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Abstract: The process of intense social, economic and technological transformations 
influences the changes in the entire media paradigm. Contemporary media are convergent 
phenomena – in terms of content, production and distribution. Technologically the boundaries 
between traditional media are blurring in the online space of the media ecosystem. The basic 
rules and practices of funding are being replaced by new ones. The boundaries between 
journalism, public relations and advertising are overlapping. Sociopolitical agenda, legislation 
and regulation dictate new vectors in the developments of media systems as well as in both 
the perception of content and complicity in its creation. The audiences also are transforming - 
from mass to individualized, from passive – to active. The text focuses on some important 
trends in modern information environment, determining the transformation of the identity of 
the traditional media system: in regulatory, technological, economic, social and professional 
aspects. 
Keywords: media, convergence, media ecosystem, public interest 
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Abstract: Media content creation patterns are changing dramatically, and its processing and 
distribution is no longer a monopoly on editors. Journalists use active feedback from 
consumers to show a different perspective, though not always professionally constructed or 
ethically sound. Thus, the content of online media includes amateur photos and videos of 
users, entertaining or news-oriented posts and images from social networks, includes surveys 
with the audience and even streaming by non-professional journalists. In the face of 
significant media competition (between media and non-media players) and cross-media 
production of media products (for traditional and online media), media organizations use a 
number of marketing approaches to attract and retain audience attention in order to build 
loyalty and purposeful consumption. Engaging the target audience and opinion leaders in the 
production of media content itself is a successful tool not only to stimulate meaningful contact 
with consumers, but also a way to cope with rising costs of production. 
Keywords: participation journalism, consumers, audience, media theory, media 
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Abstract. Today's information and entertainment technologies communicate with us through 
a powerful combination of words, images and sounds.Various influences on the media, both 
politically and economically, lead us to a situation where professional standards and ethical 
journalism are completely neglected. This leads us to develop a wider range of literacy skills 
to understand the messages we receive and to use our own message effectively. The article 
dicusses media literacy as a dynamic concept that evolves with changes in technology and 
society. Media literacy is under discussion in relation to some of the hottest topics of recent 
years: combating radicalization, hate speech online, pressure against fundamental civil rights.  
Kee words: media literacy, education, hate speech, social networking, visualization, 
information, information design 
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Abstract: The subject of the article is an analysis of some reasons for the suspension of 109 
Bulgarian newspapers for the last 5 years and the decrease of the НТtТШЧ by 54.7%. The thesis 
is: this process is a result of economic and political dependencies, concentration of the media, 
distribution monopoly, but also of deficits in editorial management, problems of professional 
information management and deformed functions. 
The methodology used is a comparative analysis of statistical and sociological data and a 
content analysis of 3825 newspaper publications. The empirical study covers 6 daily in a 7-
month period. The conclusions outline particular challenges for independent media: 
economic, technical and professional.  
Keywords: newspaper, suppression, editorial management, deficits, journalistic competence, 
professional culture. 
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Abstract: Professional journalistic roles are seen as a system of actions through which 
a certain professional position in the editorial structure is realized. The research looks for key 
features of new professional roles in journalism. For this purpose, there has been made 
documentary analysis and content analysis of advertisements on global job search sites and 
career development announcements in media organizations. As a result, ten new professional 
roles are listed and the basic requirements for their implementation are described. 

