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Roots On New BNA Set
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Joni Mitchell Offers ‘Hits’ And ‘Misses’

Success And Its Flip Side Surveyed On Reprise Releases

B BY MELINDA NEWMAN

NEW YORK—Few artists would have
the sense of humor, much less the

humility, to release an album of “miss-
es” alongside a “hits” collection, but
that is exactly what Joni Mitchell will
do Oct. 8, when Reprise puts out “Joni
Mitchell Hits” and “Joni Mitchell Miss-
eS.YY

Mitchell, recipient of Billboard’s 1995
Century Award, which is the publica-
tion’s highest honor given for distin-
guished creative achievement, has
released 17 albums in a career span-
ning nearly 30 years but has never con-

| |

® —

BILLBOARD EXCLUSIVE

sented to a “best of” or career retro-
spective.

“For years, people have been rec-
ommending or pushing me toward
releasing a hits album, but in my case,
there weren’t enough hits technically
to fill an album—by that, I mean a sin-
gle that rides the chart well up into the

Competitive Scene
Sparks Growth

B BY ADAM WHITE

—Australian Music Retailers
See Light After Recession

Upstart Sanity, Vet
Brashs Co-Exist

W BY ADAM WHITE

SYDNEY—No pain, no gain. After
spending nost of the '90s in reces-
sion’s shadow, the
Australian music
industry is again
beginning to appre-
ciate the sunshine.
That is particularly
true of the retail
sector, an intrigu-
ing mix of mer-
chants who are not
only Australian, but have connec-
tions to the U.S,, Britain, Japan, and

(Continued on page 131)

MELBOURNE—When Australia’s
top record executives talk about
their customers,
the names of two
companies tumble
most often from
their lips.

One is the coun-
try’s senior citizen
of music mer-
chants, which nar-
rowly  avoided
involuntary retirement a couple of
years ago. The other is an energetic

(Continued on page 1.31)

PHOTO: NORMAN SEEFF

small numbers,” says Mitchell. “T also
felt like [a greatest-hits package] would
kill my catalog. The only reason I'm
doing the hits is to show I didn’t die

MITCHELL, TODAY

after 1973.”

That was the vear Mitchell’s lanc-
mark “Court And Spark” came out. In
addition to being considered one of the
most influential and important albums

(Continued on page 130)

DSS: Bad News For
The Video Store?

B BY SETH GOLDSTEIN

NEW YORK—A new study from
A.C. Nielsen, which measures tele-
vision use, has o
provided mar- [— |
keters of direct Nlelsen i
satellite sys-
tems (DSS) )
with ammuni-
tion for an attack on video stores
that might convince Hollywood to
speed up the pay-per-view (PPV)
(Continued on page 125)

~IN THE NEWS

Camelot Music Chain
Files For Chapter 11

PAGE 6

Mellencamp Feeling ‘Lucky’
Mercury Release Has Urban Flair

M BY BRADLEY BAMBARGER

NEW YORK—With the upcoming
album “Mr. Happy

Go Lucky,” John

Mellencamp has

forged a forward-

minded path, artful-

ly recasting his

trademarked roots-

rock sound and tak-

ing advantage of

promotional alter-

natives to full-scale
touring.

Due Sept. 10 from Mercury Records,
“Mr. Happy Go
Lucky” finds Mel-
lencamp buttress-
ing his bedrock
songwriting style with urban rhythms
and contemporary sonics. He realized
these idiomatic shifts at his Belmont

MELLENCAMP

BILLBOARD EXCLUSIVE

Mall recording studio in Bloomington,
Ind., in league with both longtime
bandmates and such new contributors
as mix master/DJ
Junior Vasquez and

hip-hop key-
boardist/rapper
Moe Z. M.D.

“This is the best
record I've made
since [1987's] ‘The
Lonesome Jubi-
lee,” ” Mellencamp

says. “It’s that differ-
ent. And not just dif-
ferent for John Mellencamp. I don’t
know anybody who
has a record that

sounds like this.
“It’s been fas-
cinating to me how urban records
use rhythm and electronics,
(Continued on page 17)

SEE PAGE 29
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"1 all the rock veterans, John Mellencemp has done the bast job of merging basic rock-n-roll with a tontemporary, hip-hop infused street vibe.

His new album does justice to both cultures and ranks as the most exciting, most challenging album he's ever made.”
STEVE MORSE ~THE BOSTON GLOBE

" A wonderfully orgasic recording, capturing both the breadth of Mellencamp’s taste ant che singularity of his vision.”
J.D. CONSiDiNE ~ BALTiMORE Su~
"... <J ohn Nellencamp has built a formidable body cf work and Mr. Happy Go Lucky is a proud new addition. Rhythmically, this is his mast adventurous
album to date -- proof that he can rang2 wide in his musical explorations and still deliver his hard-hitting instantly recognizable brand cf rock and roll.”
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Alliance To Acquire Red Ant Entertainment

® ¢ L]
< weaeoumini s nensere- w2 Neql Positions Al Teller Start-Up As Major Player
CLASSICAL ‘351 B BY ED CHRISTMAN Red Ant’s search for U.S. distribution. A record company.”
CARRERAS, DOMINGO, PAVAROTT! [MEHTA] * LONOON | funny thing happened on the way to doing a “The deal completes the picture for
CLASSICAL CROSSOVER ‘ NEW YORK—Alliance Entertainment distribution deal,” explains Teller. “Joe and Alliance:, making it into ama.jor player inthe
* SUMMON THE HEROES 35| Corp. has signed a definitive agreement to I started talking philosophy, and I told him record industry,” says Craig Bibb, an ana-
Ll JOHN WILLIAMS & BOSTON POPS ORCHESTRA  SoNY CLASSCAL | acquire Red Ant Entertainment, the music  where Red Ant is going, and he told me  lyst at PaineWebber who follows Alliance.
o COUNTRY 29| company recently launched by Al Teller, for-  where Alliance is going, and we found that In addition to landing the capabilities of
P % BLUE * LEANN RIMES * CURS | mer chairman of the MCA Music Entertain-  we had a lot in common.” Teller, the deal gives Alliance access to $20
. ment Group. Bianco says, “What this deal is about is the million in funding that Red Ant had already
A HEATSEEKERS 18 As part of the deal, Teller will become co-  content side of the business. Although we drawn down from the financing commitment
L % CALM BEFORE THE STOR\M » PAUL BRANDT * REPRISE chairman, president, and CEO of the New  started with catalog, we were already sign- it had with Wasserstein Perella, a New York-
B York-based Alliance. Joe Bianco, currently  ing Bruce Dickinson, REO [Speedwagon], based investment bank that will now assume
JAZZ 34| chairman of Alliance, will become co-chair-  and others. We were already taking steps  several seats on the Alliance board of direc-
u RAAUNGILASIVEG S SOUNDTRACGI PANGASA man. toward front-line artists on the content side. ~ tors.
M JAZZ | CONTEMPORARY [ Alliance Entertainment Corp. will finance =~ With this deal, we will become an important
S % THAT'S RIGHT = GEORGE BENSON * GRP 34| the deal by issuing 6.7 million shares of com-
| pany stock to principals of Red Ant. The stock
NEW AGE ‘33| closed at $7 per share on Aug. 15, which - -
* THE MEMORY OF TREES * ENYA * REPRISE ] would value the deal at $46.9 million. The Allla nce Entertal nment To
T deal, which needs only approval from the U.S.
POP CATALOG l1o2] Justice Department’s antitrust division in
% LEGEND ¢ BOB MARLEY AND THE WAILERS * TUFF GONG | order to close, represents the second acqui— Purchase DNA Fro m Rou nder
R&B I sition Alliance Entertainment has made in a
; . 20| week. On Aug. 9, the company announced it
* T WAS WRITTEN * AS © couman | was acquiring DNA, the independent distrio- | B BY CHRIS MORRIS Distributors—and Passport Music Distrib-
« THE HOT 100 ° | ution company owned by Rounder Records ution in Denver.
% MACARENA [BAYSIDE BOYS MIX} » LOS DEL RIO * RCA ‘126 and Valley Record Distributors (see story, LOS ANGELES—In another startling con- Craig Bibb, an "industry analyst at
‘ this page). solidation of independent record distribu- PaineWebber, estimates that Alliance
ADULT CONTEMPORARY ‘ For Alliance Entertainment, the deal will tion, New York-based Alliance Entertain-  accounts for 20% of indie distribution sales.
* CHANGE THE WORLD * ERIC CLAPTON *® REPRISE " 18]t ansform the company into a major player ment Corp. has announced that it has signed ~ Alliance president/vice chairman Anil
— in pursuing developing artists. Teller has a a letter of intent to purchase Distribution Narang says that the purchase of DNA will
ADULT TOP 40 118| significant track record in the record indus- North America (DNA) from Cambridge, probably increase that share to 25%.
* CHANGE THE WORLD * ERIC CLAPTON * REPRISE | try. In addition to heading the MCA Music Mass.-based Rounder Records. Narang says, “I would characterize [the
H T Entertainment Group for seven years, Teller While neither party will diselose a pur- DNA purchase] as being demonstrative of
o D, A\ﬁ?}’é:g;?s - 131 previously has served as president of CBS chase price, DNA’s price tag is believed by ~ our commitment to the independent distri-
- Records, Columbia Records, and United one informed source to be $5 million-$10 mil-  bution business and a way for us to gain
Artist Records. lion. market share and attain critical mass with-
DANCE / CLUB PLAY . L . o W )
* YOU'RE MAKIN' ME H,/GH oty ORITER T O NI YTAEAGE 27 Teller announced the formation of Red The proposed acquisition, announced  in the distribution arena. N
S Ant in July, saying he had a $100 million com- Aug. 9, follows the Aug. 1 finalization of Asked if Alliance would make additional
DANCE / MAXI-SINGLES SALES mitment from Wasserstein Perella Enter- | Woodland, Calif.-based Valley Record Dis-  buying forays into indie distribution,
! * ONLY YOU 27 . ; . . 4 X »
N 112 FEATURING THE NOTORIOUS B.1.G. = 5AD BOY tainment Group, an investment bank that tributors’ sale of its 50% interest in DNA to  Narang says, “If we see additional opportu-
G 1 raised funding from an investment group. Rounder. nities on the right economic terms, we're
LATIN 32 In addition to launching a label, Teller Valley, which provides fulfillment for  open toit.”
(Bl % QUE PENA ME DAS * MARCO ANTONIO SOLIS * FONOVISA | plans to form a music publishing company; DNA, will continue in that role through Oct. Rounder and Valley executives acknowl-
E | acquire other labels; create a major music 1. The northern California firm, which oper-  edge that dissension about the operation of
S 2 T e K:f‘»lql;swmr R 22| enterprise on the Internet; and finance and ates a major one-stop and founded a direct-  DNA, in which the two companies had been
! produce music-intensive films (Billboard, marketed label, Vault Records, has partners since fall 1994, surfaced last year
RAP July 27). announced plans to establish its own full-  and led to Valley’s exit, setting the stage for
# ELEVATORS [ME & YOU) * OUTKAST * LAFACE 23 Alliance Entertainment, which generated service indie distributorship after its rela-  Alliance’s acquisitiop.
$720 million in revenue last year, already tionship with DNA concludes. “[Valley] felt that it had different goals to
ROCf 4 Rm!gg;ﬁgﬁm EgPCE'R(H"ErR?CKS 119] ownstwo catalog labels, Castle Communica- With the purchase of DNA, which is  pursue in independent distribution from us,”
STONE TEMPLE PILOTS * ATLANTIC ' tions and Concord Jazz. Also, it is the largest expected to close by late September or early  says Marian Leighton Levy, who co-found-
ROCK / MODERN ROCK TRACKS independent distributor through its owner- October, Alliance will further solidify its  ed Rounder in 1970 with partners Ken Irwin
% STANDING OUTSIDE A BROKEN PHONE BOOTH. . 1190 ship of Independent National Distributors position as the market-share leader among  and Bill Nowlin.
PRIMITIVE RADIO GODS * ERGO Inc. and Passport, and it operates the largest indie distribution entities. The firm already Valley CEO Barney Cohen says, “It
. M one-stop group in the country. owns Independent National Distributors  became apparent that we had some real fun-
R GHO";ﬂﬁ T‘r-,IéDSEEg_ .s?o':i;n;wmo 109 For Red Ant, the deal gives the label an Inc. AINDD)—which comprises Dallas-based ~ damental differences, and . . . we had trouble
established distribution network in the U.S,, Big State Distributing; San Fernando, resolving things as 50/50 partners.”
KID VIDEO OJ the UK., and South America, countries in Calif.-based California Record Distributors Cohen says the partners discussed sever-
* THE ARISTOCATS * BUENA VISTA HOME VIDEO m which Alliance has wholesale operations. (CRD); and Secaucus, N.J.-based Malverne (Continued on page 125)
- In fact, the deal came about because of
LASERDISCS m
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Letters

POLKA: PARTY WITHOUT PREJUDICE

We are grateful for Billboard’s scholarly
and respectful overview of polka in the Aug.
3 issue [“Polka Power: Modern Might Of A
Bohemian Beat”). Needless to say, the media’s

- U

i [

BRAVE COMBO

treatment of this music has been unfairly
derogatory a great deal of the time, and seri-
ous articles such as those presented in your
magazine are needed to correct the public’s
prejudices and misconceptions about polka.

While all of the stories were exceptional,
we are especially thankful for Jim Bessman’s
“Young Generation Of Musicians Explores
Polka’s Cutting Edge.” Tt is gratifying to
think that we may be giving some inspiration
back to the music.

Polka is, for us, the antidote to unhappiness,
the music that banishes care. Thanks to those
who love it and play it, and thanks to you all
for increasing our hope for its future.

Polkatively yours,

Carl Finch, Jetfrey Barnes, Joe Cripps,
Bubba Hernandez,

Alan Emert, Danny O'Brien

Brave Combo

Denton, Texas

I can’t thank you enough. Polka music on
the cover of Billboard is truly a level of pub-
lic awareness that exceeded my expectations.
As a six-time Grammy nominee, I've seen
many facets of the music world explored, crit-
icized, and promoted. The feature articles by
Jim Bessman were not
just opinion columns,
however, but thoroughly
investigated stories of a
music form.

Recently, I turned
down an interview with a
New York TV comedy
channel; in contrast with
the popularity your posi-
tive coverage is helping us
achieve, the end result of an interview of this
nature is usually counterproductive. As one of
polka music’s better-known performers, I take
pride in our field. We promote our products,
market our own music, act as our own man-
agers and agents, and we even have our own
media network! But to have my face on the
cover of Billboard is an honor T'll cherish.

Lenny Gomulka
Chicago Push Enterprises
Indian Orchard, Mass.

GOMULKA

As chairman of the National Cleveland-
Style Polka Hall of Fame based in Euclid,
Ohio, and producer of the longest-running
daily polka radio show in North America, I
would like to extend our appreciation for Bill-
board’s tremendous efforts in featuring polka
music in its Aug. 3 edition.

All of the articles on polka presented a
favorable and positive approach, and I'm quite
sure other national media will be taking a
serious look at the polka music movement in

the States as a result of Billboard’s coverage.

Your attention represents major promotion-of

a kind we could have only dreamed of in the

recent past! Thanks again for the keen inter-

est in polka from the music world’s most
respected trade publication.

Tony Petkovsek

WELW-1330 AM

Daily Polka Radio

Cleveland

T congratulate and thank you for your excel-
lent coverage of the polka industry in the Aug.
3 issue of Billboard. I know this project took
much time and effort, and I'm sure it will open
many doors for the distribution and exposure
of polka music. Your “Polka Power” write-up
is truly an inspiration and encouragement to
polka bands throughout the U.S.

Once again, thank you for your wonderful
journalism.

Johnny Krizancic

President

Marjon International Records
Hermitage, Pa.

I want to congratulate Billboard on the
great polka music articles you recently pub-
lished. I have enjoyed polka all my life, going
back to the time it was played publicly at the
1939 World’s Fair in New York. It is an upbeat
and invigorating form, and once you are
exposed, you can easily get hooked.

The key word is “exposed.” With the excep-
tion of polkas associated with types of coun-
try music, most of the general public is really
not aware of the forms of polka available and
even has severe misconceptions about modern
polka. This is due in large part to the fact that
most DJs do not or will not play the other
forms of polka because of the limited distrib-
ution of this music.

Without more exposure, many people will
be missing out on some really great music.
Hopefully, articles of the kind in Billboard will
help remove some of this reticence.

Eugene J. Swick
San Diego

PINE-ING FOR A MERCURY PRIZE
We enjoyed your article on this year’s Mer-
cury Music Prize [Billboard, Aug. 3], and we
are especially proud that jazz
saxophonist Courtney Pine
has been nominated. How-
ever, we would like to men-
tion that Courtney’s “Mod-
ern Day Jazz Stories”
album originated on Antilles,
a Verve Group label. 1In the
U.K., his CD is available on Talking Loud,
through Mercury U.K.

Mike Wilpizeski

National Publicity Manager
The Verve Group

New York

A FEW MORE WORDS FOR ‘WHITE BOYS’

As far as the piece titled “A Few Words For
The White Boys” in the Jazz Spotlight [Bill-
board, July 271, you should be ashamed of
yourselves. By simply calling attention to the
sour grapes attitude of white jazz musicians,
the tone of the article becomes racist. It’s
obvious that writer Joe Goldberg has a prob-
lem with the community that creates, sup-
ports, and reports on jazz, but to take it out on
such luminaries as Wynton Marsalis, Horace
Silver, and Stanley Crouch is ludicrous, laugh-
able, and highly insulting to the entire jazz
community.

Stan Getz, Jim Hall, Bill Evans, and the

many other notables do not need a defensive

article to validate their talents and contribu-
tions to the world of music.

Ishmael Leguna

Former Member of the Stan Kenton

Orchestra

Closter, N.J.

I loved Joe Goldberg’s article in the Bill-
board Jazz Spotlight, “A Few Words For The
White Boys.” I am always enraged by reverse
racism in jazz, and it is simply beyond me how
some of the individuals Goldberg quoted could
make such statements with regard to white
jazz musicians. The list of major non-African-
American contributors to jazz is mind-bog-
gling. Aside from Bill Evans, Lenny Tristano,
Jim Hall, Stan Getz, and Gil Evans, one could
just as easily list Bix Beiderbecke, Gerry Mul-
ligan, George Shearing, Dave Brubeck, Benny
Goodman, Joe Pass, Bill Watrous, Django Rein-
hardt, Stéphane Grappelli, Gary Burton, Joe
Venuti, Paul Desmond, Stan Kenton, Chet
Baker, Scott LaFaro, Michael Brecker, Chick
Corea, and so on. They have been or are among
the most lyrical and melodic and powerful
influences in their respective instruments.

I was, however, surprised that you didn’t
mention, among arrangers and composers, the
gifted Michael Legrand, whose “Legrand
Jazz” is a towering achievement and whose
compositions, such as “Images,” the three-
movement jazz symphony with featured soloist
Phil Woods, are among the most inventive and
challenging creations in orchestral jazz.

In any event, I was elated by you saying “a
few words for the white boys.” I trust that
their musical legacy will continue to stand the
test of time. But maybe someday, we’ll simply
call it jazz, not white, black, or green.

Dr. Chris M. Sciabarra
Visiting Scholar
Department of Politics
New York University
New York

COLUMBIA TRISTAR'S NO. 1 MARKETING

It was with great disappointment that I
read Seth Goldstein’s Picture This column in
Billboard’s July 20 issue, which focuses on the

opinions of an anonymous marketing
researcher regarding the utilization of mar-
keting research information in the home video
industry. With utterly no substantiation what-
soever, the item ends with the absurd claim
that Columbia Tristar Home Video is unable
to properly use and interpret such marketing
data.

It is also difficult to reconcile the substance
of the column item in light of our recent suc-
cess in the sell-through market, with such No.
1 Billboard Top Video Sales chart hits as “The
Indian In The Cupboard,” “Jumanji,” and
“Heavy Metal.” The creation of the very suc-
cessful marketing and sales programs for
these and other titles rested on our research
strategies, which we consider to be quite pro-
fessional. This sort of groundless, poorly
researched reportage is dangerous and dam-
ages the industry when presented by influ-
ential trade publications such as Billboard.

Fritz Friedman

VP/Worldwide Publicity
Columbia Tristar Home Video
Culver City, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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CMJ

KEYNOTE
SPEAKER

PATTI
SMITH

| Wednesday, September 4, 1996 |

10:00 AM - 8:00 PM

REGISTRATION plAZA LEVEI (AVERY FISIER ALL)
10:00 AM - 6:00 PM

EXHIBITS PROMENADE (AVERY FISHER HALL)

[ Thursday, September 5, 1996 |

9:00 AM - 5:00 PM

REGISTRATION
PLAA LIVEL (AVERY 11S1ER HALL)

10:00 AM - §:00 PM

EXHIBITS
TROMENADE (AVERY FISIIER HALLY

10:00 AM - 11:00 AM

PLEASED TD MEET ME: UNSIGNED BANDS & THE BIZ
MODERATOR: Stnrmy Shepherd (Leave Home Booking}
ALICE TUILY HAS

INTERNSHIPS IN THE MUSIC BUSINESS: LABOUR OF LOVE
MOOERATOR: Emily Kaye (Timebomb Recordings)
PANELISTS: Jenna Adler (CAA), Michael Badami {Dreamworks/SKG
Music Publishing), Seth Jarrett (Freelance Director/MTV), Jordan
Kurland (David Lefkowitz Management)
ALICE TULLY LOBBY {ALICE TULLY HALL)

11:00 AM -12:45 PM

KEYNQTE: PATTI SMITH
AVERY FISHER 11ALL

11:30 AM -12:45 PM

LIVE & LOUO: METAL RADIO PANEL
MODERATOR: Ji!! Castellano (Victory Records)
PANELISTS: Rab Fiend (Gavin), Jon Nardachone {Atlantic Records),
Mupsey Ricci (Skateboard Marketing), Eric Slayter (KZRK), Andrew
Stewart (WSOU)
ALICETULLY LOBBY {AVICE TULLY HALL)

1:00 PM - 2:15 PM

THE CHANGING FACE OF RETAIL I

WAREHOUSE - SONGS & STORIES
MODERATOR: Mike Dreese (Newbury Comics)
PANELISTS: Alan Kovan {Play It Again), Mike Jones (NAIL
Uistnbulmn) -

GAS FIJOU LUDGING TOURING ON YOUR OwN
ALICE TULLY LOBBY {AUCE TULLY [1ALL)

RAVING MAD: THE CULTURE OF THE RAVE & ITS MUSIC
MODERATOR: Matt E. Siiver (Silver Entertainment Group Ltd)

PANELISTS: Lenny Dee {Industrial Strength), Supa 0) Danitry {Deee-

it
g ﬁ)ms DANA LOUNGE (AVERY FISHER F1ALL)
THE BLUES PANEL

MODERATOR: Michae) Capian (Sony 550/0keh Records)
HELEN HUNTINGTON HULL ROOM (AVERY FISHER 1HALL)

2:30 PM -3:45 PM
BUILT FOR SPEED: DECONSTRUCTING THE ARTIST DEVELOPMENT
PROCESS
MOOERATOR: Jon Leshay (Columbia Records)
PANELISTS: David Hall {William Morris Agency)
AVERY NISHER HALL
THE WORLD MUSIC PANEL
HELEN HUNTINGTON HULL ROOM (AVERY FISHER 11ALL)
THE CHANGING FACE OF RETAIL I1: CHAIN REACTION
MODERATOR: Eva Weiss (Caroline Records)
PANELISTS: Jim Freeman {HMV Record Stores), Greg Ross (Go-Kart
Records)
AUICE TULLY 1HALL

MUSIC
MARATHON'
& MUSICFEST

September 4 -7, 1996 Avery Fisher Hall + Alice Tully

l

CM] DEFINES
THE ALTERNATIVE
MUSIC BUSINESS.

BE THERE!

(Broadway & 65th St.)

Hall « The Walter Reade Theager Lincoln Center » New York City

CALL 516-466-6000 EXT. 150 NOW OR REGISTER AT THE DOOR

BIRTH SCHOOL WORK DEATH:

CAREERS [N THE MUSIC INDUSTRY
MODERATOR: Oavid Lefkowitz (David Lefkowitz Management)
PANELISTS: Michaet Simpson {Dreamwaorks), Sheri Sternberg

(Great Amerjcan Music Hall)
ALICT 1ULIY LOBBY (AIICE TULLY HALL}

OUT MY WAY: “QUEER ROCK"
MODERATOR: Kurt B. Reighley (Freelance Writer)
PANELISTS: jon Ginoli {Pansy Division), Rocco Lanzilotta
{Columbia Records), Brooke Webster (Meow Mix)
SHARLES DANA | OLINGE {AVERY 1S} [ER HAl L)
4:00 PM -5:00 PM
MUSIC FOR THE MASSES: ALTERNATIVE'COMMERCIAL RADIO &
ITS ROLE IN BREAKING NEW ARTISTS
MOOERATOR: Kurt St. Thomas (Arista Records)
PANELISTS: Aaron Axelsen {Live 105}
AVERY 1ISHER HIALL
THE SONGWRITERS PANEL 36
ALCETULLY FALIL
HIP HOP AT THE CROSSROADS: HAS STAGNATION SET IN?
MOOERATOR: Harry Alen (Hip-Hop Activist /Media Assassin)
ALCETUILY LOBBY (ALJCE TULLY HALL)
THE POLITICS OF MAGAZINE COVERAGE:
DON'T BELIEVE THE HYPE
MODERATOR: Larry Jenkins {Columbia Records)
PANELISTS: Craig Marks (Spin)
GHARLES DANA LOUNGE (AVERY FISHER HALL)
THE REGGAE PANEL
MODERATOR: Garret Vandermoien (Heartbeat Records)

PANELISTS: Sister Carol (Artist), Steve Cornwell (RAS Records)
HELEN HUNTINGTON HULL-ROOM [AVERV ISHER HALL)

TOOL LISTENING PARTY 4:00 - 7:00 PM
Opium Den: 29 E. 3rd St. between Bowery & Second Avenue

212.505.7344

| Friday, September 6, 1996 |

9:00 AM - 5:00 PM

REBISTRATION PLAZA 1LEVEI (AVERY FISHER 11ALL)
10:00 AM - 5:00 PM

EXHIBITS PROMENADE {AVERY SIIER HALL)

1000 AM - 4:00 PM
COLLEGE DAY '96

ALICETULLY HALL
10:00 AM - 10:30 AM
PERFORMANCE
10:30 AM -11:30 AM
GRADUATION!: MAKING THE TRANSITION FROM COLLEGE RADIO
INTO THE MUSIC INDUSTRY
MOOERATOR: Chuck Armoid (The Want Adds)
PANELISTS: Tommy Delaney (Virgin Recordsy, Maura Duval {ILS),
Lawrence Lui (Big Cat/Jet Set), Andy Fiynn (KOOP}
11:30 AM - NOON
PERFORMANCE
NOON - 1:00 PM
AROCK AND A HARD PLACE: PROMOTION VS. COLLEGE RADIO'S
HISTORIC INDEPENDENCE
MODERATOR: Jeff Sperber (Caroline Records)
PANELISTS: Tom Bout (Immortal Records). josh Kazooass (Epitaph
Records), Chuck Newingham (Mercury Records), Fred Schaaf
(TTEIZSU), Crystal Stevens (KVRX), Karin Tekel (WRSU}, plus more

PERFORMANCE

1:30 PM - 2.30 PM

COLLEGE RADI0 ORIVER'S EO: PUTTING THE PEDAL TO THE

METAL ON THE INFORMATION SUPERHIGHWAY
MOOERATOR: Charlie Speight {(WXYC)

2:30 PM - 3:00 PM

PERFORMANCE

3:00 PM - 4.00 PM

THERE'S NO SUCH THING AS A OUMB QUESTION:

A COLLEGE RADIO ARTIST Q&A

4:00 PM - 4:30 PM

PERFORMANCE

10:00 AM - 11:15 AM

HIGH SOCIETY: THE ASCAPBMISESACETC PANEL
MODERATOR: Jeffrey Brabec (Chrysalis Music Group)
PANELISITS: Greg Boggs (SESAC), Charlie Feldman (BMI)
ALWCE [UIEY LOBBY (ALCE TULLY 11ALLY

SMALL INDIE MOGUL SUMMIT: A METHOD TG OUR MADNESS
MODERATOR: Jeany Toomey (Simple Machines)
PANELISTS: Adam Silverman {Fiydaddy), Angela Strachan (Dirt

Records)
'CHARLES DANA LOIINGE {AVERY 171841ER HALL)

INTERNET 101: THE BASICS
MOOERATOR: Mclean Greaves (Virtual Melanin Inc.)
PANELISTS: Sandra Oei (Salamander Inc )

HELEN HUNTINGTON HIULL ROOM (AVERY FISHER HIALL)

“THIS VIDEO SUCKS”: NEW ARTISTS, VIDEO & IMAGE
TIHE WALTER READE T !!FAI'LR

11:30 AM -12:45 PM

ARTISTS & MUSICAL TRANSITIONS:

MY EVER-CHANGING MOODS
MODERATIJR Bob Mould (Granary Music)

ALICE TULLY LOBBY (ALICETUHLY HALL)

WRITERS & JOURNALISM: WHO ARE WE WRITING FOR?
MODERATOR: Evel?n McDonnei (Village Voice)
CHARLES DANA LOUNGE {AVERY H§I11R HAL

OVERSEAS LICENSING: SPEAKING IN TONGUES
MODERATOR: Sharon Ashwarth (Shock Records)
PANELISTS: Tim Kelly (Pinnacle Records), Paul McKessar (Flying
Nun Records), John Nutcher (Reveiation Records)
HELEN HUNTINGTON HUILL ROOM [AVERY FTSHELR HALL)

LOG ON: MARKETING NEW MUSIC VIA THE INTERNET
MODDERATOR: Mark Ghuneim (Columbia Recrods}
1H1 WALTTR READE THEATER

1:00 PM - 2:15 PM

1:00 PM
New Line Cinema and CM)
present an advance screemng
of “Set it Off,” stamn% ueen
Latifah, Jada Pinkett, Vivica
Fox, K|mberly Elise, Blair
Underwood, John C. McGinley
and Ella Joyce Directed by

. Gary Gray.

