 21, John Cougar Mellencamp, Rock - 

line, Global Satellite Network, 90 minutes. 

Nov. 21 -25, U2, Inside Track, DIR Broad- 

casting Network, 90 minutes. 
Nov. 21 -27, Jerry Reed, Country Closeup, 

Narwood Productions, one hour. 

Nov. 21 -27, Tony Martin, Music Makers, 

Narwood Productions, one hour. 

Nov. 25 -27, Human League, Hot Rocks, 

United Stations, four hours. 

Nov. 25 -27, Georgia Gibbs, Great Sounds, 

United Stations, four hours. 

Nov. 25 -27, Stevie Wonder, Rock, Roll & 

Remember, United Stations, four hours. 

Nov. 25 -21, Con Hunley, Solid Gold Coun- 

try United Stations. three hours. 
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These are best selling middle -of- the -road singles compiled from 

radio station air play listed in rank order. 

TITLE, Artist, Label & Number (0ist. Label) (Publisher, Licensee) 

WEEKS 
ALL NIGHT LONG (ALL NIGHT) AT 1 
Lionel Richie, Motown 1698 1Brockman. ASCAP, 2 

UPTOWN GIRL 
Billy Joel, Columbia 38 -04149 (Joel Songs, BMI) 

ISLANDS IN THE STREAM 
Kenny Rogers Duet With Dolly Parton, RCA 13615 (Gibb Brothers /Unichappell, BMI) 

1 

3 

( 4) 7 HOW MANY TIMES CAN WE SAY GOODBYE 
Dionne Warwick And Luther Vandross, Arista 1 -9073 (Goldrian, ASCAP) 

8 5 THE WAY HE MAKES ME FEEL 
Barbra Streisand, Columbia 38 -04177 (Ennes /Emanuel/Threesome, ASCAP) 

LJ SAY SAY SAY 
Paul McCartney And Michael Jackson, Columbia 38 -04168 (MPL 

Communications /Miiac, ASCAP) 

7 19 TONIGHT I CELEBRATE MY LOVE 
Peabo Bryson /Roberta Flack, Capitol 5242 (Almo /Prince Street /Screen Gems 

EMI,ASCAP /BMI) 

8 6 11 SPICE OF LIFE 
Manhattan Transfer, Atlantic 7 -89786 ( Rodsongs /DJA /Samusic /AImo,ASCAP) 

11 10 ONLY YOU 
Commodores, Motown 1694 (Old Fashion,ASCAP) 

13 BREAK MY STRIDE 
Matthew Wilder, Private I (Epic) 4 -04113 (Streetwise /Big Ears /No Ears, BMI) 

11 12 A LITTLE GOOD NEWS 
Anne Murray, Capitol 5264 (Chappell /Bibo, ASCAP) 

15 WHAT'S NEW 
Linda Ronstadl, Asylum 1 -69780 (Elektra) (Marke /Warner 
Brothers /limerick /Reaganesque/Trim -Co, ASCAP) 

13 14 8 BABY I LIED 
Deborah Allen, RCA 13600 (Posey /Unichappell /Van Hoy, BMI) 

14 9 14 TRUE 
Spandau Ballet, Chrysalis 4 -42720 (Reformation, ASCAP) 

15 10 10 TROUBLE IN PARADISE 

(16) 23 3 

Jarreau, Warner Bros. 7-29501 (Mighty Mathieson /Garden Rake /Slapshot,BMI) 

SAY IT ISN'T SO 
Daryl Hall & John Oates, RCA 13564 (Hot -Cha /Unichappell, BMI) 

19 6 TIME WILL REVEAL 
DeBarge, Gordy 1705 (Motown) (Jobete, ASCAP) 

18 21 5 MAKE BELIEVE IT'S YOUR FIRST TIME 
Carpenters, A &M 2586 (Music City, ASCAP) 

19 18 7 LADY DOWN ON LOVE 
Alabama, RCA 13590 (Malpop /Buzzherb, BMI) 

20 26 7 SUDDENLY LAST SUMMER 
The Motels, Capitol 5271 (Clean Sheets, BMI) 

29 3 I GUESS THAT'S WHY THEY CALL IT THE BLUES 
Elton John, Geffen 7 -29460 (Warner Bros.) (Intersong, ASCAP) 

22 22 6 NEVER SAY NEVER AGAIN 
Lori Hall, A &M 2596 (Taliafilm, ASCAP) 

23 24 5 NEVER SAY DIE 
Cliff Richard, EMI -America 8180 (Sookloozy /Chappell, BMI /ASCAP) 

24 25 5 TENDER IS THE NIGHT 
Jackson Browne, Asylum 7 -69191 (Elektra) (Olas /Kortchmar /Night Kitchen,ASCAP) 

25 28 I NEED YOU 
Pointer Sisters, Planet 13639 (RCA) (Porchester /Dale Kawashima /Orca /Day To Day, 

ASCAP /Neches River, BMI) 

26 17 17 MAKING LOVE OUT OF NOTHING AT ALL 
Air Supply, Arista 1 -9056 (Lost Boys, BMI) 

27 16 9 DON'T COUNT THE RAINY DAYS 
Michael Murphey, Liberty 1505 (Tree /Ensign /United Artists /Ides Of 

March,BMI /ASCAP) 

28 33 3 THE SOUND OF GOODBYE 
Crystal Gayle. Warner Bros. 7 -29452 (Parquet /Lawyers Daughter, BMI) 

29 20 12 TOTAL ECLIPSE OF THE HEART 
Bonnie Tyler, Columbia 38 -03906 (E.B. Marks /Lost Boys, BMI) 

30 32 4 I JUST CAN'T WALK AWAY 
Four Tops, Motown 1706 (MCA) (Good Life /Beau Di -O -Do, ASCAP) 

31 27 10 TELEFONE (LONG DISTANCE LOVE AFFAIR) 
Sheena Easton, EMI-America 8172 (Mighty Mathieson /Slapshot,BMI) 

READ 'EM AND WEEP 
Barry Manilow. Arista AS1 -9101 (Edward B. Marks /Neverland /Peg, BMI) 

36 SEND HER MY LOVE 
Journey, Columbia 38 -04151 (Twist And Shout/Weed High Nightmare /Colgems -EMI, 

ASCAP) 

34 35 NO ONE CAN LOVE YOU MORE THAN ME 
Melissa Manchester, Arista 1.9087 (Chappell, ASCAP) 

38 2 ALLERGIES 
Paul Simon, Warner Bros. 7 -29453 (Paul Simon, BMI) 

(38) 39 LADY, LADY, LADY 
Joe "Bean" Esposito, Casablanca 814430 (Polygram) (Intersong/Famous /GMPC, 

ASCAP) 

37 37 P.Y.T. (PRETTY YOUNG THING) 
Michael Jackson, Epic 34 -04165 (Eiseman /Hen -Al /Kings Road/Yellow Brick Road, 

ASCAP) 

40 ONE PARTICULAR HARBOUR 
Jimmy Buffett, MCA 52298 (Coral Reefer, BMI) 

(39) ALL THE RIGHT MOVES 
Jennifer Warnes /Chris Thompson Casablanca 814603 (Polygram) (Warner - 

Tamerlane /Sprockett /WB /Rewind, BMI, ASCAP) 

(40) JOANNA 
Kool And The Gang, De -Lite 829 (Delightful. BMI) 

41 30 15 LADY LOVE ME 
George Benson. Warner Bros. 7-29533 (Hudmar, ASCAP /Newton House /Careers, BMI) 

42 31 19 HOW AM I SUPPOSED TO LIVE WITHOUT YOU 

Laura Branigan, Atlantic 7 -89805 (April /Is Hot, ASCAP /Blackwood, BMI) 

43 34 17 TELL HER ABOUT IT 
Billy Joel, Columbia 38 -04012 (Joel Songs, BMI) 

(44) GOLD 
Spandau Ballet, Chrysalis 42740 (Reformation, ASCAP) 

45 DON'T PLAY ANOTHER LOVE SONG 
Smokey Robinson, Motown 1700 (Chardax, 8Mp 

46 42 15 PROMISES, PROMISES 
Naked Eyes, EMI -America 8170 (Rondor /Almo, ASCAP) 

47 41 7 ONCE BEFORE I GO 

Peter Allen, Arista 1 -9082 (Woolnough /Jemava /Warner -Tamerlane /Milk And Cookies, 

BM 

48 44 17 WHAT ABOUT YOU 
Crystal Gayle, Warner Bros. 7 -29582 (Elektra /Asylum /Mopage /Cotillion /Moon & Stars, 

BMI) 

49 47 8 KING OF PAIN 
The Police, ACM 2569 (Magnetic, BMI) 

50 46 16 RAINBOW'S END 
Sergio Mendes, A &M 2563 (Warner -Tamerlane /Haymaker, ASCAP /David Batteau, BMI) 

Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers). 

Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). Recording 

Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle). 
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Retailing 
Stores, Radio Growing Closer 
New Acts Benefit From Cross -Promotions 

By EARL PAIGE 
LOS ANGELES -Radio stations 

are working more diligently than 
ever with record /tape stores to create 
merchandising promotions. More of- 
ten than not, these promotions center 
on new and developing acts. 

While stations of various formats 
are eager to tie in with retail, a survey 
of top chains indicates that album 
oriented rock stations are most heavi- 
ly involved. Some sources suggests 
this activity reflects AOR's growing 
desire to fight off inroads being made 
by top 40. 

Station /store promotion tie -ins are 
hardly novel. But what's new is a 
growing excitement on the part of 
both radio and retail and a determi- 

Stone, Levy 
Team In New 

Distributorship 
LOS ANGELES -As ru- 

mored, longtime Florida whole- 
saler Henry Stone has re- entered 
indepdendent label distribution, 
partnered with veteran label chief 
Morris Levy (Billboard, Oct. 22). 

Stone says he will concentrate 
on 12 -inch dance and r &b labels 
at the start. Independent Record 
Distributing starts Monday (14) 
at 401 S.E. 10th Court, Hialeah, 
Fla. 30010. Rick Vitale is sales 
manager and will handle buying 
chores with Stone. Two salesper- 
sons have been hired. Jeffrey Sa- 
dowski handles promotion. 

Bulwarking the opening lines 
handled by IRD is the Roulette 
family of labels. Stone, known 
primarily for his long association 
with Tone Distributing, has been 
distributing in the Miami area for 
35 years. 

nation to come up with accountable 
sell- through ideas. 

Also new, points out Roy Imber, 
president of 50 -store Record World 
in New York, is the competitive in- 
fluence of MTV and other television 
exposure. Imber sees all media more 
competitive within their own con- 
fines and versus one another scram- 
bling for a share of retail co-op dol- 
lars, which are still not in bountiful 
supply. 

Imber, in fact, exhorted fellow re- 
cord chain executives to "take advan- 
tage of the total media mix" when he 
addressed the Oct. 22 National Assn. 
of Recording Merchandisers 
(NARM) retail conference. He par- 
ticularly singled out radio as "more 
willing now to come to the party with 
us." 

Several sources point to radio sta- 
tions' desire to keep pace with tv, the 
medium generally credited most of- 
ten with exposing new product. Says 
Glenn Gatlin, national promotion 
manager for 150 -unit Record Bar: 
"Not all stations view tv as threaten- 
ing. Some, in fact, embrace MTV, as 
with the Asia simulcasts. I think sta- 
tions are not so much running scared 
now as seeing they should join in- 
that all this activity is good for 
everybody." 

Among those who note that radio 
has traditionally worked with retail 
but now evinces a new excitement is 
Bob Iafrate, account executive at 
KGB -FM San Diego. "We've always 
done tons of store promotions. I 
think the new thing is that the record 
business is turning around and sta- 
tions are seeing that promotions will 
now pay off," he says. KGB is work- 
ing with Licorice Pizza, promoting a 
weekly list of 20 LPs (Billboard, Oct. 
22). 

At 41 -unit Sound Shop in Nash- 
ville, advertising coordinator Ann 
Gass sees the emphasis on new artists 
as integral in the heat -up of store and 

station tie -in activity. A year -long tie - 
in with AOR station WKDF -FM 
proved so successful that Sound Shop 
two months ago went with country- 
formatted WJKZ -FM and is now 
considering the first effort outside 
Nashville, where radio blankets just 
14 Sound Shop units. "We may plug 
in New Orleans," where the chain 
has four units, Gass says. 

Sound Shop's theme, using station 
logos on price stickers ($8.98s at 
$5.99), is "Sound Breaker," with em- 
phasis on new and developing acts 
exposed for two -week intervals in 
front of store waterfalls. 

At KDKB -FM Phoenix, promo- 
tion director Cindy Spodek sees sta- 
tion- spurred merchandising in stores 
as reflective of station competition, 
among other factors. KDKB, an 
AOR outlet hustling to remain on 
top in Phoenix, is working with a 25- 
deep title section, "KDKB Hot 
Rocks," with five -unit Rolling Stone. 
She notes that where the chain was 
not stocking the dozen or so station 
promo products, from muscle shirts 
to hats, they are now being carried. 
"We gave out 500 keychains in five 
days that were worth a 10% discount 
on records," she says. 

Stations must come in with mean- 
ingful promotions now, says Linda 
Wilson, media coordinator for 150 - 
unit Camelot Enterprises, which has 
stores in 28 states. Camelot is heavily 
oriented to print. Whether with 
Camelot or in conjunction with other 
stores, Wilson has put the word out 
that stations have to "do more than 
just take 12 spots from us." 

Several sources say that the new 
readiness of stations to merchandise 
in stores is a bonanza not just for 
large chains or only metro markets. 
At AOR station WRKI -FM (I -95) 
Danbury, Conn., promotion director 
Diane Kajabash notes the station is 
working with nine stores, including 
such independents as Gramaphone 

New Products 

The BASF Systems Corp. has introduced its prepacked video cassette dis- 
penser /merchandiser. Each 10 -pack unit is marked with Beta or VHS, tape 
length and a price space. The five -color dispensers can be used at check- 

outs, end -aisles, counters and other high- traffic areas. 

Gold Line in West Redding, Conn. introduces the LM -27, a rack -mounted 
one -third octave Real Time Analyzer with 27 bands from 40 Hz to 16K. 
Each band of three LEDs corresponds to standard one -third octave ISO 

center frequencies. 

Shop, New Canaan; Trident Re- 
cords, Fairfield; Records & Tapes, 
Westport; and Nu Music, Bridge- 
port, as well as with Sam Goody, 
Westport and four I -95 area Record 

World units. 
Kojabash, who notes that I -95 

wants to establish its image by link- 
ing awareness of the music in stores, 

(Continued on page 36) 

KONICA TAPES. 

SOON YOU'LL BE HEARING 
COLORS AND SEEING SOUNDS_ 

KONISHIROKUPHOTOIND. USA.INC..1983 

Since nothing can recreate a color or 
sound better than the human imagination 
that's how we're demonstrating Konica 
quality. 

Our TV commercials without music 
will invite you to see the incredible fidelity 
and naturalness of Konica Audio Tapes. 

While, for our video tapes, radio 
commercials will ask you to hear vivid 
colors and striking scenes. 

So once you use your imagination 
you'll soon be using Konica. 

Konica 
IT LIVES UP TO YOUR 

IMAGINATION: 
Konica Audio Video Division, 940 Sylvan Ave., Englewood Cliffs, NJ. 07632 
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Retailing 
Rolling Stone Chain Gathering Momentum In Arizona 

By JOHN SIPPEL 

PHOENIX -Local Rolling Stone 
chain principal Jeff Lake was literally 
forced into the industry in June, 
1976. 

In his senior year at Arizona State 
Univ., Tempe, he loaned money to a 
friend who operated three Evolution 
Record stores in greater Phoenix. 
Rich Bullock of the now- defunct Od- 
yssey Records chain had come into 
Phoenix earlier that year, forcing 
Evolution to buffer itself financially. 

When the loan could not be repaid, 
Lake says, he took over a 750 square 
foot Evolution location in Scottsdale. 
Later, with the help of George Sou - 
vall of Alta Distributing, he joined 
forces with Art Kruglick, his partner 
today in four Rolling Stone stores 
here. 

The two under -30 partners related 
their dependency on one -stops to the 
first National Assn. of Recording 
Merchandisers (NARM) one -stop 
conference here (Billboard, Nov. 12), 
citing City 1 -Stop of Los Angeles as 
their present guardian. 

In October, Lake opened a 1,600 
square foot store in central Phoenix. 
That was followed by a third strip - 
center 2,000 square foot outlet in 
November. 

Lake admits he stubbed his toe 
twice in 1977 with an abortive effort 
in Paradise Valley, a local suburb oc- 
cupied by young marrieds submerged 
with heavy mortgages and opening 
family expenditures. At almost the 
same time, he tried a small location 
near the campus of the Univ. of 
Northern Arizona, Flagstaff, which 
folded because he couldn't provide 
enough supervision from more than 
100 miles away. 

Lake admits that he and general 
manager Rick Feldman -whom he 
met while in school in Tempe - 
couldn't handle the early responsibil- 
ity. Kruglick and Lake opened their 
fourth Rolling Stone last week in 
Southwest Phoenix, and they believe 
it could be their prize location, with a 
projected $1.5 million gross volume 
for 1984. 

The shopping plaza where they 
just opened houses a 120,000 square 
foot Price Club discount department 
store, which does not handle record- 
ed product. Another plaza tenant is 
Graham Central Station, a 40,000 
square foot night club, which also 
plays rock concert attractions. 

A big part of the Rolling Stone 
stores' success comes from Lake's 
longtime association with concert 
promoter Feyline and Graham Cen- 
tral Station, both of whose hard tick- 
ets are sold in all four stores. Lake 
says he's been told that the stores sell 
between 25% and 30% of the concert 
tickets for both promoters. He likes 
the fact that both KDKB -FM and 
KUPD -FM here have concert hot- 
lines and carry the information that 
tickets can be purchased at Rolling 
Stone. In addition, promoters tag 
him in all their print, radio and tv 
ads. Each store has a large concert 
board, which lists date, attraction 
and ticket prices for all forthcoming 
gigs. In addition, the stores sell tick- 
ets for outstanding concerts in the 
West. He says his three stores moved 
15,000 seats for the US Festival this 
year. 

Lake and Kruglick, who handle fi- 
nancing and real estate, free them- 
selves of much of the stores' day -to- 
day detail. Feldmann orders new 
releases, which are drop- shipped to 
the stores. Individual store managers 
order all their catalog and replenish- 
ment needs. Their local base has a 
Qwip transmission machine that re- 
lays orders to City 1 -Stop in six min- 

. -. . . 

ally 

in- 

ally ships overnight. 
City 1 -Stop ships records, tapes 

and audio and video accessories. 
Rolling Stone buys only boutique 
items directly. Kruglick was in that 

business before he joined the chain 
several years ago. 

Lake estimates that the stores sell 
about 55% of their albums in cassette 
format. He uses a three -tiered pricing 

for $8.98s, $5.99 for advertised spe- 
cial, $6.99 for the hottest 25 albums 
and $7.99 for shelf price. Prerecorded 
tape is openly displayed. Top singles 
run $1.69 each. 

Focal point of the stores' attractive 
interiors is color neon signage. 

Lake indicates that at least one 
more Rolling Stone will open in 
greater Phoenix in 1984. 

Just in time for the Christmas Season 

CHRISTMAS ON RECORD 
Best Selling Xmas Singles & Albums Of The Past 40 Years 

Based upon 14 different Billboard Charts. Hundreds more listed 
in Notable sections. Shows all charted Christmas Singles, EP's 
& Albums in 3 separate sections arranged by artist and divided 
into Charted & Notables. Record listings are in chronological 
order. Artists are cross referenced in the Notable sections. 

This reference book is needed as a programming tool for Radio 
Statons and a buying guide for Record Stores or the avid 
Collector. Not a Price Guide. 

General Listings in Singles, EP's & Albums: 
Artist, Title, Year released or reissued, Years charted on 
Billboard, Original issues, Reissues, Gold standard reissues, 
Labels & distributing labels, Same recording on other labels. 

Billboard Single Charts Used: 
Hot 1001940 -82, Bubbling Under The Hot 1001959 -82, Best 
Bets For Christmas 1963 -73, Adult Contemporary 1961 -82, Hot 
Country Singles 1948 -82, Black Singles 1948 -82, Best Selling 
Childrens Records 1948 -52. Note: Chart names used here are 
most current. All Single charts are combined into one listing. 

Additional Single Listings: 
Gold record awards, Different Versions of songs, Childrens 
labels & all record numbers. (78 RPM's, 45 RPM's, 7 inch 331/3 
RPM's, 12 inch singles, dual 78 & 45 RPM listings.) 

Plus sections for Borderline Xmas Singles, Promotional Singles, 
Number one single for each year, Countdowns of all charted 
singles, songs & top single artists, Million sellers page, Xmas 
song index, Christmas standards section for radio stations listing 
Title, Composer, Publisher, License & Year song was composed. 
Over 200 charted Singles listed and over 900 Notables, plus 
thousands of original & reissued numbers. 

Billboard Album Charts Used: 
Top LP's 1945 -82, Bubbling Under The Top LP's 1974 -82, Best 
Bets For Christmas 1963 -73, Hot Country LP's 1974 -82, Black 
LP's 1974 -82, Best Selling Jazz LP's 1974 -82. Note. Chart 
names used here are most current. All Album charts are 
combined into one listing. 

Additional Album Listings: 
R.I.A.A. gold record awards, Retitled albums, Mono & Stereo 
issues & dual listings, All record numbers. (78 RPM's, 10 inch & 
12 inch LP's, dual listings for 78's -10 inch & 78's -12 inch.) 

Plus Various Artists & Two Artists on an Album sections, 
Number one album for each year, Countdowns of all charted 
albums & top album artists, R. I. A. A. gold albums page. Over 
200 charted Albums listed and over 500 Notables, plus 
thousands of original & reissued numbers. 

Billboard EP Charts Used: 
Best Selling Pop EP's 1957 -59. 

Additional EP Listings: 
All record numbers, Number one EP for each year, Countdowns 
of all charted EP's & top EP artists. There's 12 charted EP's listed 
with 91 Notables. 

By Craig W. Pattillo 

Paperback (6" x 8 ") 220 Pages 

AN EXTRA 
If you mark the box on the order form you will be sent free, 
in February, 1984 the 1983 Christmas Addendum with 
all the new just released records. 

I 

I 

I 

I 

I 

I 

I 

I 

Order Your Copy Of "CHRISTMAS ON RECORD" Now! 

BRAEMAR BOOKS 
P.O. Box 25296, Portland, OR. 97225 U.S.A. 

Send Copies at $20.00 each U.S. 4th Class Postage Paid. 

Send Copies at $22.00 each U.S. Air Mail Postage Paid. 

Send _ Copies at $21.00 each Foreign Surface Postage Paid. 

Send Copies at $26.00 each Foreign Air Mail Postage Paid. 

All Prices for "CHRISTMAS ON RECORD" include 
Shipping & Handling charges. Foreign orders welcome. 
Foreign orders must be in U.S. funds. Foreign prepaid 
shipments include proper postal packaging. 

Reserve 1983 Addendum sent free. 
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This listing of new LP /Tape releases is de- 
signed to enable retailers and radio program- 
mers to be up -to-the minute on available new 
product. The following configuration abbrevia- 
tions are used: LP- album; EP- extended 
play; CD- Compact Disc; CA -cassette; 81- 
8- Track. Multiple records and /or tapes in a 

set appear within parentheses following the 
manufacturer number. 

POPULAR ARTISTS 

ABC 
Beauty Stab 
LP PolyGram 814 66 -1 $8.98 
CA 814661-4 $8.98 

BANKS, TONY 
The Wicked Lady 
LP Atlantic 80073 -1 
CA 80073 -4 

BLACK UHURU 

New LP /Trape Releases 
Guess Who's Coming To Dinner 
LP Heartbeat HB18 (Rounder) $8.98 
CA C18 $8.98 

BURNING SPEAR 
The Fittest Of The Fittest 
LP Heartbeat HB22 (Rounder) $8.98 
CA C22 $8.98 

CALIFORNIA CONNECTION 
The Bluegrass Album, Vol 3 
LP Rounder0180 $8.98 
CA C -0180 $8.98 

CARLIN, GEORGE 
Toledo Window Box 
LP Little David 90129 -1 -Y (Atlantic) .86.98 
CA 90129 -4 -Y $6.98 

FIREFALL 
Mirror Of The World 
LP Atlantic 80120 -1 
CA 80120 -4 

FROM KONGO TO ZION 
Black Musical Traditions 
Of Jamaica 
LP Heartbeat HB17 (Rounder) $8.98 
CAC 17 $8.98 

YOU GET'" 

GIRLSCHOOL 
Play Dirty 
LP PolyGram 814 689 -1 $8.98 
CA 824 -689 -4 $8.98 

GRISMAN, DAVID, & 
ANDY STATMAN 
Mandolin Abstractions 
LP Rounder 0178 $8.98 
CA C -0178 $8.98 

HUBBARD, FREDDIE 
Sweet Return 
LP Atlantic 80108 -1 digital 
CA 80108 -4 

THE JIM CARROLL BAND 
I Write Your Name 
LP Atlantic 80123 -1 
CA 80123 -4 

KING, CAROLE 
Speeding Time 
LP Atlantic 80118-1 
CA 80118 -4 

KOOL & THE GANG 
In The Heart 
LP PolyGram DSR 8508 $8.98 
CA DSR 4 8508 $8.98 

McLAREN, MALCOLM 
D'Ya Like Scratchin' 
EP Island 90124 -1 -B (Atco) $5.98 
CA 90124 -4 -B $5.98 

MINK DE VILLE 
Where Angels Fear To Tread 
LP Atlantic 801 15 -1 
CA 80115 -4 

THE MODERN JAZZ QUARTET 
In Memoriam 
LP Little David 90130 -1 -Y 
(Atlantic) $6.98 
CA 90130 -4 -Y $6.98 

MOSES, PABLO 
In The Future 
LP Alligator AL 8308 $8.98 
CA AL 8308 -CS $8.98 

O'CONNOR, MARK 
False Dawn 
LP Rounder 0615 $8.98 
CA C -0615 $8.98 

RANKIN, KENNY 
Silver Morning 
LP Little David 90131 -1 -Y 
(Atlantic) $6.98 
CA 90131 -4 -Y $6.98 

RIDERS IN THE SKY 
Weeds and Water 
LP Rounder 1038 *8.98 
CA C -1038 $8.98 

RODGERS, PAUL 
Cut Loose 
LP Atlantic 80121 -1 
CA 80121 -4 

SMALL, FRED 

(Continued on page 59) 

Survey For Week Ending 11:'19,83 

Maine LPs. 
Copyright 1983. Billboard Publications. Inc No pa t of this publication may be reproduced, stored in a retrieval system. or transmitted, in any form 

or by any means, electronic. mechanical, photocopying. recording. or otherwise. without the prior written permission of the publisher 
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CC 
O 

CC TITLE 
Artist 
Label, No. (Dist. Label) 

t 71 DAVID BOWIE 1972 
The Rise And Fall Of Ziggy 
Stardust RCA AYLI -3843 

TOP NAME POWER l' 

vir You get more than 40 leading manu- 
facturers such as SCOTCH... 

Scotch Means Business. 

MERCHANDISING 
POWER 
You get displays, point -of- purchase 
materials, innovative sales promotions 
and more! 

Ask for FREE comprehensive catalog 
and Extra Profit Times. 

America's leading distributor of blank recording tape and audio, video, 
telephone, game and computer accessories. 

1035 Louis Drive /Warminster, PA 18974/(215) 441 -8900 
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11 
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10 
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37 

35 

22 
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15 
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13 
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41 
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CAROLE KING 
Tapestry 
Epic PE 34946 

THE WHO 
Who's Next 
MCA 37217 

WEEKS 
AT Al 

35 

1971 

1971 

ELTON JOHN 1974 
Elton John's Greatest Hits 
MCA 37215 

STEELY DAN 1977 
Aja 
MCA 37214 

DON McLEAN 
American Pie 
United Artists LN 10037 

1971 

THE PRETENDERS 1981 
Extended Play 
Sire SIR 3563 

THE WHO 
Who Are You 
MCA 37003 

JOE JACKSON 
Look Sharp! 
A &M 3187 

1978 

1979 

DAN FOGELBERG 1977 
Netherlands 
Epic PE 34185 

DAN FOGELBERG 1974 
Souvenirs 
Epic PE 33137 

BILLY JOEL 1974 
Piano Man 
Columbia PE 32544 

BOZ SCAGGS 1980 
Hits 
Columbia PC -36841 

ELTON JOHN 1977 
Elton John's Greatest Hits 
Vol.11 
MCA 27216 

THE WHO 
Meaty, Beaty, Big And 
Bouncy 
MCA 37001 

DAVID BOWIE 
Diamond Dogs 
RCA AYL1 -3889 

1971 

1974 

MIKE OLDFIELD 1973 
Tubular Bells 
Virgin /Epic PE 34116 

AEROSMITH 
Greatest Hits 
Columbia PC -36865 

STEELY DAN 
Gaucho 
MCA 37220 

1980 

1980 

THE MONKEES 1976 
The Monkees' Greatest Hits 
Arista ABM 8061 

JUDAS PRIEST 1977 
Sin After Sin 
Columbia PC -34787 

DAVID BOWIE 
Heroes 
RCA AYLI -3857 

SPYRO GYRA 
Morning, Dance 
Infinity 3 148 

1977 

1979 

VARIOUS ARTISTS 1983 
25 #1 Hits From 25 Years 
Motown M5 -308 ML2 

ELVIS COSTELLO 1980 
Get Happy 
Columbia PC -36347 

26 15 35 ELVIS COSTELLO 1978 
This Year's Model 
Columbia PC 35331 

Dist. 

Co. 

Suggested 
List 

Prices 
LP, 

Cassettes, 
8 -Track 

CBS 

W 

x 
TITLE 
Artist 
Label, No. (Dist. Label) 

27 27 13 LYNYRD SKYNRD 1973 
Pronounced Leh -Nerd Ski - 
Nerd 
MCA 37211 

MCA 

MCA 

MCA 

CAP 

WEA 

MCA 

RCA 

CBS 

CBS 

CBS 

CBS 

MCA 

MCA 

RCA 

CBS 

CBS 

MCA 

RCA 

CBS 

RCA 

MCA 

MCA 

CBS 

CBS 

5.98 

5.98 

5.98 

5.98 

5.9.8 

5.98 

5.98 

5.98 

5.98 

5.98 

5.98 

5.98 

5.98 

5.98 

9.98 

28 17 63 THE WHO 
Live At Leeds 
MCA 37000 

1970 

29 16 71 DAN FOGELBERG 1915 
Captured Angel 
Epic PE 33499 

30 44 3 RICK SPRINGFIELD 1982 
Success Hasn't Spoiled Me 
Yet 
RCA AYL1 -4767 

31 33 5 SIMON AND GARFUNKEL 1966 
Sounds Of Silence 
Columbia PC -9269 

32 43 25 JIMMY BUFFETT 1974 
Livin & Dying In 3/4 Time 
MCA 37025 

33 49 3 JUDAS PRIEST 1983 
The Sad Wing Of Destiny 
RCA AYL1 -4447 

34 34 AEROSMITH 
Toys In The Attic 
Columbia PC -33479 

1975 

35 29 65 STEELY DAN 
Can't Buy A Thrill 
MCA 37040 

1972 

36 25 37 PSYCHEDELIC FURS 1981 
Talk Talk Talk 
Columbia PC -37339 

37 47 51 TOM PETTY & THE 
HEARTBREAKERS 1978 
You're Gonna Get It! 
MCA 37116 

38 41 39 LOGGINS AND MESSINA 1976 
"Best Of Friends" 
Columbia PC -34338 

39 42 21 JEFF BECK 
Blow By Blow 
Epic PE 33409 

1975 

40 32 7 PSYCHEDELIC FURS 1980 
Psychedelic Furs 
Columbia PC -36791 

41 28 61 ALAN PARSONS PROJECT 1979 
Eve 
Arista ABM 8062 

42 36 11 THE MOODY BLUES 1970 
A Question Of Balance 
Threshold THS 3 

43 40 59 STEELY DAN 
Katy Lied 
MCA 37043 

1975 

44 24 19 NEIL DIAMOND CLASSICS 1983 
The Early Years 
Columbia PC -38792 

45 

46 

=1111* 

=11:1* 

JIMMY BUFFETT 1977 
Changes In Latitudes, 
Changes In Attitudes 
MCA 3 150 

PURE PRAIRIE LEAGUE 1975 
Bustin' Out 
RCA AYLI -4656 

47 39 71 DAN FOGELBERG 1972 
Home Free 
Epic Stock PC 31751 

48 38 39 AL GREEN 

Greatest Hits Vol. I 

Motown 5283 

1975 

49 50 3 BILLY JOEL 1976 
Turnstiles 
Columbia PC -33848 

50 45 3 VARIOUS ARTISTS 1983 
25 Years Of Grammy Greats 
Motown 5 -309ML 

Dist. 
Co. 

MCA 

MCA 

CBS 

RCA 

CBS 

CBS 

RCA 

CBS 

MCA 

CBS 

MCA 

CBS 

CBS 

CBS 

RCA 

POL 

MCA 

CBS 

MCA 

RCA 

CBS 

MCA 

CBS 

MCA 

Suggested 
List 

Prices 
LP, 

Cassettes, 
8 -Track 

5.98 

5.98 

5.98 

5.98 

5.98 

5.98 

5.98 

5.98 

5.98 

5.98 

5.98 

5.98 

5.98 

5.98 
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PEOPLE WHO BUY MAXELL TAPE 
BUY TWICE AS MANY RECORDS AS PEOPLE WHO DON'T. 

*****%1310160 

According to research, not only do people who buy Maxell audio tape 
buy over 40% more cassettes in a year than the average cassette buyer, 
but they also purchase almost twice as many records as the average record 
buyer. 

After all, people who are willing to pay more for an exceptional tape 
like Maxell must love good music. And can afford to buy the albums they 
really want. 

So if you're wondering how you can boost record 
sales, maybe you should stock up on the tape that sells 
in record -breaking numbers. 

Maxell. 
©1983 Maxell Corporation of Americo. 60 Oxford Drove, Moonachie, N. 1. 07074. IT5 WORTH IT. 
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Retailing 
MOVE TO GROCERY, DRUG CHAINS 

Outlets Expand for Video Rental 
By EARL PAIGE Unlimited of Chicago, which is mak- 

ing the mass merchandiser rental 
move nationwide for the first time. 

Tracing the move of grocery and 
drug chains into movie rental has un- 
til now been difficult because distrib- 
utors were guarded and other chan- 
nels, such as grocery brokers, were 
involved. At East Texas Periodicals, 
president Ron Eisenberg will only 
say that his firm has been in chains 
such as Safeway, Kroger, Skaggs and 
so on for three years. He parries 
questions on further branch expan- 
sion. But he does say, "At some point 
we hope to have representation there 
(East Coast)." 

Movies started to show up in pro- 
fusion in Florida Winn -Dixie super- 
markets in March and are now in Al- 
bertson's stores, too, says James 
McCabe manager at Video Exchange 
Unlimited, Branden, Fla. 

Curiously, R.H. Williams has two 
7- Elevens in Denver, according to 
president Robert Williams, set up 
this past summer through 7- Eleven 
parent Southland out of Dallas. R.H. 

LOS ANGELES -Americans are 
increasingly being given the chance 
to rent videocassettes while shopping 
for groceries. This trend is drama- 
tized by tests set for 20 Dallas 7 -Elev- 
en stores and 10 Von's supermarkets 
here. 

Video specialty dealers are critical 
of distributors rushing into mass 
merchandising programs. But while 
angry questions were hurled by deal- 
ers at a distributor during a meeting 
here Nov. 1, other dealers view the 
grocery /drug chains as potential al- 
lies in the video rental legislation bat- 
tle (see accompanying story). 

While some distributors have been 
in grocery and drug chains for some 
time, competition is now exploding 
nationally. Minneapolis grocery bro- 
ker R.H. Williams , which services 30 
Byerly's stores, recently opened in 10 
Kings in Denver. East Texas Periodi- 
cals of Houston, a pioneer in the 
field, has opened a Phoenix branch. 
The 7- Eleven and Von's tests, more- 
over, involve six -branch Sound Video 

... the famous recording 
company of the 40's, 
50's, early 60's . . . 

We're still shipping those ORIGINAL RE- 
CORDINGS by the ORIGINAL HIT ART- 
ISTS. Cash in on the constant demand for 
Specialty's Little Richard, Larry Williams, 
Lloyd Price, Sam Cooke's Gospel, Soul Stir- 
rers, Pilgrim Travelers, etc. by contacting me. 

Joey Mattia 
Specialty Records 

8300 Santa Monica Blvd. 
Los Angeles, CA 90069 

Phone (213) 656 -7711 

1 

WHAT SELLS 
BESIDES) 
RECORDS? 

TOUR PROGRAMS 

f,Otltr; 28tïY 

BUTT ()NS 
Many record stores are finding long profits In rock -n -roll 
accessories from C.P. Rock! Posters, tour programs, buttons, 
patches, etc. Everything in our huge selection Is fully licensed 
and absolutely guaranteed to sell! 

Call toll free 1- 800 -852 -3087 
In California 1- 800 -852 -8871 

POSTERS 

U2 WAR 
BUMPER STICKERS 

PAINTER HATS 

California Posters 
6601 Elvas Avenue 
Sacramento, California 95819 

Write for a free complete catalog. 
Wholesale and retail requests welcome' 

Williams has stores in Milwaukee, 
too. "We've tended toward the high- 
er affluence convenience stores where 
the VCR base is apt to be heavier. 
Our program, still being refined, is to 
simplify rental," Williams says. For 
instance, he says, no Beta product is 
carried. 

The potential of 7,900 7- Elevens 
renting as well as selling video prod- 
uct galvanized reaction at a recent 
meeting of the Video Softwear Deal- 
ers Assn. (VSDA) Southern Califor- 
nia chapter, says Albert Diedrich, 
head of the group and of Video Sta- 
tion, Anaheim. 

Fielding questions was Herb Fi- 
scher, sales vice president of SVU, 
who says he feels video specialty 
dealers may not understand that dis- 
tributors must move product through 
various channels. "We are not offer- 
ing Von's anything we do not offer 
our customers. The mass merchan- 
diser and the specialty dealer can co- 
exist and have historically," Fischer 
says in response to dealer complaints. 

At East Texas, Eisenberg concurs. 
"Where is it written that as wholesal- 
ers we are just to serve the small vid- 
eo specialty stores ?" Eisenberg points 
out that East Texas, like SVU and 
others, has long supported video spe- 
cialty stores and will continue to do 
so. SVU, Fisher continues, was actu- 
ally approached by 7- Eleven and 
merchandising firm Sam Price Co. of 
Dallas, handling the tests that in- 
volve rental of machines, too. Plans 
are sketchy. Indications are that 7- 
Eleven will go with rentals for be- 
tween $3.50 and $5, not as low a 
price range as that at Licorace Pizza 
and Wherehouse here, which has fur- 
ther added to the edgy feelings of lo- 
cal small store owners. 

Vid Firms See 
Positive Side 

LOS ANGELES -Video spe- 
cialty dealers here are hailing the 
mushrooming involvement of 
mass merchandisers such as gro- 
cery and drug store chains in vid- 
eo rental. The reasoning: "It will 
spread the base of the video rental 
consumer constituency," says Al- 
bert Diedrich, local dealer group 
president. 

After debate erupted at a local 
chapter Video Softwear Dealers 
Assn. (VSDA) gathering, various 
dealers and distributor principals 
say mass merchandisers may 
wind up as allies in the bitter First 
Sale Doctrine battle VSDA is 
waging. 

Chapter president Diedrich, 
who operates two Video Station 
stores, recently visited Washing- 
ton along with a large contigent 
from here. "There is some con- 
cern about the competition from 
mass merchandisers," he says, 
"but the other factor is the num- 
ber of consumers who can become 
involved through mass 
merchandisers." 

INTERNATIONAL 
MUSIC INDUSTRY 

CONFERENCE 
May 13 -17, 1984 

Killarney, Ireland 

FRIENDLY HARDWARE -Michal Kanalos heads for the Grand Prix in Las 
Vegas, which, along with this Datsun 280 ZX, was his prize in Activision's 
Enduro "Race For Riches" Sweepstake. Handing over the keys is Activi- 
sion merchandiser Kris James. Tom Norman, left, of J.C. Penney's in 
Washington, where Kanalos submitted his winning entry form, looks on. 

STORES IN CROSS -PROMOTIONS 

Mothers Having A Gala Birthday 
LOS ANGELES -With a big as- 

sist from marketing director Paula 
Blanchard, the five Tidewater Moth- 
er's Record & Tape stores will cele- 
brate a gala third birthday. 

Blanchard, based in Virginia 
Beach, Va., linked with six area FM 
stations and several local merchants 
in a series of cross -pollinated promo- 
tions running from Nov. 5 -19. In 
conjunction with WOWI Norfolk, 
Va., and a local limo service, a din- 
ner, limo service and tickets for two 
to the Chaka Khan and Tavares con- 
cert Nov. 24 at Chrysler Hall go to 
the winner of a drawing. 

The Norfolk State Univ. station, 
WNSB and the chain are presenting a 
Herbie Hancock album discography 
to another lucky winner of a draw- 
ing. Working with D.J. Taylor, who 
operates two hi fi specialty shops, 
Sound World Limited and Sound 
Approach, another drawing winner 
will receive a Denon Compact Disc 
player and a library of 15 to 20 CDs. 

WNOR -FM Norfolk is ballyhooing 
this event. 

With WNVZ Virginia Beach, 
Mother's is awarding its own $200 
gift certificate along with a similar 
certificate good at Stitches, a local 
sportswear retailer. Vox /Allegro 
classical cassettes will be awarded to 
winners in a tie -in with WHRO, the 
Norfolk NPR affiliate. 

WQKS -FM DJs "Robert On The 
Radio" and Tony Michaels will do a 
live remote from the Coliseum Mall, 
where the winner will be able to pack 
away as much merchandise as he can 
in 96 seconds. The station is in Wil- 
liamsburg. Regional acts like Lewis 
McGehee, Madison Creek, Amy Fer- 
ebee and Liaison are set to entertain 
during the in -store fete. 

JOHN SIPPEL 

SEND FOR FREE 

CATALOG LISTING 

Huge Selection of 
Manufacturers' 
Deletions, Overruns, Closeouts. 
POP * SHOWS * MOVIES * JAll * ROCK 

COUNTRY & WESTERN * INSTRUMENTALS 

VOCALS * CLASSICS and much morel 
IMMEDIATE DELIVERY Cash In On Th. Extra Profits 

That Surplus Makes Possible. 

SURPLUS RECORD 
and Tape Distributors 

84-184 Dayton Avenue 
Belding SA. PO Box 479 1120 West Exchange Avenue 
Passart, N J 07055 Chicago. Illinois 60609 
12011 778 -0677 12121 695-6117 13121376.8432 
MANNY WELLS PETER LAYMAN MERRILL OR 

WORLD WIDE TELEX 133404 NY RECORD PAS 

ItI L 

TM 

Marketing 

-- . . aJ 
, m.,- . I ei 

Leading Wholesaler of 
All Brands of Audio/ 

Video Tape, Computer 
Diskettes, Recorder/ 

Computer Care & 
Accessories 

*Monthly Specials 
*Complete FREE 
Wholesale 
Catalog Available 
CALL TOLL FREE 
1-800-334-2484 

In NC. 1-800-672-2802 
Raleigh /Cary. 919-467 -3302 

P.0.Box 884 Dept. BB Cary. NC 27511 

LOOKING FOR NEW 

CHILDREN'S RECORDS 

OR CASSETTES? 

Every Label 
Available! 

Fast Delivery! 
Complete Fill! 

Call 

(516) 826 -2735 
Musicanza Corp. 

We ship everywhere! 

0 her Designs Available 

bowers 110464411444111 
5331 N. Tacoma Indianapolis, Indiana 46220 

13111251 3918 or 13171 253 -4321 

www.americanradiohistory.com

www.americanradiohistory.com


Retailing 
Alabama Chain Tills Farm Country 
Sounds Unlimited Relies On Cassettes, Auto Stereo 

By EARL PAIGE 
LOS ANGELES -Stocking with a 

short inventory of about 800 titles 
and emphasizing car stereo have 
helped Sounds Unlimited grow into a 
vigorous chain in Northwest Ala- 
bama, according to owner Walter 
Chism. The firm just opened its sixth 
unit and will add another after the 
first of the year. 

The impact of the chain's auto - 
sound hardware and software thrust 
is reflected in a sales ratio of prere- 
corded cassettes /to LPs at a whop- 
ping 80% favoring cassettes. More- 
over, Sounds Unlimited does not 
utilize open display, instead keeping 
cassette stock behind counters in wall 
racks. With WalMart and K -mart 
competition in four of the six markets 
Sounds Unlimited serves, its prices 
on $8.98s are at $7.99. 

In tracing other reasons for the 
chain's success, Chism, a former ac- 
countant who got into the record 
business part-time in 1975, indicates 
that tight management is important, 
too. He can quickly tick off the exact 
mileage between the six stores, the 
farthest being 104 miles from head- 
quarters in suburban Birmingham. 

Chism did not expand during the 
years 1975 -79 while the company de- 
veloped its approach in the Birming- 
ham suburb of Gardendale. Then, be- 
fore the business downturn had 
bottomed out, Sounds Unlimited 
made its move. Store number two, in 
40,000 population Jasper, 35 miles 
northwest of Birmingham, and num- 
ber three in Cullman, opened in 
1979. 

The fourth unit, opened in Russell- 
ville in 1980. took Sounds Unlimited 
90 miles away to Alabama's north- 
west corner with a trading area of 
only 25,000 people. The chain's fifth 
unit, opened a year ago in even small- 
er 20,000 -population Hamilton, is in 

the same general region. With the 
sixth store just opening in Florence, 
and the seventh set for nearby Haley - 
ville, Sounds Unlimited is spread 
throughout the Northwest Alabama 
area. 

"These are basically just small 
farming towns," says Chism. "I 
could tell you I go to the Chamber of 
Commerce in scouting stores and do 
all sorts of research, but I don't. I 
drive through these towns all the 
time. If I see one I like, I start looking 
for a site." He says rental space is 
fairly reasonable, averaging $5 a 
square foot. 

Sounds Unlimited has never ac- 
quired an existing record store, nor 
has it moved any unit once opened, 
an indication of Chism's savvy in 
scouting sites. The stores range in 
size from 1,600 to 2,000 square feet. 

"You can drive right up to any of 
them," Chism says, noting that most 
are in strip or small shopping centers. 
All units feature car stereo installa- 

tion. but with just one brand. Pio- 
neer. "We have the franchise," he 
explains. 

The one -brand motif characterizes 
Chism's lean inventory approach. He 
has never branched into video games 
or video rental, with sheet music just 
about the extent of his product 
expansion. 

Highly regarded for his business 
acumen by personnel at Central 
South of Nashville, Chism's main 
supplier, the chain owner says 
Sounds Unlimited does almost no ad- 
vertising. Radio would be largely in- 
effective in the chain's rural trading 
areas, and "kids don't read newspa- 
pers," he says. "Kids are 80% of our 
business," Chism adds, noting that 
all stores handle concert ticket sales. 

With 14 employees Chism credits 
the chain's emphasis on friendly, per- 
sonalized services with a large mea- 
sure of its growth. He says hours are 
fairly standard, 10 a.m. to 6 p.m., six 
days a week. The stores are closed 
Sundays. 

Store Advertising Tool: 
Video Reviews For Radio 

LOS ANGELES -Radio syndica- 
tion firm Executive Radio Research 
of Salt Lake City believes it has the 
first home video review feature for 
radio aimed solely at video stores to 
use as an advertising tool. 

Dennis Drake, who heads 12 -year- 
old Executive Radio Research, says 
the feature, "Home Video Review," 
is two minutes in length. Reviews are 
of product in stores' inventory, thus 
comprising classics as well as new 
movies but including other catego- 
ries, too -for example, children's 
shows. 

He says a store can typically plan 
on spending $300 a month total for 

DEFLEPPARD 

co* 
Enterprises, Inc. 

0 RS 
STE 

U2 

The Largest Selection 
Fully Licensed Posters 

and other youth oriented merchandise 
To order call TOLL FREE 

1.800. 221 -6730 
in New York 212- 441 -5500 

New 1984 full color catalogue 
available. 

DEALERS ONLY 
FUNKY ENTERPRISES, INC. 
132 -05 Atlantic Avenue, Richmond Hill, N.Y. 11418 

Ni 

The POUCe 

Embroidered Satin Jackets (From $45.00) 

PACIFIC PROMOTIONAL SPORTSWEAR 

(213) 349-4548 

the five -day -a -week package. The 
whole package comprises a five -sec- 
ond billboard intro, the two -minute 
review and the 60- second store corn - 
mercial. Stations, however, typically 
program promotions plugging the re- 
views. Thus two five- second promos, 
one for the present day's review, an- 
other for the next day's, will be aired 
during the flight. Stations typically 
air the promos Saturday and Sunday, 
too, offering stores seven -day 
exposure. 

The syndication firm's first clients 
included 15 -unit Stokes Bros., Salt 
Lake City, on country- formatted 
KZAN -FM in afternoon drive, and 
on KALL -AM at 12:15. Stokes vice 
president Clyde Johnson says the 
chain, which has six units in Texas 
under the Frisco Electronics name, is 
pleased and may use the service in 
Texas. too. Executive Radio Re- 
search currently has seven other cli- 
ent stores or chains, basically in small 
markets, which Drake says are ideal. 

Drake says former KALL -AM 
personality Tom Johnson and Jim 
Monroe, formerly of KRGO -AM 
Salt Lake City, strive for objectivity. 
Says Johnson, "Our first for Stokes 
was 'Popeye,' which we both hap- 
pened to love. Everyone at Stokes 
was listening and kind of went to 
sleep. Then we did '48 Hours' and 
were critical and Stokes loved it. If 
we come down on a picture or certain 
product, we tell why. That's impor- 
tant. We panned 'Conan The Barbar- 
ian,' saying that maybe Arnold 
Schwarzenegger has all those mus- 
cles but he can't act." 

Johnson and Monroe do the re- 
views in a conversational style. 
"We're not God, we're just two guys 
and it's our opinion. We don't go into 
camera angles or get technical." 
They have about 60 reviews in the 
can. 

Drake says Johnson and Monroe, 
producers of the firm's longtime syn- 
dication entry, "Jonathan Field & 
Friends," draw from product sug- 
gested by the client store. Normally, 
stores are billed by the stations, 
which in turn pay Executive Radio 
Research , which handles all place- 
ment and distribution. 

Rates are set according to market 
population, with Executive Radio 
Research's production and distribu- 
tion priced $100 monthly under 

(Continued on page 59) 

The VX high performance VHS cassette from Magnetic Media Video Corp. 
in Farmingdale, N.Y., feature cobalt formulation manufacturing, which 
Magnetic Media claims results in high resolution and good color. Available 
in the four standard lengths the line can also be supplied in custom 

lengths for duplicators. 

DISTRIBUTORS Of AIADIO VDEO TAPES ACgS50flE5 

FREE 
CATALOG 

300 PAGE AUDIO /VIDEO/ 
COMPUTER, ELECTRONICS CATALOG 

. BIG APPLE 
ENTERTAINMENT, 
a leading distributor of home 
entertainment products, serving 
dealers from coast to coast. 

OVER TEN MILLION 
DOLLARS IN INVEN- 
TORY AT ALL TIMES. 
We sell Major Brands only: - 

Panasonic JVC Atari 
Toshiba Jensen Sony 

Sanyo Timex Epson 
Clarion Audio Technica 
Pioneer Activision RCA M- 
Network Mattel Coleoovision 
Commodore Teat. 

WE OFFER OUR 
CUSTOMERS THE 
FOLLOWING SERVICES: 
Daily Specials Product Infor- 
mation by Phone Export Divi- 
sion One Stop Distribution 
Monthly Newsletter on Our 
Specials 

LARGE SELECTION AND 
EXTRA PROFITS. Take a 
bite of the Apple and call 
(1800) 221-3191 

SEND TODAY FOR YOUR FREE 300 PAGE 
BIG APPLE CATALOG OR CALL TOLL -FREE 

1 -800 -221 -3191 
IN NEW YORK CALL: (212) 2330747 

NAME 

TITLE 

COMPANY 

TELEPHONE 

ADDRESS 

CITY 

STATE ZIP 

BIG APPLE 
ENTERTAINMENT 
15 PARK ROW, 
NEW YORK CITY 
NEW YORK, 10038 
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1 3 7 LODE RUNNER Broderbund Arcade -Style Game 

2 1 7 ZORK I Infocom Text Adventure Game 

3 6 7 LEGACY OF THE LLYLGAMYN Sir -Tech Adventure Game 

4 2 7 BLUE MAX Synapse Diagonal Scrolling Arcade Game * * 
5 4 7 CHOPLIFTER Broderbund Arcade -Style Game 

6 5 7 ZAXXON Datasoft Arcade -Style Game * * 
7 12 7 PINBALL CONSTRUCTION SET Electronic Arts Educational Arcade Game 

8 10 7 WIZARDRY Sir -Tech Fantasy Role -Playing Game 

9 9 7 MINER 2049er Big Five Arcade Game 

1 O 11 7 TEMPLE OF APSHAI Epyx Fantasy Role- Playing Game * * 
1 1 15 7 FROGGER Sierra On -Line Arcade Game * * 
12 7 7 FORT APOCALYPSE Synapse Scrolling Arcade Game * * 
13 18 4 ARCHON Electronic Arts Strategy Arcade Game 

14 14 7 PLANET FALL Infocom Text Adventure Game 

15 8 7 JUMPMAN Epyx Action Strategy Game * * 
16 17 7 HARD HAT MACK Electronic Arts Arcade -Style Game 

17 13 4 STAR LEAGUE BASEBALL Gamestar Arcade -Style Game * 
18 ENCHANTER Infocom Text Adventure Game 

19 20 7 CASTLE WOLFENSTEIN Muse Arcade Adventure Game 

20 16 4 FLIGHT SIMULATOR Microsoft Simulation Package 

EDUCATION TOP 10 
1 2 7 

Educational program that teaches touch typing to 

MASTERTYPE Scarborough ages 7 to adult in an exciting video game format in 

18 different lessons. 

2 1 7 

3 part learning game designed to teach very young 

FACEMAKER Spinnaker children (age 4 -12) the computer keyboard & memory 
skills by asking them to work with a human face. - 

. 
3 3 7 

Collection of 6 fun learning games designed to prepare 

KINDERCOMP Spinnaker young children age 3-8 to read, spell & count while also 
familiarizing them with the keyboard. 

4 s. 

4 5 7 

Educational program designed to prepare high school 

COMPUTER SAT Harcourt, Brace & Jovanovich students and adults for the SAT (Scholastic Aptitude 
Test). 

5 4 7 

Learning game that helps children (age 5-9) write 

STORY MACHINE Spinnaker sentences, paragraphs and simple stories. The story 
is then animated on the screen & can be saved. 

44 s 
6 9 6 

Invader -style educational typing game with multilevel 
TYPE ATTACK Sirius screens designed for ages 6 to adult. 

7 10 7 

Learning adventure that encourages problem- solving 

IN SEARCH OF THE MOST Spinnaker & sharpens the mind of the player (age 10 to adult) 

AMAZING THING who-searches for the most amazing thing. 

8 8 7 

Teaches basic definitions, number line operations, 

ALGEBRA I Edu -Ware & MSA Co. sets & equation reduction rules. Part 1 of 6 volume 
series covering first -year course in Algebra. 

9 6 4 TYPING TUTOR Microsoft 
Interactive educational typing program designed for 
ages 7 to adult. 

1 O 7 7 

No adult supervision & friendly interactive package 

EARLY GAMES Counterpoint Software, Inc. composed of 9 educational, entertaining games 
designed for children age 21/2 to 6. 

* * * 
HOME MANAGEMENT TOP 10 

1 1 7 THE HOME ACCOUNTANT Continental Home & Small Business Financial Management Program 

2 2 7 BANK STREET WRITER Broderbund Word Processing Package 

3 3 7 PFS:FILE Software Publishing Information Management System 

4 6 7 ATARIWRITER Atari Word Processing Program 

5 4 7 PRACTICALC Computer Software Associates Electronic Spreadsheet * 
6 5 7 PFS:WRITE Software Publishing Word Processing Package 

7 10 7 PFS:REPORT Software Publishing Information Management System 

8 9 7 HES WRITER HesWare Word Processing Program 

9 7 7 WORDPRO 3+ Professional Software Word Processing Package 

1 O 8 3 QUICK BROWN FOX Quick Brown Fox Co. Word Processing Program 

Now 
Playing_ 
CBS Software 
Restricts Titles 

To Education 
By FAYE ZUCKERMAN 

Plagued by a false start in late 
1982, CBS Software, based in Green- 
wich, Conn., is attempting to make a 
comeback with the introduction of 
nine educational /personal enrich- 
ment titles for home computers. 

The company retreated from the 
home computer software arena last 
year after its original products, a line 
of entertainment titles called "K 
byte," blurred the lines between it 
and another CBS -owned division, 
CBS Electronics. Now CBS Soft- 
ware, formed in September, 1982, 
will market educationally- oriented ti- 
tles, while the electronics division 
will publish entertainment software 
packages, explains Edmund R. Auer, 
president of CBS Software. 

The software division's initial re- 
lease, currently being shipped to re- 
tailers, includes a murder mystery 
package and a title developed by 
Charles Goren on learning bridge. 
"Success With Math," "Mastering 
The SAT" and "Match- Wits," a 
memory trainer, are some of the oth- 
er new titles being rolled out by the 
company. 

The company has also announced 
a joint agreement with the Children's 
Computer Workshop whereby it will 
distribute titles published by this 
newly formed unit of the Children's 
Television Workshop. Those titles 
will focus on strengthening young- 
sters' social skills-communication, 
sharing and cooperation. 

CBS Software expects to ship some 
40 titles by the first quarter of 1984. 
And, notes Auer, the company's tar- 
get is parents. Promotions will center 
on serious educational and home 
management uses for the computer. 

* * * 
The final curtain call: Texas In- 

struments might not find it terribly 
easy to bow out of the home comput- 
er market. While it winds down hard- 
ware production, its switchboard 
continues to light up like a Christmas 
tree with calls from retailers ordering 
software. According to a company 
spokesman, the Dallas -based high 
technology company has yet to deter- 
mine when production on software 
will cease. Hardware production 
stops this month. 

This growing demand for soft- 
ware- aftermarket products -may 
result in an encore performance by 
TI in the home computer market. 
Several of the other ailing hardware 
companies, such as Mattel and Atari, 
have discovered this rapidly develop- 
ing aftermarket, and have set up 
"software divisions." Will TI do the 
same? 

Though the company spokesman 
says no software scheme has been de- 
vised, prices on the titles dropped to 
about $29 this week. And the compa- 
ny assures that retailers will receive 
"price protection" in the form of 
credits. Street value on the 99/4A 
has now dropped to $49, with its 
bundled disk drive -memory expan- 
sion system at $489. 

Meanwhile, "BurgerTime," "Hop- 
per," "Story Machine" and several 
adventure games by Scott Adams 
have either recently gone into pro- 
duction or are being shipped by the 
company. 

* * * 
More on Kong: Look for Ninten- 

do's "Donkey Kong 3" to swing onto 
(Continued on opposite page) 
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Recoiling 
SOFTWARE CHART ANALYSIS 

Volatility Reflected On Game List 
By FAYE ZUCKERMAN 

LOS ANGELES -After nearly six 
weeks of charting computer software, 
the Billboard charts reveal that enter- 
tainment titles tend to be more vola- 
tile than education and home man- 
agement software packages. While 
word processing programs continue 
to dominate the management chart, 
"Home Accountant" manages to 
maintain the top position. The educa- 
tional software chart, dominated by 
Spinnaker Software packages, also 
shows less movement of titles than 
the entertainment chart. 

Interestingly, several fantasy -ad- 
venture, role -playing games consis- 
tently show up on the computer 
charts. Published by such companies 
as Infocom in Cambridge, Mass., 
Sunnyvale's Epyx and Sir -tech, based 
in Ogdensburg, N.Y., these titles in- 
volve hours of game play whereby a 
character travels through an imagi- 
nary world collecting tools and trea- 
sures and fighting foes. 

Usually the setting is a castle filled 
with evil spirits and magical ways. 
Some of the games provide graphics 
showing the character's passage 
through a labyrinth of dungeons and 
battles with enemies. Infocom games, 
however, use text entirely. The game 
play is detailed through commands 
given to the computer -and the com- 
puter answers back with information. 

Company president Marc Blank 
suggests that Infocom games are pop- 
ular because they only use text. 
"Players can then picture in their 
own minds the action, like in a 

book," he says. 
Infocom's famed Zork trilogy is 

one of the oldest of this genre of 
games. And if there was going to be a 
sequel trilogy, it would start with the 
company's newest game, "Enchant- 
er," which comes on the Billboard 
chart this week at number 18. 

In this game, unlike the others, the 
player starts out knowing a few spells 
and tricks. The object of the game is 
to conquer a warlock who has taken 
over an already ailing empire. The 
player must learn how to use magical 

(Continued on page 36) 

Now Playing 
Continued from opposite page 

home computers from the arcades. In 
the arcade version, Kong, the mad 
monkey, is after a greenhouse owned 
by the likable Stanley, a gardener. 

MOVING TARGETS FILM CORP. 
PRESENTS 

THE MOVII N 
USIC 

By Invitation Only 
Hosted by 

Richard Blade 

MOVING TARGETS "THE IMAGE MAKERS" 
for the 90's, takes your talent 
and packages it from start to 

finish all under one roof. 
Whether you are looking for that 

total look - or a hard hitting video 
to sell your first demo or your 

latest album, our writers, directors, 
cinematographers, and editors can 

create an image that will put you on 
the charts with a BULLET. 

Watch for your invitation to 
MOVING TARGETS November 16th 

premier. 

For information contact: 
JERI CARR 

NEW IMAGE -Public Relations 
(213) 274 -9940 ló y Iye1 ̀\ 

1585 Crossroads of the World, Suite 101, Hollywood, CA 90028(213) 871.1339 

The Japanese arcade machine 
maker is offering "Kong 3" with a kit 
that enables operators to turn "Don- 
key Kong" and "Donkey Kong Jr." 
into this newly introduced game. The 
do- it- yourself kit comes with a mar- 
quee, control panel, new side graph- 
ics and front. "It looks like a conven- 
tional game fresh from the factory, 
but at a fraction of the cost," says 
Ron Judy, vice president of market- 
ing for Nintendo. 

* * * 
The Hollywood connection: A 

leading supplier of professional video 
accessories has unveiled a line of per- 
sonal computer software geared for 
the film and television industries. 
Highlighting the line is a word pro- 
cessing program for scriptwriters. 
Another product, "Associate Pro- 
ducer," enables producers to simu- 
late budgeting and scheduling. 

The supplier, Comprehensive Vid- 
eo Supply Corp. of Northvale, N.J., 
notes that now filmmakers and 
scriptwriters can and should start 
moving into the computer age. The 
products were displayed at the Octo- 
ber conference of the Society of Mo- 
tion Picture & Television Engineers 
in Los Angeles. 

* * * 
Conversions: Continental Soft- 

ware, a division of Arrays Inc., has 
updated its floppy disk program "Tax 
Advantage" for the 1983 tax season. 
It includes the 1040 form as well as 
commonly used tax schedules - 
A,B,C,D,E,G,SE, No. 4562 and the 
latest version of Form W. 

As early as Dec. 1, Imagic will 
have software titles for the IBM PCjr 
on cartridge. This Los Gatos, Calif. 
company, which recently announced 
financial problems and cut back per- 
sonnel by 25% reports its top -selling 
"Demon Attack" will be the first 
IBM -compatible title shipped. 

Look for two additional games for 
the PCjr from Imagic at the upcom- 
ing Consumer Electronics Show. 

Broderbund has launched a Com- 
modore VIC -20 version of "Master - 
Type" on cartridge. It will cost 
$39.95. 

COMPUTER 
SOFTWARE/ 

VIDEO GAMES 
CONFERENCE 

March 7 -9, 1984 
Westin St. Francis 

San Francisco, California 

Video 
Music Programming 

MTV Adds & Rotation 
As of 11/9/83 

This report does not include those videos in recurrent or oldie rotation. For further information, contact 
Buzz Brindle, director of music /programming, MTV (212) 944-5399. 

NEW VIDEOS ADDED: 
Jackson Browne, "Tender Is The Night," Asylum 
Clarence Clemons, "Woman's Got The Power," Columbia 
Culture Club, "Karma Chameleon," Virgin /Epic 
Echo & the Bunnymen, "Never Stop," Sire 
Journey, "Send Her My Love," Columbia 
Lords Of The New Church, "Dance With Me," IRS 
Men Without Hats, "I Like," Backstreet/MCA 
Eddie Money, "The Big Crash," Columbia 
Nena, "99 Luft Balloons," Epic 
Night Ranger, "Rock In America," Geffen 
Reflex, "The Politics Of Dancing," Capitol 
Rolling Stones, "Under Cover Of The Night," Rolling Stones 
Richard Thompson, "Wrong Heartbreak," Hannibal 
Simon Townshend, "I'm The Answer," Polydor 
Bonnie Tyler, "Faster Than The Speed Of Night," Columbia 
Edgar Winter, "Frankenstein 1984," Body Rock/Tommy Boy 

HEAVY ROTATION (maximum 4 plays a day): 
Asia, "The Smile Has Left Your Eyes," Geffen 
Pat Benatar, "Love Is A Battlefield," Chrysalis 
Big Country, "In A Big Country," Mercury 
David Bowie, "Modern Love," EMI America 
Duran Duran, "Union Of The Snake," Capitol 
Genesis, "Mama," Atlantic 
Herbie Hancock, "Rockit," Columbia 
Billy Idol, "Dancing With Myself," Chrysalis 
Billy Joel, "Uptown Girl," Columbia 
Kinks, "Don't Forget To Dance," Arista 
Huey Lewis, "Heart And Soul," Chrysalis 
Paul McCartney & Michael Jackson, "Say Say Say," Columbia 
John Cougar Mellencamp, "Crumblin' Down," Riva /PolyGram 
Motels, "Suddenly Last Summer," Capitol 
Stevie Nicks, "If Anyone Falls," Modern 
Aldo Nova, "Monkey On Your Back," Epic 
Robert Plant, "Big Log," Atlantic 
Police, "Synchronicity II," A &M 
Quiet Riot, "Cum On Feel The Noize," Pasha /CBS 
Rainbow, "Street Dream," Polydor 
Lionel Richie, "All Night Long," Motown 
Peter Schilling, "Major Tom," Elektra 
Spandau Ballet, "True," Chrysalis 
Stray Cats, "I Won't Stand In Your Way," EMI America 
Talking Heads, "Burning Down The House," Sire 
.38 Special, "If I'd Been The One," A &M 

MEDIUM ROTATION (maximum 3 plays a day): 
Breaks, "She Wants You," RCA 
Culture Club, "Church Of The Poison Mind," Virgin /Epic 
Dokken, "Breaking The Chains," Elektra 
Doors, "Love Me Two Times," Elektra 
Bob Dylan, "Sweetheart Like You," Columbia 
Eurythmics, "Love Is A Stranger," RCA 
JoBoxers, "Just Got Lucky," RCA 
Paul Kantner, "Planet Earth," RCA 
Kiss, "Lick It Up," Mercury 
Cyndi Lauper, "Girls Just Want To Have Fun," Portrait 
Queensryche, "Queen Of The Reich," EMI America 
Romantics, "Talking In Your Sleep," Nemperor /CBS 
Saga, "The Flyer," Portrait 
Bob Seger, "Old Time Rock 'N' Roll," Capitol 
Carly Simon, "You Know What To Do," Warner Bros. 
Michael Stanley, "My Town," EMI America 
Donna Summer, "Unconditional Love," Mercury 
Survivor, "Caught In The Game," Scotti Bros. /CBS 
The Alarm, "The Stand," IRS 
Was (Not Was), "Knocked Down, Made Small," Geffen 
Neil Young, "Cry, Cry, Cry," Geffen 

LIGHT ROTATION (maximum 2 plays a day): 
The Beat, "Dance, Dance," Jem 
T -Bone Burnett, "The Weapon," Warner Bros. 
C.S. Angels, "Will You Stay Tonight," Jive /Arista 
Kim Carnes, "Invisible Hand," EMI America 
Eddie & the Cruisers, "On The Dark Side," Scotti Bros. /CBS 
Cee Farrow, "Should I Love You," Rocshire 
Fastway, "We Become One," Columbia 
Peter Godwin, "Baby's In The Mountain," Polydor 
Michael Gregory, "Can't Carry You," Island 
Nick Heyward, "Whistle Down The Wind," Arista 
Horizontal Brian, "She Was Only Practicing," Gold Mountain 
Hunters And Collectors, "Talking To A Stranger," Oz /A &M 
Icehouse, "Hey Little Girl," Chrysalis 
Industry, "State Of The Nation," Capitol 
Kansas, "Everybody's My Friend," CBS Associated 
Krisma, "Nothing To Do With The Dog," Atlantic 
Brian May, "Star Fleet," Capitol 
Midnight Oil, "Power And The Passion," Columbia 
Moody Blues, "Blue World," Threshold 
Motley Crue, "Looks That Kill," Elektra 
Lisa Price, "Can't Hold On Forever," Mirus 
Real Life, "Send Me An Angel," MCA 
Stan Ridgeway & Stewart Copeland, "Don't Box Me In," Universal 
Rubinoos, "If I Had You Back," Warner Bros. 
Michael Sembello, "Automatic Man," Warner Bros. 
Rick Springfield, "Souls," RCA 
Style Council, "Speak Like A Child," Polydor 

(Continued on page 59) 
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Retailing 
Stores, Radio Stations Growing Closer On Promotions 

Continued from page 28 
also points to greater sophistication 
on the part of stations. Product for 
the $5.95 push on $8.98 albums is se- 
lected by night personality Bart Gan- 

non. Kojabash says, "On some new 
releases, like `Synchronicity,' for ex- 
ample, we didn't put that in the sec- 
tions right way. We knew the Police 
fanatics would buy it anyway, so we 

held off for six weeks. Other new 
acts, though, go into the boats (pro- 
motion displays) immediately." 

Both stations and chains are often 
edgy about disclosing tie -ins because 

of fear of favoring a store or station. 
KGB's Iafrate pointedly says, "We 
work with stores other than Licorice, 
Tower, Wherehouse and so on." In 
the case of the station's "Real Rock 

4 
. 

Ji 

I 

/`>r /` - - ... 

4830 Lakawana 
Suite 121 

Dallas, Texas 75247 
214/631 -1100 

The only "SUPER ONE- STOP" in the Southwest 
offers terrific savings: 

For orders or information call in Texas 1- 800 -442 -7447 
outside Texas 1-214-631-1100 

MICHAEL 
JACKSON 

THRILLER 
including: 

The Girl Is Mine With Paul McCartney) 
Thriller / Beat It /Billie Jean 

Wanna Be Startin' Somethin' /Human Nature 

MICHAEL JACKSON 
Thriller 
COL -38112 

05 

MICHAEL 
JACKSON 

fHRH IE R 

8.98 List 5.05 sale price 

9.98 List 5 .49 sale price 
(while QTY's last) 

QUIET RIOT 
METAL HEALTH 

including: 
Metal Health /Cum On Feel The Noize 

Don't Wanna Let You Go 
Slick Black Cadillac /Let's Get Crazy 

BONNIE TYLER 
FASTER THAN THE SPEED OF NIGHT 

including: 
Total Eclipse Of The Heart 

Faster Than The Speed Of Night 
Have You Ever Seen The Rain? 

Its A Jungle Out There /Take Me Back 

IIUNNIF.TYI.F:H 

QUIET RIOT 
Metal Health 505 
COL -38443 J 

BONNIE TYLER 
Faster Than The 
Speed Of Night 
COL -38710 

ZZ TOP 
Eliminator 
WB-23774 

05 

GAP BAND 
Jammin 
TATAL EXP -3004 

Linda Ilonsladi 
& THE NELSON RIDDLE ORCHESTRA 

505 

NIGHT RANGER 
MIDNIGHT MADNESS 

includes: (YOU CAM STILL) ROCK IN AMERICA, 
RUMOURS EN THE AIR; TOUCH OF MADNESS 

CON FUNK SHUN 
Fever 
MERC -814 -447 

05 

Includes Good -bye 

Ghost Of A Chance 

l've Got A Crush Or You 

LINDA RONSTADT 
What's New 505 
ELEK -60260 1 

WHAT' NIGHT RANGER 
Midnight Madness 505 
MCA -5456 

Includes 
Mama That's All 

Illegal Alien 

_)GENESIS 
Genesis Genesis 

505 ATC -80116 

Offer good through Nov. 18th -For Dallas -COD orders get 2% disc. 