Keywords: journalistic roles, online journalism, transformation, job descriptions, 
professional identity, profession, convergence 
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Abstract: The article summarizes the research efforts dealing with the "fake news" 
phenomena, arguing that the concept of "fake news" is not sufficiently precise and 
comprehensive. We present different definitions stating that the concept of disinformation is 
more accurately describing the problem we are facing. The most recent studies on the matter 
prove that the social media platforms play significant role in spreading false news and suggest 
that the irrational motivation of the audience becomes the main transmission of 
disinformation. The possible measures and current policy initiatives related to political 
disinformation are briefly listed and discussed. 
Keywords: fake news, disinformation, social media, post-truth, EU, confirmation bias 
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Abstract: EU strategic communications' approach gained more importance due to the recent 
intensive attempts of Russian Federation to conduct disinformation campaigns on certain 
tШЩТМs МШЧПrШЧtТЧР EU tСОsТs. TСЮs tСО ПШМЮs ШП strКtОРТМ МШЦЦЮЧТМКtТШЧs’ КМtТЯТtТОs аКs sОt 
on counteracting disinformation. The article studies the evolution of EU approach from using 
institutional efforts to counteract disinformation through the Action Plan for strategic 
communications and the special East task force unit for strategic communications towards 
more wide multi-dimensional approach to disinformation based on multilateral cooperation 
with media, fact-checkers, online platforms and research centers with the special accent on 
reaching an agreement on common principles for information dissemination and 
communication.  It is stressed in the article that the multi-dimensional approach is in complete 
МШСОrОЧМО аТtС tСО ОssОЧМО ШП tСО strКtОРТМ МШЦЦЮЧТМКtТШЧs’ МШЧМОЩt КЧН Тs ЦШrО ХТФОХв tШ 
succeed in the current digital media ecosystem.  
Keywords: strategic communications, EU, Russian disinformation, multi-dimensional 
approach, East StratComm Task Force, Action Plan on Strategic Communications 
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Abstract: The article presents excerpts from a larger-scale media study on coverage around 
global issues in major print and online media in three European markets. The article focuses 
on British media, comparing data from 2013 and 2017 in order to show similarities or 
differences in pre and post Brexit and Trump media picture of the world. A major theoretical 
aspect of the work is the role of individuals on the scene of international relations and thus, 
named individuals in media coverage are of key interest. The study utilises a non-standard 
content analysis methodology, which focuses on the people cited or named in media coverage 
and measures tСОТr “ТЧПХЮОЧМО” ШЧ tСО ЦОНТК НТsМЮssТШЧ tСrШЮРС ЧОtаШrФ КЧКХвsТs. 
Keywords: global issue, media representation, individual people, network, influence  
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Abstract: IЯОХвЧК VКtШЯК’s ЩКЩОr, China Communicates Globally, ЩКrТЩСrКs s  
ПЮЧНКЦОЧtКХ МШЦЦЮЧТМКtТШЧ ОХОЦОЧt ШП tСО PRC СШХТstТМ НШМtrТЧО МКХХОН CСТЧК’s 
DrОКЦ, ТЧ rОПОrОЧМО tШ ТЧtОrЧКtТШЧКХ МШЦЦЮЧТМКtТШЧ КЧН МШЮЧtrв’s ЩШsТtТШЧТЧР ТЧ 
the 21st c. geostrategic world map. It is racing back historically created political 
and economic, social and psychological roots and is attempting to shape 
dynamics of the new global communicative paradigm, encoded in the 
Chinessness and traditional Chinese memory. Intentionally, it introduces the 
terms geocommunication, a new one for the social science at large.   
Keywords:  CСТЧК, CСТЧК’s DrОКЦ, НШМtrТЧО, РОШМШЦЦЮЧТМКtТШЧ, СШХТstТМ 
communication, century of humiliation, alternative modernity. 
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Abstract: What are the typical characteristics of the TV markets in our country and in the 
world? How they can be defined through their type, specific and main purpose? What are the 
main characteristics of the market of the TV advertizing – as structure, leading subjects and 
general indicators?  Is it possible to transfer indicators from one to another TV market? Is any 
difference between the different sociological surveys, which analyze different by type, 
structure and purpose TV markets? What are the main problems of the market of TV 
advertizing and of the markets of the TV broadcasting? How necessary are the changes in the 
law regulations, which can propose objective and real decision of the contradictions between 
the main participants in these markets? 

Key words: market of TV advertizing,  market of  TV broadcasting of programs, TV 
operators,  Platform operators,  rating, audience segment,  subscribers, TV platform.   
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Abstract: This work is an attempt to provide a systematic account of the established practice 
in the management of terrestrial and cable televisions. Television business and management 
are comparatively new for Europe and Bulgaria. The liberalisation of the electronic media 
took place in the late 1980s. Established management models resulting from the development 
of the television and its regulations in the United Kingdom and the United States were copied. 
With the emergence of the commercial televisions, a new industry was developed whose 
management exhibits a number of specific features and principles. In the television business 
the good programming concept, the qualities of management are fundamental criteria for the 
high-level and principal management and are crucial for the success of any particular 
television channel. 
Key words: features of Television Management; liberalisation of the electronic media; 
commercial televisions; electronic media regulations; management models. 
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bstract: This study presents the formation of television economy, public communications 

