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Introduction

In the beginning there was The Golden Year Dahlia
Record, published in 1964, in anticipation of the AD-
S’s Golden Anniversary in 1965. At 52 over-size
pages, the publication by Lynn Dudley is a master-
piece of history, insight, and entertainment. When |
first took on the assignment of organizing The
American Dahlia Society the Second Fifty Years, |
conceived a parallel publication in the same format.
As the months went along, | concluded that | am not
Lynn Dudley, and sequels usually disappoint.

In looking for a different direction, | discovered that
there was a wealth of history, insight and entertain-
ment in the last 50 years of the ADS Bulletins. The
stories of the American Dahlia Society, the dahlia
and the dahlia’s people were right there. From that
point forward, this publication virtually wrote itself. It
is organized by year. There are no long lists or es-
says. Rather it is a buffet of tidbits—dim sum or
tapas--of information that presents the ADS, the
flower, and its people for your enjoyment.

It is not intended to be read in one sitting, but rather,
like an almanac to be visited from time to time.

| have taken a number of liberties to create tidbits. |
have reduced Bulletin articles to a paragraph or two,
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and have generally noted the original author. | have
done worse to the poetry. It had to be included, as
it was in The Record, but again, | have excerpted
lines and stanzas. Both of these “barbarous” deci-
sions require apologies to the authors and poets. |
have noted decisions of the ADS Executive Board
where | thought they would be useful. Unattributed
entries came from the Bulletin; if | missed authors,
mea culpa. The full set of the articles and poems
will be available on the www.dahlia.org website in
the last 50 years of Bulletins.

Undoubtedly, you will also find errors, some flagrant
and others subtle. Again, more apologies are in or-
der. We will correct them when the publication ulti-

mately appears on the ADS website. Fortunately, it
is a work in progress.

In The Record, Warren Maytrott looked forward
from 1965. Let's see how well he did—or rather, we
did:

» The real basis for continued dahlia populari-
ty in America, lies in promoting them as a dec-
orative adjunct to garden or home decoration.
This is still a work in progress. The ADS has
established trials and awards for container
and border dahlias, but without a great degree
of enthusiasm. The gardening world is ahead
of the ADS.



Dahlia shows will become increasingly im-
portant to local societies in order to attract the
general gardening public, not just the same
old group of exhibitors. Many local societies
have lost show sites that attracted many visi-
tors. Many public gardens prefer weddings to
flower shows. The societies are required to be
creative in finding venues and publicizing their
shows. Major newspapers and media pay
scant attention to flower shows.

Opportunities for beginners and amateurs

to participate at the shows will expand. More
publicity is crucial. More and more societies
are creating show classes for young, new, and
limited growers.

Trial Gardens will expand. They provide a
bond between the ADS and the local society.
This has been a real challenge for the ADS.
Local societies bemoan the shortage of ADS
judges.

Society Cooperation. There will be less poli-
tics and more cooperation among societies.
More local societies will be established and
associated with the ADS.

The era of cutthroat competition is generally
over. If nearby societies do not cooperate,
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they will all be at risk. The Northwest has
done a great job in making this prophesy
come to pass.

Culture. There will be more effort made to
educate growers about how to grow amazing
dabhlias.

Technology has revolutionized communication
and education. Warren did not anticipate the
computer, nor did a lot of later ADS leaders.

There will be more success in controlling
diseases and virus carriers, developing a
serological test for viruses, and hybridizing re-
sistant strains.

This has proven harder than anyone anticipat-
ed. Nature has not opened the door.

Pre-testing new varieties. There will no
longer be a “rush to market” before virus and
disease resistance is confirmed.

Too many, too soon!

Spraying. More effective chemicals will be
developed, and gardeners will rogue out dis-
eased plants more aggressively.

The chemicals are more effective, but the en-
vironmental issues have become more worri-
some.



It is impossible for anyone to see over the hori-
zon, even “futurists.” The impact of technology,
the growth of the environmental movement, and
public commitment to sustainable gardening
have revolutionized horticulture at a rate that
cannot be fully comprehended. Information is
available at the touch of a keyboard. Flower so-
cieties have had to find another basis of rele-
vance. Sustainable gardening has led many gar-
deners away from flower societies and exhibiting,
which they associate with noxious chemicals and
obsessive gardeners.

Nevertheless, the dahlia is and will always be a
special flower. Its combination of color, diversity,
and blooming period are unparalleled in the last
50 years. They grew on the mountainsides of
Mexico and Central America before the earliest
human inhabitants, and they will continue to grow
in gardens and meadows for centuries to come.