THE WALTER READE THEATER

OAZED & CONFUSED: ARTISTS ANO THEIR ADDICTIONS
MODERATOR: Eric Greens™, Esq. (Myman, Abell, Fineman &

Greenspan)
AVERY 11SHER HALL

SPACE AGE LOVE SONG: FAN WORSHIP IN CYBERSPACE
MODERATOR: Nikke Slight (Atlantic Records)
PANELISTS: Gay)e Kelemen {Unofficial Jeff Buckley Web Site), Julia
King (MTV Onling)
ALICE TULLY lDBl(V (ALICE TULLY HALL)

THE PRINCE FORMERLY KNOWN AS ARTIST:

MUSICIANS WHO'VE BECOME INDUSTRY INSIDERS
MODERATOR: Dave Alien (World Domination Recordings)
PANELISTS: Berke (Revolution Records), Oaniel House {C/Z
Records), John Marchini {Caroline Records), Joanna Spack Dean

lVH -1}, Oaddy O {MCA Records)
Cll, RLES DANA LOUINGE {AVERY FISHER HALL)

THE JAZZ PANEL

MODERATOR: Bruce Lundval! (Blue Note Recards)
HE{EN HUNTINGTON HULL ROOM (AVERY 118{IER HALL)

2:30 PM - 3:45 PM
SONGS FROM THE BIG CHAIR:
THE INOEPENDENT LABEL CONSORTIUM

MODERATOR: Andy Allen (ADA {Alternative Distribution Aliiance])
AVERY FISIER I1Al

SURVIVING * ALTERNATIVE i
MENTAL HEALTH & METAL MANAGEMENT
MODERATOR: Nancy Camp {Drastic Measures)

PANELISTS: Mark A. Abbattista, Esq. (Bad Abbatude Management),

Michael Faley (Metal Blade Records). Jon Goldwater (Crash
Management), Ken Kriete (Kriete, Kincaid and Faith Management),
Rob McOermott (Concrete Management), Rob Shore (RS
Management), Steve Stewart (Steve Stewart Management), ptus

special artist appearances TBA
AIICETULLY LOBBY (ALICE TULLY #1A11)

HIP HOP ON THE AIR: | CAN'T LIVE WITHOUT MY RADIO

MODERATOR: DI Mecca (NY Radio Coalition)
CHARLLS DANA LOUNGE {AVERY HSHER }ALL)

PUBLISH OR DIE: NEW ARTISTS & MUSIC PUBLISHING

WALTER READ). THEATER

4:00 PM - 5:00 PM

MARKETING 2000:

BREAKING A BAND IN THE NEW MILLENNIUM
MOOERATOR: Marc Geiger (American Recordings)
PANELISTS: Billy 0'Cannell (Throwing Music), John Mazzacco
(Music Marketing Network), Steve Rennie (Epic Records). Jane
Siberry {Sheeba Records), Larry Weintrab (A&M Records)
AVIRY HISHELR HALL

AT YOUR OWN RISK: THE METAL ARTIST PANEL
ALICF 1R1i1Y LOBBY {ASICE TULLY HALL)

THE RPM PANEL

MODERATOR: Jason Bentley (Quango}
CIHAR! ES DANA LOUNGE (AVERY FISHER 1{ALL)

| Saturday, September 7, 1996 |

9:00 AM - 3:00 PM

REGISTRATION PLAZA LEVEL (AVERY H1) [ER HALL)

10:00 AM - 3:00 PM

EXHIBITS PROMENADE (AVERY FISHER HALL)

10:00 AM - 11:15 AM

LAWYERS AS A&R REPS: WHO GAVE THEM EARS?
MODERATOR: Owen Sloan, Esq. (Berger & Kahn}

AVERY FISIHER HALL
MY FIRST YEAR AS A ROCK GOO:
WHAT HAPPENS AFTER THE SIGNING?
MODERATOR: John Rubeli {TAG Recordings}
PANELISTS: Marityn Gardner (Warner Bros. Records), Chris Holmes
(Yum-Yum), Pat Magnaretla (Atias/Third Rail Management)
ALCE TULLY HALL

REUBEN KINCAID 101: THE ART OF ARTIST MANAGEMENT
MODERATOR: Ted Gardner (Larrikin Management)
PANELISTS: Shawn Ro; Cge(s (Maxi-Management)

ALICE TULLY LOBBY {A)ICE TUILY HALL)

ONLINE RADIO STATIONS: THE GOLDEN AGE OF WIRELESS?
MODERATOR: Mark Cuban (Audionet)

CHARLES DANA LOUNGE [AVERY FISHER HALL)

ALTERNATIVE MUSIC & CORPORATE SPONSORSHIP
MODERATOR: Eric Lochtefeid {Grassroats Event Marketing)
PANELISTS: Sarah Haynes (On Board Entertainment), Joe Killian
(Festival Marketing}, Dave Neubecker (Etectromc Arts)

HELEN HUNTINGTON HULL ROOM [AVERY HSHER HALL)

THE COLOR OF MONEY: LOW BUOGET VIDEOS

PANELISTS. Amy Flnneny MTV)
WALTER READE TH|

11:30 AM - 12:45 P
METAL
KEYNOTE
SPEAKER:
LEMMY

AIICE TULLY HALL

11:30 AM - 12:45 PM -

COMBAT ROCK: DOES ALTERNATIVE MUSIC CARE ABOUT

POLITICS? SHOULD IT?

AVERY HISHER HALL

THE DIY ETHIC OF HIP HOP: ME MYSELF & |
MODERATOR: Nxck Ersenman (Dolo Records)

ALICE TULLY LOIBY ICE

WEBSITE MANIA IN THE MUSIB INUUSTRY.

GHOST IN THE MACHINE
MODERATOR: Mark Bronnimann (CMJ))

CHARLES DANA LOUNGE (AVERY |15 1ER I TALL)

RECORDING CONTRACTS: THE FINE PRINT 101
MODERATOR: George Stein, Esq, (Zissu, Stein & Mosher)
PANELISTS: Waliace Collins, Esg., George Gilbert, Esqg. (Solovay,
Marshall & Edlin)

HELEN HUNTINGTON HLULL ROOM {AVERY FISHER 11ALL)

MUSIC FOR FILMS: THE SOUNDTRACK PANEL
MODERATOR: Jon McHugh (New Line Cinema)

WALTER READE THEATE

1:00 PM - 2:15 PM

TALK TALK TALK: THE ALTERNATIVE MUSIC PROMO PANEL
MOOERATOR: Karen Glauber (HITS Magazine}

PANELISTS: Stu Bergen (Epic Records), Gary Jay {TVT Records), Ted
Taylor (WLIR)
ALICE TULLY HALL

More Moderators and Panelists TBA

1 1:00 PM

| CMJ, Fine Line Features and
Atlantic Records proudly
present a special advance
screening of "Feeling
Minnesota,” starring Keanu
Reeves, Cameron Diaz,
Vincent D'Onofrio, Delroy
Lindo, Dan Aykroyd, and
Courtney Love.

THE WALTER READE THEATER

SECRET AGENT:

ALTERNATIVE STRATEGIES FOR BDOKING BANDS
MODERATOR: Troy Hansbrough (American Recordings)
PANELISTS: Roggie Baer (Rajiworld Prod.), Kio Novina (Van Go
Agency)

ALICE TULLY LOBBY (ALICE TULLY HALL)

PUBLICITY & PUBLIC RELATIONS IN CYBERSPACE:

STRANGEWAYS HERE WE COME
MODERATOR: Lisa Vega (Scoo Marketm%)

‘CHARIES DANA LOLINGL [AVLRVT ISHER HALL

THE AAA PANEL
JELEN TIUNTINGTON HULL ROOM {AVERY FISHER T1ALL)

230PH - 345PH
COLLEGE
KEYNOTE
SPEAKER:

LES CLAYPOOL

ALICE TULLY 1IALL

2:30 PM - 3:45 PM
MODEM MUSIC: ONLINE DELIVERY OF RECORDED MUSIC
MODERATOR: Andrew Sternthal (COnow)
PANELI(STS: Brian McNeiis {Cleopatra Records), Scott Moskowitz
(The DICE Company}
RLES DANA LOUNGE {AVERY FISHER HALL)
RULL OVER BEETHOVEN:
21ST CENTURY CLASSICAL MUSIC
MODERATOR: Geoff Smith (Composer/Artist)
PANELISTS: Paul Marotta (New Worid Records)
HELEN HUNTINGTON HULI ROOM (AVERY HISHER HALL)
4:00 PM -5:00 PM
THE A&R PANEL
MODERATOR: Karin Berg {Warner Bros. Records)
PANELISTS: Slim Moon (Kill Rock Stars), Rager Shepherd (Flying
Nun Recards)
AVERY FISHER H1ALL
COLLEGE RADID'S PLACE [N ARTIST DEVELOPMENT:
I'M NOT YOUR STEPPING STONE
MODERATOR: Gienn Boothe (Caroline Records)
PANELISTS: Alice Chang (KALX), Rich Hoitzman (4AD), Kristen
Meyer {Sub Pop Records), Josh Rosenthal (Sony Music
Distribution)
ACE TULLY HAL
FOR THOSE ABOUT TD ROCK: THE FUTURE OF METAL
MODERATOR: Brian Slagel (Metal Blade Records)
ALICE TULLY LOBBY (ALICE TULLY HALL)
HTTP-//ONLINE. MAGAZINES
#MODERATOR: Lorry Fleming (Music Universe [BAM Media])

PANELISTS Jennie Rugfles {Gavin Ontine/Addicted To Noise)
DANA LOUNGE [AVERY FISI{ER HALL}

CMJ MUSICFEST "96: PERFORMERS FROM
UNSIGNED TO LEGENDARY INCLUDING
SEBADOH, ARCHERS OF LOAF, LONG FIN
KILLIE, THE ROOTS, JOHNNY CASH, ORBITAL,
MONEY MARK, OVERKILL, LUSCIOUS JACKSON,
MOONSHAKE, BIOHAZARD, JAWBOX,
LOOP GURU, THE CARDIGANS, WILCO,
R.L. BURNSIDE, SNFU, FACE TO FACE
.. PLUS 482 MORE!

FREE CMJ DIRECTORY WITH CMJ MUSIC MARATHON® & MUSICFEST REGISTRATION

That's right, get the 1997 CMJ Directory-a $99 value-absolutely free in your C JRegD istration bag. It features a co dplete listing of CMJ Alternative Radio Stations, Retailers, Video Outlets, Press, Record
Companies, Music Publishers, Management, Booking Agents and more. The CMJ Directory is indispensable, and it free with your paid registration. Register today! (O er good while supplles last.)

RFEGISTRATION FORM

Do not send checks after August 22. Credit card payments and walk-up thereafter. Credit card payments accepted until August 28. After that
date, registrants must present credit card in person when picking up registration material.

ABSOLUTELY NO CASH REFUNDS. ALL REFUNDS EXCHANGEABLE FOR CMJ CREDIT ONLY.

Just call or fax in your registration or register at the door.

Name:

Company/Affiliation:
Title/Occupation:

o B o - o Credit Card No. Exp. Date

City: State: — Zips —= Cardholder name (as it appears on card)

Country: _ — _ Foreign Postal Code: - — B —— =

Rusiness Phone: ( ). - S = — S
Home Phone: ( ) o . Fax:( ) o - - Signature (required)

e-mail:

Accommodations during Marathon

Payment must accompany registration form. Make check or money order payable to: CM) Music Marathon.
LIS, FLINDS ONLY DRAWN ON A U.S. BANK.

| am paying by:

0 MasterCard [ American Express Q visa O Discover Money Order Q) Check Q Cash

General Registration Fees: [ $325 Discount Student Registration Fees: [ $170.

Note: Copy of valid student ID must accompany payment and, in addition, must be presented in person when picking up
registration material.

Please mail to: € M]J Music Marathon® & MusicFest ‘96
11 Middle Neck Road, Suite 400 ¢ Great Neck, NY 11021-2301 UL.S.A.
Phone: 516.466.6000 Ext. 150 ® Fax: 516.466.7161
URL: hitp://www.cmjmusic. com/marathon/ ¢ e-mail: marathon@www.cmjmusic.com
CMJ MUSIC MARATTION IS A REGISTERED TRADEMARK OF COLLEGE MEDIA INC.
ALL CM] MUSIC MARATHON & MUSICFEST 96 EVENTS SUBJECT TO CHANGE WITHOUT PRIOR NOTICE.

3 DAYS @ 4 NIGHTS @ 40 CLUBS e 500 BANDS ® 500 PANELISTS & MODERATORS e 14,000 EARS
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B BY JEFF CLARK-MEADS
and ROBBERT TILLI

LONDON—The legal loophole that
allowed parallel imports from the
U.S. to enter the European Union
(EU) by a back-door route has been
officially closed.

An anomaly in Dutch law meant
that low-priced American product
could be imported into the Nether-
lands. Once there, it could be easily
distributed across the Union under
the EU’s single market.

However, in December, the Dutch
government closed the loophole.
Now, a court has signaled the effec-
tiveness of the new provisions by
imposing a hefty fine on a retailer
that broke them.

The first test of the new law eame
when Dutch record-industry associ-
ation NVPI began legal action
against the owners of the two CD
Sound stores in the Dutch cities of
Leusden and Amersfoort. NVPI
claimed that CD Sound was illegally
importing CDs from the U.S.

On Aug. 8, the president of the
Distriet Court of Utrecht upheld
that view and fined the owners of the

Dutch Retailer Fined
For Parallel Imports

- despite an NVPI publicity campaign,

stores the equivalent of $5,000 and
ordered them to name their suppli-
er and hand over the infringing stock
to NVPI for destruction.

NVPI managing director Paul
Solleveld comments, “We are
delighted with this decision. Paralilel
imports take advantage of the
efforts made by the local recording
industry with regard to marketing,
promotion, ete., without making any
contribution whatsoever.”

He adds that by the time the law
was amended, Dutch record compa-
nies were losing an estimated $50
million each year to parallel imports.

The Dutch government updated
its 1993 legislation on neighboring
rights at the end of last year to make
it take account of distribution rights
for the first time. This brought
Dutch law into line with European
norms and closed the door on
imports into the KU via the Nether-
lands.

However, Solleveld says that

some retailers and wholesalers are
not complying with the legislation.
He adds that NVPI is considering
further legal action.

MuchMusic Goes Interactive

Viewer-Controlled Programs To Be Tested

B BY BRETT ATWOOD

LOS ANGELES—MuchMusic USA is
preparing to test an interactive version
of its musie video channel that will give
viewers a say in its —
programming. 1

The music video ‘
service is teaming |
with New York-
based ACTV for | MuchMusic
the interactivever- L |
sion of the channel, _
which will debut this fall as part of an
experiment in interactive program-
ming that reaches some subscribers of
Ventura County Cablevision in Ventu-
ra, Calif., near Los Angeles.

ACTV already offers interactive pro-
gramming from CNN, PrimeSports,
Nickelodeon, and the Game Show Net-
work.

Although most of MuchMusic USA’s
programming will remain unchanged
on the ACTV feed, the music channel
will supplement its specialty and clip
programming with interactive ele-
ments, such as song lyrics, band bio-
graphies, concert dates, and discogra-
phies.

The first MuchMusic program to go
interactive over ACTV is “Spotlight,”
a half-hour program that features an
interview with a different artist each
week. The clip show will be customized
for the ACTV audience. which can
choose {rom several camera angles
during in-studio music performances,
as well as select from a menu of ques-
tions to ask each performer.

“This will allow us the opportunity to
let the viewers interview the artists,”
says Dennis Patton, senior VP/GM of
MuchMusiec USA.

Multiple video choices may also.soon
be offered to ACTV viewers of Much-
Musie, rather than one feed of clip pro-
gramming. Also in the works is a musice
trivia game that rewards premiums to
viewers who answer questions correct-
ly, according to Craig Ullman, senior

VP of programming for ACTV.

The service is also exploring the pos-
sibility of adding a second audio sound-
track to some music videos, which
would enable clip directors to narrate

= the videos with
| ’ added information,
such as production
\\ S | Ullman says that
the ACTV experi-

| information and
their on-the-set
ment is helping the company deter-

experiences.

" mine what types of interactive content

cable consumers respond to.

“The point of ACTV is not to inter-
act all the time,” says Ullman. “This is
still a TV viewing experience. It is not
about computer technology but about
a fun and simple viewing experience
that offers the viewer more control
than a normal TV broadcast.”

Rather than using a keyboard, the
viewer uses a remote control to cus-
tomize his or her TV viewing experience.

v (Continued on page 127)

Camelot Music Files For Chapter 11

Troubled Retail Climate Sees Chain Join Wherehouse

B BY ED CHRISTMAN

NEW YORK—One year and one week
after Wherehouse Entertainment
became the biggest bankruptey the
music industry ever experienced,
Camelot Music filed for protection
under Chapter 11 of the U.S. bank-
ruptcy laws on Aug. 9.

According to court documents,
Camelot listed assets of $511.6 million
and liabilities of $476.7 million. Since
January, Camelot and its owner,
Investcorp, have been negotiating with
its banks to put together an out-of-
court restructuring of the company’s
balance sheet. Those negotiations col-
lapsed in late July, and a last-ditch
effort on Aug. 6 to save the deal failed.

Escape To The Beach. Kurt Russell, star, co-producer, and co-writer of the film

The filing was made in the U.S.
Bankruptey Court in the distriet of
Delaware. According to court docu-
ments, Camelot’s largest creditors are
the Van Kampen Merritt Prime Trust,
which is owed $33.1 million; Chase
Manhattan Bank, $29.6 million; the
Merrill Lynch Senior Floating Rate
Fund, $19.8 million; Oak Tree Capital
Management, $15 million; Protective
Life Insurance, $14.4 million; and
Plains Finance Ltd., $11.9 million.

The largest trade creditors are EMI
Musie Distribution, owed $11.2 million;
WEA, $10.4 million; BMG Distribution,
$9.9 million; Sony Music, $9.1 million;
PolyGram Group Distribution, $9 mil-
lion; and Uni Distribution, $7.5 million.

Camelot has obtained a $35 million

“Escape From L.A.,” and White Zombie’s Rob Zombie recently stopped by the
MTV Beach House to tape a few segments that tie in with the movie and the
Lava/Atlantic album “Music From And Inspired By John Carpenter’s Escape
From L.A.” In addition to White Zombie, artists featured on the album include Tori
Amos, Ministry, the Toadies, and the Butthole Surfers. Pictured at the MTV beach
house heli-pad, from left, are Russell, Zombie, MTV VJ John Sencio, and White

Zombie manager Andy Gould.

Zoo Acquired By Start-Up Volcano;
Firm Also Launches Hip-Hop Imprint

B BY DON JEFFREY

NEW YORK—With a new record com-
pany backed by
Wall Street capital,
a former BMG
executive has
acquired from the
major the alterna-
tive rock label Zoo
Entertainment and
a favorable distrib-
ution deal.

The nascent New
York-based firm, Voleano Entertain-
ment LLC, is headed by Kevin
Czinger, who had been executive VP of

CZINGER

BMG Entertainment North America
for 19 months.

. ., “On day one, we
| have a distribution
| agreement, assets,

acts, and staff
‘ ready to go,” says
Czinger.

| Voleano will com-
| prise two divisions:
Zoo/Voleano (Zoo
was acquired from
L | BMG and will
remain under the

helm of its co-founder and president,
Lou Maglia) and a hip-hop imprint,
(Continued on page 127)

MTV Asia To Produce Malaysian Programs

M BY ALEXANDRA NUVICH

KUALA LUMPUR, Malaysia—MTV
Asia is to produce new programs
showcasing the sales-based album
chart here, stepping up the channel’s
involvement in the development of the
Malaysian music industry.

The MTV name is set to become
synonymous with chart shows in the
country’s three main languages:
Malay, Chinese, and English.

The programs will be produced by
MTV Asia in partnership with the
Record Industry of Malaysia (RIM)
and will be beamed from the new
Malaysian East Asia Satellite
(MEASAT) and aired on Radio TV
Malaysia (RTM).

The programs are scheduled to
debut in Chinese Sept. 20 and in Eng-
lish and Malay Sept. 22. The most pop-
ular locally produced music program,
state broadcaster TV3's “Muzik
Muzik,” attracts an average of 1 mil-
lion viewers per week.

With the MTV Asia partnership,
RIM is evidently after more than that
total with its chart shows.

Tony Fernandes, who chairs the
RIM chart show committee, says that
RIM has signed a three-year contract
with MEASAT to sponsor the RIM
chart shows. The programs, originally
intended for April, have been post-
poned twice due to what RIM terms
“conflicts of interest.” Sources say that
one problem was that MEASAT want-

ed to broadcast RIM’s chart show
itself, exclusively on its subsecription
service, rather than distribute it free-
to-air on state-owned RTM.

A source comments that MTV Asia
enjoys stronger ties with MEASAT
than does another music channel to be
carried on the satellite, Channel V.
The Malaysian government, which has
a share in MEASAT, has also been
rumored to prefer the competition,
Rupert Murdoch’s STAR TV music
channel, over Channel V.

The relationship between MTV and
RIM was fostered when RIM invited
MTYV Asia president Peter Jamieson
to watch the Anugerah Indusri Muzik
Awards show, Malaysia’s industry
honors, last year.

debtor-in-possession financing ecom-
mitment from Chase Manhattan.

Investcorp purchased Camelot for
$385 million from founder Paul David
in fall 1993. In making that acquisition,
Investcorp turned to a banking con-
sortium put together by Chemical
Bank (which has since merged with
Chase) to finance the deal. Chemical
and about 20 other banks put up $325
million, of which $125 million was in the
form of a revolving credit facility and
$200 million was a term loan.

At that time, Investcorp is believed
to have put $125 million in equity in
Camelot, but subsequently, sources
say, it reduced that stake when it took
$50 million out of the company and
replaced it with subordinated deben-
tures bought by an Investcorp sub-
sidiary.

Unfortunately for Investcorp and its
lenders, Camelot was acquired right
before the music industry’s price war
began. Since then, Best Buy and Cir-
cuit City have been using CDs as a loss
leader to build traffic in their mega
consumer-electronic stores, causing
havoe among music retail specialists.

As a result of the price war, Camelot
experienced a precipitous drop in cash
flow, going from $40 million in the year
ended February 1994 to $13 million in
1995 to $9 million this year, sources say.

As part of its proposed restructur-
ing, Camelot wanted to close 80 stores.
But as negotiations with landlords
dragged on, some banks in the consor-
tium started selling their debt for about
35 cents on the dollar. As investors
came aboard, they rejected the deal
that had been negotiated in the spring
between Camelot, Investcorp, and the
original participants in the consortium.

After a difficult year that saw the
bankruptcy of Wherehouse and Peach-
es Entertainment, some trade creditors
say they are not likely to be patient sit-
ting through the bankruptcy proceed-
ings of Camelot. Wherehouse filed on
Aug. 2,1995. At the time, it listed assets
of $183 million and liabilities of $309.4
million. Its fate has yet to be determined
(see Retail Track, page 104).

Camelot executives were unavailable
for comment at press time.

Vince Gill Leads
Country Music Assn.
Award Nominations

B BY DEBORAH EVANS PRICE

NASHVILLE—Vince Gill leads the
nominees for the 30th annual Country
Music Assn. (CMA) Awards, which will
be presented Oct. 2. Gill received nom-
inations in seven categories, including
entertainer of the year, male vocalist,
album, single, song,
and music video.
Gill will serve as
host for the awards
show, which will be
broadeast live in
the U.S. on CBS
from Nashville’s
Grand Ole Opry
House.

With 15 CMA
accolades to his credit, Gill has won
more times than any artist in history.
His awards include the honor for male
vocalist of the year for the past five
years. He has twice won the trophy for
entertainer of the year.

Other top nominees include George

(Continued on page 28)
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~ Billboard's September 28th = L| Country music continues to ~ The Brazilian music marketis Cnarles Aznavour's 50-
~ issue bridges the industry to | impact charts and captivate ~ booming with activity. In | B year career willbe
the land “Down Under’s” | | awide range of listeners. | Billboard’s October 5th issue, celebrated in Billboard's
music market. This spoilight ===} Nestville Bureau Chief Latin American Bureau Chief - October 12th issue with

Paris correspondent

- Emmanuel Legrand
oroviding a comprehensive
nterview and review of
Aznavour's contributions
during his half century in
the music industry. This |
special advertising |
supplement reports on
Aznavour's popularity in
the international market-
place on the occasion of an
upcoming U.S. tour and a
major retrospective of his
work being released by EMI.

John Lannert profiles this
exploding genre by exploring
reasons behind Brazilian
music's recent surge and its

. positive outlook for future
growth. Other features will
include a blow-by-blow look at
major label artists, the presence
of indies in the market, an out-
line of Brazilian radio and its
mechanisms for monitoring airpiay.

Contact:
Angela Rodriguez

305-441-7976
Gene Smith

. Chet Flippo pravides an
in-depth summary of the

. markat's general develcp-

| ments, trends and overal
health. Coverage will also
explore a handful of the
mast active imgrints and
their thoughts and views on
the future direction of the
genre. Also, Deborah
Evans Price examines the
labzls' repositioning of their
slow-to-start art sts into the
market, and in turn, their
successful re-entry.

provides a report on the
issues and trends affecting
the Australian music industry,
including pressures on retail
| price levels from imports,
changes in the radio and
touring landscape,
major/indie label activity and
the artists they're signing.
Coverage will also feature a
look back at the 10-year
history of the ARIAs and this
year's nominees in key
categories.

Contact: Contact: 212-536-5001 Contact:
Amanda Guest Lee Ann Photoglo Daisy Ducret Francois Millet
613-9824-8260 615-321-4294 213-525-2307 321-4549-2933
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Billboard's October 19th
issue explores the most
up-to date developments
of this active music arena.
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Billboard's October 19th issue
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in the world of musical theater.
Our special issue features a

inside information on rising celebration of his 25 Years of in making thair most 44-171-323-64686 - PH
new U.K. artists and their Broadway and will include a important buying decisions. 44-171-323-2314 - FAX
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which radio stations are
offering the most creative
promotional opportunities
for iouring artists, as well
as highlights on the state
of the touring and venue
markets via comments
from venue managers and

the Opera, Sunset Boulevard,
etc.) as well as his latest musi-
cal “Whistle Down Wind" and
the upcoming release “The Very
Best of Andrew Lloyd Webber.”
There will also be a discogra-
phy of his soundtracks/cast
albums available, and an exclu-
sive interview with this multi-tal-

companies, wholesalers &

distributors, music publishers, m
replicators & tape duplicators. 1-4549- =
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Steven Curtis Chapman Offers Bold New Set

Sparrow Artist’s ‘Edgier’ Album Getting Major Push

B BY DEBORAH EVANS PRICE

NASHVILLE—From his early
acoustie works to more recent pop
anthems, such as “The Great Adven-
ture” and “Heaven In The Real
World,” Steven Curtis Chapman’s
music has evolved with each outing,
exhibiting changes subtle enough to
carry along his existing audience and
innovative enough to garner new fans.
After winning three Grammy
Awards and 28 Gospel Music Assn.
Dove Awards,
including seven
consecutive song-
writer of the year
accolades, Chap-
man easily could
have rested on his
laurels as one of
contemporary
Christian music’s
most successful

CHAPMAN

artists. Instead, he chose to make the

most musically bold and lyrically
revealing album of his career with
“Signs Of Life,” due Sept. 3 from Spar-
row.

Sparrow president (U.S.) Peter
York says he told Chapman to “make
the record he always wanted to make.”
The label, he adds, is happy with the
results and expects this to be Chap-
man’s best-selling album yet. Toward
that end, Sparrow plans to put a major
push behind the album’s launch and
Chapman’s upeoming 80-city tour with
opening acts Audio Adrenaline and
Carolyn Arends.

Chapman wrote or co-wrote all 12
cuts on “Signs Of Life,” his ninth
album, and says he really dug deep to
create something fresh. “Every time I
found myself traveling down a creative
lane and seeing too-familiar sights and
landscaping, I would stop, back up, and
find the detour,” he says. “I would
force myself to musically try some-
thing different.”

The result is an album that is much
edgier than Chapman’s previous
efforts. “Musically, I really wanted to
stay away from layering things on top
of each other,” he says. “I wanted it to
be a little more raw.”

Lyrically, the record is more open
than any of Chapman’s previous work.
“The lyrical approach was more [that]
I allowed myself to write the songs
that were coming out, songs I would
not have written in the past,” he
explains. “ ‘What I Would Say’ is a
deeply personal story of the grandfa-
ther I never knew. Maybe before, as
much as that means to me, I'm not
sure I would have communicated [that
to] my audience.”

After working for years with pro-
ducer Phil Naish, a time he says he
loved, Chapman worked with Brown
Bannister on last year’s Christmas
album, “The Music Of Christmas,” and

“Brown was great because we were
able to start with a clean slate and
experiment with things Phil and [
would have been apprehensive about,”
Chapman says.

On “Signs Of Life,” Chapman
played nearly all the guitar parts and
sang all the background vocals. “That
was something I had always wanted to
try,” he says. “It was easier with
Brown because he was like, ‘Let’s try
it.” He was wide open to whatever.
Some of the stuff we tried didn’t work,

but a big part of it
| did”
] Musical innova-
tion can be danger-
ous for established
stars with estab-
lished fan bases,
but Chapman says
he had to trust that his fans would fol-
low him. “T decided as 1 was starting
to work on this record that I was going
to have to trust God with people’s
responses and trust that people knew
me well enough by this time that [they
knew] I wasn't trying to be trendy or
hip,” he says. “I was trying to be hon-
est and fresh and stay relative musi-
cally to what is going on and still be
true to my roots—keep dancing with
the one that brought me.”

NEW SALES APPROACH

The changes surrounding “Signs Of
Life” aren’t just musical. [Yor the first
time, he won’t be selling cassettes and
CDs at concerts during his fall tour.
Selling recorded product along with T-
shirts, caps, and other merchandise is
the norm in the Christian community,
and only a few artists,-among them
Michael W. Smith and Amy Grant, do
not sell product on the road.

“It’s certainly something I applaud,”
says Bob Elder, senior music buyer for
Family Bookstores, a 183-store chain
based in Grand Rapids, Mich. “It’s a
vote of confidence in retail, and I'm
glad he’s taking that step.”

Elder also likes what Chapman has
done musically on “Signs Of Life.”
Some of the cuts on the album are vin-
tage Chapman, he says, while others
will surprise people. Above all, though,
Elder says he respects Chapman’s
continuous devotion to the Christian
marketplace.

“He has grown in popularity and
sales, but his commitment to the
Christian industry is very strong—his
commitment lyrically to who he is and
his commitment to Christ is very obvi-
ous on this album,” Elder says. “He
doesn't at all change his message so he
can market to pop radio . .. And from
the Christian bookstore perspective,
that's really a strong thing.”

To launch the album, Sparrow is
embarking on one of' its most extensive
marketing campaigns ever. The blitz
began with a teaser campaign in June,

i
‘ \
| SPARROW" |

(CBA) convention in Anaheim, Calif.

“We had a huge listening party
where we invited 500 retailers,” says
Jenny Lockwald, VP of marketing and
sales development for Sparrow. “We
sent out ice cream scoops for invitations
that said, ‘Come get the scoop,” because
we hadn’t let them have it yet. The
salesmen had been out selling the
record before CBA with no music.”

On July 16, Chapman visited KLTY
Dallas, KSBJ Houston, and WCBW St.
Louis during a 24-hour promotional
trip. More than 3,000 people attended
hookstore autograph sessions/parties,
sponsored by the stations and local
bookstores, at which they were given
“Lord Of The Dance” CD singles and
were able to reserve copies of “Signs Of
Life” in advance of the street date.

“Lord Of The Dance” shipped to
Christian radio July 19, and early
response has been positive. Mark
Rider, network director of image and
development for WAYM Nashville,
says the station has played Chapman’s
music in the past even though it hasn’t
always fit perfectly into its progressive
approach to the contemporary Christ-
ian format.

But, Rider says, “the new album is
going to be very easy for us to play.”

Prior to the album’s release date,
there will be “win it before you can buy
it” contests at radio. Retailers will pro-
mote the set with a variety of point-of-
purchase materials.

Lockwald says retailers are also get-
ting a “Signs Of Life Party In A Box”
package that will include a 60-minute
video loop, as well as ad slicks, coupons,
T-shirts, audio-video giveaways, and
tour itinerary cards.

“Our goal for this is to get deeper into
[Christian bookstores] and put as much
product out in the marketplace as we
can, in a way that we never have
before,” Lockwald says.