'N' Roll Record Rack," station per- 
sonnel sat down with chain execu- 
tives Lee Cohen and Randy Gerston, 
who came down from the Los Ange- 
les headquarters. 

Also working with several chains 
alternatively is WRIF -FM, a Detroit 
AOR outlet that promoted Compact 
Discs with 16 -unit Harmony House, 
five -store Record Outlet, three -unit 
Now Playing and single stores Dear- 
born Music and hardware outlet 
Peerless Electronics, says assistant 
promotion director Marcie Blum- 
berg. In contrast to a multi -store pro- 
motion, WRIF recently tied in with 
six of Harmony House's stores for a 
private screening of a Pat Benatar 
HBO concert, buttressing Gatlin's 
point at Record Bar about radio 
working with tv. WRIF will next do 
an AC /DC promotion with Record 
Outlet, keyed to a live appearance in 
Detroit. 

Chains often work with multiple 
stations simultaneously, Imber notes. 
Record World is involved with 
WLIR, WPLJ and WBAB, all in the 
New York market, and out -of -state 
stations like I -95 Danbury. Laura 
Diachenko, manager of Record 
World's Southbury unit, is elated. 
"This (I -95's promotion) is the kind 
of advertising and merchandising 
usually done just in the larger mar- 
kets. It's been great for us," she says. 

Though details vary from market 
to market, station promotions with 
stores with co -op money still tight is 
often all the more welcome. As Koja- 
bash says, "It doesn't cost the stores 
anything. We furnish signs, and each 
store gets about 25 mentions a 
week." 

Billboard Chart 
Computer Games 
Show Volatility 

Continued from page 35 

powers effectively in order to banish 
the warlock. 

According to Blank, "Enchanter" 
was a group effort, but Dave Lebling, 
one of the original founders of the 
company, primarily authored the ti- 

tle along with Blank. The Zork tril- 
ogy was started in the late '70s at 
MIT's computer science laboratory 
on a main frame computer. Today 
the company is run by alumni of 
MIT, and its programs are designed 
for microcomputers. 

In the meantime, on the home 
management chart, a series of prod- 
ucts from Software Publishing in 
Mountain View, Calif. called 
"PFS:File," "PFS:Report" and 
"PFS:Write" have become popularly 
used in business as well' as in the 
home. "PFS:File," by John Page, the 
company's chief engineer, has report- 
edly sold more than 150,000 copies. 
It is the company's flagship product 
and was launched in 1980. 

Fred Gibbons, a former marketing 
manager for Hewlett- Packard, start- 
ed the company in March, 1979. The 
original charter for Software Publish- 
ing Corp. was to represent and pub- 
lish individual authors. Gibbons later 
discarded this idea after observing 
that it would be nearly impossible to 
have adequate control over other 
products. 

In the end, the company developed 
a family of lower -cost management 
titles that have been well received. 
"PFS:File" is a database that inte- 
grates with the company's word pro- 
cessing package, " PFS:Write" and 
"PFS:Report," which can be used to 
generate documents and do 
calculations. 
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Pro Equipment & Services 
Sprague Magnetics Has Rx 
For Recording Head(ache) 

VAN NUYS, Calif. -A growing 
emphasis on economy in the profes- 
sional recording business is playing a 
significant role in the growth and ex- 
pansion of Sprague Magnetics Inc., a 
company that specializes in the resto- 
ration of recording equipment heads 
for the industry. 

Sprague, which can restore the 
head of a recording console for as lit- 
tle as $100 (a replacement head costs 
about $2,000), was formed in a ga- 
rage in 1972 by Darryl Sprague. To- 
day the company restores thousands 
of heads per year, offers full -time em- 
ployment to seven people, and has 
expanded into much larger quarters 
in order to meet the demand. 

Robert Reiss Jr., technical director 
of the company, admits that the na- 
tion's sluggish economy has been 
partly responsible for the firm's rapid 
growth. However, he also points out 
that it makes good economic sense to 
restore a head, when the savings are 
so significant, and when the restored 

COMPUTER 
SOFTWARE/ 

VIDEO GAMES 
CONFERENCE 

March 7 -9, 1984 
Westin St. Francis 

San Francisco, California 

head is returned to within 10% of its 
former capability. The head of the 
average recording console can be re- 
stored between three and four times 
in its lifetime. 

Sprague Magnetics, which was 
originally known as Restoration, can 
refurbish the heads of most of the 
major equipment manufacturers, in- 
cluding Studer, Otani, MCI, Sony, 
Matsushita, Ampex and 3M. It 
works on audio, video and broadcast 
heads. 

Reiss says that the head restora- 
tion business today is an $8 million 
industry. Head failure can be traced 
to a number of reasons, he says, in- 
cluding improper alignment, tape 
wrap, tape tension, climatic controls, 
cleaning and poor quality tapes. 

Sprague Magnetics can restore a 
worn tape head in as little as three 
hours in emergencies. The normal 
turnaround time for repairs is about 
24 hours, according to Reiss. 

Reiss claims that Sprague has the 
facilities to conduct repairs both in- 
side and outside the heads. The com- 
pany will also evaluate damaged 
heads free of charge and advise its 
customers on whether or not a head 
is worth restoring. 

As part of its expansion, Sprague 
has also begun offering replacement 
heads and is the exclusive distributor 
of Wolleke (Germany) and Applied 
Magnetics (Belgium) products in this 
country. It can supply replacement 
heads for most recorders on the mar- 
ket today. Sprague Magnetics is 
headed by Dorothy Sprague. 

WHITE FIRE -Verdine White, left, and Larry Dunn, second from left, of 
Earth, Wind & Fire are pictured at the Complex Studio, Los Angeles, where 
they are producing "Standing In The Light," a new LP by British funk band 
Level 42. Also pictured are, from left, Chris Brunt, engineer, Level 42 drum- 

mer Phil Gould, group bassist Mark King and Boone Gould. 

AFTER CHAPTER XI FILING 

Altec Banking On New Products 
NEW YORK -The Altec Corp., 

which filed for reorganization under 
the Chapter XI Bankruptcy Act late 
last month, is hoping that a tightly 
run organization plus a new line of 
products will put the company back 
on its financial feet in about six 
months. 

The firm, seeking shelter from its 
creditors, blames its fiscal woes in 
part on the acquisition in 1968 of 
some non -music industry companies 
which manufactured such products 
as bowling balls, and telephone 
equipment. 

According to William Fowler, Al- 

tec's president, the firm will have to 
pay out close to $15 million in deben- 
tures between now and 1988, and 
only careful fiscal planning can help 
it meet those obligations. "The cur- 
rent restructuring will prevent our 
old debt payments from starving the 
company's cash flow from sound 
product operations, and protect our 
profitable and growing business in 
the commercial and professional 
sound industries," Fowler says. 

Altec has no plans to alter its fa- 
miliar name, which Fowler says has 

(Continued on page 40) 

Sony, Bose Link 

For Digital Push 
NEW YORK -The Sony Corp. 

and the Bose Corp. of Massachusetts 
have joined forces in an effort to in- 
crease consumer awareness of the 
quality of digital audio sound. Under 
the agreement, Bose 901 Series V 

loudspeakers will be demonstrated 
with Sony's model CDP -101 Com- 
pact Disc player at all future trade 
and consumer electronic shows. In 
addition, Bose sales representatives 
are now equipped with Sony CD 
players for demonstration purposes. 

According to Austin Pryor, direc- 
tor of marketing at Bose, Sony CD 
players will also be awarded to retail- 
ers as part of Bose's "Promise Of 
Digital" promotion for the 901 Series 
V speakers. Pryor says that although 
the promotion was started only re- 
cently, it has already resulted in in- 
creased sales of Bose speakers and 
Sony CD players. 

The program also offers a $100 re- 
bate to consumers who purchase the 
top -of -the -line Bose speakers and a 
Sony CD player. Consumers request- 
ing information on this rebate will 
also receive a coupon entitling them 
to five free Compact Discs when they 
purchase a Sony CD player. 

Pryor says that his company be- 
lieves that the Bose 901 Series V sys- 
tem maximizes the potential of digi- 
tal audio. He adds, "Historically, the 
Bose 901 system has been limited by 
available software. With digital audio 
that's no longer the case. By offering 
a $100 rebate on a product we don't 
even manufacture (the Sony CD sys- 
tem), we are demonstrating our corn - 
mitment to this exciting technology." 

With your apex printer 
you'll print label copy 
right on your cassette. 
Print up to 5,000 units per hour. 
Save time, money, trouble, space. 
Eliminate inventory problems, costly label overruns. 
Save 40 or more per cassette. 

4 models to choose from: 
Two one -color table top models. 
Two high production multi -color consoles, 
that print up to three colors in one pass. 

Apear .tó rx es1,` tte 

VIDEO 
STORAGE 
CASES 
Ideal For: 

Duplication, 
Rental and Retail 

Holds Both VHS 
and Beta Tapes 

While providing permanent protection, JMC cases also 
give an attractive consistency to any collection of 
valuable video cassettes. Our case holds both VHS 
and Beta formats and is available with a full 
graphic window, half- window or plain with a 

leather -grain finish. In addition to stock 
colors white, black or brown, custom 
colors are available on order. Made of 
High- Impact Co-Polymer Propylene, 
JMC Video Storage Cases are 
the attractive answer to 
video cassette protection. 

HIGH IMPACT 

SCRATCH RESISTANT 

201 -334 -2020 
CALL 
TODAY 

Distributed in the U.S. 
and worldwide by 

X111/, 
AUOIOMATIC COR/ORATION 

400 Madison Avenue 
New York, New York 10017 
Telephone: (212) 308 -6888 
Telex: 12 -6419 

NORELCO BOXES 
SOFT POLY BOXES 

BLACK, WHITE AND BLUE IN STOCK 

SAME DAY 
SHIPMENTS 
Orders Taken By 10 am 
Shipped by 4:30 pm 

No Minimum Order- Buy Direct From Manufacturer. 

CALL TODAY: 
201- 334 -2020 

The Most Competitive Prices in the Industry! 
I Joyce Molding Corporation 

501 Division Street Boonton, New Jersey 07005 
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Pro Equipment & Services 
New York's Skyline Studio: Small But Competitive 

By SAM SUTHERLAND room operation here, continual rein- ment to outrun the trade's recession upgrading the control room with a 
vestment in equipment, a sometimes and the competition from much larg- new Neve 8058 console, Studer A -80 
maverick slant on room design and er, multiple -room facilities. 24 -track and two -track recorders, an 
hardware choices, and an emphasis Skyline's growth is underscored by array of additional outboard effects 
on versatility have enabled manage- its most recent refurbishing program, and an expanded selection of instru- 

NEW YORK -How can a smaller 
studio compete in one of the world's 
recording capitols? In the case of 10- 
year -old Skyline Studio, a single- 

Otari just raised the quality 
of pre -recorded cassettes. 

The new DP80 "Faster Masters" high -speed 
audio duplicating system: Quality comes up to 
speed. The new DP80 Master Reproducer runs 71/2 

ips masters at an amazing 480 ips. By doubling the old, 
marginal standard which relied on 33A ips masters 
plugging along at 240 ips, we've just taken the music 
cassette out of the early seventies and raised its quality 
to a higher level. The new DP80 will produce the 
kind of cassettes the discriminating new music 
buyers of the 80's want. 

High production yields are still an essential 
aspect of the new DP80. This 64:1 system may be 
expanded up to 20 slave recorders and has been 
engineered with advanced design electronics and 

these important features: 
Normal and chrome tape capability. 
Front accessible, plug -in modular electronics. 
Advanced dual capstan, D.C. servo drive for 
reduced tape skew and wear. 
Long -life Sendust ferrite heads. 
Status monitoring (optional). 
Contact Mike Pappas, Otari Industrial Products 

Manager, for complete information on the duplicator 
that can bring your business up to speed - in both 
product and profits. 

OTARI Industrial I'n'ducts Division, 2 Davis 
Drive, Belmont, California 94002, (415) 592 -8311 
TWX: 910 -376-4890 

& Technology You Can 7ñist 

Audio Tape Duplicators & Video Tape Loaders 

© 1983 Otari corporation 

The 480 ips Master Reproducer: 
the heart of the `Faster 
Masters" DP80 system. 

ments. Cosmetic and acoustic refine- 
ments to the control room, including 
new parquet flooring, have also been 
made, but general manager Lloyd 
Donnelly stresses that the real heart 
of the complex -its main studio -is 
essentially unchanged. 

"We built the studio ourselves," 
Donnelly reports, "working with Ted 
Rothstein. We have musical back- 
grounds here, so we didn't allow any- 
one to tell us what was hip." 

A decade ago, that meant bucking 
the trend toward segmented studio 
designs emphasizing deader acoustics 
to emphasize separation and reduce 
leakage during multi -channel dates. 
For Skyline, the decision was to pur- 
sue a more "even- tempered and rela- 
tively live" ambience with a higher 
ceiling. Instead of the hybrid "live 
end /dead end" segmentation now 
visible in more recent studios, Don- 
nelly says Skyline opted for various 
portable baffling and acoustic treat- 
ments to permit the creation of dead 
spots as needed. 

Skyline's evolution from its earliest 
state -"a living room -sized eight - 
track studio " -to its current configu- 
ration has likewise stressed options in 
the engineering sector. During the 
late '70s, the room was offering both 
16- and 24 -track recording; the new 
primary recording equipment has 
been augmented with an ear toward 
permitting a wide choice of equaliza- 
tion techniques. 

"The Neve is known for its warm 
sound, and is very punchy," explains 
Donnelly. "Most newer boards are 
transformerless, and their equalizers 
are very pointed, while the Neve still 
has transformers to impart that 
pleasing sound and a broader equal- 
ization scheme. We wanted to have 
access to that other design philoso- 
phy as well, so we've added a rack 
full of API equalizers to make that 
pointed EQ an option." 

Still, Donnelly acknowledges that 
a single studio has to stretch to meet 
the inherent options of a multi -room 
operation, so Skyline's staff has 
learned to maximize the facility in 
other ways. For larger contemporary 
pop dates, for example, Donnelly 
says Skyline's engineers opt for "a 
physical expansion of room ambience 
rather than just using digital delay 
lines " -in other words, they open up 
the studio itself and use the customer 
lounge as a natural echo chamber, of- 
ten moving drum kit and percussion 
into the doorway. 

As for staff, vice president Donnel- 
ly and president and chief engineer 
Paul Wickliffe have grown to a full - 
time payroll of 10, permitting round - 
the -clock operation and 60 hours of 
maintenance time weekly. "No one 
we've hired has left, they've only 
grown," Donnelly asserts. "In terms 
of the in -house training operation, 
we've picked people with musical 
backgrounds." 

That strategy has yielded more 
than staff loyalty. Donnelly stresses 
the diversity in the clientele attracted 
to Skyline, a list that encompasses 
classic pop (Air Supply, Judy Col- 
lins), new rock (Fleshtones, the Bon- 
gos), soundtrack work and esoterica 
(Richard Thompson, John Cale, 
Laurie Anderson), and fusion. 
"We're not a rock'n'roll factory or a 
jingle factory-we go for the ex- 
tremes," says Donnelly. 

For the future, Donnelly notes 
Skyline is just now testing digital wa- 
ters with its own maiden in -house 
project. Utilizing a Sony PCM -FI 
digital processor, engineer Michael 
MacDonald is working with musi- 
cians Jess Roden and Steve Dwyer on 
a recording tentatively dubbed "The 
Elements," to be shopped to labels as 
o C.,.nn,.nt nicer 
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Studio Track 
By ERIN MORRIS 

LOS ANGELES 

At Music Grinder Recording Studio, Me- 

lissa Manchester cutting tracks with produc- 

er Arif Mardin and engineer Jeremy Smith 
... Jack White and Robbie Buchanan pro- 

ducing Stevie Woods, with Juergan Koppers 

at the board ... The Pointer Sisters are in 

the studio with producer Richard Perry and 

engineer Gary Skardina . Taka Boom lay- 

ing tracks with producer Bob Esty and engi- 

neer David Hines ... Larry Lee producing 

Frankie Swan, with Robert Feist engineer- 

ing ... Perry producing Greg Phillinganes 
for Planet, with Smith at the controls. 

At Westlake Audio, Capitol act Missing 
Persons is co- producing its next release with 

Bruce Swedien. Swedien is also engineering 

the project, with Matt Forger assis- 

ting ... Mr. Mister cutting RCA tracks with 

producer Peter Mclan. Paul Ray and Mclan 

are behind the board, with assistance from Ric 

Butz ... Epic artist Luther Vandross co- 

producing his next release with Marcus 
Miller. Ray Bardani is engineering, with 

Steve Bates seconding. 

Musical Youth cutting tracks at Lion Share 

Recording Studios. Peter Waterman and 

Peter Collins are producing, with John Ar- 
rias engineering. Assisting on the project are 

Larry Fergusson, Tom Fouce and Artie 
Farkas . .. Stanley Clarke finishing a self - 

produced project with engineer Eric Zobler 

and assistant Steve Schmitt ... McKinley 
Jackson producing the Isley Brothers, with 

Frank Clark at the board. 

Daniel Bortz producing himself at The Vil- 
lage Recorder, with Jeff Hams at the board. 

Bortz is finishing an album project. 

At Sunset Sound Studio, Rita Lee and 

Roberto De Carvalho are cutting tracks with 

producer Max Pierre. Humberto Gatica is 

engineering, with assistance from Terry 
Christian ... Kenny Loggins cutting vocal 

tracks with producer David Foster and engi- 

neer Gatica ... Epic /Full Moon artist Dan Fo- 

gelberg is completing vocal overdubs on his 

upcoming LP. Fogelberg is co- producing the 

project with engineer Marty Lewis. Peggy 

McCreary is assisting ... Al Vizzutti is cut- 

ting instrumental tracks with producer Tutti 
Camarata. David Leonard is engineering 

... producer Phil Ramone is in the studio 

with Barbra Streisand, mixing single tracks 

for release. Don Kahn is at the controls, with 

Christian seconding. 

ELSEWHERE 

At Normandy Sound in Warren, R.I., pro- 
ducer Rick Hartz is working on projects with 

the Liars and the Del Fuegos with engineer 
Phil Greene and assistant Joe Moody . . . 

Robert Solomon is producing the Dream 
with engineers Phil Adler and Greene 

... Producer Leroy Radcliffe is working on a 

new album for Fox with Greene behind the 

board ... Kevin Falvey is producing Joe Na- 
tale's upcoming LP, with Greene engineer- 
ing ... Powerglide is laying tracks with pro- 

ducer Stewart Cuvington and engineer 
Greene. 

Mirage recording artist Paul Barrere is 

working on a self -produced solo album at QCA 

in Cincinnati. Ric Probst is engineering the 
project, with Jim Greene seconding. 

At Bee Jay Recording Studios in Orlando, 
Fla., Pat Travers is concluding work on his 

new album for Polydor, with Barry Mraz pro- 
ducing and Andy de Ganahl engineering 

. Robert Nix, drummer and writer for the 
Atlanta Rhythm Section, is producing the 
Whiskey River Band with engineers Bill Ver- 
million and Dana Cornock. 

Pamela Stanley is cutting tracks for Ko- 

mander Records at Omega Audio in Dallas. 
Frank Mandero is producing the project, with 

Bob Gentry and David Buell engineering. 
Jack Lancaster is producing the New Or- 

namentalists at Tres Virgos Studios in San 
Rafael, Calif. Peter Kelsey and Gordon 
Lyon are engineering the tracks. 

At Criteria Recording Studios in Miami, 
Japanese recording artist Hiromi Go is finish- 
ing his forthcoming album for CBS -Sony, Ja- 
pan. Masatoshi Sakai is producing, with 
Tom Suzuki at the board. Bob Castle sec- 
onded the project ... Actual Proof is cutting 
tracks with producer Mike Lewis and engi- 
neer Vince Oliveri. Rick Barro assisted on 
the sessions ... Mack Emerman is mixing 
Celia Lipton's tracks for Independent, with 
Lewis producing. 

At New River Studios in Fort Lauderdale, 

Linda Cary is mixing her latest release for 

TSOM. Peter Rafelson is producing, with en- 

gineer Stephen Sykes at the board. Ted 

Stein assisted ... Randy Bernson is mixing 

his new single with engineers Mike Couzzi 
and Eric Shilling ... Babe is finishing tracks 

for its upcoming EP. Joe Galdo is producing, 
with Stein engineering and Ron Taylor 

seconding... Live Bait recording and mixing 

its upcoming single, with Peter Yianilos and 

Live Bait producing. Yianilos is also engineer- 

ing the tracks. 

In Van Nuys, Calif., producer John Ryan 

finishing debut PolyGram LP by Broken En- 

glish, with Chris Minto engineering and Rick 
Polakow seconding ... EMI America artist 

Dwight Twilley cutting album tracks with pro- 

ducers Mark Smith, John Hug and Noah 

Shark. Smith is engineering, along with assis- 

tant Tori Swenson ... Modern /Atlantic artist 

Sandy Steward also finishing a debut LP, with 

Beau Hill producing and engineering. Ray 

Leonard is seconding. 

At Audio Inrmvators in Pittsburgh, Russ 

Streiner producing single cuts on John Zov 

with John Struthers engineering ... Wham 
finishing a 12 -inch single with producer Bert 
Carducci. John Brandy is at the controls. 

In San Rafael, Calif., Johnny Cola produc- 
ing Secrets, with Robin Yeager and Marian 
Lewis engineering ... Ronnie Montrose 
producing and engineering Physical Ed, with 

(Continued on page 40) 

Three different video formats on one video loader... 

That's Incredible! 
Our new 590 is the only automatic 
video tape loader in the world 
that winds either VHS or 
BETA directly in- cassette, 
and also winds on- the -hub... 
and does it gently and quietly. 

Call it versatile, call it smart, call 
it efficient. King's new 590 is all that 
and more! Now instead of buying three 
dedicated machines, it's possible to buy 
one that handles all three formats. A 
changeover takes less than 10 minutes and 
involves only three easy -to -reach parts. 

Eye level, multi -line display gives 
operator step -by -step instructions from 
initial mounting of tape supply reel 
to pressing the start button. 

Delicate video tape receives sensitive 
treatment from the 590 loader, which is 
completely microprocessor controlled. The 
patented feeding system is designed 
specifically to prevent scratching or 
marring of cassettes and provides 
great versatility in handling loaded 
cassettes. The loader provides 
gentle tape tension during winding, 
ensures quality splicing and has 
sensing mechanisms for positive cassette 
position, leader extraction, and end -of- supply 
tape. The complete operation is virtually 
noiseless. Maintenance requirements are 
minimal and all parts are readily accessible. 

Stay with the leader. King cassette loaders 
outnumber all others in the audio /video industries. 
Call or write: King Instrument Corporation, 
80 Turnpike Road, Westboro, MA 01581 U.S.A. 
(617)366-9141. Cable KINGINST Telex 94 -8485 

`Copyright 198' - 
King In.trumcni Corporation 

KING 
World Leader in Tape Tailoring Systems® 
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For immediate sale or partnership 
A multi -purpose Recording studio /Sound Stage/ 

Music office complex (15,000 sq. feet) 

24 track recording studio, a Grammy 
award winning state of the arts facility 
Garden patio court yard 
Game room 
Musicians lounge 
Kitchen 
Fireplaces 

For more information call :: (213) 365 -9371 

,1p 

No.410 
Flat Shield 

No. 470M 
Cassette 
Full Shield 

No. 201 
Cassette Spring Pad 

No. 508 
No. 510 8 Track 
Flat -Foam Shield Foam Pad 

No. 208 
8 Track Cartridge 
Spring Pad 

Special designs on request 
Call or Write 

OVERLAND PRODUCTS CO. 
P.O. Box 567 Fremont, NE 68025 

4O2í721 -7270 TELEX 484522 

TRANS -AM 
INDUSTRIES 

Co 

çASSEttE.s 

Immediate Delivery 
Meets All Industry 

Standards 
Provides High 

Reliability 

Sonic Sealed 
Screw Type 

Tabs In Tabs Out 
Colors Available 

ENGINEERED FOR HIGH SPEED LOADING 

CAPACITY 80 MILLION PER YEAR 

Call or Send for Price List and Samples 

TRANS-AM INDUSTIIES 
845 BROAD AVE RIDGEFIELD, N J 07657 

Tel (201) 945 -2000 Telex 133396 

Pro Equipment & Services 
Criteria Recording Unveils 

Studio New Disk Mastering F ilí e s ac ty 
Track 

Continued from page 39 

Gordon Lyon assisting at the board ... Peter 
Scott is producing percussionist Mingo Lew- 
is, with Lyon engineering. 

Bonnie Hayes & the Wild Combo work- 
ing on material for their second album. Steve 
Savage is producing, with Ann Fry engineer- 
ing and Ross Williams seconding ... Chris 
Ketner, former Chrome Dinette, working on 

his first solo outing, with John Altmann engi- 
neering and Larry Walsh assisting. Ketner is 

producing himself ... Steve Gordon and 

Maurice Valencia producing group Gordon 
on its new single. Sanchez is at the controls. 

At Reflections Studios in Charlotte, N.C., 

Awareness Art Ensemble completing new 

album tracks with David Caudle and Forrest 
Haller co- producing and Mark Williams 
engineering. 

Joe Powers producing debut album project 
for gospel act Saved By Grace at Grandslam 
Recording Studios in West Orange, N.J. 

Alan Douches is at the console ... Fred Lo- 
shen producing and engineering first album 
offering from new artists Susan Alpern and 

Nick Palumbo. 

Man Parrish is cutting tracks aboard the 

Aura Sonic Mobile Unit in Brooklyn for Elek- 

tra/Aslylum. The project is being produced by 

Parrish, with engineering tasks being handled 

by Steven Remote. 

At Wizard Sound Studios in Briarcliff 
Manor, N.Y., Guise are cutting basic tracks for 

their upcoming album, with Frank Fuchs and 

Michael Donegani producing and Carla 

Bandini at the console. David Astri is fin- 

ishing his second album at Roeder Studio in 

Monkton, Md., with producer /engineer Rich- 

ard Roeder ... Kathy Brubaker is co -pro- 

ducing herself with engineer Roeder for an up- 

coming LP. 

Ruly Aguirre is cutting tracks at the El Paso 
Sound Stage in El Paso. J Paul Govro is 

producing, with Robert Hernandez 
engineering. 

Editor's note: All material for the 
Studio Track column should be di- 
rected to Erin Morris in Billboard's 
Nashville office. 

Altec Banks On 

New Products 

For $$ Boost 
Continued from page 37 

been a plus in helping the firm over 
its financial hurdles. He also assures 
that "the same high quality products 
will continue to be produced and 
shipped during the restructuring pro- 
cess. We have added employees in 
our sales and engineering depart- 
ments, have not had to cut wages, 
and there have been no resignations," 
he says. 

Fowler stresses that Chapter XI 
will not affect the firm's day -to -day 
operation. "We expect that the pro- 
duction and supply of products will 
actually increase," he says. 

Anticipating the Chapter XI 
move, Altec began consolidating its 
operations at its Oklahoma facility 
two years ago. At the time it also be- 
gan phasing out a number of its low 
volume lines. "We have begun an ag- 
gressive program of product quality 
assurance, and have also implement- 
ed a large number of market- oriented 
product introductions," Fowler says. 

The products include Thiele /Small 
tuned loudspeaker systems, midsize 
Mantary Constant Directivity horns 
and an acoustic feedback suppressor. 

By SARA LANE 

MIAMI -Criteria Recording Stu- 
dios opened its new disk mastering 
center earlier this month -"the room 
we started building two years ago," 
according to Mack Emerman, presi- 
dent of the facility in North Miami. 
"We've been involved in refining the 
disk mastering unit to a completely 
programmable console," he says. 

The main feature of the new room 
is the size of the production area it- 
self. The 900 square foot area is di- 
vided into large spaces. The first is a 

monitoring /operating environment 
the size of a control room; the second 
is an electrostatically cleaned envi- 
ronment where the disk cutting ma- 
chinery is housed. 

"We've been in the disk mastering 
business for some time, but we never 
had a room that I considered acousti- 
cally state -of -the- art," Emerman 
notes. 

The monitoring /operating envi- 
ronment is a LEDE type control 
room designed in part by John Storyk 
of Sugerloaf View in New York. A 
carbon copy of the control room fea- 
tured in Criteria's East Wing Studio, 
it utilizes E.M. Long & Associates 
custom Time Aligned Monitors. 

The mastering console is a modi- 
fied Cybersonics MC2003 "digital" 
series with automation and storage 
tape of all functions. Signal process- 

ing equipment consists of Sontec 
parametric equalizers and stereo lim- 
iters. The cutting chain consists of 
the ORTOFON red and blue cutter - 
heads, STL, and power amplifiers, all 
aboard a Scully lathe. 

The facility was designed with dig- 
ital mastering in mind, says Emer- 
man. It utilizes both Mitsubishi X -80 
and JVC Digital two- tracks for pro- 
gram /preview sources. Analog mas- 
ters are played on modified MCI - 
110B mastering machines with 
preview feature. 

"We feel this is the singular mas- 
tering system that will represent digi- 
tal the best," says Emerman. "We 
feel there is less mechanical sound, 
and it is the purest of all the cutting 
systems we have found." 

To ensure the quality of the prod- 
uct produced in the cutting center, 
Criteria uses Capital Magnetics 
"Apollo" lacquers and Micro -Point 
cutting styli. 

Heading the staff at the cutting 
center is Mike Fuller, whom Emer- 
man calls "one of the best disk mas- 

tering engineers in the country to- 
day." Fuller's extensive client list 
includes Rod Stewart, Tom Dowd, 
Kenny Rogers, Dionne Warwick, 
Barry Gibb /Karlby Productions and 
Jimmy Ienner. 

NO DOLBY 

0w mical. nMcRl) . 
HAVE 40% MORE DYNAMIC RANGE 

DIGITAL STUDIO 
ON PREMISES 
AT ANALOG RATES 
OR REMOTES 

1iCildl 3u 
Diccmon 

LEASING MULTI -TRACK 
d 2 TRACK 
0-LOCK TO VIDEO 
201-029-8996 

Today's 
best investment. 
Now warehoused in USA. 
Sales Office: 
ICM Inc. 
P.O. Box 12634 
Overland Park, KS 66212 
(913) 888-0900 
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INROADS AND OUTLETS 

VIDEO CLUBBING: PEOPLE 
NOW GO OUT .O WATCH T V 

The booming use of video monitors, screens and players in 

nightclubs is changing a basic entertainment quotient of the 
last three decades. With the birth of broadcast tv in the '50s, 
nighteries worried the new medium might hurt their business 
as people stayed home to watch tv. But as clubs today pro- 
gram video music, as well as a raft of video visuals with rec- 
ords, people now go out to watch tv. 

From the growing size of subscription lists to such video 
music pools as RockAmerica, Telegenics, Sound and Vision 
and others, it's estimated there are at least 400 nightspots 
across America who offer club video entertainment. The pre- 
sentation and utilization of video programming in these 
clubs, though, is widely varied -everything from playing an 

occasional promo clip on a single monitor and /or screen to 
sophisticated mixed -media productions. But as both clubs 
and audiences grow more familiar with the video medium's 
potential, it's starting to take more than just a player and a 

monitor to make a nighterie a video club. 
Says Chipper McKearnin, an owner and VJ of Club Maxi- 

mus in New City, N.Y.: "Somebody from here went to a club 
in Texas that advertised itself as the biggest video club in the 
state. All they had was one machine and a projection screen. 
To me, that's not a video club." 

Clearly, like discos before them (which is exactly what a lot 
of video clubs were and still are), video clubs not only have to 
present this exciting new entertainment medium, but proper- 
ly program it too. At the simplest levels, this merely means 
inserting a video clip into the recorded music programming, 
but the positive audience reactions to music videos in clubs 
almost predicates that nightspots do more than just screen 
the occasional promo. Video segues require at least two play- 
ers, and fully integrating video viewing into a venue often 
means installing multiple monitors and screens. Like the au- 
dio equipment revolution sparked by disco music, video mu- 
sic is causing clubs to invest anywhere from $5,000 to 
$100,000 in the hardware of this new phenomenon. 

At present, video clubs most often choose VHS players as 

their preferred format, citing programming availability, pic- 
ture quality and efficiency as the factors. Less popular Beta 
is getting a boost in clubs with Beta Hi -Fi, although impend- 
ing VHS Hi -Fi will help secure that format's lead, and a small 
portion of clubs prefer the professional quality offered by 3/4- 

inch. 
Projection and display of video programming seems most 

effective on multiple screens, and serious video clubs often 
have sets of monitors throughout the venue, and everything 
from home projection tvs to the professional GE 25 -foot 
screen projection system used by such top metropolitan 
clubs as New York's Ritz and Chicago's Park West. The more 
sophisticated nightspots also often offer different program- 
ming in different parts of the club, or use multiple screens to 
create their own mixed -media programs. 

After an investment in equipment, the major problem 
faced by video clubs is acquiring enough software to offer 

and "wallpaper" video material to the video music clips 
shown. It can be everything from simple material shot by the 
club (often of patrons) to self -produced visuals accompany- 
ing records with no available promo clip, a tactic used by 
Club Maximus and L.A.'s Revolver to supplement program- 
ming. Video music pools like Sound and Vision are offering 
such alternative self -produced clips as well as collections of 
ambient material -which can be everything from video art 

CYNTHIA FRIEDLAND, Producer, "Night Flight" 
"When we started, we were very determined not 

to go with video clips. But the audience has 
changed, and I think it's down to MTV first, and 
then all the other shows that have come along and 
imitated MTV. MTV is the Kleenex of music tv. 
When people want a tissue, they ask you for Klee- 
nex. When people talk about rock on tv, they say 
MTV. You have to respond to that." 

and effects to sports to classic tv material -and firms like 
Seattle's Ted Ladd Co. are licensing and servicing a wide va- 
riety of wallpaper to clubs. And the commerical and promo- 
tional potential of in -club play is something not just record 
companies recognize: film companies have been furnishing 
clubs with trailers from movies and sponsoring parties, while 
Camel Cigarettes recently produced an in -club promo for the 
clubs it sponsors to use. 

Some of the material shown in clubs, however, is obtained 
from such sources as broadcast and cable tv or through vid- 
eo sales and rental outlets, a situation with sticky legal rami- 
fications. Certain nightspots justify the screening of copy- 
righted material by the fact that they don't charge 
admission, while others using portions of material in mixed - 
media or self -produced video clip situations contend their 
usage isn't an infringement. "I don't think I'm doing anything 
wrong," is one common sentiment, but as video clubs be- 
come a popular nightspot phenomenon, no doubt their rights 
to certain programming will be challenged and changed. 

But at present, everything seems to be bullish in the video 
club community. Patrons are attracted to these new venues 
by the novelty of video music, no doubt influenced by such tv 
outlets as MTV. Record companies are finding video club 
play of clips adds the icing of visual indentification to mere 
club play of the music, and the various pools attest to the 
potential profits in serving the voracious appetite of video 
clubs for programming. Far from being just an added attrac- 
tion, video in clubs is now becoming a major calling card. 

"There was a time we'd just use video in context," says 
Shelly Howard, creative director for Chicago's Jam Produc- 
tions and the Park West. "It was filler between sets. But if you 
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varied and intensive video screenings. Video music still 
makes up the bulk of club programming, and at present re- 
cord labels seem quite willing to gain this exposure for their 
artists through servicing clubs with tapes directly -Capitol 
and Warner Bros. doing so through their own pools -or by 
working with video pools like RockAmerica. But as clubs seek 
to make video an integral part of an evening's entertainment 
package, the programming hours of material needed aren't 
easily and cheaply available, even with video music. 

As a result, certain clubs are adding a variety of "ambient" 

Spencer's Beverly Hills video club in Fort Worth, Tex. 

look at people's attention spans when they watch tv at home, 
they can't watch just one channel at a time. To really enter- 
tain them with video in clubs, you have to offer exciting 
programming." 

But the results are often worth the effort. Ward Plauche, 
owner of the Troubador in Lexington, Ky., notes the effect of 
one well -placed monitor: "lt keeps the customers at the bar!" 

ROB PATTERSON 

BEYOND 
CLUBS: 
PROGRAMMING 
NEW AND 
DIFFERENT 
ENVIRONMENTS 

By ETHLIE ANN VARE 

Dance clubs proved, over the past three years, that video 
music was a viable club environment. Trendy types were 
bopping to Duran Duran and Billy Idol before MTV and 
"Night Flight" made it acceptable to listen to music with your 
eyes. Recently, however, video music has expanded from a 

purely dance environment into a far -reaching situation in- 
cluding bars, restaurants, hotels, department stores and 
fast -food chains. As one Los Angeles area video consultant 
describes it: "I've been approached by everyone from mili- 
tary bases to hair salons." 

And because a hair salon has different programming re- 
quirements from a dance club, the amount and type of prod- 
uct available for video presentations is also rapidly expand- 
ing and changing. 

The Video Rock Unlimited pool in Seattle is now providing 
video programming for Hungry Tiger restaurants, the Marri- 
ott Hotel chain, Jolly Roger, Robert W. Gilliam in Texas, and 
Stuart Anderson's Black Angus steakhouses. These people 
are using video in their bar /lounge areas as an alternative or 
adjunct to recorded music. Video Rock is also branching out 
to provide video for shopping malls, record stores, and 
health clubs. 

"These places," says firm president Cayce Butler, "have a 

different demographic than a dance pub. They want more 
mainstream, more top 40, more adult contemporary." 

To suit these venues, the record companies and video 
pools are making a concerted effort to provide video on art- 
ists like Hall & Oates, Carly Simon and Joni Mitchell, along 
with dance club mainstays Culture Club and Heaven 17. 
Even RockAmerica, the most well established "new wave" 
video pool, is now releasing a compilation tape that features 
such artists as Tom Jones, Rick Springfield, Alabama and 
Kansas. 

"We tried an MTV -like format, because that's the material 
we were getting," says the Red Onion's video progarammer, 
Dave Hershenson, "but it was wrong. Many of our estab- 
lished customers were getting turned off by Def Leppard and 
Devo." 

The Red Onion chain of 10 restaurant /clubs made a multi- 
million dollar investment in video last year, using a total of 
40 large screens and numerous monitors in its lounge areas. 
Their "video happy hour" has become a focus of the bar; 
they have to program toward an audience that is not dancing 
but rather drinking, eating and socializing. 

"You can't have it too upbeat," says the Onion's video su- 
pervisor, Ray Goto. "We actually watched bar attendance de- 
crease as we learned from our mistakes. Programming is 
getting to be more and more important." Accordingly, the 
Red Onion is budgeting more money for obtaining stock foot- 
age, doing in -house production, licensing classic music clips 
and buying work from independent producers. 

A typical Red Onion operation is the Mardi Gras restaurant 
in Long Beach, Calif. With $250,000 worth of video equip- 
ment that is capable of three Beta Hi -Fi programs plus a sat- 
ellite feed, special effects and a live camera, the club has to 
downplay all this technology and resist the temptation to 
play with its toys. They have cut back from 100% video en- 
tertainment to a mix of 80% video and 20% music -only, so 
that customers will not be constantly distracted from their 
other activities. 

Stuart Anderson's Black Angus Cattle Co., with 60 restau- 
rants in 18 states, found a similar problem when it started to 
put video music into its lounges. Although entertainment di- 
rector Roberta Perry says that the clientele has "thoroughly 
enjoyed" the video, she does have some problems skewing 
the presentations towards her patrons. 

"We're pretty mainstream," she says, "and one of the 
problems we've had is getting hold of mainstream material. 
It's changing, but not as rapidly as I'd like it to." 

Both the Red Onions and the Black Anguses have a portion 
of their dining areas exposed to the video program. But New 
York's Century Cafe claims to be the first restaurant that is a 
total video environment. The establishment, located on 43rd 
St. in Manhattan, put in five Thompson projectors with a 10- 
foot screen, two 4x6 -footers and a round screen that is dou- 
bled up with mirrors. 

(Continued on page VM -20) 

Ethlie Ann Vare is a regular contributor to Billboard in Los Ange- 
les. She also writes a weekly column syndicated by United Fea- 
tures and is a correspondent for Rock magazine, Goldmine, Tower 
Pulse and Progressive Media. 
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Following is an alphabetical listing of various record com- 
panies which have an involvement with video. Also included 
are video contacts at the labels, and each company's video 
policy. 

A &M RECORDS, 1416 LaBrea Ave., Los Angeles, Calif. 
90028; (213) 469 -2411. Video contacts: Martin Kirkup, 
vice president, artist development; Laura Reitman, director, 
video programming; Z. Zimmerman, manager, video pro- 
gramming. Policy: A &M is looking to expand its business into 
the video area with the formation of A &M Music Video to 
market videos in the home market. Promotional videos are 
currently distributed to broadcast, cable and club outlets, 
with the label putting together compilation tapes for its out- 
lets, at a charge of $65 to cover costs. 

ARISTA RECORDS, 6 W. 57 St., New York, N.Y. 10019; 
(212) 489 -7400. Video contacts: Abby Konowitch, vice 
president, artist development (production); Sean Coakley, 
director, national LP promotion; Ken Reynolds, director, r &b 
product management (black videos); Peter Baron, manager, 
video services (distribution). Policy: Arista is stepping up 
production of videos for all its acts, especially rock'n'roll art- 
ists, but also pop, r &b and MOR acts. Arista charges clubs 
for tape and duplication costs, while also servicing clubs 
through video pools. "We are making videos for various and 
sundry uses," says Konowitch," and while some may not help 
break a record, they still help maximize sales." 

ATLANTIC RECORDS, 75 Rockefeller Pl., New York, N.Y. 
10019; (212) 484 -6000. Video contacts: Perry Cooper, 
vice president, artist relations and media development; Don- 
na Kreiss, artist relations coordinator (clubs and cable tv); 
Susan Stein, associate director, artist relations (broadcast 
tv); Annie Fisher, assistant to the vice president of artist rela- 
tions and media development (distribution); Tony Mandich, 
West Coast director of artist relations; Michelle Glascoe, as- 
sistant to the West Coast director of artist relations; Patti 
Conte, associate director, national publicity (news items to 
MTV and video shows). Policy: A minimum 75% of Atlantic 
acts will have videos, and the label expects to step up pro- 
duction of black videos with the proliferation of outlets for 
them. Atlantic services major tv outlets and distributes to 
clubs through video pools. For smaller, local tv outlets, re- 
quests for videos should be placed through local Atlantic 
promotion reps and they can be filled "almost overnight," 
says Cooper. 

CAPITOL RECORDS, 1750 N. Vine St., Hollywood, Calif. 
90028; (213) 462 -6252. Video contacts: Michelle Pea- 
cock, director of press and artist development; Mark Rodri- 
guez, assistant to the director of press and artist develop- 
ment. Policy: Capitol Records is looking to double this year's 
budget for production and duplication in 1984. At present, 

bel's policies on usage fees are currently being reviewed. 

ELEKTRA /ASYLUM RECORDS, 665 Fifth Ave., New York, 
N.Y. 10022; (212) 355 -7610. Video contacts: Randy Ed- 
wards, vice president, creative services (production); Robin 
Sloan, director, national video promotions (distribution). Pol- 
icy: Elektra/ Asylum will be doing videos on almost all of the 
artists on the label, and in 1984, the company expects to be 
involved with long -form programming as well as clips. Elek- 
tra services to cable and broadcast outlets, and clubs direct- 

facilities, it only services clubs through the RockAmerica and 
Telegenics pools, although the label will fill special requests, 
generally for older product. Colleges are serviced through 
Rockworld. There is presently no fee for videos. 

JEM RECORDS, 3619 Kennedy Rd., Plainfield, N.J. 
07080; (201) 753 -6100. Video contacts: Marty Scott, 
president; Nancy Weber, production manager (distribution & 
duplication); Ben Leimer, director, publicity (video informa- 
tion). Policy: Jem Records does not specifically produce vid- 

Peabo Bryson 

the label services some 400 tv outlets, and has its own club 
pool which services Capitol and EMI tapes for a minimal fee 
to cover costs. Future projects include special club video 
showcases, and refinements of its video distribution system. 
The label also has an in -house publication and duplication 
facility. 

CHRYSALIS RECORDS, 645 Madison Ave., New York, 
N.Y. 10022; (212) 758 -3555. Video contacts: Vince Pelle- 
grino, vice president, merchandising /sales (production); Eric 
Heckman, senior director, promotion (tv); Daniel Glass, di- 
rector, new music marketing. Policy: Chrysalis will continue 
to produce videos on many of its artists, and according to 
Pellegrino, "will continue to work with top -flight directors like 
Bob Giraldi, Tobe Hooper and Russell Mulcahey." At this 
time no fees are charged for tv outlet distribution, which 
Heckman handles. Glass works with clubs, which the label 

primarily distributes to via pools. 
COLUMBIA RECORDS, 51 W. 52nd St., New York, N.Y. 

10019; (212) 975 -4321. Video contacts: Arma Andon, 
vice president, product development; Debbie Samuelson, 
video (N.Y.); Debbie Newman, director, artist development/ 
video (L.A.); Jeannie Mancusi, manager, artist development/ 
video (L.A.) Policy: "As long as we have hit records," says 

Andon, "you'll continue to see lots of videos from Columbia 
Records." The label currently services cable, broadcast and 

club outlets directly (also servicing clubs through pools), 
with a duplication fee for clubs. Andon also states, "We will 

be looking for ways to develop income for videos." The la- 
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ly and through the pools. Currently, there are no charges for 
duplication or usage. 

EMI AMERICA /LIBERTY RECORDS, 6920 Sunset Blvd., 
Los Angeles, Calif. 90028; (213) 461 -9141. Video con- 
tacts: Clay Baxter, director, artist development (production 
& distribution); Frenchy Gauthier, director, creative services 
(production); Marcia Graff, assistant to the director of artist 
development (distribution). Policy: EMI America /Liberty 
plans to have some 15 -20 new videos out in the next six 
months to a year. The label will distribute videos to any legiti- 
mate tv outlet which signs the label's basic agreement (the 
same contract that Capitol Records uses). Presently, there is 
no usage fee, "although I wouldn't want to comment on the 
future," says Baxter. Clubs are serviced through Capitol's 
video pool. 

EPIC RECORDS 51 W. 52nd St., New York, N.Y. 10019; 
(212) 975 -4321. Video contacts: Dan Beck, director, mer- 
chandising (production); Harvey Leeds, director, video pro- 
motion (distribution & promotion). Policy: In addition to con- 
tinuing in the production and distribution of video clips, Epic 
Records will be expanding its video usage with such projects 
as artist profiles, customized local promotions, special fea- 
tures and other "tricks up my sleeve," says Leeds. The label 
distributes directly to cable and broadcast tv, but presently 
services clubs through pools. Future video projects, says 
Leeds, will also involve the label's local promotion staffs. 

FANTASY /PRESTIGE /MILESTONE /STAX RECORDS, 10 
& Parker Streets, Berkeley, Calif. 94710; (415) 549 -2500. 
Video contact: DeDe Whiteside, national album and video di- 
rector. Policy: Fantasy hopes to do more videos, but accord- 
ing to Whiteside, will be making "no more than five or six in 
the coming year, depending, of course, on the sales re- 
sponse." The company presently services some 70 tv out- 
lets, while clubs are serviced by video pools and colleges 
through Rockworld. In addition, the label has some long -form 
programming available on acts like Wishbone Ash and Cree- 
dence Clearwater Revival. 

415 RECORDS, P.O. Box 14563, San Francisco, Calif. 
94114; (415) 621 -3415. Video Contacts: Howie Klein, 
owner; Steve Seid, 415 video production manager, Very Safe 
Video. Policy: 415 does at least one video per act, and often 
makes two videos for its acts, one for promotional uses, and 
another "to let the act make any artistic statement they feel 
should be made," says Klein. The company is also allied with 
its own video production firm, Very Safe Video, which also 
produces projects outside of 415. The label's videos are dis- 

tributed by Columbia Records, although 415 does handle 
some special requests. 

I.R.S. RECORDS, 1416 LaBrea Ave., Los Angeles, Calif. 
90028; (213) 469 -2411. Video contacts: Alicia Culver, na- 
tional director of college, club and video promotion (distribu- 
tion); Carl Grasso, vice president of creative services (pro- 
duction, "The Cutting Edge "). Policy: I.R.S. is trying to do a 

video on every artist at present, and is seeking to make other 
forms of videos than clips, and arranging concurrent record 
and video releases. In addition, the label produces "The Cut- 
ting Edge" show, aired mostly on MTV, and has a division - 
I.R.S. Music Video -which is marketing "Police Around The 
World" video for the home market. The label services broad- 
cast and cable outlets. Clubs are serviced both directly and 
through pools, with the label making compilations of clips 
available for a fee covering costs, which allows clubs to keep 
the tape. 

ISLAND RECORDS, 444 Madison Ave., New York, N.Y. 
10022; (212) 355 -6550. Video contacts: Robynne Mo- 
diano, West Coast video manager; Kris Puszkiewicz, East 
Coast video manager. Policy: Island views video as a major 
promotion and marketing tool, and makes at least one video 
per album (or more, such as five videos for Malcolm McLar- 
en's "Duck Rock "). The label tries to service as many tv out- 
lets as possible, but due to the constraints in manpower and 

eos, although it does distribute videos that its artists or their 
management bring to the company, and often assists with 
production budgets. The label currently services video com- 
pilation tapes to some 20 broadcast outlets, servicing clubs 
through the RockAmerica and Telegenics pools. Jem has vid- 
eos on acts from labels it presses and distributes, like Pass- 
port, PVC, Editions EG, WEA International and other affiliat- 
ed labels. 

MCA RECORDS, 70 Universal City Plaza, Universal City, 
Calif. 91608; (213) 508 -4000. Video contacts; Larry 
Solters, vice president, artist development; Liz Heller, man- 
ager, video services. Policy: MCA Records will be doing 
more videos than ever before," says Heller, who also envi- 
sions the label producing long -form productions, video bios, 
interviews and documentaries. In association with Universal 
Pictures, MCA will also be making videos of film soundtracks 
the label carries. MCA does not charge fees for its videos, 
and distributes to clubs both directly and through pools. 

MEGATONE RECORDS, 470 Castro St., No. 207 -3209, 
San Francisco, Calif. 94114; (415) 621 -7475. Video con- 
tacts: Marty Blecman, president (production); Audrey Jo- 
seph, vice president and general manager (distribution). Pol- 
icy: Megatone will be making videos on "any artist we are 
trying to build," says Joseph. The label will service any legiti- 
mate request for a duplication fee, and also notifies DJs in 
clubs and record pools of its video releases. 

MOTOWN RECORDS, 6255 Sunset Blvd., Los Angeles, 
Calif. 90028; (213) 468 -3500. Motown declines to com- 
ment on its video activities. 

POLYGRAM RECORDS, 810 Seventh Ave., New York, N.Y. 
10019; (212) 399 -7100. Video contacts: Len Epand, vice 

president, video; Randy Roberts, national director of singles 
sales and cable video production; France Harper, manager, 
video (clubs); Dan Pine, manager, press and video communi- 
cations (L.A.); Martha Haggard, director of Southeast region- 
al press and artist relations (Nashville). Policy: PolyGram is 
seeking to expand the role of video in the company, and with 
PolyGram Music Video, which Epand heads in the U.S., will 

Annie Lennox of the Eurythmics 

be putting out videos for the home video market. The label 

will be producing longform projects exclusively for video, 
and in 1984, will be doing clips for artists where there is an 

appropriate outlet -be it rock, pop, black music or country. 
PolyGram presently has no usage fees for tv outlets, and 

says Epand, "We will follow the trends of the industry on 

that." Videos are distributed to clubs both directly and 

through pools, with a service fee charged to cover the costs 
of duplication and production of compilations. The label as- 

(Continued on page VM -25) 
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CC1 

Best Overall Videoclip: 
'"Beat Ir Michael Jackson 

Producer: Antony Payne & Phil 
Suarez 

Director: Bob Giraldi 
Epic Records 

"Billie Jean" Michael Jackson 
Producer: Simon Fields /Limelight 

Productions 
Director: Steven Barron 
Epic Records 

"Pressure" Billy Joel 
Producer: Jackie Adams /MGMM 
Director: Russell Mulcahy 
Columbia Records 

"I'm Still Standing" Elton John 
Producer: Jacqui Byford /MGMM 
Director Russell Mulcahy 
Geffen Records 

'"Come Dancing" Kinks 
Producer: Julian Temple 
Director: Johan Temple 
Arista Records 

She Works -Donna Sommer 
Hard.." Producer: Chrissy Smith /MGMM 

Director: Brian Grant 
Mercury Records 

Best Overall Long -Form Video: 
"Word Of Mouth" Toni Basil 

a total video concept by Toni Basil 
Chrysalis Video 

"The Compleat The Beatles 
Beatles" Producer: Delilah Films in 

association with Patrick 
Montgomery &Archive Films 

Director:..David Silver 
MGM /UA Home Video 

"Daylight Again" Crosby Stills & Nash 
Producer: Neal Marshall 
Director Tom Trbovich 
MCA Home Video 

"Duran Duran" Duran Duran 
Producer: EMI Music Video 

Productions 
Director: Russell Mulcahy 
Thorn /EMI Home Video 

"This Is Elvis" Elvis Presley 
Producer: Malcolm Leo & Andrew 

Solt 
Director: Malcolm Leo & Andrew 

Solt 
Warner Home Video 

"The Who Rocks The Who 
America 1982 Curbishley Baird Production in 

American Tour association with Schlitz 
Farewell Executive Producer: Bill Carr & 
Concert" Ray Baird 

Producer: Jack Calmes 
Director: Richard Namm 
CBS /Fox Video 

Bestperformance By A Group: 
"Peek A Boo" Devo 

Producer: Devo Productions 
-Director:Derald V. Casale & Chuck 

Stotler 
Warner fires. Records 

"Ws A Mistake" Men At. Work 
Producer: Tony.Stevens /Kali 

Productions 
Director: Tony Stevens 

Columbia Records 

"I'm So Excited" The Pointer Sisters 
Producer Jacqui Byford & Fiona 

Fitzherbert 
Director: Kenny Ortega 
Planet Records 

"Sexy & Seveeteeo" The Stray Cats 
Producer: T'beo Dalton 
Director. Ian Leech 
EMI /America Records 

"Gimme All Your ZZ Top 

Lovin "' Producer Gary Buonanno /Dancing 
Buffalo Productions 

Director Tim Newman 
Warner Bros. Records 

"It's Raining Men" Weather Girls 
Producer: Gary Keyes /Gary Keyes 

Productions 
Director Gary Keyes 

Columbia Records 

Best Performance By A Female: 
"Solitaire" 

"Love Is A 

Stranger" 

"Stand Back" 

"Goodbye" 

'Total Eclipse 
Of The Heart" 

Laura Branigan 
Producer John Weaver /KEEFCO 
Director Philip Davey 
Atlantic Records 

Annie Lennox (Eurythmics) 
Producer:.Jon Roseman 
Director: David Stewart, Jon 

Roseman & Annie Lennox 
RCA Records 

Stevie Nicks 
Producer: Patricia Friedman/ 

Patricia Friedman Productions 
Director Jeffrey Hornaday 
Modern Records 

Linda Roostadt 
Producer: Robert Lombard 
Director: David Lewis 
Elektra Records 

Bonnie Tyler 
Producer Jacquiliyford /MGMM 
Director Russell Mulcahy 
Columbia Records 

Best Performance By A Male: 
"China Girl" David Bowie 

Producer Ross Cameron /Sierra 
Productions 

Director: David Mallet 
EMI /America Records 

"Beat It" 

"Billie Jean" 

"Tell Her About It" 

"I Love L.A." 

"Every Breath You 

Take " 

Michael Jackson 
Producer: Antony Payne & Phil 

Suarez 

Director: Bob Giraldi 
Epic Records 

Michael Jackson 
Producer: Simon Fields /Limelight 

Productions 
Director: Steven Barron 
Epic Records 

Billy Joel 
Producer: Jon Small /Jon Small 

Productions 
Director: Jay Dubin 
Columbia Records 

Randy Newman 
Producer: Gary Buonanno/ 

Dancing Buffalo Productions 
Director: Tim Newman 
Warner Bros. Records 

Sting (The Police) 
Producer Fiona Fitzherbert & Lexi 

Godfrey /Medialab Production 
Director: Kevin Godley & Lol 

Creme 
A &M Records 

Best Use Of Video To Enhance 
Artists' Image: 

"Beath" MichaelJackson 
Producer Antony Payne & Phil 

Suarez 

Director: Bob Giraldi 
Epic-Records 

"Tell Her About It" Billy Joel 
Producer: Jon Small /Jon Small 

Productions 
Director Jay Dubin 
Columbia Records 

"Photograph" Del Leopard 
Producer: Jacqui Byford /MGMM 
Director: David Mallet 
Mercury Records 

"I'm So Excited" The Pointer Sisters 
Producer: Jacqui Byford & Fiona 

Fitzherbert 
Director: Kenny Ortega 
Planetliecords 

"I Eat Cannibals" Total Coelo 
Producer: Jon Roseman 
Director: Mike Brady 
Chrysalis 

Best Use Of Video To Enhance Song: 
"Beat It" Michael Jackson 

Producer: Antony Payne & Phil 

Suarez 
Director Bob Giraldi 
Epic Records 

"Billie Jean" Michael Jackson 
Producer: Simon Fields /Limelight 

Productions 
Director. Steven Barron 
Epic Records 

"Tell Her About It" Billy Joel 
Producer: Jon Small /Jon Small 

Productions 
Director Jay Dubin 
Columbia Records 

'Come Dancing" Kinks 
Producer: Julian Temple 
Director: Julian Temple 
Arista Records 

"Adventures In Will Powers 
Success" Producer: Lynn Goldsmith 

Director: Lynn Goldsmith, Joshua 
White'& Rebecca Allen 

Island Records 

Most Innovative Video: 
"Shopping From Tony Basil 

A To Z" a total video concept by Toni Basil 
Chrysalis Records 

"Rockit" Herhie Hancock 
Producer: Lexi Godfrey & John 

Gayden /Medialab Productions 
Director: Kevin Godley & Lol 

Creme 
Columbia Records 

"Billie Jean" Michael Jackson 
Producer: Simon Fields /Limelight 

Productions 
Director: Steven Barron 
Epic Records 

"Adventures In WiN Powers 
Success" Producer: Lynn Goldsmith 

Director: Lynn Goldsmith, Joshua 
White & Rebecca Allen 

Island Records 

"Atlantic City" Bruce Springsteen 
Producer: Barry Ralbag /Arnold 

Levine Productions 
Director. Arnold Levine 
Columbia Records 

Best Choreography: 
"Beat It" - Michael Jackson 

Producer: Antony Payne & Phil 
Suarez 

Director: Bob Giraldi 
Choreographer: Michael Peters 
Epic Records 

"I'm Still Standing" .Elton John 
Producer: Jacqui Byford /MGMM 
Director: -Russell Mulcahy 
Choreographer Arlene Philips 
Geffen Records 

"Save The Gladys Knight & The Pips 
Overtime..." Producer: Fiona Fitzherbert/FF 

Productions 
Director: Kenny Ortega 
Choreographer: Kenny Ortega & 

Jackson Veda 

Columbia Records 

"Stand Back" 

-She Works Hard..." 

Stevie Nicks 
Producer: Patricia Friedman/ 

Patricia Friedman Productions 
Director: Jeffrey Hornaday 
Choreographer: Jeffrey Hornaday 
Modern Records 

Donna Summer 
Producer: Chrissy Smith /MGMM 
Director: Brian Grant 
Choreographer: Arlene Philips 
Mercury Records 

Best Art Direction: 
"Atomic Dog" George Clinton 

Producer: Coco Conn /Homer & 
Associates 

Director: Peter Conn 

Art Director: Peter & Coco Conn 
Capitol Records 

"Rockit" Herhie Hancock 
Producer: Levi Godfrey & John 

Gayden /Medialab Productions 
Director: Kevin Godley & Lol 

Creme 

Art Director: Roger Deacon, 
cameraman 

Columbia Records 

"I'm Still Standing" Elton John 
Producer. Jacqui Byford /MGMM 
Director: Russell Mulcahy 
Art Director: Steve Hopkins 
Geffen Records 

"Safety Dance" - Men Without Hats 
Producer: Glow Productions 
Director: Tim Pope 
Art Director: 
MCA Records 

"Human Touch" Rick Springfield 
Producer: Phil Savenick /Phil 

Savenick Studios 
Director: Doug Dowdle 
Art Director: Jim Cuomo 
RCA Records 

Best Lighting: 
"China Girl" David Bowie 

Producer: Ross Cameron /Sierra 
Productions 

Director: David Mallet 
Lighting Director: John Metcalfe 
EMI /America Records 

"Beat It" Michael Jackson 
Producer: Antony Payne & Phil 

Suarez 
Director: Bob Giraldi 
Lighting Director: Dan Quinn 
Epic Records 

"Queen Of The Loverboy 
Broken Hearts" Producer: Martin 

Kahan /Martin Kahan Productions 
. Director Martin Kahan 
Lighting Director: Tony Mitchell, 

cameraman 
Columbia Records 

"Stand Back" Stevie Nicks 
Producer: Patricia Friedman/ 

Patricia Friedman Productions 
.Director: Jeffrey Hornaday 
Lighting Director: Andy Dentinfass, 

cinematographer 
Modern Records 

"Every Breath You The Police 
Take" Producer: Fiona Fitzherbert & 

Lexie Bodfrey / Medialab 
Productions 

Director: Kevin Godley & Lol 

Creme 

Director of Photography: Daniel 
Pearl 

A &M Records 

Best Editing: 
"Stop In The The Hollies 

Name Of Love" Producer: Flattery Jove 
Productions 

Director: David Jove 
Editor: David Jove 
Atlantic Records 

'Tell Her About It" Billy Joel 
Producer: Jon Small /Jon Small 

Productions 
Director: Jay Dubin 
Editor. Greg Dougherty 
Columbia Records 

"Come Dancing" Kinks 
Producer: Julian Temple 
Director. Julian Temple 
Editor: Richard Bedford 
Arista Records 

"I'm So Excited" The Pointer Sisters 
Producer: Jacqui Buford & Fiona 

Fitzherbert 
Director: Kenny Ortega 
Editor: Doug Dowdle 
Planet Records 

"Maniac" Michael Sembello 
Exec. Producer: Paramount 

Marketing Group 
Producer: Don Simpson & Jerry 

Bruckheimer 
Director Adrian Lyne 

Editors: Bob Lederman, Bud Smith 
& Walt Mulconery 

PolyGram Records 

Best Special Effects: 
"Atomic Dog" George Clinton 

Producer Coco Conn /Homer & 
Associates 

Director Peter Conn 

Special Effects: Homer & 
Associates Computer Graphics 

Capitol Records 

"Rockit" 

"Billie Jean" 

"Pressure" 

"Burning Down 
The House" 

Herbie Hancock 
Producer: Lexi Godfrey & John 

Gayden 

Director: Kevin Godley & Lol 

Creme 

Robots designed by: Jim Whiting 
Columbia Records 

Michael Jackson 
Producer: Simon Fields /Limelight 

Productions 
Director: Steven Barron 
Set Designer: Eric Critchley 
Art Director: Kim Colfax 
Director of Photography: Daniel 

Pearl 

Epic Records 

Billy Joel 
Producer: Jackie Adams /MGMM 
Director: Russell Mulcahy 
Cameraman: Andy Dittenf ass 

Editor: Doug Dowdle 
Columbia Records 

Talking Heads 
Producer: David Burn 
Director: David Burn 
Special Effects: David Burn 
Warner Bros. Records 

Best Use Of Computer Graphics/ 
Animation: 

"Atomic Dog" George Clinton 
Producer: Coco Conn /Homer & 

Associates 
Director: Peter Conn 

Special Effects: Homer & 
Associates Computer Graphics 

Animators: John Leach & Overton 
Lloyd 

Capitol Records 

"New Frontiers" Donald Fagen 
Producer: Andy Morahan/ 

Cucumber Studios 
Director: AnnabellJenkel & Rocky 

Morton 
Animation & Computer Graphics: 

eucumber Studios 
Warner Bros. Records 

"Morino' "" Al Jarreas 
Exec. Producer: Patrick Rains 
Producer: Shirley Klein 
Filmfair Producer: Bonnie Jekel 
Animation Director Frank Terry 
Animation House: Filmfair/ 

Carrousel 
Warner Bras. Records 

"Adventures In Will Powers 
Success- Producer: Lynn Goldsmith 

Director: Lynn Goldsmith, Joshua 
White &Rebecca Allen 

Computer Animation: Paul 
Heckbert, Carter Burwell & 
Amber Denker 

Island Records 

Most Effective Use Of Symbolism: 
"Let's Dance" DevidSowie 

Producer: Ross Cameron /Sierra 
Productions 

Director: David Mallet 
EMI /AmericaRecerds 

"Sweet Dreams" 'Eurythmics 
Producer: Jon Roseman 
Director: David Stewart, Jon 

Roseman & Annie Lennox 
RCA Records 

"Stand Or Fall" The Fitz 
Producer. The Fin & Rupert Hine 

Director. Rupert Hine 
'MCA Records 

"Pressure" Billy Joel 
Producer:Jackie Adams /MGMM 
Director. RusselFMufcahy 
Columbia Records 

"Total Eclipse Bonnie Tyler 
Of The Heart" Producer Jacqui Byford 

Director Russell Mulcahy 
Concept: Jim Steinman 
Columbia Records 

Most Socially Conscious: 
"Life Takes A Life" Jon Butcher Axis 

Producer: Ken Walz Productions 
Director Joe Dea 

PolyGram Records 

"The Message" Grand Muter Flash 
Producer: Sylvia Robinson & 

Alvin Hartley 
Director: Alvin Hartley 
Video written by: Alvin Hartley 
Sugarhill Records 

"Goodnight Saigon" Billy Joel 
Producer. Arnold Levine /Arnold 

Levine Productions 
Director Arnold Levine 
Columbia Records 

"Allentown" Billy Joel 
Producer: Jackie Adams /MGMM 
Director: Russell Mulcahy 
Columbia Records 

"It's A Mistake" Men At Work 
Producer: Tony Stevens /Kali 

Productions 
Director: Tony Stevens 
Concept Men At Work 
Colombia Records 

Billboard is a registered trademark of 

Billboard Publications Incorporated 
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Soaring to new heights in visual music communication.. . 
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PICTURE MUSIC INTERNATIONAL. 
(formerly EMI Music V deo) 

David Bowie 
Kim Carnes 

Tie Coca Cola Company 
Stray Cats 

Sony Corporation of America 
RCA VideoDiscs 
RolandCorp US 

Elektra /Asylum Records 
Jensen Sound Laboratories 

Neville Marriner and The Academy 
of St. Martin In The Field 

Sheena Easton 
Anne Murray 
Kenny Rogers 

Peter Tosh 
The Tubes 
America 

MTV 
Genesis 

Maze 
X 

Ashford & Simpson 

Hollywood New York London 

An EMI Music Company 
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CREATIVE PRODUCERS CUT LOOSE 

HARDWARE TAKES HIGHROAD 
TO HIGH TECH VIDEO FREEWAY 

By KEN WINSLOW 

New hi tech hardware concepts spilling out from the manu- 
facturers are forging tighter links between music- for -the- 
eyes producers and a newly forming generation of video - 
starved consumers whose cravings were ignited in the late 
'70s by early in -store clips and are now fueled by MTV and 
similar program services -now poised for the next step: total 
appeal or sensory video. 

Creative producers can now cut loose from all restraints 
through the use of one piece camera -VCR camcorder combi- 
nations in the form of high speed '/ -inch M- format (VHS) 
units made by RCA and Panasonic, Sony Broadcast's "Beta - 
cam" (Beta) and the now professionalized Funai CVS / -inch 
format. 

Traveling the same hi tech video road on the consumer 
side is the one -piece, '/ -inch Beta BetaMovie camcorder new 
on the market this month from Sony and on the way from 
Sanyo and Toshiba plus next year's 1/4-inch VHS VideoMovie 
camcorder premiered at the early September Berlin Audio' 
Video Show. 

With continuing new developments going beyond today's 
existing video formats in signal handling and processing, 
evaporated metal tapes, recording heads and the shift from 
analog to digital circuitry, the video industry is more than 
ready to usher in a new format. 

Preliminary agreement by 122 worldwide video manufac- 
turers last March on a new 8mm CA-inch) format incorporat- 
ing many of these new developments has considerably 
slowed in the face of continued technical and sales improve- 
ments in the Beta /VHS formats with expected U.S. sales 
jumping over 100% to 4.2 million units for 1983. 

Notwithstanding a new 8mm video format, or something 
very much like it but even better that will inevitably come, the 

future of today's Beta /VHS / -inch formats will be secure for 
a long, long time. 

Offering dramatic new producer -to- consumer creative 
program delivery opportunities are developments running to 
Beta Hi Fi, computer interactive video, component systems, 
and ultimately the most important, giant projection. All are 
important pieces in sensory video's emerging big picture. 

The most dramatic new dimension -adding improvement to 
hit video this year has been Beta Hi Fi which keeps the for- 
mat's original fixed head mono audio track to preserve soft- 
ware compatibility, but mixes and pumps two additional FM 
carrier audio tracks through the rapidly rotating video heads 
at a much higher writing speed to obtain a vastly improved 
audio reproduction which in some cases exceeds the capabil- 
ities of the original analog audio masters. 

The leading home video program label CEOs appearing on 
a late August San Francisco Video Software Dealers Assn. 
panel to a man lauded Sony for its Beta Hi Fi development. 

Key duplicators about the country can now routinely han- 
dle Beta Hi Fi release. Hollywood and independent video la- 
bels are jumping on the Beta Hi Fi bandwagon for music and 
feature film releases. As the most aggressive audio quality 
home video label, MCA Home Video is starting to new release 
all of its Beta titles in mono or stereo Hi Fi an will remaster 
for new Beta Hi Fi release certain music and other back titles. 

Joining the audio Hi Fi video revolution next year will be 
the VHS format which mixes audio with video a different way 
to get an almost identical improvement. Developer JVC is ex- 
pected to be the first in the market with VHS Hi Fi VCRs with 
other VHS branders, duplicators and issuing labels expected 
to quickly fall in line. 

This past year has seen both LV and CED videodisk for- 

mats really take hold with some 500 and 1,000 titles (many 
duplicated in both formats) in their respecitive current 
catalogs. 

With a combined in -use estimated videodisk player popu- 
lation about to crack 500,000, which because of their non - 
recording nature more than equals today's eight million in- 
use VCRs in terms of generated prerecorded program 
rental /sale market, producers and consumers are turning to 
videodisk in increasing numbers. 

Both LV and CED player lines have matched each other in 
adding stereo, CX decoding, wireless remote control and ran- 
dom access capable players. 

Program producers are creatively responding to these 
player capabilities in many different ways. 

With almost all recent music releases in both LV and CED 
offering a combination of stereo CX decoding and chapter/ 
band stops, purchasers of the high end LV and CED players 
capable of programmable selection playback (change the se- 
quence and repeats) are beginning to treat the music video- 
disk releases as interchangeable audio /video and audio -only 
experience to be watched and listened to or just listened to 
as the individual's mood or taste dictates. 

The availability of fast cueing, picture freeze, random ac- 
cess disk players in both LV and CED systems is also stimu- 
lating innovative producers and consumers in the direction 
of interactive programming with LV's "Maze Game" and 
CED's "A Week At The Races" as current examples. 

Slow moving now, this type of interactive program market 
which the broadcast, cable and VCR technologies absolutely 
can't touch, will start exploding in the mid -'80s. 

Two more developments expected to further contribute to 
the elevation of the videodisk medium are the integration of 
the computer and, in the case of the LV format, CD audio. 

This year's introduction of LV disk player based arcade 
video games will start to appear in home versions next year 
in both LV and CED formats. 