As you read this publication, | am sure you will
agree that the American Dahlia Society has had
an extraordinary impact on the dahlia over the
past 50 years. It has encouraged hybridizers to
create new forms. The ADS has effectively pub-
licized and promoted the dahlia to the gardening
public for use on farms, backyards, and patios.
Through its local societies, it has created shared
communities that care for the dahlia and one a
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other. Thanks to the dahlia and its people the future
of the American Dahlia is bright as it begins its sec-
ond century.

| am thankful for the help of June Lilling, and CIiff
Witt for their professional editing and formatting.
They made the text and format look so much better
than it was when | sent it to them. Thanks to David
Hines of Parrot Press and his team for the actual
production. Martin Kral has been with me from the
beginning. He has been generous with his ideas
and comments and is responsible for most of the
photos in the book. His dahlia archive is an
invaluable resource. Most of all we are grateful to
everyone who submitted material to the Bulletin
over the last half century.

The positive contributions are theirs and the short-
comings mine.

Harry Rissetto



















































1969

3rd ADS National Show, San Diego CA, host Pa-
cific SW Conf. & San Diego Dahlia Society. Best
in Show was Sterling Silver (BFD W) by Charles
Splinter.

1969 ADS Gold Medal
-R. Paul Comstock, a noted California hybridizer
(e.g., Lula Pattie)
-Peter Kershisnik, a noted dahlia-man from Port-
land Oregon.

1969 Derrill Hart Trial Garden Medals
A - Valiant Knight ASC DkR
B - Western Specks BID V
BB - Jerry Lynn Ball' Y
Min. - Bobby O MFD LtBL

1969 Lynn B. Dudley Seedling Bench
Awards
A - Stars ‘n Stripes AStC Var
B - Norine Gregory BID La
BB - Jerry Lynn Ball Y
Small - Mary Frances B MB Lt Pk
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1968 Big Winners:
-Surprise

-Juanita

-Doris Day

-Billy

-Little Willo

-La Cierva
-Taeony

-Bishop of Llandaff
-Comet

The Classification and Handbook of Dahlias (CHD)
became a joint venture between the ADS and the
Central States Dahlia Society in 1957.

A revised ADS scorecard raised “Form” to 20
points. The same point allocation applied to all size
classes.

RHS Int'l Register of Dahlias (UK) describes 16,000
cultivars. (1966 Int'l Agreement on Classification).

Seedling Sweepstakes. A judge with a sweep-
stakes entry cannot judge in the same sweepstakes
competition.

1957-1960 ADS cumulative classification was pub-
lished [Ed. Note, without the use of a computer.]
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ADS Alliance with the National Council of Garden
Clubs to build local membership.

Cream of the Crop was begun in 1968.

A suggestion was made to delete the September is-
sue of the Bulletin. ltis a “lame duck” issue. The
Bulletin needs “how to” articles for beginners.

Judging seminar after each annual ADS meeting
recommended by Executive Board.

1959 — 1969 ADS Cumulative Classification

Trial Garden Medal. When Derrill Hart died in 1936,
there was an award for the highest score in three of
the five trial gardens. The three categories were A,
B, and Miniature. The Derrill Hart Medal was first
presented in 1940.

Seedling Bench Evaluation Awards. On or about
1950, the practice of individual experts making eval-

uations and listing them in a national horticultural
magazine gave way to the ADS Seedling Bench
Sweepstakes. Local society participation increased
from five societies to more than 60 in 1969. Every
Participating or Affiliated Society can hold a local
competition in conjunction with its show.
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Dr. Cook took my Croydon Masterpiece and raised
it up a few inches several times, bumping the bot-
tom of the stem in the bottom of the container each
time. Then he turned to me and said, “| guess we
are going to have to give it to you, as it did not shed
a feather.” Roy Webb

Whether dahlia growers acknowledge it or not, pub-
lic attendance at the fall shows is decreasing. Other
flower groups have the same problem. The reason
is simple. Competition.

Possible solutions: joint shows, better publicity.
Lynn Dudley

Roots from dahlias are mature when the plant has
grown for at least 120 days. Roots from healthy
plants keep better. Root-keeping benefits from
potassium. Do not expose the bare clumps to wind
or sunlight. Let the clumps set for three days before
washing them. Homer Beck

Starting balky tubers has been a challenge. Warren
Maytrott had a dark warm room with a mister to soft-
en the tubers. Nat Lundgren and Paul Comstock
placed the tubers in a bucket of sand, covered the
can and left it in a warm place. Lynn Dudley

The ADS scorecard credits poms and miniatures
with up to five points for “diminutiveness” displayed
by the mature blooms L. Palminteri
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