MAINSTREAM INROADS

Though deep penetration of the
CBA market is one of the label’s goals,
mainstream retailers won't be left out.
The project will be distributed to
mainstream accounts by EMI Music
Distribution (EMD). The project was
presented to EMD reps recently in
Toronto, and it will be a priority this
fall. “Signs Of Life” will be featured in
Wal-Mart and Kmart circulars, and
Sparrow plans plenty of local and
national advertising to attract the
attention of mainstream consumers.

Lockwald says Sparrow is also uti-
lizing a “greeter” program at Christ-
ian retail through Chordant Distribu-
tion, in which the top 50 retail
accounts (and possibly the top 100 by
the end of September) will have a rep-
resentative sent to the store to greet

- people, answer questions, and direct

them to Sparrow product. The greeter
will also work with the store to make

Columbia/Legacy Issues
Davis/Evans Boxed Set

B BY JIM MACNIE

NEW YORK—AIl sorts of boxed sets
crop up in celebration of jazz icons
these days. But when the artist being
celebrated is arguably the most rec-
ognizable and most respected band-
leader in modern improvisation, the
problem of how to address the
oeuvre at hand becomes as monu-
mental as the music itself.

Columbia/Legacy believes it has
risen to the challenge of righteously
dispersing the immense amount of
Miles Davis
musie it
owns. On
Sept. 3, the
impressive “Miles Davis & Gil Evans:
The Complete Columhbia Studio
Recordings” will give consumers a
chance to see if the company’s latest
archival strategy is an inspired move.
Initial reactions point toward a
resounding “yes.”

The six-CD set, which will list for
$109.98, is the first of eight planned
compilations of Davis’ jazz (see story,
page 133). This deluxe edition con-
tains four of the trumpeter’s most
overtly gorgeous records: “Miles
Ahead,” “Porgy And Bess,” “Sketch-
es Of Spain,” and “Quiet Nights.”
Each was a collaboration with
inspired arranger, orchestrator, and
keyboardist Evans, who initially
worked with Davis during the iconic
“Birth Of The Cool” sessions in 1949.
Evans died in 1988.

In preparation for the release,
series executive producer Michael
Cuscuna and series directors Kevin
Gore and Steve Berkowitz culled an
extraordinary amount of outtakes,
alternate takes, and rehearsal docu-
ments from the often confounding
Columbia tape vaults. Two previous-
ly unissued compositions, “The Time
Of The Barracudas” and “Falling
Water,” were part of the find as well.

Miles Davis in a pensive mood
during the studio sessions with Gil

Both should provide Davis and Evans
aficionados with a clearer view of
their heroes’ actions during this era.

“That’s absolutely true,” says Cus-
cuna. “You can learn quite a bit from
the extras. But I'd hate to see the
consumers’ focus be the unissued
material. The most important thing
here is that you're hearing classic
stuff rendered in the best possible

sonic way. No matter how deeply you
think you know this music, it will be
a new experience when you listen to
these versions.”

That seemingly hyperbolic state-
ment proves true. In particular,
“Miles Ahead” has a whole new, eas-
ily audible dynamic range, with the
idiosyncratic nature of Evans’
ensemble—tuba, bass eclarinet, and
flute joining the usual brass and reed
instruments—underscoring his pro-
gressive persona.

Evans’ charts were a blend of
influences. He was a man who thor-
oughly understood many musical
vernaculars and had particular
insights into how best to unite them.

It was Evans’ notion to unite the
“Miles Ahead” tracks into an extend-
ed suite. One of the project’s liner-
note writers, Bill Kirchner, calls the
arranger’s ensemble “a jazz chamber
orchestra with guts.” And Cuscuna
calls a newly found track of Evans’
band playing “Concerto De Aran-
Jjuez” from “Sketches Of Spain” with-
out Miles “breathtaking.”

“What Gil did with brass was
mind-boggling,” says Berkowitz.

SOUND UPGRADE

Columbia’s sonic enhancement of
the source material is mind-boggling
as well. All the music is newly mixed
from the original tapes and issued in
the digital format from 20-bit mas-
ters. Producers Phil Schaap and Bob
Belden were intent on getting the
true character of the original ses-
sions across. I'or Schaap in particu-
lar, it was the righting of 4 steadily
repeated wrong.

‘When “Miles Ahead” was record-
ed in 1957, producer George Avakian
employed some then-new editing

opted to have Bannister co-produce and the album was premiered in July  sure it has everything it needs for the Evans. (Continued on page 133)
“Signs Of Life” with him. during the Christian Booksellers Assn.  launch. SN
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Stellar Set To Benefit Pediatric AIDS Group

Kid Rhino Picks Up ‘For Our Children’ Album Project

B BY GINA VAN DER VLIET

Five years after Disney released
the first “For OQur Children” album to
benefit the Pediatric AIDS Founda-
tion, Kid Rhino has picked up the pro-
ject and will release “For Our Chil-
dren Too!” Sept. 3.

As was the case with the first
album, which sold more than 1 million
units, the record’s net proceeds will
go directly to the Pediatric AIDS
Foundation, an _|

organization co- e
KID - |

founded in 1988
" RHINO

by the late Eliz-

abeth Glaser,
wife of actor/
director Paul
Michael Glaser, and close friends
Susan DeLaurentis and Suzie Zeegen.
The foundation remains the only U.S.
organization dedicated specifically to
identifying, funding, and conducting
pediatric AIDS research.

|

CELEBRITY LINEUP
The first “For Our Children” fea-

tured Bette Midler, Paul McCartney,

Sting, Barbra Streisand, and Bob
Dylan.

The lineup of “For Our Children
Too!” includes Celine Dion, Elton
John, Natalie Cole, Natalie Merchant,
and Luther Vandross.

Seven of the record’s 16 tracks were
produced by David Foster. Other pro-
ducers include Simon Franklin, Mar-
cus Miller, Gary Chapman, Jeff Kievit
and Rob Mathes, and Dane DeViller
and Sean Hosein.

The artists have waived all record-
ing fees and royalties for the album.

“This project means a lot to us, on
various levels,” says Zeegen. “It will
help us raise awareness and educate
people on the issues involved with chil-
dren and families with AIDS. But it
will also make it possible to raise the
money that is needed to continue our
work.”

In addition to “For Our Children,”
Disney released a live album of hip-
hop nursery rhymes called “For Our
Children—The Concert” in 1993. So

far, the two projects have raised more
than $3 million for the foundation,
according to Zeegen. Distribution of
the original album has been taken on
by Kid Rhino, according to senior
director Torrie Dorrell

Dorrell, a former Disney employee,
was involved with the original album.
“When Disney passed on this project,
the Pediatric AIDS Foundation

COLE

MERCHANT

turned to Warner Bros., which in turn
recommended Kid Rhino, as we are
the official children’s label within the
WEA family,” says Dorrell. “I know
how important these revenues are to
the foundation’s efforts. We immedi-
ately accepted taking on this project,
as well as distribution of the original

“For Our Children’ album and future

releases.”

Carolyn Beug, senior VP of Walt
Disney Records, adds, “We are happy
to have worked with [the Pediatric
AIDS Foundation] on the first two
releases and are delighted that the
success of these records contributed
to their worthy cause. We're very
pleased that another record label has
the opportunity to do the same. We
continue to be a big supporter of PAF
and other AIDS projects.”

Sheila Dennen, product manager at
Kid Rhino, calls the project a “labor of
love. I was thrilled to see so many
artists come through on this.”

Although there are no plans to
release a single, Kid Rhino plans to
promote the album by combining its
retail distribution channels with WIEA
and the foundation’s relationships
with toy retailers.

Although Dennen says marketing
details are still being finalized, she
notes that the strategy will allow

RECORD COMPANIES. Roger Skelton
is appointed VP of business and legal
affairs for MCA Music Entertainment
Group in New York. He was VP of
business affairs for RCA Records.

Noo Trybe/Virgin Records in Los
Angeles names Dwight Bibbs VP of
promotion, Carlton Joshua director of
retail promotion, and Alexandra
Zamor associate director of market-
ing. They were, respectively, director
of urban promotion for RCA Records,
national director of sales and video pro-
motion for Rap-A-Lot Records, and
promotions manager for RCA Records.

Anne Weaver is named VP of pro-
motion at Imprint Records. She was
VP of promotion for Mercury Nashville
prior to establishing her own promo-
tion firm.

Joei Alvarez is promoted to associ-
ate director of film and TV music
licensing for Arista Records in Los
Angeles. She was manager of sound-
tracks.

SKELTON BIBBS

Virgin Records in Los Angeles pro-
motes Cathy Johnston to manager of
human resources and administration.
She was an executive assistant in the
A&R department.

ForeFront Communications Group
in Nashville promotes Missy Baker to
publicity manager, David Schrader to
publicist, Gail Van Sant to video pro-
duction and promotions coordinator,
Mandy Galyean to senior marketing
manager assistant, and Susannah
Parrish to creative services assistant.
They were, respectively, publicist, mar-
keting assistant, promotions coordina-

Rhino and the foundation to go in
“with both guns.” !

Although the album is being re-
leased two years after her death, Eliz-
abeth Glaser had a strong hand in
shaping the record. It was her wish,
for instance, that Dion sing Brahms’
lullaby. Glaser was able to hear the
finished version of the track.

“Elizabeth just loved the song, espe-
cially since Celine sings half of it in
French, which kind of makes it the
ultimate lullaby,” Foster says. “I hon-
estly think this is a beautiful album
that has a real shot at doing some-
thing.”

For Foster, who was also involved
in the production of the first album,
“For Our Children Too!” was espe-
cially meaningful because of his per-
sonal commitment to Glaser to finish
it. Foster says it wasn’t hard to keep
that commitment, because “her spir-
it’s so strong that it felt like she was
right there with us.”

NEW TRACKS

Other artists"appearing on the
album include Cher, Babyface, Amy
Grant, Seal, Faith Hill, Bryan White,
Carly Simon and James Taylor, Toni
Braxton, Richard Marx, Vanessa
Williams, Peabo Bryson, and Color Me
Badd.

“For Our Children Too!” consists
mainly of covers of well-known chil-
dren’s songs. The Simon/Taylor and
John tracks were previously
released, but the remaining songs
were all recorded exclusively for the
album. Marx added a special treat
with “Angel’s Lullaby,” a track he
wrote, arranged, produced, and per-
formed.

“I really wanted to personalize this
song so that it’s something I'll be able
to give to my kids long after I’'m
gone,” says Marx, who has three sons.
“I hope the song’s message will be
something they can pass on to their
children. As far as the Pediatric AIDS
Foundation is concerned, I would
think that anyone would want to do
whatever is in their power to help any
cause that’s worthwhile.”

EXECUTIVE TURNTABLE

WEAVER

JOSHUA

tor, assistant to the VP/GM, and senior
marketing manager assistant.

Emotive Records in New York pro-
motes Ron Co to national director of
retail sales and marketing and
appoints Joe Izzo promotions manag-
er. They were, respectively, promo-
tions manager and director of mar-
keting and promotion for Lime
Records.

Scott St. John is named manager of
regional promotion for Career Records
in Dallas. He was West Coast regional
promotion director for Patriot
Records.

Indies Lead Nominees For
Gay/Leshian Music Awards

B BY LARRY FLICK

NEW YORK—Melissa Etheridge and
k.d. lang are among the major-label
nominees for the first Gay/Lesbian
American Music Awards (GLAMA), to
be presented at ceremonies here Oct.
6. The late singer/songwriter Michael
Callen earned the top number of nods,
however, with his posthumously re-
leased Significant
Other album
“Legacy,” which
was cited nine
times in six cate-
gories.

Callen, who died
of AIDS-related
complications last
year, earned nods
in the areas of
album of the year and best male artist,
among others. Etheridge and lang are
competing in the category of best
female artist.

“There are gay, lesbian, bisexual,
and transgendered recording artists
who have been waiting for a night like
this for their entire careers,” says
GLAMA co-founder/executive produc-
er Michael Mitchell. “This is the first
time that this body of artists has been
formally recognized, let alone hon-
ored.”

Although other major-label acts were
nominated, including Warner Bros.
tunesmith Ferron and EMI's Gregory
Gray, independent acts like Jeff Krass-
ner, Turtle Creek Chorale, and David
Clement dominated the categories.

In addressing the low profile of the
majors, GLAMA co-founder/executive
producer Tom McCormack says there
“simply aren’t that many out-gay
artists on major labels right now. In
terms of addressing the specific issues
of the gay and lesbian audience, you'll
find that on an indie disc first.”

LANG

Julie Larson, director of A&R at Re-

prise Records, whose roster includes
lang, agrees. “It’s also hard for out
artists to get signed right now,” she
says. “But things like GLAMA are a
tremendous boost to the cause. This is
a pioneering effort that I think will

break a lot of new and important
ground for gay and lesbian artists in
this industry.”

Orbik artist Karel, who has been
nominated as best debut artist, adds
that GLAMA will “facilitate greater
visibility” for out-gay artists in the
industry. “It’s nice to know that there
are some people out there paying
attention to what I'm doing.”

Other competi-
tors in the field of
best debut artist
are Clement (Wild
Monk), Krassner
(Identity), Dudley
Saunders (Fang),
and Jallen Rix
(Triam).

Besides Callen’s
“Legacy,” nods.in
the album of the year category went to
“This Is Not Going To Be Pretty” by
Harvey Fierstein (Plump), “The
Sacred & The Queer” by Jallen Rix,
“Never Assume” by Jamie Anderson
(Tsunami), and “Let’s Flaunt It” by
Romanovsky & Phillips (Fresh Fruit).

In the area of best male vocalist,
Callen is noted along with Gray, Rix,
Krassner, and Pussy Tourette (Feath-
er Boa).

For best female artist, Etheridge
(Island) and lang go up against Ferron
(Warner Bros.), Catie Curtis
(Guardian), and Margie Adam
(Pleiades).

MecCormack and Mitchell conceived
GLAMA in 1995 as the first and only
national music awards program to cel-
ebrate the work of gay and lesbian
recording artists. The ceremony at
New York’s Webster Hall will be the
culmination of a yearlong schedule of
music events presented by GLAMA
across the U.S.

Nominees for each category were
chosen by a judging panel that com-
prised industry executives, music- and
gay-media personnel, and recording
artists. All nominated recordings are
by self-identified gay, lesbian, or bisex-
ual artists and were commercially
released between June 1, 1995, and
May 31.

KAREL

ALVAREZ

Benson Music Group in Nashville
promotes Misty Kurpier to creative
services manager and names Joanne
Farmer accounting manager, Carol
Abernathy accounts payable clerk,
and David Allen royalty administra-
tor. They were, respectively, copy
administrator in Benson’s A&R
department, corporate controller for
Moultrie Enterprises, accounting
clerk at Nashville CARES, and
accounting services coordinator for
Ticketmaster.

MUSIC PUBLISHING. MCA Music Pub-

NIEVES

WILSON

lishing Nashville appoints Stephanie
Cox VP of creative services and Wally
Wilson senior director of MCA Music
Productions. They were, respectively,
senior director of A&R for Capitol
Records and an independent producer.

Michael Nieves is named director of
music publishing for Rhino Entertain-
ment in Los Angeles. He was manag-
er of business affairs for MCA Music
Publishing.

Lysa Grande is promoted to senior
director of licensing for Windswept
Pacific in Los Angeles. She was direc-
tor of licensing.
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JUVENILE DIABETES FOUNDATION INTERNATIONAL
THE DIABETES RESEARCH FOUNDATION

Third Annual
MUSIC INDUSTRY DINNER

Honoring

KEITH CLINKSCALES LYDIA COLE
President & CEO Vice President Programming
VIBE MAGAZINE BET.

Thursday, September 12, 1996
Sheraton New York Hotel & Towers

Grand Ballroom

DINNER CO-CHAIRS

Toni Fay Sylvia Rhone
VP Community Relations Chairman & CEO
TIME WARNER INC. ELEKTRA ENTERTAINMENT GROUP
DINNER VICE CHAIRS
Jeff Lee Eric Kronfeld Bob Jamieson
President President & COO President
B.E.T. POLYGRAM HOLDING INC RCA RECORDS
Linda Moran Richard D. Parsons Jean Riggins
Sr. VP, Group & External Relations President President, Black Music
WARNER MUSIC GROUP TIME WARNER INC UNIVERSAL RECORDS
Tom Freston RONDOR MUSIC INTERNATIONAL Les Bider
Chairman & CEO Chairman & CEO

SONY MUSIC ENTERTAINMENT GROUP

(list 1s in formation)

MTV NETWORK WARNER CHAPPELL

COMMITTEE CO-CHAIRS
Jerry Ade

President
FAMOUS ARTISTS AGENCY

Vivian Scott
Vice President, Urban Music
SONY/550 MUSIC

For further information contact:
CYNTHIA BADIE ASSOCIATES (212) 222-9400
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Crash Test Dummies Ride Success
Arista’s ‘Worm’s Life’ Follows ’94 Hit Single, Set

B BY DOUGLAS REECE

LOS ANGELES—Crash Test Dum-
mies songwriter/vocalist/guitarist
Brad Roberts is no stranger to ques-
tions regarding the hidden meanings
and nuances of his clever, often quirky
lyrical style.

That may be the reason he is so
patient when asked about the possible
themes addressed in the title track of
the Crash Test Dummies’ new album,
“A Worm’s Life,” which Arista will
release worldwide Oct. 1.

Could it be a diatribe against a
slovenly, passive lifestyle? An argu-
ment for the connectedness of all liv-
ing creatures?

“I was just doing a light, humorous
piece that I didn’t see as having much
metaphorical value when I was writing
it,” says Roberts. “I'm hoping various
journalists will give me some good
interpretations over time and I'll be
able to use them in some other songs.”

Certainly, Roberts’ ability to incor-
porate whimsical ideas into his lyries,
regardless of where the ideas came
from, has contributed to the band’s
success. His tale of everyday misfits,
the 1994 single “Mmm Mmm Mmm
Mmm,” is what propelled the group’s
album of the same year, “God Shuffled

CRASH TEST DUMMIES

His Feet,” to sales of 1.6 million in the
U.S,, according to SoundScan.

The Winnipeg, Manitobu, natives,
who signed with BMG Canada in 1991
and subsequently won a Juno Award
for group of the year, had already
proved themselves in their home mar-
ket with their successful debut release,
“The Ghosts That Haunt Me.”

That album spawned the video hit
“Superman’s Song,” which peaked at
No. 56 on Billhoard’s Hot 100 Singles
chart in 1991. However, it wasn’t until
“Mmm Mmm Mmm Mmm” became a
crossover hit, peaking at No. 1 on the
Modern Rock Tracks chart in March
1994 and at No. 4 on the Hot 100 in
April 1994, that the act gained momen-
tum in the U.S. market.

Still, Ari Martin, associate director
of artist development at Arista, says

Zoo’s Tool Matures On
Long-Anticipated “Aenima’

B BY CARRIE BORZILLO

LOS ANGELES-—Those who loved
Tool’s “Opiate” EP and “Undertow”
album will be completely beside them-
selves upon hearing “Aenima,” one of
the most highly anticipated rock
records of the year. The album is due
Oct. 1 on CD and cassette on Zoo
Entertainment. (A special double-vinyl
release will come out Sept. 17.)

As a special treat to hardeore Tool
fans, Zoo is also releasing “Opiate” on
viny! for the first time and is reissu-
ing “Undertow” with its original
album artwork on vinyl Sept. 17. The
CD artwork for “Aenima” will feature
four images that change when the
cover is tilted.

While not veering too far from its
core sound, Tool displays a natural
musical and lyrical maturation on
“Aenima.”

“This is a stronger album, across
the board, but for |singer] Muynard
[James Keenan] in particular,” says
Larrikin Management’s Ted Gardner,
who co-manages Tool with Nikki
Brown. “Lyrically, he has matured as
a songwriter, and musically, they have
progressed. I think producer Dave
Bottrill brought a different back-
ground musically to it [because of his
work] with King Crimson and Peter
Gabriel. And with [new bassist Justin
Chancellor] in the mix, it added some-
thing different, too. ‘Undertow’ was
a solid rock record, but this has sev-
eral different elements to it.”

The 70-minute-plus album, which
was co-produced by Bottrill and Tool,
features nine songs and six segues or
interludes, ranging from a baby cry-
ing to instrumental music

TOOL

For Keenan, a passage by late
comedian Bill Hicks that is heard at
the end of the song “Third Eye” sums
up the ideas on the album.

“Bill Hicks was a friend of ours
who died of pancreatic cancer, and his
message 1s very strong,” Keenan
says. “He believes in the human spir-
it and in our evolution and, in a nut-
shell, he believes in choosing compas-
sion over fear, and that sums up our
record.”

After waiting 3% years for “Aeni-
ma” (the gap between records was
due in part to bassist Paul D’Amour’s
departure in 1995 and because the
band didn’t have any songs left over
from its previous recording sessions),
the executives at Zoo are more than
thrilled with the outcome of this
record.

“I was sitting [with] an account—
we did a huge account tour for 2%
weeks in mid-July—and I was play-
ing ‘Pushit,” and Maynard’s voice gave
me chills, and it felt like I was in some
barren place. It made me so happy
that I am able to work a record like
this,” says H.M. Wollman, manager of
artist development at Zoo. “Usually,

(Continued on page 25)

the label is not overly concerned with
landing a hit at radio this time around.

“The Crash Test Dummies had sig-
nificant touring and sales business
without radio, and they are going to
continue to expand that audience apart
from radio success,” says Martin.

“Obviously, the impact of ‘Mmm
Mmm Mmm Mmm’ opened a lot of
doors for the band, and we’ll be very
aggressive in trying to keep those
doors open as wide as possible,” he
adds. “The thing to remember is that
they existed before they had a hit, and
they are not totally reliant on it.”

Roberts says the band’s success also
had little effect on the process of cre-
ating “A Worm’s Life,” which was pro-
duced by the group at Compass Point
Studios in the Bahamaus.

“The kind of writing I'm doing, if it
has a strength, is probably that it
doesn’t conform to an obvious formu-
la,” Roberts says. “I wasn’t trying to

(Continued on page 25)

The Big Break. Breaking Records, the new imprint run by Hootie & the Blowfish,
label VP/GM John Caldwell, and the band’s manager, Rusty Harmon (Billboard,
March 23), officially announces its affiliation with Atlantic Records. Shown, from
left, are Richard Gusler, head of business affairs for Breaking Records and
Hootie’s attorney; Val Azzoli, Atlantic Group co-chairman/co-CEO; Harmon;
Caldwell; and Phil Wild, Atlantic senior VP of legal and business affairs. The label
has signed its first two artists: Treehouse, an adult alternative quartet from Liver-
pool, England, and Treadmill Trackstar, a rock/pop four-piece with a cello from
the band’s hometown of Columbia, S.C. Breaking Records will release its first
albums in spring 1997.

COMING ATTRACTIONS: Babyface’s new album, “The
Day,” features appearances by Eric Clapton, who plays gui-
tar on “Talk To Me,” and Mariah Carey, who supplies back-
ing vocals on “Every Time I Close My Eyes.” Boyz 11 Men,
Kenny G, and Groove Theory’s Bryce Wilson also per-
form on the album. There is also a remake of Shalimar’s
“This Is For The Lover In You,” with guest vocals by former
Shalimarians Jody Watley and Howard Hewitt, as well as
by LL Cool J. The album will come out on [Ipic Oct. 22.
Columbia/Legacy will release “The Best Of Austin City
Limits: Country Music’s Finest Hour” Sept. 17. The 15-song
collection includes performances by Willie Nelson, Mary
Chapin Carpenter, Tammy Wynette, George Jones,
Trisha Yearwood, the Judds, Way-

 Guest Stars Make Bahyface’s ‘Day’; |
Ruth Ruth Jumps Between Labels

release “The Little Death” on Deep Elm/Epitaph Sept. 24.

The EE produced by Epitaph head Brett Gurewitz, is a
six-song pop slice of life that recalls Cheap Trick, the
Ramones, and the Sweet and will have you toe-tapping
from the first note. The best cut is “Jerome,” a quirky lit-
tle homage to a moth with life-affirming powers.

The deal came about after Deep Elm, a small New York
singles label run by John Szuch, released a 7-inch by Ruth
Ruth earlier this year. Szuch, who met Gurewitz online, sent
him a copy of Ruth Ruth’s American album “Laughing Gal-
lery,” which Gurewitz loved. “Then this outlandish idea
started that with Brett that excited, maybe we should do
something for Epitaph,” says Ruth Ruth vocalist/ bassist
Chris Kennedy. “I got him the new

lon Jennings, and the Mavericks.
Sony is donating a portion of the
album proceeds to “Austin City Lim-
its,” which airs on PBS, and to the
Capital of Texas Public Telecommu-
nications Couneil. Sony Music Video
Enterprises will put out a companion
home video. A wonderful treat and a

material I was writing, and he flipped
out. My manager and Deep Elm
started fandangoing around, seeing if
we could ever make a record with
Brett and Epitaph. I'm kind of
shocked it happened. The people at
American have been great.” Deep
Elm and Epitaph paid for the pro-

great way to support a show that has
done great things.

Speaking of television, Atlantic
Records will release “E.R.: Original Television Theme
Music And Score” Oct. 1. The album features the top-rated
program’s theme by James Newton Howard, instrumen-
tals by Martin Davich, as well as a new song each from
Atlantic artists Mare Cohn and Duncan Sheik. If you're
a fan of either Cohn or Sheik, we suggest you proceed
directly to a nearby record store and buy Sheik’s album
(which includes his song featured here) or wait for Cohn’s
next release, which will be out early next year. For “E.R.”
diehards only.

The Germs tribute album, which we first wrote about
in this column in November 1994, will finally be released
Aug. 27. Originally slated to come out on Gasatanka
Records, New York-based Grass Records will release the
project. Produced by Bill Bartell, the album includes cuts
by the Posies, the Holez (members of Hole and former
Germs guitarist Pat Smear), Monkey Wrench (Mud-
honey’s Mark Arm and Steve Turner), the Melvins,
Matthew Sweet, Meat Puppets, and many others.

RUTHLESS: While it’s no longer rare for an artist to put
out a 7T-inch on a label other than the one to which he or she
is signed, it is unusual for a label to allow an artist to put
out an entire EB but that’s exactly what Ventrue/American
is doing with Ruth Ruth. The New York-based band will

by Melinda Newman

duction of the album and split owner-
ship of the masters.

Ruth Ruth’s A&R rep at Ameri-
can says the label had no problem with the deal. “It will
help the band,” says Dino Paredes. “We talked about
putting out a cool indie release and weren’t real sure about
it, and then Deep Elm approached the band. It made it even
better when Epitaph got in on it.”

For his part, Gurewitz “absolutely fell in love” with the
demos Szuch sent him. “It just floored me. Once in a while,
very rarely, you're exposed to art that makes you feel
reborn. It just revitalized my enthusiasm for music . . .
These songs were precious to me; [ knew I had to try hard
to live up to the songs when I went into the studio.”

Kennedy waxes no less hyperbolically when deseribing
his feelings for Gurewitz. “As a producer, I put him in the
league of a modern-day Brian Wilson and Phil Spector.
His mix of creativity and passion is incredible.”

Ruth Ruth owes American another album, which Gure-
witz says he will produce, if asked.

UPDATE: Smashing Pumpkins, who will resume their
tour Aug. 27, have named Filter’s Matt Walker as their
new drummer. He replaces Jimmy Chamberlain, who was
kicked out of the band in July. Dennis Flemion, formerly
with the Frogs, has been named touring keyboardist. He
takes over for Jonathan Melvoin, who died of a drug over-
dose in July.
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Rykodisc Plans Frothy Bow
For Frank Zappa’s Lather

M BY DREW WHEELER

Frank Zappa’s “Lather” album, a
never-released boxed set that his fans
consider to be an unrealized master-
work, is finally coming out in the man-
ner Zappa originally meant for it to be
heard.

On Sept. 24, Rykodise will release
“Léther” (pronounced “leather”), a
four-LP set Zappa wanted to release
in 1977. It was blocked by his label at
the time, Warner Bros., and most of

tracks. Given the vast amounts of
unreleased Zappa musie, Travers’ task
was an enviable one for a hardecore fan.
“Joe’s another fanatie,” says Gail
Zappa. “He’s got his own personal
favorites, but I think that he knows a
nugget, when he sees one.” The addi-
tional tracks include the manie tape
manipulation of “Revenge Of The
Knick Knack People” and the riveting
FZ guitar solo of “Léther Goods.”

“I thought there are those fans who
have everything in one way or another,”
says Christiansen, “so I would love to
give them something more.” Gail
Zappa's album notes say that the bonus
tracks were chosen
on the basis of “his-
torical relevance
and favoritism.”
Says Gail Zappa
with a laugh, “I

Atlantic Is In Boxing Gandhis’ Corner
2nd Set ‘Howard’ Being Treated Like Major-Label Bow

M BY STEVEN MIRKIN

NEW YORK—The name Boxing
Gandhis might sound like a contra-
diction, but Atlantic Records is unit-
ed in its enthusiasm for the band’s
sophomore effort, “Howard,” due Oct.
1. “We’re going to pull out all the
stops for this album,” says Atlantie
product manager John Raso. “We've
got all our ducks in a row.”

David Darling, the Gandhis’ pro-
ducer/guitarist and one of the band’s

BOXING GANDHIS

band. “When I heard David’s demos,
I thought this cculd really be some-
thing,” he says. He found working
with Darling an extremely satisfying
experience. On other projects, Som-
mer says, he shepherds songs from
initial coneeption to finished produet,
but all Darling needed was encour-
agement. “At this point, Dave just

needed someone to say, ‘This is great,
run with this.” As a producer, as a
songwriter, as a conceptualist, as a
vocalist, Dave is as good as anyone
out there. I had very little to do. You
give Dave the tools, and he’s wonder-
fully in control of things.” Darling
admits that the band has had some
“growing pains” between albums, but

(Continued on next page)
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the set’s material was distributed
among four subsequent albums.

Zappa’s widow, Gail Zappa, gave the
release her blessing, teaming with
Rykodise on the project.“It’s nothing
like if you just took those four albums
and put them together. It plays com-
pletely differently. It was really meant
to be one whole collection of musie that
he was doing at the time.”

“I look at it like it’s the director’s
cut,” says Jill Christiansen, director
of marketing and Zappa specialist for
Rykodise. “It is this legendary, unre-
leased masterpiece.”

Frank Zappa conceived “Lither” as
not only a portrait of his many musi-
cal projects between 1974 and 1977,
but as his swan song for Warner Bros.
After the label refused to release it, a
defiant Zappa played all four LPs over
a Los Angeles-area radio station. The
taping of the set—and its resultant
bootlegging—only added to its leg-
endary status.

Zappa ultimately split the “Lither”
tracks among the albums “Zappa In
New York,” “Studio Tan,” “Sleep Dirt,”
and “Orchestral Favorites,” which
were released in 1978 and 1979. Three
of these albums contained additional
material; only “Studio Tan” was made
up entirely of “Lither” tracks.

In late 1995, Gail Zappa and Ryko-
disc began thinking seriously about
reissuing “Léither.” Fans had long
called for its proper release, and
inquiries as to its status were among
the frequently asked questions on the
Zappa World Wide Web site
(http://www.zappa.com) on the Inter-
net.

The original “Lither” tapes were
digitally re-EQed by longtime Zappa
engineer Spencer Chrislu. New
album art was created for the release,
since the whereabouts—and even the
existence—of the original art is
uncertain.