Whether built into the disk player, as is now the case with 
industrial /educational units, or by means of an existing per- 
sonal computer plus interface, program producers will be 
presented with a challenging technical capability to mix live 
action, special effects, graphic and text into new forms of 
highly involving programming. 

The interplay between hi tech hardware and the new pro- 
gram forms encouraged and abetted by it is leading to a to- 
tally involving form of sensory video whose core is a newly 
developing surround sight and sound presentation technol- 

(Continued on page VM -30) 

Ken Winslow is a Billboard contributor and publisher of the Vi- 
deoplay Report, a newsletter analyzing developments in video 
hardware and software. He is based in Washington D.C. 
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Videomusic presents an 
exciting and welcome challenge to 
video - makers and production 
companies. It is an entirely new 
form for artistic expression and 
will soon represent the cutting 
edge for fresh approaches to the 
Film and Television Arts. 

-JACK LANDMAN 

See HULA HOOP soon 

on your favorite videomusic outlet. 

STARRING T -BONE BURNETT 
DIRECTED BY JACK LANDMAN 

Landman 
MN Company 

2112 Montgomery Fort Worth TX 76107 

817 -731 -3401 
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WE DID IT FIRST, DO IT MOST 
AND DO IT BEST. 
A TOTAL OF 20 NOMINATIONS IN 14 CATEGORIES OF THE FIRST BILLBOARD VIDEO MUSIC AWARDS. 

Best Overall Video Clip Billy Joel "Pressure" Best Art Direction Herbie Hancock "Rockit' 

Best Performance ByA Group Men At 1brk "Ifs A Mistake' Best Lighting Loverboy "Queen Of The Broken Hearts" 

The Weather Girls "It's Raining Men" Best Editing Billy Joel "Tell Her About if' 
Best Performance ByA Female Bonnie Tyler "Total Eclipse Of The Heart" Best Special Effects Herbie Hancock "Rockit" 

Best Performance ByA Male Billy Joel "Tell Her About It" Billy Joel "Pressure' 

Best Use Of Video To Enhance Artists' Image Billy Joel "Tell Her About It" Most Effective Use Of Symbolism Billy Joel "Pressure" 

Best Video To EnhanceA Song Billy Joel "Tell Her About It" Bonnie Tyler "Total Eclipse Of The Heart" 

Best Innovative Video Herbie Hancock "Rockit" Most Socially Conscious Billy Joel "Goodnight Saigon" 

Bruce Springsteen "Atlantic City" Billy Joel "Allentown" 

Best Choreography Gladys Knight & The Pips "Save The Overtime (For Me)" Men At Work "Ifs A Mistake" 

'fnII IRA DIA" e. ADC TDAhCMADIKl1CfDCIAIf . 1/]Q7 (DC IN!' 
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When John O'Donnell, Sony's national manager of video 
software operations, first announced his company's inten- 
tions to distribute promotional music video clips commer- 
cially as "Video 45s," he appealed to the record companies. 
"If you give us the product, we'll do the marketing," he prom- 
ised. "We'll spend the money to convert it from 'promo' to 
product." 

But "easier said than done" seemed to be the record com- 
panies' reaction. Most music videos, industry executives 
pointed out, are developed as devices to promote bands. not 
as items to be sold. And if somehow they did become corn - 

mercially viable, how would profits be divided? How much 
would the artist get? The record company? The music pub- 
lisher? Actors? How about the studio musicians? Sales of the 
videos had not been anticipated, so the contractual guide- 
lines that would settle such questions were lacking. The 

But the legal knots do seem to be easing. Perhaps, as Bar- 
ry Shereck of Pioneer suggests, it's because "obstacles get 
solved when somebody's making money." In any case, 
O'Donnell reports that now "it's hard to find record compa- 
nies not clearing home video rights ... they're taking pains 
to ensure they can release (the promos) later on. They're 
now waking up to the fact that they're more than commer- 
cials." 

Talks with a number of record company executives seem 
to confirm that assertion. Companies that a year ago were 
not convinced promos did even that are now inspecting the 
market for music video clips very carefully. Changing atti- 
tudes are reflected in the efforts being made at the start to 
clear rights permitting various types of video exploitation a 

little further down the line. 
"We are now getting language into our contracts that will 

VIDEO LEGAL LANGUAGE HONED 

SLICING THE VIDEO PIE: 
MORE PROVISIONS WRITTEN INTO CONTRACTS 
FOR COMMERCIAL USE 

By JANET L. DOLE 

whole issue seemed hopelessly snarled in legal complica- 
tions. 

Sony went ahead with their idea anyway, but looking close- 
ly it becomes apparent that in most cases they've managed 
to sidestep those legal problems for the most part by not of- 
fering very much in the way of music clips made strictly for 
promotional ends. Michael Nesmith's Video 45 comes from 
his Grammy -award winning "Elephant Parts "; Duran Duran's 
clips are part of a full -length video album they did for EMI; 
and Jesse Rae's videos are his own artistic ventures. 

As Manhattan attorney Steve Kipitki says, "Where Sony's 
been able to do what they're doing, it's been with exceptions 
to the general rule." 

Janet L. Dole is a New York -based freelance writer specializing in 
video music. 

cover whatever it is we want to do. And where we have to, we 
will go back and get additional documentation," says a CBS 
spokesman. 

At RCA Records, Joanne Feltman, director of contract ad- 
ministration, says she's noticed that "definitely more" provi- 
sions pertaining to the commercial use of the videos are be- 
ing written into contracts these days. 

And over at Arista Records, Roy Lott, vice president for 
business affairs, says that now "when we go forward to do a 

promotional video, we're more likely to really work out all the 
details around the creation of that video so that everyone 
knows what will happen when we exploit it through a Sony 45 
or on 'Friday Night Video' or in some other way." 

But no one is suggesting that all the issues are cut and dried, 
or that any standardized formula exists for ground rules that 
can be applied in every instance. In fact, Lott is convinced 

that "one of the exciting aspects of it is you're not saying, 
'Here, sign on the dotted line, this is what we're doing.' Every 
situation is different." Fairly standard, though, according to 
Lott, is the agreement that after the initial investment in the 
video is recouped, profits will be split 50/50 between the re- 
cord company (assuming it put up the money in the first 
place) and the artist (including all the "creative" agents 
involved). 

The American Federation of Musicians has for some time 
expressed concern that video sales would go ahead without 
what they consider just compensation to their members. Re- 
cently, the AFM ratified an agreement that would provide 
musicians with income from the licensing or sales of video 
clips in which music on which they have played is used as a 

soundtrack. On camera appearances are also discussed in 
the agreement. Bob Cothers, executive assistant to the presi- 
dent of the AFM, says the agreement is simply an attempt "to 
standardize use, not clobber anybody." 

JOE REGIS, Producer, "The Music Guide" 
"It's about time there was some intelligent dis- 

cussion of rock music on tv." 

AFTRA, too, has recently entered into talks with the record 
industry to work out a formula for compensation. John Hall, 
assistant national executive secretary for the organization, 
declines to comment on how negotiations were going except 
to say, "We have started discussions with the companies, but 
it is just the beginning." He also indicates that his association 
plans to strike a better deal than the one the AFM settled for. 

In the meanwhile, record industry spokesmen say that in 
general they are proceeding with a "feeling" for the AFM ob- 
ligations (they have yet to sign the agreement), and that they 
are using them as a guide for dealing with the other unions. 
Specific problems are handled on a case -by -case basis, they 
say. 

For some record companies more than others, clearing 
rights is almost getting to be old hat. Len Epand, vice presi- 
dent for press and video for PolyGram Records, says that 
they've been negotiating clearances for some time. 

"In the last couple of years we were negotiating right up 
front in the record deals with the commercial rights, so that 
with our most recent productions, we know before the video 
is even produced, whether or not we can use it commer- 
cially." 

Barry Weiss, manager of artist development for Zamba En- 
tertainment's Jive Records, A Flock Of Seagulls' label and a 
U.K. -based company, says that clearing rights is nothing new 
to them either, but that it's made easier because they have a 

publication company that owns the rights to the band. He 
says that as a result "there were no legal obstacles whatso- 
ever," when Zamba arranged for the release of three Flock 
clips on a Sony 45, due out this fall, 

The World's Largest Video Promotion Service 

ROCKAM ERICA 
VIDEO 

Offering 3 hours of the latest music videos 

per month -the highest quality video promotion 

service for clubs, colleges, and record stores 

throughout America! 

SOFT FOCUS, the production arm of ROCKAMERICA, 
has produced recent video hits by: 

EBN -OZN (Elektra) Our Daughter's Wedding (EMI) 

Madonna (Sire) Tom Verlaine (Warner Bros.) 
The Bongos (Passport) Polyrock (Jem) 

Randy Fredrix (Salsoul /RCA) Way of the West (Mercury) 

ROCKAMERICA/SOFT FOCUS PRODS.- 27 East 21st Street, N.Y., N.Y. 10010 (212) 475 -5791 
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"We were really impressed with the 

video system they installed at our 

club. It was hard to believe that their 

tape service was equally as impres- 

sive - but it's true!" 

Bill Stevenson 
Stone Balloon, Newark, Delaware 

Consultations 
Commercial Video Hardware & Design to 
Clubs & Hotels 
Music Video Surveys & Statistics 

Promotional Video Music Software to 
nite clubs & record stores 

1. Highest Audio & Video quality possible 
2. Two 1 hour tapes available in all formais 

every month 
3. Lowest Cost. 
4. Music Videos corresponding with 

the newest music 

"Finally, a tape service with excel- lent quality in both audio & video': Candace Brown 
Revolver Nite Club, West Hol- lywood, CA 

"The best audio quality I've heard 

from any tape service ". 

Leroy Washington 
Studio 54, N.Y.C., NY 

"Ws s 
nice to deal with 
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when 
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Rick pers, 
Superior, W`sco ßic 

Stop 

There is a $100.00 annual membership fee and pricing 
for tapes are as follows: 

1 Hour 3/4" - $75.00 
1 Hour VHS /BETA Hi -Fi - $55.00 

Record Stores are invited to join for free! 

Independents are encouraged to send in their reels. 
We guarantee exposure. 

Record Companies are invited to take advantage of 
our tracking service and reporter network. 

For more information please call the following phone 
numbers: 

For Record Companies and Hardware 
Information - (212) 460 -0035 

For Nite Clubs - (201) 667 -4026 
For Record Stores - (201) 667 -4823 
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RISING BUDGETS AND VISUAL TRENDS 

MOVEMENT TOWARDS 

CONCEPTUALCLIPS RAISES 

ANTE IN SOARING 
VIDEO GAME 

Continued from page VM -3 

seem to be the standard -but con- 
cert videos may be coming back 
with heavy metal's current popu- 

larity." Epand agrees that "hard 
rock has got to have more 
performance." 

Atlantic's Cooper even feels the 

pendulum is swinging back. "Some 
of my artists now want nothing but 
stage and backstage videos. With 
the exciting acts, you want to see 
them in their natural 
environment." 

But as Cynthia Friedland, vice 
president of ATI Video ( "Night 
Flight," "Radio 1990 ") points out, 
"It really depends on the artist - 
sometimes concepts work, some- 
times they don't." 

As video -makers seek to keep 
audience and programmers excit- 
ed by what's on the screen, the use 
of high -tech video effects and com- 
puter graphics is becoming more 
common, and while many execu- 
tives agree that these tools can be 
used effectively, "It's very difficult 
to compete with 'Star Wars' and 
'Tron' in a three -minute piece," 
says Epand. "Effects are fine in tv 
commercials and sports, but I like 

CANVAS SPECIALTY 

SINCE 1943 

WE RENT EVERYThING FOR YOUR PARTY 
x PARTY TENTS * CANOPIES 

* BEAUTIFUL CHAIRS & TABLES 
* CHINA * SILVER * LINENS * GLASSWARE 

* CANCE FLOORS & MUCH MORE 
Professional Party Co- Ordinators to Serve You 

714-523-1032 213- 723 -8311 

v"1""' rir i-ßofufvLCE%, euLCe 7/14&em% PGGi`Lllte/ / (/ VacßlootzKZ` 

230 Pa.zk Ate, ',21¡/0169, Rot, ár34 (212 ) 9494514 

videos to have a sense of reality, 
like films." 

M.G.M.M.'s Walker agrees; 
"Computer effects and bands are a 

bad liaison. They're good for the 
Super Bowl, but should be used 
sparingly -we're already at overkill 
with solarization." And as Cooper 
notes, "Some of the rawest videos 
have gotten great play." 

Following on the heels of videos 
like "Beat It" and "Stand Back," 
dance is becoming a popular for- 
mat for presenting music on video. 
"People have always liked it," 
notes Culver, "just look at the suc- 
cess of 'American Bandstand' and 
'Soul Train.' I even see kids on the 
street doing Michael Jackson 
moves. It's happy, carefree and 
something people can enjoy." 

"It can cover a Myriad of sins," 
notes Beck, "but dance is enter- 
taining, exciting and shows other 
dimensions if used cleverly. But 
then again, shadows on venetian 
blinds were a trend in videos too." 

But as Laura Reitman, A &M Re- 
cords' director of video program- 
ming, says: "You can't just super- 
impose success from one area to 
another. If dance works for some 

artists -great. But it's not some- 
thing you can apply without 
discrimination." 

As all of these production trends 
add costs to videos, by and large, 
record companies are now charg- 
ing video costs against artist royal- 
ties, though the formula of costs 
which are recoupable seems to be 
a sliding scale which depends on a 

number of factors. In addition, 
some artists are putting their own 
money into their videos. 

Notes Epand, "They are not just 
a sheer record marketing device. 
They help sell tickets on the road 
and increase publishing profits if 
the song's a hit." PolyGram is ask- 
ing for commercial rights as part of 
their possible recoupment, while 
A &M has formed a music video di- 
vision to market videos. 

But "it all comes back down to 
the quality of the picture and the 
cleverness" was one comment ech- 
oed by many interviewed. Notes 
Bergman, "The central point is to 
make the artist and music more in- 
teresting. If effects or additional 
production qualities are also there 
to make the video more interest - 
i ng- great!" 

Peter Gabriel (Photo by Chuck Pulin) 

jJ.STEWART cr 
MUSIC VIDEO 

Your #1 Music Programming Facility fcr 

Tape and Film 
wçs. 

The Charlie Daniels Band The Outlaws 
Todd Rundgren & Utopia Renaissance 
Triumph Krokus 

RAMS' 
PR 

Inside Rock (Lee Abrams & Denny Somach) 
USA Hot Spots 
5 p.m. USA Cable Network - Mon. -Fri. 

The News That Rocked 
(Now in Production for '84) 
75 major markets in 1983 

c'-'9 Production & Post Production 

Sparks (Atlantic) 
38 Special (A &M) 
Shooting Star (Epic) 
Jon Butcher Axis (Polygram) 
Robert Hazzard (RCA) 
Deniece Williams (Columbia) 

MUSIC VIDEO TO FIT YOUR BUDGET 
8 camera mobile unit * 5,000 sq. ft. sound stage 
Dubner computer animation * Two 1" edit bays 
Digital video effects 
Audio Layback & Multitrack Recording 

For a demo tape or information call Marcus Peterzell 
(212) 288 -0525 or (215) 626 -6500. 

o 
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We play more 
often on MTV 
than Billy Joel, 
David Bowie 

and Men at Work 
combined. 

Before your favorite video music productions go on TV, 

a lot of them go on Scotch® audio and video recording tape. 
So even though you might not know it, we show up on 
your TV every day. 

"Scotch" is a registered trademark of 3M. 
Magnetic Audio /Video Products Division /3M. 3M hears you... 

3M 
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O 
N BEYOND 

CLUBS: 
PROGRAMMING 
NEW AND 
DIFFERENT 
ENVIRONMENTS 

Continued from page VM -6 
Ilene Staple of Zoom Video, who 

designed Century's program, had 
some interesting challenges in cre- 
ating a video presentation that was 
in no way oriented toward the club 
environment. 

"It had to be conducive to a res- 
taurant," says Staple. "You don't 
want to do something that's too 
loud or too uncomfortable; you 
don't want your customers to walk 
out with a sensory overload." 

Staple, who was a programmer 
at New York's Ritz nightclub before 
starting Zoom, put together a four - 
hour pre -programmed tape for the 
Century Cafe that includes both 
musical and non -musical features: 
computer graphics, cartoons, old 
movie clips. 

"We wanted to do something 

that people could look up at and 
still not have to pay it full attention. 
If they don't watch 100% of the 
time, they won't lose continuity." 

Staple feels that this kind of "ac- 
tive wallpaper" will be a great addi- 
tion to fast -food chains, airport 
waiting areas, hotels ... any place 
where a few moments of distrac- 
tion would be desirable. 

"It's like art on the walls, only 
much more stimulating," she says, 
and notes that the first few weeks 
of operation at the Century have 
been wildly successful. 

In Chicago, Jonathan Scott's 
Hospitality Network is putting vid- 
eo music into hotels through a 

closed- circuit system. His firm sup- 
plies 60- minute tapes that are up- 
dated monthly, and include infor- 
mation that would be useful to a 

visiting fireman (or whoever) 
mixed in with music. 

"We provide them with informa- 
tion about cultural events, sports 
events, restaurants, entertain- 
ment, and what's available within 
the hotel where they're staying. 
And then we throw some wallpaper 
on the wall, some ambience on the 
set," says Scott. "It's just like regu- 
lar televsion -both information 
and entertainment. And I've found 
that though a conventioneer may 
not think he's fond of Prince, a bit 
of '1999' over cocktails is easy to 
get along with." 

More and different kinds of ven- 
ues are jumping on the video band- 
wagon daily. The Playboy Club is 
entering the video fray with a $2 
million venture in New York that 
will act as a prototype for "key 
clubs" around the country. With 
75 screens and multi -image video 
programming (including interac- 
tive disks), the Playboy "total envi- 
ronment" will not only create an 
entire new look for the venerable 
bunny hutches, but also become a 
hard act to follow in the video 
marketplace. 

"This will expose video to people 
who wouldn't normally go to, say, 
Danceteria," comments consulting 
programmer Stephen Katz. "It will 
be a whole new experience for 
them." 

"We plan to go to a younger, ups- 
cale clientele," says Playboy public 
relations representative Ed Gif- 

ford, "with a better balance be- 
tween men and women." 

Ted Cohen, artist development 
at Warner Bros., who sends the 
clips out to the clubs, says that 
he's had inquiries in the past weeks 
from someone who wants to put 
video music into high schools, the 
Coast Guard, who wants to put it 
on ships, and Bloomingdale's, who 
wants to put it in the Junior Miss 
departments. 

Ray Goto of the Red Onion is 
convinced that a bar or restaurant 
without video will soon be as rare 
as one without a record player. But, 

he adds, that will mean each will 
have to compete in perfecting their 
programming and in other areas. 

"As a person who has an invest- 
ment in making video happen in 
these clubs," he says, "I still realize 
it's not the answer to everything. A 
dive with video is still a dive." 

"There's a need for a lot more 
than just the music video we're all 
used to," says Ilene Staple. 
"There's such a wide variety of 
what can go over, because it's so 
new that people just haven't devel- 
oped their tastes yet." 

David Bowie (Photo by Chuck Pulin) 

Billboard - Thanks For Selecting 1 -800 To Showcase Their Video "Old Paris" 

v-Eight American Song Festival Awards Two Rock Videos 
vMastered LP by Euro- Producer Leroy Radcliffe 

1 -800 IS READY TO BE SIGNED 
For further information concerning national representation contact Bruce James Co. - Artists Management 

during the conference at the Pasadena Hilton, or after the Conference at 802 -626 -3317 
See 1 -800's video showcased at the Video Music Conference 

Special Thanks to Green Mountain Video (802) 864 -5124 for producing the "showcased" Video 
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AUDIO VIDEO CRAFT 
COST EFFECTIVE!! 

MUSIC VIDEO PRODUCTIONS EDITING 

DUPLICATION COMPUTER GRAPHICS 

RENTAL SALES SERVICE 

(213) 655 -3511 

7710 Melrose Avenue, Los Angeles, California 90046 
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RETAILER'S 
GUIDE TO 

VIDEO 
MUSIC 

Music Video Available 
to the Home Market 

ABBA -Abba (MCA Videodisc) La- 
ser disc. 60 minutes. The popular 
Swedish quartet performs "Danc- 
ing Queen," "Waterloo," and oth- 
ers in concert. 
PETER ALLEN -Peter Allen & the 
Rockettes (CBS -Fox Video) Beta, 
VHS, Laser disc. Segments of three 
sold -out nights at Radio City Music 
Hall, including "Everything Old," 
"Bicoastal," and "I Go To Rio." 
AMERICA -America Live In Con- 
cert (Pioneer Artists) Laser disc. 
Stereo. 53 minutes. Conceptual se- 
quences combine with live perfor- 
mance as America plays "Tin 
Man," "Ventura Highway," and 
others. 

APRIL WINE -April Wine (Thorn 
EMI) Beta, VHS. 67 minutes. Cana- 
dian hard -rock band performs in 
concert. 
ASHFORD AND SIMPSON -Ash- 
ford & Simpson (Thorn EMI Home 
Video) Beta, VHS. 75 minutes. The 
duo performs its greatest hits in 
concert, including "Ain't No Moun- 
tain High Enough," "Ain't Nothing 
Like The Real Thing" and "Let's Go 
Get Stoned." 
THE BAND -The Last Waltz (RCA 
VideoDisc) CED. 117 minutes. 
Rock documentary of the Band's 
farewell tour, featuring guest ap- 
pearances by Bob Dylan, Joni 
Mitchell, Neil Young, Van Morrison, 
Eric Clapton and others. 
THE BEATLES -The Compleat 
Beatles (MGM /UA Home Video) 

The Three Words 
That Mean Success .. . 

`S ourLd `Ur¿limited 
GSystems 

gic 

VideoMusic Systems 
featuring CINEMABEAM 
Large- Screen Video Projection 

Satellite (TVRO) Systems 
"imagine the possibilities" 

SUS Audio Systems 
for dance music and concert clubs 

SUS Lighting Systems 
custom environments and effects 

Complete Entertainment Complexes 
nightclubs theatres discotheques 

Representing more than 50 manufacturers of 
professional -quality sound, lighting and video world -class 
components, modular systems and special effects at 
cost -effective prices. 

Creators of more than 300 entertainment landmarks 
worldwide since 1974. 

For more information, contact us today and get acquainted 
with the company concerned with your success: 

Call Mon -Fri 10am -6pm (213) 506 -8216 or (213) 877 -4915 

6315 Laurel Canyon Boulevard North Hollywood, California 91606 

Beta, VHS, CED. 120 minutes. A 
"rocumentary" featuring news 
footage, interviews, animation, vin- 
tage film clips and live perform- 
ances. 
THE BEATLES -Let It Be (CBS -Fox 
Video; RCA VideoDisc) Beta, VHS, 
Laser disc, CED. 80 minutes. Doc- 
umentary and recording session 
footage of the last days of the Bea- 
tles' career together. 
THE BEATLES- Magical Mystery 
Tour (Video Magic) Beta, VHS. 55 
minutes. Conceptual program orig- 
inally broadcast on British televi- 
sion. Features "Foot On The Hill," 
"Your Mother Should Know," and 
the title song. 
BLONDIE -The Best Of Blondie 
(Chrysalis Visual Programming) 
Beta, VHS. 60 minutes. Documen- 
tary footage and promotional vid- 
eos combined to present 15 Blon- 
die hits, including "Call Me," 
"Rapture," and "The Tide Is High." 
BLONDIE -Eat To The Beat 
(Warner Home Video; RCA Video - 
Discs) Beta, VHS. 60 minutes. 
Twelve songs from the hit album, 
taped on location and in the studio. 
JAMES BROWN -Live In Concert 
(Media Home Entertainment) Beta, 
VHS. 48 minutes. James Brown 
and his band perform at the Sum- 
mer Festival in Toronto, Canada. 
Includes "Boogie Wonderland," 
"Georgia," others. 
HARRY CHAPIN -The Final Con- 
certs (CBS -Fox Video) Beta, VHS. 
89 minutes. Concert taped at the 
Hamilton Place in Hamilton, Cana- 
da. Features Chapin performing 
"Taxi," "Cat's In The Cradle," and 
others. 
RAY CHARLES -An Evening With 
Ray Charles (Optical Program- 
ming Associates) Beta, VHS. 40 
minutes. A performance in Edmun- 
ton, Canada, featuring "Busted," 
"Georgia On My Mind," "Hit The 
Road Jack" and others. 
THE CLASH -Rude Boy (CBS -Fox 
Video) Beta, VHS. 60 minutes. The 
rise of the British band, including 
rare early concert footage. "White 
Riot," "I Fought The Law," others. 
ALICE COOPER -Alice Cooper 
And Friends (Media Home Enter- 
tainment) Beta, VHS. 50 minutes. 
A 1978 concert featuring Alice 
Cooper, the Tubes, Nazareth, and 
Sha Na Na. 
ALICE COOPER -The Strange 
Case of Alice Cooper (CBS -Fox 
Video) Beta, VHS. 74 minutes. An 
Alice Cooper concert in San Diego, 
complete with guillotine, monsters, 
and snakes. "Only Women Bleed," 
"Billion Dollar Babies," "I Never 
Cry." 
ALICE COOPER -Welcome To My 
Nightmare (Select -A -Tape) Beta, 
VHS. 84 minutes. Alice Cooper live 
in concert, including songs 
"School's Out," "No More Mr. Nice 
Guy," "Eighteen," and others. 
CREAM -Farewell Concert of 
Cream (Video Magic) Beta, VHS. 
84 minutes. A film of the super - 
group's final appearance at the 
Royal Albert Hall in London. In- 
cludes backstage interviews and 
songs "White Room," "Sunshine 
Of Your Love," others. 
CHARLIE DANIELS -The Saratoga 
Concert (CBS -Fox Video) Beta, 
VHS. 75 minutes. Charlie Daniels 
in concert at Saratoga Springs, 
New York, in 1981. Includes "The 
Devil Went Down To Georgia," "In 
America," and two concert videos. 
DEVO -The Men Who Make The 
Music (Warner Home Video) Beta, 
VHS. 55 minutes. Devo performs 
its first album, "Q: Are We Not 
Men? A: We Are Devo." 
DIRE STRAITS -Dire Straits 
(Warner Home Video) Beta, VHS. 
21 minutes. Performance of the 
"Making Movies" album, including 
"Romeo And Juliet" and "Skate - 
away." 

THE DOORS -A Tribute To Jim 
Morrison (Warner Home Video) 
Beta, VHS. 60 minutes. Interviews 
and live performance footage of 
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the Doors, including "Light My 
Fire" and "The End." 
DURAN DURAN -Duran Duran 
(Thorn EMI) Beta, VHS. The "video 
album" of the popular British new 
wave band. 
ELECTRIC LIGHT ORCHESTRA - 
Live At Wembley (CBS -Fox Video) 
Beta, VHS, CED. 58 minutes. ELO 
performs at the arena in England, 
playing "Roll Over Beethoven," 
"Evil Woman," "Living Thing" and 
others. 
FLEETWOOD MAC -Fleetwood 
Mac: Documentary And Live Con- 
cert (Warner Home Video) Beta, 
VHS. 60 minutes. Interviews with 
band members and footage from 
their recent tour. "Sara," "Sisters 
Of The Moon," "Tusk." 
FLEETWOOD MAC -In Concert: 
The Mirage Tour 1982 (RCA Co- 
lumbia Home Video; RCA Video - 
Disc) Beta, VHS, CED. Dolby Ste- 
reo. Concert tape of the popular 
group, including "Go Your Own 
Way" "Songbird," and others. 
GENESIS -Three Sides Live 
(Thorn EMI Home Video) Beta, 
VHS. 90 minutes. Their greatest 
hits live in concert, including "No 

-Reply At All," "Misunderstanding," 
"Behind The Lines." 
GRAND FUNK RAILROAD -Week- 
end Rebellion (Thunderbird Films) 
Beta, VHS. 95 minutes. A Daytona 
Beach party weekend featuring 
Grand Funk in concert. 
THE GRATEFUL DEAD -The Dead 
Ahead (Pioneer Artists) Beta, VHS. 
90 minutes. Documentary based 
on the week -long marathon Dead 
concert at Radio City Music Hall. 
THE GRATEFUL DEAD -Grateful 
Dead In Concert (RCA VideoDiscs) 
CED. 120 minutes. Backstage 
footage and live performance at 
Winterland in San Francisco. 
"Truckin'," "Casey Jones," "Sugar 
Magnolia;" 20 songs in all. 
THE GO- GOS- Totally Go-Gos 
(Thorn EMI) Beta, VHS. 77 min- 
utes. The. IRS recording act per 
forms songs from its two hit al- 
bums, including "Our Lips Are 
Sealed," "We Got The. Beat," and 
others. 
JIMI HENDRIX -Jimi Hendrix At 
Rainbow Bridge (Video Tape Net- 
work) Beta, VHS: 60 minutes. Live 
concert performance of the late 
guitar-virtuoso. 
JIMI HENDRIX -Jimi Hendrix Live 
(Harmony Vision) Beta, VHS. 30 
minutes. Performances include 
"Purple Haze," "Hey Joe," and 
"Wild Thing." 
JETHRO TULL- Slipstream (Chry- 
salis Visual Programming) Beta, 
VHS. 60 minutes. Animation and 
special effects combine with con - 
cert footage in this ten -song video. 
Includes "Too Old To Rock 'n' 
Roll," "Songs From The Wood." 
ELTON JOHN -To Russia With El- 
ton (CBS -Fox Video) Beta, VHS, 
CED. 75 minutes. Dudley Moore 
narrates a documentary about El- 
ton John's 1979 tour of the Soviet 
Union. Includes performances of 
"Your Song," "Benny And The 
Jets," and others. 
ELTON JOHN- Visions (Embassy 
Home Entertainment) Beta, VHS, 
Laser disc. 90 minutes. Elton John 
performs "Breaking Down Barri- 
ers," :.'Just Like Belgium," "No- 
body Wins"- and others. 
GRACE JONES -One Man Show 
(Vestron Video) Beta, VHS, CED, 
Laser disc. 60 minutes. Concert 
footage from New York and Lon- 
don, featuring "Warm Leather- 
ette," "Walking In The Rain," "Feel 
Up," and others. 
TOM JONES -Tom Jones Live In 
Las Vegas (MGM /UA Home Video) 
Beta, VHS. 60 minutes. Pop per- 
former sings ",What's New Pussy- 
cat?" "Green Green Grass of 
Home," "Ladies Night," and 
others. 
CAROLE KING -One To One 
(MGM /UA Home-Video) Beta, VHS, 
CED. 60 minutes. An intimate look 
at the performer's life and career, 
including performances of "Tapes- 

try," "You've Got A Friend," "I Feel 
The Earth Move." 
THE KINKS -One For The Road 
(Warner Home Video) Beta, VHS. 
60 minutes. The Kinks in concert, 
including "Lola," "You Really Got 
Me," and much of the "Low Bud- 
get" album. 
GLADYS KNIGHT AND THE PIPS - 
Gladys Knight And The Pips In 
Concert (Vestron Video) Beta, 
VHS. 75 minutes. Ray Charles is 
the special guest at this concert, 
which features "Imagination," 
"Midnight Train To Georgia," and 
"Heard It Through The Grapevine." 
KOOL AND THE GANG -Kool And 
The Gang In Concert (Independent 
United Distributors) Beta, VHS. 60 
minutes. Kool and the Gang per- 
form "Celebration," "Ladies 
Night," "Too Hot," and others. 
LITTLE RIVER BAND -Little River 
Band (Thorn EMI) Beta, VHS. 75 

minutes. Selections from the 
group's first six albums, featuring 
"It's A Long Way There," "Just Say 
That You Love Me," and others. 
KENNY LOGGINS -Kenny Loggins 
Alive (Pioneer Artists) Laser disc. 
Stereo, 59 minutes. Concert foot- 
age from a 1981 show in .Santa 
Barbara. Includes "This Is It," "Cel- 
ebrate Me Home" and others. 
BARRY MANILOW -The First Bar- 
ry Manilow Special (MGM /UA 
Home Video) Beta, VHS, CED. 60 
minutes. The Emmy- winning televi- 
sion special features 15 Manilow 
hits. 
BOB MARLEY -Bob Marley And 
The Wailers Live From The Santa 
Barbara Bowl (Pioneer Artists) La- 
ser disc. 50 minutes. The reggae 
artist in his 1979 American tour, 
featuring performances and an in- 
terview with the singer. 

(Continued on page VM -28) The Weather Girls 

This Music Video 
has to be great! 

Take me to Compact Video 
and Image Transform 

FOR YOUR NEXT MUSIC VIDEO PROJECT 
COMPACT VIDEO SERVICES & IMAGE TRANSFORM. 

CLIENTS THAT RECENTLY HAD WORK COM- 
PLETED AT COMPACT VIDEO SERVICES. 

Go Go's o Barry Manilow o Crosby, Stills & 
Nash o S.O.S. Band o Steve Miller Band o 

Randy Newman o Z.Z. Top o DEVO o Lita 
Ford Krisma o Diana Ross o Yazawa a 
Shalimar oJon Gibson o Styx o X o The Doors 
o The Police o Frank .Zappa o Citizen Kane 

CLIENTS THAT RECENTLY HAD WORK COM- 
PLETED AT IMAGE TRANSFORM. 

Pat Benetar o Michael Jackson o Queen o Paul 
McCartney & Wings o Robert Plant o Heart o 

Stevie Nicks o Fleetwood Mac o Elton John o 

Kenny Loggins o Journey o Van Halen o Def 
Leppard o John Cougar o Donna Summer o 

Billy Squier o Eurythmics 

Come see us at the Billboard Music Video Conference 
in Los Angeles (November 17 -19). 

e 
COMPACT VIDEO 
SERVICES, INC. Compact Video, Inc. Companies 

IMAGE 
TRANSFORM, INC. 

Compact Video Services, Inc. o 2813 W Alameda St., Burbank, CA 91505 o (213) 840 -7000 
Image Transform Inc. o 4142 Lankershim Blvd. North Hollywood, CA 91602 o (213) 985 -7566 

Image Transform Inc. o European Office o 17 Old Church Lane, Kingsbury, London NW9 o (01) 205 -3231 
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NEW PRODUCT WILL 
TEST POTENTIAL 

VIDEO 455 
EDUCATING 

DISTRIBUTORS 
AND 

RETAILERS 

Although Sony is still the only 
company offering them, video sin- 
gles, or 15- minute compilations of 
music video clips for the consumer 
market, may soon be released in 
other formats, by other manufac- 
turers. Both Pioneer Artists and 
RCA VideoDiscs are looking into 
the possibilities of releasing short- 
form music video product, based 
in part on the market repsonse to 
Sony's titles. 

As for Sony, that company is 
moving into the second stage of its 
"Video 45" program. The first ti- 
tles, songs from Michael Nesmith, 
Duran Duran and Jesse Rae, have 
been on the market for close to a 
year, and have been joined by 
many others. The company is pay- 
ing attention to cross-merchardis- 
ing opportunities with new albums, 
and looking ahead for new titles 
and new modes for marketing. 

Krifiét 
Our ?th 
Year: 

FILM AND VIDE011111 

Ofevt JA41 - 1VIwrbuQ Crepdvamy- 

Wei,e - Neif 16' 

Jtrwrtte - Tve glAneiiea- 
Pain frmta-e4_ - CVvick Cr' eea 

Caw.er+ aid Ca-vice wea' 

i/61v aivt1/ Vie6 

Contact Client Services 4 I 5 /777 -5777 
One China Basin Building. San Francisco. California 94107 

A One Pass Company 

Video 45 sales are "right on 
path," says John O'Donnell, nation- 
al manager of Sony's video soft- 
ware operations. But according to 
video distributors and retailers, 
sales would be even stronger if the 
low- priced video "singles" fea- 
tured better -known artists and if 
the clips were not also available, as 
they often are, on full -length tapes 
and disks. 

Although mum on the precise 
figures, O'Donnell describes sales 
as "real good," and even "a little 
bit above" the company's expecta- 
tions. He insists that evaluating 
sales to date, though, must be 
done keeping Sony's three -year 
promotional strategy in mind. This 
year -1983 having been chris- 
tened "the year of awareness" - 
Sony's been concentrating on edu- 
cating distributors and retailers; 
letting them know video singles ex- 
ist, and where they fit in the largely 
movie- and rental- oriented video 
market. Next year, Sony plans to 
attract more distributors, and to 
persuade record stores to carry 
the product. Finally, in 1985, Sony 
will start "sinking in the advertis- 
ing," as O'Donnell puts it. 

"We're not deluding ourselves 
that this will be an overnight suc- 
cess. We never said it would be," 
O'Donnell says. But he maintains 
that "we at Sony are happy with 
our progress" and that the boys 
back in Tokyo love what we're 
doing." 

Video retailers and distributors 
may be less inclined to pronounce 
Sony's venture an unqualified suc- 
cess, but they seem to agree the 
product has proven it does have 
commercial appeal. 

"Given the selection and new- 
ness of the product, the response 
we're getting is about what I would 
expect," says Danny Miron, video 
buyer for Crazy Eddie's in New 
York. So far, Duran Duran has been 
their biggest hit. Sales are in the 
hundreds," but have fallen since 
the release of EMI's full -length vid- 
eo album of the group, which con- 
tains clips found on the single. 

"I don't think it's price -related, I 

think it's selection -related," he 
says, pointing out that a number of 
video 45s are also out on full - 
length tapes and disks, at about 
twice the price. In addition, he 
claims that many of Sony's artists 
are "too esoteric." 

"How much mass appeal are you 
going to get with Bill Wyman, Todd 
Rundgren or Utopia ?" he asks. "It's 
not the same thing as the Rolling 
Stones." 

Marty Jorgensen, national video 
buyer for Commtron Video, a dis- 
tributing firm based in West Des 
Moines, Iowa, says his experience 
has been similar -the Duran Duran 
Video 45 has enjoyed healthy sales 
while the rest "aren't doing so 
well." 

He also found that EMI's release 
of the Duran Duran video album 
impacted the 45's sales. Other vid- 
eo merchants mentioned the same 
phenomenon. Susan Hunt, manag- 
er of Tower Video in Sherman 
Oaks, Calif., says she's sold 10 
copies of the single, contrasted 
with 40 of the album. 

Other 45s which feature dupli- 
cated material include Michael 
Nesmith's, which contains clips 
from "Elephant Parts," and the up- 
coming Elton John and Rod Stew- 
art singles, which feature clips also 
appearing on Embassy video al- 
bums. "There's sales potential 
there if we have the right product," 
asserts Crazy Eddie's Miron, "but I 

don't think that Elton John and Rod 
Stewart will show us that because 
they're not new product." 

"New product" that will perhaps 
test that potential is on the hori- 
zon, however, in the form of video 
45s by A Flock Of Seagulls, Blanc 
Mange and Tears For Fears. Susan 
Bertrand, advertising and promo- 
tion riirpctnr for Star Vir en Fntpr- 

tainment, Inc., in New York City, 
predicts the Flock single will be at 
least as popular as the Duran 
Duran. "We're doing very well with 
it -the orders keep coming in," 
she says. 

Another fresh single coming up, 
says Sony's video advertising man- 
ager, David Fiori, is one by Rick 
Derringer, which will perhaps be 
timed to come out at the same time 
as his next album. O'Donnell says 
Sony is working out the details for 
a number of double releases, in the 
belief that cross -promotion will 
benefit both record and tape sales. 

At the moment, Sony is gearing 
up for a major advertising push in 

Los Angeles and New York, be- 
cause studies have established 
that they are the biggest software 
markets, with high VCR penetra- 
tion and greater receptiveness to 
"new music and new ideas," ac- 
cording to O'Donnell. Ads will start 
appearing in newspapers and on 
radio and tv in November, and con- 
tinue to run through January, 
O'Donnell says. 

Sony's entry into the video soft- 
ware market last spring coincided 
with the introduction of their Beta 
l-$i Fi, which is described as having 
sound comparable to Compact 
Disc players. Video 45s are avail- 
able in the Beta as well as the VHS 
format, but the VHS continues to 
sell better by a margin of about 

three or four to one. O'Donnell says 
that although the tapes are 
pressed in equal numbers, their 
sales reflect the penetration of the 
two types of hardware. Presently, 
the VHS tapes cost more than the 
Beta, $19.95 vs. $15.95, but 
O'Donnell says new duplicating fa- 
cilities may enable them to bring 
the VHS price more in line with the 
Beta tag. 

Although they are the first on the 
video single frontier, Sony may 
soon be joined by other entrepren- 
euring concerns. Barry Shereck, 
president of Pioneer Artists, a divi- 
sion of Pioneer Video, manufactur- 
ers of laser disks, says that his 
company is investigating putting 
out their own version of the 45. 
The earliest they might come out 
with a similar format would be 
some time in 1984, and chances 
are that if they did, their product 
would be priced lower than Sony's, 
Shereck says. But he warns that 
"we're not convinced there's a 

business there yet." 
RCA VideoDisc is also looking 

into the commercial possibilities of 
short-form music video. Vice presi- 
dent of programs, Chuck Mitchell, 
says that they are "currently re- 
viewing the business opportunities 
of releasing video 45s to deter- 
mine if we want to get into it." He 

(Continued on page VM -30) 

Specialists 
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of Copyrighted 
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International 

Copyright Research 
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Confirmed Quotations 

Kramer Music 
Clearance Corp. 
Croton Avenue, 
Mt. Kisco, N.Y. 10549 
914- 241 -2838 
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 Continued from page VM -8 
sembles "Magical Musical Video 
Show" compilations to service 
clubs, retail outlets and other pro- 
motional areas. 

RCA RECORDS, 1133 Ave. of 
the Americas, New York, N.Y. 
10036; (212) 930 -4000. Video 
contacts: Mike Vallone, director of 
promotional administration (pro- 
motion & distribution); Jack Chud- 
noff, vice president, creative ser- 
vices (production); Richard Carey, 
manager, audio -visual (production) 
Policy: RCA will not be making a 

video on every artist, but, says 
Chudnoff, "for developing artists, 
at the right time and place, we will 
be making videos." The label seeks 
to be more discerning in the types 
and quality of videos it makes, aim- 
ing them at target audiences. At 
present the label services national 
and local tv outlets and clubs at no 
charge. 

RALPH RECORDS, 109 Minna 
St., Suite 391, San Francisco, 
Calif. 94105; (415) 534 -4085. 
Video contacts: Hardy Fox, co- 
owner; Bill Gerber, Lookout Man- 
agement (213) 278 -0881 (for 
Residents videos). Policy: Ralph 
makes videos not strictly for pro- 
motion, but also to make "quality 
films based on our artists' music," 
says Fox. Some projects are unre- 
lated to record releases. In addition 
to distributing videos for promo- 
tional use, Ralph also sells its vid- 
eos by mail- order. There is a rental 
program for institutions, colleges 
and clubs, as well as a discount 
program. For Residents videos, 
contact Bill Gerber at Lookout 
Management. 

ROCSHIRE RECORDS, 1240 N. 

Van Buren, Suite 102, Anaheim, 
Calif. 92807; (714) 632 -9452. 
Video contacts: Rocky Davis, 
chairman (production); Julie Ball, 
video publicist, New Image PR 

(213) 274 -9940 (video promo- 
tion and publicity). Policy: Roc - 
shire is making videos on all its art- 
ists, distributing to some 200 tv 
outlets and about 75 clubs. The la- 

bel is not using any video pool ser- 
vices at present. Rocshire current- 
ly does not charge any fees for its 
videos. The label also has an in- 
house production facility that its 
acts can use. 

ROLLING STONES RECORDS, 
75 Rockefeller Plaza, New York, 
N.Y. 10019 (212) 484 -6411. 
Video contact: Art Collins, vice 
president. Policy: Rolling Stones 
expects to make two or more vid- 
eos on the latest Rolling Stones re- 
lease. The videos are distributed 
through Atlantic, although some 
requests are handled by the label 
itself. 

SCOTTI BROTHERS RECORDS, 
2114 Pico Blvd., Santa Monica, 
Calif. 90404; (213) 450 -3193. 
Video contacts: Johnny Musso, 
president; Sid Vinnedge, Scotti 
Brothers /Sid Vinnedge TV. Policy: 
Scotti Brothers Records is looking 
to produce at least one video per 
act for artists on both Scotti Broth- 
ers Records and its Rock & Roll Re- 

cords label, with a concentration 
on using videos to help break new 
artists. In addition, the company's 
tv division does production for out- 
side sources and produces tv pro- 
jects. The distribution of the com- 
pany's clips is through CBS 
Associated labels. 

SLASH RECORDS, 7381 Bever- 
ly Blvd., Los Angeles, Calif. 90036; 
(213) 937 -4660. Video contact: 
Marcy Blaustein, director of video 
production. Policy: Slash Records 
hopes to make at least one video 
per act, with clips being both com- 
merical and "as artistic as possi- 
ble," says Blaustein. Videos are 

(Continued on ooze VM -26) 

THE RECORD COMPANIES OF THE FUTURE TODAY 

VIDEOLABELS 

How to avoid spending too much 
on too little mixer. 

When you sit down in front of the new 
Ramsa WR- 8210A, you'll discover a 

level of performance, ease of operation 
and flexibility you'd expect to find in 
nore expensive mixers. 

In fact, one of the more innovative 
cesign features of the WR -8210A is it 
lets you record, overdub and mixdown 
without having to repatch. 

The flexible send system allows you 

to simultaneously send a cue signal to 
the studio as well as a mixdown signal 
to the control room. 

In order to give you the tone control 
you need, the three -band var able 
frequency equalizer will balaice the 
highs, midrange and lows. And the 
electronically balanced Mic inputs will 
keep unwanted noise from coming 
between you and your sound 

What's more, Ramsa's Phantom Mic 
Power provides you with up to 48 V DC 
to drive condenser microphones. 

And to keep an eye on everything, the 
four LED bar graph meters are designed 
for quick response and easy reading. 

The Ramsa WR- 8210A. Not only is it 
one of the easiest high -performance 
mixers to use, but its price makes it 
easy to own. 
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Please send me more information about the Ramsa WR- 8210A. 

Name 

Address 

City 

PLEASE PRI-47 

State Zip 

Phone ( 

Return Coupon To: Panasonic Industrial Company, Professional 
Audio Systems, One Panasonic Way. Secaucus, N.J. 07094. 

1 

BB J 
Panasonic® 
PROFESSIONAL AUDIO SYSTEMS 

www.americanradiohistory.com

www.americanradiohistory.com


THE RECORD COMPANIES OF THE FUTURE TODAY 

VIDEOLABEL 
Continued from page VM -25 

distributed partly through Warner 
Bros. (which distributes the label) 
and partly through Slash itself. For 
clubs, a nominal fee is charged to 
cover costs. 

SOLAR RECORDS, 9044 Mel- 
rose Ave., Suite 200, Los Angeles, 
Calif. 90069; (213) 859 -1717. 
Video contact: Carolyn Ali, direc- 
tor, Grif -Co Video. Policy: Solar dud 
six videos this year, and around a 

dozen in previous years, and is 
hoping to maintain that level of 
production in the coming year. The 

DAN BECK, Director of 
Merchandising, Epic Records 

"Sheer experience has 
taught us how to limit these 
costly things that don't really 
enhance a video. Besides, the 
cost of a creative thought can 
be zero." 

company is also considering put- 
ting out video LPs. Elektra distrib- 
utes its videos, although the com- 
pany makes some placements 
itself. All Solar videos are made in 
conjunction with Bill Parker Pro- 
ductions, and the company hopes 
to have videos on all of its artists in 
the future -both acts signed to So- 
lar and to its pop label 
Constellation. 

STREETWISE RECORDS, 25 W. 
43rd St., Suite 1202, New York, 
N.Y. 10036; (212) 382 -1476. 
Video contact: Steve Memishian, 
co- owner, Policy: Streetwise antici- 
pates making videos on all of its 
major releases in the coming year. 
The label is also investigating put- 
ting out video collections for the 
home video market, but hasn't any 
firm plans for that as yet. The label 
presently services some 50 outlets 
with videos, and has no usage fee 
policy. "We'll service any appropri- 
ate cable show with at least 
100,000 homes and local broad- . ME= 11=====11 
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cast shows in markets of 500,000 
or more." Clubs are serviced 
through video pools. 

SUGAR HILL RECORDS, 96 
West St., Englewood, N.J. 07631; 
(201) 569 -5170. Video contacts: 
Diane Moore, promotion director; 
Steve Manning, publicity director. 
Policy: Depending on a record's ac- 
ceptance, Sugar Hill produces vid- 
eo clips if there seems to be a de- 
mand for it. Service to all outlets is 
by request to Moore, and there is 
no fee if videos are returned. 

TOMMY BOY RECORDS, 210 E. 

90th St., New York, N.Y. 10028; 
(212) 348 -7400. Video contact: 
Monica Lynch, vice president. Poli- 
cy: Tommy Boy has made three 
videos on its artists, with "more on 
the way," says Lynch, now that 
there are increased outlets for 
black and urban contemporary vid- 
eos. The company's adjunct label, 
Body Rock, will also be making vid- 
eos, having premiered its first, Ed- 
gar Winter's "Frankenstein II, "on 
MTV on Halloween night. TV out- 
lets are serviced directly, while 
clubs are serviced through the Te- 
legenics pool. Outlets seeking the 

Rubber Rodeo 

BUZZJAcC)l If 
VIDEO /AUDIO 
PRODUCTION 
AND 
MARKETING 

NEOMULTI VENTURE 

VIDEO /AUDIO 
PRODUCTION 

AND 

MARKETING 
CONSULTATION 

For serious conversation 
ca // 

BUZZ BENNETT 
OR 

JAN JACQUÉ 

(213) 935 -2000 OR (213) 935 -9363 
8033 SUNSET BLVD., SUITE 88, 

LOS ANGELES, CA. 90046 

GREEN MOUNTAIN VIDEO'S 
"Old Paris," for rock 
group 1.800, was one of 
the few videos selected to 
be showcased at Bill- 
board's 5th International 
Music Video Conference. 
If you would like quality - 
selectable video call 
Green Mountain Video 
(802) 864.5124. P.O. Box 
352, Colchester, Vt. 05446. 

label's videos are advised to send a 

letter to Lynch with as many details 
as possible about their show. 

WARNER BROS. RECORDS, 
3300 Warner Blvd., Burbank, 
Calif. 91510; (213) 846 -9090. 
Video contacts: Jo Bergman, vice 
president, video (production); Ted 
Cohen, director of artist develop- 
ment (clubs); Sally Piper, manager 
of video operations (distribution); 
Larry Resegue, manager of video Ii- 
brary; Tina Holt, manager, club vid- 
eo services; Susan Silverman, as- 
sistant to the vice president, video. 
Policy: Warner Bros. "expects to 
be involved in as many types of 
long, medium and short-form pro- 
gramming as people can imagine," 
explains Bergman. The label will be 
producing videos on "as many acts 
as possible where distribution is 
helpful in promoting the act." 
Bergman handles production and 
tv distribution, and the label is cur- 
rently evaluating what its usage fee 
policy will be. Ted Cohen is in 
charge of the label's club pool, 
which services monthly tapes of 
acts covering the spectrum of the 
label's roster, and the cost is $75 
per tape for a year's use. At press 
time, the label was finalizing agree- 
ments to work with video club 
pools. Warners also handles video 
for Geffen Records, among others. 

ROB PATTERSON 

From left, Rex Metz, cinematogra- 
pher, Chris Gabrin, director for 
Limelight Video, and John Cougar 

Mellencamp 

HIT SONG! 

HIT RECORD! 

HIT VIDEO! 

RANDY 
FREDRIX 

"THE HUM" 
New Video Add MTV 

Available on Records 

401 Fifth Ave., New York, N.Y. 10016 
212 889 -0044 
Distributed by 
RCA Records 

1133 Ave. of Americas, New York, N.Y. 10036 
Call or write for 3/4" or 1" Video version 

www.americanradiohistory.com

www.americanradiohistory.com


LONG FORM ROCK VIDEOS 
Continued from page VM -4 

Previews." The half- hour -weekly 
show will have records and vidclips 
reviewed by rock critics Robert 
Christgau (of the Village Voice), 
Steve Pond (Rolling Stone), and Mi- 
kal Gilmore (L.A. Herald- Examin- 
er); L.A. Times rock critic Robert 
Hilburn will conduct interview seg- 
ments. Says producer Joe Regis, 
"It's about time there was some in- 
telligent discussion of rock music 
on tv." At any rate, "The Music 
Guide" -which will cover rock and 
pop genres, including healthy 
doses of black music -should 
make an intriguing complement to 
"Inside Rock." 

And what of Star Video Music, 
whose splashy double -truck ads 
you've been seeing in Billboard for 
a few months now? It will be a 24- 
hour ad- supported basic -cable mu- 
sic -video service, like MTV, but it 
won't be rock -oriented, nor will it 
counter MTV's format with an ur- 
ban- contemporary mix. Brought to 
you by Dallas' Solarvision Inc., Star 
Music Video will be a middle- of -the- 
road music -video network. As Star 

Music Video executive vice presi- 
dent Alvin James explains, "We'll 
be going for the biggest adult-con- 
temporary MOR stars, whether 
they're oriented towards rock, pop, 
jazz, r & b, reggae or country -but 
they have to be big names. We 
won't format any rock or country. 
We're targeting the 25 -to -54 de- 
mographic. We see ourselves filling 
a void between MTV and The Nash- 
ville Network. We were very wary of 
going with an urban -contemporary 
format, since most inner -city areas 
just aren't sufficiently built up with 
cable penetration yet." Star Music 
Video will use both original and in- 
dependently produced program- 
ming, formatted in dayparts, 
prime -time, etc., with concerts, 
music news magazines, etc. James 
says video chips will be used as 
"background filler" between fea- 
ture programming. Star Music Vid- 
eo, he adds, hopes to debut with 
some seven million subscribers. 

Blame both the plethora of rock - 
oriented shows, and the influx of 
vidclips into long -form program- 
ming, on MTV. As "Night Flight's" 
Cynthia Friedland says, "When we 

Rick James, left, on the Video Music Channel in Atlanta, with VJs B.J. 
Rucker and Cal Dupree 

started, we were very determined 
not to go with video clips. But the 
audience has changed, and I think 
it's down to MTV first, and then all 
the other shows that have come 
along and imitated MTV. MTV is 

the Kleenex of music tv. When peo- 
ple want a tissue, they ask you for 
Kleenex. When people talk about 
rock on tv, they say MTV. You have 
to respond to that." 

ROB WALKER, North 
American Manager, Mil - 
laney, Grant, Mallet & 

Mulcahey 
"The price of concepts is 

growing as directors and 
producers and artists get 
more ambitious. Cameras, 
crews and such costs remain 
fairly static. What's going up 
is the cost of collecting im- 
ages to put on the screen." 

Martin Kahan Productions 
New York City 

1983 

scandal -"Love Has Got a Line on You" 
michael bolton -"Fool's Game" 
ian hunter -"All of the Good Ones are Taken" 
loverboy- "Queen of the Broken Hearts" 
fastway -"We Become One" 
the breaks -"She Wants You" 
kiss -"Lick it Up" 
clarence Clemons- "Woman's Got the Power" 
eddie money -"The Big Crash" 
melba moore -"Keeping my Lover Satisfied" 
heaven -"Rock School" 
Call Celeste Hines or Gae Buckley for reels (212) 582 -5230 

cil`,aL,LLcIL F 

MUSIC VIDEOS 

CONTACT: JILL MCDONALD 2134664341 

You saw us in 1980 with one of the 
first Rock Videos to combine live, stereo 
music with a film fantasy storyline. 

a MTV 
I 

Now, look for more of MTV's future 
ideas at the 1983 Billboard Video Music 
Conference! 

MTV P 0 Box 3356 Hollywood (213) 465 -2484 

TIRED OF THE SAME 
OLD TUNE IN THE 

VIDEO MU5IC 
FORMAT? 

scene from UNION by Stephen Beck 

Interested in the expanding frontiers, marketable thru Video Music? 
Look for the release of internationally renown video artist Stephen 
Beck's work by ELECTRON TM. Screen an edited version of Beck's piece 
UNION (called "Technical Magic at its best" by Take One Magazine) 
at Billboard's Video Music Conference Showcase. Video Music of this 
stature is currently available only in the private collections of 
museums worldwide. 

Distribution information available from 

ELECTRON,. 
Claremont Hotel, 41 Tunnel Road, Berkeley, CA 94705 

(415) 548-4054 
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MASAI ENTERPRISES, INC. 
Better than the Best 

6922 Hollywood Blvd., Suite 401 
Hollywood, California 90028 

(213) 466 -5451 

Video and Film Production Services 

RETAILER'S 
TO 

vireGo usic 
Continued from page VM -23 

PAUL McCARTNEY- Rockshow 
(Thorn EMI) Beta, VHS. 102 min- 
utes. Paul McCartney and Wings 
perform at the King Dome in Seat- 
tle. "Band On The Run," "Venus 
And Mars," "Yesterday;" a total of 
23 songs. 
MENUDO -Una Aventura Lla- 
mada Menudo (Embassy Home 
Entertainment) Beta, VHS. 90 min- 

utes. Latino teenage group sing 10 
of the best -known hits. In Spanish. 
BETTE MIDLER- Divine Madness 
(Warner Home Video) Beta, VHS. 
87 minutes. Bette Midler in con- 
cert at the Pasadena Civic 
Auditorium. 
LIZA MINELLI -An Evening With 
Liza Minelli (CBS -Fox Video) Beta, 
VHS. 50 minutes. Liza Minelli at 
the New Orleans Theatre for the 

ARCHITECTS OF LIGHT and SOUND 
over a decade of satisfied clients 

316 Washington St. El Segundo, Ca. 90245 
2 1 3 3 2 2 9 0 7 5 

see our video display in the San Gabriel Room 

030 will put MUSCLE in your next music video. 
RICK SPRINGFIELD 

GARY MYRICK 
KANSAS and more 

It's foolish to take chances. 
You need a STRONG 
Production Company .. . 

Dal or else! 

F11111 FUTURES I1TERf1RTI0i1RL 
Laird international Studios 9338 W. Washington Blvd. Culver City, E fi 90230 [203] 202 -3445 

Performing Arts. Includes "Caba- 
ret," "New York, New York," and 
others. 
MICHAEL NESMITH- Elephant 
Parts (Pacific Arts Video) Beta, 
VHS. 60 minutes. This concept vid- 
eo won the Grammy and Video of 
the Year awards. 
OLIVIA NEWTON- JOHN -Olivia 
(MCA Videodisc) Laser disc. 60 
minutes. An Olivia Newton -John 
television special, featuring songs 
"Hopelessly Devoted To You," 
"Have You Ever Been Mellow ?" and 
guests Andy Gibb and ABBA. 
OLIVIA NEWTON- JOHN -Olivia: 
Physical (MCA Videocassette and 
Videodisc) Beta, VHS, Laser disc. 
Stereo VHS and disc, 54 minutes. 
Video album includes perfor- 
mances of "Magic," "Let's Get 
Physical," "Make A Move On Me" 
and others. 

STEVIE NICKS -Stevie Nicks In 
Concert (Pioneer Artists) Laser 
disc. Stereo, 56 minutes. Fleet- 
wood Mac singer goes solo with 
"Edge Of Seventeen," "Stop Drag - 
gin' My Heart Around," "Sara," 
and others. 
GARY NUMAN -The Touring Prin- 
ciple '79 (Warner Home Video) 
Beta, VHS. 60 minutes. Numan's 
1979 world tour, focusing on 
songs from his "Pleasure Princi- 
ple" LP. 

TEDDY PENDERGRASS five In 
London (CBS -Fox Video) Beta, 
VHS. 75 minutes. A Hammersmith 
Odeon concert taped in February, 
1982. Includes "Close The Door," 
"If You Don't Know Me By Now," 
"Wake Up." 
PINK FLOYD -Pink Floyd At Pom- 
peii (Harmony Vision) Beta, VHS, 
CED. Stereo, 90 minutes. Progres- 
sive rock group performs in a 
ruined amphitheatre in Italy. Songs 
include "Dark Side Of The Moon," 
"Echoes I &II." 
PINK FLOYD -The Wall (MGM /UA 
Home Video) Beta, VHS. Stereo. 
The fantasy musical based on Pink 
Floyd's album includes 27 songs. 
Starring Bob Geldolf of the Boom- 
town Rats. 
THE POLICE -Police Around The 
World (IRS Video) Beta, VHS. 77 
minutes. Follows the Police in their 
worldwide concert tour, 1980 -81. 
Includes "Roxanne," "Message In 
A Bottle," "Don't Stand So Close," 
and a look at both the band mem- 
bers and the cultures they 
encounter. 
ELVIS PRESLEY -Aloha From Ha- 
waii (Sound Video Unlimited) Beta, 
VHS. Elvis in concert in Hawaii, 
1973. 
ELVIS PRESLEY -Elvis On Tour 
(MGM /UA Home Video) Beta, VHS, 
CED. 93 minutes. Onstage and 
backstage with Elvis during a whirl- 
wind tour. 
ELVIS PRESLEY -1968 Come- 
back Special (Sound Video Unlim- 
ited) Beta, VHS. Black & white, 55 
minutes. Elvis returned to televi- 
sion in this 1968 NBC special. In- 
cludes "Hound Dog," "Love Me 
Tender," "All Shook Up," others. 
ELVIS PRESLEY -The Early Years 
(Sheik Video) Beta, VHS. Black & 
white, 45 minutes. Two early tele- 
vision appearances: the Dorsey 
Brothers and Ed Sullivan shows. In- 
cudes "Love Me Tender," "Don't 
Be Cruel," "Heartbreak Hotel." 
QUEEN -Queen's Greatest Flix 
(Thorn EMI) Beta, VHS. 60 min- 
utes. A compilation of Queen's pro- 
motional videos, including "Bohe- 
mian Rhancoriv " "Wa Will Pork 

www.americanradiohistory.com

www.americanradiohistory.com


You," and "Another One Bites The 
Dust." 
REO SPEEDWAGON -Live Infidel- 
ity: REO Speedwagon In Concert 
(CBS -Fox Video) Beta, VHS, CED. 
90 minutes. Concert performance 
by REO Speedwagon, highlighting 
their "Hi Infidelity" LP. 
ROLLING STONES -Gimme Shel- 
ter (Columbia Pictures Home En- 
tertainment) Beta, VHS, CED. 91 
minutes. The shattering Altamont 
concert, relived in documentary 
and performance footage. 
ROLLING STONES- Sympathy For 
The Devil (CBS -Fox Video) Beta, 

VHS. 110 minutes. Political car- 
toons are interspersed with music 
in this commentary on the '60s. 
DIANA ROSS -Diana Ross In Con- 
cert (RCA /Columbia Home Video; 
RCA VideoDisc) Beta, VHS, CED. 
90 minutes. Diana Ross performs 
at Caesar's Palace, including 
"Baby Love," "Ain't No Mountain 
High Enough" and others. 
NEIL SEDAKA -Neil Sedaka In 
Concert (MCA Videocassette and 
Videodisc) Beta, VHS, Laser disc. 
54 minutes. Neil Sedaka in concert 
at the Jubilee Auditorium in Ed- 
munton, Canada. 
PETE SEEGER -A Song and A 
Stone (Budget Video) Beta, VHS. 
85 minutes. Pete Seeger and 
guests Johnny Cash and Lester 
Flatt travel the country, strum- 
ming, singing, and talking. 
SIMON AND GARFUNKEL -The 
Concert In Central Park (CBS -Fox 
Video) Beta, VHS. 87 minutes. The 
free reunion concert in 1981 drew 
500,000 fans to hear songs like 
"Mrs. Robinson," "Scarborough 
Fair," "Sounds Of Silence," and 
others. 
PAUL SIMON -Paul Simon in Con- 
cert (Warner Home Video) Beta, 
VHS. 60 minutes. A live perfor- 
mance in Philadelphia features Si- 
mon singing "Me And Julio," "Fifty 
Ways To Leave Your Lover," One 
Trick Pony" and more. 
SPYRO GYRA -Spyro Gyra (War- 
ner Home Video) Beta, VHS. 56 
minutes. Live performances are 
combined with interviews of the 
band members. 
BILLY SQUIER -Billy Squier 
(Thorn EMI Home Video) Beta, VHS. 
60 minutes. Squier performs his 
songs in concert, including "In The 
Dark" and "My Kinda Lover." 
ROD STEWART -Rod Stewart Live 
At The L.A. Forum (Warner Home 
Video) Beta, VHS, CED. 60 min- 
utes. Highlights of Stewart's 1979 
concert in Los Angeles. Includes 
"Maggie May," "Hot Legs," "Do Ya 
Think I'm Sexy." 
SUN RA -Sun Ra And Friends (Im- 
provising Artists) Beta, VHS. 40 
minutes. Conceptual video of Sun 
Ra's "Space Is The Place." 
JAMES TAYLOR -James Taylor In 
Concert (CBS -Fox Video) Beta, 
VHS. 90 minutes. Features perfor- 
mances of "Sweet Baby James," 
"Steam Roller," "Handy Man," "Up 
On The Roof." 
MEL TORME -Mel Torme And 
Della Reese In Concert (MCA Vid- 
eodisc) Laser disc. Stereo, 45 min- 
utes. The two singers combine tal- 
ents at the Jubilee Auditorium in 
Edmunton, Canada. 
THE TUBES -The Tubes Video 
(Pioneer Artists) Beta, VHS. 53 
minutes. Video program built 
around the "Completion Back- 
wards Principle" album also fea- 
tures early Tubes songs and some 
newer ones. 
TINA TURNER -Tina Turner 
(Thorn EMI Home Video) Beta, 
VHS. Stereo. Live concert with 
Turner singing "Honky Tonk Wom- 
an," "Jumping Jack Flash" and 
others. 
UTOPIA -An Evening With Utopia 
(MCA Videocassette) Beta, VHS. 
Stereo. 21 songs from Todd Rund- 
gren's group in concert. 
VARIOUS ARTISTS -Girl Groups: 
Story Of A Sound (MGM /UA Home 
Video) Beta, VHS. Stereo. Looking 

(Continued on page VM -301 
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Todd Rundgren 

\ v N.Y.C. 10001 

TA WA1Ø 

STARWAYS CONCEPTUAL MUSIC INC. 

If you are considering video for your business, give 

STARWAYS a call. We can supply you with a total system of 
audio -visual equipment that brings technology and fun to you 

and your customers. 

In addition, each month we produce two hours of the latest 
music -video programming to suit your software needs. 

This holiday season we are proud to offer our unique video 
montage "reel," and state -of- the -art "laser light show" 

available in one hour formats. 

For further information contact us at 
(212) 953 -0177 or (212) 953 -0253 

WE ARE 

TOGETHER AGAIN PRODUCTIONS 
Creators and Producers of Innovative Programs for All Media 

Bruce Gowers 
DIRECTOR 

Carol Rosenstein 
PRODUCER 

Jerry Watson David Winters 
DIRECTOR CHOREOGRAPHER DIRECTOR/ LIGHTING 

SPECIAL THANKS TO ALL OUR CLIENTS. 

PIA ZADORA ROD STEWART TOTO PRINCE MICHAEL JACKSON ELTON JOHN ROLLING 
STONES DOOBIE BROTHERS PRETENDERS STRAY CATS CULTURE CLUB JOHN 
COUGAR DIANA ROSS QUEEN BERLIN FLOCK OF SEAGULLS TUBES JOURNEY 
KANSAS GENESIS LEO SAYER ELO APRIL WINE RUSH AL JARREAU SUPERTRAMP 

NEIL DIAMOND MEN AT WORK JOE WALSH MARSHALL TUCKER BAND ANNE MURRAY 
QUARTERFLASH 10CC TED NUGENT GREG KIHN ALICE COOPER BLONDIE GEORGE 

HARRISON VAN HALEN ROSE ROYCE STYX VAN MORRISON NICOLETTE LARSON PAT 
SIMMONS ALEX CALL GEORGE BENSON ALABAMA CHRISTOPHER CROSS AMBROSIA 

RON WOOD BEE GEES JOE COCKER ROCK OF THE 80'S EDDIE MURPHY 

TOGETHERAGAIN PRODUCTIONS 
9000 Sunset Blvd. Suite 1020 L.A. CA 90069 (213)- 275 -5710 
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Hardware Highroad Retailers Guide 
Continued from page VM -12 

ogy which is on its way to becom- 
ming so realistic that viewers, 
turned into participants, will have 
to shut their eyes and ears in order 
to recall reality. 

Today's club and home video 
display technology have barely 

scratched the possibilities of the 
totally involving experiences which 
will be presented by wall -sized 
screens already demonstrated by 
other media forums. 

Wall sized screens are on their 
way and with them even greater 
opportunities for creative video 
program producers. 

Credits: Special Issues Editor, 
Ed Ochs; Assistant Editor, Ro- 
byn Wells; TV cover image, 
Frank Gargani; Video confer- 
ence logo, Tim Alt; Cover art & 
design, Douglas Brian Martin. 

hate dad... 
Beer for Colt 45 
Trucks for Toyota 
Tickets for 
Delta Airlines 

PRODUCTIONS INC. 
77 Bleecker Street, N.Y.C.,N.Y. 10011 

(212) 505 -1818 

6144 AludieVideza will ad/ 
4.ecco.ch jo4 0/0444 41 414. 

ririrffil-A 

Continued from page VM -29 

back at an era of sweet harmonies 
and unforgettable songs. 
VARIOUS ARTISTS -The Hungry i 

Reunion (Pacific Arts Video) Beta, 
VHS. 90 minutes. The Kingston 
Trio, Bill Cosby, Mort Sahl and oth- 
er alumni of San Francisco's 
Hungry i get together again. In- 
cludes rare Lenny Bruce footage. 
VARIOUS ARTISTS -Jazz America 
(Embassy Home Entertainment) 
Beta, VHS. 90 minutes. Dizzy Gil- 
lespie and his Dream Band, featur- 
ing Max Roach, Gerry Mulligan and 
Pepper Adams. Recorded live at 
Lincoln Center. 
VARIOUS ARTISTS -Jazz Concert 
#1 (Glenn Video Vistas) Beta, 
VHS. 54 minutes. Performances 
by Louis Armstrong and Duke 
Ellington. 
VARIOUS ARTISTS -Jazz Concert 
#2 (Glenn Video Vistas) Beta, 
VHS. 51 minutes. Performances 
by the Bobby Hackett Sextet and 
the Eddie Condon Group. 
VARIOUS ARTISTS -Jazz Concert 
#3 (Glenn Video Vistas) Beta, 
VHS. Black & white, 60 minutes. 
Performances by Louis Armstrong, 
Duke Ellington, Cab Calloway, Eu- 
bie Blake and Don Redman. 
VARIOUS ARTISTS -The Kids 
From Fame Live At The Royal Al- 
bert Hall (MGM /UA Home Video) 
Beta, VHS. Debbie Allen, Gene An- 
thony Ray, and the rest of the sing- 
ing and dancing youngsters in a 
live concert performance. 
VARIOUS ARTISTS -The Muse 
Concert: No Nukes (CBS -Fox Vid- 
eo) Beta, VHS, CED. 103 minutes. 
Jackson Browne, Carly Simon, 
Crosby, Stills and Nash, Bonnie 
Raitt, Bruce Springsteen, James 
Taylor and others perform at Madi- 
son Square Garden in an anti -nu- 
clear fundraiser. 
VARIOUS ARTISTS -Newport Jazz 
Festival (Glenn Video Vistas) Beta, 
VHS. Performers at the famed jazz 
fest include Duke Ellington, Count 
Basie, Oscar Peterson, Roland Kirk 
and others. 

VARIOUS ARTISTS -The Punk 
Rock Movie (Sun Video) Beta, 
VHS. 90 minutes. The Sex Pistols, 
the Clash, Siouxie and the Ban- 
shees, and others in a documenta- 
tion of the early days of punk. 

VARIOUS ARTISTS -The Secret 
Policeman's Other Ball (MGM /UA 
Home Video) Beta, VHS, CED. Ste- 
reo, 101 minutes. A live concert 
which has a benefit for Amnesty In- 
ternational. Includes performances 
by the Monty Python troupe, Pete 
Townshend, Sting, Phil Collins, and 
others. 
VARIOUS ARTISTS -A Tribute To 
Billie Holiday (Media Home Enter- 
tainment) Beta, VHS. 57 minutes. 
Nina Simone, Maxine Weldon, Mor- 
ganna King, Carmen McRae and 
Esther Phillips perform in a tribute 
to the late blues singer. 
VARIOUS ARTISTS- Woodstock 
(Warner Home Video) Beta, VHS. 
180 minutes. Chronicle of the 
1969 rock concert, with Jimi Hen- 
drix, the Who, Joan Baez, Country 
Joe and the Fish, Richie Havens 
and others. Available as two 90- 
minute cassettes: Woodstock I and 
Woodstock II. 