and TV management. The theoretical basis for analysis of the economic issues in the TV field 
is defined. The initial introduction and functioning of economic TV shows is studied. The 
basis for the emergence of television economy as part of the social and political programs is 
formed. The functions of TV economy as part of the information programs are discussed. The 
interdisciplinary interaction between economy, television and public communications is 
defined. The impact of the television economy – public communications – management triad 
and the development of television economy through the TV – business – PR communication 
chain are examined. The development of television economy as the basis of investigative 
journalism before 1989 is discussed. In the study ‘Television Economy and Public 
Communications. History of Economic TV Shows’, the main trends of development of 
modern societies and the influence of the media and journalism are outlined.  
Key words: television, TV economy, TV history, public communications, management, genre, 
history of economic TV shows. 
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bstract: TСО КrtТМХО МШЦЩrТsОs strКtОРТМ trОЧНs ШП MШНОrЧ TТЦОs GrШЮЩ’s МШrЩШrКtО 
ТЧПХЮОЧМО ШЧ BЮХРКrТК’s “NШЯК BrШКНМКstТЧР GrШЮЩ” – a focused digital business model, 
ТЧМХТЧОН tШ ЛО trКЧsПШrЦОН ПrШЦ К ЛКsТМ trКНТtТШЧКХ ЛrШКНМКstОr tШ НТРТtКХ ОЧtОrtКТЧЦОЧt “ШЯОr 
tСО tШЩ” IЧtОrЧОt ЦОНТК sОrЯТМОs аТtС К ЯКrТОtв ШП tОХОЯТsТШЧ ЩrШНЮМtТШЧs КЧН аОЛ ПШrЦs КЧН 
original content – lots of sport, TV series, films, reality shows and news programs. The 
КЧЧШЮЧМОН КМЪЮТsТtТШЧ ШП “NOVA BrШКНМКstТЧР GrШЮЩ” Лв CгОМС PPF IЧЯОstЦОЧt FЮЧН Тs К 
local example of so-called global trend of convergence between audiovisual and 
tОХОМШЦЦЮЧТМКtТШЧs ТЧНЮstrТОs. As К ЛrКЧН ШП MTG, “NOVA BrШКНМКstТЧР GrШЮЩ” СКs К 
leading business model with a comprehensive potential for digital transformation. 
Key words: convergence, digital transformation, business model, original and exclusive 
content, video consumption 
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Abstract: The lacking transparency of the ownership of the Bulgarian print media continues 
to be alarming between 2013-2017 and is also one of the main reasons for the negative 
ranking of the press freedom in our country by both Bulgarian and foreign experts. The 
tracking of the transformations of the ownership for the analyzed period shows that there is 
another problem which is not less significant – the unknown sources that fund the press. 
These tendencies lead to both loss of trust from the audience and a dramatic withdrawal of 
advertisers from the print media. 
Keywords: media ownership, newspapers, media groups, press financing. 
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Abstract: Mobile devices have emerging role in the media communication from several 
viewpoints – creation, distribution and consuming media products. Contemporary digital 
technologies give many new opportunities for the media professionals in terms of shooting, 
recording, editing of multimedia contents and transforming it into media content. The devices 
are becoming a way to distribute media products through notifications, mobile applications, 
etc. From the audience viewpoint they are useful and convenient tools for informing and using 
media products. The paper will focus on the literature analysis for using mobile devices in 
journalism. There will also be analysed hardware and software instruments, statistic data and 
case studies. 
Keywords: mobile journalism, media, digital media, media contents, smartphone. 
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Abstract: The changes in the world, development of technology, internet communication, 
globalization reduced the efficiency of traditional and often used approaches in the public 
communication of different brands. The market today is oversaturated by homogeneous 
products and services, and consumers are immune to the widely circulated commercials. All 
of this require new approaches to attract the consumers attention. Opinion leaders have a key 
role in public communication. The use of social networks as a preferred channel for 
communication among young people leads to an upgrading of the concept of "two-step flow 
of communication" by Elihu Katz and Paul Lazersfeld. In social networks are formed a new 
type of opinion leaders - influencers. They stand out with their attractiveness, publish content 
that earns followers. More and more brands around the world are using Instagram influencers 
to differentiate themselves from their competitors. This requires an in-depth research of 
influencers considering their impact on consumer attitudes. 
Key words: impact, public communication, brand, Instagram, social media influencers, 
consumers, customer attitudes 
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bstract: The future of journalism will increasingly depend on digital revenues. This 