When the total running time of
“Léther” was found to exceed the
capacity of two CDs, Rykodisc asked
Gail Zappa for bonus material that a
third disc could accommodate. Gail
sent Joe Travers, the drummer for
Dweezil and Ahmet Zappa’s band Z,
into the vaults for the additional

George Duke, Terry Bozzio, Patrick
O’Hearn, Chester Thompson, Ruth
Underwood, and Ray White, plus such
guest stars as Michael and Randy
Brecker, Ronnie Cuber, Lou Marini,
and Jim Gordon.

“This was a period of Frank’s life
when he was extremely prolifie, and
these are the things that he was work-
ing on,” says Gail Zappa. “If you listen
to all of his work as a whole, it’s kind of
a microcosmic version, taking every-
thing that he ever did, that he ever
released, and compressing it down into
one boxed set.”

True to Zappa form, “Lither” is
exhaustively diverse. It includes elec-
trifying jazz crossovers like “The Pur-
ple Lagoon” and “The Ocean Is The

(Continued on next page)

guitarist Eric Fowler; and bassist
Randy Landas), is ready to experi-
ence what Atlantie has to offer. “It’s
like we’re in the big leagues,” he
says.

While Atlantic (through its Mesa/
Bluemoon imprint) sold some 16,000
copies (according to SoundScan) of
the Gandhis’ self-titled 1994 debut,
mostly on the strength of the top five
triple-A hit “If You Love Me Why Am
I Dying,” Raso views that album as a
test run for “Howard.” “This is their
first real-budget, major-label
record,” he says, adding that the last
album was a remixed $15,000 demo.
Atlantic VP of A&R Tim Sommer,
who oversaw the project, sees
“Howard” as a leap forward for the

to an ever crowing loyal following.
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ATLANTIC IS IN BOXING GANDHIS’ CORNER

(Continued from preceding page)

says Atlantic has been supportive.
Raso puts it more emphatically:
“This band is ready for the full-on
push.”

Part of the push is getting the
Gandhis in front of an audience. Raso
says there is no better place to sell
the Gandhis’ politically aware, loose-
limbed funk (which Darling admits
descends from P-Funk, War, and Sly
& the Family Stone) than the concert
stage. “The live show is extraordi-
nary,” Raso says, “but the cost of

putting a band that large out on the
road is high, so we're obviously going
to use them wherever possible.”

The band, he explains, will per-
form up to four shows a day, includ-
ing in-store appearances, After a
planned show, the band might go to a
cyber-cafe and do a performance that
is aired on the Internet’s World Wide
‘Web. In addition, Raso says, the band
might reprise last year’s guerrilla
shows. “We have a van that has a low-
frequency radio signal on it,” Raso

explains. “We set the band up on a
street corner, and the show is broad-
cast to the cars going by. And we dis-
tribute coupons tied in to the show.”

Already on the docket are three
weeks of dates in October opening for
the Dave Matthews Band. Raso says
the label will keep the Gandhis, who
are booked by Monterey Peninsula
Artists, on the road for as long as
necessary. “Don’t be surprised where
you end up seeing them play. I would
be surprised if they’re not on the

RYKODISC PLANS FROTHY BOW FOR FRANK ZAPPA'S LATHER

(Continued from preceding page)

Ultimate Solution,” catchy remakes of
old Mothers Of Invention tunes, and
“serious” orchestral pieces like “Naval
Aviation In Art?” and “Pedro’s Dowry.”
Also featured are off-color vocal num-
bers, such as “The Legend Of The Illi-
nois Enema Bandit,” which earned
Zappa a reputation for rock scatology.

“Léther” ends with an epic within
an epic—the surrealistie, satirical 20-
minute operetta “Greggery Peccary.”
Zappa’'s between-song sonic vignettes
are restored, and about one-third of
the tracks on the three-CD package
never appeared on any album.

“As one piece of work, it is absolute-
ly awesome,” says Christiansen. “It’s
mind-blowing what a sprawling and
yet concise thing it is.”

Across from the track listing in the

“Lither” CD booklet is a graphic that
depicts the top-charting pop hits of the
same era. It includes “The Way We
Were” by Barbra Streisand, “You
Make Me Feel Brand New” by the
Stylistics, “The Most Beautiful Girl”
by Charlie Rich, and “Disco Lady” by
Johnnie Taylor, among others. Says
Gail Zappa, “I wanted it to be in there
just so people had an idea of what was
commercial at the time.”

Rykodisc sees “Lither” as an oppor-
tunity to attraet new Zappa fans
because, as Christiansen says, “it real-
ly represents Frank’s range so well in
three hours.” Ryko will be doing “win-
it-before-you-can-buy-it” radio give-
aways and other Halloween promo-
tions, beginning with the set’s
September release date and running

until the end of the year. A fall sam-
pler disc containing tracks from
“Lather” is in the works.

“We have attracted new people to
listen to Zappa,” says Christiansen.
“We can tell by the mail that we get
and the response cards that we get.”

The label will be targeting national
chains and indie retailers for “Liather”
display promotions and will be taking out
ads in consumer music magazines. Says
Christiansen, “Retail has been enor-
mously supportive of all Zappa efforts
since the rerelease of the catalog.”

A consumer mailing is planned, as
well as extensive Internet promotions
on the Rykodisc Web site
(http://www.rykodisc.com), which is
linked to the Zappa Web site. “It’s a
major event to us,” says Christiansen.
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road this summer.”

With triple-A radio already famil-
iar with the band, Raso hopes to build
on that base. On Sept. 6, triple-A and
pop stations will be serviced with the
first single, the folky yet funky bal-
lad “Promised Land.” Raso is also
hopeful that some of the more adult-
leaning alternative and top 40 sta-
tions will champion the Gandhis.

He admits that the band’s musical
eclecticism can make it a tough sell.
“It’s the record’s blessing and its
curse,” he says. “ ‘Howard’ is an
album that appeals to everyone, but
at the same time, demographics [at
radio] are so split right now.” But
Atlantic will explore all opportunities
(“There’s absolutely nothing we’re
not considering at this point,” Raso
says), including farming out dance
remixes and recording a song in
Spanish. Darling is unperturbed by
genre definitions. “I just don’t put
that much time into thinking where
we fit. There’s a push toward rootsy
folk pop that kind of caught up with

us . .. we're kind of a folk-soul band.”

One of the problems that afflicted
the Gandhis’ last record, Raso says,
was a lack of product in the stores.
Atlantic was caught flat-footed when
“If You Love Me” hit. To make sure
this doesn’t happen again, an initial
run of 35,000 albums is planned. The
sales force will focus on Barnes &
Noble, Borders, and other outlets
Raso characterizes as “adult-lean-
ing.” In-store play and listening posts
will play a large part of the program.
“It’s just one of these records that
needs to be exposed to anyone possi-
ble,” Raso says.

Sommer agrees: “There’s very lit-
tle you can’t do with the Gandhis.”

Raso says that philosophy will be
carried out with the press. “We like
to throw out the line that they’re the
thinking man’s party band,” he says.
In keeping with that description,
Raso plans to get the articulate and
politically aware Darling into maga-
zines like Mother Jones or on TV
shows like “Politically Incorrect.”

b usiness L]
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GLORIA ESTEFAN Great Western Forum  Aug. 8-9 $982,238 25,112 Avalon Attractions
Inglewood, Calif. $65/$35/825 27,208,
two shows
GARTH BROOKS General Motors Place  Aug 1-3 $912,143 53339 MCA Concerts
vancouver (31,253,467 Canadi- three
an) seliouts
$17.10
NEIL DIAMOND Key Arena, Seattie July 31 $910,378 28,577 Archange! Music
Center Aug. | $35/$27.50/817.50 29,820, Concerts
Seattle two shows
GARTH BROOKS Canadian Airlines Aug 79 $909,101 83,076 MCA Concerts
Saddledome ($1.247,786 Canadi- three
Calgary, Aiberta an) seliouts
$17.10
GARTH BROOKS Edmonton Coliseum  Aug. 10-12 $872,924 50,871 MCA Concerts
Edmonton, Aiberta (81,195,469 Canadi- thee
an) seliouts
$17.10
LOLLAPALOOZA '96: Gorge July 30 $700,000 20,000 MCA Concerts NW
METALLICA, George, Wash. 335 sekout
SOUNDGARDEN,
RAMONES, SCREAMING
TREES. RANCID,
PSYCHOTICA,
AND OTHERS
STING Gorge Aug. 10 $606,905 20.000 MCA Concerts NW
SAMPLES George, Wash $42.50/$27.50 selfout
LOLLAPALOOZA "96: Compton Terrace July 27 $601,870 17,222 N Evening Star Prods.
METALLICA, Phoenix $35/$30 22,000
SOUNDGARDEN,
RAMONES, SCREAMING
TREES, RANCID,
PSYCHOTICA,
AND OTHERS
H.ORDE. FESTIVAL: Gorge Aug 4 $600,010 20,000 MCA Concerts NW
BLUES TRAVELER George, Wash. $30 seltout
LENNY KRAVITZ
RUSTED ROOT
CURE Great Western Forum  Aug. 10-11 $568,625 20,821 Avalon Attractions
Inglewood, Calif. $35/825 28,488,
two shows
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marie Ratliff, Nashviile. Phone: (615)-321-4295, Fax: (615)-321-
0878. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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BOSTON: Few bands have made as quick an impact on the Boston
music scene as Happy Bunny. A smart pop band with enormously
catchy songs, Happy Bunny has seen its core audience multiply quick-
ly as it has moved from playing opening slots to headlining weekends
at clubs like Mama Kin and Bill’s Bar. This Easter, the group put out
a self-titled CD on Chickenhead Records, which garnered positive
notices from The Boston Globe and The Boston Phoenix, as well as
generating great airplay on local stations WFNX and WBCN. The
band has also been added to more than 100 college stations national-
ly. The Bunny is easily the most pure-pop smart band to emerge out
of the city since the Gigolo Aunts or the latter-day Lemonheads.
“We recognize that we are not a typical indie-type band or one that
fits in easily with the garage-oriented Boston market,” says singer/
songwriter Jim Horan. “We are proud to be a pop band. I think that
a lot of people are paying attention to melody these days, and melody,
hooks, and real songs are what we are about.” Horan, who by day
works in Rounder Records’ tour prontotion department, has an imme-
diately identifiable vocal style, and with guitarist Noah Maltsberg-

er’s chiming guitar work, songs like “Postman” and “Green” are radio- |

ready gems. “People have compared us to pop artists like Matthew
Sweet, but we think that we have our own sound and believe that pop
isn’t a dirty word,” says Horan. Contact Horan at 617-783-5754.

KEN CAPOBIANCO

POMPANO BEACH, FLA.: South Florida is not exactly a hot spot for origi-
nal country musie, but for singer/songwriter Cal Jones, home is as good
a place as any. He returned to Florida after spending five years in Los
Angeles playing with American Recordings act the Four Horsemen.
After putting together a erack band of the best local
pickers, including John Zack on guitar and Ray Gan-
tek on pedal steel, he produced a 10-song CD, “The
Wait,” which won the Florida Country Music Assn.
album of the year award in 1995, With a variety of
songs ranging from the sweet, sentimental acoustic
ballad “For You” to the uptempo road warrior song
“My Way Or The Highway,” “The Wait” showcases a
polished, radio-friendly, adult country sound. A video
has been shot for the song “Wild And Free.” A famil-
iar stage presence at many Florida festivals and
showcases, Jones has been nominated for Jammy
Awards and recently made the trek to Nashville for a showcase. Bur-
dines, Florida’s largest retailer, has chosen his tongue-in-cheek tune
“How Can I Miss You” for an upcoming fall radio/TV ad campaign. Con-
tact KGM Music at 954-784-9172. SANDRA SCHULMAN

JONES

NEW YORK: [f strong, convincing material and a large following of fans
can guarantee a band success, then the members of North American
Drum And Steel (NADAS) have nothing to worry about. Singer/song-
writer Kristian Roebling, drummer Alex Alexander, guitarists
Simon Gregory and Rob Bailey, and bassist Keith Golden strut their
stuff on their debut album “Hard,” released by Brigade Records; the
disc combines the band’s powerfully honest alternative rock tunes with
danceable songs. Roebling, who
was formerly in bands with Chris
Spencer of the Unsane and
actor/director Ben Stiller, start-
ed North American Drum And
Steel in the winter of 1994. Since
then, the band has been a fixture
at such New York hot spots as the
Spiral and Downtime, the latter
known as their “home away from
home.” The album has received
airplay on more than 170 stations
in the Northeast, and responses
have been enthusiastic, with tracks “Peyote Dance” and the smooth,
seductive “Come” emerging as early favorites. NADAS is managed by
Steven Bentzel, who as producer Stevie B. has worked with a number
of artists, including Madonna. Roebling and his fellow band members
are currently recording a new studio album, titled “American Dream-
land,” that will give fans a taste of their more subtle, mellow style. “It’s
kind of a dreamy album,” says Roebling. “That’s why I think the title
is appropriate.” A disc of NADAS’ live performances,“96,” is expected
to hit the streets in early 1997. For more information on NADAS, con-
tact Bentzel at 212-861-8745 or access the band’s World Wide Web site
(http://www.muffinhead.com) on the Internet. GINA VAN DER VLIET

NORTH AMERICAN DRUM AND STEEL

MELLENCAMP FEELING ‘LUCKY’

(Continued from page 1)

and it’s terribly challenging to make
that work in the context of a rock
band,” he adds. “But we took it further
than an urban record. The arrange-
ments are more ambitious, with pro-
grams and loops going right along with
real drums and guitars.”

Although early press reports sur-
mised that Mellencamp had gone to
clubland with Vasquez (known for his
work with Madonna and Janet Jack-
son), it was Vasquez who, in fact,
entered Mellencamp’s world. As exem-
plified by the album’s first single, the
romantic “Key West Intermezzo (I
Saw You First),” Vasquez was instru-
mental in adding sundry effects and
atmospheres rather than building
wholesale tracks.

“Really, for anyone to call this a
dance record is totally off,” Mellen-
camp says. “These songs easily
could’ve all been country songs. Junior
definitely came to my house for this.”

Danny Goldberg, president/CEO
(U.S)) of the Mercury Records Group,
agrees, seeing the new techniques as
bringing out more of what was always
there. “I think fans always appreciate
when an artist lives in the here and
now,” he says. “And with the intelli-
gence of the lyrics and the intensity of
the production, there seems to be more
of John on this record than on a few of
the previous albums.”

Mellencamp’s 11th album, “Mr.
Happy Go Lucky” follows 1994’s plat-
inum “Dance Naked,” the stripped-
down effort that produced the top five
duet with Me’Shell Ndegéocello, “Wild
Nights.” His five platinum and four
multiplatinum albums also include the
best-selling record of 1982, “American
Fool,” and its follow-up, “Uh-Huh,”
which yielded the top 10 anthem “Pink
Houses.”

If “Mr. Happy Go Lucky” parallels
the fiddle- and accordion-fueled “Lone-
some Jubilee” in its reinvention of Mel-
lencamp’s vision, it also recalls the days
of “Pink Houses” in its big promotion-
al gambit. In ’83, MTV conducted a
contest surrounding the song that
helped define the times (even the teen-
age Ndegéocello entered). The John
Mellencamp Pink House Giveaway
awarded the winner just that, a house
painted pink in Bloomington.

For “Mr. Happy Go Lucky,” VH1
concocted the Backyard Barbecue
With John Mellencamp contest, in
which people vied for the chance to
have Mellencamp and his band enter-
tain at a Labor Day party. The con-
test’s winner, 25-year-old Raymond
Holcomb of Buffalo, N.Y., will have
Mellencamp playing live in his back-
yard Sept. 2. The concert will be simul-
cast at 7 p.m. EST on VH1, as well as
rebroadcast several times in subse-
quent weeks.

Featuring Mellencamp, the colorful
60-second promotional spots for the
Backyard Barbecue contest aired
nearly every hour over the course of
the two-week entry period. Aspirants
could enter the contest at Musicland
retail outlets and Hard Rock Cafes as
well as via postcards and a toll-free
number. (Five hundred runners-up won
copies of “Mr. Happy Go Lucky.”)

With more than 3 million entrants,
the Backyard Barbecue is “far and
away the biggest contest in the sta-
tion’s history,” says John Sykes, VH1
president. “And it really shows that
John has a lot of active fans. Contests
are usually driven by kids, but this was

people in their 20s picking up the
phone.”

Sykes, who was behind the Pink
Houses contest at MTV, says the Back-
yard Barbecue promotion was born in
a back-to-the-future mind-set. “For
years, John and I have talked about
how we could come up with something
as exciting as the Pink Houses promo-
tion, and I think this rivals that as a
once-in-a-lifetime thing.”

At VH1 and MTYV, the Sam Bayer-
directed video for “Key West Inter-
mezzo” is in heavy rotation. On July 30,
the single was serviced to a rainbow of
radio formats, including triple-A, AC,
hot AC, rock, aetive rock, and top 40.

It’s the single’s fresh yet familiar
quality that has drawn triple-A sta-
tions like KSCA Los Angeles to the
song, according to PD Mike Morrison.
“John Mellencamp is a core artist for
us, and I hear the single as a classic
Mellencamp song,” he says.

Regarding those skeptical of a vet-
eran artist learning new tricks, Tim
Devin, manager of the Tower Records
in New York’s Greenwich Village, says,
“Everybody has the right to reinvent
themselves every few years. All that
matters is if the music’s good.”

Mellencamp’s manager, Allen Kovac
of the Left Bank Organization, echoes
that, putting his faith in the audience
and its ability to grow as the music has.
“Some people concentrate on past per-
ceptions of an artist rather than on the
music at hand. But with the kind of
record John has made, it doesn’t mat-
ter if [the listener] is 15 or 45. You can
play it between Alanis [Morissette] and
D’Angelo. And it’s our job with the
record company to get that across.”

Long resisting suggestions to re-
tread the groundbreaking, often imi-
tated heartland rock of his top five
“Scarecrow” album (1985), Mellen-
camp has staked out new grooves while
sticking to his eraftman’s view of song-
writing as “carpentry.”

Aided by his “Mr. Happy Go Lucky”
co-producers, Vasquez and longtime
band guitarist Mike Wanchic, Mellen-
camp fashioned burnished, evocative
settings that highlight his aim to “tell
as small a story as possible.” Such
compelling songs as “Large World
Turning,” “Circling Around The
Moon,” “The Full Catastrophe,” and
“This May Not Be The End Of The
World” take a survivor’s point of view:
someone battered but not broken,
someone ultimately optimistic and
looking from the dark into the light.

“I never sat down one day and
decided that I’d start sharing [my
heart-attack experience of two years
ago] with people, and I really don’t,”
Mellencamp explains. “But not a day
goes by that I don’t think about it. So
I suppose it is in the writing, uncon-
sciously.

“I believe that in life, things happen
to us,” he continues. “And if you don’t
meet the problem, it’ll kill you—and
not necessarily dead, if you know what
I mean.”

Of varying moods and textures, “Mr.
Happy Go Lucky” also features the
exuberant “Just Another Day,” Mel-
lencamp’s solo acoustic feature “Jack-
amo Road,” and a string overture
arranged from the album’s various
melodic themes by band violinist Miri-
am Sturm. In addition, the album
includes the first songwriting contri-
bution from a member of the band,
bassist Toby Myers’ sexy “Emotional
Love.” (Mellencamp’s compositions are
published by Full Keel Music Co./
Windswept Pacific | ASCAP), and those
of his sometime lyrie collaborator,
George Green, are published by Kats-
back Music/EMI April Music
[ASCAP]; Myers’ work is published by
Jefmarz Muzik/Bug Music.)

The core band on “Mr. Happy Go
Lucky” features Myers, Wanchic, Moe
7., Sturm, guitarist Andy York, and
drummer Kenny Aronoff, along with
guest spots from slide guitarist Lonnie
Pitchford, organist Jeff Pedersen from
the Why Store, violinist Jimmy Ryser,
backing vocalist Pat Peterson, bassists
Milton Davis and Raphael Saadiq, and
horn players Harvey Phillips, Tim Rig-
gins, and Dennis Riggins. For the
band’s upcoming live shows, Indiana
native Dane Clark will appear on
drums.

Although Mellencamp no longer
plans extended road trips, he will per-
form select concerts, with upcoming
dates including the Farm Aid benefit
Oct. 12 in Columbia, S.C. (CAA books
Mellencamp’s concerts.)

In April, Mellencamp played a live
set at a PolyGram managing directors’
meeting in Hong Kong. According to
Mercury executive VP/GM (U.S.)
David Leach, Mellencamp will partic-
ipate significantly with PolyGram’s
international affiliates in promoting
“Mr. Happy Go Lucky” around the
world.

“John hasn’t really broken over-
seas—yet,” Leach says. “So we know
we're going to have to share him.”

In September, Mellencamp goes on
a promotional tour of Europe, playing
a showcase gig at Dingwalls in London,
as well as taping spots on the French
TV program “Taratata” and the Ger-
man show “Gelde Ober Liebe.” In the
U.S., an appearance on “Late Show
With David Letterman” is planned for
the second week of September.

Finishing the new album and retool-
ing the band have the usually game
Mellencamp even more gung-ho.
“We're in the middle of the best band
rehearsals I've experienced since 1975,
and everybody else seems to agree,”
he says. “We just worked out a new
arrangement of Jack And Diane’ with
a hip-hop break from Moe Z. that is so
fucking cool 1 almost fell over.

“Hell, I'm seriously thinking of call-
ing the group John Mellencamp & the
Tribe, ’cause we're like a band of Gyp-
sies and wild people now, breaking new
ground every time we get together. For
the first time, people come to practice
early, just to see what we're gonna pull
next.

“People are going to be tossing Fris-
bees and fucking to Jack And Diane’
into the next century. And what more
could a songwriter want? That’s as
good as it gets.”
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GOING THE DISTANCE:
The release of “The Dis-
tance,” the first single from
Cake’s second Capricorn
album, “IFashion Nugget,”
may be getting a jump at the
gates, thanks in part to its
racing theme.

The song, which makes
several allusions to racing,

Talk About Pedigrees. A
quick glance at the liner
notes on Nicklebag's Igua-
na Records debut, “12 Hits
And A Bump,” reveals sev-
eral well-known players.
On the album, which was
released in June, Nickle-
bag principles Bernard
Fowler and Stevie Salas
are joined by Rolling
Stones guitarist Ron Wood,
former Pearl Jam drummer
Dave Abbruzzese, and ses-
sion ace Darryl Jones. The
act, which also includes
Carmine Rojas and Brian
Tishy, performs Friday (23)
at the Burbank, Calif., Vir-
gin Megastore.

fit in well with Olympic
fever, says Marco Collins,
assistant PD/music director
at modern rock KNDD (the
End) Seattle. “When the
song came out, it definitely
had that Olympic feel going
for it; however, it’s not a
song that limits itself to that
particular American cele-
bration,” he says.

KNDD is playing the song
in medium rotation. Accord-
ing to Broadeast Data Sys-
tems, 34 other modern sta-
tions have played
the track, which [
was also serviced
to triple-A and col-
lege outlets.

Cake lead singer
John McCrea sus-
pects that the
track’s heavy gui-
tar riffs may be
responsible for the
airplay.

“White males
demand a certain
amount of that {
power-viking feel,”
he says. “People
respond to that,
because deep down
inside, we all want
to be inside a tall truck and
roll over people’s heads.”

The song was penned by
guitarist Greg Brown. Cake
also includes Victor Dami-
ani (bass), Vince di Fiore
(trumpet), and Todd Roper
(drums).

G. Scott Walden, director
of artist development at
Capricorn, says the act will

1

Paul Brandt, Calm Before The Storm

Marco Antonio Solis, En Pleno Vuelo

Your Side. Radioactive act
Dig is rooting up airplay with
“Whose Side You On?,” the
first single from its “Defend-
ers Of The Universe,” which
was released in June. WFNX
Boston and XETRA San
Diego are early supporters.
Catch Dig on tour with Pos-
sum Dixon and Yum Yum
through August.
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take advantage of the surge
at radio with an East Coast
radio tour beginning Friday
(23) that includes a stop in
New York Sept. 5.

“We will service [main-
stream rock] down the road,”
says Walden, “but the story
here is mainly with college
and modern rock stations.”

Walden says plans are also
being developed for a formal
tour through the remainder
of the year.

Additionally, a video for

“The Distance,”
- | directed by Mark
Kohr (Green Day,
Alanis Moris-

—
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Rotating top 10 lists of best-selling tities by new and developing artists.
PACIFIC SOUTH CENTRAL
1. Marce Antonio Solis En Pleno Vuelo 1. Paul Brandt Calm Betore The Storm
2. 11/5A 1 Yola 2. James Bonamy What | Live To Do
3. Envique lglesias Enrique Igiesias 3. Ricochet Ricochet
4. Screaming Trees Dust 4. Cledus “T.” Judd | Stolde This Record
5. Finona Apple Tidal 5. Mazz Mazz Mariachi Y Tradicion
6. Goldfinger Goldfinger 6. Kenny Chesney Me And You
7. Paul Brandt Caim Betore The Storm 7. lJennifer Y Los Jetz Dulzura
8. Los Tigres Del Norte Unidos Para Siempre 8. D.J. Laz King Of Bass
9. Superdrag Regretfully Yours 9. Rhett Akins Somebody New
10. Kenny Wayne Shepherd Ledbetter Heights 10. Donell Jones My Heart
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sette), will be ser-
viced in early Sep-
tember.
Describing the
clip, McCrea says,
“It’s about a corpo-
rate guy that wigs

— out, runs out of his

office, encounters
some people in ani-
mal costumes . . .
and jumps into the
sea.”

ALL IN THE

FAMILY: After
garnering the attention of a
member of the Warner Bros.
Records “family,” Pasadena,
Calif.-based Schleprock
soon found itself signed to
the label. Ben Merlis, the
teenage son of Warner Bros.
Records Inc. senior VP/
director of media relations
Bob Merlis, brought the
punk band to the attention of

his father, who, in turn,
passed the word on to Warn-
er Bros. VP of A&R Geof-
frey Weiss. Having heard
raves from other Warner
staffers, Weiss went to see
what all the commotion was
about.

Calling All Ears. Colum-
bia/Ruffhouse hip-hop two-
some Call O’ Da Wild is
featured on “Intellectual
Dons,” a track from
“Cypress Hill Remixed And
Revamped,” which was
released Aug. 13. The New
York-based group, which is
on the road with Cypress
Hill, Fugees, Nas, Busta
Rhymes, and others for the
Smokin’ Grooves tour, will
release a single this fall
from its forthcoming self-
titled debut.

The electrifying four-
some’s debut album for the
label, “Schleprock (Ameri-
ca’s) Dirty Little Secret,”
was released Aug. 13.

The first single, “Subur-
bia,” went to modern rock
and college radio Aug. 6 and
is getting early spins from
modern rock KF'MA Tucson,
Ariz., and WHFS Washing-
ton, D.C.
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So So Def’s Da Brat Asserts
Herself With Another Tantrum’

l BY SHAWNEE SMITH

NEW YORK—Like most artists, So So
Def rapper Da Brat found herself play-
, . ing second chair
(X creatively to pro-

R ducer Jermaine

Dupri on “Funk-
dafied,” her debut
album. However,
when “Another
Tantrum,” the
artist’s follow-up,
is released inter-
nationally Oct. 1,
consumers will hear a project in which

DA BRAT

the artist took greater control.

Despite her growing independence,
she insisted that Dupri remain at the
produection helm, shying away from
multiple producer collaborations. “I
don’t want nobody thinking I blew up
because of somebody else,” says Da
Brat.

“I think that her level of confidence
has grown, and ‘Another Tantrum’ is
like her coming out,” says Da Brat’s
manager, Lucy Ryans-Raoof. “ ‘Funk-
dafied’ was more Jermaine Dupri-
driven; like he said, “This is what I think
Da Brat is,” and ran with it. ‘Another

(Continued on page 34)

Fourth Yo Yo Set Shows Maturity

EastWest Rapper Exhibits ‘Total Control’

M BY J.R. REYNOLDS

LOS ANGELES—In addition to being
the titie of Yo Yo’s fourth rap album for
EastWest/Elektra, “Total Control”
describes the artist’s personal and
career agenda.

“Total Control,” which hits stores
Sept. 24, features mature lyrical
themes while maintaining familiar,
hard-edged hip-hop rhythms. “Some-
times, you have to come with things
that the fans aren’t necessarily used
to,” says Yo Yo. “Now that 'm older; it’s
time to move in other directions, but
the flavor is still there.”

MAGIC’N’MAZE: Every time I witness Maze Featur-
ing Frankie Beverly in concert, I'm floored by the quan-
tum energy that the act channels to the audience. Such was
the case once again when Earvin “Magic” Johnson invit-
ed the Warner Bros. soul band to play at A Midsummer
Night’s Magic, an annual fund-raising evening that bene-
fits the United Negro College Fund.

Since its inception in 1985, A Midsumimer Night's Magic
has raised funds in the form of an NBA all-star charity bas-
ketball game. However, because many of the primo round-
ballers were playing on the U.S. Olympic basketball Dream
Team in Atlanta at the time, Johnson opted for a con-
cert/silent auction/party headlined by his favorite record-
ing acts.

Held Aug. 10 at the Shrine
Auditorium in Los Angeles, the
concert was delayed by nearly
two hours due to a seven-state,
West Coast power failure that
temporarily crippled the venue
and much of L.A.

Despite the delay, the audi-
ence was exceptionally patient,
and throughout Maze’s perfor-
mance, the crowd of 25- to 54-

The
Rhythm
and the

Blues

Maze Delivers On A Midsummer Night;
New Kingdom A Rhythm Alternative

act’s sophomore set, has the kind of head-nodding, down-in-
the-dirt grooves sure to satisfy the hungry palates of all
progressive hip-hop/funk admirers.

From the sleepy wind-and-brass hook and melodically
droned rap lines of first single “Mexico Or Bust” to the dis-
torted rap vocals, g-funk rhythms, and faux vinyl popping-
and-hissing sounds of “Terror Mad Visionary,” this album’s
harmonic anties go straight to the listener’s head.

In fact, the forward-thinking, alternative hip-hop vibe of
New Kingdom reminds this journalist of freshman college
introductions to similarly unique, mind-expanding plea-
sures, such as Miroslav Vitous, one-hit bowls, and cold
pizza.

Where can you hear the music of New Kingdom? Sadly,
not at too many places away
from your home or favorite
underground clique. In addition
to picking up the album, which
was released Aug. 6, you can set
your radio dial to the nearest
college frequency to catch the
single, which was serviced in
June. Its accompanying clip,
also released in June, is in rota-
tion on various local vid shows.

£ 1

year-olds was literally dancing
in the aisles.

“He’s the greatest,” Johnson
told Billboard when asked why he chose Beverly and com-
pany as the evening’s entertainment.

“Every time he comes to town, I go see him,” he said.
“When Frankie performs, it’s not just a concert, it’s an
event. When I came up with a benefit concert as an alter-
native to the all-star game, he was first on my list of per-
formers, because I knew that he would turn the place out.”

And turn it out he did.

However, the strange thing about Maze is its success-to-
respect ratio, which is uncharacteristically lopsided. It’s
true that the act has scored only two No. 1 hits on the Hot
R&B Singles chart: 1985’s “Back In Stride” and 1989’s
“Can’t Get Over You,” both on Capitol. But all 12 of the act’s
studio albums have been certified gold, demonstrating Bev-
erly’s appeal to album-oriented consumers. Still, Maze has
never received the kind of ceremonious adulations worthy
of the band’s stellar body of work.