GROVER WASHINGTON JR. -Gro- 
ver Washington Jr. In Concert 
(Warner Home Video) Beta, VHS. 
60 minutes. Saxophonist Washing- 
ton performs "Just The Two Of 
Us," "Winelight," "Let It Flow" and 
more. 
BOB WELCH -Bob Welch and 
Friends (RCA VideoDisc) CED. Ste- 
reo, 81 minutes. Bob Welch, Stevie 
Nicks, Christine McVie and others 
in concert. "Gold Dust Woman," 
"Ebony Eyes," "Sentimental 
Lady." 
THE WHO -Kids Are Alright (RCA 
VideoDisc) Beta, VHS, CED. Fea- 
ture film documenting 15 years in 
the career of the Who. Includes 
rare footage of their early years 
and songs such as "My Genera- 
tion," "Can't Explain," and more. 
THE WHO -Tommy (Columbia 
Pictures Home Entertainment; 
RCA VideoDisc) Beta, VHS, CED. 
Ken Russell's version of the rock 
opera, featuring music by the Who 
and performances by Elton John, 
Ann -Margaret, Eric Clapton, and 
Tina Turner. 
THE WHO -The Who Rocks Amer- 
ica (CBS -Fox Video) Beta, VHS. 
Stereo in VHS format, 118 min- 
utes. The final North American 
Tour, 1982. Includes "Pinball Wiz- 
ard," "Tommy" and others. 
EDGAR WINTER -Edgar Winter 
Live (Media Home Entertainment) 

Careerstyle' proudly presents: EXCLUSIVE FASHION 
CREATIONS FOR SUPERSTARS by L. Chan. 

Design and production of original artistic fashions to 
showcase the performing artist. 

Original fashion design and complete costume consulting 
seivices are available to musical video production companies 

L. Chan. the president of Careerstyle , was educated in 

Photography D. Harrison Jones 

Paris with extensive training in Fine Ai is and High Fashion 
Design. She is an award -winning sculptor and artist -designer 
whose work has been exhibited and published internationally. 

For further information contact: 
L. Chan Careerstyle'" 
P.O. Box 33428 Phoenix, Arizona 85067 
Telephone (602) 253-9169 

Beta, VHS. 30 minutes. Edgar Win- 
ter and Dr. Hook perform live. In- 
cludes "Frankenstein" and "Cover 
Of The Rolling Stone." 
STEVIE WONDER- Stevie Wonder 
Live (Media Home Entertainment) 
Beta, VHS. 80 minutes. Stevie 
Wonder and guest Curtis Mayfield 
perform, and Wonder discusses his 
career and music. "All Is Fair In 
Love," "Ain't Superstitious," 
"Superfly." 
NEIL YOUNG -Rust Never Sleeps 
(Vestron Video) Beta, VHS, CED. 
111 minutes. Neil Young in con- 
cert, including performances of 
"I'm A Child," "Sugar Mountain," 
"Cinnamon Girl" and more. 

Research by ETHLIEANN VARE 

Video 45s 
Continued from page VM -24 

adds that "Sony's success or tail - 
ure in this thing will not have a 
heavy bearing on whether or not 
we decide to do it." He also states 
that, just as video disks generally 
cost less than tapes, "you would 
anticipate that video 45s would be 
the same. That's part of our think- 
ing." JANET L. DOLE 

Following are the Sony 45s and 
LPs currently available. 

A Flock Of Seagulls -"Wishing 
(If I Had A Photograph Of You)," 
"Nightmares," "I Ran" 

Blotto -"Metalhead," "I Quit," 
"I Wanna Be A Lifeguard" 

Danspak -Four groups -Man 
Parrish, Shox Lumania, Richard 
Bone, Living 

Duran Duran -"Girls On Film" 
(uncut version) 

Lionel Hampton -"Live Hamp" 
(LP) 

The Jazz America Series (four 
separate videos) -Dream Band at 
Lincoln Center (featuring Jerry 
Mulligan, Max Roach and Dizzy Gil- 
lespie), "Groovin' High "; Dizzy Gil- 
lespie, "Be Bop," "Birke's Works "; 
Jerry Mulligan, "K4 Pacific," 
"North Atlantic Run "; Max Roach, 
"Six Bets Blues," "Effie" 

Elton John -"Breaking Down 
The Barriers," "Just Like Bel- 
gium," "Elton's Song" 

Rob McConnell and the Boss 
Brass (LP) 

Michael Nesmith -"Crusin'," 
"Rio" 

Jesse Rae -"Rusha" 
Todd Rundgren -"Hideaway," 

"Time Heals," "Can We Still Be 
Friends" 

Rod Stewart -"Do Ya Think I'm 
Sexy," "Young Turks," "Passion" 

Utopia Sampler -"Feets Don't 
Fail Me Now," "You Make Me Cra- 
zy," "Hammer In My Heart" 

The Bill Waldrous Refuse Band 
(LP) 

Bill Wyman -"Si Si, Je Suis Un 
Rock Star," "Come Back Su- 
zanne," "A New Fashion" 

ELLEN R UBIN, Vice Presi- 
dent of Programming, HBO 

"Our viewers want top 
dollar -value, and that means 
big names in live concerts. 
Lately, we've come to feel 
that certain rock performers 
who aren't so `middle of the 
road' fit that bill as well. But 
we won't be going in a `new 
music' direction, and the 
rock concerts we do will gen- 
erally be timed with album 
releases by the artists." 
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The perils of 
pass -along 

If your routed copy of Billboard arrives 
in readable condition, that's nice. But if 
the date of the issue you get is a week or 
two old, that's not so nice. Because old 
news isn't news at all. 

It's important for you to get your own 
copy of Billboard, to keep up with the now 
of the music and home entertainment 
industry. Because Billboard is the first and 
foremost weekly source of important 
information, sales and rental data, charts 
and news of the essentials of this business: 
Retailing, Programming and Licensing. 

Every week, from around the world, 
Billboard provides thorough and up -to- 
the- minute coverage of the international 
music and home entertainment industry. 
As soon as news happens, Billboard covers 
that news, and reports as well as interprets 
it for its readers. Billboard covers the 
broad range of activities and events in the 
field -in radio promotions, retail, pro 
equipment, audio /video, video and corn - 
puter software and hardware; the people, 
products and the services that make the 
business so diverse. 

And each week, throughout the world, 
people rely on the renowned and authori- 
tative Billboard charts to tell them what's 
selling in jazz and country; in rock and 
classical; in video and computer software 
and much, much more. For almost 90 
years, Billboard has been helping its read- 
ers, the movers and the shakers in music 
and home entertainment, stay on top of 
this exciting field. 

Maybe it's fun to read old copies of 
Billboard if you're interested in history. 
But getting the latest issues, hot off the 
press, will help you do your job better. So 
get your business news when it's really 
news. Call, write or send in the subscrip- 
tion card in this issue. 

f7 

The International Newsweekly 
of Music & Home Entertainment 

1515 Broadway, New York, NY 10036 
Telephone (212) 764 -7376 
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T H E F I R E S I G N THEATRE PRESENTS 

The Firesign Theatre presents 
Nick Danger in the Case of the 
Missing Yolk (1983). 
An all new, all original film 
written by and starring the 
Firesign Theatre; directed by 
award winning Elephant Parts 
director William Dear and 
produced by Kevin McCormick. 

It's a story about heroes, 
villains, and innocent 
bystanders, with numerous 

In the Case of the Missing Yolk 

Written br and %tming 

THE FlRESIGN THEATRE: PHIL AUSTIN, PETER BERGMAN, AND PHIL PROCTOR 

Thrived Iv WILIdAM DEAR 

VHS 
PAVR -527 

STEREO 
COLOR 60 MINUTES 

media parodies like "Rat in the 
Box" and "Boobie Chew" (the 
new hormone gum for teens). 
PAVR -527 
Color 60 Minutes 
Now $59.95 

- 
DOONESBURY 

tii'h:('tAt. UJLES 

A Doonesbury Special (1978) 
Written, produced and directed by 
Doonesbury creator, Garry Trudeau. 
Winner of the Special Jury Award at the 
Cannes International Film Festival and 
nominated for an Academy Award. 
PAVR -537, Color 30 Minutes 
Now $39.95 

Elephant Parts (1981) 
Winner of every major video award 
including the Grammy Award for Video of 
the Year. An on rnal comedy 
interspersed with lavish musical 
productions. The class of the field. 
Outstanding. ° 

-Robert Hilburn, L.A. Times 
PAVR -529, Color 60 Minutes 
Now $39.95 

The Rutles (1978) 
"A mad, brilliant, remarkably well 
constructed rendition of Beatlemania as it 
never happened." -L.A. Times. Starring 
Eric Idle, Neil Innes, Rikki Fataar and 
John Halsey as the pre -fab four. 
PAVR -540, Color 70 Minutes 

Allow $59.95 

All titles available on VHS & Beta videocassettes. 

Soon to be on CED and LaserDisc. Dolby Stereo and Beta NIA audio on select titles. Distributed by MCA Distributing Corporation. 

The Finest in Original Programs. 
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Copyright Owner. 

TITLE Distributor, Catalog Number Principal Performers 

FLASHDANCE 
Paramount Pictures 

Jennifer Beals 
RCA Video Disc 11362 

BLUE THUNDER RCA Video Disc 13052 Roy Scheider 

O Ñ 

3 
, 2 

>- 

":i5 

1983 

0a 

R 

q 

CEA 

CEO 

á 

29.98 

3 10 3 GANDHI RCA Video Disc 13051 Ben Kingsley 1982 PG CEO 39.98 

4 11 7 48 HRS. 
Paramount Pictures Nick Nolte 

RCA Video Disc 13612 Eddie Murphy 
1983 R CED 29.98 

5 6 7 PORKY'S CBS -Fox Video 1149 -20 
Scott Columby 
Kiki Hunter 

1981 R CED 39.98 

6 4 7 FIREFOX 
Warner Bros. Pictures 

Clint Eastwood 
Warner Home Video DC11219 

1982 PG CEO 39.98 

7 2 5 PSYCHO II 
Universal City Studio Anthony Perkins 

MCA Home Video 45 -4000 Vera Miles 
1983 R CED 34.98 

8 12 7 FIRST BLOOD (ITA) 
Thorn /EMI 

Sylvester Stallone 
RCA Video Disc 12143 

1982 R CED 29.98 

9 3 7 ROAD WARRIOR 
Wamer Bros. Pictures 

Mel Gibson 
Warner Home Video 11181 

1982 R CED 29.98 

1 O 9 7 
Warner Bros. Pictures Tom Selleck 

HIGH ROAD TO CHINA 
Warner Home Video DC 11309 Bess Armstrong 

1983 PG CEO 39.98 

1 1 POLTERGEIST MGM/UA Home Video MD 100165 
Jo Beth Williams 
Craig T. Nelson 

1982 
CEO 
Laser 

29.95 
34.95 

12 17 4 
MONTY PYTHON'S THE Universal City Studios Graham Chapman 

MEANING OF LIFE MCA Home Video 45 -16031 Eric Idle 
1983 PG CED 29.98 

13 18 2 
THE MAN WITH Warner Bros. Inc. Steve Martin 

TWO BRAINS Warner Home Video DC -11319 Kathleen Turner 
1983 R CED 34.98 

14 14 7 
AN OFFICER AND A Paramount Richard Gere 

GENTLEMAN A (ITA) RCA Video Disc 03607 Debra Winger 
1982 R CED 29.98 

15 15 5 THE TOY RCA Video Disc 03044 
Richard Pryor 
Jackie Gleason 

1982 PG CEO 39.98 

16 16 2 STROKER ACE 
Universal City Studios Inc. Burt Reynolds 
Warner Home Video DC -11322 Loni Anderson 

1983 PG CED 34.98 

17 19 7 PLAYBOY'S PLAYMATE REVIEW 
Playboy Inc. 

Various 
CBS -Fox Video 6255 -20 

1983 NR CED 29.98 

18 7 4 DR. DETROIT (ITA) 
Universal City Studios Dan Aykroyd 

MCA Home Video 454001 Howard Hesseman 
1983 R CED 29.98 

19 5 4 HALLOWEEN III 
Universal City Studios Tom Atkins 

MCA Home Video 16031 Stacy Nelkin 
1983 R CED 34.98 

20 13 6 THE OUTSIDERS 
Warner Bros. Pictures Thomas Howell 

Warner Home Video DC 11310 Matt Dillon 
1983 PG CEO 34.98 

Photo by Chuck Pulin 

SONY WANTS ITS MTV- Dom Fiorovanti, left, vice president and general 
manager of MTV, discusses Sony's MTV commitment with Dick Komiyama, 
the company's senior vice president. Beginning this month, Sony will ad- 

vertise its Video 45s on MTV every day for a year. 

Lynn Goldsmith Knows 
The Powers(s) Of Clips 

NEW YORK -Fame as one of the 
top rock photographers in the coun- 
try is not enough Tor Lynn Gold- 
smith. Operating under the alias of 
Will Powers, she also is making a 
name for herself (himself?) as an art- 
ist, musician, philosopher and video 
director. 

Powers /Goldsmith, the keynote 
speaker(s) at Billboard's fifth annual 
Video Music Conference this week, 

Revised Listing 

Of Credits For 

Award Nominees 
In the listing of nominees for Bill- 

board's first Video Music Awards, 
production credits for several titles 
are incorrect. The correct credits 
should read: 

"Adventures In Success," Will 
Powers. Producers: Lynn Goldsmith 
& Joshua White. Director: Rebecca 
Allen. Computer animation: Rebecca 
Allen, Bil Maher, Paul Heckbert, 
Carter Burwell, Kenneth Wesley, 
Joan Lapollo & Amber Denker. 

"Beat It," Michael Jackson. Pro- 
ducer: Bob Giraldi Productions /An- 
tony Payne executive producer. Di- 
rector: Bob Giraldi. 

"Come Dancing," The Kinks. Pro- 
ducer: Michael Hamlyn/Midnight 
Films. Director: Julien Temple. 

"The Compleat Beatles," The Bea- 
tles, MGM/UA Home Video. Pro- 
duced by Delilah Films in association 
with Archive Film Productions. Pro- 
ducers: Patrick Montgomery & 
Stephanie Bennett. Director: Patrick 
Montgomery. Writer: David Silver. 

"It's Raining Men," The Weather 
Girls, Producers: Gary Keys & Rich- 
ard Skidmore /Gary Keys Produc- 
tions. Director: Gary Keys. 

"Love Is A Stranger," Annie Len- 
nox (the Eurythmics). Producer: Jon 
Roseman & David Stewart. Director: 
Mike Brady. 

"Stand Back," Stevie Nicks. Pro- 
ducer: Patricia Friedman /Pendulum 
Productions. Director: Jeffrey 
Hornaday. 

"Burning Down The House," 
Talking Heads. Produced and direct- 
ed by David Byrne. Special effects: 
David Byrne. Technical director: Ju- 
lia Heyward. 

"Sweet Dreams," the Eurythmics. 
Produced and directed by Jon Rose- 
man & David Stewart. 

"Goodnight Saigon," Billy Joel. 
Producer: Arnold Levine /Arnold 
Levine Productions. Director: Jay 
Dubin. Live footage directors: Jay 
Dubin, Arnold Levine. 

has taken her personal beliefs -and a 
number of well -known friends -and 
turned them into an album and a 
unique series of video clips. "Why re- 
peat what everyone else has done?" 
she -asks. "There's nothing really 
new, but old things can be put togeth- 
er in new and exciting ways." 

As an artist, Will Powers is unique 
because he is not a single person but a 
series of personae -and the video 
clips made to accompany two of the 
songs on the album reflect that varia- 
tion. The emphasis is on the comput- 
erized, with computer- generated im- 
ages floating in space, interacting and 
telling stories. "Adventures In Suc- 
cess" and the more recent "Smile" 
are almost completely computer - 
generated. 

"The main purpose behind the vid- 
eos is to make them an integral part 
of Will Powers," says Goldsmith. 
"Again, there's the contrast between 
old and new -dancers appear to be 
robots, but are easily accessible, do- 
ing break dancing rather than elec- 
tronic boogie." 

The computer graphics used in 
"Adventures" and "Smile" normally 
cost $2,000 per second to create. 
Goldsmith examined the people, 
equipment and environments of com- 
puter facilities around the country 
before deciding on the New York In- 
stitute of Technology, on Long Is- 
land, as the production site. 

"I was looking for artists, because 
the video is really their work," she 
explains. An understanding and ap- 
preciation of the educational and self - 
improvement nature of Will Powers 
was also a requirement. 

(Continued on page 46) 

CROSSING THE TRACKS -Darnell 
Williams of ABC -TV's All My Chil- 
dren" performs a number from his 
My Disc debut LP "Pure Satisfac- 
tion" for New York Hot Tracks" 

fans at Studio 54. 

Video 
Club Clip Services' Complaint: 
Labels' Lack Of Quality Control 

By LAURA FOTI 

NEW YORK -Record companies 
have been giving video clips to clubs 
for years, but the programmers re- 
ceiving those clips complain about 
quality control problems that are af- 
fecting the way they do business. 
While the problems have always ex- 
isted, increased duplication and com- 
petition are bringing them to the fore. 

Ed Steinberg, who runs the video 
service RockAmerica, says, "I use 
audio sweetening equipment to re- 
master one -inch tapes from the la- 
bels. Edit sessions for a one -hour 
RockAmerica reel used to take about 
four hours; now they take 12. That's 
because our policy used to be, hey, 
this is what the record company is 
putting out, and it's their responsibil- 
ity. But the competition (newer club 
services) has had the good effect of 
putting more emphasis on quality." 

The one -inch master videotapes 
from the labels chronically suffer 
from video dropout, color bars that 
bear no relation to the following clip, 
and severe audio problems. "It 
shocks me that people in this busi- 
ness have so little concern about au- 
dio quality," says Stephanie Shep- 

herd of Telegenics, another New 
York -based service. "It's a very seri- 
ous problem," compounded when di- 
rectors add sound effects over the 
track! 

She adds, "The most severe quality 
problems are with the audio. I think 
it's because the tracks are originally 
recorded for television, which is very 
different from a club's sound system. 
Video quality normally is fairly good, 
as long as it's a first- generation 
master." 

Steinberg remarks, "The eye is a 
lot more forgiving than the ear. A 
one -inch tape with poor video quality 
is less noticeable than poor audio 
quality." But, he adds, both audio 
and video problems are rampant in 
the clips supplied to RockAmerica by 
labels. 

"This month alone I've gotten 
tapes totally out of phase (with one 
audio channel reduced), no dynamic 
range, Dolby tapes not marked as 
Dolby and improper tones and lev- 
els," he adds. "It shocks me that re- 
cord companies would release clips 
on their audio recording artists with 
sound quality inferior to a bootleg 
cassette." 

Part of the problem, according to 
Steinberg and others, is that the staff 
at the record companies responsible 
for duplicating and distributing the 
clips have limited technical back- 
ground. Another reason is that the 
labels' video staffs have no time to 
quality control every tape they send 
out. 

Tima Surmelioglu, who operates 
Sound & Vision, another club ser- 
vice, tells of one tape that came in 
with snow between cuts and poor 
editing. "I called and told them about 
the problems and they thanked me 
because their problem is that no one 
there has the time to watch 30 copies 
of all the compilations when they 
came in from the duplicating house." 

Another programmer tells of a 
tape that had terrible hiss problems 
that the label was unaware of -a la- 
bel that duplicates its tapes in- house. 
In fact, in -house duplication results 
in tapes vastly inferior in quality to 
those duplicated at a professional 
facility. 

"The record companies don't have 
one -inch editing," says Shepherd. 
"The multi -million -dollar facilities 

(Continued on page 46) 

Recording ndustry Of America seal for sales and 'or rentals of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). Recording Industry 0 
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These are best selling videocassettes compiled from 
retail sales, including releases in both Beta and VHS 
formats. 

Copyright Owner, 
TITLE Distributor, Catalog Number Principal Performers 

m 

1983 

1982 

°° 

R 

NR 

`° E 

,° 

VHS 
Beta 

VHS 
Beta 

d 

S39.95 

59.95 

1 ) 8 FLASHDANCE Paramount Pictures 
Jennifer Beals Paramount Home Video 1454 

2 2 80 JANE FONDA'S WORKOUT A( ITA) Jane Fonda 
) KarKVC 

-RCA 
J F 

l Video Corporation 042 

3 3 22 48 HOURS Paramount Pictures Nick Nolte 
Paramount Home Video 1139 Eddie Murphy 

1983 R 
VHS 
Beta 

39.95 

4 4 5 GANDHI RCA /Columbia Pictures 
Ben Kingsley Home Video 10237 1982 PG VHS 

Beta 
79.95 

5 9 2 BLUE THUNDER RCA /Columbia Pictures Roy Scheider 
Home Video 10026 Malcolm McDowell 1983 R 

VHS 
Beta 

79.95 

6 5 4 PSYCHO II 
Universal City Studios Anthony Perkins 
MCA Distributing Corp. 80008 Vera Miles 

1983 R 
VHS 
Bela 79'95 

7 7 40 AN OFFICER AND A Paramount Pictures Richard Gere 
GENTLEMAN (ITA) Paramount Home Video 1467 Debra Winger 

1982 R 
VHS 
Beta 

39.95 
29.95 

8 10 18 DURAN DURAN Thorn /EMI TVD 1646 Duran Duran 1983 NR 
Beta 

49.95 

9 LIVE AND LET DIE CBS -Fox Video 4633 
Roger Moore 
Jane Seymour 

1975 PG 
VHS 
Beta 

69.98 

10 SPACEHUNTER: ADVENTURES RCA /Columbia Pictures Peter Strauss 
IN THE FORBIDDEN ZONE Home Video 10512 Molly Ringwald 

1983 PG VHS 
Beta 

79.95 

11 12 7 POLICE AROUND THE WORLD I. R. S. Video 001 The Police 1982 NR Bela 33.95 

12 29 3 LONE WOLF McOUADE Vestron V -6008 Chuck Norris 
David Carradine 

1983 PG VHS 
Beta 

No 
listing 

13 16 3 
MONTY PYTHON'S THE Universal City Studios John Cleese 
MEANING OF LIFE MCA Distributing Corp. 71016 Michael Palin 

1983 R 
VHS 
Beta 

59.95 

14 8 4 THE MAN WITH TWO BRAINS Warner Brothers Pictures Steve Martin 
Warner Home Video 11319 Kathleen Turner 

1983 R 
VHS 
Beta 

69.95 

15 25 2 DUMBO Walt Disney Home Video 24 Animated 1947 G 
Bea 39.95 

16 20 11 THE OUTSIDERS Warner Brothers Pictures 
Matt Dillon Warner Home Video 11318 1983 PG VHS 

Beta 
69.95 

17 34 25 THE TOY RCA /Columbia Pictures Richard Pryor 
Home Video 15038 Jackie Gleason 1982 PG 

VHS 
Beta 

79.95 

18 13 6 
THE MAN FROM SNOWY 

CBS -Fox Video 1233 Kirk Douglas 
RIVER Tom Burlington 

1982 PG VHS 
Beta 

59.98 

19 6 8 DR. DETROIT (ITA) 
Universal City Studios Dan Aykroyd 
MCA Distributing Corp. 80001 Donna Dixon 

1983 R 
VHS 
Beta 

69.95 

20 15 7 TENDER MERCIES Thorn /EMI 1640 Robert Duvall 
Betty Buckley 

1983 PG VHS 
Beta 

79 95 

21 27 3 STROKER ACE Warner Brothers Pictures Burt Reynolds 
Warner Home Video 11322 Jim Nabors 

1983 PG VHS 
Beta 

69.95 

22 21 38 BLADE RUNNER (ITA) 
Embassy Home 

Harrison Ford Entertainment 1380 1982 R 
VHS 
Beta 

39.95 

23 31 53 
STAR TREK II -THE WRATH Paramount Pictures William Shatner 
OF KHAN (ITA) Paramount Home Video 1180 Leonard Nimoy 

1982 PG VHS 
Beta 

39.95 

24 37 15 PLAYBOY VIDEO VOLUME 3 CBS -Fox Video 6203 Various 1983 NR Bela 59.98 

25 39 22 Warner Bros. Pictures Tom Selleck HIGH ROAD TO CHINA Warner Home Video 11309 Bess Armstrong 1983 PG 
VHS 
Beta 39.98 

26 24 6 GIRL GROUPS MGM /UA Home Video 600194 Various 1983 NR 
Beta 

59.95 

27 30 19 PLAYBO('S PLAYMATE REVIEW CBS /Fox Video 6255 Various 1983 NR 
Beta 

59.98 

28 MAX DUGAN RETURNS CBS -Fox Video 1236 Jason Robards Jr. 
Marsha Mason 

1983 PG 
VHS 
Beta 59 98 

29 17 2 TRON Walt Disney Home Video 122 Jeff Bridges 1982 PG Bela 39.95 

30 14 15 PORKY'S CBS -Fox Video 1149 Dan Monahan 
Wyatt Knight 

1982 R 
VHS 
Beta 

79.98 

31 =61 STRAWBERRY SHORTCAKE'S 
HOUSEWARMING SURPRISE 

Family Home Entertainment 
MGM -UA Home Video F348 Animated 1983 NR 

VHS 
Beta 

29.95 

32 11 7 THE YEAR OF LIVING 
MGM /UA Home Video 800243 

Mel Gibson 
DANGEROUSLY Sigourney Weaver 

1983 PG VHS 
Beta 

79.95 

33 13 20 MAD MAX Vestron Video 4030 Mel Gibson 1979 R 
VHS 
Beta 

No 
listing 

34 22 30 AIRPLANE II: THE SEQUEL Paramount Pictures Robert Hays 
Paramount Home Video 1489 Julie Hagerty 1982 PG 

VHS 
Beta 

29 95 

35 18 11 BAD BOYS Thorn /EMI 1633 
Sean Penn 
Reni Santoni 

1983 R 
VHS 
Beta 

79 95 

36 26 26 AIRPLANE! (ITA) 
Paramount Pictures Robert Hays 
Paramount Home Video 1305 Julie Hagerty 

1980 PG VHS 
Beta 

29.95 

37 35 29 
Paramount Pictures John Travolta 

GREASE (ITA) Paramount Home Video 1108 Olivia Newton -John 
1977 PG 

VHS 
Beta 

29'95 

38 32 3 JANE FONDA'S WORKOUT KVC -RCA, Karl 
Jane Fonda 

FOR P. B. & R. Video Corporation 046 
1983 NR 

VHS 
Beta 

59.95 

39 28 13 YOU ONLY LIVE TWICE CBS -Fox Video 4526 Sean Connery 1966 NR 
VHS 
Beta 

69.98 

40 23 19 THE VERDICT CBS -Fox Video 1188 
Paul Newman 
James Mason 

1982 R 
VHS 
Beta 

79.98 
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Video 
New On The ChorEs 

YOU ONLY LIVE TWICE 
CBS /Fox Video--#9 

CBS /Fox hits the chart twice this week with "You Only Live Twice" debut- 
ing at 9 and "Max Dugan Returns" at 28. 

"You Only Live Twice" is the fifth 007 adventure and features Sean Connery 
as James Bond, who tries to prevent an international crime syndicate from pro- 
voking a third World War. In addition to Bond's typically far -fetched tactics, 
the super agent fakes his own death, gets married and destroys our helicopters 
from the pilot seat of an odd- looking aircraft smuggled to him unassembled in 
four suitcases. 

This column is designed to spotlight titles making their debut on Billboard's 
Videocassette Top 40. 

. . . . . . . . . . . . . . . . . . . . . 
. . . . . . . . . . . . . . . . . . . 
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Video 
Hock Has `Everything Under One Roof' 

NEW YORK -Having worked at 
a record company for close to a de- 
cade, Randy Hock knows that a little 
outside help can go a long way-es - 
pecially in the video arena. The for- 
mer head of album promotion at 
Arista Records, responsible for video 
activities for more than three years 
there, has set up his own company 
for video promotion, marketing and 
production. 

"About three and a half years ago 
we began hitting walls in album pro- 
motion via radio," Hock remembers. 
"MTV, which was still in the talking 
stage at that time, offered a modern 
approach to selling music, something 
more in synch with the way the kids 
had grown up. 

"In the late `60s and early '70s peo- 
ple listened to radio with the speakers 
in the front. They enjoyed it for the 
entertainment value and retained a 
lot because there was not just a sys- 
temized approach to playing hits. But 
Bob Pittman and the people behind 
MTV saw television becoming more 
the fulcrum -the center of kids' 
entertainment." 

While at Arista, Hock established 
a network of 50 major and secondary 
video outlets across the country - 
video pools serving clubs, campuses, 

Non -Theatrical 

Program Blitz 

From CBS /Fox 
NEW YORK -For the first time 

in its history, all of CBS /Fox's 
monthly releases are non -theatrical 
programs: "The CBS /Fox Guide To 
Complete Dog Care," an original 
CBS /Fox Video production; "Play- 
boy Video Vol. 4," and five episodes 
of " Faene Tale Theatre." 

According to Len White, senior 
vice president, the releases mark a 
strong commitment to non -theatrical 
productions. In 1984, he says, "no 
less than one third of the titles re- 
leased by CBS /Fox will be non - 
theatrical." 

He continues, "We honestly be- 
lieve that by 1985 there won't be a 
sufficient quantity of theatrical re- 
leases to support the industry as it is 
growing today." He says that 90% of 
all films grossing $25 million or more 
in the last 50 years have already been 
released on home video -and 60% of 
all films grossing $4 million or more. 

"The six major studios produce 
about 80 movies a year," he says. 
"Currently 50 to 70 titles a month 
are released on home video. You can 
see the math. Non -theatrical pro- 
gramming is the next wave. We've 
seen children's titles growing, and 
music is also." 

Budgets for non -theatrical produc- 
tions will increase "as the base of 
VCRs expands, as more films are re- 
leased on home video. Right now, it 
would be economic suicide." 

Promotional budgets for non -the- 
atrical titles naturally are significant, 
since the programs do not have a stu- 
dio- sponsored campaign behind 
them. "We have spent a lot on 'Fairie 
Tale Theatre,' putting one of our 
most comprehensive support cam- 
paigns backing it," White says. This 
includes banners, posters, special 
packaging and countertop displays 
and advertising in TV Guide and 
People magazine. 

Sales of the Playboy series have 
been strong, according to White, 
since retailers learned how to mer- 
chandise the unique product. 
"There's no reason any other title re- 
ceiving the same marketing push 
couldn't do as well," he says, noting 
that the original CBS /Fox "Guide 
To Videography" has sold "about the 

television shows, cable channels and 
the like. His new company provides 
"placement, and beyond that, pro- 
motion, of videaat these outlets. Pro- 
motion simply means following 
through." 

Hock explains the way he works: 

"We provide everything under one 
roof, and can bring writers, produc- 
ers, directors and so on to a project of 
any budget. We work with manage- 
ment and labels, whether or not they 
have a video promotion 
department." 

The idea for the company came 
when director Joe Dea came to Hock 
at Arista with a reel showing video 
projects he had worked on, hoping to 
find additional work there. "Joe 
came in -he had done Greg Kihn's 
'Happy Man' and Commander 
Cody's `Two Triple Cheese.' But he 
didn't know how to open doors, cut 

through the red tape at the record 
companies. Other directors also need 
representation." 

Hock now manages Dea and repre- 
sents half a dozen other directors. Er- 
nie Ferrari, who was his assistant at 
Arista in the video department, has 
joined him in the new venture. 

Available in 
November on 
videocassette! 

WALTER 
MATTHAU 
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HOME VIDEO TM 

RCA /COLUMBIA PICTURES HOME VIDEO, 2901 WEST ALAMEDA AVENUE, BURBANK, CALIFORNIA 91505 
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Copyright Owner, 
TITLE Distributor, Catalog Number Principal Performers 

FLASHDANCE Paramount Pictures 
Jennifer Beals Paramount Home Video 1454 

GANDHI RCA /Columbia Pictures Ben Kingsley Home Video 10237 

d o 
8 i it 

1983 

1982 

s 
cc 

R 

PG 

É 

u- 

VHS 
Beta 

VHS 
Beta 

3 25 2 RCA /Columbia Pictures Roy Scheider BLUE THUNDER Home Video 10026 Malcolm McDowell 1983 R 
VHS 
Beta 

4 3 3 PSYCHO II Universal City Studios Anthony Perkins 
MCA Distributing Corp. 80008 Vera Miles 1983 R 

VHS 
Beta 

5 4 21 48 HOURS Paramount Pictures Nick Nolte 
Paramount Home Video 1139 Eddie Murphy 1983 R 

VHS 
Beta 

6 12 3 STROKER ACE Warner Bros. Pictures Burt Reynolds 
Warner Home Video 11322 Jim Nabors 1983 PG VHS 

Beta 

7 7 3 
THE MAN WITH TWO Warner Bros. Pictures Steve Martin 
BRAINS Warner Home Video 11319 Kathleen Turner 1983 R 

VHS 
Beta 

8 5 8 DR. DETROIT (ITA) Universal City Studios Dan Aykroyd 
MCA Distributing Corp. 80001 Donna Dixon 1983 R 

VHS 
Beta 

9 10 15 PORKY'S CBS -Fox Video 1149 Dan Monahan 
Wyatt Knight 1982 R 

VHS 
Beta 

10 8 9 THE MAN FROM SNOWY RIVER CBS -Fox Video 1233 Kirk Douglas 
Tom Burlington 1982 PG VHS 

Beta 

11 23 4 
SOMETHING WICKED THIS Jason Robards 
WAY COMES Walt Disney Home Video 166 Diane Ladd 1983 PG VHS 

Beta 

12 13 6 TENDER MERCIES Thorn /EMI 1640 Robert Duvall 
Betty Buckley 1983 PG VHS 

Beta 

13 18 5 EATING RAOUL CBS -Fox Video 1291 Paul Bartel 
Mary Woronov 1982 NR VHS 

Beta 

14 6 j BAD BOYS Thorn /EMI 1633 Sean Penn 
Reni Santoni 1983 R 

VHS 
Beta 

15 HEwEx,a. 
SPACEHUNTER: ADVENTURES RCA /Columbia Pictures Peter Strauss 
IN THE FORBIDDEN ZONE Home Video 10512 Molly Ringwald 1983 PG 

VHS 
Beta 

16 32 LONE WOLF McQUADE Vestron V -6008 Chuck Norris 
David Carradine 1983 PG VHS 

Beta 

17 11 
THE YEAR OF LIVING 

MGM /UA Home Video 800243 Mel Gibson 
DANGEROUSLY Sigourney Weaver 1983 PG 

VHS 
Beta 

18 15 
MONTY PYTHON'S THE Universal City Studios John Cleese 
MEANING OF LIFE MCA Distributing Corp. 71016 Michael Palin 1983 R 

VHS 
Beta 

19 9 THE OUTSIDERS Warner Brothers Pictures Matt Dillon Warner Home Video 11309 1983 PG VHS 
Beta 

20 14 THE VERDICT CBS -Fox Video 1188 Paul Newman 
James Mason 1982 R 

VHS 
Beta 

21 20 RCA /Columbia Pictures Perry Lang SPRING BREAK Home Video 10513 David Knell 1983 R 
VHS 
Beta 

22 MEW ENTRY MAX DUGAN RETURNS CBS -Fox Video 1236 Jason Robards Jr. 
Marsha Mason 1983 PG VHS 

Beta 

23 24 THE ENTITY CBS -Fox Video 1234 Barbara Hershey 1982 R 
VHS 
Beta 

24 21 5 WITHOUT A TRACE CBS -Fox Video 1235 Kate Nelligan 
Judd Hirsch 1983 PG 

VHS 
Beta 

25 22 5 
THE BLACK CBS -Fox Video 4712 Kelly Reno 
STALLION RETURNS Teri Garr 1983 PG 

VHS 
Beta 

26 26 39 
AN OFFICER AND A Paramount Pictures Richard Gere 
GENTLEMAN (ITA) Paramount Home Video 1467 Debra Winger 1982 R 

VHS 
Beta 

27 17 21 
Warner Bros. Pictures Tom Selleck HIGH ROAD TO CHINA Warner Home Video 11309 Bess Armstrong 1983 PG VHS 

Beta 

28 16 5 WINDWALKER CBS -Fox Video 6345 Trevor Howard 
Nick Ramus 1980 PG VHS 

Beta 

29 19 23 SOPHIE'S CHOICE (ITA) CBS -Fox Video 9076 Meryl Streep 1982 R 
VHS 
Beta 

30 29 29 CA JANE FONDA'S WORKOUT 
KarCl Vi 

-RCorporation 
042 Jane Fonda 1982 NR 

HS 
g to 

31 28 28 FIRST BLOOD (ITA) Thorn /EMI 1573 Sylvester Stallone 1982 R 
VHS 
Beta 

32 34 8 
Crown International Pictures Caren Kaye 

MY TUTOR MCA Home Video 80022 Matt Lattanzi 1983 R 
VHS 
Beta 

33 33 24 THE TOY (ITA) RCA /Columbia Pictures Richard Pryor 
Home Video 15038 Jackie Gleason 1982 PG VHS 

Beta 

34 35 7 VALLEY GIRL Vestron V -5016 Deborah Foreman 
Nicholas Cage 1983 R 

VHS 
Beta 

35 39 19 SAVANNAH SMILES Embassy Home Entertain- Mark Miller 
ment 2058 Peter Graves 1982 PG VHS 

Beta 

36 37 14 THE BEASTMASTER MGM /UA Home Video 80026 Tanya Roberts 1982 R 
VHS 
Beta 

37 27 9 
RCA /Columbia Pictures Robert DeNiro THE KING OF COMEDY Home Video 1233 Jerry Lewis 1982 PG 

VHS 
Beta 

38 30 39 ROAD WARRIOR Warner Bros. Pictures Mel Gibson Warner Home Video 11181 
1982 R 

VHS 
Beta 

39 38 7 
Embassy Home Entertain- Keith Carradine 

SOUTHERN COMFORT ment 3015 Powers Boothe 1981 R 
VHS 
Beta 

40 31 18 MAD MAX Vestron Video V -4030 Mel Gibson 1979 R 
VHS 
Beta 
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Video 
Telling, Not Selling, 
Is Giraldi's Approach 

By LAURA FOTI 

NEW YORK -Music video clips 
may be promotional, but director 
Bob Giraldi says that his background 
in commercials is not what makes his 
efforts so successful. "As a designer 
of four videos," he says, "I've never 
had any consideration of promot- 
ing-or 'selling' -the artist or song." 

Giraldi, a 10 -year veteran of com- 
mercial production, launched his 
music video career by directing Mi- 
chael Jackson's "Beat It." Since then 
he has directed Diana Ross in 
"Pieces Of Ice," Pat Benatar in 
"Love Is A Battlefield" and Michael 
Jackson and Paul McCartney in "Say 
Say Say," a triumph of sophisticated 
kitsch. 

"To me, the video clip is a short 
story -telling form," says Giraldi. 
"I'm never conscious of the sales of 
records. Video clips are a lot different 
than advertising or promotion. They 
are a reflection of something for sale, 
so you can't completely get away 
from that, but the whole content 
must be able to stand on its own." 

Giraldi's concepts are based on vi- 
sual images conjured up for him by 
the songs. "I never saw 'Beat It' as 
anything other than a view of ma- 
cho," he says. Pat Benatar's clip tells 
a story of runaways based on Giral- 
di's own fears about his daughter 
Maria. 

"She and I were not seeing eye to 
eye on her boyfriend, and that was 
the beginning of the scenario for 
'Love Is A Battlefield' " -in which 
Benatar is thrown out of the house by 
her father and runs away to New 
York. 

"Videos are a heightened form of 
reality; I get off on the fact that 
they're gritty. What I do is opposite 
from Russell Mulcahy's very surreal 
approach. I'm more of a storyteller, 
and I don't like to make people 
search for what's going on. I don't 

get off on unconnected images; I pre- 
fer a beginning, a middle and end, 
with a payoff. Even the Miller beer 
commercials I direct have a payoff." 

Giraldi sees the quality of video 
clips on the rise. "So much attention 
is being paid to the field, it can only 
get better," he says. "There's no 
turning back now." He sees clips be- 
coming more commercial, and adds, 
"The challenge is to keep it interest- 
ing, to keep things going once it goes 
out of vogue." 

Artists' involvement with their 
own video projects will also increase, 
Giraldi predicts. "Artists are taking 
more control over scenarios. It's not 
an easy thing to do, as you can see 
from a lot of the pieces that have 
been done. It's not that easy to tell a 
story. Artists will have to work more 
hand -in -hand with directors." 

Bob Giraldi Productions was 
founded 10 years ago, with partner 
Phil Suarez. Antony Payne currently 
serves as producer or executive pro- 
ducer on Giraldi's video productions. 

"Although commercials are still 
our dominant form of revenue," says 
Payne, "we do see video projects 
growing. The biggest obstacle was to 
persuade artists and record compa- 
nies to work with a commercial di- 
rector. We had to convince Ron 
Weisner (Jackson's former manager) 
that if you could create magic in one 
minute you could do terrific things in 
four." 

Bob Giraldi Productions is cur- 
rently at work on a network televi- 
sion special for Barry Manilow, as 
well as that artist's video clip for 
"Read 'Em And Weep," a Jim Stein- 
man song. In addition, Giraldi is 
talking to a number of other artists, 
including Lionel Richie, about the 
possibility of producing clips. "Of all 
the artists I've ever wanted to work 
with," says the director, "two of the 
top are Lionel Richie and Prince." 

i 

For the best MTV 
or Videotheque Presentation use 

the 

VIDEO 
ROMASCOPE 

Now you can add full Audio -to -Video 
interaction, including enhanced color inversion, 
to the Audio beat or mix over 2 billion pattern 
states with the original in varying degree from 
any one of four input sources. Send for full 
details. 

P.O. Box H, Madison, AL 35758 205/772 -9626 
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Video 
Gut Feelings Have Paid Off For Director Martin Kahan 

By ROMAN KOZAK 

NEW YORK -"I met the product 
manager at CBS for Scandel who 
looked at the reel of commercials I 

had made in Toronto, and because 
music videos are still a guts and spon- 
taneous feeling sort of thing, unlike 
tv commercials, they said go with it," 
says video director Martin Kahan. 

That video, "Love Has Got A Line 
On You," made at the beginning of 
this year, was his first. He has since 
gone on to make videos for Michael 
Bolton, Ian Hunter, Fastway, Kiss, 
the Breaks, Loverboy and Air Sup- 
ply, most of which have gotten into 
MTV rotation. 

"Air Supply's `Making Love Out 
Of Nothing At All' won't be on 
MTV- they don't want to touch 
that kind of music -but the rest have 
done fairly well. For instance, the 
Breaks and Michael Bolton, both of 
whom you have to classify as new 
artists, started out in medium rota- 
tion, and on MTV rotation is the 
name of the game," he says. 

Kahan says that most of his jobs 
initially came from CBS, but more 
recently, as his work is getting better 
known, he's been contacted by man- 
agers of the acts directly. 

"They pick the song, give it to me 
and tell me to go away and come 
back with an idea as to how to do it," 
he says. "Every job is obviously 
geared to either maintaining an im- 
age or getting a new one for the act, 
and what I do essentially is to get a 
feel for the artists, get a sense of them 
as to where they should go, and obvi- 
ously get a sense for the music. Then 
I come up with a scenario I think I 

could shoot within their budget, 
which can project the essence of what 
that artist is in a way that the audi- 
ence can respond to." 

Kahan says he likes working out- 
doors, where he can use a variety of 
lenses beyond the usual wide angle 
"rock'n'roll lens." He says he does all 
of his shooting on 35mm film. He 
does his own editing, also on film, 
and only at the end is everything 
transferred onto videotape. 

Kahan has formed Martin Kahan 
Productions, which currently em- 
ploys a line producer, a wardrobe /as- 
sistant editor and a choreographer/ 
stylist. Others get hired as they are 
needed, so that when the Loverboy 
video was filmed in the Mohave De- 
sert "there were at least 50 bodies out 
there, including the band, their reti- 
nue and my crew," he says. 

"I shoot it like a proper film. It's 
not like a 16mm documentary crew," 
he says. "The videos cost today an 
average of $35,000 to $40,000. That 
is how much the record companies 
will spend. Then the artist, if he is big 
enough, a Michael Jackson or a Billy 
Joel, may, then put up their own 
money to supplement the budget." 

Video directors and producers 
have no contractual share of the fu- 
ture profits their works may gener- 
ate, but Kahan expects that situation 
to change once the videos become 
commercially available. "When vid- 
eos start to be sold, there will be a 
greater participation, but right now 
it's a gun- for -hire field. I imagine in 
the future there will be some sort of 
video K -tel collections, and a Lover - 
boy would be on that," he says. 

Kahan has his own views as to 
what kind of videos he likes to do. 
"Obscure kind of new wave things, 
which in a way are the mainstay of 
video, are really not my cup of tea. 
There is a lot of video work, which is 
sort of like Surrealism 101. That is 

not :r_y _hing. I try to t ring a certain 
s:ns4.- of filnmaking and storytelling 
to it,' he says. 

"There a-e three schools of video 
making- There is the European /En- 

;lisa school, wh. t it's very cool, 
.vith the clac &iciI case of the English 
-ock band with lizzrr: hairdos who 
. von't crack a smile E_nd won't move a 
musclé out ..ill surround themselves 

wit surrealistic sort cf imagery. 
Then there is the Los An e cs school, 
wh ch is a breezy, anything goes, 
somewhat sloppy sort of filmmaking. 
Atli then there is what I :ry to do. 

which, for ,va-i:. of a better word, is 

more of a Nea York sty, where I 

try to mal: i v !ry action oriented, 
full of IFe, but scil conforming to cer- 
tain rules of stcrytellicg." 

IR 

The Soundtrack you've been waiting for... 
Now in stereo on videocassette. 

Featuring the complete movie soundtrack with music performed by 
Bob Seger, The Police, Prince, Muddy Waters, Talking Heads, 

Journey, Phil Collins, Jeff Beck, and more. 

AESTEICTED 
UR FR Il ApUiRtS ALO.PARri.6 

CIRE., =R AOUtI L MG.R 

19K Warner Home bdeo 

To order, contact WEA or your local video distributor 

CD V1/ARNER HOME VIDEO 
A WarnEr Communications Company 

Also available on Laser and CED videodisc 
(A GEFFENKOMPYWY RELEASE 

OP'RRI.UrED 8" VARIER MOS 
A wARNERCOMMUNiCA*ONS COAiANY © 

VI= m. nRn6. nR,CONPUn Aft ...Ts Raw.. 

:uggesied :.tail price per cassette 
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Video 
Goldsmith Knows The Power(s) Of Clips 

Continued from page 41 
At the Institute, with Rebecca Al- 

len and other staff members and art- 
ists, Goldsmith created a video clip 
whose value she estimates at more 
than $150,000. In reality, however, 

thanks to friendships and special 
deals, the clip cost much less. 

Goldsmith says, "I mortgaged my 
loft to make 'Smile,' " another expen- 
sive project, but, unlike "Adven- 
tures" and "Kissing With Confi- 

dence," one that MTV has declined 
to play. "I could have done a docu- 
mentary -style clip, going to various 
locations and filming people smiling, 
but I didn't want to do the same old 
thing. We use dance selected to visu- 

alize what the song is about: moving 
into the 21st century." The comput- 
er- generated mouths in "Smile" lip - 
synch the words of the song -and 
took three weeks of working 19 -hour 
days to create. 

It bothers Goldsmith that the vid- 
eo is not being aired on MTV. "With 
'Adventures,' I got people I knew 

i! Wc'rcWrappccl 
and Ready to Give... 

Videocassettes from $29.95?" 
We've helped make your holidays easier... seven of our 
hottest titles are on sale...wrapped and ready to sell! Each 
videocassette comes elegantly wrapped in a silver embossed 
gift box and includes a matching gift card. Also 
included is a FREE 1983 limited- edition Mickey 
Mouse Christmas ornament. You'll find all seven 

specially priced titles available in VHS and Beta formats 
during Disney's "Wrapped and Ready to Give" Sale. 

Contact your local authorized Disney distributor or 
call us toll -free at 1- 800 -423 -2259. In California, 

Alaska and Hawaii, call collect: 
1 -213- 840 -1859. 

ny irme 95 mules 

wrapped and 
to give" 
eta11 pnce 

Dumho 

The Black Hole 
$39.95' 
Reg Price $69.95 

A Walt Disney 
Christmas 

$29.95 ' 
Reg Price $49 95 

Kids Is Kids 
starring Donald Duck 

$29.95' 
Reg Price $49 95 

539.95' 
554 á=, 

On Vacation with 
Mickey Mouse and Friends 

$29.95' 
Reg Price $49 95 

The Adventures of 
Chip 'n' Dale 

$29.95 ' 
Reg Price $4995 

Tron \ 
$39.95' 

Reg Price $84.95 

'Suggested retail prices. 
Offer expires January 31, 1984. 

HOME VIDEO 

1983 Walt Disney Productions. Welt Disney Home video d,slnbuted by wan Disney 
Telecommunications and Non.Theatrical Co.. Burbank. CA 91521 Printed in U 5 A 

MTV respected to talk to them and 
make them aware of the buzz about 
the video. I felt it was important for it 
to play there, not just to sell records 
but because the channel is watched 
by kids when they come home from 
school." 

Restrictions and formats are 
anathema to Goldsmith, who says, 
"Videos should be able to cross over 
into areas other than promotion. It's 
like saying this music is good for ele- 
vators, this should be played on the 
radio. I'm trying to break those barri- 
ers. I'd like to have 'Adventures' 
shown in schools, theatres, even men- 
tal institutions." 

Goldsmith's background in video 
goes back 13 years. She has worked 
with Joshua White, with whom she 
developed a system for video magni- 
fication to be used during concerts. 
Video cameras were set up before the 
performance to tape close -ups of 
artists. 

"We did it so the audience could 
feel more a part of the show, plus we 
were creating a live concert tape. I 
would call the shots for what went on 
the screen during the concert, and 
Joshua would be editing a single tape 
concurrently." 

She also worked on rock television 
shows and "did little video things for 
friends, as long as they were fun and 
easy. But that was frustrating be- 
cause there was no money, and being 
a photographer was easier. Will Pow- 
ers has allowed me to utilize powers 
I've used on and off for some time - 
and to want to use them again." 

LAURA FOTI 

Clubs' Concern: 
Quality Control 

Continued from page 41 

have state -of -the -art technical ad- 
vancement that the labels can't hope 
to match." Another programmer 
adds, "One way to improve quality 
immediately would be for labels to 
start farming out their duplicating." 

Beyond quality duplication, says 
Shepherd, the labels "should have a 
standardized quality control system 
for everything they send out. This is a 
problem because all the labels are still 
understaffed in their video depart- 
ments. Video, though, is as important 
as radio promotion because it can af- 
fect sales and generate consumer in- 
terest. Yet usually the video depart- 
ment is one or two people who are 
completely swamped." 

Club owners and video program- 
mers subscribing to these services are 
becoming more attuned to quality 
control, according to those surveyed. 
Liz Silver, co -owner of Sound & Vi- 
sion, says, "The clubs are getting so 
sophisticated that when they call 
they want to know if our tapes are be- 
ing edited on one -inch, even though 
they use three -quarter -inch, or even 
half -inch, at their clubs." 

The use of Beta Hi -Fi is on the rise 
at venues. But Shepherd points out, 
"Beta Hi -Fi has a larger dynamic 
range, and the original master is not 
always capable of supplying it. This 
means the Beta Hi -Fi tapes are not 
always living up to their potential for 
superior quality, which is a shame." 

U.K. Guitar Fest 
Heading For Tape 

LONDON -British company Sat- 
ellite TV and Thurza Productions are 
co- producing two one -hour video 
specials culled from the first Interna- 
tional Festival of Guitarists, which 
starts Saturday (19) at the Wembley 
Conference Center, in a joint venture 
with the show's organizers, the Brit- 
ish Guitar Society. 

Artists involved include Les Paul, 
Barney Kessel, Jan Akkerman, Paco 
Pena and singer Marion Montgom- 
ery. 
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Talent &Venues 
AGENT PROFILE 

Norby Walters' Ade Sees Black Tour Boom 
NEW YORK -Not since the hey- 

day of Motown has black music been 
as commercially viable as it is now, 
and things are only going to get bet- 
ter, predicts Jerry Ade, partner and 
vice president of Norby Walters As- 
sociates, the largest booking agency 
specializing in black music. 

"What's new is that we're in an ex- 
citing period right now. We have a 
whole slew of young artists or artists 
coming back who are starting to 
break in many areas," Ade says. 
"George Clinton came back earlier 
this year with a smash hit. Ronnie 
Dyson has a hit. Freeze, produced by 
Arthur Baker, just had a hit. 

"Although the Four Tops are not 
young artists, the Tops and Tempta- 
tions tour has been a tremendous suc- 

cess around the country. Gloria 
Gaynor, an artist we've been in- 
volved with for many years, is corn- 
ing back with a very big record. 
Grandmaster Flash continues his 
saga of hits. Chaka Khan, who is new 
with us, is happening big, and we're 
doing a 20 -city tour. 

" Klique, an act we've had for a lot 
of years, is also happening real big. 
Midnight Star is a young act coming 
up. The Mary Jane Girls, a Rick 
James creation and production, are 
breaking through. New Edition is 
coming on. Steve Arlington is strong. 
And other young artists that we've 
had sitting on the roster for a lot of 
years are starting to break through." 

Ade says that business "was very 
slow for everybody" at the beginning 

Rock'n'Rolling 
Black Sabbath's Metal Is 
Just As Heavy As Ever 

By ROMAN KOZAK 

If you talk about the beginnings of 
heavy metal, three bands come to 
mind: Led Zeppelin, Deep Purple 
and Black Sabbath. Of the three, no 
one banged harder against the wall 
than Black Sabbath, and ironically 
enough the only one still around is 
the same Black Sabbath. 

Moreover, the Black Sabbath now 
on a concert tour of the U.S. and 
Canada has been 
augmented by Ian 
Gillam, original 
lead singer for Deep 
Purple. But this is 

no oldies nostalgia 
tour. As far as Gil- 
lam and original 
Sabbath bassist Ter- 
ry "Geezer" Butler are concerned, 
Sabbath now is as viable as it ever has 
been, and certainly as heavy as any of 
the heavy metal newcomers. 

Gillam, who had his own solo 
band in the interim between Purple 
and Sabbath, says he gave up his solo 
career when the call came from Sab- 
bath's office to be the band's third 
lead singer, following Ozzy Osbourne 
and Ronnie Dio. But he says he does 
not really feel in competition with 
anybody, certainly not with the other 
new heavy metal bands that have 
come up. 

"It's not really like competition in 
the Olympic sense," he says. "As 
long as there are fresh attitudes and 

people keep in touch with what's go- 
ing on in real life, it's all right. It's 
when people start bumming out and 
spend their days at beaches, then 
they lose touch with what rock'n'roll 
is really all about." 

Black Sabbath set out on its tour 
with an elaborate set based around 
the Stonehenge motif, with replicas 
on stage of three Trilithons, the mas- 
sive stone structures that form the 
5,000- year -old monument. But mod- 
em touring realities have forced the 
band to scale down a bit. 

"We did have the biggest stage set 
in history," laughs Butler. "But it 
was so big we couldn't get it any- 
where. We blew about $100,000 for 
nothing. And now we have a scaled - 
down version. Originally it was to be 
Stonehenge, and it turned out to be 
twice the size of (the original) Stone- 
henge. And it was impossible to fit it 
in anywhere. Usually everything is so 
carefully scaled and everything, but I 

don't know what happened. It would 
take three days to put this in." 

Subsequently, the stage show has 
been cut down -which probably 
suits the music better, since Black 
Sabbath's sound itself on its most re- 
cent "Born Again" LP has come 
back to the basics. 

"I think we're going back to the 
way we started out," says Butler. 
"After the third LP we started ex- 

(Continued on page 50) 

SONGWRITERS! 
HOW DO YOU FIND A PUBLISHER? 
Simple ... just subscribe to Tunesmith, the monthly 
newsletter for songwriters like you. Each month we 
interview and list a dozen or more legitimate publishers 
who've agreed to listen to our subscribers' songs (and if 
they're good, publish them). 
Are you missing out? To start your subscription to 
Tunesmith, just mail us the coupon below. 

YES! enter my subscription to Tunesmith 
6 months (6 issues) at only $20 Payment enclosed 
1 year (12 issues) at only $35 Bill me later 

My name 
Address 
City State lip 

Send to TUNESMITH, P.O. BOX 3839 
BBA HOLLYWOOD, CA 90078 

of the year, but that during the sum- 
mer and fall it picked up. 

"We have plenty of artists touring: 
the Gap Band, Rick James, Chaka 
Khan, the Temps and the Tops, 
George Clinton, Klique, Gloria 
Gaynor, Zapp/Roger, and Tavares is 
coming out. It's either feast or fam- 
ine. You go through a period when 
you don't have a lot. Earlier in the 
year the economy seemed a lot slow- 
er, but now things are a lot better, 
with new sources for showing the tal- 
ent now being developed. There are a 
lot more live presentation venues. 

"What was called disco is still 
there, but a lot of the black music we 
are involved with is now influencing 
rock'n'rollers. I think that the white 
rock'n'roll kids are also becoming 
aware of black music, and the black 
music resurgence that happened in 
the late '60s and early '70s is happen- 
ing again. White audiences are ac- 
cepting black music, and it's about to 
explode." 

Ade sees the emergence of relative- 
ly color -blind hit radio stations as a 
major factor for this new acceptance 
of black music, which on the concert 
level, at least in major urban markets, 
is being translated into more whites 
coming to see black acts on stage. 

"We played Grandmaster Flash at 
the Ritz and you didn't see any black 
kids. We played Chaka Khan at the 
Ritz and it was 50/50. Play King 
Sunny Ade at the Ritz and there are 
50 African fans and the rest is strictly 
white. I think you will see more white 
people at black concerts, at an Earth 
Wind & Fire or Stevie Wonder con- 
cert, and radio is making that thing 
happen," he says. 

"Shalamar is a great example. All 
the white progressive stations have 
been playing Shalamar. But their mu- 
sic is not different from what they've 
been playing for years. It's just that 
the attitude is changing. The synthe- 
sizers and vocoders and all the differ- 
ent gadgetry they've been using have 
been there for the last five years. I 
think black music has been an influ- 
ence on all of American music, and I 

see it coming to the forefront again." 
There are still very few circum- 

stances where white acts and black 
acts appear on the same bill, but that 
too, will change, predicts Ade. 

"Earlier this year there was talk 
that Grandmaster Flash would go on 
tour with Hall & Oates, but that 
wasn't able to come about for a vari- 
ety of reasons. But we are pushing in 
that direction, and I certainly see that 
as something for the future," he says, 
adding there is also an effort to get 
some black -oriented English acts like 
Girls Can't Help It and Freeze onto 
black shows. 

"English music seems like strong 
social commentary for the most part, 
and certainly black music is social 
commentary. I think the English 
wave, as it brought new music in, has 
made us aware of black music once 
again," he says. 

Although Norby Walters is a 
white -run company, Ade says that 
90% of its business is done with 
black promoters. "I think we are the 
only company in America that has 
taken black promoters seriously and 
helped develop a whole slew of black 
promoters who are stable, compe- 
tent, reliable, dependable, honest and 
sincere. These are people who do 
business every week of the year, year 
in and year out, throughout America, 
and we've helped develop them by 
continually feeding them entertain- 
ment so they could continue to make 
money. We are conscious of the 
needs of the black promoter, and 
though there is a lot of white buying 
power, most of our business is done 

- Photo by Chuck Pulin 

Jerry Ade 

with the black promoter." 
Nevertheless, Ade acknowledges 

that with the demise of the "chitlin" 
circuit and the crossover of more 
black acts, more venues normally at- 
tracting white audiences are now be- 
ing used. In fact, he claims, that situ- 
ation was pioneered by the Norby 
Walters Agency. 

"I think major black artists are 
moving into not white venues, but ac- 
cepted venues. When the Greek The- 
atre and the Universal Amphitheatre 
and the Westbury Music Fair are 
playing black music and finding it ex- 
tremely profitable, it shows that we 
are being taken seriously now. Our 
company brought that to everybody's 
awareness. No one ever tried having 
a black artist do a concert at a theatre 
in the round, and we tried and have 
been able to do it time and time 
again," he says. ROMAN KOZAK 

500,000 At 
Summer Shows 
In Phildelphia 

PHILADELPHIA -More than 
500,000 concertgoers attended the 
mostly musical events at the Mann 
Music Center, a summer park music 
hall seating 5,000 persons under a 
roof with open sides allowing for the 
seating of another 10,000 on the out- 
side lawns. 

In addition to providing a summer 
home for the Philadelphia Orchestra, 
the Mann Music Center provided 
several weeks of the American Ballet 
Theatre with Mikhail Baryshnikov; 
several concerts under the aegis of 
the Kool Jazz Festival; and more 
than a dozen concerts promoted by 
Electric Factory Concerts here fea- 
turing Bette Midler, Barry Manilow, 
Hall & Oates, Smokey Robinson and 
others. 

The Philadelphia Orchestra, with 
18 concerts during a six -week season, 
featuring major conductors and solo- 
ists, was enjoyed by about 348,000 
lovers of classical music. Conductors 
included the orchestra's music direc- 
tor Riccardo Muti, conductor laure- 
ate Eugene Ormandy, Zubin Mehta 
and Charles Dutoit, among others. 
Among the soloists were Andre 
Watts, Mstislav Rostropovich, Hem - 
ryk Szeryng, Byron Janis and Leon - 
tyne Price. 

With a city subsidy of under 
$400,000, the Mann Music Center 
provides free admission to the 10,000 
seats outside for the Philadelphia Or- 
chestra concerts -the only major mu- 
sic festival in the U.S. that is offered 
free to general admission audiences. 

1,0 
EEEILE 
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NATIONAL ARENA - KINGSTON 
DECEMBER 28.29.30,1983 

DEC.28 

Dennis Brown 
Steel Pulse 
Beres Hammond 

DEC.29 DEC.30 

Black Uhuru Peter Tosh 

Chalice Gregory Isaacs 

Leroy Sibblies Skatalites 
PRESENTED IN ASSOCIATION WITH 

airJamaica 
Rim LABEL MINE 

For tickets & information call 

Nationwide 800 327 -9595 
800 223 -1277 
800 526 -7400 

In Florida 800 431 -9000 
In Miami 305 233 -8181 
In New York 212 567 -2900 
In New Jersey 800 562 -2791 
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The Biggest, Best -Read, Most Widely Circulated Issue of the year 

Billboard's 
1984 TALENT ALMANAC 

ea...-End Awards Issue 
The best and brightest in music 
and home entertainment, the industry's 
most exciting, comprehensive and 
respected year -end overview. 

Year -End Charts /No.1 Awards 
-a special tabulation of chart performance during 1983 that 
statistically ranks the top of the industry in music and home entertainment 

artists albums videocassettes 
labels singles video games 

ducgt Wir concerts soundtracks 
¡".. ,i publishers 

ear -End Overview 
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-covering the entire spectrum of 1983 music and home entertainment, with 
full year -end reports on Rock, Country. Black. Jazz. Latin. Dance Disco. 
Classical and Movie music. Talent. New Artists, Video Computer Software. 
CD and International News, plus special features on Music Television and 
the New Music Explosion. 

Year -End Listings - providing a useful talent directory of top artists and managers. as well as 
separate video listings. video program suppliers and video music 
producers production facilities. 

-to influential subscribers worldwide who will use Billboards year -end 
issue as a reference throughout 1984. Billboards 1984 TALENT ALMANAC 
Year -End Awards issue is perfectly timed to 
Congratulate .... your artists and award- winners on successful records 

and concerts. 
Promote your company's image, artists and staff . 

Greet your clients. contacts, prospects and friends at home and 
abroad with a convenient, prestigious message in 
Billboard . 

hank important people who helped shape your firms success. 

ssue Date: December 24 In distribution 
December 19 

full details call Ron Carpenter in New York at (212) 764 -7353, 
.ntact any Billboard Sales Office around the world. 

Year -End Awards Issue Top Artists & Recordings 

The international Newsweekly of Music and Home Entertainment 

New York City: 212- 764 -7356: Beverly Hills, California: 213 -859 -5316; Nashville, Thnnessee: 615- 748 -8145; Toronto, Canada: 416 - 365 -0724; 
London, England: (01) 439 -9411; Paris, France: 1-738-4,321; Hamburg, West Germany: (040) 631 -4299; Milan, Italy: 28 -29 -158; 

Madrid, Spain: 232-8000,231-8319; Tbkyo, Japan: (03) 498 -4641; Sydney, Australia: 436 -2033. 
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Talent &Venues 
U.S. Acts Urged: Get Insurance The Critics Love Burnett, 
London Broker Calls It Essential For Touring Artists And He Has The 'Proof 

By ROMAN KOZAK 

NEW YORK -American acts are 
lax in getting non -appearance or no- 
show insurance, warns independent 
London insurance broker Willie 
Robertson of Robertson- Taylor In- 
surance Brokers. Robertson has in- 
sur d the recent tours by David Bow- 
ie, Genesis, the Police and 
Supertramp, among others, not just 
in terms of non -appearance but also 
liability, medical and accident. 

` Insurance in the music business 
in this country is still below what it is 
in 3ritain and Europe," he says, ex- 
ploiting that once he has the infor- 
mation as to an act's length of tour, 
guarantees and venues, he can get a 
quotation from London insurance 
underwriters within half an hour. 

"You have to have liability cover- 
age. Say a lighting rig falls into the 
audience or a member of the road 
crew breaks his leg, and sues the 
band. If a member of the audience 
gets hurt, everybody gets sued, and 
they must be protected, far more here 
than anywhere else in the world," he 
says. 

`Obviously there's also the equip- 
ment, with special equipment or stag- 
ing sometimes being rented," Robert- 
sor continues. "And then it comes to 
the non -appearance. A lot of bands 
and artists, and especially the major 
artists, like Elton John or David 
Bowie, must cover their no-show in- 
surance. It's what I call the cream 
atcp the cherries, and if something 
disastrous was to happen, and they 
kn3w they were going to gross huge 

amounts of dollars, then they know 
that they are covered. I also want to 
involve the promoters in this country 
and tell them that insurance is avail- 
able to cover their costs and expenses 
and loss of profits for each show they 
promote." 

And no -shows do happen. Robert- 
son points to a Culture Club tour 
which was postponed because the 
drummer broke his little finger. 

"They rescheduled the tour and I 
paid for the rescheduling, which can 
come to a bit of money since they had 
booked the halls. And then you had 
to re- advertise, pay the crew and get 
sound and light anew. It all mounts 
up," he says. 

"I also had Adam Ant over here, 
and he had to reschedule 17 shows 
after hurting his knee, and that cost a 
lot of money. And if they couldn't re- 
schedule, because they had to go to 
the studio or something like that, I 
would have to pay for the total loss." 

As to how much the insurance 
costs, that depends on a number of 
variables, including where the band 
will play -rates are much higher for 
Italy and South America -how long 
the tour will run, and during what 
time of the year. Robertson points to 
the 1979 Rod Stewart tour, for in- 
stance, during which Stewart was 
forced to cancel dates because of both 
a bad toe and laryngitis, while unusu- 
ally bad weather snowed out some 
other dates. 

"Generally, if you wanted to cover 
$100,000 of guarantees it would cost, 
I would say, between $3,000 and 
$4,000," says Robertson, who points 

out that it used to be a lot more. "I've 
been fightilg for the last 10 years to 
show the insurance industry that the 
rock'n'roll touring business is a very 
serious business, and now I am able 
to bring Lloyd's and others four mil- 
lion pounds a year, which isn't much 
in the ovesalll insurance market, but 
it's still a dzeable amount." 

Robertson says that as far as he 
knows, American insurance compa- 
nies are not that eager to provide no- 
show insurance, and when they do it 
is usually a two -show deductable, 
and the Eolicies are usually re -in- 
sured in tie London markets, any- 
way. He says his no -show insurance 
is "from the ground up, one show 
missed, one show paid." 

Photo by Ira Goodman 

GETTING RESPECT -Rodney Dan - 
gerfield plays the Ritz Theatre in 

Elizabeth, N.J. 

INCREDIBLE... 
AMAZI 

M 

AMA 

By ETHLIE ANN VARE 

LOS ANGELES -Some artists' 
names are never mentioned without 
the prefix "critical darling." This sea- 
son, the love object is an impossibly 
tall and gangly Texan named T -Bone 
Burnett, whose Warner Bros. album 
"Proof Through The Night" is a sure 
bet to land on a lot of 10 -best lists in 
January. 

"I'd rather be a critical darling 
than to be completely raked over the 
coals all the time," says Burnett, "but 
you can't pay much attention to all of 
that. If you believe the good reviews, 
you start believing you're Superman 
when you're not. And bad reviews 
are really seductive, because we all 
know what punks we are deep inside, 
and when someone says `You're a 
punk' it's a relief to think `Aha, he 
found me out.' " 

Burnett is a number of contradic- 
tions wrapped in one package. He 
first came to prominence on Bob Dy- 
lan's Rolling Thunder Revue, but re- 
fuses to proselytize in song as Dylan 
did. He quotes Arthur Koestler and 
Malcolm Muggeridge at the drop of a 
notepad, then says people take him 
too seriously. He decries the flood of 
televised images in our lives, yet 
makes a video of his song "The Mur- 
der Weapon" which is in rotation on 
MTV (or "Empty -V," as Burnett 
pronounces it). 

" The Murder Weapon,' which is 
about communication, is suited to a 
video," he says. "I'm quite pleased 
with the video, because it expounds 
on what the murder weapon is with- 

out giving it away. I intendec :his 
whole record to be like a detec:iie 
story: It could be taken on the sur- 
face as a good listening record, Sat if 
a person really wanted to seek oit 
levels of meaning they could enjcy it 
like that, too." 

Burnett, who cut his teet-1 on 
country music and the blues lo Eis 
native Ft. Worth, is currently oa k it 
both with Richard Thompson aid by 
himself. Although he has opened br 
the Who and can certainly har die a 
crowd, he says he has to learn how to 
be a more "generous" performer. 

"Arthur Koestler says the art.s:'s 
job is to turn the audience inso ac- 
complices," says Burnett. "So I'm 
trying to state my point of view as 
honestly and as generously as = can, 
and let the chips fall where they nay. 
It's all a seduction. The audiemae is 
the prettiest girl in town, and you 
want to get to know her. Some audi- 
ences, you need to say `Hello _low 
are you, so pleased to meet you: Aid 
some audiences you can say `God, 
you're so beautiful.' It's a subtle a..-td 

sensitive endeavor, and enclessly 
fascinating." 

Aside from his recording and per- 
forming tasks, Burnett is writing a fu- 
turistic novel called "Universal 
City." He has also turned his hand to 
producing, working alongside die 
Blasters' Steve Berlin on Los Labos' 
Slash EP "And A Time To Dance" 

"Somewhere during that sesaior," 

(Continued on page .11) 
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ToIen &Venues 
Act -ivibes 

About 30,000 fans are expected for 
three nights of reggae music at the 
Second Annual Reggae Superjam 
scheduled for the National Arena in 
Kingston, Jamaica, Dec. 28 -30. Pro- 
moted by Pulse Ltd. and sponsored 
by Air Jamaica and Red Label Wine, 
the concerts will feature Dennis 
Brown, Steel Pulse and Beres Ham- 
mond the first night, Black Uhuru, 
Chalice and Leroy Sibblies the sec- 
ond night, and Peter Tosh, Gregory 
Isaacs and the Skatalites for the fina- 
le. Tickets are $40 in the U.S. for all 
three nights. 

Journey and their manager Herbie 
Herbert are the latest members of the 
Honorary Advisory Board for the 
American Collegiate Talent Show- 
case ... David Bowie, who was to 
end his marathon world tour in Aus- 
tralia and New Zealand, just can't 
seem to stop. "I decided because of 
the tremendous response we've had 
that I couldn't go back home without 
visiting one of my favorite parts of 
the world, Southeast Asia," he says 
in a statement. "So I will be bringing 
my band to Singapore, Kuala Lum- 
pur, Hong Kong and Bangkok in 
December." 