especially applies for consumers paying for the news directly, as content distributors like 
FКМОЛШШФ КЧН GШШРХО tКФО ЮЩ tСО ХТШЧ’s sСКrО ШП НТРТtКХ КНЯОrtТsТЧР. TСКt's аСв Тt's ТЦЩШrtКЧt 
for publishers to combine revenues from a different sources. 
Keywords: digital media, digital advertising, content distribution, content creation, digital 
plattforms 
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Abstract: Brand positioning in affiliated networks and brand community management are 
steps towards effective communication today. Brands that rethink their communication 
strategies and adapt their policy to the network would have an edge in the future. Such a 
starting point in network communication research is increasingly needed in a view of the 
overall change in the public sphere and the ongoing processes of personalization in 
communication. The paper discusses the netholders value and CMR (Customer Managed 
Relationship) strategies needed for managing consumer centered brand communities.  
Keywords: netholders, network management, brand communities, brand community 
management, CMR (Customer Managed Relationship)  
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Abstract: The short feature film is looking for new ways of realization: as a 
production, as a distribution, and as a screening. It is focused mainly on the opportunities that 
social media and networks allow: platforms, sites, youtube, crowd funding, crowd sourcing. 
The research explains how short cinema looks in the Bulgarian media environment: variety 
options for funding films, more popular practices in distribution or uploading, specific 
screenings. 

Keywords: short feature films, movie sites, cinema platforms, Bulgarian short films  
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Abstract: The paper studies the process of transculturalization in religion and its impact on 
the European cultures. On the basis of the statistical data received from The European Values 
Survey (EVS) and The World Values Survey (WVS) it discusses the rise of religiousness in 
contemporary world. Although religiousness might be related to the economic characteristics 
of the given society, it is not necessarily due to the level of satisfaction/ dissatisfaction in life, 
as some scholars state. Rather, on the basis of the surveys this paper claims that there is 
another factor that is much more prevalent in societies with high religiousness. This factor is 
collectivism. According to the data societies with high religiousness are by rule highly 
collectivistic too, while individualistic societies exhibit less religiousness. This also means 
that religiousness might be an intrinsic characteristic of individuals in the individualistic 
societies and predominantly extrinsic characteristic in highly collectivistic communities. The 
paper discusses also the popularization of the belief in reincarnation in Europe. Three basic 
hypotheses are proposed in this relation – demographic, cultural and social psychological. 
Key words: religiousness, transculturalization, religious beliefs, reincarnation 
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Abstract: The year 2018 was announced as European year of the cultural heritage. One of the 
priorities of the Bulgarian Ministry of culture is to create a National strategy for the 
development of arts, cultural and creative industries, cultural heritage and cultural tourism. 
Based on a case study we analyse in this paper the actual problems of communication 
management of museums and galleries like the use of the new digital technologies, financing 
in the way of partnerships and development of museum education. 
The main thesis is that the Bulgarian cultural heritage, part of which is represented by the 
museums and galleries, is our brand for the world. Because of this, our work for its 
preservation, enrichment, popularization and presentation must be constant, good coordinated 
and effective in the name of the positive image of Bulgaria as cradle of European civilization. 
Keywords: communication management, cultural heritage, museums, new digital 
technologies, museum education 
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Abstract: At the heart of the article lies an attempt to inquiry about the general meaning of 
the words which denote both the concept of value in ethics and morality, and that of worth in 
economic theory. I will try to show the meaning and content link not only between two of the 
basic notions of ethics and economics but also to trace the connection as far as possible 
between modern ethical and economic knowledge. In my opinion, the conclusion is obvious - 
moral behavior has real economic consequences in the industrial life of society. 
Keywords: ethics, economy, values, freedom, property, worth 
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3 FROELICH, Günter. Chapter Title: Wert und Werthaltungsbegründung Zur Vereinbarkeit 
von moralischen, ökonomischen, rechtlichen und medizinischen Werten, 2013, [online][cited 
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Abstract: TСО КrtТМХО НТsМЮssОs ШЧО ШП tСО ЦШst ТЧtОrОstТЧР МКsОs ТЧ tСО СТstШrв ШП BЮХРКrТК’s 
satirical press. This refers to a set of a dozen cartoon posters printed in color and bearing 
similar titles – A Balkan Parrot, A Bulgarian Parrot, A Global Parrot, etc. They are 
remarkably similar in genre and style, albeit published over a long period – between 1892 and 
1961. Their case prompts the question whether a narrative presented in a painted allegory has 
К strШЧРОr СШХН ШЧ tСО ЩЮЛХТМ’s tСТЧФТЧР tСКЧ К ЯОrЛКХ ЧКrrКtТЯО. 
Keywords: Bulgaria, politics, satire, cartoons, stereotypes 
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1 . . -   ,  „ .  “. 
2 . MISCHKOWA, Diana. Verbündete und Räuber. Aus der Geschichte der nationalen 
Stereotypen der Bulgarien über ihre Nachbarn. In Bulgarian Quarterly (deutsche Ausgabe), 
1992, 2:3/4, 91–123; , ,  .    
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  : MTEL MEDIA MASTERS (2010-2017) 