Lyrically, Maze’s catalog consists of dozens of socially
relevant and romantically pertinent songs. Musically, the
act’s savory soul grooves are second to none, with many
tracks listed as timeless radio recurrents.

The act is working on its next Warner Bros. album, but
no release date has been announced. “We're taking our
time with it, because you can’t rush the good stuff,” said
Beverly.

ALTERNATIVE KINGDOM: If ever an act needed a
radio format in the rhythm alternative vein, Gee Street’s
New Kingdom is it. “Paradise Don’t Come Cheap,” the

by J. R. Reynolds

DON’T DELAY: Efforts are
still under way to present Mer-
cury VP Mike Bernardo’s 331 Foundation with an endow-
ment by her birthday Sept. 10, and your generous donation
is urgently requested. Remember, these funds are not
going to Bernardo; they’ll go to children who’ve witnessed
the violent deaths of their mothers. Make donations payable
to 331 Foundation and mail as soon as possible to Barbra
Lewis, 43 Basswood Ave., Agoura Hills, Calif. 91301. Tax
I.D. No. 52-175-4139.

SINGING THESPIANS: Grammy-winning vocalist Lisa
Fischer is starring in Vy Higginsen and Ken Wydro’s
“Born To Sing!,” which opened Aug. 8 at the Union Square
Theater in New York. The musical is another installment in
the Mama I Want to Sing series, in which Fischer plays an
older version of the series’ central character, Doris Win-
ters.

Former Polydor recording artist and “Sister Act 2” star
Tanya Blount plays Fischer’s daughter Dottie, while
Stacy Francis, former member of the defunct girl group
Ex-Girlfriend, plays diva-in-training Samantha Summers.

In the musical, singing sensation Winters is faced with
deciding whether to use Dottie or the raw but talented
Summers to perform with her on tour.

“Born To Sing!” sports a stellar cast and inspires as
much as it entertains. And all the divas, including Kellie
D. Evans, who plays Mama Winters, performed
superbly—their combined resonating octaves could break
glass!

(Continued on page 23)

Yo Yo debuted in 1991 with “Make
Way For The Motherlode,” which
peaked at No. 5 on the Top R&B
Albums chart and sold 231,000 copies,
according to SoundScan.

The Los Angeles native, who had Ice
Cube as a mentor and is managed by
Adrian Salley, was among the first
credible, hard-edged female hip-hop
artists. Yo Yo is also one of the few rap-
pers in general to successfully traverse
the fateful two-album barrier.

The artist’s last album, 1993’s “You
Better Ask Some-
body,” Peaked at
No. 21 on the Top
R&B  Albums
chart and fea-
tured “The Bonnie
& Clyde Theme,”
which was No. 1
on the Hot Rap
Singles chart.

“I love to write
the hard lyrics, but it’s not real,” she
says. “As Yolanda [Whitaker] the per-
son matures, so does Yo Yo the artist
and her music. This album has hard
stuff on it, but there are also songs
about more realistic things, such as
social responsibility and male/female
relationships.”

An example of the artist’s commit-
ment to doing more than simply rec-
ording fun records is “Yo, Yo Yo,” her
“Dear Abby”-styled Q&A column in
Vibe magazine.

The impetus for the column was an
April office visit during which the rap-
per commented on the numerous let-
ters she was receiving from fans in
association with the Intelligent Black
Woman’s Coalition, a multicultural
community service organization that
she founded early in her career.

Vibe music editor Danyel Smith
says, “That’s when it was suggested
that she write a column for Vibe. It has
become one of the most popular sec-
tions in Vibe. Today, her column re-
ceives almost as much mail as the
entire magazine.”

In an effort to push album sales, no
commercial singles are scheduled to be
released. “We want to build this pro-
ject on the strength of the entire
album,” says Elektra marketing direc-
tor Lisa West.

Twelve-inch versions of “Same Ol
Thang (Everyday),” the first radio
release, were serviced to record pools,
clubs, and mix-show DJs on July 30.
The CD-pro was serviced to R&B/
mainstream programmers Aug. 6, with
top 40/rhythm stations slated to
receive the record Aug. 27.

The video for “Same O’ Thang” was
serviced to local and regional shows
and national outlets, including the Box,
BET, and MTYV, July 30.

To help promote the single, the label
plans to conduct a contest for con-
sumers, with entry forms available at
nonretail outlets, such as hair salons.
Prizes range from trips for two and
concert tickets to fashion makeovers.

“The premise of the contest revolves
around the radio single’s theme and
asks the question, ‘Are you tired of the
same old thing everyday? ” says West.

To heighten awareness of Yo Yo's
return among consumers, a national

snipe campaign is under way that
focuses on traditional core consumer
strongholds, such as Los Angeles, New
York, Chicago, Detroit, Dallas, Balti-
more, and Philadelphia.

In addition, advertisement spots on
the Box and selected local stations are
scheduled to run during a three-week
window around the album’s release
date. The label also plans to utilize print
ads in consumer and trade magazines,
as well as other visual-awareness mech-
anisms, such as bus benches.

“We're also conducting walk-
throughs at numerous retail and radio
outlets the week before the album’s
street date,” says West.

Yo Yo, who is booked through the
William Morris Agency, will perform
at the Vibe Music Seminar in New York
Aug. 29 and is scheduled to embark on
a national college tour in the fall that
will include question-and-answer ses-
sions.

The label plans to release “Total
Control” internationally; however,
specifics have yet to be announced.

Faith Tops Nominees
For Second Soul Train
Lady Of Soul Awards

LOS ANGELES—Bad Boy’s “bad
girl” artist Faith garnered four nomi-
nations to lead the field of female hope-
fuls for the 1996 Soul Train Lady of
Soul Awards. LaFace trio TLC, Epic
act Groove Theory, and Rowdy’s Mon-
ica kept pace with the leader, scoring
three nominations apiece.

The Soul Train Lady of Soul Awards
will be syndicated by Tribune Enter-
tainment live from the Santa Monica
(Calif.) Civie Center on Sept. 9.

Mercury vocalist Vanessa Williams
will receive the Lena Horne Award for
outstanding career achievement, while
Atlantic singer Brandy, who stars on
the Fox television comedy “Moesha,”
will receive the award for entertainer
of the year.

The Lady of Soul Awards, in their
second year, celebrate the achieve-
ments of women in nine music cate-
gories and will be hosted this year by
rapper Queen Latifah, vocalist Peabo
Bryson, and supermodel Veronica
Webb.

The show is produced by Don Cor-
nelius Productions, with George Duke
serving as music director.

Here is a complete list of the nomi-
nees:

Best R&B/soul single—solo:
Mary J. Blige, “Not Gon’ Cry”; Faith
Evans, “Soon As I Get Home”; Whit-
ney Houston, “Exhale (Shoop Shoop)”;
Monica, “Like This And Like That/
Before You Walk Out Of My Life.”

Best R&B/soul single—group,
band, or duo: Groove Theory, “Tell
Me”; TLC, “Waterfalls”; Total, “Kissin®
You”; Xscape, “Who Can I Run To?”

Best R&B/soul album of the
year—solo: Mariah Carey, “Day-
dream”; Randy Crawford, “Naked And
True”; Faith Evans, “Faith”; Monica,

(Continued on page 35)
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17 | 12 | 19 | MAXWELL COLUMBIA 66434 (7.98 EQ/11.98) MAXWELL'S URBAN HANG SUITE | 12 B9 | 62 | 64 | 26 | i liac 26134 WARNER BROS. (10.98/15 98) ATHIN LINE BETWEEN LOVE & HATE |
17 | 14 | 10 | 12 | TOO SHORT A DANGEROUS 415844JIVE (10.98/16.98) GETTIN' IT (ALBUM NUMBER TEN) | 1 70| 67 | o6 | 108 E{gL‘LEESE?gg%&%g'}"ggrfg; - CREEPIN ON AH COME UP (EP) | 2
EY L 1) [ SRRNIETTAYCO Ry THTSOIAE0l. e ) teoy Lo S 71 | 70 | 98 | 3 | DAZZ BAND Lucky010(10.98/14.98) UNDER THE STREETLIGHTS | 70
3 *
191 18 | 16 SR R. KELLY A IvE 41575- (1098/16.98) BaEiihy i 72 | 72 | 72 | 83 | s.0.5. BAND 148U 530594/M0TOWN (7.98/11 98) THE BEST OF 5.0.5. BAND | 27
20 16 14 27 | 2PAC A° DEATH ROW/!INTERSCOPE 524204 */ISLAND (19.98/24.98) ALL EYEZ ON ME 1 173 65 56 I MAC MALL RELATIVITY 1505 (10.98/16.98) UNTOUCHABLE 6
KIRK FRANKLIN AND THE FAMILY . '
N 21| 19 | 16| cochocenTRIC 72127 (9.9813.98) WHATCHA LOOKIN'4 | 3 74 | 66 | 67 | 7 | SOMETHIN'FOR THE PEOPLE SOMETHIN' FOR THE PEOPLE | 66
22 | 20 | 20 | 17 | MASTER P NOLMIT 53978+/PRIORITY (10.98/16.98) ICECREAMMAN | 3 (35| 79 | 8 | 11 | SOUNDTRACK ISLANDHOLLYWOOD 524243%ISLAND (10.98/16.98) EDDIE | 44
( : )| 24 22 38 | LL COOL J A DEF JAM 523845*MERCURY (10.98 EQ/17.98) MR. SMITH 4 GERALD LEVERT & EDDIE LEVERT, SR. @
9% | 77 | 48 | FisrwesT 61859/EEG (10.9815.98) FATHER AND SON | 2
24 | 22 | 18 | 9 | HELTAH SKELTAH DUCK DOWN 50532*/PRIORITY (10.98/16.98) NOCTURNAL | 5 77 1T 75 | 68 | 40 | COOLIO A ToMHY BOY 1161+ (11.9916.98) Sneonsearane | 1
()| 2% | % | 7 | QUAD CITY DI'S QUADRASOUND/BG BEAT 829057AG (1098716 981 GET ON UP AND DANGE | 23 78 | 69 | 79 | 41 | EIGHTBALL & MJG @ SUAVE HOUSE 1521RELATIVITY (10.981698) ON TOP OF THE WORLD | 2
26 | 23 17 A DE LA SOUL TOMMY BOY 1149* (10.98/16.98) STAKES IS HIGH 4 1 - 70 | 8 | KIRK FRANKLIN AND THE FAMILY A (IR FRANKLIN AND THE FAMILY .
29 | 30 | 16 | SWV RcA 66487* (10.98/16.98) NEW BEGINNING | 3 GOSPO CENTRIC 72119 (9.98/13.98) I
28 | 27 | 23 | 12 | MONIFAH UPTOWN 53004*/UNIVERSAL (10.98/15.98) MOODS.. MOMENTS | 4 80 | 88 | /5 | 41 | GROOVE THEORY pic57421- (1098 EQ/I5.98) GROOVE THEORY |14
29 | 25 | 27 | 45 | MARIAH CAREY A® COLUMBIA 66700 (10.98 EQ/16.98) DAYDREAM | 1 | 81 | 81 | 90 | 132 &’Lﬁ’dgé‘a’;‘g/gc';‘(‘g’_‘ggls_%) ENTER THE WU-TANG (36 CHAMBERS) | 8
32 { 40 | 10 | DONELL JONES LAFACE 26025 /ARISTA (10.98/15.98) MY HEART | 30 82 | 84 | 69 | 42 | SOUNDTRACK @ UNDERWORLD 32438/CAPITOL (10.98/16.98) DEAD PRESIDENTS | 1
@ 34 | 35 | 58 | D'ANGELO A EMI 32629 (10.98/15.98) BROWN SUGAR | 4 83 | 78 | 8 | 11 | SHYHEIM NOO TRYBE 41583*/VIRGIN (10.98/15.98) THE LOST GENERATION | 10
32 | 31 29 | 56 | MONICA A ROWDY 37006*/ARISTA {10.98/15.98) MISS THANG ) 84 | 87 71 17 | RANDY CRAWFORD BLUEMOON 92662/AG (10.98/15.98) NAKED AND TRUE | 40
@ NEW D 1 EIL-I5EOE22|1_EI_)V(I-:1 chl;/l-i\;\gs) SHAKE A LIL' SOMETHIN' . | 33 85 | 89 | 91 | 42 | THA DOGG POUND A’ DEATH ROW/INTERSCOPE 50546*PRIORITY (10.98/16.98) B DOGG FOOD 1
= Ik = i 86 | 91 [ 89 | 66 | 2PAC A DEATH ROW/INTERSCOPE 50609*/PRIORITY (10.98/16.98) ME AGAINST THE WORLD 1
& YONLAS BTG sl (O IEIs RE-ENTRY | 16 | LIONEL RICHIE MERCURY 532240 (11.98 EQ/16.98) LOUDER THAN WORDS | 15
dl | 208 |, &) T CEREYICEL iciwpitulsu Ve s6ilcos) LG o RE-ENTRY | 9 | DELINQUENT HABITS PHPILOUD 66929+/RCA (10 98/15 98) DELINQUENT HABITS | 3l
36 | 35 | 37 { 20 | GETO BOYS @ RAP-A-LOT/NGO TRYBE 41555*/VIRGIN (10.98/16.98) THE RESURRECTION 1 89 | 90 | — | 8 | MARYJ. BLIGEA® MCA 11156 (10.9815.98) MY LIFE 1
37} 30 | 26 6 N.W.A RUTHLESS 5056 14/PRIORITY (10.98/16.98) GREATESTHITS | 20 90 | 51 | g7 7 THE GAP BAND INTERSOUND 9183 (9.98/13 98] LIVE & WELL | 54
3 L — 2 GEORGE{BENSON\GREIS823](10,58/1608) URATISIRIGHT = 91 88 46 4 FUNK MOBB sick wiD' IT 45006/JIVE (10.98/15.98) IT AIN'T 4 PLAY | 46
39 | 39 | 28 it TEVIN CAMPBELL QWEST 46003/WARNER BROS. (10.98/16.98) BACK TO THE WORLD 11 RE-ENTRY | 35 | IMMATURE ® wca 11385+ (9.98/15 98) WEGOTIT | 14
40 | 37 | — | 2 | MISTA EASTWEST 61912/EEG (10.98/15.98) misTA_| 37 93 | 82 —I 80 | 19 | BAHAMADIA CHRYSALIS 35484*/EMI (10.98/15.98) KOLLAGE | 13
4 | 40 | — % SOUNDTRACK TVT SOUNDTRAX/BLUNT 8020%/TVT (7.98/16.98) PHAT BEACH | 40 RE-ENTRY | 36 | DEBORAH COX @ ARISTA 18781 (10.98/15.98) DEBORAH COX | 25
47 | 53 | 3 | COLOUR CLUB VERTEX 3004/VC (10.98/15.98) INTHEFLOW | 42 95 | 80 | 95 | 15 | JESSE POWELL siLAS 11287/MCA (9.98/15.98) JESSE POWELL | 35
52 | 42 | 30 | THE TONY RICH PROJECT A LAFACE 26022/ARISTA (10.98/15.98) WORDS 18 9 | 99 56 5 20-2-LIFE INMATE 1 (10.98/16.98) TWENTY-TWO-LIFE | 55
4 | 2 |31 7 ME'SHELL NDEGEOCELLO MAVERCKREPRISE 46033WARNER BROS. (L0.S8/16.98) PEACE BEYOND PASSION 15 97 | 85 | 8 | 50 | FAITH EVANS A BAD BOY 73003*/ARISTA (10.98/15.98) FAITH 2
45 | 36 21 4 SADAT X LOUD 66922*/RCA (10.98/15.98) WILD COWBOYS 13 98 | 92 | 83 18 | MC EIHT FEATURING CMW EPIC STREET 67139*/EPIC (10.98 EQ/15.98) DEATH THREATZ 3
49 | 38 | 13 | KENNY LATTIMORE COLUMBIA 67125 (10 98 EQ/16.98) KENNY LATTIMORE | 3l RE-ENTRY | 183 | KENNY G A" ARISTA 18646 (10.98/15.98) BREATHLESS | 2
51 | 43 | 40 | QUINCY JONES @ QwesT 45875MWARNER BROS. (10.98/16.98) 'S JOOK JOINT | 6 100 | 86 | 88 [ 54 | TRU NouwmT 53983+PRIORITY (10.98/16.98) TRUE | 25

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units {250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numerat fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc.
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KRS -ONE Has A Point To Prove

RETURN OF THE BOOM BAP:
KRS-ONE was at New York’s Tramps
nightclub in July *round Independence
Day. He performed a set that was plan-
et-shockingly fonky. As he rocked the
house with the greatest of ease—he,
after all, wrote the book “The Science
Of Rap” last year—he said that he was
recording his second live long-player.
(The first one, “Live: Hardcore World-
wide,” came out in 1991 on Jive.)

That was then, though. Jeff Fenster,
Jive’s senior VP of A&R, now says,
“Those plans have gone by the boards,”
mainly because live tracks often lack
boom-bap and don’t translate well as
commercial hip-pop

Since serapping the live-set ides, sev-
eral other concepts for a new KRS disk
have been introduced, including record-
ing a rock album. “What we go with
will probably combine elements from
both of those [schemes],” Fenster adds.

The executive goes on to say that
KRS has recorded a tune with Epic
rock band Handsome, which features
former Helmet guitarist Peter
Mengede; he has tracked a remake of
the Blondie bouncer “Rapture” and
completed a record with R&B every-
thang-man Joe. The proposed title of
the set is “Just To Prove A Point,” and
judging from this abbreviated early
lineup, it seems that KRS is intent on
proving several points.

Look for the album in 1997, preced-
ed by a single before the end of the year.

Meanwhile, when the video for “East
Coast/West Coast Killa,” the first sin-
gle from Dr. Dre’s second solo album
(and the opening salvo from Aftermath,
his new label) drops next month, KRS-
ONE will likely end up proving that
after years of toiling hard, gaining the
respect of rap’s core crowd, and going
ghetto gold several times, he can have
an active, quality life on MTV.

The single features Nas, RBX, and
B-Real from Cypress Hill, as well as
KRS-ONE. His involvement provides
Jive with a great opportunity for capi-
talization, and based on the A&R
reports, it seems that the label is
preparing to go all out.

BLAST OFF: Punk Barbarians, who
hail from “Port Knox” (their nickname
for Freeport, N.Y.), have a great title
for their debut album. It’s “Sex, Props,
Cream And The Drama In Between.”

In a skit from the set—which, inci-
dentally, is the first dope-beat injection
from New York-based, M.S -distributed

.Lethal Records—group member
Doozer explains his interpretation of
the flipped phrase: “It seems like
recently in rap, everybody’s album is
based on one of those three concepts,
but they not dealin’ wit’ the reality of
the drama in between goin’ for the sex
and tryin’ ta get that money and the
props. There’s drama involved wid all
dat, so we tried to wrap it all up in one
title.”

Lauren Coleman’s bicoastal compa-
ny Punch Media is 2 years old! Among
Punch’s clients are two of the most
exciting products now floating through
the hip-hop milky way: Pallas/Univer-
sal Records’ rodeo-rap act Crucial
Conflict and that magic-handed,
frothy-voiced DJ Funkmaster Flex.
Beyond the music and his metronic
manipulations, the good-humored ban-
ter and charismatic chat on Flex’s
WQHT New York radio program
always make me high.

Mark Persaud has exited his post at

by Havelock Nelson

RCA Records in New York to assume
senior VP of A&R duties at Qwest
Records in Los Angeles.

Jesse Askew, formerly of Phat Wax
Records, is now VP of marketing and
promotions at the new New York-based
independent label Large Records. He’s
also working as a producer and clip
director at “American Hot Video,”
which gets airtime in New York,
Atlanta, and Miami.

Askew traveled from Phat Wax to
Large with Il1l Mentality, a promising
MC whose bubbly “Luvin’ U 4 Dayz”
got some mix-show play earlier this
year. Meanwhile, Stik-E & the Hoods,
another Phat Wax refugee—they gave
us “Shake Whacha Mama Gave Ya"—
has resurfaced as Drunkenstein on
several cuts on Payday Records’ haunt-
ing, boomingly brilliant short set
“Tricky Presents Grassroots,” which is
out now and ready to be consumed.

After warming up 'nuff parties and
having folks cool out to the rarefied air
from his pumping street single “Put It
In Your Mouth” (Stress Entertain-
ment/BM@G), Akinyele (aka Akafella),
is about to release his debut EB, “Put It
In Your Mouth—The EP”

The swinging song begins with soul-
shouting singer Kia Jeffries confessing
in the style of “Somebody Else’s Guy”
about creeping, before demanding the
act suggested by the track’s title.

“I just felt this song was the one to
start things off with, ‘cause it’s really
on the edge,” says Akinyele. “I origi-
nally did it with [New York under-
ground mix-tape DJ] Doo-Waop.”

After getting his 1992 Interscope
album “Vagina Diner” pulled from
retail racks due to explicit lyrical con-

tent, Akinyele was picked up by Loud
Records, then Geffen, and finally
Stress. Among the cuts on the EP is
“F*ck Me For Free,” which isn’t about
foreplay.

Just before Halloween, Nervous
Records plans to release “Diggin’ In
Dah Vaults,” an album that will place
remixed classics from Black Moon’s
1993 album “Enta Da Stage” alongside
two new tracks, “Buckshot Freestyle
Joint” and “Six Feet Deep.” The recon-
textualizations were executed by the
group’s DJ Evil Dee. On the East
Coast, we anticipate that consumers
will rush for the dise, since the loose
parts of Black Moon have been
rumored to be warring for years. More-
over, fans of the group have been won-
dering if the erew’s smooth-voiced lyri-
cal genius Buckshot will ever be heard
again. For about three years, sources
say, he has been negotiating with Ner-
vous to get off the label. During the
down time, he’s been functioning as a
principal in Duck Down Entaprizez, the
Priority-distributed imprint that fea-
tures Originoo Gunn Clappaz and
Heltah Skeltah, who are part of the
Bootcamp Click, along with Smif-N-
Wessun.

Since the latter group’s “Dah Shin-
ing” album dropped in January 1995,
Nervous hasn't released any new rap
albums or signed any new rap acts. We
were wondering if the tussling with
Buckshot might have left Nervous pres-
ident Michael Weiss somewhat down
on signing more rap. “Nah,” he says,
“I’m just really being patient. The
scene for East Coast rap has gotten a
bit stale. I'm waiting to see what the
next [great) group will be.”

How about some hip-class? The track
of that name is on E-Uneek Kebrau’s
New York-based Antidote Records and
lays a shifting series of classical music
loops (strings and an opera-shouting
voice) over a skippy, liquid groove.
Meanwhile, a forceful rapper named
the Phantom keeps it real with hard-
edged pistol rhymes that bob and
weave with agility. )

THE RHYTHM & THE BLUES

(Continued from page 19)

No plans have been set for “Born To
Sing!” to travel beyond New York, but
the company expects it to follow in the
steps of its predecessor. Debuting more
than eight years ago, the original
“Mama” remains in production inter-
nationally.

On a recording tip, Fischer joins
crooner Luther Vandross on
“Whether Or Not The World Gets Bet-

ter,” a duet from his album “Your
Secret Love,” due in stores Oct. 1.

Also, Fischer is the first act signed
to Vandross’ LV Records, which is dis-
tributed by Epic. Expect the album
next year.

Assistance in preparing this column
was provided by Shawnee Smith in
New York.

In Good Hands. MCA executives stand backstage with label artist Al Green
prior to his performance at the Universal Amphitheatre in Los Angeles. Pictured,
from left, are MCA black music division president Ken Wilson, MCA black music
division marketing and pubiic relations VP Ashley Fox, Green, William Morris
Agency VP Marshall Resnick, and MCA black music division national promotion
director Benny Pough.
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2 COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
o I & COLLECTED, COMPILED, AND PROVIDED BY Soundsial,i,®
2ulaH|zQ ”’g TITLE ARTIST
I|<S2|32|E LABEL & NUMBER/DISTRIBUTING LABEL l i
*x x*NO. T4 %%
1 1 1 5 ELEVATORS (ME & YOU) & OUTKAST
() (D) (M) {T) {X) LAFACE 2-4177/ARISTA 4 weeks at No. |
2 2 3 8 LOUNGIN & LLCOOL)
(C) (D) (T) DEF JAM 575062/MERCURY.
3 | 3 | 2 | 11 | HOWDOUWANT IT/CALIFORNIA LOVE A’ & 2PAC (FEAT KC AND JOJO)
- (C} (D) (M) (T) (X) DEATH ROW/INTERSCOPE 854652/ISLAND =
4 4 4 2 C’'MON N’ RIDE IT (THE TRAIN) A & QUAD CITY DJ'S
(C) (M) (T) (X) QUADRASOUND/BIG BEAT 98083/AG
* % % GREATEST GAINER* % %
(D) s | 6 | 19 | PoPmMP @ DO OR DIE (FEATURING TWISTA)
(C) (D) {T) RAP-A-LOT/NOO TRYBE 38559/VIRGIN
6 7 46 | 3 | WUWEAR: THE GARNENT RENASSANCE (FROMHIGH SCHOOL HGHT @ RZAFEAT METHOD MAN B CAPPADONNA
(C) (T) BIG BEAT 98045/ATLANTIC
71 6 | 5 | 15| HAV @ & CRUCIAL CONFLICT
(C) (D) (T) PALLAS 56008/UNIVERSAL
8 | s | 7 | 4 | ALLISEE A+
(C) (D) (T) KEDAR 56003/UNIVERSAL
DIRTY SOUTH & GOODIE MOB
(3| New» 11 (0)(D) (M) ) () LAFACE 2.4173/ARISTA
IT'S A PARTY & BUSTA RHYMES FEATURING ZHANE
10 | 8 T | (D) (T) ELEKTRA 64268/EEG
GETTIN'IT @ TOO SHORT FEAT. PARLIAMENT FUNKADELIC
NEWD L | (0 pangERoUS 42409/1vE )
PAPARAZZI * XZIBIT
1219 101 7 | o Lou sasesirc
13| 12 | 12 | 3 | SHAKEA LIL SOMETHIN'... THE 2 LIVE CREW
(C) (D} (T} LIL' JOE 830
14 | 11 | 9 | 24 | AINTNONIGGADEAD PRESIDENTS @ @ JAY-Z FEAT. FOXXY BROWN
(M) (T) (X) FREEZE/ROC-A-FELLA 53233%/PRIORITY
()| 16 | 14 | & | CLONES/SECTION THE ROOTS
(C)(T) (X) DGC 19402/GEFFEN
1% | 15 | 25 | 3 | NOMORE TEARS MASTER P FEAT. SILKK & MO B. DICK
(C) (D) {T) NO LIMIT 53237/PRIORITY
17 | 14| 13 | 29 | GETMONEYA @ JUNIOR M AF.IA FEAT THE NOTORIOUS B.1.G.
(C) (M) (T) (X) UNDEAS/BIG BEAT 98087/AG
HANG EM' HIGH & SADAT X
18 | 22 ) 17 | 12 | 60y oup 6as61/Rc
19 | 10| 15 | o | 1CONFESS # BAHAMADIA
(C) (D) (T) (V) CHRYSALIS 58437/EMI
20 21 18 25 KEEP ON, KEEPIN' ON {(FROM "SUNSET PARK") @ @ MC LYTE FEAT. XSCAPE
C) (T) (X) FLAVOR UNIT/EASTWEST 64302/EEG
211 17 | 16 | 19 | SCARRED (FROM “EDDIE") & LUKE
(C) {T) LUTHER CAMPBELL 164000
22 18 19 13 IT'S ALL THE WAY LIVE (NOW) (FROM “EDDIE") ® # COOLIO
(C} (D) (T) TOMMY BOY 7731/ISLAND
CAN YOU FEEL ME ¢ DRU DOWN
@| NeWD 1 | & o) o RELATIVITY 1567
ANYTHING GOES ® RAS KASS
24 120 | 246} & | (67 pRioRITY 53219
25 | 13 | 11 | 16 | THACROSSROADS A’ @ BONE THUGS-N-HARMONY
(C) (D) (T) RUTHLESS 6335/RELATIVITY
%6 | 25 | 20 | 5 | ALIL SOME'EM SOME'EM ® RAPPIN' 4-TAY
(C) (T) (X) CHRYSALIS 58575/EMi
UNTIL THE DAY © NONCHALANT
32 = 2 (C) (T) MCA 55199
28 | 26 | 22 | 18 | TRES DELINQUENTES # DELINQUENT HABITS
(C) {D) (T} PMP/LOUD 64526/RCA
29 | 23 | 21 | 13 | OPERATION LOCKDOWN/DA WIGGY @ HELTAH SKELTAH
(C) (T) DUCK DOWN 53232/PRIORITY
20 | 22 | 27 | 4 | 100 SPOKES ® ABOVE THE LAW
(C) (T) (X) TOMMY BOY 7739
SHOT CALLIN’ & BiG BALLIN’ THE WHORIDAS
3] 3 T | ) (D) (1) SOUTHPAWIDELIGIOUS VINYL 97005/INTERSCOPE
32 27 25 25 WOO-HAH!! GOT YOU ALL IN CHECK/EVERYTHING REMAINS RAW A @ BUSTA RHYMES
(C) (M) {T) (X ELEKTRA 64335/EEG
@ 43 40 5 FREAK OF THE WEEK @ DJ POLO FEAT. RON JEREMY
(M) (T) (X) SALMON 372*
BOOM BIDDY BYE BYE # CYPRESS HILL
34 28 1 (C) (T) RUFFHOUSE 78339/COLUMBIA
LYIN' KING & NINE
G| | 5|3 (T) PROFILE 7451*
4 44 5 DO YO’ THANG # AL TARIQ (KOOL FASH)
(C) (T) (X) CORRECT 10205
5 0'CLOCK @ & NONCHALANT
3 | 29 132 | 21 1 im0 oA 55075
38 | 28 | 23 | 22 | RENEE(FROM “DON'T BE A MENACE..") ® @ LOST BOYZ
(C) (D) (M) (T) ISLAND 854584
KNOCK KNOCK SAM “THE BEAST"
RE-ENTRY 2 (M) (T) (X} CLR 5220*
40 | 35 | 35 | 15 | OREGANO FLOW ¢ DIGITAL UNDERGROUND
(C) (T) (X) CRITIQUE 1557 1/RADIKAL
LET ME CLEAR MY THROAT DJ KOOL
4 130 )30 |2 | mgcrsos
1 . 2 JUMPONIT @ SIR MIX-A-LOT
(C) (D) (T) (V) (X} AMERICAN/RHYME CARTEL 17626/WARNER BROS.
& CHINO XL
NEWD 1 | (€ ) %0 AMERICAN 17625/ WARNER BROS.
SO FLY & DOMINO
4136 | 34 1 1L 1 o) ) OUTBURSTIDEF JAM 576508SLAND
45 38 == 2 SHE SAID & THE PHARCYDE
(C) (D} (T) DELICIOUS VINYL 97006/INTERSCOPE
DON'T YOU WORRY & RUFFA FEATURING TASHA
46 | 39 | 13 1 ¢ymm moa 55094
IF | RULED THE WORLD & NAS
13812810 mcowwsn7sser
8| 37 | 3 4 | VYCREN CANTGOFOR T FROH TN NUTTYFROFESOR) @ TR The GIBLER AL HODTE THEHISTLR 4 DY ALAS 86T
(C) (D) (T) NO DOUBT/DEF JAM 578334/MERCURY
SHADOWBOXIN' & GENIUS/GZA FEAT. METHOD MAN
RE-ENTRY 4 {C) (T) GEFFEN 19396
WHERE I'M FROM & PASSION
30 | 38 [ 2 112 1 00w (1) 00 MCA 55096

(O Records with the greatest sales gains this week. ®Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates cataiog number is for cassette maxi-single; cassette singte unavaitable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Vinyi single availability. (X) CD maxi-single availability. © 1996, Billboard/BPI Communications,
and SoundScan, Inc.