The Eurythmics have been asked 
to contribute a song or two to the 
next Robert Plant LP ... Chad Stu- 
art & Jeremy Clyde will be perform- 
ing together for the first time since 
they broke up in 1969 when they do 
the 1983 Celebrity Benefit Ball pre- 
sented by Women in Show Business 
at the ballroom of the Beverly Wil- 
shire Hotel ... The works of Handel, 
Mozart, Chopin and Verdi were per- 

formed over the weekend at Alice 
Tully Hall in New York's Lincoln 
Center by the -12 -piece Johnston 
Fantastic Symphony Steel Orches- 
tra, all the members playing steel 
drums ... Frank Sinatra had to post- 
pone two concerts in the New York 
area -at Byrne Arena and Nassau 
Coliseum -because of viral laryngi- 
tis. The shows have been 
rescheduled. 

Drummer Steve Goulding, former- 
ly with the Rumour and Lene Lovich, 
and vocalists Paula West and Alison 
Williams have been added to the cur- 
rent Gang Of Four tour of the U.S. 
and Canada . 

Author Mark Bego has just re- 
leased "Michael," a biography of Mi- 
chael Jackson. Coming soon is an- 
other Michael Jackson biography, 
this one by Billboard's own Nelson 
George ... David Bromberg was 
joined by Taj Mahal for an evening 
of acoustic music at Carnegie Hall, 
last weekend. 

Signings: The Staple Singers to 
Larc Records, distributed by 
CBS ... Savannah to Mercury/Poly- 
Gram ... Freddie Hart and Jim Gla- 
ser tO the Joe Taylor Agency 
... Claire Cloninger to Word Mu- 
sic ... Kool & the Gang to Howard 
Bloom for publicity ... Bandana to 
Board Bros. for management and 
Little David Wilkins to Board Bros. 
for bookings ... Private Sector to 
MSB Records ... Guitarist Brian 
May of Queen signed worldwide to 
Capitol Records in association with 
EMI Music ... Enigma's heavy met- 
al band Tsunami to Welk Music. 

Continued from page 47 
perimenting, which kept the band go- 
ing. But now we've gone the full cir- 
cle. Obviously there is more polish in 
the studio, but there is also more en- 
ergy. The last LP was written more 
like the first three, and it's more like 
live in the studio." 

"The huge stage productions 
should be there when they comple- 
ment the music, but it should not 
dominate it," adds Gillam. "We put 
out, but nobody could see us, there 
was just too much concrete all over 
the place. But now there is more 
space and it's slightly more surreal." 

A band with a name and image like 
Black Sabbath to many is not just 
surreal but downright demonic, 
which its members find somewhat 
amusing. "This band, in any state in 
America, can never play on Easter 
Sunday, for instance. That's an un- 
written law, and probably in some 
places it is written," says Butler. 
"We've played on Good Friday, but 
we've never been allowed to play on 
Easter Sunday. 

"There was a governor in Arizona, 
in fact, the last one to ban us on the 
last tour, who made it a big thing in 
running for re- election. And there 
was Casper, Wyo., where we were the 
second band, after Elton John, ever 
to play there, and from the moment 
the concert was announced until we 
played the press was absolutely full 
as to whether we should be allowed 
to play or not. 

"In the serious newspaper in Cas- 
per there were editorials about 
whether we should allow this band to 

Rock'n'Rolling 
turn our children into devil worship- 
ers. And there were others who said 
that this was America, a free country, 
and there was nothing to do about it. 
And even in places like Australia, we 
had the local vicar for Sydney come 
down to see us. Normally we have a 
cross onstage that comes down and 
lights up. But that night the cross ex- 
ploded and burst into flames. Of 
course, the vicar nearly had heart 
failure. And that was all over the 
news in Australia." 

lam, that doesn't sound like a likely 
prospect. Why? Management 
problems. 

"We've talked about it quite a few 
times, all sorts of different combina- 
tions. Ritchie (Blackmore) asked me 
to join Rainbow at one time, and then 
over the years it was talked about, 
but it fell to pieces for various rea- 
sons, mostly because (of) the 
management. 

"When the musicians were in- 
volved it was fine, really, but then it 

* * * got fragmented. Nobody is now in- 
And what about Deep Purple? volved with the original Deep Purple 

Over the years there have been ru- management at all, but they own the 
mors that Purple might get together name, all that sort of thing," says 
again sometime. But listening to Gil- Gillam. 

Rhetta Hughes In Broadway Spotlight 
NEW YORK -Rhetta Hughes, 

whose single "Angel Man" topped 
the Dance /Disco charts last spring, 
is playing the lead role in "The Amen 
Corner," a new Broadway musical by 
James Baldwin. 

The show, with music by Garry 
Sherman and lyrics by Peter Udell, is 
set in Harlem in the '50s. It deals 
with a preacher whose life is set in 
turmoil by the reappearance of her 
estranged husband, a jazz musician. 

Hughes, who records for Aria, the 
label on which her most recent re- 
cord, "Crisis," was released, is no 
stranger to Broadway. She made her 
debut on the Great White Way in the 
early '70s in Melvin Van Peebles' 
"Don't Play Us Cheap." She has 
since appeared in the hit musical 
"Don't Bother Me, I Can't Cope," 

the less successful "Got Tu Go Dis- 
co," and most recently in the Tony 
Award -winning "Dreamgirls." 

Hughes has also played Josephine 
Baker in the Off -Broadway musical 
"Paris Lights," and has toured with 
"Bubbling Brown Sugar" and "Meta- 
morphosis." She has appeared in a 
cable tv production of "Purlie" with 
Sherman Hemsley and Melba Moore, 
and opposite Ruby Dee in Eugene 
O'Neill's "Long Day's Journey Into 
Night." 

"The Amen Corner" opened 
Thursday (10) at the Nederlander 
Theatre here. It has musical direction 
by Margaret Harris and orchestra- 
tions by Garry Sherman and Dunn 
Pearson. Negotiations are currently 
under way for the production of an 
original cast album. 

PRODUCTIONS 

THE NEW AND 
EMERGING 
DISCO MUSIC 

LABEL FROM ITALY! 
Here are some of the available brand new releases 

ITALIAN 12" DISCO 
DUKE LAKE / DO YOU 
CHINA TOWN / BETTE DAVIS EYES 
P.J. MARCUS / LA. WOMAN 
CELLOPHANE / GIMME LOVE 
COMMANDO / TUBULAR BELLS 
WIND / BORN TO BE ALIVE 
CONTROL D /VISION IN THE MIRROR 
D.F. PAM / ON THE BEAT 
DONNA EYES / GOD KNOWS 
MIKE CANNON / VOICES IN THE DARK 
CRUSIN' GANG / AFFAIR A GO GO 
J.D. JABER / DON'T STOP LOVIN' 
INTO/UNIT 
DOCTOR CAT / FEEL THE DRIVE 
JANE HILL /RADIO 
KOMA / CAVRONES 
BARRY MASON / BODY 
THE BLACK ANGEL / CHANGE AN ANGEL 
HIPNOSIS / PULSTAR 
BRAND IMAGE / ARE YOU LOVING? 
SKY CREACKERS / YOU SHOULD BE DANCING 
BILLY JEAN / I NEED YOU 
MANUEL / TANGO 
MIRAGE / WOMAN 
FAKE / DONNA ROUGE 

RALPH RIVER BAND / STRANGE VIBRATION 
SILVIE STONE / CHARNING PRINCE 
CHEAPS / MOLIENDO CAFE 
TOPO / BA BA GO GO 
LOS ANGELES T.F. / EVER LIVING FEVER 
P. LION / HAPPY CHILDREN 
TONY ESPOSITO /JE -NA' /PAGAIA IRE -MIX 
ESAVU / BREAKIN' UP 
FUN FUN / HAPPY STATION 
ALBERTO CARRARA / DISCO KING 
THE NIPS / SUNSHINE REGGAE 
ARTEFICIALS / TURN ME ON 
MISTER FLAGIO / TAKE A CHANCE 
APE / TIME TO CHANGE 
JOE YELLOW / LOVER TO LOVER 
JOCK HATTLE / CRAZY FAMILY 
MARK S SPENCER / STAY 
TALKO / PSYCHO FLASH 
AMIN PECK / SUICIDAL 
RYAN PARIS / DOLCE VITA 
ASSO / DO IT AGAIN 
RIS / LOVE 'N' MUSIC 
TIME / SHAKER SHAKE 
M.B.O. / EWOK CELEBRATION 
DIANA EST / LE LOUVRE 
KOTO / JAPANAISE WAR GAME 

ROBI BONARDI / I WANT YOU BABY I REALLY DO 
KLAPTO / MISTER GAME 

ITALIAN NEW WAVE 
NOT MOVING / SAME 7" 
NOT MOVING / MOVIN' OVER 7' 
GATHERED / SAME (COMPILATION) LP 
DIAFRAMMA / ALTROVE 12' 
FIRST RELATION / V.A. LP 
FRIGIDAIRE TANGO / SAME LP 
A.T.R.O.X. / NIGHTS REMAINS LP WITH TUXEDO MOON) 
STEVE PICCOLO / DOMESTIC EXILE LP 
STEVE PICCOLO / ADAPTATION LP 
LISFRANK / NAN MASK EP12- 
NEON / SAME EP12- 
BISCA BISCA / SAME EP12- 
LITFIBA / SAME EP12" 

OTHERS 
MAURIZIO ANGELETTI / GO FLY A KITE (FOLK ROCK) 
VANADIUM / SAME (HEAVY METAL) 
VANADIUM / A RACE WITH DEVIL (HEAVY METAL) 
VANEXA / SAME (HEAVY METAL) 
MALLARD / IN A DIFFERENT CLIMATE (ROCK) 

1L :iscOTTO s.r.l. - via Santa Maria, 94 - 20093 Monzese . (Milano) . Italy 
Telephone (02) 254 -7951 . ASK for Paolo or Gerry 

Telex 340864 DISCOT I 
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EXCLUS I VELY 
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TaIenI &Venues 
`Critical Darling' T -Bone Burnett 

Continued from page 49 

says Burnett, "Steve turned to me 
and said `Isn't America a great place? 
Where else could a Jewish kid from 
New Jersey, a hillbilly from Texas, 
and four Chicanos from East L.A. 
get together and make a record ?' 
And that is what's great about Amer- 

ican music. So many styles come to- 
gether; it's that wonderful melting 
pot." 

Burnett has a passionate love for 
America, and "Proof Through The 
Night" (note that the title is from the 
National Anthem) uses many meta- 
phors for the country. 

"In 'Hefner And Disney,' " he 
says, "America is a beautiful young 
divorcee, and everybody's trying to 
woo her. The two most obvious peo- 
ple who participate in this process, 
which I call `sensory fascism,' are 
Hugh Hefner and Walt Disney. But 
what people often miss is that this is a 
funny song. It's funny because it's so 
ridiculous." 

This 
Week 

6 

\rJ 

CU 
10 

11 

12 

13 

14 

15 

16 

20 

21 

22 

23 

24 

(-2-5) 

26 

27 

28 

(29) 

30) 
31 

32 

(3 3) 

34 

(3 5) 

36 

Billboard 

Dance/ DiscoTop 80 
Survey For Week Ending 11'19/83 

C Copyright 1983. Billboard Publications, Inc No pa t of th s publication may be reproduced. 
stored in a retrieval system. or transmitted, in any form or by any means. electronic, mechanical, 
photocopying recording. or otherwise. without the prior written permission of the publisher 

Last 
Week 

Weeks 
On 

Chart TITLE(S), Artist, Label 
This 
Week 

8 
WEEKS 

LET THE MUSIC PLAY- Shannon-AT x1 
40 

Emergency (12 Inch) EMDS 6540 4 
41 

2 4 SAY SAY SAY -Paul McCartney And Michael 42 

Jackson -Columbia (12 Inch) 44 -04169 

3 6 I AM WHAT I AM- Gloria Gaynor -Silver Blue 43 
(12 Inch) SB -220 

6 6 BABY'S IN THE MOUNTAIN -Peter Godwin - 44 
Polydor (12 Inch) 

13 4 ELECTRIC KINGDOM -Twilight 22- Vanguard 45 

4 9 
(12 Inch) SPV 68 

LOVE TEMPO -Quando Quando- Factory (12 46) 
Inch) OSFY 5 

16 4 ALL NIGHT LONG (ALL NIGHT) -Lionel 47 
Richie- Motown (7 Inch) 1698 (12 Inch *) 

26 3 ROCKET TO YOUR HEART /MANDATORY 48 
LOVE- Lisa -Moby Dick (EP Cuts) BTG 1031 

22 3 TALKING IN YOUR SLEEP -The Romantics - 49 
Epic (12 Inch) AS 1767 50 

15 4 TELEFONE (LONG DISTANCE LOVE AFFAIR) - 
Sheena Easton -EMI -America (12 Inch) 7814 51 

7 8 LOVE IS A STRANGER -Eurythmics -RCA (12 

Inch) PW 13629 

12 7 ANGEL EYES -Lime -Prism (12 Inch Remix) 52 
PDS 475 

9 5 WHITE LINES (DON'T DO IT)- Grandmaster 
Flash And Melle Mel -Sugarhill (12 Inch) 

(53) 

10 7 

SH 465 

SHOW ME THE WAY -Skyy -Salsoul (12 Inch) 
54 

5 12 
SG 408 

PILOT ERROR- Stephanie Mills- Casablanca 
55 

17 6 
(12 Inch) 8141681 

LOVE HOW YOU FEEL -Sharon Redd -Prelude 56 

(12 Inch) PRL D667 

29 3 POP GOES MY LOVE /SCRATCH GOES MY 57 
DUB -Freeez- Streetwise (12 Inch) 
SWRL 2215 58 

40 2 COLOUR BY NUMBERS -Culture Club - 
Virgin /Epic (LP -all cuts) QE 39107 59 

28 3 WET MY WHISTLE- Midnight Star -Solar (7 

Inch) 69790 (12 Inch *) 60 
8 13 HOLIDAY /LUCKY STAR -Madonna -Sire (LP 

Cuts) 23867 61 

25 4 AUTOMATIC MAN -Michael Sembello- Warner 
Bros. (12 Inch) 0 -20153 (62) 

23 5 JUST BECAUSE YOU'LL BE MINE -Instant 
Funk -Salsoul (12 Inch) SG 410 63 

24 4 IS IT LOVE -Gang Of Four -Warner Bros.(LP 
Cut) 1 -23936 (12 Inch *) (64) 

14 8 ONE THING LEADS TO ANOTHER -The Fixx- 
MCA (7 Inch) 42264 (12 Inch *) 65 

50 3 HAPPINESS IS JUST AROUND THE BEND - 
Cuba Gooding- Streetwise (12 Inch) 66 
SWRL 2214 

11 10 MAKING MUSIC -Gary's Gang -Radar (12 67 
Inch) RDR 12005 

31 5 99 LUFTBALLONS -Nena -Epic (12 Inch) 68 
49 -04109 

18 

33 

9 

6 

I'M NOT YOUR STEPPING STONE- Modern 
Rocketry -Megatone (12 Inch) MT 110 

SPICE OF LIFE- Manhattan Transfer -Atlantic 

69 
70 

57 3 

(7 Inch) (12 Inch *) 7 -89786 

LOVE GAME -Pure Energy -Prism (12 Inch) 71 

PDS 480 

42 13 ON A JOURNEY /DANCE SISTER /LOVE KILLS 72 

PAIN -New York Citi Peech Boys -Island (LP 
Cuts) 90094 -1 73 

21 10 IT'S ALRIGHT -NV- 
Sire (12 Inch) 20133 74 

49 4 ROCKIN' RADIO -Tom Browne- Arista (12 
Inch) 75 

19 14 MAJOR TOM (COMING HOME) -Peter 
Shilling -Elektra (12 Inch) 0 -66995 76 

45 4 LA CAGE AUX FOLLES -Le Jete -Megatone (12 

Inch) MT 119 77 
32 21 SPEAKING IN TONGUES -Talking Heads -Sire 

(LP -all cuts) SR1 -23883 78 
64 2 B -BOYS -Nona Hendryx -RCA (12 Inch) 

PD -13644 79 
53 4 I WANT YOU ALL TONIGHT- Curtis Hairston - 

Pretty Pearl (12 Inch) P.P. 510 

68 2 LUCKY TONIGHT -Sarah Dash -Megatone (12 80 
Inch) MT -112 

Last 
Week 

35 

Weeks 
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34 7 

44 6 

39 15 

58 3 
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NEW ENTRY 

48 10 

52 6 

59 9 

30 

NEW ENTRY 

69 13 

73 6 

60 12 

70 9 

72 7 

71 7 

75 7 

43 8 

55 7 

TITLE(S), Artist, Label 

ALL SHOOK UP- Orbit -Quality (12 Inch) 
QUS 047 

FIX IT -Teena Marie -Epic (12 Inch) 49 -04125 

TAKE A CHANCE ON ME- Waterfront Home - 
Bobcat (12 Inch) AS 1722 

CRUSHED BY THE WHEELS OF INDUSTRY - 
Heaven 17- Arista (12 Inch) AD 19074 

AND I AM TELLING YOU I'M NOT GOING - 
Koffie -Pan Disc (12 Inch) RRD 2214 

AIN'T NOBODY -Rufus featuring Chaka Khan - 
Warner Bros. (7 Inch) 7 -29555 (12 Inch *) 

DESTINY -Gwen Jonae -C &M Records (12 
Inch) CML 911 

CONFUSION -New Order- Streetwise (12 Inch) 
SWRL 2213 

WHY ME? -Irene Cara- Geffen (12 Inch) 
0 -20156 

ONE DAY -APB -Import (12 Inch) 

CRISIS -Rhetta Hughes -Aria (12 Inch) 
AR 1210 

A NIGHT IN NEW YORK -Elbow Bones And 

The Racketeers- EMI -America (12 Inch) 
7812 

I NEED YOU -The Pointer Sisters -Planet (12 

Inch) PD -13632 

TOUR DE FRANCE -Kraftwerk- Import (12 
Inch) 

BODY WORK -Hot Streak -Easy Street (12 
Inch) 7503 

WITHOUT YOU -Chaz Jankel -A &M (12 Inch) 
12705 

IN A BIG COUNTRY -Big Country- Mercury 
(LP Cut) 8128701 (12 Inch *) 

RISE UP- Parachute Club -RCA (12 Inch) 
PD -13655 

HEY LITTLE GIRL -Icehouse -Chrysalis (12 
Inch) 4V9 42731 

PRESSURE SWAY- Machinations -A &M (12 
Inch) SP -12077 

FOR YOUR LOVE /BEAT MY DRUM /RADIO 
ACTION -Claudja Barry -Personal 59801 

HUMAN TOUCH -Rick Springfield -RCA (12 

Inch) PD 13617 

I'LL NEVER, NEVER GIVE UP- Pattie Labelle - 
Philadelphia Intl (12 Inch) 42904176 

I'VE BEEN ROBBED -Three Million- Cotillion 
(12 Inch) 0 -96979 

'TIL IT ALL FALLS DOWN -Red Rocker - 
415 /Columbia (12 Inch) AS 1732 

WHERE IS MY MAN ?- Eartha Kitt -Streetwise 
(12 Inch) 2217 

THE BOYS COME TO TOWN -Earlene 
Bentley -Megatone (12 Inch) MT 115 

TELL HER ABOUT IT -Billy Joel- Columbia (12 
Inch Remix) 44 -04138 

NIGHTLINE -Randy Crawford -Warner Bros. 
(12 Inch) 20138 -0A 

HOLD IT -Tin Tin -Sire (12 Inch) 20142 

GIRL OF THE 80'S- France Joli -Epic (12 Inch) 
49 -04183 

PARTY ANIMAL -James Ingram -Qwest (12 
Inch) 

THE MAN WITH THE FOUR WAY HIPS -Tom 
Tom Club -Sire (LP Cuts) 23916 

BREAK DANCIN' (ELECTRIC BOOGIE) -West 
Street Mob -Sugarhill (12 Inch) SH 460 

GET OFF MY CASE -The Comateens- Mercury 
(12 Inch) 8140791 

MANDOLAY -Art Attack- B.M.0. /Columbia (12 
Inch) 4W904017 

HARMONY /I GOT IT -Jayne Edwards -Profile 
(12 Inch) 7027 

YOU GOTTA BELIEVE -Love Bug Starksi- 
Fever (12 Inch) TFR 003 

INTO THE NIGHT -Carol Hahn -Nickel (12 

Inch) NKL 1221 

EVERYDAY PEOPLE -Joan Jett And The 
Blackhearts- Blackheart /MCA (12 Inch) 
13073 

BET'CHA GONNA NEED MY LOVIN' -Latoya 
Jackson -Larc (12 Inch) 

Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs. * non- commercial 12 -inch 

Bullets are awarded to those products demonstrating the greatest gains in audience response this week. 

Dance Trax 

51 

By BRIAN CHIN 
Singles, all with clear potential: Sylvester's "Trouble In Paradise" / "Too 

Late" (Megatone 12 -inch) should be a double -sided monster, the first an up- 
tempo with a rock flavor, the second a very up -to -date club /radio number, with 
some muted scratching ... Earth, Wind & Fire also sound like they've made a 
radical move within a very commercial spectrum with "Magnetic" (Columbia 
I2- inch), an uptempo cut texturally influenced by "Maniac," but with its own 
melodic identity ... Oh Romeo's second on Bobcat 12 -inch is a two -sided sure 
shot from neo -disco producer Bobby Orlando: "Try It" is in the clean, sharp 
style of the recent British disco efforts, while "Lookin' Out" has more the West 
Coast Cowley feel. 

Patrick Cowley's biggest hits have been remixed for a "greatest hits" collec- 
tion soon to be released on Megatone. Included are a vocal "Menergy" starring - 
Sylvester, a great looped "Do Ya Wanna Funk," and new versions of "Mega - 
tron Man" and "Right On Target." The label has also released its first ERC 
project, by Norma. The 12 -inch includes a nine -minute remix of the import hit 
"Maybe This Time" and three mixes of the cathedral -Eurodisco "Life Is The 
Reason." * 

More singles: B +'s "B -Beat Classic" on West End 12 -inch is a highly atmo- 
spheric tribute to the nameless but recognizable rhythm breaks heard behind 
live rappers. With a vocodered lead, this one crosses "At Midnight" and "Scor- 
pio" with sparse keyboards and a very toppy sound ... Dave Valentin & Bruni 
Pagan's "Loquita (Crazy Lady)" (GRP 12 -inch) casts a wide musical net over 

jazz, Eurodisco and Latin; it's high -uptempo and full of good music ... We 

shouldn't have failed to mention how well -produced Curtis Hairston's "I Want 
You All Tonight" is (Pretty Pearl 12 -inch, through Spring). Hairston turns in 

some great vocals and the Morales /Munzibai mix gives it a clean urban /soul 
sound; it jumps to 38 bullet on the chart. 

* * * 
Notes: A couple of notable recent independent releases will be converted into 

video form on Vestron Video's "Ultraflash!" videocassette. They are: Catawba's 
"Holding Back," by Jackie Moore, and Next Plateau's "Get Wet," by C -Bank. 

Artists do not appear; instead, as the title indicates, the video clips are dance in- 

terpretations conceived similarly to the immensely popular dances accompany- 
ing the music from "Flashdance." The tape is priced at $39.95. 

We followed a shoulder box radio several blocks down the wrong end of 42nd 

St. this week to catch all of `D' Train's "Something's On Your Mind." It's that 

duo's strongest song since "Keep On" and a real killer. It ships immediately on 

Prelude ... Lionel Richie's "Can't Slow Down" album hadn't reached us yet, 

but the title cut blasted out of our car radio during a recent trip to New Orleans 

and sounded like it has all the jump- and - jitter of "Wanna Be Startin' 
Something." 

Among the music leaked to attendees of the recent Music Marathon '83 was a 

Chrysalis cassette with upcoming music from Toni Basil and Deborah Harry. 
Basil's surprising "Over My Head" is smooth Europop (produced by Richie 
Zito and Giorgio Moroder) that will put her in the ranks of the crossover disco 
divas which Sheena Easton and Kim Carnes joined recently (with the strong 
showings, respectively, of the "Telefone" remix by Rusty Garner and the "In- 
visible Hands" 12 -inch mix by John Benitez). Harry's "Rush Rush" reteams her 
with Moroder in a highly inventive track. "Rush" is as yet unscheduled and is 

expected to make its first appearance on MCA's "Scarface" soundtrack, al- 

though Chrysalis will distribute a 12 -inch promo. 

New Releases 
Another reason why dance music 
professionals read Dance Music Report 

Why are more and more dance music professionals and record retailers turning to 
Dance Music Report? Because they trust DMR to provide the most accurate and 

comprehensive listings of the latest domestic and import dance releases. 
Dance Music Report's in -depth reporting is how thousands of disc jockeys from 
coast to coast monitor the pulse of today's dance music market. Subscribe today. 
See why serious disc jockeys won't spin without us. 

1 year -25 issues 
U.S. $35. 
CanadaiMex $40. 
International $80. 

Please include your name, address, zip code 
and occupation on a separate sheet of paper 
with your remittance. All subscriptions paid 
in U.S. dollars. 

LACt 
MUSIC 
REPORT 

DANCE MUSIC REPORT 
Keeping you # 1 

210 E. 90th St., New York, N.Y. 10028 (212) 860-5580 

MAIL O DISC RECORDS 
855e Conklin St 

Farmingdale. NY 11735 
Phone 15161694 -0088 

Same day service for DJs or- 
dering before noon New York 
time. 
Call for our new catalog featuring; 

new lower prices on Import and domes- 
tic 12" 
budget line disco classic 12" and LP. 

We export to DJs In all countries (retail 
only). Telex -4758 158 IM PT -DISC 

DISCO & DANCE REC. 
MAIL ORDER SERVICE 
Hpt,tll DJ Import', & U ' 

New 12" -Slip (rx), Kelly Marie, Street Angel, 
Broads, Steve Harvey, Flirtations, Cerrone (new), 
Chi Chi Liah, Dolly Dots (new), Trans X (new), 
Spence, X -Ray Connection (new), Fun Fun (rx), Mar- 
gie May, Tony Sherman, Keyboards Affair, N.O.I.A., 
Joey Moon, Duke Lake, Travel Sex, Cless, Dynamic 
7, R.I.S., Kelly Jackson (rx), Motion (new), Linda 
Singer, Suzanne Stevens, Bobby O Medley, Elaine 
Charles, Tanya Jackson, Simba, Take 3, Art of 

Noise, Vera (new), Joy Michael, 
Koto (new), Jan Hill, Control D, The 
Reel, Cat Miller, Jade, Deborah 
Washington, Dee D Jackson, Gior- 
gio (chase), Digital Emotion (new), 
Stevie B. (Call Me & Midnight Mu- 
sic), Liquid Liquid, Eastbound 
EXPW. 
IMPORT LPs -Bobby O, Suzanne 

4.d. Stevens, Hi Fashion Mix Vol. 2, Mo- 
' tion, Mix Your Own Stars, Sound 

Effects. 

"Oh The Record" 
by Doug Shannon 

a complete DJ's guidebook. 
Call for Details. 

www.americanradiohistory.com
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Survey For Week Ending 11'19'83 

Boxscore 
The following are among the top concert grosses nationwide reported through the survey week. Included are 

act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of 

sellouts and dates(s). 

Among the top grosses reported through Nov. 8. 

STEVIE WONDER, WONDERLOVE -$1,113,475, 46,992, $25, $22.50 
& $20, in- house, Radio City Music Hall, New York, eight sellouts, Oct. 18- 
23. 

Z Z TOP, JOAN JETT & THE BLACKHEARTS -$640,076, 49,222, 
$13.75, Pace Concerts /Feyline Presents, Summit, Houston, three sellouts, 
Oct. 7 -9. 

POLICE, THE FIXX- $418,990, 33,174, $15 & $12.50, Brass Ring Pro- 
ductions /SRO Productions, Omni, Atlanta, two sellouts, Nov. 2 -3. 

POLICE, THE FIXX -$286,279, 21,805, $13.50 & $12.50, Sunshine 
Promotions, Rupp Arena, Lexington, Ky., sellout, Nov. 6. 

KENNY ROGERS, B.J. THOMAS, RIGHTEOUS BROTHERS- $276,040, 
17,240, $16.75 & $14.75, C.K. Spurlock, Summit, Houston, sellout, Oct. 
28. 

JOSE LUIS RODRIGUEZ- $259,533, 11,193 (11,748 capacity), $25, 
$20, & $17.50, in- house, Radio City Music Hall, New York, two shows, Oct. 
28 -29. 

ALABAMA, JUICE NEWTON, THRASHER BROTHERS- $258,059, 
16,649, $15.50, Century Il Promotions, Met Center, Minneapolis, sellout, 
Nov. 4. 

KENNY ROGERS, B.J. THOMAS, RIGHTEOUS BROTHERS- $257,652, 
16,526 (18,711), $16 & $13.50, C.K. Spurlock, Reunion Arena, Dallas, 
Oct. 30. 

KENNY ROGERS, B.J. THOMAS, RIGHTEOUS BROTHERS -$226,185, 
15,207, $15.50 & $13, C.K. Spurlock, LSU Assembly Center, Baton 
Rouge, La., sellout, Oct. 29. 

KENNY ROGERS, B.J. THOMAS, RIGHTEOUS BROTHERS- $221,824, 
14,767 (15,500), $15.50 & $13, C.K. Spurlock, Kemper Arena, Kansas 
City, Mo., Oct. 25. 

KENNY ROGERS, B.J. THOMAS, RIGHTEOUS BROTHERS- $201,496, 
13,142, $15.50 & $13, C.K. Spurlock, University of Dayton (Ohio) Arena, 
sellout, Oct. 3. 

AC /DC, FASTWAY -$198,909, 14,967 (18,500), $13.50, Pace Con- 
certs /Stone City Attractions, Reunion Arena, Dallas, Oct. 27. 

KENNY ROGERS, B.J. THOMAS, RIGHTEOUS BROTHERS- $197,030, 
13,110, (14,000), $15.50 & $13, C.K. Spurlock, Hilton Coliseum (ISU), 
Ames, Iowa, Oct. 23. 

AC /DC, FASTWAY -$195,855, 14,372 (17,048), $13.75, Pace Con- 
certs, Summit, Houston, Oct. 30. 

MEN AT WORK, HAIRCUT 100 -$185,834, 11,748, $16.50 & $15, in- 
house, Radio City Music Hall, New York, two sellouts, Oct. 24 -25. 

KENNY ROGERS, B.J. THOMAS, RIGHTEOUS BROTHERS- $184,316, 
12,292 (14,656), $15.50 & $13, C.K. Spurlock, Rupp Arena, Lexington, 
Ky., Nov. 2. 

RODNEY DANGERFIELD, DENNIS BLAIR- $182,359, 12,784, $15.75 
& $14.75, in- house, Front Row Theater, Cleveland, Ohio, four sellouts, Oct. 
21 -22. 

POLICE, THE FIXX -$168,539, 12,268, $14.50 & $12.50, Mid -South 
Concerts, Stokeley Athletic Center (UT), Knoxville, Tenn., sellout, Nov. 5. 

KENNY ROGERS, B.J. THOMAS, RIGHTEOUS BROTHERS- $165,710, 
11,000, $15.25 & $12.75, C.K. Spurlock, Lloyd Noble Center, Norman, 
Okla., sellout, Oct. 27. 

LOVERBOY, JOAN JETT & THE BLACKHEARTS -$154,045, 13,600, 
$11.50, Sunshine Promotions, Roberts Stadium, Evansville, Ind., sellout, 
Oct. 27. 

KENNY ROGERS, B.J. THOMAS, RIGHTEOUS BROTHERS- $153,078, 
9,876, $15.50, C.K. Spurlock, Metro Center, Rockford, Ill., sellout, Nov. 1. 

BLACK SABBATH, QUIET RIOT -$152,961, 17,567, $10.50 & $8.50, 
Electric Factory Concerts, Spectrum, Philadelphia, sellout, Nov. 5. 

BLACK SABBATH, QUIET RIOT- $152,595, 11,649 (12,500), $13.50 
& $11.50, Ron Delsener /Ruffino- Vaughn Prods., Nassau Coliseum, Union- 
dale, New York, Oct. 30. 

KENNY ROGERS, B.J. THOMAS, RIGHTEOUS BROTHERS -$150,633, 
9,786 (11,500), $15.50 & $13.50, C.K. Spurlock, Mabee Center (ORU), 
Tulsa, Okla., Oct. 26. 

KENNY ROGERS, B.J. THOMAS, RIGHTEOUS BROTHERS- $150,040, 
10,039 (11,000), $15.50 & $12.50, C.K. Spurlock, Univ. of Tenn. Sports 
Arena, Chattanooga, Nov. 6. 

LIONEL RICHIE, POINTER SISTERS -$148,465, 9,958 (17,017), $15 
& $12.50, Beach Club Concerts /Cellar Door Prods., Omni, Atlanta, Oct. 
28. 

KENNY ROGERS, B.J. THOMAS, RIGHTEOUS BROTHERS- $145,829, 
9,408, $15.50, C.K. Spurlock, Municipal Auditorium, Nashville, Tenn., sell- 
out, Nov. 5. 

KENNY ROGERS, B.J. THOMAS, RIGHTEOUS BROTHERS -$139,108, 
9,635 (10,500), $15 & $12.50, C.K. Spurlock, Southern Ill. Univ. Arena, 
Carbondale, Ill., Nov. 4. 

AC /DC FASTWAY -$138,398, 12,081 (13,000), $12.50 & $11.50, 
Sunshine Promotions, Market Square Arena, Indianapolis, Nov. 3. 

LIONEL RICHIE, POINTER SISTERS -$134,812, 12,000, $12.50, 
Beach Club Concerts, Carolina Coliseum, Columbia, S.C., sellout, Nov. 5. 

LIONEL RICHIE, POINTER SISTERS -$134,525, 10,762, $12.50, 
Beach Club Concerts, Charlotte (N.C.) Coliseum, sellout, Nov. 6. 

LIONEL RICHIE, POINTER SISTERS -$133,037, 10,643 (13,239), 
$12.50, Beach Club Concerts /Cellar Door Prods., Auburn (Ala.) Coliseum, 
Nov. 3. 

LIONEL RICHIE, POINTER SISTERS -$131,962, 10,557, $12.50, 
Beach Club Concerts, Reynolds Coliseum (NCSU), Raleigh, N.C., sellout, 
Nov. 4. 

AC /DC, FASTWAY -$127,153, 10,384 (11,932), $12.50 & $10.50, 
in- house /Stone City Attractions, Frank Erwin Center (Univ. of Texas), Aus- 
tin, Oct. 29. 

STEVIE NICKS, JOE WALSH -$117,165, 8,450, $15, Magic Prods./ 
American Concert Inc., Lakeland, (Fla.) Civic Center, sellout, Nov. 4. 

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. Publi- 
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report, 
please call Melinda Newman in Nashville at 615/7488132: Ancil Davis in New York at 
212/766.7316 nr I inda Derkard in I on Angeles at 213 /R59.5344 

Talent &Venues 
TaIenI In Action 

MILES DAVIS TRIBUTE 
Radio City Music Hall, New York 

Tickets: $45, $35, $25 
Many of the stylish patrons in the orchestra 

seats got up to leave soon after Miles Davis 

and his sextet launched into a loud, driving 

modern jazz medley that found him playing 

keyboards as well as his fabled silver horn. 

The walkout, after three hours of musical and 

verbal tribute, was a paradoxical moment in 

the Black Music Assn.'s "Miles Ahead" salute 

to the usually reclusive trumpeter Nov. 6 at Ra- 

dio City Music Hall. 

Davis did more than show up. He came to 

play with his racially mixed band whose mem- 

bers (including bassist Darryl Jones, drummer 

Al Foster and guitarist John Scofield) moved 

effortlessly through stylistic groove shifts dur- 

ing an extended half -hour medley of "Speak," 
"Star On Cicely," "Chicago" and "What It Is." 

The sound, as only Davis could concoct, 

was extraordinarily intense, a state -of- the -art 

melange of jazz, funk, rock and blues styles 

united under the fusion heading. At 57, the 

trumpeter from East St. Louis demonstrated 

that he is still very much on the cuffing edge of 

modern music. 

His performance was the crowning moment 

of the extravaganza, which, like the BMA's trib- 

ute to Count Basie last winter, featured many of 

the musicians Davis either worked with during 

his cool, bop and electric periods, or influ- 

enced since his arrival in New York almost four 

decades ago. 

There were a number of emotionally charged 

musical moments during the program, which 

opened with an introduction by Quincy Jones 

( "Miles was our Stevie Wonder, for those of . 

you who weren't around "). Following an ele- 

gant impressionistic mini -set by pianist Herbie 

Hancock, bassist Ron Carter and drummer 

Tony Williams, seven Davis admirers engaged 

in a frenzied trumpet shootout. The jam, featur- 

ing successive walk -on solos by Art Farmer, 

Jimmy Owens, Jon Faddis, Lew Soloff, Randy 

Brecker and Wallace Roney, coalesced into a 

blazing fanfare topped by the high -note hot 

dogging of Maynard Ferguson, who did a little 

dance to cap the ceremony. 

Another high point was the performance of 

the Davis Alumni Orchestra, featuring such so- 

loists as saxophonists Pepper Adams, George 

Coleman, Jimmy Heath and Jackie McLean; pi- 

anist Walter Bishop Jr.; bassist Buster Wil- 

liams; drummers Philly Joe Jones and Roy 

Haynes; and trombonists Slide Hampton and 

J.J. Johnson, whose humorous solo drew 
laughter from the gathering. 

Perhaps the evening's biggest surprise was 

the intimate reading of "I Try" by Angela Bofill. 

Scatting with an authority she rarely displays, 

the singer drew a thunderous ovation in the 

second half of a show that saw perfunctory 

performances by George Benson ( "The Great- 

est Love Of All ") and Peabo Bryson ( "A Song 

For You "), and vocal interpretations of "Round 

Midnight" by Shalamar and "Milestones" by 

the Whispers. 

The latter songs were failed experiments. 

Shalamar was represented by Howard Hewit 

and an androgynous -looking guitarist intro- 

duced as Mickey Free, the group's newest 
member. Curiouisly, only two of the Whispers 
took the stage, underscoring not only the disar- 
ray of the Solar acts but also the politics in- 

volved in the bookings (the BMA's president is 

label chief Dick Griffey). 

Bill Cosby, as the evening's host, was the 
least innocuous when he helped Davis don a 

robe after the trumpeter accepted an honorary 
doctoral degree from Fisk University president 
Dr. Walter Leonard. "Cos" also helped to dif- 
fuse the tension when Davis turned his back in 

mock annoyance on Al Teller of Columbia Re- 

cords prior to his presentation of a silver turn - 

of- the -century gramophone recognizing the 

musician's 27 -year association with the label. 

LEO SACKS 

KOOL & THE GANG 
S.O.S. BAND 

Radio City Music Hall, New York 
Tickets: $20, $17.50, $15.50 

Over the years, Kool & the Gang has evolved 

into a sophisticated, upbeat pop /funk group. 
Two decades together has given the Gang a 

wealth of music from which to draw, and from it 

From the dreamy "Summer Madness" and 

easygoing "Joanna" to the upbeat "You Can 

Have It," "Ladies Night" and "Hollywood," 
their four -piece horn section and rich vocal 
harmonies excelled. 

Only occasional problems with the sound 

system marred the thoroughly professional 

show, with 10 band members in matching 
white outfits and an elaborate stage set, chore- 

ography and lighting. Lead singer James 
"J.T." Taylor is a charismatic personality 
equally competent with both serious ballads 

and humorously theatrical songs. 

During "Stood In The Falling Rain," Taylor 

wears a raincoat and the group dances with, 

It gets a little hokey, but works well 

nonetheless. The "genie of sound" sequence 
for "Open Sesame" is a little less successful 
simply because it appears so dated. 

The three final songs of the set, "Too Hot," 
"Joyous Occasion," and "Celebration," 
summed up well the party feeling generated by 

much of Kool & the Gang's material. A gospel - 
ly introduction to "Celebrate" was particularly 

effective. 

The show was well produced, with a com- 
fortable, unrushed quality- It was well paced 

and tasteful -in sharp contrast to the embar- 
rassing performance by opening act the 

S.O.S. Band. Despite two current chart hits, 

"Just Be Good To Me" and "Tell Me If You Still 

Care," the band appeared to be in the early 

stages of rehearsal. Soundmen crawled 
around onstage and there were terrible feed- 

back problems, and, worst of all, lackluster 

playing and singing. LAURA FOTI 

LOS LOBOS 
Club Lingerie, Los Angeles 

Admission: $7 
If there was anything wrong with Los Lobos' 

performance, it was that it was too short. Not 

that a 65- minute set is ungenerous when it's 

one of three acts on the bill; it's just that the 

Slash recording group magically transformed 

this Hollywood club into a joyous, polyglot 

street festival -and any street festival worth its 

salt lasts eight hours, easy. 

The Nov. 3 show was being taped for public 
television, and lead singer /guitarist Cesar Ro- 

sas started off by saying "We're filming here, 

so we're scared shitless, okay ?" Fear was ei- 

ther hidden or banished by the East Los Ange- 
les foursome's upbeat material, a combination 
of traditional Mexican music, old -time rock - 
'n'roll, and some "Spanglish" numbers. 

The crowd was bopping to songs like Richie 

Valens' "Come On Let's Go," the Lobos' 

"How Much Can I Do" and "Ay Te Dejo En 

San Antonio." People were doing the lindy 

hop, the polka, the twist, and the latest new 

wave steps. Saxophonist Steve Berlin, who co- 

produced Los Lobos' latest album, joined the 

band for part of the set, working his horn in and 

around David Hidalgo's guitar, accordion and 

pedal steel virtuosity. 

A 17 -song set ended with an encore of 

"Sleepwalk" (Santo & Johnny, not Ultravox) 

and "Buzz, Buzz, Buzz," leaving the audience 

cheering and the camera operators tapping 

their toes. ETHLIE ANN VARE 

JOE PERRY PROJECT 

Bottom Line, New York 
Tickets: $750 

"We're the loudest band to play this gig," 
yelled the Joe Perry Project's flamboyant vo- 

calist/screamer Cowboy Moch Bell halfway 

through the group's hour -plus set Oct. 24. No 

argument there, and while the excessive vol- 

ume apparently delighted most of the crowd, it 

often :urned some talented performances into 

a muc puddle of noise. 

Perry pierced the din often enough to main- 

tain his reputation as a great guitarist and stuck 

in enough Aerosmith riffs to keep fans of his 

forme- group happy. "Caught In The Cross- 

fire" was one of the precious few tunes that 

featured saxophonist Bobby Sterns and key - 

boardist Harry King, who added a sophisticat- 

ed bll es touch. Other blues favorites such as 

"Take A Walk With Me Sally" augmented the 

hard rock set, which drew heavily from the 

group's current MCA LP "Once A Rocker, Al- 

ways A Rocker." KIM FREEMAN 

Just released and already on: 

WMMS 
Cleveland 

and KROO 
Los Angeles 

CASPAR 
"Talk To Me 

(Your Body Speaks 
My Language)" 
From the brand new Lp, "Self Portrait" 
Featuring the most popular 
new sound for today's playlist. 
Produced by 
Ahmet Ertegun & Aziz Goksel r 

ITULEME02 

, > 
, { 

4KO 

ar4,x 

TOP QUALITY 

r: 
reunion arena 

19,200 SEATS 

777 Sports St. Dallas, TX 75207 
(214) 658 -7070 

LITHOGRAPHED ON HEAVY GLOSS STOCK 

BLACK & WHITE 8x10'5 
500 - $55.00 1000 - $80.00 

COLOR PRINTS 
1000 - $376.00 

SEND 8.18 PHOTO CHECK OR M.O. 
PRICES INCLUDE TYPESETTING AND FREIGHT 

SAMPLES ON REQUEST 

PICT[TRES 
1867 E. Florida St. 
Sprinfeld, MO 65803 
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DELIVERY MEN ? -No, just members of the Oak Ridge Boys laughing it up 
with producer Ron Chancey, left, at a recent listening party for their new 

MCA album, "Deliver." 

CMA Joining Radio Seminar 
NASHVILLE -The Country Ra- 

dio Seminar scheduled for March 1 -3 
at the Opryland Hotel will feature 
first -time involvement by the Coun- 
try Music Assn. in an effort to broad- 
en the event's educational impact. 

The CMA is developing a series of 
specific professional sessions within 
the context of the Seminar itself as a 
means of attracting and informing 
non -radio registrants within the 
country music industry. These topics 
will include artist development, vid- 
eo, legal and legislative updates, re- 
cord sales, television and advertising. 

Lovin' And Livin' 
"The Country Music" Message -All 
About Lovin' & Livin'," by Jimmie 
N. Rogers. Prentice -Hall Spectrum 
Book, $6.95. 

It's no surprise to people seasoned 
in country music, but to those who 

aren't, Prof. Jim- 
mie Rogers use- 
fully points out 
that the word - 
not the melody, 

nor the beat -is the heart of this un- 
derappreciated art form. 

To drive the point home, Rogers 
leads us through the top 50 country 
songs of each year since 1960, cata- 
loging as he goes their dominant 
themes and what they tell us about 
the society, the singers and the listen- 
ers. If his approach is a trifle too arid 
and mechanical at times, it nonethe- 
less demonstrates that there are psy- 
chological and moral complexities in 
country music that are too easily and 
too often ignored by critics who have 
neither acute ears nor essential 
sympathies. 

Rogers is especially persuasive in 

Book 
Review 

The Country Radio Broadcasters 
organization, which stages the annu- 
al three -day seminar, will present 17 
major panels. CRB president Jim 
Ray says that the CMA's involve- 
ment will enable the Seminar to offer 
multi -dimensional opportunities for 
registrants "who in today's cost -con- 
scious environment may not be able 
to go to as many seminars and con- 
ventions." As a result of the expan- 
sion, this year's Country Radio Semi- 
nar will begin sessions a half -day 
earlier than in previous years. 

STARLIGHT DEVELOPS PACKAGES 

Jukeboxes Spur Video Potential 
By KIP KIRBY 

NASHVILLE -What do Conway 
Twitty, Crystal Gayle and Willie 
Nelson have in common with Pat 
Benatar, Toto and Duran Duran? 
They're all being programmed on 
Startime Video Jukeboxes -and, if 
Video Music International has its 
way, the revolution in country video 
will heat up even more with this new 
outlet as a sales impetus. 

Video Music International intro- 
duced its Startime Video Jukeboxes 
into the U.S. last January, following 
a successful launch in the U.K. There 
are now 156 boxes in operation na- 
tionally, with approximately one- 
third of these programming country 
music video. 

VMI complies monthly "menus" 
in five different formats for lease at 
$200 per month to customers. Each 
two -and -a -half -hour tape offers 40 
song selections, plus advertising and 
entertainment trailers. With demand 
increasing weekly, Jack Millman, 
president, estimates that his firm 
could log manufacturing requests for 
close to 1,000 video boxes by the 
close of 1983. 

VMI manufactures the hardware, 
selling the boxes to distributors who 
then sell or lease to buyers. The 
monthly taped music video programs 
are offered on half -inch industrial 
tape supplied through TVSC /Group 
W on 30 -day lease contracts. Outlets 

Raised To A Scholarly Level 
his explanations of why "hurtin " 

songs are so much more pervasive 
(and more memorable) than happy 
love songs. And he does a good job at 
tracing how the submissive and long - 
suffering country music woman of 
the 1940s and '50s evolved into the 
more self -assured and unapologeti- 
cally pleasure- loving woman of the 
1970s and '80s. He quite correctly 
singles out Loretta Lynn as being the 
most outspoken voice in this drift to- 
ward sexual equality, citing such of 
her manifestoes as "Don't Come 
Home A'Drinkin' (With Lovin' On 
Your Mind)," "The Pill" and "Some- 
body Somewhere (Don't Know What 
He's Missin' Tonight)." 

There is also some light cast on 
why older country music fans find 
younger ones so detestable at con- 
certs. (The latter have been raised on 
rock, where close attention to per- 
formers was not necessary and, con- 
sequently, not paid. Again, Rogers 
shows, it's a case of the importance of 
lyrics being ignored or overlooked.) 

A professor of communications at 
the University of Arkansas, Rogers 

has a scholar's eye for facts. But he 
does allow a few disconcerting errors 
to slip through: The Indian maid al- 
luded to in "Running Bear" is White 
Dove, not White Cloud; the Oak 
Ridge Boys did "Y'all Come Back 
Saloon," not the Statler Brothers; 
and Cristy Lane does not have an 
"h" in her first name -no matter 
how often the proofreaders of our 
land put one there. 

One could wish that Rogers were a 
little more light -hearted in his ap- 
proach to his subject. It would have 
in no way lessened its importance, 
and certainly there is ample excuse 
for levity here and there. But in his 
basically straightforward handling of 
country lyrics, he banishes any no- 
tion that country songwriting is a 
simpleton's pastime. He examines the 
lyrics as serious poetry and they 
stand up as such hearteningly well. 

"The Country Music Message" is 
well -annotated and indexed and cites 
all the essential references for begin- 
ning students of country music. 

EDWARD MORRIS 

Nashville Scene 
The Mystery Of The Wax Museum 

By KIP KIRBY 
On a recent Saturday in October, 

the Country Music Wax Museum on 
Music Row (not to be confused with 
the Country Music Foundation's 
Hall of Fame Museum) had unex- 
pected visitors. One might call them 
avid fans. Or one might call them 
thieves. 

They took only one item from the 
entire collection of country music 
displays: a black se- 
quined jacket re- 
cently donated to 
the museum by T.G. 
Sheppard. The jack- 
et matched a pair of 
trousers and a shirt 
to be worn by a wax 
renlica of the singer 

Police took fingerprints after discov- 
ery of the theft; it was the first crime 
the museum has experienced. 

No one is sure why T.G.'s jacket 
was lifted while other valuables re- 
mained untouched, or why the light - 
fingered visitors chose to leave the 
rest of Sheppard's stage costume in- 
tact on the premises. However, in 
black sequins, the thieves shouldn't 
be hard to miss should they make the 
mistake of wearing the jacket for a 
leisurely stroll along Music Row (or 
at a T.G. Sheppard concert). 

* * * 
They (may have) laughed when he 

sat down to play the classics. But 
when "Stardust" was released in 
1978. it was Willie Nelson whn ant 

the last laugh: The album became 
one of the best- selling country collec- 
tions of all time. "Stardust" was pro- 
duced by Booker T. Jones; so when 
Nelson decided to follow up his first 
classic package with a second, it was 
natural for him to return to Booker 
for collaboration. Their newest effort 
is "Without A Song," which presents 
the bearded legend fielding such 
chestnuts as "Harbor Lights," "Au- 
tumn Leaves" and "As Time Goes 
By." There's a duet with internation- 
al star Julio Iglesias, and the London 
Symphony Orchestra contributes the 
string work. 

* * * 
Is it possible that Christmas is 

/('.,.,/;.,..ad . CA 

which want to retain the tapes after 
the initial month are charged an ad- 
ditional $50 per month. VMI handles 
all its licensing directly. 

Douglas Foxworthy, software vice 
president for VMI, is optimistic 
about country's future on video juke- 
boxes. "It's true that in country mu- 
sic, a great song lasts forever," he 
points out. 

Both Foxworthy and Millman ad- 
mit they are surprised by the lack of 
aggressiveness on the part of Nash- 
ville record companies in providing 
information about their available 
clips. "Country people don't seem as 
aware (as those in rock) of video's 
tremendous sales potential yet," says 
Millman. 

Thus far, the majority of video ac- 
tivity is coming from CBS and RCA, 
notes Foxworthy. He says he often 
deals directly with managers instead 
of labels, since "in some cases, it's the 
acts themselves who have paid for 
their clips." Foxworthy adds that 
country has "an intense need" for 
conceptual videos along the lines of 
the evolution in rock. 

Both Millman and Foxworthy say 
they are actively pursuing unsigned 
talent in all musical formats for video 
programming as well. "There are a 

lot of excellent new performers 
who've paid for their own videos and 
don't know where to place them," 
says Millman. Foxworthy points to 
two rock acts, Rail and Shore, who 
were signed for video rights to Star - 
time before having label deals. Short- 
ly after, Rail signed with EMI 
America. 

Meanwhile, Millman has pur- 
chased 160 hour -long "Melody 
Ranch" segments from Gene Autry's 
Golden West Broadcasting, which he 
is breaking into half -hour segments 
containing musical performances 
culled from the airings on tv station 
KTLA. These span the years 1959- 
72, and feature such artists as Donna 
Fargo, Waylon Jennings, Glen 
Campbell, Barbara Mandrell and 
Merle Travis, at various stages of 
their careers. 

Millman is negotiating with the 
Welk Music Group and with Dick 
Clark Productions for a possible ar- 
chives series spotlighting the history 
of country through the Gene Autry/ 
Carl Cotner produced shows. How- 
ever, he will retain the fragment 
rights for use on the jukeboxes. He 
anticipates a balance of 90% current 
clips and 10% archive material on 
the monthly country menus. 

Label Makes Mark 
With Single Artist 

By EDWARD MORRIS 
NASHVILLE -Don Tolle, presi- 

dent of year -old Noble Vision Re- 
cords in Atlanta, has a saying: "Any- 
one who says you can't start a record 
company is likely to be interrupted 
by someone doing it. 

And what might seem to be self - 
serving appraisal from someone else 
gains credibility when viewed in light 
of Noble Vision's pair of top 20 coun- 
try singles and one top 30 release 
within 12 months. The label's success 
as an independent without the back- 
up of major distribution is even more 
interesting because all its activity has 
been generated by a single artist: Jim 
Glaser. 

Glaser's current single, "The Man 
In The Mirror," stands at 17. 
"You've Got Me Running" peaked 
at 28, and Glaser's debut for the la- 
bel, "When You're Not A Lady," 
climbed to 16 on the country chart. 

Recently, Noble Vision released its 
first album, also entitled "The Man 
In The Mirror." Tolle, who produced 
it, says the label will be "working off 
this album for the next six or eight 
months," giving it potential for far 
more than the usual three singles. Al- 
though no decision has been made 
yet on which song will be picked for 
upcoming release, Tolle wants 
"something uptempo" for the first of 
next year. Meanwhile, although the 
single "The Man In The Mirror" ap- 
pears to have stopped its upward mo- 

bility, Tolle plans to continue work- 
ing the record. 

"You have a responsibility to the 
record," he says, "and to the stations 
that may have added it late." In addi- 
tion to three in -house promoters - 
Tolle, his partner Hal Oven, and 
their secretary-who calls 500 sta- 
tions per week, Noble Vision has also 
relied on three indie promoters for 
"Mirror." 

Formerly a regional promotion di- 
rector for A &M, Tolle views inde- 
pendent label activity with a specific 
concept. "We have slow, deliberate 
growth criteria for artists we sign. 
I'm not interested in anyone who 
sounds like someone else." 

Glaser goes to Australia this week 
to headline as a soloist for the pilot of 
a new television show. Early next 
year, he will headline at the Wembley 
Festival in England. Currently, he's 
finishing a series of bookings with 
Tompall & the Glaser Brothers. He is 
handled for personal appearances by 
the Joe Taylor Agency. 

While concentrating on Glaser's 
career, Tolle, has found time to form 
two allied publishing companies, 
Grandison Music (ASCAP) and Tol- 
loven Music (BMI). Exclusive writ- 
ers for these companies are Tony 
Arata, who wrote "The Man In The 
Mirror," and John Michael. Five of 
Glaser's cuts on the debut LP are in- 
house. 

MUSIC CITY USA -RCA artist Gus Hardin and CBS /Cleveland International 
artist B.J. Thomas were both recently taped for "Music City USA," a syndi- 
cated tv program produced by Multi Media and set to air this fall. Shown 
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nearly here? So it seems, from the 
deluge of holiday product wending 
its way across our desk. Lots of art- 
ists have recorded Christmas records 
over the years; one who hasn't is 
Conway Twitty. Not that he didn't 
want to, but Twitty says the timing 
had to be right. Apparently, that's 
been remedied, because Twitty has 
just released "Merry Twismas," a 
story-in -song Christmas LP that took 
almost a year to complete with more 
than a thousand studio hours. 

Twitty listened to more than 60 
different Christmas albums from a 
variety of entertainers before begin- 
ning his project. Then he auditioned 
over 100 people for the vocal role of 
the Twitty Bird (winner: Tena 
Clower Sherman, a Nashville ventril- 
oquist). Conway even wrote two new 
holiday tunes for the album, as well 
as supervising the scripting. 

You Can't Take Them With You: 

When Lee Greenwood was asked to 
bring his CMA male vocalist of the 
year trophy along to the DJ tape ses- 
sions the day after the awards show, 
he willingly agreed. But at the ses- 
sions, an overeager DJ accidently hit 
the newly -designed glass bullet with 
his tape recorder and chipped a cor- 
ner of the base. Greenwood turned 
down the CMA's offer to replace it. 
"I'm holding onto the one they gave 
me," said the singer, "but from now 
on, I believe I'll keep it on the man- 
tel." The trophies used to be made of 
wood; now that they're crystal, we 
imagine the CMA will be getting re- 
placement orders much more 
frequently. 

* * * 
Bobby Bare flew to the tiny coun- 

try of Belize (formerly British Hon- 
duras, population under 150,000) in 
Central America just after the U.S. 
invasion of Grenada. Bare's appear- 

Firm Takes New Look At 
Marketing Artists' Images 

NASHVILLE -Design Asso- 
ciates, which opened a little more 
than a month ago, is selling a new ap- 
proach to an old problem: how to 
make maximum profit from artist 
merchandise sold at concerts. Design 
Associates is a one -stop operation 
specializing in the design, creation 
and production of artist -image 
concessions. 

"The country music field hasn't 
approached the selling of artist mer- 
chandise concessions as aggressively 
and competitively as the rock mar- 
ket," comments Keith Shirley, the 
company's creative director. "They 

Film /VidFirm 
Bows In Austin 

AUSTIN -A new film and video 
production venture has been formed 
by "Austin City Limits" producer 
Terry Lickona and Austin -based 
businessmen John P. Watson and J. 
Burton Casey Sr. Lickona, Watson & 
Casey Productions will provide per- 
sonnel to produce "Austin City Lim- 
its" for the Southwest Texas Public 
Broadcasting Council, as well as oth- 
er programming for PBS. 

Additionally, LWC will produce 
projects for network, cable and syn- 
dicated television and will specialize 
in music -related film and video. 

are overlooking its potential. For art- 
ists on the road who are barely mak- 
ing ends meet, concessions can pay 
the rent. In many cases, concession 
revenues could be higher than the 
artist's fee." 

Shirley suggests that the lax atti- 
tude by country artists and managers 
toward concessions developed over 
the years through a dearth of compa- 
nies equipped to advise and merchan- 
dise image items for the acts. One 
area Shirley feels is untapped in the 
country market is the artist tour 
booklet. 

"Few country recording artists 
seem to have concert booklets," says 
Shirley. "Yet with good cost control, 
it's possible to produce product that 
could carry a markup as high as 
250 %." He adds that country fans 
are ideal buyers for this kind of mer- 
chandise, since it provides them with 
personal insights into artists' 
lifestyles. 

Shirley, who was previously em- 
ployed by a San Francisco firm that 
developed projects for major theatre 
and rock'n'roll acts, completed a tour 
booklet for George Jones as an inde- 
pendent contractor prior to forming 
Design Associates with Howard 
Bayne of Bayne Publishing Co. and 
Shaun Neilsen, a singer who toured 
and recorded with Elvis Presley. 

ROSE CLAYTON 

HEE HAW HOKUM -MCA artist Gene Watson, left, hams it up with "Hee 

ances at the Belize Civic Center had 
been arranged in advance through a 
promoter, and despite the military 
conflagration in the area, the singer 
wanted to honor his commitment. 
There were no problems, reports 
manager Steve Greil, who accompa- 
nied the artist. English is the primary 
language of the country, and country 
music is very popular, although due 
to the lack of new country releases, 
people's favorites tend to be older 
songs. Bare's road manager reports 
that Bobby had to rehearse "a bunch 
of material he hasn't done in years" 
but the fans loved it. Belizian country 
fans -we love it. 

* * * 
Small Takes: Music Mill Studio 

and producer Harold Shedd hosted a 
small press party for Glen Campbell 
at the conclusion of Campbell's re- 
cording sessions there. It's the first 
time he and Shedd (best known, of 
course, for his work with Alabama) 
have cut together. During his Nash- 
ville stay, Campbell stayed with Mel 
Tillis at Tillis' farm outside Nash- 
ville. Tillis' latest record is a Shedd 
production as well. 

Speaking of studios, we neglected 
to mention, in our recent Russell 
Smith update, that he recorded much 
of his new LP at Sound Emporium 
here in town . .. Anybody wanna 
take bets on the number of requests 
Warner Bros. Records must be get- 
ting for poster reprints of Shelly 
West's "Red Hot" cover? She looks 
more like Rita Hayworth on the al- 
bum jacked than Lynda Carter man- 
aged in her entire tv special on 
Hayworth. 

Lorettta Lynn is taking her stage 
show to Europe this month for a 17- 

day tour of U.S. Army and Air Force 
bases. The tour is sponsored jointly 
by the USO and the Department of 
Defense. Most of the shows will be 
done in Germany; the final perfor- 
mance, however, takes place in the 
Sinai desert to entertain the United 
Nations peacekeeping troops. Hard 
as it is to believe, this European tour 
is Lynn's first to the continent in 
more than a decade. Says manager 
David Skepner, "Loretta isn't getting 
paid a dime for this . .. But she's 
been talking about this since March. 
It's been a long time since I've seen 
her looking forward to something 
like she's looking forward to this 
tour." 

Hall Of Fame 
Sends Out New 
Gift Catalogs 

NASHVILLE -The Country Mu- 
sic Hall of Fame & Museum has 
mailed 16,000 catalogs to prospective 
Christmas gift buyers. The 20 -page, 
four -color publication lists books, 
records, posters, clothing and novelty 
items stocked at the Hall of Fame 
and on sale at the gift shop there. 

An order blank and envelope are 
bound into the catalog, which is also 
available at the Hall of Fame for visi- 
tors. This is the second year the gift 
listing has been published. Orders are 
filled in- house, according to Rachel 
Fitzgerald, who oversees the gift 
shop. 

To update the catalog for Christ- 
mas, new covers were printed and in- 
serts with Christmas themes added. 
Fitzgerald says the catalog drew a 
"good response" last year and adds 
that orders this year are even better. 

The mailing list was compiled 
from addresses of those who had reg- 
istered at the Hall of Fame and from 
names supplied by a country music 

'Ilboord,R 
Survey For Week Ending 11 19i83 

Countrij LPs 
'Copyright 19r83, Billboard Publications. Inc. No part of this publication may be reproduced. 

stored in a retrieval system, or transmitted. in any form or by any means, electronic, mechanical. 
photocopyng. recording, or otherwise, without the prior written pe mission of the publisher 

3 
Á 

r 
0 

d 
ARTIST 
Title, Label & Number 
iDist. Label) 

3 3 
N 

L U 
ó ARTIST 

Title, Label & Number 
(Dist. Label) 

1 

2 

3 

4 

6 

5 

7 

10 

11 

9 

8 

16 

13 

12 

18 

23 

17 

15 

21 

20 

19 

14 

28 

24 

22 

25 

30 

33 

29 

32 

26 

35 

41 

40 

9 

35 

34 

18 

7 

12 

42 

7 

9 

64 

30 

4 

4 

10 

6 

3 

8 

57 

3 

29 

27 

25 

2 

8 

59 

11 

8 

3 

88 

3 

8 

3 

9 

9 

KENNY WEEKS 
AT .1 

ROGERS 
Eyes That See 

4 

In the Dark, 
RCA AFLt.4697 
RCA 

ALABAMA 
The Closer You Get, RCA 
AHL -1 -4663 RCA 

LEE GREENWOOD 
Somebody's Gonna Love 
You, MCA 5403 MCA 

EARL THOMAS 
CONLEY 
Don't Make It Easy For 
Me, RCA AHL1 -4713 RCA 

EDDIE RABBITT 
Greatest Hits - Volume 
Il, Warner Bros. 23925 WEA 

BARBARA 
MANDRELL 
Spun Gold, MCA 5377 MCA 

MERLE HAGGARD 
AND WILLIE 
NELSON 
Poncho And Lefty, Epic 
FE 37958 CBS 

GARY MORRIS 
Why Lady Why, Warner 
Bros. 23738 WEA 

JOHN CONLEE 
In My Eyes, MCA 5434 MCA 

THE BELLAMY 
BROTHERS 
Greatest Hits, 
Warner /Curb 26397 -1 WEA 

RONNIE MILSAP 
Keyed Up, RCA 
AHLI -4670 RCA 

RICKY SKAGGS 
Don't Cheat In Our 
Hometown, Sugar 
Hill /Epic FE -38954 CBS 

HANK WILLIAMS, 
JR. 
Man Of Steel, 
Warner /Curb 23924 WEA 

MERLE HAGGARD 
That's The Way Love 
Goes, Epic FE -38815 CBS 

ANNE MURRAY 
A Little Good News, 
Capitol ST12301 CAP 

JOHN ANDERSON 
All The People Are 
Talkin', Warner Bros. 
23912 WEA 

SISSY SPACEK 
Hangin' Up My Heart, 
Atlantic /America 7 -90100 WEA 

HANK WILLIAMS 
JR. 
Hank Williams Jr.'s 
Greatest Hits, 
Elektra /Curb 60193 WEA 

WAYLON 

JENNINGS 
Waylen & Company, RCA 
AHLI -4826 RCA 

JOHN CONLEE 
John Conlee's Greatest 
Hits. MCA 5406 MCA 

WILLIE NELSON 

WITH WAYLON 
JENNINGS 
Take It To the Limit, 
Columbia FC 38562 CBS 

T.G.SHEPPARD 
T.G.Sheppard's Greatest 
Hits, Warner /Curb 23841 WEA 

GEORGE STRAIT 
Right Or Wrong, MCA 
5450 MCA 

CHARLEY PRIDE 
Night Games, RCA 
AHLI -4820 RCA 

RICKY SKAGGS 
Highways And 
Heartaches, Epic 
FE 37996 CBS 

CRYSTAL GAYLE 
Crystal Gaylé s Greatest 
Hits, Columbia FC -38803 CBS 

LOUISE 
MANDRELL 
Too Hot To Sleep, RCA 
AHLI -4820 RCA 

DEBORAH ALLEN 
Cheat The Night, RCA 

MHLI -8514 RCA 

ALABAMA 
Mountain Music, RCA 

AHLI -4229 RCA 

JANIE FRICKE 
Love Lies, Columbia 
FC -38730 CBS 

JUICE NEWTON 
Dirty Looks, Capital 
ST -12294 CAP 

LARRY GATLIN & 
THE GATLIN 
BROTHERS BAND 
Greatest Hits Volume II, 
Columbia FC -38923 CBS 

THE KENDALLS 
Movin' Train, Mercury 
812 -779 -1 POL 

JOHNNY 
RODRIGUEZ 
For Every Rose, Epic 
FE -38806 CBS 
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ALABAMA 
Feels So Right, RCA 
AHL1 -3930 RCA 

NITTY GRITTY 
DIRT BAND 
Let's Go, Liberty 51146 CAP 

TERRI GIBBS 
Over Easy, MCA 5443 MCA 

CRYSTAL GAYLE 
Cage The Songbird, 
Warner Bros. 23958 WEA 

THE WHITES 
Old Familiar Feeling, 
Warner /Curb 23872 WEA 

DAVID ALLAN COE 
Castles In The Sand, 
Columbia FC 38535 CBS 

CHARLY McCLAIN 
Paradise, Epic FE 38584 CBS 

DAVID ALLAN COE 
Hello In There, Columbia 
FC -38926 CBS 

THE STATLER 
BROTHERS 
Today, Mercury 
812 -184 -I POL 

CONWAY TWITTY 
Lost In The Feeling, 
Warner Bros. 23869 WEA 

DOLLY PARTON 
Dolly's Greatest Hits, 
RCA AHLI -4422 RCA 

MICHAEL MARTIN 
MURPHEY 
The Heart Never Lies, 
Liberty LT -51150 CAP 

GEORGE STRAIT 
Strait From The Heart, 
MCA 5320 MCA 

THE BELLAMY 
BROTHERS 
Strong Weakness, 
Elektra /Curb 60210 WEA 

GEORGE JONES 
Jones Country, Epic 
FE -38978 CBS 

DOLLY PARTON 
Burlap & Satin, RCA 
AHL1 -4691 RCA 

B.J.THOMAS 
New Looks, Cleveland 
International FC 38561 CBS 

JOE WATERS 
Harvest Moon, New 
Colony NC -831 IND 

KENNY ROGERS 
Greatest Hits, Liberty 
LOO 1072 CAP 

GEORGE JONES 
Shine On, Epic FE 38406 CBS 

WILLIE NELSON 
Greatest Hits, Columbia 
KC 237542 CBS 

JANIE FRICKE 
It Ain't Easy, Columbia 
FC 38214 CBS 

WILLIE NELSON 
Always On My Mind, 
Columbia FC 37951 CBS 

DAN SEALS 
Rebel Heart, Liberty 
LT -51149 CAP 

MARTY ROBBINS 
A Lifetime Of Song 
1951 -1982, Columbia 
C2 -38870 CBS 

ALABAMA 
My Home's In Alabama, 
RCA AHLI -3644 RCA 

T.G. SHEPPARD 
Slow Burn, Warner /Curb 
23911 WEA 

VERN GOSDIN 
If You're Gonna Do Me 
Wrong (Do It Right), 
Compleat CPL -1 -1004 POL 

SYLVIA 
Snapshot, RCA 
AHLI -4612 RCA 

KENNY ROGERS 
Twenty Greatest Hits, 
Liberty LV -51152 CAP 

LEE GREENWOOD 
Inside Out, MCA 5304 MCA 

WILLIE NELSON 
Stardust, Columbia 
IC 35305 CBS 

RICKY SKAGGS 
Waitin' For The Sun To 
Shine, Epic FE 37193 CBS 

JOHN ANDERSON 
Wild And Blue, Warner 
Bros. 23721 WEA 

DON WILLIAMS 
Yellow Moon, MCA 5407 MCA 

MOE BANDY 
Devoted To Your 
Memory, Columbia 
FC -38126 CBS 

MERLE HAGGARD 
Going Where The Lonely 
Go, Epic FE 38092 CBS 

THE OAK RIDGE 
BOYS 
American Made, MCA 
5390 

CRYSTAL GAYLE 
MCA 

True Love, Elektra 60200 WEA 

CHARLIE DANIELS 
A Decade Of Hits, Epic 
FE 38795 CBS 

SHELLY WEST 
West By West, 
Warner/Viva 23775 WEA 
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ONE OF A KIND PAIR OF FOOLS- 
WEEKS 

Barbara Mandrell (Tom Collins) 
R C. Bannon, J. Bettis, Warner -Tamerlane 

AT xl 
Three Ships John Bettis, BMI ASCAP; MCA 52258 t 

HOLDING HER & LOVING YOU -Earl Thomas Conley (- N 

Larkin, E.T. Conley) 
W. Aldridge, T. Braefield; Rick Hall, ASCAP; RCA 13596 

TENNESSEE WHISKEY -George Jones (B. Sherrill) 
D. Dillon, L. Hargrove; Hall- Clement /Algee, BMI; Epic 34 -04082 

A LITTLE GOOD NEWS -Anne Murray (1.E. Norman) 
Black, Bourke, Rocco, Chappell /Bibo, ASCAP; Capitol 5264 

YOUR LOVE SHINES THROUGH -Mickey Gilley (i.E. Norman) 
W. Holyfield, G. Nicholson; United Artists /Ides Of March /Cross Keys 
(Tree), ASCAP; Epic 34 -04018 

BABY I LIED -Deborah Allen (C. Calello) 
D. Allen, R. Bourke, R. Van Hoy; Posey /Unichappell /Van Hoy, BMI; RCA 

13600 

ISLANDS IN THE STREAM -Kenny Rogers With Dolly Parton 
(B. Gibb, K. Richardson, A. Galuten) 
B. Gibb, R. Gibb, M. Gibb; Gibb Brothers, Unichappell, Admin.- BMI; 
RCA 13615 

TELL ME A LIE -Janie Fricke (B. Montgomery) 
B. Wyrick, M. Buckins; R. Hall, ASCAP/Fame, BMI; Columbia 38 -04091 

HEARTACHE TONIGHT- Conway Twitty (C. Twitty, J. Bowen) 
D. Henley, G. Frey, B. Seger, J.0. Souther; Cass County /Red 
Cloud /Gear /Ice Age, ASCAP; Warner Bros. 7 -29505 

BLACK SHEEP -John Anderson (J. Anderson, L. Bradley) 
D. Darst, R. Altman; Al Gallico /Algee /John Anderson, BMI; Warner Bros. 
7 -29497 

DON'T COUNT THE RAINY DAYS -Michael Martin Murphy 
(1.E. Norman) 
J. Careaga, W. Holyfield; Tree /Ensign /United Artists /Ides Of March, 
BMI/ASCAP; Liberty 1505 

SOMEBODY'S GONNA LOVE YOU -Lee Greenwood (J. 
Crutchfield) Cru i 

Cr h R. Van Hoy; Cross Keys /Unichappell/Van Hoy, ASCAP /BMI; 
MCA 52257 

HOUSTON (MEANS 
Brothers 

ONE DAY CLOSER TO YOU)- 
Larry Gatlin 8 The Galtin Brothers Band (J. Crutchfield, L. Gatlin) 
L. Gatlin; Larry Gatlin, BMI; Columbia 38 -04105 

DIXIE DREAMING -Atlanta (M. Bogdan, L. McBride) 
J.F. Gilbert; Texas Tunes, BMI; MDJ 4832 

STRONG WEAKNESS -The Bellamy Brothers (J. Brown, D. 