 

 -
1
 

 
Abstract: The text highlights the main problems of journalists in Bulgaria, some specifics of 
the Bulgarian media scene and causes of the poor quality media content in Bulgaria. In this 
context the project Mtel Media Masters (2010-2017) is presented: a competition for 
journalistic works about new technologies, innovation and science related topics, which is 
initiated by a private telecommunication company. The aim of the paper is to oversee whether 
such a corporate contest can be an incentive for better journalism. It is concluded that despite 
the efforts of the organizers, the doubts that the contest protects primarily corporate interests 
remain. The discussion is about whether a journalistic contest, no matter who organizes it, can 
contribute to improving the quality of the media content. 
Keywords: media, problems, corporations, competition, Mtel Media Masters, quality 
journalism  
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Abstract: In the last few years in Bulgaria, the question of who the real owner of a media is 
has been shifted from another important topic - where the funding comes from. The real 
ownership and financing of the media activities are two important factors that form the 
editorial content. Legislative changes in this area in 2018 seek to make these links transparent. 
But will this enough to increase confidence in the media? 
Keywords: credibility, media ownership, transparency, financing  
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ЛstrКМt: The emergence and development of new computers and Information and 

communication technology affects the way culture arrives in the life of modern man. The 
environment in which propagate and changes that lead to continuous improvement and 
innovation in the way distribute and consume news and values of a society or group of 
individuals. Digitalization transform perceptions and prospects of the audience to use the 
information and as a driver it is the reason for the development of traditional methods for 
submitting data to the end users. Dynamics, continuous consumption and right of choice are 
key accelerators for digitization of cultural categories that move back and find a new 
approach to his visitors. Online space as a preferred place for modern communications allow 
to the culture to be a part of human action, from its history and outlook of the surrounding 
society. 
Keywords: online users, audience, cultural journalism, cultural news, digital technologies, 
online space 
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Abstract: The importance of public service media and their influence on the needs of young 
people and their attitudes to different events is growing. The subject of the study is how the 
public media satisfies the needs of the youth audience. The role of the public media, their 
mission to civil society, the tasks entrusted to them by the Radio and Television Act are 

. The preferences of the youth audience are presented, according to an empirical 
study conducted among young people aged 17-25 in April 2018. Based on the research, 
conclusions are drawn, some recommendations for the development of BNT and BNR 
regarding the broadcasts for youth audience are outlined. 
Kee words: public media, youth audience, youth broadcasts, choice, youth needs and 
preferences 
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 1 
 
Abstract: The paper identifies some of the contemporary problems facing science journalism 
as a special type of journalism, which plays a crucial role in achievement of effective public 
conversation on knowledge and science. It is based on assumption that these problems, to 
significant extent, are due to objective changes in the journalistic profession and entire media 
environment, but also to inherent contradictions in science journalism itself. It is concluded 
that in order to take its place in the group of influential and qualitative journalism, science 
journalism needs to diversify and to improve its functional roles and focus on profiled 
communication approaches to ensure the effective delivery of scientific information on 
different channels to different types of audiences, without damaging the quality of journalistic 
work. 
Key words: science journalism, new media ecosystem, post-truth, infotainment, false 
balance, cheerleader. 
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Abstract: The technology in media is changing in the mobility word of communication. 
Everyone can take pictures, video and sound with his own smartphone and to prepare good 
graphics and other images on his laptop. This dual computer-based work help journalist to 
edit and combine all those elements for excellent visualization and to present full content of 
journalistic text as well as possible. Here the problems are analyzing and results are marked.    
Keywords: media equipment, technological changes, video editing, journalistic skills, 
visualization  
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