BILLBOARD AUGUST 24, 1996

WwWwWWw.americanradiohistorv.com

23


www.americanradiohistory.com

Billboard

FOR WEEK ENDING AUGUST 24, 1996

Hot R&B Airplay.

Compited from a national sample of aurplay supplied by Broadcast Data Systems’ Radio Track service. 95 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
100 SPOKES (F-Boy, ASCAP/ BVPmp i, BV)
AINT NOBODY/XISSING YOU (Chyra Baty, B Janice Cormibs,
BMVEM Bladevood, BMNNh Steet Turnel, BV st Comtas,
ASCAP/8pr ASCAP HL

3% ALL | SEE (Srantay, BMVEM. ASCAP/Bom First, BMYSecond Commeth,

8
L]

Billboard.

FOR WEEK ENDING AUGUST 24, 1996

Hot R&B Singles Sales.

Compiled from a nationai sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. BVOHL SounaScan®
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HOLDING IT DOWN: With a steady build in radio points, Keith Sweat’s
“Twisted” (Elektra/EEGQ) easily holds onto the No. 1 spot on Hot R&B Sin-
gles for a second week. The increase was enough to move the title 5-3 on Hot
R&B Airplay, although it slid 2-3 on Hot R&B Singles Sales due to a 12%
sales attrition at R&B core stores

Sweat’s most likely competitor for the top slot, even though it now resides
at No. 4, is LL Cool J’s “Loungin” (Def Jam/Mercury), which has been
increasing steadily at radio and retail. Despite LL Cool J’s mainstream accep-
tance and huge sales, he can’t escape dayparting at radio, which has made it
difficult for him to reach the top of the R&B list, says Kevin Lyles, Def Jam’s
VP of promotion. 1987’s “I Need Love” is the rapper’s only No. 1 on Hot R&B
Singles, but with enough sales growth, this new one has a shot.

“Loungin” moves 3-2 on Hot R&B Singles Sales and has sold more than
100,000 units for the week, according to SoundScan, which is also good for
No. 2 on Hot 100 Singles Sales. The top seller, Outkast’s “Elevators (Me &
You),” slides 5-6 on Hot R&B Singles, because the dayparting dilemma lim-
ited its radio growth. The Outkast title has been the best-selling single at
R&B core stores for the past four weeks. “Elevators” and “Loungin” are
Nos. 1 and 2, respectively, on Hot Rap Singles.

ABOUT LAST NIGHT: After spending four weeks on Hot R&B Airplay,
“Last Night” (LaFace/Arista), the first single from Philadelphia vocal group
Az Yet, enters Hot R&B Singles at No. 22. The single also makes a signifi-
cant 40-28 jump on Hot R&B Airplay, while debuting at No. 22 on Hot R&B
Singles Sales. The group is in the process of completing its first set, tenta-
tively titled “Untitled,” which will feature the production of Babyface, Brian
McKnight, Jon B., and Bryce Wilson. Says LaFace co-president Antonio
“L.A.” Reid, “Az Yet promises to be a very competitive male vocal group and
a force to be reckoned with.” The album is planned for a late-September
release.

STREET WHAT? Although the street date for Dru Hill’s “Tell Me”
(Island) had been set for Aug. 13, a steady demand from retail (and attendant
street-date violations) forces the track to join Hot R&B Singles a week early,
at No. 35. The single enters Hot R&B Singles Sales at No. 45 and, despite
being displaced 80-31 on Hot R&B Airplay, shows an increase in radio audi-
ence over the previous week. The record is receiving airplay on 64 monitored
stations, including WCK X Columbus, Ohio, where PD Frank Kelly says, “It
has been doing very well in call-out research, with everyone from 12 to 64
requesting the record.” Others stations supporting the single include WERQ
Baltimore, KKDA Dallas, WUSL Philadelphia, and WDZZ Flint, Mich.

ARISTA’S DIVAS: After sliding 22-31 on last week’s chart, Whitney Hous-
ton’s “Why Does It Hurt So Bad” (Arista) is the comeback kid, rebounding
to No. 24 while earning the Greatest Gainer/Airplay award. That strong chart
move comes from a healthy 35% increase in audience (48-35 on Hot R&B Air-
play), coupled with a 15% increase in sales at R&B core stores (25-20 on Hot
R&B Singles Sales). Stations leading the charge include KRRQ Lafayette,
La.; WIKS New Bern, N.C.; WWDM Columbia, S.C.; and WTLC Indi-
anapolis.

With the assist of a sale-price campaign, Deborah Cox’s “Where Do We
Go From Here” (Arista) moves 29-28 on Hot R&B Singles and earns Great-
est Gainer/Sales. Her 21% unit increase at core stores also pushes the sin-
gle 23-17 on Hot R&B Singles Sales.

HOT R&B
SINGLES

BUBBLING UNDER.

8|3 AR
E RN 2|22
25|38 |TmE 2|5 |5 | 1T
Z | S| 2 | ARTIST (LABEL/DISTRIBUTING LABEL) = = | ARTIST (LABEL/DISTRIBUTING LABEL)
11413 JUMP ONIT 14712 SHE SAID
SIR MIX-A-LOT (AMERICANRHYME CARTELAWARNER BRCS.) THE PHARCYDE (DELICIOUS VINYLANTERSCOPE)
20614 KNOCK KNOCK 15|23 3 | TRY LOVE AGAIN
SAM “THE BEAST" (CLR} THE DRAMATICS (HYPED INTERNATIONAL/BELLMARK)
315 4| KREEP 16]19] 7 IT AIN'T RIGHT
CHINO XL (AMERICAN/WARNER BROS.) OTR CLIQUE (ALL NET)
4124 MTHE ONLY PLAYER 1711417 HOKEY POKEY
MELIECK BRITT (EASTWEST/EEG) THE PUPPIES (CONVERTIBLE/PANDISC)
51317 SHOT CALLIN' & BIG BALLIN' 1811517 SEXUAL CAPACITY
THE WHORIDAS (SOUTHPAW/DELICIOUS VINYL) COLOR ME BADD (GIANT/WARNER BROS.)
6 1 12| 5 | FREAK OF THE WEEK 19116 6 | LARAZA W
DJ POLO FEAT. RON JEREMY (SALMON) FROST (RELATIVITY)
7 111| 5 | DO YO’ THANG 2021111 ACTUAL FACTS
AL TARIQ (KOOL FASH) {CORRECT) LORD FINESSE (PENALTY/TOMMY BOY)
’LL BE WITH YOU FLOSSIN
8|23 BRAD WATSON (BELLMARK) A1 MR. X (JUNGLE)
91171 2 PIECE OF CLAY 2912 ANOTHER DAY
MARVIN GAYE (REPRISE/WARNER BROS.) NICK TORALE (D-TOWN)
10| 10| 9 | INTIMATE THOUGHTS 23— 1 GET YOUR BOOGIE ON
RENAIZZANCE (ALL NET) YOUNG M.C. (RED ANT)
CRUSH SUMMER MADNESS
)8 5 BIG SHUG (FFRR/PAYDAY) 2401815 JERALD DAEMYON (GRP)
12113 | 13| TO DA BEAT CH'ALL 25| 22 | 40 | SOME ENCHANTED EVENING
MC BREED (WRAP/ICHIBAN} THE TEMPTATIONS (MOTOWN)
131—|1 g&gglgﬁg%@%“ JAM/MERCURY) Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.

R&B

200 TOUTS ITS TOOL WITH LONG-ANTICIPATED ‘AENIMA’

(Continued from page 14)

you get 15 minutes for a presentation.
I sat with some retailers for the
entire album. That tells me something
good.”

Bob Bell, new-release buyer at the
280-store Wherehouse Entertain-
ment chain based in Torrance, Calif,,
has high hopes for “Aenima.”

“I think it could be one of the big
rock releases of the year,” says Bell.
“There is a lot of anticipation, and it’s
been a while since their last release.
This is a band with a lot of credibili-
ty, and the time is good.”

Z00’s marketing blitz for the record
is already bearing fruit. Since the
first of June, Zoo has handed out
approximately 500,000 Tool stickers
at such events as the Lollapalooza and
Warped tours and hired a skywriter
to write “Tool Oct. 1” over the crowds
at the Los Angeles and New York Lol-
lapalooza dates.

Since the grass-roots awareness
campaign began, sales of “Opiate”
and “Undertow” have increased.

“‘Undertow’ has gone from 1,500
pieces a week to 1,800 units per week.
while ‘Opiate’ has sold a few hundred
[pieces] over the summer, too. That’s
real proof that you're doing some-
thing out there,” Wollman says.

GOOD TRACK RECORD

According to SoundScan, “Under-
tow” has sold more than 1.2 million
copies, while “Opiate” has scanned
more than 318,000 units. Tool already
has a solid base at radio, retail, and
video. “Undertow” hit the top spot on
Billboard’s Heatseekers chart in
August 1993 and peaked at No. 50 on
The Billboard 200 in November of
that year.

“Undertow” spawned two main-
stream rock staples, “Sober” and
“Prison Sex,” which peaked at No. 13
and No. 32, respectively, on the Main-
stream Rock Tracks chart. In addi-
tion, the stop-motion animation video-
clip for “Sober” won best hard
rock/metal clip and best new artist
clip at the 1993 Billboard Music Video
Awards.

“This is the epitome of the vision I
had for Zoo as an artist-development
label,” says Zoo president Lou
Maglia. “This is not about hit singles
or CHR radio or the normal crap.
This is about development, and [Tool]
developed nicely with first ‘Opiate’
and then ‘Undertow’ and Lollapalooza
[in 1993], and now this.”

To gear up for the band’s return to
the airwaves, Zoo reserviced “Sober”
to modern and mainstream rock sta-
tions July 24. The label is also servic-
ing a promotional CD of “Sober,”
“Prison Sex,” and “Opiate” Aug. 12 in
anticipation of the servicing of
“Stinkfist,” the first single from
“Aenima,” in early September.

“We want to do this in stages and
build up to the release, yet we have to
be tasteful and relentless, but not
overbearing, at the same time,” says
Wollman. “It’s like urban marketing.
We have a snipe sticker that you
would see for an artist like Nas, and
we're getting the black Tool logo out
there everywhere.”

The campaign also entails teaser
ads featuring the Tool logo and the
Oct. 1 street date in such fanzines as
Pop Smear, Kulture Deluxe, Skin Art,
Thrasher, and Hot Lava, as well as 15-
second spots on MTYV, the Sci-Fi
Channel, Comedy Central, and ESPN

that will run two weeks prior to the
CD’s street date.

Wollman says that anticipation for
the album on the streets is high.
“Kids are hungry for it. They’re not
anti-Metallica, but I do hear them
saying things like they need some-
thing where Metallica left off when
I'm handing them a sticker,” he says.

Even though Zoo is trying not to
bash people over the head with the
new album, Keenan feels that any
commercialization of music equals
“selling out.” The song “Hooker With
A Penis” was inspired by a fan who
accused Keenan of his band selling
out. To that, Keenan agrees. “You
know our name, don’t you?” explains
the singer. “As soon as you put your-
self out there, you're a product,
right? So yeah, that’s selling out to
me.”

However, anyone familiar with Tool
might disagree. This is a band that
doesn’t put itself in its videos, isn’t
splattered all over the mainstream
consumer press by choice, and has
developed via relentless touring and
not solely on radio and video support.

“This band has been extremely
true to themselves,” says Gardner.
“They started with the concept of
making music, not being a big rock
band. That developed over time
because of the music. You don’t see
them in every glossy magazine and all
over posters. We didn’t create an
image of four personalities as sexy,
smooth, or suave. If we did that, we'd
definitely be selling out.”

Gardner says Tool, which is booked
by the William Morris Agency, will
head out on an eight-week tour in
mid-October.

CRASH TEST DUMMIES RIDE SUCCESS

(Continued from page 14)

write hits for this album, though I don’t
say that defensively, because I'm sure
that that pressure does exist for many
people. It is just that any success we've
had has always been predicated on us
being a little left of the mainstream
to begin with.”

“A Worm’s Life” continues the
Crash Test Dummies’ off-center sto-
rytelling. In “I’'m Outlived By That
Thing?,” for example, Roberts pon-
ders the longevity of things like
paperweights and prehistoric fish in
comparison with his own brief exis-
tence.

The band’s songs are published by
PolyGram Music Publishing.

Arista will capitalize on the band’s
unique songwriting in its marketing
campaign by including a lyric book
with advance albums serviced to
press, retail, and radio, says Martin.

“Without Brad’s lyrics, you are real-
ly missing half the experience,” says
Martin. “His take on things is really
one of a kind, and we’re trying to
emphasize how important, even more
s0 than with most acts, the lyrics are
in the band’s whole equation.”

DISTINCTIVE STYLE

Triple-A KINK Portland, Ore., PD
Carl Widing agrees.

“They have a very distinctive,
unmistakable style. Wordplay and
lyrics take on an added importance
with them,” he says, adding that he
is optimistic that the new album will
be a success. “This is a band that has
a very solid fan base, and each album
is going to increase that base.”

The album’s first single, “He
Liked To Feel It,” will be serviced to
triple-A radio Sept. 9, followed by
modern rock and rock stations Sept.
23. The song tells the tale of a boy
who takes a somewhat masochistic
pleasure in pulling out his loose
teeth.

Lyrics aside, the new album marks
a foray into harder musical territo-
ry, although it is still moderate com-
pared with many of the band’s con-
temporaries.

“The first half of the record is
much more aggressive than anything
we’ve done,” says Roberts. “ ‘Over
Achievers’ has heavy distorted gui-
tars, and ‘My Enemies’ has scream-
ing leads and drums. There are a
couple of quieter ballads, but they

are in there more for variety than
anything.”

The band’s manager, Jeff Rodgers
at Swell Management, says the fact
that the band was given the freedom
to self-produce the album is appar-
ent in the music. “They were able to
free themselves and home in on
things,” he says. “It was an interest-
ing process watching them produce
themselves. They would take turns,
but they were really hard on them-
selves.”

As much attention as Roberts’
lyrics and baritone voice may gath-
er, he emphasizes the importance of
contributions by bandmates Ellen
Reid, Benjamin Darvill, Mitch
Dorge, and Dan Roberts. “While 1
write the songs, the band arranges
them, and it's a very collaborative
effort when you really get down to
fleshing out the mgny layers that
tend to stack up in the studio,”
Roberts says.

Crash Test Dummies will tour in
support of the new album, headlin-
ing the first night of the Gavin Sem-
inar’s triple-A summit on Thursday
(22), then playing a few festival dates
in the Northwest and Midwest at the
end of August before heading to
Europe and Asia.

The band will return in mid-Octo-
ber for an extensive U.S. and Cana-
dian tour that will carry it through
the end of the year.

Martin says that regional snipe
campaigns coinciding with tour
dates will assist with local visibility,
while a print campaign iin lifestyle
and entertainment publications and
co-op ventures at retail will build
awareness of the album on a nation-
al level. Internet promotions on
Arista’s World Wide Web site, as well
as the launching of an exclusive Web
site for the band by Swell, will build
the act’s presence in cyberspace.

Chris Wester, buyer for Min-
neapolis-based chain Down in the
Valley, says the success of “God
Shuffled His Feet” has taught him to
not pass early judgment.

“Out of the box, I'm not predicting
big things, but there have been other
records that have been the same way
that have snuck up on me,” he says.
“We had incredible sales of their last
record, and that is a hard fact ta
ignore.”
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Paying Tribute To Larry Levan’s Paradise Garage

PARADISE REVISITED: There
is no accurate way of describing the
magic that the late Larry Levan
was capable of making as both a DJ
and producer. As any disciple of his
"80s reign over New York’s famed
Paradise Garage is aware, what he
brought to dancefloors was totally
tangible, impossible to duplicate,
and utterly addictive. The closest
we’ve ever gotten to deciphering his
musical recipé€ is clearly identifying
the boundless passion he had for
sultry rhythms and melodramatic
melodies. You can have a crack at

Blissed Out. Champion recording
artist Sister Bliss, left, shares a laugh
with Peter Albertelli, the label’s VP of
A&R/U.S. operations, after a recent
gig at the Jazz Cafe in London. Bliss is
promoting her first stateside single,
“Bad Man,” a house anthem that
advances to No. 32 on Billboard’s Hot
Dance Music/Club Play Chart this
week. She is also the keyboardist with
the alterna-dance band Faithiess,
which is enjoying worldwide success
with its first Champion album, “Rever-
ence.” That act is trekking along the
U.K. concert circuit.

coming up with your own theories
with “Larry Levan’s Paradise
Garage,” a sterling double-record
set that chronicles much of his stu-
dio output for Salsoul Records.

Levan’s penchant for long and
sprawling excursions is well-docu-
mented via 10-minute-plus versions
of “I Got My Mind Made Up” by
Instant Funk and “The Greatest
Performance Of My Life” by
Loleatta Holloway. Collectors will
need this album for its juicy rari-
ties—most notably “Handsome
Man” by Sparkle and a previously
unreleased version of “Make It Last
Forever” by Inner Life Featuring
Jocelyn Brown.

The only thing that could have
made “Larry Levan’s Paradise
Garage” more special would be a
display of his masterful turntable
mixing skills. Still, this project is
an essential primer for anyone
planning a serious foray into the
club realm. And for the rest of us,
it is a warm, nostalgic journey back
to a simpler, yet wholly inspiring,
period in dance music history.

Dauce

TRAX |
by Larry Flick

STEPS IN TIME: Sometimes,
there’s nothing quite like a favorite
old tune spruced up with a few
fresh grooves. Yeah, we know it’s
not the most artful approach to
dance music, but it’s a guilty plea-
sure we (among many others) can-
not resist indulging in. Thus our
glee at finding new versions of
“Twist In My Sobriety” by Tanita
Tikaram (EastWest U.K.), “Gener-
ations Of Love” by Boy George
(More Protein U.K.), and “Killing
Me Softly With His Song” by
Roberta Flack (Atlantic).

Tikaram’s solemn, downbeat tune
has been deftly reinvented into a
tense, darkly haunting houser by
Ramp, Phil Kelsey, and Baby
Sean & Phat Felix. Each interpre-
tation approaches from a slightly
different angle, ranging from razor-
sharp trance synths to fluttering
flamenco guitars. In the end, Kel-
sey’s version best captures the
jagged edge of Tikaram’s perfor-
mance and lyric.

Diehard Boy George fans know
that this is not the first time that
“Generations Of Love” has been
refurbished and reissued. Actually,
this is the record’s third time
around the block. No matter, since
this is arguably among the true,
timeless gems of the singer’s car-
eer, with its politically relevant and
emotionally charged lyries—not to
mention its fist-waving perfor-
mance. This time, the song bears
the fingerprints of Mother and the
Dharma Bums, who rev it up with
a trance-NRG pace and then break
it down to a retro-funk vibe. Killer.

Meanwhile, we knew it would be
a matter of seconds before Flack
rolled out her own new versions of
“Killing Me Softly With His Song,”
in light of the Fugees’ hit cover.
Soul Solution does an excellent job
with the track, elevating it to an
ethereal house level. Atlantic
deserves applause for looking
beyond the most obvious producers
for an interpretation. A rare and
refreshing move that needs to be
repeated by the other majors.

BACK TO THE PRESENT:
Tommy Musto may not be among
the most visible producers in club-
land (being a new dad and running
Sub-Urban Records can be pretty
tiring), but when he releases new
music, we pay close attention.
Here’s a dude wisely subseribing to
the eredo of issuing quality over
quantity. He more than lives up to
that with “I Ain’t Got Time,” a
cracklin’ house anthem that teams
Musto with Helen Bruner and
Terry Jones under the group name

Next Phase. This is designed to.

warm the hearts of those who live

for diva-powered performances and
over-the-top instrumentation.
Everything about this record is
larger than life—from the belted
ad-libs that preamble the beat to
the swooping exchange of organs,
strings, and choir chants through-
out the track. Such a fun twirling
experience.

Add the legendary Sergio Men-
des to the list of Latin mainstays
making credible forays into dance
music. His current single, “Mara-
caturo” (which is mighty danceable
in its original incarnation), has been
effectively revamped with an invig-
orating tribal-house vibe by Junior
Vasquez. Vasquez is smart enough
not to fuss too much with the
track’s slammin’ original percus-
sion. Instead, he opts to smooth out
the arrangement with shiny, Euro-
seasoned synths and maddeningly
contagious vocal loops. His snug
single edit has the potential to con-
nect with the same folks who are
wearing out “Macarena” by Los Del
Rio.

Frankie Bones is about to begin
a visible autumn. He recently
stepped behind the turntable
decks to concoct “House Loop,” a
beat-mixed compilation of little-
known singles culled from the cat-
alogs of Sweden’s Loop and
Plumphouse Records. Seamlessly
blended, this Sm:)e Communica-
tions/Profile package offers jack-
hammering techno beats for only
the hardest clubheads. Thrash
through “Lonely Blues” by Mr.
Barth and “Churchbell Torture”
by Gulp for some effective primal
booty therapy.

Equally intense is Bones’ own
new production, “My Peak,” a
Logic Records 12-incher ‘with
house-cushioned techno beats that
speed along at a heart attack-
inducing pace. Lots of quirky key-
board licks and vocal samples are
provided to keep the kids happily
trippin’ out for hours. This single
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Holliday With Rosie. Legendary diva Jennifer Holliday is all smiles after a recent
appearance on Rosie O'Donnell’s show. She is stomping in support of her great-
est-hits package, due on Geffen Records at the end of August. The collection is
bolstered by several new songs, as well as a rerecording of Holliday's club clas-
sic “No Frills Love,” which is produced by Love To Infinity. The cut shipped to
DJs this week, sporting remixes by Tony Moran and Ronnie Ventura. Pictured,
from left, are Holliday, O'Donnell, and Marc Katz of the Famous Artists Agency.

can be found on Logic’s “Digitized”
multi-act compilation, which also
features Armand Van Helden’'s
red-hot “Cha Cha.” Bones and Van
Helden have been confirmed to
appear at the hotly anticipated Dig-
itized Live show in New York on
Sept. 7.

Speaking of shows not to be
missed, French turntable/ produc-
tion icon Laurent Garnier has just
begun his first-ever DJ tour of the
U.S. He’ll be on the road through
the end of September, supporting
“Raw Works,” his stateside debut
for New York’s Never Records. His
music is purely for the adventurous
and open-minded punter. He can
swerve from an icy-cool ambient/-
trance cut into soulful house mover
within a split second . . . and quite
smoothly at that. We've been a fan
of Garnier’s for years and are look-
ing forward to finally paying
respect in person. You should do the
same.

lN THE MIX: We knew that it
would only be a short amount of
time before the gorgeous Daphne
Rubin-Vega successfully parlayed
her Tony-nominated stint in “Rent”
into a major-label recording con-
tract. Well, we are pleased to report
that she is half-seconds away from
closing a deal with Mercury
Records. There are no other details
available, other than the promise of
an album during the first half of
1997. You go, girl!

One of the more interesting tid-
bits from the “everything is cyeli-
cal” file this week is news that the
Cover Girls have hit the comeback
trail. The heavily hair-sprayed act
that helped define the late-’80s
freestyle girl-group movement with
such hits as “Show Me” can be
found on “Satisfy,” an album that
offers a taste of nearly every dance
and pop/hip-hop flavor currently
getting play on club floors and radio
airwaves. With cute contributions
from a bevy of tunesmiths that

includes Tony Moran, Michael
Canter, and Stretch Armstrong,
the Fever/Quality set is fairly deep
with solid single prospects, most
notably “I Am Woman” (no, not the
Helen Reddy hit) and “Keep Giving
Me Love.” There’s just one problem.
With none of the original members
back in tow, who the heck are the
Cover Girls? There’s only one vocal-
ist, Michelle Valentine, credited
on the disc—and she’s noted in the
tiniest typeface. Also, the pictures
on the sleeve show only a couple of
faceless, scantily clad women. Tsk,
tsk ... not exactly the most effec-
tive way of teintroducing a group to
the masses.

New York’s Emotive Records con-
tinues to show signs of new life with
the reorganization of its single flow
and subsidiaries. Starting this
month, Emotive will focus on vocal-
driven 12-inchers, including the
Keith Thompson anthem “Free
Your Mind,” while Emotive Tracks
will issue more progressive housers
like the new Bottom Dollar winner
“You Can’t Turn Around,” as well
as EPs by Harry Choo-Choo and
Louis Bell. The label will also
relaunch its dormant Thumpin’
instrumental imprint with “Moody
Sheets,” a kickin’ deep-house jam
by Felix Da Housecat.

Things are really starting to take
off for New York’s relatively young
Deeper Records. Promising in-
house producers Jonathan Peters
and Eddie Baez are getting well-
deserved props for “La Tropicana,”
a jiggly number that will be includ-
ed on Pete Tong’s forthcoming
“Essential Mix” interactive CD-
ROM compilation. Peters and Baez
have also begun to branch out into
the remix realm, adding their per-
spective to “You And You And You”
by Frankie Cutlass.

Also due on Deeper in the coming
weeks is a full-length journey into
dubland by “Brutal Bill” Marquez
and “Diva Grooves, Volume Two” by
Anthony Acid.
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14 1 7 B8 LooKking AT ?ou ST SUNCCEEET) 12 16 16 7 KEEP ON JUMPIN' (T) (X) LOGIC 59047 © MARTHA WASH & JOCELYN BROWN
15 12 10 1 THIS IS YOUR NIGHT T0MMY BOY 735 © AMBER 19 17 10 IF MADONNA CALLS (T) {(X) GROOVILICIOUS O11/STRICTLY RHYTHM JUNIOR VASQUEZ
16 18 | 2% 7 CRY INDIA POPULAR 26004 * UMBOZA 14 14 14 9 TWISTED (M) (T} (X) ELEKTRA 6603 1/EEG & KEITH SWEAT

27 | 33 | 5 | WALKING ON SUNSHINE VESTRY 023/STRICTLY RHYTHM THE JAH BOYZ FEAT. IAN STARR AND CHARLIE CASANOVA 15 | 13 | 11 | 8 | MYBOO T 5050 DEF 78358/COLUMBIA @ GHOST TOWN DJ's

30 | | 2 | KILLING ME SOFTLY WITH HIS SONG ATLANTIC PROMO ROBERTA FLACK 16 | 12 ] 12 | 8 | LOUNGIN (T DEF JaM 575063/MERCURY @ LLCooL

31 | 4 3 | GIVE ME STRENGTH PERFECTO/KINETIC PROMO/REPRISE JON OF THE PLEASED WIMMIN 17 | 11| — 2 | WU-WEAR: THE GARMENT RENAISSANCE (T) BIG BEAT 95658/AG @ R7A FEAT. METHOD MAN & CAPPADONNA

26 | 31 | 5 | wOMBO LOMBO maNGO 531042/1SLAND ® ANGELIQUE KIDJO 24 | 25 | I | ONEBYONE (T) (X) REPRISE 43643 ® CHER
21 14 16 16 | CHA CHA LOGIC 59042 ARMAND VAN HELDEN 19 18 | 20 6 PROFESSIONAL WIDOW (T) (X) ATLANTIC 85499/AG TORI AMOS

* % % POWER PICK* * * 20 | 17 10 4 MOVIN' ON (T) (X) A&M 581657 & CECE PENISTON

(22)| 32 | 47 | 3 | WON'T GIVE UP MY MUSIC JELLYBEAN 2513 PULSE FEATURING ANTOINETTE ROBERSON D] 35 [ 4 | 4 | STAND UP m ovs 120085su LOVE TRIBE
2 5 1 B\ [F7UF YOUR HANDS JEUIVBEAN 2510 e T 22 15 13 | 24 | AINT NO NIGGA/DEAD PRESIDENTS (M) (T) (X) FREEZE/ROC-A-FELLA 53233/PRIORITY @ JAY-Z FEAT. FOXXY BROWN
2% | 19 | 21 3 I TTRTOTE e SEOTC O 23 | 2 19 10 | IF 1 RULED THE WORLD (1) COLUMBIA 78327 & NAS
% | 77 5 KEEP PUSHIN' PEPPERMINT 1AM IMPORT ] BORIS DLUGOSCH 24 1 25 15 8 THE THINGS THAT YOU DO (T) MERCURY 578159 & GINA THOMPSON

30 | 37 | 5 | RHYTHM OF LOVE DIGITAL DUNGEON 1211 NATIVE WARRIOR 291 § 20 )| 22 /o MUHISTSOURI e R el0ona il SIEMEBER
21 | 16 | 15 [ 9 | LEVITICUS: FAGGOT MaVERICK PROMO/REPRISE ® ME'SHELL NDEGEOCELLO S8 () 57 | ARG e iy 5 22 LOS DEL RIO
28 | 21 | 23 | 7 | STAY OUT ALL NIGHT cUTTING 369 DOCTOR LOVE FEATURING MIKO NEWD Rl RED LIGHTS (1] PRIORTY 53236 Al E LA

36 | 46 | 3 | PARADISE MOONSHINE MUSIC 83433 - GYPSY QUEENS 5, 728 [ K2 | CURERNATIRE RS2 CERROIE
30 ] 231 181 11 | cHAINS eric 78317 © TINA ARENA 29 | 26 | 18 | 3 | NEVER GONNA SAY I'M SORRY (M) (T} (X) ARISTA 1-3227 # ACE-OF BASE

43 | — | 21 | SUPERNATURE PURE 2252 CERRONE |2 23 7] DO YOU MISS ME (T) (X) CLASSIFIED 0227 JOCELYN ENRIQUEZ

@ 4o — 2 BADMAN JUNK DOG O1/CHAMPION @ SISTER BLISS 37 | 28 6 BEFORE (T) (X) ATLANTIC 85489/AG & PET SHOP BOYS
33 | 24 | 22 | 9 | SET THE WORLD ON FIRE STOCKHOLM IMPORT E-TYPE (32| NEwWD 1 | STUPID GIRL (T) ALMO SOUNDS 88004/GEFFEN @ GARBAGE
M| 29| 2 10 | LOVE DON'T LIVE HERE ANYMORE MAVERICK PROMO/WARNER BROS. & MADONNA 33 | 23 | 35 5 AMERICA (I LOVE AMERICA) (T) (x) SUGAR DADDY/BIG BEAT 95643/AG @ FULL INTENTION
35 | 37 | 43 | 5 | LONG TRAIN RUNNIN' (WITHOUT LOVE) AUREUS 1600 NICOLE 34 | 27 | 20 | 10 | KISSIN'YOU (M) (T) (X) BAD BOY 7-9059/ARISTA ¢ TOTAL |
36 | 33 | 28 | 8 | LOVEYOU THE RIGHT WAY NERVOUS 20195 BYRON STINGILY 35 | 30 | 21 | 3 | LYIN'KING (T) PROFILE 7451 @ NINE
37 40 48 3 1 1S WHAT | AM G-ZONE/GEE STREET (NDEPENDENT 531052/ISLAND MOVEMENT UNDERGROUND RE-ENTRY 2 KNOCK KNOCK (M) (T) (X) CLR 5220 SAM "THE BEAST”