Bellamy, H. Bellamy) 
D. Bellamy; Bellamy Brothers /Famous, ASCAP; Warner /Curb 7 -29514 

YOU LOOK SO GOOD IN LOVE -- George Strait (R. Baker) 
R. Bourke, G. Ballard, K. Chater; Chappell /MCA /Vogue (Welk Music 
Group), ASCAP /BMI; MCA 52279 

THE MAN IN THE MIRROR -Jim Glaser (D. Tolle) 
T. Arata; Grandison /Hacienda, ASCAP; Noble Visions 103 

OUTSIDE LOOKIN' IN- Bandana (S. Cornelius, M. Daniel, 
Bandana) 
L. Wilson, J. Fox; Stan Cornelius /Hoosier, ASCAP; Warner Bros. 7.29524 

UEEN OF MY HEART -Hank Williams, Jr. ( J. Bowen, H. 

Williams, Jr.) 
H. Williams, Jr.; Bocephus, BIM; Warner /Curb 7 -29500 

MOVIN' TRAIN -The Kendatls (B. Mevis) 
T. Rocco, C. Black; Bibo (Welk Music) /Chappell, ASCAP; 
Mercury 814-195-7 

SLOWBURN -T.G. Sheppard (J.E. Norman) 
T. Rocco, C. Black; Bibo(We)k Group) /Chappell, ASCAP; Warner /Curb 
7 -29469 

TAKE IT TO THE LIMIT -Willie Nelson With Waylon Jennings (C. 

Moman) 
R. Meisner, D. Henley, G. Frey; Cass County/Red Cloud /Nebraska, 
ASCAP; Columbia 38-04131 

LONELY BUT ONLY FOR YOU -Sissy Spacek (R. Crowell) 
R. Bourke, C. Black, K.T. Oslie; Chappell,ASCAP/Tri- Chappell, SESAC; 
Atlantic America 7 -99847 

DANCE LITTLE JEAN -Nitty Gritty Dirt Band (N. Putnam) 
J. lbbotson; Unami, ASCAP; Liberty 1507 

KISS ME DARLING -Stephanie Winslow (R. Ruff) 
S. Winslow; Checkmate, BMI; MCA /Curb 1060 

I WONDER WHERE WE'D BE TONIGHT -Vern Gosdin (B. 
Mevis) 
V. Gosdin, J. Sales; Hookit, BMI; Compleat CP -115 (Polygram) 

EV'RY HEART SHOULD HAVE ONE -Charley Pride (N. 
Wilson) 
B. Shore, B. Gallimore; Royalhaven. BMI / Dejamos. ASCAP; RCA 13648 

OZARK MOUNTAIN JUBILIEE -The Oak Ridge Boys (R. 
Chancey) 
R. Murrah, S. Anders; Blackwood /Magic Castle, BMI; MCA 52288 

YOU'VE GOT A LOVER -Ricky Skaggs (R. Skaggs) 
S. Russell; Shake Russell/Bog, BMI; Epic 34 -04044 

IN MY EYES -John Conlee (B. Logan) 
B. Wyrick; Intersong -USA, ASCAP; MCA 52282 

MY BABY DON'T SLOW DANCE -Johnny Lee (J. Bowen) 
B. Lamb, P. Wood; Elektra /Asylum, BMI; Warner Bros. 7-29486 

LOVING YOU HURTS -Gus Hardin (R. Hall) 
A. Aldridge, C. Richardson; Muscle Shoals Sound, BMI; RCA 13597 8 

WHEN THE NEW WEARS OFF OUR LOVE -The Whites (R. 
Skaggs) 
P. Craft; Black Sheep, BMI; Warner /Curb 7 -29513 

34 

35 

(36) 

37 

(38) 

39 

40 

41 

42 

43 

44 

45 

46 

47 

48 

(49) 

50 

51 0 
$2 

(53) 

Ci 
(55) 

(56) 

57 

58 

59 

60 

61 

62 

63 

64 

65 

66 

67 

39 

21 

42 

12 

43 

41- 

45 

47 

48 

29 

52 

49 

30 

53 

56 

57 

37 

58 

63 

68 

61 

59 

64 

62 

54 

40 

44 

77 

65 

newuNTRY 

6 

14 

4 

16 

6 

7 

5 

6 

4 

15 

2 

7 

12 

6 

3 

3 

13 

5 

3 

2 

3 

5 

3 

4 

6 

15 

17 

2 

4 

YOU MADE A WANTED MAN OF ME- Ronnie McDowell (B. 
Killen) 

1. Crossan; Tree, BMI; Epic 34 -04167 

LADY DOWN ON LOVE- Alabama (H. Shedd, Alabama) 
R. Owen; Maypop /Buzzherb, BMI; RCA 13590 

THE SOUND OF GOODBYE-crystal Gayle (J. Bowen) 
H. Prestwood Parquet /Lawyers Daughter BMI Warner Bros. 7 -29452 

THE WIND BENEATH MY WINGS -Gary Morris (J. Bowen) 
L. Henley, J. Silbar; Warner House of Music, BMI /WB Gold, ASCAP; 

Warner Bros. 7 -29532 

YOU'RE A HARD DOG(TO KEEP UNDER THE 
PORCH) Gail Davies (G. Davies) 
H. Howard, S. Clark; Tree, BMI /April, ASCAP; Warner Bros. 7 -29472 

A MILLION LIGHT BEERS AGO -David Frizzell (S. Garrett, S. 

Dolt) 
D. Blackwell; Peso /Wallet, BMI; Viva 7 -29498 

THE CONVERSATION -Waylon Jennings with Hank Williams, Jr. 

(J. Bowen) 
H. Williams, Jr.,W. Jennings, R. Albright; Bocephus /Richway, BMI; RCA 

13631 

WOUNDED HEARTS -Mark Gray (B. Montgomery, S. Buckingham) 
S. Harrington, M. Gray; Warner -Tamerlane /Daticabo, BMI /WB /Sante Fe, 

ASCAP; Columbia 38 -04137 

DOUBLE SHOT (OF MY BABY'S LOVE) -Joe Stampley, (J. 
Stampley, Lobo), 
C. Better, D. Smith, Windsong/Lyresong, BMI, Epic 34 -04173 

MIDNIGHT FIRE -Steve Wanner (M. Wilson, T. Brown) 
e, BMI; RCA 13588 L. Anderson, D. Gibson; Old Friends / Silverline, 

SHOW HER- Ronnie Milsap (R. Milsap, T. Collins) 
M. Reid; Lodge Hall, ASCAP; RCA 13666 

STREET TALK -Kathy Mattes (R. Peoples, B. Hill) 
R. Whiteway, L. Domano; Criterion /Space Case, ASCAP; 
Mercury 814 -375 -7 

YOU PUT THE BEAT IN MY HEART -Eddie Babbitt (D. 
Malloy) 
D. Pfrimmer, R. Giles; Malven/Cottonpatch/Dajamus, ASCAP; Warner 
Bros. 

LONESOME 1d, Darrell Clanton (C. Bayard) 
J. Tubb; Cedarwood, BMI; Audiograph 45 -474 

RUNAWAY HEART -Louise Mandrel) (E. Kilroy) 
S. Pippin, M. Spriggs; Warner-Tamerlane/Writers House, BMI; RCA 

13649 

SENTIMENTAL OL' YOU- Charly McClain (Chucko II) 
P. McManus, B. Dipiero; Combine, BMI /Music City, ASCAP; 
Epic 34-04172 

THE BOY GETS AROUND -Sylvia (T. Collins) 
R. Fleming, D. Morgan; Tom Collins, BMI; RCA 13589 

BRAVE HEART -Thom Schuyler (D. Malloy) 
T Schuyler; Deb Dave/ Briarpatch, BMI; Capitol 5281 

I CALL IT LOVE -Mel McDaniel (M. McDaniel) 
B McDill; Hall- Clement (Welk Group), BMI; Capitol 5298 

AFTER ALL -Ed Bruce (T. West) 
E Bruce, P. Bruce; Gingham, ASCAP MCA 52295 

ANOTHER MOTEL MEMORY -Shelly West (S. Garrett, S. Dorf)) 
C. Black, T. Rocco; Chappell /Intersong, ASCAP; Viva 7 -29461 (WEA) 

THE AIR THAT I BREATHE -Rex Allen, Jr. (Boxer Productions) 
A. Hammond, M. Hazelwood; April, ASCAP; Moon Shine 3017 

YOU'RE GONNA LOSE HER LIKE THAT -Moe Bandy (R. 

Baker) 
P. Forman, W. Forman; Bee Natural, SESAC/Baray, BMI; Columbia 
38 -04204 

SHE MEANT FOREVER WHEN SHE SAID GOODBYE- 
Mel Tiflis (H. Shedd) 
B. Cannon Sabel ASCAP MCA 52285 

WINDIN' DOWN -Lacy J. Dalton (B. Sherrill) 
L.J. Dalton, M. Sherrill, F. Koller; Algee /Old Friends, BMI; 
Columbia 38 -04133 

GUILTY -The Statler Brothers (J. Kennedy) 
H. Reid, D. Reid; American Cowboy, BMI; Mercury 812 -988 -7 

WHY DO WE WANT WHAT WE KNOW WE CAN'T 
HAVE -Reba McEntire (D. King, D. Woodward) 

J. Kennedy; Kings X /Reba McEntire /Multimedia (Multimedia Group), 
ASCAP; Mercury 812632 -7 

MISS UNDERSTANDING -David Wills (B. Mevis) 
B. Short, D. Wills, B. Mevis, B. Gallimore, G.I.D. / Dejamos, ASCAP /Royal 
Haven, BMI; RCA 13653 

THIS IS JUST THE FIRST DAY -Razzy Bailey (R. Bailey) 
R Bailey, H. Cochran, R. Porter Sandy -Port, ASCAP/TREE, BMI; RCA 

13630 

THAT'S THE WAY LOVE GOES -Merle Haggard (M. Haggard, 
R. Baker) 
S. D. Shafer, L. Frizzell; Acuff -Rose, BMI; Epic 34 -04226 

BACK ON HER MIND AGAIN -Johnny Rodriguez (R. Albright) 
I. Rodriguez; Rodriguez, BMI; Epic 34 -04206 

YOU WERE A GOOD FRIEND -Kenny Rogers (.L. Butler, K. 

Rogers) 
K. Carnes, D. Ellingson; Almo /Appian /Quixotic, ASCAP; Liberty 1511 

NOBODY BUT YOU -Don Williams (J. Jenard, J.D. Martin) 
D. Williams, G. Fuodis; Alabama Band /Music Corp. of America (MCA), 
ASCAP. BMI; MCA 52245 

DON'T LEAVE ME LONELY LOVING YOU -Randy Barlow 
(F. Kelly) 
I. R. Dooley, F. Kelly, Frebar BMI Gazelle 001 (NSD) 
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UNDER LOVED & OVER LONELY -Katy Moffatt (J. 
Crutchfield) 
882002 Barnes, K. Westberry; ATV /Bud'N' Beth, BMI /ASCAP; Permian 

DRIVIN' WHEEL-Emmylou Harris (B. Ahern) 
T. B. Burnett, B. Swan; Black Tent /Bug, BMI; Warner Bros. 7 -29443 

I'M A SLAVE -Jerry Reed (R. Hall) 
J. Reed; Guitar Man, BMI; RCA 13663 

PARADISE TONIGHT -Charley McClain 8 Mickey Gulley (Chucko 
Productions) 

34. 

Wrig t, 8. Kenner; Unart/Land Of Music. Blue Texas, BMI; Epic 

SCARLETT FEVER -Kenny Rogers (M. Dekle) 
K. Rogers; Welbeck, ASCAP; Liberty 1503 

HEART ON THE LINE (OPERATOR,OPERATOR) -Larry 
Willoughby; (R. Crowell) 
L. Willoughby, J. Willoughby; Goldline /Granite, ASCAP; Mantic America 
7 -99826 

FAMOUS LAST WORDS OF A FOOL -Dean Dillon (B. Mevis) 
D. Dillon, R. Huston; Tree/Forrest Hills, BMI; RCA 13628 

BEFORE WE KNEW IT -Jan Gray (R. Childs) 
L. Anderson, F.Koller; Old Friends, BMI; lama 45 -011 

IT'S ALL IN THE GAME -Merle Haggard (M. Haggard) 
C. G. Dawes, C. Sigman; L. Spier /Major Songs, ASCAP; MCA 52276 

HIGH COST OF LEAVING -Exile (B. Killen) 
J.P. Pennington, S. LeMaire,M. Gray; Chinnichap, BMI; Epic 34 -04041 

NLY THE NAMES HAVE BEEN CHANGED -Penny ONLY 
(M. Sherrill) 

K. Robbins; Kent Robbins, BMI; Main Street 93015 

YOU REALLY GO FOR THE HEART -Dan Seals (K. Lehning) 
C. Black, J. Gillespie, T. Rocco; Somebody's /Bibo /Chappell,SESAC/ 
ASCAP; Liberty 1512 

DON'T YOU KNOW HOW MUCH I LOVE YOU- Ronnie 
Milsap (R. Milsap, T. Collins) 
D.E. Williams, M. Stewart; Kelso Herston, R. Milsap, T. Collins, BMI; 
RCA PB -13564 

IT'S ANOTHER SILENT NIGHT -Lane Brody (C. Moman) 
K. Bell, T. Skinner; Hall- Clement, BMI; Liberty 1509 

EVERY BREATH YOU TAKE -Mason Dixon (D. Schafer, R. 

Dixon) 
The Sting; Magnetic, BMI; Texas 5502 

ANYBODY ELSE'S HEART BUT MINE -Terri Gibbs (R. Hall) 

W. Aldridge; Rick Hall, ASCAP; MCA 52252 

IF IT WAS EASY -Ed Bruce (T. West) 
L. Kingston, H. Sanders; Window, BMI; MCA 52251 

HOW COULD I LOVE HER SO MUCH -Johnny Rodriguez (R. 
Albri ht Albright) 
H. Moffatt; Boquillas Canyon /Atlantic, BMI; Epic 34-03972 

HOW DO YOU TELL SOMEONE YOU LOVE -Rod Rishard 
(J. Gibson, J. Payne) 
J. Payne, J. Swanson; Hitkit, BM) /Sun Belt, ASCAP; soundwaves 
4717 (NSD) 

THE DEVIL IS A WOMAN -David Rogers (H. L. Shields) 
B. Borchers, H. Gott; Unichappell, BMI; Mr. Music OIB (Future Sound) 

WHAT AM I GONNA DO -Merle Haggard (R. Baker, M. 

Haggard) 
M. Haggard; Shade Tree, BMI; Epic 34 -04006 

NEW LOOKS FROM AN OLD LOVER -B.J. Thomas (P. 
Drake) 

G. Thomas, Lathan, R. Lane; Honey Man/Tree, BMI /Petewood, ASCAP; 

Cleveland International 38 -03985 (CBS) 

KEEPIN' POWER- Crystal Gayle (A. Reynolds) 
R. Cook, B. Wood; Roger Cook /Chriswood, BMI; Columbia 38 -04093 

WE REALLY GOT A HOLD ON LOVE -Family Brown (N. 
Wilson, T. Brown) 
M. Foster, T. Brown; Silverline, BMI; RCA 13565 

SOMETIMES I GET LUCKY AND FORGET-Gene Watson (R. 

Reeder, G. Watson) 
E. Rowell, B. House; Blue Creek /Booth 8 Watson /On The House, BMI; 
MCA 52243 

BACKSTREET 
CK, T EET S. Limbo Lowery/Holly-Bee 

BALLET-Savannah BACKSTREET BALLET -Savannah (S. Limbo, S. Maclellan) 
BMI Mersa 814-360 -1 Mercury 

THERE'S NOBODY LOVIN' AT HOME -Randy Wright (E. 

Kilrry) 

ASCAP/BMI; 
Chater, 

C. Black; 
Bibo/Vogue (Welk Group) /Chappell, 

BABY WHAT ABOUT YOU -Crystal Gayle (J. Bowen) 
J. Leo, W. Waldman; Elektra /Asylum /Mopage Cotillion /Moon 8 Stars, 
BMI; Warner Bros. 7 -29582 

STRANGER AT MY DOOR -Juice Newton (R. Landis) 
K. Chafer, R. Bourke, C. Black; Chappell, ASCAP /Unichappell, BMI; 

Capitol 5265 

FOOTPRINTS IN THE SAND- cristy Lane (LOBO, L. Stoller) 
D. Willis, Grisly Lane ASCAP Liberty 1508 

CRAZY OLD SOLDIER -David Allen Coe (B. Sherrill) 
T. Seals, P. Kennerly; WB/Two Sons /Rondor, ASCAP; Columbia 38 -04136 

TOO HOT TO SLEEP -Louise Mandrel) (E. Kilroy) 
R.C. Bannon, J. Bettis; Warner -Tamerlane/Three Ships 'John Bettis, 
ASCAP; RCA 13567 

MY ANGEL'S GOT THE DEVIL IN HER EYES -Ed 
Hunnicutt (D. Burgess) 
E. Burton, D. Knutson, D. Burgess; Bamwood, BMI; MCA 52262 
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Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). Recording Industry 
Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle). 
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ARTIST 
Title, Label & Number 
(Dist. Label) 

1 12 

18 2 

3 2 20 

4 3 10 

5 5 48 

6 6 15 

7 4 10 

8 4 

10 7 16 

11 10 27 

12 12 20 

13 12 

14 14 

15 11 

16 16 27 

17 17 11 

18 11 8 

19 19 15 

20 27 2 

21 20 11 

22 28 3 

23 23 19 

24 24 53 

25 21 10 

26 26 56 

28 38 2 

Y9 33 2 

30 25 16 

13 

14 

15 

31 32 26 

32 22 15 

31 22 

34 15 

10 

25 

33 

35 

36 

40 

35 

30 

RICK 
JAMES 
Cold Blooded, 
Gordy 6043GL 
(Motown)MCA 

WEEKS 
AT N1 

10 

LIONEL RICHIE 
Can't Slow Down, 
Motown 6059ML (MCA) MCA 

MIDNIGHT STAR 
No Parking On The 
Dance Floor, Solar 
60241 -1 (Elektra) WEA 

GAP BAND 
Gap Band V- Jammin', 
Total Experience 
TE -1 -3004 (Polygram) POL 

MICHAEL 
JACKSON 
Thriller, EPIC QE 38112 CBS 

JEFFREY 
OSBORNE 
Stay With Me Tonight, 
A &M SP -4940 RCA 

RUFUS AND 
CHAKA KHAN 
Live- Stompin' At The 
Savory, Warner Bros. 
23679 -1 WEA 

DEBARGE 
In A Special Way, Gordy 
6061GL (Motown) MCA 

JENNIFER 
HOLLIDAY 
Feel My Love, Geffen 
GHS 4014 (Warner 
Bros.) WEA 

THE S.O.S. BAND 
On The Rise, Tabu 
FZ 38627 (Epic) CBS 

GLADYS KNIGHT 
& THE PIPS 
Visions, Columbia 
FC 38205 CBS 

ANITA BAKER 
The Songstress, Beverly 
Glen BG 10002 IND 

ZAPP 

27875-1 
arner Bros. 

WEA 

PEABO BRYSON/ 
ROBERTA FLACK 
Born To Love, Capitol 
ST -1184 CAP 

STEPHANIE 
MILLS 
Merciless, Casablanca 
811364 -1M1 (Polygram) POL 

MARY JANE 
GIRLS 
Mary Jane Girls, Gordy 
6040GL (Motown) MCA 

HERBIE HANCOCK 
Future Shock, Columbia 
FC38814 CBS 

KLIQUE 
Try It Out, MCA 39008 MCA 

SHALAMAR 
The Look, Solar 60239 
(Elektra) WEA 

ATLANTIC STARR 
Yours Forever, A &M 
SP -4948 RCA 

PHILIP BAILEY 

FC 38725ion, 
Columbia 

CBS 

DIONNE 
WARWICK 
How Many Times Can 
We Say Goodbye, Arista 
AL8 -8104 RCA 

DONNA SUMMER 

She Works Hard For The 
Money, Mercury 
812265 -1 (Polygram) POL 

PRINCE 
1999, Warner Bros. 
23720 -1 WEA 

ASHFORD & 
SIMPSON 
High Rise, Capitol 
ST-12282 CAP 

LIONEL RICHIE 
Lionel Richie, Motown 
6007ML MCA 

JAMES'INGRAM 
It's Your Night, Qwest 
23970 -1 (Warner Bros.) WEA 

RICHARD PRYOR 
Here And Now, Warner 
Bros. 23981 -1 WEA 

TEENA MARIE 
Robbery, Epic FE 38882 CBS 

ARETHA 
FRANKLIN 
Get It Right, Arista 
AL8 -8019 RCA 

MAZE 
We Are One, Capitol 
ST -12262 CAP 

NEW EDITION 
Candy Girl, Streetwise 
SWRL 3301 IND 

GEORGE BENSON 

In Your Eyes, Warner 
Bros. 1 -23744 WEA 

RENE & ANGELA 
Rise, Capitol ST -12267 CAP 

LILLO 
Let Me Be Yours, 
Capitol ST -12290 CAP 

THE ISLEY 
BROTHERS 
Between The Sheets, 
T -Neck FZ 38674 (Epic) CBS 

d 
Y 

3 
Á J 

37 

38 

39 

40 

(4 1) 

42 

43 

44 

45 

47 

48 

(49) 

50 

51 

52 

53 

54 

55 

57 

58 

59 

60 

61 

62 

63 

64 

65 

66 

67 

68 

69 

70 

71 

72 

73 

74 

75 

37 

29 

39 

41 

44 

42 

34 

36 

45 

49 

48 

43 

53 

50 

54 

51 

47 

56 

46 

59 

t 
Ó 

33 

28 

34 

8 

3 

6 

29 

7 

5 

7 

5 

27 

2 

16 

3 

6 

32 

58 

7 

2 

61 1 1 

NEW ENTRY 

NEW ENTRY 

52 

62 

55 

58 

65 

66 

68 

57 

72 

64 

60 

67 

74 

63 

69 

17 

7 

49 

12 

30 

93 

42 

8 

5 

25 

37 

16 

9 

6 

16 

ARTIST 
Title, Label & Number 
(Dist. Label) 

KASHIF 
Kashif, Arista AL 9620 RCA 

LAKESIDE 
Untouchables, Solar 
60204 -1 (Elektra) WEA 

WHISPERS 
Love For Love, Solar 
60216 (Elektra) WEA 

COMMODORES 
13, Motown 6054ML MCA 

RANDY 
CRAWFORD 
Nightline, Warner Bros. 
1 -23976 WEA 

MANHATTAN 
TRANSFER 
Bodies And Souls, 
Atlantic 80104 -1 WEA 

SOUNDTRACK 
Flashdance Casblanca 
811492 -1 M -1 

(Polygram) POL 

SLAVE 
Bad Enuff, Cotillion 
90118 -1 (Atco) WEA 

BOB JAMES 
Foxie, Columbia 
FC 38801 

MADONNA 
Madonna Sire 23867 -1 

(Warner tiros.) WEA. 

MILLIE JACKSON 
E.S.P., Spring SPR 
33 -6740 IND 

MTUME 
Juicy Fruit, Epic 
FE 588 

FOUR TOPS 
CBS 

Back Where I Belong, 
Motown 6066ML (MCA) MCA 

THE 
MANHATTANS 
Forever By Your Side, 
Columbia FC 38600 CBS 

THE 
TEMPTATIONS 
Back To Basics, Gordy 
6085GL (Motown) MCA 

ANDRE CYMONE 
Survivin' In The 
Eighties, Columbia 
FC 38902 CBS 

JARREAU 
Juneau, Warner Bros. 
23801 -1 WEA 

DE BARGE 
All This Love, Gordy 
6012GL (Motown) MCA 

BOBBY NUNN 
Private Party, Motown 
6051ML (MCA) MCA 

TYRONE DAVIS 
Something New, 
Oceanfront OF 101 IND 

SKYY 
Skyylight, Salsoul 

,,SA 8562 (RCA) RCA 

THE TALKING 
HEADS 
Speaking In Tongues, 
Sire 1 -23883 (Warner 
Bros.) WEA 

THE JONES GIRLS 
On Target, RCA 
AFL1 -4817 RCA 

TOM BROWNE 
Rockin' Radio, Arista 
AL8 -8101 RCA 

ONE WAY 
Shine On, MCA 5428 MCA 

THIRD WORLD 
All The Way Strong, 
Columbia FC 38687 CBS 

Z.Z. -HILL 
The Rythm & The Blues, 
Malaco 7411 IND 

SMOKEY 
ROBINSON 
Blame It On Love And 
All The Great Hits, 
Tamla 6064TL (Motown) MCA 

DENISE LASALLE 
A Lady In The Street, 
Malaco 7412 IND 

Z.Z. HILL 
Down Home, Malaco 
MAL 7406 IND 

ANGELA BOFILL 
Too Tough, Arista 
AL 9616 RCA 

TAVARES 
Words And Music, RCA 

AFLI -4700 RCA 

MICHAEL WYCOFF 
On The Line, RCA 
AFL1 -4563 RCA 

DENIECE 
WILLIAMS 
I'm So Proud, Columbia 
FC 38622 CBS 

CULTURE CLUB 

Kissing To Be Clever, 
Virgin /Epic ARE 38398 CBS 

RONNIE LAWS 
Mr. Nice Guy, Capitol 
ST -12261 CAP 

HERB ALPERT 
Blow Your Own Horn, 
AIM SP.4949 RCA 

MICHAEL 
SEMBELLO 
Bossa Nova Hotel 
Warner Bros. 23910 -1 WEA 

STACY LATTISAW 
Sixteen, Cotillion 90106 
(Arco) WEA 
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0 Bullets are awarded to those products demonstrating the greatest sa es gains this week (Prime Movers . 

Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). Recording 

Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle). 

black 
Retailers: Strength In Numbers 
BMA Seminar Hears Details Of Brooklyn Cooperative 

NEW YORK -The struggle to de- 
velop and sustain a retail cooperative 
was the topic of the BMA's retail 
seminar here Nov. 4. Raphael Sepul- 
veda of one -stop J &M and Joe Long, 
owner of Birdel's record store, dis- 
cussed the Brooklyn -based M &P 
(Mom & Pop) record store coopera- 
tive they have been instrumental in 
forming. 

"The bottom line is bulk and num- 
bers," said Sepulveda, explaining 
why nine Brooklyn retailers have 
banded together under the M &P um- 

brella. "Those guys sitting behind a 

desk in the record companies are 
only looking at numbers. They look 
at the size of our stores individually 
and say we're small. But I could have 
a barn and not sell 10 records. So we 
have to give them volume. That's all 
they want to see." 

Since M &P's founding a few 
months ago, all the major labels ex- 
cept MCA have placed co -op ads in 
the Brooklyn section of New York's 
biggest daily, the Daily News, featur- 
ing M &P's stores. WEA recently 

Staples Ready To Release 
First Album In Two Years 

By MOIRA MCCORMICK 

CHICAGO -After a two -year re- 
cording hiatus, the Staple Singers are 
on the verge of releasing their first al- 
bum for CBS -distributed Larc 
Records. 

Chicago entertainment attorneys 
Jay B. Ross and Greg Roselli engi- 
neered the Staples' deal with Los An- 
geles -based Larc, also home of 
Windy City r &b artists, the Chi -Lites 
and the Dells. Group founder Roe- 
buck "Pop" Staples says a single enti- 
tled "Hate Don't Live Here Any- 
more" is due out the first of the year, 
followed by an album "probably of 
the same name." 

The Staple Singers were last heard 
on record in 1981 with "Hold On To 
Your Dream" on 20th Century-Fox, 
after some 30 years of gospel /r &b re- 
cordings. According to "Pop" Sta- 
ples, "We've been touring Europe 
and Africa ever since and had 
planned to lay off for awhile, but then 
Larc contacted us. Seems like the 
more you lay off, the more business 
comes your way." 

The new album was recently com- 
pleted at Memphis' Ardent Inc. stu- 
dios, produced by Purvis Staples, son 
of Roebuck and brother of perform- 
ers Mavis, Cleotha and Yvonne Sta- 
ples. Memphis recording fixture Wil- 
liam Bell engineered. 

The Staples' most fertile hit period 
was the early '70s, when they earned 
a platinum record for "I'll Take You 
There" and gold for "Respect Your- 
self' and "Come Go With Me." Sta- 
ples senior is confident that Larc will 
"get us back on the map ... We've 
been working a long time even with- 
out a record, so it shouldn't be so 
hard to do." 

He says the group plans to tour 
black colleges this winter after the re- 
lease of the "Hate Don't Live Here 
Anymore" single but does not foresee 
extensive touring until after the al- 
bum is out. Staples last performed in 
public at the May funeral of Muddy 
Waters in Chicago, with a rendition 
of "Glory Glory." 

tagged M &P at the end of a Midnight 
Star radio spot. 

Sepulveda claimed that MCA told 
M &P that "it had no black artist 
at that time to give us ad dollars 
for." Yet at the same time, he noted, 
Klique's "Stop Doggin' Me Around" 
was on its way to No. 1 on the black 
chart. Long added, "When Klique 
came to town I couldn't get them to 
come to Brooklyn to do an in -store 
appearance. It is an example of the 
fact that black artists never come to 
the ghetto. They do in- stores in mid- 
town. But it is our stores that break 
their records." 

So far, the best price M &P has 
been able to offer was $5.29 with 
WEA, which was tied in with the co- 
op's first newspaper ad. Every other 
deal has had M &P stores selling at 
$5.99, which is not as low a price as 
Long and Sepulveda Ifad anticipated 
they'd be able to offer. It still frus- 
trates the mom and pop stores that 
they find chain stores selling $8.98 
records at $3.99 in New York, often 
lower than they can purchase prod- 
uct wholesale, Long said. "Either 
they're losing money," he added, "or 
they're getting records of the back of 
the truck." 

Not all the problems of forming a 
co -op stem from external forces. 
Twice before, Long has been in- 
volved in co -ops that failed. The 
greed of a retailer turned one -stop 
who used the records purchased col- 
lectively to support his own business- 
es killed one, according to Long. An- 
other failed because of a lack of 
professionalism among the retailers. 

"I was amazed at the number of 
brothers who didn't know the record 
business," said Long, who has been 
in retailing 25 years. Sepulveda called 
administering the co-op "back- break- 
ing," but said he is still optimistic 
that the co -op concept can work. 

The Rhythm & The Blues 
Conflict Seen In Radio Programming 

By NELSON GEORGE 

At any conference that covers 
many divergent areas, some topics, of 
necessity, fail to receive the discus- 
sion they deserve. At the "Black Mu- 
sic Summit" during the BMA meet- 
ing in New York, the issue of MTV 
predominated, but the future direc- 
tion of radio formats vis -a -vis black 
music also sparked some provocative 
comments. 

Barry Mayo, pro- 
gram director of 
New York's top -rat- 
ed urban contempo- 
rary station WRKS, 
offered some 
thoughts that point 
up potential future 
conflict between 
black programmers and black musi- 
cians. He observed that "racist" 
practices at AOR stations that don't 
program black music are "cool right 
now" because it enables stations like 
his to draw large ratings based on ap- 
pealing to both black and white audi- 
ences. About urban stations in corn - 
petition with AOR, Mayo asserted, 
"We're kicking their ass." 

However, Mayo warned that 
"AOR stations are rediscovering 
black music again and calling it top 
40 or 'Hot Hits,' " and that such a 
format "works in the marketplace." 
Mayo sees that as a threat "tommor- 
row" to urban radio, which he sees as 
black radio using the pseudonym 

"urban" to attract ad dollars. What 
Mayo didn't point out was that this 
ability to be played on white radio is 
something black artists, such as fel- 
low panel members Howard Hewett, 
George Clinton and Bootsy Collins, 
are all for. It was an interesting con- 
tradiction that what Mayo views as a 
longterm danger for black radio 
could be a benefit to black musicians. 

Almost as if to illustrate Mayo's 
point, Mike Harrison, program direc- 
tor of Los Angeles' KMET, said he 
was actively seeking black music that 

fit the station's format. Harrison, in 
fact, invited blacks to make AOR 
records "because white artists aren't 
doing as good a job as they used to." 

* * * 
This year's BMA conference was 

the first at which a board of direc- 
tors' meeting was open to the general 
membership, a move that hopefully 
will be repeated in the future. Moder- 
ated by president Dick Griffey and 
executive director George Ware, the 

(Continued on opposite page) 

YAKKETY YAK -A flock of celebrites talk back to "Hollywood Live" radio 
show host J.B. Stone (right). Pictured from left are Al Green, Philip Bailey, 
Reggie Calloway and Belinda Lipscomb of Midnight Star, and Blue Lovett 

and Sonny Bivins of the Manhattans. 
www.americanradiohistory.com
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BUSINESS OPPORTUNITY 

MISCELLANEOUS' 

CONCERT TICKETS: GENESIS, AC /DC, 
Heart, Loverboy, Page /Clapton benefit, Mi- 
chael Jackson -Union Tickets, 2022 Morris Ave., 
Union, NJ 07083; 201- 851 -2880 -Phone orders, 
major credit cards-Send $1. for concert 
newsletter. 

WANTED TO BUY 

WE WANT TO license all sorts of FUNK & 

RAP recordings for sampler LP's and disco pro- 
grams in Germany. Please submit available ma- 
terial and terms to: Peter Froehlich /EAMS/ 
Postfach 1525 /0 -8360 Deggendorf West-Germa- 
ny /Phone 0991 -22071 / Telex 69780 

Announcers 
(Must read prepared scripts) 

Earn up to $50 -$100 per hour free- 
lance with your present job. Send 
$3.00 for Tech Bulletin to: 

FREELANCERS, DEPT. 983 -B 

P.0 Box 14954 Cincinnati, Ohio 45214 

PROMOTION 

TEST MARKET YOUR RECORD! 
Your record needs Promotion, Airplay and 
Distribution, (regional /national). for a suc- 
cessful "test market" campaign. We offer 
these services to fit any budget or product 

CA -SONG RECORDS AND PROMOTION 
1756 Broadway Suite 7G 

New York, NY 10019 
Mike Cassone, (212) 245-8492/586-3700 
"Serving The Musc Industry For Over 3h Years' 

GOLDEN OLDIES 

OLDIES 45's 
CURRENT 45's 

Vast selection. Fast personal 
service. Visa, MC, quantity 
discounts. New 83 -84 Giant Oldies 

Catalog. Only $2.00. 

GOLD VAULT 
Box 202 

Oshtemo, MI 49077 
616- 349 -9413 

45 RPM RECORDS 
THOUSANDS IN STOCK 

Musc of the 50 s 60 s 70 s and 80s 
RECORDS UNLIMITED 

7968. Belalr Rd., Baltimore, Md 21236 
(301) 882-2262 

(Please no collect calls) 
Send tot Free Oldie catalog. All major credit 
cards accepted. Please include $2 00 for 
postage and handling. 

APARTMENT FOR RENT 

FANTASTIC TRIBECCA 1 BEDROOM 
APT. WITH ADDITIONAL SOUND- 
PROOF MUSIC ROOM FOR RENT. 
Only offers over $1,100 per month will 

be considered. 

CONTACT 
(212) 245-5733 

BUTTONS 

' buttons. buttons. SIm ONS, p "'! 
Button Mastn 

60 000 

weekly' .-. luu 

ripped ott9 

. Bullon Muster 
I -18001523-11 9 7-laatlonall 

t -12151 277- 1966-IPAI 

NON. 

BEING WEIRD ISN'T ENOUGH. 
Our buttons, postcards. and T-shirts will make your 

customers slaphappy with delight! Our rabid artists 

are bursting with new designs! There's bubbles in our 
Think Tank, Spicy, Uncouth, Comic! Hobbit forming! 

Easy return policy! Free illustrated order form and 

samples to retailers only! 

EPHEMERA, Inc. (415) 552 -4199 

P.O. Box 723 San Francisco. CA 94101 

POSTERS 

POSTERS 
Largest Selection of 

Rock Posters 

ZAP ENTERPRISES 
1251 -3 Irolo St. 

Los Angeles, Calif 90006 
(213) 732 -3781 
DEALERS ONLY 

THE OAKS GO EAST -While touring in support of their latest MCA LP, "De- 
liver," the Oak Ridge Boys host a press party at Rascal's in New York. Pic- 
tured during the festivities are, from left, Oaks Richard Sterban and Wil- 

liam Lee Golden; WKHK New York program director Dene Hallem; group 
members Duane Allen and Joe Bonsall; and Bob Feiden, MCA's a &r vice 

president and East Coast operations general manager. 

TALENT 

FINISHED MASTERS DANCE orientated new 
music available for release. Seek interested la- 
bels or distributors. IMOAN PRODUCTIONS 
3903 Fernwood, Los Angeles, CA 90027 12131 

661 -9589 

DANCE FLOOR 

4( * * * * * * * * 
.4t THE MUSIC SERVICES 

MODULAR LIGHTED DANCE FLOOR 

- Di ,tnhu tors welcome - troubh tree 
low r. ost - controllers availably 

Call or write: 

MUSIC SERVICE 

* 
* 
* 
* 

327 S. Miller Rd., Akron. OH 44313 

* (216) 867 -1575 * 

ANNOUNCEMENTS 

CONTESTANTS NEEDED 
T.V. battle of the bands and singers. 
Prizes totaling $50,000. in retail value. 
13 episodes currently in production. No 
entry fees. Audio cassettes required. 

714- 624 -6405 

MUSIC VIDEO PRODUCER (MTV credit 1 Stu- 
pendous facilities available. Write for free infor- 
mation: DASH Entertainment Productions C/O 
Todd Maziar, Esq., Suite 180, 380 Interstate 
North, Atlanta, Ga. 30339 

CHART RECORD 
SERVICES 

THE FASTEST. MOST DEPENDABLE 
SERVICE IN THE WORLD 

Mtn INTERNATIONAL RADIO STATIONS DISCOTHEQUES 
and PRIVATE COLLECTORS 

Subscribe to our AUTOMATIC AIRMAIL SERVICE tar 455 

LP s and Cassettes Iron MI the charts 

Special Orders Welcome 

AIRDISC USA 
P.O. Box 835. Amityville. N.Y. 11701 

HOME VIDEO 

Learn To Play The Guitar 
VIDEO CASSETTE GUITAR COURSE by 

Johnny Kay - Lead Guitar - Bill Haley's Comets 1959 -1967 
Tape *I Chords & Rhythms Tape #2 Vanations in Styles 
Tape # 3 Lead Guitar Techniques (Specify VHS or BETA) 

No MUSIC Reeding Required 

ONLY $39" EACH PLUS $3.00 SHIPPING 

Send Check Or Money Order To: K -VIDEO 
157 Wiltshire Road, Claymont, DE 19703 

CALL (302) 798 -2229 9 -5 EST 

REAL ESTATE 

NEW YORK CITY 
W. 50's elegant new 2 br, 2 ba apt. 

w /Veranda & Views, fplc, 24 hr. concierge, 
6 mos -2 yr lease avail. 

W. 60's 2 br, 2 ba also. 

TRACIE EVANS (212) 580 -3774 

R. STEVENS REALTY CO. 

APPAREL 

BRANCO DESIGNS, INC. 
Finest printable sportswear Quality designs 
our priority Custom design concession shirts 

Wear the best, 
Contact: 

BRANCO DESIGNS, INC. 
404 Josiane Court 

Altamonte Springs, FI. 32701 
305- 339 -4888 

Featured 
Programming 
Continued from page 27 

show Nov. 26 on the ABC FM Radio 
Network. An 800 number will be giv- 
en out at the beginning of the pro- 
gram, and the Los Angeles studio 
will have eight lines open to take in- 
coming calls. 

* * * 

WPIX New York has added "Top 
30 USA," the weekly "countup" se- 
ries distributed by CBS RadioRa- 
dio . .. ABC News is preparing a 60- 
minute retrospective program 
focusing on the year's major news 
events called "The Unfinished Busi- 
ness of 1983" for the ABC FM 
Network... Torbet Radio is the new 
national voice of KTTI /KBLU Yu- 
man, Ariz.... "Christmas Around 
The Country," featuring the music of 
the Statler Brothers, Charley Pride 
and Dottie West, among others, and 
"Crystal Gayle's Golden Decade" 
are two special three -hour shows cur- 
rently in production for holiday dis- 
tribution from The United Stations. 

* * * 

Gerry Velona is the New western 
region sales manager for Drake - 
Chenault's new Radio Special Fea- 
tures Division ... Dianne Ingle has 
been upped to regional affiliate direc- 
tor for the NBC Radio Networks 
... Rolando Herrera has been named 
director of program practices for 
CBS Radio. He was manager of 
"continuity acceptance" for WCBS- 
TV New York ... Susan Dwork 
Slotnick and Larry Leibowitz have 
joined the special program sales unit 
of the ABC Radio Networks ... Hil- 
lier, Newmark, Wechsler & Howard 
has named Lynne Giannini network 
sales manager and Kirk Combs ac- 
count executive in New York. The 
firm now reps WAMO -AM -FM 
Pittsburgh. LEO SACKS 

Store Ad Tool: 

Video Reviews 

Continued from page 33 

50,000 and $200 if more than 50,000 
population. The firms seek exclusive 
contracts with one store or chain per 
market and contracts for a whole 
year's plan. Thus a dealer though 
paying $300 monthly is committed 
for $3,600 for the year's contract. 

EARL PAIGE 

[New / P LP Ta e Releases] 
Continued from page 30 The Challenges 1954 

LP Verve 815 154 -1 

The Heart Of The Appalosa (PolyGram) $5.98 

LP Rounder 4014 $8.98 Blues In Chicago 
CA C -4014 $8.98 LP Verve 815 155 -1 

(PolyGram) $5.98 

YOUNG, LESTER 
See Charlie Parker 

U2 
Under a Blood Red Sky 
EP Island 90127 -1 -B 
(Atcol $5.98 
CA 90127 -4 -B 

VARIOUS ARTISTS 
Atlantic Rhythm and 
Blues Vocal Groups 
LP CAT 90132 -1 (Atlantic) 
CA 90132 -4 

VAUGHAN, SARAH 
Sings The George 
Gershwin Songbook 
LP Emarcy 814 187 -1 

(PolyGram) $ 10.98 
CA 814 1874 510.98 

WASHINGTON, DINAH 
A Slick Chick 
(On The Mellow Side) 
LP Emarcy 814 184 -1 
(PolyGram) S 10.98 
CA 814 184 -4 S 10.98 

YES 
90125 
LP Atco 90125 -1 
CA 901 25 -4 

55.98 

Ill CLASSICAL 

STRAVINSKY, IGOR, & 
PROKOFIEV, SERGE 
Firebird Suite; Scythian 
Suite Minnesota Orch., 
Skowaczewski 
LP Vox Turnabout TV 
34794 (MMG) $5.98 
CA CT 4794 $5.98 

VIVALDI, ANTONIO 
Four Concertos for 
Guitar and String Orch. 
Ernesto Bitetti, Solisti 
di Zagreb 
LP Vox Turnabout TV 
34796 (MMG) $5.98 
CA CT 4796 $5.98 

JAZZ 

FITZGERALD, ELLA 
The Ella Fitzgerald Set 
LP Verve 815 147 -1 

(PolyGram) $5.98 
CA 815 147 -4 $5.98 

HAWKINS, COLEMAN 
The Coleman Hawkins Set 
LP Verve 815 148 -1 

(PolyGram) 55.98 

PARKER, CHARLIE, & 
LESTER YOUNG 
Bird and Pres 
Carnegie Hall 1949 
LP Verve 815 150 -1 
(PolyGram) $5.98 
CA 815 150 55.98 

RICH, BUDDY, & GENE KRUPA 
The Drum Battle 
LP Verve 815 146 -1 
(PolyGram) $5.98 

VARIOUS ARTISTS 
The Rarest Concerts 

LP Verve 815 149 -1 

(PolyGram) $5.98 

CHRISTMAS 

GREGG SMITH SINGERS 
AND ORCHESTRA 
Favorite Christmas Carols 

LP Vox Turnabout TV 
34798 (MMG) 35.98 
CA CT 4798 $5.98 

GUBRUD, IRENE 
Come To Bethlehem 
LP Augsburg Publishing 
House 23 -1564 

NEWMAN, ANTHONY 
Organ Favorites For 
The Christmas Season 
LP Vox Turnabout TV 
34797 (MMG) $5.98 
CA CT 4797 $5.98 

To get your company's new album and 
tape releases listed, either send re- 

lease sheets or type the information in 

the above format on your letterhead. 
Send to Kim Freeman, Billboard, 1515 
Broadway, New York, N.Y. 10036. 

EECO Inc -, based in Santa Ana, Calif., has introduced two accessories for 
its IVES (Intelligent Video Editing System). The EECO SP -10 status printer, 
left, provides rapid printouts of complete editing status information, while 
the EECO SM -9 video status monitor offers sharp displays of 

edit status information. 
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The Koss Corp. of Milwaukee has developed the Porta Pro, a high -end 
stereophone with multi -pivoting earcups, extended bass and low distor- 

tion. The headphones weigh 2.5 ounces and retail for $59.95. 

Video 
Music Programming 

Continued from page 35 

Toronto, "When Can I See You," Solid Gold 
Trio, "Boom Boom," Mercury 
Tubes, "Monkey Time," Capitol 
UB40, "Red Red Wine," A &M 
X, "More Fun In The New World," Elektra 
Y &T, "Meanstreak," A &M 
Paul Young, "Wherever I Lay My Hat," Columbia 

www.americanradiohistory.com
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C lassic l Q 
Eurodisc Denies Shutdown Rumors 
But Firm Cuts Staff, Plans Fewer New Productions 

By JIM SAMPSON 

MUNICH -Ariola- Eurodisc has 
denied reports it plans to close down 
its classical department. Earlier this 
month, the firm, based here, unveiled 
a slimmed -down classical division 
with several new releases for the fall, 
including a new digital "Gotterdam- 
merung" from Dresden. 

In the U.S., where the short-lived 
Tioch connection expired earlier this 
year, Ariola has turned down offers 
to license classical repertoire for mar- 
keting, choosing instead to make 
master -by- master deals with various 
importers for specific product. 

Citing the effects of continuing 
sales stagnation in major world mar- 
kets, which have led to numerous 
layoffs in Ariola's pop operations in 
Munich, Friedrich Schmidt, manag- 
ing director, says the classical depart- 
ment under Heinz -Guenter Schnei- 
der will concentrate on fewer new 
productions, mostly co- productions 
with Eastern European labels or ra- 
dio stations. 

Schneider, whose staff was 
trimmed from nine to five, has an- 
nounced a handful of new releases: 
"Gotterdammerung" under Marek 
Janowski, with Rene Kollo and Jean- 
nine Altmeyer (completing the first 
all -digital studio "Ring" cycle); two 
disks from Sviatoslav Richter of solo 
works by Tchaikovsky and Rachma- 
ninoff; organ music performed by 
Edgar Krapp, and three Bach canta- 
tas from the Leipzig Thomaner 
Chorus. 

All the recordings except the can- 
tatas are digital, and all are co-pro- 
ductions: Wagner and Bach with 
East Germany's VEB Schallplattens, 
Richter and Krapp with Bavarian 
Radio. 

In addition to VEB, Eurodisc 
maintains close contact with the So- 
viet record company Melodiya and 
the Czech Supraphon label. A new 
digital recording of the Dvorak "Sta- 
bat Mater" under Wolfgang Sawal- 
lisch comes from the Czech Philhar- 
monic and Supraphon. 

There are no Melodiya releases 
from Eurodisc, although Schneider 
asserts, "We're eagerly waiting for 
new material." Last June, Eurodisc 
extended its first option license deal 
with Melodiya for Germany /Aus- 
tria /Switzerland for three years. 

Asserts Geiso Mampell, Ariola ex- 
port chief: "The Melodiya extension 
proves we're planning to stay in the 
classical business. We must see how 
the market will develop, what kind of 
recording projects will keep us above 
water. But nothing will change for 
the next few years." 

In the U.S., Mampell is dealing 
with various importers, including 
Tower Records and German News 
Co., and will continue to make indi- 
vidual deals. "Many people have ex- 
pressed interest in licensing, mostly 
at budget price," he says. "But at our 
costs, we can't afford to do that." 

In Japan, Eurodisc has a joint ven- 
ture with Nippon Columbia, while 
Mampell exports directly to the U.K. 

Restored Tapes From In -Synch 
NEW YORK -In -Synch Lab- 

oratories is applying its real -time 
duplicating technology to record- 
ings more than 50 years old in a 
cassette series offering newly re- 
stored historic performances. 

Among the tapes now being 
shipped by the label are orchestral 
performances directed by Willem 
Mengelberg, Richard Strauss, Al- 
bert Coates, Karl Muck and Leo 
Blech. A 1927 La Scala perfor- 
mance of "La Traviata" is includ- 
ed, as well as a double tape contain- 
ing the Brahms and Beethoven 
Violin Concertos played by Fritz 
Kreisler. 

Taken from the best available 
copies of 78s, the recordings have 
been reprocessed by Barton Wim- 
ble of Conductart. The technique 

he has developed includes the iden- 
tification and independent use of 
the quietest groove wall of the origi- 
nal disk to limit noise. Cassettes are 
graded to indicate extent of surface 
noise. 

Cassettes carry a suggested list 
price of $17.98 and are marketed to 
the trade at a base price of $10.78, 
with an extra prompt -payment dis- 
count of 5 %. 

In -Synch president Alan Silver 
says he is increasing his production 
capacity by adding another dozen 
duplicator slaves to the 20 now in 
operation. His company has more 
than 100 titles in its catalog, in ad- 
dition to the Conductart series, 
comprised largely of his own Con- 
noisseur productions and material 
licensed from Moss Music. 

PLANNING AHEAD -International Angel /EMI executives exit a Los Ange- 
les meeting with blueprints of a &r and marketing plans in hand. Apparently 
pleased with their labors are, from left, Renny Martini, general manager, 
Angel; Peter Andry, director, international classical division, EMI; Michael 
Allen, general manager, international classical division; and Tony Caronia, 

director, East Coast, Angel. 

France is handled by Bertelsmann's 
own Arabella. 

Eurodisc plans to enter the Com- 
pact Disc market in early 1984 with a 
splash, offering a complete "Ring" 
cycle on 16 or 17 CDs. "We're still 
running into capacity shortages, 
though," says Mampell, who has or- 
dered from Nippon Columbia. 

Looking to future recording pro- 
jects, Schneider will record a "Pag- 
liacci" in Munich in December with 
Lucia Popp, Bernd Weikl and the 
Munich Radio Orchestra under 
Lamberto Gardelli, in digital co -pro- 
duction with Bavarian Radio, and 
more Handel organ concertos next 
spring with Edgar Krapp. 

Eurodisc maintains a catalog of 
about 75 titles. "We have holes in all 
repertoire areas," concedes Schnei- 
der. "I want a wide variety of offer- 
ings, and that will be a goal of our 
continuing production plans." 

CHAMBER HONORS -The Beaux Arts Trio accepts awards citing them as 
Premier Prix winner at the 1983 Montreux International Record competi- 
tion. Members of the trio, from left, are Menahem Pressler, piano; Bernard 
Greenhouse, cello, and Isidore Cohen, violin. Their Philips catalog holds 

more than 35 LPs. 

AT MUSIC PERSONNEL MEET 

Classical, Jazz Romance Blooms 
By MOIRA McCORMICK 

CHICAGO -Closer ties between 
record companies and radio and a 
more prominent role for jazz in sta- 
tion promotion were among topics 
generating special attention at the 
1983 Music Personnel Conference 
here Oct. 26 -30. 

Nearly half the country's public 
radio stations were represented at the 
event held at the downtown Execu- 
tive House. The conference, spon- 
sored by the non -profit Assn. of Mu- 
sic Personnel in Public Radio, 
(AMPPR), marked the second year 
for the integration of jazz program- 
ming concerns into a previously clas- 
sical -only confab. 

According to MPC '83 co- coordi- 
nator Lowell Dorman of WVIK 
Rock Island, Ill., this year's count of 
130 attendees compared to last year's 
170 was a result of inability of the 
part of many small public stations to 
meet both the yearly National Public 
Radio surcharge of $6,000 and travel 
expenses for the conference. 

Nevertheless, Dorman considered 
this something of a banner year for 
AMPPR. "It has aimed to broaden 
its scope to include all serious mu- 
sic," he said. "The previous exclusion 
of jazz was quite an oversight." 

"We're on a 'missionary' effort to 
attempt a wedding of classical and 
jazz in radio promotion, record com- 
pany interaction, etc.," Dorman con- 
tinued, "We also aim to get commer- 
cial fine arts radio to interact with 
public radio." He noted that the Chi- 
cago radio stations co-hosting the 
event represented both classical 
(WFMT) and jazz (WBEZ), as well 
as commercial and public, respective- 
ly. "It sets the tone for the next step 
of the organization." 

The Compact Disc was a not unex- 
pectedly hot topic, with a hands -on 
demonstration held during the "New 
Technologies Seminar." Other panel 
discussions included "The Future of 
Performance Programming in Public 
Radio," "Jazz /Classical; Classical/ 
Jazz -Living in the Dual Format;" 
"The Gentle Art of Pronunciation;" 
"Audience Research and Market- 
ing;" "Broadcast Rights: Whom Do 
You Pay For What ?" and "Comput- 
ers and Cataloguing." 

Of particular interest were the re- 
cord company panels, divided into 
classical and jazz. Jill Kaufman of 
Nonesuch Records moderated the 
classical panel, which also included 
Peter Clancy of PolyGram Classics, 
Moss Music's Claudia Dumitrescu, 

Rene Goiffon of Harmonia Mundi 
USA, CBS Masterworks' Susan Kos - 
cis, Bill Parker of Pro Arte, artist 
Gunnar Johansen, Ralph Dopp- 
meyer of Titanic Records, and Te- 
larc's Nat Silverman. After brief up- 
datings on new releases by company 
reps, the floor was turned over to ra- 
dio staffers for a lengthy question/ 
answer session. Of primary discus- 
sion were problems in record service. 

"At no other time can I hear from 
so many different sources across the 
country on how better to sèrve NPR 
affiliates," later commented CBS' 
Koscis. "This conference makes for a 
better flow of information between 
the central office and the people in 

the radio stations, especially the 
smaller ones." 

PolyGram Classics' Clancy con- 
curred, noting that MPC '83 afforded 
him an opportunity to educate sta- 
tion reps as to PolyGram's Compact 
Disc lending -library policy. "The 
conference harmonizes the relation- 
ship between what are preceived as 
inhuman corporations, and smaller 
radio stations, which both have com- 
mon interests," he added. 

Nonesuch's Kaufman sees the 
MPC as having a positive effect on 
retail. "Classical companies have 
trouble getting records into stores, 
primarily because there are few clas- 
sical salesmen," she said. 

Classical Notes 
Rumors that the New York Philharmonic and 

its musical director, Zubin Mehta, might part 
ways, traceable to a degree to their failure to 

nail down a substantial recording contract, 
were dispelled last week with the signing of the 

conductor to another four -year pact. A number 
of recording projects are also said to be on the 

books. It's almost a year since the Philharmon- 

ic's exclusive pact with CBS was terminated. 
Harmonia Mundi U.S.A. is expected to do 

more recording in the States to supplement its 

near total reliance on European projects. Most 

recent addition is an album by pianist Robert 
Taub devoted largely to Schumann's "Davids- 
bundler" Dances, taped in New York under the 

aegis of Pro Musicis ... Who said quadro- 
phonic was dead? Leo de Gar Kulka, engi- 
neer and chief of Sonic Arts Records, has re- 

corded a surround -sound live performance of 
Henry Brant's "Litany of the Tides" in a pre- 

miere performance by the San Jose Symphony 
under George Cleve. 

International Books & Records has added to 

its line of imported records with Caprice, the 

Swedish label devoted to promoting music 
from that country. Another recent IBR addition 
is Swiss label Lodia, which includes a number 
of titles directed by Carlos Paita that were for- 
merly available on London Phase 4. 

Guitarist Sharon Isbin has been signed to a 

long -term agreement by Pro Arte Records, with 

her first disk for the label to offer a program of 

dances. Coming later will be a recording of two 

Bach lute suites as transcribed by Rosalyn Tur- 

eck. Isbin tours in Romania this month 

... Pianist William Black has an album, of 

David Diamond works due out shortly on 

Grenadilla Records. 

Stanislaw Skrowaczewski is taking over 

some of Klaus Tennstedt's engagements 
with the Philadelphia Orchestra as the latter 

nurses a stomach ailment ... And Leonard 

Slatkin will stand in for Andre Previn with the 

New York Philharmonic in December while 

Previn recovers from foot surgery . .. The 

Utah Symphony under Charles Ketcham per- 
formed recently for inmates of the Utah State 
Prison. 

Claudio Arrau is a recipient of the 1983 mu- 

sic prize awarded by the International Music 

Council of UNESCO ... WFMT, the Chicago 
fine arts station, has won the Special Arm- 
strong Award for Engineering & Technical 
Achievement. President Ray Nordstrand ac- 

cepted the award at ceremonies last month in 

New Orleans . 

NOTES FROM EUROPE- Deutsche Gram - 

mophon production is in the midst of its first 
complete digital cycle of Beethoven sympho- 
nies. This will be Herbert von Karajan's 
fourth Beethoven set, his third with the Berlin 

Philharmonic. Already completed are the ninth, 

fifth and sixth symphonies, in co- production 
with Karajan's own film /video production com- 
pany Tele- Mondial. DG gives no release 

schedule. 

Publicity surrounding clarinetist Sabine 
Meyer's successful struggle to become the 

Berlin Philharmonic's first female first -desk 
player helped win an exclusive recording pact 
with EMI. Just released by EMI Electrola is a 

disk with clarinet trios by Brahms and Mozart, 
featuring Heinrich Schiff and Rudolf Buch- 
binder ... Meyer is focus of DG's first li- 

cense deal with Japanese Denon. Her record- 
ing of Mozart's Clarinet Quintet with the Berlin 
Philharmonia Quartet is available in Europe 
on disk from both Denon and DG, on CD only 
from Denon. 

Pavane Records of Belgium has released a 

Christmas item of more than seasonal interest: 

Penderecki's "Christmas Symphony," per- 
formed by the Polish Radio Orchestra under 
Jacek Kasprzyk ... RCA Italiana continues its 

half -speed mastering program of mono clas- 
sics, similar to the RCA Point Five series in ste- 

reo in the U.S. 
www.americanradiohistory.com
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News / International 
VIA NEWS CHAIN DEALS 

Early S. Africa Gold For Two 
JOHANNESBURG -Two exclusive deals involving the 250 outlets of cNA, 

South Africa's biggest news agent chain, have produced gold -level sales for new 
LPs by Julie Andrews and Julio Iglesias ahead of other territories worldwide. 

In each case, cNA has taken up to 60,000 units, equivalent to triple gold in 

South Africa, in exchange for exclusive retail rights until the end of the year, 
backing each release with in -store displays, sales staff incentives and $50,000 
national radio /tv campaigns. 

Rights to Julie Andrews' "Love Me Tender" were acquired from Principal 
Records at the end of July. For Principal, which itself acquired distribution 
rights from British indie Peach River Records, the album marks a first move 
into the country music area which dominates white record sales here. The two - 
year -old label had formerly concentrated on new wave and reggae. 

Negotiations with GRC for Julio Iglesias' latest compilation, "Live From Eu- 
rope," were concluded in August. GRC has already released some 23 albums by 
the Spanish singer in South Africa, with combined sales totalling 350,000. With- 
in six weeks of its release, the new package sold 40,000 units; going double gold. 
CNA has subsequently ordered 20,000 more units. 

CD Price Rise In Europe Seen 
LONDON -It seems certain that 

the price of Japanese Compact Disc 
players will substantially increase in 
the European Economic Community 
territories, following a decision by 
EEC foreign ministers to double the 

RCA Eyes CD 
Boom In Europe 

Continued from page 9 

black disks as the two formats get si- 
multaneous release, he predicts that 
the Compact Disc will mainly pro- 
duce additional business through 
1984. Cornish is looking to the 
unique Presley package to stimulate 
interest in CD in general. Each disk 
comes with a booklet giving titles, re- 
cording dates and band personnel. 

The package is already oversub- 
scribed by RCA's European compa- 
nies. It is expected that only 500 to 
750 of the 5,000 sets will reach the 
U.S. marketplace. "We may live to 
regret that we didn't produce 
10,000," says Cornish. "But we 
wanted the pressing order to be small 
enough for the package to retain col- 
lector's item status, yet large enough 
for us to make some money on the 
project. "As for the recommended 
price, when you think that the buyer 
is getting the equivalent of five Elvis 
Presley albums for $75, plus the qual- 
ity and durability of CD, it's a very 
fair figure." 

Greek Cassette 
Piracy Declines 

Continued from page 9 

inlay cards, side labels and cassette 
products were confiscated. Informa- 
tion gleaned led investigators to 
Kilbey. 

A second Piller order was executed 
at his home the same day. Initially, 
despite the court's order, he failed to 
disclose his source of supply of pirate 
material or his customers. He first 
denied dealing in counterfeit prod- 
uct, but later made "a qualified 
admission." 

In the latest hearing, the judge 
branded Kilbey "a skilful liar" whose 
affidavit was "not a frank and bona 
fide attempt to tell the whole story." 
It was on this basis that the contempt 
of court hearing was initiated. The 
BPI case against Kilbey was brought 
by EMI Records on behalf of itself 
and all other BPI members. 

Patrick Isherwood, BPI legal ad- 
viser, says: "This makes crystal clear 
the peril pirate operators face if they 
don't comply with court orders to 
disclose fully information they have 
after execution of Anton Piller or- 
ders. The strength of these orders, vi- 
tal in our antipiracy actions, is that 
they enable us to follow up informa- 
tion while it's still hot." 

import duty on the laser technology 
hardware. 

The ministers met in Brussels, 
headquarters of the EEC, to ponder a 
new community drive against Japan's 
overwhelming sales superiority in 
many European marketplaces. The 
CD decision, the one positive move 
to emerge from the meeting, is seen 
as likely to push up the retail price of 
players by 10 %, or an average of 
around $75. 

It's understood that only Germany 
and Denmark opposed the decision, 
which effectively doubles the duty on 
the equipment to a total of 19 %. 
Philips of Holland, a pioneer devel- 
oper of the system, originally called 
for the increased levy. 

However, observers feel that, in 
view of the comparatively high price 
of the players (averaging upwards of 
$750), the extra cost may make little 
difference to consumer preferences. 
Sony equipment, among the most ex- 
pensive, is rated market leader in 
Britain. 

The tax increase decision was un- 
veiled in a tough written condemna- 
tion of Japan by EEC ministers for its 
"failure to follow up on promised 
measures to curb exports of some 
sensitive products" and also for 
"opening up its domestic market to 
EEC countries." 

CISAC Agrees 

To Hold Next 

Meeting In Tokyo 
TOKYO -The first general meet- 

ing of the Confederation Internation- 
ale des Societes d'Auteurs et Compo- 
siteurs (CISAC) to be staged in Asia 
is set for Tokyo next Nov. 11 -17, next 
year, following agreement between 
CISAC and JASRAC, the Japanese 
copyright society. 

The choice of Tokyo as venue was 
decided by CISAC's directors in 
May. But the date was not fixed until 
Jean -Alexis Ziegler, the organiza- 
tion's secretary general, visited this 
city inOctober. 

CISAC, headquartered in Paris, 
approached JASRAC several years 
ago about staging a general meting in 
the Japanese capital, but the local so- 
ciety expressed reservations. JAS - 
RAC president Yasushi Akutagawa 
eventually insisted the Japanese gave 
the fullest cooperation. 

Around 500 people, including 
spouses, are expected for the meet- 
ing, according to Somei Marumoto, 
JASRAC publicity chief. During his 
visit here, Ziegler called on Isao Su- 
zuki of the government's cultural af- 
fairs agency to plead for full help in 
the passage of bills in parliament on 
record rental (Billboard, Oct. 29) and 
on copyright law reform. 

Canada 
BY COMMONS COMMITTEE 

Taxation Of Artists To Be Studied 
By KIRK LaPOINTE 

OTTAWA -The House of Com- 
mons communications and culture 
committee will study the Income Tax 
Act with the aim of improving the 
plight of Canadian artists. All three 
political parties agreed to the study 
after former Conservative leader Joe 
Clark moved in the Commons that 
laws need exhaustive revision. 

Clark, in his first speech since los- 
ing the party leadership to Brian 
Mulroney last June, said artists are 
treated either as manufacturers or 
hobbyists by the Revenue Depart- 
ment. He added that federal oversim- 
plification of tax laws has made art- 
ists "unintended victims" of 
inequitable measures. 

The committee will have to begin 
its study soon. The Commons motion 

says it has to start before examining 
any other part of the Applebaum -He- 
bert arts inquiry report, which means 
it will likely be the committee's next 
order of business. 

Clark's interest in the matter sur- 

faced after a Vancouver artist threat- 
ened to burn his inventory of sketch- 
es to avoid taxation on them as 
finished product. But the study is 
bound to extend into the realm of 
music. 

Steady Flow Of Hits Key 
To `Best' Year For CBS 

TORONTO -1983 will be CBS 
Records Canada's "best year ever" 
due to a consistent flow of hit prod- 
uct and shipment practices that have 
reduced returns, label vice president 
Don Oates says. 

Net sale increases exactly double 
gross sale increases of a year ago, in- 
dicating CBS has greatly improved 

EMPHASIS ON NEW MUSIC 

Rock Booking Agency Formed 
TORONTO -Significant competi- 

tion has arisen among Canadian rock 
booking agencies with the official 
launch here of Consulting Interna- 
tional Artists, a firm that counts 
among its executives and affiliates 
some prominent names. 

Michael White, formerly of the 
Agency, and Michael Komar, for- 
merly of Entertainment Centre (the 
top and third - ranked agencies respec- 
tively), head the list of agency execu- 
tives. But CIA also has hired Gary 
Topp and Gary Cormier as artist and 
repertoire consultants, a major coup 
given the two promoters' strong ties 
with the world's new music 
community. 

CIA plans to represent no more 

Moyle 
Briefs 

The Canadian Recording Industry 
Assn. is, in effect, sanctioning which 
clubs can use music video through its 
newly -created video council. Condi- 
tions are being set and must be 
agreed to by user clubs before mem- 
ber record firms can loan videos. 

* * * 
Michael Jackson's "Thriller" is 

reaching the 900,000 mark in sales, 
making it by far the largest black mu- 
sic disk in Canada and a certain dia- 
mond- seller by Christmas. But the 
Police's "Synchronicity" is moving 
faster right now, eclipsing the half - 
million threshold. Also in the run- 
ning for biggest seller of 1983 is the 
"Flashdance" soundtrack, well past 
600,000. 

* * * 
WEA Music of Canada is readying 

a deal with Ann Mortifee, the Van- 
couver singer who recorded during 
the '70s for Capitol. Also recently to 
WEA is Honeymoon Suite. Due 
shortly from WEA are a Canadian 
disk from Eddie Schwartz and a sec- 
ond album from Messenjah, both 
due early in 1984. 

* * 
Frank Marino has fulfilled his 

longterm CBS commitment and is 
working on new material following 
his November U.S. tour. 

Maple Briefs features short items 
every two weeks on the Canadian mu- 
sic industry. Material should be sub- 
mitted to Kirk LaPointe, 43 Sweet- 
land Ave., Ottawa, Ontario, KIN 7T7. 

than 15 artists in Canada, focusing 
on developing cross -country and re- 
gional tour possibilities and pushing 
their careers in the U.S., Britain, Ja- 
pan, Australia, Italy and West Ger- 
many. Details on the agency's roster 
are to be released in a few weeks. 

Chief among the complaints from 
the Canadian new music community 
has been relative indifference among 
established firms to their divergent 
needs from more commercially-ori- 
ented artists. Topp and Cormier, the 
prime competition for Concert Pro- 
ductions International as promoters 
in the Toronto area, have somewhat 
reduced the problem 

the way it determines how much 
should be shipped. Although the 
company is not discussing exact fig- 
ures to date or projecting its year -end 
results, Oates claims 1983 will set re- 
cords for overall sales. 

He says Canadian radio and retail- 
ers now are paying much more atten- 
tion to initial Canadian sales and air- 
play trends, placing less emphasis on 
U.S. action in deciding which prod- 
uct to stock or program. 

On the cassette side, the label will 
react to increasing sales by joining 
other major firms in a significant up- 
grading of its tape manufacturing, 
packaging and marketing, Oates 
says. 

He points to the "consistent flow 
of product," including Journey in 
January, Earth Wind & Fire in Feb- 
ruary, Pink Floyd in March, Men At 
Work in April, Jane Fonda in May, 
Loverboy in June, Billy Joel in July 
and Elvis Costello in August, as the 
reasons for the label's clear position 
ac No. 1 in the market. 

The key for CBS and other firms, 
Oates says, will be to erase the psy- 
chological block of year -end think- 
ing. In that way, the label can con- 
centrate on product released late in 
1983 well into the new year. 

Hint Fox Preparing To Quit 
His Communications Position 

OTTAWA - Communications 
Minister Francis Fox says he hopes 
to put the finishing touches on copy- 
right and recording industry policies 
and legislation in the next few 
months, but will he be around to do 
so? Speculation in Quebec circles has 
the Montreal cabinet minister leaving 
the federal scene to enter provincial 
politics. 

Fox was highly visible at the recent 
Quebec Liberal Party convention, 
where former premier Robert Bour- 
assa returned as leader after seven 
years out of politics. Fox was the first 
federal minister to publicly declare 
his support for Bourassa, and there 
have been unconfirmed reports that 
Fox is readying to leave Ottawa to 
run as a candidate on the provincial 
Liberal slate. 

It is rumored that Fox would as- 
sume a deputy premiership behind 
Bourassa if the Liberals do as expect- 

ed and return to power in the next 
provincial election. The rumors are 
fueled by speculation that a federal 
election is approaching and the seem- 
ing inevitability of the Liberals losing 
federal power to the Conservatives. 

Fox's friends have been quoted in 
some Quebec reports as saying the 
minister knows his days are num- 
bered as a minister because of the im- 
pending change of government and 
wants to play a decisive role in poli- 
tics. That would seem to point to pro- 
vincial politics as a second resort, his 
confidants say. 

For his part, Fox is quiet and isn't 
dismissing such speculation. But he is 
known to be exceptionally happy in 
his current role and doesn't want to 
leave the cabinet unless he has to. 
Prime Minister Trudeau, expected to 
resign in the next few months, has 
shown no lack of support for Fox 
since his appointment to the commu- 
nications post in 1980. 
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New Music Acts Cop Certifications 
TORONTO -New music and Canadian content dominated the October 

certifications by the Canadian Recording Industry Assn., with such artists as 
Duran Duran, Men Without Hats and Stray Cats scoring impressive sales 
marks. 