47 | — 2 | ONLY YOU KING STREET 1044 KIMARA LOVELACE 42 | 36 | 15 | TOUCH ME TEASE ME (T) SPOILED ROTTEN/DEF JAM 854621/MERCURY @ CASE FEAT. FOXXY BROWN
39| U 13 14 | MOVE YOUR BODY MAW O10/STRICTLY RHYTHM RUFFNECK FEATURING YAVAHN 38 | 39 | 4 9 | LIKE (T) DEF jAM 575047/MERCURY © MONTELL JORDAN FEATURING SLICK RICK

m 48 | — | 14 | | WANNA DANCE WITH SOMEBODY (WHO LOVES ME) ARISTA 1-3214 ® WHITNEY HOUSTON 39 | 33 | 26 | 14 | ONE MORE TRY (T)(X) CHAMPION 64528/RCA @ KRISTINE W

6 ) — 2 DOWN WITH THIS MCA 55157 & CHARISSE ARRINGTON NEW ) i TOUCH MYSELF (T) ROWDY/LAFACE 3-5080/ARISTA & 7-80Z

46 - 2 BACK TO THE WORLD QWEST PROMO/WARNER BROS @ TEVIN CAMPBELL 45 [ 38 19 YOU'RE THE ONE (T) (X) RCA 64551 & SWy
43 | 38 | 41 5 | SPIRITUAL ATLANTIC PROMO FRANCIS DUNNERY NEW) 1 | LOVE YOU ALWAYS FOREVER (T) (X) ATLANTIC 87072/AG © DONNA LEWIS
44 | 25 | 12 | 13 | BEFORE ATLANTIC 85489 ® PET SHOP BOYS 43 | 31 [ 29 | 15 | GETMONEY iM) (T 00 UNDEAS/BIG BEAT 95668 © JUNIOR MAF.A FEAT. THE NOTORIOUS BG. |

* % * HOT SHOT DEBUT* * % RE-ENTRY £ | WON'T GIVE UP MY MUSIC (T) () JELLYBEAN 2513 PULSE FEAT. ANTOINETTE ROBERSON

NEW ) 1 KEEP ON JUMPIN' FFRREEDOM 001/ULTRA @ LISA MARIE EXPERIENCE NEW) 1 | WHERE DO WE GO FROM HERE/JUST BE GOOD TO ME (M) (T) (X) ARISTA 1-3235 ® DEBORAH COX
46 | 42 ] 44 | 4 | IT'S TIME TO PARTY FREEZE 50093 MANTRONIX FEATURING ALTHEA MCQUEEN 46 | 4 I — | 3 | THAT GIRL (T) VIRGIN 38550 ¢ MAXI PRIEST FEATURING SHAGGY

. NEW ) 1 PEREZOSA 8MG LATIN 37818 EL GENERAL RE-ENTRY 12 | GET ON UP (M) (T) (x) MCA 55125 & JODECI

NEW ) 1 | EVERYBODY (WE THE PEOPLE) GIANT STEP/IMPULSE! 3074/GRP GROOVE COLLECTIVE 48 | 38 | 30 | 10 | CLONES/SECTION (1) o0 DGC 22216/GEFFEN @ THE ROOTS

NEW ) 1 | 1T DOESN'T MATTER MAX! 2040 ' SHAY JONES RE-ENTRY | 7 | | CONFESS (1) CHRYSALIS 58582/EMI ® BAHAMADIA

NEWP | 1 | DON'T TURN YOUR BACK ON ME JELLYBEAN 2512 DARRYL D'BONNEAU 50 | 47 | — | 2 | BODY SNATCHERS (1) SOUNDS OF THE CAPITAL 920/LIAISON RARE ESSENCE

(O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-singie if vinyl is.unavaitable. On Sales chart: (M) Cassette maxi-single avaitability. (T) Vinyl maxi-single avaitability. (X) CD
maxi-single availability. © 1996, Billboard/BPI Communications.

el Wi't%‘lofl AN elelsz' ﬁ1LD-J Rfe1tll\J/';nSCD
NAIRD is New FullLen ix -
Richard " Humptygt\lission NAVAIRIR=
preser‘ts 1-800-728-4000

HHouse Naticon " ' Aiso Avaiable: 1

Over 70 Minutes Of Continuously Mixed House & Deep House Music. e v?s'::;";

m “This Is My House"

2 CD: SAN37014-2
Charmfarm - Superstar Devone' - Devotion
Full Intention - America  The Lisa Marie Experience - Keep On Jumping
Armand Van Helden - The Funk Phenomena  Vission & Lorimer Feat. Sugar - Take Me Higher
Georgie Porgie - I'mIn Love  And Many More!
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ARTISTS & MUSIC

K.T. Oslin Plunges Into Her Roots

Singer Researched Dance Songs For BNA Set

Bl BY CHET FLIPPO

NASHVILLE—It’s characteristic of

K.T. Oslin that even while she was bar-
ing almost all in a daring pose for the
cover of her new BNA album, she
refused to allow any retouching of the
chest scar left from last year’s heart-
bypass surgery.

“That’s me,” she
says. “Why cover
it up?”

Why, indeed?
The title of her
album (due Oet. 1)
is “My Roots Are
Showing . ..” and
the outspoken 54-
year-old singer
has nothing to hide.

It’s her first studio album in five
vears and a bold jaunt through Amer-
ica’s musical roots, ranging from a
country rumba that Irving Berlin
wrote for the Ziegfeld Follies to the
traditional “Down In The Valley.”

OSLIN

When Oslin decided to return to the
music career she had slowly drifted
away from in the early *90s, the triple-
Grammy winner recalled an earlier
conversation she had had with RCA
Label Group chairman Joe Galante. He
had offered her a job in A&R, which
she didn’t want. At the time, she was
primarily staying home and gardening.

“Joe asked me if I was ever going to
make another album,” Oslin says. “1
told him, ‘Yeah, when I think of some-
thing really cool and wonderful.’ I
thought that country was really going
to move toward dance. So I decided to
do a dance album.”

At first, she planned on covering
public-domain songs, but says too
many of the lyrics are dated. Then,
she settled down at the Country Music
Foundation to find dance songs. “At
the end of the day,” she says, “I
thought, ‘My God, this could take me
the rest of my life.””

She called on Nashville writer
Robert Oermann. “Bob said, ‘I'll help

CMA NOMINEES ANNOUNCED

(Continued from page 6)

Strait and Brooks & Dunn, who re-
ceived five nominations each, including
entertainer of the year, which Strait
has won twice. The CMA’s reigning
entertainer of the year, Alan Jackson,
is also a contender in that category, as
well as in the male vocalist, vocal event,
and music video categories, the latter
two for his collaboration with comedi-
an Jeff Foxworthy on the song and
video “Redneck Games.”

Among the other acts to receive
multiple nominations are Martina
McBride and Shania Twain, with
three each, and Foxworthy, Patty
Loveless, Bryan White, and LeAnn
Rimes, with two apiece. At 13, Rimes
has the distinction of being the
youngest artist ever nominated for a
CMA Award.

Rimes, White, Junior Brown,
Terri Clark, and Wade Hayes are
enjoying their first CMA nomina-
tions on this year’s ballots. Song-
writing duo/Curb act Baker & Myers
have been in the running for a CMA
honor before, when their song “I
Swear,” recorded by John Michael
Montgomery, was nominated for song
of the year in 1994, but this year they
are nominated for the first time as
artists, with their nod in the vocal
duo category.

Winners are voted on by the 7,000
professional members of the CMA,
located in 38 countries. The show, pro-
duced by Walter C. Miller and direct-
ed by Paul Miller, will be simulcast
live via satellite over MJI Broadcast-
ing and taped for later international
broadcasts on outlets that include
BBC 2 in the UK. ,

The complete list of nominees fol-
lows:

Entertainer of the year: Brooks &
Dunn, Garth Brooks, Vince Gill, Alan
Jackson, and George Strait.

Male vocalist: Vince Gill, Alan
Jackson, Collin Raye, George Strait,
and Bryan White.

Female vocalist: Faith Hill, Patty
Loveless, Martina McBride, Pam

Tillis, and Shania Twain.

Horizon Award: Terri Clark,
Wade Hayes, LeAnn Rimes, Shania
Twain, and Bryan White.

Vocal group: Alabama, Black-
Hawk, Diamond Rio, the Mavericks,
and Sawyer Brown.

Vocal duo: Baker & Myers, Bel-
lamy Brothers, Brooks & Dunn,
Sweethearts Of The Rodeo, and John
& Audrey Wiggins.

Album of the year: “Blue Clear
Sky,” George Strait (MCA); “Border-
line,” Brooks & Dunn (Arista); “High
Lonesome Sound,” Vince Gill (MCA);
“The Trouble With The Truth,” Patty
Loveless (Epic); and “Wild Angels,”
Martina McBride (RCA).

Top musician: Eddie Bayers,
drums; Paul Franklin, steel guitar;
Brent Mason, guitar; Mark O’Connor,
fiddle; and Matt Rollings, keyboards.

Single of the year: “Blue,” LeAnn
Rimes; “Check Yes Or No,” George
Strait; “Go Rest High On That Moun-
tain,” Vince Gill; “My Maria,” Brooks
& Dunn; “Time Marches On,” Tracy
Lawrence.

Vocal event: Dolly Parton with
Vince Gill, “I Will Always Love You”;
George Jones and Tammy Wynette,
“One”; Jeff Foxworthy with Alan
Jackson, “Redneck Games”; Marty
Stuart and Travis Tritt, “Honky
Tonkin’s What I Do Best”; Reba
McEntire with Linda Davis, Trisha
Yearwood, and Martina McBride, “On
My Own.”

Song of the year: “Any Man Of
Mine,” Shania Twain; “Check Yes Or
No,” George Strait; “Go Rest High
On That Mountain,” Vince Gill;
“Keeper Of The Stars,” Tracy Byrd;
“Time Marches On,” Tracy Law-
rence.

Music video: “Check Yes Or No,”
George Strait; “Go Rest High On
That Mountain,” Vince Gill; “My

‘Maria,” Brooks & Dunn; “My Wife

Thinks You're Dead,” Junior Brown;
“Redneck Games,” Jeff Foxworthy
with Alan Jackson.

you mow through it. Otherwise, it’ll
take forever.” So I'd visit Bob every

week, and he’d play me records.”
Oslin had already picked “Down In
The Valley.” “And I found ‘Hold What-
cha Got,” ” she says. “It’s a Jimmy Mar-
tin bluegrass classic which I liked
because it’s sassy. So, little by little, I
gathered my 10 songs that I thought
went together. I don’t think there’s a
B-side on here. There’s some pretty
left-field radio musie, but no throw-
aways. All of these songs reflect influ-
ences in my life, from show tunes to
bluegrass, folk musie, and the blues.”
When she went into the studio, she
(Continued on page 30)

b4

Terri Clark Tops Nominations For
Canadian Country Music Awards

B BY LARRY LeBLANC

TORONTO—With seven nomina-
tions, Mercury Records artist
Terri Clark leads the list of con-
tenders for the 1996 Canadian
Country Music Awards, which will
be presented Sept. 9 in Calgary,
Alberta. )

The show is to be hosted by Cana-
dian actor Paul Gross (“Due South”)
and is being televised live in Canada
by CTV. The Nashville Network will
rebroadcast the show in the U.S.
Sept. 14.

Clark is nominated for top single,
top song, and top video for her “Bet-

ter Things To Do” and is also nomi-
nated in the categories of top album
(“Terri Clark”), top female singer,
and top entertainer. Additionally, as
a newcomer, she is nominated for the
Vista (Rising Star) Award.

Clark’s Mercury labelmate Shania
Twain was nominated in five cate-
gories: top singer, top female singer,
top entertainer; top song (“[If You're
Not In It For Love] I'm Outta Here”),
and top video (“I'm Outta Here” and’
“You Win My Love”).

Newcomer Paul Brandt, a Warner
act, is also a multiple nominee, with
six nominations. His song “My Heart

(Continued on page 30)

ON AND OFF THE ROW: The Country Music Assn.
(CMA) is expanding its election process for the Country
Music Hall of Fame and has elected three people rather
than one for this year’s ceremony. Patsy Montana, Buck
Owens, and Ray Price will be inducted into the Hall dur-
ing the CMA Awards show Oct. 2 ... What has been one
of Music City’s best-kept secrets and best casual venues
will soon be no more, or will be permanently altered.
Green’s Grocery in the little Williamson County town of
Leiper’s Fork, which has been hosting live music every
Tuesday and Friday night, is going to be available for pri-
vate functions only. Owner Aubrey Preston says music
nights had become too time-consuming. The old Depres-

Montana, Owens,
Stars Gather For Twitty Tribute

changing times: The major
reporter. It sent its religion ™

sion-era country store simply became too chic for its own
good.
Another sign of these

]
newspaper coverage in the
South of the second Inter- as VI e
national Elvis Presley Con-
ference at the University of =
Mississippi came in The w\e
Nashville Tennessean, but
the paper didn’t send a
editor, who filed a column
with the headline “A Rest-
less Spiritual Space Filled
By Elvis.” By the by, there
was a minor furor at the Presley scholars’ conference,
occasioned by the performance of a lesbian Elvis imper-
sonator named “Elvis Herselvis.”

LORETTA LYNN will honor her late singing partner
Conway Twitty at a benefit concert called “Hello Darlin’
... A Tribute To Conway Twitty.” The event will recog-
nize what would have been Twitty’s 40th year in the music
business and will raise funds for the EAR Foundation at
Baptist Hospital here, since Twitty had hearing problems.
Others performing at the Sept. 19 function at the Grand
Ole Opry House include Joe Diffie, Travis Tritt, Dia-
mond Rio, and Sam Moore. Tickets range from $25 to
$200 . .. John Berry is added to the lineup for the Ever-
ly Brothers’ homecoming concert Aug. 31 at the Central
City, Ky, elementary school grounds. John Prine and Dia-
mond Rio will also perform. Proceeds go toward academ-
ic scholarships for area students . . . Registration is still
under way for the Music Row Celebrity Golf Tournament
at the Hermitage Golf Course Sept. 29. Vince Gill will
host the event, which benefits the T.J. Martell Foundation.

Brooks & Dunn will host and headline the first unau-
thorized Harlan Howard Birthday Bash Sept. 4 in the
parking lot behind the Country Music Wax Museum on
Demonbreun Street. You will recall that last year’s 12th
annual bash was the last such authorized affair. Other

by Chet Flippo

Price Enter Hall;

scheduled performers include BlackHawk, Christopher
Cross, David Lee Murphy, and Michael McDonald. The
event benefits the Nashville Songwriters Assn. Interna-
tional . . . Terri Clark and the Mavericks have been added
as drivers for Mark Collie’s third annual Celebrity Race
for Diabetes Cure Oct. 9 at the Nashville Speedway. Tim
McGraw, Faith Hill, Tanya Tucker, and Tracy Law-
rence are also racing . .. When Capitol Nashville demol-
ished the building at 25 Music Square West to make way
for its new headquarters, it donated all working fixtures
plus all landscaping to Nashville’s Monroe Harding Chil-
dren’s Home.

Trisha Yearwood will be a headliner at the Belmont Uni-
versity Celebrity Concert Sept. 9 at the .Opry House. Pro-
ceeds will benefit scholar-
ship endowments at
Belmont’s School of Music
and the Mike Curb Music
Business Program . ..
Amy Grant and Gary
Chapman will host the
1996 InterMedia Swing
for Sight, a hole-in-one
contest Sept. 28 at Elm-
ington Park here. Pro-
ceeds benefit Prevent
Blindness Tennessee.

Recorp rounp-ue: |
Capitol Nashville’s Vintage label has three treasures from
the Louvin Brothers. “Satan [s Real” (first issued in 1959)
has an all-time classic cover of the Brothers in white suits
fighting a huge, red, horned devil brandishing his pitch-
fork from a wall of flames. The songs match the cover, from
the title cut to “The Kneeling Drunkard’s Plea.” An equal-
ly impressive album is 1956’s “Tragic Songs Of Life,”
which includes the classics “Kentucky” and “Knoxville
Girl” (now a BR5-49 staple). The third Louvins album is
their fine 1960 “A Tribute To The Delmore Brothers.” It
includes “Sand Mountain Blues,” which K.T. Oslin record-
ed for her upcoming set, and the timeless “Blues Stay Away
From Me.” Many consider the Louvins to be country
music’s finest duo ever, and these sets support that idea.
He’s remembered mainly as Lorrie’s father, but George
Morgan was a country star and mainstay from the late
’40s to the early '60s. Razor & Tie is issuing “Room Full Of
Roses: The George Morgan Collection,” which shows the
range of this smooth singer; a Grand Ole Opry regular until
his death in 1975 at age 51. Razor & Tie is also reissuing
George Jones’ great 1974 album “The Grand Tour” . ..
Red Steagall has issued a two-CD set, “Cowboy Code,” on
Nashville’s Eagle Records. It’s made up of classic cowboy
songs and poems and is an overview of Steagall’s storied
career . .. Warner Western, meanwhile, is bringing a multi-
artist anthology called “Cowboy Hymns And Prayers.”
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Bilboard

TOP GOUNTRY ALBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

PROVIDED BY SoundScan®
FOR WEEK ENDING AUGUST 24, 199
& z & 3
x = s =
~ 0 (o] S = X X o o b
%) 2 <) 3
2| 5| 2| €| ARTST TTLE | X e\ % | 2| €| aRTisT TTLE | X
- 5 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a — 5 o] = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LiST PRICE OR EQUIVALENT) a
*x % NO. 14 % x ; 38 | 44 | 40 | 12 3&"1'32'555) ';4&[{?;’8’;” GETTIN' OUT THE GOOD STUFF | 12
1 1 1 5 LEANN RIMES CURrB 77821 (10.98/15.98) 5weeksatNo. 1 BLUE 1 Neon KRAusé ~
" N 2
2 2 2 79 | SHANIA TWAIN A’ MERCURY NASHVILLE 522886 (10.98 EQ/16.98) THE WOMAN IN ME 1 Ve |5 ROUNDER 0325- (9.98/15.98) f§ e VO e
3 3 B 16 | GEORGE STRAIT A MCA 11428 (10.98/16.98) BLUE CLEAR SKY 1 40 42 35 | 114 | TRACY BYRD A mCA 10991 {10.98/15.98) NO ORDINARY MAN 3
4 4 4 17 | BROOKS & DUNN A ARISTA 18810 (10.98/15.98) BORDERLINE | 1 41 | 40 | 36 | 60 | BRYAN WHITE @ ASYLUM 61642/FEG (10.98/15.98) IR BRYAN WHITE | 13
% % * GREATEST GAINER & * & 42 | 39 | 32 | 10 | WILLIE NELSON ISLAND 524242 (10.98/16.98) SPIRIT | 20
R 43 | a1 | 39 | 72 | JOHN MICHAEL MONTGOMERY A’ JOHN MICHAEL MONTGOMERY | 1
= 15 MINDY MCCREADY BNA 66806/RCA (9.98/15.98) TEN THOUSAND ANGELS | 5 ATLANTIC 82728/AG (10.98/16.98) N
6 6 6 42 | ALAN JACKSON A’ ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 1 4 | 46 38 | 43 | CLAY WALKER ® GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON 10
1 9 10 8 | LYLE LOVETT CURB 11409/MCA (10.98/16.98) THE ROAD TO ENSENADA | 4 * % * PACESETTER * % %
8 [ 10 | 11 | 38 | GARTH BROOKS A* CAPITOL NASHYILLE 32080 (10.98/15.98) FRESH HORSES | 1 63 | 66 | 5 | CLEDUS “T." JUDD RAZOR & TIE 2825 (10.98/16.98) I STOLED THIS RECORD | 45
9 7 9 | 87 | GARTH BROOKS A° CAPITOL NASHVILLE 29689 (10.98/15.98) THEHITS | 1 46 | 35 | 42 | 91 | CHARLIE DANIELS @ EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 35
3
10 | 8 | 7 [ 23 | TRACY LAWRENCE @ ATLANTIC 82866/AG (10.98/15.98) TIME MARCHES ON | 4 41 | 38 | 33 | 135 ﬁ:,&g%g@( ‘Zgﬁ‘g‘g‘m%) YOU MIGHT BE A REDNECK IF... | 3
11 13 12 10 | NEAL MCCOY ATLANTIC 82907/AG (10.98/15.98) NEAL MCCOY 7 48 | 34 | 4l 46 | THE MAVERICKS @ MCA 11257* (10.98/15.98) MUSIC FOR ALL OCCASIONS 9
12 | 11 | 13 | 11 | VINCE GILL mca 11422 (10.98/16.98) HIGH LONESOME SOUND | 3 49 | 49 | 51 | 30 | LONESTAR 8Na66642/RCA (9.98/15.98) BR LONESTAR | 11
13 14 14 20 | BRYAN WHITE ASYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER 7 50 4] 50 | 150 | REBA MCENTIRE A* MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1
14 | 12 | 8 | 56 | JEFF FOXWORTHY A’ WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY | 2 51 | 50 | 53 | 48 | GEORGE STRAIT A’ MCA 11263(39.98/49.98) STRAIT QUT OF THE BOX | 9
15 | 15 | 16 | 9 | PAUL BRANDT REPRISE 46180WARNER BROS. (10 98/16.98) CALM BEFORE THE STORM | 1 52 | 48 | 49 | 108 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPERHITS | 34
16 | 16 | 15 | 26 | RICOCHET COLUMBIA 67223/SONY (10.98 EQ/15 98) RICOCHET | 14 59 | 58 | B | JEFF FOXWORTHY LAUGHING HYENA 2009 (10.98/16.98) LVE | 53
17 17 18 | 47 | TIM MCGRAW A2 CURS 77800 (10.98/16.98) ALL | WANT 1 54 | 53 44 | 98 | ALABAMA A_Rgafguo (10.98/15.98) GREATEST HITS VOL. il 8
— : STARTING OVER 1
19 | 27 | 8 | JAMES BONAMY EPIC 67069/SONY (1098 EQ/15.98) WHAT | LVETODO | 18 55 | 57 | 56 NN REBAMCENTIREA wch 11264 (109816.961
5 57 5 DAVID LEE MURPHY @ mca 11044 (10.98/15.98) QUT WITH A BANG 10
21 | 23 | 50 | FAITH HILL A WARNER BROS. 45872 (1098/16.98) ITMATTERSTOME | 4 5 § o8 2 2
- 57 61 59 18 | VARIOUS ARTISTS K-TEL 6220 {7.98/12.98) HIT COUNTRY ‘96 | 39
20 | 20 24 51 | COLLIN RAYE @ EPIC 67033/SONY (10.98 EQ/15.98) | THINK ABOUT YOU 5 —
T 58 51 55 3 SUZY BOGGUSS CAPITOL NASHVILLE 36460 (10.98/15.98) GIVE ME SOME WHEELS 51
(21)| 22 | 17 | 4 | RICK TREVINO COLUMBIA67452/SONY (10.98 EQ/15.98) LEARNING AS YOU GO | 17 ———
- — 59 56 52 12 | JUNIOR BROWN CuRB 77843 (10.98/15.98) IR SEMI-CRAZY 32
22 18 19 7 WADE HAYES COLUMBIA 67563/SONY (10.98 EQ/15.98) ON A GOOD NIGHT 11 -
60 60 60 | 261 | BROOKS & DUNN A° ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3
(23)] 2 | 28 | 14 | SAMMY KERSHAW HMERCURY NASHVILLE 525693 (10.98 EQ/17.98) POLITICS, RELIGION AND HER | 17 S TET RN
— Ee— — 61 54 54 4 | S 0.98/15.98) THIS THING CALLED WANTIN' AND HAVIN' IT ALL 10
24 | 23 | 26 | 53 | TERRI CLARK @ MERCURY NASHVILLE 526991 (10.98 EQ/16.98) TERRI CLARK | 13 CURB 77785 (10.98/15.
55 18 29 | PATTY LOVELESS @ EPIC 67269/SONY (10.98 EQ/15.98) THE TROUBLE WITH THE TRUTH 10
25 | 24 | 21 10 | RHETT AKINS DECCA 11424/MCA (10.98/15.98) SOMEBODY NEW 13 52 =
63 | 64 | 65 10 | ALABAMA RCA 66848 (4.98/9.98) SUPER HITS
26 | 25 20 | 26 | WYNONNA A CURB 11090/MCA (10.98/16.98) REVELATIONS 2 —
e 71| — | 42 | ALABAMA ® Reh 66525 (10.98/15.98) IN PICTURES | 12
27 28 22 17 | TOBY KEITH A&M NASHVILLE 531192 (10.98/15.98) BLUE MOON 6 o
65 | 65 62 | 46 | LITTLE TEXAS WARNER BROS. 46017 (10.98/15.98) GREATEST HITS 17
28 | 29 | 29 | 125 | TIM MCGRAW A‘ CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1
i 66 | 68 67 7 TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15.98) IR DREAMIN' OUT LOUD | 60
29 | 31 | 30 | 38 | VINCE GILL A MCA 11394 (10.98/16.98) SOUVENIRS
67 70 75 16 | BILLY DEAN CAPITOL NASHVILLE 30525 (10.98/15.98) IT'S WHAT 1 DO 18
30 30 31 | 204 | GEORGE STRAIT A® MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 P 62 53 59 LORRIE MORGAN A A 66508/RCA (10.98/16.98) _ GREATEST HITS 5
& 5 i ° DE.._E MES_S_INA A RE7B20( D981 598) JDI0EE WESSTI || 164 69 74 70 7 CONFEDERATE RAILROAD ATLANTIC 82911/AG (10.98/15.98) GREATEST HITS | 61
43 ] 4 | 48 | BLACKHAWK @ aRiSTA 18792 (10.98/15.98) STRONG ENOUGH | 4 70 | 66 | 69 | 46 | MARTINA MCBRIDE @ Rch 66509 (9.98/15.98) WILD ANGELS | 17
_33 33 | 34 | 114 | VINCE GILL A® MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 1l n 56 | TRACY BYRD @ M 11242 (10.98 15.98) LOVE LESSONS 5
52 | 61 | T | KENNY CHESNEY &Na 66908RCA (10.98/15.98) MEANDYOU | 34 72 | 67 | 68 | 14 | HAL KETCHUM CURB 77797 (10.98/15.98) THEHITS | 43
TRAVIS TRITT A 2
3| 32|37 | 48 A EE e GREATEST HITS - FROM THE BEGINNING 3 73 | 73 | 73 | 129 | BLACKHAWK A° ARISTA 18708 (9.98/15.98) BLACKHAWK | 15
F36 36 | 47 | 27 | NEIL DIAMOND @ COLUMBIA 67382/SONY (10.98 EQ/16.98) TENNESSEE MOON 3 74 | 69 | 64 8 mmfﬁé’.é‘sﬁ?m HONKY TONKIN'S WHAT | DO BEST | 27
37 | 27 | 25 | 10 | LORRIE MORGAN BNA 66847/RCA (10.98/16.98) GREATER NEED | 8 (35| RE-ENTRY | 115 | REBA MCENTIRE A® mca 10994 (1098715 98) READ MY MIND | 2

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimiliion sellers indicated by a numeral following the symbot. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and alt other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker titie. © 1996, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND |
B'Ilmrd .'.n cn“nll‘l calaln Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SQundScane
I ® ™ FOR WEEK ENDING AUGUST 24, 1996 IIIII“
5, | 5,
%é GE | ARTIST TITLE | €5 %é B e
FZ [ 32| LABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) XS =z |3z 20
1 1 PATSY CLINE A° MCA 12* (7.98/12.98) 235 weeks at No. 1 12 GREATEST HITS 2775 | 14 | 16 | BILLY RAY CYRUS A° MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL | 65
2 2 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 87 15 19 DWIGHT YOAKAM A REPRISE 45241/WARNER BROS. (10.98/15.98) THISTIME | 31
3 8 HANK WILLIAMS A MERCURY NASHVILLE 823293 (7.98 EQ/11.98) 24 OF HANK WILLIAMS GREATEST HITS | 74 16 | 14 | JEFF FOXWORTHY LAUGHING HYENA 2080 (4.98/8.98) SOLD OUT VOLUME 80 7
4 4 SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 56 17 17 JOHN MICHAEL MONT?dM ERY A® ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE | 37
5 5 THE CHARLIE DANIELS BAND A? EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 271 18 18 WAYLON JENNINGS A‘ RCA 8506 (7.98/11.98) GREATEST HITS | 138
6 10 REBA MCENTIRE A?® MCA 4979* (7.98/12.98) GREATEST HITS | 273 19 15 JEFF FOXWORTHY LAUGHING HYENA 2079 (4.98/8.98) THE ORIGINAL VOLUME 79 7
1 9 GEORGE STRAIT A? MCA 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 273 20 | 20 | GARTH BROOKS A° CAPITOL NASHVILLE 98743 (10.98/16.98) THE CHASE | 32
8 7 GEORGE JONES A £PIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 254 21 22 TOBY KEITH A A&M NASHVILLE 514421 (7.98/11.98) TOBY KEITH 19
9 8 PATSY CLINE mca 4038 (7.98/12.98) THE PATSY CLINE STORY | 100 2 24 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATESTHITS | 121
10 11 JEFF FOXWORTHY LAUGHING HYENA 2043 (4.98/8.98) THE REDNECK TEST VOLUME 43 6 23 25 GEORGE STRAIT @ MCA 10450 (9.98/15.98) TEN STRAIT HITS 86
1 6 GARTH BROOKS A" CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES | 40 24 | — | GARTH BROOKS A’ CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS 32
12 | 12 | GEORGE STRAIT A? MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 269 25 | — | JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS 1
13 13 KE’:”:‘Y ROGERS A CAPITOL NASHVILLE 46106 (9.98/15.98) TWENTY GREATEST HITS | 125 Catalog albums are older titles which are registering significant safes. © 1996, Billboard/BPI Communications and SoundScan, Inc.
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Zamora Still VP/GM At Sony Discos

THE ZAMORA-GO-ROUND: Con-
trary to an item reported in last week’s
issue (Latin Notas, Billboard, Aug. 17),
George Zamora has not been dis-
missed from his post as VP/GM of Sony
Discos. Further, Oscar Llord, presi-
dent of Right Touch Productions, has
not been offered a position with the
company. This news comes {rom high-
ranking executives at Sony, who
declined to offer additional comment on
the situation until an official announce-
ment is made.

On the other hand, commentary
from executives and industry players
close to the U.S. Latin music industry
regarding the apparent fates of Zamo-
ra and Llord has been abundant and
highly opinionated.

Hardly anyone was surprised that
Zamora might no longer run Sony. The
company’s declining market perfor-
mance in the past two years was noted
as a powerful reason for an executive
change. But most industry members
were astonished to hear that Llord was
to assume the reins. While Llord, was

N
Notas

by John Lannert

generally given high marks by a major-
ity of market observers as an savvy
entrepreneur and industry survivor,
few thought him capable of working
within the restrictive confines of a
large corporate structure.

In other Sony-related personnel
moves, Al Zamora, brother of George,
has been named marketing director ol
WEA Latina, effective Monday (19). Al
Zamora formerly was VP of marketing,
English-language product, Latin Amer-
ica, for Sony Music International.