Leading the way were three double platinum disks: Bryan Adams' "Cuts 
Like A Knife," Duran Duran's "Rio" and Eric Robertson's "Magic Melo- 

dies." Billy Idol's self -titled album, Stray Cats' "Rant 'N Rave With The 
Stray Cats" and the Robertson disk were among the platinum certifications 
for 100,000 Canadian sales during the lean month. 

Apart from Adams, Canadian content certifications included gold albums 
for Payola$ and their "Hammer On A Drum" disk, Ginette Reno's "Quand 
On Se Donne" album and Men Without Hats' "Rhythm of Youth." Other 
gold disks during October included the Stray Cats disk, Juice Newton's 
"Dirty Looks," Prince's "1999" double album, the Robertson album and 
Talking Heads' "Speaking In Tongues." 

There were two gold single certifications, for Stray Cats' "(She's) Sexy & 

17" and Men Without Hats' "Safety Dance." 
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Latin 
Brazilian Song Takes Top Honors 
Only Non -Spanish Language Entry In OTI Intl Festival 

By ENRIQUE FERNANDEZ 
WASHINGTON -The only non - 

Spahish- language entry in the 12th 
OTI International Song Festival, 
Brazil's "Estrela de Papel," took the 
first place in this year's competition, 
held here. The song by Jesse Floren- 
tino Santos who interpreted it, and 
Elifas Vicente Andreate was a sur- 
prise winner over 20 other numbers 
by songwriters from Spain and Latin 
America. 

The competition, broadcast by the 
SIN network to 23 countries, was the 
highlight of a weekend of festivities 
late last month. This year marked the 
first time the festival, sponsored by 
the international tv organization 
OTI, was held in the U.S., signaling 
the growing importance of both 
Spanish -language broadcasting and 
music in this country. 

Important Hispanic political fig- 
ures and entertainers were on hand 
for the festival and the two black -tie 
events that preceded and followed it; 
one at the Organization of American 
States, the other a cocktail party in 
honor of special festival guest Placido 
Domingo held under a huge tent 
erected on the Mall, a block away 
from the festival site at Constitution 
Hall. 

Panamanian singer /songwriter 
Ruben Blades opened the festival, 
backed by his group Los Seis del So- 
lar. After all 21 competitors had a 
chance to show their stuff, the stage 
was turned over to tv star Charytin's 
mix of comedy, song and dance. Op- 
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ARTIST -Title, Label & 
Number (Distributing Label) 

MENUDO 
A todo rock, RCA 7241 

EDNITA NAZARIO 
Padosa 1021 

JOSE FELICIANO 
Me enamore, Profono 1002 

PIMPINELA 
CBS 11317 

MILLIE Y LOS VECINOS 
Avantgarde, Algar 39 

JULIO IGLESIAS 
En concierto, CBS 50334 

WILFRIDO VARGAS 
El africano, Karen 75 

JOSE LUIS RODRIGUEZ 
Ven, CBS 30305 

SUSY LEMAN 
Esperandote, TH 2220 

ALEX Y LA ORQUESTA 

LIBERACION 
Las locas, Karen 73 

TOMMY OLIVENCIA 
TH 2222 

EL GRAN COMBO 
Aquel gran encuentro, 

Ayer 002 

PATRULLA 15 
Daja ese diablo, Artomax 741 

JOSE ALBERTO 

MUGRADI 
Sono -Rodven 017 

TONY CROATTO 
Y tu pueblo, Velvet 6029 

era tenor Placido Domingo closed 
the show with a medley of Latin 
American classics, backed by the fes- 
tival's orchestra under the direction 
of Hector Garrido. 

The tenor's performance brought 
the crowd at Constitution Hall to its 
feet requesting encores. Domingo 
obliged by singing the medley again, 
apologizing for not having any other 
material ready since it had been the 
general belief that there would be no 
tv time left for encores. Later it was 
reported that apparently there had 
been an encore ready, the classic 
"Granada," but for fear the song 
might be misinterpreted as a com- 
ment on the situation on the island of 

Grenada, the encore was killed. 
Second place laurels went to "Olvi- 

dar Olvidar" (Forget Forget) by the 
Dominican Republic's Cheo Zorrila, 
interpreted by Taty Salas. And the 
third place winner was Colombia's 
"Tu Pueblo y Mi Pueblo" (Your Peo- 
ple and Mine), by Santader Diaz H. 
and Victor Garcia "Manoello," inter- 
preted by Jaime Mora. 

Predictably, many of the festival 
entries were love songs, but many 
others were marked by strong patri- 
otic and PanAmerican feelings. The 
recurring call for "peace in Latin 
America" brought an enthusiastic re- 
sponse from the multi- national 
crowd. 

Chico O'Farrill Looks For 
Inroad To Anglo Jingles 

NEW YORK -Chico O'Farrill is 
alive and well and working in New 
York, which may come as a surprise 
to Latin music fans who know Chico 
from bis legendary work in Latin/ 
jazz fusion and who assumed, as this 
writer did, that the Cuban arranger 
had either retired long ago or died. 
Today, Chico O'Farrill is one of the 
leading writer /arrangers in the Latin 
market, but don't look for him on the 
record stacks; his work today is in the 
field of " jingles, jingles, and more 
jingles." 

The veteran, yet youthful- looking 
and energetic musician is one of the 
most sought after writers of commer- 
cial music, producing material for 
Spanish radio and tv. His current line 
of work began in the early '70s, when 
Chico felt the urgent need to make a 
decision: "Should I continue to work 
in jazz, where it's difficult to eke out 
a living, or should I pursue work that 
would guarantee a livelihood? I de- 
cided for the latter. After all, you're 
not 25 years old forever." 

The decision paid off, for Chico be- 
came a leading figure in the growing 
field of Hispanic media advertising. 
Today, at the peak of his reputation 
and creative powers, he faces a new 
and difficult challenge: convincing 
the Anglo world that he can work as 
successfully in non -Hispanic media. 
"You get typecast," he explains, 
"and you don't get called for work 
that's not Latin." This is a challenge 
Chico is determined to meet, for, 
back in the late '40s when he moved 
to the U.S. from his native Cuba, 
Chico O'Farrill was not a Latin ar- 
ranger. His work for Benny Good- 
man and Stan Kenton was, for the 
most part, straightforward American 
jazz and it wasn't until the early '50s, 
when Chico teamed up with Dizzy 
Gillespie, that his reputation in Lat- 
in /jazz crossover took hold. 

"I was so hungry in the early days 
that when Benny Goodman asked me 
if I was a pianist I lied and said yes." 
(As a performer, Chico's instrument 
had always been the trumpet.) "With 
Dizzy I was privileged to play a part 
in that great moment when jazz and 
Latin music came together," says 
Chico, recalling his arrangements for 
some of the Gillespie /Chano Pozo 
collaborations. 

"Today I'm not hungry any more 
and I feel it's my responsibility not to 
sell myself cheap." Chico contends 
that the Latin market is plagued by 
an underhanded cheapness that in 
the long run hurts all working profes- 
sionals. "If you're putting out quality 
product, you should be paid for it. 
Those of us who are Latin and who 
don't need to undersell ourselves 
have a responsibility to hold up stan- 
dards." To this effect, Chico says, he 

does not hesitate to turn down work' 
when his standards are not met. 
"Latins have to pay the same as An- 
glos for consumer products, so 
there's no reason we should work for 
less to advertise those products. After 
all, the accounts can afford it." 

Does he feel he left bewhind the 
world of art when he became a jingle 
writer? On the contrary. "Art is ev- 
erywhere and writing music for com- 
mercials can be done artfully or not. I 

take pride in my work and though I 

know music is but one component in 
a commercial, I feel I'm doing a job 
as professionally as anyone working 
in the Anglo advertising world." 

Though Chico occasionally writes 
classical composition or works on ar- 
rangements for some of his jazz com- 
rades like Gillespie, most of his work 
is commercial. "The worlds of His- 
panic media and music are getting 
better than ever. I think that in the 
next 10 years everything is going to 
improve dramatically for Hispanics, 
culturally and financially. And I'm 
thrilled to see this day come for, after 
all, ya era hora. It was time." 

ENRIQUE FERNANDEZ 

Notas 
Rodriguez Is 

More Than Just 
A Distant Idol 

"Latin celebrities are so much 
more accessible," a visitor to a recent 
star -studded party was heard saying. 
True. A standoffish attitude is death 
to a Latin artist, whose public de- 
mands much more than a distant im- 
age. Fortunately, Latin idols like 
José Luis Rodríguez understand this 
and act out their responsibility to 
their fans, who see them as members 
of the family. 

"I love it," says José Luis, "I'm ob- 
sessed with communication; I want 
to touch people, literally." It's a good 
thing, for many of José Luis fans 
want to touch him, literally, too. 
"I've had women collapse in my arms 
and weep for five minutes," explains 
the singer, who thrives on that kind 
of personal contact. 

The Venezuelan star has a very 
clear understanding of his role: part 
close kin, part sex -symbol, part ther- 
apist, even. "The function of the ro- 
mantic ballad is to bring some mo- 
ments of peace, to relieve the tension 
of everyday life. That's why this 
genre will never die; it's needed." 

What concerns the singer is wheth- 
(Continued on page 71) 

ARTISTIC AMBASSADORS -Opera star Placido Domingo, left, congratu- 
lates OTI International winner Jesse Santos on winning the 12th annual 
award for his song "Paper Star." The awards show was telecast live by SIN 

television network to 23 countries. 
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NEW YORK CALIFORNIA 

3 

4 

5 

9 

10 

11 

12 

13 

14 

15 

ARTIST -Title, Label 8 
Number (Distributing Label) 

EL GRAN COMBO 
1 La universidad de la 

salsa, Combo 2034 

0 

2 

3 

4 

6 

0 

0 

o 

o 

o 

7 

14 

0 

12 

JOSE LUIS RODRIGUEZ 
Ven, CBS 30305 

JOSE JOSE 
Mi vida, Pronto 0705 

BONNY CEPEDA 
El mandamos, Algar 38 

MIGUEL 
Adio a Miguel, Profono 3117 

ORQUESTA LA 
SABROSA 
Los 12 hits de merengue, 
Salsoso 1001 

CELIA, RAY Y 

ADALBERTO 
Tremendo trio, Fania 623 

RUBEN BLADES 

El 

que la hace la paga, Fania 

WILFRIDO VARGAS 
El africano, Karen 75 

BOBBY VALENTIN 
Bronco 126 

CELIA CRUZ 
14 exitos originiales, Profono 
1404 

JULIO IGLESIAS 
Momentos, CBS 50329 

GUILLERMO DAVILA 
TH 2246 

MENUDO 
A todo rock, RCA 7241 

COSTA BRAVA 
Seguimos de costa a costa, 
Profono 3114 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

ARTIST -Title, Label 8 
Number (Distributing Label) 

JULIO IGLESIAS 
1 En concierto, CBS 

50334 

0 

9 

3 

4 

0 

0 

6 

0 

0 

o 

0 

0 

0 

5 

MENUDO 
A todo rock, RCA 7241 

JOSE FELICIANO 
Me enamore, Proton° 1002 

LOS DIABLOS 
Endiabladamente romanticos, 
Girol 1003 

JOSE LUIS RODRIGUEZ 
Ven, CBS 30305 

PALOMA SAN BASILIO 
CBS 80364 

PIMPINELA 
CBS 11317 

DANIELA ROMO 
CBS 80371 

LORENZO ANTONIO 
Busco un amor, Musart 1844 

LOS BONDADOSOS 
Por que te querre yo tanto, 
Profono 3101 

HERB ALPERT 
Noche de amor, A &M 37006 

VICENTE FERNANDEZ 
-15 grandes con el numero 1, 

CBS 20684 

LOS CAMINANTES 
Supe perder, Luna 1088 

MERCEDES CASTRO 
Le podras negar el nombre, 
Musart 10922 

LOS BUKIS 
Muy romanticos, Profono 3102 

FLORIDA TEXAS 

7 

8 

9 

10 

11 

12 

13 

14 

15 

c ARTIST -Title, Label 8 
Number (Distributing Label) 

JOSE FELICIANO 
3 Me enamore, Profono 

1002 

2 

1 

4 

5 

6 

0 

0 

o 

14 

11 

o 

13 

0 

0 

JULIO IGLESIAS 
En concierto, CBS 50334 

CELIA CRUZ 
Los 14 grandes exitos, Profono 
1404 

JOSE LUIS RODRIGUEZ 
Ven, CBS 30305 

EL GRAN COMBO 
La universidad de la salsa, 
Combo 2034 

THE BAD STREET BOYS 
Cheek to Cheek, 1AP 525 

EDNITA NAZARIO 
Profono 9098 

LOLITA 
Aguila real, CBS 60338 

MENUDO 
A todo rock, RCA 7241 

MILLIE Y LOS VECINOS 
Avantgarde, Algar 39 

VARIOS ARTISTAS 
Segundo concierto de la 

familia, TH 2244 

TOMMY OLIVENCIA 
TH 2222 

CHARANGA CASINO 
Alone Again, SAR 1037 

JULIO IGLESIAS 
Momentos, CBS 50329 

ROCIO JURADO 
Grandes exitos. RCA 7201 

O 
2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

ARTIST -Title, Label 8 
Number (Distributing Label) 

2 
JUAN GABRIEL 
Todo, Pronto 0706 

6 

9 

1 

0 

4 

3 

0 

12 

0 

0 

0 

5 

0 

o 

LA MAFIA 
Electrifying, Cara 050 

JULIO IGLESIAS 
En concierto, CBS 50334 

VICENTE FERNANDEZ 
15 grandes con el numero uno, 
CBS 20684 

JOSE LUIS PERALES 
Entre el agua y el fuego, CBS 
80357 

RAMON AYALA 
15 exitos gigantes Freddie 
1266 

LOS BUKIS 
Yo te necesito, Profono 3090 

RAMON AYALA 
El amo de la musica nortena, 
Freddie 1262 

MENUDO 
De coleccion, Profono 1601 

JUAN VALENTIN 
Dimelo de frente, Musart 
10922 

RAMON AYALA 
Mi golondrina, Freddie 1240 

ROCIO DURCAL 
Canta lo romantico de Juan 
Gabriel, Pronto 0703 

LITTLE JOE 
No quiero mas amar, Warner 
Bros. 6177 

MENUDO 
Menudo, Profono 9089 

MERCEDES CASTRO 
Le podras negar el nombre, 
Musart 10922 
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RCA 
WELCOMES 

MENUDO 
THE WORLD'S MOST 

SUCCESSFUL TEEN ROCK GROUP! 

MENUDO & RCA 
The album "A TODO ROCK," will be released 

immediately in U.S., Puerto Rico & Mexico (with other 
territories to follow shortly). The RCA debut LP contains 
all new material, featuring the hit single, "CHICLE DE 
AMOR" IS1 -7700 and will be given marketing support 
wherever needed: 

"A TODO ROCK" 
THE ALBUM 
THAT WILL 

TAKE MENUDO 

EVERYWHERE 

THEY HAVEN'T 
BEEN BEFORE! 

RCA LE DA 
LA BIENVENIDA 

A MENUDO 
EL GRUPO JOVEN DE ROCK 

DE MAYOR ÉXITO EN TODO EL MUNDO! 

MENUDO Y RCA 
El LP "A TODO ROCK," será lanzado 

immediatamente en los EUA, Puerto Rico y 'Mexico 
(con lanzamiento programado para otros países a la 
brevedad). Este primer LP para RCA contiene material 
nuevo en su totalidad, incluyendo el nuevo éxito 
"Chicle de Amor" 151 -7700 y se Ie.dará todo el apoyo 
que sea necesario. 

13 city, nationwide tour November 5 -20, including major 
market concerts in Miami, Houston, Los Angeles, San 
Francisco, Chicago and Hartford, Conn. 
Posters, and counter displays. 
Massive national publicity campaign. 
Major consumer product ads in both English and Spanish. 
Menudo featured in NBC's "Silver Spoons" in November. 
Menudo profiled by ABC's "20/20" during the 
Christmas season. 
Continuing weekly appearance on ABC Saturday 
morning "children's prime time" programming. 

RCil INTERNATIONAL 

"A TODO ROCK" 
ES EL LP QUE 

LLEVARA A 
MENUDO A 

CONFINES NUNCA 
ANTES 
ALCANZADOS. 

I L8-7241 

Gira por 13 ciudades, a traves de los EUA, de 5 a 20 
de noviembre, incluyendo presentaciones de gran 
envergadura en Miami, Houston, Los Angeles, San 
Francisco, Chicago y Hartford, Conn. 
Carteles y material de exhibición. 
Imponente campaña publicitaria en todo el territorio nacional. 
Menudo aparecerá en el programa "Silver Spoons" de 
NBC en noviembre. 
Menudo será perfilado en el programa "20/20" de ABC 
durante las festividades de Navidad. 
Continuación de las apariciones semanales 
los sábados en la mañana en ABC. 
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BRITAIN 
(Courtesy of Music & Video Week) 

As of 11/10/83 

SINGLES 
This Last 

Week Week 
1 1 UPTOWN GIRL, Billy Joel, CBS 
2 2 ALL NIGHT LONG, Lionel Richie, 

Motown 
3 14 SAY SAY SAY. Paul 

McCartney /Michael Jackson, 
Parlophone 

4 19 CRY JUST A LITTLE BIT, 
Shakin' Stevens, Epic 

5 9 PUSS 'N' BOOTS, Adam Ant, 
CBS 

6 3 UNION OF THE SNAKE, Duran 
Duran. EMI 

7 6 SAFETY DANCE. Men Without 
Hats, Statik 

8 4 KARMA CHAMELEON, Culture 
Club. Virgin 

9 21 THE SUN AND THE RAIN, 
Madness, Stiff 

10 12 THE LOVE CATS, Cure, Fiction 
11 10 PLEASE DON'T MAKE ME CRY, 

UB40, DEP International 
12 8 (HEY YOU) THE ROCKSTEADY 

CREW. Charisma 
13 5 THEY DON'T KNOW, Tracey 

Ullman, Stiff 
14 7 NEW SONG, Howard Jones, 

WEA 
15 24 A MESS OF BLUES. Status Quo, 

Vertigo 
16 22 UNCONDITIONAL LOVE, Donna 

Summer, Mercury 
17 26 SYNCHRONICITY II, Police, A &M 
18 25 THAT WAS THEN BUT THIS IS 

NOW, ABC, Neutron 
19 13 IN YOUR EYES, George Benson. 

Warner Bros. 
20 34 ONLY FOR LOVE, Limahl, EMI 
21 NEW UNDERCOVER OF THE NIGHT, 

Rolling Stones, Rolling Stones 
22 17 KISSING WITH CONFIDENCE, 

Will Powers, Island 
23 11 SUPERMAN. Black Lace, Flair 
24 20 KISS THE BRIDE, Elton John, 

Rocket 
25 18 BLUE MONDAY, New Order. 

Factory 
26 32 007, Musical Youth, MCA 
27 NEW RIGHT BY YOUR SIDE, 

Eurythmics, RCA 
28 16 SUPERSTAR, Lydia Murdock, 

Korova 
29 40 REILLY, Olympic Orchestra, Red 

Bus 
30 NEW LOVE WILL TEAR US APART, 

Joy Division, Factory 
31 33 LICK IT UP, Kiss, Vertigo 
32 NEW CALLING YOUR NAME, Marilyn. 

Mercury 
33 23 OVER AND OVER, Shalamar, 

Solar 
34 15 DEAR PRUDENCE. Siouxsie & 

Banshees, Polydor 
35 NEW OBLIVIOUS, Aztec Camera. WEA 
36 NEW NEVER NEVER, Assembly. Mute 
37 30 THIS IS NOT A LOVE SONG, 

PIL, Virgin 
38 37 GUNS FOR HIRE, AC /DC, 

Atlantic 
39 29 RED RED WINE, UB40, Dep 

International 
40 36 DESTINATION ZULU LAND, King 

Kurt, Stiff 

ALBUMS 

1 2 CAN'T SLOW DOWN, Lionel 
Richie, Motown 

2 1 COLOUR BY NUMBERS, Culture 
Club, Virgin 

3 6 THE TWO OF US, Various, K- 
tel 

4 NEW PIPES OF PEACE, Paul 
McCartney, Parlophone 

5 5 LABOUR OF LOVE, UB40, Dep 
International 

6 3 SNAP, Jam, Polydor 
7 4 GENESIS, Charisma 
8 7 VOICE OF THE HEART, 

Carpenters, A &M 
9 NEW INFIDELS. Bob Dylan, CBS 

10 9 THRILLER. Michael Jackson, 
Epic 

11 8 NO PARLEZ), Paul Young, CBS 
12 20 AN INNOCENT MAN, Billy Joel, 

CBS 
13 12 TOO LOW FOR ZERO, Elton 

John, Rocket 
14 11 FANTASTIC, Wham], Inner 

Vision 
15 18 IMAGINATIONS, Various, CBS 
16 16 ROCK AND SOUL, Daryl Hall & 

John Oates, RCA 
17 17 ZIGGY LIVE, David Bowie. RCA 
18 14 MONUMENT THE 

SOUNDTRACK, Ultravox, 
Chrysalis 

19 10 NORTH OF A MIRACLE, Nick 
Heyward, Arista 

20 15 LET'S DANCE, David Bowie, EMI 
America 

21 13 IN YOUR EYES, George Benson, 
Warner Bros. 

22 NEW STAGES, Elaine Paige, K -tel 
23 NEW THE ATLANTIC YEARS 1973- 

1980, Roxy Music, E.G. 
24 21 SILVER, Cliff Richard, EMI 
25 NEW SCANDALOUS, Imagination, Red 

Bus 

26 NEW WORKING WITH FIRE AND 
STEEL. China Crisis, Virgin 

27 19 THE CROSSING, Big Country, 
Mercury 

28 24 THE MUSIC OF RICHARD 
CLAYDERMAN, 
Decca /Delphine 

29 40 SYNCHRONICITY, Police, A &M 
30 33 CHAS 'N' DAVE'S KNEES UP, 

Rockney 
31 22 LOVE STORIES, Don Williams, 

K -tel 
32 27 18 GREATEST HITS. Michael 

Jackson & Jackson 5, Telstar 
33 26 UNFORGETTABLE, Johnny 

Mathis & Natalie Cole, CBS 
34 NEW HEARTS AND BONES, Paul 

Simon, Warner Bros. 
35 NEW STAR FLEET PROJECT, Brian 

May & Friends, EMI 
36 28 LOVE IS THE LAW, Toyah, 

Safari 
37 30 SOUL MINING, The, Some 

Bizarre 
38 36 ALIVE SHE CRIED, Doors, 

Elektra 
39 32 DAVID GRANT, Chrysalis 
40 25 TRUE, Spandau Ballet, Chrysalis 

CANADA 
(Courtesy of The Record) 

As of 11/20/83 

SINGLES 
This Last 

Week Week 
1 1 ISLANDS IN THE STREAM, 

Kenny Rogers & Dolly Parton, 
RCA 

2 3 TRUE, Spandau Ballet, 
Chrysalis /MCA 

3 2 ALL NIGHT LONG (ALL NIGHT). 
Lionel Richie, Motown /Quality 

4 4 MAKING LOVE OUT OF 
NOTHING AT ALL, Air Supply, 
PolyGram 

5 5 UPTOWN GIRL, Billy Joel, CBS 
6 9 IN A BIG COUNTRY, Big 

Country, Vertigo /PolyGram 
7 8 SAY, SAY, SAY, Paul McCartney 

& Michael Jackson, Columbia/ 
CBS 

8 7 MODERN LOVE, David Bowie, 
Liberty /Capitol 

9 13 ONE THING LEADS TO 
ANOTHER, Fixx, MCA 

10 6 SWEET DREAMS, Eurythmics, 
RCA 

11 12 (SHE'S) SEXY & 17, Stray Cats, 
EMI America /Capitol 

12 10 BURNING DOWN THE HOUSE, 
Talking Heads, Sire /WEA 

13 18 TONIGHT I CELEBRATE MY 
LOVE, Peabo Bryson & 

Roberta Flack, Capitol 
14 15 TELEFONE, Sheena Easton. 

Capitol 
15 16 CRUMBLIN' DOWN, John 

Cougar Mellencamp, Riva! 
PolyGram 

16 NEW BIG LOG, Robert Plant, Atlantic/ 
WEA 

17 11 KING OF PAIN, Police, A &M 
18 17 -SUDDENLY LAST SUMMER, 

Motels, Capitol 
19 NEW CHURCH OF THE POISON MIND, 

Culture Club, Virgin /Polygram 
20 14 TOTAL ECLIPSE OF THE 

HEART, Bonnie Tyler, CBS 

ALBUMS 

1 1 SYNCHRONICITY. Police, A&M 
2 2 THRILLER, Michael Jackson, 

Epic /CBS 
3 4 LETS DANCE, David Bowie, 

Liberty /Capitol 
4 7 CAN'T SLOW DOWN, Lionel 

Richie, Motown /Quality 
5 5 THE CROSSING, Big Country, 

Vertigo /PolyGram 
6 3 GENESIS, Genesis, Atlantic/ 

WEA 
7 6 FLASHDANCE, Soundtrack, 

Casablanca /PolyGram 
8 15 COLOUR BY NUMBERS, Culture 

Club, Virgin /PolyGram 
9 8 PYROMANIA, Def Leppard, 

PolyGram 
10 10 FASTER THAN THE SPEED OF 

NIGHT, Bonnie Tyler, CBS 
11 11 EYES THAT SEE IN THE DARK, 

Kenny Rogers, RCA 
12 9 THE PRINCIPLE OF MOMENTS, 

Robert Plant, WEA 
13 14 GREATEST HITS, Air Supply, 

Big Time /PolyGram 
14 17 UH -HUH, John Cougar 

Mellencamp, Riva /PolyGram 
15 13 SWEET DREAMS, Eurythmics, 

RCA 
16 12 TRUE, Spandau Ballet. 

Chrysalis /MCA 
17 16 AN INNOCENT MAN, Billy Joel, 

CBS 
18 NEW ROCK 'N' SOUL, Hall & Oates, 

RCA 
19 NEW METAL HEALTH, Quiet Riot. 

Epic /CBS 
711 1a REACH THE BEACH. Fixe. MCA 

WEST GERMANY 
(Courtesy Der Musikmarkt) 

As of 11/14/83 

SINGLES 
This Last 

Week Week 
1 3 COME BACK AND STAY, Paul 

Young, CBS 
2 1 I LIKE CHOPIN, Gazebo, 

Baby /EMI -Electrola 
3 2 KARMA CHAMELEON, Culture 

Club, Virgin /Ariola 
4 4 MAMA, Genesis, 

Vertigo /Phonogram 
5 6 SHADOW ON THE WALL, Mike 

Oldfield, Virgin /Ariola 
6 5 SUNSHINE REGGAE, Laid Back, 

Metronome 
7 10 ROCKIT, Herbie Hancock, CBS 
8 7 DOLCE VITA, Ryan Paris, 

Carrere /DGG 
9 8 GIVE ME YOUR LOVE, Frank 

Duval, Teldec 
10 9 MANIAC, Michael Sembello, 

Casablanca /Phonogram 
11 NEW ALL NIGHT LONG, Lionel Richie, 

Motown 
12 12 HERZ IST TRUMPF, Trio, 

Mercury /Phonogram 
13 16 FLASHDANCE, Irene Cara, 

Casablanca /Phonogram 
14 13 RED RED WINE. UB 40, 

Virgin /Ariola 
15 NEW 25 YEARS, Catch, Metronome 
16 14 BIG APPLE, Kajagoogoo, EMI 
17 15 YOU, Boytronic, 

Mercury /Phonogram 
18 11 SAFETY DANCE, Men Without 

Hats, Virgin /Ariola 
19 17 I'M STILL STANDING, Elton 

John, Rocket /Phonogram 
20 NEW SAY SAY SAY, Paul McCartney 

& Michael Jackson, 
Parlophone /EMI 

ALBUMS 

1 FLASHDANCE, Soundtrack, 
Casablanca /Phonogram 

2 2 GENESIS. Vertigo /Phonogram 
3 6 NO PARLEZ, Paul Young, CBS 
4 4 HEADS OR TALES, Saga, 

Polydor /DGG 
5 3 CRISES, Mike Oldfield, 

Virgin /Ariola 
6 18 COLOUR BY NUMBERS, Culture 

Club, Virgin /Ariola 
7 5 TABALUGA, Peter Maffay. 

Metronome 
8 7 TOO LOW FOR ZERO, Elton 

John, Rocket /Phonogram 
9 8 STAYING ALIVE, Soundtrack, 

RSO /DGG 
10 13 I LOVE ABBA, Abba, Polystar 
11 10 GAZEBO, Baby /EMI 
12 11 BODY WISHES, Rod Stewart, 

Warner Bros. /WEA 
13 12 TRUE, Spandau Ballet, 

Chrysalis /Ariola 
14 9 IF I COULD FLY AWAY, Frank 

Duval, Teldec 
15 15 CONSTRUCTION TIME AGAIN, 

Depeche Mode, 
Mute /Intercord 

16 16 GEFUEHLE SIND FREI, Roland 
Kaiser, Hansa /Ariola 

17 17 BYE BYE, Trio, 
Mercury/Phonogram 

18 14 SYNCHRONICITY, Police, 
A &M /CBS 

19 NEW LIEDER DER MEERE, Heino, EM! 
20 19 BESS DEMNAEHX, Bap, 

Musikant /EMI 

AUSTRALIA 
(Courtesy Kent Music Report) 

As of 11/14/83 
SINGLES 

This Last 
Week Week 

1 1 KARMA CHAMELEON. Culture 
Club, Virgin 

2 2 RECKLESS, Australian Crawl, 
EMI 

3 4 GIVE IT UP, KC & Sunshine 
Band, Epic 

4 8 UNION OF THE SNAKE, Duran 
Duran, EMI 

5 5 RED RED WINE, UB40, DEP 
International 

6 3 BOP GIRL, Pat Wilson, WEA 
7 12 MODERN LOVE, David Bowie, 

EMI America 
8 13 SAY SAY SAY, Paul McCartney, 

Michael Jackson, Parlophone 
9 6 AUSTRALIANA, Austen 

Tayshus, Regular 
10 15 ISLANDS IN THE STREAM, 

Kenny Rogers & Dolly Parton, 
RCA 

11 11 TONIGHT I CELEBRATE MY 
LOVE, Peabo Bryson & 
Roberta Flack, Capitol 

12 NEW UPTOWN GIRL, Billy Joel CBS 
13 9 GOLD. Spandau Ballet, Chrysalis 
14 NEW HOLD ME TIGHT, Cold Chisel, 

WEA 
15 7 SAFETY DANCE, Men Without 

Hats, Big Time 
16 10 RAIN, Dragon, Mercury 
17 14 McRAWHIDE. Chans. Stiff 

18 17 I HEAR MOTION, Models, 
Mushroom 

19 18 PUTTIN' ON THE RITZ, Taco, 
RCA 

20 19 I.O.U., Freeez, Beggar's Banquet 

ALBUMS 

1 COLOUR BY NUMBERS, Culture 
Club, Virgin 

2 2 TOO LOW FOR ZERO, Elton 
John, Rocket 

3 4 LET'S DANCE, David Bowie, EMI 
America 

4 5 TRUE, Spandau Ballet, Chrysalis 
5 3 AN INNOCENT MAN, Billy Joel, 

CBS 
6 19 EYES THAT SEE IN THE DARK, 

Kenny Rogers, RCA 
7 12 JUST ONE..., Renee & Renato, 

RCA 
8 6 THE BREAKERS '83, Various, 

Polystar 
9 NEW PIPES OF PEACE, Paul 

McCartney, Parlophone 
10 7 GREATEST HITS, Air Supply, 

Big Time 
11 14 WHAT'S NEW. Linda Ronstadt, 

Asylum 
12 13 PLEASURE OF YOUR 

COMPANY, Models, Mushroom 
13 15 SYNCHRONICITY, Police, A &M 
14 NEW ESCAPADE, Tim Finn, 

Mushroom 
15 11 THE BLUES BROTHERS, 

Original Soundtrack, Atlantic 
16 8 FLASHDANCE, Original 

Soundtrack, Casablanca 
17 9 THE BEST OF JOE COCKER, 

EMI 
18 10 UNFORGETTABLE, Nat King 

Cole, Capitol 
19 17 BUSINESS AS USUAL, Men At 

Work, CBS 
20 20 THRILLER. Michael Jackson, 

Epic 

JAPAN 
(Courtesy Music Labo) 

As of 11/14/83 

SINGLES 
This Last 
Week Week 

1 NEW ROYAL STRAIGHT FLASH, 
Masahiko Kondo, 
RVC /Johnny's 

2 1 HITOMI WA DIAMOND, Seiko 
Matsuda, CBS -Sony /Sun 

3 2 GLASS NO RINGO, Seiko 
Matsuda, CBS- Sony /Sun 

4 NEW ADESUGATA NAMIDA MUSUME, 
Kyoko Koizumi /Burning 

5 7 ANOKO, Miyuki Nakajima, 
Canyon /Yamaha 

6 4 GOOD -BYE SEISHUN, Tsuyoshi 
Nagabuchi, Toshiba -EMI 

7 3 CAT'S EYE, Anri, For Life /NTV 
8 5 CHOUHATSU MUGENDAI, 

Shibugakitai, CBS - 
Sony /Johnny's 

9 9 SASAME YUKI, Hiroshi Itsuki, 
Tokuma /RFMP TV Asahi 
Sound 1 

10 6 KINKU, Akina Nakamori, 
Warner- Pioneer /NTV 

11 11 LOVE IS OVER, Ouyan Fili, 
Polydor /Burning -JVK 

12 8 SONNA HIROSHINI 
DAMASARETE, Mizue Takada, 
Teichiku, PMP /Amuse 

13 15 NANIWA KOISHIGURE, Harumi 
Miyako & Chiaki Oka 

14 18 PUSANKOU E KAERE, Jiro 
Atsumi, CBS -Sony /Nihon 

15 10 KOIWA GOTABOU 
MOUSHIAGEMASU, Yuko tiara, 
Victor /Amuse 

16 12 FLASHDANCE, Irene Cara, 
Polystar/ I ntersong- Nichion 

17 14 YUUGURE KIBUN, Chiemi Hori, 
Canyon /Top 

18 19 KIMETEYARU KONYA, Kenji 
Sawada, Polydor /Watanabe 

19 NEW KODOMOTACHIO SEMENAIDE, 
Masato Ibu, CBS -Sony /Nichion 

20 NEW YUME SHIBAI, Tornio Umezawa, 
King /Kitty 

ALBUMS 

t NEW NEMURENAI JIDAI, Chiharu 
Matsuyama, News 

2 1 FLASHDANCE, Soundtrack, 
Polystar 

3 NEW SOUL VACATION, Ratsstar, 
Epic -Sony 

4 NEW YES -YES -YES, Off Course, 
Toshiba -EMI 

5 3 AN INNOCENT MAN. Billy Joel, 
CBS -Sony 

6 2 HALF SHADOW, Naoko Kawai, 
Nippon Columbia 

7 4 BODIES AND SOULS. Manhattan 
Transfer, Warner- Pioneer 

8 NEW ROMANTIC VIEW, Tatsuhiko 
Yamanoto, Toshiba -EMI 

9 5 SIGNIFIE, Taeko Ohnuki, RVC 
10 6 MAGIC, Marine, CBS /Sony 
11 8 J.I.. Junichi Inagaki, Toshiba -EMI 
12 11 BEST KEPT SECRET, Sheena 

Faatnn Tnahiha -FRAI 

13 9 HATSUKOI, Kozo Murashita, 
CBS -Sony 

14 7 CAN I SING ?, Masayoshi 
Takanaka, Kitty 

15 NEW FRIDAY TROUBLE, Singo 
Kazami, For Life 

16 NEW JOUNETSU, Takuro Yoshida, 
For Life 

17 10 ALFEE'S LAW, Alfee, Canyon 
18 16 GREATEST HITS, Air Supply, 

Nippon Phonogram 
19 18 LET'S DANCE, David Bowie, 

Toshiba -EMI 
20 NEW TABIDACHI, Kaoru Yabuki, CBS - 

Soni 

NETHERLANDS 
(Courtesy Stichting Nederlandse Top 40) 

As of 11/19/83 

SINGLES 
This Last 

Week Week 
1 1 ALL NIGHT LONG. Lionel Richie, 

Motown 
2 2 SUNSHINE REGGAE, Laidback, 

CNR 
3 5 HEY YOU ROCK STEADY 

CREW, Virgin 
4 8 SUZANNE, V.O.F. de Kunst, CBS 
5 7 I LIKE CHOPIN, Gazebo, Baby 
6 NEW COME BACK AND STAY, Paul 

Young, CBS 
7 NEW JOKE STOP MET KOKEN, Leids 

Sleutelgaten, Telstar 
8 3 KARMA CHAMELEON, Culture 

Club, Virgin 
9 4 SAY SAY SAY. Paul McCartney 

& Michael Jackson, EMI 
10 NEW LA DI DA, Vanessa, Dureco 

ALBUMS 

4 COLOUR BY NUMBERS, Culture 
Club, Virgin 

2 2 DESIRE, BZN, Mercury 
3 8 CAN'T SLOW DOWN, Lionel 

Richie, VIP 
4 1 TRUE, Spandau Ballet, Chrysalis 
5 5 LABOUR OF LOVE, UB 40, 

Virgin 
6 3 GENESIS, Vertigo 
7 6 THE PRINCIPLE OF MOMENTS, 

Robert Plant, WEA 
8 7 THRILLER, Michael Jackson. 

Epic 
9 9 ROMAN, Rob de Nijs, EMI 

10 10 MOMENTS TOGETHER, Anita 
Meijer, Ariola 

ITALY 
(Courtesy Germano Ruscitto) 

As of 11/9/83 

SINGLES 
This Last 

Week Week 
1 11 FLASHDANCE, Irene Cara, 

PolyGram 
2 3 MOONLIGHT SHADOW, Mike 

Oldfield, Virgin /Ricordi 
3 NEW LUNATIC, Gazebo, Baby 
4 5 ROCK 'N' ROLLING. Scialpi, 

RCA 
5 NEW SAY SAY SAY, Paul McCartney 

& Michael Jackson, EMI 
6 NEW KARMA CHAMELEON, Culture 

Club, Virgin 
7 1 I LIKE CHOPIN. Gazebo, 

Baby /CGD -MM 
8 6 EVER BREATH YOU TAKE, 

Police, A &M 
9 4 JULIET, Robin Gibb, PolyGram 

10 NEW PARIS LATINO, Bandolero, 
Virgin 

11 17 DREAMS OF THE MOMENT, 
Cube, PolyGram 

12 9 TROPICANA, Gruppo Italiano, 
Ricordi 

13 2 VAMOS ALLA PLAJA, Righera, 
Int /CGD -MM 

14 NEW MAMA, Genesis, PolyGram 
15 18 GIDDYAP A GOGO, Ad Visser & 

D. Sahuleka, CBS 
16 20 NOT THE LOVING KIND, Twins, 

Fonit Cetra 
17 NEW IL PROFUMO DEL SILENZIO, 

Alice, EMI 
18 NEW MY LOVE WON'T LET YOU 

DOWN. Nathalie, RCA 
19 19 DOOT 000T. Freur, CBS 
20 8 SUNSHINE REGGAE, Laid Back, 

Atlas 

Garfunkel To Star 
In Benefit Concert 

LONDON -"Animal Christmas," 
a cantata for children's voices by 
"McArthur Park" composer Jimmy 
Webb, is to be premiered at the Al- 
bert Hall here, December 21, with 
Art Garfunkel singing with the Wren 
Orchestra, a classical aggregation 
conducted for the evening by former 
Reatlec nrndiicer f îenroe Martin 
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Photo News 

ALERT THE BANDSTAND -IRS recording artists the Alarm guest on a recently aired segment of Dick 
Clark's "American Bandstand." The Alarm are, from left, Eddie MacDonald, Nigel Twist, Mike Peters and 

Dave Sharp 

r 
CONTWUEID RECOVERY -Maxene Andrews of the Andrews Sisters is look- 
ing chipper after quadruple bypass surgery last year. Following a sotto act at 
a Los Angeles cabaret, the singer gets a visit from Earth, Wind & Fire's Phil- 

lip Bailey. 

65 

DO'S AND DON'TS -Michael Stanley, left, offers a few style tips to Capitol artist Glenn Shor- 
rock, whose departure from the _little River Band recertly spawned a solo LP, "Villain Of 
The Peace." Stanley is touring nationally in support of Ius "You Can't Fight Fashion" LP. 

TRANSLATING THE SYSTEM -German artist Peter Schilling, right, 
discusses the release of his debut Elektra LP "Error In The System' 
with Matthew Carey, a writer from the Peer Southern Organization 

who supplied the English lyrics for three tracks on the LP. 

VICTORY FEAST -American Song Festival winners and their attor- 
ney Kent Klavins celebrate over a candle -lit pizza. Pictured from 
left are songwriters Janet Morrison, Pam Barlow, Kia- 
vins, Richard Ash, Gary Pickus and George- Michsel 

Elian. 

THE ODD COUPLE-Pictured are Julio Iglesias, left, and Willie Nelson, who premiered a song 
written by Hal David, right, and Albert Hammond on the 25th annual Country Music Assn. 
awards show on CBS -TV. Entitled "Of AI The Girls II Lorec Before," the song is part of Iglesias' 

upcoming CBS LP, produced by Richard Perry. 

PLATINUM SMILES -RCA act Alabama and label executives pose with the group's platinum LPs during a media 
parte at Nashville's Opry'iand Hotel. 

FIXING THE MIX -Fixx members Cy Curnii, left, and Jamie West -Oram puzzle 
over the mixing board al The Worksholp!pe Recording Studio in Douglaston, N.Y. 

Engineer Rob Bengston, right, appears to have a handle on the session. 
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Inn Pop nn° 
YES -90125, Atco 90125. Produced by Trevor Horn. 

Now that Asia has purloined its old instrumental attack, 
this reformed Yes lineup has shrewdly opted for a sonic 
update, reinforced here by producer Trevor Horn. New 
guitarist Trevor Rabin brings more restrained rhythm 
work and simpler, high register solos to replace Steve 
Howe's more rococco style, while keyboardist Tony Kaye 
sculpts thick synthesizer backdrops. Jon Anderson's lead 

vocals provide the link to the band's past, and the songs 
are well- crafted pop /rock that should appease both old 
fans and potential new ones. 

MELISSA MANCHESTER- Emergency, Arista AL8- 
8084. Produced by Arif Mardin. Manchester's second al- 
bum with Mardin is dominated by sassy midtempo pop 
pieces along the lines of her current single No One Can 

Love You More Than Me." Manchester even includes a 

trendy techno -pop track, "Johnny And Mary." Fans of 
Manchester's timeless ballad style will be warmed by 

"White Rose" and "Time." The striking cover shot adds a 

lot of lustre. 

BARRY MANILOW- Greatest Hits Vol. II, Arista AL8- 
8102. Various Producers. This album features Manilow's 
biggest hits of the past four years, including two that 
made the top 10: "Ships" and "I Made It Through The 

Rain." But it leaves out Manilow's most striking single 
from this period: 1980's highly -charged "When I Wanted 
You." Three new songs are featured, including the Jim 
Steinman -produced "Read 'Em And Weep," which bursts 
on to the Hot 100 at number 53. Another new piece, "Put 
A Quarter In The Jukebox," is a cornball sing -along duet 
with Ronnie Milsap. 

MANFRED MANN'S EARTH BAND -Somewhere In 

Afrika, Arista AL8 -8194. Produced by Manfred Mann. The 

pop /rock veteran moves to Arista, taking a stylistic turn 
signalled in the title. Leading off with a ringing version of 

The Police's "Demolition Man," the album's focal points 
are the music and politics of South Africa in an ambitious 
work incorporating African musical forms within a West- 
ern pop context. 

STANLEY CLARKE /GEORGE DUKE -The Clarke /Duke 
Project II, Epic FE 38934. Produced by Stanley Clarke & 

George Duke. More than two years after "Project I," the 

two producers/ musicians /songwriters /magicians storm 
back up the charts with a fiery followup, years late for 

fans who made "I" a hit but up -to -date for those who 
discover them anew. Bassist Clarke and keyboardist 
Duke sing and write fresh fusions with dazzling virtuosi- 
ty. "Put It On Love," "Heroes" and "Try Me Baby" will 

take giant strides on the charts. 

CON FUNK SHUN -Fever, PolyGram /Mercury 814 

447 -1 M -1. Produced by Eumir Deodato. Seven -man 
groove group bids for heavy action with self -penned 

songs bejeweled with funk'n'roll and bedecked with 
mainstream appeal. The mellow "Baby, I'm Hooked" is 

the rising single, while "Can You Feel The Groove To- 

night" and "Indiscreet Sweet" should sustain chart mo- 

mentum with trickier rhythms that live up to the group's 
name. Keyboardist /singer /songwriter Felton Pilate and 

guitarist Michael Cooper are standouts, but producer 
Deodato is tip -off to tasty treats strong on the upbeat. 

RANDY CRAWFORD -Nightline, Warner Bros. 23976. 

Produced by Tommy LiPuma. Crawford's gritty, ringing 
vocals and LiPuma's grand scope rekindles the flame and 

spirit of "Street Life." The sessions draw power from top 

L.A. musicians, including Steve Lukather, Jeff Porcaro 

and the Womack Bros. With this musical support, dy- 

namic rhythm arrangements and excellent material, this 

album should make solid pop connections. 

Country 
B. J. THOMAS -The Great American Dream, Colum- 

bia Cleveland International FC39111. Produced by Pete 

Drake. The songs range from positive to positively uplift- 
ing. And Thomas's voice probes to reveal every nuance of 

their meanings. 

GNARLY McCLAIN -The Woman In Me, Epic 

FE38979. Produced by Chucko II Productions. McClain is 

still sassy and assertive in some of these cuts; but she 

shows a real gift for the slower, contemplative ballads 

too. 

EXILE -Exile, Epic B6E 39154. Produced by Buddy 
Killen Rarolu hoc an art araduatad from a smash noo hit 

Sp*Elight 

BARBRA STREISAND /ORIGINAL MOTION PIC- 
TURE SOUNDTRACK -Yentl, Columbia 1S 39152. 
Produced by Barbra Streisand, Alan & Marilyn Berg- 
man. This soundtrack is similar to early Barbra Strei- 
sand albums in its uncompromising focus on quality, 
sophisticated, adult ballads. This was obviously a la- 

bor of love for Streisand, the Bergmans and Michel 

Legrand, who arranged and conducted, and is listed 
as associate producer. Some Streisand records ( "No 
More Tears" being the most notorious example) are 

so self- conscious in their commerciality that she 

seems to be slumming; here she's aiming higher and 

reaching deeper inside herself than she ever has be- 

fore, with smashing results. More artists should fol- 
low their hearts as Streisand has here. 

.38 SPECIAL -Tour De Force, A &M SP -4971. Pro- 
duced by Rodney Mills. Their evolution toward a 

more concise, melodic pop /rock style continues here 
as .38 Special looks to consolidate their recent 
spread to platinum stature. There's still plenty of 
snap to the guitars, and the twin drumming of Jack 
Grondin and Steve Brookins can supply as much 
punch as ever, but the arrangements follow the lead 
of singer Donnie Van Zant in underlining straightfor- 
ward melodies and romantic lyrics. The end result is 

classic American rock with nary a nod to synthesizer 
fashion, making CHR and traditional AOR formats 
the inevitable starting points. 

8 4111111% S T R El , A NI) 

JOHN TRAVOLTA /OLIVIA NEWTON- JOHN /ORIG- 
INAL MOTION PICTURE SOUNDTRACK -Two Of A 

Kind, MCA MCA -6127. Various Producers. Newton - 
John's "Twist Of Fate," produced by David Foster, is 

the first top 40 smash from this soundtrack to her 
forthcoming third film. Since both of the first two 
soundtracks ( "Grease" and "Xanadu ") went plati- 
num and yielded a series of hit singles, the prospects 
are strong for this latest effort. Besides Newton - 

John, the album features John Travolta, Patti Austin, 
Steve Kipner, Journey, Chicago and David Foster. 
Most of the material is sprightly and sassy, reflect- 
ing the direction in which Newton -John has been 
steadily moving in recent years. 

like "Kiss You All Over" to country so seamlessly and 

effectively. Singer Les Taylor ( "The High Cost Of Leav- 
ing") gives the group vocal credibility; and they've also 

got strong arrangements. 

DAVID SANBORN- Backstreet, Warner Bros. 23906. 

Produced by Marcus Miller, Ray Bardani, Michael Colina. 

Sanborn's glossy instrumental r &b style has attained its 

most commercial slant through his production alliance 
with Messrs. Miller, Bardani and Colina, whose work 
here sustains the key features of their last few albums 

together: straightforward pop and soul melodies framed 

by taut rhythm work and lush keyboard and vocal as foils 
for Sanborn's signature alto sax phrases. 

WILLIAM ACKERMAN -Past Light, Windham Hill 

WH -1028 (A &M). Produced by William Ackerman & Ste- 

ven Miller. Label founder Ackerman hasn't let business 

expansion or his new distribution deal stunt his growth 
as a guitarist, and this sequel to 1981's "Passage" 
proves it. A set of small ensemble pieces using various 

other label players, this album finds Ackerman plying a 

more skeletal approach augmented by lyricon, string 
quartet, synthesizer, reeds and piano at various points. 

CHARLIE HADEN -The Ballad Of The Fallen, ECM 

23794 (Warner Bros.). Produced by Manfred Eicher. This 
ambitious collaboration with Carla Bley and 10 other top 
jazz stylists updates the premise behind Haden's Libera- 
tion Orchestra -an evocative glimpse of Third World 
music with its idealogical turmoil intact. Here, the 
sources are Latin American as this orchestra (including 
Don Cherry, Dewey Redman, Michael Mantler and Paul 
Motion) crafts rich brass and reed settings recalling 
Rlpv'c nwn pvntir nrrhactratinnc 
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TWO TO TANGO -Saht, Schimmel, Kurtis, Nonesuch 
79057. Well, here it is, the long- awaited followup to the 
best -selling, prize- winning "Tango Project" that domi- 
nated the classical charts last year and much of 1983. 
Again, a fine selection of tunes from the Argentine, plus 
others from Spain, Italy and the U.S. in inventive ar- 
rangements that intrigue the ear as much as they spur 
listener participation. A strong entry that should move 

through stores at a pleasing pace. 

FusElimeAround 
SIMON TOWNSHLND -Sweet Sound, Polydor/21 815 

708. Produced by Pete Townshend. The rock Godfather's 
younger brother makes an impressive debut, which finds 
Townshend the elder on hand to provide a ringing, pop/ 
rock foundation for Simon Townshend's own writing and 

singing. The results are passionate, melodic rock strad- 
dling new music and AOR classicism with style. 

MARK ISHAM -Vapor Drawings, Windham Hill WH- 

1027 (A &M). Produced by Steven Miller. Isham's odys- 
sey as an instrumentalist has led him from progressive 
jazz (Rubisa Patrol) through rock (Van Morrison) and fu- 
sion (Group 87). Here, he weaves his own distinctive, 
high tech pop on synthesizers, horns, soprano sax and 

electronic percussion, creating an elegant and atmo- 
spheric instrumental style that's a departure for Wind- 
ham Hill. Sleeper mainstream exposure could follow on 

such anthemic eoics as "On The Threshold Of Liberty." 

'nn EPs 
BRIAN MAY & FRIENDS -Star Fleet Project, Capitol 

MLP- 15014. Produced by Brian May. The Queen guitarist 
teams with Eddie Van Halen, REO's Alan Gratzer, Phil 
Chen and Fred Mandel for three extended tracks, leading 
off with their fiery version of the title song to a British 
sci -fi series. "Star Fleet" will thus remind some listeners 
of Queen's supercharged score to "Flash Gordon," but 
guitar fanatics will likely be more smitten by "Blues 
Breaker," an homage to Eric Clapton. 

DREAMBOY -Dreamboy, Qwest 23988. Produced by 
Jeffrey Stanton & Virgil Taylor. The Detroit dream shines 
brightly on this six -song debut featuring youthful funk/ 
rock with a highly stylized group approach that made 
"Let's Go Out" a hometown hit. The rest is mildly adven- 
turous, but the association with Quincy Jones may be 
recommendation enough to launch the band on the air 
waves. 

Billboard's 
Recommended LPs 

SOFT CELL -Soul Inside, Sire 9 23989 -1 B. (WB) Pro- 
duced by Soft Cell. This EP contains "You Only Live 
Twice," the James Bond theme plus four original tunes 
exploring the darker regions or the soul within a techno- 
pop context. 

WENDY & THE ROCKETTS -Dazed For Days, Oz /A &M 
SP 6 -4974. Produced by Paul Muggleton & John Hudson. 
Wendy Stapleton controls vocals for this straight -ahead 
pop /rock group from Australia, and although there's 
nothing too unique here, "No Control," "Security" and 
"Play The Game" are unpretentious workouts by a tight 
band with a chance to catch on the charts. 

MARIA MULDAUR -Sweet And Slow, Tudor 109902. 
Produced by David Nichtern. Kenny Barron and Mac Re- 

bennack alternate as pianists behind Muldaur's 10 songs, 
taped a year ago in New York. Her program has strong 
jazz overtones, with titles like "Lover Man," "Prelude To 

A Kiss," "Gee, Baby" and "Blues For Hoagy." 

GIRLS CAN'T HELP IT -Pure Wild, Sire 23966 -1B (WB). 
Produced by George McFarlane & Colin Campsie. The two 

producers also wrote and arranged this charming and 

very danceable EP performed by the three female 

principals. 

GLENN BRANCA- Symphony No. 1 (Tonal Plexus), 

Reach Out International Records A 125. Produced by Lee 

Ranaldo. This cassette only release is a full blown sym- 

phony pitting rock and classical elements in a monumen- 

tal duel which neither wins. 

THE ROBERT CRAY BAND -Bad Influence, Hightone HT 

8001. Produced by Bruce Bromberg & Dennis Walker. 

The long overdue second album by this young Tacoma 

singer and guitarist shows Cray maturing impressively, 
backed by a revised lineup now boasting tenor and alto 

saxes that allow his Stax influences to mesh well with 

other blues models. 

ORIGINAL MOTION PICTURE SOUNDTRACK -Marvin & 

Tige, Capitol ST- 12307. Produced by Patrick Williams. 

Composer /conductor Williams builds his score around 

two primary themes, one his own main title, the second a 

Mozart piano piece. The former dominates in myriad 

variations building on Earl Klugh's silky guitar. 

JOHN MOONEY- Telephone King, Blind Pig BP 1383. 

Produced by John Mooney. Mooney's vocals and guitar, 
steeped in Delta sources, thrive in this New Orleans set- 

ting of horns and tough rhythm work. His originals tap 

classic blues and jump models with gusto. 

VARIOUS ARTISTS -Trouser Press Presents the Best Of 

America Underground, Reach Out International Records 

A124. Executive producer: Ira Robbins. This is a cassette - 
only compilation of favorite songs picked by the editors 
of Trouser Press magazine, featuring such acts as the 
Residents, Pylon, the Suburbs, Nerves, Shoes, Tweeds 

and others. 

SPOTLIGHT- Predicted to hit the top 10 on Billboard's 

Top LPs & Tape chart or to earn platinum certification. 

PICKS- Predicted to hit the top half of the chart in the 

format listed. RECOMMENDED -Other releases predicted to 

reach the chart in the format listed; also, other albums of 

superior quality. 

All albums commercially available in the U.S. are eligible 

for review. Reviews are coordinated by Sam Sutherland at 

Billboard, 9107 Wilshire Blvd., Beverly Hills, Calif. 90210 

(telephone: 213 -273 7040) and Roman Kozak at Billboard, 

1515 Broadway, New York, N.Y. 10036 (telephone: 212 -764 

7346). 
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News 
BIG TEST FOR CABLE 

TV Ads Are Focus Of Yule Push 
Continued from page 1 

director of creative services and mer- 
chandising, agrees that MTV has 
played a key role in the fragmenta- 
tion of audiences and the resultant 
emphasis on target advertising. But 
he adds: "They're going out to an 11- 
24 age bracket; we're trying to also 
reach a 24 -35 bracket. That may ne- 
cessitate going outside of cable, to in- 
dependent stations, as well as local 
spots on network shows like David 
Letterman and 'Friday Night 
Videos.' " 

Bob Reitman, A &M's vice presi- 
dent of marketing services, notes that 
cable ad spots "can augment airplay 
for clips the same way radio spot 
buys can augment radio play -con- 
sumers who've heard the song can 
find out right away just who it was." 

A &M's key holiday campaigns in- 
clude a 22- market broadcast tv push 
for the Police and a 14- market rally 
for the Carpenters. Reitman notes 
that A &M already executed a suc- 
cessful cable campaign on the Police 
and now sees the cumulative impact 
of three hit singles as paving the way 
for a new, broader tv thrust. 

Reitman estimates that A &M's to- 
tal tv dollar outlay this year will 
about equal that of a year ago, but 
sees this year's thrust as more effi- 

cient. "It's on a much more targeted 
basis than in the past in terms of the 
audiences we're going after, the types 
of markets and the types of buys." 

Sam Passamano Jr., MCA's mar- 
keting director, is studying the re- 
sults from a blanket cable campaign 
on the Fixx, Men Without Hats and 
Joan Jett & the Blackhearts. He 
agrees that cable may continue to 
grow as part of the overall video ad- 
vertising mix, though he's also pursu- 
ing broadcast tv campaigns. 

Lou Mann, Arista's vice president 
of sales and distribution, notes that 
the label is mounting tv campaigns 
on greatest hits sets by Air Supply 
and Barry Manilow. "Those albums 
lend themselves to Christmas gift - 
giving," he says. "If it was a different 
time of year, we wouldn't be on tv 
with them." Mann says Arista's tv 
budget is 30% ahead of last year, es- 
pecially in the area of cable and local 
tv. 

Jim Lewis, PolyGram's vice presi- 
dent of marketing, says that Poly - 
Gram is doing 10 % -20% more tv ad 
buys this year than last, with most of 
the money going to local MTV spots. 
"That way we can tie in regionally 
with the big chains, a Tower Records 
or a Sound Warehouse," he says. 

Artists featured include John Cougar 
Mellencamp, Kiss, Def Leppard, Big 
Country, Rainbow and the Moody 
Blues. 

EMI America's Gauthier says the 
tv budget increase at that company 
may be as much as 50 %. "I think one 
reason you find more dollars on tv 
this year than last is the immediacy 
of tv," he says. "When releases come 
out as close to Christmas as they 
have this year, it's very hard to set a 
print campaign. A lot of consumer 
magazines may have gotten hurt as a 
result. There you may need two 
months lead time; with tv you can be 
running spots within two weeks." 

A lot of the ads set to air this holi- 
day season will feature excerpts from 
the artists' promotional videos. Co- 
lumbia's Teller explains that this ap- 
proach not only offsets costly cre- 
ative budgets, but also reinforces "the 
video image the consumer associates 
with the groups time and time 
again." 

The season's biggest tv push is be- 
lieved to be that mounted by RCA 
for Daryl Hall & John Oates' hit 
package "Rock 'n' Soul Part 1" (Bill- 
board, Nov. 5). RCA says it will be 
spending more than $1 million on tv 
time buys in the U.S. to support the 
album. 

Video Game Shakeout Continues 
Continued from page 1 

shakeout. 

Activision, with an announced 
$4.1 million net loss for its second 
quarter ending Oct. 1, had previously 
anticipated a loss. Says James Levy, 
president of the Mountain View, 
Calif. company, "A delay in ordering 
by retailers and distributors has re- 
sulted in a decline in both sales and 
income." 

Levy adds that "in the last 90 days, 
a flood of discontinued product has 
entered the market at prices of less 
than $10." The retail pipeline contin- 

ues to be plugged; few new titles are 
getting through. 

Additionally, Starpath Corp., 
which marketed video games and a 
supercharger unit for Atari video 
game consoles, recently threw in the 
towel, and has been acquired by a Sil- 
icon Valley software firm, Epyx, to 

design home computer software 
products. Starpath includes a 10 -per- 
son design group headed by one of 
the original designers of the Atari 
video game system. 

As for Parker Bros., whose "Q- 

MUSIC CITY 
MANUFACTURING COMPANY 

( "The Ultimate In Custom Coach Builders ") 

Now Offering For Sale: 

Burt Reynolds' 1981 Silver Eagle 
Hank Williams, Jr., 1969 Silver Eagle 
Just Completed 1972 Silver Eagle 

GM 4104 Trade In 
Call For Prices And Details: 

DAVID PRESTON (615) 245 -1083 
178 2nd A venue N., Nashville, Tenn. 37201 

Please Stop By Our Display at 
ENTERTAINMENT EXPO '83 

Bert" has topped the Billboard video 
game chart for some 13 weeks, it had 
hoped that top -selling titles would 
come to command a large share of 
the software market. Instead, retail- 
ers caught with excess inventory have 
stayed away from making major 
commitments, explains Bill Bracy, 
vice president of marketing for the 
Beverly, Mass. company. 

Another major video game compa- 
ny, Imagic, which announced major 
layoffs in October, is hoping to make 
a comeback with its home computer 
software titles for IBM, Commodore 
and Atari hardware. Additionally, 
the company has set itself up as an 
outside design house and will start to 
contract with other companies to 
make computer software. 

CBS repositioned its design staff 
and plans to use only outside design 
teams. A spokesman for the electron- 
ics division says the company hopes 
to bring variety to its product line by 
using outside staffs. CBS Electronics 
currently markets about 20 games. 
"Wizard of Wor" remains the com- 
pany's most popular title. 

And while 20th Century-Fox pre- 
ferred not to comment about the 
company's video game strategy, a 
spokesman notes that the remainder 
of the software operation will be 
transferred to its Los Angeles facili- 
ties. "Some of the 42 employees 
might be placed here," he adds. 

Many of the major third party 
home computer software makers 
hope that this latest shakeout will not 
have an impact on their sales. Most 
of the companies so far report 
healthy orders from major retailers. 

In recent months computer hard- 
ware sales have shifted to home corn - 
puters from video game consoles. 
"We believe that this transition from 
a video game -dominated business to 
a much broader computer and game 
software industry will continue 
through 1984. There will be some 
further shakeout and some new arriv- 
als," Levy says. Activision last sum- 
mer expanded its product offering to 
include software for Atari home 

MAY'S FRIENDS -Brian May, left, clowns with three musicians who played 
on his debut Capitol album "Startleet Project." Pictured from May's left are 
guitarist Eddie Van Halen, bassist Phil Chen and drummer Alan Gratzer of 

REO Speedwagon. 
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Pod 
BARRY MANILOW -Read 'Em And Weep (4:54); pro- 

ducer: Jim Steinman; writer: Jim Steinman; publishers: 
Edward B. Marks /Neverland /Peg, BMI; Arista AS1 -9101. 
An instant classic: Manilow meets Steinman, the king of 
the sentimental ballad teamed with the most extrava- 
gant studio showman on the scene. Compared to this im- 
mense, overpowering feat of recorded drama, Bonnie Ty- 
ler and Air Supply were mere modest warmups. 

38 SPECIAL -If I'd Been The One (3:51); producer: 
Rodney Mills; writers: D. Barnes, J. Carlisi, D. Van Zant, 

L. Steele; publisher: Rocknocker, ASCAP; A &M AM -2594. 

Zooming to number 47 in its second week on the Hot 
100, this single is an impressive introduction to the 
group's new "Tour De Force" LP. It sticks close enough 
to the fashionable power -pop ballad form, but its gra- 
cious melody and surprisingly subtle arrangement ele- 

vate it above the crowd. 

recommended 

JOE JACKSON- Memphis (4:00); producer: Joe Jackson; 
writer: Joe Jackson; publisher: Albion, ASCAP; A &M AM- 
2601. 
GENESIS -That's All (4:22); producers: Genesis, Hugh 
Padgham; writer: Genesis; publishers: Pun /Warner Bros., 
ASCAP; Atlantic 7- 89724. 
EDDIE MONEY -The Big Crash (3:28); producer: not 
listed; writers: E. Money, D. Hitchings; publishers: Cash - 

ola, BMI /Hitchings, ASCAP; Columbia 38- 04199. 

SAGA --The Flyer (3:41); producer: Rupert Hine; writers: 
J. Crichton, M. Sadler; publisher: Rocker -fella; Portrait 
37- 04178. 

NEIL AND THE SHOCKING PINKS -Cry, Cry, Cry (2:39); 
producers: Elliot Mazer, Neil Young; writer: Neil Young; 
publisher: Silver Fiddle, ASCAP; Geffen 7- 29433. 
DANNY SPANOS- Excuse Me (3:50); producer: Spencer 
Proffer; writers: S. Proffer, D. Payne; publishers: Sasha- 
Songs /Blackwood /Careers /Mascon Fusion/The Grand 
Pasha, BMI; Epic 34- 04215. 

HEADPINS -Just One More Time (3:48); producer: Bri- 
an Macleod; writers: Macleod, Mills; publishers: ATV /18 
Karat Gold, BMI /PROCAN; SGR SGR -90001 (c /o MCA 

Records). 
MODERN ROCKETRY -The Right Stuff (4:13); produc- 
ers: Ken Kessie, Morey Goldstein; writer: B. Calvert; pub- 
lisher: United Artists; Megatone S -123 (San Francisco, 
Calif.). 
SILVER CONDOR -When A Man Loves A Woman (3:47); 
producer: Joe Cerisano; writers: A. Wright, C. Lewis; pub- 
lishers: Pronto /Quinvy, BMI; Columbia 38- 04214. 
Q.T. THE ROBOT -Stop Stop (timing not listed); produc- 
ers: Mike Pinera, Mark Avnet; writers: Pinera, Wolen, 
Babylon, Goodman; publishers: Grandma Bessie / Pinera; 
Galaxy GR 001 (Chatsworth, Calif.). 
DIN GREAT TRADITION -Reptiles (3:15); producer: not 
listed; writer: Clevenger; publisher: not listed; Rocshire 
XR95043. 

\.4314j 
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LUTHER VANDROSS -111 Let You Slide (3:53); pro- 
ducers: Luther Vandross, Marcus Miller; writers: L. Van - 

dross, M. Miller; publishers: April /Uncle Ronnie's/Thrill - 
er Miller; Epic 34- 04231. While his duet with Dionne 
Warwick rides high on Pop, Black and AC charts, Van - 

dross lets loose his funkier side in a high- energy solo re- 

lease from his new "Busy Body" LP. A snappy, electri- 
fied-r&b track adds punch to Vandross' nicely 
underplayed performance, for an effect that's gritty and 

glossy at the same time. 
STEVIE WONDER -Happy Birthday (5:57); producer: 

Stevie Wonder; writer: Stevie Wonder; publishers: Jo- 

bete /Black Bull, ASCAP; Motown 4517MG. In honor of 
the newly -declared national holiday comes a single re- 

lease of Wonder's loving tribute to Martin Luther King 

Jr., first heard on his 1980 LP "Hotter Than July." The 

song has been issued in 12 -inch form, with excerpts from 
Dr. King's most famous speeches comprising the B side. 

HOWARD JOHNSON -Let's Take Time Out (3:48); 
producers: Mic Murphy, David Frank; writers: Murphy, 
Kellow, Frank; publisher: Science Lab, ASCAP; A &M AM- 
2588. Johnson's first single from his LP "Doin' It My 
Way" is graced by the techno- wizardry of writer- produc- 
ers Mic Murphy and David Frank, and it's an inspired 
match. He provides the warm emotion; they supply the 
irresistible, fidgety electronics that are their outstanding 
specialty. 

CUBA GOODING- Happiness Is Just Around The 

Bend (4:24); producer: Arthur Baker; writer: Brian Au- 
ger; publisher: Blackwood, BMI; Streetwise SWRL -1114. 

7 -inch version of previously reviewed 12 -inch, Billboard, 

recommended 

TAVARES -Words and Music (3:59); producers: Jay 

Senter, Kenny Nolan; writer: K. Nolan; publisher: Kenny 

Nolan, ASCAP; RCA PB- 13684. 

DENIECE WILLIAMS- Heaven In Your Eyes (3:47); pro- 

ducer: George Duke; writer: R. Jones; publisher: Zubai- 
dah, ASCAP; Columbia 38- 04218. 

FATBACK AND GERRY BLEDSOE- Please Stay (4:35); 
producers: Bill Curtis, Gerry Thomas; writers: Gerry 

Thomas, Gerry Bledsoe; publishers: Fired Up /Sign of the 

Twins, ASCAP; Spring SPR -7 -3035 (12 -inch version also 

available, Spring SPR -12 -413). 
FREEEZ -Pop Goes My Love (4:30); producer: Arthur 
Baker; writers: Maas, Rocca, Stennart, Baker; publish- 

ers: Shakin' Baker, BMI /Beggars Banquet /E.G.; 
Streetwise SWRL -1115 (7 -inch version of previously re- 

viewed 12 -inch, Billboard, October 22, 1983). 

RACE -What Is Race (4:08); producer: Moda; writer: 
Moda; publisher: Open City, BMI; Ocean Front OF 2003 

(Marina Del Rey, Calif.). 
ZOE- Sneaky Eyes (6:05); producer: Dunn Pearson Jr.; 

writer: Dunn Pearson Jr.; publisher: Dunn Pearson, 

ASCAP; Posse POS 1211 (12 -inch single). 
GANG OF 4-Is It Love (3:48); producers: Ron Albert, 
Howard Albert; writer: Andrew Gill; publishers: Gill /King; 
Warner Bros. 7- 29449. 
DAVID MORRIS -Somebody You'd Love To Love (5:53); 
producers: David Morris, Roger Meltzer; writers: D. Mor- 
ris, R. Meltzer; publishers: B.U.T., BMI /Kaysam, ASCAP; 

Dancing Room Only A -DRO -001 (New York, N.Y. (212) 
807 -7822) (12 -inch single). 
J. BLACKFOOT -Taxi (4:33); producers: Homer Banks, 
Chuck Brooks; writers: Homer Banks, Chuck Brooks; 
publisher: Backlog, BMI; Sound Town ST -0004 (Mem- 
phis, Tenn.). 
FUCHSIA -Want Ads (6:10); producer: Phillip Edwards; 
writer: not listed; publisher: Gold Forever, BMI; Phillip 
Edwards P.E. 101 (c /o Bishop Productions, New York, 
N.Y. (212) 282 -0837 (12 -inch single). 
MATT COVINGTON -Naked To The World (6:02); pro- 
ducer: Steve Green; writer: Steve Green; publisher: Zero 
Bop; April A -2000 (Philadelphia, Pa.) (12 -inch single). 

KEN "C" -Get Outta My Face (6:55); producer: Dave 

Ogrin; writers: D. Ogrin, W. Moore; publishers: Disc Mu- 

sic Network /Green Ogre, ASCAP /KJS /Janion, BMI; Te- 

lestar Cassettes TCT -2320 (New York, N.Y. (212) 977- 

4166) (12 -inch single). 
ARMAGEDDON -Natty Skank (3:54); producer: Arma- 

geddon; writers: Williams, Levvi, Sabbe; publisher: not 

listed; A.R.M. ARM -400 (Chicago, Ill. (312) 975- 0551). 

WILL KING -Sunshine Please (4:30); producer: Paul E. 

Marshall; writers: Paul E. Marshall, Willard King Jr.; pub- 

lisher: Golden Stable, ASCAP; Golden Stable GSR -1234 

(Chicago, III.). 
SCHEHERAZADE MARTIN -Night Fool (3:45); produc- 

ers: S. Martin, D. Boal; writers: Glen Ballard, Patty 

Goode, Dude McLean; publishers: Leeds /Duchess; Silver 

Sound S.S. 10 (Gardena, Calif. (213) 639 -3636). 

B.J. THOMAS -Two Car Garage (3:27); producer: 
Pete Drake; writers: J.D. Martin, G. Harrison; publishers: 
Music Corp. of America /Dick James, BMI; Cleveland In- 
ternational /Columbia 38- 04327. Thomas presents the 
settling -down syndrome here, magnificently outlining the 

joys of domesticity. All the hooks are in the right place. 
SYLVIA -I Never Quite Got Back (From Loving You) 

(3:33); producer: Tom Collins; writers: Don Pfrimmer, 
Mike Reid; publishers: Collins Court /Lodge Hall, ASCAP; 
RCA PB- 13689. Sylvia continues her deft balancing act 
on the tightrope between pop and country with this bal- 
lad. Her vocals are stronger than ever. 

GENE WATSON & THE FAREWELL PARTY BAND - 
Drinkin' My Way Back Home (2:04); producers: Gene 

Watson, Russ Reeder; writers: Don Scaife, Ronny Scaife, 
Phil Thomas; publishers: Vogue /Partner, BMI; MCA 
52309. Watson rocks along here rather more briskly than 
fans of his balladry will appreciate. The whole project is 

overproduced, but Watson's voice is forever. 
TERRI GIBBS -Tell Mama (2:58); producer: Rick Hall; 

writers: Clarence Carter, Wilber Terrell, Marcus Daniel; 
publisher: Fame, BMI; MCA 52308. Though there's plenty 
of scorching punch to this remake of the old r &b classic, 
it could be a bit left -field for country traditionalists. 
Gibbs' growl shows her blues roots. 

BILL MEDLEY -Till Your Memory's Gone (3:03); pro- 
ducer: Jerry Crutchfield; writers: Bill Rice, Mary Sharon 

Rice; publishers: Swallowfork /April, ASCAP; RCA PB- 

13692. This ex- Righteous Brother is obviously in righ- 

teous hands with Crutchfield: the arrangement's beauti- 
41 .,.,,l .... , 11an.lin"'c annal Drn nn,,nfru all fha wau 

recommended 

TOMMY BELL -Out Of My Life (Out Of My Heart And 
Out Of My Mind) (2:15); producer: Tommy DeVito; writ- 
ers: Steve Clark, Johnny McCrae; publisher: Music City 
Music, ASCAP; Gold Sound 8017 (c /o Dan -Danna, Las 

Vegas, Nev.). 

BILLY PARKER & WEBB PIERCE -Memory Number One 
(2:34); producer: Joe Gibson; writers: Wayne Walker, 
Max Powell; publisher: Cedarwood, BMI; Soundwaves 
4719 (c /o NSD). 

JUDI KELLAR -Say It's Me (2:50); producers: Dick 
O'Bitts, J.L. Wallace; writers: Skinner, Roth, Bell; pub- 
lisher: Hall, Clements, BMI; Pacific Sounds, Ltd. 1000 
(Los Angeles, Calif. (213) 978 -4592). 

ConteAmporary 
GEORGE BENSON -In Your Eyes (3:16); producer: 

Arif Mardin; writers: Michael Masser, Dan Hill; publish- 
ers: Prince Street /Welbeck, ASCAP; Warner Bros. 7- 
29442. Even in this season of love songs, Benson's hon- 
esty and directness make this title track from his latest 
LP a standout entry. Few vocalists can create a mood so 
comfortable and reassuring. 

FRANK STALLONE /CYNTHIA RHODES -I'm Never 
Gonna Give You Up (3:26); producer: Johnny Mandel; 
writers: F. Stallone, V. DiCola, J.B. Esposito; publishers: 
Stigwood International /Famous /Robert Stigwood /En- 
sign, ASCAP /BMI; RSO 815 882 -7. Stallone made quite a 

debut this fall, when his single "Far From Over" went 
straight to the top 10 of the Hot 100. This followup, also 
from the "Staying Alive" soundtrack, teams him with 
singer Cynthia Rhodes for a love duet in the vein of re- 

cent Sergio Mendes and Bryson /Flack hits. 
GORDON LIGHTFOOT- Without You (3:04); produc- 

ers: Dean Parks, Gordon Lightfoot; writer: Gordon Light- 
foot; publisher: Moose, CAPAC; Warner Bros. 7- 29466. 

Back in the thoughtful, folky style for which he's best 

known, Lightfoot presents a quietly captivating tune 
from his LP "Salute." Like most of his best material, this 
one can offer both pleasant background music for casual 
listeners and emotional complexity for attentive ones. 

Disco/ Donci 
TOM TOM CLUB -Pleasure of Love (6:33); producers: 

Tina Weymouth, Chris Frantz, Steven Stanley; writer: 
Tom Tom Club; publisher: Metered, ASCAP; Sire 0- 20164. 

The vocals are the key attraction to this 12 -inch single, 
and they're a total delight: funny, smart, deadpan, ironic 
and innocent all at once. A hot mix of solid, snappy per- 
cussion and synthesizers provides the muscle. 

LOLEATTA HOLLOWAY -Love Sensation (7:27); pro- 

ducer: Dan Hartman; writer: Dan Hartman; publisher: not 
listed; Salsoul SG 415. Remixed by Shep Pettibone from 
its original 1980 version, this 12 -inch single allows 
Holloway to show the power and range of her explosive, 
gospel- tinged voice. The high energy level of the record 

could bring strong Dance chart action this second time 
around. 

DEPECHE MODE- Everything Counts (7:23); produc- 
ers: Daniel Miller, Depeche Mode; writer: M.L. Gore; pub- 
lisher: Emile, ASCAP; Sire 0 -20165 (7 -inch version also 
available, Sire 7- 29482). There's a very hard edge to this 
song, with its dark, cynical lyrics and darker, dissonant 
synthesizer riffs. Remixed from the group's album "Con- 
struction Time Again," this 12 -inch turns pessimism into 
a danceable commodity. 

recommended 
MARCIA RAVEN -Catch Me (I'm Falling In Love) (9:30); 
producer: Ian Anthony Stephens; writer: Ian Stephens; 
publisher: Chappell, ASCAP; Profile PRO -7034 (12 -inch 
single). 
IUDY -Island Of The Sun (7:05); producer: Discomagic; 
writers: Vanni, D'Onofrio; publisher: Watussi, BMI; Top- 
flight / Watussi TOP -008 (12 -inch single). 
NYHTJAR -AII In Fun (6:38); producers: Vince Ander- 
son, Danny Capizzi; writer: V. Anderson; publishers: An- 
dram /Streetsounds, ASCAP; Party Time PT -102 (c /o 
Streetwise Records) (12 -inch single). 
SPECIAL -T -It's Your Love (6:06); producers: Suzie 
Hall, Derek Boland; writer: Suzie Hall; publisher: Next 
Plateau, ASCAP; Next Plateau NP 50017 (New York, 
N.Y.) (12 -inch single). 
K DARLING -Fire In My Heart (5:40); producer: James 
R. Glaser; writers: D. Finno, K. Alson; publisher: not list- 
ed; Kadar KDR -100 (Hauppauge, N.Y. (516) 361 -6558) 
!19_inrh einnlcl 

FirsllimeArouncl 
SIMON TOWNSHEND -I'm The Answer (3:34); pro- 

ducer: Pete Townshend; writer: S. Townshend; publisher: 
not listed; 21 Records 815 992 -7. Younger brother Simon 
follows rather reverently in the footsteps of older brother 
Pete in this debut single (which Pete produced). It re- 
captures much of the arrogant youthfulness of early Who 
classics, though the overall sound is more tuneful than 
aggressive. 

RE- FLEX -The Politics of Dancing (3:55); producer: 
John Punter; writer: Fishman; publisher: Firstars, ASCAP; 
Capitol B -5301. This British quartet has studied its mid- 
dle- period Bowie albums with great diligence (a fact 
pointed to in the lyrics) and come up with its own varia- 
tion on the theme and sound. It's all very solemn and 
arty, full of heavy electronic whooshes, but in fact the 
"politics" refer to nothing more than having a good time. 

WEIRZ- Imagination (3:00); producer: Michael Lloyd; 
writer: Larry Weir; publishers: St. Cecillia /Michael Jef- 
frey Lloyd /Caseyem, BMI; MCR -52302 (c /o MCA Rec- 
ords). The ghost of "Mickey" rises again. This new group 
on Mike Curb's MGR label dishes up the kind of catchy, 
insistent, new -wave bubblegum that you won't be able to 
get out of your head by any means short of surgery. 

PICKS -Predicted to hit the top 30 on the chart in the format 

listed. RECOMMENDED -Other releases predicted to reach the 

chart in the format listed; also, other singles of superior quality. 

All singles commercially available in the U.S. are eligible for 

review. Reviews are coordinated by Nancy Erlich at Billboard, 

1515 Broadway, New York, N.Y. 10036 (telephone: 212 -764 

7311). 

Billboard's 
Recommended LPs 
Cauinued from page 66 

black 
TEDDY PENDERGRASS- Heaven Only Knows, Philadel- 
phis International FZ 38646. Produced by Kenneth Gam- 
ble & Leon A. Huff. More from Teddy's old label and pro- 
ducers, and though the quality of the material may not 

GARLAND GREEN -Garland Green, Ocean Front OF /100. 
Produced by Arleen Schesel. Tyrone Davis -protege Green 

is a classic sing- from -the -heels r &b singer who has more 
than dented the chart with Lamont Dozier's bluesy ballad 
"Tryin' To Hold On." Dozier is the creative sparkplug 
here on rhythm arrangements, background vocals and 

songwriting, and Green just sings out for the L.A. label 
finding itself alive on the charts. 

country 
JIM REEVES -Special Collection, RCA AHL1 -4865. No 
producers listed. The late and eternally mellow Reeves 
offers four previously unreleased cuts in this collection, 
two of them sung in Afrikaans. 

MAC DAVIS -Who's Lovin' You, Columbia FC 38950. 
Produced by Rick Hall & Gary Klein. This album contains 
previously -unreleased material from Davis' CBS days. 
Though recorded in Muscle Shoals, the arrangements are 
fairly middle of the road. 

jazz 
BILL MAYS & RED MITCHELL -Two Of A Kind, ITI 
11004. Produced by Michael Dion & Bob Margher. Taped 
13 months ago in New York, pianist Mays and bassist 
Mitchell collaborate effectively on six titles, including 
"Laura," "Embraceable You," and "Well, You Needn't." 

IRA SULLIVAN -Does It All, Muse MR5242. Produced by 
Bob Porter. A jazz bassoon sparks this program of seven 
tracks. Sullivan plays soprano and alto sax and flugel- 
horn brilliantly, and Red Rodney contributes on trumpet 
and fluge. 

classical 
RESPIGHI: FOUNTAINS & PINES OF ROME: GLI UC- 

CELLI -San Francisco Symphony, De Waart, Phillips 
6514 202. A brilliant recording that could do much to re- 
turn "Fountains" and "Pines" to their once ubiquitous 
presence as hi fi showpieces. Even more the perfor- 
mances seem to uncover values in works that can seem 
cunnrfirial and challnw in !Decor hande Stunning anima 

www.americanradiohistory.com

www.americanradiohistory.com


IT ADDS UP! 
Educational for Children 

Fun For Adults 

GREAT SALES 

i THE GREAT 

ROCK 8a ROLL 

FROM 

SESAME STREET 

BORN 
TOAD 

LP: CTW -22104 
Cassette: C -5104 

D 
(Video clips available 
for in -store promotions) 

Stock im Now With This Year's HIT Family Album! 

Available Records & Cassettes 
on... 1 Lincoln Plaza New York, N.Y. 10023 (212) 874 -2700 

www.americanradiohistory.com

www.americanradiohistory.com


70 

* * 

JOEL WHIURN'S 

PO! 
q*V 1 / ,,t 

Y ,18 
1955 
TAMMY AYµLEY' y.ftAO Dab 

SHp NANKYPAM DIZZY Do1E¡}1Elt t1Ett JUDE , - 

MANY +Y PD BfN;.°" 
y+AMF.RJC!`N 

'. o ° M gK ppppM,t12/1ft 

pLESS L g1 
WNFAME 

moo 

Joel Whitburn's 
TOP POP 1955 -1982 
Deluxe Hard Cover $50.00 Q 692 Pages $ 

Joel Whitburn's 
POP ANNUAL 1955 -1982 
Deluxe 

ges 
Hard Cover $50.00 
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Buy either of Joel Whitburn's 
latest Record Research releases ... and we'll give you your choice of these Holiday Bonuses! 

ORDER 
NOW! 

Offer ends 
January 31, 1984 

BONUS #1 
Bubbling Under the Hot 100 
1959.1981 
The only reference book of its Kind, 
listing over 4,000 of the "hits that 
might have been." A $30.00 value. 

BONUS #2 
Top Easy Listening Records 
1961.1974 
A comprehensive, artist -by- artist 
listing of America's most pro- 
grammed music. A $25.00 value. 

BONUS #3 
Pop Annual 1955.1977 
One of our all -time biggest sellers. 
Here's a chance to replace your 
well -thumbed copy. A $50.00 value. 

BONUS #4 

1°'1 
Top Top Pop 1955.1978 
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flee 
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This best -selling edition features 
our previous format, with each 
artist's hits listed in rank order of 
popularity. A $50.00 value. 

BONUS #5 
1978-1982 Pop Supplements 
The pick of Pop in five concise, 
yearly updates to both Top Pop 
1955-1978 and Pop Annual 
1955-1977. A $50.00 value. 

Order one or both of these Record Research books . . . 

Top Pop 1955.1982 copies x $50 = 
Pop Annual 1955-1982 copies x $50 = 

And pick your free holiday bonus(es)! (Check one bonus box per copy of Top Pop or Pop Annual ordered.) 
Bonus #1 - Bubbling Under the Hot 100 1959 -1981 
Bonus #2 -Top Easy Listening Records 1961 -1974 
Bonus #3 -Pop Annual 1955 -1977 

Compute your collection with these books and supplements. 
No. of 
Copies Price Total 

Top Pop Records 
1940 -1955 x $25 
Bubbling Under 
The Hot 100 1959-81 x 230 - 
1982 Top Pop Sup- 
plement e $10= 
Top LP's 1945 -1972 x $30- 
Top LP'S Supplements.. x $10- 
G 1973 D 1978 O 1979 1982 
7 1974 O 1977 O 1980 
D 1975 D 1978 G 1981 
Top LP's Book & All 10 
Supplements (Save $30).. x $100- 
Top Country & 
Western Records 
1949-1971 x $25 
Top Country 
Supplements o $10 
El 1972.73 D 1978 G 1979 C 1982 
H 1974 1977 G 1980 

1975 D 1979 .0 1981 
78 -'82 Supplements cover both singles & LP's Marts) 

Bonus N4 -Top Pop 1955 -1978 
Bonus N5- 1978 -1982 Pop Supplements 

Limited time offer! Orders must be postmarked no later than midnight, 
January 31, 1984, to quality for this special holiday bonus offer. 

No. of 
Copies Price Total Copies Price Total 

Top Easy Listening Book 
& All 8 Supplements 
(Save $25) 

Complete Record 
Research Sel x $440: 
(All 8 books plus 38 supplements - 
SAVE $200) 

Top Country Book & 
All 10 Supplements 
(Save $25) x $100 = 

Top Rhythm & Blues 
Records 1949 -1971 x 525 = 
Top Rhythm & Blues 
Supplements s 810= 

1972 -73 G 1978 O 1979 1982 
G 1974 1977 O 1980 

1975 G 1978 D 1981 
C78.'82 Supplements cover both Singles and LP's 
charm) 

Top R &B Book & All 10 
Supplements (Save $25) 
Top Easy Listening 
Records 1981 -1974 
Top Easy Listening 
Supplements 

1975 G 1978 C 1981 

7 1978 D 1979 D 1982 
D 1977 1980 

No. of 

.5100= 

x $2- 
a vie= 

Name 

Address 

City 

State Zip 

x$80= 

Note: All books and supplements are sohcover, except for 
our deluxe Top Pop and Pop Annual. 
Postage and handling $3.00 
(Overseas and Canadian customers, please see 
special rates under "Terms & Conditions ") 

Totel:- 
Enclosed is my check or money order for 

Terms & Conditions 
Check or money order for lull 
amount must accompany 
order. Overseas orders add 
$3 00 per book and $1.00 per 
supplement All Canadian 
orders add 25% to total 
unless paid in U.S. dollars 

Record Research Inc. 
P.O. Box 200 
Menomonee Falls. WI 53051 

News 
ChortbeoE 

Continued from page 6 

Artisits, 12. 
17. "Abbey Road," Beatles, 1969- 

70, Apple, 11. 
The fact that five of these 17 al- 

bums are soundtracks or cast albums 
shows the ongoing importance of the- 
atrical properties in the album mar- 
ket. In addition to these five albums 
( "Saturday Night Fever," "Mary 
Poppins," "Hair," "Grease" and "A 
Hard Day's Night "), two of the other 
No.I champs led to subsequent film 
projects -"Sgt. Pepper's" and "The 
Wall." 

Also, of course, the two Monkees 
albums owed a great deal of their suc- 
cess to the popularity of the group's 
television show. And for that matter 
"Thriller" has been aided considera- 
bly by its video exposure. The union 
of music and visual images marches 
on. 

* * * 
U.K. Watch: In an extremely rare 

occurrence, the top three singles in 
the U.S. and the U.K. are the same 
this week. The only difference is the 
order: In America, Lionel Richié s 

"All Night Long" is No. 1, followed 
by Paul McCartney & Michael Jack- 
son's "Say Say Say" and Billy Joel's 

"Uptown Girl." In Britain, Joel is 
out front, followed by Richie and the 
McCartney /Jackson duet. 

This week's development drama- 
tizes how much in synch the two 
countries' charts have been all year. 
Just ask Men At Work, Michael 
Jackson, Bonnie Tyler, Billy Joel, 
David Bowie, Spandau Ballet or the 
Police -all of whom have reached 
No. 1 in both countries since the first 
of the year. 

Album Recalls 
Karen Carpenter 

Continued from page 6 

elude a second Christmas album (the 
duo's first, in 1978, went gold), a 
"Rarities" collection and a two -rec- 
ord career retrospective. 

Carpenter says he hopes to have an 
ongoing relationship with A &M as a 
producer and a solo artist. "I'd like to 
work around in some different 
sounds," he says. "I'd like to do in- 
strumentals, and if the right vocal 
piece comes along, find the right 
singer for it. I've been with A &M for 
going on 15 years, and I really don't 
want to break that association." 

MTV Issue Flares Again 
At Sixth BMA Conference 

Continued from page 3 

Mtume said. "MTV is merely the 
pimple. The puss is the attitude of the 
industry. The companies support the 
attitudes that allow MTV's racist 
programming policy to exist." 

Aside from protesting against 
MTV Mtume said that those in- 
volved in black music must begin "to 
look to create alternative outlets" for 
black music cable programming. 
WBLS New York program director 
Frankie Crocker, who moderated the 
panel, noted that Inner City Broad- 
casting's black video channel had 
been projected to begin programming 
in 1985, when more inner city com- 
munities have been wired for cable. 
"It is a very costly process," he said. 

That observation was backed up by 
Dwight Ellis, vice president for mi- 
nority programming at the National 
Assn. of Broadcasters, who noted 
that the only existing national black 
cable channel, Black Entertainment 
Television, was "struggling." In ad- 
dition, Ellis said that in upcoming 
years the number of black owned ra- 
dio stations v.:11 probably shrink due 
to current economic conditions. 

"Blacks can no longer afford to 
buy key stations in major markets," 
said Ellis. His comments about black 
cable and radio also served to imply 
how important MTV exposure could 
be in the future. 

The presence of Garland and Bob 
Johnson, president of Black Enter- 
tainment Television, on the "New 
Technologies" panel signaled to 

many attending that this would be a 
forum on video programming. In- 
stead, moderator Ken Smikle, press 
liaison for the BMA, opened by not- 
ing, "We're not here to put Les on 
the chopping block." The BMA's op- 
position to MTV's programming phi- 
losophy had already been presented 
in the trades and consumer press, ac- 
cording to Smikle. 

Assistance in preparing this story 
provided by Leo Sacks in New York. 

When Garland was asked by an 
audience member, "What conces- 
sions has MTV made to blacks, and 
what opportunities can black artists 
look forward to on MTV ?" Smikle 
replied, "The answers are available in 
the press kit." Garland, for his part, 
denied reports that CBS Records 
forced MTV to play Michael Jack- 
son's "Bille Jean" video. "No, that's 
absolutely untrue," he said. 

BET's Johnson said he "under- 
stood" why MTV had taken its posi- 
tion against programming large num- 
bers of black videos. "You wouldn't 
go to a classical station to get your 
rock product played, would you ?" he 
asked. 

Johnson said he hopes to benefit 
from MTV's policy, noting, "There's 
an emotional demand for black pro- 
gramming based on black America's 
collective desire to showcase the tal- 
ents of black Americans. It is only a 
matter of time before BET taps into a 
black market with an aggregate in- 
come of $140 billion." 

From Jonas Miller Sound 
famed for world class home audio 

SUPER CAR AUDIO 
for discerning buyers who know live sound and understand that 
better costs more. 

Innovative design for each make automobile. 
Finest components selected to acquire desired end result. 
Super installations by the renowned Bill Jehle. 

Car alarms for the best protection available. 
Installation by Bob Ivey, department head. 

Jonas Miller Sound, 2336 Santa Monica Blvd., SM., CA (213) 828 -5613 
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PAUL McCARTNEY 

PIPES OF PEACE 
THE NEW ALBUM INCLUDING THE SMASH SINGLE, "SAY SAY SAY" 

ON COLUMBIA RECORDS AND CASSETTES, 
38-04168 

PRODUCED BY GEORGE MARTIN. 
'Columba' ift are uademarks of CBS Inc. = 1983 CBS Inc. = 1983 MR_ Communrcacom, U><. 
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THE NEW 
BOB DYLAN ALBUM. 
ON COLUMBIA RECORDS 
AND CASSETTES. 
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16 
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Keep It Up 
Columbia QC38703 CBS 
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D 
BOB DYLAN 
Infidels 
Columbia QC -38819 CBS 

SHEENA EASTON 
Kept Secret 

EMI -America ST -17101 CAP 8.98 

THE S.O.S. BAND 
On The Rise 
Tabu FI 38697 (Epic) CBS BLP 10 QUIET RIOT 

Metal Health 
Pasha BFZ 38443 CBS AC /DC 

Flick Of The Switch 
Atlantic 80100 WEA 8.98 

JIMMY JIM BUFFET!' 
One Particular Harbour 
MCA 5447 MCA 8.98 MICHAEL JACKSON 

Thriller 
Epic QE 38112 1:BS 

A 
BLP 5 JEFFREY OSBORNE 

Stay With Me Tonight 
A&M SP 4940 RCA 8.98 BLP 6 

U2 
War 
Island 90067 (Atco) WEA 8.98 

LIONEL RICHIE 
Can't Slow Down 
Motown 6059 ML MCA 8.98 BLP 2 MIDNIGHT STAR 

No Parking On The Dance Floor 
Solar 60241 (Elektra) WEA 8.98 BLP 3 

BRYAN 
DAMSfe 

A8M SP -6 -4919 RCA 8.98 
BILLY JOEL 
An Innocent Man 
Columbia QC 38837 CBS BLACK SABBATH 

Born Again 
Warner Bros. 1 -23978 WEA 8.98 

RICHARD PRYOR 
Here & Now 
Warner Bros. 1 -23981 WEA 8.98 BLP 28 

KENNY ROGERS 
Eyes That See In The Dark 
RCA AFL1 -4697 RCA 

A 
8.98 CLP 1 STRAY CATS 

Rant 'N' Rave With The Stray 
Cats 
EMI -America SO -17102 CAP 8.98 

IRON MAIDEN 
Piece of Mind 
Capitol ST 12274 CAP 8.98 

AIR SUPPLY 
Greatest Hits 
Arista AL 8 -8024 RCA 

A 

8.98 
DIO 
Holy Diver 
Warner Bros. I -23836 WEA 8.98 JOURNEY 

Frontiers 
Columbia QC 38504 CBS 

A 
DEF LEPPARD 
Pyromania 
Mercury 8103081 (Polygram) POL 

A 
8.98 

CARLY SIMON 
Hello Big Man 
Warner Bros. 1 -23886 WEA 8.98 JACKSON BROWNE 

Lawyers In Love 
Asylum 60268 (Elektra) WEA 8.98 

LINDA RONSTADT 
What's New 
Asylum 60260 (Elektra) WEA 8.98 

KENNY ROGERS 
Twenty Greatest Hits 
Liberty LV -51152 CAP 9.98 CLP 64 ELVIS COSTELLO 

Punch The Clock 
Columbia FC 38897 CBS 

GENESIS 
Genesis 
Atlantic 80116 WEA 8.98 

JOBOXERS 
Like Gangbusters 
RCA AFL1 -4847 RCA 8.98 Shout MOTLEY 

The Devil Shout 
60289 WEA 8.98 

BONNIE TYLER 
Faster Than The Speed Of 
Night 
Columbia BFC 38710 CBS 

A 
GEORGE BENSON 

Your Eyes In 
In 

Your 
Bros. I -23744 WEA 8.98 BLP 33 SOUNDTRACK 

Eddie And The Cruisers 
Scotti Bros. BFZ -38929 (Epic) CBS CULTURE CLUB 

Colour By Numbers 
Virgin /Epic QE 39107 CBS 

NIGHT RANGER 
ht Madness Midnight 

MCA 

ig 
fight MCA 8.98 ALABAMA 

The Closer You Get 
RCA AHLI -4663 RCA 

A 
8.98 CLP 2 PAT BENATAR 

Live Frm Earth 
Chry lisFV41444 CBS 

THE CARPENTERS 

ABM SP-4 
Shoe Heart 

RCA 8.98 DONNA SUMMER 
She Works Hard For The Money 
Mercury 812265 -1 (Polygram) POL 8.98 BLP 23 ZZ TOP 

Eliminator 
Warner Bros. 1 -23174 WEA 

A 
8.98 

RODNEY DANGERFIELD 
Rappin' Rodney 
RCA AFL1 -4869 RCA 8.98 EURYTHMICS 

Sweet Dreams Are Made Of 
This 
RCA AFLI.4681 RCA 8.98 

THE FIXX 
Reach The Beach 
MCA 5419 MCA 8.98 

PETER SCHILLING 
Error In The System 
Elektra 60265 WEA 8.98 

GAP BAND 
Gap Band V- Jammin' 
Total Experience TE- 1.3004 
(Polygram) POL 8.98 BLP 4 

SOUNDTRACK 
Flashdance 
Casablanca 8114921 (Polygram) POL 9.98 BLP 43 

ANNE MURRAY 
A Little Good News 
Capitol ST -12301 CAP 8.98 CLP 15 

JOHN COUGAR MELLENCAMP 
Uh -Huh 
Riva RVL 7504 (Polygram) POL 8.98 

DEBARGE 
Ind Special Way 
Gordy 6061GL (Motown) MCA 8.98 BLP 8 

EDDIE MONEY 
Where's The Party 
Columbia FC 38862 CBS 

ROBERT PLANT 
The Principle Of Moments 
Es Paranza 90101 (Atlantic) WEA 8.98 

ASIA 
Alpha 
Geffen GHS 4008 (Warner Bros.) WEA 

A 
8.98 

JAMES INGRAM 
Its Your Night 

Q -West 1 -23970 (Warner Bros.) WEA 8.98 BLP 27 

BIG COUNTRY 
The Crossing 
Mercury 812870 -1 (Polygram) POL 8.98 

PAUL McCARTNEY 
Pipes Of Peace 
Columbia QC -39149 CBS 

OLIVIA NEWTON -JOHN 
Olivia's Greatest Hits Vol. 2 

MCA MCA 5347 MCA 

A 
8.98 

SOUNDTRACK 
The Big Chill 
Motown 6062ML (MCA) MCA 8.98 

RUFUS AND CHAKA KHAN 
Live -Stompin' At The Savoy 
Warner Bros. 1 -23679 WEA 11.98 BLP 7 

QUEENSRYCHE 
Queensryche 
EMI -America DLP -19006 CAP 5.98 

THE TALKING HEADS 
Speaking In Tongues 
Sire 1 -23883 (Warner Bros.) WEA 8.98 BLP 58 

ALDO NOVA 
Subject Aldo Nova 
Portrait FR -38721 (Epic) CBS 

TACO 
After Eight 
RCA AFL1 -4818 RCA 8.98 

THE MOTELS 
Little Robbers 
Capitol ST -12288 CAP 8.98 

MANHATTAN TRANSFER 
Bodies And Souls 
Atlantic 80104 WEA 8.98 BLP 42 

X 
More Fun In The New World 
Elektra 60283 WEA 8.98 

DAVID BOWIE 
Let's Dance 
EMI -America ST 17093 CAP 8.98 

THE MOODY BLUES 
The Present 
Threshold TRLI -2902 (Polygram) POL 8.98 

BILLY IDOL 
Don't Stop 
Chrysalis PV 44000 CBS 

KISS 
Lick It Up 
Mercury 814297 -1 (Polygram) POL 8.98 

DIONNE WARWICK 
How Many Times Can We Say 
Goodbye 
Arista AL8 -8104 RCA 8.98 BLP 22 

SAGA 
Heads Or Tales 
Portrait FR 38999 (Epic) CBS 

PEABO BRYSON / ROBERTA 
FLACK 
Born To Love 
Capitol ST -12284 CAP 8.98 BLP 14 

STEVIE RAY VAUGHAN 
Texas Flood 
Epic BFE 38734 CBS 

THE ROMANTICS 
In Heat 
Nemperor B6Z 3880 (Epic) CBS 

EDDIE MURPHY 
Eddie Murphy 
Columbia FC 38180 CBS 

STEVIE NICKS 
The Wild Heart 
Modern 90084 -I (Atco) WEA 8.98 

JOHN DENVER 
Its About Time 
RCA AFL1 -4683 RCA 8.98 

DAVID BOWIE 
Zig y Stardust -The Motion 
Picture 
RCA CPLZ -4862 RCA 11.98 

SPANDAU BALLET 
True 
Chrysalis BGV -41403 CBS 

MEN AT WORK 
Cargo 
Columbia QC 38660 CBS 

A 

THE DOORS 
Alive, She Cried 
Elektra 60269 WEA 8.98 

LIONEL RICHIE 
Lionel Richie 
Motown 6007 ML MCA 

A 
8.98 BLP 26 

MEN AT WORK 
Business As Usual 
Columbia ARC 37978 CBS 

A 

HUEY LEWIS & THE NEWS 
Sports 
Chrysalis FV 41412 CBS 

SOUNDTRACK 
Staying Alive 
RSo 813269 -1 (Polygram) POL 

A 
9.98 

NAKED EYES 
Naked Eyes 
EMI -America ST 17089 CAP 8.98 

DARYL HALL & JOHN OATES 
Rock 'N' Roll Soul, Part 1 

RCA CPLI -4858 RCA 9.98 

HERBIE HANCOCK 
Future Shock 
Columbia FC 38814 CBS BLP 17 

SOUNDTRACK 
Mike's Murder -Joe Jackson 
A&M SP -4931 RCA 8.98 

29 

27 

31 

36 

34 

53 

13 

5 

8 

16 

PRINCE 
1999 
Warner Bros. 1 -23720 WEA 

A 
10.98 BLP 24 

RICK SPRINGFIELD 
Living In Oz 

RCA AFL1 -4660 RCA 

A 
8.98 

ALABAMA 
Mountain Music 
RCA AFLI -4229 RCA 

A 
8.98 CLP 29 

RICK JAMES 
Cold Blooded 
Gordy 6043 GL (Motown) MCA 8.98 BLP 1 

CULTURE CLUB 
Kissing To Be Clever 
Virgin /Epic ARE 38398 CBS BLP 60 

FASTWAY 
Fastway 
Columbia BFC 38662 CBS 

JENNIFER HOLLIDAY 
Feel My Soul 
Geffen GHS 4014 (Warner Bros.) WEA 8.98 BLP 9 

HEART 
Passionworks 
Epic QE -38800 CBS 

KANSAS 
Drastic Measure 
CBS Associated Q1-38733 CBS 

RAINBOW 
Bent Out Of Shape 
Mercury 815305 -IM1 (Polygram) POL 8.98 

MICHAEL STANLEY BAND 
You Can't Fight Fashion 
EMI- America ST -17100 CAP 8.98 

THE HUMAN LEAGUE 
Fascination 
A&M 1 -2501 RCA 5.98 

MEN WITHOUT HATS 
Rhythm Of Youth 
Backstreet BSR 39002 (MCA) MCA 8.98 

KLIQUE 
Try It Out 
MCA 39(08 MCA 8.98 BLP 18 

JANE FONDA 
Jane Fonda's Workout Record 
Columbia CX2 -38054 CBS 

A 

0 Bullets are awarded to ;those products demonstrating the greatest sales gains this week (Prime Movers). Recording Industry Assn. of America seal for sales of 910,000 units (seal indicated by dot). Recording Industry Assn. of America seal 
for sales of 1,000900 units (seal indicated by triangle). 

75 

www.americanradiohistory.com

www.americanradiohistory.com


76 

News 
One -Stops Pledge Cooperation At NARM Conference 

Continued from page 3 

Label executives generally said 
they are reevaluating merchandising. 
Gallagher said RCA waits until an 
act really shows promise before com- 

ing with point -of- purchase materials. 
Capitol's Walter Lee said he has 
made more merchandising aids this 
year than in 1982, and encouraged 
one -stops to ask for more display ma- 

terial from their salespersons. He 
lauded Stan Meyers of Sound/Video 
Unlimited, stating that campaigns 
such as Meyers described earlier in 
the conference (Billboard, Nov. 12) 

could not be evaded by labels. Poly - 
Gram's Shelly Rudin said he would 
ask his salesmen to call on indepen- 
dent dealers where possible. 

Manufacturer -subsidized trade ad- 

UNVERSAL 
OISE STOP 
919 No. Broad Street, Philadelphia, Pa. 19123 
Call toll free: In Penna. 1- 800 -822 -3919 
Outside Penna. 1- 800 -523 -0834 

SUPER SPECIALS IMPORTS RARE FINDS MID PRICE LINE BUDGET BEST SELLERS 
SINGLES 12 INCHERS COMPACT DISCS OLDIE '45s TAPE CASES ACCESSORIES 

to Don't NaVe 
Ion 
Order Box lots To 

Net 

These low, low Prices! 

Eddie 
Murphy: 

Comedian 
Includes the 

following comedy 
routines 

Singers 
Languages 

TV 

Modern Women 
Ice Cream Man/ 
Shoe Throwin 

Mothers 

EDDIE MURPHY 
Comedian 

Cok 39005 $518 
ea. 

WILLIE NELSON 
WITHOUT A SONG 

including: 
As Time Goes By 

Autumn Leaves /Harbor Lights 
You'll Never Know /To Each His Own 

maw 

WILLIE NELSON 
Without A Song 

COI. 39110 $49e2 

WWLENENI 

i . 

GEORGE JONES 
JONES COUNTRY 

including: 
Radio Lover /Wino The Clown 
You Must Have Walked Across 
My Mind Again/Hello Trouble 

The Girl At The End 01 The Bar 

CHERYL LYNN 
Preppie 

Col. 38961 $495 

PAT BENATAR 
LIVE FROM EARTH 

including: 
Love Is A Battlefield 

Live Versions 01 
Hit Me With Your Best Shot 
Heartbreaker /Fire And Ice 

PAT BENATAR 
Live From Earth \ 
Col. 41444 $525 

ea 

ie 

GEORGE JONES 

GEORGE JON''.' 

Jones Country 
\AIL ^ Col. 38978 $50e 

EDDIE AND THE CRUISERS 
ORIGINAL MOTION PICTURE 

SOUNDTRACK 
including. 

On The Dark Side /Tender Years 
Wild Summer Nights /Down On My Knees 

Season In Hell (Fire Suite) 

EDDIE AND 

THE CRUISERS 
Col. 38929 $49e 

STANLEY CLARKE/ 
GEORGE DUKE 

THE. CLARKE /DUKE PROJECT 11 

including: 
Put It On The Line /Heroes 

Every Reason To Smile 
Trip You In Love /You're Gonna Love It 

1Ixr.r 

STANLEY CLAfl / 
GEORGE DUKE 
Clarke /Duke Project II 

Col. 38934 $49e 

CULTURE CLUB 
COLOUR BY NUMBERS 

including: 
Karma Chameleon /Miss Me Blind 

Church Of The Poison Mind /Mister Man 
It's A Miracle 

CULTURE CLUB 
Colour By Numbers 

Col. 39107 $515 
ea 

CLARENCE 
CLEMONS 
AND THE 

RED BANK 
ROCKERS 

RESCUE 
including 

Rock 'N Roll DJ 

Jump Start My Heart 
A Woman s Got 

The Power 
Money To The Rescue 

CLARENCE 
CLEMMONS 
Rescue 
Col. 38933 $4gá 

EARTH, WIND 
& FIRE 
Electric Universe 
Col. 38980 

$495 ah 

BILLY IDOL 
Rebel Yell 

Col. 41450 $515 
ea. 

TEENA MARIE 
ROBBERY 

including: 
Fix It /Robbery/Dear Lover 

Midnight Magnet 

TEENA MARIE 
Robbery 
Col. 38882 $495 

ea. 

QUIET RIOT 
METAL HEALTH 

including 
Metal Health /Cum On Feel The Noiae 

Don't Wanna Let You Go 
Slick Black Cadillac /Lets Get Crazy 

QUIET RIOT 
Metal Health 
Col. 38443 $515 

ea. 

LET US BE YOUR CATALOG WAREHOUSE. WE DELIVER, CAN THEY? Free sales catalog available to dealers only. Offer good 
through month of November, 1983. All prices the same for LP's and Cassettes. $100. Minimum Order, FOB, Philadelphia 

vertising by certain one -stops who 
undersell competition injures the in- 
dustry, Richman argued. Gallagher 
agreed. McGuiness interjected at one 
point when one -stoppers started talk- 
ing about "cooperative advertising," 
pointing out that all ad money now 
comes from labels. "I'll go back to 
co -op if the Record Bar does," Ber- 
man challenged. 

All one -stops on the dais agreed 
that the switch of leading indepen- 
dent labels to branch distribution has 
injured them because they were only 
able to return product at the distribu- 
tor price instead of the price they 
paid. Most complained that they had 
given full credit to their own custom- 
ers. Berman pointed to the hefty out- 
lay this caused for trucking of 
returns. 

Capitol's Lee complimented City 
1 -Stop of Los Angeles for providing 
information about counterfeit and pi- 
rated albums which they had re- 
ceived as returns from specific cus- 
tomers. Such detailed information 
allowed Capitol to combat such illicit 
product, he said. 

Twelve -inch dance singles sell 
well, it was agreed, and manufactur- 
ers stated they would continue to 
provide a steady flow of product. Lee 
said that sometimes a 12 -inch will de- 
ter the progress of an album that is 
charting by splitting the sales. He 
also said 12 -inch provokes a real 
headache when certain competitive 
radio stations create their own mixes 
by "mixologists employed by the sta- 
tions." When the public can't get 
such mixes, sales are lost, Lee point- 
ed out. 

PolyGram's Rudin said his compa- 
ny is now shipping Compact Discs to 
one -stops (Billboard, Nov. 12). 
McGuiness agreed with Rudin, who 
described the CD customer as a new 
breed and plus business. McGuiness 
forecast that the CBS -Sony plant in 
Terre Haute will be in full production 
by September, 1984 and will satisfy 
the U.S. demand for CDs. 

Michael Spector of MJS, Miami, 
asked labels to realize the responsibil- 
ity one -stops shoulder in providing 
credits, more lenient returns and ad- 
vertising and promotional guidance 
for their independent dealers. "Use 
your return as a guideline, not a rigid 
rule," the conference keynoter ad- 
vised. "Use our regional expertise to 
help break acts." 

Al Bergamo of MCA Distributing, 
described by Moreland as the unani- 
mous choice to act as spokesman for 
manufacturers by the one -stoppers, 
called for a re- conceptualization of 
their role by one- stops. He stated 
publicly that MCA will offer six - 
month dating on all catalog late this 
year (Billboard, Sept. 3). "Will one- 
stops use tools such as these to help 
their customers or merely enhance 
their bottom line ?" Bergamo asked. 

Videocassettes should be consid- 
ered as part of their product mix, 
Bergamo stressed, saying they had a 
share in the "$700 million business 
which doesn't include porn and vi- 
deodisk." He predicted that video 
software business would treble in the 
future. 

Alabama Ruling 
Continued from page 6 

through Nov. 30, 1986, were calcu- 
lated at $730,026.53 a year, before 
the deduction of annual expenses of 
$401,000. The net projected commis- 
sion income was $329,026.53. And 
the accumulated projected total net 
commission amounted to 
$1,069,336.22. 

The court master did not find that 
IHT had incurred damages due to 
loss of good will. 

EDWARD MORRIS 
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LO 
LW 
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110 41 MERLE HAGGARD/WILLIE 
NELSON 
Poncho & Lefty 
Epic FE 37958 CBS CLP 7 

109 119 STEVIE NICKS 
Bella Donna 
Modern Records MR 38139 (Atco) WEA 6.98 

108 27 
GIPS 

YS KNIGHT AND THE 

Visions 
Columbia FC 38205 CBS BLP 11 

114 89 DEF LEPPARD 
High & Dry 
Mercury SRM -1 -4021 (Polygram) POL 8.98 

112 12 MADONNA 
Madonna 
Sire 1 -23867 (Warner Bros.) WEA 

113 

118 

95 

103 

107 

115 

123 

84 

124 

85 

80 

100 

8.98 BLP 46 

THE ALAN PARSONS PROJECT 
The Best Of The Alan Parsons 
Project 
Arista AL8 -8193 RCA 8.98 

KROKUS 
Head Hunter 
Arista AL 8005 RCA 8.98 

DARYL HALL & JOHN OATES 
H2O 
RCA AFL14383 RCA 8.98 

ORIGINAL CAST 
La Cage Aux Folles 
RCA HBCI -4824 RCA 9.98 

Zapp Ill 
Warner Bros. 1 -23875 WEA 8.98 BLP 13 

PHILIP BAILEY 
Continuation 
Columbia FC 38725 CBS BLP 21 

THE POLICE 
Ghost In The Machine 
R &M SP -3730 RCA 8.98 

NEW EDITION 
Candy Girl 
Streetwise SWRL 3301 IND 8.98 BLP 32 

ASHFORD & SIMPSON 
Highrise 
Capitol ST -12282 CAP 8.98 BLP 25 

DURAN DURAN 
Duran Duran 
Capitol ST -12158 CAP 8.98 

STEPHANIE MILLS 
Merciless 
Casablanca 811364.1 (Polygram) POL 8.98 BLP 15 

SHALAMAR 
The Look 
Solar 60239 (Elektra) WEA 8.98 BLP 19 

MICHAEL SEMBELLO 
Bossa Nova Hotel 
Warner Bros. 1 -23920 WEA 8.98 BLP 74 

THE KINKS 
State Of Confusion 
Arista AL 8 -8018 RCA 8.98 

ROBERT PLANT 
Pictures At Eleven 
Esparanza 8512 (Atlantic) WEA 8.98 

99 11 JUICE NEWTON 
Dirty Looks 
Capitol ST -12294 CAP 8.98 

82 5 SURVIVOR 
Caught In The Game 
Scotti Bros. QZ 38791 (Epic) CBS 

117 48 BILLY IDOL 
Billy Idol 
Chrysalis FV 41377 CBS 

135 77 DURAN DURAN 
Rio 
Capitol ST -12211 CAP 8.98 

138 35 DEF LEPPARD 
On Through The Night 
Mercury SRM -13828 (Polygram) POL 8.98 

167 2 GEORGE WINSTON 
December 
Windham Hill WH -1025 (A &M) RCA 8.98 

130 11 Y &T 
Mean Streak 
A &M SP -6 -4960 RCA 6.98 

136 6 WAS (NOT WAS) 
Born To Laugh At Tornadoes 
Geffen /ZE GHS 4016 (Warner Bros ) WEA 8.98 

139 54 HANK WILLIAMS JR. 
Greatest Hits 
Elektra /Curl 1 -60193 WEA 8.98 CLP 18 

121 28 MARY JANE GIRLS 
Mary Jane Girls 
Gordy 6040GL (Motown) OCA 8.98 BLP 16 
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145 
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150 

151 

152 

153 

54 

155 

156 

157 

158 

159 

160 

161 

162 

163 

(164) 

165 

(166) 

C67) 

168 

122 8 

141 120 

156 

147 

146 

127 

148 
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LW 

THE OAK RIDGE BOYS 
Deliver 

(169) 

MCA 5455 MCA 8.98 

170 

171 

COMMODORES 
13 

Motown 6054ML (MCA) MCA 8.98 BLP 40 

JOURNEY 
Escape 
Columbia TC 37408 CBS 

KIM CARNES 
Cafe Racers 
EMI -America 50 -17106 CAP 8.98 

172 

173 

174 

175 

176 

178 

179 

C 8O) 

(181) 

182 

183 

184 

185 

186 

187 

188 

(189) 

190 

191 

192 

193 

194 

195 

196 

197 

198 

199 

200 

ANITA BAKER 
The Songstress 
Beverly Glen BG 10002 IND. 8.98 BLP 12 

MICHAEL FRANKS 
Pa ss ionf ru it 
Warner Bros. 1 -23962 WEA 8.98 

DOKKEN 
Breaking The Chains 
Elektra 60298 -1 WEA 8.98 

JARREAU 
Jarreau 
Warner Bros. 1 -23801 WEA 8.98 BLP 53 

THE POLICE 
Outlandous D'Amour 
A &M SP -4753 RCA 8.98 

PAUL SIMON 
Hearts & Bones 
Warner Bros. 1 -23942 WEA 8.98 

ALABAMA 
Feels So Right 
RCA AHL1 -3930 RCA 8.98 CLP 35 

NEIL YOUNG 
Everybody's Rockin' 
Geffen GHS 4013 (Warner Bros.) WEA 8.98 

ROMAN HOLLIDAY 
Cookin' On The Roof 
live /Arista 8 -8101 RCA 8.98 

LOVERBOY 
Get Lucky 
Columbia FC 37638 CBS 

BOB JAMES 
Foxie 
Columbia FC 38801 CBS BLP 45 

ARETHA FRANKLIN 
Get It Right 
Arista AL8 -8019 RCA 8.98 BLP 30 

JOAN JETT AND THE 
BLACKHEARTS 
Album 
Blackheart /MCA 5437 MCA 8.98 

EMMYLOU HARRIS 
White Shoes 
Warner Bros- 1 -23961 WEA 8.98 

JEAN -LUC PONTY 
Individual Choice 
Atlantic 80098 WEA 8.98 

AGNETHA FALTSKOG 
Wrap Your Arms Around Me 
Polydor 813242 -1 (Polygram) POL 8.98 

WILLIE NELSON 
Always On My Mind 
Columbia FC 37951 CBS CLP 57 

THE POLICE 
Zenyatta Mondatta 
A &M 5P -3720 RCA 8.98 

LAURA BRANIGAN 
Branigan 2 

Atlantic 80052 WEA 8.98 

SPYRO GYRA 
City Kids 
MCA 5431 MCA 8.98 

STRAY CATS 
Built For Speed 
EMI -America ST -17070 CAP 8.98 

HANK WILLIAMS, JR. 
Man Of Steel 
Warner /Curb 1 -23924 WEA 8.98 

JOHN ANDERSON 
All The People Are Talkin' 
Warner Bros. 1 -23912 WEA 8.98 CLP 16 

EDDIE MURPHY 
Comedian 
Columbia FC -39005 CBS 

SHEENA EASTON 
Sheena Easton 
EMI America ST 17061 CAP 8.98 

ATLANTIC STARR 
Yours Forever 
UM SP -4948 RCA 8.98 

RANDY CRAWFORD 
Nightline 
Warner Bros. 1 -23976 WEA 8.98 BLP 41 

THE POLICE 
Regatta De Blanc 
A &M SP -4792 RCA 8.98 
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TOM WAITS 
Swordfish Trombone 
Island 90095 (Atco) WEA 8.98 

MICHEAL JACKSON 
Off The Wall 
Epic FE 35745 CBS 

KENNY ROGERS 
Greatest Hits 
Liberty LOO 1072 CAP 8.98 CLP 53 

THE STYLE COUNCIL 
Introducing The Style Council 
Polydor 815 277 -1VI ( PolyGram) POL 6.98 

MARVIN GAYE 
Every Great Hit Of Marvin Gaye 
Motown 6058 ML (MCA) MCA 8.98 

GARY MORRIS 
Why Lady Why 
Warner Bros. 1 -23738 WEA 8.98 CLP 8 

CLARENCE CLEMENS 
Rescue 
Columbia BFC 38933 CBS 

MAZE 
We Are One 
Capitol ST12262 CAP 8.98 BLP 31 

CRYSTAL GAYLE 
Cage The Songbird 
Warner Bros. 1 -23958 WEA 8.98 CLP 38 

VARIOUS ARTISTS 
25 # 1 Hits From 25 Years 
Motown 6308 ML2 MCA 9.98 

THE FIXX 
Shuttered Room 
MCA 5345 MCA 8.98 

SHEENA EASTON 
You Could Have Been With Me 
EMI -America CAP 8.98 

BRIAN MAY & FRIENDS 
Starfleet Project 
Capitol ST 15014 CAP 5.98 

AL DI MEOLA 
Scenario 
Columbia FC 38944 CBS 

EDDIE RABBITT 
Greatest Hits- Vol.11 

Warner Bros. 1-23925 WEA 8.98 

BETTE MIDLER 
No Frills 
Atlantic 80070 WEA 8.98 

IRON MAIDEN 
The Number Of The Beast 
Capitol ST 12202 CAP 8.98 

OUARTERFLASH 
Take Another Picture 
Geffen GHS 4011 (Warner Bros.) WEA 8.98 

PINK FLOYD 
Dark Side Of The Moon 
Harvest SMAS 1163 (Capitol) CAP 8.98 

BARBRA STREISAND 
Memories 
Columbia TC 37678 CBS 

SHADOWFAX 
Shadowdance 
Windham Hill WH -1029 (A &M) RCA 9.98 

CHEAP TRICK 
Next Position Please 
Epic FE -38794 CBS 

GRAHAM PARKER 
The Real Macaw 
Arista AL 8 -8023 RCA 8.98 

JULIO IGLESIAS 
Julio 
Columbia FC38640 CBS 

ROD STEWART 
Body Wishes 
Warner Bros. 1 -23877 WEA 8.98 

ELTON JOHN 
Too Low For Zero 
Geffen GHS 4006 (Warner Bros.) WEA 8.98 

PHIL COLLINS 
Hello, I Most Be Going 
Atlantic 80035 -1 WEA 8.98 

THE ALARM 
The Alarm 
I.R.S. 7 -0504 (A &M) RCA 5.98 

KASHIF 
Kashif 
Arista AL 8001 RCA 8.98 BLP 37 

THE TUBES 
Outside /Inside 
Capitol ST -12260 CAP 8.98 

SLAVE 
Bad Enuff 
Cotillion 90118 (Atco) WEA 8.98 BLP 44 

ZEBRA 
Zebra 
Atlantic 80054 WEA 8.98 
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Clarence Clemons ..175 Herbie Hancock ................... .............................65 Brian May 8 Friends 181 Police ............... Mike's Murder 

TOP LPs &TAPE Phil Collins........... .......195 Emmylou Bards ................. ............................154 
Heart. 60 

Maze.. .176 
Paul McCartney 

Jean -Luc Ponty 
Prince ............... 

155 
31 

A Z ( LISTED BY ARTISTS ) Elvis Costello ............................. Jennifer Holliday. 
.................. ..... _. 54 

John Cougar Mellencamp 17 Richard Pryor 76 

Randy Crawford ........................ Human League.... .105 
Billy Idol__ . 94, 129 

Men At Work 62, 99 
Men Without Hats .35 Queensryche.... Michael Stanley Band 

Julio Iglesias ....................... ............................192 

Del Leppard 8, 110, 131 Iron Maiden ................. ............................77, 185 Stephanie Mills 122 Eddie Babbitt. 
lohn Denver ........................ .............................61 
AI Dimeola .......................... ............................182 Bob James.. .151 Lionel Richie..... 

34 
Donna Summer 49 

Dio........................................ .............................18 Rick James. Gary Morris. .............. .......... .......... ........174 Kenny Rogers 6, 80, 171 

AlJarreau ..... ...................... ............................114 Motels............................... ............................... 22 Roman Holliday 149 

Joan Jett And The Blackhearts ....................153 MotleyCrue ......................... .............................46 60 

Eddie Murphy .............. ............................97, 164 

BillyJoel Michael Martin Murphy ............................... Rufus And Chaka Khan... 55 .............................. ..............................5 
Elton John ........................... ............................194 

........ 
Anne Murray ....................... .............................87 .95 

Eurythmics.. ............. .50 

Agnetha Faltskog ............... ............................156 

Fastway............................... ............................103 

Journey........................ ............................43, 139 

Kashif 

Naked Eyes ............................. 100 

Willie Nelson ...................... ............................157 
New Edition ....................... ......_.....................119 

Peter ScHilling 
Michael Sembello Stevie Ray Vaughn 

Tom Waits 
96 

169 

Fixe ............... ....._......................... _..........15. 179 Juice Newton ...................... ............................127 
JaneFonda Kiss... 24 Olivia Newton-John ........ .. .......................90 Carly Simon 79 

Laura Branigan......._.....__ ............................159 

......................... ............................106 
Aretha Franklin .................. ............................152 
Michael Franks. ....I42 

Clique................................... .............................70 
Gladys Knight & The Pips.. _109 

Stevie Nicks ................ ............................26, 108 
NightRanger ...................... .............................D3 

Paul Simon. 146 Hank Williams, Jr 
George Winstoo 

136, 162 

132 

Jackson Browne .................. .............................44 Krokus.. ............................... ............................113 Oak Ridge Boys .................. ............................137 
Peaty Bryson /Roberta Flack .......................25 Huey Lewis And The News .............................29 Jeffrey Osborne ................... .............................39 

Neil Young 148 

Madonna............................. ............................111 Eddie And The Oruisers.. 
Merle Haggard /Willie Nelson .......................107 Manhattan Transfer.............. ................. ..........57 

*F-oiles Daryl Hall & John Oates. ..... ..................30, 114 Mary Jane Bids .................. ............................136 La Cage Aux 115 

Every care for the accuracy of suggested list prices nas been taken Bnlboard does not assume responsibility for errors or omissions 
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www.americanradiohistory.com

www.americanradiohistory.com


78 

News 

TOOTS GETS TOUTED -The New York chapter of NARAS recently pre- 
sented "MVP" (Most Valuable Player) awards in recognition of contribu- 
tions session players have made to the international recording scene. At 
the RCA Studios in the city, Jean "Toots" Thielemans, center. accepts the 
Eubie (Blake) award from Russ Sanjek, right, president of NARAS' New 
York chapter, while the organization's national consultant George Simon, 
left, applauds. Pictured in the second row, from left, are Bert DeCoteaux, 
Patricia Costello, Micki Grant, Helen Merrill, Ann Ruckert, Jeff Graubart, 
Harry Hirsch, Frank Owens and Nat Shapiro. In the third row from left are 

Dick Katz, Dan Morgenstern and Bob Porter. 

INDEPENDENT STUDY 

Rise In Profits Seen 
For Thorn Music Arm 

LONDON -Thorn EMI's music 
operations should generate a $45 mil- 
lion profit in the 1983 -84 financial 
year, 43% up on current perfor- 
mance, and are overall in a much 
healthier condition than three years 
ago, when they barely broke even. 
But the firm's video software arm has 
only begun to be profitable after two 
years of losses. 

These remarks are contained in an 
independent assessment of the elec- 
tronics giant's investment potential 
by City firm Wood Mackenzie. Ac- 
cording to its report, the improve- 
ments in the performance of Thorn 
EMI's Music division are due mainly 
to "a more coordinated but also more 
practical and decentralized manage- 
ment approach, including a number 
of strategic changes." 

Key factors cited are the with- 
drawal from low margin licensed rep- 
ertoire, particularly in the U.K.; in- 
creased emphasis on local rather than 
imported talent; and a reduced level 
of returns, principally in North 
America. 

A consistent profit peformance re- 
mains elusive, however, the report 
says, instancing what it calls Capi- 
tol's "disastrous start in the most re- 
cent year." Prompt management ac- 
tion prevented a loss, but Capitol's 
trading performance is still "unsatis- 
fàctory," though management staff 
are "optimistic that better things are 
in store." Wood Mackenzie concedes 
that the downside risks of the music 
industry make "an odd trauma or 
two" inevitable. 

The report goes on to consider oth- 
er activities that come under Thorn 
EMI's Home Entertainment umbrel- 
la, revealing that the Screen Enter- 
tainment division, which includes 
video, film and cinema exhibition in- 
terests, has suffered losses in each of 
the past two years, though a modest 
$8.25 million profit is forecast for the 
current year. 

Video software trading in particu- 
lar only began to show a profit this 
February, the report says. The costs 
of writing off investment in the 
shelved VHD videodisk system, com- 
bined with the expense of building up 
program catalogs, account for much 
of the division's early losses. But both 
processes are now broadly complete, 
and in general the Group, with its in- 
volvement in broadcast and cable tv, 
film production and exhibition, mu- 
sic, and hardware rental, 'appears 
better placed than many to capitalize 
on the development of video 
software." 

Alongside color tv rental, video 

hardware rental is currently Home 
Entertainment's most important and 
reliable profit center. Through its 
DER, Focus, Multibroadcast and 
Radio Rentals High Street chains, 
Thorn EMI commands more than 
40% share of the British VCR rental 
market, and as initial machine stocks 
become fully depreciated, profitabili- 
ty will surge, the report predicts. 

For the company as a whole, 
Wood Mackenzie expects the 1983- 
84 financial year to see record profits 
of $255 million on a turnover of 
around $4.4 billion. Thorn's 1979 bid 
for EMI was a turning point, it says, 
and the logic of the acquisition, 
which some doubted at the time, has 
become clearer. Music, which skep- 
tics saw as a potential liability, bailed 
the company out in 1981 -82 when 
other sectors suffered setbacks, and 
the ever -closer links between music, 
video and other branches of the lei- 
sure industry have confirmed the 
synergistic benefits of the merger, ac- 
cording to the report. 

I nsidelrock 
CD Player Price Plunge: On page 59 of the latest Sears 

supplementary catalog under "Last Minute Specials" is 
the firm's Casio -warrantied Compact Digital Audio Disc 
Player at $489, a $100 slash of a price announced less 
than 60 days ago. Now if the Compact Disc Group would 
provide an accurate regular accounting of cumulative 
U.S. hardware sales and correlate new CD player owners 
with nearest software dealers through receipt of the war- 
ranty card, Track would feel more confident this most im- 
portant audio innovation is on an even keel. And if this is 
as monumental an introduction as it seems, where is the 
multi -milllion- dollar national ad campaign to back it up? 
In a world as full of technological upgrading as today, CD 
must make its mark now. We can't wait 15 years as we did 
to cement prerecorded cassettes as an album mode. Other 
hi -tech competition for the eroding buck emerges too 
powerfully and frequently. 

Sick Call: Leroy Woodward, 70, a keystone country DJ 
40 years ago and father of Terry Woodward, topper of 
Waxworks/Videowords, Owensboro, Ky., wholesaler 
and the more than 20 Disk Jockey retail stores, is conva- 
lescing at home following successful vascular srugery. 
Seminal kidisk executive Bob Paviacka is undergoing 
chemotherapy. We pray for his quick and healthful return 
to his national sales manager post at Disneyland Records 
... Track found Harry Finfer, the ebullient one -time 
Philadelphia distrib and label exec. He's running a chain 
of pizza parlors in South Philly ... Chuck Thaggard, one- 
time promo topper for several labels, has left Fox Home 
Video, where he was in marketing and is temporarily 
working for Marble Records on the Coast ... Look for 
the NARM -sponsored rackjobber /one -stop conferences 
to return to Phoenix in 1984, but perhaps a fortnight earli- 
er than this year ... Burt Goldstein of Crazy Eddie, the 
Gotham retail chain, would not comment on the rumor 
that the chain might be putting records and tapes into the 
Capt.Video stores in greater Miami. 

Track digs the tag on the billboard on the Kragen -Wor- 
thington building in West L.A., plugging Lionel Richie's 
albums: "Available at Tower Record Store, two blocks 
west." ... The Top: It required seven years for musicolo- 
gist Robert Kimball to edit "The Complete Lyrics Of 
Cole Porter" (Alfred A. Knopf, $30). And complete is the 
word, since the coffee -table book contains 800 lyrics, half 
of which were never before published ... With Larry 
O'Brien announcing he'll vacate his post as NBA com- 
missioner Feb. 1, can we expect industry expatriate Joe 
Smith to throw his chapeau into the ring? 

CBS/Records Group prexy Walter Yetnikoff attribut- 
ed the momentum the industry has regained to three posi- 
tive changes when he spoke to New York financial ana- 
lysts last week for the first time in several years. He 
pointed up the strength of the economy, new artist devel- 
opment and lagging video games. As for CBS Records, 
Yetnikoff said the company's success could also be mea- 

sured by cost -controls, meaning the label was getting "a 
bigger bang out of the buck." He noted that the Carroll- 
ton, Ga. CBS plant was working at capacity, which could 
cause problems, since it was essentially designed for cas- 
sette production, but now had to deal with a change in the 
mix. 

Controversial WPKX -FM Washington DJ Gary Dee 
was suspended Wednesday (9) as a "disciplinary mea- 
sure" by PD Jason Kane, who said "he (Dee) thought he 
was above the management team." Dee has been steaming 
many with his raps about "queers and faggots." Recently 
he burned some of his audience with references to wife of 
the mayor of Washington (Billboard, Oct. 15). After the 
bombing of the Capitol, he reportedly said: "We are sup- 
posed to have pity for queers when the Capitol is being 
bombed ?" ... Spokesmen for both Handleman and Pick - 
wick's rack division vigorously deny the growing gossip 
about a union of the two rackers. 

CBS Records will release a live album recorded at for- 
mer personal manager George Badonsky's George's on 
the near north side of Chicago when Ramsey Lewis re- 
united with bassist Eldee Young and Red Holt's drums 
for a week ... And Ben Bartel reminds us that 26 years 
ago, Lewis helped pay his rent by working days at Hud- 
son -Ross on Randolph there and working sporadic gigs at 
night ... According to the SEC, HME Records is going 
public with a 1.2 million share offering through Jay W. 
Kaufman, a Gotham City underwriter. John C. Moorè III 
is chairman of the board of the label, distributed through 
CBS, while Chuck Gregory is president ... The future of 
Turntable Records, the Larry Pollack/Bruce Feit retail 
chain out of Nashville, appears grim. Bruce Carlock of 
the Cat's stores and Music City One -Stop is purchasing 
the inventory of the seven stores. Carlock is also acquiring 
a 5,500 square foot Paradise Records location in Chatta- 
nooga, which he is converting to Cat's. It marks the 10th 
store for the Carlock family chain. 

Track apologizes for missing the well -deserved testimo- 
nial given Boston promo dean Paul Maged. His friends 
accoladed the 30 -plus -year industry veteran Monday (7) 
in Saugus, Mass. We wonder if Maged brought along his 
clarinet. 

Track hears VSDA lucked out royally on its deal for 
the Las Vegas MGM Grand for its 1984 convention Aug. 
26-30. There was no venue open in San Diego, and prices 
at the Grand are reportedly half of those at the Fairmont 
in San Francisco, scene of the 1983 palaver. The VSDA/ 
HRRC regional meetings over First Sale continue. The 
Nov. 8 conference in Las Vegas pulled 24 store owners. 
To follow are Beaumont, Tex. Tuesday (15), New Haven 
Tuesday (29) and Salt Lake City Wednesday (30). Gath- 
erings are being coordinated by Risa Solomon and Ruth 
Rodgers of HRRC for a possible 28 legislative target ar- 
eas. Edited by JOHN SIPPEL 

Judge Accepts Scher's Nolo Contendere Plea 
By ROMAN KOZAK 

NEW YORK -Despite prosecu- 
tion efforts to go for a full trial or a 
guilty plea, U.S. District Court Judge 
John F. Gerry has accepted the nolo 
contendere plea by promoter John 
Scher to charges that he and former 
fellow promoter Cedric Kushner vio- 
lated the Sherman Anti -Trust Act by 
attempting to divide the upstate New 
York market between themselves 
(Billboard, Oct. 15). No sentencing 
date has yet been set. 

"The court is convinced that the 
sanctions it may apply at the time of 
sentencing are undiminished by al- 
lowing a nolo contendere plea and 
sufficiently advance the goals of pun- 
ishment and deterrence and ade- 
quately protect the public interest," 
writes Judge Gerry in his opinion. 
"The record also suggests that the 
young, relatively unsophisticated de- 
fendants may have acted in ignorance 
of the law, rather than, as the govern- 
ment would have it, brazen 
arrogance. 

"We do not in any way condone a 
per se violation of the anti -trust 
laws," continues Judge Gerry, "nor 
do we suggest to collateral authori- 
ties how they should appraise the in- 
volvement or pleas of these defen- 
dants. We cannot ignore the individ- 
ual factors which distinguish these 
defendants from other more sophisti- 

cated defendants, operating in other, 
far more critical industries .. . 

"The government, perhaps with 
reason, claims that the nolo pleas are 
not evidence of guilt but are merely 
indicative of their desire to avoid ex- 
pensive litigation. The court can re- 
call such instances where defendants 
have so acted following acceptance of 
these pleas, but the court has no rea- 
son to believe that the government 
will not avail itself of the opportunity 
that the court will provide on the 
date of sentencing to fully place on 
the public record such matters re- 
garding the activities of the defen- 
dants which it may deem relevant for 
the court's consideration in imposing 
penalties and for the public's assess- 
ment of the defendants' culpability." 

In deciding whether to accept the 
nolo contendere plea, the judge says 
that there were a number of consider- 
ations: the nature of the violation, 
how long it persisted, the size and 
power of the defendants, the impact 
on the economy, "whether a greater 
deterent effect will result from con- 
viction rather than the acceptance of 
the nolo plea," and whether the pub- 
lic interest is served in terms of the ef- 
fect a conviction or guilty plea would 
have on private civil suits. 

Other factors are "the presence or 
absence of moral turpitude," conser- 
vation of judicial resources, the char- 
acter and extent of cooperation dur- 

ing the grand jury investigation, the 
history of the defendants' prior crim- 
inal conduct, and the effect of a 
guilty plea on the defendants' busi- 
ness or the market in general. 

"Looking at the present case, it is 
not easy to evaluate many of these 
factors," says the judge. "The gov- 
ernment and the defendants are in 
substantial disagreement. For in- 
stance, the defendants characterize 
the division of the marketplace as a 
mere technical violation of the anti- 
trust laws. The government views 
much more seriously this per se vio- 
lation of the Sherman Anti -Trust 
Act. And this court, too, is not pre- 
pared to so easily dismiss such 
practice. 

"There is considerable dispute as 
well about the size and power of the 
defendants in the industry. The de- 
fendants claim that concert promot- 
ers, as contrasted with performers 
and agents, are powerless, and that in 
any event they are small businesses. 
The government avers the opposite 
and claims further that whatever 
may be the balance of power between 
promoters and performers, there is 
nevertheless considerable competi- 
tion among the promoters them- 
selves. The court, on the record, is 
simply unable to evaluate these posi- 
tions, though it seems to the court 
that there are considerable differ- 
ences in the economic power of the 

two defendants, Cedric Kushner ap- 
parently having less power than the 
corporations controlled by John 
Scher. 

"What does seem to be beyond dis- 
pute is that neither individual defen- 
dant has any prior criminal record 
and that the alleged anti -trust viola- 
tion was of a relatively brief duration, 
and this court further believes that in 
terms of deterrence for these particu- 
lar defendants, little more would be 
accomplished by a conviction or 
guilty plea than would be accom- 
plished by accepting the plea of nolo 
contendere." 

IJE, Henson Link 

For Muppet Albums 

LOS ANGELES -IJE Inc., par- 
ent company of Kid Stuff Records, 
will shortly begin releasing recorded 
product from Henson Associates, 
producers of "The Muppet Show" 
and HBO's "Fraggle Rock." Iry 
Schwartz of IJE is setting up a sepa- 
rate division to market the product. 

Initial offerings will be "Jim Hen - 
son's Muppets Present Fraggle 
Rock," available on stereo albums 
and cassettes, along with "Fraggle 
Rock Sing -Along -Vol. I," in book 
and record and book and cassette 
pairings. 
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rtlf4 IS A PEACH OF 
.. A LABEL... 

FANTASTIC 2 
RECORD SETS THAT RETAIL 

FOR THE PRICE OF 1... 

ALL ORIGINAL RECORDINGS 

THE FOLLIES 
HOTTEST HITS 
Courtes./ CBS Special Products 

JUDY GARLAND 
GOLDEN MEMORIES OF 
Courtmy Capitol Special Markets 

.,` -- Glenn Miller 
i )ri.luJ Rn, ',Onus Viun, 11 . 

R 

GLENN MILLER 
ORIGINAL RECORDINGS, VOL. II 
Courtesy RCA Special Products 
--.- ..__.. _.... .. 

"#.4. `Wïllie ciNi,elsork. 

WILLIE NELSON 
ONCE MORE WITH FEELING 
Courtesy RCA Special Products 

FOR THESE TITLES AND 
MANY MORE CONTACT... 

Here's What Some of Our Customers Say 
"PAIR'S 2- records sets & tremendous artist spread 
are a retailer's dream." 
Joe Bressi, Camelot -140 stores 

"We have found PAIR RECORDS to be more than 
an acceptable part of our product mix. It fills a void 
in the M.O.R. market & has brought a considerable 
amount of record buyers back into our stores" 
Roy Imber, Record World -50 stores 

"In these days of dwindling corporate profits & 

rising consumerism, the most outstanding value 
I've seen in a long time is PAIR RECORDS' 
TWO-FERS" 
Ben Bernstein, Caldor -93 stores 

"Great product from established major artists at a 

very good price for the consumer. The kind of 
quality packaging every retailer is looking for." 

Terry Cooper, Recordland -38 stores 

"I only wish there were more titles in their catalog: 
Arthur Gellis, Harmony Hut -24 stores 

"Spec's is grateful for the opportunity to sell this 
type of catalog -a bargain price for the consumer." 
Martin Spector, Spec's -I6 stores 

"PAIR's country releases provide our stores with a 

great line that encourages multiple purchases." 
Greg Special, Turtles -28 stores 

"Priced right, PAIR RECORDS' 2 -Ip sets & 

double -play cassettes of major artist product is a 

good value for our customers. We like PAIR - 
it sells!" 
Chuck Blacksmith, Fred Meyer -65 stores 

"Record Bar's success with PAIR RECORDS 
shows that there still is viable product available 
from the independents." 
Jim Thompson, Record Bar -145 stores 

"One of the best -selling deep catalog lines I've 
seen in a long time." 

George Balicky, National Record Mart 
-78 stores 

SHOULDN'T YOU BE OUR CUSTOMER TOO? 

ALL SETS AVAILABLE ON DOUBLE PLAY CASSETTES 

ARTHUR FIEDLER ANU Iu BOSTON POPS 
POPULAR FAVORITES BY 
Courtesy RCA Special Products 

C L>I 

.C ;;4,4,40/ I[A.%liAlf, 
SENTIMENTAL 

MEMORIES 
;RANI{ SINATRA 

TOMMY DORSEY (VOCALS BY FRANK SINATRA) 
SENTIMENTAL MEMORIES 
Courtesy RCA Special Products 

112'1111i3n 
ThLL 

JETHRO TULL 
JETHRO TULL 
Courtesy Chrysalis Records, Inc. 

ROGER WHITTAKER 
GOLDEN TONES 
Courtesy RCA Special Products 

FRANK SINATRA 
ALL -TIME CLASSICS 
Courtesy Capitol Special Markets 

NAT "KING" COLE 
LOVE MOODS 
Courtesy Capitol Special Markets 

WAYLON JENNINGS 
WAYLON 
Courtesy RCA Special Products 

TEN YEARS AFTER 
TIME WARPS 
Courtesy Chrysalis Records, Inc. 

ELVIS PRESLEY 
DOUBLE DYNAMITE 
Courtesy RCA Speáal Products 

THE BYRDS 
THE VERY BEST 
Courtesy CBS Special Products 

C A-P ,, 
RONNIE MILSAP 
BELIEVE IT! 
Courtesy RCA Special Products 

DOLLY PARTON 
JUST THE WAY I AM 
Courtesy RCA Special Products 

PAIR RECORDS 84 -184 Dayton Ave., Passaic, NJ 07055 
NJ 201 - 778 -0877 NY 212- 695 -6117 Chicago 312 -376 -8432 
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