F UENTES AL CINE: Colombian
label Discos Fuentes has placed five
songs, including one by the label’s flag-
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ship act, Sonora Dinamita, on the
soundtrack to the upcoming Miramax
film “Curdled.” The movie, which stars
William Baldwin, is being co-execu-
tive-produced by Quentin Tarantino,
Rob Braddock, and John Maass. The
film has a Spanish-language sound-
track featuring PolyGram Latino
chanteuse Marta Sdanchez, who cut a
track with Guns N’ Roses guitarist
Slash; MCA Spain best-selling singer
Rosana; Discos Fuentes folk giant
Pedro Laza; and Rounder act the
Blazers. The movie is due Sept. 27.
Here’s hoping that the producers of
“Curdled” do as good a job integrating
Latino sounds into the film as did John
Sayles and company with the splendid
Castle Rock Entertainment movie
“Lone Star,” one of the very few pie-
tures without an overt Latin theme that
deftly blends Spanish into the seript.
The soundtrack to “Lone Star,” which
was recently released on Cambridge,
Mass., imprint Daring Records, con-
tains six Spanish-language cuts, includ-
ing tasty tracks from Arhoolie acts
Conjunto Bernal and Lydia Men-
doza, recent EMI Latin signee Fito
Olivares, and Freddie Fender.

STATESIDE BRIEFS: For the sec-
ond consecutive year, Musica Para
Todos, a program dedicated to promot-
ing Latin music education in the US,,
has selected 12 libraries serving large
Hispanic communities as participants
in its campaign. Each will receive a
state-of-the-art CD player, along with
100 Latin music CDs containing sounds
from all categories und eras. Musica
Para Todos was established last year by

(Continued on next page)

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist

35 ACABAME DE MATAR (Rightsongs, BMI)

6 AMOR EN TUS 0J0S (Yami, BMI)

27 AMOR PRISIONERO (Paulino Musical)

29 BAILAR PEGADOS (Copyright Control)

25 BUSCANDO UN AMOR (Gary Hobbs, BM!)

36 CUANDO LA VEA (Betito, BM!)

9 DAME (Copyright Control)

37 DOBLE AMOR (Lanfranco, ASCAP)

34 EL CARINO QUE PERDI (Zomba Golden Sands,
ASCAP)

5 EL REPORTERO (TN Ediciones, BMI)

18 ESTA VEZ (Warner Chappell)

21 ESTRELLA GEMELA (STELLA GEMELLA) (EMI Biack-
wood, BMI/Peer Int’l, BMI)

28 FUERA DE ESTE MUNDO (Sony Music, ASCAP)

7 HASTA AYER (Copyright Control)

39 JAULA DORADA (SACM, ASCAP)

30 LA MALA VIDA (J Farias, BMi)

16 LA MUJER QUE AMAS (HAVE YOU EVER REALLY
LOVED A WOMAN?) (Badams, ASCAP/Zomba,
ASCAP/KMA, ASCAP/New Line, BMI/Sony/ATV Songs.
BMI/Screen Gems-EMi, BMI)

31 MARINERITO, MARINERON (J&N, ASCAP)

19 ME DUELE TANTO (Copyright Control)

2 MEJORES QUE ELLA (Mafiola, ASCAP)
13 ME SUBES, ME BAJAS, ME SUBES (Mas Latin,
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Hot Latin Tracks.

Ay
Broadcast Data Systems

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST

* % % AIRPOWER * * %

7 DATA SYSTEMS' RADIO TRACK SERVICE. 103 LATIN MUSIC STATIONS ARE |
< - Q O E ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
28| by | 28| €L | ARTIST TITLE |
E2 | Sz | WE | TS| LABEUDISTRIBUTING LABEL PRODUCER (SONGWRITER) |
*xxNO. 1% % i
1 | 6 MARCO ANTONIO SOLIS QUE PENA ME DAS
FONQV! weeks at No. 1 M.ASOLIS (M.A SOLIS}
_ e - ——
@] 2 ) 6 | LA MAFIA ¢ MEJORES QUE ELLA
M.LICHTENBERGER JR. (A.LARRINAGA)
O g 4 ENRIQUE IGLESIAS NO LLORES POR MI
A FONOQV R.PEREZ-BOTIJA (E.IGLESIAS.R.MORALES)
@] 3 5 4 CRISTIAN & NO PUEDO ARRANCARTE DE M!
FONOVISA D.FREIBERG (M.A.JIMENEZ)
(| 4 3 6 | LOSTIGRES DEL NORTE EL REPORTERO
FONOVISA o E.HERNANDEZ (T.BELLO)
®| 6 7 g | SORAYA AMOR EN TUS 0JOS
| POLYGRAM LATINO RARGENT.PVAN HOOKE (SORAYA)
5 | 11 | 7 | MARC ANTHONY # HASTA AYER
RMM S.GEORGE,M.ANTHONY (NOT LISTED) |
11 | 18 |3 | PAUL ANKA & JUAN GABRIEL MI PUEBLO
GLOBO/SONY H.GATICA, JUAN GABRIEL R PEREZ (PANKA)
* % * AIRPOWER * * *
@] 2 | LUIS MIGUEL & DAME
WEA LATINA l;MIGUEL,K.CIBRlAN (A.LERNER,K.CIBRIAN)}
0| 7 6 | 17 | INTOCABLE NO TE VAYAS
EMI LATIN J.LAYALA (G.ABREGO)
(D] 12 | 19 | 5 | ANABARBARA NO LLORARE
2 FONQVISA J.AVENDANOQ LUHRS (T.GOAD)
(@] 13 | 20 | 3 | LOSTUCANES DE TIJUANA PORQUE ME ENAMORE DE Tl
EMI_ L. J.NIEVES IZUNZA (M.QUINTERO LARA) |
13| 3 1 9 OLGA TANON & ME SUBES, ME BAJAS, ME SUBES
WEA LATINA M.A.SOLIS (M.A SOLIS)

[ BANDA MAGUEY TU ETERNO ENAMORADO
21 | — | 2 | Fonovisa E.SOLANG (E.SOLANG)
* % x AIRPOWER % * *
BRONCO TODO CON ELLA
32 2 | Fonovisk NOT LISTED (R.DAMIAN) |
6 | 15 | 13| 10| PEDRO FERNANDEZ @ LA MUJER QUE AMAS
POLYGRAM LATINO H.PATRON (B ADAMS.R.JL ANGE.M.KAMEN) |
7 | 10| s | 8 | LUIS MIGUEL SUENA
WALT DISNEY WAFANASIEFFR LOPEZ (A MENKEN S.SCHWARTZ) |
8| 14| 16 | 10| GRUPO LIMITE VEZ
1 POLYGRAM LATIN J.CARRILLO (M GAUNDO,F.GAUINDO)
LOS HUMILDES ME DUELE TANT
33 | — | 2 | Fonovisa £ £LIZONDO U VECAZGUE ACULAR)
19 23 11 JENNIFER Y LOS JETZ ¢ VEN A M|
' bl L AQUINTANILLA JR B MOORE L CUESTA)
@ 20 2 EROS RAMAZZOTTl ESTRELLA GEMELA
. ARISTABMG E.RAMAZOTTI (E.RAMAZZOTTLY.TOSETTOM LAVERZ,A COGUATI |
22 16 21 13 BOBBY PULIDO 4 TE VOY A AMAR
| EM1 LATIN E.ELIZONDO (B.PULIDD) |
| 23 23 31 4 MARCOS LLUNAS
POLYGRAM LATING PMANAVELLO (5.DAVINCLEDELPRETE
"2a | 26 | 27 | 2 | VICTOR MANUELLE PENSAMIENTO Y PALABRA
__SONY S.GEORGE (LBATISTAWILKINS] |
25 25 35 3 GARY HOBBS "BUSCANDO UN AMOR
FMI LATIN G VELASQUEZ (6 HOBBS)
26 17 2 4 LA MAKINA MI REINA
| 6] JRN/EMI LATIN O.SANTANA (O.SANTANA.Ai
RAUL HERNANDEZ AMOR PRISIONER!
|@D| NEWD | 1| G ) R AN ANDE (UAREAS
FRANCO DE VITA & FUERA DE ESTE MUNDO
NEWD | | | oy EDE VITA PPALMER (F.DE VITA)
RITMO ROJO BAILAR PEGADOS
31 | 38 1 5 | Fonowisa M.CONTRERAS (L.GOMEZ ESCOLAR ], SELIAS
LA TROPA F LA MALA VIDA
3 137 1 9 | s LEARIAS LFARIAS U FARIAS) |
@ 38 o 2 PAPUCHO Y SU GRUPO WAO MARINERITO, MARINERON
J ENCARNACION (J.ENCARNACION]
32 22 17 15 ENRlQUE IGLESIAS R AMARTE
FONO R PEREZBOTIIA (E.IGLESIAS R MORALES) |
@ NEW D 1 EZEQUIEL PENA QUE TE QUIERAN MAS QUE YO
FONOVISA M.ASOLIS (1.4 SOLIS)
BANDA ZETA EL CARINO QUE PERD
NEWD | 1 | Foousa E LUIS (R MONHA)
BANDA EL RECODO ACABAME DE MATAR
(35)| Re-entry | 7 | BANDA b NOT LISTED (CASTANECAL
3% | 37 | 3 | 4 | JAYPEREZ & CUANDO LA VEA
SONY J.PEREZ,J.DE LA ROSA (C.BARRERA A CASTANEDA 11l
NEWD | 1| | TONYVEGA . DOBLE AVIOR |
% | 31 | _ | 22 | GRUPOLIMITE TE APROVECHAS
POLYGRAM LATING J.CARRILLD (MASSiAS)
39 36 32 4 LOS CAMINANTES JAULA DORADA
LUNA/FONOVISA ADELUNA (M.URIETA

MANDINGO
FONOVISA

NEW )

®

SU MAJESTAD
J.GUADALUPE ESPARZA (J.GUADALUPE ESPARZA)

2 CRISTIAN FONOVISA NO 2 VICTOR MANUELLE sonY

PoP TROPICAL/SALSA REGIONAL MEXICAN
29 STATIONS 23 STATIONS 63 STATIONS
1 SORAYA POLYGRAM LATINO 1 MARC ANTHONY RuM 1 MARCO ANTONIO SOLIS
AMOR EN TUS 0J0S HASTA AYER FONOVISA QUE PENA ME. ..

2 LOS TIGRES DEL NORTE

SESAC) PUEDO ARRANCARTE DE... PENSAMIENTOQ Y PALABRA FONOVISA EL REPORTERO
: 3 FRANCO DE VITA sonY 3 LA MAKINA J&N/EMI LATIN 3 INTOCABLE EMi LATIN
8 MI PUEBLO (MY HOMETOWN) (Chrysalis Standards, EUERADEES T UG SHIREINA NG TEWAYAS
BMD) ) 4 EROS RAMAZZOTTI 4 TONY VEGA RMM 4 ANA BARBARA FONOVISA
DISTRIBUTORS, INC. 26 MI REINA (Copyright Control) ARISTABMG ESTRELLA.. DOBLE AMOR NO LLORARE

5 ENRIQUE IGLESIAS FONO-
VISA NO LLORES POR MI

6 MARCOS LLUNAS POLYGRAM
LATINO VIDA

7 LUIS MIGUEL WEA LATINA
DAME

8 LA MAFIA sony
MEJORES QUE ELLA

9 MARC ANTHONY RMM

5 PAPUCHO Y SU GRUPO
WAQ J&N MARINERITO, ...
6 RUBEN BLADES SONY
SIN QUERER QUERIENDOQ
7 JERRY RIVERA SONY
LOCO DE AMOR
8 DOMINGO QUINONES RMM

5 LOS TUCANES DE TIJUANA
EMi LATIN PORQUE ME..
6 BANDA MAGUEY FONOVISA
TU ETERNO ENAMORADO
7 BRONCO FONOVISA
TODO CON ELLA
8 LA MAFIA sONY
MEJORES QUE ELLA
9 LOS HUMILDES FONOVISA

11 NO LLORARE (Beechwood, BMI)

LA DISTRIBUIDORA MAS 3 NO LLORES POR MI (Fonomusic, SESAC/Unimusica,

ASCAP)
GRANDE Y MAS COMPLETA EN 4 NO PUEDO ARRANCARTE DE MI (Huina, BMI)

10 NO TE VAYAS (Canciones Mexicanas, SESAC)
MUSICA LATINA 24 PENSAMIENTO Y PALABRA (Wilkins, ASCAP)

: o SOY
EN EL. MUNDO 32 POR AMARTE (Fonomusic, SESAC/Unimusica. 9 JAILENE EMI LATIN

ASCAP) HASTA AYER YO LO HAGO MIO ME DUELE TANTO
SIN DUDA, 12 PORQUE ME ENAMORE DE TI (Zomba Golden Sands, 10 LUIS MIGUEL WALT DISNEY 10 FRANKIE RUIZ POLYGRAM 10 GRUPO LIMITE POLYGRAM
ASCAP) RODVEN |RONIA LATINO ESTA VEZ

11 JENNIFER Y LOS JETZ EMI
LATIN VENAM

12 ENRIQUE IGLESIAS FONO-
vISA NO LLORES POR MI

13 BOBBY PULIDOQ EMm) LATIN
TE VOY A AMAR

14 GARY HOBBS EMI LATIN
BUSCANDO UN AMOR

11 EL GRAN COMBO FONOVISA
ASI LOGRAMOS NUESTRO
12 TONO ROSARIQ WEA LATINA
ESTUPIDA

13 DLG SIR GEORGE/SONY
TODO M1 CORAZON

14 KINITO MENDEZ J&N/EM!
LATIN CACHAMBA 96

SUENA

11 OLGA TANON WEA LATINA
ME SUBES, ME BAJAS, ...

12 PAUL ANKA & JUAN GABRIEL
GLOBO/SONY M| PUEBLO

13 MARCO ANTONIO SOLIS
FONOVISA QUE PENA ME..

14 PEDRO FERNANDEZ POLY-
GRAM LATINO LA MUJER. ..

15 SHAKIRA soNy PIES 15 LA MAFIA SONY 15 PAUL ANKA & JUAN GABRIEL
DESCALZOS SUENOS... MEJORES... GLOBO/SONY MI PUEBLO

") Records showing an increase in detections over the previous week, regardless of chart movernent. A record which has been on the chart
for more than 20 weeks will not receive a builet, even if it registers an increase in detections. Airpower awarded to those records which attain
700 detections for the first time. If two records are tied in number of grags the record being played on more stations is ptaced first. Records
below the top 20 are resmoved from the chart after 26 weeks. © 1996 Billboard/BPI Communications, Inc

SIMPLEMENTE LA MEJOR! 1 QUE PENA ME DAS (Crisma, SESAC)

Discos C Vid c N 33 QUE TE QUIERAN MAS QUE YO (Mas Latin, SESAC)
iscos Compactos & Videolaser @ Cassettes & Accesorios 17 SUENA (SOMEDAY) (Wonderfand, BMI/Walt Disney.
Y MUCHO MAS! e

40 SU MAJESTAD (Copyright Control}
b 4
LLAMENOS HOY! 38 TE APROVECHAS (Copyright Control}

1 _800_780_17 ;| 2 fg TE VOY A AMAR (Pulido, BMI)

TODO CON ELLA (Vander, ASCAP)
6940 S.W. 12 Street Miami, FL 33144 ¢ Local: [305) 262-7711 » Fax: (305) 261-6143 14 TU ETERNO ENAMORADO (Copyright Control)
20 VEN A MI (Copyright Control}

23. VIDA (Copyright Control)
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NOTAS

(Continuved from preceding page)

direct marketer Columbia House Club
Musica Latina. Participating libraries
were chosen by Columbia House and
U.S. Hispanie library services organi-
zation REFORMA.,

MTV Latino has upped Damaris
Valero to senior VP of sales. She was
VP of sales ... Tumi Musie, a promi-
nent Latin American label based in the
U.K,, has opened a U.S. office. The U.S.
imprint will release two to five titles
per month from Tumi’s catalog of more
than 60 Latin American and Cuban
titles. In October, Tumi is expected to
launch Tumi Dance, a label that will use
samples from Tumi’s catalog for dance
product.

MEXICO NOTAS: EMI Mexico and
Peerless are teaming to release a duets
album by EMI star crooner Mijares
and Peerless’ deceased, legendary
ranchero Pedro Infante. The record,
to be cut in a fashion similar to Natal-
ie Cole’s “Unforgettable,” features two
obscure Infante tracks that were put
out on a 78 rpm single. Produced by
José Luis Espinosa, the as-yet-unti-
tled album is due in September . . .
Fonovisa has secured a licensing deal
with prominent Spanish dance imprint
Blanco Y Negro. The deal covers the

Billboard

U.S., Mexico, and Central America.
Fonovisa plans to release one to two
albums per month until November or
December, when Fonovisa and Blanco
Y Negro will release Blanco Y Negro’s
product simultaneously.

ARGENTINA NOTAS: Oid Mortales’
in-demand producer DJ Deré has
remixed Reel 2 Real’s “Mueve La
Cadera” (Move Your Body), which is
contained on the rap act’s Strictly
Rhythm album “Are You Ready For
Some More?” The Buenos Aires DJ
also remixed Sandy & Papo’s Par-
cha/Oid Mortales single “Mueve
Mueve,” which has been in and out of
Spain’s singles chart in the past sever-
al weeks. Also, Oid Mortales has
released the debut of a pop/dance
singer named Boy. Her album contains
a duet with Rafa Villabla, drummer
for Spanish rock act Seguridad Social.
Last month, Oid Mortales rapper King
Africa concluded a marathon 260-date
tour of Latin America, Norway, and
Sweden. Oid Mortales’ music/lifestyle
magazine, D’Mode, has released
“D’Mode Remix,” a 15-song dance set.

EMI rockers Enanitos Verdes, now
on tour in the U.S. and Mexico, are
putting out a second, politically correct
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version of “Dile Pascual” for the U.S.
The original contained what was con-
sidered a disparaging term toward
people of color. “Dile Pascual” is on the
band’s latest album, “Guerra Gatcha.”
In coming months, the band will do
promo tours in Venezuela, Colombia,
Chile, and Spain. A concert tour of
Mexico is slated for later in the year.

EMI regguae act Los Pericos is fin-
ishing up its forthcoming album,
“Yerbabuena.” In September, Patricia
Sosa will enter the studio to cut her
upcoming disc “La Historia Sigue.”
Vilma Palma E Vampiros kicked off a
seven-date miniswing of Colombia and
Peru Aug. 16 in Cartagena, Colombia.

Marcelo Torres, elder brother of
BMG star Diego, has released his
debut album for Sony. It’s titled “Todo
Vale” . . . “Hombre Verde,” the label
bow of Barea Records pop band Mama
Vaca, has been released in Chile (Barca
Chile), Uruguay (Cami Records), the
U.S. and Puerto Rico (NRT), Ecuador
(Ifesa), and Colombia (Codiscos). The
group is the opening act on Vilma
Palma E Vampiros’ aforementioned
tour . .. Lethal, a thrash metal act cho-
sen as opening act for upcoming
Argentinian dates by Sepultura and
Pantera, has released “Efecto Tequi-
la,” its first album on Sum Records.
The band’s latest record, its fourth
overall, contains five new songs and five
songs from earlier albums that are now
out of print.

WAI{NER BRASIL ROLLING:
Warner company East/West Continen-
tal is afire of late. Star sertaneja duo
Joio Paulo E Daniel, who have sold
500,000 units of their latest self-titled
album, performed three sold-out shows
Aug. 2-4 at Olympia in Sio Paulo,
Brazil. Labelmate Katinguelé also is
selling well with its latest album, “Do
Criador,” which has topped 220,000
units. Bahia’s famed percussion ensem-
ble Olodum is busy preparing an
album due in October. Meanwhile, the
latest album by sertaneja superstars
Leandro & Leonardo, titled “Leandro
& Leonardo Vol. 10,” is slated to drop
Tuesday (20). The leadoff single, “Doce
Mistério,” which is featured on the
soundtrack to the soap opera “O Rei Do
Gado,” already is a smash hit.

Meanwhile, WEA Brasil's hot-selling
rockers Os Raimundos—fresh from
performing at Festival en Vigo in Galicia,
Spain—are the lone Brazilian band play-
ing Saturday (24) at Philips Monsters of
Rock festival in Sio Paulo, along with
such other headbanging acts as Iron
Maiden, Biohazard, and Skid Row.

Gold records for sales of 100,000
units go to veteran pop act Kid Abelha
for its album “Meu Mundo” and highly
regarded rock group Bardo Vermelho
for its dise simply titled “Album.” Kid
Abelha, by the way, recently cut 12 of
its biggest hits in Spanish. Nacho
Mafio of Warner Spain’s sublime pop
act Presuntos Implicados helmed the
project. No word yet on a release date.

Having completed an extensive tour
of the U.S., Canada, and Europe,
Gilberto Gil is booked to play Santia-
go, Chile, Friday-Saturday (23-24);
Buenos Aires (Sept. 3); and Montevideo,
Uruguay (Sept. 4). Due in September is
“Rappa Mundi,” a funk/reggae/pop disc
by versemeister O Rappa. Now in the
studio is singer/songwriter Zélia Dun-
can—with noted producer Liminha—
and the recently signed, superb R&B/
funk songstress Sandra De Sa.
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puts a world of Latin
Music¢ contacts in the

palm of your hand!

tde Latlin Community

 Woridwilae

va' 3,000 Ilshngs in18 countries wo&!»

lde lets you reach: record company execu-

tves e research music publishers ® find a whole-
sale- or distributor  get in touch with Latin Music
radio stations in the U.S. and Puerto Rico ®
locete clubs, latin talent and their managers and
agents ® and much morel

The 1996 International Latin Music
Buyer’s Guide is the only directory of its kiad
published in English and a vital business tocl for
anvone involved in the Latin Music marketplace!

To order your copy call toll-free:
1-800-344-71° 9. In NY 212-536-5174.
In NJ 908-363-4156. Or send check for $&5
plus $5 shipping & handling ($12 for inter-c-
tional orders) with this ad to:

Billboard Directories, Dept. BDLD3075,

PO Box 2016 Lakewood, NJ 08701.

Ad appropriate sdes tax in NY, NJ, CA, TN, MA, 1L, PA & DC.
Orders payable in U.S. funds only. All sales are final.

BD_.D3086

-
e —

BILLBOARD AUGUST 24, 1996

www.americanradiohistorv.com


www.americanradiohistory.com

Artists & Music

Coleman’s Doppelganger ‘Sound Museum’;
Fred Hersch Does Rodgers & Hammerstein

DOUBLE DIPPING: Ornette Cole-
man’s second and third records for his
Harmolodic label came out Aug. 13. The
highly anticipated sessions with Geri
Allen—the first Coleman group in
more than three decades to feature a
pianist—are linked by the main title of
“Sound Museum,” with the individual
titles “Three Women” and “Hidden
Man.” As Coleman is ever the novel
thinker and often fascinated by twos,
the dises offer various interpretations
of the same tunes. This is something of
a trend for the bandleader: 1987’s dou-
ble disc “In All Languages” featured
the same songbook interpreted by his
reconvened classic acoustic Quartet
and his current ensemble, Prime
Time. Coleman says the set, which is
currently unavailable, will likely be
issued by Harmolodic.

Meanwhile, on Sept. 24 the label is
releasing two other, arguably rarer
titles. “Soapsuds, Soapsuds” is a duet
between Coleman and bassist Charlie
Haden on which Ornette plays tenor

ax; “Body Meta” is a Prime Time
excursion of joyous and jumbled funk.
Watch the zealots hit the racks for both.

DATA: Nonesuch recording artist
Fred Hersch is set to release his sec-
ond date for the label, “Fred Hersch
Plays Rodgers & Hammerstein,” Tues-
day (20). It’s a solo piano session that

Jagy
BLUE
NOTES

by Jim Macnie

draws on classic tunes by the esteemed
composers, including “Getting To Know
You” and “People Will Say We're In
Love.” Hersch has ways of turning a
recital into a nearly orchestral-sound-
ing affair. The music is voluptuous. In
early fall, he’s slated to play three solo
dates at New York’s Merkin Hall to kick
off the album’s arrival. On Sept. 18, the
program is “Mostly Rodgers And Ham-
merstein”; on Sept. 25, it’s “Mostly
Monk,” and it concludes Oct. 9 with
“Mostly Herseh” . .. We all know that
Louis Armstrong could take any tune
in the world, no matter how simple, and
turn it into a piece of art. “Disney
Songs The Satchmo Way,” due out Aug.
12 on Walt Disney Records, proves this
is true; even “The Ballad Of Davy
Crockett” boasts that joie de vivre that
Pops’ work had in spades. And when he
does “Chim, Chim, Cheree,” a tacit con-
sensus is formed with another master:
John Coltrane also covered the tune.
Craig Street, the budding auteur

£ W l|||
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whose soundscapist notions helped
Cassandra Wilson beat a path to star-
dom on “Blue Light Til Dawn” and
“New Moon Daughter,” was behind the
boards for the second Warner Bros.
disc by Jimmy Scott. The Street-pro-
duced “Heaven” suggests that less is
more when your voice is as insanely
beautiful as Scott’s. It’s a minimal affair
marked by what’s becoming Street’s
trademark: cross-genre song choice.
The “Heaven” of the title is “a place
where nothing ever happens.” That’s
right, Scott is doing the old Talking
Heads song. Blue Note artist Jacky
Terrasson arranges and plays piano on
the dise. It’s due Sept. 24 . . . Michel
Camilo has signed with Tropijazz
Records. An October recording session
has a projected release of [February
1997.

Pianist Vince Guaraldi and artist
Charles Schulz are getting their
props. Wynton Marsalis’ “Joe Cool’s
Blues” dealt with Peanuts-inspired
tunes. Now George Winston’s “Linus
& Lucy: The Music Of Vince Guaraldi”
does the same (Billboard, Aug. 17). It’s
a solo piano disc, slated for release
Sept. 17 by Dancing Cat/Windham
Hill.

Lower Manhattan, N.Y., is arguably
the world’s apex for jazz. The Panason-
ic Village Jazz Festival has become a
regular reason to celebrate the thriving
club scene and broadeast jazz culture.

From Saturday (17) through Aug. 26,
shows by Tania Maria, Eric Reed,
Abraham Burton, the Spirit Of Life
Ensemble, and many others will dot
the downtown scene, taking place in 11
participating venues. If you count the
halls and schoolyards where film,
dance, and record fairs will take place,
the number of locations for the festival
climbs to 20. Like the JVC and Knit-
ting Factory fests earlier this year,
Panasonic’s extended soiree helps boost
the commeree of the music. This year’s
edition is capped by a free show by
Herbie Hancock at Washington
Square Park Aug. 26.

DA BRAT

(Continued from page 19)

Tantrum’ reflects her growing mental
awareness of herself as a premier
artist. She’s [lyrically] talking about
her real-life experiences and issues.
She’s letting us know who Da Brat
really is.”

Released in 1994, “Funkdafied” sold
997,000 units, according to SoundScan,
the highest-selling album by a female
rap soloist to date. The album peaked
at No. 1 on Top R&B Albums and at
No. 11 on The Billboard 200.

Dupri, who is also CEO of So So Def,
says when “Funkdafied” was released,
it was expected to only enjoy regional
success. But the artist’s funky brand
of rap appealed to a broader audience.
The label hopes that recent collabora-
tions with such artists as Total (“No
One Else”) and Mariah Carey (“Always
Be My Baby” remix) will increase Da
Brat’s appeal even more.

“People who was checkin’ for Total
wasn’t checkin’ for Brat [before],”
Dupri says. “But she has a bigger audi-
ence now, and her music reflects her

(Continued on next page)

Billboard,

Top Jazz Albums.
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| Classical
KEEPING

SCORE

by Heidr Waleson

AT LEAST THEY'RE RICH: The Interep Radio Store,
a sales and marketing company for radio advertising, has
released a research profile on the classical radio listener
that should gladden the hearts of advertisers looking to
reach an affluent audience. The report, prepared by
Michele Skettino, reveals that the percentage of classical
listeners in the upper income groups is much higher than
that of the general population.

For example, 32% of classical listeners live in households
with annual incomes of $75,000 or more, and classical lis-
teners are 132% more likely than the average adult to live
in households with yearly incomes of $100,000 or more.
They are also 305% more likely to have a graduate degree
than the average adult, and twice the average percentage
work in professional and managerial roles. Look at it this
way: & million adults listen to classical radio on an aver-
age day, representing about 4% of the total U.S. popula-
tion. It may not be the biggest percentage, but according
to Interep, it has been steady over the years; it has brand
loyalty in music, at least; and it has the most money.

And what do these classical fans like to do? Sailing, play-
ing tennis, playing musical instruments, and skiing come
out on top, high above the national norms. So does travel,
with business air travel at 258% of the national norm and
personal at 209%. One thing they don’t seem to do is watch
television: When the reach of classical radio into $100,000-
plus households is compared to the nine top-indexing tele-
vision programs, it beats out “Seinfeld,” “E.R.,” and “60
Minutes.” As a matter of fact, it is second only to “The
Wall Street Journal Report.” Perhaps this is not a sur-
prise?

Not all classical radio listeners are in the top bracket,
of course: 68% of them live in households with annual
incomes of less than $75,000, and 29% of the listenership
is 18 to 34 years old. Perhaps this part of the group isn’t
buying Mercedes Benzes just yet, but at least the num-
bers indicate that classical music appeals to all sorts of
people, “determined more by taste and lifestyle than by
age.”

Artists & Music

OUT OF LYON: Kent Nagano will not renew his con-
tract as music director of the Opéra De Lyon, which
expires in August 1998. Nagano has been with the com-
pany since 1989; also departing in 1998 will be Jean-
Pierre Brossmann, Lyon’s director and Nagano’s close
collaborator, who will become director of the Theétré du
Chatelet in Paris. Nagano will extend
his contract with Manchester, Eng-
land’s Hallé Orchestra, for which he
has been music director and principal
conductor since 1991, for one year,
through 1998. Nagano has devoted most
of his time to these organizations since |
1989; sources indicate that he plans to
switch his focus to the U.S.

Nagano and Lyon have made several
well-received recordings of their opera
productions, including the world premiere recording of
Carlisle Floyd’s “Susannah” (EMI Classics), which won
last year’s Grammy Award for best opera recording, and
Debussy’s “Rodrigue Et Chimene” (Erato), as well as non-
operatic recordings, including Canteloube’s “Songs Of
The Auvergne” with Dawn Upshaw. Stravinsky’s “The
Ruke’s Progress” was released this month on Erato;
future Nagano/Lyon recordings on Erato include “Tales
Of Hoffmann,” “Werther,” and a Kurt Weill program with
Teresa Stratas in “The Seven Deadly Sins.” The original
version of “Ariadne Auf Naxos” with Margaret Price will
be released on Virgin Classics.

NAGANO

LOTS OF RAKES: “The Rake’s Progress” is a hot reper-
toire item: The Santa Fe Opera performed it this sum-
mer, John Eliot Gardiner plans to record it with the Lon-
don Symphony, and Esa-Pekka Salonen and his Los
Angeles Philharmonic are performing it as part of their
Paris residency at the Theitré du Chatelet this fall, in a
new production by Peter Sellars. The L.A. Phil will be in
Paris Sept. 19-Oct. 12, doing major works of Stravinsky in
commemoration of the 25th anniversary of the composer’s
death (April 6, 1971). In addition to “Rake,” the residen-
cy includes orchestral concerts and performances by the
Philharmonic’s New Music Group. Salonen, who believes
that Stravinsky is the most important composer of the 20th
century, points out that he was a Los Angeles local, living
for the longest amount of time in his adult life in West Hol-
lywood, Calif., where he composed many of his most impor-
tant works. “Stravinsky’s music can therefore be consid-
ered one of the main exports of Southern California,” the
conductor says.

FAITH TOPS NOMINEES FOR SECOND SOUL TRAIN LADY OF SOUL AWARDS

(Continued from page 19)
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